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In this week's issue: Retail ravamps online presence; 
UK talent makes gains abroad. Plus: the charts in full 
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"The talk of the industry... voices of astonishing purity, 
richness, clarity and power" The Guardian 

"There is little doubt in our mind about the potential of these 
identical twins" Music Week 

"A cross between II Divo and Westlife" The Sun 
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Specialists up 
the ante online 
Retailersboosttheir online 
businesses, as HMV revamps 
its website and Virgin 
capitalises on a Channel 
Islands base p3 

UK talent makes 
gains overseas 
Mika's Life In Cartoon 
Motion album leads sales 
successes of UK-signed 
talent in international 
territories p5 

The sounds of 
classicai's future 
The ctassical majors are 
showing remarkable vigour 
forasector whichwas writtenoffby certain 
doomsayers p6-7 
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pie in publishing 
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latest publishing shares, 
which sees the market 
leader pulling away from its rivais pl2 
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© 'it would be a mistake to believe the 
route into international success can only 
begin at JFK or LAX - Editorial, p8 

Your guide to the latest news from the music industry 
rrnmrmÊÊm 
Female UKacts 
on MTV shortlist « Amy Winehouse and Lily Allen have both been nominated for best newcomer at the 2007 MTV Video Music Awards, to be held in Las Vegas next montli. • Advertising-funded download model Spiralfrog bas finally launched in beta version, with an officiai US launch reportedly planned before the end of the year. 

© Enter Shikari and My Chemical Romance have picked up four award 
Kerrang! Awards, set to take place on August 23. • The BRI is to hold a music industry 

offering the winner a $lm (£0.49m) record contact with Bodog Music, ® Warner has defended its Bananarama covermount promotion with The Mai! On Sunday, saying that it represented a "spécifie opportunity as a chance to re-invigorate awareness of the band's wider catalogue" as well 
fortheoming single and album. • NME publisher IRC Ignite is launching NME mobile, a mobile service allowing music fans to access the magazine's content using their 
• Bntain's national tourism agency 
with EMI Music tohelp drive awareness of Britain as a tourist destination by highlighting its rock and pop music héritage • Independent internet radio network Piay Radio UK has created marketing product Play Instore, which will allow businesses of any size to have their own bespoke, in-storc radio station, • The Slxties radio pirates relive August 1967 p4 

EMI Publishing 
strengthens lead 

EMI Music Publishing further extended its lead in the publishing 
283% of the combined markeL 

• Revenues at EMI fell 51% < constant currency basis for the 18 weeks to August 6 2007, despite a strong performance at EMI Publishi Revenues at the publisher increased by^ 119% for the quarter, againsl a 13 décliné for recorded music. Digital revenues increased 26.0%, while physical product revenues fell 19,8%. © Warner Music Group spent $8m (£4m) trying to acquire EMI Group, according to its latest third quarter results. The major also reported total revenues o/ $804m (£402m). for the period endèd June 30,2007, down 5.0% on a constant currency 
ICSTIS has fined G £17500 and issued a formai reprimand after finding the company in serious breach of its code of 

35% in the s The company posted i $I04bn (£515m) for the three months to June 30, from $768.23m (£380.6m) in the same quarter last year. •The BRI, IFPI and German national police have raided two premises in Frankfurt, recovering approximately 41000 pressed dises intended for sale in Geimany and 
® Sainsbury's is to hold an "Entertainment PriceBlitz"thi5 summer offering music, books, games and DVDs at reduced prices, and is calling on music companies to get involved in the promotion. • Fox's Interactive unit largely made up of social networking site MySpace, has seen a profit of $10m (£5m) on $550m (£225m) of revenue for the financial year ending July 30, • Higher ticket prices have helped 

_ , !i2007  s <& Sou/magazine has 'discontinued publication and gone i ^hortlv after reaching its IPOOth issue. A statemeht issued said fûrther détails of a new publishing liaison for the 41-year-old magazine would be expected to be confirmed in t two months. JAudioprlîCeisui1 uin , ^ developer Waves Audio has kicked off investigations aimed at discovering and collecting payment from unauthorised users of its software. • US industry body the National Music Publishers' Association has joined a tar-ranging mix of companies in a class action lawsuit against YouTube, alleging massive copyright 
• The first speaker names are revealed for Music Week's Live & Direct conférence, p5 • Channel Four's Album Chart Show is to become the first music TV show to appear in virtual world Second Life. ® UK artists' share of French and German album sales is rising. p5 

Songwiitei'Lee 
Hazlewood dies 
• Singer-songwriter Lee Hazlewood has died at the âge of 78, after a three-year battle against cancer. Hazlewood wrote and produced many of Nancy Sinatra's biggest hits, including These Boots Are Made For Walkin', © Barbara Salisbury, formerly art director and press officer with CBS and Polydor, | 

Among the acts she worked with were David Bowie, Def Leppard and David Essex. Her funeral is taking placed at 12 noon this coming Wednesday at Magdalene Cemetery, Oriel Avenue. Gorlestbn On Sea, Great Yarmouth. \® Lily Allen has had her US visa :elledat Los Angeles airport, lortedly in connection to her ^involvement in an incident outside a London nightdub in Mardi, which resulted in a caution for common 

Lily Allen: US visa problems 

® The MMF's fir Jon Webster air organisations industry profila p5 

Warner-Chappell 
înks library deal 
O Wanier/Chappell has struck a deal to buy leading production music library Non-Stop Music. The deal will give the music publisher access to a library of more than 35,000 song titles for licensing to film, televisio 

i of London venue The Spitz have issued a plca for potential accommodators to corne forward, as the venue faces éviction from its Spitalfields home in seven weeks' time. The venue, which last week hostcd South Caroline act Iron & Wine (pictured), was informed in Api il by Spitalfields Market owner Ballymore Properties tliat it would be evicted from its premises at the endof Septembi Spitz ' 

pcople sign the Save The Spitz pétition which, for a 250-capacrty venue, lias been staggering," says Orton. "In the meantime, we will be pi omotlng one-off shows at varîous venues under the Spitz banner until a permanent building can be found." Orton adds tliat anyone with a similar capacity venue as near as possible to the SpitzLs East London location should email rupertn spitz.co.uk. 

Kelly Clarkson manager Jeff Kwatinetz, according to reports. Acts managed by Kwatinetz's company The Firm include Kom and Enrique Iglesias. • TlieMusicians'Union and the Institute of Practitioners in Advertising have signed an agreement which aims to reverse the trend of orchestral music for advertising soundtacks being outsourced to Eastern Europe. ® Sony BMG has teamed up with games maker NanaOn-Sha to launch a new "visualiser game" for Apple's video IPod. Musika, which is available on the iTunes Music Store, créâtes screen visuals using the title of any 
• HMV has exchangeda^onditional contract for the original Fopp store in Glasgow, which it hopes to re-open by the end of AugusL Music Week learns. ® Nokia and Microsoft are reportedly teaming up to create their own music download store. The news cornes after Nokia said that it was to use Microsoft's PlayReady DRM technology for its fortheoming mobile entertainment devices. 



News 

Specialist retailers overhaul online ventures to cash in on internet mail-order success 

HMV gets doser to internet boom 
the value of£18 tobe imported from the Channel Islands into the UK without paying VAT, and therefore can be sold at reduced prices. HMV already opérâtes a distri- bution centre from Guemsey and Play.com is owned by Play Limited, which is registered in Jersey. Virgin Retail marketing and e- commence director Steve Kincaid admits that the re-Iaunch was an attempt to catch up with its rivais in the online arena. 

nie online retail boom 
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Music Week fast-forwards to dynamic and radical relaunch 
/SSypiv Next week will information and improved 

agency This Is Real Art, as well as a range of new content elements, new charts and a new focus on the changmg music business. In addition, the data offered online will be transformed with the launch of a new data service on musicweek.com offering deeper 
inovation and talent • the crucial attributes which will drive our industry forward. "This is part of an ongoing 

prïnt including: ■ Music Upfront, highlighting the activity behind the biggest releases of the coming six weeks. ■ a range of digital charts, reflecting exposure of music across the digital divide. ■ new Adult Contemporary, 

ice, offering th listing as a pdf. This pdf will also be available as a download from musicweek.com. The email will be sent free to any silïïîcnhcrs who request it cvecyFriday: the service will (/eplaceTlie two pages of new 
number (which appears on the plastic bag which your magazine is delîvered in) to 

THEPLAYLIST 

ORSON ROYWORLD Alift No Party Dust (Virgin) (Mercury) Stunning, melody- 
JOELEANAND KITTY, THE J1NG JANG LEWIS DANCE About You Hey DJ (Positiva) (Island) C-listed at RI, on A Kelly Clarkson- Vinyl) 
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Radio acknowledges debt to Sixties 
pirates, as vétérans gather at event 
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Fair play for US airplay as 

Congress reviews royalties 

te UK music industry is tuming ' 



NewMMFchiefhopes 

to raise their profile 

British-signed acts flourish in key European markets 

Mika leads UK sales 

successes in Europe 

WF 
by Ben Cardew Mika's Life In Cartoon Motion is this week dosing in on 2m sales outside of the UK, with the artist expected to spend a fourtli week at the top of the French albums charL The Universal act's internation- al success, which has also reached Australie, Italy, Belgiui 

S 

enjoyed partiel lar success in Gcr- raany: 18 of the ît-selling UK title Australia, Italy, Belgium, Germany, Top 40 best-seumg UK titles were selhng 
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With the UK's major labels nurturing a wealth of new mainstream classical talent, the genre 
looks increasingly likely to defy its doomsayers, writes Andrew Stewart. 

The future sonnas 

of classical mnsic 

ls there Hfe in mainstream classical recordings? Those familiar with the writings of Norman Lebrecht might expect a négative reply. The Evening Standard scribe predicted the classical industry would be finished by last year's close. Lebrecht's message was reinforced in April with the publication of Maestros, Masterpieces and Madness, his extended obituary for the industry, complété with lists of the 100 best and 20 worst recorded achievements of a defimct business. Like ail goodyams, Lebrecht's carries its share of shining truths.Yet the classical majors are showing remarkable vigour for extinct bodies. Universal Classics and Jazz (UCJ) recently hosted a dinner for classical press and broadcasters, offering a tasty pre-prandial showreel of forthcoming core titles and declaring renewed commitraent to main- stream classics. Few could recah when Universal last rattled the core classical drum with such force. "We wanted to showwhat we've released in the past what we're releasing in the n year and tell the bigger story of cote classics," recalls UCJs général manager Mark Wilkinson. Universal's business as classical market leader has been driven of late by crossover albums and : 
releases and : suggest the company's clas- sical labels are looking to shift the balance in favour of "serious" classics. UCJ's managing director Dickon Stainer comments that news of fine core classical albums on Deutsche Grammophon, j Decca and Philips Classics | deservestobesharedwidely. I "Decca is back in business 

and is deadly serious," observes Stainer. "That's going to surprise those who wrote the label offi" Deutsche Grammophon, he adds, is in robust health, while Decca is set to announce a raft of new signings. "The hope is that the classical divisions within the majors can justify their opérations financially. They need to he commercially success- ful. It would be a disaster for us at Universal if we were the only classical division within a major company. We want to be part of a healthy, compét- itive classical business." Stainers desire for healthy compétition should be satisfied by EMI Classics and its formidable schedule of key autumn releases, many of them from exciting young classical talents. A succession of new signings, Argentine pianist Ingrid Flita and American mezzo-soprano Joyce DiDonato among them, ail deliver albums next year. The label's pro- file will also benefit from the September issue of Evgeny Kissin's EMI début dise and fresh titles from fellow pianist Leif Ove And- nes and sopranos Kate Royal and Angela Gheorghiu. Natalie Clein's recording of the Elgar Cello Concerto, backed by the Royal Liverpool Philharmonie and Vernon Handley, stands as an archétype for EMI's approach to creating marketable core ■classical titles. ||k The Septem- PBk ber release JS features an 

The market istough, but 
it's not ail doom and gloom. 
We're having fun doing these 
things Chris Crakcr, Mastcraorks 

ing. "Natalie can appeal to the wider média," notes EMI Classics UK marketing manager Lee Woolard. "She can communicate her passion for classical music outside the usual classical sphere. That doesn't mean she's selling out. The Elgar is a cornerstone of British classical music and her interprétation is a stunner. Natalie is a wonderfiil personality, a veiy modem girl who will appeal to the broader média." The unfolding story of classical industry and enterprise should secure at least a chapter on the recently-relaunched Warner Classics and Jazz (WCJ). Although catalogue exploitation remains central to the latter's revised business model, WCJ has begun to make new recordings under général manager Stefan Bown and is planning to increase activity over the next 18 months. "Catalogue isn't newsworthy" he observes. 'We are making new recordings to create a profile for WCJ and will soon announce several exciting releases." Despite contrary evidence, Norman Lebrecht the recording industry's music has become irrele- itself has entered an uptum in terms of talent and broader réception, the 
downloads," he suggests. "But the recorded part of it and the stracture that has upheld those record- ings is really a thing of the past." Few would beg to differ with the critic's structur- al analysis. The classical industry has evolved dra- matically over the pastdecade, developingmarkets for hugely popular crossover artists, beefing up catalogue exploitation and tempting connoisseurs and néophytes alike with budget lines. When it cornes to major classical labels and mainstream recording, A&R and marketing stratégies that worked during the heydays of vinyl and CD album production were tested to destruction in the Nineties. The glory days of apparently limitless studio sessions have been replacedbyfewer record- . ings, generally créât- jSÊÊÈ 
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iled by Christopher Barrott 
a unique selling proposition or carried by the réputation of a particular artist. Although Mark Wilkinson admits that Nonnan Lebrecht's book helped focus minds at UCJ, it was notthe main reason for the record company's déci- sion to beat the média drum with news of core titles. "In the last few months, we've taken on board positive and négative messages that have made us look at how we communicate that we're in the business of selling mainstream dassical music," he explains. The company has commissioned a feasibility study to explore ways of delivering core classical titles to concert audiences and exploit promotional tie-ins with live performances. "We're going to take on the detractors and sell more core classical music," Wilkinson asserts. "Public interest in classical hasn't waned. Ils for us to find créative new ways of reaching and selling to consumers." A new account of Mahler s Fifth Symphony from Gustave Dudamel and the Simon Bolivar Youth Orchestra, together with UCJ's home-grown release of baroque arias and songs from Welsh soprano Elin Manahan Thomas, stand among examples of titles likely to communicate beyond specialist classical média outlets. The story, explains Wilkinson, contains éléments of youth, talent, energy and unbridled optimism. "We're absolutelv passionate about serious classical music." hé continues. "We believe it's our duly to take classical artists to the widest possible audi- ence, without compromising their work." In corporate terms, the retums on mainstream classical recordings may be comparatively small, but the stream of exciting young artists clearly holds commercial value for labels prepared to invest in their careers. In June, Universal Classics hosted a two-day conférence for 50 Worldwide staff in London, showeasing and discussing core 

classical releases from Decca, Deutsche Gram- mophon, Philips Classics and UCJ. The meeting included performances from Nicola Benedetti, Danielle De Niesse, Jonas Kaufrnann, Elin Mana- han Thomas and Edin Karamozov. "I-Iere are five fundamentally différent artists who ail represent commercial value to the company on a global basis," notes Mark Wilkinson. In addition to auturan releases from young artists, Universal is set to unveil albums from such established names as Cecilia Bartoli, Magdalena Kozena and Juan Diego Florez. The package offers UCJ a strong platform on which to grow the cote classical market. "If we're going to engage a larger audience," notes Stainer, "we have to be dynamic about how we go about it. We need figureheads and young stars really capable of commtmicating. To most consumers, crossover and mainstream classics are meaningless distinctions: they just want to hear star performers. Performances have to be viscerally exciting in order to register." At Sony BMG, Masterworks International gén- éral manager and SVP Chris Craker is poised to make 14 new signings. Violinist Eisa Batiashvili and pianist Nikoali Tokarev, who signed deals ear- lier this year, are poised to record important new albums, while vétéran Austrian conductor Niko- laus Hamoncourt's latest thoughts on the Christ- mas Oratorio are scheduled for release in Novem- ber. Craker notes that the label has invested heavily in a studio recording of the Brahms and Komgold violin concertos with Nikolai Znaider as soloist, supported by the Vienna Philharmonia and Valéry Gergiev. It is also preparing to release a new Bach album from stellar pianist Murray Perahia next Mardi and record an ail-Beethoven dise with him. 'Tm developing great relationships with some of our stars here and have been clocking up the air 

Klass appeal indicates the way forward 
With Myleenc Klass at the helm, EM1 Classics is sucecsshilly bringîng classics to the masses. Music Week looks at how the company is attemptiug to make the genre appealing to a mainstream audience. 
and Jazz has led the way with crossover acts such as Katherine Jenkins and Aled Jones, other classical majors have struggled to originate truly mass market classics. The chart success enjoyed this year byEMI Classics Ul< with albums from Alfie Boe and Natasha Marsh suggests it has leamed from UCJ's example. Myleene's Music For Romance reinforced the point dominating the classical album chart following its July 2 release. The two-disc set the first in a sériés compiled and endorsed by Myleene Klass under the umbrella title Myleene's Music, delivered a new contacts book to the EMI Classics UK press and marketing departments. Joumalists from Hello! and Heat magazines, The Sun and The Mirror, made their way 

established connections with média outlets that would never normally answer the phone," observes EMI Classics UK marketing manager Lee Woolard. The Klass sériés, he adds, provides opportunities to generate future tabloid coverage for other EMI classical artists. "Clearly, the audience that will buy a Myleene record is not the samc audience that will buy a Leif Ove Andsnes record," says Woolard. "Public and média interest in Myleene's Music For Romance really underlines the breadth of the classical market. Working with Myleene has taught us a huge amount about communicating and selling a story about classical music to joumalists who would otherwise never Write about it" Close scrutiny of Myleene's média coverage shows that she has made no unreasonable claims about lier skills as a pianist "She recorded two simple pièces for lier album, by Satie and Ennio Monicone, which sit well with her personal sélection of classical works," Woolard explains. "Myleene is 

Thetracklist for Myleene's Music For Romance houses geins from (ahove) the EMI classical catalogue, Myleene including legendary K'ass's Music recordings by Jacqueline Du For Romance Pré and Sir Thomas Beecham, album has together with popular dominated classics from current EMI classical Classics UK signings Boe, chartssince Marsh and Natalie Clein. its July "Working with Myleene, release who's a classically trained musician, has opened doors to a big new classical audience," 
head of EMI Classics UK. "She has allowcd us to tap in to mainstream press and TV that we would otherwise never get close to. The release is about as classical as you can get, and its reaching a 
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classics are meaningless distinctions: theyjust want to hear 
star performers 

miles to hear thrilling young talent," explains Crak- er. "I admit that the market is tough, but it's not ail doom and gloom. We're having fim doing these things. It's not like we're heading off each moming to the gallows. None of us has gone under in the years since Nonnan began predicting we'd ail close down. Yes, we've had to lay people off and divert energies into crossover projects, but we're still working our catalogues and adding to them." Anthony Anderson, managing director of Select UK, underlines Craker's assessment from the per- spective of the independent classical sector. "Armageddon has been postponed!" He is con- vinced there is a viable market for classical record- ings, despite tough trading times on the UK high Street. "Consumers still want classical music," observes Anderson. "That hasn't changed, even if we have seen changes in retail and retail struc- tures. Contrary to the picture painted in Norman's book, there is still an active group of companies, majors and independents producing a large num- ber of classical records every month, raany of which we originate or distribute. Norman is talk- ing about an old model of major labels making classical recordings, which has changed. Of course, it's a challenge to sell classical titles from major and independent labels when there is less bricks-and- mortar space available for them. But it's not an impossible challenge, especially with possibilities of marketing through the internet and non-tradi- tional outlets." Sdecfs success in developing new markets and priming existing ones with budget releases on its Naxos label has doubtlessly influenced Sony BMG's décision to hand its UK classical business to Anderson and his sales team. When it cornes to selling core classics, whether on specialist indie labels or under global brands, the boss of Select Music UK is cautiously optimistic about the future. Downloading and the création of dises on demand, he says, will play an increasing part in the classical sales ecosystem, although Anderson is certain that physical product has a long life yet 



Acts should look doser to home for global success, thanks to our grovdng Europear^orofile 

A slice of the pie is on our doorstep 
chai-raingthe ears of consumers in other destinations. 
The potential prize elsewhere can be enormous. The 10 biggest mainland European music markets made up around a quarter of the world's music sales last year, an opportunity seized by the likes of Katie Melua, Placebo and Bullet For My Valentine, vvho may not get mobbed walking down Fifth Avenue but were among 2006's biggest sellers in key markets in Europe. Still, for UK acts that do break the States, they face a royalties anomaly that is as inexplicable as it is inde- fensible. As the Musicians' Union's John Smith explains on the opposite page, a coalition called musicFIRST has been set up in the US to lobby for performers to be paid each time they are played on US radio, something that happens in virtually every other territory. Although still important, radio across the pond has increasingly become a lesser factor for UK artists tiy- ing to crack America to the extent that some artists, Corinne Bailey Rae among them, have tumed into stars there with only minimal help from US radio. But when stations do eventually get round to playing them, it is only right they also start paying them. 

Paul Williams, managing editor, Music Week. CMP Information. First Floor, Ludgate House, 245 Blackfriars Road, 

Breaking America remains the ultimate global aspira- tion for many UK artists - and it is an understandable one. The country is, after ail, the home of rock 'n' roll, the biggest music market in the world, the potential gateway to other territories and, for good measure, they (almost, anyway) speak the same language as us. But an over-obsession with the States can resuit in missed opportunities elsewhere. Newly-published BPI research reveals that British artists last year per- formed better in France and Gennany than they have for some time. The UK's share of artist album sales in Germany, the continent's biggest music market, rose from 14.7% in 2005 to 19.9% last year, while in the notoriously doraestic-dominated France the UK claimed 10.7% of artist album sales, compared to a far more modest 7.3% as recently as 2004. As the likes of James Blunt, Snow Patrol, Amy Winehouse and their respective labels can testify, focusing on the US can bring incredible rewards, but it would be a mistake to believe the route into interna- tional success can only begin at JFK or LAK. Too often, it seems, a lot of time, effort and money is wast- ed pursuing an act's American dream when their music will have a much more realistic chance of 
Joîn the club... or 
maybe not 
Remember where you heard it: He once publidy dedared his admiration for Status Quo, despite "banning" them from Radio One, Now Radio Academy director Trevor Dann 
Chairing a panel at his organisations A Célébration Of Offshore Radio event (see below) the other weekend to mark 40 years since the Sixties pirates, he revealed he had been thefounding member of NotUngham High S ' Tony Blackbum f Society. "Sadiy it only had one member," he said as he turned on stage to Blackbum himself. "I tried to get my friend Alan to join, but he didn't think you were any good."... The Sixties stations might have been n 
news gathering skills were another 

matter. "We used to nick it ail from the BBC, word for word," confessed former Caroline newsreader Nick Bailey... The pending démolition of Camden's Stables Market home to Proud Galleries, to make way for high street chains is a very bad thing indeed. And ifs notjust us that thinks so. Kate Nash performed a secret show at the Boogaloo pub last thursday night on behalf of the Save Camden Stables Market campaign... Meanwhile, the Another Music Another Kitchen club night celebrated ils first birthday at the venue the same night The Courteeners 

:pulled on him after spilling a pint...Equally raucous are Enter Shikari. After the band's infamous instore appearance at HMV earlier 
have learned their lessons. It appears not The band performed at the Virgin 

Megastore on London's Oxford Street for the Kerrang! Day of Rock last week and managed to break the Megastores' record for stagedivers durîng their set, with an impressive 28, However, Dooley prefers Turisas, a band ably described as "a bunch of Vikings from Finland", who appeared soaked in blood at the event with what looked like a dead rabbit dangling from one membehs beit LordyL On an A&R tip, EMI Publishing has signed Primary 1 The group are working with praducer Paul Epworth, and are at présent unsigned for records... And finally some good news: the music industry is officially the brainiest in the entertainment sector. At the Sainsbury's entertainment conférence last week the Company held its now traditional quiz, Which saw the music 
(third) and stomp the poor DVD industry (last). So cheer up. Sales may be down but yoifre very spécial. 

Who needs Pirates Of The Caribbean when you can have three pirates of ™ Sorties? Emperor Rosko, Johnuie Walker and Robbie Date were part of 
a Radio Academy reunion event the Saturday to mark 40 yeai-s 
smce Tony Bonn pulled the plun on offshore radio stations. The Marine 
OffencesActcoukWt stop Walker and Dale, who defiantly continued on 
Mo Caroline after the tegislation taloc", 0 0 Aui"lst 1967. Their 

pirata. ÙKln.lin,, f Rouan O'Reilly. 

"Oh how we love bunting. It brings ont the fête-going child in ail of us, doesnîit? Colourful, innocent, triangular, wliat's not to like? But what we love MORE than bunting itself is an actual fête, the Innocent Village Fête, since you ask." 
star. OK that's probably not really news, given his long litany of Worldwide hits. But this quality means that he can play a venue as cavernous as the 02 and still leave the audience feeling like they've had a nice personalised rocking, rather than the bland enormodrome-isms of certain nameless if not blamcless performers." WEDNESDAY; "Patrick Watson is a unique talent. Kind of awkward, at times 'confused' (he's dyslexie and pointed ont that he kept thinking the audience was behind him), he resembles a kind of Huckleberry Finn/arty type, as he swigs bis beer on stage, ririfting from his keyboards to the microphone with awkwardness." To read the full en weblog, go to wwi on Dooley's 
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Konchiwa Robyn on Island hopping 

Back in the Top 10 after a nine-year chart hiatus, Swedish artist ilolipi talks to Music Week 
about lier new joint venture relationship with Island Records and the benefits of the DIY route 

Swedish pop star Robyn is :ntly enjoying her first appearance in the Ul< singles chart for nine years. After self- releasing the associated album r own label Konichiwa Records in April, she is now enjoying an enforccd UK release via a joint venture deai with Island Records. Witli Every Heartbeat entered the chart at number five last week. 
You had a lot of labels fighting for the record this time. What was it about the Island deal that appealed to you? The structure of the deal was really important, I didn't want to compromise the freedom l've built up through my own company. This is a joint venture deal where my creative influence is just as strong as before, but at the same timel am 

Why do you think the tr major label relationship is such a source of frustration for artists? There are a lot of things. It's hard for labels to work with artists who 

they want to do. For artists that do have a clear vision but are not really in full control yet, it can be equally frustrating. A lot of artists need time to develop and when you're in that development stage [of your career] it's very difficult to work with a major, because often they don't really want to listen to your 
Was that a frustration you felt in your time with BMG and Jive? Yes, I was in that situation for a long time. I knew I wanted to grow as an artist but I couldn't because the média companies are not really ready to listen unless you really shove it down their throats. I had to go back and separate myself from them and really corne back strong. 

How does your new deal with Island compare with your previous relationship with the 
I don't think you can compare it. Tm entering this major deal with 10 years of experience, with my own record company and my own album that I have recorded and paid for myself, my own videos, my own management and there is total creative freedom. It is a very equal deal between me and Island which 
artist deal. Konichiwa Records operated independently prior to the new 

dcaf What drove its création? 
AM 2005.1 set it up together witl two freelancers who I worked with earlier in the Swedish music industry and a business manager; I had no management at that point. When I decided to take the record outside of Scandinavia. I got in contact with DEF Management and we decided to set Konichiwa up as. 
Having been on both sides of the fence - major and independent - what are the benefits you experience as an independent 
I can control where I spend my money. I can control how the record is presented to radio and média. If you're in a traditional artist deal, it's very hard for the artist to stay in control of how much money is spent on marketing and videos. Maybe you don't want to do a TV campaign; 
fanbase'through MySpace or digital stuff. In the UK the setup was necessary to get the other labels 
right way, because now Tm in a situation where I signed the deal I wanted to sign, I wouldn't have been able to do that six months ago. How involved are you personally in the business aspect of your career now? And how healthy is that for an artist? In a sense it's boring that you have 

but thafs really what you have to do. The financial situation for an artist créâtes security and calm, a feeling that you're safe and nobody is really fucking with you and that is what you need to have a good creative situation. Are record sales still important to you in the bigger scheme of 
Formi as much based on 
they are still very important. Thafs how you get a good relationship with your distributor, and it's your 

Id you have considered a al that incorporated other eas of your încome, such as îrchandise or touring? 

my records on my own, but right now the business is really changing. You can do a lot of things that you couldn't do before and probably won't be able to do in five years. There are no rules right now and the people that are going to do well in a couple of years are the people that are willing to take risks now. This window is not going to open in five or 10 years when people have found 
physically and digitally no 

US radio must sign up and start paying ont royalties 
No anomaly is more shocking in the music sector today than the absence of a broadeasting right 
played on the radio m almost any démocratie, free market country in the world - across the EU, in Latin America and Asia - they are entitled to a royalty payment. The US, hovvever, is one of a small group of countries, închiding China, North Korea and Iran, where artists are not entitled to such a payment. This situation, in the largest corporate radio market in the world, is a devastating blow to musicians Worldwide. Many of them are not especially wealthy - 

estimated 20bn music files were illegally downloaded last year. Artists get no money from these illégal downloads of their work and this has hit many of them 
The US corporate radio 
industry has always 
argued that playing our 
tracks is promotional 
and that artists should 
be grateful forairtime 

What led to this totally unfair state of affairs? The US coiporate radio industry has always argued that playing our tracks is "promolional" and that artists should be grateful for the airtime. That is certainly one way of looking at it. Another is that 
now that their largest traditional these radio sti revenue stream is under threat. listeners. The CD sales are falling and an lure the adver 

Take away the music and most of those radio stations do not have a valid proposition for listeners. More than any other reason, people listen to a radio station because it plays the music they like - our music. That is why radio reform matters to musicians. A coalition called musicFIRST has been formed in the US to campaign for the rights of artists to be paid when our work is played on the radio there. It's backed by artists from BB King to Andréa Bocelli, Brian Wilson to Jay-Z. I urge artists from around the world to support musiclTRST s campaign. If we unité and campaign to end this anomaly it could make a significant différence for many musicians on low incomes from around the 

are denied airplay royalties from foreign countries because of the lack of a redprocal right in the US. Collecting societies across the world are not paying US musicians for the extensive airplay they receive because of the absence of a broadeasting right in the United States. To achieve radio refonn we need the US Congress to change the law. If more artists from America and around the world back musicFIRST, that will give them greater clout in Washington DC to campaign for a change. Please add your voice to the call for Congress to deliver a Pair Deal for artists. Hundreds of artists internationally have already signed a letter of support for the musicFIRST campaign. British artists can do the same - go to the PPL website at www.ppluk.com to register your support for a fairness from American radio. John Smith is ç also benefit. At the mon 
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Angel Recording Studios requires Assistant to Studio Manager. Applicant must be very organised with good communication and IT skills and have past administration experience. 
Please send CV and covering letter to: lucy@angelstudios.co.uk or to Lucy Jones, Angel Recording Studios. 311 Upper Street, NI 2TU 

www.saeuk.com 

Advertise your position direct to the key r industry players Call Maria 020 7921 8315 Email maria@muslcweek.( 

SOUND 1? PERFORMANCE 
SALES MANAGER 

Sound Performance offer a bespoke manufacturing service for Compact Dises and DVDs to the UK's Independent Records labels and Publishing Houses. Incorporated in 1994 we are one of the leaders in our field. As part of our growth we are looking to recruit a Sales Manager to join our company. You will need a strong intellect, a polished approach to sales, tenacity, real customer focus and the ability to lead, build and manage a team of ambitious sales executives. More importantly, the candidate will have a demonstrated track record in driving sales in a developing and dynamic company and be willing to lead from the front. 
Key skills and experience: Demonstrate personal success in New Business Sales. Working to, and exoeeding targets. Demonstrate quantifiable achievement in leading successful sales teams. Previous participation in developing sales stratégies and implementing them. Setting up new business areas and building a successful opération from inception, Able to lead and influence décisions both internally and externally. A highly organised leader. 
OTE £75k Please apply in writing with your CV and covering letter to: Dina Patel, Sound Performance, 3 Greenwich Quay Ctarence Road, London. SES 3EY No calls or agencies please. www. soundperformance, co. uk 

Royalty Administrator ^fbugmusic 
Indépendant music publisher Bug Music Ltd is looking for a Royalty Administrator. 
The successful candidate will have experience working at a music publishing company or related company. Duties indude processing royalty statements, dealing directly with clients, making payments and général royalty administration duties. You will be self-motivated and must demonstrate a mature approach to your work, with an eye for détail. Good communication skills and working well within a team is of importance. 
Music publishing royalty experience and knowledge of the Counterpoint ASdOO Maestro System would be advantageous. Salary will dépend on the experience of the applicable candidate. 
Please send an up to i and letter to hr@bugmusic.co.uk 

V2 Music Group has a vacancy for an International Digital Commercial Manager, based in its London office. Main objectives of the rôle are to develop digital and mobile services to increase exposure for label artists, initiale new digital business projects and manage the delivery of repertoire via our affiliâtes into digital and mobile services. If you understand FTP and website development, can multitask, have excellent communication skills, an ability to work on own initiative under pressure and to strict deadlines then please apply by email to lisa.schooley@v2music.com, with a copy of your CV- Closing date is Friday 24th August. 

WARP RECORDS 
PRODUCT MANAGER 

Leading music promotions company seeks full time club promo assistant. 
Must have passion for cutting edge 

music across the dance, hip-hop and indie spectrum. We promote the likes 
of Mark Ronson, Klaxons, SMD, 
Pharoahe Monch and Chromeo. 
Experience preferred but not essential. Enthusiasm a must! 

Please send a CV and covering letter to 
Duncan@z20nked.c0.uk by 3/9/07. No calls please. 
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The latestjobs art 
Booking deadllne; Ibursday Ipm for publication ths following Monday (space permitting). Cancellation deadline: lOam Wednesday prior to publication (for sériés bookings; 17 days prior to publication) 

BUSINESS TO BUSINESS 

| Spfir.inlistt ^ in Replacement Cases & Packaging items • CD album cases available in clear or coloured • CD single cases - ail types of double CD cases • Trays available in standard coloured and clear • Cassette cases single & doubles • Video cases ail colours & sizes • Cord masterbags CD, Video, Cassette - 7" 10" 12" • Paper 7" 12" & 12" POLYUNED • Polythene sleeves & Resealable sleeves • Mailing envelopes, Video 7" & 12" CD various types available. Also ail sizes of jiffy bags  • Window displays • CD/Record cleaning doths • PVC sleeves for 7" 10" 12" and CD p*mn • DVD cases ^ • Recordable CD & Minidisc LsLJ 
Best prices given. Next day delivery (in mosl cases) Phone for samples and full stock list Phone; 01 283 566823 Fax: 01 283 568631 Unit 2, Park Street, Burton On Trent, Staffs. DE14 3SE E-mail: matpriest@aol.com . Web: www.soundswholesaleltd.co.uk ^ 

STUDIOS 
Matrix Studio Complex, SW6 

Soundproof space available as 
production studio or office in London's 

number one music destination. 
Great facilities including Café, Gym 

and Hi-tech meeting rooms. 
£800 p/m ail inclusive. 

Flexible terms. 
Contact: Kate 0207 384 6400 

SERVICES FOR SALE ROYALTIES 

Do you run 
courses for 

the music 
industry? 

Whether you target those building their skills 
as they move up in the industry, or those trying to break into the industry, never lias the need been stronger for music 

professionals to develop and diversify. 

your one becomes our one 

STORAGE 

REPLICATION 

Long established business seeks dynamic new 
owners to take it places il hasn't been before. 

Significant back catalogue crying out for further 
exploitation and expansion. 

Large mailing list of loyal customers. 
Contact David on 07702 695 136 

,2 732033 Fax: 01 962 732032 

To advertise in print or online 

call Maria on 020 7921 8315 maria(â)musicweel<.com 

CD DVD VINYL REPLICATION INSTANT ONLINE LIVE QUOTES & PR1CÉ MATCH GUARANTEE UK manufactured for security, quality and speed Our customers agree that we're offer the most reliable, cosi effective, replication service in the business. DISTR1BUTORS, BROKERS, LABELS Çall us 

mediasourcing.eom 0845 686 0001 



Second-quarter publishing shares open a bigger gap between market leaders EMI and Universal 

EM1 surges ahead in clash of the titans 

by Paul Williams If EMI Music Publishing managing director Guy Moot and his team were out to impress tlieir new own- ers, the latest publishing market shares indicate they triumphantly passed the audition. Three months after putting in their best performance since the third quarter of 2004 \vith a 28.2% share across singles and albums, the Charing Cross Road outht went slightly better in quarter two as they claimed a combined score of 28.3%. In what will no doubt please EMI's new bosses Terra Firma, it further opened up a 9.3 points lead over main rival Universal Publishing which, while fînishing second again, dipped back from its strong per- formance in quarter one. Amy Winehouse, whose sec- ond album Back To Black had been quarter one's biggest seller, delivered the goods again for EMI as it sold a fiirther 297,000 units in the following three months to finish as the third top seller. But it was outrankedby Arctic Monkeys' Favourite Worst Night- 
album almost exclusively- controlled by EMI, which 

Best damn results in a year for Kobalt Avril Lavigne's The ~ 

the albums market above 30% for a Although its ei.63bn (£l.I0bn) purchase of BMG Publishing was quite match its quarter given the all-dear by European reg- showing, its highest ulators back in May, Universal Pub- e years. But its 30.8% lishing for the sake of market share time was still good calculations continues for nowtobe listed separately from BMG. And, enough to outperform the two ners-up Universal (19.2%) BMG (11.5%) ( ' ' " 

pen to the leader table when Univer- sel and BMG's scores are eventually combined. In quarter two a Umver- sal/BMG combination claimed a 31.3% share across singles and albums, so bettering EMI's 28.3%, but this calculation does not exclude the catalogues Universal must sell. For the moment, then, Universal reraained in a solid second place behind EMI with Mika's Life In Cartoon Motion its strongest asset for a second quarter in a row. The début album - 85.3% controlled by Universal - ranked as the period's fourth top seller, while it also had leading shares in albums by Cascada (the quarter's fifth top seller) and Avril Lavigne (llth top seller). In quarter one BMG's com- bined share dropped below 10% for the first time in three years, but 

Wamer/Chappell for third place. ind given itagreedto sell offsuchassets In what provedtobe its last quarter as Rondor UK and Zomba UK and with group chairman Paul Curran at the helm, BMG put in a solid, if not spectacular performance, with its albums showing in particular enjoying something of a turn- around. After dropping to just 
bounced back to 11.5% on albums to move ahead of Warner/Chappell with its successes 

night (the quarter's seventh top seller), although, as part of the Zomba US rester, this is one asset Universal will not be able to retain. Above BMG, tliird-placed Wam- er/Chappell bagged shares across five of the quarter's 10 top albums, including having 28.0% of Cascada's Every Time We Tbuch and a quarter of Michael Buble's Call Me Irrespon- sible, which finished in lOth place. It also matched Peermusic's 40% stake in the quarter's runaway number one single, Umbrella by Rihanna featuringJay-Z, Sony/ATVin fifth place has been punching above its usual weight in 
the combined table for the closing three months of2006 and fourth in 2007's opening quarter, but it went in reverse in quarter two with its lowest score in a year as it dropped from 11.3% to 8.6%. Among its bright spots, it claimed an unmatched 27.9% of Traveling Wilburys' surprise number one Col- lection, which finished eighth ofthe quarter, and nearly half of Nelly Furtado's 13th-ranked Loose. As ever, though, it is at the top of the league table with EMI and Universal where the most enthralling battle lies. In one cor- ner is EMI, producing a second successive combined score above 28% - impressive even by its own standards, while in the other stands Universal with the addi- tional armoury now of BMG Pub- lishing. These two giants have perhaps never been so closely matched. 

Publishing 2007: second quarter Top 10 singles for Q2 2007 
1 UMBRELLA Stewart/Nash/Harrell/Carter Peemiusic 40%/Wamcr-Cliappell 40%/EMI 10%/Sony-flTV 10% 2 BEAUTIFUL LIAR Knowles/Erikson/Ghost/Dcnch/Hermansen EMI 43.8%/Bucks 27%/Sonï-ATV 18.8%/Othcrs 105% 3 GIVE IT TO ME Mosely/Longniile/TimbeHake Warner-Chappell 38.1%/EMI 23.B%BMG 19.1%/Unlversal 193% 4 G1RLFRIEND Lavlgne/Gottwald Kobalt 50%/Universal 50% 5 CUPID'S CHOKEHOLD Hodgson 

STOP ME Morrissey/Marr/Holland/Dozler/Holland Universal 38.2%/Waraer-Chappell 38.3%/EMI 23.5% DONT MATTER TMam/Lawson BMG 100% BECAUSE OF YOU Smlt 
9 HERE (IN YOUR ARMS) 
10 (l'M GONNA BE) 1 

BMG 50%/EMI 25%/Sony-ATV 2534 

Top five albums for Q2 2007 
TITlEArUst PuMster 1 NOWI 66 Varions EMI 28.6%/Uiilvcrsal 22.0%/Wanicr-Chappell 116%/BMG 8.6%/Sony-ATV 7.7%/Clirysalis 4.6%/0thcrs 17.0% 
BACK TO BLACK AmyWInehoi 
UFE IN CARTOON II 

12 I CWEEK 18.0807 

EMI 95.5%/0thcrs 4.5% 
Jny-ATV 10.a%/BMG 3.9% 

 j/Warncr-Chappell 28 Sony-ATV 10,8%/EMI 6,7%/Others 1 
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Datafile 

Britain's most 
comprehensive 
charts service 

Week 32 

Upfront pl4 > TV & radio airplay pl7 > New releases p20 > Singles & albums p22 

SINGLES NUMBERONE ROBYN WITH KLEERUP W1TH EVERY HEARTBEAT (Konichiwa) The firsl dance track to top the chart since Fedde Le Grand's Put Your Hands Up For Détroit last November, With Every Heartbeat is a much bigger hit here than in Robyn and Kleerup's Swedish homeland, where it peaked at number 18 in Mardi. 
ARTIST ALBUMS NUMBERONE KATE NASH MADE OF BRICKS (Fiction) Some 15 years afler The Cure's Wish topped the chart, and a year after Snow Patrol's Eyes Open, the Fiction label retums to the summit via new sensation Kate Nash's début album. 
COMPILATIONS NUMBERONE NOW! 67 (EMI/Virgin/UMTV) Another big dip (49,8%) in sales of Now! 67 on ils third week in the chart Its tally of 57,139 sales was beaten by top artist album, Made Of Bricks by Kate Nash. Now! 67's 20-day sales tally of 397,623 is way behind the same-stage tally of 446,128 for immédiate predecessor, Now! 66, and even further behind its 2006 équivalent, Now! 64's 20-day total of 499,750. 
RADIO AIRPLAY NUMBERONE AMY WINEHOUSE TEARS DRY ON THEIR OWN (Island) Amy Winehouse's first airplay number one, Tears Dry On Their Own, surges far ahead at the top, increasing its lead over TimMand's The Way I Are to 19.8%. 

Kate Nash 
rises to 
album peak 
by Alan Jones Combined album sales hit the skids again last week, dipping by 10.4% week-on-week to 1,938,543. It is the first time llwyTêTallen below the psychologically important 2m mark for nlne weeks, and amounts to the second worst week for sales in the Ikst live years, being superior only to the tally of 1,821,632 plumbed 17 weeks ago. So far this year, the compilations sector has held up much better than the artist albums sector, but compilations fell back by 15.5% last week to 496,049 sales, while the artist sector dipped 8.4% to 1,442,494. The rapid fàll in sales of Now! 67 - which fell by 49.4% last week - are largely to blâme for the compilation sector's double-digit dip. Now! 67 continues to top the compilations chart, but sales of 57,139 last week mean it loses control of the combined albums chart to Kate Nash's Made Of Bricks, which débuts atop the artist albums list with 58,756 sales. The singles sector suffers a more gentle 3% fall, to 1,331,052 units, although the new number one - With Every Heartbeat by Robyn With (Andréas) Kleerup - sold 34,842 copies, the highest tally for a number one for eight weeks. 

Robyn With Kleerup is the fifth act front Sweden to reach number one, following Abba (nine number ones between 1974 and 1980), Ace Of Base (1993), Rednex (1995) and Eric Prydz (2004). With Evety Heartbeat is the second single from Robyn's self- titled, second album, which is due for release today (Monday), following the uncharted Konichiwa Bitches. It is the 21st song with the word "beart" in its title to reach number one in chart history. It is a theme as old as the chart itself, as the first number one, nearly 55 years ago, was Al Martino's Here In My Heart. The last Tieart" song to top the chart before With Every Heartbeat was Thunder In My Heart Again by Mcck Feat. 

Léo Sayer in February 2006. The only previous "heartbeat" chart- topper was Steps' song of that title, a double A-sided smash alongside Tragedy in 1998. Among tracks already in the Top 40. With Evety Heartbeat's week-on-week growth of 135.8 is way in excess of Amy Winehouse's Tears Dry On Their Own, which places second in percentage terms, with growth of 44.4% to 4,730 sales lifting it 37-24 to become the fourth Top 30 hit from her Back To Black album. Winehouse's apparent health problems created a lot of press in the week, and in the grand tradition of "any news is good news", sales of the Back To Black album perked up 11.2% to 17,671, to improve 8-7 on its 34th straight week in the Top 20. 

SINGLES Sales versus last week: -2.5% Year to date versus last year: +125% MARKET SHARES Universal 58.0% Sony BMG 220% Indies EMI Warner 74% 
ARTIST ALBUMS Sales versus last week:-22% Year to date versus last year -112% MARKET SHARES Universal 470% Sony BMG 314% 

5.6% 4.8% 
COMPILATIONS Sales versus last week: -17.0% Year to date versus last year +1.0% MARKET SHARES Universal 413% EMI 220% MinistryOf Sound 195% Sony BMG 105% 
Warner 5.4% 14% 
RADIO AIRPLAY MARKET SHARES Universal 39.9% Sony BMG 26.3% Indies 117% EMI Warner 
CHART SHARE Origin of singles sales (Top 75): UK 48.0% US: 45.3% Other 6.7% Origin of albums sales (Top 75): UK'58.7% US: 37.3% Other: 4.0% 
For fuller listings, see musicweek.com, 

11,1% 110% 



Upfrant 

Here's The Sex 

Pistols...agaiii 

NEVER MIND 
THE BOLLOCKS 

Virgin to mark 
landmark punk album's 
anniversary with sériés 
of limited reissues 

Mind The BoUocks... Here's The Sex Pistols in its original I2-inch format, complété with bonus seven-inch single Submission and a poster. This format came about on initial release when the vinyl album was released a week earlier than planned, due to ai 
a campaign of ils own to try to get Anarchy In The UK to number The publication is calling 01 

"œscs... -s: 
istooffer a digital October 29, featuring 

Ail aboard for Thraves & Murphy's 

post-performance reality check 

mSSnun, Thraves 

Kano This Is The Girl (679) 
JAMES CABOOTER, THE PLAY UST, DAILY 

Pascal sound like i before the speech therapy. He's still best known in Grime circles, but if anything's going to spark a serious UK Garage revival î 

album holds a perfect balance of the old soul/dub/funk sound tvith 'of the moment' unconventional production that twists even the most simple hooks into something otherworldly. Tliis album is fresh and original with a lot of heart.'' 
Juiian Velard The Movies 
WithoutYou (EP)(Lucky 
Number) PAUL SEXTON, SUNDAY TIMES, ET 

S 
SSn upCraigDavid^ 

ISee 
Ybu Smile (Catskills) 



The Beep Seals Stars 
(Héron Recordings) JAMES MCMAHON, FEATURES EDITOR, 

This is great foi three reasons. 1) Despite being 

_ i like they're playing beach volleybaU mlh the cast of Happy Dajï. 2) It sounds a bit like 

what's to come. Multi-Uiicnlcd and charismatic, Frankmusik is a brilliant pop songwriter with a 

David Ford Songsforthe 
Road (Independiente) NICK ANNAN, REV1EWS EDITOR, CLASH MAGAZINE 
"Follomng on from bis slow-boiler début, I SincerelyApologise For The Trouble I Have Caused, this is another exercise in brevity fiom 

My Top 10 

1. HAD01IKEN LIQUID UVES (HOISIAS BALLS AGAINSÎ THE WALL M1X) (CDRJ 2. M.I Jt BOYZ fTHE TWELVES MUO XI 3 DI2ZEE RASCAL VS THE WHITE STWPESICK' SiRENStCDR) 1. RACE ACAINST THE MACHINE KILUNG IN THE NAME OF (MR 01Z0 REM1XI (COR) 5. KANYE WEST STRONCER (ROCAFELLA) 6. TRIP WHOSE THATIAHEAD OF THE GAME) 

expanded palette of string quartet, pedal steel and Ford's world-weary but etemally hopefnl wice. He (Apparent) 

Top 10 

direct to 

^ ^dress-^rtt X Zetland House. 5-25 
rrto 

Albums - Richard Hawley, David Guetta, TLC, Darren Hayes, Daughtry, Pure Urban Hssentials. Magic The Album, 7" Heroes, 101 ZO's Hits, The Cavern - Tbe Most 
Albums - Elvis Presley, High School Mi 
Albums - Gypsy Beats & Balkan Bangers 2, Be Sounddash, Elekfrons, New Pornographers, Gra A-Z Of Bestival, Mother & The Addicts, MIA 

OHMV -rsSZtrZI 

tesço ib In The Club In The W 



Records released 27.08.07 
ALBUM ©F THE WEEIC 

19/3 

Doing It Right (Memphis Industries version of European Lover that He Said He Loved Me (Wall Of M1099CDS) smacks more of The Cribs or The Sound W0S014CD) ol.b [f, as it is believed, lan 

EEEEHu ESsst^ 

song lacks the first-listen appeai 1970. A spaced-oi ^rsKred =, 1744501) 

~S 

The Poison Ivy, 

^^ingie 
day, which, in th 

easasasa EESSEE 

^Eig, il§^' 
wanls to be heard, but is not one is a naivety to Nicole's lyrira There's something aboutThe KeVln KerSla'<e' 
rimiTfrek^o"? t™L

U
r'UleSS llr'1^'' 



Airplay K Nielsen Music Control 

TV Airplay Chart 

// 
nv , KANYE WEST STRONGER KfJAl.! ■f 350 

2 TIMBALAND THE WAY I ARE mtm 314 
3 GYM CLASS HEROES CLOTHES OFFH! DECAVDANCW 308 
4 SEAN KINGSTON BEAUTIFUL GIRLS «« 306 
5 2 RIHANNASHUTUP AND DRIVE 304 
6 7 GROOVE ARMADA S0N6 4 MUTYA COLUMBIA 272 
7 5 MY CHEMICAL ROMANCE TEENAGERS Kmst 265 

^ 8 ROBYN WITH KLEERUP WITH EVERY HEARTBEAT mmm 259 
9 8 AXWELLI FOUND U «BIT,VA 251 
10 10 AMY WINEHOUSE TEARS DRY ON THEIR OWN ISLA» 241 
10 13 KATE NASH FOUNDATIONS foi» 241 
12 9 DAVID GUETTA AND CHRIS WILLIS LOVE IS GONE CHARISMA 231 
12 a. SHAYNE WARD1F THAT'S OK WITH YOU s™«us.c 231 
14 29 EVE TAMBOURINE CE™ 213 
15 12 JUSTIN TIMBERLAKE LOVESTONED m 207 

116 FREAKS THE CREEES (GET ON THE DANCEFLOOR) MIA 202 
17 a HARD-FI SUBURBAN KNIGHTS «UK™ 195 
18 i' KT TUNSTALL HOLD ON «ELMUSS 191 
19 43 PLAIN WHITE T'S HEY THERE DELILAH HOtLWTOOO 189 
20 18 R. KELLY &USHERSAMEGIRL m 188 
21 15 BEYONCE GREENLIGHT 187 
22 16 FERGIEBIG GIRLS DONT CRY 181 
23 32 PAUL VAN DYK FEAT. JESSICA SUTTA WHITE LIES msmvA 174 
24 23 MIKA BIG GIRL (YOU ARE BEAUTIFUL) CASABIMW» 171 
25 27 KELLY ROWLAND FEAT. EVE UKE THIS 169 
26 152 MAROON 5 WAKE UP CALL «« 160 
27 18 AMERIE GOTTA WORK 159 
28 28 ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) 156 
28 49 NATALIEIMBRUGLIA GLORIOUS 156 
30 ,4 RIHANNA FEAT. JAY-Z UMBRELLA 154 
30 34 MADTNALAKE HERE I STAND ~E« 154 
32 M NEWTON FAULKNER DREAM CATCH ME ocirreum 152 
33 199 CHRIS BROWN WALL TO WALL 150 
34 38 KANO FEAT. CRAIG DAVID THIS IS THE GIRL 679 145 
35 MARK RDNSDN FEAT. LILY ALLEN OH MY GOD cau'JB,A 144 
36 158 HFI1 ncnnORYE BABY, ITS FACT RCA 143 
37 35 DAVE SPOON BAD GIRL (AT N1GHT) 141 
38 38 nT77FF RASCAL OLD SKOOL xl 140 
39 24 AVRIL LAVIGNE WHEN YOU'RE GONE ARISTA 139 
40 22 YVES LAROCK RISE UP DATA 137 

. Ihi1 Ani^ EM. Ctort'sîïw IV, ftusrt, Ketritnfi1 TV, Ksi 

Kanye West retains the top spot, ?Î!^S 
while Robynstrikesafirm RADIO OHE ' 
impression at eight, as With Every Young Elvis In 
Heartbeat continues its ascent rrïr 

5 | 1 RIHANNASHUTUP AND DRIVE 7] 12 | AMY WINEHOUSE TEARS DRY ON THEIR OWN 5 1 KAISER CHIEFS THE ANGRYMOB 8| 0 | 50CENTAYOTECHNOLOGY I0| 8 | HARD-FISUBURBAN KNIGHTS 

MAROON 5 WAKE UP CALL SHAYNE WARP IF THATS OK WITH YOU KATE NASH F0UNDAT10NS KT TUNSTALL HOLD ON SEAN KINGSTON BEAUTIFUL GIF RIHANNASHUTUP AND DRIVE GYMCLASS HERPES CLQTHESOFF!!! M EVE TAMBOURINE 
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I 5 I LINKIN PAHK WHATIT/E DONE 

| FALL PUT BOY THE TAKE OVER. THE BREAKS OVER 

"| MY CHEMICAL ROMANCE l'M MOT OKAY 11 PROMISE) B [ B1FFY CLYRO FOLDING STARS 

HARD-FI SUBURBAN KNIGHTS BIFFY CLYRO FOLDING STARS MAXIMO PARK GIRLS WHO PLAY GU1TARS INTERPOL IHE HEINR1CH MANEUVER THE CRIBS M0V1NG PICTURES FUNERAL FOR A FRIEND WALK AWAY THE PIGEON DETECTIVES TAKE HERBACK c-v.cno m KLAXONS IT S NOT OVER YET YEAH YEAH YEAHS DOWN BOY SMASH1NG PUMPK1NS TARANTULA 

wessm 
KANYE WEST STRONGER 
TIMBALAND FEAT. DOE/KERIHILSON THE WAY1 ARE R. KELLY &USHERSAMEG1RL 
50 CENT AYO TECHNOLOGY SEAN KINGSTON BEAUTIFUL GIRLS KELLY ROWLAND FEAT. EVE L1KE THIS JUSTIN TIMBERLAKE LOVESTONED _ RIHANNASHUTUP AND DRIVE GYM CLASS HERPES CLOTHESOF!!! 

THE HITS flDDS BootyLuv 

NEW LOOK 
The business Music Week. 

ischanging. 
Andsoarewe. Corning soon. 



Amy Winehouse remains triumphant, with 
the most-played song on UK radio. In coming 
weeks, she may have compétition from 
James Blunt, whose 1973 single climbs to five 

291 KAISER CHIEFS THE ANGRY MOB m 

ARCTIC MONKEYS FLUORESCENT ADOLESCENT OOM , TIIE PIGEON bËTËCTÏVES ïï KE^ERBACK ' | ROBYNWITH KLEERUP WITH EVERY HEARTBEAT m j MY CHEMICAL ROMANCE TEENAGERS i 
241 LINKIN PARK BLEED1T PUT m 

11 PLAIN WHITE 75 HEY THERE DELILAH koli 
17 YVESLAROCK RISEUPDAI 5 [ AMERIE GQHA WORK cou 

'j FOQ FICHIERS h "EtuVr, 7 : 23 NEWTON FAULKNER DREAM CATCH ME uce FREAKS THE ( EEF ( ÎET OM THt DAN'CEFLO )R) 
M KTTUNSTALL HOLDON 261 ATHLETE HURR1CANE PAP )j SEAN KINGSTON BEAUT1FULG1 
)\ RIHANNA SHUTUPAND DR1V1 

n.'i.ijjj.'iiu: masm 
■ 8 | FERG1E 8IGG!RLSD0NTCRY«u 1707 1441 21077 2 1 ilNEHOOSIEHS WORRIEDABOUTRAYRCA H54 1399 27063 3 ■ 6 j GROOVE ARMADA SONG 4 MUTYA (DUT 0F CONTROU coujmbia 1275 1376 20281 4 j 4 j KATENASH FOUNDATIONS fiction 1339 1348 B84Î 5 7 | AVRIL LAVIGNE WHEN YOU'RE GONE ARISTA 1253 1265 17227 6 3 GYM CLASS HEROES CUPID'S CHOKEHOLD DECAYDAiraroaro m hawen 1378 11W 206)8 7 12 1 MARK RONSON FEAT. ULY ALLEN OH MY GOD COUIMBIA 1077 1123 16337 8 5 î ENRIQUE IGLESIAS DO YOU KNOW (PING PONG SONG) iKlERSCOft DIS 1115 21476 9 .19 | SEAN KINGSTON BEAUTIFUL G1RLS ses 853 1093 18743 10 ; 2 j NEUYFURTADO SAYIT RIGHT ceffen 1405 1091 20783 11 i U 1 NATASHA BEDINCFIEID SOULMATE pho!.OG£iiic 1122 1020 19814 12' 10 | TAKETKAT SHINEfOLYDOii 1121 973 17914 13 15 | GWEN STEFANI FEAT. AKON THE SWEET ESCAPE lutuscoft W8 932 12821 14 14 | MIKA BIG GIRL (YOU ARE BEAUTIFUL) CASABLAHCA/ISLASD 1028 913 13673 15! 16 TIMBALANO FEAT OOE/KER1HILSON THE WAY1 ARE iitiœcoPE 931 897 16541 16:171 JUSTIN TIMBERLAKE LOVESTONEDjr.t 97ô 895 14143 17:20 i ARCTIC MONKEYS FLUORESCENT ADOLESCENT COMIUO m 887 12522 18 , 12 I RIHANNA FEAT. JAY-Z UMBRELLA OEF lui 1077 834 11785 19 9 I MAR00N5 MAKES ME WONDER AawociM 1129 662 13595 20 18 : P1NK LEAVE ME ATONE (l'M TONELY) w/a 933 837 15302 a ; 30 ROBYN WITH KLEERUP WITH EVERY HEARTBEAT kdnicniwa 61& 829 12774 22 ,0| JAMES BLUNT 1973 atiantic 473 706 126SÎ 23 ' 281 AMY MACOONALD MR. ROCK AND ROLE vtsuco 638 697 12543 24 j24jBEH'SBROTHER LETMEOUTftuKTUSS 645 8241 25 26 : a j MUTYA BUENA REAL GIRL tthl sromt/.'Ay jOl AMY WINEHOUSE TEARS DRY ON THEIR OWN KUW 27,01 YVESLAROCK RISEUP DATA 28 Ô; RIHANNA SHUTUPANODRIVEKfjAM 29 26 [ SHOW PATROL CHASING CARS flCTWi BdjRAKYEWEST STRONGER Off jau 

The UK Radio AU 

1 - 74 AMY WINEHOUSE TEARS DRY ON THEIR OWN 676 25 53.03 23 
2 TIMBALAND FEAT DOE/KERI HILSON THE WAY I AREwœnK 956 ■6 44,25 u 
3 4 5 FERGIE BIG GIRLS DONT CRY 1464 19 39.35 2 
4 7 0 KT TUNSTALL HOLD ON BRE:iTlESS 544 49 36.82 6 
5 12 0 JAMES BLUNT 1973 m 728 46 35.29 13 
6 8 KAHYEWESTSTRONGER »£FJ4M 621 10 33.60 ■I 
7 -10 KATENASH FOUNDATIONS El™ 1413 0 32.70 1 
8 22 0 HARD-FISUBURBAN KNIGHTS m 622 18 31.98 16 
9 9 26 ARCTIC MONKEYS FLUORESCENT ADOLESCENT «m» 974 5 3L52 ■4 
10 5 9 THE HOOSIERS WORRIED ABOUT RAY 1407 -5 3L39 -19 
II 15 a DAVID GUETTA AND CHRIS WILLIS LOVE IS GONE c™ 580 1 30.87 4 
12 23 NEWTON FAULKNER DREAM CATCH ME ^«OTH 325 1 29.53 9 
13 11 13 AVRIL LAVIGNE WHEN YOU'RE GONE m™ 1285 0 29.10 -9 
14 1 ROBYN WITH KLEERUP WITH EVERY HEARTBEAT «i™ 849 32 27.98 | 
15 13 29 JUSTIN TIMBERLAKE LOVESTONED « 913 -10 26.82 -14 

116 35 0 SEAN KINGSTON BEAUTIFUL GIRLS » 1119 27 26.44 18 
17 17 27 AXWELL FEAT. MAX'C IFOUND U 346 7 25.60 -12 
18 20 69 BEN'S BROTHER LET ME OUT mtuss 658 -5 24.80 -13 
19 24 39 TAKE THAT SHINE 1000 -16 24.80 -9 
20 19 25 MY CHEMICAL ROMANCE TEENAGERS ®msE 526 -2 24.66 . -14: 
21 6 18 MARK RONSON FEAT. LILY ALLEN OH MY GOD ce™,A 1173 3 23.82 ■50 
22 3 15 GROOVE ARMADA SONG 4 MUTYA 1382 7 23.69 ~66 
23 27 45 GYM CLASS HEROES CUPID'S CHOKEHOLD imwicwp^o, 1167 -18 23.32 -10 
24 26 26 42 NELLYFURTADO SAY IT RIGHT ce™ 1101 •29 23.19 -12 
25 28 in ENRIQUE IGLESIAS DO YOU KNOW «muscoFE 1146 ■17 22.78 ■12 

on tire airplay tlie airplay charL first single si 2005 follow-up then, When \ 
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| kahyeweststronger 

' JUSTIN TIMBERLAKE LOVESTONED i| SEAN KINGSTON BCAUTIFULG1RLS ^ | NATASHA BEDINGFIELD SOUIAIATE 
ON BEAUTIFUL G1RI HL LAVIGNE WHEN YOU'RE GO  EN STEFANIFEAT. AKON THE SWEET ESCAPI AT. ULY ALLEN OH MY GQD 

i |KATE NASH FOUNDATION ' DANCE NATION MOVE YOUR LOVE 
•" '• !-vBEWÂKÊ(.IM r -tivr ■ | DAVID GUETTA AND CHRis WIELÏS LOVcTs GONi-' ' ^{YVESUROCK RISEUP 
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