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The profits of boom

Another week, another set of figures for the music
business. This week, they came from the BPI, showing
that UK recorded music revenues were up 3.1% in 2018,
and have risen by a not-too-shabby 21.8% since 2015.

Now true, the rate of annual growth is slowing, an
inevitable consequence of the shift from physical to
streaming. Plus the figures still lag behind the growth in
music consumption (5.7% last year, blah blah value gap etc) and still leaves
the industry total of £865.5 million well below its 2001 peak of £1.2 billion.

But, there’s a reason why ‘revenue is vanity, profit is sanity’ is an industry
maxim. Because what no industry-wide stats will ever show you is the
transformation in how record companies conduct their business since
those days.

Streaming has changed many things for the music industry, not all of
them for the better. But it has turned the majority of music business
earnings into a low-overhead concern. With no physical products to
manufacture or distribute, the big catalogues can tick over very nicely
without major investment.

Furthermore, while we’re seeing the return of the made-up-sounding job
title to the biz as labels staff up, most record companies are still run on the
lean-and-mean model established during the years of decline.

Even in the eternally hit-and-miss world of A&R, the risk has been
reduced, with artists doing more groundwork themselves before they sign,
and labels taking fewer expensive punts.

But while the majors may well be more profitable than they were even at
the biz’s peak, what they haven’t quite worked out is what to do with that
money. Should they bet big on A&R to try and solve the breaking artist
crisis, or double down on pushing those low maintenance catalogue
streams? Should they widen their remit and invest in other businesses, or
stick to what they know best?

What they almost certainly won’t do, unlike in the boom years, is blow
it all on a big party. But even so, however you slice the figures, these are the
good times. Let’s try and enjoy them.

Mark Sutherland, Editor
mark.sutherland@futurenet.com
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THE BIG STORY

Execs weigh up opportunities

as sub-continent sees streaming surge

Incoming international streaming services and artists urged to have

patience if market is to fulfil Top 10 potential
BY MARK SUTHERLAND

ndia’s booming digital music business will offer
opportunities for DSPs and rights-holders alike -
but local execs have warned western companies
that they will need to change their approach to
succeed in the market.

India has been a key focus for the music
industry in recent weeks as both YouTube Music and
Spotify launched in the market, the latter despite a legal
battle with Warner Music Group over licensing
Warner/Chappell repertoire.

But both companies have a long way to go to catch up
with local streaming services such as JioSaavn, Gaana
Music and Wynk Music, which have capitalised on cheap
data prices and recent boosts to India’s 4G network to
attract tens of millions of users.

“Traditionally, when Indians were asked, ‘What do you
want to be?’, you’d say a doctor or a lawyer or engineer,”
quipped Mandar Thakur, COO of leading Indian label and
publisher Times Music, in an interview with Music Week.
“Today, ask anyone and they’ll say they either want to own
a collection society or launch a DSP!”

The arrival of Spotify and YouTube Music means most
of the big western players are now active in the market, but
Thakur noted that many local players are linked to telcos,
which gives them a local advantage. JioSaavn - a product
of last year’s merger between JioMusic and Saavn - is one
of those, owned by Reliance Industries, which runs mobile
network Jio, architect of India’s 4G revolution.

Paramdeep Singh, Saavn co-founder and executive
chairman, said his service is “fast approaching” 100 million
monthly active users, and predicted that figure will triple in
the next two-to-three years, leaving the new services a long
way behind.

“We’re a deeply localised service,” Singh told
Music Week. “We’ve spent the last decade aggregating
content across all regions of India, we have data across
programming and algorithms that we’ve built around
Indian and regional music to deliver an immersive and
highly engaged experience. India is not a cookie cutter
market, you can’t just pick up a product from the UK or
the US and expect to do the same thing for India. It doesn’t
work that way.”

YouTube’s free service is already huge in India, with the
Top 4 artists on YouTube’s Global Top Artists Chart last
week all hailing from the territory.

“Because of Bollywood, we’re a very YouTube-ready
country,” said Thakur, whose parent company also owns
Gaana. “Spotify will certainly create an impact because of

the brand. But will it make an earth-shattering impact? I'm
not so sure.”

The good news for UK and US execs is that legal music
consumption in India is surging, which should benefit
international artists and labels as well as local ones.

“Look at what’s happened to China,” said IFPI director
of global insight David Price. “China is now a Top 10
music market with huge potential ahead of it. India has a
similarly-sized population. Internet use isn’t quite as high
as we see in China and GDP is lower but the demand for
music is certainly there. When you have a population of
that size, if you’re able to monetise it to any significant
extent the potential is enormous.”

The impact of that huge population could work in
two ways, with Indian artists looking to follow Latin and
Korean stars in being propelled up global streaming charts
via sheer weight of numbers, while international artists will
also be able to tap into a burgeoning market.

“Look at the popularity of [Indian label] T-Series;
they’re one of the biggest YouTube channels globally,” said
Price. “It’s a culture which is ripe for global interest. We’ve
seen it happen with Latin and K-Pop, and there’s no reason
why the next big global thing can’t be coming out of India.”

While western artists rarely feature in the upper
echelons of YouTube’s India charts, Spotify’s India chart
has featured the likes of Ariana Grande, Post Malone and
Mabel, and Thakur said growth in international music on
streaming was generally outpacing domestic music.

“But streaming is not the only story,” he said. “The
income coming out of brands, sync and collection societies
is really where the action’s at. Do a simple map of the
amount of restaurants, bars, clubs and concerts in a
country of 1.2 billion people. Imagine the long tail on that.”

India was the No.19 global market in 2017, according to
the IFPI, worth $130.7 million, and is expected to rise up
the chart in the next report, due next month. But Thakur
urged the music industry not to expect too much, too soon.

“We all love the attention but there are some ground
realities that it’s necessary to put forward,” he said, noting
India’s very low Average Revenue Per User on streaming
services. “You have to come to terms with the fact that
it isn’t going to be a billion dollar market in the next few
years, just because there’s a billion people.”

Mandar Thakur is speaking at this year’s MUSEXPO
conference in California, which begins today (March 25).
Check musicweek.com and our social media profiles for
updates throughout the week.

musicweek.com
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THE BIG AWARD

The shortlist has been unveiled for the
Grassroots Venue: Spirit Of The Scene
category at the Music Week Awards.
The seven venues who will be in the
running at the ceremony on May 9 are:
Ramsgate Music Hall, Kent; Rescue
Rooms, Nottingham; Sneaky Pete’s,
Edinburgh; The Half Moon, Putney;
The Sugarmill, Stoke; Trades Club,
Hebden Bridge; and Black Box, Belfast.

THEBIGRESULT

PROMOTING
BRITISH
MUSIC

UK record company trade income
increased by 3.1% year-on-year in 2018
to £865.5 million, according to the BPI.
Revenue from streaming subscriptions
made the largest single contribution —
£467.6m (up 34.9%). CD revenue was
down 28.4% at £176.8m, while vinyl LP
sales increased 3.7% to £57.1m. Overall
recorded music revenues are up by
21.8% over three years.

THE BIG SPONSOR

Marshall is to sponsor the Festival Of The
Year category at the Music Week Awards
on May 9. Jonathan Ellery, MD, said:
“Marshall has supported live music for
over 55 years and is proactively involved
with a number of festivals of all sizes
and forms across the UK and overseas.”

musicweek.com 25.03.19 Music Week | 05
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SONGWRITING

Hunt is on: Ivors Academy to
‘fight for rights of creators’

Major rebrand of BASCA will take songwriters’ and composers’ organisation into 21st century, says chair Crispin Hunt

M BY ANDRE PAINE < wen .
Crispin Hunt, chair of the rebranded Ivors Tve gOt blg
Academy, has told Music Week that he wants (ZW/ZbitiOYZS, d like
the organisation to become a global voice for : R :
UK songwriters and composers. : Oﬁces m New

Formerly the British Academy Of : YO’I"k, LA, Paris
Songwriters, Composers and Authors : .
(BASCA), the body dates back 75 years. It . and Berlin

will now unite all its activities under the
name of its annual awards ceremony.
“It’s got to be forward facing, it’s got to
look like the 21st century and I'm not sure
it did in the past,” said Hunt. “We now have
one message under one aspirational banner.”
The Ivors Academy will launch a
membership drive, which begins with the
addition of superstar songwriter Ed Sheeran.
It currently has around 2,000 members.
“Our goal is to bring enough [members]
on board so that we can have a back office
that is the equivalent of any other major
sector in music, engage on a level playing
field and empower our members,” said Hunt.
“P've got big ambitions. We are in a global
world, and I’d like us to have offices in New
York, LA, Paris and Berlin within 10 years.”
The move comes as the songwriting
community faces issues including the
challenge by DSPs to the US streaming
royalty rate and copyright reform in Europe,
which could fix the so-called ‘value gap’ in
relation to platforms such as YouTube.
MEDPs are set to vote on the Copyright
Directive on Tuesday (March 26).

“I pray it goes through because democracy | Payment by results: Ivors to push for DSP overhaul

needs to step in and make sure there’s a

Crispin Hunt
Ivors Academy

IVORS ACADEMY

Hello, Novello: (L-R) Graham Davies and Crispin Hunt

future for European culture,” said Hunt. : User-centric streaming revenue sharing would benefit specialist genres, says Crispin Hunt

“A lot of us, as artists and creators, have :
been putting ourselves forward. The tide The Ivors Academy will campaign ] and more transparent” system.
has changed and we’re at a point where the : on streaming services switching to Wnte stuff: Hunt admitted there were questions
world is beginning to realise we all need to : a user-centric payment system for Crispin Hunt over calculating payments from
share in the benefits of the internet, not just ~ : songwriters, says Crispin Hunt. dormant or low-volume subscribers,
the people from one little area in California.” : None of the major DSPs use but he was confident of a solution.

The BASCA Trust, which has awarded : the model, which bases royalty “There’s currently a disconnect
bursaries to up-and-coming writer-producers, payments on music listened to by between fans and their support [for
will become The Ivors Academy Trust and : subscribers. At present, payments artists on DSPs],” he said. “[Payments]
expand its support of UK talent. : are based on market share. would actually go to the people whose

“The pillars of our strategy are : “We desperately need to g . music people are listening to.”
campaigning and fighting for the rights : be pushing on user-centric Hunt is opposed to any increase in
of creators, but also cultivating the next : remuneration from streaming services, because we subscription fees while “we’re trying to build the market”.
generation and strengthening creators’ : represent a completely broad church,” said Hunt. “We have But he called for a re-evaluation of the value provided by
careers,” said CEO Graham Davies. : to keep on nourishing the weirdness in British music. songwriters and producers. At present, labels and recording

The rebrand will result in the British “The way to do that is to make sure that if somebody is artists benefit from higher royalty rates from DSPs.
Composer Awards becoming The Ivors : listening to that music, then that [songwriter] gets paid. “The songwriting and publishing community is underpaid
Composer Awards. : That’s going to be a major push for us.” in the digital world,” said Hunt. “We are creating an

Plans are also taking shape for the main : Deezer has trialled a user-centric system and is urging enormous amount of value, [but] we’re not extracting a
Ivor Novello prize ceremony on May 23. : labels and DSPs to back the change. Sulinna Ong, Deezer’s fair amount of that value. We’re doing old world splits in a

“The awards are going to be brilliant this global VP of artist marketing, has described it as a “fairer completely new world market — and that has to change.”

year — it’s going to be a classic,” said Hunt.
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OF THE WEEK

The past seven days in 280 characters

@louisarainbird So sick

of tech platforms dictating

] 3 ‘choices’. | can decide what TV
to watch, what music to listen to and who
to follow on socials. Keep your algorithms

toyourself! (Louisa Rainbird, Music
Sales) Monday, March 18

[ fe @JessGillamSax Decca
ﬁ 90! Thank you very much to

E @MusicWeek for including
me in the article and a very Happy

Birthday to Deccal |am so proud to
be signed to this iconic label! (Jess

@Santandave1 The unity
‘ inthe UK scene. The support
: from the people. | cannot
thank you enough, there is no scene or
industry in the world | can imagine being
as supportive for me in this time
(Dave, artist) Friday, March 15

@SophieEB | love making
music. | love promotinga new

LP.1do not love talking over
and over about childcare. |lamasinger. |
amamum. I will sort the childcare. Ask
something else. (Sophie Ellis-Bextor,

Gillam, artist) Monday, March 16 artist) Tuesday, March 19
@alistairtant People moaning 7 @tiffanycalver
about the Glastonbury line-up. | Can't trust anyone lol
Pgople sa}yir?g theyre gging tg (Tiffany Calver, BBC
ditchtheir tickets. Imaginebeing ~ adio 1Xtra)
that sort of knob. It's the best weekend. It’s
Wednesday, March 20

basically Christmas with Chemical Brothers
and Cider (Alistair Tant, Polydor)
Friday, March 15

@Megwam
Wouldn't it be great if the
internet just went down

forever (Megan Page, Record

B @liamgallagher
" tf Looking forward to
resuming my residency at

Glastonbury be there or be nowhere

Store Day/ERA) as you were LG x
Wednesday, March 13 (Liam Gallagher, artist)
Friday, March 15
(@LaraKBaker Beenona

j @adrian_read
% #PRProTip offer to buy
journalists a pre-show

dinner at a small chain restaurant but
don’t tell them which one

(Adrian Read, Inside/Out PR)
Thursday, March 21

ranch in Bandera Texas for 3

hoursand fve riddenahorse,
drank a beer; refused the advances of a
cowboyand sat in a pick up truck. Country
music now makes TOTAL sense. (Lara
Baker, The Bkry) Monday, March 18

#1 TWEET

@rob_chute
had a dream one of our
artists broke my nose last

night, which bodes well for the
week ahead.

(Rob Chute, Toast Press)
Monday, March 18

frontline

RISING STAR

The biz’s brightest new talents tell their stories

Andrea De Leon: “This is
definitely a time of opportunity”

In association with

[

Andrea De Leon 605%

A&R manager, Audio Network
@Bukadelion

How did you break into the biz?
While studying studio production at
Buckinghamshire University, one of
my lecturers started an indie record
label, which | began scouting for. After
graduating, | interned in A&R and
sync at One Little Indian Records and
then at Giant Artist Management,
where | went on to become an
assistant. It was all brilliant experience
with music | was passionate about.

| went on to work as a day-to-day
manager to a few major label artists,
fast-forward to now, and ’'m working
as an A&R manager for Audio Network.
I also run For Nothing Management
and manage my own artist, lyamah. |
want to give a big shout out to Sam
Potts and Remi Harris from YGN, a
network created by young people for
young people who have brought
myself and many others through.

Who are your music biz icons?

I would definitely say Sylvia Rhone,

the current president of Epic

Records, she’s an inspiration as the
first African-American woman to lead a
major record label. I also really respect
Richard Russell for the culture he’s
created at XL Recordings.

What’s been the biggest challenge?
The biggest challenge for me was

‘;P.-‘; a mﬁ‘v‘

finding a permanent role within a
company that | felt was going in the
right direction for me. | decided to take
the risk and left afull-time job to intern
within a company | was passionate
about, while still working part-time.
Luckily, the risk paid off!

What’s your proudest
achievement so far?

Releasing great tracks is definitely the
biggest motivator for me. If | have to
pick a moment, however, it would be
being part of an award-winning Classical
BRIT Award campaign with Alfie Boe.

Is this the best era ever to be
young and working in music?

| feel like every era would have seemed
like it was buzzing for those who were
young and involved at the time, but

it feels like now is definitely a time of
opportunity. There are more and more
forward-thinking and unique business
models emerging for people to get
into, such as Audio Network’s sync and
commercial project. It’s not just your
standard label, and it’s an exciting

time at the company. The capacity to
find people and grow your connections
is getting easier and | see more and
more people working on multiple
projects, utilising all their skills, which
is a great thing!

| ANDREA’S RECOMMENDED TRACK: lyamah - Lone Soldier

ARE YOU A RISING STAR? Under 30? Making a name for yourself?
Email Ben Homewood at ben.homewood@futurenet.com to appear here...

musicweek.com 25.03.19 Music Week | 07
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‘Billiemania’: Polydor plots big opening
for ‘'most exciting pop star in the world’

Tom March predicts Billie Eilish’s streaming numbers for debut LP will be “through the roof”

M BY ANDRE PAINE

Polydor co-president Tom March has told
Music Week that the UK is an “incredibly
important market” for Billie Eilish.

The 17-year-old US artist’s debut, When We
All Fall Asleep, Where Do We Gog, is released
on March 29.

“She breaks every rule, she’s a trailblazer,”
said March. “She’s the most exciting pop star in
the world.”

The debut album follows the slow-burning
streaming success of the 2017 EP, Don’t Smile At
Me, which took 31 weeks to reach its No.12 chart
peak last month. According to the Official Charts

“Billie loves
the UK, she’s
put a lot of

Company, the EP has sales to date of 127,972

(85.4% from streams).

Even before the album release, Eilish has built

time into
the market”

up 32,045,707 monthly listeners on Spotify.

“Billie Eilish is doing incredibly well,” said
Austin Daboh, Spotify UK’s head of shows &

Tom March
Polydor

editorial. “The hundreds of millions of streams
that she’s already accrued give you an indication

as to how the global public feel about her.

“She’s an artist who is clearly special, she’s got

a young and feverish fanbase.”

Mike Malak, Eilish’s agent at Coda, described
scenes of “Billiemania” at the three sold-out O2
Shepherd’s Bush Empire shows this month.

“We saw a major shift and step up in the
excitement and frenzy around Billie’s shows
last month through Europe,” he said. “It truly
was ‘Billiemania’. The Shepherd’s Bush shows
in particular were both astounding in terms
of the number of fans camping overnight and
the A-listers in attendance, from Sam Smith to

Thom Yorke and Lewis Hamilton.”

March confirmed that Eilish is planning
four return trips to the UK this year, including
televised appearances at BBC Radio 1’s Big

Still On My Mind
Peak Chart Position: No3
Label: BMG

TAKE A BOW

Management: Craig Logan (LME)
Marketing: Louise Hart (BMG)
Digital Marketing: Sam Hill/Phil
Brown (BMG)

National Press: Barbara Charone
(MBCPR)

Online Press: Ashley Matthews
(MBC PR)

Regional Press: Stasi Roe

(MBC PR)

Billie talent: Billie Eilish

Weekend in Middlesbrough on May 25,
Glastonbury and Reading & Leeds festivals.

“The UK has always been an incredibly
important market for her - she actually played
her first ever show in the UK,” he said.

“We’ve taken our time to build her organically

and in the right way over a series and succession
of releases. Billie loves the UK, she’s put a lot of
time into the market right from the beginning.”

As Filish issued new songs last year, tracks
were added to the EP on DSPs. Lovely feat.
Khalid has OCC sales to date of 332,997.

Eilish secured her first Top 10 single last
month with Bury A Friend (173,766 sales,
according to the Official Charts Company).

Malak said that the live plot will be crucial for
Eilish’s campaign throughout 2019.

“Billie’s performances are effortless and she

Dido

National Radio: Kevin McCabe
(Kevin McCabe Promotions)

Club: Mark Bowden (Hyperactive)
TV: Niki Sanderson/Stuart Kenning
(Nonstop Promotions)
International: Terry Felgate/Andy
Lloyd/Georgia Fenn (BMG)
Publishing: Dougie Bruce
(Universal Music Publishing Group)
Live Agent: Nigel Hassler (CAA)

—
Mind control:

truly knows how to command the stage and
engage with her audience,” he told Music Week.

“We have some very exciting times ahead
on the live circuit. Billie is truly a leader of her
generation with some astounding creative ideas
that we will be giving her all the tools to make a
reality on stage.”

March predicted that Eilish would end up
headlining festivals. He is also confident about
scoring a No.1 album next month.

“Her first EP has been lodged in the albums
chart for months, so we know the consumption
for her debut album will be through the roof,” he
told Music Week.

“But the album release is very much the
beginning of the second phase of the campaign,
we have so much more to achieve. Her potential
is limitless.”

08 | Music Week 25.03.19
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A world class front man.
An icon for a generation.
A real gentleman.
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HOLLY HERNDON

Eternal (4AD)

Holly Herndon’s third LP Proto (May 10)
questions the mixing of technology and
humanity, and was made with her very
own Al. More brain-busting electronica
from the maverick producer awaits.

, Contact Annette Lee
annettelee@4ad.com

ANDERSON PAAK

King James (Aftermath Entertainment)

Grainy, soulful and boasting the best
bassline of 2019 so far, Anderson Paak’s
new one is excellent. New album Ventura
drops on April 12.

Contact Imran Malik
imran@imran-malik.com

KOJEY RADICAL

25 (Asylum Records)

Exploring identity and tracking his
story so far, the video to go with
Kojey Radical’s shifting single 25 is a
fascinating window into his world.
Contact Jenna Knight
jenna@jennaknight.co.uk

TWO DOOR CINEMA CLUB

Talk (Prolifica Inc)

Two Door Cinema Club target your
cerebral cortex with a fishing hook on
a poppy comeback single designed to
burrow into the brain and stay there.
Contact James Windle
james.windle@dawbell.com

PLAYLIST

PHOEBE GREEN
Dreaming Of (Chess Club)

== Phoebe Green debuts on Chess Club
with Dreaming Of, a classic indie-pop
combo of lovesickness, drifting vocals
and waves of guitar.

Contact Dan Carson
dan@they-do.com

JONAS BLUE (FEAT. THERESA REX)

That’s What | Like About You (Virgin EMI)

EDITORS

After starring on Martin Jensen’s Solo
Dance, Danish newcomer Theresa Rex
flexes her vocal muscles over (yet)
another bouncy Jonas Blue banger.
Contact Barbara Charone
bc@mbcpr.com

Barricades (Play It Again Sam)

Part of new remix set The Blanck Mass
Sessions, Barricades is a synth-driven
example of what Editors got up to in
the studio with Benjamin John Power.
Contact James Windle
james.windle@dawbell.com

Hear THE PLAYLIST at spotify.com/user/musicweek
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Catch a glimpse into pop’s near future as

experimentalist extraordinaire Rina Sawayama

headlines Moth Club for Annie Mac’s AMP
London event. Support comes from fellow
convention-twisters Georgia and Suzi Wu.
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RINA SAWAYAMA
. Moth Club, London

Andrew Rafter

Editor, Harder Blogger Faster

MONARCHY - MID:NIGHT

Monarch of the glen Andrew Rafter

Monarchy’s rise began
in 2010, when the duo
performed their first gig
from Cape Canaveral,
Florida. During their
formative years, they were
somewhat anonymous,
leading many to believe
that producer Stuart Price
was behind early cuts The
Phoenix Alive and | Won’t
Go, owing to the fact that
they both sounded like
Price earworms.

It turns out we were
all way off the mark.
Monarchy is the brainchild
of Aussie Andrew
Armstrong (a former
breaks DJ and producer)
and vocalist Black Ra.
They've since gone on
to perform at Coachella,
collaborate with Dita
Von Teese and remix

everyone from Kylie to
Lady Gaga. Last month,
they released third LP
Mid:Night, their most
well-rounded offering yet.
It embodies their futuristic
synth-pop aesthetic, but
with a maturity that only
comes with a decent
catalogue under your
belt. I saw them play to

a criminally small crowd
in Manchester recently,
their showmanship
commanded the attention
and they even managed
to orchestrate a sit-down
-normally the preserve
of house and techno
shows - for a moment

of real theatre. This band
have always flown under
pop’s radar and have long
been one of its best kept
secrets, until now...

musicweek.com



ESSENTIAL INFO

RELEASES Lucy (out now), Ten Tonnes (May 3) LABEL
Warner Bros MANAGEMENT Red Light Management
NEXT GIG O2 Institute, Birmingham, May 7

Fresh guitar anthems with
timeless pop sensibilities...

hat do Lauren Laverne, Annie Mac, Chris Evans
and Jack Saunders have in common? All four are
part of a growing group of radio DJs who have
fallen hard for Ten Tonnes, aka Hertford indie
kid Ethan Barnett. Since 2016, Barnett has been channelling his
love of fizzing guitar songs - from Tom Petty and The Clash to
The Strokes — into sharp vignettes such as current single Lucy.
Live, Barnett’s crowds range from screaming teens to nodding
middle-agers, and he’s revelling in his cross-generational appeal.

“It’s testament to the songs being good,” he begins. “I love
old music. 'm a new indie act, but I know what 'm doing and I
listen to a lot of good music, so that’s maybe why older people
rate it too.”

With debut album Ten Tonnes due in May, it’s increasingly
apparent that Barnett does indeed know what he’s doing. Ever
since he started writing songs in his bedroom as a teenager, this
cheery tunesmith has been in pursuit of perfection.

“I always want to make music I'd want to listen to, in the
vein of the bands I like, old or new,” he says. “I love pop music
as well, The Beatles are my go-to, that level of songwriting.
Obviously 'm not as good as The Beatles! [Laughs] But that
standard of really strong pop songs.”

Barnett, who’s been developing under Warner’s tutelage and
worked with Dan Grech (Liam Gallagher, Circa Waves) and
former Maccabee Hugo White on his LP, loves nailing such songs.

“It takes the most skill to write songs like that. I could write
an emotional ballady tune fairly easily, I feel like anyone could,”
he says. “Making a big pop tune with guitars and a great chorus
can be harder to get really good. That’s what drives me, trying
to write those songs, it feels like a bigger achievement when you
get a good one. It’s quite a big mission statement but it’s what I
try to do. Fuck it, I've got one chance to make a great record, I
might as well go all out.”

As for lyrics, Ten Tonnes deals with relationships and the
frustrations associated with wanting to break out of smalltown
life. Barnett, now 22, is happily settled in London.

ON THE RADAR

TEN TO

“I wanted the album to sound a bit naive, I don’t want to
sound too grown up,” he says.

“Some of the songs were written when I was 18. And some I
wrote and thought, ‘T don’t want it to sound like a 40-year-old
should be singing it’. I wanted it to feel youthful.”

More than anything, Barnett is excited to finally release the
record and get back to pounding the road on tour. He wants
success, and he’s been up close to it recently, thanks to the
success of his brother, George, who’s a few rungs further up
pop’s ladder. Yes, Ten Tonnes and George Ezra are siblings.

“He had an amazing year, it’s been great to watch,” says
Barnett, who reveals that the pair avoid music and “go to the
pub, talk shit and be brothers” when they’re together.

Barnett “would fucking love a BRIT Award” and says he’s
not bothered by questions about his brother. “The only thing
that would annoy me is if people assume I've got to where I
am because of George. If my songs were shit they wouldn’t get
played anywhere. Most people get that,” he says. “My main focus
is continuing to be successful...”

BEN HOMEWOOD
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ES -

“I’ve got one ehance to
make a great debut recorvd,
[ might as well go all out”

Ten Tonnes



frontline

SYNC STORY

ITVBE/KAREN HARDING

M BY BEN HOMEWOOD

“Karen’s excellent
songwriting and
lyrical content
have proven

very successful”
Rob Davies
Perfect Havoc

Glossy and slick, Karen Harding’s 2018 single Picture has
scored its third sync in the shape of ITVBe’s new spot.

Touting the channel’s new season of programming and
starring members of the cast of The Only Way Is Essex, the
video celebrates ITVBe’s ‘celebrity, without the filter’ tagline.

“The track fits perfectly with the brand. It’s fun, upbeat
and inspirational, which is exactly what we wanted to

convey in the promo,” says music
supervisor Nico Evans.

“It was also a massive bonus
that the piece was set around
a photo shoot which tied in
flawlessly with the lyrics.”

MNEK collaborator Harding is
managed by Upside UK’s Simon
Jones, who describes the new
spot as “a perfect sync”.

“I'm really pleased with how
prominent the music is,” he
adds. “Each time the ad runs
we re-chart on iTunes and the
Shazam stats jump right up.”

The song has enjoyed BBC
Radio 1 support from MistaJam
and Scott Mills and has more
than 4.5 million Spotify streams.

“This is the third sync of the
campaign, following toy brand
Tomy and NBCUniversal sitcom
The Body Type,” says Rob
Davies, director of Harding’s
label Perfect Havoc. “Karen’s
excellent songwriting and lyrical
content, reflecting today’s
mobile phone culture, have
proven very successful.”

Harding plays her debut
London show in May.

Spot: [TVBe Brand Spot Title: Picture Composers: Tobias KarlssoryKaren HardinglJamie Harper Artist: Karen Harding

Master: Perfect Havoc Publisher: Organised Chaos Ltd (administered by Universal Music Publishing Group)/Copyright Control/

Let Me Hear It (administered by Bucks Music) Music Supervisor: Nico Evans (ITV) Ad Agency/Film Company: [TV Creative
Creative Directors: AlexMathiesor/Tony Pipes Director: Alex Dickinson Post Production: Unit & TV Creative Air Date: 06/0319

WANT TO GET YOUR SYNC STORY IN MUSIC WEEK? Email Ben Homewood at benhomewood@futurenet.com for details.

Bagged for life: Anteros

KEY TRACK: Drive On

LABEL: Distiller Records
MANAGEMENT: Prolifica
TWITTER: @AnterosOfficial

WHO: Anteros formed way back in
2014 as a union between singer Laura
Hayden and bassist Joshua Rumble,
before guitarist Jackson Couzens and
drummer Harry Balazs joined later.

WHAT: Spiky dreampop, with
impeccable influences (No Doubt,
Blondie, The Pretenders).

WHERE: While Anteros are based in
London, Hayden grew up in Barcelona,
where her formative musical years were
shaped by her mother’s collection of

MAKING

musicweek.com

THIS WEEK’S HOTTEST BRAND NEW ACT

guitar-driven ’7os pop.

2014? THAT’S AGES AGO!

Steady on. It takes a while to break a
band these days. Anteros have released
two expertly-titled EPs (Breakfast and
Drunk) and debut album When We
Land has just, erm, landed.

WHAT’S IT LIKE?

Its 11 songs fizz like a hundred pints

of Berocca. Recent single Drive On is
particularly good. Patience works, guys!

ARE THEY ON TOUR?

You bet. Fresh from SXSW, Anteros
are on a short in-store tour this week,
and kick off a full UK run at Norwich
Waterfront on April 7.

25.03.19 Music Week | 12



IN MEMORIAM
KEITH FLINT1969-2019

ATRUE ORIGINAL’

HIS FLAME WILL NEVER GO OUT

(.60,\“(’ Cooking Vinyl have made a donation to
CALM in memory of Keith

NEED HELP?

EAMPAIGN | Call our helpline...

5pm-midnight, 365 days a

AGAINST year ...or find help online
I.IVING NATIONWIDE

0800 58 58 58

MISERABLY LONDON

0808 802 58 58

A L M WEBCHAT
c www.thecalmzone.net
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1. Wow wow wow Post Malone and his team were presented
with plaques celebrating his first ever headline shows at The
O2. Pictured here are (L-R): Colin Lewis (vice president of
touring, Live Nation), Marc Saunders (programming manager,
The O2), Post Malone, Cheryl Paglierani (agent, UTA), Alice
Hogg (European Tour promoter, Live Nation) and Austin Rosen
(manager, Electric Feel Management). (Photo: Luke Dyson).
2. Genuine class-ical (A) Top executives travelled from
cities around the world for the Universal Global Classics
Conference, which featured talks and panel discussions as
well as performances from international superstar artists
including Lang Langand Ludovico Einaudi. (B) The women
of the Universal Music Global Classics team celebrated
International Women’s Day in Dublin to lead change within the
classical world. (Photos: Ray Keogh). 3. Flying high Twenty
One Pilots recently received commemorative plaques for
their sold-out, three-date run of performances at The SSE
Arena, Wembley, as part of their Bandito UK tour. The awards
were presented by The SSE Arena, Wembley’s vice president
& general manager, John Drury and operations manager, Jill
Nesbitt. Pictured here are (L-R): Drury, Josh Dun, Nesbitt
and Tyler Joseph. (Photo: Drew Stewart). 4. Shoulder to
shoulder BMG’s Alistair Norbury dropped in to celebrate
with Mike & The Mechanics on the extension of their
recordings relationship with BMG. Captured here backstage
during the Looking Back Over My Shoulder Tour are (L-R):
Tony Smith (manager), Mike Rutherford (Mike & The
Mechanics), Andrew Roachford (Mike & The Mechanics),
Norbury (BMG) & Tim Howar (Mike & The Mechanics).
(Photo: BMG). 5. Jimmie Eat World Rising country star
Jimmie Allen played his first C2C London performance.
2, Pictured here are (L-R): Jon Loba (Broken Bow Records),
I I R ' U s Brendan Rich (Wideopen Music Mgmt), Jimmie Allen, Lance
| } ?E - Mg sl ' Roberts (UTA) and Sean Goulding (UTA).
LE
=4 I
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SEND YOUR PICS TO: George Garner
george.garner@futurenet.com




COVER STORY

Mane

IN BUSINESS

In recent years, Annie Mac has become one the most vital mouthpieces in music.
The star DJ’s ever-expanding Annie Mac Presents project has nailed clubbing
and emerging talent, and now it’s coming for the industry. Music Week meets
a woman on a mission...

——BY BEN HOMEWOOD ———

nnie Mac is standing on the precipice.
In March 2019, the BBC Radio
1 mainstay, new music expert and
founder of Annie Mac Presents is about
to impact the music industry like never
before, as she gathers a selection of its
biggest players to debate the issues she
wants answers to.

“I haven’t properly considered myself as having a role or
responsibility in the music industry up to now,” begins Mac,
taking time out of her hectic schedule to meet Music Week in
West London. Later, she’ll be on the school run (her toddler
currently favours big sticks and scattering Haribo on the
ground), but now, music is on her mind.

Now in her 15th year at Radio 1, Mac is also one of dance
music’s biggest names as a live DJ. These days, settled in
a daily evening slot, she’s feeling a sense of things shifting
once again.

“I’'ve been aware of myself as a woman in a world that hasn’t
been frequented by solo women, what with getting stage shows
and being a performing DJ at my level,” she says. “I've felt
aware of my role being meaningful in that we just need women,
so being a woman is significant in itself, but I haven’t really
thought any further than that. If you ask me the question after
AMP London, maybe that will change. I really think that will be
a big turning point.”

From March 27-30, the first ever AMP London will host more
than 40 of the hottest emerging artists — from Sam Fender and
Mahalia, to Koffee and Kojey Radical - in venues across the
capital, while the shabby glitz and sticky floors of Hackney’s
Moth Club will see Mac branch out into conferences for the
first time. The presenter has called upon representatives from
Island Records, BBC Radio 1Xtra, Dirty Hit, RCA, GRM Daily,
NME and more, and they’ve come running. Music Week will be
in attendance, too, as media partner.

16 | Week 25.03.19

Nowadays, when Mac speaks, the music world listens. “When
I posted about the AMP London event with just the gigs, there
were people who said, ‘Woah, this looks amazing’ and I was
really happy,” she explains.

“But the conferences have had an amazing reaction, people
seem really happy to take part. I feel really excited. The
conference aspect is something I’d really like to see grow for
AMP and become a destination for the industry.”

On a smaller scale, Mac’s Twitter feed has become something
of a destination in itself recently. Last summer, the DJ spoke
about the paucity of female acts on the Wireless Festival
line-up, while her first appearance on the cover of Music Week
in January 2018 ruffled feathers in the dance music world as she
sounded off on clubbing’s problem with mobile phones.

Equality and diversity in music remain at the top of Mac’s
agenda, and in February she launched the Equalising Music
Pledge, the latest part of a three-year initiative run by Smirnoff
to push for greater gender balance across the business.

Also last month, in the build-up to the release of Dave’s No.1
debut Psychodrama, Mac’s thumbs were whirring once again, as
she shot off a series of tweets laying down her opinion on some
Radio 1 listeners’ responses to lead single, Black.

‘It’s so very frustrating to see so many negative comments
from listeners when I, and other DJs play Black,” she wrote.

‘Let me get this straight, if you are genuinely offended by a man
talking about the colour of his skin and how it has shaped his
identity then that is a problem for you. It’s a real issue that a
song so intelligent, so thought-provoking, so excellently put
together can actually offend you. It’s not just OK to talk about
race. It is crucial. Listen to the song with open ears. Please.’

Mac has little more to say on the matter today (“I don’t want
to talk about it. I said in the tweet very clearly what I meant to
say and I don’t want to capitalise on it”), but her position as a
spokesperson for the business has never been more prominent.
Crucially, it’s very hard to detect even a whiff of falsness in




“I haven’t properly
considered myself
as having a role or
responsibility in

% themusic industry

: until now”

ANNIE MAC



what she says. No industry gloss here, thank you very much.

“I’d really like the talks at AMP London to be very
uninhibited and to feel meaningful. I want people to feel
comfortable, it was very important for the venue not to feel
corporate, which is why we’re doing it in a working man’s club
in east London with booths and a bar,” Mac says.

The presenter says she wants the two days of talks - including
one geared towards young people breaking into the industry -
to be “no holds barred, a real honest discussion”. “T stand by

Funnily enough, Music Week is after the same from our

encounter with Mac, and with that we sit down to unravel the breakmg baf/l,ds 0:}’1
blood and guts of the music business... the radio, it’s still

the preferred option
Why are you going into conferences with AMP? fOV the UK”

“It’s pushing the boundaries of what AMP can be. I really want
AMP to feel like a place for the music industry: putting on

gigs that are desirable and special, with artists in venues they
wouldn’t normally play, new acts a lot of people are talking
about. I do it naturally anyway;, I talk about music as a job, it’s
exciting to bring that into AMP. I want this to be known and
respected in the industry, but also from a young music lover’s
perspective too. I want people to go away having learned
something and found it enriching and educational. I want it to
mean something.”

ANNIE MAC

How can the industry benefit from this type of event?

“It would be hard not to benefit from hearing people air

their feelings, thoughts and discoveries in a safe space where
everyone is listened to. The way we all work now is through the
prism of social media, where everything is so extreme, binary,
black or white, you have to know [instantly], hate or love. It’s
really important to have honest, nuanced discussions; that can
only benefit everybody.”

Is the industry’s perception of you changing? You’re
increasingly known for speaking your mind...

“I know! I keep getting asked to do keynote speeches [Laughs].
It’s funny, actually, when I did that last cover interview with
Music Week, I felt like that changed a lot of things. I probably
need to get better at shutting my mouth! But there is a change
of perception, coupled with the amount of time I’'ve been
around. When someone is around long enough, perceptions
change. People are looking to me to speak on things more

and more. I don’t fully know how I feel about that. As well as
being someone who speaks for a living, I consider myself to be
a creative first and foremost, rather than a businesswoman. I
kind of struggle with those two roles, but I'm doing what feels
natural to me and authentic. I talk about things I feel passionate
about and say no to the things that don’t suit me so well.”

What can the next generation hope to learn from you?

“I feel strongly about owning things and the concept of owning
your own ideas and ambitions. In the music industry, there are
a lot of people ready to own you. For young people, it’s less
and less necessary to hand over things to bigger corporations
if you don’t have to or want to. If you’re a young person
coming up, feel the courage to have your idea, own it and run
with it. Create your own podcast, create your own label, your
own radio station, publishing company, studio... It’s all stuff
you can do yourself.”

Do you see that happening more nowadays?
“There’s an exciting trend where people are saying, ‘You know
what? We’re just going to do this ourselves and see what
happens’. It’s the idea of not having to go down the same road
every time and do the same thing, that’s when music becomes
really exciting.”

Annie question
How much has new music excited you in 2019 so far? answered:
“There are a lot of debuts coming that ’'m really excited about; Annie Mac
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Sam Fender’s album, Jade Bird’s album should be good. 'm
happy to see big, heritage British bands, I guess you’d call them
that now, like Foals and Bring Me The Horizon coming with
the fifth or sixth albums of their careers. I'm happy bands are
still allowed to exist that long and grow and evolve. I hope that
record labels look at albums like that and realise that it’s really
worth investing in bands long term.”

How do you think the labels are doing at the moment?

“I still see so much of people signing artists out of panic and
then dropping them because they didn’t sign them for the right
reasons. It’s mad how much that still happens. I don’t feed that
back to labels, it’s not my place to do that, I'm not God, do you
know what I mean? I sometimes find it frustrating when you
see an artist with amazing potential being shaped in a way that
doesn’t feel... You see an artist do really great things that are
very authentic, and then you see them get signed and you see
it changing quite slowly at first, then quite extremely and they
become something other than who they are. But you can’t get
everything right, no one can. People are only human.”

What other records have you enjoyed so far this year?

“The Solange album [When I Get Home]. I really appreciate
that music like that exists, music that challenges the idea of
what an album even is, challenges the listening process and
pushes the boundaries of the art. Little Simz’s album [Grey
Area], too, I love her, she’s a shining example of what you can
be as an artist if you have the balls — well, not the balls, she’s a
woman! - but the bravery to own your stuff and not jump on
every offer you get. Hold your own and do things your way. It’s
interesting that Dave and Foals released at the same time as an
angle on British music right now, both albums are brilliant.”

What are the biggest ways the business has changed in your time?
“Music consumption. I started off sitting in a room listening
to music for my show with piles of records and CDs all around
me, that switch to digital was quite overwhelming, because the
amount of music you get sent is so infinite. It’s hard to keep
track of. When I started out, radio was everything. No one

else was doing anything at a national level where you could
listen to music in that way. In the last five years, it’s changed
irrevocably, from the way you consume music and, from

an industry perspective, the way you break a band. I still

stand by breaking a band on the radio, it’s definitely still the
preferred option for Great Britain, which is all ’'m qualified to
talk about.”

Isn’t it about more than that now, though?

“I can see now that it’s not just about radio, you have to look
at a multi-tiered campaign: streaming, radio and playlists.
There are way more options for everything. It’s making people
work harder and be more competitive. You can see it when you
look at [music] billboards all over London, with the different
platform logos. It’s not a bad thing for radio. It’s been a good
thing for us, we’ve done a good job in the UK in carving out a
place and being part of the ecology of the music industry.”

So radio can still break acts?

“Radio 1 is definitely seen as a place people can come and

have their music played and launched in a meaningful way.
That hasn’t changed at all and will, T hope, continue forever.
Radio’s got that human aspect where you can contextualise
arecord and talk about why a band or a song is brilliant. You
get direct contact with the artists, they’re there, live and it’s a
communal listening experience, that kind of launch for a record
is unparalleled. It’s been interesting for my new music show

to see streaming rise up, but I feel very positive about the fact
that everyone has a place. It’s about trying to stay on top of the
rapid changing of music consumption, I’'m sure the labels have
struggled with that as well.”

musicweek.com
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“T still see labels

signing artists out
of panic and then
dropping them,
it’s frustrating”

ANNIE MAC

AMP it up: AMP in action with
Annie Mac (top) Disclosure
(bottom left) and Kurupt FM

How different is it for young women starting out in music
now compared to when you did?

“You’d definitely feel more encouraged now. There are more
people talking, the awareness of the lack of equality is bigger.
People are looking out for how they can be more diverse,
whatever they do within music. But it’s still really, really
unequal at the top levels, it’s embarrassing, the lack of women
decision-makers at the top. The lack of women who own stuff,
who head up publishing companies, management companies
and record labels. There are a few women general managers in
the labels now, which is good to see, but you have to remember,
just because you can name a woman that runs a label doesn’t
mean it’s all plain sailing. There’s a lot of work to be done. It’s
mad to see how few women there are at the top in every aspect.
Here’s where we’re at now: there are females coming through
and there’s an open door policy for women much more than
there was, and an active awareness of having more women and
trying to make it work for women. But we now need to see
tangible results of the good intentions and to see women having
the courage to own their ideas and start their own businesses.”

What bugs you the most about music right now?

“In black music, there are artists coming through and storming
the charts, but the reality is, in a live music capacity, they’re still
not getting what they deserve from being able to put on nights,
to gig, to make money from live touring as other artists would. I
say that from experience of trying to put on line-ups with AMP
in London and getting shut down.”

What levels are these acts getting blocked at?

“It’s a combination of a lot of things. The people who have the
licences are worried they’ll get them revoked or that they’re
putting them at risk. I understand you don’t want your business
to go under, but the main problem is the police. With Form
696, it seems that what people were allowed to do or not do
under the legislation is still happening in a way. The removal of
696 doesn’t seem to have affected a big change. We need to be
helping more of these artists at a grassroots level get out there
and play shows and make money from it. It’s a really massive
stream of income for artists starting out.”
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Mac attack: Annie Mac -

And what excites you most?

“There’s just so much great music, it’s a never-ending stream.
British music has a lot of big artists at the top level coming
through, Tom Walker and George Ezra and all of that, which is
great because there’s a massive audience for them, but equally
there are amazing bands too. I feel very excited about a lot
of guitar music in the UK now, as well as rap, grime and the
Afro scene.”

Are there enough other voices calling for change?

“I’'m sure we could do with more people shouting about things
that need to be changed, definitely. It’s a healthy thing to talk
passionately about stuff that matters to you, and it’s healthy
for the music industry to look in the mirror and see what it
looks like and what it’s projecting into the world. It’s more
accepted and more normalised to do that now, so I hope
more people will.”

Where do you and AMP go from here?

“I’d like to see AMP grow as a trusted music platform. People
already come to us and ask us to put their acts on early on. 'm
happy about that, we’ve been around long enough to earn the
trust, I’d like to build on that and make AMP a bigger deal, to
be culturally really relevant and a place for the industry to get
a good overview of where we’re at. As for me, I don’t know. I
always used to have a solid five-year plan about where I wanted
to be and what I wanted to do. Since I’'ve had the new radio
slot, the ambition has plateaued, but in a good way, I'm very,
very happy where I am. I'm not looking on the horizon for more,
it’s been a lifelong dream to do a daily radio show, especially
this one, I feel really lucky. It’s the ideal place to be

as a music lover, with free rein to play what we like and I take
that very seriously.”

So we shouldn’t expect to see you running a label or
anything like that?

“I'm very happy where I am, that’s all I can say. I doubt [T'll be
poached], people think I would never leave the BBC, I've been
there fucking ages! I got my show in 2004; it’ll be 15 years in
July. I’ve only been doing my new show for the last three, so it
feels like a whole new era...”
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“Just because you
can name a woman
that runs a label
doesn’t mean it’s
all plain sailing.
There’s work to do”

ANNIE MAC

London calling

Annie Mac’s AMP London conference picks...

CONFERENCE DAYS -

MARCH 29 MAR

HOT TOPICS

“The conference feels timely. It’s more normalised now to have
dicussions on the state of play in the musical landscape, so it
feels like a natural evolution for AMP. The themes are ones I’'m
genuinely interested in and excited by, things | would want to sit
and listen to being talked about. Female voices in rap was one
of the first we came up with, also | love that we’ve got [LGBTQ+
nightlife collective] Sink The Pink, they’re a really great example
of owning an idea and having the courage to pursue it. It’s been
a journey of streamlining the themes into what will be a good
discussion. It’s mad producing a conference, I've not done it
before and I'm so used to curating music line-ups, this has been
about curating talkers and producing them the same way you
would go about doing a radio show for Radio 4 or something. It’s
been really interesting.”

CAN WE CANCEL?

“We’re holding a talk on removing artists’ music [hosted by Music
Week], and the subject feels more and more pertinent. The
question is there to be answered over the moral balance of artists
and their art and whether you can listen to someone if they’ve
been accused of doing awful things. 'm in two minds, | haven’t
made a decision. With the music, it’s hard, it’s not all down to

one person. Even if you think about Michael Jackson, there are

so many other people involved, the producers, the players... All
those people who don’t deserve to be taken down because of

the actions of another person. | know that it instinctively doesn’t
feel right with Michael Jackson, | don’t know if it ever will. A lot of
it is to do with the behaviour of the person in question, it varies
according to what they’ve done, or what they’re accused of doing.
Individual cases are important.”

STRIP THAT DOWN

“BBC Radio 1Xtra’s Mark Strippel is part of the line-up, he’s done
a really good job with the people he’s brought in recently. [Rap
Show host] Tiffany Calver was a wonderful appointment. It’s
brave and it’s exactly what 1Xtra should be doing. If you look at the
history and heritage of that slot, it’s so testosterone-fuelled.

You couldn’t make it up, kind of cartoon testosterone. | have
genuine delight at her very existence, and that’s before she opens
her mouth. And when she does, she’s her own self, she’s just
being her, really natural, self-effacing, the opposite of the
self-aggrandising hip-hop culture that came before her. There
was nothing wrong with that and | was a massive fan of Tim
Westwood and Charlie Sloth, but it’s different now and | applaud
that. Tiffany Calver really does represent a whole generation of
super-young rap fans.”



KEITH FLINT
17th September 1969 - 4th March 2019

We travelled the globe and got to watch your infectious energy,
art and music bring smiles and joy to millions of people.

You will be deeply missed by all of us involved.
Rest in Peace.

(€  Soland everyone at Coda. Paul and everyone at Paradigm "




Run this town: Crosstown
Concerts founders (L-R):
Fraser Duffin, Paul Hutton
and Conal Dodds

ROSSTOWN
TRAFFIC

BY JAMES HANLEY

Former Metropolis Music promoters Paul Hutton
and Conal Dodds went it alone in 2016 to launch
Crosstown Concerts, maintaining relationships with
acts such as George Ezra, Noel Gallagher and Pixies.
Here, Hutton talks three years of ups and downs,
festivals and sticking it to the man...

22| Week 25.03.19




aul Hutton’s motto is borrowed from
American boxing promoter Don King: “You
often arrive with the champ and you always
leave with the champ. But they’re not
necessarily the same person.”
On many an occasion Crosstown
Concerts co-founder Hutton has scouted
an artist, only to find another act on the
bill was the one really worth putting his money on.

It’s a policy that has kept Hutton in a job for upwards of 30
years. The chirpy live biz veteran spent the vast majority of
his career with one firm, Bob Angus’ Metropolis Music. But
after their negotiations to take control of Metropolis broke
down, Hutton and fellow promoter Conal Dodds struck out
on their own, launching Crosstown in 2016 with the help of
businessman Fraser Duffin (Metropolis eventually joined
forces with Live Nation).

One of its first acts as a business was to launch Bristol
festival The Downs that September, headlined by Massive
Attack, and harbourside concert series Bristol Sounds the
following summer. The company has gone on to present
concerts by Nick Cave, Jack White, George Ezra, Lana Del
Rey, Pixies, The Vaccines, The Streets, PJ Harvey, Manic
Street Preachers, Seasick Steve and First Aid Kit, among
others, in its first three years.

“We hit the ground running more quickly than we thought
we were going to,” reflects Hutton. “We got that Massive
Attack show in early, which set the ball in motion. That was a
stroke of luck and it put us on the map.

“It’s not been a straight line, but we’re probably where we
expected to be. I’ll be honest, I think we got slightly ahead
of ourselves, but if you’d have said to me at the start, ‘In
three years’ time, this is where you’ll be’, we’d have taken it,
without any shadow of a doubt.”

Speaking at Crosstown’s Islington base (Dodds is based at
the firm’s Bristol office), Hutton tells Music Week the loyalty
displayed by certain acts came as a pleasant surprise. “The
most welcome thing that happened was a lot of the groups
that we’d worked with [at Metropolis] carried on working
with us as individuals,” he says. “I didn’t expect that because
I always treated it as a company thing. When people said, ‘Do
you promote this band?’ I always said, ‘Yeah, we promote this
band’, because it wasn’t just me.

“It surprised us how many people stuck with us. Part of it, I
think, was perhaps that the direction Metropolis was going in
was not where they wanted to go. But I suppose it shows that,
if you go to bands’ gigs for years on end, sometimes they do
know who you are!”

The Downs welcomed Elbow, Paul Weller and Noel
Gallagher’s High Flying Birds to its headliner ranks in
subsequent years, while the 2019 festival will host Lauryn
Hill, Grace Jones, Loyle Carner, Idles and Neneh Cherry
in August. Bristol Sounds, which takes place over the
Glastonbury weekend in June, returns from a year off with a

“Certain acts will
still fight against
being part of

the machine”

PAUL HUTTON
CROSSTOWN
CONCERTS

Time for heroes: The Libertines
at OnBlackheath 2017

line-up including Bloc Party and Elbow.

“The only reason we didn’t do [Sounds] last year is
we couldn’t get anybody to play it,” laughs Hutton. “We
thought there being no Glastonbury [in 2018] would be
great for us because there is nowhere else to play that size
in the west of England, but there weren’t enough acts in
the UK at that time. There are only so many bands in the
world that can play to 5,000 people outdoors in Bristol.”

Touring was a struggle across the board in the latter
part of 2018, suggests Hutton. “Everything was down,” he
says. “The volume of shows is probably increasing, but the
number of people going to see individual shows is the same.”

Returning to festivals, Hutton admits to regrets over
Crosstown’s involvement with the 2017 edition of
OnBlackheath. Headlined by Travis and The Libertines, the
event was hindered by adverse weather and disappointed at
the box office.

“It didn’t sell well and it took up a lot of our time,”
laments Hutton. “If it had sold out on the first day it would
have been easy, but when stuff is not selling it takes a lot of
manpower and hours of stress to try and rescue it.

“That affected us, definitely, but we got through it. It
was important for us to get through it and produce an
acceptable event because, if we’d have bailed out, we’d
have got a black mark against us.”

Market saturation is a persistent cause of anxiety within
the business, and Hutton’s thoughts on the proliferation of
festivals come through loud and clear.

“There are too many of them,” he shrugs. “There just
aren’t enough acts out there at the moment for the number
of outdoor events. This game is going down a route that it
shouldn’t be going down. Bands get well paid for it, don’t
get me wrong, but it means they’re compromised for the
rest of the year.

“An agent said to me that, because there are so many
festivals now, it is very hard for an event to change your
future in a sizeable way. If you go back to when Pulp
replaced The Stone Roses at Glastonbury [in 1995],
everybody remembers that and there would be a Reading
Festival effect where a band would go from being OK to
huge. But now there are so many festivals that you don’t
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get that defining performance.

“Unfortunately, festivals have become like a tick-list for
people, so if you see a band who are fourth on the bill, that’s it
for the year. People won’t keep going back to see them because
they can’t afford to. Also, [festivals] are putting big exclusions
on certain acts — three or four months either side — which is
fair enough because you want your event to look a bit more
special. But it’s not helping us and I don’t think it helps the
bands in the long term.”

Hutton admits to concerns over Live Nation and AEG’s
increasing domination of the sector. The former now controls
over a quarter of UK festivals over 5,000 capacity, with the
latter owning 5%, according to an ownership map published
by the Association Of Independent Festivals.

“You’ve got these two massive companies slugging it out in
the UK like we’re their own private boxing ring and it doesn’t
help,” sighs Hutton. “Ultimately, if one or two companies are
controlling the market, the long-term effect of that is that
bands will probably get paid less money. If one company is
controlling the market, they’ll definitely get paid less money.”

The personal touch offered by smaller promoters such as
Crosstown can still hold sway, insists Hutton. “At the end of
the day, we’re not interested in market share and they are, so
it’s quality or volume,” he points out. “You can’t have both
because, ultimately, if you have so much volume you’re going
to be doing a fair amount of dross as well.

“Certain acts will still fight against being part of the
machine. I think they feel an independent company will fight
a bit harder for them. Maybe we’ve got a bit more time for
them, maybe we’re a bit more nimble and can react more
quickly to variations in marketing and ticket sales.”

Hutton argues that the days of huge domestic camping
festivals are numbered (Glastonbury aside), citing the fate
of V Festival, which ended in 2017. “V was the pre-eminent
festival in the UK for at least five years and then time caught
up with it because fashion changed,” he says. “People were
really into camping, but by the end they weren’t into it at
all. One of the years at V, I reckon 50% of the tents were left
behind, it was unbelievable. It was like there’d been a nuclear
disaster and everybody had died.

“Another thing that has affected a lot of the bigger festivals
has been the rise of localised ones like Kendal Calling. That
is a tidy little festival, but all the people that go to that would
have previously gone to T In The Park, which obviously no
longer exists, or maybe Leeds/Reading. They don’t need to
now because they’ve got something on their doorstep and
that’s been a crucial change.”

he company has developed additional strings to its
bow in the form of Crosstown Management, which
represents artists including Keir, Mauwe and Paris
Youth Foundation. Its Crosstown Recordings label

]
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“Vwas the
pre-eminent festival
in the UK and then
time caught up

with it, because
fashion changed”

PAUL HUTTON
CROSSTOWN
CONCERTS

Down with the kids:
The Downs festival returns
to Bristol in August

(Cross)town called malice:
The Downs 2018 headliner
Paul Weller
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arm, meanwhile, aims to release 12 singles a year in the mould
of the Rough Trade Singles’ Club.

“There’s not too much onus on it doing amazingly well, the
idea is to get the record out, give the band some profile and
take it from there,” explains Hutton.

Crosstown recently bolstered its ranks with the hiring of
Simon Bailey from Oxford-based promoter Future Perfect
and has upcoming gigs with the likes of Jack Savoretti,
Sleaford Mods, The Hold Steady, The Zutons, Jenny Lewis,
Gomez, Peter Doherty, Fun Lovin’ Criminals and The Good,
The Bad & The Queen.

“We want to keep moving forward,” stresses Hutton.
“We’ve started promoting more out of town shows and
ideally we want to do more territories. It’s funny how
touring’s changed - go back a few years and bands would do
20 to 25-date tours, but as they get bigger they seem to do
less and less. Places like Coventry and Reading would have
had shows in the past and now they get very few, but there
are still people living there who want to go out, so a lot of the
time it’s about taking the circus to town.”

For all his misgivings about the current state of play
Hutton is open to the idea of launching a new festival, under
the right circumstances.

“We’ll probably look to do another festival at some point,”
he says. “With the OnBlackheath thing we were trying
to run with something that already had a slightly flawed
template whereas, if we do something like that again, we’ll
go with what we want to do - starting out in the single figure
thousands and building up to 20,000-ish. Something fairly
bespoke that suits where we think there might be a hole in
the market, in a geographical area that could sustain it.”

Finishing on an upbeat note, Hutton surmises: “There will
always be a Rough Trade and there will always be a Sony.
There’ll always be a Costa and there’ll always be the local
coffee house.

“I haven’t read any Don King books for a while. But don’t
worry, 'm still turning up with the champ and leaving with
the champ!”
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“I'm open to
anything. But if
there comes a point
where I have to
compromise the
actual music then
it’s no, no way”

JENNY LEWIS

Former Rilo Kiley frontwoman Jenny Lewis is the
cult artists’ cult artist, whose indie rock principles
have always dissuaded her from achieving fame and
fortune. But could her star-studded new album, On
The Line, finally break her into the mainstream?
Music Week meets her in LA to find out...

BY MARK SUTHERLAND

Jenny from the rock: Lewis has made
one of her best albums yet

L




enny Lewis is contemplating why, despite
being one of the most critically acclaimed and
downright treasured songwriters of the last 25
years, she’s never tasted mainstream success.

“I may have a little bit of the indie rock
self-defeating, foot-shooting thing,” she
concedes. “You’re talking to your girl that
changed a [Rilo Kiley] song that should have been

called Bad News to Portions For Foxes. Terrible idea! I wanted
the poetry but everyone was like, ‘You’re crazy’.

“It’s just part of the ethos,” she adds. “I should have taken
some opportunities, but I acted out of fear that I would have to
compromise and not feel good about the music. And that was
never an option for me. In Rilo Kiley, we could have recorded
with any pop producer or written with anyone, but that wasn’t
the path. We were mining a different thing.”

That thing has taken Lewis through a remarkable, musically
dazzling career. She led Rilo Kiley through four albums of
star-crossed indie rock, has now made four brilliant solo
albums, and also sung in two other bands, Jenny & Johnny and
Nice As Fuck, as well as appearing on records by everyone from
Bright Eyes to Brandon Flowers, Elvis Costello to The Postal
Service. Despite her impeccable indie credentials, she has
actually been signed to Warner Bros in the US since Rilo Kiley’s
2004 classic, More Adventurous.

Yet her highest-charting and selling UK album remains Rilo
Kiley’s Under The Backlight, which reached No.34 in 2007 and
has 25,976 sales, according to the Official Charts Company.
Rabbit Fur Coat, her solo debut with The Watson Twins from
2006, is next with 25,948. She quips that she only ever gets
recognised in Whole Foods (“That’s clearly where my people
are. At least they’re eating well”).

“When Rilo Kiley first signed to Warner people were like,
‘They’re making their music so mainstream and look at her
shorts, they’re too short’,” she shrugs. “But I’ve never put on
anything that I wasn’t responsible for. I would imagine [the
label] probably wanted me to do stuff in addition to the music
initially that I wasn’t interested in, like being on The OC or
something. But we didn’t do it.”

Why not?

“At the time, having come from an acting background, I
thought people would be confused and think we were actors
playing musicians when we were musicians,” she sighs. “It’s
a little confusing when you’re trying to legitimise the most
illegitimate profession in the world: being a child actor. People
immediately write you off.”

Lewis’ childhood turns in such movies as Troop Beverly Hills
and The Wizard have long since been eclipsed by her musical
career. But her refusal to compromise has also paid off in
plenty of ways. Nowadays, every time she plays a festival, young
female artists approach her to tell her they “grew up listening
to my band and have my lyrics tattooed on their arms”. And
the universal respect for her work has seen her corral a stellar
castlist for On The Line, released last Friday on Warner Bros in
the UK.

Beck, Don Was, Tom Petty And The Heartbreakers’ Benmont
Tench and veteran drummer Jim Keltner all feature, alongside
a little-known sticksman called Ringo Starr, brought in by Was
(“Ringo is not sliding into my DMs,” she chortles). Today, as
we meet at her manager’s office in Hollywood, Lewis fizzes
with excitement about her “incredible band” and having “the
best experience in the studio I've ever had”.

“We were at Capitol Studios, in Studio B where Frank Sinatra
recorded, and being there in itself is pretty surreal,” she smiles.
“But other musicians are our people. There’s a comfort level,
especially when someone’s down to earth like Ringo, he’s just
a cool person and very approachable. People are surprised
when their heroes are kind and want to make music but they’re
the only ones that understand. No one knows what it’s like to
live out of a suitcase on a bus with 12 other people. So I rarely
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Horse power: Lewis
could finally be set for
mainstream success

“She’s built up an
unimpeachable
repertoire and we
have to be confident
it will cross over”

JENNIEER IVORY
WARNER BROS

feel uncomfortable around other musicians. Even Ringo, I felt
comfortable around him.”

What’s rather less comfortable, in retrospect, is Ryan Adams’
role on the album as co-producer. Lewis did most of her promo
for the record - including this Music Week interview - before
allegations of sexual misconduct against Adams emerged.
Lewis declined to comment further after the revelations,
although she issued a statement on Twitter saying she was
“deeply troubled” by his alleged behaviour. “Although he and
I had a working professional relationship, I stand in solidarity
with the women who have come forward,” she said.

Warner Bros UK GM Jennifer Ivory is reluctant to discuss
the potential impact of the allegations on the campaign. “We
are confident in Jenny as an artist and the amazing record she
has made and that’s very much what we are concentrating on,”
she says.

And, in truth, it would be grossly unfair if Adams’ alleged
behaviour was allowed to overshadow On The Line, which
features some of Lewis’ best-ever songs. From the emotional
heft of Dogwood to the Ringo-featuring Heads Gonna Roll
(“The coolest I ever felt”) to the faux-hedonism of Red Bull &
Hennessy (“It’s not about getting laid, but it’s not not about
getting laid, if you know what I mean,” she giggles), it tackles
the fallout from the death of Lewis’ mother and the break-up
of her relationship with fellow musician Johnathan Rice with
Lewis’ trademark spirit, wit and emotional resonance.

“I was longing for autonomy and getting back to my internal
monologue,” she says of the vision for the album. “When you’re
in a band or a relationship, you share consciousness in a way.
So I wanted to go out and adventure and remember what I was
thinking before I joined the cult of my own band or life.”

That search saw Lewis do the unthinkable and move away
from LA to live in New York, only to “realise that, wherever
you go, there you are” (she now splits her time between Los
Angeles and Nashville, where she spent a Christmas being
taught “how to two-step in Robert’s Western World”). She
even wrote songs in the hospital as her mother was ill.

“I worked compulsively,” she says. “Not as a coping
mechanism, I'm just always working on some words. I would go
in and sing something and my Mom would be coherent or not,
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but I could feel her listening and singing along. Music was the
tool for us to be able to communicate. She was my biggest fan
and the only person that truly gets me. She understood, even
though she thought all of the songs were about her and I was
like, ‘No, Mom, only like Zalf of them!””

The end result is that rarest of modern beasts: a proper,
expertly-crafted album that Lewis is desperate for people to
hear in full.

“I didn’t work on it for four-and-a-half years for it to be
listened to once!” she insists. “It’s hard to listen to music now.
We’re all really distracted. There’s so much music. So at this
point in time it would be nice if people listened to it, and then
maybe listened to it again...”

Lewis is dubious about the streaming revolution that has
kicked in since her last solo record, 2014’s The Voyager (10,164
sales to date) and is ambivalent at best about the business side
of music.

“I'm not really engaged with that,” she admits. “Although, on
a streaming level, having come from an indie rock background
where we sold records on the road, it’s interesting to see how
things have shifted. But do I really care? Not particularly.”

Nonetheless, she has 540,888 monthly listeners on Spotify
(Rilo Kiley have 402,589) and Ivory hopes the shift to streaming
could yet benefit an artist like Lewis.

“Jenny has the ability to reach even further audiences with
her unique storytelling abilities, coupled with a streaming
landscape that provides a larger and longer reach,” says Ivory.
“What’s brilliant now, firstly, is the broader genre lists — such
as Apple’s Eclectic Rock - giving Jenny’s music a new space
to sit in to reach her audience. The popularity of mood lists
and the variety available give us the opportunity to reach new
listeners and build a larger fanbase.”

Ivory expects the presence of Starr et al to “shine an
additional glow” on the album, but says the plan is more
long-term than just the current record.

“Clearly for us this isn’t about chasing chart numbers
and huge first week sales; it’s rather about continuing to
expand and enhance Jenny Lewis’ reputation as one of the
pre-eminent singer-songwriters of her generation,” says Ivory.
“She’s now built up an unimpeachable repertoire of band and
solo work over the last 20 years, and we have to be confident
that at some point this will cross over to a considerably
wider audience.”

No one can accuse Warner Bros of not backing Lewis,
occasionally to even her own surprise.

“I guess if it wasn’t working they’d have kicked me off!” she
laughs. “Why haven’t they dropped me? I don’t think I make
them that much money, which is testament to them being
nice! There have been so many different people at Warner,
there are like three people that are left from when I first signed
there. They must look at my name next to some numbers when
the new president comes in and they’re like, ‘It’s Jerry Lewis’
daughter, we’ll keep her’!”

You suspect there’s rather more to it than mistaken identity.
At Lewis’ Koko show last year, it was clear that she was the
absolute favourite artist of every single person in attendance,
and that kind of loyalty can’t be bought in the modern age.
Especially as Lewis’ commitment to her fans is just as strong.

“I’'ve got a pretty good thing going,” she grins. “Of course I’d
like to play at Shepherd’s Bush next time [she actually plays
Electric Ballroom on July 25], that’d be amazing. But as long as
I can make what I want to make and be in control of how things
look and sound and feel, then I’'m open to anything. But if there
comes a point where I have to compromise any aspect of the
actual music then no, no way. I don’t want to do any lame shit.

“I mean, I'll do all the stuff I need to,” she shrugs, as
she prepares to head back out into sun-bleached LA. “But
hopefully, Field Of Dreams style, if you build it, they will come.
When you’re an artist for 20 years, hopefully there’s enough
quality and youw’ll find your people.”
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“People are
surprised when
their musical heroes
are kind but they’re
the only ones

that understand”

JENNY LEWIS

Rilo Kiley confidential:
Lewis has been an indie
rock cult for years
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1l NAKERS

The world’s greatest songs. By the people who made them.

THIS WEEK: | Almost 18 years after it became Sophie Ellis-Bextor’s biggest solo hit,
Murder On The Dancefloor has been given an orchestral makeover

for her album The Song Diaries. Here, she reveals the inspiration behind a disco classic...

M INTERVIEW: ANDRE PAINE

’d signed a solo deal with Polydor and
they introduced me to Gregg Alexander.
He had this cassette of him singing what
became Murder On The Dancefloor.

He’d wanted to go to a club and then his
car wouldn’t start. So he just sat in his car on
the drive with the guitar and started writing
Murder On The Dancefloor. He recorded it
into a cassette player and it was really loose.
The verses weren’t really there, it was just him
singing nonsense lyrics. But he had the chorus.

I remember being in quite a high-tech studio
and being played his cassette of this really
rough recording. So I nurtured it and finished
the lyrics - it was pretty easy and fun. It
started us collaborating on quite a few things
together after that.

Weirdly, I didn’t feel much pressure at that
point because [Ellis-Bextor’s former band]
Theaudience had been signed to Mercury and
dropped a couple of years later. The thing you
get scared of when you sign a record deal is
that you're going to get dropped. I'd already
had that, so it removed my fear a little bit.

When it came to making my first pop
record, I was more interested in what my
friends thought of it than the record company.

We finished off the lyric and then I
remember Gregg calling me after I'd sung it.
He’s quite a quirky bloke. He’s lovely and very
talented but he literally didn’t even say hello,
he just went, ‘Sophie, you’d better not steal the
moves, Sophie.”

I couldn’t tell if he was really annoyed with
me or not. Luckily, it turned out he was happy.
It’s actually a weird song because it sort of
has two verses and an A chorus and a B chorus,

it’s quite an odd little structure.

It also has a really brilliant bassline, which
was played by Guy Pratt - he’s got such flair
for bringing melody to a bassline. With disco, if
you haven’t got the rhythm section doing what
they need to do, then it isn’t disco.
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Making the video was one of my happiest
experiences. It was just so much fun, because
at the time pop was really quite a dirty word.
There were a lot of manufactured bands back
in the charts and the start of all the Popstars
programmes. So people were very cynical,
because the image of pop music was being in a
club high-fiving models who were pretending
to be your mates.

I didn’t want that [for the video]. I wanted
to be a girl that’s really unpleasant, I wanted to
be a villainess who’s cruel and evil!

I’d just seen the movie for They Shoot
Horses, Don’t They? about a dance marathon,
and by the end of it they’re all absolutely out
of their minds. That kind of became the idea of
maybe we do a dance competition, where I'm
trying to do everything I can to win.

It’s just amazing really. There are songs
where you don’t know when you sing them
that they’re going to be the songs you end up
singing for 20 years. It’s very exciting when a
song has a life outside of you.

Murder On The Dancefloor took me all
around the world. Once my album came out, I
toured in South America, Australia, South East
Asia, all over the place and it was brilliant.

With the re-recording [for orchestral album
The Song Diaries] we’ve gone quite weird. I
worked with Ed Harcourt and he suggested
making it Spanish, so we put in castanets.

David Arnold did some additional
production. He put in feet stomping and some
handclaps, so it’s really quite robust and a has
a party feel.

The title is definitely something that people
remember, although every once in a while
people think it’s Blood On The Dance Floor,
which is the Michael Jackson song.

The only real nuisance with the title is that
I really feel quite a lot of pressure to never be
assassinated in any nightclubs, because my
death would be a joke instantly. I just can’t end
my days that way, it would be so annoying!

“It was just
so much fun,
because at the
time pop was
really quite a
divty word”

SOPHE ELLIS-BEXTOR
ON MURDER ON
THE DANCEFLOOR

Lip service:

Murder On The
Dancefloor first appeared
on Ellis-Bextor’s 2001
debut LP Read My Lips

musicweek.com
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Publisher

Rondor Music/Keepin

It Real How ’Bout You/
Warner/Chappell Music
Writers

Gregg Alexander,
Sophie Ellis-Bextor
Release Date

03.12.01

Record label

Polydor

Total UK sales (OCC)

493,043

PHOTO: Laura Lewis
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THE OFFICIAL UK C H ARTEi-7 5 i
SINGLES o R

& +50% Sales Increase  QYHighest New Entry

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER) TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER)
1 1 12 Lewis Capaldi Someone You Loved EMI DEUM71806776 (Sony DADC UK) 39 26 3 Billie Eilish Wish You Were Gay Interscope USUM71900767 (Sony DADC UK)
(TMS)Sony ATV/BMG (Capaldi/Roman/Kohn/Kelleher/Bames) (F.O'ConnellUniversal/Kobalt (F.O'Connell/Billie Eilish)
40 40 9 Swarmz Ft Tion Wayne Bally Black Butter GBARL1900043 (Sony DADC UK)
(Da Beat Freakz)Da Beat Freakz/Downtown/CC (Scott/Odunwo/Animashaun/Vemege/O Ebele/U Ebele)
all Me Up Polydor GBUM71808052 (Sony DADC UK) 41 68 8 George Ezra Pretty Shining People Columbia GB1101701956 (Sony DADC UK) 0
(Mac)Universal/Rokstone/BMG (Mac/Purcell/McVey) (Blackwood)BMG (Ezra)

42 60 3 Benny Blanco, Tainy, Selena Gomez & J Balvin | Can't Get Enoughinterscope USUM71902650(Sorny DADC UK)
(BBlanco/Tainy)Sony ATV/Universal/thc (Levin/Gomez/Masis/Sabath/Chiluiza/Osorio Balvin/Cortes)

3 Jonas Brothers Sucker Republic USUG11900515 (Sony DADC UK) " 43 55 6 The Chainsmokers Ft 5 Seconds...\Who Do You Love Disruptor USQX91803661 (Sony DADC UK) 0

(Dukes/Bel)Sony ATV/Downtown/Universal/CC (N.Jonas/R Tedder/J Jonas/L Bell/Feeney) (The Chainsmokers/Felder)Sony ATV/Universal/Kobalt/Reservoir... (Taggart/Pall/Felder/Douglas/T Riley/Hemmings/Hood/Irwin/Clifford/..)

44 51 3 Octavian Ft Skepta & Michael Phantom Bet Black Butter GBARL1900160 (Sony DADC UK)
(Keanu Torres)Sony ATV/Stellar/CC (Octavian/M Phantom/Payday/Keanu Beats)

ings Republldlsland USUM71900111 (Sony DADC UK) 45 66 8 Alec Benjamin Let Me Down Slowly Atlantic USAT21802284 (Arvato)
(BrownvAnderson/Foster)Bucks/Universal/Wamer Chappell/.. (Brown/Foster/Anderson/Mor ftia/Rogers/t in I/Krysiuk) (Lambroza)Warner Chappell/What Key Do You Want It In/White Rope/Songs With A Pure Tone (Pollack/Lambroza/Benjamin)
46 45 51 Tom Walker Leave A Light On Relentless GBARL1701655 (Sony DADC UK) &
(Mac)Universal/Rokstone (Mac/Walker)
9 13 8 Lauv & Troye Sivan I'm So Tired... Lauv GBKPL1933763 (Kobalt/AWAL) \ 47 47 11 CamelPhat & Cristoph Ft Jem Cooke Breathe Ministry Of Sound GBCEN1800173 (Sony DADC UK)
(Lauv/Gores)Kobalt/Sony ATV/Universal/Wamer Chappell (Leff/Gormes/T Sivan Mellet/MclLaughlin/Pollack) (CamelPhat/CristophjSony ATV/Kobalt/CC (Di Scala/Whelan/Costigan/Cooke)

10 8 2 Dave FtJ Hus Disaster Black Butter/Dave Neighbourhood GBUM71900581 (Sony DADC UK) 48 46 23 JessGlynne Thursday Atlantic GBAHS1800454 (Arvato)

MG (O ie/Jallow (Mac)Universal/Rokstone/BMG/Black Buitter/Sony ATV/Ed Sheeran (Mac/Sheeran/Glynne)
11 14 12 NSG Ft Tion Wayne Opt|0r|s NSG QM6P41894589 (The Orchard) 49 52 31 Marshmello & Bastille Happier Positiva USUG11801651 (Sony DADC UK) A
(JAES)Black Butter/CC (Arowosaye/Shekoni/Odunwo/D.Mensah/Ojo/Brew/W.Mensah) (Marshmello)Rokstone/Universal/Marshmello/Kobalt (Mac/D Smith/Marshmello)
12 12 4 Pink Walk Me Home RCA USRC11900110 (Sony DADC UK) 50 39 5 Juice Wrld Robbery Interscope USUG11900303 (Sony DADC UK)
So amer C (Mira)BMG/Mira (Higgins/Mira)
13 9 2 Dave Streatham Dave Neighbourhood GBUM71900575 (Sony DADC UK) 51 43 18  AranaGrande Thank U, NextRepublic USUM71819361 (Sony DADC UKk
(Nana Rogues)\Wamer Chappell/Straightfwd (Omoregie/Nana Rogues) (Brown/Foster/Anderson)Universal/Bucks/Taylor Monet/McCants/Avex (Grande/Parks/McCants/Brown/Foster/Anderson)
14 17 6 Khalid & Disclosure Talk Right Hand USRC11900004 (Sony DADC UK) 52 48 4 Giggs Baby No BS GBUM71900171 (Sony DADC UK)
(Disclosure)Sony ATV/Universal/Right Hand MG/All The Noise (Robinson/H Lawrence/G Lawrence) (The FaNaTiX)BMG (Giggs)
15 20 6 Sigrid Don't Feel Like Crying Island GBUV71900031 (Sony DADC UK) 53 49 31 Calvin Harris & Sam Smith Promises Columbia GBARL1801049 (Sony DADC UK) %
(Holten)Sony ATV/Havenwood House/Kobalt/Prescription/Wolf Cousins (Raabe/Warren/Holter) (Calvin Harris)Sony ATV/Stellar/Naughty Words/FMLY/BMG (Wiles/Smith/Reyez)
16 5 10  SamSmith &NormaniDancing With A Stranger Capitol GBUM71807386 (Sony DADC UK) 54 54 24 HalseyWithout Me Capitol USUV71803308 (Sony DADC UK) %
(Stargate/Jimmy Napes)Sony ATV/Stellar/Salli lsaac/Downtown (Smith/Eriksen/Hermansen/Napier/Hamilton) (BellSony ATV/Kobalt/Universal/Wamer Chappell/tbc (Frangipane/Mosley/Storch/Timbertake/Allen/Bell/Amaraciio)
17 16 5 Cardi B & Bruno Mars Please Me Atlantic USAT21811659 (Arvato) 55 59 7 Lewis Capaldi Bruises. EMI GBKPL1778698 (Sony DADC UK)
(The Stereotypes/BMars)Sony ATV/Wamner Chappel/BMG (Cardi B/Hemandez/Fauntleroy/Yip/Romulus/Reeves/R McCullough 1) (Earp)BMG/Concord (Capaldi/Earp)
18 22 13 Post Malone \Wow Republic USUM71822626 (Sony DADC UK) 56 53 9 AJ Tracey Psych Out! AJ Tracey UKQNW1800009 (ADA Arvato)
(Dukes/BellSony ATV/Universal (Post/Walsh/Bell/Feeney) (Rex Kudo/C.Hanson)Kobalt (AJ Tracey)
19 15 7 Billie Eilish Bury A Friend Interscope USUM71900770 (Sony DADC UK) 57 63 36 Benny Blanco, Halsey & Khalid Eastside Interscope/Right Hand USUM71809132 (Sony DADC UK)*
(F.O'Connell)Universal/Kobalt (F. O'Connell/Billie Eilish) (BBlanco/Watt/Cashmere Cat)Sony ATV/Ed Sheeran/Universal (Levin/Perez/Robinson/Frangipane/Sheeran)

Blueface Thotiana Entertainment One QZDA51839408 (Entertainment One)
(Scum Beats)CC (Blueface)

21 19 22 AvaMaxSweet But Psycho Atlantic USAT21802011 (Arvato) k
(Cirkut)Kobalt (Koci/Love/Haukeland/Bean/Walter)

irls Need Love Interscope USUM71809283 (Sony DADC UK)

23 42 2 Marshmello Ft Chvrches Here With Me Joytime/Positiva USUG11900610 (Sony DADC UK)
(Archer)Sony ATV/Sandra Gale/CC (Walker/Archer/Graham)

(Marshmello)Universal/Rokstone/Kobalt/Marshmello/Universal (Mac/Marshmello/Mayberry/Doherty/Cook)

24 21 5 YNW Melly Murder On My Mind 300 Ent. QMCE31801827 (Arvato) 62 m Mustard & Migos Pure Water Interscope/Quality Control USUM71823136 (Sony DADC UK)

(SMKEXCLSV)Warner Chappell/CC (Demons/Herandez) ci

25 23 25 Lady Gaga & Bradley Cooper Shallow Interscope USUM71813192 (Sony DADC UK) %

YRN.. (McFarlane/Marshall/Khari Ball/Cephus/Khan)

t Drake Going Bad Atlantic/Cash Money/Republic USAT21812712 (Arvato)

(Lady Gaga/Rice)Sony ATV/Universal/Downtown/Concord (Germanotta/Ronson/Rossomando/Wyatt) (Weiss/Wheezy)Sony ATV/SandraGale/Wamer Chappell/ForeverRich/Music&Dreams/CC (Williams/Graham/Glass/\Weiss)

26 24 19 Lewis Capaldi Grace EMI DEUM71806295 (Sony DADC UK)
(Atkinson/Holloway)BMG/Stage Three (Capaldi/Atkinson/Holloway)

27 30 12 ABoogie Wit DaHoodie Ft 6ix9ine Swervin Atlantic USAT21812918 (Arvato) O

lVice Underrated Legends UKFBX1800008 (ADA Arvato)

(London on da Track/A Boogie/QP/Bubba)Sony ATV/WeGotondonOnDaTrack/SundaeMoming/HBTL/Eucalipto/CC (Dubose?..) (Beatfreakz)CC (Blaine Cameron Johnson/Deno Michaels)

28 25 10 Kehlani Ft Ty Dolla $ign Nights Like This Atlantic USAT21813049 (Arvato)
(Kehlani)Warner Chappell/CC (Parrish/Lambroza/Schofield/Trent/Griffin/Bizzy/Jug)

29 31 52 George Ezra Shotgun Columbia GBARL1701372 (Sony DADC UK) %3 67 41
(Blackwood)Sony ATV/BMG (Ezra/Pott/Gibson)

30 50 2 AvaMax So Am | Atlantic USATZIQDOSGQ (Arvato)

uice Wrld Fast Interscope USUG11900316 (Sony DADC UK)
D obalt/Sony ATV/Nyan King/Uni tric Fee (Higgins/\Wotmary/BellFeeney/Rosen)

(Cirkut/Thel)Kobalt/Artist/ TEN (Thell/ ombact oci/Puth)
31 29 8 Little Mix Ft Ty Dolla $ign Think About Us Syco GBHMU1800089 (Sony DADC UK) 69 64 S Syco GB1101900243 (Sony DADC UK)
(Kamille/Goldfingers/Bell)BMG/Concord (Purcell/Nordstrom/Nobel) (Crew/Priddy/Blackwell TMP/Pulse/Sony ATV/Kobalt/CC (Jackson/Blackwell/Christopher/Tomlinson)
32 28 8 J Cole Middle Child Interscope QMJIMT1902056 (Sony DADC UK)
(T-Minus/J. Cole)Universal (J. Cole)
33 36 6 D-Block Europe Kitchen Kings D-Block Europe GB2DY1900071 (Caroline/Sony DADC UK)

(Vybe Hitz)CC (Young Adz/Dirtbike LB/Vybe Hitz)

34 27 3 Roddy Ricch, Chip & Yxng Bane Ft The Plug Howv It Is The Plug UKS2R1900003 (ADA Arvato)
(Speaker Bangerz/Sean D/Jack The Plug)The Plug (Roddy Ricch/Chip/Yxng Bane)

35 32 22 Post Malone Ft Swae Lee Sunflower Republic USUV71803661 (Sony DADC UK)k Yungblud & Halsey Ft Travis Barker 11 Minutes Interscope/Virgin USUG11800796 (Sony DADC UK)
(BellLang)Sony ATV/Universal/AWamer Chappell (Post/BellAWalsh/Brown/Lang/Rosen) wartz/Plumb)Kobx niversal (Harison/Schwartz/BR Plumb/Frangipane)

36 35 16 Mark Ronson Ft Miley Cyrus Nothing Breaks Like A Heart Columbia GBARL1801571 (Sony DADC UK)
(Ronson/The Picard Brothers/Jamie xxKobalt/Concord/Universal/Sorty ATV/Stellar/BMG... (Ronson/Cyrus/Juber/Brenneck/M Picard/C Picard/Szymanski)

37 37 36 Panic! At The Disco High Hopes DCD2/Fueled By Ramen USAT21801174 (Arvato) k'

George EzraHold My Girl Columbia GB1101701958 (Sony DADC UK)
(SinclairSony ATV/Kobalt/Wamer Chappell/BMG/CC (Urie/Jeberg/Hollander/Bean/Juber/Pritchard/Parx/Sinclair/Young) (Blackwood)BMG (Bamett/Pot)

38 57 6 Lizzo Juice Atlantic USAT21813044 (Arvato)
(Reed)Sony ATV/CC (Jefferson/Frederick/Thomas)

© Official Charts Company. All Rights Reserved.
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’ Official Singles Chart

ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, CDs, vinyl and other physical formats and weighted audio streams.

Still loving it: Lewis
Capaldi holds on to top
spot for fourth week

M BY ALAN JONES

on its fourth week at No.1 - including 55,059 from

sales-equivalent streams — Lewis Capaldi’s Someone
You Loved heads up a familiar top three in which Calvin
Harris & Rag‘N’Bone Man’s Giant is No.2 for the fourth time
(52,799 sales), with Mabel’s Don’t Call Me Up at No.3 (39,384
sales) for the third week running.

The lowest-placed of three concurrent new hits from rapper
Dave’s Psychodrama album last week, Location (feat. Burna
Boy) is now the highest, climbing 11-8 (30,901 sales) to become
his fifth Top 10 single, and Burna Boy’s first. It overtakes
Disaster (feat. J. Hus 8-10, 26,672 sales) and Streatham (9-13,
23,540 sales). Improving its chart position for the seventh
straight week since it debuted at No.43, I'm So Tired finally
breaches the Top 10 for Lauv & Troye Sivan. Moving 13-9
(26,972 sales). It is the first Top 10 entry for both.

‘With none of the week’s four Top 75 debuts able to open
inside the Top 50, and big climbers in short supply, two existing
Top 10 hits reach new peaks.

Just You And I surpasses the No.7 peak of his debut hit
Leave A Light On to become Tom Walker’s first top five entry,
advancing to No.4 (36,711 sales). It is the 12th week in a row
that consumption of the track — which slipped 8-10 last week
- has increased. Meanwhile, The Jonas Brothers’ first hit in
nearly a decade, Sucker, also switches direction. After slipping
6-7 on its second frame, it rallies to No.5 (34,453 sales), helped
by a big increase in media exposure, which see it jump 69-9 on
the radio airplay chart and 19-10 on the TV airplay chart this
week. A brace of Ariana Grande fallers round out the Top 10:
Break Up With Your Girlfriend, I'm Bored (4-6, 33,479 sales)
and 7 Rings (6-7, 31,346 sales).

R eturning to growth, with consumption of 65,177 units

Someone You Loved - [ ewis Capaldi (EMI)
This week’s sales: 65,177 | Downloads: 10,118 |
Streams: 55,059 |Total sales to date: 489,897 |

Ross Show to chat and sing the track, which enjoys growth of
30.11% week-on-week as it jumps to No.38 (10,885 sales).

A year after debuting and peaking at No.54 as an album
track, Pretty Shining People is a bona fide single for George
Ezra and climbs 68-41 (9,679 sales) to establish a new peak.
The three previous singles from the album - Paradise (No.2),
Shotgun (No.1) and Hold My Girl (No.8) — all reached the
Top 10. The album itself climbs 9-6 this week — exactly a year
after it debuted at No.1 — with its highest sales for eight weeks
propelling it to a to-date tally of 824,340. It has been in the

After nine weeks in the Top 10, Sam Smith & Normani’s Lovedisintheair: : Top 10 for all but four weeks since release, never falling
Dancing With A Stranger is hit by ACR, and dives 5-16 (19,326 Lewis Capaldi’s Someone : below No.14.
sales) as a result. The week’s highest debut is deep house cut You Loved notched up Also achieving new peaks are: Don’t Feel Like Crying (20-15,

Piece Of Your Heart (No.58, 7,864 sales), the introductory hit
for production trio Meduza (feat. Good Boys). Also new to the
Top 75: Pure Water (78-62, 7,481 sales), a collaboration between
producer Mustard and hip-hop trio Migos bringing his second
hit as a named artist and their eighth; Last Hurrah (79-64, 7,245
sales), the eighth hit for Bebe Rexha; and Sponsored (No.70,
6,863 sales), the fourth hit for Hardy Caprio.

US producer/artist Marshmello scores his fifth Top 40 hit
as Here With Me jumps 42-23 (16,817 sales). The track also
features Glasgow band Chvrches, who have had three Top 20
albums but had a previous best singles chart placing of No.38
for 2013 release, The Mother We Share.

Falling 51-54-57 in the last fortnight, Lizzo’s debut hit Juice
got a shot in the arm from her appearance on The Jonathan

musicweek.com

55,059 sales-equivalent
streamson its
fourth week

20,514 sales) by Sigrid, Boasty (33-22, 17,811 sales) by Wiley x
Sean Paul x Stefflon Don, So Am I (50-30, 13,547 sales) by Ava
Max, I Can’t Get Enough (60-42, 9,377 sales) by Benny Blanco,
Selena Gomez, J Balvin & Tainy, Bet (51-44, 9,312 sales) by
Octavian feat. Michael Phantom, Let Me Down Slowly (66-45,
9,243 sales) by Alec Benjamin, Bruises (59-55, 8,271 sales) by
Lewis Capaldi, My Bad (61-59, 7,859 sales) by Khalid and Only
Want You (74-68, 7,002 sales) by Rita Ora.

Overall singles sales are down 0.58% week-on-week at
17,671,957, 8.63% above same week 2018 sales of 16,147,331.
Paid-for sales are down 0.82% week-on-week at 744,468, and
are 26.12% below same week 2018 sales of 1,007,595. They are
below same-week, previous-year sales for the 294th week in
a row.
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CHART/5 =

TOP Official
Charts Company
* Platinum (300,000)

Gold (100,000)
Silver (60,000)

@ Highest Climber
& +50% Sales Increase €Y Highest New Entry

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)

Jack Savoretti Singing To Strangers BMG 4050538452839 (ADA Arvato)
(Cam Blackwood)

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)

Hozier Wasteland, Baby! Island 7739086 (Sony DADC UK)
(A. Hozier-Byrne/M.Dravs/A Rechtshaid/R Kirwan)

2 1 2 Dave Psychodrama Dave Neighbourhood 7749028 (Sony DADC UK)
(K.Evans/Nana Rogues/FT Smith/Jae5/Omoregie/TSB/169/1Mind)

3 5 3 Tom Walker What A Time To Be Alive Relentless 19075801772 (Sony DADC UK)
(M.Spencer/S.Mac/J Abbiss/T Walker/J.Quarmby)

4 6 66

Motion Picture Cast Recording The Greatest Showman OST Atlantic 0075678659270 (Arvato) * 6 0
lis/PaullL i i /i

40 39 554 Eminem Curtain Call — The Hits Interscope 9887893 (Sony DADC UK) % 7
(Eminem/Dr Dre/Resto/The 45 King & Louie/DJ Head/Elizondo/Bass/The Recording Academy/Mel-Man)
41 32 16 The 1975 A Brief Inquiry Into Online Relationships Dirty Hit/Polydor 7700441 (Sony DADC UK)

Michael Jackson Number Ones Epic 5138002 (Sony DADC UK) % 8
(Jones/Jackson/Various)

George Ezra Staying At Tamara's Columbia 88985471342 (Sony DADC UK) %2
(Blackwood)

9 3 2 Dido Still On My Mind BMG 4050538455793 (ADA Arvato)
(Dido/Rollo/Hulbert/Adam/Rahman/Louder)

10 2 2 Foals Everything Not Saved Will Be Lost - Part 1 Warner Bros 0190295500917 (Arvato)
(Y Philippakis/Foals/B.Shaw/J.Ford/V.Taurelle)

11 13 366  Queen The Platinum Collection Virgin 2772417 (Sony DADC UK) % 7
(Baker/Queen/Mack/May)

12 4 2 Sigrid Sucker Punch Island 7726644 (Sony DADC UK)
( Sjelie/Odd Martin es/Holter/Sol lling)

13 15 23 Jess Glynne Always In Between Atlantic 0190295595906 (Arvato)

netta/Coffer/L baek/Fred/ L¢

(Mac/Knox

43 42 71 Elton John Diamonds Mercury/UMC 6700657 (Sony DADC UK) %
(Dudgeon/John/Franks/Thomas/Michael/Leonard/Bell/T-Bone Bayer Sag Y
44 31 19 Olly Murs You Know | Know RCA 19075894932 (Sony DADC UK)
(Mac/TMS/Robson/Riey/Zara/Digital Fam Animels/ The Si/Hibell Cutfather/PHD/Babalola/Lewis/Wallevik/Davidsen/ The Fearless/Eliot/T-Collar..
45 40 31 Ariana Grande Sweetener Republic/Island 6783809 (Sony DADC UK)

W./Hitboy/T.

on/Foster)

Oasis Time Flies — 1994-2009 Big Brother RKIDCD66 (PIAS Sony DADC UK) % 3
(Oasis/Coyle/Morris/Stent/Sardy/Gallagher)

48 43 1200 ABBAGold — Greatest Hits Polydor 2752259 (Sony DADC UK) % 18
(Andersson/Ulvaeus)
49 44 23 Mabel Ivy To Roses Polydor 0602567066361 (Sony DADC UK)

(GA/JD Reid/Weathers/O'Donnell/Jax Jones/Ralph/Crocker/Pott/Poole/Bless Beats/Kito/Compass/Tre Jean-Marie)

Newton Faulkner The Very Best Of Newton Faulkne!
Faulkner/F i le/! i Dan D

Fleetwood Mac Rumours Rhino 8122796778 (Arvato)
(Fleetwood Mac/Dashut/Caillat)

15 16 107

Ed Sheeran + Asylum 0190295859039 (Arvato) % 10
do/Hicks/B.Blanco/McL abrinth)

Billie Eilish Don't Smile At Me Interscope 5791948 (Sony DADC UK)
(O'Connell)

entleys Republic/Island 6749111 (Sony DADC UK|
ve/Y i Door/Tank Gox )

21 Dua Lipa Dua Lipa Warner Bros 0190295938482 (Arvato) k

(Kozmeniuk/Axident/Big Taste/Miguel/J. Reynolds/Digital Farm (! ! )
22 22 38 Drake Scorpion Cash Money/Republic 0602567879121 (Sony DADC UK) %

(NO 1.D/Shebib/T Keith/Cadastre/Nonstop Da Hitman/PartyNextDoor/The 25th Hour/Cardo/Young Exclusive/Boi-1da/O.Mane/...)
23 24 18 Fleetwood Mac 50 Years — Don't Stop Rhino 0603497855612 (Arvato)

(Fleetwood Mac/Dashut/Caillat)
24 25 16 Clean Bandit What Is Love? Atlantic 0190295552589 (Arvato)

(Patterson/Ralph/Chatto/FRED/Mac/Ilya/Lotus IV/Bunetta/Invisible Men/Salt Wives)
25 23 6 AJ Tracey AJ Tracey AJ Tracey 0190296916632 (ADA Arvato)

(Ci lyg Banglez/t Ceej Kudo/Charlie Handsome/1Mind/Wallis Lane....
26 14 2 James Morrison You're Stronger Than You Know Stanley Park 0190296915017 (ADA Arvato)

(M.Taylor)

Ed Sheeran X Asylum 2564628590 (Arvato) % 11
(Wil osling/Ru 1co/t Daid)

Anne-Marie Speak Your Mind Asylum 0190295664503 (Arvato)
Men/White/T! Decilveo/Loco/Lennox/Monson/Losthoy/Manson/FT Smith/Meredith)

57 55 13 ABoogie Wit Da Hoodie Hoodie Szn Atlantic 0075679857262 (Arvato)
(Sladle da Monsta/Camara/Acheampong/Jake One/Nascent/Kenny Beats/Dubose/KilaGraham/Prettyboy P/London on da Track/T-Minus/R Souf..)
58 38 77 Queen A Night At The Opera Virgin 2764422 (Sony DADC UK)

(Queen/Baker)

Jess Glynne | Cry When | Laugh Atlantic 0825646153183 (Arvato) k3
(Mac/Knox Brown/Starsmith/Patterson/TMS/Naughty Boy/Clean Bandit/Bless Beats/Gibbon/Robson-Scott)

63 57 43 Juice Wrld Goodbye & Good Riddance Polydor 0602567745860 (Sony DADC UK)
(Don Rob/Mira/Mula/Sidepce/B.Blanco/Cashmere Cat/Cardo)
64 58 242

Sam Smith In The Lonely Hour Capitol 3769173 (Sony DADC UK) %8
FT Smith/Two Inch Punch/Eg White/Ji IF |

28 30 36 Motion Picture Cast Recording Mamma Mia! Here We Go Again Polydor 6768570 (Sony DADC UK) %

(Andersson)
29 UB40 For The Many Shoestring SHOECDA1 (Absolute/Sony DADC UK)

(UB40)
30 36 200 George EzraWanted On Voyage Columbia 88843032252 (Sony DADC UK) 4 0
31

(Einaudi/tbc)
32 34 17 Rita Ora Phoenix Atlantic 0190295551575 (Arvato)

(Mac/Alesso/Watt/Sir Nolan/Fred/EasyFun/Jack & Coke/Avicii/Cashmere Cat/B.Blar i/Pay dimental/Yogi/...
33 Slim Still Working Parlophone 0190295468125 (Arvato)

o .

66 56 3 Daniel O'Donnell The Gold Collection Crimson CRIMCD622 (Sony DADC UK)
(J.Ryan)
67 60 41 Jorja Smith Lost & Found FAMM JSLAFCDOL (The Orchard/Proper)

) BS/J.C

68 69 726  Oasis(What's The Story) Morning Glory? Big Brother RKIDCDOO7 (PIAS Sony DADC UK) %15
(Morris/Gallagher)

69 64 289  Arctic Monkeys AM Domino WIGCD317 (PIAS Cinram) %3
(Ford/Orton)

70 46 24 Twenty One Pilots Trench Fueled By Ramen 0075678655265 (Arvato)
(Joseph/Meany)

71 68 33 Travis Scott Astroworld Epic 0886447227169 (Sony DADC UK)

(Sonny Digital /B Wheezy/B Korn/30 Roc/Hit-Boy/OZ/Tay Keith/Cubeatz/Rogét Chahayed/FKi 1st/T.Scott/J Beatzz/M.Dean/..)

Post Malone Stoney Republic/Island 5731701 (Sony DADC UK)
(FKi 1st/Kudo/Cashio/Dukes/Vinylz/DJ Mustard/Twice As Nice/Post fof gl

Bob Marley & The Wailers Legend Tuff Gong 5489042 (Sony DADC UK) %12
(Marley/Various)

(Danger Mouse)

35 m Karen O & Danger Mouse Lux Prima BMG 4050538446272 (ADA Arvato)

36 10 2 Paul Weller Other Aspects — Live At The Royal Albert Hall Parlophone 0190295493981 (Arvato)
(J.Goold)
37 33 5 D-Block Europe Home Alone D-Block Europe 0602577517853 (Caroline/Sony DADC UK)

(MJ Prod./Vybe Hitz/Yung Lando/N1/Gruspro/Ice Starr/Cage Boi 100/808 Melo, Lo

The Specials Encore UMC 7721090 (Sony DADC UK)
(T Hall/L.Golding/H.Panter/T Larsen)
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73 27 3 Bryan Adams Shine A Light Polydor 6788538 (Sony DADC UK)
(B.Adams/J.Carlsson/B.Rock/J Vallance/P.Thornalley)
74 67 370  Whitney Houston The Ultimate Collection Arista 88697177012 (Sony DADC UK) %5

Foster/Lipsc

White es/Fielder/Frank/Cutfather/Healey/Ashworth/Clarke/Dahl/Newman/Kodaline/Stein/The Invisible Men )

© Official Charts Company. All Rights Reserved.
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’ Official Albums Chart

ANALYSIS

loads, (D, vinyland ott

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of d ‘physical formats and audio streams weighted using SEA2 methodology.

I'd rather Jack:
Savoretti at summit
with first No.1 album

M BY ALAN JONES

ellissima! For the first time in chart history,

Anglo-Italians are numero uno on the singoli and

album chart simultaneously, with Lewis Capaldi’s
Someone You Loved spending its fourth week atop the former,
while Jack Savoretti tops the latter list for the first time, with
his sixth long-player, Singing To Strangers.

Singing To Strangers racked up first week consumption of
32,264 units (including 1,068 from sales-equivalent streams).
His third consecutive Top 10 album, it arrives 12 years and two
weeks after the 35-year-old singer-songwriter’s debut album,
Between The Minds, made its one and only appearance in the
Top 75, at No.70. His second album Harder Than Easy (2009)
and third Before The Storm (2012) fared even less well than
his first, with the former failing to make the Top 200 and the
latter peaking at No. 109. But Savoretti’s fourth album, 2015’s
Written In Scars, debuted at No.13 and eventually peaked at
No.7, while his most recent, Sleep No More, opened at No.6 on
sales of 15,215 copies in 2016.

Savoretti’s only appearance in the Top 75 singles chart came
five weeks ago, when Candlelight flickered briefly, reaching
No.70. Nevertheless, his album success is powered by singles,
of which no fewer than 16 have made the Top 75 of the radio
airplay chart, including three from Singing To Strangers —
Candlelight (No.24), Music’s Too Sad Without You (feat. Kylie
Minogue, No.36) and What More Can I Do, which jumps 49-33.

Rapper Dave’s Psychodrama, which topped the list last
week, now dips to No.2 (14,286 sales), while Tom Walker’s
What A Time To Be Alive rebounds 5-3 (13,653 sales).

With Savoretti’s album being the only new release with
enough clout to breach the Top 10, several existing hit titles
regain lost ground. They include: The Greatest Showman
soundtrack (6-4, 13,336 sales), Queen’s Bohemian Rhapsody
(7-5, 10,691 sales), Staying At Tamara’s (9-6, 10,198 sales) by
George Ezra and Thank U, Next (8-7, 9,436 sales) by Ariana
Grande. Lady Gaga & Bradley Cooper’s A Star Is Born
soundtrack returns to the Top 10, advancing 11-8 (7,345 sales)

The rest of the Top 10: Still On My Mind (3-9, 7,103 sales)
by Dido and Everything Not Saved Will Be Lost, Part 1 (2-10,
6,585 sales) by Foals.

Comprising new, orchestrated versions of her best-known
recordings, Sophie Ellis-Bextor’s seventh album, The Song
Diaries, debuts at No.14 (4,795 sales).

A week ahead of their 4oth anniversary tour, UB40’s new
album, For The Many, debuts at No.29 (2,792 sales). It is the
34th chart album in total to bear the UB40 brand.

We Talk Too Much (No.65, 1,662 sales) is Francis Rossi’s
collaboration with vocalist and violinist Hannah Rickard.
Having fronted 46 Top 75 albums for Status Quo, it is his first

musicweek.com

Singing To Strangers - Jack Savoretti (BMG)
This week’s sales: 32,264 | Physical: 25,153 | Downloads: 6,042 |
Streams: 1,068 | Total sales to date: 32,268 |

Strangers love:
Jack Savoretti’s sixth *
album opened with :
sales 0f 32,264 :

such success outside the band.

Also new to the chart: To Believe (No.19, 4,147 sales), the
third Top 75 album from The Cinematic Orchestra after a
12-year sabbatical; Reckless Heart (No.20, 3,929 sales), the
third chart album from blues/rock singer and guitarist Joanne
Shaw Taylor; Keep Hauling (No.27, 2,914 sales), the third
chart album by Fisherman’s Friends, from their eponymous
biopic; Seven Days Walking: Day One (No.31 2,495 sales),
Ttalian composer and musician Ludovico Einaudi’s seventh
charted album; and Still Working (No.33, 2,403 sales), the
debut by London MC Slim.

Lux Prima (No.35, 2,339 sales), the first collaboration
between Korean/American singer Karen O and Brian Burton
aka Danger Mouse, debuts at No.34 (2,339 sales).

Trust In The Lifeforce Of The Deep (No.50, 2,067 sales), is
the first chart album for nu-jazz trio The Comet Is Coming.

Newton Faulkner has charted all six of his studio albums,
twice reaching No.1. Compilation album The Very Best: So Far
makes No.51 (2,067 sales).

Now That’s What I Call Music! 101 is knocked off the top of
the compilation chart for the third time, with Sing Your Heart
Out! 2019 debuting at the summit on sales of 6,210 copies. It is
the sixth album in the franchise, and the fourth to reach No.1.

Overall sales are down 1.42% week-on-week at 1,713,684,
5.16% above same week 2018 sales of 1,629,583. Sales-equivalent
streams accounted for 1,124,752 sales, 65.63% of the total. Sales
of paid-for albums are down 2.60% week-on-week at 588,932,
14.19% below same week 2018 sales of 686,327.
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CHART WEEK 12

MusicWeek Market Shares

Artist Singles share for the week measures share of the Top 75 best performing tracks of the week, across sales and audio streams.
Artist Albums share for the week measures share of the Top 75 Official Albums Chart.
AES = Album Equivalent Sales. SEA = Stream Equivalent Albums

THIS WEEK'S CHART SHARE THIS WEEK'S TOTAL MARKET SHARE
TOP 75 CHART BY CORPORATE GROUP BY CORPORATE GROUP

SINGLES ARTIST ALBUMS ALL ALBUMS SINGLES STREAMS SINGLES SALES ARTIST ALBUM SALES
NO.1UNIVERSAL  NO.1UNIVERSAL  NO.1UNIVERSAL NO.1 UNIVERSAL NO.1 UNIVERSAL NO.1 UNIVERSAL
1 UNIVERSALMUSIC  4761% 1 UNIVERSALMUSIC  3910% 1 UNIVERSALMUSIC  38.99% 1 UNIVERSALMUSIC  7.6% 1 UNIVERSALMUSIC  359% 1 UNIVERSALMUSIC  50.7%
2 SONY MUsIC 21.79% 2 WARNER MUSIC 20.74% 2 WARNER MUSIC 19.64% 2 SONY MUSIC 20.9% 2 SONY MUSIC 22.4% 2 SONY MUSIC 16.0%
3 WARNER MUSIC 14.85% 3 SONY MUSIC 16.11% 3 SONY MUSIC 14.15% 3 WARNER MUSIC 16.6% 3 WARNER MUSIC 16.8% 3 WARNER MUSIC 15.9%
4 SONY /UNIVERSAL 2.76% 4 BMG 14.29% 4 BMG 13.89% 4 BMG 1.3% 4 BMG 2.7% 4 BMG 10.5%
5 KOBALT MUSIC 1.92% 5 COOKING VINYL 1.64% 5 SONY/UNIVERSAL 2.39% 5 XLBEGGARS 1.3% 5 XLBEGGARS 1.2% 5 XLBEGGARS 1.5%
OTHERS 11.06% OTHERS 8.11% OTHERS 10.94% OTHERS 22.1% OTHERS 21.0% OTHERS 25.5%
TOP 75 CHART BY RECORD COMPANY BY RECORD COMPANY
SlNGLES ........................... A RTISTALBUMS ALLALBUMS .................... S INGLESSTREAMS SINGLESSALES ARTISTALBUMSALES ......
NO. 1 ATLANTIC NO. 1 BMG NO.1BMG NO. 1 VIRGIN EMI NO. 1 VIRGIN EMI NO. 1 BMG

AES (ALL ALBUMYS)
TOTAL MARKET - THIS WEEK

AES (ARTIST ALBUMS)
TOTAL MARKET - THIS WEEK

3.5%

224% M

3 39.6%
BYCORPORATEGROUP = BYRECORDCOMPANY - ccovememmememmanemiiriannn

MARKET STATISTICS - THIS WEEK

SINGLES ARTIST ALBUMS ALL ALBUMS
AUDIO VIDEO
SRS STAEvE PHYSICAL  DOWNLOADS SEA2
THIS WEEK 744,468 1842874737 232,039,838 17,671,957 378,714 104,403 1124752 1,607,869 105,814 588,932 1124752 1,713,684
LAST WEEK 750,911 1853354163 230511271 17,775,443 393,279 108,209 1133649 1635137 103,151 604,639 1133,649 1,738,288
% CHANGE -0.9% -06% 0.7% -0.6% -3.7% -3.5% -0.8% -17% 2.6% -2.6% -0.8% -1.4%
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Your essential guide to the market shares for this week and
2019 so far. Compiled from Official Charts Company data.

COMPILATION SALES
NO. 1 UNIVERSAL

1 UNIVERSAL MUSIC 42.7%
2 SONY MUS|C ............. 3 47%
. 3 . WARNER MUS|C 444444444 64% .
4 . BMG ...................... 31% .
55,@3 ...................... 15%
OTHERS .................. 115%

COMPILATION SALES
NO. 1 SONY CG

ALL ALBUM SALES
NO. 1 UNIVERSAL

1 UNIVERSAL MUSIC 32.8%
2 . soNY Mus|c ............. 1 93%
3 WARNERMUSIC 1414
4 BMG ...................... 91% -
. 5 XLBEGGARS ............. 13% -

ALL ALBUM SALES
NO. 1 SONY CG

Official
Charts Company

YEAR-TO-DATE TOTAL MARKET SHARE

BY CORPORATE GROUP

SINGLES STREAMS
NO. 1 UNIVERSAL

SINGLES SALES

NO. 1 UNIVERSAL

AES (ALL ALBUMS)
NO. 1 UNIVERSAL

1 UNIVERSALMUSIC ~ 37.4% 1 UNIVERSALMUSIC ~ 359% 1 UNIVERSALMUSIC  36.7%
N B o o
'3 WARNERMUSC 1726 3 WARNERMUSC 176% 3 WARNERMUSIC 2%
RS e o e
T B e o
B e T B o

BY RECORD COMPANY

SINGLES STREAMS SINGLESSALES ~ AES(ALLALBUMS)

NO. 1 RCA NO. 1 RCA NO. 1 VIRGIN EMI

FORMAT SPLITS

SEA2 |

ALBUMS

B Physical B Downloads

This Week 27.1%

This Week ‘

Last Week ‘

Last week 27.5%

Two Weeks Ago 27.3% 8

Two Weeks Ago

MARKET STATISTICS - YEAR-TO-DATE

SINGLES

Downloads

Audio Streams

AES (ARTIST ALBUMS)

NO. 1 UNIVERSAL

1 UNIVERSAL MUSIC 36.7%
e DR 2
3 WARNERMUSC 17.6%
2SI I
A o
DI o
AES (ARTIST ALBUMS)

NO. 1 VIRGIN EMI

M Video Streams
|
1

SINGLES ARTIST ALBUMS ALL ALBUMS
AUDIO VIDEO
SHEANE STAEvE PHYSICAL ~ DOWNLOADS  SEA2 TOTAL SEA2 TOTAL
THIS YEAR 0387,273 21698125023 2,850,487,385 209,693,679 | 4,961,678 1283345 13,345,082 19,590,055 1,410,874 7,655897 13,345,032 21,000,929
LAST YEAR 12,777,065  17,588,751,932 0 188,664,584 | 5,703,729 1,744,411 11,056,509 18,504,649 2,234,870 9683010  11,056509 20,739,519
% CHANGE -26.5% 23.4% N/A 11.1% -13.0% -26.4% 20.7% 5.9% -36.9% -20.9% 20.7% 1.3%

musicweek.com
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CHART WEEK 12

OFFICIAL UK STREAMING TOP 50

OFFICIAL RECORD STORE TOP 20

ARTIST TITLE ABEL

1 1 Lewis Capaldi Someone You Loved EmI

S Catvin s 8RagNBoneMan G
S Niobel DontCallMeUp .F;(;,.y.d.(;r. ...................................................................................
PR bt Matons i Repub/lc .........................................................................................
54" Ariana Grande Break Up With Your Girlfriend, I'm Bored Republic/sand
G Soras Brothers i Repub/lc ....................................................................................
S R

©
=
=

47 50  Travis Scott Sicko Mode Cash Money/Epic/Republic

4650 Dave Psycho . e’ghboumwd ...................................................................................
46 B DlBlodk Europe i gs e Eumpe ....................................................................
S0 RE T Litie MiFe Ty Dais $|gn e Syco ...................................................................

© Official Charts Company. All Rights Reserved. Based on audio streams
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’ Official Streaming Chart

Based on CDs, vinyl and other physical formats sold through 100 UK independent record shops.

NEW
NEW
NEW
1
NEW
NEW
9
NEW
NEW
2
20
NEW
NEW
8
5
NEW
17 NEW
18 11
19 12
20 7

©:iO NN IWINR

PR R S S T
QIO RIWINIFPIO

ARTIST

Jack Savoretti
The Cinematic Orchestra To Believe

The Comet Is Coming
Foals

o

TITLE

Singing To Strangers

Trust In The Lifeforce Of The Deep Mystery
Everything Not Saved Will Be Lost - Part 1

Karen O & Danger Mouse Lux Prima

Newton Faulkner
Tom Walker
The Brian Jonestown...

Benjamin Francis Leftwich

Sigrid

Nick Waterhouse
The Fall

Stephen Malkmus
The Specials
Sleaford Mods
Devlin

Joanne Shaw Taylor
Durand Jones & The...
Julia Jacklin

Stella Donnelly

The Very Best Of Newton Faulkner... So Far
What A Time To Be Alive

The Brian Jonestown Massacre
Gratitude

Sucker Punch

Nick Waterhouse

Bend Sinister/The Domesday...
Groove Denied

Encore

Eton Alive

The Outcast

Reckless Heart

American Love Call

Crushing

Beware Of The Dogs

© Official Charts Company. All Rights Reserved.

COMPILATION CHART TOP 20

Based on sales of downloads, CDs, vinyl and other physical formats of compilation albums and various artist soundtracks.

TITLE

LABEL

(DISTRIBUTION)

1 NEW Sing Your Heart Out 2019 Sony Music CG/UMOD (Sony DADC UK)

© Official Charts Company. All Rights Reserved.

Now That's What | Call A Party 2019 Sony Music CG/Virgin EMI (Sony DADC UK)

BMG

Ninja Tune
Impulse!

Warmer Bros
BMG

Battenberg
Relentless

ARec

Dirty Hit

Island

Innovative Leisure
Beggars Banquet
Domino

umc

Extreme Eating
Deviin

Silvertone

Dead Oceans
Transgressive
Secretly Canadian

musicweek.com



Official Independent
Singles Chart

CHART WEEK 12

Official Independent
Albums Chart

JACK SAVORETTI

The UK’s biggest independently released singles of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams.

TW LW ARTIST/TITLE/LABEL (DISTRIBUTION)

1 Lauv & Troye Sivan I'm So Tired... / Lauv (Kobalt/AWAL)

AIWINIF

Xxxtentacion Jocelyn Flores / Bad Vibes Forever (Empire)

Fisher Losing It / Good Company (ADA Arvato)

( L¢ 1

Arctic Monkeys | Béf ;fou Look Gé;).d OnThe Déﬁ.éefloor / Domino (PIAS)

Adele Someone Like You / XL (PIAS Cinram)

Nafe Smallz Ft M Huncho Like A Film / Nafe Smallz (ADA Arvato)

Lauv | Like Me Better / Lauv (Kobalt/AWAL)

Marshmello & Roddy Ricch Project Dreams / Joytime Collective (Tunecore)

INDIE SINGLE BREAKERS TOP 20

The biggest independently released singles of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, CDs, vinyl, other physical formats and weighted audio streams.

1 2 Fisher Losing It / Good Company (Good Company)

The UK's biggest independently released albums of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams

TW LW ARTIST/TIT LE/LABEL (DISTRIBUTION)

NEW Jack Savoretti Singing To Strangers / BMG (ADA Arvato)
ilt O /

wIN R

(

©
z
2
<

Newton Faulkner The Very Best Of Newton... So Far / Battenberg (The Orchard/Proper)

©

Francis Rossi & Hannah Rickard We Talk Too Much / earMUSIC (Absolute/Sony DADC UK)

29 27  Julia Jacklin Crushing / Transgressive (PIAS Cinram)

INDIE ALBUM BREAKERS TOP 20

TW LW  ARTIST/TITLE/LABEL (CORPORATE GROUP)

The biggest independently released albums of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (Ds, vinyl, other physical formats and weighted audio streams.

[
z
m
=
=

Francis Rossi & Hannah Rickard We Talk Too Much / earMUSIC (Edel Music)

musicweek.com

© Official Charts Company. All Rights Reserved.
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CHARTS KEY

HIGHEST NEW ENTRY B nhui.‘@

HIGHEST CLIMBER Ml
PLAY/AUDIENCE INCREASE Ml ITOR
TREND INCREASE +50% H we're always listening

Music Week's UK and EU Radio Airplay chart based on RadioMonitor data ©.

IUK RADIO AIRPLAY TOP 50 UK TV AIRPLAY TOP 30

CORPGROUP  PLAYS NS IMPACTS TRE TW LW  ARTIST/TITLE/LABEL CORP GROUP/PLAYS /TREND/STNS

RCA

+21%

NP

8 11 Jess Glynne No One Asylum WMG 3,101 +42% 199 4884  +32%

©

Brothers Sucker R +135%

14 12 21  AvaMax Sweet But Psycho Atlantic WMG 5175 -4% 184 36.29 -1%

James Arthur & Anne-Marie Rewrite The Stars Atlan
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Witron EU AIRPLAY

EU RADIO AIRPLAY TOP 50

LW  WEEKS ARTIST/TITLE

MARK RONSON

TW CORPGROUP PLAYS TREND STNS IMPACTS TREND

1 1 16  Mark Ronson feat. Mi..  Nothing Breaks Like .. Sony Music SME 29,113 -1% 1,424 753.87m -1%
2 2 18 Ava Max Sweet But Psycho Atlantic WMG 26,254 -7% 1,301 715.42m -4%
3 3 10 Calvin Harris & Rag'.. Giant Columbia SME 28,091 +1% 1,367 696.72m +4%
4 4 10 Sam Smith & Normani  Dancing With A Stranger Capitol Records UMG 24,464 +3% 1,229 534.67m +0%
5 5 24  Panic! At The Disco High Hopes Atlantic WMG 15,861 -2% 1,068 477.28m -4%
6 6 16  Robin Schulz feat. E.. Speechless Warner Music WMG 13,318 -1% 741  47552m -1%
7 7 8 Imagine Dragons Bad Liar Polydor UMG 12,427 +9% 797 423.56m +11%
8 8 26 Dean Lewis Be Alright Universal UMG 10,140 -1% 749 370.70m -3%
9 10 13 Dermot Kennedy Power Over Me Island UMG 9,338 +5% 571 339.25m +7%
10 13 4  Pink Walk Me Home RCA SME 14,563 +7% 965 331.53m +20%
11 12 20 Ellie Goulding x Dip.. Close To Me Polydor UMG 11,567 -7% 901 321.06m +7%
12 9 22 Lady Gaga & Bradley.. Shallow Polydor UMG 13,350 +0% 1,173 307.10m -4%
13 11 14  Alle Farben & ILIRA Fading B1 Recordings SME 7,899 +2% 425 295.63m -3%
14 20 5 Mabel Don't Call Me Up Polydor UMG 15,581 +19% 920 270.45m +19%
15 14 25 RitaOra Let You Love Me Atlantic WMG 12,015 -7% 950 24531m -4%
16 15 8 Ariana Grande 7 Rings Universal Music UMG 10,799 -7% 758 234.29m -8%
17 16 22 Lukas Graham Love Someone Copenhagen Reco UMG 6,496 -12% 578 230.97m -6%
18 22 5 Lady Gaga Always Remember Us T.. Polydor UMG 4,852 +8% 468 229.23m +4%
19 21 4  ZEDD & Katy Perry 365 Polydor UMG 10,843 +4% 893 228.86m +2%
20 17 17 David Guetta, Bebe R..  Say My Name Parlophone WMG 8,408 -7% 643 218.98m -9%
21 33 2 Daddy Yankee feat. Snow Con Calma El Cartel UMG 7,776 +25% 570 214.04m +36%
22 23 39 Maroon 5 feat. Cardi B Girls Like You Polydor UMG 8,747 0% 1,052 208.28m -4%
23 18 31 Calvin Harris & Sam .. Promises Sony Music SME 11,852 -5% 1,154 207.53m -13%
24 19 37 George Ezra Shotgun Columbia SME 8,018 -10% 1,006 206.33m -11%
25 24 35 Dynoro & Gigi d'Agos..  In My Mind B1 Recordings SME 6,965 -6% 705 200.54m -4%
26 27 4  PedroCap6 X Farruko  Calma Sony Music SME 5,499 +11% 414 19528m +9%
27 28 5 Tom Walker Just You And | Relentless SME 10,352 +19% 706 193.46m +13%
28 25 8 George Ezra Hold My Girl Columbia SME 6,820 +6% 557 184.10m +0%
29 38 3  Lewis Capaldi Someone You Loved Virgin EMI UMG 10,550 +22% 703 177.02m +28%
30 36 4 Justin Jesso Getting Closer Sony Music SME 4,289 +14% 230 163.65m +14%
31 32 27 Marshmello x Bastille Happier Positiva UMG 8,999 -1% 897 162.86m +3%
32 26 28 Imagine Dragons Natural Universal Music UMG 4,832 -7% 516 159.85m -13%
33 30 3  Galantis feat. OneRe.. Bones Warner Music WMG/L 7,009 +4% 532 156.45m -3%
34 40 2 Lauv & Troye Sivan I'm So Tired Kobalt Ind. 7,851 +21% 505 155.78m +16%
35 31 18 Bad Bunny feat. Drake ~ MIA Warner Bros Reco WMG 3,948 -8% 306 152.29m -5%
36 35 9 CNCO x Meghan Traino.. Hey DJ Sony Music SME 2985 +6% 196 151.80m +3%
37 99 1 Jonas Brothers Sucker Universal Music UMG 7,888 +95% 701 146.50m +109%
38 34 10 James Arthur And Ann.. Rewrite The Stars Atlantic WMG 7,711 -1% 528 144.76m -2%
39 37 7  Declan J Donovan Pieces SMD/Columbia De SME 4,237 -1% 249 137.93m -2%
40 29 16 Halsey Without Me Virgin EMI UMG 8,543 -10% 625 135.97m -17%
41 49 4 Welshly Arms Learn To Let Go Universal Music UMG 3,012 +16% 217 135.96m +15%
42 39 42  Clean Bandit feat. D.. Solo Warner Music WMG/L 5,217 6% 810 135.53m -1%
43 43 3 Lizzo Juice Atlantic WMG 7,548 +1% 700 134.29m +3%
44 106 1 Ava Max SoAm | Atlantic WMG 6,400 +118% 582 131.14m +92%
45 47 6 Alice Merton Why So Serious Paper Plane Recor Ind. 2,769 -5% 219 123.80m +1%
46 41 7 Gesaffelstein & The .. Lost In The Fire Columbia SME 5,967 -8% 428 122.28m -8%
47 42 33 Loud Luxury feat. Br.. Body Armada Music Ind. 6,351 -3% 587 119.87m -8%
48 50 49 David Guetta & Sia Flames Parlophone WMG 5,244 +2% 985 11791m +1%
49 45 19 Jonas Blue feat. Lia.. Polaroid Virgin EMI UMG 5,862 -3% 562 117.58m -6%
50 46 98 Ed Sheeran Shape Of You Atlantic WMG 4,830 -5% 1,243 115.22m -6%

musicweek.com
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&€ MUSIC STREAMING

UK SONGS UK ALBUMS US SONGS US ALBUMS UK PLAYLISTS

AVA MAX
SAM SMITH
PINK

UK SONGS UK ALBUMS US SONGS US ALBUMS

Singing To Strangers

1 1 1 1
2 - G|ant ................................................ 2 ........ What AT|me TO Be A“ve ....................... 2 44444444 Jonas BrOtherS .................................. 2 44444444 \/anousAmSts ..................................

. 3 - Just You And | ..................................... 3 44444444 The Greatest showman ........................ 3 44444444 post Ma|one ..................................... 3 44444444 Queen ..........................................

. 4 - Wa|k Me Home .................................... 4 4444444 gt||| onMy Mlnd ................................. 4 44444444 p Ost Ma|one& swae Lee ...................... 4 4444444 Lauren Da,g|e ..................................

5 44444444 D ancmg Wlth A Stranger ......................... 5 44444444 s,ng yOurHeart 0ut 2019 ...................... 5 44444444 Lauren Da,g|e ................................... 5 44444444 Maren Moms ...................................

GSha”OW ............................................. 6 44444444 AstarlSBom SoundtraCK ...................... 6 44444444 Anana Grande ................................... 6 44444444 Anana Grande .................................

7 44444444 |m30 T”—ed ...................................... 7 44444444 To Be“eve ........................................ 7 44444444 |ggyAza|ea ...................................... 7 44444444 Karen 0 & DangerMouse ....................

SSUCker .............................................. 8 44444444 Seven Dayswa”(mg (Day l) .................... 8 44444444 Ava Max .......................................... 8 44444444 Queen ..........................................

. 9 44444444 D 0 ntCa| |. M e Up .................................. 9 44444444 Stayl ng At Tama ras ............................. 9 44444444 Ha| Sey ............................................ 9 44444444 snar ky Pu ppy ...................................

. 10 . SWGEt BUt PSyChO ................................. 10 444444 The p|at| nu m Couec“on ....................... 10 444444 Samsm |th & Normam ......................... 10 444444 Queen ...........................................
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e
STREAMING

GLOBAL

Ariana Grande

7Rings
2 Daddy Yankee
Con Calma
Jonas Brothers
3 Sucker

4 Lady Gaga

Shallow
5 Post Malone

Sunflower - Spider-Man: Into The Spider...
6 Ariana Grande

Break Up With Your Girlfriend, 'm Bored
7 Post Malone

Wow
8 Pedro Capé

Calma - Remix
9 Sam Smith

Dancing With A Stranger (with Normani)
10 Marshmello

Happier

Halsey
14 Without Me
44444444 R
15 Viddle Child
16 Ariana Grande
Thank U, Next
Billie Eilish
17 Bury A Friend
44444444 URW Vgl
18 Y

Murder On My Mind

EUROPE

Daddy Yankee

4 Con Calma

2 Ariana Grande
7 Rings
Lady Gaga

3 shall

va Max
Sweet But Psycho

Calvin Harris

2 Giant (with Rag’N'Bone Man)
6 Capital Bra

Wir Ticken
7 Jonas Brothers

Sucker

Sam Smith
13 Dancing With A Stranger (with Normani)
44444444 e
14 Baila Baila Baila
R i R
15 Bury A Friend
16 Pedro Capé
Calma - Remix
Lewis Capaldi
17 Someone You Loved
R e
18 Happier

UNITED KINGDOM

Lewis Capaldi
Someone You Loved

Calvin Harris
Giant (with Rag’'N'Bone Man)

Ariana Grande

4 Break Up With Your Girlfriend, 'm Bored
Ariana Grande
5 2 )
7 Rings
Jonas Brothers
6 -
Sucker
7 Post Malone
Wow
8 Dave
Disaster (feat. J Hus)
NSG
9 Options
10 Sam Smith

Dancing With A

Tom Walker

1

Just You
ave

12 Location (feat. Burna Boy)
......... B il
13

Sunflower - Spider-Man: Into The Spider.

Lady Gaga
17 shal
444444444 N il
18 Y

Murder On My Mind

FRANCE

Heuss L'enfoiré
Khapta

........ D]adja&Dlnaz
Possédé

4 RK
C’est Mon Sang
Lomepal
Trop Beau

6 Heuss L'enfoiré

Les Méchants

Ariana Grande
7 Rings

Angéle
Tout Oublier

Bramsito
Sale Mood

¥ Bmceronqui
35 Newna
I Saow
1 | e

e —

Giant (with Rag’N'Bone Man)

NETHERLANDS

Kris Kross Amsterdam
Hij Is Van Mij (feat. Bizzey)

Priceless
Rompe

Suzan & Freek
Als Het Avond Is

Mabel
Don’t Call Me Up

Nielson
liskoud

Yung Felix
Baby Momma

Lady Gaga

Yung Felix
Last Man Standing

Davina Michelle
Duurt Te Lang

musicweek.com

BILLIE EILISH

NORWAY

Nicolay Ramm
Raske Briller

........ LadyGaga
Shallow

Jonas Brothers
Sucker

Ariana Grande
7 Rings

Lady Gaga
Always Remember Us This Way

Bebe Rexha
Last Hurrah

Alec Benjamin
Let Me Down Slowly

BENNY BLANCO

Don Patricio

! Contando Lunares (feat. Cruz Cafuné)
> Daddy Yankee
Con Calma
3 Ozuna
Baila Baila Baila
4 Anuel Aa
Secreto

5 Pedro Cap6
Calma - Remix

6 Lunay
444444444 SOREIA e
7 Sebastian Yatra

Paulo Londra

8 AdanY Eva

9 Anuel Aa

........ AMANECE e
10 C. Tangana

Pa’ Llamar Tu Atencion (feat. MC...)

MABEL

SWEDEN

John Lundvik

4 Too Late For Love
Einar

2 Fusk

3 Hanna Ferm
Hold You

4 Mohombi

lo

5 Lady Gaga
Shallow

6 Bishara
On My Own

9 Wiktoria
Not With Me
Arvingarna

i& | Do

POST MALONE

CHART WEEK 12

GERMANY

Capital Bra
Wir Ticken

KC Rebell
Alleen
Mero
Wie Buffon
Ufo361
Pass Auf Wen Du Liebst
Mero
Traume Werden Wahr
Mero
8 Hops
Mero
Hobby Hobby
10 Shirin David

Gib Ihm

4 ampgesta
35 Adbemweg
16 ’g:we:g Meral

e R
e g

Capital Bra Je M'Appelle

Mero
Intro

UNITED STATES

Post Malone

1 Sunflower - Spider-Man: Into
> J Cole
Middle Child
Ariana Grande
3 .
7 Rings
4 Jonas Brothers
Sucker
5 YNW Melly

Murder On My Mind

Ariana Grande

Juice Wrld
8 )
Robbery
9 Meek Mill
....... Going Bad (feat. Drake) .
10 Blueface

Thotiana
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CHART WEEK 12

vevo STREAMING - MUSIC VIDEO

WORLDWIDE UNITED KINGDOM UNITED STATES NEW ARTISTS - UK

LADY GAGA & BRADLEY COOPER

GEORGE EZRA
ARIANA GRANDE
LUIS FONSI

FRANCE GERMANY AUSTRALIA NETHERLANDS

Eva ft. Lartiste
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CHART WEEK 12

CLUB CHARTS

COOL CUTSTOP 20

UPFRONT CLUB TOP 30

17 9 Calvin Harris & Rag'n'bone Man Giant / Columbia 1 The Chemical Brothers We've Got
2 3 4 Kings Of Tomorrow Ft Julie McKnight Finally / Defected
To Try
""" 2 Friend Within Waiting
""" 3 Duke Dumont Ft Shaun Ross Red
""" Light Green Light
""" 4 Patrick Topping Watch What Ya
Doing
9 22 3 Meduza FtGoodboys Piece Of Your Heart / Polydor E 5 Krystal Klear Euphoric Dreams
10 16 4 Black Sa|nt Ft Sam Fischer Everybody Wants You / Warner Bros E 6 Swales Ft RuthAnne Higher (Call
11 32 2 Charlotte Devaney Ft Lil Debbie & Knytro Animal / Karma London My Name)
12 23 3 Just Klddln Ft Effle There For You / XVII MG .
PSR R B 7  Phil Fuldner Take Me
13 19 3 Duke Dumont Ft Shaun Ross Red Light, Green Light / Blasé Boys CIub/EMI
- 8 Mike Mago Wake Up
14 17 4 Cartlyn ScarletthegaI Nightmares / BMG
15 10 6 Joe Stone BugABoo / Spinnin' 9 Mason Maynard The Feeling
16 26 2 ADA The BOVS Are Waiting | Strange Love 6 7 3 DigDatx Loski No Cap / Relentless 10 lllyus & Barrientos The One
17 NEW 1 Lucas&Steve Say Something / Atlantic/Spinnin’ 778 3 Offset | Red Room / Quality Control 11 Jack Back Survivor / Put Your
18 NEW 1 M Rodrrguez You Understand / Big Beat 8 ) '1' o 6 HTory Lanez Ft Tnppre Redd Ferris Wheel / Virgin Phone Down
19 21 2 Arno Cost& Norman Doray Together / Positiva 9 ' 3 o 5 HNao Ft 6Iack |f You Ever / RCA 12 Alesso Time
20 34 2 HOIrver Heldens& Lenno This Groove / Heldeep 10 13 2 YLD Ft L|z Ja| &Akll Dasan Give Me Your Love / Ikigai Mu2|k 13 Purple Disco Machine Body Funk
21 29 2 Sammy Porter Ft L|v Dawson Talking Like Friends / Speakerbox/lnsanlty 11 18 2 Geko Don Daddy / 3 Beat 14 Jaded x Black Caviar x Anthony &
22 38 2 Whlte N3rd Ft BB Dlamond Walkaway / 3 Beat 12 12 7 Sean Paul Ft Stefﬂon Don Shot & Wine / Island .
Cleopatra Slippin
23 35 2 Prospa Prayer/lnformatron | Stress 13 9 8 Mabel Dontcall Me Up / Polydor
15 Michael Bibi Frequency
24 13 6 Yolanda Be Cool Dance And Chant / Xploded 14 14 4 Cardl B &Bruno Mars Please Me / Atlantic
16 Fracture Big Up The Ladies
25 18 6 HExampIe AII Nrght | Staneric 15 15 2 Fran(:|s Groove Ft Tony G Born To Win / Glagla R
26 NEW 1 Olrver Nelson &Tobtok Ft Liv Dawson Yellow / Perfect Havoc 16 17 8 Chris Brown Undecrded /RCA 17 Mant & Biscits Get Busy
27 2 4 Steve V0|d Ft Andy Marsh Closure / Strange Fruits 17 NEW e HCoI3trane x DJDS x Raye The Fruits / Island 18 Elliott Adamson Victory Chop
28 4 5 Joan Alasta Close / Humble Angel 1819 2 HGRM Da||y Ft SuspectxAmbush Bring Em Out / GRM 19 Danny Byrd Ft Hannah Symons
29 NEW 1 "PrlestJ Slng Promlses Bootleg / White Label 19 16 4 Blueface Ft Cardl B & YG Thotiana (Remix) / Entertalnment One Starting Over
30 30 8 M-22 White LIeS / 3Beat 20 NEW 1 BRKE Feelln Me / Mad Moves 20 King & Early Moving Forward

COMMERCIAL POP TOP 30

Calvin Harris & Rag'n’bone Man Giant / Columbia

i

Harris & Rag’N’'Bone Man reclaim No.1

ANALYSIS

M BY ALAN JONES

ive weeks after it first topped the Upfront
and Commercial Pop club charts, Giant

8 14 4 Yasmln Jane Come A thtle Closer / Whlte Label .

e : once again returns to the top of both for

9 NEW 1 Hardwell Ft Conor Maynard & How You Love Me / Parlophone/Splnnln

10 15 3 Black Salnt Ft Sam Flscher Everybody Wants You / Warner Bros Calvin Harris and Rag’N Bone Man.

1 19 3 Years & Years ¥ MNEK Va|em,no / Po|ydor On its first visit to the summit, Giant was available

12 1 5 CameIPhat X Cnstoph Ft Jem COOke Breathe / Mlnlstry Of SOur‘ld only in Harris’ own mix but its return to pole

1321 2 Meduza Ft Goodboys Prece Of Your Heart / Polydor position was powered by a plethora of additional

14 NEW 1 Alok Ft Conor Maynard Pray / Parlophone/Splnnln mixes serviced to DJs. with a further dozen reworks

15 28 2 Allce Chater Thlef / virgin . . . .

an. provided by Weiss, Michael Calfan, Purple Disco

16 NEW 1 Rozalla Turn On The Lrght / Energrse hi idback Luk bi hul 4 Audi

17 24 2 The Zoyboyz Ft Carol McGoIdrlck Sweet Talklng Rapper / Zoyboyz Machine, Laidback Luke, Robin Schulz and Audien.

18 NEW 1 The Chalnsmokers Ft SSOS Who Do You Love / Dlsruptor/COIumbla Explod.mg 71 Upﬁlont and 23-1 on the last summer, when his Impressive debut Smgle Fine
19 22 2 Sammy Porter Ft L|v Dawson Talklng L|I<e Frlends ! Speakerbox/lnsanny Commercial Pop club chart, Giant prevents Kings Of  Girl reached No.7. It subsequently enjoyed a 15 week
20 26 2 GraceC Carter Heal Me / Polydor e Tomorrow’s Finally from topping the former chart, chart run on the OCC Top 75, peaking at No.30,

21 NEW 1 Jonas Brothers Sucker / lsland and 2016 X Factor runner-up Saara Aalto’s Dance while attracting consumption of more than 420,000
22NEWICIRJ N ThtIF dY It . . . [ . . .

o2 DE L raryree epse" ow haniromne e / g erscc’pe Like Nobody’s Watching from leading the latter. units. ZieZie’s follow-up is the no less impressive
23 20 2 thual Ft Tove Stryke Love Me Back / Island . . . . . .

e As we reported at the time of its initial coronation Sensei, which moves unerringly to the top of the

24 18 4 Deekllne Be Happy / 3 Beat

55 NEW 1 Lauv & Troye Sivan I'm 50 Tlred / Koban Giant is Harris’ 18th Upfront No.1, and his 2oth Urban chart this week, giving him his first

262 3 sreve V0|d Ft Andy Marsh c|osure / Strange Fru.ts Commercial Pop No.1, while providing Rag’N’Bone chart-topper. Once again combining the Afrobeats
27 NEW 1 Martln Jensen X James Arthur Nobody / Dlscowax Man’s first Upfront and third Commercial Pop No.1. style of his Congalese heritage and rap, it has a

28 NEW 1 ‘Mat”X & FUIUFEDOU“C’ Ft Ze'ah Get YOU Thefe / Meth/V'pef e 29 year old Londoner ZieZie - it thymes with ‘bye massive 38.57% victory margin over new runner-up,
29 NEW 1 SamBennett The Weakness inMe / SonicBoom bye’ - laid down a marker on the Urban club chart Crown by Kelly Rowland.

30 5 3 Luis Fonsr Sola / Polydor

musicweek.com
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marketplace

YN
Senior Sync Creative
Based out of London’s creative hub of Tileyard Studios, this is a full
time, creative position at A&GSync; an opportunity to join an ambitious,
close knit and growing sync agency with international clients and a
significant track record. The successful candidate would be working
with a small but dedicated, passionate team of creative people.
Responsible for creative pitching and clearance of rights of an eclectic
roster of emerging and established labels, publishers and management
rosters. Will be working with the team to help develop our composers
and producers, either on brief or in house production requests,
handling promotion of both the company and A&G’s artist client base.

www.musicweek.com/jobs/read/senior-sync-creative

e

UNITED TALENT

AGENCY
Music Internship

One of the biggest talent agencies in the world, United Talent Agency represents

many of the world’s most acclaimed figures in every current and emerging area
of entertainment and media, including motion pictures, music, television, digital,
broadcast news, books, theatre, video games, fine art, and live entertainment. Our
London office, which focuses primarily on Music Talent Representation, is offering
a 6 month internship opportunity. Experience is not necessary but strong admin

skills, a keen eye for detail and genuine interest in the industry are all essential.

Successful applicants will work alongside agents & assistants to gain knowledge
of the company and industry. All internships are paid employment opportunities.
Interns are responsible for their own transportation, housing and relocation costs.

www.musicweek.com/jobs/read/music-internship

MULTIMEDIA

L F

WATERMARKED CDR. DUFPLICATION
AND ONLINE DELIVERY.

CODED WATH T
- DISTRIBL
COREC

i [ #

For more vacancies visit www.musicweek.com/jobs

g skiddle ‘

Business Development Manager

Do you love music? Have you got industry connections and feel
you can harness them, helping sell the benefit of our company to
a litany of event promoters in the UK and beyond?

If so we could be looking for you, a Business Development
Manager? for one of the UK’s biggest and renowned primary
ticketing agencies Skiddle?. You'll be based in our new office in
London but frequently travelling across the country and working
from home, alongside occasional weekend work at events.

www.musicweek.com/jobs/read/b2b-label-manager

7‘

ALM
TISTS

AT

A

\

Day to Day Artist Manager

We are looking for a day to day manager to join our team
representing; Gorgon City, Octavian & Sonny Fodera.
Applicants must have artist management experience.

We are looking for someone who is highly organised and has
very strong personal and administrative skills to cope with a
high intensity workload.

www.musicweek.com/jobs/read/day-to-day-artist-manager

f*"ll""-

E- s o B
1/
.‘&"”'

Head of Sales and Retail

Warp Records is a leading fully independent label with offices in London,
New York, Los Angeles and Sheffield. We release music by ground-
breaking and influential artists across genres with global audiences

including Aphex Twin, Flying Lotus, Danny Brown, Brian Eno, Kelela, Yves

Tumor, Boards of Canada, Oneohtrix Point Never and many more. We
are looking for an experienced person to manage sales and retail for
our artists across all labels. This includes working with physical retail
and distributors, DSPs, as well as planning and delivering exciting D2C
promotions both within and outside record release campaign cycles.

www.musicweek.com/jobs/read/head-of-sales-and-retail

|

| To advertise your vacancies call Alice Dempsey on Tel: +44 2038 717 387 Email: alice.dempsey@futurenet.com



FROM THE MUSIC WEEK ARCHIVE

THAT WAS THE

MusicWeek

THAT WAS

| TOP STORY
BRIDGING THE NAP

Fifteen years ago, Jeff Smith - then a
former BBC Radio 1 and Capital Group
exec — was recruited by Napster UK as

its programming director, giving him the
responsibility for sourcing and selecting
all the music for their UK service. “With
its unlimited streamed content, Napster
operates in a similar fashion to radio,” said
Smith. In the present, of course, he is BBC
Radio 2 and 6 Music’s head of music. We
have no idea if he still uses Napster, mind...

This week 15 years ago...
Inside: George Michael The Delays Ale FrTana GO Lt

MUSIC\WEEK

i
»
i

Sarvice readies late summer launch

Napster -
lines up

TEXAS HOLD 'EM

The Hives weren’t the only ones set to
make an impact at SXSW as Music Week
went to press. Some 370 UK registrations
had been confirmed for the conference - a
whopping 45% increase on the 2003 count
- while 68 UK bands were set to play, with
Franz Ferdinand among the biggest names.
Never underestimate the power of BBQ...
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KEEPING SCORE

The biz paid tribute to composer Michael
Nyman as he celebrated his 6oth birthday.
o Reflecting on his incredible career, Nyman
Breaking blues Heeping in su® iwsnes: Goorgge Michas! told Music Week: “I write music for my

to todays' fans grreitinge ‘.-_W*‘ Oaher own survival, not financial survival but

NV paye bt to e of 3y 2 Y o L inicadissmre “ ml ‘ \ s because that’s what I like doing, want to
Sl 4 et L . .

E;-Im. T’.ﬁc; s i \{ﬁm a'er:m ?l\fm!r-m ! m do. and, actually, I think I'm fucking good

s 25 he codwates .:fmfu o o mplcitation p&l PO AL 00 atit.” [Insert your own Parental Advisory

tits S ertiatin g9 - Explicit Content sticker here]

Also inside... Creative Artists Agency added Robbie Williams to its roster for the US, Canada and South America... Universal and Sony linked up with
T-Mobile to launch Mobile Jukebox, enabling — get this! - the download of tracks directly to a phone... There was grim news from the National Arenas
Association which highlighted that attendance at 16 key venues in 2003 was down 20%... George Michael usurped Katie Melua at the top of the albums
charts with Patience, elsewhere Usher, LiP’ Jon and Ludacris were saying ‘Yeeeeeeeeah!’ as their club classic, er, Yeah debuted at No.1 in the singles chart...
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FINALSAY...

THEAFTERSHOW

The music industry’s biggest names have the last word on their time in the biz...

THIS WEEK:

The Killers’ founding member Dave Keuning
released his debut solo album Prismism

in January and begins an eight-date tour of

the UK this week. Here, the guitarist turned
frontman, who stepped back from touring with
the 2019 Glastonbury headliners two years
ago, shares a few tales from the road...

Quitting touring with The Killers was...

“The hardest decision of my life but, given my situation, I felt
I had no choice but to walk away. I loved it in the beginning
and the high took about five years to start to wear off. It was
probably halfway through Day & Age [2008/09] where I was
like, ‘We’ve got another 10 months to go and I've been on the
road a year already?” I wanted to have more of a normal life.”

I formed The Killers after placing an ad in the local
Las Vegas newspaper...

“And I was very close to doing an an old school, ‘Looking to
start a band’, advert again this time. But there would be a twist,
because I'm ‘Dave Keuning from The Killers’, so do I include
that in the ad? It would have been weird if T did, but it would’ve
been just as weird if I didn’t and then they showed up and were
like, ‘What the heck is this?!” So I got it together by word of
mouth. Austin Burns, who did a little engineering on the record,
knew some guys and we put together a band.”

I never aspired to be a frontman...

“I wanted to be a guitar player and solo in front of audiences
- that was my little rock star dream and it all came true, of
course. But I hadn’t considered that if T had a bunch of songs
that the rest of the band didn’t want, was that the end of it or
should I use them in another project?”

All of The Killers have side projects...

“Mark [Stoermer, bass] has three, Ronnie [Vannucci, drums]
has two and Brandon [Flowers, vocals] has got two. It had
crossed my mind, but I was shy because of the singing. I
thought Mark would be a little shy, too, so when he went out
and did it, I was like, ‘Oh, I should try that’. I remember going
to an open mic night in San Diego and seeing 16-year-old kids
up there and I was just like, ‘If these kids have the courage to do
it then I need to get some balls and not worry so much. I can do

>

this, I just need to suck it up’.
Albums used to mean more...

“I still try and appreciate a whole album, but we’re a rare breed.
We got in at the tail-end of physical music, which was a good

50 | Music Week 25.03.19

Dave Keuning, guitarist, The Killers

“Albums used
to mean morve.
I still try and
appreciate a
whole album,
but we’re a
rare breed”

M INTERVIEW: JAMES HANLEY

Killer tunes: Dave Keuning

thing. I am very discouraged by the current state for a couple of
reasons, but I'll give you the most important one — most people
aren’t using a very good stereo system. They are just using their
phone or laptop and those are crap ways to listen to music.
Streaming is OK, but it’s not the same quality as physical.”

British music is so influential to me because...

“There are way more good bands from England than anywhere
else, especially in the formative years of the ’60s, ’7os and 80s.
You've got The Beatles and Stones from the ’60s; Led Zeppelin
and Black Sabbath, *70s; Depeche Mode, Joy Division and New
Order, ’8os and then Oasis and Blur in the ’9os.”

It’s a tough time for rock...

“There are so many things going against it with the way music
is and the impatience of this generation. I don’t know if they’re
into rock music - it seems like they keep going back to the old
classics so it’s hard for new bands to emerge.”

musicweek.com

PHOTO: Dana Trippe
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