
rfcw 
m 

MusicWeek. 

'Mon the Fratellls! 



The Fratellis début album, 'Costello Muslc' sol 
copies In the UK. In 2007 they won the Bri 

Best Breakthrough Act. 
Br : mÊt Glasgow's finest, now return with 

brand new album 'Here We Stand'. 
: • W- For the biggest singalong oî any festival catch The Fratellis 

on the main stage at Glastonbury, T in the feark 
Reading and Leeds. \ ' 
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Simon Fulleron the 
ru les of engagement 
for artist managers 
-see pages 12-13 

Live sector toasts visa victory 
by Robert Ashton 
Industry sighs relief as Government U-turns on proposed législation affecting overseas acts playing in the UK 
spectocularly with a si 
easier - and cheaper 

:ifin and Serions director David Jones. On top of that, the Home Oflice's UK lorder Agency was proposing so-called 
sn only needs to présent 

rt. The relevant checks 

The System wos designed to contrat migration more elfeclively. tackle abuse and identily the "most talented workers". However. lor members ol the Arts and Entertainment Task Force established lor ders to consult on this major immigration législation, it was 

of the British Consulate in 
e checked out. 'That could take as much as five doys or a week ond was totolly improctical." soys Fenn. who lobbied against these changes on behc o( the Concert Promoters Association and Agents Association, with a Task Force team representing everyone (rom 

touring musicians otl trom pertorming 

country is only planning to slay to, 

travelling to the UK (or less tha months. they would not need t prior enlry clearance and wou 

certiflcate outllning the pi 



Policv rethink keeps donr 

onik I Stay With Ma (Ev I (Asylum) I The subjecl ol a _ 1 for months, Ihis Ihreatens to 3 Ihe revived Asylum imprint il: ' topper. (single, June 30) 

Government performs welcome turnaround after consultation on migrai^ - 

A big, radio-lnendly return from 
forthcoming album, Radio-Aclive, 

I m Nût Superstitious (Long) ■ Supporting Paul Weller on 

prevented thousonds o( overseas artists from P The saga began al the start of 2005 when the Government undertook a top-to-bottom review of migration to the UK and proposed a number of radical changes, including a new points-based 

• EMI Music Publishing US 
additions to its rester last week in the shape of Révélation Theory (piotured) and The Cab, Révélation Theory's 

melody-rich, distinctly mémorable rock songs lhal could reach a broad audience, (single, June 22) 
JayJay Pistolet 

f, ? 3. S.O.S. (Polydor; 
pporling Avril 

Work for Britaîn. The problem was - as Asgard joint managing dîrector Paul Fenn readlly acknowledges - most c those in the Industry who were asked to respond had already blnned it. 
te dld nothlng 

\e llve industry reallsed changes 

Oecaydence/Fueled By Ramen Records. • Supervision bas secured 
AfMEwvefllars C^TaT^ 

2005, but the Industry, helped by work permit specîalist T&S Immigration Services, managed to get an extension Into December. 
senior Sony BMG executive : vould "effectively ban US ^s from our country". That was probe 

Sadie Ama Those Were The Days (Unsigned) Currenlly enjoying support from IXtra, Those Were the Days is a bii jrushed with a club-friendly sensibilily. Potenllal te (single, tbo) Bacs sitting on a goldmine 

r n 

selling the best new m promoters and record l featured on the site. Se 

Music Week website For breoking news throughoul the week a as picture gallerles from the week's key'ev rd our latest fealures. check oi 
M0STREA00N MUSICWEEK.COM: • Unger-Hamilton leaves EMI - r . I 4mi.au adoui me nuw Z mmco u Wmners 0 RhinI> roRs 0l,t at MME Roll of Honour •collectible" produots 

• Qtrax complétés publising big four • In The City daims 
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ir ajar for overseas acts A'iists cash in - 
on tickets resale ^ 
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 I" S E S T KEPT SECRET AT SXSW'' 
■SAN FRANCISCO CHRONICLEI 

Released as download-only 
on Songphonic Records. 

SONGP HONIC 'against manufacturée! music' 

<;nwrDul!nJ^d and produced by 0SMAN KENT and NICK MITGHEU a 
ARNm " M J.STUDI0S- Mastered by JOHN DAVIS. Management by SHAUI 
FLFMiwr Sim"3' PR by LD C0MMUNICAT10NS. National Radio and TV bl 
bv PROppo t LY Reqi0nal Radi0 and TV by INTERMEDIA. Distributioi V PR0PER- Tourin9 "y OOEVENTS. Published by SONGPHONIC MUSIC- 
WWWJYROJETS.COM WWW.SONGPHONIC.COM 



'JYROJETS DESERVE TO 8E 
ILIFTED 1NTO ORBIT" 

fcliil_g.ECORDl 

•GREAT YOUNG BAND"|     Br1CHARD ASHCROFTj 

' <«* 
nnni- 

This h'otly-tipped rive piece from Inverness dehvers an anthemic 
rock sound on their self-titled début album. 

During the past 12 months they bave been touring relentlessly, 
including an 80 gig tour of the USA on the BritBus as well as 

stints in Russia. San Francisco Chronicle called them the 'best 
kept secret at SXSW. Well, the secret is about to be unleashed. 

Début Album out on lôth June ' 
CD available on 23rd June, hear it for yourself at tinyurl.com/454tak ^ JYRqj 

Catch them appearing on the main stage at 
ROCKNESS, 8th June and on the Road to Rockness Tour. 

Check out myspace.com/jyrojets for further tour dates. 

WWW.JYROJETS.COMWWW.SONGPHONIC.COM 'against manufacturée! music' SONGPHON1C 
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Sony BMG's Rome conl 

domination plans are s 

KcMaton^EMi Mulic^sentor vico^president Mark uK signings win unanimous approval from Sony BMG in advance of Rome-hè^ onl 
Chrysalis.117.D0p (-^3%) exited^theTc^^wy^E^dlJ^n^w^'h to^ûnTment' 

Carroll wins key prize at 
tationally: the band's début single We Cry - Sony E top 20 hit - is a success in European airplay as the 

ireland, 25 in Germany. 26 in Sweden and 31 in his sights. Fîniand. "My view is that we want ta be the number 

Sbrf,h6 
SARM 

CONGRATULAr 
educator of tha year music^bfeherl?™ftîblisMng, Universel 
publication of tho Pubbsfmg. Sony/An 

) o° thTyear Tho" ^^^e
to®°aJe^s

0^,ShiP ri9ht5 l0r ° 

• in the City 2008 wlll take ON HER UK NUMBER 1 ALBUM 
SINGLE 4 MINUTES, PRODlj'Ç 

DANJAHANDZ FEATURiN 

RECENT CLlgS 
THE PRODIGY, RADIOHEAD, RICK NOWELL 

Kl 
Sf 



nference suggests 

isticking toThe Script 

onference, which also previewed new material from Dido and Annie Lennox 

sarning the Unes: The Script are one of a raft of acts Sony BMG hopes to achieve success with in 2008 
one. most profitable company by 2010," he Doherty did not wîsh to comment explains. "Our global ambition is to grc 

at Sony BMG has a particularly strong or Q4 2008. including ; can be in the Christn 

together nîcely". 
with EMl's Coldplay scoring tv^ 

ïtudios 
TF MADONNA 

VI HARD CANDY & NUMBER 1 
jCED BY TIMBALAND AND 
NG JUSTIN TIMBERLAKE 

SARM STUDIOS 
JNG STUDIOS AND WRITING ROOMS SINGE 1965 

MTS INCLUDE: 
MARK RONSON, TREVOR HORN, THE POUCE 
SARMSTUDIOS.COM 
2:9 1229 
©SPZ.COM 

The record industry could 
learn a lot from Fuller 
Simon Fuller's innovative and mle-breaking managerial 
methods are exactly what is needed in toda/s climate Accepted industry wisdom says that, increasingly going forward, artist managers will have an ever-greater say in the shape and future of the business. Nobody spells that out more acutely than Simon Fuller. who was deservedly recognised by his peers at last week's MMF Roli of Honour as a talent manager of the highest order. Since his early days putting on bands on Haslings Pier he has enjoyed a remarkable career with global success. But what really stands out is the way in which he has never followed convention, preferring to make up the rules as he deems appropriate. At a time when the industry as a whole and managers specifically are having to map out the future themselves, Fuller has led the way. learning lessons from the past but then reinventing the way artists are introduced to the public. The rise of the Spice Girls in the latter half of the Nineties was a textbook example of getting every aspect of a campaîgn and launch right (as was last yeaPs reunion), including moving the group inlo territories such as sponsorship in a way that had not happened for an act before. Such an adventurous approach has never been more important for the business than now. His use of other média, most notably télévision, has been startling. too, resulting in both TV redefining what programmes it makes and how, and introducing a new approach for the music industry to break artists. The number of genuine artist careers that have been created out of Pop Idol, its spin-offs and other music-based talent shows that have followed is impressive. And, although there are those acts that were deservedly only successful until the next sériés and a new batch of contestants came around, this trend has given birth to artists of the order of Kelly Clarkson, Carrie Underwood and Leona Lewis. But, while the TV aspect has been an important part of Fuller's success, the constant factor throughout his career has been his ability to manage his talent in the most effective manner. For example, would Will Young have the career he has now wîthout the guidance of Fuller? And would someone like Cathy Dennis have moved so successfully from being a pop star in her own right to a hit songwriter for others wîthout a manager of his abilities and vision backing her? Fuller offers a valuable lesson in these difficult times for the industry that incredible success can still be achieved. But more than ever, it takes imagination, a leap of laith and thinking beyond the normal set of "rules". 
There were few more deserving wins al last week's Sony Radio Academy Awards than Planet Rock receiving the digital station of the year prize. At any time this would be a fantastic achievemenl. but coming at a time when its current owner GCap wants to pull the plug on it makes it extra spécial. Commercial radio has few distinctive stations as it is to afford to lose one such as Planet Rock, serving an audience otherwise not catered for by maînstream radio. It is encouragîng to hear that new ownership (or the station is being lined up and. given the size and loyalty of the rock fanbase and the way Planet Roclds audience has already grown, whoever does inherit it will have an exciting prospect on its hands. 

MusicWeek. W online poil 
wWith stations such as 6 Music and Radio Two porforming woll and NME 



News 

Rock power triumphs atit 

Beteagered station rivais with pr^igj 3      ,„h =r,riior thiq month he was part of a was part of a m ta save the station, having someone like Brian May giving support," says White who (urther hmts, Bemg a ion in a very big group bas its advantages Ivantages, but personally I prefer being mly station in a business who care about it. Although GCap bas pulled ils 

MusicWeek 
Whats On 

CMP 

"It was just love [y to be recognised" 
- Trevof White, Planet 

lese negotiations [lo sell Planet Rock] started ; the Sonys and are reaching their final stage very optimistic." says White. "There are peopl <ant to buy it and they're going through the processes that take time - a frustrating 

Er:r Gold for Sixties legend Bris 
QuoteOf The Week 
^ve signed to 
Domino simply 
because 
Laurence [Bell] ;'Lesley Douglas bounded 

over and said, 'You can't 
\ go home early, but I 
| can't tell you why'." 

- Brian iviatthew, Radio Two 

could roll a 
cigarette and 
dnnk a pmt of 
beer at the 

programms award: Night FtoorfiUars with Krystla (97.3 Forih Ona) 



theSonys 
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news concerning its future ownership 
station catégories. The Local Radio Company's Easl Cheshlre Silk FM was station ot the year with an ai under 300.000, while GCap's GWR Bristol 300.000 to 1m category 

Commercial station; among the music-base 97.3 Forth One's Friday Night Floorlillers taking the specialist music programme o Andi Durrant of Global's Galaxy Network 

Music Week 
Webwatch 

l 

Radio One's Chris Moyles, who won hi Sony in 2006 when he picked up the ente award. finally got his hands on the key b show award as he beat lellow nominees including GCap station Capital's Johnny Vaughan and Bauer- owned Clyde l's George Bowie. Radio Two missed out on the UK station of the year prize, but a profitable night lor the BBC station 

dtion by Mark Radcliffe. Dermot O'Leary won the r id Russell Brand the entertainmenl i ature award going to Radio Two's J oductîon Malcolm McLaren's Life an 
th the sale running," 

Brian Matthew, who has presented Sounds Of The Sixties on the station for the past two décades, received the night's main prize of the Gold Award. given in récognition of a career achievement by an 
Jenny Abramsky, who is stepping down as BBC director of audio and music to become chairman of the UK's National Héritage Mémorial Fund, received a spécial award. 

iàn Matthew 

going to 
Club they did, This is somethîng différent, somethinc else." There was no question thinking they were he biggest thing even who would know 

o be in Shea Stadium when they player it the lirst time. Brian Epstein had asked me to go 
BBC. That was a great experience and there really 

They had this marvellous knack of dealing with the press. One of the real highlights in the States was 

not have ail those amazing BBC sessions Very true. It's a good endorsement of how engineers coped with very inadéquate ec 

music and festival 

Somerset House, openini with a collaboration belween high slreet retailer Next and EMI, 

Summers applies the pressure 
charled CDs as expensive 

accept the top gong at the MMF Roll of Honour last week? Step forward, please. the organisations chairman Jazz Summers. "1 try to keep away from these things," Fuller let on as he collected his award last Wednesday at Park Lane's Intercontinental Hôtel, before adding, "Who can say 'No' to Jazz Summers? Actually Lucian Grainge can"...As for Gordon Brown: don't corne near any music industry event any time soon. The PM was viciously booed after showing up on a video tribute for Fuller...As you would expert, there were plenty of slories on the night about ' js parlnerships developed. 

tab kept the likes of Noël Gollagher, The Courteeners, Vampire Weekend. The Fratellis. Fightstar and Scouting For Girls drinking into the early hours, and just when the evenl looked like i 
opened up. complété with an industrial size jacuzzi that soon had the grubby stars in attendance stripping to their M£,S briefs and drinking in the new day. How very LA. Granted. tr jacuzzi had started la resemble a large bowl of 
theory.,,. She was on Oprah last week to reveal 

irrépressible Madonna Helen lamenls, '} am a huge Madonna fan and i am disappointed that she 
Scotland," she complains. "She has a huge Scottish following and the fact 

(Tuesday) for an announcement about a run of Tina Turner shows al The 02. These will be her fii UK concerts since 2000 Speaking of The 02. Celine Dion be the successful venue recently. pi 

K 
becoming London Mayor... So. v Moyles' biggest fan? It turns out ms ms rr along with dad. turned up to présent the One leading light with his breakfast show 

■1* - 

vloyles himself, the win saved the event. "What a fucking boring ceremony. Radio One have won nothing until now." he slammed before sneaking in a message to Abramsky. "Pay rise! Jenny, you can sign it off before you leave." Charming...This week's big awards bash is. ot course, the Ivors. which this Thursday will be giving everyone attendinq a copy of hit songwriter Mitch Murray's 

nights at the riverside location. Dooley spotted Andrew Lloyd Webber and Robin Gibb in the audience, with the former altendlng the show with his entire casl of Nancys from the Td Do Anything télévision show. To mark the occasion. AEG CEO and président David Campbell was on hand to 
Pictured (lelt to right): head of venue opérations Steve Gotkine. head of sales Caroline McNamara. Celine Dion and Campbell...To the Parliamentary Jazz Awards. an event which represents a rare chance for the music industry hoi polloi to hobknob with Britain's elite in the very pleasant surroundings of the House of Gommons' terrace bar. This year proved no exception: on a beauliful May evening last Tuesday représentatives from sponsor PPL, Classic FM and the jazz industry in ■ général gathered alongside MPs Ken Clarke, Andy Burnham and Charles Kennedy and Dooley in a 
sounds of jazz guitarist John Etheridge and his band the Blue Spirits Trio. However. the night was not ail canapés and chat. No. politics were in the air. with PPL and VPL chairman and CEO Fran Nevrkla taking the opportunity to lobby the assembled dignilaries (or changes to the copyright rule. Cue much cheering from the 

id things off, a rings that talk :e is starting te to be (urther 

• Roadrunnsr Records ha created a promotion with USB mlxtapo manufactura 
at tha independanlly, af! 
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: Features. 

'Unfortunately, on occasion relation^ 
□y raui yvuuams             ——  
And if there is one person with first-hand experience of helping his charges attain huge success, it is Simon Fulle receivi^) tl 

/ 

Despite his huge success. Fuller is notonous (or beîng prlvale. But to tie in with him winning the Peter Gront Award he has agreed to break cover and excluslvely reveal to Music Week his thoughts on whol makes a successful manager. In this piece, Fuller offers his unique însight and opinions and talks about subjects ranging from how to break an act globally to how the changing face of the music industry is affecting the art of artist management. □tstanding manager with great im very grateful to him for ail hi vate and be pos most difficult of c 

important qualities that ar rn-day manager certainly 
ight fo 

group. Chris 

acts Slateside w 
^"'er Oream 



ighips do change after huge success" 

'ifitj ^e^er ^ran^ awar^ a^ '■as^ week's MMF ceremony, the publicity-shy figure talks to Music Week about life in management 
rorking closely with artists In any capacity. elieve in mentoring. Any job thot is obsolutely whc 

eate a meaningful and 
relationship 
between an 
artist,their 

Explore every fans and 
music lovers 
is essential to 
building a 
career and a 
business 
the more 
meaningful 
the 
connection 
the more 
fruitfulthe 
rewards. 

Annie Lennox leads star-studded tri butes 

names such as Prince Charles. Gordon E David Beckham. Paul Hardcastle, Cathy (pictured wilh Fuller. telt). three ol the S[ 

ie Makers. while Sharleen Splteri 

ie States, was inducted 

setting up the most Bacharach. l've won two Grammys 

i are really proud o( wh 
helped it happen by 

le was joined by MMF co-founder Dennis head. who was the organisation's lirst rman. and MMF director ot copyright and 
The Nettwerk Group CEO Terry McBride. whose 

Stéréophonies, was named international manager of the year. while Radiohead's commercial arm 

S 

Idol, the US 
Winehouse, the relationship in 2006 2005 Although remaining wilh company, Fuller 19 in a Si 00m 

other subsequen jino Carrie Unde Lnterpns 2037 Iti5 
IVL rou the (ifst of a^serieu ». with Bring II Ali Back 2001 TV talent show Pi idol débuts m the UK with Will Young becoming ils first 



CreativeArtistsAgency 

congratulâtes our friend and client 

SIMON FULLER 
Peter Grant Award Récipient 

ATA 



hâve your cake 

«ntl eat it 

10 years oî empowering labels and arSfsts 

helping artists and labels to maintain control 
of their careers, business and copyrights r 4 „ . 
www.absofutemarketing.co.uk LU 



CHUCK TAYLOR, BILLBOARD 
dvd m the Albert Hall show, due later t 

î Kingdom of Comfort 

- Live at Birmingham Town Hall 
WÊMÊm 

The Loft Years 

p, After The Garden 
mm 

THE SUNDAY TIMES 

m Eternal | 

v Get This Party Started 
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Absolutely fabulous 
The DIY label management solution that is Absolutely made for today's music market 
service label managemenl Company, Henry Semmence and Simon Wills were delermined ta challenge the old way of doing things. They've certainly done that. Together. they have created a uniqu model that is proving ta be the idéal answer to the needs o( independent labels and artist-owned labels in today's marketplace. When Absolute Marketing & Distribution was launched in May 1998, nobody could have predicted the seismic shift that is taking place in the Industry loday. Back then. who would have thought that the balance of power would shift away from traditional 

Full circle 
work wîthout the kind of services providt by Absolute, says Tim Clark, joint managing director of 1E Music Group 

■Ssts and established artists like pbell and Dame Shirley Bassey refuse to sign their rights away to the majors - opt to take a DIV route to market instead? Few people would have anticipated such a dramatic change in 1998 because. artists and artist managers didn't t 
tajor record company nmence, former managing id distribution company Total if the industrys most experienced ind marketing specialists. an opportunity for a completely 

Records and one 

Iministratior 
managemenl solutions for indii artist labels. It would offer ait o to run a successfut imprint; frot télévision advertising. It was a radical new model designed to empower independent labels and artists to maintain control of their careers, businesses and copyrights by fully managing a "virtual" label on their behal). 

lis business mode! 10 years ago is what expected from him." In 2000. Simon Wills - who had worked alongside Semmence at Total Records - also joined Absolute ir the key rôle of sales and marketing director. becoming a director and partner four years later. Since then. Absolute's ' ' — — ealsc >nt. The company's impressivr of label management clients currently includes. among others. Ali Campbell, Dame Shirley Bassey. Paul Carrack. Cascada. Phil Campbell. Darren Hayes. Jay Sean. Sia, Jill Scott. Ultrabeat. Foy Vance. The Oave Matthews Band and Wet Wet Wet. The company has also represented Melanie C. Herbie Hancock. Banonarama. Marillion. Editors, Raphaël Saadiq. Hall S, Dates. Boy George, Coolio and Océan Colour Scene. among many others. So ifs hardly surprising that Absolute is bucking the industry trend by achieving significant year-on- 
struggling to sustain sales and market share, "We give our clients the ability to implement their own new business models," says Absolute managing 

"We give our 
clients the 
ability to 
implement 
their own 
new business 
models 

According to Semmence and Wills. a key part of Absolute's rôle today is to develop and exploit new income-generating opportunities nol usually available to artists under traditional recording or lîcensing deals. Ten years ago, the only way for artists to monetise their copyrights was via a physical release," says Semmence. "Today, we help our 

on's share of the potentiel profit." He adds; "It also means artists have far greater onlrol of how and when they get to market. which tarkets they embrace. and at what level. TheyTe ot (orced into releasing music (or reasons that îlate to someone else's agenda." 
released by the majors. "They can t labels and participate in income soi not normally see." says Wills. "and s î falling physical sa 

experience. ifs virtually i 
Wills also highlights a si majors; "Whilst many mi to slgn away more righl 

Absolute can 
offer ail the 
services 
required to 
getto market' 

must" basi: with huge a Looking ahead to the next 10 years. Semmence 
consumers continuing to ith the physical market shrinkmg lunner ana amerent demographics and âge groups gravitating towords diflerent delivery Systems. But they have no doubt that the Inherent flexibility within the Absolute model will enable them to adapt to any further dramatic changes. "The Absolute model has been constantly evolving since we started and will continue to do so In future," says Semmence. "We want to encourage talent représentatives - such as artist managers, lawyers and accountants - to work closely with us to create even greater opportunities lor their clients." he says. They can use our experience and market knowledge to advise their clients aboul the expanding opportunities avoilable to them. And together we can fully exploit 

extremely prescient when they introduced their Innovative label managemenl business model In 1998. Empowering labels and artists to maintain control of their careers and their copyrights by fully managing a "virtual label" on their behalf was a radical move back then. But it is exactly what is needed in today's marketplace. The old industry models are no longer approprlate because of the increosing pace ot revolulionary change being forced by the impact ot digital technology. Today, artist managers need to keep ail of 
maximise revenue from ail sources. And they need a way Ot separating financing from the services that their artists need. 
degree model in which artists' rights are ail kept 
needed to finance the recording and exploitation of those rights. But we could not run a true 360-degree 
like Absolute to obtoln the wide range of label management services they provide - and at such a keen price. With Absolute. you know exactly what you 

oviders, but in my view Absc none in terms of the high sf ilism of their servici 
say here Is a great artist that we want to get to market. That is (antastic for us. Absolute is very Involved in the creative process and provide us with lots of information 
message through to retallers. It has developed a complété marketing and distribution System across both physical and digital which Is perlecl 

The company's approach to e-commerce and m-commerce is incredibty impressive and its online marketing and mobile marketing Is particularly innovative. And where they use third-parly consultants, they simply pass them 
er managemenl companies 

ouisold any UBM album for the pasl 10 years. Dame Shirley Bassey - Her most successful album for 17 years. She 
launched and charled th 

in to zéro to gold status in Mobile Entertainment only four weeks. Forum's Meffy Awards April 2008 - four singles 2008 - Winner of the on Radio One playlist and Artist Campaign Award m four singles on Radio Two lor Wet Wet Wet SMS ar, playlist - ait in the same Pre-Order Campaign 
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Quote unauote 
Paul Carrack 

How the model works 
advertising, and a big PR drive across ail TV, radio, press and online média. Absolute also helped ta build a dedicated webs ' — rget UB40 fans with promotional activity. CampbelTs manager, Kim Revie of RSM Management, says. "A always well tbought oui and in keeping 3 

Asanew 
mdie label 
wewere 
fortunateto 
findaguiding 
light m the 
expert help 
and guidance 
of Henry 
Semmence 
and h is team 
at Absolute..." 

Running Free w produced by Sly 6, Robbie - ... ol guest stars-inciudlna !y Robinson, Mick Hucknell. Lemar Katie i. Beverley Knight, Bitty McLean. and Ali's 
abels in today's markelplace." 

Catherine Feeney, managing director ot Lock stock S, Barrel Records, says. "As a new indie label. 
efnoTh ,orlunate ,0 'ind a guiding lighl in the expert nelp and guidance o( Henry Semmence and Ws team at Absolute." 
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"M Absolute for their new R&B/pop label, ^ 2Point9/Jayded. RSB ■Mp singer-songwriter iK7 Jay Sean and bis - r managers Billy Gi and Rob Stuart a 11 B 2Point9 saw his 

"Absolute has 
takentheJay 
Sean project 
to another 
leveL.they 
believed m the 
project from 
dayone and Campbell s major contributed 
massively..." 

Australian singer- songwriter Sia looks : finally break through 

Hoiled by B 

seeaing campaig 

oromotion 

îe Association 
ireness of Fo/s truly unii songs Gabriel ^   ' bave already Anatomy. late Act o( Kindness - also from . .. featured in a TV commercial for Great Ormond Chiidren's Hospital. 



An absolufe essential between the source and its destina ion 
that's Absolute! 

ie§music representing 

m t 

71 

docdata média 

docdata média limited T. +44 (0) 1952 680131 Halesfield 14 F. +44 (0) 1952 583501 Telford E. saleslnfo@docdatamedia.co.uk Shropshire I, www.docdata.com United Kingdom TF7 4QR 

commerce fulfilment 

r 7i K 
Online stores that really work, generating more sales and increasing customer rétention 

e-Concept & Consultoncy e-shop Design & Development Managed Hosting & ASP e-Marketing e-Shop Management 

Fulfilling tens of thousands of wishes every day 

e-Commerce Fulfilment Inventory Management Retums Management Carrier Management Data & Cali Centre Services 

71 congratulations absolute marketing on your 10 year anniversary 
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Everything it takes to run a 

successful indie... under one roof 
soluté provides^eryt^hingit 
im label administration to tele 's full-service label 

nd stratégie as part of our servir le média ptaying ar aie in delivering mu 

and single-artist "Digita- ' alongside in the UK litional routes i 

Absolute's range of services: fuU provision for Labels' needs 

paiQ label s singles 

Overseeing 

MANUFACTURING Absolute manages and oversees ail of a label's manufacturing needs - 

lanager Rob Dwyer iett) project manages packaging of ail new design thrpugh to producl. 
phvsical sales and distribution Absolute bas a longslanding agreement with Universal Music which covers physical distribution of its label clients' product throughout the UK and ireland. Absolute works closely with national accounl managers at Universal Music and with Universal's lield/telesales opération. The Company provides extra back-up al the new release stage - and then focuses on campaigns and non-traditional sales throughout the lifetime of a release across ail 

Absolute can 
implement 
retailand 
solus 
marketing 
and 
promotion 
campaigns Absolute will appointment of third-party digital/online marketing and promotions speciatisls - and 

MOBILE SALES AND MARKETING Led by mobile manager James McGuinness (below), Absolute's mobile marketing team is fast gaining a réputation for devising highly innovative mobile-ted campaigns. 

Cannes. The award recognised Absolute's création of a new way of using the mobile 

compilations, synchronisation deats, a 

in the compilations 

negotiate synchronisation deals with 
•ertising, computer ga 

 won the Meffy award (or its novative SMS Pre-Order Campaign to Wet Wet's single Weightless. The campt utilised SMS pre-ordering to make Wet the flrst band to benefit from the Officir Company's trial of chart-recognised Tiv 
Absolute pi in SMS pr îd with Indie Mobile to order service (or uniqu :ordings of Wet Wet Wefs single Weightless, as performed by the band at each venue durîng theîr UK tour last December. The aim was to steadily accumutate advance soles of the band's single prior K release date by offering fans a unique 

and strong 
relationships ™>ior brands 
with ail of the 

smphasis on securing sponsorships. oranded content deals, and tie-ins with orand marketing campaigns by non-music mobile 
operators 

Absolute 
îsts label 
clients to approprlate® 
maximise royQlty c
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We'w had our cake 

and il" was very nice.. 
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happy |lït| birt-hdag absolufë 

wi^hou^ you we wouldnî 

bave been as success^ul 

ds as simple as ^haL 

cris, mab and ail a^ aabv 

www.aatw.com ail around t"he world 


