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Snow Patrol split with management company Big Life after six years to sign with Q Prime 

Patrol move to head of Q 
rester ofacts,whoalsoinclude Red remains with Big Life for a further British rock act in 13 years to crack QPrimeco-founder Peter Men- Hot Chilli Peppers and Shania two albums, says Summers, who the Top 5 of the US biUboard Hot sch spoke highly of the %vork Twmn. ^ waywarded The Strat Award for 100 singles chart. ^ already achieved by Big Life. 
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separaled from Big Lite, a month Whatever reason they have for de^wtlrJm^Ch^U^ monfc^îngta g^them^d^L' "Ta^tomeonthefifthaIbum-If 

Stonn brews 
over ticket deal 
Concert promoters voice 
anger after Warner Music's 
secondaryticketing 
partnership with 
Viagogo p8 
Rampant digital 
dominâtes charts 
Injustfour months, digital 
downloads have defied 
chart tradition and revolutionised the hit 
parade pl2 
Music students 
thriveat ACM 
TheAcademyof 
Contemporary Music is 
building a réputation as a 
hotbedof musical 
creativity pl5 
For the iatest news 
as it happeus, loq on to 

ja\ 

llil 



® 'Tlie days when handing over a crisp 
tenner was the only way to acquice a 
new album are long gone' - Editorial, pl8 

EEBMliBr Your guide to the latest news from the music industry Incorporating fono, MBl, Future Hits. Grecn Shect, ^ 

Mercury appoints 
awards last week. Quickfire, pl9 O Ofcom is advertising a new local DAB radio multiplex licence to cover Oxfordshine. 9 Amy Winehouse, Arctic Monkeys 

the acts confimied for the inaugural Lovebox Weekender Dublin. Tlie festival takes place at Malahide Castle in Dublin on May 2L O Nelly Furtado and P.Diddy are 

started to auction off ifs Japane' business, whlch comprises 57 stores, with bidding starting at around 10 times core eamings. • Internet TV firm Joost Iras raised Î45ni (£22.6m) in a new round of rs List peffoim at the Concert For Diana at financing, led by venture capitalise ne 18 at Wembley StadiuiTHjiOllyi firms Index Ventures and Séquoia et London. ® PPL is to hold its annual AGM on Capital, but also inckiding investment 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek.com 
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the problems facing the countr/s music market At the meeting in Berlin, the record industry executives urged the Chancellor to address tire widespread problems of CD-R copying and online piracy that have seen tire Gorman markef plummet 50% since - S Tony Bepnett won the award for "Fetinnracirievement for services to jazz at thé"inaugural Ronnie Scott's 

Jonathan Grecn Iras become director of Bodog Music UK, reporting to Bodog Music Bnropc MD Jorg Hacker. Green was previously managing director at TVT Records UK, wherc lie dcveloped The Holloways and Towei s of London, the label's biggest UK sncccsses. Bodog has also announced the sign'mg of bip hop collective Wn- 

Tang Clan (pictured) for Europe. The label will release The 8 Diagrams, Wu-Tang's first studio album in six years, in the UKon September 10. Tire group will tour Europe Uns summer for the first time in two years, including UK shows at the Hammersmith Apollo on July 5 and the Manchester Apollo on 

buy Sanctuary Group's 49% stake in Rough Trade. A source close to the negotiations says the talks are ongoing, but that it is still "early days". O Apple has struck a deal with games publisher Electronic Arts to bring a version of the Sims, the best-selling PC gante yet, to the iPod. The gante will be sold exclusively through the ITunes 
• Wamer Music In announced a partnership with online ticketing exchange Viagogo. Live. p8 



News 
Q PRIME Twain, Nickelcreel 
CAST LIST Uvincj Tliings, Red Hot Chili Silversun Pickups, KictiarcJ Ashcrott Klaxons. Shit Disc Peppers, Metallica, The Black Keys, Badly Drav/n Boy, Vega 4. Wyos 

vs is edited by Paul Williams Dhurch, Giliian Garbage, Snow 

Snow Patrol jump ship to Q Prime as American management firm establishes UK presence 

Snow Patrol are firsl Prime movers 

Big artists primed to 
become live monsters 

.é 

t;ter srorSay
directorDavid 

raclure, Al ils heart, Q. Prime UK will be Somerside says, "Q Prime are an in New a two-person affair, headed by 12- incredibly artist-fiiendly Company; 

:s on June 6, the groupais. 

Warner says job cuts signal a Yealignment initiative' 

fasit strong Q2 
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BBC and commercial stations encouraged by Rajars 

Radio stars stiired 

by Q1 Rajar figures 
y Vaughan as the city's most lis- îned-to breakfast show. îtrength aiso proved décisive al Radio One, where Chris 

Andy Pai-filt, who crédits a collec- 
S in whLls tadMonalIy ite by far the 

fhinùS to 10%, with 
démographie notes that Magic managed the rare féal of hanging on to the top slot for successive periods in quarters one and two of last year. Capital Radio completed the London top three but showed early igns of a I 

prizedbyadt Overall, radio's weekly reach \vas down fracSonally from Q4 2006 at 45.03m, but, as in the pre- vious quarter, when 4S.04m listen- rs took the médium to its highest st of the key form of recent years, in imercial and BBC brands were reach by T: asing its reînstalling John- 
20.8% a year ago), and 19.5% of the population claimed ownership of a DAB radio.  

Ofcom positive in battle for 

composées' code of conduct 

suad^ng'ofœm ^Latthcre is^an ' 
to the heart of gc 
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Music législation to be 

delayed by Blair exit 
Tony Blair's announcement tliat he will step aside as Prime Minister oi June 27 could fnistrate tlie music business as it waits on législation. Currently, the DCMS and newly- named UK Intellcctual Property Office (formerly the Patent Office) are, respectively, finalising touches do a lot of work 

views from the industry. A further consultation would then follow around August However, one industry source says that the UK IPO is overwhelmed because "Oowers didn't do enough work on copyright and the IPO is having to 
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Xfm keeps it local followiny 

South Wales licence victory 

Bebo's vice président of music seeks 
to harness Worldwide user base 

Angel delight 

atBebotask 

mùsic tofud MySpace internationally^he says. 
pbof 

Cn—oTe- music is the thinè they are talking Wanna Have Your Babies. Gambi- 
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Promotional feature in association with Red Stripe ^ 

The Runners rejoice atRed Stripe Music Award triumph 
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" Class of 200? " The Sun 
"Imagine a desolate Verve or U2" The Guardian 

"The Orange Lights have the potential 
to move units" Music Week 

Let The Love Back In 
single released 28/05/0? (digital, Itd 7" & CD) 

Click Tour Heels 
single released 9/7/07 (digital, Itd 7" & CD) 

Life Is Still Beautiful 
album released 30/7/07 

Let The Love Back In is featured in 
The Soprano's Sériés Six (HB0) 

Blackbîrcl 
Blackbird Records distributed by ADA. awa.mjspace.com/theorangelights 
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tickets in a "safe and from eBay or a 
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ijhe internet fans yoifœ^ertinga^ getling iUn titn^ ^haS ticket or andthebuyerdoes 
IX~u, saine cost and wil clwrge the seller tl 

Storai brews over Warner's 

secondary licketing deal 

by Adain B Wamer Music Group bas moved lo downplay a new partnerslùp with a controversial secondary ticketing website, after a blitz of complaints from the livesector. In a press release issued last week, secondary ticketing site Via- 

for a boycott of Warner, slanuning the deal as "a complété disgrâce" and accusing Warner of being 
"effectively entered the scalping 

"It makes a complète farce of everytliing we're doing with the DCMS," he says. To not even check with our industry to sec what ne think about this is completely illogical. put ont a boycott of 

an album or a ringtone. But really tire main point of the deal is a mar- keting and PR exercise to raise awarencss for our charity cvents. "We don't xvant to piss ofif the customers or the promoters, but there's a lot of traffic being driven to Viagogo and a lot of attention on it, soit strikes us as a good way to pro- mote our charity showcases. But I r and recognise that it's awk- mt ont a boycott of ward timing based on wl because ail the/re on in the UK" 
correct thing fora so-called legiti- mate record company to do. to go farce of 

it reprKemte^a reaUybîg step'for 

says^t 

défend tal^^adds^DFC^ certs CEO Geoff EUis. "We're defi- 
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Womad moves up in the world for its 25th year 

else," she 
of 150 festivals in 27 ofTve 
the firsTL^nt flnanc'iaNyf0Und 

"It does 

Monkeys 

aregoing 

tolbiza 

: sun: Sheffield band will play Ibiza 
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On the eve of Metiin's taunch, the organisations CEO Charles Caldas talks to Music Week 
about plans to give indies a level playing field with majors in the lucrative digital ngnts market auuuL [jiai 10 lu yivc n luico a icvci piayn ly i iuiu wiu i 11 i^jv^i ^ -— •- ~ ^ 

Merlin préparés to cast its spell 

Ve are in process of w< 

oui of the Lond 
What sort of or 

label, 

lave had an initial range of tissions. Certainly, within 
^an inci^poiated Merlin 

I don't see why not. One of the 

is in it for the indies and ' 

riHIdtû 

on, do you 

Ss^0^ ^ the Nether 

MeHin's aim is to be as 
cost effective as 
possible. We will 
repatrîate profits back 
into the community 

getpaid 50% of what majors paid. But, itis in millions of. lions of dollars, if you war 
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INVERNESS 
SCOTLAND 
2 - 10 JUNE 2 00 7 
SHOWCASE DATES 

7 & 8 JUNE 2007 

WWW.GOEVENTS.INFO 
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THE GREAT ESCAPE FESTIVAL 

ABOVE AUDIO - BRIGHTON - 

SATURDAY19TH MAY 

11AM-1PM 
FEATURING 

THE BOY WHO TBAPPED THE SUH 
DELEGHTIS/INVITE 0N1Y | 
SKIP BREAXFflST, MISS LUNCH, GO BRUNCH WWW.GOIVENIS.MFO EH 
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Rampant digital revives chait 
Downloads dominate the charts in just four months and déclaré war on format the 

SI 

fetiPrSSèpS- ^^111(76.3%eariiet)" 

^aT^Û for matertoe^M^6 (W" M^lmplef Mk^raœKeU^ cCt in store folfotring talilymg restrictions lor greater mterest in sales to count towards tlie OCCs head of an^cxample. Mika's Grâce Kelly chart m store follo^ng January's 
te Tne^' foîloXgilekTo singles retail- ffllcase to date feee bS)rright).Pr0 
  Despîte his compan/s rôle in the Furtado digital-only release, 

—iS=r^ 
says tireoften longdelays between a physical single, pointing to figures single's digital and physical release that show tliat, whfle the physical 

bought physicallv. But nS^Music resuit, tracks are making the cliart releases are occurring even longer Tve no problem ivitli digital at year in quarter one, his companv's 

SSSSS êlEHSHH tliere. As a resuit of the new raies, an average ofJU tracks, which had sa] label act Akon's I Wanna Love physically, it isn't exactly where I just 0.47%. By contrast, main rival 
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STSrdp,acesin SSÎwJ deletodlrom 
Top 40. Prior to ui al the start of 2007. 



ïsal physical singles' expense 

Top 40 tracks in Q12007 not available physïcaliy (week by week ) 
Mika's Grâce Kelly spends a second week at number one on digital-only sales, having the previous week beconie only the second single after Crazy by Gnarls Barkley to top the UK singles chart excluslvely on 

Snow Patrol's Chasing Cars Icads a charge of 13 old hits, previously excluded because of physical deletion, back îiito the Top 75 Wi:ck3 
(ollowing tlio introduction of now Bllfcs H(,l'eï T|J B single, whieti digilnl mies on January 1. ot number three in 1998, rot to the chart al nuniber 17 following a campaign by Radio One bra " Chris Moylesto exploit the i rules allowing digital-only oldit mclnded for the first time. 

Take Tliafs Shine improves 11-10 during Hs fourth and final week on the chart as a I digital-only release. It vaults to one a 1 week laler following its high-street release, illustrating the positive cffects of making available a physical format 
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gently each week than bas been the case in recent years, a resuit of the 

àblefshn^"-WeVe% been ablTto Sand Li'l Star by Keli! 

Take That s'sbinE moved 
fornied"on'^thè nigh^S 
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ACM is a great facility for unearthing and developmg new talent' 
Rob Wells. Senior Vice Président. Digital, Universel Music Group International. 

.PM K?Sj|Ç ".srss-: . tf.' « MUSICMAW w iÊHRolèr,. 
mTHEACADEMY 

MmM OF CONTEMPORARY 
W m music 
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www.acm.ac.uk 
EUROPE S LEADING SCHOOL FOR ROCK AND POP MUSICIANS 

ThankYou... 
To ail fhends, sponsors and supporters of ACM for their help and commitment over the 
last decade. Here's to the future of music. 

Congratulations... 
To ail ACM students, past and présent, who have successfully forged a career in and 
around the music industry. 

Welcome... 
AU members of the industry are invited to corne and experience ACM and 
discover the artists of tomorrow. 

■Wl— '— - H» r 

Check out... ACM is a goldmine of talent to be discovered by you and the music industry 
Check out www.acm.ac.uk/studentportal and sample some of the 
amazing music that ACM students produce every day. 

eat. sleep. drink. learn. 
?hIR~0O®0° J ENQU|RIES@ACM.AC.UK I WWW.ACM.AC.UK 
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S0 For ail A&R enquiries contact Mark Bounds at markb@acmiicuk 

In just over a decade the Academy Of Contemporary Music has seen a ten-fold increase in 
students while building a strong réputation as a key industry player. Christopher Barrett reports. 

ACM: tomorrow's 

artists today 

Flanked by the rolling Surrey countryside and home to hordes of affluent commuters, the bustling market town of Guildford might not be the first place an A&R would think of look- ing for the next cutting edge act. Genesis may well have evolved in nearby Godalming, but Guildford did not start to build a réputation as a hotbed of creativity until the arrivai of a young and ambitious guitar tutor. Originally working out of his mum's garage with a "little business called The Guitar Stu- dio" Phil Brookes has seen his company devel- op into a thriving music éducation establish- ment currently overseeing the development of 1,600 students annually. Behind the doors of the imposing Rodboro Buildings, smack in the centre of town, the Academy of Contemporary Music is a hive of activity, with students darting between teach- 'ng rooms, rehearsal studios, production suites and the Business Development Centre. Just some of the facilities on offer at ACM include nine live rehearsal rooms, three tecording studios, two suites of iMacs, a 130- 

seat lecture theatre, seven instrument spécifie studios sponsored by manufacturers such a Fender, Yamaha, Marshall and Roland along with live, pre- and post-production studios. Next door is the 300-capacity Electric Theatre which ACM regularly takes over for live shows, including an animal six-day showease event. The remarkable array of facilities available at ACM enables students to spécialisé formance (vocals, bass, drums, and guitar), production and the music business. "I started to realise that so much of music éducation was divorced from the music indus- try," says Brookes. "The music industry was saying 'it's not particularly relevant' and because I had worked in the industry, bands and studios, I thought we could put together a really crédible music éducation establishment that was separate from mainstream éducation and really focused on the industry." Set up in September 1995 with 150 part- students, ACM has steadily expanded '' 

Weare 
creating a real music 
industry centre of excellence with a strong output opérations and now offers one-year diploma Phil Oiookes, ACM 

and higher diploma courses along with an accelerated two-year Batchelor of Arts degree programme in Contemporary Popu- lar Music (validated by Middlesex Univer- sity). New for 2007 is a BA Hons course, Creative Sound Design and New Media (validated by Surrey University). Meanwhile, the Academy is busy licens- ing its curriculum and branding to schools s far afield as South Korea, South Africa, Japan and USA. Having developed an international réputa- tion. ACM attracts interest from both home- grown acts and artists based abroad, as Brookes proudly emphasises, "Red Hot Chili Peppers' drummer Chad Smith cornes in and does drum classes and clinics and has put his name to a drum studio," he enthuses. Other regular visitors include Feeder's Mark Richardson and Jamiroquai bassist Paul Turn- er. "Jimmy Page, Brian May and Dave Stewart have ail been in," continues Brookes. "A whole range of guys corne in and do masterclasses and clinics - it adds another great dynamic." 
19.05.07 MUSICWEEK 15 



n effective its community of 1,000 full-time and 600 part-time students, ACM launched an online student portai in Oetober 2006 (www.acm,ac.uk/studentportal). "It's like an online learning community for the students," says ACM commercial manager Julia Leggett. "We can search for students on the site and use the internai email System to inform them about labels wanting artists to audition." The site also allows each student to set up their own web page with a profile and "music vault" of their songs which can then be accessed by industry per- sonnel using varions search catégories, such as genre, dent âge and music discipline. According to Leggett, the site is an invaluable asset that also helps the Academy find work placements for its pupils. But, despite the many facilities on offer, the Academy often finds that it has to actively motivate students who find it hard to inté- grale. "The key thing is that a lot of students arc disenfranchised with éducation," says Brookes. "They come here having not had the best experience with secondary éducation, which is often structured towards the non-cre- ative mind. So, when they come here, often there is a job within the counselling services to turn them around before we even start." "Thére are three kinds of student," explains 

n il 

Brookes, "the talented and not driven, driven and not talented and then there is the driven and talented and they are the ones that go screaming ahead. The challenge lies with the ones that aren't driven; you have to sweep them out of the woodwork and help build their confidence. When the tables finally turn, you often find you have a star on your hands." Along with new Sugababes member Amelle Berrabah, among the many former ACM stu- dents presently making themselves heard are singer-songwriter Nick Harrison, signed to A&M and Empire Artists Management, Sony BMG signing Newton Faulkner, whose single I Need Something was released last week, and OUie Thomas from Switches, with their Atlantic Records' début album Heart Turned 

To D.E.A.D. recently following the single Lay Down The Law into the charts. In 2004, the Academy launched a Business Development Centre with the aim of providing industry experience and advice via its two record companies, publishing opération and experienced staff who support students with career advice. "We will look at their song structures and help them develop their songwriting and pro- duction skills as well as nurture the students with real A&R advice and support," says A&R consultant Mark Bounds. "We are creating this swathe of artists that have had a good experience here and are happy to talk about that publicly and also come back and mentor students," continues Bounds. "There is nothing better than showing a stu- dent who is about to start their diploma in Septcraber that Nick [Harrison] has a single sitting in the Top 10. A lot of Nick's friends saw that within six months of completing the demo he was signed to Empire Management, Uni- versal Publishing and A&M. As a resuit, a lot of his peers really raised their game." "It ail filters through into our marketing," says Brookes. "Potential students will see that we offer ail these additional services like the potential of getting a single out or their music on a computer game, people getting signed. It raises the bar at admission - so we get a high- er standard of people coming in. We are creat- ing a real music industry centre of excellence with a strong output; it's a self perpetuating 

ROCK ON! 

Congratulations to ACM 
on your first decade, 
from ail at Guitarist, 
Total Guitar, Guitar 

Techniques and Rhythm. 
Here's to many more! 

wu i i» 

To Pliil, Helen and die team. 
Wishing you a very happy 10"' Birthday. 

We ai e proud to lie your publishing 
partner and part of your success. 

Keep up the great work, 
From Nigel & ail at peennusic UK 

From Acoms to Oak trees! 



THE SAVAGE JAZZ An elevating blend SOWENA of nu-reggae, soul. ska, reck and funky blending poweriul acousticgrooves with reggae/funky- 

ACM means business ACM's Business Development Centre (BDC) not only provides students with invaluable Industry access and expérience, but includes a successful publishing company and 
"It's the industry focus of the collège," says ACM commercial manager Julia Lcggett. Along with setting up showeases and auditions, the BDC regularly invites publishers, record labels and promoters down to the Guildford site, providing students with an opportunity to network with industry professionals. By proactively placing students on work expérience, ACM sees many of them being offered jobs in the industry. "They learn the whole gamut of business and performance skills and that préparés them for the outside world," says Business Development Centre manager Brendan Byrne. Die publishing opération Piatinum Sound works closely with games publishers such as 

THQ to provide music from ACM's students and alumni for games franchises includlng Moto GP and Juiced. It also 
shop" clearancc service for music supervisors and creative directors working on film, TV and DVD projects. While Peer Music undertakes the publisher's admin, excluding North America, Piatinum Sound has, according to Byrne, developcd close ties with Ricall and offers film and TV executives access to an exclusive search engine, Song Searcli, that allows them to peruse ACM's extensive database of music. ACM also offers a launch pad for its pool of talent via two record labels; Worst Case Scénario and Spin Dut Records, which spécialisé in 
respectively. Set up in 2004 and with distribution handled by SRD, Spin Out's house and breaks repertoire is released on 12-inch vinyl and MP3, with digital distribution handled by 

Beatport and Alex Lee Management. In contrast, Worst Case Scénario has bcen busy slnce January 2006 releasing guita based sounds. Founded by promoter Neil Simpson, former Sony A&R Mark Bounds and Spill Magaz editor Chris Dempsey, Worst Case Scénario not only releas the work of ACM attendees b actively acquires external repertoire. Along with seven-inch vinj relcases, tracks by artists suc as SixNationState, The Follow and Midnight Juggernauts an made available digitally via a deal with Universal Digital which aggregates the music t digital retailers including Napster, iTunes and Tdigital. "We have a pool of talent here which makes the A&R man's job very easy," says WC A&R consultant Mark Bounds "It is that first step into the real world; you get a band with a producer and an A&R man and it suddenly makes them realise what they have 
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the music 

Happy Birthday 

ACM 
THE ACADEMY OF CONTEMPORARY MUSIC 

Congratulations on a 
decade in the business: 
not many 10 year-olds 

sound this good! 

IS Roland 
 WE DESIGN THE FUTURE  
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Artists must continue finding innovative and unusual ways to shift albums for success 

A novel way to sell an album 

EDITORIAL 

ma)1in@musicweekcom Martin Talbot. editor, Music Week. CMP Information. First Floor, Ludgate House, 245 Blackfriars Ro London SEI9UY 

Buying a single has become increasingly complex in recent months. Now, it appears, the same transforma- tion is impacting on the humble album. Over the past fortnight, music fans have found a sériés of new ways to acquire new studio offerings. Ryan Adams fans can get a ffee CD by buying a limit- ed-edition T-shirt, Prince fans get an album with a concert ticket, Crimea followers can even pick up a downloaded album completelyfree of charge - and, of course, a few weeks ago you could get Tubular Bells by buying a national newspaper on the right day. Devaluing the album? Maybe. But the reality is that as monetising recorded music becomes increasingly challenging, so new models must evolve. If an artist does not make royalties - after the initial advance - until s/he sells 1.5m to 2m albums, other ways of generating cash are essential. For those artists who cannot command such significant advances, any means of generating income are up for grabs. In an era when music is increasingly commoditised and available for free, the challenge is to maintain the sense that music does indeed have a value. But, what is clear is that the days when handing over a crisp tenner (give or take a quid or two) was the 

only way to acquire a new album are long gone. 
Prince's "low key" live show at Koko last Thursday illustrated, in one way, why such models may be increasingly necessaiy. Here is a raan acclaimed by many as the greatest live performer currently plying his trade. And yet he has not enjoyed a commercially successful record for more than a decade. During this period, he has skipped from label to label, each convinced that they can return the man to his former commercial heights. Ail have failed to do so, for whatever reason. If ever there was an artist for whom the "buy a tick- 
et and you'll get a free album" was designed, Prince is he. No-one illustrâtes better why live music holds such a premium in the current musical environment. If anything, the great man may be undervaluing the premium that his live shows hold; £31.21 - a price which includes that free album - is amazingly cheap for what is set to be the live event of this summer. And, if any artist was made for the "order your live CD before the show, pick it up at the end" model, it is Prince. Put me down for the 21-CD box-set now. 

DOOLEY'S DIARY Ail dressed up, 
everywheretogo 
Remember where you heard it Universal Classics & Jazz may be on the cusp of ditching DRM, but former chief Bill Holland admits he's a complété technophobe, "My PC's being repaired and l'm dreading getting it back, because then l'Il have to start using it again," he told Dooley 

due about YouTube or MyTube or anything like that".. Punk rock! A CD arrived on Dooley's desk last week with the illuminating title of (deep breath) How To Be Awarded Two Gold Records By Major Record Companies And Not Be Paid A Penny In Royalties. And who exactly is the rocking revolutionary in question? Step forward one Shakin' Stevens. "Companies then, and now, refused point blank to pay [royalties], setting 

A strict dress code at the launch of Estouian superstar Hannaii, meant oo jeans or trainers. That didn't deter some puuters, who tumed up underdressed to the eveirt. No probiem, organisers promptly dressed the offenders in sarongs. 

Pictured in said sarongs are (P r/back row) Careth Thomas (joiirnalist), Gideon Coo (BBC 6 Music), Hannah, clare Nasir (GMTV) and Craham Robeitson (BBC London). Front Sir Dai Liewellyn and Chris Hawkins (BEC 6 Music). 

their légal thugs on us, notes boldly proclaim, a ofShakey in action. "Sai and said légal thugs we now challenge - if you don't like this record, then sue us - please"... Prince's "people" are discussing a new deal for his next album, it seems. Can he make the full set of majors?.. At the Koko show on Thursday, Will Young hung from the rafters for a decent vantage point, while Pete Burns wandered up and down the stairs in a ghastly Union Jack dress desperate to be seen. Still languishing in the bar after the gig were Chris Moyles and mates, prompting Dooley to ask him the burning question: would the RI breakfast jock bother going to bed, or go directly to the studio? Hosting the UK's fastest growing brekkie show is possible on a couple of hours of sleep, it seems... Polydor bade ferewell to its long-term head of press, Sundraj Sreenivasan on Fnday and as Dooley went to press farewell festivities sounded like they were headinginto the early irMu Saturday... It has been a while between drinks for Natalie Jmbruglia, but it doesn't appeai to have softened demand. Her 
fortheoming single, Glorious, has 
omms0nlant,and iS rapidly circulatin9 forums and blog sites, The song is a 
SS^Ci:spinHuntof^^ I l fi LoniJPi9s On an unrelated note, Harvey Goldsmith CBE likes extra cheese with his cheese and tomato bagels. We 
SvSlSm%Ta9swfr

faStin 

when hetravels. Ifs alright for some... 

rc îlly • which made sense vehadjoinedthe triends, tamilies and occasional music fans gathered for the final Red Stripe Music Awards in London where six finalists, each whittled down from over 50 régional heats, battled it out for the top prize." THURSDAY: "Dooley had the pleasure of seeing new UCJ signing Beth Rowley at Soho's Rex cinéma, and was blown away by the young starlet's voice. The audience, by the way, induded a nuniber of creative, sync and advertising people who UCJ are targeting for cash, So don't besurprised if the first you hear of Rowley is soundtracking a Citroën advert." FRIDAY; "Last night I saw Prince live in funky London. And what an illustration of why live music holds such a premium in the current musical environment Who would rather listen to an album than see an artist of such sublime talent stnittinq the stage?" Torcad Dooley's 
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New era for Ronnie Scott's 
Jeff Beck, Jamie Cullum and Van Morrison were among the big 
names ai Ronnie Scott's last week for the venue's inaugural Jazz 
Awards. Owner Sailf ISreene reflects on a mémorable night 

Are you pleased with how the Jazz Awards ceremony went? Everyone w 
were miffedabout the Mobos stopping the award for jazz last year, so we thought we'd take it or. Ifs an 

but Malcolm Gerrie [who is on the venue's board] came in to help and did some filming. But next year I want to do it more professionally and find a big sponsor. It has been a husy few days at the club, wliat with Tony Bennett also playing and receiving a lifetime achievement award from Michael Parkinson. Having Tony Bennett here for two nights prior to this was so great; he had never performed here before. Literally, the hairs on your arms stood up. Yoi/ve heard ail these songs before, but the way he performed them was incredible - he was so relaxed. How did you manage to persuade Tony Bennett to play Ronnie Scotfs? I met him because he was staying in a hôtel not too far away and he came i bar with a friend of his and I "YouVe Tony Bennett!", and he said, Tm Tony Bennett" I said to him he should play the club; honestly, he said "yes" straightaway. His son is the 

"I said he should play thé < 
ibenefitfortheOldVic [which Greene also owns]. If you get someone like Tony Bennett performing it means a lot of olher people will. Tbey think, "If he does it fil do it" At the Jazz Awards ceremony you had the likes of Jeff Beck and Van Morrison turning up just to perform one number. What is it about this venue that attracts such high-calibre names? Ifs the history; ifs what Ronnie Scott did. And Léo [Green, the venue's Isonofthe latejazz musician/broadcaster Benny] is so fentastic at that because of his father 

and the fact he's a musician, too. He's just fentastic at getting the right people and getting them together. What were your Personal highlightsoftlie awards? Ifs just seeing ail th( together in Ronnie Se each other, le  like the star of the show; everybody was happy to see each other. Liane Carroll [who won the UK female singer award] was happy to be there and Jeff Beck came up to me and said, "1 want to do three or four nights." What are you planning next for Ronnie Scotfs? 

One of the great things about Ronnie Scotfs is it has ail this histoiy and what l'd like to do next is make more of the branding. l'd like to bring out DVDs, have a TV show from here once or twice a year and do festivals. Do you think people who have never been through the doors before are now visiting the venue? We're expanding the people who corne in here. On Saturday momings we're 

/ best of young English jazz artists playing on a Sunday night Ifs more than a year now since you commissioned a complété overhaul of the internai workings of the venue. What do you make ofthe results? Ifs tumed out really nicely, although l'd like to do something with the loos if I could. But it feels really nice here, although I would say that Ifs just bringing a club that is 50 years old next year up to date. People want a certain amount of comfort and what Ronnie Scott once said about the nies and the food ["A thousand Aies cannot be wrong"] and chewing gum on the fioor, people these days will only put up with that for so long. Sally Greene, who also looks after die Criterion Theatre, Piccadilly and Old Wc, took over Ronnie Scotfs from co-founder Pete King in 2005. The venue last Monday 
included performances from artists such as Jeff Beck, Jamie Culium, Kyle Eastwood. Morrison. 

Fontana man was tKe best in his field 

Tributes fiooded in from a. . Atlantic last week following the death of the British music executive Steve Pritchitt Pritchitt, who was brought in by Universal Music Group Distribution two years ago to build its independent US music distributor Fontana, passed away on May 6 after a year-long baltle with cancer. LA-based UMGD président Jim Urie describes his executive vice président and général manager of Fontana, as a "true music man". He adds, "Steve fought a valiant bout with cancer and died peacefully at his home, surrounded by friends and family. 

Steve's desire to 
challenge the status 
quo continues to infuse Ihe greater good 
Fontana today continue to infuse Fontana today. He 

Prior tojoining Universal, Pritchitt 
Steve as a great friend, of life and dedicated bu 

i a fan. manager, business and wz bublisher, inten, executive and finally, the heart and ""'il of Fontana We will remember 

Global Underground's founder AndyHorsfield,whose label was handled by Pritchitt and Fontana, was also quick to add his thought? about the executive. "Ifs sosad.1 was in a right state yesterday," says the New York-based label owner. "Steve was a wonderful, kind and passionate person who will be missed by ail who knew him, His drive, passion and expertise were the reason Global Underground joined Fontana and he builtth in the 

US in such a short time. He truly was the best in his field," Urie brought Pritchitt into the UMGD fold in 2005 to build Fontana from scratch, one label and one employée at a time, "His vision of building a différent kind of independent distribution company has been and will continue to be the Fontana credo," adds Urie. "But most importantly, Steve valued family, and we at UMG 

a broad range of home entertainment and multimédia software products. Hiscareerin music also included stints as senior vice président of international for Atlantic Records and vice président of business development and content acquisition for eSplice Inc, a provider for private- label entertainment online stores. Pritchitt is survived by his wife Tina and mother Jean. A private service is expected to be heldshortly. 

Covermounts: 
a new source 
ofrevenue 
Instead of flghting against covermount promotions, major labels should exploit the mass-market reacb newspapers offer to re-connect artists back with new and lapsed record buyers. Covermounts do not cannibalise or harm sales from existing product, as tbey are usually live recordings owned 
taken from a live DVD title. Newspaper covermount CDs are 

Promotions, tbey could exploit the huge reacb and marketing spend the newspapers offer to heavily promote artists' catalogues, downloads, consumer offers and retail b'e-ins. this is not devaluing music, il is promoting 
Far from hurting album sales, there is a positive effect on sales of albums 

major labels got involved. Newspapers will commit huge marketing spends to these promotions in paper, éditorial, online and TV advertising and would the opportunity to 
can't buy the kind of mass-market 

there are large licence fees available for content owners and artists who benefit from both master licence fees and huge mechanical payments if tbey are the songwriters, The revenue generated from a 

If the music industry is serious about looking for new revenue streams and markets, it should fully exploit newspaper covermount promotions as tbey offer large incrémental revenue streams and free mass market promotion for their artists catalogue Stanford is the managing director of Upfront Promotions, which put together the Tubular Bells promotion with EMI and 77» Mail On Sunday. 


