
In this week's issue: Universal scoops Sanctuary; 
White Stripes break record. Plus: the charts in full 
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• Publishing: 
number one Worldwide 

• Management: 
artistroster 
including Elton 
John, James Blunt 
and The Who 

• Records: 
biggest in the world 

• Live: 
agent for more 
than 200 artists, 
merchandising for 
hundreds of acts 

With its Sanctuary bid on fhe table, Universal is looking to add to its recording and 
publishing empire by moving into live, artist management and merchandising businesses 

Universal domination 
Companies 
By Gordon Masson Universal is looking to consolidate its position as the market leader in music Worldwide by turning its attention to the one area it does not dominate - the live sector. Having recently assumed the title of the world's biggest music publisher, through its acquisition of BMG Music Publishing, the company, which has dominated the recorded music market globally for the past decade, is now focusing on the live sector with its takcover bid for Sanctuary Group. While rival majore are looking to set up their own in-house artist management and agency opéra- tions, Universal is attempting to bypass that process by exploiting 

the successful artist services divi- sion of Sanctuary's business and immediately tap into the expéri- ence of established staff who boast existing relationships with hun- dreds of acts. The boards of both companies announced last FHday that they had agreed a 20p-per-share transac- tion, which would value Sanctuaiy at about £44.5m. Univereal would also assume Sanctuary's debts of £59.8m, valuing the takeover at £X04.3m, if it is successful. The deal is expected to close within 60 days, provided Sanctu- ary's shareholdere agree to the pro- posai and that compétition regula- tors also give the green light Given Sanctuary's relatively small record- ed music and publishing business- es, observere are not anticipating objections to the takeover. 

Music Week underetands that Universal will not look to oflload any of the cun-ent Sanctuary assets and, while insiders describe the company's recorded music cata- logue as "interesting'', it is the mer- chandising, artist management and agcncy side of lhe business that is the real lure for UMGI. In a statement, Univereal chair- man/CEO Doug Morris says, "The Sanctuary business will be a good stratégie fit for us and our objective over the coming months is for Lucian Grainge and lus team to work with [Sanctuary CEO] Frank Presland and the Sanctuary man- agement team, and their artists. "We have a great opportunity to strengthen Sanctuary's position as a significant player in artist man- agement, agency and merchandis- ing, as consumers' appetite for 

music grows Worldwide." Sources suggest that Univereal's move signais a new strategy to build a business in the live music 
merchandising are ail businesses that are growing and Univereal is not in the habit of just buying something and sitting back," says one observer. "They always look to grow the businesses they are in." That means Sanctuary's exist- ing affiliâtes might be reinvigorat- ed by new investment, or Univereal may start looking at similar busi- nesses around the world to grow its live portfolio. Among Sanctuary's existing subsidiaries are; lïinifold, which manages Robert Plant and Tire Who; Twenty First Artists, which manages Elton John, James Blunt, Just Jack and Lulu; and Bravado, 

which is tire global market leader in artist merchandise. In the US, Sanctuary emplqys 16 artist man- agers, who look aller acts including Fleetwood MacandZZTop. Sanctuary also owns Helter Skclter, which has a roster of more than 200 acts, including Amy Wînehouse, Avril Lavigne, Corinne Bailey Rae, Delays, Dido and James Morrison. Welcoming the finandal stabil- ity that Univereal would bring, Sanctuary chairman Robert Ayling says, '[Univereal's] acquisition of Sanctuaiy can allow tire Sanctuaiy business to benefit from the already well-established relation- ships between Sanctuaiy and Uni- vereal and from a more supportive capital structure." ;j gordoti@musicweek.com • Analysis, p3 

Whlte Stripes 
boost vïnyl sales 
Record seveti-inch sales 
for The White Stripes' 
new single underline 
the format's 
resurgence p6 

MTVrevampto 
reverse fortunes 
MTVaimstoreturnto 
glory via a radical 
relaunch, with new 
collaborations high up 
the agenda p9 

Atributeto 
Crowded House 
MW looks at the act'slegacy 
and profiles Time On Earth, their first studio album sincel993'sTogether 
Alone plM5 

For the latest news 
asithappens, log onto 
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Week Sub'xriplloas, 

To read ail the 
news as it 
happens each 
day, log on to 
musicweek-com 

0 'While consumers appear to be turning away 
from physical CD singles in large numbers 
old-fashioned vinyl is surgmg - Editorial, pzu 

Your guide to the latest news from the music industry 

Managers renew 
copyrights push « Tlie Music Managers' Forum last week wrote to creative industries minister Shaun Woodward urging the Government to use proposed changes in copyright law to benefit perldimers. With legislators examining a proposai to extend the tenu beyond 50 years on sound recordings, the MMF says ownership should revert to the perfomiers after 50 years. * Fnll letter on musicweek.com 

• Nitin Sawhney and Merlin CEO Charles Caldas will address flim's eighth AGM, taking place at the 
28. Business at the AGM will include votmg on new board members. There are seven nominees to fill four rôles: Harry Cowell (Private and Confidential), Geoff Kempin (Eagle Rock), Safta Jaffety (J & S), Trevor McNamee (Jalapeno), Roo Pigott (Alamo), Andy Macdonald (Independiente), Peter Pritchard (Media) and Ronnie Gurr (Luna). • Angelo, Gordon & Co bas reportedly bought 13m convertible bonds in EMI. • Warner Music Group and Violator Management founder Chris Lighty are partnering on a new joint venture called Brand Asset Group in a bid to generate more revenues by exploiting 
O 7digital has unveilcd a raft of new features for ils download store. p7 • Manchester-based music promotions company Red Alert has gone into liquidation. However, a newly established company, Red Alert Media, has been launched under the directorship of joumalist Collette Neild. 

® A group of artists and US industry organisations has formée) MusicFirst Coalition which is calling for perfomiers to be paid when their music is played on US radio. O Warner is sbll consi1 an offer for EMI p4 • "Tlie Creamfields festival, which takes place in Cheshire on August 25, has been granted a licence increase to 49,999 people O Apple is to hold a festival in London. p4 

Manager joins 
riglits fîmt • Blueprint Management founder John Glover has Joined the management team of Compact Collections, a leading indépendant administration and Worldwide rights collection agency. ® Music-brand specialist agency Frukt has appointed Sarah Cratchley as its head of consumer insighL Cratchley previously held the équivalent rôle at ITV. • Gabriela Lopes has been promoted to the position of director of market research for the IFPI. • Academy Music Group has named Daryl Robinson as manager of Academy Events, Its in-house promoting division. O GMG Radio lias tumed to the ranks of sister opération Guardian News & Media to recruit Stuart Taylor as commercial director. • American collections society BMI has promoted Hanna Pantle to the position of assistant vice président, corporate and média relations. ® Former CBS and Warner Music A&R man Hugh Attwooll has died at 

London Calling to 
hostEraevent • Era has announced détails of the line-up for its New Music Conférence, to be held on June 28 as part of the London Calling event at London's Earls Court The conférence begins with a sériés of sessions examining the future of music retailing in the UK, the afternoon session will feature présentations from record companies and independent distributors and the 

newly-announced for the South African Live Earth concert • New York-based singer-songwriter Cat Power has won this yearisShotJpst MusicTrize - the US équivalent of the Natiôiiwide kto^uncPrizé « The BBC is hosbng a stage at this years Giastonbury Festival. p4 O Amy Winehouse last week broke into the Top 10 of the Billboard Hot 100, with Rehab rocketmg 48-10. @ Annie Lennox, Corinne Bailey Rae, 
Marc Almond are to perform live at a 
London's Royal Albert Hall on Peace Day on September 21 • Rock music TV channel 

^ G 

Eavis says he is disappointed with the low quality of some of the photos printed on Giastonbury tickets, as it emerged last week that some tickets were beginning to appear on eBay. ® More than 5m DAB digital radios have been sold to date in the UK, according to research body GfK 6 Chrysalis Group has reportedly entered talks with an unnatned private equity group regarding the sale of its radio assets. O IFPI figures released last week indicate that UK music fans remain the biggest buyers of CDs in the world for the-ftnrttryfair m a row. CrtVIUSlcblalion last week launched a fiat-rate monthly subscriplion service which offers users access to unlimited music downloads on most handsets in Europe and Asia. 

Tlie label receivcd gold (100,000 sales) and diamond (250,000 sales) awartls for Maxùiio Park's (picturcd) Our Earthly Plcasures and A Certain Trlgger albums respectively, as well as three silver 

awards (50,000 sales) for albums by Jamie Lidell, !!! and Boards Of Canada. Other UK-signed award wirniers includcd Katîe Mclua and Nizlopi, who received platinum (S^CLODO sales) awards for their Piece By ' Piece album and JCBSyng singles respectively. Meanwiîiie, Cat Power, Enter Shiliari and Frank Zappa won gold awards. 

 p Media's newly-created broadeaster Nowdigital has been awarded the local DAB radio multiplex licence for Hertfordshire, Bedfbrdshire and Buckinghamshire. Ofcom has also awarded five new community radio licences in Northern Ireland and Scotland. 

m 
O Downtown Records, tin that is home to Gnarls Barkley and Cold War Kids, is reportedly planning to launch RCRD LBU an online label featuring advertising-supported free music that will launch this autumn. • This yearis Kerrang! Awards are to take place on Tliursday August 23 at The Brewery in London's East End. ® Northern Irish rockers Ash say their next album will be their lasL p5 

Gigs On Demand, a high quality, buffer- free, streaming pay-per-view service, via the channel's website rockworld.tv. ® Xfm South Wales is sponsoring a new two-day Welsh music festival, featuring 72 bands in eight venues, later this year. Festival24 takes place in Cardiff on September 7-8 and will feature breakthrough bands such as The Heights, Miss Conduct and TainL 

Singing waîtress 
inks major deal ® Victoria Hart, the waitress-curn- singer who hit the headlines after her performance at George Clooney and Brad Pitt's boat party in Cannes last month, has been signed to Decca/Universal Classic5& Jazz. • Social networking site Bebo lias struck a deal with îTunes that will allow Bebo members one free download each week. The agreement will link Bebo's users directly to the iTunes Music Store and the companies are hoping to entice record labels and artists to leverage the service to help buildfan bases, 6 Prince has finalised a deal to distribute his new album Planet Earth 
O EMI Records managii Terry Felgate has signed 

O DJ, pr Coco has signed a mix album deal with Ministry of Sound. S Four leading Belfast music venues have been sold to CDC Leisure, a consortium formed by David Neely, who manages the venues, and local businessmen Colin Wasson and Ciaran Smyth. ® Classic FM has struck a Elm advertising deal with Ford Galaxy. ® Emap's Magic 105.4 has signed a sponsorship deal with Vue Cinémas to launch the statîon's new on-air quiz, ^JMtfpâumh. ® Contraryto last week's Snapshot on Cherry Ghost, the artist's fortheoming sir as a CD. 



News 

Universal's Sanctuary acquisition will force the majors to hasten search for new revenue streams 

Aîining for 360 degrees of snccess 

by Gordon Masson 
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Demonstrating the différent 
takeover would give Universal is Elton John; the Company would have the artist signed for man- 
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ULMAMA ENVELOPES GH0STW00D TOKIO Lip Gloss (RCA) Life On The Run (unsigned) Ready, Currently the Beach (Brille) AnAustralian (Fascin subject of a huge This band are group, formerly Likean 
PATRICK IAMF1NN WATSON Hard (Ugly Her(DJ Touche YEAHS Don't Break My Luscîous Life Trutii/RCA) Remix) (Lavolta) TellMeWhat Heart (Mercury) Kissy Sell Out's Rockers To Afterherstrong 
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/ FTONES FESTIVAL July 4: Black Rebel BmtlKr Naomi T0^,; ^ o!? / LINE-UP Mototcycle Club, July 9: Tlie View. July 13: Alhlele, JulylT^eBad / July 1 Mita, Leoa Mine Black Alps TheDeadâOs TinyDanccrs Plus,Rebekka / Jean Marie July 5: guests tbc July 10, Imogeu July 19: Paolo Bakken / July Z Crowded July 6: guests tbc Hcap, James Wolf Nulini, Ghosts July 18: The Pigeon /<•_ House, Justin July7:Groove July 11 Editors, July 15: Gianna Détectives, TTœ / Jv Nozuka Armada Mulya GoodBooks Rannini, Elissa Rakes / ^ July 3: Travis, The Buena Bcardy Man July 12 Scott July 16; Ludovico July 19: Bevcrley /-sSf1 Hoosieis July 8; Ash, Beo's Matthews, Terra Einaudi. Ohafcr Knight Raul Midon 

Tetra Firtna faces compétition as major re-enters arena 

Warner reconsiders 

EMI takeover plans 
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Ash to concentrate solely 

on singles in Warner deal 
Irish rockers Ash are to continue their relationship with Warner, despite announcing they will cease making traditional albums to switch their efforts to singles instead. The band's manager Stephen Taverner reveals the group's sixth album Twilight Of The Innocents, which will be released on July 2, will be the last under their présent deal with the major. 

v,? 

label, but instead of now being for a it means the band is not tied in to overexcited about the prospects of certain number of albums, it will manie promo periods when an what lies ahead, but in the mean- 

ing il for 

h J • 
Tavemer reveals, "This is Tim's here in the studio, though, so it spontaneityandereativity." 

Digital company announces a raft of new customer features in wake of Lastfm partnership 

7dk)ital unveis revamped onine store 
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Record seven-inch sales for White Stripes' new single prove the loved format is here to stay 

The wdcome relm of the old guard 
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Speakers from Starbucks, AEG and 02 add gloss to fresh perspective on the business 

Musïc & Brands conférence takes shape 

Musîc Meets Brands speakers 

IRANDS 
communications, Dicse 

im Campling, VP of Managoma 

lhc BPI, we really will be covering ail bases." Panel sessions will focus on i Phlpson, head of how brands can assess the success communication, T- of partnerships, who they should 
3 Pimintol, music go to in order to strike partner- inn and A&R ships, how music can work within 

the growing interest in brand- 

Hôtel on July 18. Other speakers Lombard will talk about the chairmanTony Wad 
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:ilîg emerging talent 

Edgar. DJs including Radio One 
Bobby Fricti^n'ako'figure on"the 
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in the UK in support ofnew 

Company to boost digital focus and merge UK and international opérations 

MTV aims to win back lost 

ground with radical roiamp 

by Ben Cardew — ■ MTV is to radicaUy overhaul ils UK and International operatii 
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250 jobs have been lost across Spanking New Music Week, the dnve intégration between MTV wanted someone MTVs International offices in Lon- Gonzo Tour and a session with an channels - usine the new Txst oP likeascientistan. , Warsaw, Miami and as part of a global re- key executives air as part of ncludine: UK & Unplugeed seri 
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Michiel Bakker; UK & Ireland vice exemple getting UK VJs to inter- manager Matt Cook as director of Company announced the appoint- president talent and music Mardi view artists, or trying to do as many talent and music for the UK net- ment of former TwoFour Group Caught: and UK & Ireland vice things as we can in the UK" he says. work, alongside former Radio One executive director Philip OTerrall président of commercial strategy And this focus will bleed into music producer Chris Price, who as vice président of digital média 
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! Featureiaie «fitedl by Christdphcr Bacrttt 
Crowded House, one of modèm pop'sbest-loved bànds; are Iback. Paul Sullivan looks atthe j 
act's legacy and profiles Time On Earth, their first Studio album since 1993's Together Alone 

"It wasn't about any strategy, it was ju^ a mindset," says Neil Finn of the reprise: of Crowded House. "There was never much cliance of a one-off reunion tour. Jt had tq be a rekindlingqf spirits." The kind of passion and çonfideiice that1 led Crowded Hoùse to lift themselves towards inter- national success still emanates ffoni the band's frontnian as they préparé, onqe again, to take their rightful placeon the world stage. 1 Crowded House, or The Crowdies as they're affectionatelyjknownlby their many jfens, are as hkeable as their hard-to-dislike mélodies. i "They were, and still are, the nicest bunch of people you cbuld ever raeet" says CAAs Emma Banks, who has beeri the band's agent since; the early Nineties. "Theyhave a qoraplete lack ofany delusions of grandeur and they know how to behaye like decent, reasonablejhuraan beings, even through the rigours and stresses of toiiring. While ! ifs their songs rather than their personalities that got them wherethey are, theiricharacters helped, if only because people - promoters and snch - often give 1( ;o those whq dont behave like 
ie from the ashes of New 

Zealand's foremqst New. Wave/Glam-Pop group Split Enzt who diàbanded in 1984. After à brief stint as The Mullanes, thé band -■ then made up of Neil Finn (vocals, guilar), Paul Hester (drums) and NickSeymour Gtass),! and liv-l ing in Melbourne - decamped to Los Angeles,! where thqy inkedja deal with Capitol and rénamed1 
tnemselvjss Crowded House in tribute to their con-: gested liying conditions. Teamihg up with then-unknown producer; MitchelljFroomjthe trio recorded theid epony-i mous début album in 1986. With minimal promo-, tjonal support from the làbel, they were fprced to. rèly on tlieir owh resourceftilness to make their; way. A slew of Ibw-profile gigs ih record stores, restaurants and small downtown venues, àimed at ihdustry insiders and other interested parties, cre-i ated a word-of-niouth following that woujd even-j thally prove succéssful. ! Their Unique Style of intelligent, dreapy popi caught on, buoyed by appearances oii North; American chat shows, where they displayéd a win-; ning mixture of dpwn-to-earth Antipodean charm and boisterous aritics. : The band's hard work eventually paid off. By; 1J987 theyi were sailing up the US chârts with Doriti Dream Ifs Over arid Sometliing So Strohg, both; ' ' ' sbngs taken from their; debtlt. The sequek . 1988's Temple Of 3* Low Men, was a' less exubérant,' i 

Thev were reflectïve albuni. Its darker tone rcndered the album less accessible than! its predecessor ând again there was littlepromotional support. j Despite its disadvantages, Temple Of Low bien saw tracks snch as Better Be Home Soon, I Feel Possessed and Sister Madly cernent Fihns réputa- tion as an erudite, if nccasionally unpredictable, songwriter. i Nonethelqss, due to relatively disàppointing sales, plans for a major US tour were eventually dropped, and by mid-1989 Crowded House were ail but defimçt and Neil reunited with lus brother (and Split Eriz founder) Tim Ipnn. ! . But Crowded House were far from ovpr. The duo penned song$ for a prbposed Einn Brotliers albiim that subsequenlly fotind their way onio the new Crowded House album, the açclaimed Woodfaçe. At the same dme, Tini was made a full-time mefn- berof the band. \ ' J Though Wiodfece's first single, the anti-Ameri- can Chocolate Cake, eflectively stymied the banid's chances of success iii the US| the sorig Weather With You smashed into the UK chaits, and gainfed tire band a huge UK and European follôwing. WiDodface tvent on to achieve plalinum status in the UK and gave the, band their chance to show- case;their superlativeiive skillS at prestigious ven- ues such as WembleyArena. j ! ; "Ône thing a lot of people forget is " that Crowded Mmicf» / 



McKiiilay. "Quirky and unconventiona], they are exceptional musicians and have a very spécial chemistry together." "There are not many gigs you go to that make you just feel good to be alive," agréés Emma Banks. "You wouldn't be bored if it went on for tbree bonis. There are great songs and a great interac- tion. Paul was always a spécial character, very quirky. I remember a gig at Wembley when he dis- appeared offthe stage and tumed up at the mixing desk mid-gig. At Hammersrnith he just got up and went to the loo. They could get away with murder. As a member of the public, you watch and think 'they would be great to go to the pub with'." Tim Finn left the band in November 1991, though both Neil and Tim were awarded OBEs frora the Qneen in 1993 for their contribution to New Zealand music. The same year, having recruited American guitarist Mark Hart and the former Killing Joke bassist-tumed-producer Youth, the band unleashed their fourth album, TbgetherAlone. The album entered the UK charts at number four, pre-empting a successfal European tour. But, on the eve of the US tour, Rester opted to leave the band in order to spend more time with his new family. Hiring a session drummer, the band com- 

Brothers projecL In 1996, the end of Crowded House was formal- ly announced. That same year, Recurring Dream, a career-spanning collection of greatest hits featur- ing a few new songs, was released, which duly went straight to number one in the Australian and UK charts. The success of the album provoked the décision to "give the band a proper send-ofiT, with a final concert in Sydney. On November 24s 1996, the original members of Crowded House, including Rester, got together and played a mémorable finale on the sleps of the Sydney Opéra House to an audience of over 100,000. It tumed out to be one of the biggesl con- certs in Australian histoiy. "It was extraordinary" recalls Finn. "Although it was a benefit gig, it kind of converged with the break-up of the band and just gathered momen- tum. Sydney parties like no other town on earth anyway, so to be in that particular spot was just unbdievable. Even now, it's an unusual occurrence for bands to play there. That day was like a photo- graph for a lot of people, in their memories, and it is in mine as well. There was something about being there that was extraordinary." After the split, the former Crowded House members continued to be musically active. Hester 

Although 
the album is obviously about more 
than Paul, 
his spirit was definiteiy 
there 
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formed the Largest Livmg Thrngs, hosted a music show on Australia's ABC network and enjoyed a recurring rôle on the children's TV show The Wig- gles. Finn forged a successlul solo career, and with his sibling Tim, released two Finn Brothers albums (Finn in 1995 and 2004's Everyone Is Here). Meanwhile, Seymour moved to Ireland, where he joined Deadstar and produced bands such as Blotooth and Bell XI. With interest in Crowded House remaining high, Afterglow, a collection of rare and unreleased recordings, was warmly received in 1999. According to Finn, there were "some murmur- ings of reforming", but the tragic events of 2005 sharply refocused their minds - following a long battle with dépression, Paul Hester took his own life. He was 46. "In the aftermath, [reforming] wasn't in our minds at ail," says Finn. The following year, to commemorate the loth anniversaiy of the band's farewell live extravagan- za in Sydney, a double CD/DVD set was released, entitled Farewell to the World. Soon after, Neil Finn started work on a new solo album alongside Seymour and producer Ethan Johns. At some point during those sessions, it was decided that the time was finally right for a Crowd- ed House revival. The resuit, Time On Earth, is dedicated to the memoiy of Hester and, according to Seymour, is infused with his personality. "Although the album is obviously about more than Paul, his spirit was definiteiy there," he says. "We noticed it especially on the occasions when Neil and I were discussing the songs. We started to réalisé that many of the expressions we were using for how good or bad a song was, were expressions that Paul would have used, expressions we would- n't normally use outeide this context at ail. He had such a great gift of the gab. He was a proper lar- rikin Aussie and he is 
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Long players: three of the band's best 
Crowdcd Hoiise, 19S6 Woodfacc, 1991 l!Lded House's fourth album, Togcthei- The band's début album was a décisive effort Crowded House's third album umtcd the oro band d(-op thei|. |ong.term to mark a departure from the coruscating songwriting prowess of both Ned and Tim rmn hio , co||aborator Mitchell Froom in keyboard pop of Split Enz in favour of a to provide the hand with its European produ et, |<i||ing Joke bassist Youth. It more stripped-down, mélodie, guitar-led breaktlirough. Merging ensp harmonies and ra the first Crowded House album to sound. Aided by Mitchell Froom's mémorable hooks, Woodface produced four UK was aïs Mar|{ Ha|,t It proved a capracious production, the album contains Top 40 hits with Weather With You reaching fea ® . dar|{el. affair than its the band's two inaugural US hits. Don't seven. Fall At Your Feet (17), Four Seasons In consp.cuous y «a

t^t
r
s
a
accordion so|oSi Dream Ifs Over (which peaked at number 27 One Day (26) and Ifs Only Natural (24). ^Hoeridoos log drumming and input from a in the UK) and Something So Strong, but Despite their UK success, the lyncal content d dgeridoos, log arum j h in the UK) and Something So Strong, bi despite its relatively mainstream approach.the band's eponymous début featured a dark brooding most évident on World Wherc You Live and Hole 

Despite their UK success, the lyrical content didgennoos, .ug - of Chocolaté Cake, which ridiculed Americans Maori choir; To9eth^1f ' "j features an as obese gluttons, momentarily halted the most adventurous album and featu es an band's chances of US success. but Woodface's array of engagmg mater,al not least the charn, would endure and it remains one of the two UK hit singles Distant Sun and Nails band's most lauded long players. In My Feet. 
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We're thrilled that you're playing Hyde Park Calling 
and looking forward to working with you on your UK to 
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The évolution of Trie On Earth 
After an 11-year hiatus, Crowded House return with a new album. Music Week discusses 
the project with the album's creators 

10 days in Los Angeles, Matt Shen-od stood ont that in mind we stayed around the same kind of as an idéal fit.JCHe is^not only a charming and palette we've^used in the past: Wurhtzer, 

ÎC— ssîîasssrsi! 
S Leighton Pope has found working with Crowded House a particular joy, not least due to the personalities involved. "The best thing about 
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the missing link in the évolution of music business 
London Calling is the fastest growing music industry event in the world. It's also the only one exclusively 
focused on the impact and opportunities of the digital révolution which is turning the music industry on its head. 
London Calling is your direct route to the new business models. new partners and new technologies which will ensure you stay ahead of the pack. 
Combining a major exhibition, a future-thinking, world-class speaker line-up and expert one-to-one advice, London Calling is the meeting place this summer for the forward-thinking managers, artlsts, publishers, labels, service providers and technology 

With over 400 exhibitors and dozens of leading speakers and advisors from literally dozens of countries, London Calling is jam-packed with new ideas, new music and new technologies, plus showcases, gigs, parties and more networking events than you can shake a stick at. 

ILONDON 
| CALLING 

The Future of Music Business 28th - 29th June 2007 Earls Court, London 
QllibUS tfwti Street digjlat j 9 ers 

Register now at: www.londoncalling2007com 
Music Week readers can save £50 on the price of a London Calling deleqate oaq h 
entering the spécial promotional code: M2591378160W or call +44 (0)20 8232 1680S ^ sirnP ^ 
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Code, Mail KebW, Andrey Ryan, Th GINCLIK; Sarah showease Uagnet Oner.Nina Blistcrs, Heray Harrison, JD Hardrm, Man, Da Maniacs, Provençal, EvOn and Dingle 

Calling the shots on 

tomorrow's world 
Thousands of senior decision-makers from across the music industry will gather at 
London's Calling on June 28 and 29 to swap cards, brush Blackberries and eut deals. 
Music Week previews what is becoming an increasingly important international event 

Since ils launch in 2005, London Calling's tra- jectory has been nothing short of extraordinary. The reasons why the UK's capital city has never hosted a business conférence of note, is one of those strange anomalies. But, last year, London Calling made a significant impact, on these shores and beyond. Much of this can be attributed to a change of focus. By forging partnerships with events organi- sation specialists Ithaca Business Media - who also provided around £500,000 of backing - and music strategy and communications agency Frukt, London Calling identified its gap in the market and seized the opportunity. In 2006, London Calling brought together established and forward-thinking members of the music world, includingthe BPI, Aim, MCPS-PRS, UKTVade & Investment and the British Council, along with brands and technology companies such as Nokia, Heineken, MySpace and Last,FM. This was quite clearly a new type of event; ambi- tious, fresh, egalitarian and thought-provoking - but also a welcome antidote to the turbulent mar- ket conditions rocking traditional business mod- els, and a glimpse of how the music industry might reinvent itself. It was also World Cup year, with 3,500 delegates watching the footie on big screens, drinking beer, eating chips, and being entertained by showeases of exciting new talent at Koko, Neighbourhood and Cargo. Surely trade shows were not meant to be like this, and certainly not in SW5... "1 was genuinely taken aback with what happened at London Calling last year," says Itha- ca Business Media managing director Andy Center. "The event really came of âge. I saw loads of likeminded people talking, listening to each other and it was a brilliant vibe. Our one ambi- tion is that when people leave at the end of the day, they think 'that was worth it'." Il says much that, in 2007 - its third year - Lon- 

don Calling is beginning to feel like an established event. This year will see speakers representing everyone from Coca-Cola to the London Sympho- ny Orchestra and Sony BMG India to Universal McCann. Packed with twice as many panellists and exhibitors, along with practical workshops, keynote interviews, inspirational forums and a sig- nificant push to increase the number of interna- tional delegates, Center is adamant that, in the current business dimate - changing so fast, not tied to past/old business models - the event's lack of legacy is an advantage. Still reeling from the seismic shockwaves of the digital révolution, Earls Court between June 28 and 29 will be where the music industry will be pieced back together by the broad church of people who can déterminé its future and make sense of this brave new world. Appropriately, the conference's tag line is Music Business 2.0. "The whole point of London Calhng is that we're trying to make it ail about tomorrow," says Center. "Nobody knows what shape it's going to be, and what we aim to do is create the maximum number of opportunities for the maximum number of interactions between people with shared interests. "That's what the internet and digital business are about, aren't they? We're trying to allow people the opportunity to customise their presence by drawing upon a mlx of expert advice, panels and one-to-one sessions to stimulale something difièr- ent. London Calling will become whatever its audience wants to make it." "Hopefully, what makes London Calling différ- ent is that ail these new éléments to the business, like the intégration and investment in music by brands and technology companies, and concepts like personalisation and social networking, are not bolted on," adds Frukt creative director Jack Homer. "This is what London Calling was about when it was conceived in the first place. These con- cepts are not an aflerthought Music 2.0 is ail these 

We aim to create the 
number of opportun- ities for the maximum number of interactions between people with shared interests Andy Center, 

things working together, not separated." Alluding to recent events, where three twen- tysomethings go from living in a tent in Shoreditch to selling their music recommendation service for a cool $280m, everyone involved with the event's organisation is keen to stress its egalitarian cre- dentials, and across-the-board appeal to both bat- tled-hardened CEOs and fledgling start-ups. This is reflected not only in the actual pro- gramme, says London Calling partner David Con- way, which encompasses everything from a sériés of "how to" panels on the show floor to more weighty discussions upstairs in the Forum [see breakout on pl4], but also in the ticket price. "In 2006, there were two tickets for the two dif- férent areas," says Conway, "but this year you can pretty much go where you wanL It's one ticket, one price - so we're actively trying to appeal to the small start-ups and an aspiring audience - and that ticket will getyou pretty much everywhere." Given its central location, this is a positive dou- ble whammy for small independents, says Aim CEO Alison Wenhara, which will again use the event to host its AGM. "London Calling is keenly priced for independents and it's considerably cheaper than other trade fairs. I wouldn't normal- ly associate Aim with any one event, but the man- agement team there have been incredibly brave and are very serious about making this successful." Aim has confirraed Nitin Sawhney as this year's AGM keynote speaker. He is widely regarded as one of the most influential and versatile creative talents alive today. This élimination of hierarchy should work both ways, adds Center, with music industiy vétérans able to network freely with the e: tomorrow. 
To claim a £50 Music Week delegate discount, please enter the spécial 
registering at www.londoncalling2007.com 
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•"The great power of the internet is its ability to démocratisé - everyone's got a shot now, and that puts a wider audience in reach of everyone and it means that the guys in suits have to corne down from their ivory towers and get dot™ there with next génération of people who might eat their lunch. We're hoping that we can hring logether that next génération of entrepreneurs and act as a bridge to hoth the big name people in the industry and also some big ideas." The other significant push is to bring the rest of the world to London. "In my eyes, the évolution this year is ail about attracting a truly internation- al audience," says Conway. Showing their commitraent to this task, Ithaca has built stratégie partnerships with Creative Lon- don and UK Trade & Investment, utilising the resources of both bodies for funding and contacts. The resuit sees the conférence place a significant emphasis on the potential of emerging markets, as weÛ as représentatives from 44 countries making use of the networking facilities in the Win & Impala International Pavilion. "WeVe got pavilions for the French, for Ger- many, Sweden, Norway, Australia, India, Brazil, Hungary and Spain, just to name a few, and dele- gates from China, Israël and Japon " says Conway. "Having the likes of Creative London and UKT&I onboard has obviously meant a great deal finan- dally but, because of tïieir various offices through- out the world, thcy've also been able reach out to help us get top international speakers from Los Angeles to Beijing." "We wanted to bring in people who are deal- makers, who are arriving with the real intention of doing some business," says UKT&I music strategy manager Philippa McEvoy, on the govemmental body's rôle. "Our department is promoting the British music industry as the best in the world, as the number one destination to find new music, as well as promoting British music abroad. The Cre- ative industries have been identified as one of the top five sectors in promoting UK PLC," Making London Calling a truly global confér- ence will be essential for its long-term future, says Christian Marstrander, CEO of Luxembourg- based download store and headline sponsor Prefu- eled. "One of the reasons for us to be at London Calling is to seek partners from around the world, and we're hoping that they have a lot of visitors from Asia, Australia and the US. We have already met European companies at Midem and, for me to fly to London from Luxembourg, its only 45 min- utes - so Tm really hoping that this becomes a global event" With al! panel sessions being curated and stage- managed by individuel producers, Homer also promises a strong emphasis on multimédia and disserainating information in interesting ways. Certainly, highlights including a BPI-sponsored session with Squeeze on tire making of their classic Cool For Cats album and keynote interview with the legendary Tony Visconti are sure to raise the event's profile. "Regardless of ail the changes in the industry, you still need the music - and preferably music that is not too short term in its appeal," says Frukt's Homer. "The rest of the business will fol- low, and to have soraeone of that calibre as a big interview, who has been involved with Bowie and Bolan and ail that other amazing timeless music, is really exciting," "Brands and tcchnology companies are joining tire party to stimulate the music industry, not the other way around," says Center. That's important. London Calling is attempting to broaden the scope of music industry events, because that is what the internet itself has done, and we're trying to bring new people to the party. But the hosts of the party are still people from the music industry."  Regist» at wwwJondoncaUingZOOZcoin or + 4) (0) 20 82321680. 

THE FORUM LINE-UP „ J .    irpvnote speeches, debate, big ideas, global The Forum is the beating heart of London Ca lincj. y biggest names and the brightest issues - it offers delegates the chance to p.ck the brains ot t e gu brains actively shaping music business 2.0. Here s the se Expert insight: (i-o  ——— - ■■ i" a SH [Fpj's j0hn Kennedy, 

Thuesday, June 28 Entertainment Retailers 
Room 2; 10.15ani - ll.lSam A discussion on how 
adapt in today's marketpiace. Understand key trends and issues in music retail. Get a first hand overview from key retailers, labels and distributors. Richard Sefton - Vital. Steve Kersley - Proper. Ben Drury- 7digital. Nigel House - Rougir Trade. Richard Wlnte - Chalkys. Phil Barton - Sister Ray. 
Kim Bailey - ERA. Chris Maskery - Pinnacle. Nicola Tuer - Sony BMG. Paul Quirk - ERA. 
Impala/Win Digital Business Session Theatre: lO.lSam - 11.45am A discussion on key issues, trends and opportunities in the digital âge. Moderator. Paul Brindley - MusicAlly Mark Mitchell - King Harvest. Dérek Sivers - CD Baby. Kevin Arnold - I0DA. Wally Van Middendorp - Roadrunner Records. Russel Coultart - Digital 
Charles Caldas - Merlin. 
Label 2.0 Room 1:10.30am - ILlSam As the old label model crumbles, new routes and possibilities are explored 
founder & director, Frukt 
Julian Hedley - MD, Tenon Media Group. Clive Rich-Former VP, Futures Division, Sony BMG, Mark Krais - Bray & Krais lawyers. Toby L founder, Transgressive. 
User Generated Content Room 2; lL30am - 12.15pni UGC: whatis it? How do I find it? And how am I going to make money out of it? Martin Stiksel - co-founder, LastFM. Gerd Leonhard - CEO 

- VP, T-Corn nnovations GmbH. Frédéric Court - partner, Advent vehture Partners. DelDias-AEI Mobile. 
Tire Good The Bad and The Ugly - Campaigns of the Year LIVE Room 1: Ipm - L45pm Brand experts take to the stage to maire public the dark art of marketing. Moderator Mal Fogarty, Frukt James Scroggs - VP marketing, MTV Networks UK & Ireiand. Michael Tully - Consumer Insights Manager, 0MD 

Room 3:3.15pm - 4.00pm How 'non-Western' markets have been repositioning and re-energising themselves. Moderator. Mal Fogarty, Frukt AfdhelAziz-music & entertainment manager, Nokia 
Umut Ozaydinli - music marketing manager, Coca Cola Global. Vijay Lazarus - président Indian Music Industry Association/PPL India. Ralf Luelsdorf - head of music sponsoring, T-Mobile International. 
Future Of Radio - Radio Academy Room 2:5pni - 5.45pm Tracking changes in the radio sector and where the industry is heading next Moderator: Nik Goodman - founder, Nik Goodman Media Consulting. Tim Westergren - CSO/founder, Pandora. James Cridland-director of digital média, Virgin Radio, Chris Kimber- managing 

Frîday, June 29 Tlie Cradle and nie Grave Room 2; lO.lSam - ILOOam nie entire music value chain is up for grabs and this panel reveals where movement can and sliould happen. Moderator Mark Mulligan - VP & research director, 

ins - head of ISO Live (London Symphony Orchestra). ElinFalk-head of digital strategy, EMEA at Universal McCann. 
Mobile - Where Next? Room 2; U.30am - 12.15pm The latest developments in mobile services, devices and consumer trends Moderator fini Grimsditch, Frukt Martin Harriman - VP of sales & marketing and business development, Ericsson. Dominic Pride - senior product 

- GM Europe, 
Ben Drury - MD, 7 Digital. Thorsten Schliesche, VP sales and marketing Europe, Napster Germany, Stephen Purdham, CEO, We7. 
Prefueled DRM Session - Sliould I Stay or Should IGo? Room 2; 2.00pm - 2,45pm nie final word on digital rights management, including the présentation of new research and a delegate vote on interoperability Rob Westone - VP, label relations, eMusic. Christian Mastrander - founder, Prefueied, Bob Kohn - chairman & CEO, Royalty Share. Alex Branson - director of licensing, Broad Street Digital. 
Artist Contracts Room 2:3.15pni - 4,00pm A fascinating insight into the changing mies of the artist contract Cliff Fluet-partner, Lewis Silkitl. 

Orange/France Telecom 

Sync Licensing to TV and Film - a spécial session hosted by Aim The Theatre; XO.OOpm - 12.00pm A panel session on sync licensing focused specifically on licensing to TV and film allowing an in- depth look at the processes and opportunities in these 
Nitin Sawhney - 
Phil Bird, Ricall. Simon Goffe-Yes Music. Pat Fulgoni-Chocolaté Fireguard. Gary Downing-director of ■ synchronisation, Chrysalis. Rudy Chung - Hit The Ground Running. Loi Hammond - Vertigo Films. 
TME BIG INTERVIEWS 
Thufsday, June 28 John Kennedy and Alison 
Room 1 - 11.45ani- 12.45pm Modelling the new music economy. The IFPI's chairman and CEO John Kennedy outlines 

Tony Visconti Room 1:2.00pni - 3.00pin Tlie création of timeless 
Tony Visconti is the producers' producer and lie will offer priceless insights into the recording and creative process beliind the music wliicli will pulsate long into tlie future. 
Friday, June 29 Patrick Vien Room 2:12.45pni - 1.45pm New htisiness areas for labels tooperate successfully. The CEO of Warner Music International will discuss how tlie Company is restructuring to tap into new business and why such a move is essential for labels to operate sncccssfully in the 21st Ccntury. 
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