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In this week's issue; Publishing chïef discusses new 
job. Aim looks to heal rift Plus: the charts in full 
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Utterly irrésistible and dazzlinglv 
vibrant, Indiana Gregg's début 
album UUoman at UJork skiltully 
fuses infectious soulful pop 
uuith suueeping rock ta create 
out-and-out the most refreshing 
sound of 2007. 
Indiana Gregg has a story ta tell. A story best heard through this album. Produced by lan Morrouj (Seal, ULJet UJet LUet, Rod Steujart. Usa Stansfield. etc) the album uuas recorded in Glasgou) through brand neuj Scottish indie label GrBpop. 
GrSpop ujho are funded by Ingenious, amongst others, have sa far pledged over £1 million ta the marketing spend on this project. 
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TOUR 
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THROUGH 
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Releases 
The début single "Suueet Things" is released March 26th. 
The album "UUoman at UJork" follouus April 2nd. 
Campaign A major launch campaign across TV, Radio, Outdoor and Print. 
The 4-week launch TV campaign commences aiith National TV advertising across ITV, Channel 5. GMTV, and Satellite. 
The TV ad features the video for "Suueet Things" and opens ujith a 30" spot in the Dancing On Ice Final on national ITV on Saturday March 24th. 
Order from Pinnacle - GrSSOl (Sureet Things), 
GrSCDOl (UUoman at UJork) 

UJUJUJ.indianagre99.COm CJ 
UJUJUJ.mvspace.com/indiana9fe99 3^ 
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Crucial week for indies, as Aim 
board meets for judgement day 

Décision 

day for 

indies 

By Robert Ashton & Martin Talbot Aim's efforts to see off a damaging revolt will arrive at judgement day tomorrow (Tuesday), when its board mil décidé whether to back Impala's agreement to support a Wamer takeover of EMI. The UK indie group's board convenes at 2.30pm tomorrow. By the time the meeting ends around 6.30pm, it is likely to have either voted on the confidential - and con- troversial - indie/major pact or at leasl delivered a clear position to Aim chairman and chief executive Alison Wenham. The majority of the organisa- tion's 18 board members were given sight of the confidential agi-eement at an emergency meeting last Wednesday. Those contacted by Mvsic Week refused to be drawn on their positions before this week's meeting, with the mood among the Aim board appearing to be mixed. The UK indie body had looked vulnérable following the shoek décision of Ministty of Sound and Gut Recordings to quit in protest at the Impala-negotiated deal to help Warner traverse the EC compéti- tion authorities in return for a package of remedies. While no additional indies have yet followed Ministry and Gut, tem- 
EMlboss plans 
pubilshing coup 
MW examines potential changes topublishing, as top 
boss makes moves in the shadowofthe EMI- Warnermerger p3 

peratures continued to be raised, 
ing some of the barbs as being "par- ticularly nasty". Another leading indie says, "While only two labels have resigned, there are more members who are very concerned over the way this bas ail been handled.' Both MoS managing director Lohan Presencer and Aim's Alison Wenham refused to predict how 
rum of five board members are nec- essaiy for the meeting to make a décision, which will go to a vote only if the board is significantly spliL Impala issued a new statement last Friday, setting out its refusai to : détails of the Impala deal. g the position of "certain i the UK", the statement 1 that Impala was dlh local and accepts that this may mean that some of them "may not be able to confimi their position until full disclosure is possible". • EMI Group announced on Friday it had received a non- binding proposai from Warner Music Group, which indicated it 
offer for the UK major, but this had been dismissed by the board s "inadéquate". TObert/martin@musicweek.com 

Friday Nîght 
Project duo to 
host MW Awards 
The Friday Night Project's Justin Lee Collins and Alan Carr are set to take the Grosvenor House Hôtel by storm next week, as presenters for the Music Week Awards 2007. The pair are currently among 
through the Channel Four show. 

Their début appearance at the awards will corne in a year of change at the annual event, which will include the inauguration of two new live industry awards. The awards, for concert pramoter of the year and booking agent of the year, are introduced this year as part of a renewed focus on the live sector by 1VÎIV. This is underlmed tins week by the launch of a regular live industry news fbcus, starting in this issue (p8-9). The new awards see Metropolis's Bob Angus, Eat Your 

Own Ears' Tom Baker, Live Natîon's Jon Dunn, SJM's Simon Moran and 3A's Pete Wilson shortlisted this week for concert promoter of the year. In tum, CAA's Emma Banks, Free Trade's Paul Boswell, Soio's John Giddings, CAA's Mike Greek and X-Ray's lan Huffam are shortlisted as hooking agent of the year. The show will take place at the Grosvenor House Hôtel in London's Park Lane next Thursday (Mardi 15). To book tables, contact Kirsty Barker on Kirsty@musicweek.com. 
Michael Eavis 
talkstoMW 
TheGlastonburyfounder 
reveals how this year's event 
is shaping up, with help 
from a nifty, anti-tout 
ticketing system p8 

Insiders buzzïng 
off MW event 
Ail the news and pictures 
from Music Week's inaugural Makinglt In 
America conférence plO-lland pl7 

For the tatest news 
asithappens, Sogonto 
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® "Warner is poiseci to win whichever way 
this unsightly mess is worked ouf - 
Editorial, plô 

Your guide to the latest news from the music industry 
Tesco to change record labels £10,000 per year to stock their music. Reports suggest that labels would be charged a non-refundable fee just t 

Jones, senior vice président for mi and comedy and Richard Tan, senior vice président for finance and opérations, will assume bis responsibilities until a successor is appointed. Meanwhile, MTV is to eut jobs in its London office as part of a restructuring of its global business, intended to improve its operating 

Virgin to revamp 
online service 

BBC and YouTube 
corne together 

the firsthalfof 2007-enablingt to screen artist videos, long-form 

pS 
sidering his future options after 

GCap Media bids 
for licence funds 

year smee bemg spun off from Cleai Channel, but still finished the period in the red. O Apple is predicting that more than lOm people will buy an iPhone when the product launches this yeai despite the device's retail price of $499 (£257). • Universal France bas started trialling the sale of DRM-free downloads in MP3 format, with the launchof a live album by Emilie Simon, Simon's Live a l'Olympia album is available to purchase in unprotected MP3 format through the artist's website. The site is also offering the album, which is only 

Longstandmg proportion of the MTVVP resigns raised through 

3^" 

k 
To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

Brown, qoinq up against former Atomic Kitten singer Liz McClarno Scooch, neweomer Cyndi, Big Brovaz and former East 17 singer Brian Harvey. —   

Arctic Monheys were Uie main winners at the WjME Awards for tire second yeâTrunmng, picking «p qonus lur neac ai&uin and best DVD for Scummy Man. Elscwhere, the honours were evenly spread. Enter Shikari won the John Peel Award for Musical Innovation, best British band went tn Musc, best intemationârEinKngasTvIv Clieinical Hoinancc, KlaxonsnTckpri up best hew band and Jamie T 

won liest solo artist Primai Scrcam were named nodlilre Jcnjus ami pertomied a fivcsong set, includimj a cover of Tlie Clash's (White Man) In Hammersmrth ^ Palais with Mick Jones. Otlier performanccs came from Jarvis Cocker and Gossip's Beth Dttto (pictured) - who ductted on a cover of Heaven 17's Temptation - Kasabian, The Killers, The View and the Kaiser Chiefs. 

regarding 
course. Reporting to Sim on this intérim basis will be the various heads of the HMV product department and their respective teams. • Napster président Brad Duea lias defended his décision to downsize the company's UK office. p4 • GCap Media bas appointed Pete Simmons as group programme director for content/digital. Simmons was previously group head of programmes. • Seal bas been ordered to pay around £lm to his former manager John Wadlow, after the'High Court ruled that Wadlow was entitled to earnings from the singeris first two albums. Irish promoter } confirmed that ! DJ Bam Bam will be joining the station to présent a weeknight show. • Monstermob chairman Hans Snook, chief executive Niccolo De Masi and finance director David Markshave bave ail unexpectedly resigned from tbe ringtone firm after investors backed a move by Spain's LaNetro Zed to take a 52% stake in the company. O Gerald Corbett is to step down as chairman of the Woolworths board following its AGM on June 6. He will be succeeded as chairman by Richard North. O Sinjanjjejler is to join Ur général manager, music DVD and aiidio-visual format; on Mardi 5 from W ttoL commercial dit • Xfm Scotland has appointed Alan Gibson as its new managing director. 



News 

Nev/s ii edited by PjuI Williams 
Marty Bandier préparés to leave EMI Music Publishing after 17 years with the company 

EMI vétéran heads for Sony/ATV 

we'Ulookadt as a nuraberof sSfpubbshing appro^l fOT to"takèovJr rf BMG 
ughhe déclinés to dis- months. Any Warner-EMI tie-up ibrcedintodisposingitselfofBMG the right choice. One was the plans by Sony/ATV to could resuit in either the assets of Publishing, which it paid Bertels- chance to take an investment in the il company, he quick- EMI Music Publishing or Wam- mann $2.1bn for last autumn. company, the other to be part of a r^TMur; that publi^ng opération whichworks 

These people wanted to 
grow their business and 

l'musedtobeîngavoice 
for the songwriters and feels fine after securinq Beatl 

-I think the 

couldmakelhatupmmybœmess 

h 
because I thought there raight be bigger fish to fry, but it became 

THEPLAYLIST Listen to and view ail these traclcs at www.niusicwccl<.coiii/playlist 

Q 
GROOVE 
Song 4 Mutya 

Nick Raphaël, Scouting For Girls are currently in the studio with Andy Green. Like a loved- up Supertramp 

KATE WALSH YourSong (Bluebetry Pie) Album opencr and a highlight from theBrighton native's début 

THETEENAGERS CHARLIE & LOLA BJÔRK 

Hands (Fiieled By Choice (Island) combo now signed 
(Merok/XL) Havingjust signed to Merok/XL in the 

he Farm (Little (One Little 

in April, from the TV 
Featuringaloopof African drumming riddims, and Bjôrk's 

punk, but enough will pay dividends Bristol, very good. to keep fans happy. for the trio, (singla (single, April 23) (single, Aprii 2) April 23) 
vox, ihis might be that arguably toc herbîggestairplay their recent debu nd parents alike. hit for years. long player angle, Mardi 12) (album, May 7) (EP, eut now) 



Sine"" MarSjTMWteile Poulton.Out ManagernenL Pollcy, One Little Promotion. Agent David Lee 

New group to offer support forl 
envisaged that the ECSA wil( work almost exclusively in Brnssels campaigning for songwriters 

LTidn Europe .H ^alreacly talking to influential lobbyist Phillipe Kent Download service insists ail is fine 
despite downsizing London offices vve want to 

Napster: London 

is too expensive 

in the US, and NTT 

tgbficiîlycen- na^S 
on is an expensive city now ail the digital businesses have 

USmarketshare 



THEAIMBOARD DougD'Arcy. Max Bloom. Songlines: Maiti Concept Music; Goldschmidl. Richard Brown. Cooking Vinyl; N Sonia Records: Hartlm/. Pia<;: 
Prolest Recordings: Group; Peter Qu 

Henry Semmence, 
and Distribution; Feargal Sliarkey; 

longwriters 
Britisli Academy of Composers and Songwritei-s, compares the new body to the European Writers' Congress, a fédération of 55 writer organisations, which ; rcpresents more than 50,000 authors. He adds, "We want to emerge with a complété working I European organisation, which will : see ail the political work of each | body delegated up to it" Ferguson expects Universal's acquisition of ■ BMG Music Publishing and the issue of cultural diversity will be | high on ECSA's agenda at the European Commission. 

Row goes on as Warner deal 

leaves indies in turmoil 

A i m hoard me m b er, 

Whattheysaid 
"The independcnt sector should stick together. Pre- consultation or not what's donc is done. l've not seen the agreement myself, but I 
lot of si; s.I 

isn't going to help." Saul Galpern, Nude Records 

the UK trade body m protest at by surprise by the deal. ^ "s^mL^into oL'slow 311 

s—;. 
hav^bed'to 

ridlFEfiStS 

firnding for Merlin - which he indu^ing c^rman ^ax- 

is a^d^r^s v^rmTom rs r™ don't know if l'm 
Sv^'letTo™: 

shop? You have to just do 

tdœmTotolLLlsjdfoiig^în itjustwa her labels joining us in ^Sfoition" KoTpï^ ^ so little to do with 
ISmS ^^S^kcom Oa^awley, Fat Cat 
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He may not be a fatnous face yet, but Mark Ronson - the man behind hits for Amy 
Winehouse and Robbie Williams among others - is poised for solo success in 2007 

Recognise this household name? 
j by Stuârt ciàrke Ask Mivçk Ronson] the producer behind re&enLcutsdbr Amy Wine- ij house, Lily Allen and Robbie Williams, why he chose to sign I directly with Columbia UK. for hîs forthcoming solo album and his 

...these people do. Ronson talks 
about hîs famous collaboratocs 
Amy Winehouse Robbie Williams 

À 

out of his enjoyment ofa 

rve always seer 
as a kind of 21st 

iStiain Tbey are the two biogest artiste of lhat 
to it than just 

dedded to'come here Ldtoîkto l 0™Mv God^Kdser Cl 



■T ■ -Mobile- 
simply doser 

MUSICWEEK 

The Nominees for "International 
Marketing Campaign of the Year 

| Award" supportée! byT-Mobile 
Mike Allen, Kevin Brown & Caitlin Gibbons 

| from EMI for Corinne Bailey Rae 
Greg Sambrook from Universal for 
Snow Patrol 
Alex Myers from Universal for 
ScissorSisters 
Many congratulations on your nomination 
and we wish you good luck on the night 



Wiglit (35,000) Park Calling     Womad (22,000) julv Ï2-15 flugust3-5: Big Utilude (15,000) Chili (27,000) July 13-15: Ftlam August 10-12: (30,000) July 13-15: Guilfest (5,000) August 17-19: 

300,000 photo ticket 

applications and counting 
i¥iidiael Eawis talks to Music Week about his 
ongoing quest for a 100% tout-free festival in 2007 

Ticket applications for tins yeaKs Glastonbury close at niidnight tonight (Monday). Festival organiser Michaei Havis explains how a groundbreaking plioto récognition ticket technology, in whlch lioiders bave their faces printed onto the ticket, could help beat the eBay touts. 
Why did you extend the deadline for supplying photos for ticket applications from last week? Because there's so many people still applying 1 thought l'd give them another four or five days. We've done 300,000 people so far and now we're doing 1200 applications per hour, so it seemed feir to extend the deadline. Have you settled on capacity yet? We've got 144,000 tickets to sell plus another 33000 people who'll be local people or site workers who won't be paying, so ifs 23,000 more than last time. On March 26, we'll find out if we get the licence for that extra capacity and then the tickets will go on sale on April 1 Hopefully, we'll manage to convince the council. Why go to such lengths ta eut down on touting? Glastonbury will get paid, erther way. If you want to get into a commodity market thafs fine, but I dont see myself as a commodity. I dont want any jiggery-pokery going on. It upsets 

« 

me when you get people buying tickets to put on eBay for £500, because ultimately our customers suffer. Do you think the new System could set an industry standard? I know T In The Park and V are looking at it We're market leaders in 

nothing about - they've as 

whatw« when we started out we're ahead of the game and we've got more i got high hopes for the m. Because of the necessity for a ) ID, then there's no way eBay 
Have you had assurances from eBay that it won't let people sell them? We've got a meeting with them shortly, but it should be absolutely obvious to them that it's illégal. Ifs a 

The NME's got a list of everyone they can think of and they're about 85% right, but we're not announcing the full list until after tickets go on sale. l'm really looking forward to The Killers on Saturday night, though. They're doing what Coldplay did and graduating from Friday to Saturday night How much longer can you see yourself running the festival? Why should I stop? How old's Rupert Murdoch? I think l've got at least another 10 years. 

BBC festival to remain based around % 

Electric Proms 

By Jim Larkin The BBC's Electric Proms is to return to Camden in its second year, with organisera hoping to establish it as a proper festival rather than a sériés of high-pro- file one-off gigs. The Electric Proms 07 will take place from October 24 to 28 at venues across Camden, with the Roundhouse acting as the central hub. Organisera are once again aiming to make it a plat- form for unique live performanc- es that will not have I such a year's exclusive album unveilings by The Good The Bad And The Queen and The Who, as well as one-off collaborations which included Kasabian performing with the BBC Concert Orchestra. However, festival director Loma Clarke says she hopes above ail that this year's Electric Proms will be recognised as an ail-round package, with dozens of smaller events taking place in the Round- house's less-spacious ground- floor rooms as well as venues including Koko, The Electric Ball- room, Jazz Café and Barfly. "Last year, there were so many messages to get out because it was new and we had such a short timeframe to estab- lish it," says Clarke. "But the ambition was always to make it a festival, and it would be good to get more notice for the smaller events, Last year, we had 65 dif- 

spirifc Tbe Good Tbe Bad And Tlu) i ferent artists involved." Clarke is to stage a briefing with record labels, pluggers and promoters tomorrow (Tuesday) to ask them to support the unique aims of the Electric Proms in order to make them even more innovative this year. While she praises the indus- 

WMA launches global ambitions from new Ldf 

by Jim Larkin The live music industry gathers at the annual ILMC conférence in London this weekend as a new mood sweeps through the business. Following the arrivais earlier this decade of US giants Live Nation and AEG in the UK market, the world's largest talent agency William Morris Agency bas now set up shop in London with a new global agenda. The agency's arrivai provides further evidence that what was once a sector renowned for its glorlous amateurism is being taken over by muitl-billion-dollar corporations. But, as the agency business 

in London is as much the resuit of a chance meeting as it Is of a Machiavellian plan for world 
As it transpires, Ed Bicknell, the génial long-standing manager of Dire Straits, happened to be in the US with his American girlfriend last May, attending the mémorial service of promoter lan Copeland, where he met Peter Grosslight and Brent Smith of the William Morris Agency. They agreed to get together for lunch a couple of days later and it was there that Bicknell asked the pair why they had no presence in Europe. It was a question which struck a chord with them. The more they thought about it, tire more it made sense, and they decided to push the button. They first approached 

welcome as professionalism and others characterlse as cold- heartcd capitalism, WMA's arrivai 
Banks and Mike Greek and asked them to start a William Morris business in London, but the pair 

had other ideas and ended up doing the same thing for rival American business Creative Artists Agency, which launched over here last year. But, when Bicknell was at LAX waiting for a plane back to London last August, he received a call from Grosslight asking if he was interestcd in setting up a London arm of the company. After receiving assurances that Grosslight was serions, Bicknell agreed, and did net even mind that he was not the first choice to run things. "That was fine," he says. "Al Pacino wasn't the first choice to play his rôle in The Godfather." Some may baulk at the analogy, but there is no underestimating the scale of WMA's ambitions witli the London office. It is being created not just to build the company's 

excluding North America. And it is not just in music eitherr WMA is also a film and literary agency and sees music as the start of a global push of ail its services, something that will offer avenues for additional exploitation for musicians on its rester. Bicknell, who was an agent before becoming a manager, takes on the rôle of Worldwide 
headof WMA's International music division, overseeing a team of 12 agents, elght of whom are based m the UK and the rest in LA-On his team isahandfulof agents cherry-picked from the biggest agencies intheUK: David 
ArirJ^'V01""1 f,'0m f,'om 1TB; '•."TfcA,..,.,!™™' 

SîSsss-, Hainish Crombie, wl 

already at William Morris. Such agents have brouglit with them acts including Take That, Girls Aloud, AU Saints, Prodigy, Fatboy Slim, Goldfrapp, Massive Attack, Foo Fighters, The White Stripes, The Raconteurs and Joss Stone. Bicknell's rôle is not to act as an agent, but to oversee the team and to grow business around the world. This will see WMA attempt to hoover up artists for Worldwide représentation, but Bicknell insists this will not be done with the ruthless efficiency that rival agents may fear. "ThereTI be 1,000 music acts represented by the company In just about every genre," he says. "We've got a lot of acts for the world and some for parts of the world. We'd like, as far as possible, to represent as many of the acts Worldwide as we can, although I understand that won 
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iRoundhouse venue for a second speli this autumn 

to ratura to Camden 

Vétéran promoter 

Aiken dies, aged 74 

^ - 
\ 

i 

of potential - however difficult to spot it may be this far in advance. 
ing to Camden cornes as a relief to Roundhouse organisers, who had a strong hand in the develop- ment of the Electric Proms con- cept but feared the BBC could have moved the festival to anoth- 
l've got a dream list. If 
even some acts corne 
off, it will better what 
ï!ldS.S„ 
" s^ï shéThas^number 
this ^ar. "IVe got adream list. If 

ant^ffort o^heir^ari^butlt can also be difficult to plan ahead for 

Jim Aiken, the legendary Irish jéRj^ÊÊÊÊ concert promoter best known for ifi»» - bringing live events to Stormont IWP fi Castle in Belfast and founding the ILMC (International Live Music Conférence), has died aged 74 after suffering a short illness. Founder of Aiken Promotions, he can be credited with attracting . a number of huge artists to play in Ireland, among them Sir Elton John, Luciano Pavarotti and — ■ Rnrth Rmnlfs Aikeic attractcd huge acts to Irolanil 

acte^^as ffir Elton njohn,dwho tort elct^ p^nny that he had." 

1 bn^fii^Tot toîoseTight of the exemple, The View played àt the great to work with them because | event's objectives. "Ifs good pro- Electric Proms at the^Barfly^and they run a very tiglu ship^as do 
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US experts outline how to nia 

m 
X 

Corinne 
Bailey Rae: 
secrets of 
hersuccess 

Around 150 delegates gathered iast week for MWs inaugural Making 
It In America conférence, which examined the issues facing any artist 
or label aiming to crack the world's biggest music market Touring, 
radio and sync deals were among the issues which were under scrutiny 

What better example of making it in America can there be than EMI's Corinne Bailey Rae? Tbe Leeds singer lias quietly worked her way to sales of more than 
by Paul Williams & Ben Cardew Lily Allen was among a group of US-bound UK hopefnls who won the backing of a panel of top Amer- ican executives at Music Week's Making It In America conférence 

Takïng the scenic 
route into the States 

her shows in New York and LA. The song [Smile] is crossable and her live présentation is great It's really refreshing and, although the audience had that hipster vibe to it, How to sign to Def Jam and pick up there were people there who had Grammy awards heard a song and I think there's While traditional label support, more than one on the record." touring and média exnosure con- 1 Massey was also hopeiul 

Shows p for New York and Chicago, a company called Biz 3 was employed and booking agent and fellow conférence speaker Marty Diamond got involved, ahead of ~?bemg putout. "We w 
SpiESSÏS? 5eHiS?tEFh5 SSSÏS55S 

ie into blog during the making of 
Sony Music Label Group US part of a crowded market of white   A&R executive VP and Daylight maie singer-songwriters. ^ "Ail Records président David Massey, ^ "Itjustfeels there's a lot ofguys n'tasu, 

bm^s'Hes^f Ae6 AtlmtïTundere DiamondC he We^fiefoneTf 

srir- 

newUSartists." ^ ^ convinced it could work at some banïsthi 

EEE -h Ent^Sh^^hetlid" show" 

by the singer and 



makingin i^ a 
americai 

S» 

iake a splash across the pond 
Spnaking parts; (Icft to right) Nick Detnon, Lan-y Rosin, Zak Biddu, David Massey, Jay Quatrini, Marty Diamond, Mirellc Davis, Simon Banks, Cerne Canning, Patrick Moxey and Imogen Heap 3% 

EediocreS 
Ë® 

thing electric right now about the internet. The challenge is how to 
in the door - rock radio, alterna- Amenca the/ve got to Dmm a 
are rther options. ^ ^ people a remonta care^he satcL alternative routes, away from the tionships, particularly in the field traditional cycle of raio, TV and of urban music, where the internet :Vs 
■"us radio is nervous about Group US's David Massey. Ultra Records founder Patrick "huge opportunity" for UK acts in Moxey, Win VP Peter Gordon and the US at the moment "US record « 

her manager Mark Wood, told tlic audience that the décision to fbcus 
-dia TuninaintoUS 

But because of the col- 
how best to engage with the US target the US région by région. 

Lake City 
S0ThcIr self- 

radio is the top I wouldnT start tion controls are also ha™Per^| 
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...And then I discovered Classic Rock 

C'aSSIC Rock: Sti"t,ie fastest growing f music magazine in the country 
S&h ABC: 62,699 (up 25% year-on-year) 

4th Annual Music Convention 
www.southwestsound.org.uk 

south west sound 2007 

m. 

SWS *07 takes place in Bristol, the 'Gateway la the South West' and the stunning, hislorical selling of llth century Dartington Hall and Dartinglon Collège of Arts. 

dartington 9 plus r 

Colston Hall Bristol 

25>28 april 2007 !SnHa" Sn9,onHa" 

Confirmed Keynotes: 
Biiiy Bragg 25th April (Day 1) - Engaging With Music 
TBC 26th April (Day 2) - Music Industry Uncovered 
Korda Marshall (Warner Music) 27fh April (Day 3) - Commercial Realities 
Tom Bewick (Creative & Cultural Skills) 28th April (Day 4) - Music Education To Music Industry 

Plus: Martin Heath, (Lizard King Records); Paul Hutton. (Metropolis); Willi Morrison, lUniversal]; David Ferguson, (BACS); Ann Harrison, Marc Jaffrey, (Music Manifesta); Roger Armstrong, (Ace Records); and many more. 
Live performances from: Jerry Darnmers' Cosmic Engineers, Roberto Pla, and more... 
Plus: The Bristol Live Fringe will showcase ne pick of artists from across the South West on one night. 

Excellent delegate day rates from £20 to Pftn 
See website for détails or book now on 01803 847074 

wwwmyspace.com/ teonagérampageuk 



Free from the constraints of contemporary fashion, rock's héritage acts are enjoying a highly 
lucrative Indian summer and, as Mick I/IM discovers, the market shows no sign of abating 

Classic rock jnst 

keeps on rollin' 

-, 

m 

M 
Long-recognised as one of the most enduring forms of popular music, classic rock seems to have entered a new boom period, in terms of increased catalogue sales and concert tickets and vastly improved média profile. Indeed, everybody is getting in on the act: record labels, proraoters, retailers, and, of course, the acts themselves, including Genesis and The Police, both of whom have recently reformed and announced hugely anticipated comehack tours. So what is driving this phenomenon? Accord- ing to Eagle Rock Entertainment marketing manager lan Rowe, "There is a huge sector of the music-buying audience now, from people in their thirties and forlies up to their fifties and sixties, that regards the music it grew up with - album-oriented rock - as very important. They also have a lot more disposable income now than they did as teenagers and I think they enjoy seeing the music they hold in such high regard re-presented to them in ways that reflect its importance. "They enjoy the lavishly packaged boxed sets and DVDs. Often, they are buying the same music they owned 30 years ago and the extra traeks are only of passing interest. But it's the experience as a whole they enjoy, going back and rediscovering the music and that era. Dante Bonutlo, a former Kerrang! magazine editor now working in A&R for Roadrunner Records, where he has just signed vétéran US act Dream Theater, points out that the market for rock has never been small. Nor is it exclu- 

52 

rely the preserve of the middle-aged. "The market for this music has definitely grown exponentially over the past few years," he says, "but it's aiways been there, never quite in fashion so never out of fashion. And there are aiways young kids looking to find out more 
It is a view Classic Rock which magazine edi- tor-in-chief Scott Rowley supports. "The younger audience might corne in from listening to new bands like Razorlight, then work their way backwards towards what we now think of as classic bands like The Police, or The Jam, and then further back to The Who and Led Zeppelin. 

And, of course, everyone's heard of the Stones. Whenever bands like the Stones or The Who tour, there's also this sense of it maybe being the last chance to see them play. And there's such a sense of history to ail these artists - everybody feels they ought to know about this stuff." HMV rock buyer Steve Wheeler says there has also been a lot more movement in the market- place as a resuit of classic rock artists simply becoming busy again. Over the past 12 months, well-received new releases from Bob Dylan, The Who, Neil Young and the Rolling Stones have also had the knock-on effect of selling back-cat- alogue. "They also went against the grain of having to he heavily discounted in supermarkets. These albums were full price, certainly at the initial sell-through stage, and sales were excellent. It showed the market was still there to go into shops and buy it, as opposed to going online." This view is backed up by Status Quo manag- er Simon Porter, who points out that "most fans in this démographie don't even know how to download music. Certainly, with Quo we know that almost ail our initial sales for any new prod- uct will be over the counter." At the same time, there is plenty of evidence to suggest that a much younger audience is now becoming interested. Classic Rock publisher Chris Ingham says, "It's much easier for the younger audience who wasn't there first time around to now discover these artists. They hear a name like AC/DC or Led Zeppelin and within minutes they've gone online and downloaded 
1003.07 MUSICWEEK 13 



some of their music. Classic rock is no longer just about an older audience rediscovering their passion for music - whether it be buying boxed sets, buying tickets or just buying the magazine and reading about it. That's definitely happen- ing. But the fastest-growing sector in our read- ership is the 16- to 25-year-oId bracket. That must reflect on the rest of the market too." Universal Music Catalogue marketing direc- tor Silvia Montello also cites huge interest in single albums being re-presented as "classics" such as the successful deluxe édition re-release of Def Leppard's 1987 Hysteria album late last year and the current campaign around ELO's 1977 album Out Of The Blue. "One of the most successful ranges we have released in the last four years lias been the deluxe édition range. Taking a classic album and putting a second dise of bonus material with it, then expanding the packaging so we include an informative essay, rare photos etc, together in a deluxe format." Great care should be taken, though, she says, to ensure the product is perceived as careiully thought-out and not simply reis- sued to cash in on a trend. "Absolutely key to the successful marketing of this kind of catalogue release is seeing what other rele- vant material we can find to go with it. Giv- ing context to the original material, explain- ing why the album was important in its own time and why it became influential on thf bands of today. "For instance, since we did the deal with the BBC to have access to their archive, we've found a wealth of new material that we can use as bonus tracks on reissued albums or even as col- lections in their own right; good live recordings from radio or TV or sometimes live concerts that have been broadeast in the past. It's a spectacu- lar spread of excellent material that we wouldnt have been able to package five years ago. We're always re-evaluating what we can do to revi- talise catalogue material." Currently in the pipeline at Universal are major reissue campaigns around albums by artists such as Robert Plant, the Moody Blues, Status Quo, Thin Lizzy, Rush, Wishbone Ash and many others. Such a slew of releases have also allowed retailers like HMV to target the audience more expertly at point-of-sale. "We now concentrate on presenting catalogue releases within genres," says Wheeler. "At the moment we're putting together 30th anniversary of punk sections. The idea is you know a certain amount of people will want to rediscover the likes of The Sex Pistols or The Clash. At the same time, they can also see related items from secondary punk artists like The Germs or Crass." The same goes for the clas- sic rock market. If you like The Who, you'll be able to find their catalogue in the same place as similar products from Free, Led Zeppelin, Def Leppard and so on. Says Bonutto, "It ail adds up to the most vibrant market there has been for classic rock ts heyday." 

Keep onrockiiT: ctassîc fock in the média 
[t's not just catalogue and icket sales that are up in the dassic rock market. In ebruary, Classic Rock magazine ecorded its highest circulation igure of 62,699 - a 25.3% rear-on-year rise, making it urrcntly the fastest-growing nusic magazine in Britain. This it a time when more recognised nonthly magazine rivais such as /lojo and Uncut (down 5.9% and 4.9% year-on-year espectively) appear to have assed their peak. Editor-in-chief Scott Rowley ays part of the reason for this is simply that, "the . rlaccii; rock buying 

only one specifically targeted at this audience." . He adds: "There probably is a ceiling as to how far we can take a mag like Classic Rock, sales- wise. But that's the kind of problem we want to have. We certainly don't feel we're there yet, we just want to keep going, keeping our arms opeu to ail aspects of rock music. The trick is to keep the stories and pictures fresh, and that's where we have a big advantage over mags like Mojo. Everybody feels they know enough about the Beatles and the Stones, but you can't say the same about Led Zeppelin, Queen and Thin Lizzy." Meanwhile, the Gcap-owned digital radio station Planet Rock also has cause to celebrate, as it too is currently enjoying its highest listening figures to date, now regularly nudging the hatf- million mark, while more high- profile and better-resourced rivais like BBC 6Music trail some way behind it at around 400,000. 

spotlight for a while. But the potential c* this music and the marke supports it is sa great -1 simply so much of it and high quality - it has beco timeless. So much so it's complété genre of music classical or folk. And apa from Planet Rock, no-one broadeasting it the way v Certainly not with the sa knowledge and genuine fi for the music." White says expansion much the name of the gai right now. "We plan to ke going and going. There's r reason why Planet Rock couldn't be the size of Cla FM. Already the Planet R( website is growing incred quickly. Ultimately, I see ; Planet Rock radio station website, possibly Planet F TV, ail moving together. I 

In ît for the money: life on the roai 

Balmy summer nights, picnics ami agreat band. People love it! Simon Porter (left), manager, 

More than any other music genre, the classic rock market is built on bands that have always relied on their réputations as live acts. Consequently, over the past 12 months a whole raft of classic rock artists have either reformed - see The Police, Genesis, Van Halen - regrouped for another money-spinning world tour - see The Who and the Rolling Stones - or simply re-grown their audience by rethinking the parameters of their concert performances - a prime example being Status Quo, who have taken to breaking up their traditional "hard ticket" tours by spending their summers performing at a mixture of stately homes, forests, racecourses and castles, ail as part of a wider package. As Quo manager Simon Porter puts it, "Balmy summer nights, picnics - and a great band everybody's heard of. People love it! And ail the time you're looking at these new avenues you're actually increasing your audience." Indeed, this wider package now includes a whole spectrum of choices for the concertgoer, from simply seeing a show to buying into a package that includes flights to foreign destinations, weekend hôtel packages and transport to and 

from the venues. As a resuit, ticket prices have risen steeply across the faoard. The most expeusive tickets for »...<= «ciiuais uunven. at Twickenham stadium this summer, for example, are £224 each. The cheapest for the same event are £132 each. As Scott Rowley says, "These bands are not doîng it because they ail get on really well. They're doing it for the money. But it's not like the audience is being duped. None of them are The Clash or Billy Bragg, they never pretended 
they only made music for the glory- Bands like Genesis and The Police were built for success. And then also, there's just that joy of the fact they wrote ail those great songs and now they can qo out and play them allagain- guilt-free and people are going to 
£SïïS,llr,!,-lns,h' 
matter who thinks it's cool or 
havino'-ft,S Seing out and having a good tune, seeing g great 
band l,ve. And the classic ba„ds bave ail got the catalogue. The oiggest argument is what do un,, 
eave out? People don't goto these shows wantingtohear four or five songs from the latest album. They want tohear the hits. 

As a resuit, you've now got three générations of fans comlng to these shows. At Quo concerts we literally have a démographie that goes from seven to 70." And, of course, as HMV's Steve Wheeler says, "Every time these bands tour, we start to see renewed Interest in their back- catalogue. The older first-time- around fans get interested in the lavishly-produced boxed sets and the younger, just-discovering- them crowd go for the budget- priced stand-alone items, classic albums they've heard of but never actually listened to. Everyone cornes out a winner." 
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It is doubtful Warner will be losing sleep over the current rumblings within the indie sector 

Indies'place at top table is at stake 
this is a légal necessity. Whoever is right, it is a nasty mess tor an mde- pendent sector which has corne a long way over the past 10 years, collectively earning their right to a place at the top table - that is why Warner enter- tained the idea of dealing with them in the first place. As it is, one person who is certainly losing little sleep over any of this is a certain Edgar Bronfman. Warner, after ail, is poised to win whichever way this unsightly mess is worked ont. If Impala's local associations around Europe sign 
up to their deal, a crucial obstacle to the merger will have been removed. But if the labels continue their revolt against Impala, the independent union may well have been damaged beyond repair. The resuit may be a lobby with insufficient weight to mount a serious merger objection, in any case. And there is one other thing too. It wasn't that long ago, just the other side of the Millennium, that Seagram was eyeing EMI at around £6.50 a share. Last week, the offer was £2.60. Another glass of brandy, Edgar? 

We have seen publishers battle with labels, broad- casters clash with collection societies and, of course, indies challenging majors. But the current civil war in the independent sec- tor is regrettable - and surprising, given the kinship which has existed since the emergence of Aim as a political force over the past decade. At the heart of the issue appears to be the dissolu- tion of the sense of trust which has apparently imbued the sector for so long. The renegade indies who have quit Aim insist they have not had sufficient opportunity to review the deal which Impala has struck with Warner, on their behalf. On an issue of such importance, say Ministry and co, they must be allowed to examine the fine print of this deal. The Impala lobby insists that they have never let their members down before and they can be trusted. But, while the indies are being asked to trust Martin Mills, Patrick Zelnik and co, those same companies are not being trusted to take the agree- ment away, for more detailed perusal, without breaching its confidentiality. Again, Impala insist 

Right haircut, 
wrong person 
Remember where you hcard it: Lunch will apparently be on Marty Bandier this week when he meets up with Eric Nicoli for a goodbye catch- up before the vétéran publisher heads off to Sony/ATV. And Eric will have 
from the States, which is that Capitol is top of both the S/fcm/albums and singles charts, Indeed, tire track This Is Why l'm Mot by Mims is the label's 
1992 . JCfm founder Samrny Jacob is back in town: he was spotted chatting to IPC staff at the W/Wf Awards last Thursday...Talking of which, it was a case of spot the différence when comparing the performers at this yearis Brits and NME Awards, but one 
game to a new level by approaching 

who he thought was Towers Of London's Donny Tourette to give him a piece of his mind, only to discover, mid- fiow, that he had the wrong persoa Well those modem haircuts are challenging ...Word reaches Dooley that Island is planning a new Nick Drake album for this year, featuring, apparently, femily recordings with the folk legend singing Christmas songs Hmm...Dizzee Rascal's manager Nick Detnon was in top form at MW's Making It In America conférence last Tuesday, offering useful tips on everything ffom how to avoid drug détection at an airport (apparently, dump the clothes you were wearing while, indulging in a laundry bag and spray heavily with déodorant) to making a handy profit on imported gas converters. Little wonder he painfiilly 
'Rubber glove, every time'"...At the conférence, top US booking agent Marty Diamond revealed one of Turin Brakes had had his own nightmare 

permanent entry denied.Tliat Imogen Heap is really popular. In another session she revealed she had 300,000 friends on MySpace, prampbng her to note, Tve got so many Christmas cards to write this year"...Meanwhile, Lady Sovereign's manager Zak Biddu isnt holding his breatli on making a profit on his tum's album. "We need to sell about 40m records to recoup," he told one session. "LA Reid makes very expensive records and ours wasn't cheap."...Hats off to Brian Berg for taking on the Disgusted Of UMTV mantle and writing in to the Sunday Times last week to correct the blatherings of some analyst who had claimed people are no longer buying compilation albums. Quoting the latest figures published in Music Week, Berg pointed out compilab'on sales were actually 115% up against a year ago... 
Flghtstar have signed with Cut imprint Institute Recordings for tire world, ex-North America. Plctured after cclebratlng with flsh, chips and Champagne are (back l-r): Alex Wcttaway, Dan Haigh, Charlie Simpson, Raw Power Management CEO Cralg Jennings, Omar Ahldî, Ont A8.R manager Summer Marshall, director of marketing & International Fraser F.-rlr.y Nottlng Hill Music's head of creativc/A&R LeoWhlteley Front (l-r>: Paul DandoofRaw Power Management, Ont charrma" Guy Holmes and Gut Mo Steve Tamfy. 

HIGHLIGHTS FROM 
DOOLEY'S WEBLOG 

last night, watching Rufus Wainwright recreating Judy Garland's 1961 Carnegie Hall show in its entirety. Watching him bound across the stage in a pair of tight, sparkly gold trousers singing 'San Francisco here I corne', you realise that this isn't just the gig of his career - it's pretty inuch the reason he was put on the planeL" WEDNESDAY: "It's not often that a gig is delayed because the Barefoot Doctor is backstage vibing up the chakras. But then there aren't many artists as distinctive as Bat For Lashes aka - Natasha Kahn (born, according to Wikipedia 'to the eminent Pakistan! family of squash-playing Khans'),' THURSDAY: "Dooley was out last night at a gig from one of grunge's foremost luminaries - the silver- haired J Mascis. Equipped with his own Dinosaur Jr-themed Nike trainers, his guitar and God knows how many effects peddles, Mascis' acoustic set was a performance nothing short of 
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Forum is edited by Jim La 

Ail roads lead to Easl London, in a 

bid to demystify the US market 
Some US speakers were still jetlagged. Others were experiencing Shoreditch for the 
first time. But the overall mood at MW's inaugural Making It In America conférence 
last week was optimism for Brits targeting the biggest market in the world 

makingOilQB. ^ ^ 
amencas 
It may liavc bccn stagcd at an arts centre in East London and with the rain lasliing down ail day, but that didn't stop the 
Week's first Making It In America conférence last Tuesday. A round 10 American- 
London cspccially for the day of lalk and - above ail - démystification of the biggest market in the world. For some - mostly the MW staffers Ajax Scott, Martin Talbot, Paul Williams and Stuart Clarkc, who moderated throughout the day - it was a day of panel préparation (1), whiie others hookcd up for chats, including Franz Ferdinand's manager Cerne Canning and Dizzee Rascal's manager/producer Nick Dctnon (2), and some had the chance to meet with YouTube star and human beatbox Beardy Man (3). Anyone In any doubt of the theme of the day had ouly to chcck oui the Statue Of Liberty cutout (4), or listen in to the conférence sessions (S). Otlier dclcyatcs on the day included Ciliian Baker (rlgbt) of UK Trade & Invcstment, herc discussing issues wltli a fellow delogate (6), wliilc Imogen Hcap's manager Mark Woori offered fils expertise (7), another delogate delved Into liis dclegate pack (8), consultant Kelth Jopllng expanded on his présentation «ummarislng tlic state of the US market (9), while BMI's Nick Rolrlnson, Goldfrapp manager Tony Crean and Sony BMC's David Massoy onjoycd tlic mugs of coffeo (10), Tliirsty Bird clilcf and Worldwide Indepcndent Network vp Peter Cordon sliared a joke with Alm's Judith Covey (11), TV présenter and artlst Wendy Lloyd wasn't tlic only ono to sncak away occasionally to chcck her messages (12), while other delegatcs simply tnado calls to tell their friends liow 'jreat it ail was 03). Ultluiatoly, though, tlic day was abolit thâ on-stago sessions (14) and (15) and tho expert tips whlcli were thore for the taking. 
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