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Publîsherssnap 
up new talent TVvo of the niost hotly-contested music publishing deals of tlie year so far were completed last week as Tlie Twang (pictured) and Remi Nicole finalised agreements with Warner/Chappell and EMI «ïggectively. 
Warner/CHappell followed Birmingham band being courted by leading UK publîshers for the best part of three months, while Nicole attracted 

ealwi t week.'Manaip of Wildlife 

[Jiosecured Radio , album will follow B^*ri yofJo Nicole, wbo drew sit_ Whileyfo7tH»(|jX|aj$nlVliirnaghan- mterestwith her Future Cut- produced demos.fast year sighed a produced'demos in October, record deal with Mark Lewis aiid Martin Toher of B-Uniqué, whicli will release their début single Wide Awake on March 19. Their is-yet-untitled ' Jonny Douglas, \ album release. She signed record deal with Darcus Beese at »' Island in January. In a sign of the continuing , ; 

Industry awaits live show, as Brits 
organisers swear ail will be OK 

Live Brits: 

safety net 

in place 

By Ben Cardew Brits organisers are putting in place every conceivable safety measure to ensure the event's first live televised broadcast in nearly two décades does not end in disaster. The UK music industry's biggest spectacle of the year takes place this Wednesday at Londons Earls Court and will go out live on 1TV1, some 18 years after the busi- 
when the last live-screened Brits was hit by one embarrassment after another. Since then the annu- al ceremony has been pre-recorded for broadcast, However, Brits producer Helen Terry is promising that robust checks are in place to avoid any repeats this year of the infa- 
ed by Mick Fleetwood and Sam Fox. "I don't think [the 1989 show] was that bad. It was incom- pétent really but not the présen- tées' fault," she says. "However, with the team that we have, it will never happen. We have had disas- ter meetings and discussed ail the possibilities." She adds that there are a num- ber of security features in place should anything go wrong. The programme will run with a 30-sec- ond delay and there will be tech- nology - dubbed a "fuck button" by 

organisers - that will allow pro- ducers to bleep out any obscene or offensive language used. In addition, plans are in place to switch the live feed to backstage interviews with Feame Cotton, should anything untoward happen during the show, whieh will feature live performances from acts including the Scissor Sisters, who will open the show, Oasis and Amy Winehouse. To cater for live TV, the event will be split between two stages, themed as "love and hate". This premise will be carried through into the aftershow party, where guests will be able to get both mar- ried and divorced, reflecting the event's Valentine's Day timing. Organisers have announced the names of three guest presenters: Joss Stone will présent UK maie; re Tyler Ferry will give the award for best 
Cocker will présent British break- 

BPI executive chairman and Brits co-chairman Peter Jamieson says that the event marks a new beginning for the awards. "With Oasis receiving a major award [outstanding contribution to music] it adds an edge, as does having Russell Brand as a host," he says. "We have ail the ingrédients for a spectacular night" 
# Brits feature, pl3-15 

Beatles boss's 
exit speculated 
Apple Corps' settlement 
with Apple Inc may been 
have been prompted by 
Neil Aspinall's retirement plans p3 

ISKyoung pis 
head to US 
In thefirstofatwo-part 
feature, MW looks at the UK 
acts, such as Paolo Nutini, hopingtomakeamark 
in the US p8-9 

Live: sales go 
through the roof 
MW reports on the live 
sector, in which festivals 
and stadium concerts are 
regularly selling out in 
hours pl7-18 

For the latest news 
asithappensjogonto 
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BiDy F^iey (8365/bniy) by Hcadiey Brotliers. 

Week Oirectwy evcry 
subscripiions will only 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekoom 

@ It now seems almost a œrta'n|ythat 

The Beatles' catalogue will finaliy enter 
the download âge soon' - Editorial, plO 

Your guide to the latest news from the music industry 

EMI appoints new 
général counsel 
® EMI Group lias appointed Chris Ancliff, currently senior vice président of légal affairs and associate général counsel, as général counsel. He takes over the job from Charles Ashcroft, who will now concentrate solely on his rôle as conipany secretary. Andiff will also take over responsibility for govemment relations. • Vétéran US singer Frankie Laine, whose recording of I Believe holds the record for the longest nm at number one on the UK singles chart, has died aged 93. Laine, one of the biggest stars ot thé Fifties on both sides of the Atlantic, passed away on Febmary 6in San Diego, Califomia, 
following hip replacement su 

Effective from April this year, Barry will be responsible for developing and nmning BT Vision's programming strategy, content offering, broadcast opérations and on-air 

• Grammy-nominated producer Rick Rubïn is tipped to occupy a new post at Columbia Records. In a deal orchestrated by Sony f executive Rob Stringer label chairman Steve Ba is expected to be offered the posit of Columbia Records co-chairman, • IslanH Rprnrris I Irhan Mnsir ha appointed producer an ' 

Ozzfest 2007 to 
lie free to fans 
• The 2007 Ozzfest tour will be free. Costs for this year's 25-date US tour will be covered by financial support from sponsors. To gain entry, fans can go to www.ozzfest.com or www.live nation.com, where links will direct them to sponsor sites and tickets. » Virgin Media launches. p4 ® Vodafone is to offer customers the opportunity to access MySpace on their mobile phones. Launching first in the UK, the initiative will allow consumers to edit tl profiles, find a photos and blogs a receive MySpace ir mobiles. @ British Music V Munich. p4 ® Tlie View, Tîny Dancers and The Hours will be among the artists performing at the Worldspace UPop@Abbey Road Sessions W Napster from today (Monday) to Thursday. ® MySpace is to sh 

two-day event will take place on Jure 7-8 and showcase gigs, seminars and advice sessions. The showcase will also run in conjunction with the Rock Ness festival. • Labels cautiousiy welcome Fopp buying Music Zone stores, p5 O Arctic Monkeys' second album Favourite Worst Nightmare will be released by Domino on April 23, 

brigade.rtl.de an and will offer 1.5m audio files and more than 20,000 music videos for downloading and streaming. • Cinven and the US private equity firm Texas Pacific Group werelast week reported to be takeoverapproa ' 

Warner and 
Lastim unité 
• Warner Music has signed a 

offers in Europe and the US. cribsheet, pli • X Factor winner Leona Lewis has signed a reported five-album deal with Sony BMG's Clive Davis in the US^     O EMI and AOL have inked a deal that will allow new videos by the likes of Coldplay, Norah Jones and Corinne Bailey Rae to be made available to 

CFA appeals to 
Government 
® The Concert Promoters Association urged the Government it to get tougher on ticket touts at the fourth ticketing summit at the DCMS offices last Thursday. SJM's Rob 

Malcolm McLaren covering new works and most of his.back catalogue. • CSS, Nouvelle Vague and Blood 
Ballantine and DF Concerts Geoff Ellis represented the CPA at the meeting with Culture Secretary Tessa  er for Creative 

Jermaine Dupri to the newly-created will move from At position ot président, putting him in charge of the entre opération. • Vétéran music lawyer Patrick Rackow is launching his own 

• A new start-up called Omnifone is looking to challenge Apple's iPhone. p4 'sh showcase event goNorth 

ed Shoes are among the first acts to Industries Shaun Woodward. I for the second Great Escape Festival. Norman Cook has been confirmed as the first keynote speaker at the event, which takes place in Brighton on May 17-19. © RTLde and Musicbrigade are to launch an online digital music service 

• The funeral took place last Friday for Jacques Campet, a bastion of Sony and Sony BMG in mainland Europe, who died in Paris at the âge of 64. Campet, who most recently held the title of senior vice président, Continental Europe, had been battling cancer for two years. • Music publisher Any Budde, who 

Eighties, has died aged 58 aftcr a short battle with cancer. Budde latterly lived in Los Angeles and owned and ran Budde Music. • Empire Management has added Paul Epworth to its producer management roster. Empire also manages Future Cut (Lily Allen, Remi Nicole) as well as Natasha Bedingfield, The Feeling, Lily Allen and Amy MacDonald, • BT Vision has appointed former MTV UK managing dlrector Michael Barry as its director of programming, 

Scth Lakcman picked up two tho biggest accolades at last week's Radio Two Folk Awards. The Relentless-signed act was named singer of the year and also wou the album of the year gong for his work Frecdom Fields. Other winners iucludcd Chris Thilc, v 

Swarbrick for best duo. Bellowhead scooped the best group and best live act awards. The awards wero broadcast on Radio Two last Wednesday. The lifetime achievement ; went to acoustic bass player Danny Thompson who, in more won musicfan of than 40 years in the industrv 
, „ . , Poiwart, who has playcd with Roy Orbison won best original song for Oaisy, Rod Stewart and Pentanni» . and Martin Cartby and Dave recorded four solo aibmnf' a"d 

A new website has launched to exploit the new chart rules in the name of charity, The site, www. itshouldhavebeennumberLco.uk. aims to give singles that originally 
to top the charts. fiay' Rnll With It, which lost out on the number one slot to BluKs Country House in the famous Britpop singles battle, is the first single to be given the site's support 
blamed by Warner Music as it reported revenue declining 11% to $928m (£471m) for the three months ending December 312006. Operating income before dépréciation and amortization (OIBDA) declined 31% to $140m (£71m). However. digital revenue was îlOOm (£51m), up 45% from the previous quarter, © Al Gore was last week reported to be on the verge of announcing a sériés ot concerts "bigger than Live Aid", in a bid to bring the subject of climate change to a global audience. ® Viacom has ordered YouTube to remove more than 100,000 clips of shows and film content, including footage from MTV, from its website. © eBay is moving its tax base from the UKto Luxembourg, allowing itto pay a lower rate of VAT. The move exploits a loophole in European Union VAT rules which allows online retailers to shop around for the 
S GMG Radio wins a new FM licence for Manchester. p6 



News 

News is ediled by Paul Williams 
Former Beatles roadie speculated to be leaving, as label settles dispute with computer giant 

Has Beatles boss decided to let it be? 

by Robert Ashton The Beatles' willingness to bury the hatchet with iTunes may have been precipitated by the retire- ment plans of Apple Corps boss Neil Aspinall. Aspinall, who has been employed by The Beatles in varions jobs from roadie to company man- ager since 1363, is understoodto be looking to move to pastures new, This move could have persuad- ed the remaining Beatles and the estâtes of John Lennon and George Harrison to hurry to put ' 

Apple v Apple 

m. m 

ie Beatles to be sold on the In statements Apple Inc CEO Apple Corps to résolve ail its big ! platform and. although nei- Steve Jobs said, "We love The Beat- deals and issues and have ail its would comment on that, les and it has been painfid being at ducks lined up for the digital cen- aid in a statement that he odds with them over these trade- tury. The ongoing royalty battle 

arguments in favour of The Beat- les linking with illmes for years because they know they can make a fortune out of sales of the group on the internet. He adds, "Cash from Beatles sales will do wonders for the EMI share price." Some industry commentators even suggest that the arrivai of The Beatles on the internet could kick- start a change in gear of digital sales - Jobs said in his DRM statement last Ihesday that only 3% of music on the 90m iPods sold to date had been purchased from iTunes. Online retailer RecordStore's sales director Simon Moxon says, 
c^tnly hêlp Apple"?! is'^for 
^ITAsphSl "planning to bow 

deaî vrith Applflnc a'nd'T' since Apple lostits against the iPod co s, but some msiders sug- Aspinall added, "It is great to has been trymg to get The Beatles toth anniversary of Sgt put this dispute behind us and on board way before last year's 

But, if Aspinall is 

Encouragement and cynicism over Jobs' call to axe DRM 
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Fourth German city added to showcase for UK artists 

Brilish Music Week 

heading to Munich 

Menthe musical flavouroflast 

by the first acts 

are broadening the scope of it and an incredibly congested and com- The 2006 promotion saw nearly also broadening the scale of the petitive international market, any- 8,000 Berliners attend and it gen- acts. If Berlin last year was the trial, thing that helps elevate UK acts up erated a 5.4% increase in radio air- 2007 is the final test of the concept." the local agenda in one of Europc's play of British music in Berlin over He also hopes to roll out the biggest markets is to be welcomed. the course ofthe week. BMW concept to indude further The BPI-sponsored BMW is avety robert@n« 

Virgin plans music channel 

The company, bom out ofthe merger of NTL and Telewest and 

dire*,, of Cmi Ad'iVsSSÎ Oadi'' olilvho 

Omnifone mobile service 

aimstotakeoniPhone 
A British technology company is have deals in place with ail four today (Monday) launching a majors to supply content and is in subscription-based music service discussions with several indie 

id Africa, and as a resul't it 
Ji|fŒtnches 



Cockbum Street He 
Montgomery starts 
martel stall in 
1987: Montgomery 
shop. in Edinburgh's Scotland. 
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Mixed réaction as Fopp buys 

67 former Music Zone stores 
The music industry has given a cautious welcome to Fopp's acqui- sition of 67 former Music Zone stores, despite fears that the Glas- gow-based retailer may be on the verge of repeating Music Zone's own mistakes. While negotiations are believed to be ongoing between the admin- istrator and suppliers over stock left in Music Zone stores, Fopp announced last Monday that it had bought 67 former Music Zone out- lets, as well as the company's head office and warehouses in Stockport and Denton. The move takes the number of Fopp outlets to 113, just behind Virgin Retail's 127 UK and Ireland stores, and cornes a raonth after Music Zone collapsed into admin- istration in the wake of a difficult Christmas trading period, However, several music indus- try insiders expressed fears that the retailer may be expanding too quickly. They claim that in doing so it risks repeating the mistakes of Music Zone, which in January 2006 bought 43 former MVC stores from administrator Kroll, a deal that many believed con- 

m 

"It is a strange fit to the Fopp brand because the stores are very différent. They have a very différ- ent offer and very différent con- 

little bit nervous, but I think that 
David Pryde is very good and he wfll have thought this through." Nick Gladding of retail analyst Verdict was more blunt in bis waming. "It is a big step up in scale for them," he says. "My concem would be that they face the same problems that Music Zone did when it bought the MVC stores. A number of these stores have had poor trading in recent times. Fopp has the challenge of improving their performance and enlarging their opération. "It is a difficult thing to do in a difficult market." 

merely because both companies operate on a budget pricing modeL "I think Fopp is a bit différent from Music Zone in terms of 

them from the supermarkets. Peo- ple visit Fopp because you can get interesting products. The question mark is, is there a big enough mar- ket for Fopp in those towns?" Vital managing director Peter Thompson adds, "Fopp has a much more upmarket appeal, I can see it being much more appealingto cus- 
Howe : quesl s the ■s, Music Zone :r had a 

Berwick Street's Reckless Records and CD City join growing list of independent casualties 

Second-hand record shops close 

by Adam Benzine and Ash Dosanjh For the record-buying aficionado Soho's Berwick Street stands as something of a Mecca, brimming with music stores on both sides tcmptingly offering everything from run-of-the-mill chart fodder to more specialist delights. But the depressing times that have gripped the général high street record retailers are being felt here, too, among the street's dedicated music stores and, more widely, by other new and second- hand independent record outlets that not so long ago vvere thriving. Reckless Records, which had operated on Berwick Street for 23 years, closed its doors for the last time on Febmaty 1, joining Steve's Sounds along the road and being followed just two days later by CD City in the : 

¥ H 
■m Hf 

"We'i three record shops week," says Mister CD pro- r David Killinglon, whose tore is on the brink of clo- 

sure. "This store used to be on two floors -1 have one floor now. I used to have five staff, now Tve got none. Tve had my shop on the market for five months and not a sniff of inter- est in the premises, There's just no future in music retail. No one under the âge of 25 buys into a prodnet anymore and they're essentially my future cuslomers." These latest closures draw a 

trend which, 
closures of Bristol's Impérial Records, Reckless's Camdei 

arden," says Si founder Phil Barton. "VVe ail know that our strength is being together, so the closure of Reckless is really bad news for us. Every time there 
there's no protection for us." Most retailers are agreed as to the reasons behind the closures, citing rising rent rates coupled with an inability to compete with heavy-discounting supermarkets and internet stores which bj-pass VAT charges by basing their opér- ations abroad. "We can't compete with places like HMV when they list pre- release stuff on their website at £8.99, already pre-discounted," says Reckless Records général manager Duncan Kerr. "Tesco lists every single record id the they can get their hand on and from Croydon's tlien they ofter il out at a cheaper :anos store that it price even if they dont have it in g. stock." adds Rough Trade retailer 

; independent retail- ers, however, there is still enough of a market to maintain a London location. According to Music and CD Exchange's management assis- tant Dug Parker, the business is yet to feel the overly négative affects from online music sites. 
was a few years ago, but we're still making a profit," he says. "I can't why F couldn't have done the same." Yet for most stores, the oft- repeated mantra that they siraply need to diversity and spécialisé to. survive may no longer be enough. Beanos and Reckless have both 

d with the free-for-all of eBay. 

record shops in Berwick ; the same way there is a communi- ty of diamond dealers in Hatton 
y of Seai :n you 1 

for £8.99 when the dealer price of the CD is £9.15, it's just madness." 

50 good independent record shops that are left in this country, because soon there won't be any," says Sister Ray's Barton.  adamb; ashCBmusicweekcom 
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Station adds more events to busy schedule to mixed industry reaction 

Kaisers to kick off Radio 

One's biggest live year yet 

by Jim Larfcin Radio One is tonight (Monday) launching what it is billing as ils biggest year yet for live music cov- erage with a one-off exclusive con- cert featuring Kaiser Cbiefs. The BBC station's 2007 live music programme will not only incorporate broadcasts from tradi- tional summer festivals such as Glastonbuiy, Reading/Leeds, T In The Park and, for the first time, Download, but it is also promising 
extend those it already organises. Among the new live propertdes being planned, the nehvork is preparing to roll out an event called the Winter Weekend in November, which is being described as a large event in London for under-18s. Ahead of that, the Radio One Big Weekend is retuming in May with a third stage and a30,000 capacity, making it Europe's largest free tick- etcd festival, while Sut Weeks Of Summer is being extended to fea- ture increased capacities and larger stages at venues around the UK and mainland Europe. 

In addition, the BBC Proms will be back in October, and there will be a sériés of one-off gigs called Radio One Présents, to include tonight's Kaiser Chiefe gig and another by My Chemical Romance in April. The Big Weekend is now emerging as the event which kicks off the UlCs outdoor festival season. Détails about the line-up and loca- tion will not be released until Feb- ruary 26, but once again it will be staged in an area typically over- looked by the festival circuit, with north Wales being rumoured for 

and events Jason Carter says the 
the BBC lias buiit up itself. Howev- er, there is mixed support for this policy among the live sector. While BBC coverage of tradi- tional events like Glastonbuiy is welcomed for its impact in helping the festival circuit grow as a whole, there are those in the live sector who question the merit of the BBC'sown events. Primary Talent managing director Peter EUiott says, "Radio 

has helped make festivals a lifestyle choice and broadened their appeal. However, radio's involvement in its own events will erode the wider live circuit because thcy're not proper festivals and fans get short changed. Bands play short sets, they don't get paid properly and there's an élément of implied - and I stress implied - blackmail, where- by bands feel they have to take part or else the station won't sup- port them." As such, Elliott believes that if there is room in the calendar for firrther festivals then they should be left to the commercial sector to run so that bands can be paid cor- rectly and radio can cover it in the usual way. However, a Radio One spokesman points out that, because its Big Weekend is both free and staged in areas where the festivals 

In addition to the rock festivals, Radio One will al ' ' ingfromdanceevf 

GMG's head of music is set to lead the march 

licence for Manchester. The win for its Rock Talk format follows recent acquisitions of two Century stations from GCap and Saga Radio. It ail means a bigger job for Terrv Underhill in bis new rôle of group head of music as GMG. 
GMG seems like a company on the 

between two distinct camps - the Real/Century audience and the Smooth/Saga audience? Yes. We've already integrated the Century and Real music policies into one, so that they have the same music database and same weekly meetings to décidé what theyVe going to play. And we're going to rebrand Saga because the over 50-audience aren't the same fiiddy duddies that that âge group was when I was at school. The idea that someone who's 50 dœsn't like new music is out of date, What percentage of the output of 

the création of your new rôle? As the group has expanded across the short term, it was felt it was time to have someone spccifically dedicated to music, l've been here since the beginning and l'm pleased they chose me. Century and Real are positioned to reach a similar audience, and Saga has a lot in common with Smooth in London, so the task in hand is to brand-manage the music output So you see the output as splitting 

music? It's difficult because Saga's got strict formats saying less than 20% of music can be less than 20 years old, and Smooth will never be a station which is ail about championing new music. That said, if Rod Stewart cornes along with a new album like American Songbook then our listeners will want to hear it But with Century and Real, we really get the opportunity to break new bands We were playing The Feeling and Tire Kooks from a really early stage, How do you define your two 

Undertilll: aimlng GMG slgbts at Chrysalls 
The/re ail over 25. Real and Century wouid be for 25 to 45-year-olds and in areas we broadeast we're very popular. Real went to number one in Wales, so we know what they like. The Smooth and Saga audiences are the over 50s and it's interesting because no-one's really trying to reach them in the way that we're going to. Are you mainly going up against Radio TWo for audience? The/re the core competitor for Real and Century and they do less well in areas where we operate. But the over- 50s market is changing, because they can remember growlng up with bands like The Who and The Jam at a time when they were cutting-edge 

bands and they still want to listen to them. How réceptive do you think your audience would be to buying downloads through your stations' 
We had a little go a that a year ago, and I think when you're going up against huge internet empires like iTunes ifs difficult to compete. Online however, is very important to us and ' giving people the ability to find out what theyVe listening to and perhaps to click through to a retail partner would be a valuable service. If we play a record someone had forgotten years ago and they feel the urge to buy it they should be able to. We know our listeners would be more likelyto go and buy from a recognised site than something illégal, so the opportunities for the music industry are sizeable, How closely are you working with the music Industry? Ifs fairly straightforward: we need to 
play the best music tokeep people listening and they need to sell records to stay In business, so we need to 
work out new waysof helping each other. One of the simplestof those is the download mo^1 • •• isto find other w, 

ras 
Sonys întroduce 
internet award 
• Sony Radio Academy Awards organisers are introducing an internet programme award for the 2007 event The new category aims to recognise excellence in the création of radio programmes produced for distribution via the internet The shortlists for ail 30 judged Sony Awards catégories will be unveiled on March 27 with the ceremony itself taking place on April 30 at London's Grosvenor House Hôtel. • Commercial radio trade body RadioCentre has appointed former Capital and Yahoo! executive Martina King as the head of its advertising unit King has taken the position of chairman of the Radio Advertising Bureau, the organisation that merged with the Commercial Radio Companies Association last July to 

adult population of 647,000. • Despite a huge efficiency review, Emap is still forecasting a current financial year performance "toward the bottom end of market expectations". The média group, which owns the Magic and Kiss brands, suggests that market conditions in consumer média - and radio in particular - have been weaker than anticipated. • Chris Tarrant is making his return to commercial radio with a four- programme deal for Classic Gold's digital services. Tarrant will be hosting the Small Price 2 Pay compétition, which will air on Sunday evenings from later this month, • Chrysalis Group has given an upbeat trading statement in which it says both its radio and music publishing divisions are outperforming the market In radio the company is expecting flat revenues thanks to an encouraging start to the year, with January revenues up 5% on the same period last year helping to offset a 10% décliné before Christmas. @ GMG Radio has recruited Emap's Alison Forshaw as deputy group sales director. Forshaw is currently sales director at Emap's Key 103 in Manchester and will be joining GMG in April. The company has also appointed former Saga Radio executive Gavin McCoy as the programme director of Smooth Radio in London. He has been with Saga for six years, most recently acting as head of présentation for its digital opération. ® Moray Firth Radio présenter Helen McPherson has been named the Country Music Association's international broadeaster of the year. The award was announced at a CMA awards evening in Glasgow and came in récognition of the 25 years McPherson has spent broadeasting across the north of Scotland. 



Music is one of our passions and we 
wantto share that with our 17 million 
customers in the UK. We believe in 
making access to music simple and 
affordable, bringing people closerto 
the music they love, by creating 

, • exclusive products and unique events. 

Playing host to some of the industry's 
biggest and breaking music talent, 
T-Mobile Street Gigs gave people the 
chance to see theirfavourite bands in 
venues they wouldn't expect. Always 
set in amazing locations, gig highlights 
included The Strokes playing at the 
Natural History Muséum, The Streets 

' playing at London's only Lighthouse 
and Pharreil playing at Glasgow's 
world-famous Fruitmarket. 

Transmission with T-Mobile also 
brought established and new acts to 
our screens in a Friday night music 
programme co-created with Channel 4. 
The show travelled around the country 
bringing the UK public closerto 
established and breaking artists, 
featuring talent as diverse as The Long 
Blondes, Primai Scream, The Klaxons, 
The Gossip and DJ Shadow. 

2007 is another massive year for music. 
We're moving into our third year of 
T-Mobile Street Gigs, our second 
sériés of Transmission with T-Mobile 
and we have even more to corne. 

We're supporting the Music Week 

m 
y. 

T-Mobile are proud 

sponsors of the 

Music Week Awards 
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music and the unsung heroes behind 
that great music. 
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celebrating great people in music 
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Sl,ice the days of A Flock of Seagulls - and 2007 is set to be 
9; the UK artists hoping to make it big across the Pond 
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The deal between Apple Corps and Apple Inc could pave the way for a Beatlesrenaissance 

Apple vs Apple: we can work it oui 
"If there's anything that you want," The Beatles gener- ously offered as the opening gambit of their 1963 smash From Me To You. It could equally be the calling card of digital music services such as iTunes, in their quest to make available the complété recorded cata- logue of popular music at the touch of a button. Only, of course, there is a glaring gap on the digital shelves of iHines and co at présent - they are missing no less than the Fab Four's entire oeuvre. The deal announced last week between Apple Corps and Apple Inc will soon correct that anomaly and it now seems almost a certainty that some time soon The Beatles' catalogue will finally enter the download âge. Such a development should not be underplayed in its significance. It was no accident the settlement to this long-nmning légal dispute tumed into front-page news - nearly four décades after the group last record- ed together, they are still hot news and, rather than them being late to the digital party, for many the party will only begin once The Beatles have joined. The Fabs were among the last significant acts to make their recordings available on CD, but when at long last they did appear, with much appropriate fan- 

the vinyl and tapes and invest in a CD player. We can similarly expect some of those who have not yet ven- tured into download purchasing - although they may have transferred their CD collections to their MP3 players - to reconsider post-digital Beatles. One suggestion that has accompanied news of this deal is that it will lead to Beatles downloads over- whelming the singles chart. Indeed, bookmaker William Hill is offering odds of 10/1 the group will have the entire Top 10 at some stage this year. Although the relatively low sales required these days to score highly in the singles chart would definitely resuit in Beatles tracks retuming to the Top 40, that over- looks the fact the groups catalogue is more than a dozen or so tracks of worth and sales will not simply be concentrated on a few titles. Instead, if the albums are allowed to be unbundled, sales will be spread across many tracks, creati ng The Beatles' own long-tail effect. For those who already own ail The Beatles albums on CD, there may be little new to offer - although the promise of remastered CDs may answer that - but for the millions who own only the 1 compilation a chance to pick and choose from the greatest recorded music catalogue in history will be too tf 

wanted at a touch of lbutton. At least well 

Perry FarreHtet night^Here Sut. 
Drowned In Sound writer Gareth 

The lafest event in the 

labels aie tightening ^7^6™ with'0' LollipoRv 
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Jonathan Daniels will be speaking T",*"r'traiî7 71 ^ ^ 
at the Making It In America ^ 
conférence on February 27 

ailf6rlC8s Forum is edrted by Jim Laridn 

Making it big in America 

Working outside the realms of traditional média, Cmsh Managements 
J®iiatiiaiî Baiiieis bas propelled bands such as Fall Out Boy and Gym 
Class Heroes into the US and UK mainstream. Fie tells MW how he did it 

si 

management stable bas forged a musfcis digital music, period-ifs What are the areas you look to recentyears? 

any onlheSdiolnd you're b thebig 

^"ratrsr o player, called the iPod. Ifs a very big country here, hall Out Boy, 
■"SKSi sii.ss.xr 

fart'thatth^ are big is just bizarre. 
know.'sod bless, fin happy for il ^Daniels v .es,  

AUhe end of the Nineties, 

Crushlbased ontoe th'S on a CaTheJ like to 

that tracked 
A lotof'yo'ur bands - Fall have not had 

Absolutely. Fall Out Boy were eighth most added at radio; radio basically said, "We will never play this band". and with Panic! At The Disco.we made that record for $11,000. We never, never expected to be on the 
the Panic! kids called me and said "Can you take it off?" because that wasn't part of their plan. Ifs funny, people used to say there was a ceiling on my bands, but the floor of the business appeared to fall through the ceiling. Here [in the US] on iTunes today Fall Out Boy is number one and Gym Class Heroes is number three, and on PureVolume - a really good indicator here for us - Academy Is... is number one, Fall Out Boy is number two and Gym Class is number four; it 

^ 8 I 

• ^ 

Warner joins 
Web 2.0 
goid rush 

purchase the track. Top Warner dig strategy bod Alex Zubilliga says thi deal "reflects WMG's dedication to fostering the growth of community driven music discovery services". 
cash from the Web 2.0 gold rush, and Lastfm is the only user-generated content site which everyone loves that 



Hurry! 

Only 2 weeks left ••• 

Limited places available 

Register Now! 
America remains the one international territory that almost 
every artist and music company dreams of cracking. And with 
ail the changes sweeping the industry, it is more important than 
ever to find new avenues into the largest market in the world. 
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Tuesday 27 February 2007 
Rich Mix Cultural Foundation 
35-47 Bethnal Green Road, London El 5LA 
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This session wlll set up the day by providing an overview of the US market, with ail the latest facts and figures, and the UK acts who done well the pastyear. 
9.45am FROM DEALTO RETAIL: getting started in the US 

Peter Gordon (Thirsty Ear/Worldwide Independent Network), David Massey (Daylight Entertainment), Patrick Moxey (Ultra Records), JayQuatrini (Davenport Lyons) This session will address the key question: how do you take your music to a US audience? Do you need a major, or can indies do a better job for you? Do you needa US-based manager? How do you find an agent? Is physical distribution the answer? Or will a digital deal suffice? 
lo.joam 
CASE STUDY: Corinne Bailey Rae 
-» Mike Allen (EMI UK), Kevin Brown (EMI UK), Miller Williams (Global Talent Publishing) 

n.ooam REFRESHMENT BREAK 
n.3oam IT'S GACA: 
the mysteries of American radio Lee Abrams (XM Satellite Radio), Clive Dickens (Absolute Radio), Neil Lasher (EMI Music Publishing), Lany Rosin (Edison Media Research) This session will provide an overview of the changes that have been sweeping the US radio sector, and their impact on anyone looking to raise their profile in the US. How important is radio for new acts today? Which formats are on the rise/in décliné? What is the impact of satellite. And, fundamentally who are the programmers that UK artists needtoknow? 
iR.ispm CASE STUDY: Imogen Heap Imogen Heap (artist), Mark Wood (Radius Music) 
i2.45pm LUNCH 
MSpm TAKING THE SCENIC ROUTE: 
alternative pathways into the 

média 
Simon Banks (SB Management/ KTTunstall), Imogen Heap, Jeff McGusky (Jeff McClusky Associates), 

Alex Patsavas (Chop Shop)(tbc) There is much more to média exposure than radio, with adverts, primetimeTV shows such as Gray's Anatomy, not to mention tastemaker blogs ail offering alternative routes to raise profile. But how do you get your artists featured on these new channels long before radio picks you up? And how do you do it without 
major label muscle? 
2.3opm CASE STUDY: Franz Ferdinand 

Cerne Canning (Supervision Management), Mirelle Davis (Wind Up Bird) 
3.oopm 
HIHINGTHEROAD Nick Detnon (Belly Of The Beast/ Dizzee Rascal), Marty Diamond (Little Big Man), Una Johnston (SxSW) 
This session will examine how healthy the US live market is, asking 
howyounger UK acts (or even héritage acts) can arrange successful tours, Which are the key markets to 

play? How do you hook up with an agent? And, when it cornes to the crunch, how can acts help fund their 

3.45pm REFRESHMENT BREAK 
4.iopm ONE ON ONE WITH JONATHAN 
DANIEL 
-> Jonathan Daniel (Crush Music Media Management/Fall Out Boy, 
Panic! atThe Disco) 
4-45Pm AN AMERICAN JURY: running 
the rule over the next big 
things In a spin on the traditional demo jury, a sélection of our US guests will 
bring the curtain down on the day by listening to selected tracks by 
British acts with big hopes in the US and offer some genuinely practical 
suggestions on howthey can make it in America. 
Finishing at s.sopm Join usât the end of the day for drinks and a further 
opportunity to network with ail the speakers and delegates 

To register for this conférence contact Imelda Bamford: 
lmelda@musicweek.com or 020 7921 8300 



INTERNATIONAL SHORTUSTS 

F U 

(Geffen); Pink Hot Chili Pcppers M.a.i; ârusu bcsfi; international (LaFace/Sony 8MG) (WamcrBros); Beck (Interscope); (einale solo artlsb Best InteniaUonr' - "'■ BobDytantCohimbia): Beyoncé (Columbia); group: The Flamii Damien Rice (Mth Cat Power œ»».,  Floor/ Wamer); Jack (Matador); Chrétina Features are editecl by Christopher Barrett 

On the eve of this year's Brit Awards, Music l/l/ee/<rspotlights 
the teams working alongside the UK-focused nominees 

Behindthe 

imts 2007 

Brad Hunner, Radar Plugging. Régional radio promotions: Jessica Bailey, Anglo Plugging. TV promotions: MicheUe O'Conner, Bird Girl. Marketing: Joe Munns, Polydor. Press; Katherine Williams, MBC. Régional press: Fred Mcllor, MBC. Online press: Matt Brown, Hyperlauneh. Student press: Mark Wainwright, Wild Promotions. Publisher Universal. Publisher A&R: Dougie Bruce. Management Ed Millett, Lunchtime Management Lawyer Peter McGaughrin, Clintons. Accountant Samantha Atkins, Dales Evans. Lîve booking agent Paul Wilson, CAA. 

Lily Allen British breakthrough act; best British album; best British single; best British female. Producers: Future Cut, Greg Kurstin. Engineer: Mike Pelanconi. Distributon EMI. Label: Régal (Parlophone). Label A&R: Jamie Nelson and Nathan Thompson, Parlophone. National radio promotions: Kevin McCabe, Parlophone. Régional radio promotions: Clare Beaumont and Mark Gleed, Parlophone.TV promotions: Helena McGeough, Parlophone. Club promotions: James Pitt, EMI. Marketing: Katherine Parrott, Parlophone. Press: Murray Chalmers. Parlophone. Régional press: Gordon Duncan, APB. Online press: Jon Bills and Rachel Clare, Parlophone. Student press: Jon Kell and Rob Clark, EMI. Managers: Adrian Jolly Empire. Live booking agent Dave Chumley Primary Talent 
Arctic Monkeys Best British album; best British band. Producer; Jim Abbiss. Distributor: Vital Label: Domino. Label A&R: Lawrence Bell, Domino. National radio promotions: Rob Lynch, Airplayer Régional radio promotions: Julie Tliompson, Anglo Plugging. Marketing: Jonny Bradshaw, Domino. Press: Anton Brookes, Bad Moon Régional press: lan Cheek. Online press; nile on. Student press/club promo; Nick Davis, Cool Delta. TV promotions: Karen Williams, Big Sister Publisher: EMI Publishing. Publisher A&R: Kenny McGoff, EMI Publishing. Management Geoff Barradale & lan McAndrew, Wildlile Entertainment. Lawyer; Gavin Maude, Russells Accountant: Steve Jeffrey, SRLV. Live booking agent: Charlie Myatt, 13 Artists 
Jarvîs Cocker Best British maie. Producer Graham Sutton, Jarvis Cocker. Engineer Graham Sutton & Robbie Nelson Distributor: Pinnacle. Label: Rough TVade. Label A&Rs: Geoff TVavis, Jeannette Lee. National radio promotions: Bryn Williams, Hungry Media. Régional radio promotions: Jo Hart & Sue Reinhardt, Hart Media Ltd. TV promotions; Michelle O'Connor, Bird Girl Club promotions: Mark Wainwright, Wild Promotions. Marketing: Clare Britt, Rough Trade. Press: Belh Drake, Bestest PR. Online press: Heten Lawrence. Holler. Publisher; Wamer-Chappell. Publisher A&R; David Donald. Management: Jeannette Lee, Rougit TVade. Lawyer: Simon Esplen, 
Russell's. Accountant: Julia TVice, Trice & Co. Live booking agent: Jeff Craf, X-Ray Touring 

The Feeling Best British single, Producer The Feeling. Distributor; Universal Music Group. Label; Island. Label A&R: Louis Bloom. National radio promotions; Kate Bumett. Régional radio promotions: Phil Witts, Charity Baker. TV promotions: Kate Bumett Club promotions: Dave Roberts, Wild, Marketing: Sarah Boorraan. Press: Ted Cummings, Island. Régional press Sarah Hall. Online press: Chloe, Hyperlauneh. Publisher EMI Publisher A&R: Kenny McGoff. Management Adrian Jolly, Empire Management. Lawyer Kirsty Williams Accountant: SRLV. Live booking agent: Emma Banks, CAA. 
The Fratellis British breakthrough act. Producer Tony Hoffer. Label: Island. National radio promotions: Suzy Hyland. TV promotions: Andréa Edmondson. Press: John Coyne. Régional press: John Coyne. Live booking agent John 

Guillemots Best British live act Producers; Fyfe Dangerfield, Chris Shaw, Adam Noble. Engineer Adam Noble. Distributor Universal. Label: Polydor. Label A&R: Colin Barlow, Alex Close. National radio promotions: 

fraiiie for best British band, best British 

Best British female. Label: Parlophone. Label A&Rs: Jamie Nelson, Parlophone. National radio promotions: Kevin McCabe, Parlophone. Régional radio promotions; Clare Beaumont and Mark Gleed, Parlophone. TV promotions; Helena McGeough, Parlophone. Club promotions: Craig Jones, Eurosolution. Marketing: Claire O'Brien, Parlophone. Press; Murray Chalmers, Parlophone. Régional press: Warren Higgins, ChuffMedia. Online press: Jon Bills and Rachel Clare, Parlophone. Student press: Jon Kell and Rob Clark. Managers: Jonathan Shalit, Shalit Global. 
Kasabian Best British live act; Best British group. Producers; Jim Abbiss & Kasabian. Engineer Bamy. Distributor Arvato. Label; Columbia. Label A&R: Mike Pickering. National radio promotions: Jo Kenney. Régional radio promotions: Gary Hobson. TV promotions; Becky Walker. Club promotions: Duncan, Zzonked. Marketing; Vicky Richardson. Press: Julie Smith and Jakub Blackman, Sony BMG. Régional press: Claire Ruddock, Hall OrNothing Online press; Dan Ayers, Student press: Tom Roberts, UpShot Publisher EMI. Publisher A&R: Kenny McGoff. Management Graeme Lowe, The Family Entertainment, Live booking agent Mike Dewdney, ITB. 
The Kïllers Best international group: Best international album. Producers: Flood, Alan Moulder, The Killers. Distributor Universal. Label: Vertigo. Label A&R; Rob Stevenson, IDJ. National radio promotions; Mark Rankin, Rob Pascoe. Régional radio promotions: Alex Whitcombe, Alan Smith. TV promotions: Holly Davies & Alex Lane. Marketing: Clive Cawley. Press: Rachel Hendry. Régional press: Fleur Gilbert, APB. Online press; Katerina Marka, Outside Line. Student Press; Fleur Gilbert @ APB. Publisher Universal. Management Robert Reynolds, Callister- Reynolds. Live booking agent Kirk Sommer, WÛliam Morris Agency. 
The Kooks Best British single; British breakthrough act Producer Tony Hoffer, Engineers: Todd Burke, Tony Hoffer. Distributor EMI. Label: Virgin, Label A&R: Nick Burgess. National radio promotions: ManishArora. Régional radio promotions; Martin Finn, Jason Bailey, Kat Auber. TV promotions: Amanda Warren, Vicky Ellis-Jones. Marketing: Kelly Bush. Press; Susie Eraber. Régional press; Fleur Gilbert, APB. Digital: Sarah Sherry. Student press: Rob Clark. Publisher Famous Music. Publisher A&R: Luke McGrellis. Management Rob Swerdlow, Mark Nicholson, Dave Nicoll. Lawyer Andrew Myers, Clintons. Accountant: OJ Kilkenny. Live booking agent: Charlie Myatt, 13 Artists. 



0 For full listings of teams behind ail catégories, UK and international, 
log on to musicweel<.com 

Lemar Best British maie solo act. Producers: Brian Rawling& Paul Meehan. Engiueci- Matt Rirmidge. Distributor Arvat». Label: White Rabbit. Label A&R: Nick Raphaël & Jo Charrington. National radio promotions: Leighton Woods. Régional radio promotions: Lynn SwmdlehnrsL TV promotions: Jacqui Quaife. Club promotions: Jennifer Mills. Marketing: Simon Bamabas. Press: Joanna Burns. Joanna Buras PR Régional press: Beth Broolcfield. Student press: Joanna Burns, Joanna Burns PR. Publishers; Angelic Music, EMI Music, Key Trav Music. Management: Richard Griffitlis & Hany Magee, Modest! Management, Lawyer; Paul Spraggon. Accountant Dales Evans. Live booking agent: Paul Fitzgerald, Concorde. 
Leona Lewis Best British single. Producer. Steve Mac. Engineers: Chris Laws & Dan Pursej'. Distiibutor Arvato. Label: Syco Music. Label A&R: Simon Cowell. Marketing: Laurence Boakes. National radio promotions: Leighton Woods. Régional radio promotions; Lynn Swindlehurst. TV promotions: Annette Millar. National/Régional press: Annabe! Fox, Outside Organisation. Publisher: BMG, Sony/ATV. Management Richard Griffiths and Hany Magee for Modest! Management Ltd. 
George Michael Best British live act, Producer: George Michael. Distributor. Avarto. Label: Aegean/Sony BMG. Label A&R: George Michael. National radio promotions: Mick Garbutt & Charlie Lycett, Lucid PR Régional radio promotions: Lynn Swindlehurst TV promotions: Jacqui Quaife. Club promotions: Craig Jones, Eurosolutions. Marketing: Simon Bamabas & Mikey Ellis. Press: Connie Filippello Publicity. Régional press: Connie Filippello Publicity. Online Press: Seb Weller. Publisher: George Michael Publisher A&R: George Michael. Management AndyStephens. Lawyer: Chris rt Stephen 

James Morrison Best British maie; British breakthrough act Producers: Martin Terefe, Steve Robson, Jimmy Hogarth, Eg White. Engineers: Martin Terefe, George Tandero, Kelly Pribble, Andréas Olsson, Richard Flack, Jimmy Hogarth, Eg White. Label: Polydor. Label A&R: Colin Barlow, Polydor. National radio promotions: Neil Hughes & Nick Bray, Polydor. Régional radio promotions: Nîcki Ross, Polydor. TV promotions: Rachel Cook, Polydor. Marketing: Orla Lee, Polydor. Press: Richard Dawes, Polydor. Régional press: Warren Higgins, Chuffinedia. Online press; Hyperlaunch, Publisher Sony-ATV. Managers; Paul Mcdonald & Spencer Wells, Connected Artists. Live booking agent Paul Franklin. 
Muse Best British band; best British album; best British live act, Producers: Rich Costey, Muse. Engineer Rich Costey, Distributor Tire Entertainment Network. Label: Hélium 3/Wamer. Label A&R: Muse & Korda Marshall. National radio promotions: Jane Arty & Peter Black, Warner. Régional radio promotions: David Winterbum, Wamers. TV Promotions: Claire Le Marquand, Warner. Club promotions; Tom Roberts, Upshot. Marketing: Nadine Parker & Matt Thomas, Warner. National 
M MUS1CWEEK170207 

press: Terri Hall, Hall OrNothing. Régional press: lan Cheek. Online press: Sara Sparrow, Warner. Student press: Tom Roberts, Upshot. Publisher Wamer-Chappell. Publisher A&R: Richard Manners. Managers: Anthony Addis Lawyer Andrew Myers, Clintons. Accountant: Addis & Co. Live booking agent Geoff Meall, The Agency. 
Paolo Nutini Best British maie. Producers; Ken Nelson, Matty Benbrook, Tom Elmhirst, Jim Duguid. Engineer: Mark Phythian. Distributor The Entertainment Network. Label: Atlantic. Label A&R: Thomas Haimovici. National radio promotions; Jasper Bumham. Régional 

& 

radio promotions; Carrie Curtis. TV promotions: Sarah Hawkes & Jeni Saint. Marketing: Stuart Camp. Press; Emma Elwood. Régional press: Maureen McCann, Momentum PR Online press: Jack Melhuish. Student press: Tom Roberts, Upshot. Publisher Wamer-Chappell. Publisher A&R: Jane Rees, Warner Chappell. Management Brendan Moon, Morse Code Management. Lawyer Kieran Jay, Herbet Reeves & Co. Accountant: Pat Savage, OJ Kilkenny. Live Booking Agent: Angus BaskerviËe, 13 Artists. 
Oasis Outstanding contribution to music. Label: Big Brother. Distributor Vital/The Entertainment Network. National radio promotions; Dylan White & Rob Lynch. Régional radio promotions: Julie Thompson, Anglo Plugging. TV promotions: Karen Williams, Big Sister Club promotions: Tom Roberts & Stephen Bames, Upshot Communications. Marketing: 

Emma Greengrass, Big Brother. Press: Tetri Hall, Hall Or Nothing. Régional press: Claire Ruddock, Hall Or Nothing. Online press: Matt Brown, Hyperlaunch. Student press: Hall OrNothing. Publishers; Oasis Music. Création Songs, Sony/ATV, Universal, EMI Wamer-Chappell. Managers: Marcus Russell, Ignition Management. Lawyer John Statham, Statham Gill Davies. Accountant: Derek Fraser at OJ Kilkenny. Live booking agent: Ben Winchester, Primaiy Talent 
Nerina Pallot Best British female solo artist Label: 14th Floor. Label A&R: Christian Tattersfield, Alex Gilbert. National radio promotions: Charlie Lycett & Mick Garbutt, Lucid PR Régional radio promotions: Bob Hermon. TV promotions: Genny Dwarka and Stacy Blackman, Warner. Marketing: Elkie Brooks, 14th Floor. Press: Peter Hall, 14th Floor. Régional press: Caroline Beashel, 14th Floor. Online press: Rob Dix, 14th Floor. Student press; Tom Roberts, Upshot. Publisher. Chrysalis, Publisher A&R: Jeremy Lascelles. Management Caroline Killouiy, Fruit Live booking agent; Emma Banks, CAA. 
Corinne Bailey Rae British breakthrough act; best British female; best British single. Producer Steve Chrisanthou. Distributor EMI. Label: EMI.Label A&R: Matthew Rumbold. National radio promotions: Tina Skinner.Regional radio promotions: Adrian Treddinick. TV promotions: Jude Bennett. Marketing: Matt Dixon. National press: William Luff. EMI. Régional press: James Heward, Pomona.Online press: Stuart Freeman, EMI. Student press: Dolly CIew & Rob Clark. Publisher Global Talent Publisher A&R: Miller Williams Managers; Bob Miller & Robert Miller Management Live booking agent Paul Franklyn, Helter Skelter 
Razorlight Best British group; best British single. Producer Chris Thomas, Engineer Sam Miller Distributor Universal Label: Vertigo. Label A&R: Richard O'Donovan. National radio promotions: Mark Ranldn. Régional radio promotions: Alex Whitecombe & Alan Smith. TV Promotions: Holly Davies. Club promotions: David Roberts, Wild. Marketing: Duncan Scott & Rachael Paley. | Press: Ritu Morton. Régional press: Mike Gourlay. Online press: Outside Line. Publisher Sony-ATV. Publisher A&R: Flash Taylor, Sony- [ ATV. Management Roger Morton Blackbook Management. Lawyer Peter McGauglirin, Clintons. Accountant: David Mansfîeld, David Mansfield Accounts. Live booking agent Chris Myhill, The Agency. 
Snow Patrol Best British group; best British album: best British single. Producer Jacknife Lee. Engineer Tom McFall. Sam Bell. Distributor Universal. Label: Fiction. Label A&R; Jim Chancellor. National radio promotions; Dan Drake. Régional radio promotions; Nicki Ross, Polydor. TV promotions; 
Sn , el.Co?k-Club promotions: Krista Greer at Wdd. Marketing; Joe Munns at Fiction. Press: ram Ribbeck. Fiction. Régional press: Gordon Duncan, APB. Online Press: Matt Brown. Hyperlaunch. Publisher Big Life. Management Jazz Summers & Tim Pany, Big Life Management. Lawyer Tony English, Russells, 
XRa113'71' hoohing agent Steve Strange, 
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Tahe That Best British single. Producer. John Shanks. Engineer: JefF Rotlischild. Distributor: Universal. Label: Polydor. Label A&R; Colin Barlow. Head of promotions: Neil Hughes. National radio promotions; Nick Bray. Régional radio promotions: Tony Myers, Nicki Ross. TV promotions: Rachel Cook, Pippa Evers. Marketing; Emma Powell. Press: Richard Dawes, Polydor. Régional press; Chareen Steel, Polydor. Online press: Hyperlaunch. Publisbers: Sony/ATV, BMG, EMI. Managers; Jonathan Wild, 10 Management. Lawyer: Richard Bray, Bray & Krais. Accountant: Wayne Critchley, EBM Ltd. Promoter; Simon Moran, SJM. 
Sandi Thom Best British single, Producers; lan Brown and Stephen Darrell Smith. Exec producer: John McLaughlin. Engineer; Steve Darrell Smith. Distributor: Arvato. Label: RCA. Label A&R: Johnny Blackburn. National radio promotions; Leighton Woods. Régional radio promotions; Lynn Swindlehurst. TV promotions: Richie Crossley. Marketing: Shyamala Tharmendiran. Press: Kate Head. Régional press; Beth Brookfield. Online press: Seh Weller. Student press: David Barclay, Wild PR. Publisher: EMI/P&P Songs. Publisher A&R: Frank Ferguson/Peter McCamley. Management: lan Brown, IBC Management. Lawyer; Rupert Sprawson, DavenportLions. Accountant; Stéphanie Morris, Hardwick and Morris. 

Best British live act. Producers: Mark Ronson, Soul Mekanik, Pet Shop Boys, Jerry Meehan, William Orbit, Dave Lee, Brandon Christy, Craig Russo. Mixers: Jeremy Wheatley, Serban Ghenea, Tim Weidner, William Orbit, Paul Lani. Engineers: Mark Ronson, Matt Kemp, Chris Brook, Vaughan Merrick, Derek Pacuk, Tim Weidner, Brandon Christy, Craig Russo, lain Robertson, Pete Gleadall, John O'Donnell. Distributor: EMI. Label: EMI. Label A&R: Chris Briggs. National radio promotions: Tina Skinner. Régional radio promotions: Adrian Treddinick. TV promotions: Jude Bennett. Marketing: Paul Fletcher. Press: Bryony Watts, Taylor Herring. Online press: Stuart Freeman. TV promotions: EMI. Publisher: Chrysalis. Management: IE Music. Live booking agent: lan Huffam 
Amy Winehouse Best British female solo artist; best British album. Producers: Mark Ronson & Salaam Remi. Distributor: Universal. Label: Island. Label A&R: Dracus Beese. National radio promotions; Charley Byrnes & Steve Pitron Régional radio promotions: Phil Witts & Charity Baker. TV promotions: Mike Mooney. Marketing: Sarah Boorman. Press: Shane OTSfeill. Régional press: Sarah Hall. Online press; Justin Cross. Publisher: EMI. Publisher A&R: Guy Moot, Managements: Raye Cosbert. Lawyer: Simon Esplen, Russells. Accountant: Margaret Cody, Smallfield Cody. Live booking agent: Paul Franklin. 

Thom Yorke Best British maie. Producer: Nigel Godrich. Distributor: Vital. Label: XL Recordings. Label A&R: Ben Beardsworth. Régional radio promotions: Ruth Barlow. TV promotions; Craig McNeil. Club promotions: Chris Bellara. Marketing: Stewart Green & Jo Morris.Press: Murray Chalmers, EMI.Régional press: Richard Onslow. Online strategy: Jane Pollard Student press: Richard Onslow. Publisher: Chrysalis Music. Managers: Courtyard. Live booking agent; 13 Artists. Digital director: Simon Wheeler. Web developer: David 

Will Young Best British single, Producer: Stephen Lipson. Engineer: Heff Moraes. Distributor: Arvato. Label; 19 Recordings. Label A&R: Ged Doherty. National radio promotions; Leighton Woods, Mark Murphy. Régional radio promotions: Lynn Swindelhurst. TV promotions: Jacqui Quaife, Richie Crossley. Marketing: Julie Gray, Adam Griffin. Press: Sam Oxley, Henry's House. Régional press: Sam Oxley, Henry's House. Online press: Seb Weller. Student press: Sam Oxley, Henry's House. Publisher; Reverb 2 Music. Publisher A&R: Annette Barrett. Management: Simon Fuller, 19 Entertainment. Lawyer: Charles Law. Accountant: John Handley, Handley Roberts Ltd. Live booking Agent: Bob Gold, GAA. 

Fînd the latest videos every day 

www.promonews.co.uk 

The first stop for music video 
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wolvescivic 

Independent Venue, Independent Brewery, ^ 
Independent Minded People - Can't go wrong. 

Arctic Monkeys Audiosiave BeautifulSouth Beverley Knjqllt Bonzo Dfg Doh qph BandBullet For My valentme cna 
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wolvescivic.co.uk BANKS'S Enquiries: markblackstock@wolvescivic.co.uk 

Massive attack and 
ROSKILDE FESTIVAL SUPPORT 
THE HOPING FOUNDATION 
Roskilde Festival has donated £ 10,950 to a Massive Attack benefit con- 
cert with ail profits going to the Hoping Foundation who supports " ^ 
Palestinian children living in refugee camps in the Middle East. ^ 
Roskilde Festival is a non-profit organisation. Any profits 
from Roskilde Festival are donated directly to 
humanitarian or cultural purposes by bSSÉ 
Roskilde Festival Charity Society, benefiting 
people ail over the world. pT $$ 

- r# 

WWW.ROSKILDE-FESTIVAL.DK 



i Features are edited by Christopher Barrett 

With festivals and stadium concerts regularly selling out within hours, there has never been 
! more demand for live music - and that means business is booming, says Cte de Whalley 

Going live 

1 0,; m tte m tte park park. 

Many of the 70,000 people who had flocked to Scotland's T In The Park weekend festival in July last year were still raaking their way home, the sounds of The Who, Red Hot Chili Peppers and Franz Ferdinand ringing in their ears, when DF ' Concerts CEO GeofF EUis put half of the tickets for the 2007 event up for sale via téléphoné and the internet - and sold them ail within an hour. As a conséquence, DF not only entered the new year with the best part of sitting in its bank account, but was perfectly positioned to realise Ellis's ambition of launching a second fes- tival, to be named Connect, which will be held in September in the grounds of Inverary Castle, on Scotland's picturesque west coast. "The T In The Park take up was a great show ol public confidence in us as promoters," says Elhs. "But in reality we've been in the financial posi- tion to consider another weekend camping event for the past couple of years. The important thing was to make sure eveiything had been properly thought out before we announced it. Of course, DF were not the only festival pro- moters for whom business boomed in 2006. The success of market-leaders such as Readmg and Leeds, V, Creamfields and Womad at one end of the spectrum to smaller, lower-profile events 

such as Bestival, Wickerman and newcomer End Of The Road at the other, indicated that the pub- lic's appetite for gigs on the grass showed little sign of abating. That appetite has not been confined to the alffesco either. From Liverpool to Bournemouth, The Isle Of Man to Inverness, new luxury 2,000- plus capacity venues are opening up ail over the country to develop the demand among the 40 and 50-something démographie for civilised seated concerts. In London the legendary Roundhouse is back and leading promoters Metropolis, SJM and MCD have set about expanding the circuit by putting shows into new sites, such as London's Somerset House. Finally, at grassroots level, young rock fans have been pouring into pubs and clubs in nurabers which haven't been witnessed since the punk explosion of the late Seventies. Last year, for example, the 400-capacily Barfly in Birmingham drew over 60,000 to shows by such artists as The Kooks, Brakes and The Macabees while the Junction in Cambridge saw business double to make 2006 the most successful year since it first opened its doors in 1990. "More people seem to be going to more live shows and more artists are giving better value 

More people seem to be going to more live shows and more artists are giving better value for money NciIWarnock CEOofltK flgency Group 

for money," says Neil Warnock CEO of The Agency Group. "But the most exciting thing is that we have regained an infrastructure which allows bands to work their way up the ladder from the grassroots to the big halls and then the stadiums." Among such venerable and bankable names as Motorhead, Status Quo and Deep Purple, on Warnock's rester are relative neweomers Muse. This hard-working three-piece, still largely unknown to a wider public despite a 2006 Top 10 album Black Holes And Révélations, raised eyebrows in December when they not only announced, but immediately sold, some 100,000 tickets to two inaugural shows at the new Wembley Stadium in June. This sort of advance acceptance cornes as no surprise to AEG's senior VP international Rob Hallett, who also has largely sold out shows scheduled for Justin Timberlake and the Scissor Sisters when the new 23,000-capacity 02 arena in the site of the Millennium Dorne cornes on 
"Pre-recorded music is now so cheap and easy to get hold of that it has lost a lot of its value," says Hallett. "Live shows, on the other hand, are far more precious and people are prepared to 



Work permit plan: a blow 
for international artists 

pay to see them. And as long as the industry does its best to make them feel they bave got tbeir money's worth, I don't see that falling away." But simply providing the pubbc with a sense of occasion is only half the challenge facing pro- moters in 2007. Central to AEG's ofier at 02, its Indigo club offshoot and a two-week long Tower Of London festival in June, will be total trans- port and entertainment packages including rivertaxi trips and candlelit dinners in the Bloody Tower. "The days of simply herding peo- ple into a draughty old cattle shed are long gone says Hallett. Creating points of différence are of prime importance, especially in the open-air sector. While its evenls like the Carling-sponsored Reading and Leeds festivals remain a favourite rite of passage for the 16- to 23-year-old audi- ence - and the welcome reappearance of Glas- tonbury on the concert calendar will continue to draw those expecting a more holistic experience - the launch last year by the Mean Fiddler Music Group (MFMG) of its new Latitude event in Suf- folk was predicated on appealing to a more "cul- tured" audience by including poetry, literature and even a Royal Court Theatre tent. "The key is to find a niche in the market which is not already catered for," reports MFMG man- aging director of festivals Melvin Benn. "We drew 12,000 people to the first Latitude, which wasn't enough to make a profit, but was better than we expected. It can take three or four years to establish a new brand with the public. Any- body who cornes into the market thinking other- wise is naïve with a capital N." Inevitably there are casualties, of course, such as last year's Spafest in Bath and Lost Weekend in Comwall. But, says Paul Fenn, joint MD of Asgard Promotions, it's not hard to see most of them coming. "Every year we get calls from football clubs and stately homes wanting to get in on the act;' he says. 'But there is a lirait to the number of acts who can sell those kinds of events. And Tra not going to have my artists playing for the ben- efit of some scaffolder who will probably be the only person to get paid if a show fails." Fenn is also concemed that possible rises in interest rates over the next 12 months might have a detrimental effect on ticket sales. MFMG's Benn, on the otherhand, believes there is still capacity for growth in the sector, but wams against a false sense of confidence. 'The future is difficult to predict because entertainment is not like home building where you can identify a shortfall in the market and then aim to fill it," he continues. "Over the past few years business has been growing steadily by between 10 to 15% a year, although that doesn't mean it's necessarily more profitable." Neverthelcss the big moncy which is there for those willing to work hard for it, has led to the sense of creeping corporatisation which has 

Just as the Government is considering the formation of a new academy dedicated to improving live sector service skills, the Home Office is paised to land a blow which could set the UK industry back 20 years. Under législation due to corne into force in April 2009, every member of the entourages of ail non-EU acts entering the UK will have to carry their own biométrie work permit. These will only be available in person at British Embassles or Consulates in the individual's country of origin. Currently only one permit is required per touring party and is issued by a government office in Sheffield. According to Paul Fenn, joint MD of Asgard Promotions, who spécialisés in bringing US and World Music acts into the UK, the proposed changes will prove an administrative and logistical niglitmare. "The biggest acts can carry as many as 60 or more people on the road, sometimes from more than one country or at least from many différent towns or cities in that country," he says. "It will only take one of them not to have got his permit together in time 

has corne to regard the |l concert industry as a cash il cow and so raises prices, il the bill for a big act like Red 11 Hot Chili Peppers or The H Killers could run into ^ thousands of pounds. And the promoter will be expected to pick it up. But, says Steve Richards, director of entertainment at industry work permit specialist T&S Immigration Services, the hardest hit will be those little bands brought into the UK by record companies for showease gigs and promotional appearances. For them a minimal eightfold rise in costs will stretch marketing budgets to breaking point. "The new régulations were first announced in 2005 and have been designed to control migrant labour by employing an elaborate points system," continues Richards, a former civil servant who since 1991 has proccssed an estimated 30,000 work permits a year and numbers ail the UK's ieading record companies 
"Initially there was no mention of entertainers among the eligible catégories although sportsmen like footballers and boxers are exempt." It was only as a resuit of pressure exerted on then Minister for Immigration Tony McNulty MP by Richards and a 

defined the sector over the past five years. In only the latest development in a sériés of high- profile mergers and acquisitions, US-backed conglomerate Live Nation's attempt to purchase the Academy Music Group's 13 venues has been referred to the Compétition Commission, prompting an announcement that London sites the Hammersmith Apollo and The Forum will be immediately sold off if the merger gains gov- ernment approval. Elsewhere the owner of Nottingham's Rock City has expanded into nightclub premises in Bristol while plans are afoot on the south coast for a new chain of branded pub gigs modelled on Soutbampton's successful Joiners Arms. On every rung of the ladder it would appear that the live music sector is growing ever more busi- nesslike and professional in outlook. Consequently, the US industry no the UK and European markets in a The end of 2006 saw AEG buying in promoter Marshall Arts while 2007 has begun with two of North America's most prestigious artist agencies William Morris and Creative Artists Agency (CAA) opening music offices in London under the supervision of former Dire Straits' manager Ed Bicknell and ex-Helter Skel- ter directors Emma Banks and Mike Greek respectively. Having made the move the other way by set- ting up offices in New York in 1992 - and furlher expanding over the past two years into Los 

iv regards new light. :o top UK 

There are nowso many 
overseas markets 
opening up, likethe Pacific Rim, South 
America and the old 
Eastern hloc Nci! Warnock, CEO, The Agency 

Angeles and Toronto - The Agency Group's Warnock is "astonished" that the Americans have waited so long to make this move. "They've finally woken up not just to the fact that there are now so many overseas markets opening up, like the Pacific Rim, South America and the old Eastern bloc, but that UK agents and promoters have become so expert at dealing with them," says Warnock. "Wlien I first started in this business a real world tour would take eight months and include two lengthy swings Vhrough the US. Now it can take two and a half years to penetrate ail the markets properly." The trend may be towards greater consolida- tion in the live sector, but there is little doubt that it has been the strong relationships between artists, agents, promoters and venue owners - and ever increasing levels of trust and trans- parency - which has helped it flourish at a time when other parts of the music industry have been seen to flounder. But for promoters like Melvin Benn, one fac- tor is the most crucial of ail. Unlike the record companies who only deal with their market through intermediates, people 
the ti Side are working at the coal face ail In a sector where the public's immédiate needs are, absolutely paramount." he continues, "there isn,t a gig in the country where the promoter rsnt on the door to make sure that those needs 
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INVERNESS 2007 
SHOWCASE DATES 

7 & 8 J U N E 
FOR FURTHER INFORMATION GO TO. 
WWW.GOEVENTSJNFO 

NOW OPEN FOR ifl 
SHOWCASE SUBMISSIONS 

9-10 J0NE2007 
LOCH NESS - SCOTIANO 
www.rockness.co.uk 


