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BMG and EMI deals highlight the contrasting values of recording and publishing assets 

Sound investments? 

By Gordon Masson Two of Ihe biggest deals in the recent histoiy of the music business further underlined the contrasting fortunes of the recording and pub- lishing businesses last week. In an unprecedented week of trading, EMI approved a ia.-thn takeover by private-equity firm Terra Finira Capital Partners, with the European Commission backing Universal's £l.lbn acquisition of BMG Music Publishing less than 
The two deals corne at a period 

try properties, wâth Sanctuary Group currently understood to be on the block, along with the group's 49% stake in the Geoff Tra\%-led Rough Tratle Records business. On Tuesday last week, the EC green-lighted Universal Music Group's proposed acquisition of BMG Music Publishing after an eight-month probe - provided the company sells assets including Rondor UK and Zomba UK. Although David Renzer was immediately put in charge of the new global player as chairman/ . CEO, the executive fall-out from the move - including tl UK staff - will become c the coming weeks and months. During that same period, the company which Universal will rival as the world's biggest music pub- lisher - EMI Music Publishing - may also change hands. EMI Group's board took both the industry and the City by surprise when it approved the Terra Firma takeover last Monday. The EMI deal has naturally prompted spéculation about the possibility of other poten- tial bidders, including Warner Music, coming in to make a counter offer to Terra Firma's 265p-per- share bid, while debate over the pri- 
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vate-equity firm's plans for the UK major includes the option of it sepa- rately spinning off the recorded music and publishing businesses. It is EMPs recorded music and publishing businesses, and their contrasting recent fortunes, which mosl spectacularly illustrated the changing attitude towards the music industry among City financiers. The money men's valuation of music companies has, in général, showed two trends in the past decade: record companies have 

seen their value fall, while music publishers have seen their net 
lysts suggest that including record labels as part of a sale may even dévalué a company. Patrick Yau, a média analyst at Bridgewell Group, says, "There is less perceived risk and more per- ceived intellectual property in music publishing." This appears to be backed up by EMTs own financial reports. The company was the fîrst to start 

reporting publishing figures sepa- rately in 1999. In that year, its recorded music division brought in revenues of £2.0Sbn and had an operating profit of X182m. Music publishing revenues were £3l6m and operating profit was £87.5m. In the financial year ended March 31, 2007, EMTs publishing division reported revenues of £401m and an operating profit of nearly £106m. The recorded music division, meanwhile, had an oper- ating profit of£45m from revenues 

of £l.35bn. Such figures mean that, in the past eight years, EMI Music Publishing has seen its revenues increase by nearly 25% and its prof- its soar by 21%. Over the same peri- od, EMTs recorded music business 
and its profits tumble by 75%. "The margins in music publish- ing are wonderfully good - they can achieve about 30% of EBTTDA and there are vety few industries that can boast that," says Accenture Market- 
director Theresa Wise. "Re taj l's mar- gin, for example, has been squeezed to about 4%, while even télécoms are falling now, so no wonder that investmenl houses have started to target music publishers." That endorsement might help Universal, which has to sell Rondor UK and Zomba UK as part of its concessions to win regulatory approval in Brussels. 
interested in the Rondor and Zomba catalogues tells Music Week, "There seems to be a lot more money looking for song catalogues now, so it's a seller's market, com- pared to recorded music, where it seems to be a buyer's market" But Yau notes, "The interesting thing about Terra Firma is that they have not mentioned music publish- ing in any of their officiai docu- ments so far. Their position seems to be that they want to enhance EMTs recorded music side of the business by leveraging the digital opportnnity and they see that the time is now right to make a signifi- cant investment in that sector." 
of sales prices also backs up the analysts' opinions. Terra Firma's offer for EMI représenta a multi- ple of 1.4 on the company's rev- enues, while Universal's acquisi- 
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Twenty weeks of jockey ing 

Eric Nicoli relinquishes EMI's board chairman rôle and steps into the CEO position, after axing Alain Levy and David Munns. John Gildersleeve takes on rôle of chairman and becomes instru- mental in selling the Company. nnounces £llOm ings programme. 

to make a pre-condition- al, non-binding 260p a share offer for EMI, while other parties also voice interest - including Terra Firma. EMI rejects Warner offer, inviting ail suitors to corne back after mid-April trading 

EMI profit warning indicates that revenues will be down 15% in the year to Mardi 31, 2007- EMI sets May 23 as the date it will announce financial results. 
EMI confirms an initial approach 

EMI issues trading statement, prompting approaches from a string of private equity compa- nies - including One Equity Part- ners, Cerberus, Fortress and Terra Firma - ail of whom suggest an indicative price, outline their due diligence requireraents and sign an NDA. Ail these interested parties get access to an online "data room", created to give every- one access to the same informa- tion, and to management to 

number of parties; around this time, Warner finally cornes for- ward. At this point, no deadline is set - by which everyone should get their sealed offers in, after 

Sunday Tclegraph suggests hedge funds Fortress and Cerberus are set to offer less than 260p a share for EMI. 
Sunday Times suggests Wamer is ready to offer a £l00m sweet- ener to make an EMI deal, but the US group makes no new offer. 
EMI Group recommends that shareholders acccpt Terra Firma's offer of 265p. EMI Group makes results announcement deelaring revenue is down 15.8%. Italso pub- licly reveals Terra Firma offer. 

The 28-day deadline for Terra Firma to publish prospectus for EMI's shareholders. 
The 60-day deadline for share- holders to accept Terra Firma 
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BRI awarded record damages 
against "rogue retailer" trading 

CDWowloses£41m 

infringementcase 
by Ben Cardew The BP! h as been awarded £41 m in damages in ils case against online retailer CD Wow. It says the award is "the largest settle- 
ing induslry to date in a copy- right infringement case". The award cornes after CD Wow 
of copyright in a case brought by the BPI, havingsigned undertak- ings in January 2004. that it would cease to sell CDs to UK and Irish customers that had 

BPI's case, says that the ruling - and the size of the damages awarded - sets an important légal précédent. "This will have a huge déter- rent effect against other parallel importers, We will use the judg- ment and award to eliminate the practice ° she says. "The judg- 
allel importing is illégal. If there was any doubt, there is no douht 

BPI chief executive Geoff Tay- ir adds, "Illégal imporls of this 
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o 'If Terra Firma ultimately get thertendson EMI, 
they may well have a bargain on their hands. 
Editorial, pl4 X 

Your guide to the latest news from the music industry 

Entapannounces 
revenue increase • Revenue at Emap's radio division increased 16% for the year, although 
in national advertising remain tough. 
£164m for the year to Mardi 31, up from £141m in 2006. • EUK lias agreed a deal in prindple to supply Asda wilh ail of its music and20%of itsDVDsfrom September. Under the proposed agreement, which will last for no less ' voyears, EUK will supply ail 320 of a'sUKsti entire music product range. • Stockbrokers were last week urging clients to invest in GCap Media as reports of the Company becoming a potential takeover target 
• An appeal to overturn a High Court judgement regarding the use of Jimi Hendrix material bas been rejected. Former Hendrix manager John Hillman was seeking to overturn an earlier judgement which said he did not have the rights to issue material of the artist 

jafeliouse Recoi diugs artist Phil Campbell bas signed a deal with EMI's newly-revived Charisma Records imprint The label, which 
^ will rclcase a remastered version .1 of CampbeU's début album Joy on | September 3, wilh the single Cold Engine preceding it this summer. The release follows the album's limited independent release earlier in the year on Safehouse. The Scoltish-born Campbell began bis career with WEA in the mid- Nineties, where he was signed by Clive Black, now bis manager. Black took Campbell with him to EMI where he recorded the unreleased début album, Fresh New Life. Campbell later left EMI only to resurface on Black's Safehouse label in 2006. 

NME focuses 
on indie stores Q NME is launching a sales 

one new speciality store, as the company focuses its businesses on its twin US power bases of New York and California. • In a survey into the nation's habits, Ofcom discovered that local commercial radio attracts a larger share of listening hours in Scotland (43%) than in any other nation (UK average 32%). • A number of shows on the European leg of Elton John's Red 

partnership with social networking site Facebook, which will see the launch of a ticketing application plug- in for Facebook users. © GCap is partnering with The Sun newspaper to offer listeners entertainment podeasts, with celebrity interviews and exclusive 
© Magic 105.4 has signed a deal to become the officiai radio partner for George Michael's Wembley concerts. ® Virgin Radio has teamed up with EMI and marketing agency Media Circus to launch its Essential Albums collection. Under the scheme, EMI will re-release six albums per quarter with Virgin Radio branding. ® Microsoft h 

digital at EMI Music North America. Berkowitz is to be based in New York and will lead EMI's digital strategy in the territory. » Graham Parrott is to stand down as Local Radio Company chairman. The announcement came as the company posted intérim results showing it has narrowed its like-for-like first-half loss. • The MCPS-PRS Alliance lias announced that the post of général counsel, lield by Crispin Evans, is being ,■■■-- 

stores and newsagents which wil give one retailer the chance to stage an W/Wf-backedgig within their store. The magazine also understood to have turned h Xfm founder Sammy Jacob, as part of its bid to move into 

9 Woolworths has pledged its continued support for the physical single market, despite Asda abandoning the CD single in the face of plunging sales. ® Birmingham Town Hall lias announced a full programme of events and a £35m re ' Project to mark its 11-year absence. 

• Sainsbury's is shutting its 
burysentertainyou.co.uk, which sells COs, DVDs, games and books. ® XL is to issue Dizzee Rascal's fortheoming album Maths & English as a digital-only release in North America. • The BPI's Annual Members Conférence and AGM will take place at London's Mayfair Hôtel on July 4. • The Treasury is reportedly considering a £lbn sale of Channel 

Pandoraand 
Sprint join forces • Online personallsed radio station Pandora has signed a US deal with mobile operator Sprint to make its service available to Sprint customers. • Mercury has signed a distribution deal with singer songwriter Katc Walsh, which will see the label distributing and marketing Walsh's 

& Sound tent, whic new DJ talent and bands at this year's Glastonbury Festival. 

Stones splît 
with manager 

ay involvement. BPI. 

. st 2005, will immédiate effect ® HMV has appointed Justi iw position of online. Moodie will overse e-commerce marketing, busii development, design and development and will report 
9 The Metropolitan police have arrested a man alleged to be the UK and European conduit for Russian download site allofmp3.com. • Three ringleaders of a music, film and games counterfeiting scam in the north west of England have se brought by the 

:s Radio and Frontier Silicon have announced the development of an iPod plug-in device that will allow users to tune into both DAB and FM 
O GD Worldwide is offering 150 artists free use of its online sales and promotion engine Usync, which provides both e-commerce and marketing facilities for acts of ail 
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FROM FRIDAY 1ST JUNE ROADRUNNER RECORDS WILL BE SOLO AND DISTRIBUTED BY ADA VIA GINRAM 

INDIES T: 020 7368 2596/2678 E; ORDERSOINDIE-THINKING.CO.UK NATIONAL ACCOUNTS T: 020 7368 2636 F; 020 7368 2762 

T: 01296 395151 F; 01296 395551 E: ORDERSAYLESBURY@CINRAIVI.COM W: WWW.CINRAM.COM/UKLOGISTICS 
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DREAM THEATER 'SYSTEMATIC CHAOS' ST0NE S0UR 'COME WHAT(EVER) MAY' DEVILDRIVER THE LAST KIND WORDS' CD/SPECIAL EDITION CD+DVD SPECIAL EDITION CD/DVD CD CAT NO'SiRR 7992 2/8 CAT NO: RR 8073 5 CAT NO; RR 8010 2 RELEASE DATE-JUNE 4TH  J RELEASE DATE-JUNE 4TH J ^ RELEASE DATE - JUNE 18TH 

- 3 INCHES OF BLOOD, 36 CRAZYFISTS, BLACK LABEL SOCIETY, BLACK STONE CHERRY, 
CALIBAN CKY, CRADLE OF FILTH, DAATH, DEVILDRIVER, DRAGONFORCE, DREAM THEATER, DRESDEN DOLLS, HATEBREED, KILLSW1TCH ENGAGE, MACHINE HEAD, MADINA LAKE, MEGADETH, NICKELBACK, OPETH, PORCUPINE TREE, SANCTITY, SATYRICON, SHADOWS FALL, SLIPKNOT, SOULFLY. STILL REMAINS, STONE SOUR, TRIVIUM, WITHIN TEMPTATION. 

W; WWW.ROADRUNNERRECORDS.CO.UK | E: RRGUEST@ROADRUNNERRECORDS,CO.UK ^AgRUNNER 

I 



m 

LIVE g» DOWNLOAD FESTIVAL. °' °Vr?nSSn 'roi 

m 

sr w 

& tell 

Enjoy the buzz, Do the biz, 
London Galling, the world's fastest growing, 
future-facing music business event, features 400 
international exhibitors and world-class speakers from 
Bowie producer Tony Visconti and Squeeze's Difford 
& Tilbrook to Warner Music International CEO, Patrick 
Vien. Plus live music, showcases, one-to-one advice, 
parties and networking events. 
London Calling is the place this summer where you can hear, see, smell, touch and taste the future of the music business and meet labels, managers, distributors, licensors, brands, service providers, retailers and technology companies from ail over the world. 
London Calling is your direct route to the new business models, new partners and new technologies which will ensure you stay ahead of 

London Callln 5H 
ithe missing link In the évolution of music business 

iLONDON 
|CRLUNG 

The Future of Music Business 28th - 29th June 2007 Earls Court, London 

 ^ QulbUS Coftd street di| 
Register before 31st May for the spécial Early Bird price. Just visit w «.Iondoncalling2007.com or call +44 (0)20 8232 1680. 



With rock radio stations, magazines and festivals thriving, and stalwart acts being 
joined by a promising new génération of musicians, rock is in rude health. Here, a panel 
of experts offer opinions on the genre's ongoing appeal and the challenges ahead 

Let there be rock 
As consumers increasingly sate themselves with tracks cherry-picked online, the industry lias been forced to contemplate the future of albums - yct rock records remain strong perfonners. From Iran Maiden to Madina Lake, the guitar-ftielled genre was responsible for 37% of ail albums sold in the first quarler of2007, according to The Officiai UK Charts Company figures, and is enjoying some- thing of a renaissance. With rock albums regularly outselling their nearest rival, pop, by two to one, the advcnl of dig- ital radio spawning a number of successfiil special- ist rock stations, rock magazines' ABCs on the rise and the live market going from strength to strength, the genre remains one of the most buoy- ant elements of the niusic market. Music Week canvassed key professionals in the business of rock to establish the acts fhey expect to break through this year, tire challenges ahead and which track kick-started their passion. 
Unsigned acts Bands are now able to generate a strong following via social networking sites and as a result gener- ate revenue from playing live and selling merchan- dise - ail without being signed to a label. In what way are you covering new and unsigned acts? 
Paul Brannigan: editor, Kerrang! Our coverage of emerging acts hasn't changed much since the advent of social networking sites - but the big advantage now is that we eau instantly acccss bands' music online without rely- ing on release schcdules. 

Bruce Dickinson: artist and ôinusic présenter Obviously, being a rock show we are 

constantly geltingsent new material but most of it is filtered tlirough word-of-mouth. You keep your eyes and ears open and keep snifling around. 
Darren Taylor: editor. Rock Sound Bands bave always bcen able to generate revenue from playing live and selling merchandise, it'sjust tliat in tliis day and âge the tools are there to hclp bands to sprcad their music farther afield tlian ever. You can record a track in your bedroom in Peterboiough one night and someone in South America can listen to it the next. But that doesn't mean it's any good. 
Mature artists Unlike many genres, older acts stich as Iran Maid- en and Metallica remain bugely popular décades after launcbing their careers. Why is it that rock bands tend to enjoy greater longevity tlian acts in other genres? 
Lisa Bardsley: label manager, ADA UK Rock/ métal lias rarely been a fashionable genre in the UK but fans have an "underdog" spirit and tliey remain passionately loyal to the bands they love. Métal and rock gigs are always a greal expérience and, for classic bands like Iran Maiden, their live shows have kept their fan base strong for 25 ycars. 
Steve Beatty; managing director. Plastic Head Once a rocker always a rocker. Rock isn't dispos- able or crass as most pop is thèse days. 
Paul Brannigan: Kerrang! I guess it helps that rock fans are hugely loyal, but it also helps that a lot of rock musicians are just as excited about banging our riffs at 50 as they were at 15. Rock fans, whether in bands or not, tend to be Tifers". 
Bruce Dickinson: 6music There are older acts that are just regurgilating their past glories to ever- diminisliing numbers of people. But there arc other bands who still 

basis for those bands is probabiy the fact they I never compromiscd and that tlieyvc always 1 ficrcely independent. 

gig! It's hard to ever forgel that experic frankly, why vvould you wanl to? I jiud m kceps peuple feclingyoung! 

Rod Smallwood: Iran Maiden manager'l'Iie grci rock bands ail have a very high level of musicianship 
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and see themselves as musicians, not celebrities. This, and generally a higli level of integrity, makes for soraething rock fans can relate to. Also, these bands rarely need to rely on radio and video channels, although this can be valuable to them of course. Word of mouth bas always been a slrong factor in the rise of rock bands. 
Darren Taylor: Rock Sound Personally, I think bands like Iron Maiden, Metallica, and AC/DC's longevity stems ffom an era where acts were allowed to develop over two, three, four or even five albums. Taking a short-term view on an act is a major problem in the music industry today, espe- dally at major labels where there are shareholders tobeansweredto. 
Dan Tobin: label manager and A&R director, Ear- ache Records These bands aie in it for a career, not a one-hit wonder. They engender tremendous loy- alty in their fens by putting in the work in terras of touring, régulai releases and constant média work. 
Mick Wall: rock critic and Planet Rock présenter Because rock bands are never in fash- ion, they never go out of fàshion. They also, histor- ically, represent the "alternative' to other, main- stream, single-orientated genres, concentrating much more on albums and live shows. 
Steven Wheeler; rock and pop buyer, HMV What I think marks artists like Iron Maiden or Pearl Jam apart from your dance or pop acts is personality and ability to change over a career. The fanbase tends to be less fickle too. Once you find a band you like, you'll pretty much stick with them through the highs and lows. 
New génération What do you think of the new génération of bands blurring the boundaries of rock and pop such as Enter Shikari, Fall Out Boy, Young Love, The Sounds, Madina Lake and Good Charlotte? 
Steve Beatty: Plastic Head I think those bands have no right to even associate themselves with "punk" as the}' are ail simply awful pop bands. 
Paul Brannigan: Kerrang! I don't necessarily think that these bands are doing anything genuinely groundbreaking with their sound; a decade ago rock fans could have compiled a similar list substi- tuting Pitch Shifter for Enter Shikari or Blink 182 for Fall Out Boy. These bands are re-energising the rock scene again for younger fans. 
Malcolm Dome: Total Rock None of these names are blurring any boundaries except Enter Shikari, who are challenging and inventive. The others have become so pop-oriented that one wonders if theyVe much rock credi- ", bility left. 

Rod Smallwood; Iron Maiden manager Rock fans are an intelligent breed and can quickly discem what is pop and what is rock. Fans can easily aceept a commercial sound to their rock, but as soon as it smells of commercial sell-out they will bin it. At the end of the day, credibility is key. 
Dan Tobin; Earache Records I think it's great that a hard-working band like Enter Shikari or Fall Out Boy can make it Some of the other bands men- tioned are less challenging musically, but if they provide an entry level for young kids to get into rock music then that's great. 
Julie Weir managing director and A&R director, Visible Noise The new génération of bands mixhtg pop and rock is great. It's opening a door for kids to delve further into the genre at an earlier âge. Kids who are interested will always search below the surface of the artists they like and go from there. 
Steven Wheeler HMV With new rave and the cur- rent flux of emo-pop we'Il see some bands flourish for several years (Fall Out Boy and The Klaxons being the obvions contenders) whilst others will be languishing in the bargain bins this time next year. 
Biggest challenge What do you see as being your biggest chal- lenge in the next 12 months? 
Lisa Bardsley: ADA UK To make the most of the opportunities that emerging technologies are offering to promote the music and open up new ways to generate revenue. The métal genre tends to inspire really active and committed fan bases, so Fm really looking forward to seeing how we can work with community and user-generated content models to reach them. 

Paul Brannigan: Kerrang! Obviously I have targets i for the magazine for the year ahead, but the most I important thing for me is that at the end of eveiy 1 week I can sit down with the Kerrang! team and we can be happy that we've delivered another issue that is essential to rock fans in the UK and beyond. 
Bruce Dickinson: ômusic My biggest challenge in the next 12 months is to try and persuade Radio TVvo to do a rock show. 
Malcolm Dome: Total Rock Wow. Too many to mention. Let's just say keeping up with the deluge of releases every week. 
Stuart Galbraith: Live Nation To maintain growth. Ifyou look at this summer, we have two shows with Muse at Wembley that have sold out and we're well on our way to selling out a stadium with Metallica It's really just how much further can we keep going. 
Paul Gregory: Bloodstock Growing www.blood- stock.uk.com, andcontinuingto paint and develop our new festival, (You) Young Original Unsigned, This will give the UK's emerging talent of ail gen- res, their own festival. 
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Craig Jennings: Raw Power Management Break- ing ail my artists to the next level - hugely impor- tant albums this year for Funeral For A Friend, Bullet, Fightstar and YCNI;MILO - and breaking a real punk rock band (Gallows) into the main- stream. And getting parents worried about what their kids are listening to in their bedrooms. 
Darren Taylor: Rock Sound With m 

ever out there, our biggest challenge will be sorting the wheat from the chaff to make sure our readers are kept abreast of the best new music out there. 
Dan Tobin; Earache Records Continuing to inte- grate digital options into what we do, providing more product that way and leaming how best to make it work and sell. And to keep punters inter- ested enough to be bothered to go to the shops. 
Julie Weir Visible Noise As I run a small label, I think my biggest challenge over the next year will be to keep going in an âge of diminishing margins and ever growing marketing costs. Ijustwanttobe able to continue to foster the best of new talent coming through for many years to come. 
Steven Wheeler: HMV Not allowing physical music to become devalued. We have ail been guilty of slashing prices in a bid to win over the public and I think the true effects of this are yet to be felt. I think the doom-mongers over-predicted the effect on physical sales by digital. We al] thought that vinyl was doomed 10-15 years ago, yet there is still a rabid customer base for the format so hope- fully the CD will be with us for seem time to come. 
Tip for the top What act do you believe is most likely to break through in the next 12 months and why? 

Paul Brannigan; Kerrang! Gallows are the most exciting band Tve seen for a long time. The/re not the most commercial rock band today, but theyfre untouchable live and they write brilliant songs. Biffy Clyro are gonna have an incredible year too. 
Bruce Dickinson; 6music I think a band that are cresting above the parapet are Killswitch Engage. I think they are going to be absolutely en 
Malcolm Dome: Total Rock Now, there's the rub. It's a case of the bands who should - Abgott, Orange Goblin, Clutch, Anathema - as opposed to the bands who could - Saosin, Zico Chain, Hînder, Beyond AU Reason. Those in the former category are probably purist and underground, while those in the latter have more commercial sensibility. 

Chris Ingham: Meta! Hammer/Classic Rock Dir En Grey from Japan. Its like an exotic Slipknot vomiting over a Max Factor counter. On steroids. 
Craig Jennings: Raw Power Management Gallows without a doubt. The freshest sounding band with with incredible attitude and briUiant songs. 
Darren Taylor: Rock Sound Td like to see Baroness make the breakthrough, theyVe far from a pop act but could definitely surpass Mastodon if their début album for Relapse is a winner. Other acts that I hope will make the break include; Sil- versun Pickups, The Big SIeep, Colour Revolt, Reuben and The Ghost Of A Thousand - aU are wildly différent in sound but ail equally great. 
Dan Tobin; Earache Records What Earache is see- ing is a huge interest in thrash métal, so a band like Municipal Waste, from Richmond, Virginia, could really make a breakthrough as the leaders of the comeback. 
Steven Wheeler: HMV Blood Red Shoes are pro- ducing a fantastic noise at the moment that is rare to find in young British bands. 



Featurés are edited by Chrisfnpher Barrett 
After six years in Aberdeen, the goNorth festival is travelling over the Cairngorm mountains 
to enjoy a Highland fling with ail that Inverness bas to offer, writes Gordon Masson 

Noith stars 
Britaiiis most northerly industry showcase event, goNorth is marldng ils seventh year with a switch in host cities and an expansion of the rôle it takes in promoting new music. The annual event has been based in Aberdeen since it launched, but, with 2007 heralding the Year of Highland Culture, organiser Shaun Arnold decided to take goNorth on the road to the High- land capital of Inverness. "Our aim is to recreate the incredible vibe of Aberdeen's Belmont Street, around Inverness' Church Street," explains Arnold. "It's important that people are still able to pop in and out ofvenues and see as many bands as possible." The business end of the June 7-8 gathering will centre around the Ramada Jarvis Hôtel, while the showcases will be held across eight venues - Hoo- tenanny, Madhatters, Foundry, 21 Degrees North, Pivo, Arts Bar, Ironworks and The Market Bar - ail within easy walking distance of each other. However, Inverness has not always enjoyed that plethora of choice. Arnold recalls, "When we first looked at creating goNorth, we actually looked at Inverness. Unfortunately, atthattime there was no way that the infrastructure could support an event of the size we were planning. But now there are a number of new venues on stream which make Inverness idéal." Ironworks is one such club. The purpose-built, 1,000-capacity building has hosted the likes of Kasabian, Primai Scream and the Buzzcocks. The emergence of other venues, such as Hootenanny's, could not be more tiraely. "We always planned to move goNorth to Inver- ness to coïncide with the Year of Highland Culture, 

but it means goNorth 2007 isn't just about music - there's, photography, film, fashion and other stuff too," continues Arnold. Now a hotbed of activity for the Creative indus- tries, the Highlands and Islands owe much to goNorth forhelping to cajole industry bigwigs into visiting the area, but Arnold modestïy plays down the rôle of his goEvents opération. In addition to goNorth's financial hackers - Highlands & Islands Enterprise, PRS, and Cultur- al Enterprise - the image of the business in the Highlands has been boosted by the coverage given to goNorth by média partners The Fly, BBC Radio Evening Session in Scotland, Is this Music?, Music News Scotland anàMusic Week. "Other initiatives have helped," states Arnold, "such as Highlands And Islands Labels, which started out as an organisation to give support indie labels, but has now gone on to cover ail aspects of the music industry." Others are happy to acknowledge Amold's con- tribution. "GoNorth has positioned itself well," says Geoff Ellis, who as boss of DE Concerts is one of the nation's leading live music promoters. "Man- chester has In The City and now there's The Great Escape in Brighton, so it's important that Scotland has a similar event," Ellis also points to the popularity of the show- case gigs - a point not lost on those who participate in those evening sessions. "We used goNorth last year as a launch pad for The Hedrons releasing their singles, album and playing more live shows," explains the band's manager Dougie Souness. "Up until that point, they had been playing a lot of gigs in the west of Scotland, so goNorth was the 
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first time we'd sent them a bit fiirther afield. It was great to have them play in front of industry people, s the feedback we got was very encouraging." With two top five indie singles and a Top 40 indie album now under their belt, the four- piece have also seen their album, One More Won't Kill Us, eam licensing deals in Japan, America and Canada. "Last year The Hedrons were the opening band at the Download festi- val. This year theyVe got an evening slot and the/re also on the main stage at the Isle of Wight Festival on the sarae day as the Rolling Stones," adds Souness. Despite the original intentions of goNorth, it isn't just homegrown acts that benefit from per- forming. "When we first started, about one-third of the acts were from the north of Scotland, a third were from the rest of Scotland and the remaining third were from other places internationally," says Arnold. "Ifs still the same kind of split, so this year we have acts from the Faroes, Iceland, Norway, France, Russia, as well as Northern Ireland, Eng- land and Wales. "Our international partnerships are something we've been working on for some time, so in addi- tion to our existing link with Music Expo Norway, goNorth is partnering this year with Iceland's Air- 



/t /Q) 
waves festival, the G Festival in the Faroe Islands and the 0ya Club night in Norway." 0ystein Greni, frontman of Norwegian band Big Bang, can't wait to get back to Scotland. "Our first gig in the UK was in Glasgow Academy last October, supporting the Raconteurs. It was a fan- tastic show, the audience was amazing," says Greni. "I love the Scottish indie scene. Our first gig in Oslo was opening for Eugenius in 1994. And one of the most amazing shows I have ever seen was Teenage Fandub supported by The Posies and The Boo Radleys." Mikael Blak, of Faroese outfit 200, is another of the international set relishing the trip to Invemess. Tve been to Scotland a few times wifh my father and his band Sptelimenninir. They sell quite a few records in the north of Scotland and I started play- ing bass for them when I was 12," he says. Anyone lucky enough to see 200's goNorth showcase is in for a treat. It will be the punk outfit s début outside of the Nordic countries, where they cause quite a stir: in their horaeland, their music has been discussed in Parliament on three differ- 

Irtliern lights; goNorth has rnovetl to Invernoss to lincitic with the 2007 Ycar ofHighlaml Culture ovcnt " ; < »» - •*<. • , of Hlgiuanucuiiuru« 

"Our message gets across even if you can't undersland what we are saying," adds Blak. "Last year we played in front of 7,000 people at the Roskilde Festival in Denmark. They went com- pletely mental although they couldn't understand a word. People 

writer stage. As part of the emphasis on composing, six song- writers are being locked away during the week running up to the showcase gigs and have been set the task of performing their efforts on the Friday evening. The individuels in question bail from dif- férent backgrounds and genres, so the results should be interesting. But it's not just the acts that benefit from the exposure they receive through goNorth. The event has proved a terrifie vehicle in the development of those working in the music business in the High- 
"Management and production expertise have definitely improved," says Arnold. "Most of the people who work on goNorth are based in the Highlands, so there's a feeling that it's finally com- ing home." One such person is goNorth booker Rob Hicks. Just two years ago, to support his hobby of organ- ising gigs, he was doing multiple jobs, such as working on the Caledonian MacBrayne ferries, 

Itshinesa 
spotlight 
on the 
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working as a barman and even driving a snow plough in the winter. Now Hicks' company, Beyond Promotions, is the main player in the Highlands and Northern Scotland. booking acts for the Belladrum Tartan Heart Festival, promoting the Rock Ness festival and organisingthe annual Loopallu festival. The 100-mile city swap to the Highland capital has allowed goNorth to partner with Rock Ness, which, as the name hints, takes place on the shores of Loch Ness, just five miles from Invemess on June 9 and 10. The festival's goNorth stage will host eight acts each day, chosen from those who have played a showcase in Inverness. Hicks, believes the two events will provide a valuable boost to the local scene. "It really shines a spotlight on the Highlands," he says. "We are show- ing the whole musical spectram, with the stars of tomorrow playing on the two days at goNorth and the stars of today the following two at Rock Ness." I Arnold agréés; "goNorth gives us an opportunity i to show what the Highlands has got to offer, not | just in terms of the acts that are coming out of the : north of Scotland, but also the infrastructure and level of expertise that now exists. "That has now been recognised nationally, because the Scottish Futures Fund, which is mak- ing £500,000 available to the Scottish music industry, is being given to Highlands and Islands Enterprise to adrainister." With that in mind, the business side of goNorth is the strongest in its histoiy. Among the various workshops on offer are seminars covering oppor- tunities in the screen and broadeast industries; the UK Trade and Investment-sponsored music panel; and songwriting and pubhshing. The dou- ble-decker BritBus will be parked in Invemess throughout, offering use of its recording studio, while anyone wishing to hear the inside track on how to become an industry powerbroker won't want to miss the daily keynote interviews, featur- ing artist management legend Jazz Summers and indie label pioneer Alan McGee. "It's going to be our best year yet," concludes Arnold. "The interest has been huge compared to past years." 

Scottish festival boom captures Highlands imagination 
Confidence in the Scottish music industry has never been higher and, with demand for live music soaring, the past couple of years have seen an explosion in the number of festivals. In 2000, Scotiand's only festival was T in the Park, firmly planted in the central belt where the majority of the population is based. Further north, the scene 

getting in on the acL Connect, promoted by the former, is using the spectacular setting of Inveraray Castle as its base, while Unique's Outsider serties in Britain's biggest national park, the Caimgorms. Much of the crédit for the growth in festivals should go to goNorth booker Rob Hicks, whose 
gigs and the outlook for aspiring musicians was bleak. GoNorth's launch in 2001 acted as a catalyst and as the popularity of that event has grown, so has belief - to the extent that the Highlands now dominâtes Scotiand's festival 

And this year will see a host of outdoor events spread across the huge région. Tartan Heart is in the picturesque Belladrum Estate; Rock Ness calls Loch Ness its home; Loopallu is in the beautiful fishing village of Ullapool; and the dramatic Cuillln Mountains dominate the Isle of Skye festival. Morevœr, Scotiand's largest music event organisers OF Concerts and Unique Events are 
12 MUSICWEEK 02 06.07 

Loopallu, Rock Ness and Tartan Heart, as well as purtlng on gigs in the remote Shetlands, Orkneys and the islands of the Hebrides. "Hopefully there will be room for everyone - success will ail be down to the quality of each event," observes Hicks. Pointing out that the Highlands has a population of less than 500,000, but covers an area the size of Belgium, Hicks recognises why bands have sometimes been reluctant to visit "When we did Rock Ness with Fatboy Slim last year, people didn't believe it would work," he recalls. "But we had 20,000 people, brlnglng £7 million to the local economy from just that one day. Thls ycar ifs two days and 35,000 

m 
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people a day." As that confidence builds, the entrepreneurial spiritshown by Hicks and his peers is spreading, helplng entice more and more recognised acts to include Highland dates in their UK tour 
"The way bands are looked after and the audience response they receive is incredible, so the réputation of Highland events is 

growing and 1 believe the business will continue to flourish; the demand is definitely there," adds Hicks. Industry pioneer and Unique Events directorPetelrvine remembers the first foray into festivals. "We did the first ever open-alr show at 

Ingliston in 1979, featuring Talking Heads, Squeeze, the Undertones and Van Morrison. But we lost shitloads of money, so we decided not to do it 
However, with the popularity of the Highlands, he is now gearing up to have another shot with Outsider. "It blends the artistic programme with an environmental agenda," says Irvine. "We'll encourage people to explore the beautiful surrounding landscape - there will be a sériés of mountain bike races, a 12k run, gorge walks, rafting, kayaking and of course some terrifie live music and comedy." 



Going north... 
As an international gathering of bands descends on Inverness, 
Music Week highlights those featured on this issue's free CD 

influences includc Mogwai, Deftones, RZA, Jaga Jazzist and Afro-Celt Sound Sys- tem. Tliefour-piececan boast a solid live schedule sincelate 2005 and they have supported the likes of 

le; Dundee, Scotland 
View as friends, file Law reieased their first singie Milk & Honey on Relentless Records imprint Stimulus earlier this year. ffie song altracted plays on Radio One, Radio 2 and BBC Scotland and was playlisted by Xfm I and Scdtland, This sui  number of festivals i ige On the Fa 
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SCOTLAND 10 Home; Faroe Islands Originaliy formed as something of 

2001, entitled 200%, fbllowing their sophomore set Viva La J Belfast L 5 
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where belween the collective rosters of Sub Pop, Chemikal Underground, Factory and Domino". Formed in July 2006, the Inverness-based four-piece have in the past found support from publications such as The Fly, Oxjam Scotland and Is This Music? They recently supported Tiny Dancers in Scotland. They will perform at the Dunstaffnage festival this July. 

Home: Glasgow, Scotland 

Woo Hool, in June 2006, atlracting plenly of praise from the British press with Drowned In Sound calling it "pop disco for electro punks", while NME said it sounded "like a fizzing llying nning Planet Haribo". Recently their 
de of Ugly Betty, while another of their songs, entitled Breakfast In NYC, soundtrack fashion show at Australien Fashion Week. 

6PE0PLE IN PLANES Home: Cardiff, Wales Signed to the farr US-home to Nie among others - People In Pla piece from Porthcawl in ' " talk show hosts Jimmy K O'Brien among their supporters 

secured placement in two Internatic Their début album, Somebody Kill h 

le lead single. If YouTaikToo Much (My Head Will M Explode), earned the band Bj their first Top 40 hit on ' American rock and collège 

/ THE SUN Home: IsleOf Lewis, Scotland Solo artist with a penchant for elaborate monikers, The Boy Who Trapped The Sun writes music that combines wry, folkishly narrative-based arrangements with soaring vocals. Signed to Indie label Honcho. The Boy, counls ex-Reindeer Sectionists among his some- 
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Home; Seltjamarnes, Iceland Their name stands for Ultra Mega Technoban- dio Stefan, and they formed just two days oflceland's biggest battleof the bands compétitions in March 2006. Theirs is an energetic, synth-driven blend of pop-sensi- bility and dance floor aesthetics that reaches new heights when performed live by the out- 

Originally calling themselves We Are The Physics And Therefore Everything We Say Is Fact, this energetic Glaswegian group have been fostering 
among the British contin- gent that played South by South West in 2005. HeTI be supporting ex-Ash 

DevoandThi „ theirs is an infectious rock-pop hybrid th< isesgoodthingsto corne. 
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Guy Hands and Terra Firma look set to pocket a bargain if EMI acquisition gœs 

Bargain hunters strike gold at EMI 

EDITORIAL 
MARTIN TALBOT 

If Ten. Hmm nltimaldy gettheir hands on EMI, they tosmiss mth nghB to The Béate 
TSe^œ^s come in S Steâ ColdplJy, Hadiohead, OoUte and 
three or four years ago - with the compan/s share manymore. cmTi n naltrv amnnnt? il price hovermg just above the 80p mark - they could Is such a business worth such a paltry amount? It have got an absolute steal. Back then, the group could feels not. havecostthemaslittleas£800m. „ _ ^ „ „   . Since then, EMFs share price has stabilised around John Rutter, George e"5)n' , , ' y 

the 250p mark, with some ofthe many shareholders in Winehouse, The Feeling Norman Cook, Alex Tumer, the business hoping that it might hft to around 300p Quincy Jones, Yusef Islam, e er a rie • s er® 
before any deaiwas agreed. another music awards anywhere m the world which Indeed,a300p-plusshareprice(or£2.7bnvaluation) honours such abroad range ottalent. 
sounds far more realistic. By simply taking EMI off the It is becoming boring to say it year in and year out, stock market, and out ofthe endless cycle of profit wam- ings, the company's stock can only rise. Without doing much else, Hands could well achieve such value. A look at other acquisitions tends to back up this view. Based on the fact that BMG Music Publishing cost Universal £l.lbn, EMI Music Publishing itself - ; 

but The Ivors was amazing again last week. PRS chair- man F.llis Rich said it ail when he described it as the best Thursday aftemoon since last year's Ivors. One thing, though. Is it not time to put it on TV? Of course, any deal would have to ensure that the event retains precedence over the broadcast, rather 
company with turnover 50% greater - might expect to than the other way round, as is the case with several fetch £l.7bn on its own. awards/broadcaster relationships. Such calculations, if correct, would suggest that But would a TV show really destroy the spirit ofthe barely £700m of the £2.4bn Terra Firma is paying for Ivors? It just seems a shame not to share this peerless EMFs shares is for the recording business. This is a showcase of music with the rest of the world. 
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The second Great 

Brighlon migration 

Music Week takes time out from buying candy floss to 
report from Brighton's second Great Escape festival 

t,le end 0f Brighton Pier. double bass, harmonium and a bagful 00:00 After what feels like hours ofenergy.thefolkassaultofElvis searching for a club named after an Perkins strikes the XL showcase at Red On May 17-19, llie Great Escape STD, we are informed that the NME Roaster Café, leaving fans l festival reached its second year stage is in fect located at the Komedia 22:00/Wusic t" '' with two days of conférences We quickly make our way in through the back door in time to see the 
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Sounfstegeat S'e Za'p Club. Youth Movies perform their first set with a ^^e ssiss. ^srewitha 
could go wrong, they discusses the disappointingly slow apparently breaking his nose; and a 



Oassified^ 
Contact Maria Edwards, Music Week CMP Information, Ist Floor, Ludgate House, 245 Blackfriars Road, London SE19UR T: 020 79218315 F: 0207 9218372 

Rates per single column cm Jobs: £40 Business to Business & Courses: £21 Notice Board; £18 (min. 4cm xl col) 
Spot colour. add 10% Full colour. add 20% Ail rates subject to standard VAI 

The latest jobs are also available online 
ildng deadline: Thursday lOam for publication the foliowing Monday ' 

Wednesday prior to publication (for bookings: 17 days prior to publication). 
lOam 

your ticket to grouuth 

necgroup.co.uk 

ocareermoyes 

O Ontîne RetS °rPS Mgr c£70k + 15%-IMJII 0895 

OK^chMEr
brandssMk^L3É 

Or-s%_rSOUEbtbyWe!lLo.onM^ 

-n - supporr 4 TS 

direct to the key music 

The best source for 
jobs in and around 
the music business. 

Our Jobs pages are free-lo- 
access online 24-7, 365 
days a year. And our industry 
focus means you can be 
sure your ad is being seen 
by ail tbe right best qualified 

Check 
It out 
(Before the person 
sitting next to you) 

m 

m. 

To celebrate its fenth anniversary, V2 MUSIC is offering a scholarship to study on the MA Music Business Management at the 
University of Westminster. 
Amount: Award of full tuifion fee waiver and £5,000 towards living expenses 
Eligibiiity: UK students holding an offer for the full-time or part-time MA Music Business Management 
Criteria: 

Knowledge ofjhe workings of the UK musit 
topics essential to the emerging music indu 

' Bu si ness Management'6 T Ï' 

Tel: 020 7911 5903 orvisitw 
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JUKE BOX 
SERVICES 

'Cantata' Hastings, East Sussex Guide Price: £550,000 A spectaoular architecturally designed property with 
sea views and a superb 5000 cubic foot Music Room giving incredibly vivid 

iw.tbemodernhouse.net 

Phone for samples and full stock lisl e; 01 283 566823 Fax: 01 283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE! 4 3SE E-mail: matpriest@aol.com 

We buy Records, 
NationwidFcplisctibn. Cash paid.ffjr-N Collections, cléarances promos, review copies 

ratrecords@blçormectcom 
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Record Labels 
and Catalog. 
Referral and Spotters fees also paid. For more détails 

PORTMAN MUSIC SERVICES LIMITED 

m 01962 732033 Fax: 01962 732032 

Starting out? Small Indie iabei? or Major label that needs help or short term cover! If you need help on; • SETTING UP A BUSINESS • BETAIL MARKETING AND PROMOTION • RADIO PROMOTION • DOING YOUR OWN PUBLICm' • MARKETING AND PROMOTING ON THE INTERNET • INTERNATIONAL MARKETING • STREET PROMOTION 
• COPYRIGHT AND PUBUSHING 
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call maria 020 7921 8315 
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• Digital 
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• Recording Studios & Services 
.... then the only data source to rely on is the 
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