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ELTON JOHN 

ROCKET MAN • THE DEFINITIVE HITS 

26TH MARCH 

On 25th March Elton John celebrates his 60th birthday with his 60th concert at 
NewYork's Madison Square Gardens, thereby breaking his own existing world record. 
The highlights from this show will be broadcast as part of a 90 minute spécial on ITV1 
at 9pm onThursday 29th March. 
This will be replicated acrossTV networks around the globe and the full concert will 
be broadcast worldwide exclusively through MSN.com. 
To mark this momentous occasion Elton John releases'Rocket Man - The Définitive Hits', 
his first ever single CD hits package, on Monday 26th March. 
Simultaneously his incredible catalogue of nearly 500 songs from over 30 albums 
will be available to download for the first time through a month-long exclusive 
deal with iïunes, 

é iTunes 
TV: ITV1 60th birthday concert spécial (9pm -10.30pm Thursday 29.03) UK dates: 24.05 Sheffield, Hallam FM Arena 26.05 Plynnouth, Home Park Stadium 01.06 Belfast, Odyssey Arena 03.06 Carlisle, Brunton Park 01.07 London, Wembley Arena 

Live: 

Radio: Radio 2 - 3 x hour long programmes 24.03, 31.03 and 08.04 
Capital Gold - Elton John week w/c 19.03 (Diana tribute concert) 14.07 Glasgow, SECO 15.07 Inverness, Tulloch Marketing: HeavyweightTVcampaign starting Sunday 25.03 

Caledonian Stadium 

ror me nrsT Time and cornes to Europe: 18.05 Seville, Plaza de Espaha Comprehensive press and outdoor campaign 29.05 Versailles Gardens 360 degree iTunes on-line marketing campaign for digital catalogue 05.06 Venice, Piazza de San Marco 22.06 Berlin, The Brandenburg Gâte 

rocket 
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CMP 
UK chairman Phillips quits position in latest rationalisation to hit major record companies 

Warner boss exits major 
ivid Munns were fired, to achieve opposite number at Atlantic and opportnnities and wish him ail the 

London for the last time last Fri- berofposts. structure below him mU remain "Under Phillips'leadership,Wam- Group, w   daywith the position ofUK chair- It ail foUows an announcement in place, er Music UK achieved significant make a 2É man now axed and the UK busi- made by the major in January, at Korda Marshall will continue milestones through a period of " ' ness instead reporling into John the time global chairman/CEO as Warner Bros managing direc- grotvth and transformation. We 
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Fox looks tosave 
the top dog 
HMV's new CEO talks 
exclusivelyabout his 
strategyfortheUK's 
leading entertainment 
retailer p2 
Stones toplay 
IsleofWight 
Rock legends The Rolling 
Stones toheadline summer 
concert-theirfirstUK festival appearance 
since 1976 p4-5 
Reconstmcting 
the dancescene 
As "new rave" earns, er, 
rave reviews, Music Week 
examines theuptumin 
fortunes for the dance 
market plO-15 
For the latest news 
asithappens,logonto 



News 

245^Blackfrîars Roail, C M P 

SUBSCRIPTION HOTLINE: 01658 438816 NEWSTRADE HOTLINE; 020 7638 4666 SulBCiptions UK £199; Europe 

To read ail the 
news as it 
happens each 
day, log on to 
musicweekcom 

It has been a 
tough 12 months 
or sofor HMV, 
but new CEO 
Simon Fox last 
week laid out his 
vision for the 
UK's leading 
entertainment 
retailer, as HMV 
was agam 
named Music 
Chain of the 
Year at the 
Music Week 
Awards. It is a 
strategy which is 
crucial, not only 
to the 300-store 
chain but - 
arguably - for 
the future of 
physical music 
retail. With a 
market share 
traditionally 
around 20%, a 
strong HMV isa 
strong physical 
music business. 
In his only 
extended 
interview 
following last 
week's 
announcement, 
Music Week 
hears how this 
Fox is out to 
save the top dog 
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HMV's Fox outfe 

plan to save top 
by Ben Cardew HMV Group chief executive Simon Fox last week cnded months of spéculation by unveiling his long- awaited stratégie and operational review, which he described as a "three-year transformation plan" for the embattled retailer. three tenets: cutting costs; revitalising the core business; and growing the business by establishing new 

This is to be achieved by sim- plifying the HMV and Water- stone's supply chains, expanding the range of portable digital prod- ucts that the company sells, devel- oping a new store format, launch- ing a social networking site and partnering with 3 to provide con- tent for its subscribers and host in- slore concessions in larger stores. The group will also try to accel- erate growth in its online busi- nesses, hmv.co.uk and water- aiouco.coin, oy increasing marketing, enhancing functionali- ty and doser intégration, with the goal of making hmv.co.uk 20% of HMV UK sales by 2010 - up from around 10% today. 

The plan focuses on the UK, which still represents 80% of the group's profits. However, the Com- pany also announced that a straté- gie review was under way of its Japanesc opérations and that it would provide an update on this at the time of its preliminary results in June. Despite the scale of these changes, the City was largely ummpressed. Shares in HMV which had rallied in anticipation ' ot the announcement, fell 15% on the day the review was revealed last Tuesday and have continued to fall since. Reaction in the press was equally hostile: reports high- hghted the fact that the retailer 
had warned on profits-which it said would be 'below the current range of market expectations" - while givmg the update, even though hke-for-fike sales at HMV UK and Ireland had actuallv 
™il0%f0rtheni"e^ 

executive in September. 

So, how have the first six monttis in the job been? It has been very exciting and I have enjoyed it and 1 am hugely opti- mistic about the opportunity we have got. Frankly, I have been dis- | appointed by recent trading and you will have seen our trading : update. While the poor perfonn- 1 ance was largely down to Water- { 
nonetheless clearly disappointing to have had to have updated the market on that. But primarily. ot course, [the announcement] was about laying out our stratégie agen- da and I think it is pretty exciting and I look fonvard to deliveringit 

w did the ni about? What was the process? It was really about getting to know the business, talking to our cus- tomers, talking to some key sup- pliers and ultimately taking a vie«' about how the HMV brand needs 

If you look at the initiatives tliat »c 
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store locations. That is obviously a différent model to the one Virgin used and will use. It is clearly a dif- férent model tlian many people use, so what we are talking about is a centralised cross-stock type of cen- tre, where supplicrs would deliver, or labels would deliver, to one cen- tralised point and stores would receive one daily delivery. 
When will we see this happen? It's a big project and we are saying that it would go live by next autumn -18 months to go fully live. 
What ki deliver? We bave said today that the Water- stone's cross-stock centre, which will go live a bit earlier, probably by March next year, will save £10m by 2009/2010 and the same number for HMV as well : a total of £20m cost saving from simplify- ing our supply chain. 
You also mention "maximising head office synergies" in the report - what does that mean? Specifically, what that means is that Waterstone's and HMV both have separate finance and IT fimc- tions. They aclually use the same Systems and broadly do the same sorts of things. So what it really means is to bring together those important back-office functions into a single location. For HMV, back office is in War- dour Street, for Waterstone's it is in Solihull. And so [the combined back office] is likely to be in Soli- hull. But I should stress that what we are talking about perhaps are 20 to 25 people that will be affect- ed. V still kee| 

have outlined, that is probably a key theme running through them. One theme is partnership, so we need to be working ever more closely with labels and workwith them perhaps in différent ways than we have done in the past, so we are talking with them about social networking for example, we are talking about a "p with 3. rt getting much rt of the brand laid out we are ealling "HMV Gets You Gloser- and it is really about 

the ai 
You talk in the update about simplifying the supply chain. What steps can you take? Virgin Retail recently outsourced its buying. This is nothing to do with outsourc- ing buying, so our buying won't change. At the moment our orders are delivered by suppliées direct to 

dour Street office, and the front end and how we interface with our suppliées doesn't change. 
Will it lead to any job losses? We are hoping to be able to do it   _   through redeployment and natu- point; what we have said is that w^ rai attrition, so we are not ealling out any job losses at this p 

have to download to a library and then from that library onto your Apple [iFod]. 
What do you think of the reaction to the update from the City and the press? I think Ihe reaction has been clear- ly disappointment to the trading update and that is reflected in the share price. In terras of the straté- gie update, I have described it as "radical and far reaching and exciting". I think it is a balanced plan and I think broadly the reac- tion to the plan has been very pos- itive, but, of course, City analysts want to see delivery. 
Indeed, looking at the results, sales in UK and Ireland stores are actually up. They are, yes. I think we have now had six months of consistent like- for-like growth at HMV UK, which I think in a tough market is not bad. So the trading disappoint- ment has actually not been about sales in HMV UK. But frankly it has been a disappointing book market and a tough North Ameri- can release schedule, which has impacted our Canadien business. Those are the two main factors. 
There has been spéculation that HMV is going to withdraw from Japan. Is that true? It is not a décision we have taken, but by saying that we are conduct- ing a stratégie review it clearly opens up the possibility that that is a business that might be sold. What we have said is that we will update again in June when we have completed that review. 
There is also spéculation about the store portfolio. You have said that you are looking at it. What does that mean? Will there be closures? Openings? ' ' arily a Wat< 

What will that involve? It is a brand new design and it will incorporate a refreshment area - or a "refreshment hub" as we: are ealling it - where custofners will be ablc lo access the hmv.co.uk web- site, they will be able to access the new social networking site and they will also be able to listen to and bum to CD tracks or compila- tions that they wish to make. There will also be this bum-to- CD area and that will ail be around a refreshment place so that you can have a Coke, you can listen to music, you can bum a CD, you can order something online, that is obviously new. 
Will you be intre 
We are certainly looking at it It is very hard to achieve, as you know, with Apple because essentially you 

time, we have said, we want our net profit margin to be 4.5% to 5%, which is roughly double where we 
That is driven in good part by £40m of cost savings in three years, but also by driving the top line. But it is a three-year plan and we have said that next year will be year of change and a year of 

You are currently holding both CEO and managing director rôles. Do you know how long this will go on for? Is it just to see through these changes? What I said when I took over from Steve [Knott] is that I am not going to do anything until this summer and at that point décidé what the next step is. For the time being, I am doing both rôles and I will continue doing both rôles until I tell you otherwise. I need to do it; I need to get doser to the business. I am enjoy- ing getting doser to the business. There is a big job to do and come the summer I will know much more clearly what the right timescale is for a successor. 
How have you found working with 

am learning more every day. I think it is very helpful to have laid out a plan. Now the challenge is to deliver on that plan. 
The update says that HMV is going to sell a range of portable digital products. HMV already sells portable digital products. You are right. We do carry a range of portable digital products and they are growing quite fast. What this is about is extending the range. I don't think it is a particu- larly crédible range [at the moment]. This is about having a much more crédible range with direct supplier relationships with key branded suppliers, such as Apple and Samsung and Bose and Sony and so forth, wheeling this out to ail stores. And I would stress that we are doing it without compromising our core range. We do not antici- pate reducing any core music range as a resuit of this roll out We will be improving the merchandis- ing and tightening it up in places so we can incorporate a range of digital devices without compro- 

HMV chief: The CD is not deacT 

of which four are in airports, and 

Are they additional stores? Yes, that is right. What I have also said is that we have a tiny, tiny number, less than a handful, of loss-raaking stores. Obviously if a store is loss-making we have to consider what our options will be for that store. We have a tiny number of stores where over a period of time we might look to close the store. But it is tiny. And we are not expecting frankly any closure in the immédiate future. It was a slightly différent mes- sage for Waterstone's where we are looking at more of the stores. [The company plans to close up to 30 Waterstone's stores]. 
You say in the update you arc ing download confident that this will turn the business around. What sort of timescale are we looking at? The plan is described as a three- year turnaround. In three years' 

Awards, Fox made the high strect's most robust defence yet of the CD market, vowing that his company can play a leading rôle in its continuing success. The future viability of the CD business has increaslngly come into question, with HMV itself predictlng that sales will fall by 16.7% by 2010. However, Fox said it was prématuré to write off physical 
"The CD is not dead and we have a raie to play in ensuring 

places, where people come to buy music. We also need to find a rôle for ourselves in the digital space and that is also a big part of our stratégie review." As part of this, the company 

will be looking at ways to drive synergies between its physical and digital businesses. "We have 160m customers a year through the stores and we need to give them a more Integrated, interactive, sociable, fun experience, make the stores a place where people really want to spend time, as well as money," 
Fox also announced that HMV would introduce more flexibility on price points, after taking "a big, big hit on margin last year", when it rolled out its "Welsh Dragon" policy of four fixed price points: £5, £8, £10 and £13. "1 think that [Welsh Dragon] was very successful in driving market share, but I think that It has limited our flexibility. Going forward we want to absolutely commit to that same low price customer proposition but with flexibility to improve our margins," Fox says. 



The days of A&R scouts discovering unsigned acts at SXSW seem over 

Established Brltish acts storm the 
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Live Music Forum to 

advise Government 
The thorny issue of ticket touting point bctwcen the middle and is expected to lie at the heart of a the end of May." new Government-targeted report While the exact détails of being prepared by the Live Music many of the issues to be raised 

In their first UK festival appearance in décades The RollingBi 
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Co-chairmen of Era 

ready for challenges 

gStones are to headline Isle of Wight 

[Wight festival 

The Stones' festival 
performance will form 
part ofwhatis 
understood to be a 
busy live summer 

course at the end of the tour to play in St Petersburg in August, the first concert in Russia during their four-and-half-decade careers. As a resuit, they will join a growing list of superstar Western acts to have played in the former Soviet nation, dating back as far as Elton John's 

• formed in St Petersburg in June 
Jimi Hendrix Vand The World tour. 

ance will form part of what is certarn song^ Decm 

2007 International Live Music 

Conférence has record attendance 
International Live Music Conférence chairman Martin Hopewell lias declared this year's ILMC conférence as the best since the event began in 1988, following an eventful four days covering issues ranging front touting to health and safety. 

management by way of McGhee's career; the influx of US companies into the UK live market, and the importance for US agencics of having a régional presence. Tve always relied on promoters for information about everything," said Bicknell. "They're the ones 
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Label marks benchmark 2006 at Music Week Awards 

Polydor scoops four 

awards atMWniglfl 
  doingthisweVehadareallygood 

Take That comeback 

puts SJM at the top 
SjM's Simon Moran praiscd lus UK tour of 2006 it was Gary entire team and pinpointed lus Barlow that msisted on havmg successful reunion with Take Tiiat Simon Moran and SJM promote as the high point of bis year after them having worked with him a being proclaimed Concert decade before. That loyalty is Promoter of the Year in one of a sometliing Moran clearly number of new honours at this appreciated. year's Music Week Awards. "One thing personally that I by Paul Williams i ïJSJgm Kl fcgQ^Bj hit the nail on the head in terms Polydor joint président David of signing and making the Joseph has hailed the creativity records the record-buying public 

the conipany claimed ' an "With Take That there were a unmatched four honours at this 'ot of questions and eyebrows 

In another new category have really enjoyed is working with 
L^torPaulBoswToTFpeTrade 

Marking a year in which it set a We had the confidence to make new benchmark by providing the right record for the market. 2006s three biggest-selling Snow Patrol and Scissor Sisters îiSSÊSs. 3SH?She 
the Company was named Record in making the second records; no Label of the Year, took the A&R top-performing companies every stone was left unturned." award, won PR Campaign of the year over the past decade, but Polydor will face a tough time Year for Girls Aloud through Sun- 2006 was notably a vintage year trying to outscore a year in which draj Sreenivasan and collected the for the Universel opération, it took a 12.8% share of the singles Régional Promotions Team of the including what Joseph described market and 12.0% of the albums Yearprize. as a "late surge" giving them the market, but Joseph notes, "We're "l'mhappy for the team and the top-three sellers with Snow happy at the moment. We startcd Company and tliey put in so mueh Patrol's Eyes Open, Take That's off with the Klaxons, hard work," says Joseph. "The key Beautiful World and Scissor Sis- "We're still selling lots of 
lengingyear lastyear for the busi- début album Undiscovered, also andScissorSistersandhavingsuc- 

share aspects, there is no global the work put in by everyone at domination aspect, there is no SJM. I think an award like this 

ness, everybody came into work released by Polydor, finished as the cess with B-Unique with The with innovation and creativity and year s lOtli biggest artist seller. TNvang and Kaiser Chiefs. It ail ideas and a positive outlook." "Since Colin [Barlow, Polydor feels healthy." iSB3P' Polydor has been one of the joint président] and I have been paiilw@iiiusicweek.com 

Big Life founder celebrates in style 
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THE BEST ADVERTS ARE THE ONES 
THAT YOU DONT HAVE TO PLACE 
THANKS TO THESE GUYS FOR MAKING US NUMBER ONE PUBLISHER 
FOR THE 12TH YEAR RUNNING 

EMI Music Publishing; Championing the Songwriter. Hourly. Daiiy. Monthly. Yeariy. 
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New BRI chief 
executive Geoff 
Taylor explains to 
Musîc Week why he 
faveurs talking over 
litigation 

New BRI boss 

reveals vision 
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© 'With a name like Fox, HMV's new chief executive 
is not the most obvions choice to be the saviour of 
good old Nipper the dog' - Editorial, plô 

Your guide to the latest news from the music industry 
Parliament report, which 

Coffee giant 
launches label 

week by the 

ks has created a recon lear Music, to sell sliops and other rs, The coffee giant will partner with Concord Records - which it previously joined with release Ray Charles' Genius ' Company album - © Marna Group P a conditional agreement to buy the business assets of London's Kentish Town Forum for £lm from Mean Fiddler Holdings Ltd. • Digital download company Wippit is to offer rare film footage charting The Beatles' career, some of which has never been broadcast before. The ITN Source content from the British id ITN collections is îd through 

ss Europe and Asia to download the EMI artist's videos through its Xbox Live online 
® TicketWeb has extended its agreement with the Academy Music Group to provide services across the company's 11 operating Ul< venues. As part of the deal, TicketWeb will provide full box office and trade desk services for AMG venues, including the use of TicketWeb's access control System eEntry. 

accelerate the p being examined. The EC is e to take these proposais to interested third parties, including European indépendants organisation Impala ® PPL has escaped censure from the Advertising Standards Authority over an ad placed in The Financial Times in the wake of the Gowers Review. A number of complainants challenged the ad, which listed thousands of names calling on the UK Government to support the extension of copyright in sound recordings. ® Viacom is suing YouTube owner Google in the US foralleged copyright infringement of its entertainment properties. The suit seeks more than Slbn (£0.5bn) in damages, as well as an injonction prohibiting Google and YouTube from further copyright infringement • Independent association Impala is calling for spécifie measures in Europe for independent artists and record companies to improve access to radio, promoting innovation and diversity. The déclaration follows a deal agreed by US independent record companies, through their association A2IM, with Clear Channel, CBS and other major 

international marketing structure in a will maximise sales of its artists' repertoire Worldwide. New global and international marketing manage frontline releases from priority artists, while a global catalogue marketing division will handle catalogue campaigns the world. These will be headed by Susie Smith, Giampietro Paravella and James Bradbury respectively, with ail three reporting to chairmar and CEO Jean-Francois Cecillon. ® V2 Music Group and The Times Newspapers Ltd are inviting European independent to apply their I compétition to access ; Business Development compétition launched in The Sunday Times Culture f' (Sunday)and v 
©GCap Media are to review the format of their national digital-onl; station Core. The company also confirmed that from March 30 ail 

the it I stop music stream. « Ofcom community radio areas in the soulh west of England and South Wales. The licences are awarded to Ujima Radio in Bristol, Glastonbury FM in Somerset, ECFM in Exeter, Community Radio Swindon, BRO Radio in the Vale Of Glamorgan and Poole's The Bay and Aspire. 

Capital to dispel 
misconceptions 

sn station Capital Radio has ;d on a multimédia marketing aign in order to dispel c 

multimédia advertising to its clients in what it says is a first for a digital radio broadeaster. • Songs from Joni Mitchell's fortheoming album Shine will get their first public airing on Radio Two, in a two-part sériés profiling the singer-songwriter. 

Bacon re-sïgns 
with BBC radio 
@ Richard Bacon is to leave Xfm's drivetime show at the end of March to join BBC Five Live. His new show will be a 10-part current affairs panel show called Fighting Talk: Any Other Business, which will air on Sunday evenings from April L ® Eric Daugan has been promoted to the rôle of vice président of digital its music policy. The campaign targets both terrestrial and digital 

playerth use their mobile phones to access and play music from their PC anywhere. ® GCap Media is to offer DAB 

Universal offers 
to shed pubiishers 
© Universal has offered to dispose of significant catalogues, including Zomba Music Publishing and 19 Songs, in a bid to win the European 

of half-hour radio slots dedicated to independent record companies. ® MTV Networks International has announced it will be heading to Munich for this year's MTV Europe Music Awards. The 14th annual event will take place in the cit/s OlympiaHalle Arena on November I ® British Music Rights has 

L. 
io And The Bunnyme 

Korova Records after two décades. The band bave signed a deal witli the Warner-affiliated imprint, which handled the band's output will be working on new material, from first hit single Rescuc in 1980 afthough the choice of producer is to the 1985 Top Three album Songs currenlly being kept under wraps. 

.eam & Sing. The deal is being dled by Rhino UK director Nick wai-t, who had oriyinally ited to sign them when he was î director at Island. The band 

Europe, East and Africa. Formally WMI's vice président of digital marketing, Daugan will handle business development while still 
• BBC digital music station 6 Music is switching breakfast show hosts for the first time in its five-year history, as Phill Jupitus vacates to make way for Shaun Keaveny. Jupitus, who has hosted breakfast since the station went on the air in 2002, will leave 
Keaveny starting on April 2. • Classical musician and former HeaPSay member Myleene Klass is to join Capital Radio. Klass will host her own show every Sunday evening at 8pm, which will feature a mix of music, celebrity guests, phone-in debates and discussions, S Philippe Ascoli has been appointed Virgin Music France's managing director, rejoining the label where he began his EMI career in 1992. He will replace Laurent Chapeau, w' ' ' 
marketing for continental Europe. * BBC Music Entertainment creative head Mark Cooper is to be inducted m this year's MME Roll of Honour 

THE >XC PLAYLIST. 
■ 

w ail these tracks at www.musicweek.com/playlist l&MUS.cf 

PATRICK WATSON The Great Escape (Secret (SayHey) 
single isgoingmad at US radio and Pickett has big Fray, Borne writes year's ColdWar 

Recently benefit- Big pop 
Julytbc) 
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With the View rave' movement earning generous coverage and labels reaping rewat ds digitally( thèp 

How to reconstruc 

From its beginnings in New York's gay club scene through the illégal raves that spawned acid house in the UK, whichever way you look at it, dance music has always broken rules. The sound and production processes of dance music are fundamentally différent to those of other genres, as is the way the music is per- formed and the way crowds enjoy it. Most impor- tantly for the industry, dance music has a very différent business model from the rest of the pop 
With notable exceptions such as Faithless, Basement Jaxx, The Chemical Brothers and, more recently, the likes of LCD Soundsystem, the dance world doesn't revolve around artists, albums and tours. Without these traditional barometers of success, it is hard for those outside the sector to get an accurate handle on how the scene is faring commercially. Add to this the major developments that are taking place musically, marketing-wise and in terms of downloading - a phenomenon that is revolutionising the industry s revenue streams and which affects dance more than other areas - and it is clear that gaining an accurate picture of dance music today is no simple task. In terms of CD sales, tire past year was pretty much as expected, showing a downturn in the sales of singles and albums roughly in line with the rest of the industry. According to The Officiai UK Charts Company, 2006 saw the sale of around 2.6m dance singles against 3.2m the pre- vious year. High-profile chart successes also came from acts including Fedde Le Grand, Infer- nal, Bodyrox and Mason. But, behind these bald statistics are changes in the music itself that could have major implications for the future. Radio One DJ and organiser of the Isle of Wight's Bestival event Rob Da Bank is enthusiastic. "There's an amazing dance music underground and a lot of crossover acts too," he says. "Dance music is not the very narrow genre that some people think. It's not just trance, Gatecrasher and house music. Dance music is the Klaxons, The Chemical Brothers, CSS, Bonde De Rôle, Mark Ronson, MSTRKRFT, Uffie, Hot Chip. There are many bands that have roots in dance music, but make music that isn't straight-up dancefloor." It is indisputable that the Unes between dance and other genres have become more blurred in the past year. This can be seen clearly at music festivals and in the club scene. The most talked about example of this trend is the rise of so-called new rave. Those in the industry are divided on the significance of acts such as Klaxons and CSS for the dance scene. Like many in the business, DJ Pete Tong is sceptical. "I think Klaxons are a good guitar band with glowsticks, rallier than a major force on UK dancefloors," he says. Many feel that the importance of this supposed new style of music and its connection with dance music has been overplaycd by the média, most notably the NME. Finger Lickin' Records direc- tor and head of A&R Justin Rushmore asks, "Is it rcally new rave or is this simply another term that the média have given it? I am sceptical of this term as a genre. However, it has definitely installed some confidence in the music industry 

that dance is not a dead end. It has also made the leather jacket-wearing execs think outside of the Kaiser Chiefs box." Everytliing But The GirI founder and DJ, pro- ducer and owner of house label Buzzin' Fly Ben Watt is more direct. "I don't understand what the Klaxons have to do with rave," he says. "To me, it's just indie pop. Butperhaps ithas stemmed from a few years of people seeing live bands who don't deliver and the évolution of new DJs who rescue the party at the end of the night, and in that sense we are seeing a new génération dancing to club- based music where genres clash." Mr C, formerly of the Shamen and now owner of pivotai London venues The End and AKA Bar and boss of the Superfreq label, sums up the gén- éral feeling well when he says, "If the market for electronic dance music has grown due to new rave, then happy days - let's have some more!" As for "real" dance music, the général consen- sus is that we have entered an era of greater qual- ity and inventiveness than recent years. Accord- ing to Rushmore, "Strong dance records are working their way from the clubs through to the 

mass market - and what is good is that the throwaway nursery rhyme trance tunes are being replaced with a superior quality of cross-over record. There are some innovative sounds com- mg through as a resuit of technology and a con- sistently strong and healthy club scene." Searaus Haji, whose reraix of Last Night A DJ Saved My Life has just been released via Univer- sal's Apollo imprint, is less enthusiastic. "On the face of it, dance is having a resurgence in terms of pop chart success, but much of this is powered by lowest-common-denominator videos which make some of us feel like we've regressed to the Seventies as regards the sexual exploitation ot 
In général, however, there is a feeling that a fresh new raft ofproducers and electronic artists, many of whom are unconstrained by the trainspottery musical divisions that dogged the dance scene a few years ago, are breathing lue 

mto dance. BBC Radio One head of music George Ergatoudis is seeing plenty of new talent that excites him. "A key act for this year, with clear roots in dance culture, is Calvin Harris. He 



ledance market is enjoying an upturn in fortunes, writes Chris E/well-Sutton 

et the dance scene 
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has a body of strong songs and he can perform live. I expect big things from him. l'm also look- ing forward to the reltirn of Mylo and I like what Siraian Mobile Disco are up to." Still, according to Ben Watt, there is room for improvement; "We bave ail agreed that one next level for growth is a fresh new merger of an alt- indie sensibility with 4/4 grooves, but I still think we are yet to find the aitist to really transcend this simple description and bring something 'other', something startling," he says. Other pressing issues are impacting the dance sector. The landscape of the business is shifting fast, and the area currently experiencing the greatest change is the albums market. Skint Records head of sales Mark McQuillan says, "Dance singles are doing very well at the moment and staying in the charts for a nuraber of weeks thanks to the new digital-heavy charts and closer links to airplay. However, selling large quantities on dance artist albums is still very tough, as peo- ple seem to be buying individuel tracks as opposed to full-length albums" On the other hand, Apollo Recordings manag- 

ing director Matt Jagger injects a note of opti- mism. "The numbers of units sold are definitely increasing - but at a reduced price - from the nadir of singles sales two or three years ago. Con- versely, the compilation market was up 11% last year and there still seems to be a great apprécia- tion for a physical collection of hits or tracks more than just cheriy-picking the hits to down- load - though this is of course happening as well." The issue of fans "cheriy-picking" tracks, how- ever, is highlighted by many independent labels as a key problem. While album sales may still appear robust, the market would appear to be a sinking ship, albeit sinking more slowly than many think. According to Ministry of Sound A&R director Ben Cook, labels need to find new ways of branding their music. "A compilation of the latest hits is no longer enough of a compelling product to succeed per se and added value and exclusivity is now required," Skint business affaire manager Dave Philpot expands on this point. "The Arctic Monkeys album was a good example of a CD that people wanted to be seen to have. They wanted to buy 

If there is a good record store online with a good réputation they can sell their music to anywhere where there is a market Pelc Tong, DJ 

into the image of having the CD. With dance music, rather than everyone just buying individ- ual tracks, we need to work barder to add value and market the package in a way that gives peo- ple something they want to own." So the main challenge facing those who make their living from electronic music is keeping their businesses profitable, adapting quicldy to tap into new revenue streams in the face of the décliné of traditional methods of sales, market- ing and distribution. Cook explains, "We're in a sector that has historically been consumed track- by-track over and above artist album formats; so we naturally benefit from the proliteration of dig- ital music players and compatible mobiles. We fiirther enhance this effect by developing audio and video properties that target the dernograph- ics of those inclined to download music to com- puters and phones, meaning our singles, ring- tones and video clips are performing fantastically." On the face of it, the shift away from vinyl and CD towards paid-for downloads is an obvious piece of good news for smaller independent labels, who would seem to be able to compete on a more level playing field with the majors while picking up sales worldwide without distribution costs. "The indie labels survive on long distance business so it's a very positive development," says Tong. "It's crucial to them that their stock is online and the whole world can see it. If there is a good record store online with a good réputation they can sell their music to China, Canada - any- where where there is a market." Positiva Records director Jason Ellis agréés. "The continuing development of online stores such as Beatport and DJ Download has to be the main factor, especially intemationally, where so many more fans of dance music are now able to access the best music of ail styles. They have been a godsend for smaller independent labels, removing pressing and distribution issues and allowing them to be far more profitable and grow their businesses." But it is not ail good news for indies. The slim- 
24,03.07 MUSICWEEK U 



Making money beyond the dancefloor • —««../'nntiniuv; to sian amazing <ai ^ Music Week looks at how two independcnt operatore are adapting to the changing business climate DJ Steve Lawler is one of a rumbet- of artists to launch a digital-only label - a move that could signal the start of a trend 
stripped-down I His manager Ben Tunier explains, "Steve's new label Viva Music is a real success story in ternis of great music being channelled in the modem way with no pliysical release. Ifs created a huge demand, something we can look at daily on the Beatport sales System and see how it's shaping up and which mix is the one people really love. "If you can still get your music into the hands of the right DJs, you can create global impact and drive everybody to Beatport Ifs 
ailows complété control from the indepcndent label, with no distribution company involved. 
Universal and it was very clear from the minute we launched that we could react much quicker by dealing direct with the retailer and cutting out ail middle men. Ifs still in "rts infancy, but if Steve 

Lawler continues to sign amazing records, the label will fly, albeit on a certain level." Meanwhile, Skint Records is looking to TV and the corporate bucks to be found in advertising as a new source of revenue, with a great deal of success. "A few years ago, we might have thought we were too cool to go out and seek TV ads to place our music," says Skinfs business affairs manager Dave Philpot "But if we don't do it someone else will. We are having to be more open-minded and creative in how we make our money." The prime-time ads Skint have scored so far include Lucky Jim's You're Lovely To Me (Kingsmill), Hardkno/s Pire Like Dis (Rat Punto), Fatboy Slim's The Rockafeller Skank (Suzuki Swift) and Yesterda/s Gone by Black Grass (Adidas). "With profit margins on each track lower than ever, this is a great source of revenue as well as excellent publicify for new tracks and artists," says Philpot "There's a sense in which you could say it's selling out but this is ultimately a business. Moving into TV ads secures our position and takes the pressure off so that we can sign the tracks and artists we 

0 

mer profit margins on downloads mean that big The new bree sales don't necessarily translate to big money. soundsyst™ This way, success is much harder to come by," Klaxons are says Seamus Haji. "Downloads yield such limited puiimg mdie f 
According to Amato Distribution head of busi- ness developmenl Scott McReady, "Digital sales are booming, but a lot of that is a chimera based on the low track price. Taking a chance on a DJ Tool-based one-pound track is a lot cash forking out six pounds for a piece of plas- tic in a printed sleeve." Philpot also taises the issue that iTunes has agreed deals with the majors, giv- ing them a hearty share of down- load fees while squeezing the prof- its of independents with far smaller royalties. What is certain is that légal ..rti downloading is going from strength to strength. Track- it-down.net's Nolan Shad- bolt reveals how the Compa- ny has grown. "Initially, we were facing a huge battle to convince labels to join the future and rewrite the busi- ness model upon which the industry had been built over the last 20 years. The uptake was initially slow, but the inévitable growth of légal dig- ital distribution really becamc commonplace in January 2006, when it seemed that most labels had finally dccided to bite the bullet and offset the décliné in physical sales by offering down- loads. During 2006, we experienced 500% growth and are looking to rcplicate that in 2007. We nowdistrib- ute 4,600 dance music labels with a 

catalogue of150,000 tracks." Just as the apparent advantages of download- ing for indépendant labels are not as clear-cut as they first appear, so the marketing opportunities afforded by MySpace and Youlbbe, while helpful, are far from representing a golden goose. "Digital is scary," déclarés Ben Himer, who manages Rob Da Bank and Steve Lawler among others. "One record l'm involved with had over 350,000 
k YouTube views, but sold less than 1,000 L copies. That's an indication that there is a \ market out there who | gets their fulfilment r from viewing online is and when they 

packaging and owning the officiai release." Arguably, one négative aspect of the rise of MySpace and YouTube is the fostering of a sense of entitlement to free content among music fans, one possible reason for the ongoing problem of music piracy. "We've lost a génération to dodgy Russian sites and Limewire," says Ellis. "But at least there's now a légal alternative which should sustain and grow the scene for years to come." Philpot feels that not enough is being done to combat this culture. "My friends think it's per- fectly OK to buy one album and bum it for ail their pals. I try to tell them the/re going to put me out of a job, but they won't listen. When you go to the cinéma, you're bombarded with ads reminding you that buying counterfeit DVDs is theft. We need to do the same for music." Jagger, whose Europa imprint released the biggest dance hit of 2006 in the form of Infer- nal's From Paris To Berlin, as well as scoring another nuraber one with Meck's Thunder In My Heart Again, sums up the challenge for the dance scene. "The genre will never go away and indeed is résurgent, but we need to maintain revenues. Ourselves, Ministry, Gut and Positiva are ail in the same boat, so the search goes on for new methods and formats of selling this incredibly popular music that generally does not have artist albums as its end product." The atmosphère emerging in the dance indus- try is one of qualified optimism. Major changes are never painless and new developments have admittedly brought new problems - the décliné in the sales of full-price singles, the growing diffi" culty in shifting artist albums in large quantities in the wake of the download explosion and, of course, online piracy. But, according to those at the centre of the action, the ftmdamentals are falling into place; a large fanbase, the création of new revenue streams, a good club scene and a hearty supply of varied, high-qualily tunes. 
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Sotne of the UK's key dance labels, including AH Around The World, Positiva and Skint, 
give Music Week the lowdown on what will be the essential dance releases this spring 

Spring loaded 

AH Around The World Apollo 
Liz Kay - When Love Becomes A Lie 
A new track and new artist from the same producers that brought us Cascada. When Love Becomes A Lie is just out in the clubs now and has a fantastic video to accompany it - Liz is a long-term Project with some great tracks already recorded. 
Darren Styles - Save Me 
Darren is among the biggest names on the hardcore scene - along with Hixxy and Breeze he has put together the Clubland X-Treme Hardcore sériés of albums - the biggest hardcore compilation sériés in the UK. Save Me won best hardcore track at the recent Hardcore Awards and is out in the UK on March 26. 

Freeform Five - No More Conversations 
The club monster that never wenl away. Two years since Mylo ' dropped his séminal remix, Apollo's Fedde Le Grand, Mason and : Switch mixes are set to break this huge anthem into the L mainstream. With a substantial live following and numerous summer ■ festival appearances confirmed, Freeform Five are set to become one of the first true live dance artists for years. 
Richard Grey - Warped Bass 
Melding highiights from Soft Cell's number one smash Tainted Love with the nastiest warped bass since RIP Groove, French producer Richard Grey has unleashed a dancefloor monster and simultancously rehabilitated Speed Garage. Released May 21, ft's already attracting plays from ail of Radio One's big guns including Zane Lowe and Jo Whiley. 

Funky house vétéran Stonebridge returns, showing that Swedlsh dance music is not ail about shoving a bass line under old rock records. Combining an electro edge with ciassic pumping vocal house music (with Seamus Haji on remix duties), SOS was co-written and sung by Erire, is championed by Scott Mills and set for a June release. 
Gabriel & Dresden - Tracking Treasure Down 
Absolutely massive ail of last year, this vocal electro trancer from ' revered US producers G&D is set for a re-release in July. , At the forefront of American dance music and riding high with their j acclaimed remix of The Killers, G&D are set to arrive over here in ' style this summer having dropped brand new mixes from King Unique and Discount Rhino at Miami. 

More listings over page © 

r Martijn Ten Velden -1 Wish You Would 
A new signing for AATW - Martijn is responsible for many great remixes including artists such as Mason and Shapeshifters. Martijn was nominated for best artist and outstanding remix at last year s House Music Awards. I Wish You Would with vocals from Luciana (Bodyrox - Yeali Yeah) is in the clubs now. 

p| 

Cascada - A Never Ending Dream 
The rise of Cascada has been phénoménal - the biggest dance artist in the UK and now with a Top 10 album which has already shipped Gold. The singles Everytlme We Touch. Truly Madly Deeply and Miracle have ail been outstanding successes - A Never Ending Dream is due to go to the clubs in the next two weeks. 
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Gusto 
Alibi Vs Rockerfeller - Sexual Healing 
Already numbcr one in the Cool Cuts chart, tins mix-iip between Alibi & Rockerfeller lias taken the classic Marvin Gaye track and created a superlative danccfloor fillor which bas already garnered 
from Freemasons/Bcatfreakz/ErickE and Dennis Christopher. 
The Hoxtons - Make You A Star 
East London's worst kept secret sample David Essex for their bigges crossover track to date that bas snnnner tinie antliem written ail over it Look ont for the fantastic Fast And The Furious-'mspireà video that accompanies, plus The Hoxton Whores remixes. 

Mason - You Make Me Wanua Dance 

Shapeshifters; 
gearing up for a 

Witli a smash now drifting down the chart, Art & Craft are ■ delighted to be working You Make Me Wanna Dance by Mason. With Judge Jules, Tong and Annie Mac support, tliis WÊÊÊÊÊh^KÊÊ sits neatly alongside Beatport chart topper Robot Needs Oil, whose Volta record îs also making big waves. Vinyl/digital release date: Apnl 9. 

Sami Dee & Freddy Jones vs Crystal Waters - Gypsy Woman 2007 
Gypsy Woman 2007 by Sami Dee and Freddy Jones vs Crystal Waters WfT' ^ follows in the slipstreamofhotrc-workingsof Plastic Dreamsby W jto- Jaydee and l'm Rushin' by Bump. Crystal Waters's profile is currently F high once again with her vocals ail over the Radio One A-listed I ŒPM Destination Unknown. Release date; May. L 

Corenell - Keep On Junipin 
nr high-octane cover of Todd Terry's Keep îsively talented Fonzerclli taking this classic npossible and making it his own. Made for 

Rccently voted Holland's number one DJ above the likes of Tiësto and Fcdde la Grand, Don Diablo is set to replicate his fellow countrymen's success with this Electro-hip-house antliem. Cornes complété with remixes from the likes of Mason, Sebastien Leger & Sidney Samson. 

Having already released on Eric Prydz's Pryda label, Prezioso's latest release cornes on GI Recordings and this D Ramirez-supported slice of madness has been causing a stîr on the cooler floors along with the more minimal interprétations from Paul Woolford & Goldie-lox. 

Incentive Musîc 

Fireworkz featuring J2K, Shystie, Durrty Gootlz, L-Man, Narstie, Marcie Phonix & Hypa Fenn - Hold It Down wxu nave oeen mvoiveu wiin signiTicain uruan mts from Kray 1 Twinz and Genius Cru historically and receirtly teamed up with 1 the Dubplate Drama TV team for a mix CD from which the Hold It Down single by Fireworkz is taken, Westwood and Channel U ! have been big supporters. Release date; March 26. 1 m» 

Lifestylerz featuring Honey Couture - Creep Delight 
Creep Delight from dance act Lifestylerz features vocals from the all- girl trio Honey Couture. Hayley, Lois and Kayleigh have been touring 4 throughont the UK for the past 12 months performing their take on the TLC classic Creep. Tliis is the perfect launch pad for one of Bntam s ffeshest girl groups. Release date: May 

New State Records 
Tiësto-Eléments Of Life 
pX^ëKtures U nf l0 aîl,m f,'0m Dutch 
world tour, Eléments Of LUe loote seUo rack'nn^ 3 50",?US date 

^^-SUrPri5- artirt- dateiAfirM 16.Um 

Tiësto-In The Dark 
bythtsttnt"^^ P-ned and porforn.ed 1 
with Tiësto's trademark production th" Inl,alei'- A strong song Tîesto on to daytime radio. Remixes'fram™ l Lthe Sin9le to p,'opel 
and Cari B. Release date Dirty South 

mtm 

Miracle by Cascada rccently entered the UK national singles chart at eight on the back of great TV and club support. Incentive imprint Product is now working Tomorrow Can Walt by Dyce which also features the classic Sound of the Cascada production team. Dut now. R 
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Jay C vs Rock Steady Crew - Hey You! 
Continuing the vogue foi- sample-house records, Jay-C gets to grip with this early Eighties breakin' classlc in a crossover hip-house style. Remixes corne from Martijn Ten Velden, Friendly and 

Degrees Of Motion - Do You Want It Right Now (Haji & Emanuel Edit) 
Classlc vocal house track brought bang up to date by in forai Haji & QMÏÏl^BBi Emmanuel. Setting up for a full crossover 2007 release with new K#"HEs|Pp1 video plus new Smax & Gold remixes further strengthen the package, p H-Vr's ' iV'/silàl Release date; June. www.cayennerecordings.com - W r ij 

Eyerer & Chopstick - Haunting (Make My Day) 
Originally an instrumental with support from hundreds of tastemakers from Tiga to Pete Tong and Annie Mac now adds a vocal from Cassius' Phillipe Zdar. With its anthemic guitar riff, Zdar's vocal takes Haunting further into the burgeoning dance/rock genre. Release date; June. www.iomusic.co.uk 

Phonetic Records 
Max Linen - Saturday Night, Sunday Morning 
Max Linen need no introduction on the White Island, following three Ibiza number ones with The Soulshaker, Paradiso Del Mundo and Flashback. Balearic heroes Max Linen hit hard for 2007 with their new single Saturday Night, Sunday Morning. Forthcoming: Turbofunk - 'Gotta Move' Air Bureau, Trent Cantrelle and Chris Cox 

The Shapeshifters - Pusher K' « , 
Simon and Max are joined by vocallst Jenna G for their, as yet ,1 1 
untitled, second album which is due in September. Lead single Pusher ' J " is a huge club track due for release in June, ta be followed by the , ,% summer anthem Ail For Love. Look out for live aonearances at kev - 

Pure Deliquent 
Siipstream - A.E.I.O.U. (Lost for Words) 
The mesmerizing new single from Siipstream is hugely catchy and fresh, blending shimmering guitars and an infectious bass groove I B with a killer hook. A thumping club favourite remixed by DJ Pedro Gonzales A.E.I.O.U bas garnered widespread acclaim with The Sunday^- Times calling it "lovely", while Rant was stirred to prodaim, "Utteriy •'•'.tVfî'.'î»» addictive... and swinging harder then King Kong's balls". Licensing and booking requests contact infonpurc-dclinquciit.com 

Skint 

Yousef & Steve Mac Présent the Drum Bums - The Idea 
A set of remixes courtesy of Tom De Neef, Dean Coleman (Yoshitoshi) __ and Loz & Onionz have heen earning excellent early reactions from «Bfe Deep Dish (number one), Hector Romero and David Morales. Hit song writing by Radio One's Yousef, executcd to great effect. Forthcoming: Ib. I Mark Wilkinson and Nanchang Nancy - Playground Stuff. — ' 
Rob Roar & Félix Baumgartner - LaDeDa 
Reactions have been extremely positive to this infectious dancefloor _. filler and it looks set to be one of our big records this summer. Forthcoming Phonetic/major label co-releases; Another Chance - ar Sound Of Eden Bodyrox Mixes (Phonetic/Positiva-EMI), Martijn Ten W I Velden - Wish U Would (Phonetic/AATW), Jay C vs Rock Steady Crew - Hey You (Phonetic/EMI), King Quadra - Pink Champagne (Phonetic/Universal). 

Positiva 
Produccd by Bodyrox (Jon Pearn and Nick Bridges) who hit number two last year with Ycah Yeah, this cover of the Shades Of Rhytlim classic has been a huge club hit in recent months. Another great video from director Justin Kerrigan should hclp this cross over into the mainstream in April. 

two years, The Freemasons also just finished the new Beyoncc and Shakira duet Beautiful Liar and headlined Sydney's Mardi Gras to a rapturous réception. 

The Marches is a new project from Richard Lanc who was ' instrumental in the production Sound of much of output of the legendary midlands label Cleveland City which was a major force in L dance music in the Nincties. His new material is a fascinating mixture of mélodie electronica and quirky lyrics that draws influences from everything from The Beatles to Air. The first single is Turn It Around. 

Tim Deluxe ft Audio Bullys - Let The Beats Roll 

Fcclin' Me is the first solo single for the quoen of the Swedish dance mafia since hitting the Top 10 twice with Stonebndge back m 2004/2005. Produced by up-and-coming duo Digital Dog and heavdy supported by Judge Jules on Radio One, Fcelin' Me will establish Therese as a star in her own right. 
Soul Seekerz - Party For The Weekend 
Party For The Weekend has been quietly building a liead of steam m clubland for several months and now gets the full push with new mixes for 2007. Stonebridge, DJ Bomba and Soul Seekerz themselves ail turn in great mixes on this future hit. 

club, but then Let The Beats Roll has Top 10 stamped ail over it The \t\' rawenergyof this stompingelectro groove combined with the dry J infectious rap from Simon Franks of the Audio Bullys is simply ' ' irrésistible and will be one of the biggest dance records this year, no question. 
Nesakeek Mamay - No Front Teeth W^' ^1 
Even though this is the first tune the Nesakeek trio have recordcd, ' the wonders of MySpace have led to No Front Teetli already being ■K9 championcd by some of the freshest DJs around (Kissy Sell Out, t Riotous Rockers and Nightmovcs amongst others). Likc a cross between The Chemical Brothers and Soulwax, this gives DJs everything they need. 
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Last week, we asked: As HMV préparés to unveil its blueprint for the future. ^fK^sinned ac 

Headline sponsor: celebratinggreatpeopleinmusic 
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New chief executive's strategy to put the high street 
chaln back on track will make fascinating viewing 

HMV's Fox reacts 

to (Bgilal challenge 
With a name like Fox, HMVs new chief executive is not the most ohvious choice to he the saviour of good old Nipper the dog. But, last week, the new chief of Britain's favourite record retailer took his first key first steps towards pushing the chain back on track. The fact that HMV still won out as Music Chain of the Year at last week's Music Week Awards indicates the warmth the business continues to feel for Nipper's chain. It remains crucial, too. If HMV continues to be suc- cessful in the high streets and mails, it can only help drive the bricks and mortar retail sector. If it isn't, high street retail will wane. But the biggest challenge for HMV - as highlighted by Simon Fox's assertion that barely a handful of its stores do not make a profit - is not in bricks and mor- tar, perhaps. Protecting its stores' positions will be far less chal- lenging than establishing a meaningful foothold in the download business. By its own admission, HMV has been slow in react- ing sufficiently to the digital révolution. It certainly has a lot of catching up to do. And Fox's new strategy outlines a number of initiatives with the aim of doing just that. Partnering with 3 - the biggest mobile music retail- er, and another MW Award winner, by the way - is a smart move. "Refreshment hubs" also represent a log- ical step, albeit not particularly ground-breaking - unless HMV can offer a genuinely innovative in-store downloading service. In tum, the "social networking" service is bold, but maybe too bold; it will need a truly créative flourish for it to make an impact in a sector which is so domi- nated by newer, faster movers. It will, however, be fascinating to watch Fox's strat- egy roll out. HMVs deep-rooted supplier relation- ships and knowledge of the business leave it well placed to build a strong digital proposition. Now it is a matter of watching and waiting. 

CMP Information. First Floor, Ludgate House, 245 Blackfriars I London SE19UY 

Finally, congratulations to the many winners who came up onto the stage at last week's Grosvenor House awards, and also to the various nominees. As usual, it was a highly enjoyable evening for ail of us - there is nothing more pleasurable than handing out plaudits for the most successful individuals in our industry. And so it was last Thursday. Thank you also to Justin and Alan, as well as T-Mobile and ail of our other sponsors, who helped make it the best awards I can certainly remember. Here's to next year. 

The Thursda 

Music Week retumed to the Grosvenor Hoi 

■ 

The Music Week Awai-ds were certainly a colourtul affair. Buskers were on hand to greet the arrivais, courtesyof T-Mobile U), while an ice sculpture in the lobby confused many (2) before cverything went a soothing shade of purple (3). T-Mobile's Karen Harrison and Toby Hester enjoyed a pre-show glass of 

champers or two (4) and Beardy Man stunned the crowd with his lunnan beatboxing skills (5). Hosts Alan Carr and Justin Lee Collins got up dose and ucry Personal with guests: Carr helped Strat winner Jazz 
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m So„„E„c..„ Qînusic. 
Music C( 

lay Night Project 
House last week for a night of fun, food, awards - and an awful lot of booze... 

Canyoufeei the 
man love? 

i 

"m • 

f 
1 # !./ i ji^ 

41) 

night was ail about the men. And who fclt the most of the love? Step forward 

Collins ungenerausly dubbed him "a shithouse- for "not tuming up" to pick 

ont of three (13) and 


