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Lastfm founders are in the money following CBS purchase but face court challenge from former colleague 

Lastfm faces légal fight 

by Adam Benzine Lastfin's directors are facin sible légal challenge from a colleague, just days after their corapany to US med CBS for $280m (£l41.7m). 
Thomas Willomitzer, one of the original architects of Last.ftn, is planning to take légal action against Félix Miller, Martin Stik- sel and Richard Jones, claimîng he was unfairly reraoved from the company. 

and was entided to financial com- pensation. Wliile the hasis of the claim remains unclear, Willomitzer is widely documented as a founder of the company. In 2002, Last.ftn received one of the main prizes at the Europrix Top Tal- ent Awards - acontestforstu- dents and young profession- als in the fields of e-contents and design. The award crédits the te as heing pro- duced by Thomas Willomitzer, Félix Miller and i Stiksel, additionally 

mention is made of Richard Jones, point, the révélation cornes as cur- Last.fm's Wikipedia entry also cent directors Miller, Stiksel and crédits Willomitzer as a co-founder. Jones last week each scooped an While the sum that Willomitzer estimated £19.25m from the sale of could claim is uncertain at this the company to CBS. ~'ie deal is the largest amount o be spent on a UK-based social networldng company. Lastfin's directors declined 
challenge they may face. The sale of the company puts paid to months of spec- 
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m 

purchase Last.ftn. Both Yahoo and Viacom had been the company at ith reports 
.vas preparing a (£227.5m) offer for the site. Lastfm co-founder Martin Stiksel says/Ithink ith proven that London can with brilliant con- cepts that are on par with anything that Silicon Valley can corne up with. We've had interest from a variely of differ- 

going forward. Specifically, we had to find a partner whose vision was perfectly aligned with ours." Of the CBS deal, he adds, "I can't go into détail 
bidders there were, but there were always people interested - the firet offer we had was in 2003. There Iways a lot of ;. To the Yahoo 

by without somebody trying to pur- chase us." Despite the sale to the US giant Last.ftn - which analysts believe currently opérâtes at a loss - will stay in London, with Stiksel, Jones and Miller remaining in charge of the companys development "The product development team stays absolutely intact," says Stiksel, adding that CBS's backing was essential for future development. They bring great assets to the table in tenus of negotiations with record labels, royalty collection societies and music video people." The deal firrther underlines the value of successfttl social network- ing companies to larger média cor- porations, following News Corpo- ratdon's acquisition of MySpace and Google's acquisition of YouTube. Lastfm's offer will have been strengthened by the deals it signed in February, first with Warner and then with EMI, to co-operatively host and promote the majors' cata- logues on its site. Stiksel adds that one of the main attractions that drew CBS to Lastftn was that the online radio provider was one of the few social networking sites to have never faced a lawsuit on rights. "We didn't tread on anybodyk toes as far as copyright is con- cemed," he says. "We haven't had a single lawsuit in the history of Last.ftn and, in a volatile space like online music, that's an achieveraent that we're quite proud about "Félix and myself came from an online record-label background so we really understood the require- ments of record labels and of indi- viduel artists. We decided to be really careful in this area, rather than just go hell for leather to build the site as big as we could, and this has created a fair amount of good- will within the industry."  adaro@mu 
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Simon Fuller (right) augments 
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Apple launches iTunes Plus, 
selling DRM-free tracks by 
EMI artists - but files will 
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Black magie 
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Broadcasting 
grauppostslosses 

GCap Media lias posted group revenues down 9% at £200.1m for the year to March 31,2007 blaming a tough advertlsing market for the slide. Group profits also fell 35% to £14.4m. 

year-old démographie. • Era is considering new ways of tackling what it sees as the problems created by covennounting, p4 • Digital music company TuneTribe is expanding into the Middie East with the launch of TuneTribeArabiacom laterthismonth, • The flagship Toronto store of Canadian music retailer Sam The Record Mail is to close on June 30. 

CD sales in the compan/s US si have continued to déclina The company posted a loss of $35,9m (£1819m) for its first fiscal quarter, compared to a loss of $20.2m (£10,23m) for the same period last year. 

J Commercial radio vows to continue to work together, following the success of the second UK Music Week. p4 • Apple's iTunes bas included new security measures for DRM-free EMI tracks. p5 • South Bank Centre chairman Clive Hollick and chief executive Michael Lynch have unveiled the multi-milllon- pound refurbisliment of the Royal Festival Hall. The revamped venue is due to open to the public this coming Friday, following two years of 

parent company Google to develop business models to generate revenues from YouTube content • Hong Kong-based investment bank Crosby Capital Partners has become the latest outfittobelinkedwitli a buyout of the Sanctuary Group. 
publishingcoi ... , . . announced the acquisition of Air Edel Associates and Air Edel Re 

Global radio 
service unveiled 

* Terra Firma has dismissed reports thaï it raised its offer for EMI by more than 50% to £37bn. A number of news outlets reported that the private equity firm had raised its bid from the original valuation, despite Terra Firma t, 
announcing détails of their 265 pence- per-share - or £2.4bn - proposai. • The IFPI lias called on the EU to put more pressure on China over counterfeit CDs IFPI régional director for Europe Frances Moore made the appeal after figures released by the 

@ A showease online service has been iaunched for the UK commercial radio sector, giving users instant access to thousands of radio stations from araund the world. The RadioCentrePlayer will be used as a trade marketing tool and will primarily allow anyone visibhg the site (www.radiocentre.i "pick of more than t stations, plus BBC than 10,000 overseas stations • The BBC Radio Théâtre in London's Broadcasting House is being re-opened today (Monday) with a performance by Pet Shop Boys. • Liverpool's new £146m stadium is to be named the Liverpool Echo Arena as part of a five-year sponsorship deal. • Organisera have revealed the full Glastonbury line-up, with performers including The Killers, Iggy And The Slooges and Amy Winehouse. Theyjoin previously announced headliners Arctic Monkeys, The Who and Bjôrk. • Linkin Park are among the acts set to perform at Japan's day-long Live Earth event in Tokyo on July 7. 

J John Lennon's Imagine is to become the latest song whose lyrics are made available as pop art in a deal between EMI Music Publishing and design company Airside. @ BBC 6 Music is partnering with a new festival, LodeStar, which takes place in Cambridgeshire at the end of August The festival will include performances from acts such as Foals and The Whip from August 31 to September 2 and the station will broadeast live from site throughout the 

, A slowdown in the ringtones market is leading mobile entertainment group Monstermob to review its opérations in the UK including a possible sale. O Sony/ATV has won the chase to buy Famous Music from Viacom. p4 

@ Capital Radio is launching an inibative to help highlight the problem of global warming, which wi" 

EMI and YouTube 
sîgnagreement 

O Sony Ericsson has inked a deal with Emap in which the télécoms giant will launch three tailored campaigns to pramote its Walkman handset range running across Emap's print, radio, TV and online platforms. 
EMI wili now work wil 

93% of CDs and DVDs seized by customs officiais in 2006 were of Chinese origin. O Spiralfrog, the advertising- supported online music service, will launch in the US by the end of summer, according to company chairman and founder Jœ Mohen. • V2 has created a scholarship to the University of WestminsterS MAjn Music Business M anaqemenTaspartof the laoel s ongoing LO-year anniversary célébrations As well as having ail tuib'on fees paid by V2, the successfiil applicant will be given a £5,000 living allowance and the choice to study on a firll- or part-time basis • Live music figures are finalising submissions into the select committee inquiry into ticket touting. p5 S Era has welcomed a court décision to award £41m in damages to the BPI in its case against online retailer CD Wow, The organisation asserts that it is good news for consumera, as CD Wo^/s Asian imports posed a threat to the diyersity of entertainment retailing. • Digital radio station Capital Disney will cease broadcasting on June 29. Currendy in its fifth year of opération, the service is a joint venture between GCap Media and the Walt Disney Company aimed at the eight- to 14- 
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BeeGee becomes 
Cïsac président I Confédération of Societies of Authors and Composera (Cisac) last week elected Robin Gibb as its président during its inaugural copyright summit in Brussels. • Former Frankie Goes To Hollywood frontman Holly Johnson has lost his légal fight to prevent his formêr' bandinates trom usina the act's name. .Inl)nsnn had talren his peers to court after the rest of the band reunited for a gig at the Prince's Trust concert 

Paul Weller will be the guest of honour at this year's 02 Silver Clef Luncheon in aid of Nordoff- Robbins Music Therapy. As the songwriter, guitarist and frontman in The Jam, creator of The Style Council and a hugely successfiil solo artist since 1991, Weller lias experimented with a range of musical fonns to great acclaim. He is recogniscd as a major influence on the mîd- Ninetics Britpop movement, with bands snch as Oasis admittfng that tliey borrowed much of their Sound from Weller and his peers, "l'm fiattered to be awarded 

this year's Silver Clef award -1 look forward to the ceremony," says Weller. "This event is in aid of Nordoff-Rohbins Music Therapy, which makes it oven more worthwhile." The modfather will collect his Silver Clef Award at the event on Friday June 29, in London's Park Lanc Hilton Hôtel. Now in its 23rd year, the animal Silver Clef Luncheon has become tlic jewel in Nordoff- Robbins' frmdraising crown, Sponsorcd by 02, last year's awards raised in excess of £465,000. 

• GCap Media commercial director Duncan George has announced his résignation from the company, Duncan became commercial director following the merger of Capital Radio and GWR in 2005. 
Tennman Records, a joint venture record label with Interscope. He will serve as chairman and CEO of the label, which will be based in LA and distributed Worldwide by Interscope Geffen A&M. • Warner Music International has appointed Piero Poli as digital marketing director for Europe. East and Africa. 



News 

News is edited by Paul Williams 
19 Entertainment launches takeover of parent company as founder Simon Fuller's stock rises 

Fuller pockets parent company CKX 

by Gordon Masson 19 Entertainment founder Simon proceed and CKX will be Fuller is set tobecomeoneofthe removed from the stock global entertainmentbusiness's leading moguls, after launching i 

$21m of the most powerful men in show- biz. He is famously credited as the man behind the Spice Girls and the wnat is apparent global Pop Idol TV programme, from CKX's latest which now has franchises in 30 countries, and he still heads a man- t division that looks after H,. I company. Compétition guidelines 
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posai, putfonvardbyl9XInc.,a 105 he sold LqtoCKX for CKXshares, comparedtojustl.6% Accordingtoaspokesmanatl9, (£5.37) at the end of trading îast d al that time told MW that Fuller received at the time of Fuller will be the creative leader of Thursday, but rose more than $3 ' the 19 acquisition. In effectif the CKX going forward, maintaining    takeover bid is successful, it means bis current bases in Los Angeles 

Music Week conférence attracts industry's leading lights 

place at the LandmarK in London on July 18 and 
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SHi œS 
Newly-installed CEO considers taking advantage of 
Universal Publishing's impending catalogue sell-off 

Sony/ATV to look 

beyond getting Fanious 
sense to us, with a view to grow- Sony/ATV a really big player." ing the business. Right now However, he concédés that we're a huge boutique that bas after the Famous purchase, the potential to grow, so we're opportunities to buy other ' ' ■ it Universal and also logues of similar size wi 

Herbert- intoit, the heights of produccd so! Moloko's 400,000- début Robyl sellîng Things To was rclcaseï 
by'the Seiji- critically 
CAST UST Radio; Tina Skinner, EMI Records. Press: William Luff, EMI Records TV; Jude Bennett EMI Records Online: Stuart Freeman, EMI Records Product manager; Matt Dixon, EMI Records. A&R: Malt Edwards, EMI Records Management: Graham Peacock, Graham 

Radio united in hailing 

UK Music Week a hit 
CEO Marty toïe^made at EMl! ne 

T^iiversal^must sell <^f Th6y C0llktkklLl6d tO est jn the catalogue," he says. 
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sHSEs HHSLH2 Dog and Stand By Me. by dead songwriters," says "Ifs pretty remarkable Bandier. "Ifs a viable opération ' how quickly we moved that has the work of current Ud how quiekly Sony songwriters and producers sueh 
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Touting înquiry gathers pace 
Concert promoters, venues and ticketing agencies are putting the finishing touches to their argu- ments as the deadline for the Select Committee inquiry into touting draws near. The House of Gommons Cul- ture, Media and Sport committee, led by Conservative MF John Whit- tingdale, has set this Wednesday as the final day it will take written sub- missions from interested parties wanting to participate in the high- profile inquhy. The Concert Promoters Associ- ation has employed Westminster lobbyist AS Bis & Co to help it pré- paré ils arguments and wfll make 

ts submissior Association, the Society of London Théâtres and a number of ticket agents. Secretary Carole Smith says that by combin- ing their efforts the groups hope to make a bigger impact. "This has been going on for a long time, so we are looking at everylhing again to see if there is anything new we can sa}',' adds Smith, who expects to deliver the groups' evidence this week. "We are keeping our fingers crossed, because we need some- thing that is less confusing for everybody." Whittingdale, who recently gave the music industiy a fillip when his 

least 70 years'" protection for sound recordings, has asked interested 
data on a sériés of issues including the impact of ticket touting on per- 
the intemet's impact on ticket trade; whether the reselling of tick- ets at higher prices should be allowed; and the merits of new security measures on tickets such as the use of personal ID. A spokeswoman for the select committee says it is expected that Whittingdale and his colleagues will publish their report before the summer recess at the end of July. 

EMI to sell embedded AACs online 

Apple lise DRM- 

freesafety net 

by Adam Benzine Apple has quietly installed safety measures with the launch of DRM- free EMI tracks by effectively intro- ducing a new form of copy protec- 
Stevejobs'a ing tracks by EMI e high-quality, DRM-free form last week through its newly-launched iTunes Plus service, but every track sold in this format will be digitally embedded with the buyer's name and email address. The unannounced move means that, while EMI will be able to offer interoperable music files that work across multiple devices, it will also be able to put up a strong disincen- tive to users who would consider uploading their purchased materi- al onto peer-to-peer websites, since few customers are likely to want their names and email addresses available in the public domain. Apple announced last Wednes- day morning that it had made 

allowing it to sell downloads". This f made in April that it would oifer the new product by the end of May. Among the EMI releases now on sale in this format are 12 Paul McCartney albums that were pre- viously unavailable on the service. EMI global head of digital Bar- ney Wragg says that meeting the May 31 deadline had involved re- delivering its entire catalogue to Apple in a short space of time. "It's been a major logistical task, and everybody has donc a fantastic job to get it implemented in such a short space of time," he says. 

In a statcment timed to coïn- cide with the launch, Apple CEO Steve Jobs once again repeated his prédiction that at least one more major would be following EMl's lead in the near future, saying, "We expect more than half of the songs on iTunes will be ofîered in Humus Plus versions by the end of this year." EMI UK chairman and CEO Tony Wadsworth says the launch complétés a near six-month action plan that began with Wragg's arrivai at the company in Novem- ber last year. 
We expect more than 
half of the songs on 
iTunes will be offered in 
iTunes Plus versions by 
the end of this year Steve Jobs. Apple CEO 

"This is something that we've started pretty serious discussions about since Bameyb arrivai," says Wadsworth. "I think it's an impor- tant step because the biggest growth area of our business at the 
to continue that growth." Wadsworth adds that the com- pany will be closely monitoring the performance of the premium- quality offering. "We'Il be looking to see how they sell and how people upgrade," he says. "When you're dealing in a market place that's changing as rapidly as this one is, then you need to be very aware of changes in consumer habits, but we're very optimistic that they will react positively." 
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God knows what is hiding in those weak and drunken hearts 
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With a clutch of mémorable musicals, Bond thèmes, hit songs and awards to his name - as 
well as a CV of collaborations that reads like a Who's Who of musical talent - Don Black's 
induction to the select Songwriters Hall of Famé cornes as no surprise, writes Adam Woods 

the golden pen 

iK C X 

"So there 1 was, with the boyish Don Black." When there is an Oscar-winning lyricist in the room - one who is weeks away from his induction into the Songwriters Hall of Famé, no less - it makes sense ' to ask for his suggestion of an opening line, and this is Don Black's instinctive contribution. It doesn't have quite the heart-lifting grandeur of "Born free/As free as the wind blows"; it lacks either the sentimental charm of "Ben, the two of us need look no more" or the exotic saucincss of "He lias a powerful weapon/He charges a million a shot" from The Man With The Golden Gun. But, like ail of these, it bears the stamp of one man. Don Black's best openinglines get straight to the heart of things with the utmost economy, and he is probably right to suggest that his boyishness is the firsl thing that needs to he mentioned about him. It at Icast begins to explain how a man of 68 cornes to be reeling off a list of his current projects, 40 years on from the day Dean Martin pressed two 

Academy Awards into his hands - one for him, one for the absent John Barry - in récognition of their work on Born Free. These latest jobs include; "a few tweaks" to Aspects Of Love with Lord Lloyd-Webber and co- lihrettist Charles Hart ahead of that musical's UK ; return in August; and final touches to a new work with Michel Legrand, bascd on The Count Of | Monte Cristo. "There is just ho reason to ever stop," he says, ' affably haffled at the suggestion that he ever might. ] "If I enjoyed fishing, or golf, or anything else apart from the odd game of snooker, retirement might ' be something I would consider. But I don't. j "I am very blessed in one thing, and that is: I love , writing songs, I love listening to songs. It's just how ' Tm made. I don't write songs because I have to | write songs -1 write because it is a thrill." Among the modem songwriters with whom • Black has recently been working are Gary Barlow, 1 

Steve Mac and Wayne Hector. He has clearly been delighted with the experience, even if, looking across the lenglh of his carecr, he can't hclp but notice just how much writing techniques have changed over the years. "The process used to be very différent, in as much as the composers came to me with tunes; they came to me with mélodies and I would craft the words to fit," he says. "These dàys, it is a véry différent process in writing songs - it is very much more collaborative. If I work with Gary Barlow, or Steve Mac and Wayne Hector, we sit in a room and we bounce ideas off each other." "To me, he is an amazing guy," says Hector. "Considering the kind of success he has had, he is still a very giving fellow. Aller I figured I had tried everything in the writing genre, working with Don made me want to go back and try a little barder." Black, Mac and Hector convencd last year to work on some tunes in Dublin, nonc of which have 

fl 



yet broken the surface. But the trio had worked "together before, in 1999, when they penned Ifs The Heart That Matters Most, which found its way into animated picture Christmas Carol - The Movie two years later. Black, Hector aud Barlow are ail signed to Sony/ATV, whose managing director Rak Sanghvi identifies Black as that rare thing - a héritage songwriter with contemporary relevance. "The brilliant thing about Don is he is always open to looking at new things," he says. "He doesn't seem to have lost any of his hunger or passion for vvhat he 
A genuinely youthful soul, Black's listening habits range from the great American songbook to far newer artists. Amy Winehouse and Rufus Wainwright are big current favourites and, when he hears something interesting happening, his impulse is to get involved. "I would feel vety at home writing with a LUy Allen, or whoever it is," he says. Ht wouldn't phase me at ail." On the agenda for this year is a new, somewhat secret collaboration with latterday Bond partner David Arnold, plus a new Austrian production of Dracula, written by Black with Christopher Hampton and Frank Wildhom. There is also the possibilité later this year, of another musical reunion with original 007 confédérale John Bany, at the instigation of Texas singer Sharleen Spiteri. But first, Don will see his name added to the honour roll of his profession on June 7, before an audience ofhis peers in New York. His excitement is as palpable as the award is well-deserved; such is his love of the craft and héritage of songwriting that he calls this honour "the biggie" claiming to rank it above the Oscar, not to mention tire two Tony Awards and the five Ivors. Always keen to see things done right, he confesses he has been putting in repeated calls to Phil Ramone, musical director of the Sougwriters Hall of Famé, in an attempt to find out who will be per- forming his songs on the nighL When Raraone's shortlist eventually came back it exceeded even Don's m expectations, "I decided they obvious- ly knew what they 

■ 

doing and I left them to it," he chordes happily. Don Black's is the kind of story it is ail too easy to tell with a sériés of starry anecdotes, which raight, if given too much weight, obscure the man himself. They certainly tell a taie of a man with a knack for finding interesting company, who has lived his life at the cutting-edge of popular song. Working at Brian Ep^tein's NEMS agency in the late Sixties, managinp- Matt Monro. Black tumed down the pVinpyp tn rake nver the management of tire vnunp- F.lInn John. In the late Seventies, the teenaged Michael Jackson would escape to the Black family home in Los Angeles, where he would swim and play pool with Don's sons. Black's authorised biography, Wrestling With Eléphants, published in 2003, bulges with names like Tom Jones, Michael Crawford, Barbra Streisand and Shirley Bassey, as well as those of Elvis Presley, Fred Astaire, Steve McQueen and Tony Curtis, from the Black family's f States. But the fact is, while Black has breathed the same air as numerous flashy chaiacters over the years, he isn't being inducted into the Songwriters Hall of Famé on the strength of his celebrity friends. The reason he will line up in a few days along- side collaborators such as John Barry, Henry Mancini, Charles Aznavour, Elraer Bemstein and Andrew Uoyd Webber, on a list which remains remarkably short, is that he is one of our greatest lyricists, alive or dead, British, American or any- thing else. "When I think of doing anything that involves lyrics, there is only one person at the top of the list," says David Arnold. "He just has such a masterful way of creating a line. He loves words and he loves the shape of words; he loves the contour of a melody and the shape of a song, and he loves to hunt for the right lyric. "And, on a personal level," Arnold adds, " I think Don Black is perhaps the nicest man I have ever met in my life." Michael Bail, the original lead in Aspects Of Love, who was also briefly managed by Black, shares the sentiment. "I don't think you will 

find anyone who has abad word to say about Don," he says. "What is extraordinaiy about him is that he is a hugely talented man and he is obviously a ; very ambitious man - he never stops working - but he doesn't seem to have an ounce of pushiness about him." Black's charm is the stuff of legend, and much in évidence as he obligingly rakes over the many stages of a long and successful professional life, looking back where he would characteristically far rather look forward. "You do get to a stage where people want you to trawl through your life and l'm not really one for that," he says apologetically. But charm alone will only take anyone so far, and what ultimately enables Black to stay busy, when so many contemporaries have resigned themselves to living off fonner glories, is the fact that he is incredibly good at what he does. "A Don Black lyric is like a vintage Ferrari, or something like that: it will always stand the test of time and it will always shine above the mediocrity," says Don's son Clive, a music industry figure in his - own right, now also his father's manager. "The thing about it is, Dad doesn't just write songs - he writes copyrights. When you have a hit with Don Black, whether it's ITl Put You Together Again for Kool & The Gang, or The Perfect Year for Dina Carroll, you know it will live on for years." Many of Don's hits, as he himself is the first to admit, weren't necessarily hits at ail, in the conven- tional sense. "1 have been lucky in that songs of mine have become entwined with other things." he says. "They aren't necessarily chart songs, but peo- ple are aware of them." He cites his songs for The Italian Job, written with Quincy Jones, as prime examples. On Days Like These and particularly The Self-Preservation Society helped to define an era, but they were never hits - just enormously well-known, well- loved pièces of music. Don's Bond thèmes - Thunderball, Diamonds Are Forever, The Man With The Golden Gun, Sur- render (Tomorrow Never Dies) and The World 1s Not Enough - almost ail fall into both catégories, as does Lulu's To Sir With Love, which was a huge US number one in 1967 and is still sung at Ameri- can graduation cérémonies today. The film scores have perhaps the higher profile, but the musical theatre productions into which Black has poured the majority ofhis compositions since the mid-Seventies - Tell Me On A Sunday, Billy, Sunset Boulevard and Bombay Nights among them - have showcased dozeus of other Don Black geins, from Take That Look Off Your Face to Love Changes Everythmg Don was born into a poor, East End family, tbe 
son ot parents who had both arrived from Russia as children; Black is a truncation of his tather's assumed name of Blackstone, which itselfwasa replacement for Koperzuch. Corning from suc" humble beginnings, his élévation to the songwfr" ing panthéon is, in some ways, an incongruot'3 thing and, in other respects, not at ail. 
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Pon, 
Many congratulations on 

your induction to the Songwriters Hall of Famé. 

Thank you for your outstanding contribution to our films. 
With love Michael; Barbara and ail your friends at EON Productions. 
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"I have alvrays loved songs,'' he says. "When I was a boy, I would always say to my famfly tliings like: 'isn't that a great line? Fish got to swim/Birds got to fly/I got to love one man till I die.' I have always been mindful of it" A vouthful stjBULt the NME as a jack-of-all- trades under tounder Maunœfcmn put Black on the spot in Denmark Street in the late Fifties, when that narrow road was the centrëTSHÎie British songwriter's trade. 'In Denmark Street, I was surrounded by song- writers. 1 thought, well, I like words, I will have a go. And I just tried it l'd made friends with Matt Monro and he said to me, 'if Lionel Bart can do it, whycan'tyou?" It wasn't the only career he considered. For a brief period, the young Don trod the boards as a stand-up comedian, at a partdcularly inauspicious tirae. 'Variety was dying," he has recalled. "1 blâme myself By ail accounts a very fimny man, Black was also, by every contemporary account, no stand-up and the songwriting gradually became the key ambition. 'It was only when I got a little bit successful that I thought I could make a living at it," he says. 'We were very poor and I couldn't really imagine how you could make a living writing songs. 1 got a chèque from the PRS for XlO and then Mike Hawker, who wrote Walking Back To Happiness, showed me a chèque he had been sent for £1,200." Don would manage Matt Monro throughout bis career and the singer recorded some of Don's earli- er efforts, but if the so-called "British Sinatra' gave Black his introduction to the game, it was John Bany who provided the first big step up. Black and Bany were friends at a time when 

n 

Don's viability as a songwriter was significantly less proven than that of his future partner, but as the îjricist recalls, "in those days, everyone met on one street". . ,. . , . . . In 1964, Bany was perhaps the living définition of tlie Sixtics man-about-town. The prenons year, he had knocked The Beatles off the nurnber-one albums spot in America wth his Goldfinger soundtrack. In couriast, Black was the nearly-tee- total family man, already a fatlier of rivo and strug- gling to carve ont a name for himself. So when Bany asked if Don might have a go at finding a lyrical context for the next James Bond title the unwieldy Thunderball, the resuit was a quantum career leap for the younger man, as well as the birth of an on-o£f collaboration which has lasted more than 40 years. «One has a natural instinct that you will be able to work with each other and that is confirmed by the working habits that evolve," says Bany. "I have worked with other people and I don't know what it is, but there is something tbat just evolves between two people." Thunderball was the first Black/Bany co-wnte, but the following couple of years saw the two work together twice more as they created the title song for Bom Free and another for Sam Spiegels The Chase. Though theirs is regarded as one of the classic Sixties songwriting partnerships, the tmth is that, after that initial burst, Black and Bany did not complété another project together until the dawn of the Seventies, when they reunited for another flurry offilm music, including Walkabout and Dia- monds Are Forever. Over the years, the relationship has always been 

ff 

Dlachlist 

Congratulations Don, 

Blacklists most loved client 

After ail who else on the rosier would 

I let share a bed with my Mum! 

Love your son and manager Clive 
And ail at Blacklist Entertainment. 

Fulham Palace, Bishop's Avenue, London SW6 6EA 
T: 020 7751 0175 • F: 020 7736 0606 • E: info@blacklistent.com 



Look OlfYour Face, OancàtlK 

to pick up again, accord- iy. "We have always got on togellier," lie says. "I have worked with lyricists I haven't got on wilh and you don't want to go back to that - it's a struggle, there's no joy in it. If you are writing a big, happy song like Bom Free, you don't want to writ_ it with some schmuck who is driving it into the ground." The fact that Black, by contrast, hi had remarkably few problems adapt- ing to a vast number of différent song- writing partners over the years says a great deal about his distinctive abil- ity to strike up working partner- ships - and friendships - with mer- curial individuals. "Hc is a wonderfitl character like that," says son Clive. 'A lot of these peo- ple have always been these larger- than-life, womanising, hard-drinldng characters, and he would always take the whole family wherever he went" Black's mild tempérament is clearly 

A mild source of regret for Black, the sériai collaborator, is the fact that he lias been unable to explore one creative partnership for a sin- gle, protracted period as so many of his heroes have donc. T have always admired Lerner and Loewe, Kander and Ebb, because I do think, as a partnership, you leam each other's strengths and weaknesses," he says. "On the other hand, having 
k worked with over 100 composers, I 

k have enjoyed more of a promiscu- js life. But I can see that, working | with one person, there's an advan- 1 tage" Beginning in 1979, Black's asso- âation with Lloyd Webber marked le second defining musical collab- oration of Black's career and lias accounted for many, though by 
cessful stage productions. Don had already made a name for himself writing for the stage, perfectly suited to collaboration, but particularly scoring a hit in 1975 with Billy, co-written with interesting is his admission that, once they are John Barry, Dick Clement and lan LeFrenais and around the piano, whether the man at the keys is starring Michael Crawford. Barry, Lloyd Webber, Arnold or Mancini, the Thattheatricalbreakthroughcameafterashaky process is always a remarkably familiar one. start. "I worked with [Don] atThe Roundhousein "People have asked me what Andrew Lloyd 1971 on Maybe That's Your Problem, wliich was a Webber is like compared to John Barry and, musical about prématuré ejaculation," recalls fre- although they are very différent people, when they quent Black interpréter Elaine Paige. "As Don says, are at the piano they are identical, really. AU of thetroublewiththatshowwasitwasalloverinthe these composers are. They are ail just looking for first scene." the saine thing; how does it go?" For a songwriter who had enjoyed most of his 

Songwriters Hall of Famé 
Lonclon had Denmark Street and the West End, while New York had Tin Pan Alley, the Brill Building and Broadway - and the fart tliat only a handfal of British writers have made it into the Songwriters Hall of Faine probably says something about the Americans' view of which is the more significant Don Black will be the latest to break through when his name is called tins Thursday (June 7), alongside those of ftllow indurtees 
Jackson Browne and Calypso legend Irving Burgie. Reflerting on what it ail means to be indurted into a club of no more than 350 or so - and whose numbers indude Cole Porter, George and Ira Gershwin, Irving Berlin, Stephen Sondheim, Bacharach & David, Lennon and McCartney and the rest - Black can only conclude that it means a great deal. "It does, it means a lot," he says. "1 think this is the biggie, and the ciue is in the title. It is a very select band of people and there are very few British writers in there. If you look at the invitation, you have got names like Johnny Mercer, Sammy Cahn, Hal David - as a kid 

from the East End of London, these people were my idols." Founded in 1969 by Johnny Mercer - whose own catalogue indudes such evergreens as Corne Raîn Or Corne Shine and One For My Baby (And One More For The Road) - the Songwriters Hall of Famé is a wing of the National Academy of Popular Music and induction is regarded as perhaps the highest honour for any songwriter. For the Hall of Famé to recognise Don Black, a writer steeped in the Broadway tradition, in the city which is the home of musical théâtre, is particularly appropriate. Even his chart-bound pop songs have, for the most part. 
America than they have at home. "It is an amazing thing to get, especially as it is in America," says Black. "My songs seem to have really penetrated people's psyché there, probably more than they have here. Songs like To Sir With Love [now an American 
people right through school and, in the saine way, people have grown up with Bom Free and Bea" 

1 
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success with pop songs, albeit ones which fre- quently were required to define afilrn, musical thé- âtre was highly liberating. "When we \vrote Billy, it was a thrill because, one, it was abig hit, and two, I could write funny songs, disappointed songs, weird songs, as opposed to pop songs, where you are looldng for that hook, that title," says Black. Tell Me On A Sunday - Black's fouith musical, after 1978 s Bar Mitzvah Boy - lias had several lives and is one of Black s fondest accomplishments. Uoyd Webber can see why. "It was the first tliing that we ever did togetlier, of course," he says. "Don was the first lyricist I worked with outside of my partnership in those days with Tim Rice, so it was a very interesting experience for me and a very spe- 
The Uoyd Webber partnership proceeded frora there, often with generous inteiwals between shows. After the three-way collaboration with Charles Hart on 1989's Aspects Of Love, some light work on Starlight Express followed and then came Sunset Boulevard in 1993, when the composer made ateam of Black and Christopher Hampton. The musical set Black's observational pen to work on the decaying glamour of Hollywood's post-Golden Age. It is anotlier iavourite of his, and of Elaine Paige, who played the rôle of Norma Desmond in 1995. "His descriptive lyric writing evoked the period so clcarly." she says now. While Black's lyrical précision is the facet of his writing most of his colleagues praise, Uoyd Web- ber identifies Black's particular strength as some- thing more spécifie still. "He has got that wonderful knack of coming up with a brilliant and very catchy song title - he is a real titles man," he says. 

é* & 

"I have often had quite a lot of discussions with Grant him about the actual content of things, but he is ™'d ^ife always at his best with a title. When I think about shiriey. Clive ail the things he has done with me - Take That (righttalsoDon's Look Off Your Face, Tell Me On A Sunday, Love manaocr-re 5 
Changes Everything - the titles are ail tremen- 

The past 10 years have been some of Black's most prolific, at least in ternis of his writing for musicals, with The Goodbye Girl, Dracula, Bom- 
One has a 
natural 
instinct 
that you 
will he 
able to 
work with 
other... 
we have 
always 
got on 
together John Bairy 

bay Dreams and Romeo And Juliet ail tripping off Black's pen and another full-lengtli collaboration with John Barry- on aversion of Brighton Rock - lurking in the realms of legend. In spite of his productivity, Black has always resisted attempts to identify him as much of a hard worker. In 2003, having recently finished off Drac- ula, wrritten lyrics for Bombay Dreams and expanded Tell Me On A Sunday for Denise Van Outen, he was pithy on the subject: "It's not like I have to tum up at a spécifie time to do my job - I can write at my leisure. And what exactly have 1 done? Written the lyrics for about 20 songs! I may be simplifying it, but it's not exactly Trojan work." Today, conscious that his avowed love of song- writing might have given the impression that his life is radier an easy one, he revises his view a little: "I don't want to make it sound like it's Disneyland, because it's not - it's bloody hard, especially in musicals, where you are writing for character." 
ture of his career as one consistent spell of success. "There has been a lot of failure too.-he says. "I have had a lot of shows that didn t work. But [the late Daily Mail theatre critic] Jack Tinker once said something very clever: he said there's a lot of talent in this business, but just as important is tempéra- ment, and that is so true. "Witil every career, there are dips and you have to get used to rejection. Take Paul McCartney - he has had albums tiiat haven't meant anything, and so has Frank Sinatra, so has Elton John. But those people are stayers - tliey are in it for the long haul." So too is Don Black and there are perks to being one of those stayers. Don has a pet theory that musicians and songwriters âge at a différent rate from those in more earthbound professions, because their job is a thing they love. "A couple of years ago, I interviewed Charles Aznavour on his 80th birthday and I said to him, 'Charles, you are 80 years old now, do you have any advice for the rest of us?' And he said, 'a man will never grow old if he knows what he is doing tomor- row'. And itis true." In his biography, Black identified a certain glint in the eye which is common tothegreat composers lie has known and worked alongside and now he has another term for them too. "I have called them professional dreamers and ' think they are," he says. "That's certainly what I do -1 walk around parks and sit on buses and think of these things. It doesn't strike you atthe time, but as I look back. that is what I have spent most oi m.? life doing. And if you compound that, year afKr 
year after year, liopefully it is good for you." 

"Don Black is a toweringgiant 
in the world of songmting 
and Vm just fullish height. " 

Andy Hill 2007 (possibly mis-heard) 

CONGRATULATIONS 

ON 90 YEARS 

IN THE BUSINESS 



To Don,with Love 
diamonds are forever... 

John 

Clintons (Cj 

Andrew Lloyd Webber 

and ail Don's friends at The Really Useful Group 

Congratulate 

Don Black 

And are proud to represent his works 
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Five tastes of Black magie 

From Thunderball and writing a song for a rat to collecting an Oscar from From Thunderball and writing a song yor a rai lu fi./p |andmarl< proiects 
Black has enjoyed a remarkably long and diverse career. MW profiles five lanamari< projecis J        nioc nnd incomine comnnsp 

Bonding IvOD with Barry 
jn it, so I didn't really .vas until my sister ail over the Evening s Oscar'," says Black. He and Barry were tlïe first British songwriters ever to win an Oscar and Don has collected anoth- er four nominations since. "Winning an Oscar - it's easy to minimise it, but Dean Martin gave it to me," says Black, nodding to his shelves, where an array of statuettes stand. 3 that day, of course, I have always been ning lyricist Don Black'." 

"1 think I was 28 when 1 v realise how important it pboned me and said it was I Don Black certainly doesn't under- Standard: 'East End boy I estimate the impact his associai " II with John Bany had on his carec I the early days. "John made it I work for me when he gave I Thunderball," he says now. "1 vritten 10 B-sides for various i pie, but that was the real breakthrough." Like so many successful partnerships, the two introduced were, and still are, very différent characters. But the men bumped into each other regularly on Den- mark Street and struck up a good rapport. "Denmark Street used to be the hub of the music industry - you would walk down it and meet eveiybodyf Bany recalls, Bany was already the vétéran of three Bond _ . films when he asked Black if he might consider Black's ability to make gold from providing some words for the title song of a fourth, unpromising material. "I am very which was to be called Thunderball. Don hadn't proud of writing that song, partly written too rauch, but what he had donc, Bany because it was a challenge to write for liked. More importantly, they got on well. "Don a rat," he says. and 1 have always hit it offT says Barry. The 1972 film for which the song wa Don accepted the assignment in a flash, regard- indeed about the friendship between a sickly, bul- less of the fact that Thunderball was far from the lied boy and a rat named Ben. A less well-known most inspiring song title from which to work. aspect of the otherwise obscure movie - a sequel to Not for the lasl time. Black faced a struggle try- the similarly rat-focused 1971 horror picture ing to find a meaningfhl context for the title. 'Tve Willard - is that the animal is the télépathie leader had some terrible titles," he groans. "Tbue Grit was of a colony of killer rats and gradually begins to another one. Tm just glad I never had the Texas dominate the child. Chainsaw Massacre." Don isn't quite sure whether he ever saw the fin- Don rose to the challenge and he remains grate- ished film and die fact that he remembers it as fui for the break, just as Barry remains gratefixl at "terribly sentimental" suggests he didn't, but he having found a sympathetic co-writer. 'There is an remembers how die song came about. "The pro- se to it, where you can be mutually critical with- ducers had Michael Jackson on board and they 

■s r\-7<\ Ode to a rat gives Michael 3^7 / &L Jackson first number one 
Sniggered at for years as a love song about a rodent, Michael Jackson's Ben a shining example of Don 

out upsetting each other," says Barry. "It is quite < unique thing, and you take it for granted because it works so well." 
mZLZL Awarded an Oscar 1VOO for Born Free 

M1 Born Free may be Don Black s best-known song; it has been covcred on many occasions ■ by a multitude of artists and netted an Oscar ■ for its writers, but in its original version, as sungbyMattMonrOjitnearlyfailedtomakeit orderfor: into the film for which it was written. "He called: y Tl 

m 

wanted a song," he recalls. "My angle oi write it about friendship - obviously I didn't men- tion cheese or traps." Quite apart from its subject matter, Ben stands as an anomaly in Jackson's catalogue - a movie theme, without a blockbuster album attached - but it was his first solo number one in the US and helped to build the foundations for his career. The story also has an interesting coda. In the mid-Nineties, some years after they had last met, Jackson contacted Black and Scharf again with an nore material. and Walter and asked if we would  producer, Cari Foreman, was write a bunch of children's songs," says Black. "1  jncec] 0f ^ relevance to the lions flew over and he talked about the kind of songs he around whom his film revolved and eut the liked. He was saying he liked the ones from Hans song from the initial pressings of the pic- Christian Andersen [the 1954 film, which Scharf ture. Only when US bandleader Roger scored] and he really loved Matt Monro. So —- Williams scored a timely hit single with ^ ||j| ^   n of the piece did For relent and the song was back in place when the movie made its public début in June of1966. Once reinstated, the song soon attracted a sub- stantial Oscar buzz, but when the Academy Awards came round in April 1967, co-writer John Barry, who still harboured unfavourable memories of working on the film itself and apparently believed there was no real chance of winning, elected to stay in London. That is why the pictures of the occasion show only a srailing, remarkably youthiùl Don on stage with two statuettes, stand- ing alongside Dean Martin, who presented them. 

songs in the vein of Thumbelini, demoed them and he loved them." To tins day, Don remains slightly mystified as to what they were to be used for. Whatever it was, they have never seen the light of day and he hasn't seen Jackson since. "He paid us, but he has never used them. He used to always phone when he came hère, but I havcn't spoken to him for years." 
1 QQ"7 Back on board with Bond's IVV/ T Tomorrow Never Dies 

Never Dies and incoming composer David Arnold, for one, was pleased to have him on board. "He was the first per- son I called when I got the job myself, because obviously he has done so many thèmes before and they have ail been fantastic," says Arnold. "You actually feel inadéquate, working with him, because your history is relatively short; his stre tches back with success after success." Black's entry into the modernised Bond world of the Nineties was typically pithy, with the opening fines: "Your life is a story/I've already written/The news is that I/Am in control". "It is wonderful, writing for Bond," the writer says. "It is a différent kind of writing - you make it as seductive as you can." Arnold could hardly believe his luck at finding his new collaborator on vintage form, though the song, Surrender (Tomorrow Never Dies), per- formed by k.d. lang, ended up ranning over the end crédits, rather than the opening sequence. "The thing that really struck me, when we first worked together, was that he came up with this entire vision of what the song should be about, and it seemed to encapsulate the entire film in a couple of sentences," says Arnold. I remember getting the fax with the Unes on and just laughing, because they seemed so perfect." 
2003 Black revitalises Tell Me On A Sunday 
Don rates his work on Tell Me On A Sunday as some of his best and, Uke many of his musicals, there remains the sense that the work isn't neces- sarily completely finished. "With my dad's musicals, they are life-long things," says Clive Black. 'They come back Uke boomerangs." A one-woman tour de force, revolv- ing around the romantic exploits of a London girl at large in New York and Hollywood, the original pro- duction appeared in 1979 with Marti Webb in tire one and only rôle. It was resurrected for a run on the London stage in 1982 and revaraped and enhanced as Song And Dance in 1984, when Sarah Brightman had a crack at it. In 2003, the show retumed. fine-tuned, updated and augmented with five new Black/Uoyd Webber numbers, written specifically with the new lead, Denise Van Outen in mind. Webb subsequently came back for a touring run, along with Patsy Palmer and Steps' Paye Tozer. It was when Don was breathing new life into the Van Outen incarnation of the production that he came fully to appreciate both the quality of the material and the serendipity of the collaboration - his first with Iloyd Webber. "When 1 revised it, I realised we did some good work," he says. "It was just the two of us and we used to work evory day, or every other day, around a piano, with no directors involved, no produccre- Black recalls it as an instance where the origin.''1 aims of both writers, while not necessarily entire- ly the same, came together with perfect syn- chronicity. "Andrew wanted to write a one-wonian show and I wanted to write about a young gir'in 

Amenca and the whole thing really clicked." 
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EDITORIAL 

Buying Lastfm was a smart move for CBS, but creating revenue could Ix more fricky 

Website buy-iip won't be the Last 
tojustify several billions in investment However, for ail three buyers, News Corp Google 
and CBS the deals have bought a foothold mto an exciting new world - even for Google, a digital behe- moth in its own right, YouTube gave it a significant step-up in the world of video streaming. The YouTube and MySpace deals have also proved 
to be win-win deals, so far. While Murdoch's millions stripped MySpace of some of its cool - in the eyes of some consumers - it offered something else; in the 18 months since that deal, News Corp has bankrolled a sériés of deals which have left Murdoch arguing his asset would nowbe worth $6bn on the open market. And, backed by Google, any perception of YouTube as an illegitimate upstart was instantly removed; the group has since gone on to strike fur- ther rights deals which, after last week's EMI agree- ment, means it has the full set of majors' repertoire. Lastfm will also benefit ffom the establishment chic of its owner, as well as potential investment in its future. 

Martin Talbot, editor. Music Weei 
Ludgate House, 245 Blackfriars F London SE19UY 

The $280m deal to buy Last.ftn is not the first of its kind and it won't be the last. Boasting more than 15m users Worldwide, the East London-based service has natural appeal to a traditional, US broadcast corporation such as CBS. It is a cunningly inventive service. While its rec- ommendation System can throw up unexpected curveballs, that is part of its charm. And, ultimately, the idea of serving music fans not only what they like, but what they don't know they like, is brilliantly simple. But CBS's interest in the opération echoes the attraction which Google felt for YouTube and News Corporation for MySpace over the past couple of years. When News Corp. paid $580m for MySpace in autumn 2005 and Google paid $1.65bn for YouTube in autumn 2006, neither service could boast rev- enues to truly justify such a fee. And, even today, "revenue" continues to be the élé- phant in the room. The common argument is that you can't enjoy the kind of traffic and market domi- nance that YouTube and MySpace claim and fail to generate some revenue. The question is whether they can generate enough revenue, quickly enough 
And with the Last.ftn three also retaining com- plété independence from CBS, it is a deal which could well offer the best of both worlds. 

DOOLEY S OIARY 02bem Englaiid 
inthesummer... 
Remembei- where you heard it The live industry is geanng up for a busy few months, wlth new venues popping up like fresh summer flowers. With this in mind, Dooley popped down to North Greenwich to see The 02 last week. It's looking great with its art deco décor (personally selecled by Philip Anschutz) and ail. Look out for a superclub tenant to be announced for one of many vei might be back c WembleyStadium, faut for the promoters who had their shows cancelled there last summer, it still lias a lot to make up for. Solo's John Giddings sums up their mood, guipping, "It will be a great stadium, but it's still in the middle of a fucking industrial 

at the festival itself and have been considering makmg grass curtains for one of the stages... The Eurapean MTV Awards are known for their glamorous locations, but isn't it about time the awards were brought to the UK? Dooley hears whispers there are plans to do just that and sooner than you may think. Who is the hard-rocking, hard-drinking band whose members like nothing more in their spare Urne than hitting the roller disco? Video footage exists... While you're guessing, which major label head has brought 

heated interest from the A&R community. The singer-songwriter looks set to follow in the footsteps of former bandmates KT Tunstall and Sophie Solomon by signing with one of the majors in coming weeks... Meanwhile, hotly-tippcd unsigned talent Elviin is fielding interest from 

the usualsuspec after splitting w Elbow have concluded a new record deal with Fiction.. Sony/ATV chief Marty Bandier admits his company's successful bid for Famous Music lifted his mood, but did little for avoiding jetlag as he flew into London last week The excited, but rather tired. 

itten for physical singles in the US? out the only CD singles selling there ■ecent years have been byAajerican il winngsJmUtiedebut release by est victor Jordin Smrks'is a dkjital- iLBfiçring.XD Wow has been very :al about taking its case for parailel rting to the European Court Of ce What is less known is that the company has failed to appeal at every stage of the courts case so fer - and the judge in Uie case debarred them, making an appeal exceptionally unlikely... Expect more news next week on MoS man Ben Cooks new rôle. The current MD is expected to confirm a new post with a UK major. 
The Daily Star marked the departure of cclebrity columnist Joe Motl from its Monday - Friday desk with a party on the London Regalla last Tlun sday. Mott will retain his Sunday colunm, but is looking to pursue opportunitles on the smail screen. We bumpad Into Mott the provious night at the launcb of London's ncwest casino, Vegas. Here he is (left) With Paul Crougliton (Sunday Times) and Charlotte Ward (freelance). 

TUESDAY: "Before you jump to conclusions, we are not talking about Wahlberg and co's Nineties boy band phenomenon - although Dooley has nothing against them you understand - no, New Kids On The Block is an opportunity for us to highlight breaking new artists to ' ' ;... daily m. And to to Toronto outÛt Bii THURSDAY; "Unfortunately for us, as we left the terrace to catch a few songs from Findlay Brown, the kitchen served up its piece de résistance: food platters loaded with vire leaves, houmus and other delights. Damn you Findlay!!" FRIDAY "The evening began in a church. St Luke's on Old Street to be précisé. MTV had commandeered the place for the evening to host a live performance from Editors. Edith 
hollering at lier boyfriend's band. H was a bit like being at the football,"  .. 
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KŒHHiHr online poil na and Wembley Stadium 

Retail has its say on covermount CDs 
Tlie Mail On Sundaj/s recent giveaway of Tubular Bells has reignited the debate on newspaper 
covermounts, just as the music business thought they had gone away for good. This week, 
Music Week gathers the views of the retail sector, led by retailers' leader Paul Quirk. 
Barely a few months ago, the consensus among the music industry was that the covermount CD was on its way out, as newspapers turned their attention to free DVDs, wall charts and stickers in order to boost sales and major labels distanced themselves from the 

Yet the past few weeks has seen the contentions issue 
driven by the controversy over a Mail On Sunday promotion, in which the newspaper gave away Mike Oldfield's classic album Tubular Bells on CD to its 2.25m 

Retailers were, by and large, horrified, their patience with rights holders running thin. Oldfield himself was inspired to write a letter to Music Week protesting about the giveaway, which lie said was done without bis consent. Upfront Promotions, which organised the Oldfield promotion, hit back, as did Mail On Sunday managing director Stephen Miron. Now Music Week asks retailers, including Era co-chairman Paul Quirk, as well as représentatives from HMV, Play.com, Borders and several independent stores, for their views on covennounting. Tlie resuit is a range of flavours, but the same overarching view - "say no to newspaper 

Era urgcs record labels 

m music - 77ie Mail on Sunday. Can we ■ really believe their heartfelt plea - | "we are committed to and passionate j about music, We spend more money marketing music acts than any other 1 music Company does," Is it true? Do they really spend more than any other 

covermount (women's, children's etc), then the pressure is on to offer more and more to the consumer, potentially at the risk of the éditorial. 
Simon Douglas, Virgin Megastores First of ail let us déclaré our préjudices, bias and self-interest We are Virgin 
want it, (CD, vinyl. online, download, subscriptions, USB stick), offering a 

and emerging 
We endeavour to make a profit we are against giving music away free to own, as we believe it dévalués music in the eyes of the consumer ani it is not proven to increase demand. We are for greater access of music te Weare 

Richard White, Chalky's I was quite amused by the adverî in Music Week, with the guy from the The Mail On Sunday. I thought lie had some balls to be doing that. He genuinely believes that what he does is good for the industry. But I don't think he is looking at the bigger picture. Thereason retailers are miffed is we are being eut out of the loop. That is not the way we believe business should be 
As a retailer, I have a relationship with my suppliers and I think they should think of their customers before they do suçh things. I don't think EMI give a toss about retailers. It was ail about making a fast buck and not to worry about the implications. There is room for covermounts. The/re OK if they are an if they want people to aoout new artists. There is to get exposure on new artists. 

Helen Marquis, Play.com My view on it dépends on the sort of covermounts they are. When they are doing them to push new artists then I can see the benefit, for example the recent V2 label sampler. But when it is giving away core catalogue it is tougher. If you are giving away the best of UB40 for free then why would anyone buy it? And it gives the impression that music is free, which is something we are moving away from. The record companies have given the right to give away music for free - they are endorsing it 
Mark Callaby, Soundclash Covermounts work to sell more magazines, but they don't help to sell 
Mike Dlllon, Apollo Music ' Covermounts have had a detrimental 
effect on business - there is no two ' t. People are commg 

the price of a paper, why are you charging such and such?" It dévalués the price of the CD 1 thought covennounting had corne to a hait The record companies don't give a toss any more, They are hanging on to every thread they can. We are selling CDs cheaper than ever before. But it doesn't help us when they can get albums for nothing. 
Max Lister, Borders 

Music titles have to work harc at gaining additional sales now by offering extra to the consumer. wavs about that, People are commg onermg «va w iw u in and saying, "If you can get that for whether by havmg artist-chosen 

n marketing music on they mean their newspaper? Is this the same publication that has demonised every youth music movement over the last 30 years, landing ail social ills at their door? A refreshing change of policy is clearly on the way with, presumably, a big increase in the promotion of up and coming bands as weli. Are they taking music to a new audience and encouraging people to buy more music? Their target audience clearly likes free music, as do those that only buy the paper when there is a free CD of something relevant to them. Do these readers then décidé to start buying more music or do they mainly reignite their nostalgia for these acts which, to be fair, could lead to website visits and purchase of tickets, The Mail on Sunday clearly takes crédit for single-handedly selling out Simply Red and Dolly Parton tours, which I am sure the artists, labels and fans would take exception to and clearly, in Mike Oldfield's case, his view was secondary to the circulation 
sales of Tubular Bells, well. there was 

time, huge damage was done to perception of the price of this album in consumers' eyes - "£10, what a rip off when I could get it free with The Mail on Sunday-, 
argue in favour of covermounts encouraging more music purchases or making people think music is even greater value. The recent history of the compilations market would back 

The Mail on Sundoys argument would point to short-termism both in financial advantage and in circulation figures If artists and record labels - hopefully together - want to work with newspapers to drive short-term advantage for both, that is their prérogative, but in the médium term, it makes the job of persuading people to buy music and tryingto people of the las ' . ic that bit me 

espect the rights of artists to do what heylike with their work. On to the bastion of youth culture 
can ail appreciate that a backed by heavyweight s advertising can give a 

is difficult to 
long-term benefit and many would argue that such promotions damage the perceived value and desirability of the CD format among music buyers. It also appears that they do not build loyalty for the newspapers concemed and just artificially prop up circulation figures. HMV has never been against , where they are 
of NME, Q and Mojo in promoting new music and artists. However, we do not see how it can benefit the integrity of core catalogue titles where these are given away in a somewhat gratuitous manner. Finally, on a stratégie level, I think it makes it more difficult for this industry to lobby govemment effectively on matters of copyright protection and inlellectual property rights when it appears that we, ourselves, don't always respect the value of the music that we create. 
Phil Barton, Sister Ray 
publishers and trouble for ev 

at they drive into people's mi 
something in a shop?" Once people get it into the mindset then they just steal music. They see it as a free commodity, 
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ling online PR, deve'oping business and managing ; 

Having recently completed a stratégie review of its artivitaes, theMus^ Fund 13 
now seeking to increase its senior management team through the recrmtment of. 
Director of Communications and Development Salary c£45,000 and excellent benefits ntron-nr wiii Hp Heading a team of public relations, policy and fundraismg specialists, the new 1 reoular charged with raising the profile of the charity and ensuring that it continues toreceive a reg a flow of donations and legacies. To be appointed, a candidate will need to demonstrate excellent existing média contacts, knowledge of différent communication techniques and a clear understanding of individual and trust fundraising. The candidate must demonstrate a strong interest in music and empathy for musicians. 
To apply, please download détails of the post from the CF Appointments w www.cfappointments.com and apply online with a CV, current salary détails and a personal statement addressing the person spécification for the attention of Judith Lovelace. 
Closing date: 17 June 2007 Preliminary interviews: 18 June to 3 July 2007 Final interviews and sélection: 9 July 2007 For further information about the Musicians Benevolent Fund, please visit its website at www.mbf.org.uk. 

your ticket to grouuth 

£24,000 - £30.000 + CAR ALLOWANCE 
Develop new and existing business to grow our capaclty to tlcketlng services, with a spécifie focus on securlng new ex agency contracts. 
Working alongslde the Business Development Manager, you wlll 

el throughout the Ut requlrei eekly ba 
For this position, based at The NEC, Birmingham, you wlll need a track record of dellverlng to challenglng targets and Ideally already have a background In the live entertalnment and/or tlcketlng Industry. 
TO APPLY: Please send your CV and supportlng letter, statlng whlch rôle you wlsh to apply for, to Saad AfzaI, General Manager. Box Office, at saad.afzalenecgroup.co.uk by II June 2007. 

Advertise your position direct to the hey music industry players Call Maria 020 79218315 Email inaria^musicweek.com 

andle 

necgroup.co.uk 

Jobs on-line from musicweek.com 
Subscrihcrs: Loij-on to imisicwesk.com ond get to the latest music industry jobs. Jrst 

Chart Administrator 

; d 
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business to business 
duplication 

in conjunction with Eden Studios présent an Online 
AUCTION & Sale by Treaty at 

Eden Studios, Chiswick, London W4 
July 12-14th inclusive. 10-5 pm daily 

Over 500 lots of pro-audio equipment and studio contents 
will be sold 

Incl; Protools +G4, Protools+G5, SSL E and G consoles, Outboard FX Tube Mies, Compressors, Reverb, 6 x 24 tracks, Vz" mastering, Amps, Pianos, Acoustic Panels, doors, etc. 
AUCTION CATALOGUE AVAILABLE AT 

www.mjq.co.uk 
FOR MORE INFORMATION CALL MALCOLM JACKSON AT MJQ SALES 01923 285 266 OR 0771 281 7533 EMAIL: SALES®M3Q.CO.UK 

Some equipment will be specially priced at our Ebay shop http://stores.ebay.co.uk/The-Gear-Garage 

TANL 'Cantata' 
Hastings, East Sussex 

Guide Price: £550.000 mjQ 
PRODUCTIONS 

For more détails contact. The Modem House 

SERVICES 

REPLICATION 
CD DVD VINYL REPLICATION INSTANT ONLINE L1VE QUOTES 6 PRICE MATCH GUARANTEE Let down by your supplier this peak season? Our customers agree that we're offer the most reliable, cost effective, replicatlon service in the business. 

C3 
mediasourcing.eom 0845 686 0001 

Unparalleled STORAGE WEBSITES 

SERVICES 
your one becomes our une 

SERVICES 
Hopkirk Jones 

pro audio equipment dealers 

to the recording Industry for 40 years 

Musicians - Managers - Music PR - Promoters - Venues 
Pluggers - Merchandising - Agents - Producers - Awards 
Studios - Rehearsal Rooms - Distributors - Music Schools 
Record Companies - Publishers - Festivals - Instruments 

Recruitment - Software - Sound Engineers - Manufacturing 
Booking Agents - Lawyers - Journalists - Duplication 

Télévision - Radio - Lighting - Labels - Contracts - Mastering 
Live Music - Music Hire - Conférences - Photographers 

to place an advertisement 
call maria 020 7921,8315 

maria@niusicweek.com 



No change as EMI claim more than 25% of combinée! share in 2007's first quarter report 

EMI suppresses Universal resurgatee 
Snow Patiol help Bïg Life maintaïn ïndie lead Itwasatough pubiisher. claîmed 16.1% of INDEPENDENT by Paul Williams Sdependol Even before the purchase of BMG pUbiishers, but for Music Publishing was greenlighted Big Life tire ycar by the European Commission, the " year was nlready starting to shape up positively for Universal's pub- 

et share showingto Paul ConnoUys team sei|ing .Tibum, B bounced back in style to capture 22.3% on the combined rankings for quarter one 2007, a share some ^ two-thirds better than it managed ^ piat during the previous quarter when a numbe poor close to 2006 condemneditto indepci  fourth place behind EMI, Sony/ATV and Wamer/Chappell. it handled moi But, as Universal rode to its Take That's ru   World, had exclusive control ofThe quarter or Fratellis' Costello Music (eighth 28.2%. But le past. Its biggest seller of the quarter) and not take in Bloc Party's A Weekend In The City Universal has agrei 

less than one percentage point on 

combined share fell from 15.6% to 11.3%, keeping it ahead of BMG to take fourth place, while on albums il was ranked third with a 12.8% share that included ail of Razorlights self-titled second album (lOth biggest seller) and most of Fall Out Boyk Infinity On High (19 th top seller). BMG continues to décliné in the rankings. with its combined market share slipping below 10% for the first time in tbree years. On albums, it daimed just 7.5% of the market during the quarter, 

28.2% share for the . the company's highest such score since the third quarter of 2004, while on albums the clock had to be turned back even further to find a time when it daimed a bigger share of the market. In quarter one, it grabbed an albums share of33.3%, EMI its best performance in ' 
likes ofThe Verve's Urban Hymns ing already sent its score racing to 35.6%. For EMI, the albums market was particularly mémorable in these three months, with a run that included more than 95% of Amy resuit with EMI; Winehouse's Back To Black, whidi    sold nearly 468,000 units to finish as the period's biggest seller, while Universal/BMG 

(18th biggest seller),! Jones' Not Too Late (14th) and nearly half of Nelly Furtado's Loose 

behveen them. As a resuit, Wam- although it produced er/Chappell, Sony/ATV and BMG's respectable 11.9% lared to EMI's shares al] dropped firom the previ- ;thodology does ous quarter, while the independ- nt the fact that ents' share of the combined market dropped from above 20% to aroundjustl7%. Wamer/Chappell held 

interests included half of . the Gwen Stefarii hit The Sweet Escape (sixth top seller) and 80% of Akon's I Wanna Love You (eighth top seller). 
se is Rondor UK, which sup- third place for a second quarter, BMG Publishing has n 

hard : Universal with one of its most successful albums of the quart . weigh up how Kaiser Chiefs' Yours Tïuly, Angry ket as its combined share di mld have Mob, which it 100% controls and is from 15.2% to 11.8%. On alb mked as the period's fourth slipped from 14.8% to 8.S iggest seller overall. Take that lowest se fared against one another had Uni versais merger with BMG Publish- wed. But ;rmg that is a far more corn- other strong album hi plicated procédure than simply Mika, The View and The adding together Universal and the quarter, its overall scc and comparing the be notably reduced. 

with a clutch of although it put in a far n 

the major music publishers have changed once again. Separate from that, Universal appears to have shaken off its uncharacteristic dip during the second half of last year to race out of the blocks in 2007. Combine that with BMG and respectable showi rsin thanks in part to the revival ofThe EMI will need to repeat the kind of ould Prodaimers' (l'm Gonna Be) 500 dynamic performance it produced Miles, which it exclusively co The flying starts to the year for The Comic Relief rework finished year to be su 
e combined market share to hold up to 15.8%, down paulw@musicweek.com 

Publishing 2007: first quarter Top 10 singles for Q12007 
1 GRACE KELLY Mika Universal 80%/BMG 10%/Sony-ATV 10% 2 (l'M GONNA BE) 500 MILES Reid/Reid Wamer-Chappell 100% 3 RUBY Hodgson/Wilson/Baines/Rix/Whlte 
4 STARZ IN THEIR EYES Allsopp 
5 HOW TO SAVE A LIFE Sladc/King EMI 100% 6 THE SWEET ESCAPE Stefani/Tliiani/Tumfort BMG 50%/KobaIt 50% 7 SHINE Barlow/Donald/Owcn/Orange/Robson EMI 33.3%/V2 333%/BMG 16.7%/Sony-ATV 16.7% 8 I WANNA LOVE YOU-niiam/Broadus BMG 80%/EMl 20% 9 THIS AINT A SCENE, ITS AN ARMS RACE Wentz Sony-ATV 100% 10 TOO LITTLE TOO LATE 

Top five albums for Q12007 
EMI 95.5%/0thers 4.5% 

WURS TRULY, ANGRY MOB Kaiser 
EYES OPEN SnowPa 

rersal 2.8%/Otliors 71% 
Universal 100% 

Big Life 100% 


