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Universal backs change in singles release day as the Arctic Monkeys look to conquer charts 

A single-minded vision 
le they don't want to be in the radier than two weeks later, which for the first dme, lhat tracks could high-profile impacts yet on the :,-n»Kino.loCW!no«a™,™,™ happens now. Games are qualify for the main singles chart shape of the main si: ' ■ 
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By George! MW's UK needs 30f000 
Eiewcolumnist skilled live staff 
Radio One head of music, A looming recruitment crisis George Ergatoudis, calls on in skilled staff threatens 
the industry to rethmk severe repercussions for 
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the UK live music 
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© "Halleluliah! The single was saved. 
Except it was, and it wasn't' 
- Editorial, pl8 

Your guide to the latest news from the music industry 

Week Directory every 
CMP InformaUon, 
Markel Hartoough. 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 

GCap buys golden 
opportunity O GCap Media Iw; hnunht thp Glassin Gold i^djustalioas. p4 • Jonathan Shalit and Sony BMG are preparing to launch an act called Broadway 4, intended to do for musical théâtre what 11 Divo do for opeia. The four-piece act will include twcTUK singers, for which auditions are being held at Shalit's Soho 

It is goïng to be a busy sumn for Peter Gabriel (picturad). is not only headliiiing Womad, which he founded 25 years ago, but leapiug alicad of SpiraiFrog witli the June iaunch of We7, a ncw ad-supported fr-ee music download service. -Wo7 wiii offer DP.M-free MP3 music files for or frec downloads »  attached. • Pôpwôrldwill 

NinjaTune, 
fihd video-making 

companies for 

tracks provided by acts including King Creosote and Lightspeed Champion. • National DAB station theJazz lias signed a deal with Universal Classics & Jazz through which it is launching its own record label. Tlie first release will be a double CD compilation called Corne Into The Cool, due out in June. 

Stars line upfor 
Diana concert • Lily Allen, James Morrison, Status Quo, Rod Stewart and Kanye West are among eight rew acts added to the line-up for the Concert Fnr Diana at Wembley Stadium on JglyJ. An additional 10,000 tickets were released for the event last week • Organisers have announced the finalists for the inaugural Red Stripe Music Award, where six acts will perform at Londorfs Scala in front of judges to win places on festival bills tliis summer. The final takes place on May 9 and the winning act will get the chance to perform on the MW stage at The Great Escape and Lovebox. © Mbop Megastore, a 

On The Beach, which takes place at Weston-Super-Mare on July 22. • Tessa Jowell presented Gwilym Simcock with the musician of the year award at the third PPL- sponsored Ali Party Parliamentary Jazz Appréciation Group Awards last week, Other awards saw Jez Nelson take broadcaster of the year, Peter Churchill named educato of the year and Bill Ashton take the spécial award. • Eight leading formed Building On Orchestras For Tlie 

MP3 foi around 1m from independent labels V2andBeggars, istooff 

children to dassical mi ® The Rise: London United anti- racism festival, which takes place on Sunday. July 15, has moved from Clapham Common to Finsbury Park • Tlie Manchester International Festival 2007 is to showcase new musical talent under the banner of Unknown Pleasures. Acts confirmed to play include Tlie Noisettes and Fbals, who will perform at the Manchester Academy from June 29 to July 14. • The next MusicTank debate, which takes place in Soho on May 10, will tackle the subject of ad-funded 
keynote speaker will be SOC CEO Michael BornhSuser. ® Arts Council England is supporting a sériés of live events throughout J 
60th anniversary of the term Rhythm and Blues first being coined. Acts taking part include Beyonce, Bo Diddley, Smokey Robinson, John Legend and Al Green, • Social networking site Qoob is launching a contest to find new music and video talent, entitled 7" Big, 

Big players settle 
Napster dispute 
6 Wamer Music Group and Bertelsmann have reached a settlement over the Sony BMG joint owneks backing of the original Napster. In a joint statement the parties say the settlement, which concems the years 2000 to 2001 résolves the légal daims of WamePs recorded music and music publishing 
© Aim is looking 
report to the European Union, • One of Europe's biggest independent publishers, Strictly Confidential Music Publishing, is creating a toehold in the UK market by opening a London office. The business, which counts artists and writers such as Soulwax, Jon Spencer and Françoise Hardy among its catalogue, is also hiring tlie manager and former Virgin A&R executive Jo Millier to run the new opération. ® Apple I quarter fnanciali nearly 88% year-on-year. The resulfc came as chief executive Steve Jobs says the company is i 

unlicensed music. I to pay £12,900 in damages, • UK artists' share of the US albums market rose to 8.2% in 2006, from 8.1% m the previous year, according to figures released by the BPI. • Parlophone has parted company 

BRI lynchpin 
leavesfor MPI © BPI général counsel Roz Groome is 
the position of vice président, anti piracy at Universal Pictures International, where she will spearhead the company's strategy against intellectual property thefL S EMI Music has made two senior appointments to its global digital team, recruiting both Mark Nidiols and Matthew Crosswaite to rôles as vice président of business development ® Universal Music Group International has appomted Victor Antippas as senior vice président. 
Eastern Europe. UMGI lias also promoted Toin Land to the rôle of Interscope Geffen A&M director of international marketing. • EMI has appointed Roger Ames to lead its North American ami. p5 • Tlie MCPS-PRS Alliance has promoted Steve Porter to CEO. pl9 • Indie music distributor TTie Orchard lias announrerl an of the sjmc, spécial prôaacts and ■ 

• BBC Bc définitive historyof the 
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News 

News is edited by Paul Willian 
Commercial radio stations team up for UK Music Week with emphasis on différent genres 

Radio collaboration for UK talent 

by Paul Williams Commercial radio stations are preparing to tum the spotlight on British talent again, with a second UK Music Week initiative, but dûs time placing the emphasis on dif- 
More than 250 stations will take part in the project, running ftom 21 to 28, in support ofncw and 

allows people like Kerrang! and Xfm and Planet Rock to work together, Choice and Kiss to collab- 
The collaborations across the week will include: ■ Daily lunchtime sessions and interviews across the CHR net- work, featnring artists such as Mika, Paolo Nutini, Travis and Amy estaonsnca nomegrown artists. But 

ÎS 

the music industry, but aiso the good and the great within the Government,' says Anthony, who believes the commercial sector does not always get the crédit it descrves for backing UK music. "U s putting a line in the sand and sayingThis is what we do'. It's only one week every year, but it demonstrates very dear- ly in détail what we're prepared to do," he says. That View is echoed by Story, who says, "The thing we want to 
"One of the isi ve got is 

Cads recognises online explosion and budget film-makers 
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CAST LIST WR- Radio & 1 

Radio One head of music George 
Ergatoudis supplies the first of his 
colutnns for Music Week calling for 
more forward-thinking in the 
industry about single release dates 
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Classic and Capital Gold merger 

'heralds new héritage music era' 



EMI takes Ames in latest bid 

to revive ils US opération 
fui US showing was signalled as on of the key reasons for his departun The same judgement was mad dien David Munns and Alain Lcvy rere axed in Januaiy this year, after , five-year period which saw ît co year in fourth plac< 

delayered; in hi thrce months overseeing the 
the departure 

Finkelstein wiil also report to Ames, along with the heads 
ing, Capitol NashviUe, EMI 

Ll^dTaim^n Çon The œm'ln'foUo^T Mmn haVe been'PUt PIaCe, inClUdinS r0m"''ln> 
rth and chairman/CEO (who hadP heïd the^ide^f North companyï US salraTncùons and consid^ 

ary talked of his SSSSSÏSC "«33 

industiy environment The US c( come under Ames's jurisd; tlie Virgin and Capitol imprints. October 2001, the company's 
UK chairman and then head of When Ken Berry was fïred in their worldwide opérations. martin@tnusicweel<.com 

Music retailers attack Mail on Sunday and Mirror over free covermount CD promotions 

Anger at newspapers'free CD offer 

newspaper cc a week in which 77 day gave away Mike Oldfield Tlibular Bells and The Mine began offering a sériés of free musi CDs.Most anger ■ 

on CD, with cover artwc 2.25m readers. "How do you begin to 3 a customer this album is . classic and you need to pay £10 to own it or this album is a classic and it's free with Mail On Sunday? How many copies ofTiibular Bells do you think we will sell this week?" says Woolworths head of trading 

"Most of the stuff is poor quality but occasionally there is a ionally gem and that kills the title at dl and probably also costs us a : as well," adds Era co-chair- 1 n Paul Quirk, of Quirk's I Ormskirk.'Tnmyview 1 ig the deals don't | about the industry or the ^ giving away - they | 

Indeed, the first quarter of s seen the compilations which has suffered most from the impact of covermounts - stage a recovery, with sales up 10.1% year-on-year at 6.6m uoits sold in the 13-week period. The Mirror and Mail pro- ms offer an insight into the changing world of cover- mounts. Previously, most news- paper CD giveaways were 
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■ Tubular5Mis in The Mm7 On | Sunday^ - the fact that it was the whlid^Ssr^ 
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pract.ce. "We pulled ont ot it. We felt that it had an impact on 
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Skilled staff in short supply as recmitment crisis threatens UK live entertainment sector 

Live events face skills crisis 
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,g the right people in ftiture. âge, ™th around 2,000 studente alternative is to risk missing each year faenefiting from a live 
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Indépendants let Web Sheriff loose to plug a torrent of online pre-release album leaks 

A new sheriff in cyber town 

by Adam Benzine It is every label bosses' worsl nighlmare - vvaking up one mom- ing to discover your biggest album priority of the year has leaked aheadofi Thati ity for Wichita/V2 last Nover when Bloc " 

Depending on when 
we are introduced 
into a project, we can 
typically reduce ievels 
of piracy for an album 
by 50% to 90% John Giacobbi, Web Sheriff 
days after the Bloc Parly album leaked - it was already in a lot of 

cy for an album by 50% to 
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Dpmlhic Çaistey, Slta Mark Cooptr, 

Great Escape and T-Mobile 

link up for phone-text fest 

Stripe. The acte playing are: 120 Days. The Scare, Jakobinarina, 
^nsdSa^Sceto 

TickEx aims to become 

Google for tickets' 

Party s A Weekend In The City, 
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XL A BRIEF HISTORY later A&R dulies. 1996: Tim Calmer JaxXs début album Scptembcr. skoik) Mercury Priœ 1989: XL launchcd by Septcmbcr 1992: XL retires, Richart Russe» Remedydet Nîck Halkos and 71m releases The Pi-odigy's lakes over as CEO. intheUK   —■ Calmer as an offshoot début album July 1997:010 June 2000: Badly Tlic Avalanches, Siucc I liccming The Whitc / lo Beggars Bauquet's Expericnœ. Crodigys The Fat 01 Drawn Boys début LeftYou. stripes'first three ' «I dance label CitybeaL July, 1994: The The Land hits number album Hic Hour of July 2003: Dizzee ^O: Label is joiuedby Crodig/s Music For Tlie one position lu 26 Bewilderbeast is Pascal début album countries. released. wining the In Da Corner is trie. May 1999; Basement MetairyCrir "  /vgj Richard Russe», who 
„„„ Week Awards July 2006; XL releases îleases the Mareh 2005: MI As the début solon!bum by Elepliant, début album Arular is Thom Yorke, The 

XL Recordings has evolved a long way from its roots as a dance label in the early Nineties. 
Ahead of releasing a brace of major releases, Music Week catches up with CEO Richard Russell 

XL: a label for S, M and L artists 

XL sales snapshot 

cassis arrivai 01 The White Stnpes sixth album Icky Thump will be the 

To this end, Penate has already made moves into both the French 
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Features are edited by Christopher Barrett 
The Classical Brit Awards have corne of âge since they launched in 2000, sthking a 
balance between crossover and spécialist acts, and providing a crucial TV platform for 
participating artists. Andrew Stewart looks at the ceremony's évolution 

Bringing dassics 

to the masses 

m 

m âge of rapid record industry change, the -nusical Brit Awards have gained adegree of per- nanence that few predicted when the annual ivent was launched in 2000. The eighth show rolls out on May 3 at the ioyal Albert Hall, underpinned by a capacity ludience and a roster of performers blessed vith potential mass-market appeal. This year's Dlassical Brits, set for broadcast on ITVl on Way 6, has already generated tabloid attention hanks to the appearance of Katherine Jenkins ind Sting; the latter is scheduled to deliver his ake on John Dowland's Corne Again, Sweet ^ove. It will also place mainstream classical irtists, both established and emerging, before a elevision audience that is well above the aver- rge for the genre. While Fern Britton's début as show host ihould reassure télévision viewers that the Clas- ;ical Brits is more about family entertainment han music for highbrows, the strongest selling rroposition for tlris year's event rests witli the 

choice of performers. The first instalment of the Classical Brits was dismissed in advance by purist critics as a célé- bration of crossover schlock, a view challenged and largely overcome since by the show's heavy promotion of world-class classical artists includ- ing Simon Rattle, Bryn Terfel, Placido Domingo, Maxim Vengerov, Anna Netrebko and Renée Fleming. The A&R mix this year strikes a judi- cious balance between mainstream and 
Katherine Jenkins, Sting and teen singing group Ail Angels will ease the inévitable fear fac- tor associated with classical music. Meanwhile, the appearance of young British artists such as soprano Natasha Marsh, ténor Alfie Boe and cel- list Natalie Clein delivers overt messages about home-grown talent. The international dimen- sion is provided by violinist Joshua Bell, widely regarded as among the greatest in the business, plus Chinese pianist Lang Lang and ténor Juan Diego Flôrez, who recently became the first 

artist in almost 75 years to receive a standing ovation at La Scala, Milan. The emphasis on accessible artists, familiar classics and quality performance proved sufficient to secure a fourth consécutive sponsorship deal for the Classical Brits from NS&I, the national savings organisation responsible for Premium Bonds and other safe investments. Classical Brit Awards co-chairman Barry McCann explains that the balance of artists favours core acts, while the nominations offer an encouraging snapshot of the breadth of main- stream classical releases. "1 think the industry has moved away from the far limits of classical crossover," McCann observes. "The Classical Brits reflect and give focus to the popular classical successes of the last year in the UK. But the show also consistently has an inter- national flavour, provided by world superstars who may not have had commercial success in this country. People like Josh Bell, Lang Lang and Flôrez have a standing that new audiences will recognise immediately and say, 'Wbw!'" McCann admits that the Classical Brits - and the classical industry in général - has faced a tougher task in promoting instrumentalists to a mass audience. Singers have attracted the big sales to date. He is, however, swift to cite the case of trurapeter Alison Balsom, whose performance at last year's ceremony strongly boosted her career, with sales rising by some 339% fojlowing her Classical Brit début. That is no small achieve- ment for an artist whose EMI Classics albums contain flinty 20th-century compositions by Jolivet and avant-gardist Luciano Berio's arrange- ment of Falla's Seven Popular Spanish Songs. "Singers do have the edge in terms of commer- cial potential, but Alison's career has come on leaps and bounds as a resuit of being on the show," says McCann. "Her appearance on the Classical Brits was done without pandering to the frothier end of the market." Cynics might say her good looks have played a part in Balsom's success, a point that leaves McCann unraoved. "Of course it helps," he says. "But we don't have to apologise for classical music, to cover it up and disguise it as something else. It has stood the test of time, often for centuries, so it's worthy of bringing to a large audience now." Reaching out to a large audience served as the motivating force behind the Classical Brits. Rob Dickins' original vision of breaking down barriers and celebrating popular classics represented a quantum advance from the days when a ragbag of classical recordings vied for one award buried 



within the Brits. Inevitably, Diddns was berated for dumbing down classical music. "Rob took the greatest leap of faith in creating these awards" says McCann. Turist critics attacked him and the idea, but the/ve been proved wrong." The complementary nature of the Classical Brits and the recently created, but equally signifi- cant, BBC Music Magazine Awards underline the co-existence of two distinct classical recording businesses. The Classical Brits are emphatically about the most popular classical recordings issued by the classical majors. Conversely, the BBC awards recognise the community of inde- pendent classical labels, exclusively so this year, with 11 prizes distributed to the indies. Universal Classics & Jazz général manager Mark Wîlkinson is bullish about the long-term future of the Classical Brits and their value to sales of classical recordings. "It's a key event for us for showcasing both established and new artists," he asserts. "Everybody wants to win a Classical Brit Award and everybody wants to see the show sell records, which is what its main function should be." Does it deliver in retail ternis? Wilkinson sug- gests that the impact on sales in the years tough second quarter has been significant, although he is convinced that the Classical Brits could deliver greater retums. "It has shaped up well as a live event but, as a televised show, it could be better," he observes. "When the network schedulers look at it, I believe the show suffers from having 'classical' in the title. Given the effort that goes in from the BRI, the record companies and the organisers, neither the late Sunday night nor mid-aftemoon broadcast slots are good enough." Wilkinson contrasts the cumulative audience figure of 6.5m adults drawn to the annual Last Night Of The Proms primetime broadcast on BBC One and BBC Two with recent retums for the Classical Brits, which this year will be broadcast at llpm on Sunday, May 13 on ITV2 before being repeated the following week at 8pm on ITV3. "The Proms receives its rightfiil place in a peak part of a weekend schedule. The Classical Brits also promûtes performances by the best in British and international talent. To see the show deliver- ing audiences of 1.5m to 2m, given its place in the 

a 

c 

schedule, is disappointing," "I accept that you wouldn't attract 6.5m viewers if it occupied a peak slot," Wilkinson concédés. "But starting at ll.OOpm on Sunday. when me people between the âges of 45 and 75 have gone bed, cuts out many potential viewers." He adds that strong ticket sales in recent years suggest that there is considérable public demand for the Clas- sical Brit package. "The record companies want to reach the maximum number of people and gener- ate business and interest around artists. To do that, we need a better time slot." Wilkinson believes that the event would do well to introduce an interactive aspect to its télévision présentation. "Interaction is a key component in reality télévision music shows, whether it's Any Dream Will Do, Pop Idol and so on," he adds. "Per- haps interaction could offer a commercial benefît to ITV in retum for a better time slot. If getting interactive brings a more commercially advanta- geous platform for the record companies, then that needs to be looked at." For Wilkinson, the retail value of the Classical Brits dépends on tailoring campaigns to suit a small number of artists. "We believe that there are sales left in both Katherine Jenkins and Ail Angels' recent albums. The Classical Brits can act as a catalyst to make that happen." The awards also allows Wilkinson and his col- leagues to invest in raising the domestic profile of 

international performers. Lang Lang, a massive star in his native China and the Far East, and Joshua Bell, a key perfonner for Sony Classical in the US, should benefit from exposure on the lead- ing UK commercial terrestrial channel. "Lang Lang is a force of nature," says Wilkinson. "He will have a huge impact on the audience, the média and the général public when the show is broadcast This provides a huge springboard for him in the UK. He lives to share his talent with the widest possible audience. I really think this will open doors for him." As the first pianist to perform at the Classical Brits, Lang Lang is set to feature in a long-burn UK campaign leading to his appearance at the opening of next year's Beijing Olympics. "This is a 12-month plan that begins on May 3." The arrivai of Lang Lang, Bell and Florez at the Classical Brits runs contrary to received wis- dom that the show would corne to dépend for its perennial core on a pool of 10 acts. "I think peo- ple easily forget that we've had the likes of Angela Gheorghiu, Magdalena Kozena and Ceeilia Bartoli on the show" says McCann. "This year, the majority of artists have never appeared before. That sharply contradicts the view that the classical market and the chart are ail about the same artists. I think the Classical Brits have really corne of âge and show the breadth of toda/s classical talent." 
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<0 Features are edited by Chiistopher Barrett 

Sonys'siver year 

iadio'spursuit 
of excellence 
Twenty-five years ago, a man called Alan Zafer persuaded Sony UK to sponsor his idea for a UK- wide radio awards scheme. This year, their ongoing partnership has resulted in the highest ever number of entries for what are, without doubt, the radio industry's premier awards. They began in the same year that the first tentative steps were taken in the formation of the Radio Academy and in recent years that association has been strengthened to create a triumvirate under which Zafer, the Radio Academy and Sony ail play a part in structuring an organising committee who choose the award catégories and the panels of judges. The catégories continually evolve to reflect the latest changes within contemporary radio; this year, for instance, we introduced a category for Internet Programmes, one that attracted a substantial number of entries, including many from new players competing alongside the established industry. Our objective in organising "the Sonys" is specifically to encourage the pursuit of excellence among those who make what has traditionally been delivered as "radio". Today the Awards' focus is on those who generate éditorial audio irrespective of the platform on which it is delivered, and the synergy with Sony UK remains as relevant as it was a quarter-century ago. What sets these awards apart from any others is that producers and programmers compete against their peers irrespective of station or market size. It has not been uncommon for the creative use of sound by a local station to win even when up against a national station. Equally importantly, the Awards evaluate the performance of commercial radio against the often better resourced BBC output. Most signifîcantly, these are not popularity awards: radio practitioners are judged by their peers - as opposed to the public, whose judgements are recorded by Rajar - in ternis that assess creativity, professionalism and éditorial judgcment. Twenty-five years ago, the winner of the Local Radio Personality of the Year was a young Richard Park who - as readers ofMusic Weekwill know - went on to even greater glory on the other side of the microphone. The Sports Broadcaster was Clive Tyldesley who subsequently made his name as ITV's football-match commentator. Some names, however, have continued to enhance the awards and the industry: among the winners back in 1983 were The Terry Wogan Show and Humphrey Lyttleton's l'm Sorry I Haven't a Clue. In radio, that pursuit of excellence is no flash in the pan. Tim Blackmore is i in, Sony Radio Academy Awards 

Celebrating their 25th anniversary this year, the Sony Radio 
Awards have stood the test of time. Jim Larkin talks to the 
man behind the organisation of the awards about their legacy, 
their future direction and what to expect at this year's event 

B 

On the top floor of an office on a cobbled street near London's Marylebone Station is an intrigu- ing piece of radio history. It is a ffie containing the running order of every Sony Radio Awards since they began a quarter of a century ago, and to flick through them is to go on a whistle-stop joumey through the history of UK radio in a period of dramatic change. But what is also interesting about them is how many of the names remain. The script from that first show - bashed out by hand on an old-fash- ioned typewriter - features Noël Edmonds hand- ing over the first ever Sony Award to a certain Terry Wogan. In fact, what these files show is that, despite the introduction of digital technologies unimagined by those 600 people présent at the first ever Sony Awards in 1983, radio is - and always will be - about great personalities putting together great shows. And it has been the purpose of the Sony Awards to recognise those personalities and the creative teams behind them, in order to help raise the pro- file of the industry. They have provoked debate, they have provoked outrage and they have pro- voked moments of great émotion, but when tonight's milestone event kicks off at the 

Grosvenor House Hôtel, the 1,300 guests will have good reason to reflect upon an awards insti- tution unlike any other. Back in that office in Marylebone, Alan Zafer is flicking through those old running orders with a broad smile on his face. He is the man whose pro- duction company, Zafer Associates, has run the awards since their inception and, despite his long service to the Sonys, he is no clearer quite what makes radio so spécial. "I don't know what the chemistry is - IVe got no idea - but there's something unique about radio," he says. "I used to break the hundred-yard record to get home from school and listen to my favourite programmes and I love it as much as ever. DJs are incredible, they reach out to listeners and listen- ers can almost reach them back. They're talking to 
One unusual thing about the Sony Awards is that, unlike almost any other event of its type, people refer to the gongs by the name of the spon- sor - people do not, for example, call a Brit Award "a Mastercard". However, Sony does not own the awards - it is officially a part-sponsor - but its involvement with them has been crucial. It was happy timing that brought Sony and the 



7#^ 
I don't know ofanother eventwhere 
people voiuntarily 
corne togethei- for 
the good of tlie industry. 

awards together. In 1983 Sony was an electronics company with some very exciting new products and it wanted to raise ils profile in the UK. Zafer, meanwhile, had been looking to launch a radio industry award since the demise of the Pye Radio Awards a couple of years earlier - and the two par- ties saw a natural fit Zafer compares Sony at tire time to Apple now. Indeed, Zafer organised the launch of the original Apple computer in the UK and remembers Steve Jobs telling an audience at London's Mermaid Theatre that his product was the future. That was tire beginning of another révolution," he says. "With the Japanese révolution, every- thing had style and people said, 'I want one of these'. It was the start of must-have and must- listen. Sony realised this. They had a product people wanted to listen to and believe in." The first awards were a relatively modest lunchtime affair, at a Park Lane hôtel. Zafer 

himself remembers it as one of the best cer monies he had yet seen, but it was spécial to a number of people who were winners on the night and have gone on to become giants of their game. Terry Wogan is one and, after being voted radio broadcaster of the year and runner-up in the sports broad- caster of the year category, Richard Park i another. "It's always something that'II be very spécial to me," says Park. "Being nominated and being a winner in the inaugural year and coming down from Glasgow to London was an amazing experience." Park says the secret to the event's success is the way in which winners are chosen, with fellow professionals voting for who they think is best. "It's the backing of people in the industry, and a little récognition never did any harm, did it? It's judged by your peers and therefore there's a 

great deal of satisfaction from that point, because how else do you know if you're any good? There are ratings, I suppose, but they're not everything." The process behind deciding the winners is a complex one, and each awards ceremony takes around 18 months of planning, At its heart is a panel made up of members of the BBC and com- mercial radio sectors, who meet once a month under the guidance of a chairman, discuss new trends, look at contenders for new catégories and generally plot how the awards should look. Once entries are submitted, the team whittles down a shortlist for each category and a large group of judges - this year there were 112 - décidé their favourite. Zafer says, "1 don't know of another event where people voiuntarily corne together for the good of the industry like that. Tm amazed at the professionalism and hard work that goes into it. In the last 25 years, we've had just four chairpersons, which is pretty unusu- al, and the reason for it is because the/ve always commanded such respect among the people working with them." Sony Award nominations themselves are highly sought-after, but when it cornes down to the business end of the event - the ceremony itself - the challenge is always there to keep things exciting. Part of the key to this, says Zafer, is to ensure no-one knows any of the results, but it is also important to keep up with trends. "It's down to us and the people round the table. You've got to change formats to keep it fresh and that's done by listening and knowing and second guessing and a little bit of luck. 
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Aocuiemy Awardy 

UK Radio Aid ■ Christian O'Connell ■ Chris Tarrant ■ Richard Park ■ Anna Raebum ■ Wes Butters 
Just some of Commercial Radio's 500 Sony Radio Academy Award winners over the past 25 years. 

: RadioCentre ■■■■ SHAPING COMMERCIAL RADIO'S FUTURE 



Winner Wogan recalls the award that mattered 

iisiisadî' 
AWARD! 

• Did yoiiK win help with your carecr, ail thosc years ago? Well it doesn't do any liann, but then I got a lot of awards slmply because I was there. If you turn up for awards then you'll get 
• How do you thinh the Sony Awards bave survived for so long when so many awards cérémonies have fallen by the wayside? Well, I don't thinh many have. That's the trouble. There's far too many awards shows - it's ridiculous. Everyone's always thrilled to get one, but at the end of the day I thinh it's cheap télévision. I was given the best- dressed man of the year award once, but that's only because I was the only one prepared to 

• Can you let us in on any insider secrets for this year's ceremony? Well, last year I won the gold award, so I can tell you that l'm definitely not going to win anything this year. It was funny - l'd had this speech ail worhed out and ready to go and then Barry Humphries as Dame Edna Everage gave this introduction for what felt lihe 30 minutes and it completely upstaged me, so you never hnow. I also hnow young Gambo [Paul Gambaccini] is presentlng a bit and I hnow there's a bit of a surprise lined up, but I can't tell you any more than that or l'd have to corne 

• Finally, with Eurovision just around the corner, how excited are you about the prospects of Scooch? I thinh we'll never win it again. Nobody in Western Europe is going to win it, unless the Eastern Bloc countries realise that it's a song contest and not a chance to vote for their 

RADIO ACADEMYI 
CELEBRAT1NG 25 YEARS OF EXCELLENCE IN RADIO 

Doesn't time fly when you are having a good time! 
The Sony Radio Academy Awards Secrétariat @ Alan Zafer and Associates Georglna Hall, Fenella Henderson, Riza Turner, Alison Webb and Alan Zafer Tel; 020 7723 0106 www.radioawards.org 
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I think, really, it's ail dovvn to moving with the times and keeping things relevant." One area where tins is particularly important is in the choice of presenters for each individual award. And the time Zafer particularly remem- bers is when a recently-released Terry Waite stepped onto the stage to hand over a gong. "Here was the radio industry and there was a man standing there who some thought we'd never see again. It was an incredibly moving experience and many people shed a tear -1 certainly did," As for what to expect this j'ear, organisers are staying tight-lipped. As ever, however, there will be an attempt to subliminally reflect current Sony technology winch mea:is guests can expect to see an awful lot of high-definition screens on show, while Paul Gambaccini is expected to keep a tight ship as host. There are some interesting battles expected, too. In the prestigious UK Station Of The Year, Classic FM will go head-to-head with Radio One and Two, while Galaxy's Andi Durrant will go up 

against Xfin Manchester's Clint Boon, Radio One's Colin Murray and Jo Whiley and BBC SMusic's Steve Lamacq for Music Broadcaster Of The Year. And, because the awards are marking the 25th anniversary, there will also be a spécial award called The Broadcasters' Broadcaster, in which current broadcasters in UK radio will be asked to pick their favourite DJ of the last quarter-century from a short-   list of 25 names, Among the heavyweights included are John Peel, Chris Tarrant and Alan Freeman. But with radio in such a state of flux, will the next 25 years manage to throw up names to match? Zafer thinks so, and is convinced tliat the internet will be a huge ally of radio and will mean people will listen to it more. "In 25 years, radio will be 

completely différent, but the quality of the pro- gramming will remain exceptional, because the people in the industry will remain." As for the awards themselves? "The radio awards certainly will be around in 25 years. Maybe they won't be the Sonys, but theyll survive in some shape. They could be European by then - we could have an international radio 
a awards, and use them to help UK radio make friends elsewhere. That's what radio does - it makes friends, it doesn't make wars or cause aggro." Zafer himself doubts very much he will be involved in 25 years, but he can still reflect happily on a i quarter of a century working on \ the biggest awards on UK radio. \ "It's been an amazing privilège to | be involved with the radio indus- try for the last 25 years and to be guided by the most amazing group of people." 

Sony Radio Academy Awards 1983-2007: the all-time top 10 
In the 25 years of the Sony Awards many a radio personality has made their voice heard on the nation's airwaves. Music Week profiles 10 of the music influential. 

himself the récipient of the National Broadcaster Of The Year award and in 1999 - coincidentaliy the year when his least favourite football team, Manchester United, scooped a treble - Peel won a trehle of his own with three Gold Awards for his Home Truths show on Radio Four. 

the Sony Awards. He was the first person to receive one when the Awards launched in 1983 when he was named broadcaster of the year. He returned in 1994 to win the Non-Contemporary Music Award, while in 2000 he took the Spécial Award and last year was given the Gold Award. He plays down the importance of awards shows in général, but his récognition by the Sony Awards reflects the contribution he has made to UK radio and helps justify the claim by his current boss - Radio Two controller Lesley Douglas - that he is a "broadcasting genius". 

handedly by Alan "Fluff" Freeman and, although his best and most ground-breaking work had been produced before the Awards started, his unique contribution was recognised by Sony judges more than once. In 1989, he was named Radio Personality Of The Year for his show on Capital Radio and in 2000 he was presented with a Spécial 
TONY BLACKBURN 
Blackburn was the first ! 

Tarrant became one of the best-known and most widely respected DJs in the history of UK commercial radio thanks to his breakfast show on Capital Radio. In 1990 he was voted Radio Personality Of The Year and 10 years later came back to receive the Gold Award. His contribution is widely felt among his colleagues, and Richard Park - who worked with him at Capital - calls Tarrant the best broadcaster of 
achieved more than anyone Tve ever worked with," says Park. 

one of the most important winners of a Sony Award in terms of the sway she holds over UK radio. In 1995 Abramsky won the Radio Academy Sony Award for masterminding the launch of BBC 5 Live and she has gone on from there to become BBC director of radio and music, putting her in charge of ail the BBC's radio output along with popular music télévision and the three BBC orchestras. 

CHRISTIAN O'CONNELL Christian O'Connell is the présenter who, perhaps more than any other, 
popularise Xfm in London thanks to the period he spent hosting the indie station's breakfast show. When he left at the end of 2005, he proudly boasted he had taken Xfm from being London's 18th most listened to station to the Util, but his show was always one of the most taiked about in London, thanks in large part to the calibre of the guests he would attract. This helped him to win the and 2004 awards for Best Breakfast Music Show. In January last year he went national as the host of the Virgin Radio breakfast show. 
CHRIS MOYLES 

Mb . 

m playing eclectic and 
challcnging music, John Peel was a broadcaster who became a national treasure thanks to his work on both Radio One and Radio Four. His Sony wii recognise his contribution hoth to music and speech- based radio, with his " in 1986 when he was 

le back in 1993 to find 

define the character of the station. He was given the Outstanding Contribution ' in the same year that the Berlin Wall came down and Sky Télévision launched, thus opening up a whole new world of compétition in broadcasting. The timing was appropriate as it coincided with Radio One beginning a mlni-revolution of its own and sweeping away much of the old guard, of which Blackburn 

musically "safe", with playlists never straying too far from the commercial mainstream for fear of losing ratings. But, perhaps more than any other, Charlie Gillett showed commercial radio could act as a champion for forms of music which were frequently overlooked. For much of the Elghties, his Captial Radio show, A Foreign Affair, championed world music and Gillett was among the first DJs to give air time to acts such as Youssou N'Dour and Salif Keita. In 1991 he pickcd up the Gold Award for Outstanding Contribution. 

winner of the Gold Award for Outstanding Contribution in 1998 and last year was named Personality Of The Year. He breathed new life into Radio One when he took over as breakfast show host in 1995 and considerably revived flagging ratings. His time at the station only lasted two years - and ended after he took the "creative décision" for his entire team not to turn up for work one morning - but it was never less than eventful. He went on to become a host on Virgin Radio and ended up making a tidy packet when he took the station over and sold it to SMG. After a couple of wilderness years" he is now back on BBC Two and last vear thanked the BBC for giving him a "second chance". 

v- 
first trip to the Sony stage in 1998, when he was given a Silver Award in the DJ Of The Year category for his Early Breakfast Show on Radio One. Eight years on, he returned to claim the Gold Award for Best Entertainment Show and upon accepting the award he showed off his trademark modesty by declaring "about fucking time". With his show's ratings at an all-time high, Moyles is clearly doing something right and stands a good chance of repeating the achievement this year. 



Congratulations on 25 Years! 

fiSI 

Music and radio make the world a better place! 



Retail outlets will not gain any of the benefits of the growth of the single track download 

False dawn for traditional single 

EDITORIAL 
MARTIN TALBOT 

In a piece of synchronicity this week, Universal's David Joseph and Radio One's George Ergatoudis find themselves on the same page. Not precisely the same place, but on the same sheet of paper, at least. It is a sheet of paper featuring the slogan "singles rethink", writ large. Over the past couple of years, the growth of the dig- ital download has reinvigorated the singles market. After four years of décliné, singles sales began to climb again. Hallelujah! The single was saved. Except it was, and it wasn't. As long as consumers wish to huy and own music, the single will he the most popular means of buying music in the fiiture. That is, of course, so long as you think of the single as the single track. That is how consumers think in today's iTunes-dom- inated environment. As this week's Arctic Monkeys- dominated singles chart highlights, consumers are no longer compelled to huy an entire album, instead they can buy it track-by-track. Or single-by-single. Which is ail well and good, but that doesn't bode well for the traditional single, as we know and love it. The single track download can provide a cheap and easy entry point for the 

consumer. But it cannot ■ at the moment olïcr the kind of profitabilhy to rights owners that the tradi- tional, physical single can. Nor does it draw a con- sumer into the Aladdin's den of music products which is the traditional record store. Luddite talk? Maybe. After ail, anyone buying a download from iTunes or EMusic, for instance, will find themselves in their own virtual goldmine, full of more goodies than a physical store could offer. But that's ail well and good if you are on the hunt for music - if you wish to seek it out. Ifyou are not, you will never find yourself in such an enticing environment. And, for ail the excitement around the internet, there are still vast numbers of music fans who would no more log onto a download site than they would plan a shopping trip to Mars. While digital will con- tinue to creep up on the market share of the physical business, the traditional record trade has many years of life left in it. The danger is that, the more that the physical sin- gles market diminishes, the fewer retailers will stock the vétéran format. And, as singles outlets décliné, sales will slip fiirther 
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Classics become worthless 
Sharon Pcigiegan, the widow of Lonnie, calls on the politicians to 
think again and extend copyright beyond the current 50 years 

Forum is cdited by Jim Uririn 

Jamelia falls 
from grâce 

Works ail bis life and then therc's nothing at the end of it, not even pension. His recordings of Rock îsland Line and Cumfaerland Gap 

ma 
Copyright Ga^pto 

it was, they nm= 

After 10 years with Parlophone, the major record company parted ways with Jamelia last week. 

wWclfhadtote 

New CEO faces up to the Alliance's challenges 
months, followmg Adam Smger's departure last year, you must havc some key priorities? It would be wrong of me on the second day to make any great claims. need to spend time working out what the key priorities are. Among the top srrz: 

our members need it to do? Then 
Eœ 



Classified^ 
Contact Maria Edwaiti CMP Information, Ist Floor, Ludgate Hou; 
1:020 79218315 F; 0207 9218372 E; maria n nmsicweck, 

Rates per single column cm Jobs: £40 Business to Business & Courses: £2 Notice Board: £18 (min. 4cm x 1 col) Spot colour: add 10% Full colour add 20% Ali rates subject to standard VAT 

Tlie latest jobs arc also available online every Monday at www.musicwcek.cora Booking deadline; Thursday lOam for publication the following Monday (space 

Prism Leisure Is a dynamic, im and média organisation, and a leader in the publishing I and distribution of home entertainment products including I CD's, DVD's, games and electronics. 
Account Manager - Audio (E30K to E35K depending on Youwill have tirst class FMCG sale and implement profitable sales aclivities across a portfolio of national accounts, ensuring customers receive the highest professional ser at ail times and that company sales targets are met The Idéal candi will have previous sales experience at NAM level, possess excel communication and présentation skills, be a strong and skilled negotiator M and possess excellent client management skills. A background in audio sales is preferred. 
Account Manager - International (£25K to £30K depending on experience) 

I 

il 
iiliS l 
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il 
Advertîse your position direct to the key ntusic indnstry players Call Maria 020 79218315 

Senior Manager - Synchronisation Department 
Warner/Chappell Music represents the music publishing interests of many of the most important and contemporary UK and songwriters é 

spdnsibility within a dutting edge mg publishing or records contempcrary music and culture and a 
environment ycur remit will be to develop new digital business, consolidate existing advertising and TV business, and build first-class relationships with our artists and management. An understanding of digital platforms and a proven track record of negotiating substantial deals are a must. You will ideally be educated to degree level, preferably in marketing or business, and not be looking for a 9-5 job. 

To apply 
applyir 
Closing date is Friday llth May 2007. 

your CV with a covering letter to: i. If you would like to discuss the raie before Saliy your contact phone number. 

2 enter tain 

Démon Music Group (DMG) is the UKs largesl independent record company, specialising in the crcalive production and marketing of CDs and music DVDs, Our catalogue spans ail genres, formats and pricc points. From low-price single CDs, Ihrough to mid-price box sels and full-pricc TV adveruscd albums. Wc are a market leader in catalogue marketing. Our répertoire is soureed from major and independent companies around the world as well as our own library of rights. 
nt Executive to join our Sales te: 
ipany working at the heart of the 

Exploit DMG range of products lo the maximuir Pursue new sales and promotional opportunilies Produce accuratc and concise monlhly reports Ensure customers arc fully briefed on new releas opportunilies Managc key cuslomer relationships Ensure relevant DMG is represented in ail cusloi Be aware of competitor activiiy and feedback an Use market knowledge to advise Marketing man 

Negoliation, influencing and sales skil Excellent imerpersonal skills - ability persuade, and build working relationsl 

020 7569 9999 1 www.handle.co.uk J 

MUSIC LAWYERS 
Some people are saying it's ail doom and i the music industry. We're not. We are very about the future and would like to find like-minded individuals to corne and join u: 
If you are self-motivated and want to beoome part of a growing and dynamic team why not send us your CV? We are looking for lawyers with at least three years post-qualification experience who want to develop their career In a reiaxed and supportive 

•THE CORONET 
One of London's most exciting rock venues The Coronet SE I, is looking for a bookings and général assistant to work directly with the Managing Director. 

Initial enquiries with CV to 
iohn@coronettheatre.co.uk. 



Classified 

business to business 

Contact Maria Edwards, Music V 
245 Blackfriars Road, Undon SE19UR 1:020 79218315 F; 0207 9218372 

Rates per single column cm Jobs: £40 Business to Business & Courses; £21 Notice Board: £18 {min. 4cin x 1 col) Spot colour add 10% Full colour: add 20% Ali rates subject to standard VAT 

Tbelatestjobsan every Monday at www.musicweelcconi Booling dcadline: Tbursday lOam for pubiication the follov/ing Monday (space permitling). Cancellation deadline: lOam Wednesday prior to publicabon (for sériés booMngs: 17 days prior to pubfeation). 

Cand masterbags CD, Video, Cassette - 7" 10" 12" Paper 7" 1 2" & 1 2" POLYLINED Poiythene sleeves & Resealable sleeves MaisnavaHabtPAl 7" &
f

1.2" CD various Window dispiays ' 9S — CD/Record deanmg doths PVC sleeves for 7" 1 O" 1 2" and CD SSb DVD cases ±12 
!s given. Next day delivery (in most cases) one For samples and full stock lisf 31 283 566823 Fax; 01 283 568631 it 2, Parle Street, Burton On Trent, 

Posting Records? 

WlLTON OF lONDON Established 25 Years L: 020 8341 7070 FAX: 020 8341 1176 
DUPLICATIONS 

STANLE PRODUCTI 

MARK ANGELO STUDIOS, W3 Soundproof programming room (123 sq. ft.) and 2 adjacent offices (208 /101 sq. ft.) Avalable now within friendly music-related complex 

We buy Çlpcori CDs & Me'morat Nationwiaé*5Sli6( Cash pàid. îollecti^ns, dtëarancés prpmos.'feui® copies, 
(ail Tdm at Rat Record 

JUKE BOX 
SERVICES 

We are Buying 
Record Labels 
and Catalog. 

Referral and Spotters Fees also pàid. For more détails 
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A r»-* r> +r\ rr\ 0 Ewr U maQ r/v 
• CD & DVD Manufacturing | 
■ Vinyl Pressing 
• Flash Memory Duplication I USB, SD. Micro SD.MMC 
' Bespoke Packaging i 
• Recording Studio | 
• CD & DVD Authoring 
• 24 Hour service available w 

SERVICES 

Starling out? Small Indie label? or Major label that needs help or short term cover! If you need help on; • SETTING UP A BUSINESS • RETAIL MARKETING ANI • RADIO PROMOTION • D0ING YOUR OWN PUi • MARKETING AND PROMOTIN6 ON THE INTERI • INTERNATIONAL MARKETING • STREET PROMC • F1NANCING • DISTRIBUTION • MANUFACTURING • L • COPYRIGHT AND PUBUSHING Tîien call Steve Willis 07774 239774 on 

for free company listings visit musicweekdirectory.com 
mimi@markangelo.co.uk 


