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PPL gives green light for radio trial 

Podcast 

licence 

go-ahead 

By Ben Cardew PPL and the UK's commercial radio sector h ave signed a ground- breaking blanket licence deal to allow the use of music in station podcasts for the first time. The licence, which will run for a trial period of April 1 this year to March 31 2008, will enable sta- tion members of ILR's RadioCen- tre to include up to 30 seconds of music per track - excluding voiceovers - in downloads of their radio programmes. At présent, stations can only incorporate music in podcasts if they secure the express permission in each instance directly from the réper- toire owner. Ail RadioCentre members are covered by the licence and GCap digital content manager Nick Pig- gott, who was involved in negotiat- ing the agreement, says that the idea is to allow ail stations to offer podcasts, irrespective of size. "We believe that the deal we have put together allows every commercial radio station to partic- ipate if they want to. There should not be a significant paperwork bur- 

related podcasts available, bring- ing the médium to a wider audi- ence. Tt has been difficult for music-led stations to produce pod- casts that accurately reflect the sta- s they haven't been able to 

lien," he says. "Now 1 
music excerpts [in podcasts], it lowers the barrier to entry." This, he believes, will radically 

"With this new arrangement, we can take our music radio shows and give audiences something portable. It is about looking at how 
"It is great both for radio broadcasters but also for the music industry," adds Virgin Radio director of digital média James Cridland, who sits on the RadioCentre copyright commit- tee. "Radio has always been the way that people discover new music. An iPod shuffle is never going to play new music." The new deal also gives the commercial radio sector a head- start over the BBC, which has yet to agree a similar licence with the music industry. "Obviously we are very pleased that we can offer something that the BBC can't," Pig- 
PPL chairraan and CEO Fran Nevrkla hailed the deal as a way of moving radio forward. 'This is a non-precedential deal covering the download of programmes tp incorporate 30-second music clips and allows radio to evolve further as a growing médium in the 21st Century," he says.  ben@musicweek.com 

Pigeon Détectives 
to head MW stage Tlie Pigeon Détectives will help to bring the second annual Great Escape Festival to a rollicking conclusion this May, headlining the final night of the event on the new Music Week stage. The Leeds outfït, whose début album will be released on May 28, will join a sélection of rising 

musical talent on the Music Week. stage across the Barfly Group- organised event's three nights from May 17 to 19 in Brighton. Olhers set to perform include XL's Jack Penate, Vertigo's Noisettes and Canada's Midway State, who were featured on the MW Playlist in 2006 and concluded a deal with Interscope 
unced 

Barfly's parent company Marna Group had entered into conditional agreements with Mean Fiddler Holdings and Live Nation to buy London venues the Forum and Hammersmitli Apollo. The saie of the venues was a condition of Live Nation and Gaiety Investments' acquisition of a 56% interest in Academy Music Group from RJD Partners, a deal whose completion was also announced last Friday. 

Talent spotting 
switclies online 
Universal Classics&Jazz 
becomes the latest record 
company to use Deino 
software to find new 
signings p4-5 

r 

Radio vétéran 
retums to R2 
Music Week profiles Jeff Smith, who left Napster to 
take the head of music 
hotseat at Radio Two 
last Monday p7 

C4 looks toturn 
radio on its head 
MW turns the spotlight on 
C4 Radio, which is bidding 
to transform radio via the 
new digital multiplex 
licence p8-9 
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CGap announces 
trading losses ia has announced a _ update aheadof due to be released on May 30, group says revenues for the 12 iths to March 31 \ 9% against the préviens year. ' ile, the group has; 
its new group chairman. © EMI Group and Bertelsmann A have agreed to settle a copyright lawsuit over the German média giant's investment in the one-time file-sharing company Napster, with reports that the figure paid out is between ÎSOm (£25.5m) and SlOOm (£51m). • The Guardian Media Group's chief executive Carolyn McCali has dismissed spéculation that GMG wi bid for Chrysalis's radio stations. • Original Busted member Ki 
April 19 in his royalties 
• Iconic independent rei 
yet to be signed, Rough Trade management says plans are in place to open a 5,000 sq ft shop in Brick East End, selling 

Bce Gees: set for BM1 ] 

be restructuring its recorded music business in the US in order to focus more keenly on digital sales. • VZ has unveiled détails of a partnership it formed with internet policing specialists Web Sheriff to stem the leak of Bloc Party's second album. ® Trading Standards officers are to be given new powers to deal with offences relating to counterfeit and 

___ wtopped 100,000 sales, surpassing gold status. ® Shirley Bassey has been corfinrredTô play this year's Glastonbury Festival. Her 
!gs±s£ss~ ssitaiKS? . Arcade Fi», 4. t.* Th. IM 

7digital and Bebo have agreed a deal wiiich will allow Bebo's 31m Worldwide users to download music directly from the social networking site via Tdigital's Indiestore application. 

• The Bee Gees are to be named BMI Icons at.the performing rights "ôrganisation's 55th annual Pop Awards, to be held ontvlayJS at the Regent Beverly Wilshire Hôtel in Los 
9 Sainsbury's has delivered its ninth consécutive quarter of growth, 
excluding fuel, for the 12 weeks to March 24. • A new channel has launched on Sky TV's free to air platform, promising to plug the gap in music TV programming. MusFIash will 
programming to appeal to the 20- to 60-year-old market. pI6 • Channel Four is assured of at least two national DAB stations, |)8-9. ® Rondor Music has been added to the list of significant catalogues that Universal is offering to dispose of in order to win approval for its takeover of BMG Music Publishing. • Glastonbury Festival has been given a licence to extend its capaclly and to operate until at least 2010. • Sanctuary has ai 

25 broadeasters 
up for Sony gong • The iate John Peel is among 25 of 
broadeasters across the décades who are being pitched against one another for a spécial prize to mark the Sony Radio Academy Awards' silver anniversary year. Radio One has a chance to defend its UK national station of the year titie won at last year's awards after being shortlisted again for the prize. See Viewpoint pli • Sony BMG record companies Columbia and RCA have launched a new online community. p4-5 © Napster and Channel 4 Radio have teamed up to broadeast a five- part sériés of lîve music shows. Fronted by T4 présenter Alex Zane, Napster Live will offer music fans liye performances and interviews recorded exclusively for Napster and Channel 4 Radio's newly-'revamped 
S Computer games developer Electronic Arts has teamed up with Nettwerk One Music to create a record label. The label is called Artwerk, and has already signed Junkie XL as itsfirst artist. ® Smooth Radio listeners.have ■ declared.JchnLennon's Imagine their favourite pop song of ail time O The BP! has revealed that this 
selling for a decade. The double album, which is compiled and marketed by Universal Music TV, has 

And The Queen and Damien Rice will headline the Latitude Festival, which returns for its second year from July 12 to 15. © Kelis, Air and Plan B are among a batch of names added to the line-up for this year's 02 Wireless Festival. ® Elvis Costello, Hall & Oates and Gladys Knight are anfong the first acts being lined up to play a new 
The 02 in Greenwich. p6 

• Following significant lat Gallows have concluded a deal with Warner Bros that will see their début album Orchestra Of Wolves re- released through the major this 
© EMI has agreed a deal to make music from the majoks catalogue available via Playlouder's bundled subscription and ISP service. Playlouder MSP subscribers will be able to access and share DRM- protected music from EMI as part of their single monthly subscription fee when the service launches this 

Universal invests 
in Alliance Trace 
• Universal Music Group is to invest in Alliance Trace Media, parent company of Trace TV. The deal will offer UMG a board seat and minority equity stake in Trace. In return, Universal will provide Trace with global music/video ri 
Music Feed (UMG's ç cable/satellite TV i promotion and marketing support • The MCPS-PRS Alliance has teamed up with its Swedish counterpart Stim to create a joint îcdpyright dafabase In order to 
® Warner, VZ and Independiente have signed up.to use the eListeningPost viral music preview . and sales service. Previews of artists1 
tracks are played on relevant websites,-such as music blogs and users are given the option to click through and buy them,. ■ 

TheJazz DJ line- 
up announced • DAB national radio station TheJazz has announced a list of its presenters ahead of a new schedule launch on April 6. Jamie Cullum will host a two-hour show on Saturdays from llam, while other weekend presenters include Mike Chadwick, Claire Anderson and Ramsey Lewis. 

signed Glasgow band Figure 5. The band was signed by senior VP A&R Kenny McGoff. whose previous signings include Kasabian, The Feeling, The Fratellis and The Enemy. 

• Booking agent Neil 0' Brien has launched a new live agency Neil 0' Brien Entertainment. • BPI director of communications and development Steve Redmond has left the organisation. His departure follows that of executive chairman Peter Jamieson, who left •^"Itone has become the latest at the start of March. a i n mat,» a h,„ splash in ® Kate Walsh has become the first artîst to make the US, debutiug at nnmber two Lan the Billboard 200 albums chart last week. Xntcpducing arrives with 118,000 sales, and is theJûghssLeiitryjichieved by a UK female solo artisf nrthe 62- yeatiiistory of the us albums chart and the best peak by a UK female since Sade's Promise album toppod the countdown in Febniary 1986. EMI artist Stone's big début cornes just a week after Universal's Amy Winehouse °wn on the chart with Rehab entering at nnmber seven, to glve her the highest tlrst-week début by a UK solo 
tha^Witl,adeblltnll,"m s'nce 
the chart was launched in 1945. Stone Is currently in the States undertaking promotion. 2 MUSICWEEK 070407 

signet! artist to top the iTunes store chart, taking number one with her DIY début Tim's House. pl7 ®Kate Nash has signed to Jim Chancellor's Polydor imprint Fiction. Nash signed a publishing deal with Universal toward the end of 2006 and is managed by Ollie Slaney from ATC Management • Former HMV danceand urban manager Steve Owen has left the company to become programmer of iTunes UK. • The ringleader of a CD and DVD counterfeiting opération in County Durham lias been sentenced to two years in prison. In a private prosecution brought about by the BPI, 41-year-old James Cowan was convicted of conspiracy to defraud. 
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News is editecl by Paul W 
Group chief executive hits out as retail arm reports first ever UK loss in its 98-year history 

Woolworths boss in attack on labels 

by Ben Cardew Woolworths Group chief executive TVevor Bish-Jones bas launched a heated attack on record labels, who he accuses of destroying the physical singles market. However, he has vowed that his company still has a future in phys- ical music sales, despite falling CD prices which have conspired to drag down profits at the group. Bish-Jones was speaking after his company announced disap- pointing full-year sales figures for the year to February 3. Annual profits at the generalist retailer slumped 74% to £l6m for the year, compared to XSl.Sm in 2006. While the company's EUK and 2 Entertain arms performed well, Woolworths' retail opération post- ed a loss of £12.9m, the first loss that the company's stores have made in its'98-year UK history. This compares to a profit of XI7.ini in the previous year. Bish-Jones says that this loss was partially due to the difficult retail environment, with the enter- tainment and confectionety sec- 

The décliné of physical singles 

tors proving particulârly wéak as a resuit ofprice déflation. In addition, Woolworths, which is the UJCs largest retailer of physi- cal singles, has been badly hit by the growth in sales of individuel downloads, which now account for around 90% of the singles market, a situation which Bish-Jones says was avoidable. "1 don't think the industiy has 

served [the physical singles mar- ket] very well," he explains. They have donc crazy things. We could have a strong singles market if the single was available at the same time as the track went to radio. The fact that we have radio stations playing tracks months before the single is available means that the industry has destroyed the market" And he hints that Woolworths 

There is an element of 
last man standing. We 
have a strong position 
as the market shrinks 

may look to withdraw from the singles market if sales of physical singles continue to shrink. "Our approach to singles is that it has to be reviewed," he says. "We will take a view on that in the full- 
Despite this, Bish-Jones remains upbeat about the music market as a whole, flatly denying that the company will stop seUing CDs, although he concédés that Woolworths has re-allocated space 

games at the expense of music. "We won't corne out of the music market," he says. "Our music market share went up last year because we got clever about man- aging the promotional mix we offer." This, he explains, includes the Woolworths Cheap Chart, which launched last year, and 

offering recent albums for sale at £5, £6 and £7. "There are ways of driving the sector, of movingmore units," Bish- Jones says. "It is just the retail price that is coming down and down. It becomes a différent game: it is how efficiently you do it "There is an element of last man standing. We have a strong position as the market shrinks. Having a position inside a général retailer means we have a strong future." Bish-Jones also noted the suc- cess of EUK, which he says has been transformed after a tough year, which saw it compensate for the loss of the Thsco business by winning contracts with WH Smith and Morrisons and acquiring rival distributors THE and Bertram. "We set about transforming the business and we have done that with deals, giving us a broader cus- tomer base," he says. This approach appears to have paid off: while profits were down £2.701 at EUK, largely as a resuit of these acquisitions as well as the collapse of THE client Music Zone, third-party sales increased 

Minister hints at U-turn over législation on ticket touting 
Creative industries minister Shaun Woodward has thrown a crumb of comfort to concert promoters by suggesting that the Government might introduce législation to outlaw ticket touts. Live music représentatives have been frustrated at the Govemment's inaction over touts and the secondary market, culminating in a final ticketing summit in February, which fell a long way short of introducing new laws or, at least, tough new measures. Its recommendations included a "shop a tout" hotline 

and for the live industry to corne up with its own ideas. However, at the end of another House of Gommons debate on the issue last Tuesday, Woodward conceded that, "We might have to introduce législation." In response to 30 minutes of intense questioning in the adjournment debate from Labour MPs John Robertson and Jim Devine and SNP MP Pete Wishart, Woodward added, "The industry should be in no doubt that the Government is prepared to act if its application of technology and available 

enforcement mechanisms ultimately fail the consumer." Despite previously pushing the line that the Government would prefer the industry to find creative ways to solve the problem itself, a spokeswoman for the DCMS déniés that Woodward's remarks about législation are a turnaround in thinking. She says it would still prefer solutions such as photo IDs or e-ticketing. However, Concert Promoters executive committee ISJM Concerts director Rob Ballantine, who has 

been bitterly disappointed with the Govemment's response to the problem, believes Woodward is feeling the pressure of industry lobbying and is beginning to rethink. "I think he is under a lot of pressure. He has not got to grips with the situation and dropped the bail. [Woodward's pledge at the debate] is a significant shift now he has seen how many people are duped." Ballantine adds the industry is prepared to clean up the ticketing 
help. The DCMS says that EU 

directives, to encourage fairer selling practices, are expected later this year. "We always said we would keep an eye on it, but if things don't improve we are not ruling out [législation]," she said. Touts and the secondary market are occupying considérable government time. Several ticketing summits have been staged, culminating in February's recommendations from Culture Secretary Tessa Jowell and at the beginning of Mardi the House of Commons witnessed another debate on the issue. 

THEPLAYLIST Liston to and view ail these tracks at www.nuisicweek.com/playlist @SÎ MUSIC 

Support from Kiss, 
completion of his seriously lifting The beginning of efk;tiles.sly thisindependent aig things. (seven- outfitniightprov.de the injection UK urbanneeds. (single, 

Monkey Gone To These Things Hcaven (Echo) Move In Threes (Columbla) i touch of the A ch^rming début Gary Jules/Mad from the UK outfit 

moving into his ■ audiences at second album. S>&/V recently. (single, Junetbc) (album, May 28) 
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As part of the partnership, and corporate pi-esentations. branded premium campaigns in music buyers who use Ricall to "Record labels are thinking the future. 
The days of A&R offices cluttered with demo CDs look set to become a thing of the past, in the \ 

Universal joins growing list of online P 
boldjnwe, its RGÀ and Go^um- quâted, when^everythmg else is sible by only Sony BMG staff, the facility located online, which 

3SHISH•: 



Original membersto claim royalties 

Bustcd court 

case imminent 
for everybody to know what rcally happened - the lies, how we were betrayed and trealed and the lengths that certain individuels 

de" with'hisHfomer band 
:t^C^o Fitzgerald will get bis day in court 

sas adds that'US lawyers 
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iake of the third major to adopt new submission policy 

A&R talent snotters SëSs llësl ■ plex légal action. These include: were ever in the band, despite the 
ship of the Ac"|heS Keeping an open house: promoting the bloggmg culture at Sony BMG 

Fitzgerald says, "The légal 
cially motivated and never has of libel and 



Live Nation and Gaiety Investments buy 56% stake in venue company 

Green light for AMG taUeower 

by Jim Larkin Academy Music Group has secured additiona] buying power in ils efifort to bring new venues to towns around the UK, after Live Nation and Gaiety Investments were given the green light to take a 56% stake in the business. Live Nation and Gaiety, through the joint acquisition vehi- cle Hamsard 2786, completed their takeover of Academy Music Group last week after agreeing to sell both the Hammersmith Apol- lo and Kentish Town Forum to Channelfly owner Mama Group foratotalof£Hm. The deal values AMG at £58.1m and, importantly for the group, gives it fînancial backing to pursue its policy of investing in venues around the country, especially in towns where there is currently no medium-sized venue for music. AMG has previously stated a policy of establishing a venue in every town in the country where there is a sizeable student popula- tion, as well as some sort of musi- cal héritage. Northcote says the deal allows it to "pursue our straté- gie growth" further. In taldng a stake in AMG, Uve 

The Forum was sold tor itm, while the Apollo went for £13m. For Mama, the acquisition rep- 

Nation is adding 12 live music ven- ues to its portfolio of opérations around the country, including Brixton Academy and Shepherd's Bush Empire. This represents another 2,500 live events and an expected 3m ticket sale each year. Uve Nation CEO Michael Rapino says the AMG venues are "among the best in the world". The sale ofthe two Uve Nation venues in London was a condition imposed by the Compétition Com- mission, which felt that combin- 

those of Uve Nation would ca 

It said that either Uve Nation's Apollo and Forum or AMG's Brix- ton Academy and Shepherd's Bush Empire should be sold. Although disappointed with the ruling, Uve Nation had no option but to sell off the venues it controlled if it want- around 15% eael ed to press ahead with the deal. jim@musicweek.cc 

power in the Uve music business. Its biggest venue is the Liverpool Barfly with a capacity of 900, although its best-known venue is the Barfly in Camden, which has a capacity of200. However, Mama Group CEO Adam Driscol does not find this daunting. He says, "It would be différent if we were just buying an empty shell, but the Apollo is a venue with a long and distin- guished history and bands want to play there. Its not like it's a stand- ing start." Through Hamsard, Uve Nation and Gaiety have jointly taken a 44% stake in the business and Gaiety previously held a 12% stake in its own right. Gaiety is expected to combine its stake with Hamsard. Hamsard is 50.1% owned by Uve Nation. In another move, AMG share- holders Bob Angus and Simon Moran - managing directors of Metropolis Music and SJM Con- certs respectdvely - have increased their stake in the group; it is believed that they now own 

M1F 2007: bigger and better than ever 

The Manchester II Festival, which in 2005 witnessed the first Gorillaz live performance without their animated personas, is back this year. Festival director Alex Pools talks about the plans for the 2007 event 
MIF is very différent to a conventional festival. Can you talk about how it came together and what its aims are? It is différent - when I was first asked by the city to set it up to celebrate artists and culture from around the world, my immédiate thought was, "There are quite a lot of festivals alrcady." So, unless we could creatc a new cultural expérience, rather than imitate, there wasn't much point doing it. I spoke to [acclaimed designer] Peter Saville, who said Manchester had given birth to the modem industrial city, so 1 thought a festival of world premières w would be appropriate, 1 wanted to build the festival on the strengths of the city, Manchester is music, and what I wanted was for acts to 

. 

ig unusual material oi for them. How did you persuade ta corne and play his Berlin album for the first tîme in the UK? We fought hard for it. We're a young festival, but what clinched 
chance to do something they wouldn't have done before. We're not doing it to make a bunch of cash, but for the love of the music. l've bcen involvediwith 

Barbican and Somerset House gigs, where the ethos is similar, We had a good offer with the same money as other festivals and we can pay the going rate, but the context is différent. And Kanye West? He was coming over to do two songs for the Diana concert, which I heard about and thought, "Why don't we présent his festival show?". He chose the Apollo and he'll be presenting new work, then fly straight back to the States. Who actually owns the festival? Good question. The city council is paying £2m, but it was important they guaranteed they would have no artistic interférence. It's actually a limited company and l'm the chief executive, while Tom Bloxham, who runs [property dcvelopment company] Urban Splash is the chairman. We've raised most of the money commercially but also had a contribution from the Arts Council. We've got £6m plus the box office income, which is expected to be £2m-£2.5m, so in budget 
other major international festivals. How many tickets are on i total? There's 125,000 in ail. 

What do you think could be an unexpected highlight? Actually, the band l'm really excited about having perform is The Blue Nile. They're a true outsider band who only perform when they're ready to. It's brilliant to get them. Have you got any plans to increase income by releasing DVDs or streaming concerts online? It's a good idea. EMI brought out a Gorillaz DVD when they played at the Opéra House. This time, William Orbit is writing a new orchestral work and it's being recorded for Radio Three, and Radio One are very interested in Industrial Resolution, the big club event we're doing. A number of performances are being recorded for radio and télévision. A really good one would be PJ Harvey, who's playing a solo show at ' Bridgewater Hall, which is perfect for her. Acousticians rate it as the best venue in the country. îne Manchester InternationirSittoT 
1 July 15. It will feature Lou Reed, Kanye West, Pj" 

Harvey Wdliam Orbit, HappyMondays, TheFall, Bert Jansch, Beth Orlon Bernard Butler and Rie Blue Nile 

Acts line up 

to christen 
Indigo Club 
Elvis Costello, Hall & Dates and Gladys Knight are among the first acts being lined up to play The 02 Arena's sister venue this summer. The acts will be part of an initial programme of July and August performances to be announced on April 13 for the 2,000-capacity Indigo Club, with local act Jools Holland set to play the first concert there on July 2. Holland's concert will take place just four weeks after the AEG-owned venue within the former Millennium Dome complex achieves practical completion, while a ramp-up event and Greenwich Residents Day is scheduled to take place on 

The opening programme of concerts will also include performances by Cake and Natalie Cole, while organisers are forecasting around 200 live shows every year at the venue whose features include an adaptable capacity depending on the type of event being held. It will typically hold 1,500 people in the main downstairs area, 600 on the upper lier and a further 120 to 140 in the Rings Row luxury seating area, which will feature cabaret-style table service, with the rest standing at the top bar. The Indigo Music Club will also incorporate a VIP lounge, which venue général manager Chris King says will be a key selling point for the venue. "We're lucky in that with the adaptable space we can also do things like conferencmg and corporate events," says King. "We've got quite a lot of corporate interest We have a private bar area which is a bit like a memberts club, so we're targeting a lot of the Canary Wharf crowd." King, whose father Pete helped set up and run Ronnie Scott's jazz venue from 1959 onwards, aims to follow in his father's footsteps, saying he hopes Indigo will prove to be "the jewel in the crown" of the revitalised 02 complex. "It's such an interesting space to work with," he says. "We're also going to host classical, jazz and opéra events there as well, so it's going to be very diverse." 



praduces Radio 
Jeff Smith finds himself in the middle of his own target démographie on returning to his 
heartland" as Radio Two's new head of music, and is relishing the challenges ahead 

Smith retums to the Beeb 
The/re regarded as good people to do business with. Ifs a nice place to go in and chat to people and I think l'm a similar person. l'm not sorae- c 

1 

honest. trustworthy, loyal and you ahvays get a straight answer from him. In 15 vears of doine radio IVe 
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Future of physical singles market hangs in the balance as retail giant blâmes lab ^ 

Out with the old, in with the new? 
rr p pstablished format to another, new Many of us bought our very first singles in Woolies, brom j listening to music. PPL's deal but future générations might be robbed of such an to license music opportumly it seems. w1™ tn riddled with twists, For the singles market as a whole, Woolies' future podcasts k one step^own a strategy may prove décisive. In reality, if Woolies doesn't sell physical singles, it is hard to imagine who would. Indie retailers who are, across the country, moving out of chait product in increasing numbers? Super- markets, for whom singles' rapid stock rotation rails against eveiy raie of logic? The growing waves of online mail order services such as Amazon and Play.com, for whom postage would exceed the value of a single unit? Who do they make sense for? Specialists such HMV and Virgin, along with occasional indies, could ultimately become the only game in town. Woolworths remains one of the most familiar - and potentially potent - brands on British high streets. And its entertainment proposition is as wrapped up in that image as Ladybird clothes and pick'n'mix. But if you sell product on a £3, £5, £7 album prom- But flexibility is essential for a forward-looking ise, as Woolworths has in recent months, you make it music industry : flexibility to enable consumers to find mighty difficult, maybe even impossible, to sell a two- and enjoy music in the way they wish to is no longer track CD single for £2. optional. It is essential. 

The PPL/Radio Centre deal does not remove ail obstacles. No deal yet exists with the BBC. And none 
is in place for indépendant operators looking to create music-focused podcast content. 

But the commercial deal opens up this new route to market, albeit for 30-second clips only. Expect to see the beginning of a flood of downloadable pro- grammes - Top 40 charts, tastemakers tips, genre- focused sampler shows and, no doubt, other pro- gramme formats yet to be thought of. Ail have inévitable promotional benefits, not to mention rev- enue attached, through the PPL deal. Music podcasts have been a long time coming. Whether podcasts represent the shape of the future is 
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EESHUiy online poil 
Sir Paul McCartney riglit to sign lo 

Life at the top for Kerrang! 
Music Week Award-winning radio programmer Eiiima Scraftosi 
- now Newman - explains why rock, and rock radio, is ail the rage 

bands did you get excited about? IVe been before, but this was my favourite year. One band I saw was Gallows, who IVe been aware of for a few weeks and who blew me away. Their energy was amazing. Tbere was also a band called Kiss Kiss from the US, who remind me of the Dresden Dolls; not just musically, but visually, too. And The Pigeon Détectives were brilliant - they seemed to be particularly enjoying themselves. What does a typical day for you involve? Every day is completely différent, but my main tasks are listening to records, devising playlists and inputting them into the System. 111 also be talking to people about live events and just trying to keep up on the current scene. How would you say your approach to your job sets you apart? I don't know if anything sets me apart, but my main thing is Un quite honest to pluggers and if l'm not sure about something then l'Il say so. Tm also quite open-minded to new trends and make an effort to get involved in the local rock scene. 
whether it's what everyone does, but it's the way I do things. What unique challenges does working in the rock sector create that you wouldn't face if you were 

working in, say, dance or rap or less heavy guitar music? It's a completely différent genre, but 1 don't think it's really any différent 
that works - there's id that's whose 

moment Why is that? seem to be in vogue right he honest truth as to why at there's some amazing 
bave been brilliantly produced. Also, there's the live element, with bands playing with a showmanship not seen since the Seventies. How much more mileage in the emo scene is there? 

think that umbrella is waning a bit and emo kids are getting into happier music. We're gradually going to see irony corne into it, with people taking themselves much less seriously, and with a sound more driven by beats than by licks, How much overlap is there between the Kerrang! radio stations and the magazine? There's a fair bit, in that what you'll see on the cover of the magazine you'll also find on theAlistof Kerrang! Radio, be it The Foo Fighters, Fall Dut Boy or Muse. On a day-to-day basis, we'll email each other and flag up new artists to each other, because ifs very important for the brand that we remain completely up to speed on what's happening, If I were a manager or plugger and wanted to get my music on the station, what would impress you? It's really ail down to the quality of 

the record, but it also helps if it's flagged up to us as early as possible in the campaign. How do you tend to hear new 
Most corne on CD, but we also get sent MP3s, especially if there's a song with a strict embargo and the music needs to get to us as soon as possible once it expires. How annoying is it when record companies won't send CDs out for fear'of piracy? It can be a problem in that most of the playbacks happen in London, so I don't get a chance to go to most of them, but in my experience most labels are very good at letting you 
and a half up the road and labels do tend to get music to us, so its not n too annoying yet 
seems to be struggling a bit right now. Can you see brighter times ahead and what do you think might help bring them about? My experience at Kerrang! is that we're not struggling - we're the fastest growing station in the UK For the rcst things aren't so good, but it will bounce back for them. Programmers will have to take risks and start trusting their gut a lot more. I think that's starting to happen and hopefully the hardest times are behind us.  

the year. Th 
of the year with lm+ listeners. 

Vote for The Broadcasters' Broadcaster 

The Sony Radio Academy Awards is marking its 25th year with a one-off award, The Broadcasters' Broadcaster, for which it is asking UK broadcasters to choose their three favourites from a shortlist of 25 outstanding radio names from the past quarter-century. Names ranging from the likes of past favourites such as Alan Freeman and John Peel to contemporary names, including Chris Moyles and Christian 

O'Connell, are among the candidates for the award, which will be presented at this year's awards ceremony on April 30 at London's Grosvenor House Hôtel. Awards committee chairman Tim Blackmore explains the thinking behind the accolade. We just wanted to do something that was différent to mark the fact it was a spécial anniversary and we just thought it would be interesting, ratherthan appointing panels of 
legitimate broadcaster a chance to 
We wanted something that was dearly focused and people understood: a broadcasterts broadcaster. The challenge was coming up with a reasonable list which people could choose their three favourites from and we started by looking at 

people who won . and then just looking at who had been mentioned by broadcasters as influences. There were almost 300 names when we started and we eventually got it down to 149 and it then took two-and-a-half meetings of the awards committee to get it down to 25. We had to differentiate between 
One colfeague said, had 
it not been for Zoë Bail 
they wouldn't have 
become a broadcaster 
what are simply go we have personally enjoyed and what broadcasters made a différence. 

London I guess people around the industry would know Roger Scott, although he only broadcast in the cit until the last few years. But there 
his style of 

shortlist is Noël Edmonds. Some people might think of him now as a candyfloss TV présenter, but he was quoted by loads of 
There were really influential 

vide range of si; im Blackmore is ( 

The one-stop 
shop for artists 
Two senior industry figures have launched Big Print Music, a new type of music Company offering almost ail the business services an act could require. 
What's this ail about then? Well, popular recording artists are busy people. TheyVe got the songs to record, the gigstoplay, the MySpaces to check, the videos to make, the mobile-only videos to make, the flesh to press, the awards to collect.. Yes I think we get rt. But where exactly are you going with this? Well, wouldn't it be easier if you didn't have to juggle so many différent things? If you could, in effect take 
In that case you'll want to know Big Print Music, a new company from The Last Word managing director Andrew Gemmell and former Telstar managing director Jeremy Marsh. Big Print? I don't see the connection. Yes ifs an unusual name, isn't it? But never mind that The company has signed up-and-coming singer- songwriter and MySpace sensation Laura Critchley to a deal, whereby it will provide management, records and publishing ail in one shiny package. A one-stop shop, if you will? Sounds vaguely familiar... Indeed. "It feels like somewhere in between Dramatico and Simplyred.com,' says Marsh. He means that the label is 100% independently funded, with third- party press and promotions and the artist is hcavily involved in ail aspects of the deal. "Laura Critchley has self- managed herself for six years," Gemmell says. "She seemed very on the bail. AH we are doing is trying to 
And what does she want to do? Top the pop charts, of course. But also tour, sell merchandise and get some juicy promotional deals. Indeed, there is already talk of a deal with a leading airline and a top cosmetîcs company. "We can look forward to early income streams from touring, from merchandising - ail these things coming in," says Marsh. "We are looking to exploit lier appeal across other média that other record companies wouldn't look aL° It is, 
Which means? "We are creating a brand around which income streams will follow," Gemmell explains. Good. So they won't mind if I just download it ail for free then? Not exactly. But then their first release is a free download. And thus the record industry is 
Ask Gemmell. "There is a future for the record industry," he says "1 wouldn't be getting into it if I didn't think that" 
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Classified, 
Contact Maria Edwards, Music Week CMP Information, Ist Floor, Ludgate House, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 0207 9218372 E; inaria@musicweek.com 

Rates per single column cm 
Jobs: £40 Business to Business & Courses. £21 Notice Board: £18 (min. 4cm x 1 co ) Spot coiour: add 10% Full colour. add 20% AU rates subjeclto standard VAT 

The latest jobs are also available online every Monday at www.musicweck.com Booking deadline: Tbursday lOam foi- publication tbe following Monday (space permîtting). Cancellation deadline; lOam Wednesday prior to publication (for sériés bookings: 17 dayspriorto publication). 

MARKETING/SALES PEBSON REQIIIBED 
Leading music company in W1 is looking for a dynamic marketing/sales person. 
Our company represents the inlerests of ne of the UK's most talented composers and producers of média music, as well as being market leaders in copyright rescarch and licensing. 
We are a close-knit company looking to expand our services and client base, and as such a knowledge and interest in music and copyright is required. 

| DIGITAL MARKETING AND NEW MEDIA ASSISTANT REQUIRED FOR MAJOR LABEL IReh DIGI | 
The successful candidate will be workmg m the new média and international marketing department ot tnis major international classical music and.4°!J ' ... b contemporary music label. Job respons.bil t eo wd be wide and varied - assisting the busy digital tea^ wl,h 
content for label and artist sites; helpmg PrePara 
digital releases, new websites and working on in-house Systems to help schedule mobile and digital releases Worldwide.   , 
PRODUCTION MANAGER/ACCOUNT HANDLER REQUIRED FOR MUSIC INDUSTRY DESIGN AND PRODUCTION AGENCYlRef: PROI I 
Your rôle will involve overseeing a range of exciting projects including audio and audio-visual packaging and associated promotional materials and web conteni. Your personal and professional skills will include; minimum of five years production experience; hands-on production/print experience; thorough working knowledge of Mac Systems and software i.e. Quark. Photoshop, Acrobat. Experience of account handling and working in the record industry an advantage. Send CV and covering letter to Katy Cousins; k.cousinsBwhitelabelproductions.co.uk or White Label Productions, Power Road Studios. 
wvvw.whilelabelproductions.co.uk 

ïlllft 

Managing Director 
Officiai UK Charts Company, based in London, W1F 7JY 
Substantial salary + benefits 
The UK Officiai Charts Company (OCC) is the compiler of the UK's music and video charts and the leading supplier of sales research data to the UK' entertainmenl industry. The company's shareholders are now looking to appoint a commercially driven and stratégie individuai to further develop, drive forward and run the OCC. 

ul applicant will have previous MO experience or have undertaken a senior raie within a large commercial organisation (ideally within the film, DVD, games or music industries) and be able to demonstrate strong leadership and exceptional management skills as well as excellent contacts both at retail, label, studio and publisher levels. They will also have: 
The stratégie vision and ability to grow a business within a fast changing environment Proven commercial background and goal achievement Sales and marketing, market research/data collection knowledge and experience 

Rhona Levene BPI Riverside Building County Hall Westminster Bridge Road London SE1 7JA 
or e-mail Rhona.Levene@bpi.co.uk 
Closing date for receipt of ail applications is 27 April 2007 

Find your next job at 
www.musicweek.com/jobs to place an advertisement 

call maria 020 7921 8315 12 MUSICWEEK 07.04107 



Classified 245 Blackfriars Road, Loni 1:02079218315 F; 0207 9218372 E rmr'i ~ is cwcek coin 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board: £18 (min 4cm x 1 col) Spot colour add 10% Full colour: add 20% Ail rates subjecl to standard VAX 

Tlie latest jobs are also availablc online every Monday at www.musicweckxom : ]'•" ' publication the foiiovring Monday (space permitting). Cancellalion deadline: lOam Wednesday pnor to publication (for sériés booklngs: 17 days prior to publication). 

REPLICATION WANTED LABEL 

Amstore- 
CD & DVD Manufacturing 
Vinyl Pressing 
Flash Memory Duplication USB, SD, Micro SD.MMC 
Bespoke Packaging 
Recording Studio 
CD & DVD Authoring 
24 Hour service available 

FlMUIŒiOf 
mum, 
ÎMOi 
mm, ur 
umm m 
IfWyJyst m. 
tara Fw le' ^1 

sfT à&i 
if,.:: 

We are Buymg 
Record Labels 
and Catalog. 

DUPLICATION 
mmlcgain 

STANLEY PRODUCTIONS Good okHashhned Service 
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PACKAGING TO LET 

Posting Records? MARK ANGELO STUDIOS, W3 
^^^SacertolficÏÏTaosT'lÔlsq3?'.) * WANTED 

SERVICES 

Hopkirk Jones 
SERVICES 

SERVICES 

Starting out? Small Indie label? or Major label that needs help or short term cover! If you need help on; • SETTING UP A BUSINESS • RETAIL MARKETING ^ PROMOTION • RADIO PROMOTION • DOING YOUR OWN PUBUCITY • MARKETING AND PROMOTING ON THE INTERNET • INTERNATIONAL MARKETING • • FiNANCING • DISTRIBUTION • MANUFACTURING • UCENSING . COPYRIGHT AND PUBLISHING 
Then call Steve Willis 07774 239774 or 023 8045 2S71  H 
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BEL AGE HITEL 
WEST HOLLYWOOD 
CALIFORNIA U.S.A 
APRIL 29-MAY 2,2007 

Larry King Host CNN Larry King Live n r "V Alexandra Patsavas Founder / Music Superviser "Chop Shop Music Productions ( I he U.c. ) Alicen Catron Schneider VP Music Supervision NBC Universal Télévision Music Andy Karp Head of A&R Atlantic Records (US) Bernie Finkelstein Président True North Records (Canada) Bob Lefsetz Author Lefsetz Letter Chad Hurley Co-Founder / CEO YouTube Chris Barton Stratégie Partnership Development Manager Google David Pakman Managing Director / CEO Dimensional Associates / eMusic Doug Frank Président Music Opérations Warner Bros. Pictures 
Erica Farber Publisher Radio & Records Gary Chen Co-Chairman/CEO Orca Digital Inc. (China) George Ergatoudis Head of Music BBC Radio 1 (UK) Hilary Rosen Co-Founder "Berman Rosen Stratégies, LLC" J. Scavo General Manager MySpace Records Jay Paires Président of Music Lionsgate Entertainment Jeff Fenster Sr. VP A&R Zomba Label Group Kathy Spanberger Président / COO Anglo-American Région peermusic Kenny MacPherson Président / Senior Executive Chrysalis Music North America Lee Abrams Chief Creative Officer XM Satellite Radio Marianne Goode Vice Président Music Lifetime Télévision / Lifetime Entertainment Services Martin Bandier Chairman/CEO Sony/ATV (Worldwide) 

Mike Walsh Head of Music Xfm Network (UK) Naoki Shimizu CEO / Président Creative Man Productions (Japan) Nathalie Schwarz Program Director Channel 4 Radio (UK) N'Gai Craol "General Editer, Technology" Newsweek Nie Harcourt Music Director / Host KCRW/ "Morning Becomes Eclpr+ir" "e j c i .x- .. Nkk Gatfield Président Island RecoXaroup WK) Rob Stevenson Exec. VP A&R / Président Island Def Jam Music Group / Stolon • • o j Ron Pair Chairman Geffen Records émission Records Scott Francis Président BMG Songs North America Seymour Stein Chairman Sire Records Group rray Co-Founder / Président of Entertainment / Chief Cre Steve Schnur Worldwide Executive/Music & Audio Elec Ted Cohen Managing Partner TAG Strateaic T.m Renner Managing Director MotorFM (GeTmanv^ 
Just to name a few,,. 

Stephen Murray Co-Founder / Président of Entertainment / Chief o«- D . teve Schnur Worldwide Executive/Music & Audio Elertrll a^61" BurnLoun9e 

lananinn PaH-n^r-TAr- o. . . on,C AïTS 

MUSEXPO H0TLINE-323.782.0770 Y" ^ ' 
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Bntaïn's most 
comprehensive 
charts service 

Week 13 

•c !) 

NUMBHRONE THE PR0CLA1MERS/BRIAN POTTER/ANDY PIPKIN (l'M GONNA BE) 500MJLES (EMI) Outselling the restnftlie Top Five added togelher, the Comic Relief song has now sold more than 226,000 copies and sprints to seconcrplacèln the year-to-date chart behind Mika's Grace Kelly. 
ARTIST ALBUMS NUMBERONE TAKE THAT BEAUTIFUL WORLD (POLYDOR) Looking set for a comfortable majority on ils eighth week at number one, Take That's Beautiful World eventually fought off a fast-mounting challenge for its position from Elton John's new compilation Rocket Man by just 863 sales. 
COMPILATIONS NUMBERONE VARIOUS FLOORFILLERS ANTHEMS (AATW/UMTV) AATW/UMTV's Floorfillers Anthems continues $ hold a considérable lead, despite its sales slipping by 9.4% week- on-week to 21,000. 
RADIO A1RPLAY NUMBERONE GWEN STEFANIFEAT, AKON THE SWEET ESCAPE (GEFFEN) The Kaiser Chiefs' Ruby and Take That's Shine both logged more plays last week but a far superior audience of 79.84m - easily the best of any record on any week so far this year - provide Gwen Stcfani and Akon's The Sweet Escape with a second week at the chart summiL 

Maximo Park Our Earthly Pleasures tj (Warp): Kings Of Léon Because Of The Times (Columbia); Timbaland Shock Value (Polydor): Macy Gray Big (Polydor): Melanie C This Time (Red Giri); The Proclaimers Best Of (EMI Catalogue) 5PML9 Bright Eyes Cassadaga (Polydor); Ciara The Evolution (RCA): Dub Pistols Speakers And Tweakers (Sunday Best) âprIlB Patti Smith Twelve (Columbia): Mark Ronson Version (Columbia); Switches Head Tuned To Dead (Atlantic): Gareth Gates Pictures... (UMTV): Avril Lavigne The Best Damn Thing (Columbia); Garder Thor Cortes Certes (Believer) 

Elton John 
rockets up 
albums list 
by Alan Jones The albums market recovered marginally from its 41-week low last week, with overall sales of 2,129,675 being 0.9% up on the previous frame. Despite this, sales at the top of the chart were subdued, with Take That's Beautiftil World securing its second consécutive week at number one on sales of just 32,102. The same album had its sixth and last week at number one in its first spell at the summïtïà weeks ago, on sales of onlv 29.63s. Aside from Beautiful World, the last album to top the chart with sales below 32,000 was Dido's Life For Rent, which was number one in the last two weeks of January 2004 on sales of 30,711 and 30,638. Although Beautiful World was the biggest seller for the week as a whole, it was outsold last Friday and Saturday by Elton John's new compilation Rocket Man - The Définitive Hits, which benefited from the publicity surrounding the vétéran singer-songwriter's 60th birthday and ITVs Happy Birthday Elton. AU of Elton's recordings were sîmultaneously made available for download for the first time and five of them sold sufEcient copies to make the Top 200. RockeLMan was the most popular, with sales 

.Nightmare (Domino); HIM Uneasy Listening Vol. 2 (Columbia)  ÀPRIL30 Natasba Bedingfield N.B (RCA); Dinosaur Jr Beyond (PIAS); Michael Buble Call Me Irrresponsible (Warner Bros); Black Rebel Motorcycle Club 81 (Universal/lsland)  MSY7 " ~ Cinematic Orchestra Ma Fleur (Ninja Tune); Beverley Knight Music City Soul (Parlophone); Groove Armada Soundboy Rock (Columbia); Bjork Volta (One Utile Indian), Manie Street Preachers Send Away The Tigere (Columbia); Elliott SmiUi New Moon (Domino) 
„„oS Coppemian Welcome To Reality (RCA): Amerie Because I Love (t (RCA); FFAF Taies Dorit Tell Themselves (Atlantic); Linkin Park Minutes... (Warner Bros); Wilco Sky Blue Sky (Nonesuch) 

of a little over 1,600 eaming it a number 62 placing on the chart, nearly gjjyears after it peaked at number two. Also in the Top 200: Your Song at number y? (1,400 sales); I Guess That's Why They CaU It The Blues at number 117 (900 sales); l'm StOl Standing at number 124 (800 sales); and Tiny Dancer at number 136 (750 sales). Continuing at the top of the singles chart, The Proclaimers' Comic Relief version of their 1988 hit l'm Gonna Be (500 Miles) sold a further 78,000 copies last week. The other Comic Relief single, Walk This Way, by Sugababes Vs. Girls Aloud dives 2-14, aUowing the four singles that were immediately behind it 

notch, despite the fact that they ail sold fewer copies than the previous week. Avril Lavigne's Girlfriend becomes her highest charting single, moving 3-2 on sales of 21,500, Gwen Stefàni & Akon's The Sweet Escape bounces 4-3 on sales of21,000; Alex Gaudino and Crystal Waters' Destination Calabria moves 5-4 on sales of 18,000; and The Frayk How Tb Save A Life recovers 6-5 on sales of17,000. The Fray single spent four consécutive weeks at number five before dipping to number six last week and has spent the last nine weeks in the Tbp 10. The band's album of the same name jumps 19-9 on sales of15,000. 

Nine Inch Nails will rt anticipated fiftli Studio album on April 16, titled Year Zéro. The album has been preceded by an innovative viral marketing campalgn which promotes the album's concept, leading fans to discover websites that tell of an "Orwcllian picture of the US In the year 2022". The lead 

SINGLES THIS WEEK Christina Aguilera Candy Man (RCA); Natasba Bedingfield I Wanna Have Your Babies (RCA); My Chemical Romance I Don't Love You (Warner Bros): Bright Eyes four Winds (Polydor): Arctic Monkeys Brianstomi (Domino): The Good, The Bad And The Queen Green Fields (Parlophone): Mark Ronson Stop Me (Columbia): Beyonce & Shakira Beautiful Liar (RCA) APRIL 9 Muse Invincible (Warners); Bob Dylan Thunder On The Mountain (Columbia): Klaxons Gravity's Rainbow (Polydor); Gareth Gates Changes (UMTV); The Shins Australia (Warner Bros): Dinosaur Jr Been There Ail The Time (PIAS) APRIL 16 Siobhan Donaghy Dont Give It Up (Parlophone): Herman Dune 1 Wish I 

Ujgggjgjjgpr 
SINGLES Sales versus last week: -9.4% Year to date versus last year: -0.4% MARKET SHARES Universal 36,1% EMI 22.4% Sony BMG 21.7% Warner 5.0% Independents 14.6% 
ALBUMS Sales versus last week: 0.0% Year to date versus last year -8.9% MARKET SHARES Universal 54.2% Sony BMG 22.4% EMI 8.6% Warner 60% 8.7% 
COMPILATIONS Sales versus last week:+4.7% Year to date versus last year: +10.1% MARKET SHARES Universal ' 47,9% EMI 2\2% MinistryOf Sound 177% Sony BMG 9.7% Warner 35% 
RADIO AIRPLAY MARKET SHARES Universal 479% Sony BMG 25.2% EMI 5.8% Warner 5.6% 
CHART SHARE Origin of singles sales (Top 75): UK: 35.8% US: 417% Other 225% Origin of albums sales (Top 75): UK 50.9% US: 392% Other 102% 

. For fuller listings, seemusicweek.coni, 
CouldSee You Soon (Virgin): BRMC Weapon Of Choice (Island); Ash You Can't Have It Ail (Warner Bros): The Enemy Away From Here (Warner Bros) APRIL 23 Groove Armada Get Down (Columbia); Jamie T Sheila (Virgin); Manie Street Preachers Your Love Alone (Columbia); The View tbc (Columbia): Mika Love Today (Universal/lsland) APRIL 30 Amy Winehouse Back In Black (Island); CSS Lefs Make Love And Listen To Deai.h From Above(Wamer Bros); FFAF Into " Oblivion (Atlantic): Gym Class Heroes Cupids Chokehold (Atlantic) MAY 7 McFly Transylvania/Baby's Corning Back (Universal/lsland): Akon Don't Matter (Universal/lsland)  
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Cribs surprise 

assault planned 

Kapranos-produced 
album expected to 
elevate band to ioftier 

\vith ihis record the band \vill be getting their commercial dues." Prior to the album's release, Wichita wilï issue new single Men's Needs on May W, bolh digitally and physically. Ail formats \vill contain an extra track recorded \vith Kapranos, plus 
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Unsigned iïunes success story 

aims sights at physical market 

Morleyfrom Northern Lights, whohasbeen managing Walsh 

:h 19, the album has 

^s^rthe 
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1990s 

■ "1990s played jja thiswhenthey djjfj .frria did a session for 1 -ay Radio Two howin May I 2006.1 booked e strength of a demo td the Glaswegian three-piece 

breakfast show RiSE, with El Tom and Alex White. They were hilarious and irrépressible and their psychedelic début Holes In The Wall promised much. After a diversion with Brakes and a review of expectations, this feels more DIY, yet inslantly more original, with a range of instrumentation and an elegiac mood that puts them in the van (with Field MusicandThe Earlies) of what I like to think of as a new wave of progressive pop. can't stop playing it." 
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Electric Soft Parade ^e
ur 

No Need to Be 
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TV 
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"AduUs'dôn't have the time to 
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SWAndM (silver): Bryail Forry: 

: assault, dealing with drug ï addictions, thelossofhismother î as well as finding God, mainman I Peler Steele has certainly utilised j his recent expériences to great | effect." 
CocoRosie 

L The Adventures Of 
Ghosthorse & Stillborn 
(Touch & Go) 1M0GENTILDEN, THE GUARDIAN "With the dark, delicious and unsettling feel I ofaGrimm I fairytale I animated by Jan Svankmajer. CocoRosie's third album is a richer, stranger and yet more wonderful experience than previous releases. Their lyrics tell of werewolves, sunshine, fathers, witches, giris who tum into geese, blue eyes and dreams. We move frora bip hop, to opéra, to saccharine sweet 

pop tunes of hypnotic delicacy, while squelches, bells, whistles, whispers and yelps of gurgling glee accompany Bianca Casady's î of childlike . Stitched together by their vorldy blend of bip hop beats, no other album this year has had the ability to take me frotn absurd happiness to a dreamy introspection, no other album continues to offer riches on its 15th or 35th listen." 
Musiq Soulchild 
Buddy (Atlantic) 
JUSTIN ONYEKA, NEW NATON "With a batch of remixes already doing the rounds, it's easy to forget the quality of this Philly soul man's original. It's a fine take on De La Soul's classic Buddy remix, albeit with a more tempered bass, jazzy flûte and 'polite' sexual approach. As Musiq explains: "a buddy is an equal bénéficiai arrangement." Spoken like a true nu (soul) 

My Top 10 

1. ROLL DEEP CEIEBRATE (ROlÉ DEEP) 

5. JHE SERIOUS REMIX (BOY BETTER KNOW) 6. A-TOLA S0UNDBW0Y (STREET DREAMS ENTERTAINMENT) 7 Et RAE RAEMAN (AFTERSHOCK) 
10. HADDUKE» THAT BOY THAT GIRL (SURFACE NOISE) 
"Roil Deep's current single Celebrate is one to get the clubs jumping. We'il probably ail be getting b'psy and shaklng a leg to it right through the summer! N-Dubzfollow I Swearwith anoUier underground smash in Feva Las Vegas - tliese guys will not be unsigned tbr much longer. JME's remix of Serions first surfaced about 18 months ago but it's been given a new lease of life and is still banging! Hadouken is like grime and indie living together in sin, and That Boy That Giri 

MusFIash Top 10 
Amy Winehousc Back to Black (Island) 

Mstislav Rostropovich Cello Suite (J.S. Badi) (EMI Classics) The Game Doctoris Advocate (Interscope) AHcro Play With The Changes {Raw 

any télévision music charmer. Additionally, MusFIash will dedicate eight hours of airtime a uight, between llpm and 7am, to new music, with unsigned and 

Adultswanttosit 
down and be brought 
up to date with the 
music industry  
newly-signed acts playing half- hour showease sets. "This will give them half an hour to showease their talents," Evans explains. "We bave already recorded nine hours of unsigned artists and we are going to record four hours every fortnight." MusFIash will be supported by advertising and Evans reveals that the company is close to signing a sponsorship deal for the channel. In addition, the channel will raise revenue by offering what 

Evans describes as "spontaneous music purchasing" in the near 
featured releases by phone or online. "On the internet il takes three to five minutes to buy an album, if you know what it is called," he says. "Our service will take less 

MusFIash is initially available 
channel 375, although plans are in place to add cable operator Virgin Media, with Evans predicting an audience reach of up to 2m viewers by the end of the year. 

le: www.niusflashtv.com 

(SÊlLSà ha Franklin, Bright Eyes 

Album Of The Month: Maximo Parle Instorc; Good Shoes, Brett Anderson, Andrew Bird, CocoRosie, Dub Pistols, Lucky Soul, Spank Rock, Wolf & Club 
he Mode, Engelbert Humperdink, Maximo Timbaland: Singles - Ciara, Avril Lavigne, Chemical Romance, Kelly Rowland, Amy 

Selecta - Clutch, Justin Nozua, Hanne Hukkelberg, Great Lake Swimmers, Seventeen Evergreen, Goodbye Nashville Hello Camden Town; Mojo - Bill Callahan, Priestbird, Bench Connection, Royksopp, Plate Six, John Mayall 

Instore - Aretha Franklin, Bright Eyes, Ciara, Black Sabbath, Eddie Temple, Matrix, Dub Pistols: Singles - Ash, Muse, Bloc Party, Kl: 

Album of the week - Now! 66: In Store - WOOLWORTHS Orum & Bass, Melanie C, Maximo Park, Put Your I Up, Kings Of Léon, Alison Krauss, Natasha Beding Arctic Monkeys, Avril Lavigne, Link Park 

GALAXY 3(FIl1 

Brctt Anderson Love ^ Fall ln Love With You; Jossî werc Gonna Do Now; Macy Gray FcaL Natalic Cole Rnally Made Me Happy; Pink Martini ' 
capital 

Swteto nio^v/; Tate That Shire 

! Magic-Position; Pel Of My AffecUoa Switches Lay Down The 
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Avril Lavigne: The Best Danin Thing 

SI M C3 LE OF TiHSE WEEIC Black Rebel Motorcycle Club Weapon Of Choice Island 1732965 BRMCs move to Island lias cleai ly 

120 Days The first single to be taken from Come Out Corne Down, Fade Dut, Be Dinosaur Jr's new album Beyond Gone (Smalltown Supersound is their first ivith the original line- 
SSEEr w SES?" 

plumps Self hLly sSk To'fflack It stands a very good chance of 
ënpdhSg: 

being 
■■■■ 

Gold. ft slStddgive Lud^Jta a aMAo'cADOT 
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Airplay K 

T¥ Airplay Chart 

â / m MY CHEMICAL ROMANCE [ DONT LOVE YOD   
2 1 BEYONCÉ & SHAKIRA BEAUTIFUL LIAR - 429 3 AVRIL LAVIUNL GIRLFKlhNO 393 4 3 CHRIS 11NA ACUILLRA CANDYMAN R« 354 5 JUSTIN TIMBERLAKE WHAT GOES AROUND... COMES AROUND j|V[ 332 6 5 ARCTIC MONKEYS BRIANSTORM 330 7 ' T1MBALAND GIVE11 10 ME tl)LYD0„ 3n 8 ' NELLY FURTADO SAYIT RIGHT m[„ 290 8 12 NATASHA BEDINGFIELD1WANNA HAVE YOUR BABIES mamc 290 10 19 CIARA LIKE A BOY 289 
11 GWEN STEFANIFEAT. AKON THE SWEET ESCAPE cm» 288 
11 14 ALEX GAUDINO DESTINATION CALABRIA DST4 283 
13 17 KAISER CHIEFS RUBY 287 
14 u FERGIE GLAMOROUS «M 266 90 MIKA LOVE TODAY «SAB^SU» 261 
15 13 CALVIN HARRIS ACCEPTABLE IN THE BO'S COUMIA 261 
15 9 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS DAlfl 261 
18 18 TAKE THAT SHINE K™» 254 
19 128 NE-YO BECAUSE OF YOD m-cm 229 

! 20 39 PROCLAIMERS/B. POTTER & A. PIPKIN ...500 MILES c^us 221 
21 20 DE SOUZA FT. SHENA GUILTY HEDKA». 213 
21 24 KINGSOFLEON ONCALL «a 213 
23 15 FALL OUT BOY THIS A1NT A SCENE IT'S AN ARMS RACE «mm 209 
24 25 GARETH GATES CHANGES 202 
25 16 SEAMUS HAJILAST NIGHT A DJ SAVED MY LIFE «mo 201 
26 72 MUSE INVINCIBLE 194 
27 21 OMARIONICEBOX EHC 184 
28 28 PINK LEAVE ME ALONE {FM LONELY) 180 
29 26 P. DIDDY FEAT. KEYSHIA COLE LAST NIGHT 177 
30 34 THE KILLERS READ MY MIND 176 
31 38 INFERNAL IWONT BE CRYING 175 
32 30 JUST JACK GLORY DAYS 174 
32 23 BLOC PARTYISTILL REMEMBER 174 
34 42 MECK FEAT. DINOFEELS LIKE HOME 171 
35 32 THE FRAY HOW TO SAVE A LIFE me 169 
36 42 SUNBLOCK FEAT. SANDY BABY BABY 165 
37 26 MASON EXCEEDER Kltmss 164 
38 122 DADA FEAT. SANDY RIVERA & TRIX LOLLIPOP ^ 159 
39 47 PAOLO NUTINI NEW SHOES ^ 156 
39 4. LADY SnUFRFTGN THOSE WERE THE DAYS 156 

■ H,*, ■ KM „ T ilirt iTinmllv luad m (t.'S «i 0* Mm»»? stalkœ He Aiim 84. CM S»» IV, Rmt Ktiraisl T l,nv Donc?, M1V Hili MTV OK i IisIt™! UTV2 Q TV. Sfua &TUSh H4s IV, 11» Bat 11* HiK THF. Vaul 

Mika claims the fastest rising 
promo, while My Chemical 
Romance claim the number one 
spotfrom Beyoncé and Shakira The Kiiteri, Iggy and theSlooges. Biffy .Giyro. Marihyn 

EÏÏTTTTTITTîHl m 
D2 BEYOHŒ&SHflKœABEAOnfUlUAR KA. 
3 6 MY CHEMICAL ROMANCE! DONT LOVE VOU retos 
T ARCTIC MONKEYS BRIANSTORM dowm 
T TIMBALAND G!VE ITTO ME ^ 
964 MIKA LOVE TODAY asisLAXAtsum 
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Gwen Stefani and Akon retnain on top 
for radio, while Mika and Christina 
Aguilera make the strongest leaps 
with their new singles 
ES 
n I | MARK RONSONFEAT. DANIEL MHRRIWEATHER STOPMEcotumiA 26 25 20847 0 4 j CALVIN HARRIS ACCEPTABLE IN THE SffScoUMl# 24 25 21736 Tj^l ALEX CAUDINO DESTINATION CALABRIA DATA 23 23 | 21114 3 ! 7 1 GWEN STEFANI FEAT. AKON THE SWEET ESCAPE ctra ZI 23 19851 5119 i BLOC PARTY 1ST1LL REMEMBER wicnn» 16 22 19345 6 201 JAMES MORRISON UND1SC0VERED POLYDOft 15 21 19546 6 101TNE FRATELLIS BABY FRATELLI fsuoui 20 21 19112 617 1 THEFRAY HOWTOSAVEAUFEepic 21 a 1 18901 6 j 1 j CAMILLE JONES VSFEDDE LE GRAND THE CREEPS DATA 26 10| 7 1 SEAMUS HAJI FEAT. KAYJAY LAST NIGHT A DJ SAVED MY UFE APOU) 21 20 | 17237 10 5 I MAX1M0 PARK OURVELOOTYWASP 23 12 3 j GOSSIP STANDING IN THE WAYOFCONTROLEAœ vas» 25 19 ( 14970 12| 20 KLAXONS GRAVITYSRAINBOWRINSE 15 19 14721 14] M j PAOLO NOTINl NEW SHQES ATLANTIC IS 18 18160 15114 | JUSTIN T1MBERLAKE WHAT GOES AROUNO- COMES AROUND jive 18 17 14364 16| 14 | ARCTIC MONKEYS BRIANSTORM OOM» 18 16 12479 16| 24 j TIMBALAND GIVEIT TO ME rotVDOR 13 16 11829 18 101 NELLY FURTADO SAY1T RIGHT geftek 20 15 14522 18 281 MY CHEMICAL ROMANCE 1 DONT LOVE YOU 8EPSISE 11 15 11146 18 ©1 THE ENEMY AWAY FROM HERE warser BSOS 7 15 10704 2l|0| FALLOUTBOY THANKSFORTHEMEMORIESi/erojw 7 14 12455 221101 RAZORUCHT 1CANT STOP THE FEEUNGIVE G0T vesiico 20 13 12083 22l24j THETWANG WIDEAWAKEpoevk» 13 D 9050 24|OI BEYONCE&SHAKIRA BEAUTIFULUARRCA 6 12 10870 24|0 AVRILLAVIGNE GIRLER1ENDrca 9 12 10708 24 0 DE SOUZA FT. SHENA GUILTY «D kaiot 9 12 9352 24 0 NATASHA BEDINGFIELD IWANNA HAVE YODR BABIES PMMCraïc 7 12 ( 9088 28 29 MECK FEAT. D1N0 FEELS LIRE HOME fbeepair 10 10 9033 28 22 ARCADE ETRE KEEP THE CAR RUNNING uercuot 14 10 7431 'Mj 22 î FERG1E GLAMOROUSuu 14 10 7333 ®«ta^C^(^h»^^to,0000<.S»25««F2007to2,00»,Sa.31M 

Q 2 | KAISER CHIEFS RUBYehjnjoue/poivdor 2104 2174 39725 2 î 1 j TARE THAÏ SHINEpolydor 2186 2115 34820 3 3 ] GWEN STEFANI FEAT. AKON THE SWEET ESCAPE geffen 1927 1913 33212 4 ; 5 j SCISSOR SISTERS SHE'S MY MAN polydor 1681 1817 28714 5 i 4 MIKA GRACE KELLY casablanca/isiand 1886 1759 31188 6; 6 [JUSTIN TIMBERLAKE WHAT GOES AROUND_ COMES AROUND jive 1219 1355 23303 7 10 i NELLY FURTADO SAY IT RIGHT geffen 1033 1256 22302 8 13 j P!NK HAVE ME ALONE (l'M LONELY) iaface 922 1241 18507 9 ; 7 | SNOWPATROL CHASING CARS fiction 1154 1173 20181 10 11 j KEUSFEAT.CEE-LO UL STAR virgin 1050 1120 16105 Ui 121 JAMES MORRISON UND1SC0VERE0 polydor 991 1101 14606 12 9 j PAOLO NUTINI NEWSHOESatianiic 1103 1015 14769 13 15 j THE FRAY H0W T0 SAVE A LIFE EWC 896 978 16533 M i 20 j TAKE TH AT PATIENCE polydor 783 954 17142 15 8 | THE FRATELLIS WHISTLE FOR THE CHOIR fallout 1W 918 16558 16 ! 181 THE KOOKS SHE MOVES IN HER OWN WAY virgin 851 889 13202 17 21 j RAZORUCHT BEFOREIFALL TO PIECES vertigo 779 841 12917 18 221 THE KILLERS READ MY MIND VERrico 772 837 13936 19 14 j BOOTY LUV BOOGIE 2NITE hed kandi 906 810 15174 *20 26 j NATASHA BEDINGFIELD 1 WANNA HAVE YOUR BABIES phohogenic 617 7-14 9321 21 25 i SCISSOR SISTERS I DONT FEEl UKE DANCIN' polydor 683 678 15443 22 28 j AVRIL LAVIGNE GIRLFR1END rca 575 665 7579 23 16 ! RAZORUCHT AMERICA veribo 875 664 10124 24 19 1 THE FEEUNG LOVE IT WHEN YOU CALLISUWD 8-10 651 11535 25 17 ! JUST JACK STARZ IN THEIR EYES mercury 866 617 9531 26 23 j CALVIN HARRIS ACCEPTABLE IN THE 80'S columbia 724 611 7978 27 0j MARK RONSON FEAT. DANIEL MERRIWEATHER STOP ME Coiombia 411 60? 6843 28 27 ' CA14IILE JONES VS FEDDE lE GRAND THE CREEPS data 606 519 10461 29 29rTHE FRATELLIS BABY FRATELLI fallout 555 522 5395 
H O ! JAMES MORRISON WONDERFUL WORLO polydor 475 501 7363 

The UK Radio 

a 3         ^ 
GWÊN STEFANI FEAT. AKON THÊ SWEET ESCAPE 2064 ■1 79.84 * 

? 7 KAISER CHIEFS RUBY B-uniquewdor^ 2254 1 56.71 -7 
? 8 TAKE THAT SHINE POLYl)OR 2227 4 52.81 -15 

4 s 0 MARK RONSON FEAT. DANIEL MERRIWEATHER SIUP ML » 727 40 49.31 8 

5 7 SCISSOR SISTERS SHE'S MY MAN roLYD0R 1882 5 44.34 5 
6 8 9 .lllSTTN TIMBERLAKE WHAT GOES AROUND... 1482 10 40.25 6 

7 4 64 .IAMES MORRISON UNDISCOVERED ^ 1170 U 38 -32 
8 10 J5 NELLY FURTADO SAY IT RIGHT CEFFW 1366 15 37.03 0 
9 9 22 PAOLO NUTINI NEW SHOES ATlANTIC 1060 •8 36.21 ■5 

1 10 12 5 THE FRAY HOWTO SAVE A LIFE EPIC 1002 35.54 2 
11 H 10 MIKA GRACE KELLY casabianca/ISUM 1808 -i 32J6 ■10 

! 12 18 ALEX GAUDINO DESTINATION CALABRIA DATA 517 <> 31.46 8 
13 16 12 CALVIN HARRIS ACCEPTABLE IN THE SO'S COLUMBIA 737 -15 30.07 -1 
14 13 11 CAMILLE JONES VS FEDDE LE GRAND THE CREEPS HATA 581 ■14 26.75 -23 

i is 48 17 CHRISTINA AGUILERA CANDYMAN BOA 506 58 26.46 83 
il 81 0 MIKA LOVE TODAY casablancmswnd 342 174 25.98 222 

17 15 59 RAZORLIGHTI CANT STOP THE PEELING l'VE GOT VERTIGO 601 26 25.44 -22 
|18 24 37 PINK LEAVE ME ALONE (l'M LONELY) ^ACE 1320 32 25.32 17 

19 21 46 THE FRATELLIS BABY FRATELLI FAUOUF 639 ■5 24.92 4 
20 14 21 KELIS FEAT. CEE-LO LILSTAR V.W 1222 6 23.67 -31 

i 21 28 0 STEFY CHELSEA WA 280 66 23,57 16 
22 20 61 LEMAR TIGKTOOK wh.terabbit/rca 440 -22 23.34 -16 
23 23 13 SEAMUS HAJI/KAYJAY LAST NIGHT A DJ SAVED MY LIFE apollo 445 19 23.25 7 
24 34 o BEYONCE & SHAKIRA BEAUTIFUL LIAR rw 459 33 23.23 36 
25 43 0 BLOC PARTY ISTILL REMEMBER wichua 351 29 22.53 47 | Hiçhesl Top 50 D1I17 ■ incrc- 

â 

a 4] 
1 

WKM =ucsâp 
gn HSiF \A VV*j)J j 1 Calling aKepi 
1116. Mika 
ss. ■ v 
Top for 14 

^ Sy The Radio IVIap wfe pi 

. ix at number JJ, IS.Christîna 
Mika single. Love Any fears that its Today, is the star Forties style 
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506 plays 1351511.916, 
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Kplay Chart 

I / i//J 
0\ r. 36 55 SCISS0R SISTERSI DONT FEEL LIKE DANC1N' 691 ' -Éî- 22.41 6 27 ■' 8 20 GOSSIP STANDING IN THE WAY 0F C0NTR0I m*™ 572 21.82 -37 28 ï! 35 SNOW PATR0L CHASING CARS 1188 2 21.46 -10 
i 29 27 19 MAXIM0 PARK 0UR VELOOITY 354 16 21.05 1 

30 26 50 BOOTY LUV BOOGIE 2NITE „EDKAIl.oi 826 -11 21.05 0 31 3Î » NATASHA BEDINGFIELDIWANNA HAVE YOUR BABIES™™ 795 20 20.07 15 32 'I ' PROCLAIMERS FEAT. B. POTTER & A. PIPKIN ...500 MILES c™ 307 129 19.66 26 33 » 26 TAKETHAT PATIENCE 961 22 19.60 16 34 « MY CHEMICAL ROMANCE I DONT LOVE YOU m® 514 29 19.30 28 
3J 276 o TRAVIS GLOSER immi 185 131 18.92 ,506 
36 39 2 AVRIL LAVIGNE GIRLFRIEND m 719 16 18.37 13 ■37 » TIMBALANDGIVEITTOME fol™» 329 21 17.98 22 
38 6 30 THE KILLERS READ MY MIND ™ 1000 4 17.82 -145 
39 29 o CHERRY GHOSTMATHEMATICS 122 24 17.78 -14 

| 40 38 0 ARCTIC MONKEYS BRIANSTORM OOM» 282 3 1773 8 
41 30 « THE FRATELUS WHISTLE FOR THE CHOIR 973 -21 17.64 -10 
42 221 0 MICHAEL BUBLÉ EVERYTHING «mise 113 214 17.48 437 

[43 42 0 KLAXONS GRAVITY'S RAINBOW 185 15 16.71 9 
44 31 6 FERGIE GLAMOROUS 472 10 1655 -15 
45 H 0 NE-YO BECAUSE OF YOU 472 16 15J6 16 
46 0 FALL OUT BOY THANKS FOR THE MEMORIES 206 18 15.07 49 
47 40 0 THE FEELING LOVE IT WHEN YOU CALL imo 663 -27 15.07 •6 
48 37 23 THE TWANG WIDE AWAKE «oiy» 368 17 14,52 -13 
49 45 0 THE KOOKS SHE MOVES IN HER OWN WAY v™ 906 5 14.31 ■ -5 
50 o 1 0 MAROON 5 MAKES ME WONDER «i™» 33 o 14.02 o 

dépendent PR & Pluggers! 
e published on Monday 16th April 42. Micael Bublé Michael Bublé lias the highest new itry of the week 

from Bloc Partys cuirent album A Weekend In The 

getting support from Wave 105 FM (31 pfays), Magic FM a9) 

M 1 MARK R0NS0N/DAN1EL MERRIWEATHER STOP ME camm 4931 2 MIKA LOVE TODAY CASABIMCA/ISUIH) 25,98 3 STEFY CHELSEA RCA 2357 4 BEYONCE & SHAKIRA BEAUTIFUL UAR KCA 2324 5 BLOC PARTY1 STILl REMEMBER WIOTO 2253 6 NATASHA BEDINGFIELD i V/ANNA HAVE YOUR BABIES maornic 20,08 7 MY CHEMICAL ROMANCE 1 DONT LOVE YOU REPRISE 19,31 8 TRAVIS GLOSER n.DEPEmimtf 18.92 9 TIMBALAND GWE1TT0 ME POIVOOR 17.98 10 CHERRY GHOST MATHEMATICS HEAVEHIY 1778 11 ARCTIC MONKEYS BRIANSTORM mura 1774 12 MICHAEL BUBLE EVERYTHING REPRISE 1748 13 KLAXONS GRAV1TYS RAINBOW RINSE 16,71 14 NE-YO BECAUSE OF YOU MERCURV 1537 15 FALL OUT BOY THANKS FOR THE MEMORIES MERCUOT 15.07 16 MAROON 5 MAKES ME WONDER POEYCOR 14.03 17 AMERIE TAKE CONTROL RCA 1321 18 DE S0U7A FEAT. SHENA GU1LTY HED tCAMîl 1298 19 AMY W1NEH0USE BACK TO BLACK ISIABO 1241 20 THE ENEMYAWAY FROM HERE «ÏARKER BROS 1213 
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