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Pressure mounts to free downloads 
from digital rights management 

Midem: 

time's up 

forDRM 

by labels to 

theiri- 

Wînehouse serves 
up Midem corker 

nudenr 

Corinne Bailey 
Rae cracks US 
Bailey Rae gives Capitol Records its highest US 
albums chart position by anewUKactinmore 
than 40 years p3 

Kiss puckers up How to make il 
to digital future in America 
Radio moves doser to selling VHl music programmer 
digital music, as Emap's Kiss Rick Krim is helping British 
100 presses launch artists to crack the tough 
button on downloads US market. MW 
service p5 discovershow p8 

For the latest news 
as it happens, log onto 
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To read ail the 
news as it 
happens each 
day, log on to 
musicweelccom 

© It is hard to beiieve that the relatively little-known singer 
who appeared at Music Week's City Showcase gig three 
years ago now has Europe at her feet - Editorial, pl4 

Your guide to the latest news from the music industry 

Sanctuary posts HMV appoints 
smaller loss online tech team 
® Sanctuary significantly reduced its operating losses for the last financial year, but still found itself more than £50m in the red, according to figures posted last Friday. For the year ending September 30 2006. the group reported an operating loss of £56,7m. This contrasts to a loss of £136m in the grevions year. 

internet product team. Rob Edwards is made internet DVD buyer, Stewart 
audiobuyerand 
buyer. Ali three arê newly-created rôles and will report to HMV.co.uk 

 Melua's Piece By Piece album has been recognised by the independent sectods European association Impala with the présentation of an award to mark 
• Take That's comeback has been officiallyrgcognised by the IFPI with an award for 1m sales across Europe. The band's Unlvërsal-issued album Beautiful World is one of 12 albums awarded IFPI Platinum Europe Awards for sales benchmarks reached last December. Four other UK-signed acts are on the list including The Beatles' EMI release Love, which rdSched 2m pan-EufSpean sales. ' • EMI restructures its US' opérations. p4 • The PRS Foundation charity will make up to EL25m available in grants to support new music this year, ranging from individual scholarships to support for festival organisers. Fuil détails are available al 

Davidson. Meanwhile, HMV's Jo Waddington is moving from its high street opération to the retailerts head office in LondOh's Wardour Street to join the music department as rock and pop buyer. © EMI Music Publishing chairman and co-CEO Marty Bandier was joined by figures from across the UK music industry last Thursday for the London launch of a music éducation programme carrying his name. The Bandier Program for Music & the Entertainment Industries offers students a range of leaming about the music industry, including internships in the US and/or London. • MTV's vice-president of- commercial strategy and digital média Angel Gambino has resigned from her post after only 16 months after the broadcaster decided to split her raie into three separate posts, • Steve Reich and Sonny Rollins will receive Polar Music Prizes from His Majesty King Cari XVI Gustaf of Sweden at a ceremony in Stockholm on May 2L • The first MusicTank debate of this year will focus on the pricing structure and price level of downloads, The Great Digital Debate: How Do You Diwy Up A Download? takes place at Bertorelli's restaurant in central London on February 6. 8 Greensleeves Records A&R vétéran Chris Grackncll is to leave the company at the end of March after more than 30 years with the reggae 

specialist The company was sold to public company Zest Group in March 2006, but Cracknell agreed to stay and help the handover. 

Showcase event 
goestoGermany 
« The BPI's second German-based British Music Week event is being expanded to include the cities of Hamburg and Cologne. AH four majors plus independents Sanctuary and Domino have already vowed to put on gigs during British Music Week 2007, which will take place from April 20 to 28. It will include a core of live events being staged in Berlin, where the inaugural event was staged last year, plus other shows running in Hamburg and Cologne. Last yearts inaugural event included nearly 8,000 Berliners attending events featuring 40 UKacts. © The Who have been confirmed as part of the line-up for this yeaHs Glastonbury, playing alongside the Arctic Monkeys and Bjork. • Organisers behind a music festival in Califomia say The Jésus And Mary Chain are reforming to play the event The Scottish band are reportedly lined up to perform at the eighth Coachella Music Festival, which is taking place in Indio from April 27 to 29. The line-up already includes Rage Against The ' 

a further hit during Christmas and new year trading, but bosses claim overall profitability is continuing to improve, A trading update revealed like-for-like sales fell 6% in the 20 weeks to January 20. • International authors' rights association Cisac is to hold a summit in May to debate the future of copyright. The forum will take place in Brussels on May 30 and 31 and will aim to address key topics, including how rights will be created, produced and disseminated in the years to corne and how copyright societies can meet the needs of a digital Society. • New research on sinall ISPs by Ofcom shows the market has a collective turnover of £I15bn per year. 

Radio One is to broadcast ; exclusive concert by B- Unlgue/Polydor's Kaiser Cliiefs ahead of thclr full UK tour. The show is being recorried at the Doncaster Donie ncxt Friday (February 9) and will be 

broadcast In an extendcd Zane Lowc show the Monday after. It will also lie available to view on the BBC via the red button. Chris Moyles' hrcalrfast show will broadcast from Doncaster on the inomlngofthe show. 

yeaHs MMF Annual Roll Of Honour event, which takes place at the Hilton Hôtel in London's Park Lane on April 18. They are available from the MMF Shop at www.musicmanagers forum.co.uk/shop. 

© T-Mobile is bringing its Street Gigs sériés back for a third year, with the first act of 2007 to perform being the UK's current singles chart-topper Mika. Mika will play in London's Berkley Square on February 5 in a circus-themed set, which will double 
® Commercial radio is focusing in 
• Amp Fiddler and lain Archer will be among a handful of acts playing at a new live music night hosted by indie group Aim. Aim Independent Sessions débuts on February 19 in 
® Taylor Herring PR has added a new média arm to its portfolio. Force 10 aims to provide music industry clients with the resources to promote d tours via non-traditional uding online. mobile and ha 

• Media regulator Ofcom has wamed plans by the BBC to make radio programming available for free downloading could have a "serious adverse impact" on the classical music market The Corporation is proposing the free downloads as part of a sériés of plans to make TV and ailable ta 
• Tickets have gone on sale for this 

Tom Waits wins 
ad settlement 
© Tom Waits has reached a légal settlement with Adam Opel AG and advertising agency McCann Erickson Germany over TV advertisements for Opel aired in 2005. Waits issued légal proceedings last year over the ads, whose soundbeds featured someone mimicking Waits' singing voice. ® Coca-Cola has reached an agreement with unsigned UK band 7 Seconds Of Love over the use of the band's song Ninja in an advert in Argentina. Précisé terms of the settlement are not being disclosed, but Coca-Cola has agreed to make a "significant donation" to two British charities: Tommy's and Sands. • Live Nation's Download Festival has entered a three-year partnership with Radio One, which will see the 
the event. • EMI isto release a new Van Morrison compilation to coincide with the artist being honoured in Hollywood at the end of February. Morrison is to receive the US-Ireland Alliance Honour in récognition of the rôle of his compositions in films. ® 1LR stations secure a deal with PPL for music in podcasts. p5 



News 

News is edrted by Paul Williams 
Bailey Rae becomes Capitol's highest-charting new UK act in the US since The Beatles 

Oprah effect sends Rae into US top 5 
sure was instrumental in deliver- 

- ' CapitoliiajiismtheUS 
maMnsŒru.^a src-s;. "et Oprah," he says. The 1983" Duran ~ 

Put Your Records On to Top 40 radio and is working Like A Star at urban stations. Meanwhile, Capitol is also focusing on another UK-signed 
ïbum Alri^t, StàTis reîe'ased to get Opran, he says. The 1983 toi US publicist Ambrosia W86 v has to take crédit in oer- 19'3. 
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Brown believes this TV expo- Brown. "Ter performance is veîy ranked UK début foi- Capitofsince May, while Capitol has re-seiMced ® EMI reshuffles ta US, p4. 

Stock dispute led to Music Zone axe, says administrator 

THEPLAYLIST Listen to and view ail these tracks at www.musicweek.com/playlist 

LAVENDER 



TV: Jacqui Sales; Jamii Quaife/Annette Laylon/Greg 
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Live music training 

academy a step doser 

Commercial radio station launches digital service 

Kiss downloads site 

points way forward 

by Jim Larkin Emap's Kiss 100 presses the button on a new downloads service this week, heralding what could be the 

The service, which is launched this Wednesday, pairs the broadcaster with specialist dance retailer trackitdown.net to allow listeners to buy ail the tracks played by specialist DJs on the 

on a permanent One Network partner is expected in the next few months, when the group will really begin to push downloads. GCap head of interactive Paul Sigatoff says downloads will not rival advertising as a means of income in the short terra, but he believes they are a vital part of its 
a key element "Downloads ai 

adds. "People who vis will want more than just informa- ' The/llw 
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For an industry in a period of 
great change, one thing remains 
true - America is THE market that 
every artist and music company wants 
to break. But cracking the code to US 
success is tougher tban ever. 

Don't miss Making it in America if 
you want to learn from the best and 
triumph in the United States. 

Top name speakers will be 
announced in next week's 
issue of Music Week 

Tuesday 27 Febmaiy 2007 
Rich Mix Cultural Foundation 
35-47 Bethnal Green Road, London El 6LA 

Sessions on the day! 
FROM DEALTO RETAIL: getting startedin the US 
You can't go anywhere unless you can get music to your will:ng audience.This opening session will start from the very beginning and examine how you dothis in the current industry environment. It will start off with the key question: how do you take your music to a US audience? Do you need a major, or can indies do a better job for you in some circumstances? Do you need a US-based manager/agent? Is physical distribution the answer? Or will a digital deal suflïce? 
IT'S CACA; the mysteries of American radio 
Radio has historically been the single most important way of getting potential fans to hear your music.This session will provide an overview of the changes that have been sweeping the US radio sector over the past two years - and their impact on anyone looking to raise their profile in the US. How important is radio for new acts today? What is the current shape of radio since Elliott Spitzer's assault on the sector? Which formats are on the rise/in décliné? How have satellite and internet stations changedthe landscape? And, fundamentally, who are the programmers that UK artists need to know? 

TAKINGTHE SCENIC ROUTE: alternative pathways into the média 
There is more to US exposure than just radio today. with primetime TV shows such Gray's Anatomy and the OC becoming increasingly 
important for new UK acts looking to expose their music to a mainstream audience. In turn, while tastemaker blogs and websites 
are helping acts to build buzz and find an audience. How do you get your artists 
featured on these new channels long before radio picks you up? How do you capitalise on the buzz? And how do you get to these 
powerful channels without the help of 
major label muscle? 
H1TTINC THE ROAD: taking it live 
The importance of beating the US live trail for any ambitions British act is well 
documented. But, does it remain as important as it has always been in the past? This session will examine how healthy the US live market is, asking howyounger UK acts (or even héritage acts) get on tours? 
Which are the key markets to play? How do you hook up with an agent? And, when it 
cornes to the crunch, how can acts help fund their tour support? 
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Reglstration includes access to 
ail conférence sessions, lunch, 
refreshment breaks and the 
evening réception 

Prlce; £175.00 
+ VAT per person* 

AN AMERICAN JURY: running the rule over the next big things 
In a sp1n on the tradltional demo jury, a sériés oflnformed US-based executives will bring 
the curtain down on the day by running the nile over a handful of new British hopefuls. 
This session will see a sélection of our American guests listen to a string of tracks by British arts with big hopes in the US and offer some genuinely prartical suggestions for their campaign. How will radio respond 
to their sound? Would alternative média be more appropriate? Are some markets more appropriate than others? 
CASE STUD1ES: they made It In Atnerica 
Making It In America will bring together some of the key players in the US and international market to talk through the stories behind their own successes. Using a sériés of case studies of projerts, big and small, it will provide an insight into the tartics and approaches which have helped their artists 
gain a foothold and secure genuine success Stateside. 

|Registration Form ^ 
Please post or fax the completed form back to Imelda Bamford, Music Week Events/Specialist 
Markets Events, ist Floor, Ludgate House, 245 Blackfriars Road, London SEi gUY Fax: 020 7921 8505 

Title: First Name: Surname: (Mr, Mrs, Ms, etc) 
Job title: 
Company name: 
Company address: 

Téléphoné number: 
Email address: 

Postcode: 
Fax number; 

DELEGATE FEES: Cost Total Ouantity 
Full delegate £175.00 + VAT £205.62 
Association delegate £135.00+VAT £158.63 
To be eligible for the association delegate discount,you must be able to prove you are a member of either 
AIM, BPI.PPL, MMF or MPA. Membership number & organisation; 
Total payment costs: £ : 
PAYMENT OPTIONS: 
□ By credit/debit card - please débit my card 
Card Number: 
Card type; □ Visa □ Mastercard □ Switch 
Validfrom: 
Cardholders m 

Expiry date: le Number: (Switch only) 

Signature; 
Card billing address if différent to address above: 

□ By chèque, enclosed - payable to CMP Information Ltd 
Information you supply to CMP Information Ltd may be used for publication (wher directories or catalogues and on our websites) and also to provide you witb inform of direct marketing activity by phone, fax or post. Information may also be made ai basis for the purpose of direct marketing. If at any time you no longer wish to (i) re (ii) to have your information made available to grd parties, please wi 

ou provide détails for inclusion in our on about our products or services in the able to jrd parties on a list lease or list r ve anything from CMP Information Ltd < on Co-ordinator, Dept MWCrojg, C •eephone 0800 279 0357 quoting the following coi 

AlSO... Network with ail the big names and your peers at a drinks réception at the end of the day 

For further information contact Imelda Bamford: lmelda@musicweek.com or 020 79218300 



Rick Krim is helping UK artists crack the notoriously tough US market Ml/l/discovers how 

VHl talent chief is an 

English fan in New York 

imakïngSlOD. ^ ^ 
anierica by Ben Cardew Ton know one band I reïdly like?" pondère VHl executive talent and music programming vice prési- dent Rick Krim as he leans back in bis chair, high above New York's Times Square. There's a broad smile on his face. Who indeed? At a guess, Krim could maybe be talking about Keane, James Blunt or Snow Patrol. These are ail acts that he has played a big part in breaking in the United States, thanks to his patronage at VHl, which has become a key champion of British acts in the US under his guidance. 

ÏS. And even less so in the US, 

m 

I love the Arctic have been TV 

US label Lava - then the station will scale back ils involvement. "We loved it [Embrace's Ashes] and then al some point decided that the label wasn't going to match the commitment and we pulled it back. We figured it wasn't going to work," Krim says. Equally important for the labels is to ensure that the video will appeal to a VHl audience - a good example being the promo for James Blunfs You're Beautiful, which Krim says managed to real- lyselltheartist. Then, if an artist is really com- mitted to breaking America, the ■ hard work starts. "You have to work the room," Krim says. "Cet copies of the CD to everyone in the office. Cet the band into the office [as has happened with James Blunt and KT Tunstall] or rent oui a bar and get the VHl staff down. Then we feel like we are on to something early 

get behind an artist there is noth- 

Bai.eyKae,James.Biun,Joss -pec^ ^ ^ 
'rUenf St'Oc- co^L^ffiTti^^ ^o other channel that can 

SiSiMs 
ident of talent aL'artistreTations :cc has cham- says. "For example Pulp. It is too selves," he cxplains. "That wasn't match 



The GodFather of Live Musît Conférences is back! 

ilmc 
PART 19 

We're gonna make you an offer you canl refuse., 
International Live Nusic Conférence, Narch 9 - 11,2007 

Royal Garden Hôtel, 2-24 Kensington High Street, LondonWO 
www.ilmcl9.CQm 
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■Mobile- Celebrate your 
achievements... 

The Music Week Awards will be highlighting the 
the business success stories of 2006 -  - -oiûhrahe with the best 

Tables are selling quickly so make sureNyou get your booking in now. 
Don't miss the célébrations at THE industry event of the year, contact Louiza@musicweek.com or call 
020 7955 3754. 
Music Week Awards, Grosvenor House hôtel, March 15 2007 
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© Turn overleaf forfull Midem 
news round-up 

New business models, free music and the future of DRM top 41-year-old event's agenda 

Midem addresses new world order 
Having used Midem to unveil figures that reinforce his DRM- free service's claim to bc the biggest dmmload service in the world after 

A of sales 

ing of publishing rights - a rela- dvely dry. but crucial issue to ail 

ing the mood ot change, was EMI, the first major 

potaUhroughZkhdbdtal rètâ- 
dents, as initiatives bear fruit online or mobile distribution 

EEEiEH [hem aardSealEUr^ll ^dr^S by many of 

fnKTinrrfpnnnHpntç" ^ 
tzz thfs organisation, is that as amundai 

the industry's younger 
customers will never 
sh^ko the belief thst 
music should be free 

If the DRM issue is 
shufflingtowards 
resolution, licensing of 
publishing rights ssw 



Minister hints at u-turn over Gowers 

IMPurges 

Euro assault 

by Martin Talbot Music minister Shaun Woodward used last week's Midem conférence to urge the British music industry 
And he appeared to open the door to a change of position in the UK, which could see an agreement to extend terra of copyright on sound recordings - against the rec- ommendation of the Gowers 
Woodward, who spent two days at Midem, spent time to meet members of the GK's Music Busi- ness Forum on the Sunday to dis- cuss a range of issues - including Gowers' verdict on tenu extension. He emphasised the importance of music to the economy. "We have a music business that sits within the creative industries which is now 8% of the economy and grow- ing," he said. "Now, agriculture is less than 1% of the economy; the music business is bigger than the agricultural industry - and we used to have an agriculture minister! "What we in the Government 

What we in the 
Government have to do 
is recognise the value 
ofthis industry Shaun Woodward 
have to do is recognise the value of this industry and address the changes and opportunities to that industry." But Woodward fell short of proraising support for the industry on term extension post-Gowers, indicating that the industry now needs to take ils argument to Europe. 'ïbu can't fail to be impressed by the strength of the argument which has bcen made by the music industry, but that is a debate which needs to bc conductcd at a Euro- peanlevel,"hesaid. Woodward said he was absolutcly aware of the UK indus- tryk view on the topic, but suggest- ed that other cullural ministers around Europe were less certain about the view in their markets. Woodward added he sensed ambivalence on the continent about the issue. Warning the UK industry against "hammering on about Gowers", he sidestepped the sug- gestion that the UK Government should support the UK industry in any international lobbying effort. 

Woodward said, "If you want to change the argument, you have got to get into Europe and understand that the importance is to change the attitudes of the Govemments in Spain, Italy, France, Germany..." The music industry needed to understand the weight that it has and use that, at the right level, he said. "In some ways, it looks like a young industry in its response to 
' "But the industry needs to con- duct quite a sophisticated cam- paign on this and fight its corner not only with the British Govern- ment, but at a European level, too." Woodward even promised that the UK Government would consid- er changing its position if a dear message emerged from Europe. "If the consensus in Europe were to change - if the EU were to say, in six to nine months' time, due to overwhelming pressure from 

should change the current position on this - and if the consensus in the British'industry was that there should be change, then there would be Woodward said he was using the trip to gather information for his creative industries Green Paper, which he is preparing for publica- tion later this year. The report will aim to highlight where Govern- ment can help and support creativ- ity and talent on a grass-roots level, adding that he wanted to learn where chance can be taken out of the proccss of developing talent. "Take Corinne Bailey Rae," he said. "Here is someone who cornes from Lceds, who happens to get the opportunity to play elassical violin, who happens to end up singing in her church choir, who happens to have a youth worker, who happens to give her a guitar. There is an awftd lot of chance in thatstory. "If we want to make sure there 
to make sure there children to play elassical viohn, that there are more youth workers and more centres of creativity." 

SHINY TOY GUNS SNAP SHOT 

News highlights from i 

New songwriter 
alliance formed 

offering dual deliveiy for music videos. The company said the announcement will mean that its customers will be able to offer the deliveryof music videos simultaneously to online and mobile 
• Représentatives from some of Europe's biggest composer organisations announced the formation of a new pan-European songwriter association. The Alliance Of Popular Composer Organisations In Europe (Apcoe) 
associations from the UK (the British 

© Sedona Media launched its new Digital Disc média, which combines a player device with the album itself, • Austrian label Preiser Records has launched what it says is the world's first elassical music web store, www.preiserrecords.at/suche, which can be searched without knowing the title, composer or performer. Instead customers search by criteria such as mood, tempo, style and preferred instruments. 
Italy, La Sweden. • DRM specialist SOC unveiled plans to power a full track, DRM-prolected mobile music download service in China. The service will be China's first DRM-protected mobile service and will be offered by Beijing Digital Telecom - the country's top mobile handset retailer partnership witli Siemens. • 24-7 MusicShop announced a new service that it says will make it the first digital service provider 

Warner links up 
with Dailymotion • Warner Music Group signed an d with Dailymotion to ! the majors' content via the rld's second largest 

Worldwide advertising market, ha reinforced its service to include digital music disti 

12 MUSICWEEK 0302 07 
nsttomnrtin^"Sle 7110deal tloal with Musicrypt, ner MusÏÏf Adstream-DMDS (Digital Media iviusic s roster .wjil be made OistributionSystem) will launch i 



® Which BRI bocl sleepwalks into the 
Martinez bar, dressed only in his boxers?' 
- Midem Diary, pl4-15 

Delegates are down, but 

diversity is up, say organisers 
but the diversity of participants at Midem 2007 illustrâtes the event's continuing importance to the wider music indus try, according to Midem director Dominique Leguern. In total, 9,452 people attended the 41st Midem, down from 9,798 in 2006, reflecting a difficult period for the traditional music industry. However, with an increase in both the number and variety of companies exhibiting - 2,376 in 2007, compared to 2,310 last year - Leguern says that Midem remains vital. "We have heard a lot of things about what is going on in the industry," she says. "We know that the record industry is not in the best of health. But we are a market for the music industry, not just the record industry. "We have to have ail the components of the music industry value chain. Every year we have to analyse what are the new components of the value chain, for example, a couple of years ago content aggregators 

"The diversity of the business models that are open is amazing," she adds. "But I am not able to 

goldmine of the future." This diversity was also évident in the number of différent nationalities who attended Midem, which aithough slipping slightly - from 93 in 2006 to 91 this year - included first-time représentatives from the Bahamas, Bahrain, Belarus, Ecuador, Gambia, Mauritius, Puerto Rico and Serbia. Other highlights included the first national Chinese and Russian pavilions, as well as a 35% increase in participants from the US. 

And, with représentatives from the British, French, German and Chinese governments, among others, ail making visits to Cannes, Leguern argues that the event has an încreasing political importance. "The issue of the music industry is now taken very seriously by every country. It is not just about artists, it is about employment. When the major companies have to reduce their staff, it affects the economy of a country," she says. "Next year we will see an increase from the new Baltic republics and from the new additions to the European Union." Fran Nevrkla, chairman and CEO of PPL, says, "For PPL, MIDEM is always crucial - we now have a global remit to collect overseas public performance and broadcast income for the majority of British record labels and performers. This year's priorities were to présent our 
performer community, with focus on providing a first class service, and to continue our dialogues with overseas counterparts." Finally, participation at MidemNet was up in 2007, with 1,322 attendees, compared to 1,206 last year. 

the front line al Midem 2007 

fish music 

UK and Ireland this month, with services in Europe and Australia to. m-DMDSis a digital 
record labels t quality music tracks and p material direct press, agents, r outlets via the internet • Online music licensing marketplace Rica» inked deals with Notting Hill Music and 7digital. Under the 

its catalogue, w represents more than 25,000 copyrights, to Ricall's licensing platform. Similarly, the deal with 7digital will add tracks from 7digtial,s IndieStore, a service that allows unsigned arti their music or @ Tag Stratégie managing partner Ted Cohen joined the board of Intent "i provides 

I0DA UK, after completing acquisition of Uploader, a leading European digital music i  based in London. I0DA UK will retain ail existing Uploader staff, with co-founder Pete Dodge heading the division as managing 

Wippit înks 1TN 
archive deal « Wippit sigred a deal which enables it to supply customers with content from ITN's music archives. 

performances and interviews and date as far back as the Thirties. • Online concert video archivist Fabchannel unveiled the Fabplayer Beta, an embedded concert player 
integrate video footage into websites, blogs and desktops. • The French and German music export offices are to create a joint commission, with the goal of helping the two countries work together to 

than 500 titles rei and more than 600 concerts by French artists over the year. 9 Ericsson's white-label music service is offering a considerably expanded music archive following a content deal with digital distributor The Orchard. 9 Groove Mobile struck a deal tobuild a UK mobile music store 

■n artisfc 

build and operate the store, which will enable UK phone users on any service provider to have instant access to full track downloads from Universal's UK catalogue, ordered by SMS short 



Vintage performance shows there is plenty to look 
forward to despite the industry negativity in Cannes 

Winchouse raises 

the Midem spirits 

Martin Talbol, editor, Muzic Week. CMP Information, First Floor, Luckjate House, 245 Blackfriars Ro London SE19UY 

There are many ways to judge Midem. For most - who invest hundreds and thousands of euros in a week of networking at the coldest time of year that Cannes has to offer - it is ail about the deals. But Midem has also become one great big lump of seaweed; the event which shows which way the wind is blowing. And this year it was, overall, about a hefty dose of pessimism. It has certainly been a chastening start to the year, given events at EMI, HMV and - in the UK - Music Zone, Woolworths and others. Such events left many arriving at Cannes already convinced that the world is coming to an end. But Cannes was also a moment when the industry showed how it is sorting itself out; Merlin and Celas are both part of this drive. Of course, cynics may argue that it is late in the day. But the world is not on the brink of collapse just yet, not in a market which - for ail the négative headlines - has just enjoyed four of the best years for album sales in the history of the UK industry. One of the great strengths of Midem is its position as a forum for debate and discussion. It is easy, how- ever, to spend days in the bars and restaurants dwelling on the problems, but forgetting about the music. That, perhaps, is Midem's greatest failing. In more than 10 years heading down to the South of France, I can count on one hand the mémorable live performances Tve seen. But, in 45 short minutes, Amy Winehouse leapt straight to the top of the list last Monday. In what was an uncarmily timely appear- ance - with her album top of the UK chart for a sec- ond week - she provided a superb performance which highlighted ail that is great about British music. Winehouse can claim that rare triumvirate - a great voice, sassy charm and a commercial edge to boot. She is also absolutely compelling viewing, someone with true stage presence and the ability to make you feel that literally anything might happen next. She really does seem to have it ail. It is hard to believe that the relatively little-known singer who appeared aXMusic Week's own City Show- case gig three years ago now has Europe at her feet. And, if Europe is first, the US should follow soon after. Maybe it was the fact that we were plugging MWs new conférence Making It In America while in Cannes, but talking to executives, the vibe and excitement about British music came through loud and strong. One very senior US A&R executive predicted to me that this year could herald that long-awaited British invasion. Of course the danger of complacency is ever prés- ent. But the talent certainly seems to be there. Nobody should give up on the music business quite yet. 

Dooley's poi, 

The great and the good - and the not sojç 
DOOLEY'S 
MIDEM DIARY 

Wf À 

Merlin CEO Charles Caldas confirais 

As 12,000 delegates began descending on Cannes for Midem and its techno-sawy sister Midemnet, the plethora of glamorous gold-shoe-clad, poodle- escorting grannies began to fade into the background. Each January, music professionals from nearly 100 countnes. representmg every sector of the industry from recording to mobile, meet in the French Riviera in the hope of closing deals and opening up a 

a music playirg N91inMi Weekls recent competitioi poor fella left his Video iPod and H brand new Bose headphones in the seat pocket in front of him on the EasyJet flight over to Cannes. Ouch. 6pm. Dooley is overwhelmed by the sheer weight of 14-year-old girls filling the streets and desperately inquiring after tickets for tonight's NRJ awards, With the likes of Gwen Stefeni and Christina | t is indeed a 
Midnight With The Carlton proving 

The day before the opening of the 41st Midem proper, industry heavyweights came together for the third Midemnet event 
Saturday, January 20:9.30am. It is the first day of Midem and the mild, sunny conditions of yesterday have remained - almost a shame to spend ail day in the Palais, 11.30am. One of the first panels hears Last Fm co-founder Félix Miller claim the interactive online n 

buzzing with execs and talent such as New York-based Lady 0, who, despite looking anything but innocent, was taken aback by the mere whiff of hard liquor. 5am-ish. Which BPI bod sleepwalks into the Martinez bar, dressed only in his boxers? And Dooley thought PJs  ; BPI for a ksyet. ly, January 21: m. It is ail 
where Dooley has 

to 65m In - perfect he admits, for finding his favourite deep Japanesejazz acts. Ipm. Explaining the very real need I the formation of the world's first independent licensing agency, Merlii Beggars chairman Martin Mills reac a sériés of emails. The emails, belween the Merlin member and a "household name music service", found the service admitting that despite paying major labels, "it had not yet started paying independent labels for video streaming on a revenue share basis or otherwise". The member protested, only to be met with an email in which the music service went on to say that it takes the position that it will not pay independent labels. Allegedly. LlSpm. Newly-appointed 

930am. The Pa to the Sound of and, in stark co morning, the stands are actually built! lOam. Ifs up to Auditorium Debussy for a non-too enthralling Mobile Industry Survey results présentation, durmg which we learn that the public is more aware of musical ringtones than the opportunity to download 

lly rock'n'roll to wear shades in a room free of natural light 2.30pm. EMI Music Publishing co-CEO Roger Faxon rather modestly puts an end to : 

(jyinncè 

J» 

Amy wten asted 



Forum is edited by Jim Larkin 

S 
;ogood - descended on Cannes for the 41st Midem. Dooley, as always, was there in the thick of it 
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Hie latcstjobs are also availabie online every Monday at www.musicweek.com Booking deadline: Thursday lOam for publication the foliowing Monday (space 

CHIEF EXECUTIVE OFFICER 
C. £ 2 5 0 K + BONUS + BENEFITS • CENTRAL LONDON 

dur client is a E500m+ turnover service business operating within the entertainment sector. 
THE PERSON 

• Responsible for the overall leadership and success of the Group. 
• Initiale and review operating plans and stratégies and agree the immédiate and longer-term courses of action to be pursued. 
• Ensure a leadlng position for the Group with other comparable businesses both in the UK and internationally. 
• Provide the stratégie vision required to lead the Group through periods of change. 
• Pro-actively manage the organisational challenges that arise. 

ability to • Visionary planning skills ba  ... and regulatory forces and the pace of technological change. 
• Marketing, lobbying, business development and negotiating skills. Commercially astute with a track record of success. 
• Relationship management capability at senior levels, includîng strong persuasive and diplomatie skills to be demonstrated on both a domestic and international level. 

• A problem solver who can use creativity and latéral thinking to find a way forward and adopt a variety of approaches to build co 

Please reply with CV and full salary détails to Liz Cusack at response@miles-pai m quoting reference 12L3. 

THE MILES PARTNERSHIP 
THE MILES PARTNERSHIP • ROTHERWICK HOUSE • 19-21 OLD BOND STREET • LONDON • WlS 4PX • FAX; 020 7495 7773 

ypung 

Advertise your position direct to ttie key music induslry players Call Maria 020 79218515 

Amstorc » new job for 2007? 
d company involved in CD and DVD ; 'Inyl, USB, Print Management & Media Packaging. 

SALES MANAGER An entrepreneurial, dynamic sales person is required to further grow our client base. You will be responsible for managing and maintaining existing accounts, dealing with incoming enquiries as well as implementing and developing marketing stratégies. You will be a confident negotiator facilitating the rôle of deal-breaker and doser, converting potential business into firm orders. Your skills: Ideally you will have experience in the CD/DVD manufacturing. Vinyl, Flash Memory or the Print industry. A proven track record of successfully anu ,TÎ°,nt°ln,n9 new business is essential. In addition, you will m™™ ? A an effective Communicator with excellent time- 
targTœlirfnmlnE" ^ able t0 WOrk effidently Under preSSUre 0 

to work in our customer services team. You will be 
exîernal monnnvT' Sales' Desi9n and Production (internai & Tou sk Ils h °T9 0rdefS thr0U9h to Q successf"1 belivery. Vinyl Flash Memnrv'^th' hQVre e><perience in the CD/DVD manufactunng. dSefsem du,Tbe

i„
P

t
rl?t.lndUS,rv A Proven tr°^ Ico^ successfui In addition you wiNncsc^!" 7 and cleveloPing relationships is essentiat excellent tîme-maMgerhetdrÉîl skl"s'be an effective Communicator with pressure. na9ement ability and be able to work efficiently under 

To apply, please send a covering letter and your current CV ASAP to: 
rciQrcelo.b@amstorp. r-r. ..i/ 

to book an ad call maria: 020 7921 8315 
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Tlie latest Jobs are also avallable online 

0PLAY.COM 

Front Line Music Buyer 

t> Lioise wi»h labels, suppliers and marketing l 

' skilis induding excel. 
Campaign Music Buyer 

house or agency side, the successful candidate wi 
will be reflecced in the high standard of coverage secured. 
If you feel that this raie is for you, then send a covering letter and CV to; lan Roberts MD Zest PR lan@zestpccom 

to place an advertisement 
call maria; 

; 020 7921 8315; 
maria@musicweek.coni 

Anschutz Entertainment Group (AEG Europe) is one of the world's leading sports and entertainment pnesenters. As part of the new development of Tlie 02 (formeriy the Millennium Dome) opening in July 2007, we are commissioning a permanent exhibition dedicated to the history of popular music in Britain. The 2100 sq metre exhibition will not only feature music created in Britain, but will air International artists who have found their inspiration or audience within thi 
Director: British Music Expérience 
Initially, you will support the oonoeptual development of the project worMng with the steering group. Executive Director and design / praject management teams. You will take full responsibility for the reseatch and curatorial teams who will undertake 

As a priority, we expecl you to have proven, relevant experience and skilis in running a highly effective visiter attraction or muséum. It is also important that you have a significant interest and Knowledge of British popular music and an understanding of its' cultural impact. Any industry associated contacts in this field would provide a valuable asset. 
Curator: British Music Experience c. £50,000 - £55,000 + Bonus Based in London - North Greenwich 
Initially, you will support the British Music Experience Director and extended team in establishing a reseatch and collections strategy in association with the developing conceptual approach. As well as the continuing nesearch, you will be expected to take part in a dedicated programme of acquisitions, supported by the implementation of suitable collections management. Once established, this premier visitor attraction will requins your involvement in the maintenance of a continuing - a temporary exhibitions programme. collections polioy and the support foi 
Youwill haverelevantexperienr ve Knowledge of object curation, classification and conservation. You will enjoy participating in collaborative teams and have a significant interest and knowledge of British popular music and an understanding of its' culturai impact. Excellenrcommunicalion and presenting skilis are required for this posrb'on. 
Please apply directly to Martin Warner, Recruitment Manager at AEG Europe, 25 Canada Square, Canary Wharf, London E14 5LQ. Email: mwamer@aegworldwide.co.uk 

General Manager for Darey Products LTD. 36hourspw, £12000 pa, location: Chigwell. Essex, Management of Syndicated Radio Show, Global PR & Record label. Required: NVQ3 or Min 4 years experience in music/radio industry. Strong management & organization skilis. Knowledge of International dance market & 1 or more Eastern European languages is désirable. Send CV & Cover letter: PO Box 2167, Woodford Green, Essex, U.K. IG7 5GR Closing Date 1st March 2007. 

» Defected 
leading internatior 

Product Manager - Working with the Lab< experienced Product Manager is required to Development, Marketing, Distribution, and A Branding. Knowledge of House music is pre 

^omhWj 
seeks the following: 

NATIONAL RADIO PLUGGER A radio promotions person with a proven track rec This person has to be dynamic and able to bring to broad range of musical contacts an obvious désire to expand the label's musical influence and make an impact acr programmes and playlists. 
WEB EDITOR As part of our overall worfrfwide musical development we require a web editor. A rounded writing styl personality, authority and humour is paramount to ens Domino label site continues to extend its ability to be reflection of the bands. its culture and the communities that look forces and updates on a daily basis and acr 
Please e-mail salary détails and CV to either 
or web@dominorecordco.com 

to book an ad call Maria: 020 79218315 
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The latest jobsan 
deadline: Thursday lOam for publication tbe following Monday (space perraitting). Cancellation deadline: lOam Wednesday prior to publication (for sériés bookings: 17 days prior to publication). 

BUSINESS TO BUSINESS 
DUPLICATION 

STANLEY WeareBuymg 
Record Labels 
andCatalog. 

PRODUCTIONS Good M fashtoned Service 

www.mu5ngain.coiii 
orcall08i)S 2820000 

ias sojié 
PACKAGING Educated (o dcgrce Icvcl Strong wriïten and analytical 

VINYL 
RECORDS 
WANTED CASH RAID GRAMOPHONE 

Discographer 

COURSES WANTED 
music INDUSTRY trainmg by music business PROFESSIONALS 

RETAIL 
STUDIOS 

FRAMED 

AWARDS 
BRI •MELSENMUSIC CONTROL* IMPAU 
www.awardframe»B.com 

 THE   

SUITE 
A discreet recording studio n Primrose Hill - 020 7813 7964 

■ • ■ firsl cltoice in the UK and Imland dispiays 
reo 

ph^ulloufsrnsMco 01733 239001 " SSlM "sfodc.''9'"' 
o; lnfo@reddlsplays.com WWW.reddiSplayS.COm 



Datafile 

Britain's most 
comprehensive 
charts service 

Week 04 

Upfront p2Q > TV & radio aïrpiay p23 > New releases p26 ^ Singles & albums p28 

SINGLES NUMBERONE MIKA GRACE KELLY (Casablanca/lsland) Released on CD, 12-inch and seven-inch today (Monday), Grace Kelly is likely to extend its run at number one to three weeks, providing a perfecl launch pad for Mika's début album, Life In Cartoon Motion, which is out nexl Monday (FebruaryS). 
ARTIST ALBUMS NUMBERONE THE VIEW HATSOFFTOTHE BUSKERS (1965) Wliile currait single Same Jeans retreats 3-5, Dundee band The View make an emphatic début at number one with their first album Hats Off To The Buskers, which outsold evety other album by a margin of more lhan two to one last week. In Scotland, it was even more dominant selling nearly seven times as many copies as its nearest challenger and more than the rest of the Top 10 combined. 
RADIO A1RPLAY 
MIKA GRACE KELLY (Casablanca/lsland) Commanding a 54% larger audience than its closest rival, Mika's Grace Kelly has a bigger lead at the top of the airplay chart than any record in the pastyear, 
COMPILATIONS NUMBERONE VARIOUS RADIO ONE'S UVE LOUNGE (Sony BMG) Radio One's Live Lounge increased its sales marginally last week to more than 16,500, In 15 weeks on release,it has now spent six weeks at number one and sold 661,000 copies. 

ALBUMS THISWEEK Jamie T White Socks Black Shoes (Virgin): Norah Jones Mot Too Late (Parlophone); Just Jack Overtones (Mercury): Klaxons Myths Of The Near Future (Polydor): Alkaline Trio Remains (Vagranl): Kristin Hersh Leam To Sing Like A Star (4AD):The Earlies The Enemy Chorus (679); The Shins Wincing The NighlAway (Warner Bros) FEBRUARYS Bloc Party A Weekend In The City (Wichila): Lady Sovereign Public Waming (Island): Fall Out Boy Infinity On High (Mercury); Mika Life In Cartoon Motion (Island): Hernian Dune Giant (Source); Feeder Picture Of Perfect Youlh (Echo) FEBRUARY12 Ellis Island Sound The Good Seed (Peacefrog); Jessica Simpson A Public Affair (RCA); The Lfflle 

The View 
make a 
real impact 
by Alan Jones There was little change in the singles or albums market last week, with singles sales up 3% week-on-week at 1,462,642 while combined albums drifted gently downwards by 1.2% to 2,309,851. Fairly typical moves for the time of year, they nevertheless hide significant différences when com paredto the same week last year. Album sales last week were 13.2% below the 2,659,422 that were sold in week four of 2006, when the figures were artificially inflated as the Arctic Monkeys enjoyed the biggest début week's sales for a new act yet, selling 364,000 copies of Whatever People Say I Am, That's What l'ra Not. A new band also makes an emphatic début at number one on the album chart this week - Dundee's much-fancied The View, whose introductory long player, Hats Olf To The Buskers raced to firsf^week sales of103,000 copies. While that's a long way compared to the Arctic Monkeys' stellar tally, it is historically an excellent figure for a début album by a new band 

Meanwhile, the singles market last week was 41% higher than in the same week last year, with downloads continuing to 

Ones Sing Song (EM1)  FEBRUARY19 Hauschka Room To Expand (Fat Cat): High Llamas Can Cladders (Drag City); The Ripps Long Live The Ripps (Calskills): Findlay Brown Seperatcd By The Sea (Peacelrog):The Fray How To Save A Life (RCA): Sting The Joumey And The Labyrinth (Universal Classics): Lucinda Williams West (Mercury): Yoko OnoYes, ImAWitch (Parlophone) FEBRUARY 26 30 Seconds To Mars A Beautihil Lie (Virgin); Ciara The Evolution (RCA); Bobby Conn King For A Day (Thrill Jockey): Infernal From Paris To Berlin (Island); MSTRKRFT The Looks (Island); Malcolm Middleton A Brighter Beat (Fuli Time Hobby): Paolo Nutini Live At The Barras (Atlantic); Kaiser Chiefs Yours Truly, Angry Mob (Polydor), Patrick Wolf The Magic Position (Polydor) 

AIW 3 frirtnighr below the 
vinyl sales were up 18.4% to 19,336, and seven-inch sales surged ahead 39.1% to 25,592. Some 845 DVD singles and four cassettes were also sold. The seven-inch formats massive improvement was helped by new singles from My Chemical Romance, Larrikin Love and Little Man Tate, which take the top three places in the formats own chart, while Mason's Perfect (Exceeder) débuts atop the 12- inch chart, in an ail Ministiy Of Sound top three also housing Eric 

msv 

•lu The Manie Street Preachers eighth album, titled Send Away The Tîgers, is slated for release In May through Columbia. Send Away The Tîgers is produced by The Manies with long-time collaborator Dave Eringa (who also had a hand in Bradfield's 2006 solo album) and features tracks titled Tin Just A Patsy and Autumnsong. No single has been formerly scheduled and there is no news of any live dates as yet 

Prydz's Proper Education and Fedde Le Grand's Put Your Hands Up (For Détroit). The inclusion of digital only 
throw up intriguing hits, none 

Bush's classic Running Up That Hill, which débuts at number 66, on sales of nearly 1,750. Remakes of the track by The Elastic Band, Levy 9, Cartouche and Sweep have ail Med to chart in the last decade, but Placebo's version was only ever released as a bonus track on their 2003 album Sleeping With Ghosts, but gained a download only release last October. Placebo have been performing it in concert recently, and it has also been featured on US TV programmes The OC and Bones, ail of which doubtless helped its belated chart début this week. 

SINGLES THISWEEK Kasabian Me Plus One (RCA): Nick Lachey Whafs Left Of Me (RCA): The Noisettes Sister Rosetta... (Mercury); Mika Grace Kelly (Casablanca): Bloc Party The Prayer (Wichita): Sophie Ellis- Bextor Catch You (Polydor): Fall Out Boy This Ain't A Scene... (Mercury): Gossip Jealous Girls (Backyard); Damien Rice RooUess Rice (RMG) FEBRUARYS Jessica Simpson A Public Affair (RCA): Beyonce Usten (RCA): Simon Webbe My Soul Pleads For You (Innocent): Red Hot Chili Peppers Desecration Smile (Wamer Bros): Cutels What WeAim For Newport Living (Atlantic): Emma Bunton Ali I Need To Know (UMTV) FEBRUARY 12 30 Seconds To Mars The Kill (Virgin); Corinne Bailey Rae l'd Like To (EMI); The 

SINGLES Sales versus last week:+2.9% Year to date versus last year; +29.0% MARKET SHARES Universal 53.4% SonyBMG 117% MinistryOf Sound 11.1% Wamer EMI OUier 55% 
ALBUMS Sales versus last week; +0.6% Year to date versus last year; -8.9% MARKET SHARES Universal 44.4% SonyBMG 29.9% EMI 16.0% Wamer Other 2.1% 
COMPILATIONS Sales versus last week:-77% Year to date versus last year +9.1% MARKET SHARES Universal 30.8% Minislryof Sound 174% SonyBMG 171% EMI 122% Other 221% 
RADIO AIRPLAY MARKET SHARES Universal 574% SonyBMG 124% EMI Wamer 83% 
CHART SHARE Origin of singles sales (Top 75): UK: 473% US: 405% Other 122% Origin of albums sales (Top 75): UK-720% US: 28,0% Other: 0.0% 
For fuller listings, see musicweek.com 
Feeling Rose (Island): The Thrills Nothing Changes Round Heie (Virgin): Towers Of London 1m A Rat CTVT): Akon 1 Wanna Love You (Island): Good Charlotte Keep Your... (Columbia) FEBRUARY19 The Magic Numbers This Is A Song (EMI): KelisUttle Star (Virgin): Badly Drawn Boy A Joumey.. (EMI): Captain Keep An Open Mind (EMI): II! Heart Of Hearts (Warp): CSS Off The Hook (Wamer Bros); Lil' Chris Figure It Oui (RCA): Tracy Thom Its AU True (Virgin); Kaiser Chiefs Ruby (Polydor): Grinderman No Pussy Blues (Mute) FEBRUARY 26 The KillersReadMy Mind (Vertigo): Rogue Traders Way To Go (RCA): JusUn Timberlake What Goes Around (Jive); Herman Dune 1 Wish. (Virgin): LCD Soundsystcm North American Scum (EMD: Lucie Silvas Sinking In (Mercury) 



Upfront 

Hudson takes 

Taie to library 

Oxford graduate and 
Mercury link up with 
UK libraries in unique 
Pi 

teaming up with Get It Loud In Libraries was an obvious décision lo make. "We're doing it because there's great novelty factor in playing in libraries and also because Ben bas an English Literature degree from Oxford. He wants to try to promote young 
To maintain Mr Hudson & The Libraiy s indie fanbase, their headline tour, conunencing on February 4, \vill be supported by 

for literary-titled album MR HUDSON ANO THE LIBRARY A TALE 

Mercurj' Records lias lined up a 
libraries up and down the countiy. The tour is being run in conjunction with Get It Loud In Libraries, an organisation which promotes gigs in libraries, and will be staged in the run-up to the album's March 5 release. Given the name of Ben Hudson's band, Mercury product manager Hannah Neaves says 

Jools Holland' That's something we really pushed heavily and I think that's why we're getting the 
The label are keen to maintain Mr Hudson & The Libraiys diverse fanbase in what Neaves describes as a "three-pronged attack". Mercury ivill be releasing Lcthal Bizzle remixes of the new single Too Late Too Late in a bid to attract urban fans on February 19, both digitally and on 

Marketing; Hannah Neaves, Mercury A&R: Semtex, Mercury Press: Louise Mayne, Mercury National Radio: Mark Rankin & Rob Pascoe, Mercury Régional Radio: Alex Whitcombe & Alan Smith, Mercury TV: Holly Davies, Alex Lane & Charlie Baillie, Mercury Digital: Luke Bevans/Grace Wood & Serena Wilson, Nile-On Mobile' Kim De Ruiter, Mercury Street team: Def Jam/Traffic Marketing 

Alexisonfire look at chart success 

after softly spreading the word 

m 
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Ltill for any of 
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Tinariwen Aman Iman: 
Water of Life 
(Independiente) SIMON BROUGHTON, EDITOR, SONGLINES "With their blue 1 turbans, floiving ii robes and funky, electric-guitar riffs, Touareg band Tinariwen already bave a cuit following. But now signed to 

breaks, coming to prominem with the cool and deadly Hug A Speaker. But if that was good, no- nne will be prepared for bis début album Beserka, a sampladelic epic destined to soundtrack as many nights out as nights in, due to its overwhelming fusion of psychedelic funk, gruff dancefloor attitude and dub, acid and hip- hop intluences. TVuly light years aliead, Merka could be the artist to take breaks into the 

Kubichek! Niçjht Joy 
(30:30) 

Ge^nofebiuulMoM. 

tfXgTdîeSrsr (Fat!) 

Rock Radio 
rock station after discovering it was under-represented on the region's radio dial. Real Radio managing director Billy Anderson notes the re- launched station has been 

targeting an audience in excess of 100,000 as it bids to attract 30- something maies currently not tuning into commercial radio. 96.3 Rock Radio - the UICs first régional analogue classic rock station - began broadeasting Renfrewshire and central 

out from other stations in the région. "As a station, 096 was going nowhere. It hadn't made a dent in audience figures or 
"BBC Scotland is good, but it's very generic and tries to cover ail tastes," says Anderson. "We could seethat therewa 

Su eus? 



The Cinematic 
Orchestra To Build A 

TUNETRIBE.COM 

In my books the only thing more exciting lhan the prospect of a new album, is the prospect of catching them live again." 
Dimitri from Paris A 
Night In The House of 
Love (Defected) 

My Top 10 

1. ALEX SMOKE MEANV (SOMA) 2. ED CHAMBERLAIN FIXXY EP (B  3. VARIOUS PRODUCTION HATER (VARIOUS PRODUCTION) 4. FREAKS THE CREEPS (MUSIC FOR FREAKS) 5. NOISIA AND HAYHEM MOONWAY RENEGABE (RENEGAOEHARDARE) 6. SKREAM MIDN1GHT REQUEST UNE (TEMPA) 7. ANDREW WEATHERAU THE BULLET QATCHER-S APPRENTICE (ROnERS GOLF CLUB) 
1 Orchestra wUl I bekeenly _ I anticipated by jazz and soul buffs alike. This first track from the album is a download-only release. The experiments with Seventies jazz and Nineties culture which shaped bis early career bave been 

9. BODYROX ■ VEAU YEAH 0. RAMIRE2 MIX (EVE 
impossible when faced with such a beautiful 

Dimitri from Paris' latest compilation; a véritable love-fest of sex and romance. If you're enchanted by the cover, then 

1 to only give a top 10 is always difficiilt Bodyrox is our favourite commercial dance release for years - it lias this massive, building synth line that 

Therearen'tmany 
stations that will play Rock Radio Top 10 

The 

regulator Ofcom granted permission to co-house Q96 ivilhin Real Radio's building in Glasgow last September, while agreeing to maintain the defunct stations local format but with a Tel: 014178110U 

£££;\ 

e - Mika, Fall Ont Boy, Bloc Party, DiscoverTh Of 2007, Valentines Day, Folk And Beyond, 

®HMV 

Franz & Shape, LeeScratch Perry; N 

Sainsbury's 

TESCO Instore - Mika, Bloc Party, Fall Out Boy, Nich Lachy, 

Album of the week - Bloc Party; Instore - WOOLWORTHS Unforgettable Love Songs, Phil Collins, Josh Groban, Il Divo, Matt Monro, Fall Out Boy, Diana Ross, Rod Stewart, BClub Mix 2 

MikaGrace Kelly; Sophie ElR 
Orchestra Latitude 88 North; Jamîc Pcarcc More Than Enough; John Lcgend PDA (We Jusl Don'l Gare); Karine Polwart Daisy. Louis 

,11 Saints Chick Fit; Amy 
*Sc!ssor Sistcrs She's My Man; Simon Wcbbe My Soul Pleads For You; Snow Patrol Open Your Eyes; Sophie EIF " " - ' ' '   

Beyoncc Ring The Alarm; Just Ja( 
Around Cornes Around; Nelly Furtado Say It 

1 Chicfs Ruby Kosablan Me " am; LittJe Man Tate & The Ubrary Too 

EVENlNOireT 
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ALBUM OF THE WEEK The H Narciss 
Polydor 17 
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SINûLE OF THE WEEK 

Lrralof 

Se 

makethenicUmb 
NoTOT 

SESEdiiE 

XTS, Hddler'emk u^on2ns for^îî the world like Jay Kay here. Hc's r^rJ:7a 

and the Pet £Si"SXr£ ■s; 
and^KingBrht 

ISSSH 
•zîzss 

The Bad & The Que 

sx.SJr1 u d=s 
In a world peopled with happy pop rock, you sense The Violets 


