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Transatlantic triumphs for Brits 
by Paul Williams 
UK artists' successes on Billboard 200 prompt memories of previous British musical invasions of the US 



News, 

McBride grooms musictr 

Sm Nettwerk Music Group founder offers the music industry a road map for \\. - courtesy of Jo Whiley, Ihis song courtesy of Jo Whiley, this song ^ ,e T~" has the makings of a big summer •" • ^ ^ j Hj hil Wilh an upbeal groove, Ihis ;■ :. -^l.- -v- ...w h 
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Atlantic-signed grouj: The Lost Boys are in th( 
McFall, working on Iheir 
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^lErrr Power t0 the profitable PPL 

When: May 15-17 Where: Brighton Why; The sun is oui, Ihe sky 
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and panels. And maybe just 

best live acls from the UK W^ÊSSè Spring-boarding on the back of The and abroad are heading le last Shadow Puppets' success, the Brighton for fhree days of lead single from The Rasoals' new 
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New artiste: a guide to the ifb'et 
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Millennials demand content Is mode available 

paid"- „9. | piece ot muslc will always take precedence over 

MySpace nears indies deal 

iiaï r EsSF 

Pî5 

tobring vatoetome markét.but itwe need to 

"-«ZmeTd^^HnaHonr8 " "0ne'S,0P tlifeC,■ Handmade spécialisés in limited-edition runs 
malerial, wilh pressings limited to as little as 1,000 
announced global limil has sold out. 

Fuî^r'urdeashètT: TheSLite Gigs 2. Olher titles available through the UK store will 

in th^UstTbimTto^IQ11'5 this week. Ifs like the early 
• PPL chalks up record 

^^ing 

w • The Police announce 

The CEO ot the indie digital ri? 

Warpand XL Nie) top 10 repertoire < 



Universal joins indie [abels 
by inking deal with Otrax 
monîhs after the legol {ilesharing site's oflicial launch. The deal incorporâtes both Universal Mi. ond Universal Publishing. Universal becomes the 

th EMl Publishing. Beggars 

From Wannabe to 

be presented MMF'st 

Sharewatch 
Chrysalis: 121.00p (♦5,91%) GCap; 221,25p (-0.11%) HMV: l«.75p (-2.26%) Sainsburys: 338.75p (♦1.85%) SMG: ll.OOp (+2.33%) Tesco: 427.00p (-2 06%) UBC-" 8.38p (.19.64%) ■VH Smith: 441.50P (♦4.99%) ' ' "is; 12,00p (+213%) 

Nicola Benadetti 
Steven Issarlis • Soundlraok of the ye 

• NME Radio is to launch on Ji th Ricky Gen/ais, Slephen Spice Girls and Pop Idol mastermind to win Roll Of Honour award at this we 

Technologies to allow : ts from WMG is, Using ils Digital Online Exchange (DOE) - a :e engine" that suggests changes to sed upon buying habits - Digonex will nd varying wholesale prices to WMG for 

Previous récipients of the a ïamed in honour of the late Led Zeppetii in 1996. have included Bill Curbishley. Paul McGuinness and Tony Smith. Fuller says he is very happy to receive thi from the MMF. "It is even more spécial knowing that it is récognition Irom my peers," he says. "From my teenoge years t was passionate about managing 

Queen to headline Nelson 
Mandela 90th birthdayevent Since torming 19 in 1985 Fuller has risen to lecome one ol the gionts of the modem mtertainment industry with his empire, which 

■ 

nt giant CKX (or a $1.3bn (£6B0m) buyout entire industry. br   - • - . quiet manner." it includes the Elvis Pn 
is week's event. 

is nol (ound by the end 
Increased 48% year-on 
total revenue. Total revenue at WMG lor the quarler Increased 2% to $800m (£400ra). ss of $38.5m (£19.7m) 

Paul Hardcastle. w FulleTs company name, Annie Lennox, S Club and the Spice Girls. whose Worldwide breakthrough in th Nineties was the biggest by a UK act in ternis of impact and record sales since The Beatles. Through various Idol franchises, he and his 
ol 2008, d growing significantly ov company reported revenue of $636.5m (£; Q12008. compared to $520.3m (£266.3m) in quarter ol 2007 and président and CEO Mil Rapino says that he is looking forward to : 

Universal chiefGrainge gets h 

prize at the ninth Classical Brit Awards. Anna Netrebko was presented with her second Classical Brit award. lor female artist of the year. (see lelt) 
îc Group International 

"Since 1978, he has been bagel boy. ta 
lirector, company chairman, UK group ctv 

online musical expérience". The ne 
"This récognition is an 
honour... music has given 
meopportunity and fulfilment beyond measure and l'm grateful for that" 

s, "Grainge exemplifies the drive. 
jciah Grainge (pictured) 
ilendar year atone Grainge. who in 

lor anyone who aims to prosper in the fasl-chanai'na ^ha'rman and CE0 to David Joseph, has enjoyed British music industry and who wants to shaoe il ^CCess at lhe maior with acts including Amy  p "• Wmehouse. Mika and Take That. 
THIS WEEK IN MUSIC UPFR0NT: • Deltasonio has leamad . . c ■ up with NME In stronm ®_Polr.dor .W|U ils U,B ll«-, ^usics third album, by launching a bespoke web community il nopes will consolidate the band's fanbase. p21 



Idol: 19founderto 

:op accolade 

ceremony, 23 years after forming management company for Paul Hardcastle 
"Simon is the guy 
upthe phone to^ 
major record 
company 
bosses and 
makes things 
happen" 

* 

picks 

V 

Hollywood in Februory, before on audience indudi Prince Chartes and Gordon Brown. Besides Fullehs Peter Grant award. other prizes being presented at this Wednesda/s ceremony wi be manager of the year. international manager of the year, producer of the year. a newly-created 

company, eventuolly guiding the singer to number one with his single 13. Fulleds (irst venture into télévision came in 

Two years later. Pop idol debuted on 1TV. eventually spinning off into American Idol. World Idol. Auslralian idol and Canadian Idol. Artisls discovered through the Idol sériés to date include Will Young, Kelly Clarkson and Clay Aiken. Other Fuller TV shows include So You Think You Can Dance and The Next Great American Band. while 19 is reportedly working with 
develop Little Brilain USA, Fuller also has interests in fashion. through his 19RM joint venture with designer Roland Mouret, as well as the Beckhams' label DVB: and sport, representing Liverpool FC/Real Madrid footballer r 

lis mitts on a Mit award 
as Duffy, who has both l 

bbins Music Therapy an 

Gettingto grips with the 
Millennials' musical habits 
This génération of music fans has the industry flummoxed, 
but it could learn a lot by sharing their sense of adventure "Every génération throws a hero up the pop charts," observed Paul Simon on his Graceland eut The Boy In The Bubble. But for this latest génération, the rules of engagement with artists and the recorded music industry bear, in many ways, little similarity to those of générations before. As labels and others continue to grapple with the future, the 64-million-dollar question for the industry remains how to secure if a génération that has access to ail the music it iften for free - giving them the kind of control over _ it choices that previous générations could not even nave imagined. Given ail that. the newly-commissioned Music Tank report Beyond The Soundbytes makes essentiel reading as it explores the "millennials": those born after 1980 and "raised on a diet of instant gratification and limitless choice". The report, by the Nettwerk Group CEO and co-founderTerry McBride. pulls no punches: it readily admits it will nol be easy to win over a génération who remain a mystery to the industry in terms of attitudes and wants. For them. the expectation is that content - including music - should be available for free. But, at a time when recorded music sales are increasingly being propped up by older générations of music fans (who would have believed The Platters would have a Top 10 album in 2008?), what does leap out from this report is that the game is far from over with this up-and-coming génération. In tact, if they are targeted properly, there are marketing opportunities that would never have been possible with previous générations. For starters, this generation's online socialising habits, which allows them to share musical tastes and tips, generates instant purchasing possibilities, while a snapshot of individuals' tastes can be built up, enabling music to be pitched precisely. Much is often made of this génération behaving differently to their predecessors, but is this really true? The only real change is 

Similarly, the report makes the point that their attitude towards "ownership" of music is far more aboul émotion that any légal concerns. but was that not always so? The importance of the industry trealing artists as brands is also strongly emphasised as the new génération looks at ways to buy into their favourite brands. Previous générations were interesied in buying into their favourite artists, but the options w and were largely concentrated on buying the ar'-* -- music output. This output can now, ç* online, albeit illegally. However. as the report notes, the ways in which the music business will make money from this génération in the future will be with products that cannot be replicaled - clearly. the live industry is already benefiting from that. There will be no one business modet that will emerge that will allow the industry to fully engage with this génération just as it has with previous générations, instead there will be ail kînds ol différent potential solutions, prompting the report to note there is a lesson to learn directly from the génération itself. As consumers, constant experimenting with new concepts is second nature to them. Perhaps sharing such an appetite for expérimentation would serve the industry well. 
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Bouyant trading a good y 

'Next génération" stores to get rolled out in wake of promising 2008 figu^ o 

CMP 

Campaigns, online physi 

QuoteOf The Week 
"Bands have 
always been 
brands, they just 
never realised it. 
Since Elvis and 
Colonel Parker, 
acts have been 
much more than just music." 

Indie alliance announcesO 

7*77 Qrecyde 
The newly-eslablisheil Coalition 01 UK Indie 
August. ^ The idea, whlch came up at The Coalition's majors ,0,mal meeting m Leeds in April, follows Ihe enthusiastic. ik. „—. "ntional Record Store Day, an important 

When we had the first meeting there was a feeling of optimism that we can do somelhing  "ings forward," Hickman exptains. "The reting and they were really ail aware that shops play 

hotline: 01858 438818 
currently comprises 15 
Rough Trade. Piccadilly In Manchester, Jumbo in 

i 

Tfi^ 
1 acts The Coalition is ki om famous nomes" "What we want to do is'to ht ndependent record shops"9 Why îlf SayS" "0nce the 15 of us can le East manager Spencer Hickman any0ne 8,36 Who a9rees 

senling the London indie al The ..Wb h . ys that the group has enjoyed But |".8 ° 'f Set aboul 

o is leading 
months, says that 

•Hwtte^liiiJe 
HMV T'65 9r.0Wlh: 2'2Vt 
os growih; 5.3% 



  

sign for HMV 

îs or high street retail giant 
Music Week 
Webwatch 

Coalition day 

"When we had the first 
meeting there was a real 
feeling of optirnism that we 
can do somethingto move 
things forward" com/arblog and plenty videos we liked 

It's carnage at the Classicals 

honoured tradition of "what goes on tour, stays on tour", we owe it to ourselves to protect the guilty, We can, however. reveal that Myleene down tour of the U visited each label ultimately finding I 

contrasting lifestyle at the awardt doubtlessly have gone to The Pipes And Drums Of the Royal Scots Dragoon Guards, who attended the ceremony in the company of His Royal Highness the Duke Of Kent, just days before (lying out to Iraq and Afghanistan. Aller the event the great and the good headed to the 
particutarly busy last week was former Zomba Publishing managing director Steven Howard: not only does his TCB Group manage Classical 

i. who TCB also looks after, e voice and face of ITV Sports European Championships 2008 tittes 
the rounds of the labels, wi'th regard to her " future works? The urban artist came to the end of her previous deal earlier this year... eatly - wi _e enjoyed I . . . workings of Sony BMG via the Vox blog updates of ils staff, starting right at the top with Ged Doherty. So you can imagine our disappointment when, making our way to Ged Blog last week, we were greeted with a message informing us that the chairman is no longer part of the Vox community. What gives?... In what proved to be a very agreeably sunny week, Dooley spent some time at top London 

this space^ On an A&R tip. ig LA's Iglu S. Hartly appears escendo. Management were ntertaining the widespread d of the band's first visit and K; They enjoyed a up-ana- liversal building as they m their respective (loors. 
ites this week, including a show at Another ; - Another Kitchen on Thursday. Speaking l-AK, the hipster club night in Norlh London jacked to the brim on Thursday last week. >am Sparro drawing out the masses for one 

and we're not referring to EMI. Dooley t that one-well respected name in the pt community could soon make the leap ti recorded music, Word is. the move coul backed by the launch of a new imprint. the label's existing structure. Stay lune anyone who fancies a stroll around the 

takes place on June f - a Sunday and thus prime stroUing terrltory - in Ham House and garden in Ham. Richmond Upon-Thames. Registration starts at 10am. the walk at 11 and it costs £10 (or a single entry, £25 (or families... 1rs nice when people remember those (aces (rom days gone by. The BRI held a surprise party for former director général John Deacon's 70th 

The Cinnamon Westminster Library - ne Club - (or an evening of cake, croûtons and old (riends. More than 60 people attended the event with four Lords and 20 MPs. Pictured, (1-r); BRI chairman Tony Wadsworth, Brit School principal Nick Williams. John Deacon, Lord Levy and John Craig...And last but by no means least. a date for your diary. Music Week will be hostîng ils first Music Week Unearlhed showease next month, bringing together signed and unsigned talent (or an evening of music at the Borderline in London. The event will form part o( the City 
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Managing music's future 
by Christophsr Barrett and Stuart Clarke 
Some industry observers will tell you there bas never been a better time to be an artis rrfanaaement qarden or 
So Music Week gathered six of them together to discover whether it really is ail rosy m the man g g 
whether the diversifying music landscape merely means they have to work barder and smarter 

The panel 

IW; Ten or 20 years ago records comportes hod c the money. the muscle and the expertise - now t 

"You cant 
One... there is 
notanother 

in the 
worldthat 
they do for 
new music 
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"Youcangeta some small ancillary rights. decent body 
of music 
without ever SY: Are record compames causmg themselves problems by calling themselves record companies? havîngto 
break thelaw 
orspend any 
money.And 
people 
wonderwhy 
a bums sales 
might be 
takingahit... gers are increasingly being presented pportunity to sign 360-(legree multi- 

Î60 deal recently that I thought was classic major record company thinking with the worst part of a record deal and loads of extra right; If someone who was a créative, légal, linance person said. "We are going to use our expertise to help build the artisfs career in ail these areas for a the right reasons and it is a really strong financial 

1 of Music Wt ï" - everything is cyclical and now •d companies are saying that live is something that they desperatety want to be part of. 1 don't trust [labels] to get invoived in the live business. It has ridden through its horrors: the SJMs. Metropolises, have been successful by being tenacious, believing in artists and building relationships. 
JS: The Arclic Monkeys Irom zéro right the way through... the SJMs and Metropolises are seeding right at the very start. they are unsung heroes in many ways. Yes. they earn shedloads on the top end but they are pouring it away on the bottom em 

JD: It's fucking old school is what it is. I do think it is a kind of clique of very successful managers of older, established artists. The one thing about the music industry 1 think is wrong is that it is ageist, The fact that the managers of Mika and the Kaiser Chiefs 

Phit Ellis - Music course leader lor City Collège Manchester developmenl manager for The Academy of Contemporary Music 
Jim Tallersall - Head of marketing and digital for Roadrunner Records 



Features 

Commercial saviours line 

up to do battle with BBC 

3 

Commercial radio fails to make inroads in BBC listening figures but sector bosses are confident that their stations 
possess the talent to regain market share once consolidation and takeover processes have run their course 

National and régional breakfast 

O!06 OIM 0406 01M «07 mù 

Capital managing director Paul Jackson " mark6tin9 drive for Neil Fox's breakfast show tast describes his station's breaklast show resuits as more th Thie Sh0W reacheci 831'000 listeners. 20.000 

r. (total) H 7 17.2 (average 
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QXnceegrowPmobbraMsD4S "Structurally radio is in a very strong position whether we can monetise this growth, especially in you gel to hear music that is hard to access tO P the face ot dual transmission, and I am absolutely anywhere else. Ifs the stations that stick to me 
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Don't stop therockl 
     , . interest in the genre, Héritage rock acts are once again enjoying the iimelight in tyP^f^ a_r[®f^ ^„n MaiHen oack out venues around the coun Héritage rock acts are once again enjoying the Iimelight m typicauy ane^n-y k t v together with such artists* enduring appeal, sees the likes of Def Leppard and Iron Maiaen pau country 
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'The bands 
thatthe 
young kids 
are listening 
toareciting 

celebrating héritage acts 
as influences 
and it is 
makingtheir 
audiences 
wanttogo 
and see why..." 

DIESEL-U-MUSIC GOES WIRELESS 
AFTER SEVEN YEARS supporting the very best unsigned and unseen young musicians, Diesel-U- Music kick off their most exciting and innovative year yet with the launch of Diesel-U-Music Radio. 
Diesel-U-Music is ail about givingyoung talent a leg-up, and DUM Radio offers plenty of opportunity to get involved. Based in New Cross at The Amersham Arms, DUM Radio is slap bang in the middle of one of London's most diverse, creative and energetic environments. 
With broadcast curator, Emma Sutton (Bestival Radio / EEEK Empire) at the helm. for people who are passionate about music, by people who are 
différence. Diesel-U-Music radio is about music, community, DIV spirit and new ideas. It's about smart, creative people, whether they're established artists or bedroom DJs showcasing their unique view on the world and doing it with panache. 
DUM Radii 
part ofa community action In conjunction with locally based organisations UVE Magazine and Eclectic Productions, The recruits are taking part in a professional eight-week radio broadcasting course at the same time as cutting their teeth in the DUM Radio studio. 
DUM Radio will also be making the most of its HQ at The Amersham Arms with a sériés of live events that will encourage listeners to part of the action. 
With artists including Kano.Simian Mobile Disco, Florence & The Machine, Benga, Matt & Kim, Riton and past DUM Award winners The Clik Clik already involved, many more talented individuels ar comingyour way se to discover something 

IhMUSSC 
RADIO8? 

UIESEL 

DIESEL-U-MUSIC RADIO Broadcasting on 87.7 FM from May 4-30 2008 and online throughout i year at www.diesel.com  
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ctassic rock and has money to spei interested in seeing the acts live and hearing the songs on the radio. We play classic rock hits, songs  grew up listening to and recognise. It for us tb develop Rock Radio as a 1 GMG's portfolio." says Underhill. Vigilante Music managing director Rupert manager of all-girl héritage act Vixen and PR for acts including Twisted Sister and WASP - concludes. "It's ail about showmanship. They are seen as héritage acts but the reality is that actualty they hâve never gone away." 

Caute/i 
CALM BEFORE THE STORM 
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Red Stripe mnning 

through rock 

PromotionalFeature 

From being the tipple of choice at Jamaican sound Systems to helping fuel the Britpop years, Red Stripe bas always enjoyed a 
close relationship with pop culture. But with a commitment to grassroots music leading to the Red Stripe Music Awards 
attractmg more than 1,000 hopefuls vying for a slot on the brand's 52-night UK tour, that relationship has never been stronger. 

The finaliste :is the later it » Clash and. came tl Noël Gallagher of uasis to oe capturea wlth a i one on the sleeve of the band's début album Definitely Maybe. It is the kind of exposure other brands woul kill for. but while brand association with music i becoming increasingly prévalent and accepte! artisls, Red Stripe has enjoyed an inextricable with popular music that dates back to a ' octs openly rebelled against corporations. For Red Stripe marketing manager Jonny Kirkham the loyalty the music world has shown to 
and it is a loyalty that the brand continues to recognise and repay. Whether supporting evenls that showcase grassroots talent such as London's Camden Crawl and Brighton's Great Escape to running its own Red Stripe Music Awards event that stretches across the UK. Red Stripe's commitment to repaying the support of musiciens is apparent but 

"We are not a pushy. glitzy, badging brand," déclarés Kirkham. "Red Stripe is a brand that is quietly going aboul its business and it has corne to the stage over the last two years where we would like to give something back to the artists 

Central to Red Stripe's backing of grassroots talent is the Red Stripe Music Awards whlch. since January, has seen some 200 acts, selected from 1,000 applicants; play over 52 nights across the UK. The awards have involved an extensive A&R process with Barlly and Red Stripe personnel attending every gig in order to whittle it down to four deserving finalists. Kirkham insists that. for Red Stripe, the awards are not a cynical tager-selling publicity stunt but something representing the brand's ongoing commitment to music and offering ongoing suppor to the vîctorious acts. "We believe [the Red Stripe Music Awards] is the only grassroots music prize. because we are getting to the heart of local live scenes around the country and showeasing fledgling acts from a! over the UK," says Kirkham. "The final is a célébration of good, honest homegrown music. We have chosen to showcase four bands at The Forum and we are really trying to get away from 
you see everywhere." says Kirkham. "Il is a 
The quality of bands that have been involved is oce and we are committed to giving something back to the industry," The four finalists, Brighton maverick singer/songwriter Klaus Says Buy The Record, Edinburgh (our-piece Kiddo. the curiously compelting O Fracas and the rich melodlous sounc of The Down And Outs will ail grâce the stage of 

recer.tly rJ evening (t . . The four bands will play alongside headliners "ThlS IS 3 Dirty Pretty Things, The Wallbirds and last year's victors The Runners. The winner on the night will be able «ay in the prize of a fully-functional te seful (or escorling them to Brighton wh 
to drive 

quality is ace 
and we are 

committed to Loveba 
giving support 

something 
backtothe 

industry" 

ig Jong. The bus will also cc ivelling to their prize-winning sli ■ ' ' Blissfield (estival on . 

ie artists and te 
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RE0 STRIPE UK TOUR DATES; Providence 
Jan 10 Manchester Niaht Grosvenor; Cardill The and Oay Charter Club Jan 17 London Windmill Jan 28 Cornwalt Club Bnxton Cuckoo @ Ml Bar; Exeter Jan 25 North of london Cavern Club The Hornj Birmingham Jan 30 London noxlon Oigbeth «4Club @ The Square Ban Scotland Box Rambow; Bhghton The Jan 31 London Under The 

Westway Feb 1 Southport The Underground Feb 2 leeds Escobar 
eb U London The Half 
eb015 Cornwalt Blue; 

Feb 21 Cornwalt Bunters; Leeds Bnidenell Social Club: Midlands Cox's Yard Feb i2 Huddersfietd The Chapel (FKA HI 23 Ole1- 

Station Bar; Brighton Concorde 2 Feb 29 Warnngton WAi Venue Bar March 6 Scotland Ego; Leeds The Faversham; " mingham Sound B" 

Klaus Says Buy The Record Thls Brighton-based   
réputation for his exceptlonat live show that combine his 

Kiddo 

Good ightfully dislinctive. songs delivered onstage cohésion. 
The Down And Outs ^ 
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motion; Açcrington Attic arch 9 Edmburgn jbaret Voltaire arch 13 Manchester 
:udio 24: 'Southampton ilking Heads; Leeds HIF 

23 Oldham Castle Birmingham 2B North of London March 7 Cambridge The 



: Promotionai Feature. 

Lager than life: the 

Red Stripe finalists 

The Red Stripe Music Awards 2008 finalists take to the stage at London's prestigious venue The fomm 
they will share the spotlight with the likes of Dirty Pretty Things and last year's wmners The Runners. Music weeK previews 
the four acts, hailing from ail corners of the UK, vying for the coveted prize 
TheDown&Outs 1 

=r»'r.'oïr 

Klaus Says Buv 
The Record 



Director of 
programmes 

Digital Manager 

^&R Executives 
Part of the Universal Music Group, Bravado is one of the world's most successful merchandising companies with a wide roster of international acts. We are looking for established A&R Executives to expand the business and develop future commercial projects. 
Expérience of working within-the music industry is essential and experience within merchandising is préférable. Applicants wiil need to be self-motivated, with a catalogue of industry contacts, exceptional networking and negotiation skills and the enthusiasm 

S 

brighfer recruitmenf 

East London Venue t Club & Live Booker/PR Vacancy f/t position available Previous experience required 

These arejust 
some of the 

S— 
020 7921 8315 

17 
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Business to Business MusicWeek. 
Event Accomadation 

GLASTONBURY Luxury converted Gothic Church to rent! 
'2 mites from Festival "Clean, dry, mud-free! "Sleeps 16-20 'Available 23rd June to 3rd July 'Suit record company/adists/Group of festival-goers 

Business Partner 

BUSINESS PARTNER / MANAGER WANTED 
to build original, classic song based label/production house. Quality, inspirational tracks & artisls. Representing & working with unique songwriter/producer. 

e-mail; loiiy@britislisoulslandard.com 
Phone: 07818 275 824 

Repiication 

Domain For Sale 

www.bands.co.uk 

This domain is now available. 

For enquiries please send 
your détails to 

matthew@kingshill.com 

CD DVD VINYL REPIICATION INSTANT ONLINE LIVE QUOTES & PRICE MATCH GUARANTEE 
EX ODS CUSTOMERS- Hit by their recent collapse? We can help Immediately. Call our team now. 

Services     

Î1£ZIS 

JUKEBOX SERVICES 
SALES, REPAIRS AND RENTALS 

020 82881700 
15 LION ROAD, TWICKENHAM j|]] MJDDLESEX TW1 4JH Showroom Open 

CD Duplication & Mastering 

Dean St. 
Studios www.deanst.com 

Attention! Ail A&R Departments Independent recording services based in West London Praductor-recading-rnixing-mastering-development for ail your prpjects, bands and artisls Deep can help reduce ail your recording costsl 48 track IZ Radars/96 charnel Audient console for low cost overdubs and additional track laying and any p development and s< 
24hour hire accourt. www.deeprecordingstudios.coni T: 020 8964 8256 E; deep.studios@virgin.ne 

"«f 

clÎ SSlRecorcSngConso^ j DoSoi S. Anotogue i Mbtrg j 5T/cdng Pre-Post Production | Voce Ovets 
0207 734 8009 59DeanSUondon.WI06AN 

HOUSE WITH RECORDING STUDIO 

[ic combination of livin^ and^ working This property oflers a fantaslic combin spacc rarely found, particularly in a Centra] London and Heathrow Airpor 
thc past 35 years. Thi's recording studio has been an intégra! pan of the EngUsh music business sincc thc carly 1970's. Rclcrcnces ■'KK ' 11 ■■ ' 

the house and is fully self conlained over 3 floors providing ce rooms, toilet facilities, a listening room, and 2 fully sound 
: house is split over 3 floore. On the ground floor thcre is a 
xe^also a fuUyfittcd kitchen and dining area. TTic first floor 
ce. Thc property has gas central heating and is fully double 

Tour Management 

thecopyroom 

CD Duplication 79p! 

G ET A QUOTE NOW! 
0207 193 5494 
07815 990935 
studio@thecopyroom.c www.thecopyroom.co.i uk 

high quality CD/DVD duplication & very compétitive prices. Call us now ire about our May offer or any of our 

R0LL0N 
ENTERTAINMENT TOUR MANAGEMENT 

couldn t have asked for a more amazing Tour Manager.... 
a true professional" Gabrielle 

llh Floor, Ludgate House 
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Jay Seon My Own Way CZPointS/. 

     N^tasha^edîngMd's^ecent'uS dance^hart • Lykke Li Tm Good. l'ra Oone (LL Out next 

•'TheVratellis Mistress Mabel 
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However. third single Red Sox Pugie is 



DatafileMusfcUrïfront 

# JLH 

3w G0rald'n9 Toh^heawâ«jd™l Fania Raraixed (Mr Bongo) 

June 2 

Radîohead Best 0( (Parlophone) • Gnarls Barkley Gomg On (Warner b Gavin Rossdale WandedusUPolydor) ^ & ^enagfLo^AHaMJ) 

Si# 

June 16 
Red Shoes This Is Not For You (V2) 

yk • Marîah Carey Bye Bye (Def Jam) 
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• Pop 

11 and beyond 

rrrrr.,?; 

• rSpleUn. 

• The Bug LondonZoo 



Exposure. 

TV Airplay Chart 
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