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Welcome to

the music week...

Free styling

i

We’ve come a long way since ‘music wants to be free’
became the mantra of early online evangelists. Indeed,
one of the music biz’s greatest achievements is surely
that, not only did it stop music being free, but it’s
actually making more people pay for it than ever before.
So, many people in the industry will be casting nervous

glances at YouTube Music and Amazon, both of which
have launched limited free streaming services in the last couple of weeks.
True, both are locked to smart speaker devices (YouTube to Google Home
and Amazon to its own Echo), so the user will still have to make an initial
investment for access to some free music. And, even truer, market-leader

Spotify has long trumpeted its role in converting users from piracy to
subscription via its free tier.

Right now, the beleaguered Swedish streaming service needs free
competition like a hole in the head, but the people actually making and
releasing the music won’t be worried about that. What will concern them is
that, just as the perceived value of music was creeping up again in the eyes
of the public, two huge multi-national corporations are threatening to drag
it down again while leveraging other parts of their business.

As this column has noted before, in a sane world, inflation alone would be
making sure that the cost of a streaming subscription — unchanged since
Spotify launched - would be rising, not falling. YouTube has a massive user
funnel used to not paying for music, although Amazon customers have been
putting their hands in their pockets for music since CDs ruled the earth.
And what if Apple Music - which has made huge recent gains in subscriber
numbers - decides it wants to join the free tier party?

After all, while some people might still want music to be free, musicians
no longer want to sell themselves short. If the biz can’t square that

particular circle this time around, free could become a very expensive

experiment indeed.
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THE BIG STORY

Too late for compilations? Biz contemplates
future of sector amidst on-going sales crash

Strong brands and careful curation key to Various Artists
albums success in streaming age, say top execs

BY MARK SUTHERLAND ——
& ANDRE PAINE

eading executives have pledged their
commitment to the compilations sector,
despite a worrying drop in sales.

In Q1, compilation album sales were
down 40% year-on-year, according to
the Official Charts Company, with over

a million fewer units being sold than in the first quarter
of 2018. And, while those figures were exacerbated by
HMYV being in administration for much of the period -
many labels stopped servicing the chain and some put
compilation release schedules on hold - they merely
represent the latest stage of a steep decline in sales as the
biz transitions to a streaming model. Compilation sales
were down 23% in 2018.

The sector does still produce success stories - last week
Now That’s What I Call Music! 102 became the
fastest-selling album of any type this year, with 80,468
sales. But further down the chart, volumes are very low.
The No.10 album last week sold just 2,024 copies, the No.75
album just 274 and the No.200 album moved just 74 units.

“It’s become more important to define what ‘a hit’ in
this area of the business actually means,” Simon Barnabas,
managing director of Universal’s powerhouse compilations
unit UMOD, told Music Week. “Whilst it remains a corner
of the market ripe for creative innovation and partnerships,
the bottom line for every project is always commercial
viability. It is feasible to have a No.1 but decide not to
continue marketing it, if the sales volume doesn’t meet
carefully measured targets. Equally, there are projects, such
as Lost In Trance, that didn’t ever hit the top spot, but sold
over 100,000 and was highly profitable.”

UMOD, which also works across special artist concepts
and other major projects, has had success with new series
such as Soft Rock/Country Forever and the Music Week
Awards-nominated MTV Rocks. And Kim Bayley, CEO of
the Entertainment Retailers Association, noted that “the
market has consolidated around fewer franchises”.

But Bayley also stressed that, while retail value of
compilations has shrunk, their share of volume remains
healthy. In 2018, compilations accounted for 25% of
physical album volume, actually up from 24% in 2008, while
their value share dropped from 27% to 21%.

“Streaming has changed the transactional nature of the
compilation market beyond measure,” she said. “But it’s
hard to judge what effect it’s had on actual consumption, as
the Official Charts do not measure comps volume, despite

compilations being playable on streaming services.”

Streams generated from compilation albums are not
attributed as sales to the parent album, but Now Music
co-MD Peter Duckworth said that his brand alone powers
“half a billion streams a year through Now playlists and
products”. Duckworth said the Now app, which charges
a £3.99-per-month subscription, is “starting to really take
off”, although he declined to share subscriber numbers.

“In one sense [compilations] are thriving more than
ever, because it’s the dominant form of consumption on
streaming services, via playlists,” he said. “But the margins
are under attack, because the margins from playlists in the
current business model are zero. But that doesn’t mean to
say the value of the brand is diminished; it holds up within
the environment.”

Few in the sector expect the streaming chart situation
to change but Music Week understands discussions are still
on-going about returning movie soundtracks — such as The
Greatest Showman - to the compilations chart, rather than
artist albums. That would improve volumes and could help
generate some buzz but, according to Bayley, “The only
benefit would be if there is stronger marketing and a better
PR profile for the compilations chart”.

“It’s really only semantics,” she added. “The success of
the sector depends on the quality of product.”

“Compilations remain very popular when the product
is right,” agreed Pat Howe, head of sales for Proper
Music. “However, where in the past there was a clearer
indication of outright popular songs, it now has become
more complex as the way in which music is consumed
has changed. Finding songs which cut across multiple
demographics, the key to a successful compilation, is
becoming increasingly difficult.”

Barnabas stressed the need for “highly skilled curation
and licensing, design and branding and building a cutting
edge marketing plan to convince a carefully identified
audience they need this album in their life”. And, with
supermarket space at a premium, the sector has been
buoyed by the survival of HMV, which Duckworth said has
become “increasingly important” for physical sales.

Despite the issues, most in the biz still believe
compilations will weather the current storm. And Bayley
pledged retail’s support.

“My members will continue to stock compilations where
the branding is strong and where they can achieve sales
commensurate with the space,” she said.

musicweek.com
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Comp as you are:
(L-R, from top) Now
102, Trance Nation,
Simon Barnabas, Kim
Bayley, Pat Howe,
Country Forever, The
Greatest Showman
Reimagined, MTV
Rocks and

Peter Duckworth
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THE BIG RESULT

PRS For Music has reported a

record collection of £746 million in
2018, an increase of 4.4%. However,
distributions to members were flat

at £603.6m as a result of processing
delays and costs relating to the
collection society’s JV with PPL. CEO
Robert Ashcroft (pictured) said the
results show that the “popularity of UK
music endures - long may it continue”.

THE BIG MOVE

Universal Music Group has hired Apple
Music’s JJ Corsini (pictured right) and
Chris Hovsepian (left) as SVPs, artist
development based in LA. The pair, who
both served on Apple’s global artists
relations team since the launch of the
streaming service, will work on long-term
development strategies for UMG artists at
all stages of their careers.

THE BIG SPONSOR

L 8¢
HENTONS PANAYI

CHARTERED ACCOUNTANTS

Accountancy firm Hentons Panayi is
sponsoring the Live Music Agent category
at the Music Week Awards, staged at
Battersea Evolution on May 9. “Hentons
Panayi has over many years worked with
incredibly talented agents and whoever is
awarded the 2019 trophy will be a worthy
winner,” said a spokesperson.
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Two Door’s up: Prolifica and PIAS plot
global sales push for ‘massive’ live act

Newly independent Two Door Cinema Club are “ambitious and energised” ahead of album, say band’s label team

M BY ANDRE PAINE

PIAS MD Jason Rackham has told Music
Week that the company is targeting the first
No.1 album for Two Door Cinema Club.

The indie band are releasing False Alarm
on June 14 via Prolifica Inc, the JV between
Prolifica Management and PIAS (see panel).

It follows a spell on Parlophone with
previous album Gameshow, which has OCC
sales to date of 40,332. Two Door Cinema
Club released their first two LPs with PIAS:
2010’s Tourist History (386,345 sales) and
2012’s Beacon (235,639 sales).

“We just want to get [the band] back into
a position that’s in line with their live status
and their fanbase,” said Rackham. “We’d like
to re-establish them in a number of markets
where things have fallen away a little.”

Prolifica co-founder Stefano Anselmetti
said the previous deal at Parlophone came at
a time when the label was in “transition”.

“There was a bit of a struggle for an
independent-minded band to fit into a major
system, especially from an international
perspective,” he told Music Week.

Rackham noted the success of lead single
Talk, which is the band’s first to be playlisted
at BBC Radio 2 and to make the UK airplay
chart. It has OCC sales so far of 7,759.

“There are some foundations for what’s
going to be a long and really successful
campaign for the album,” said Rackham. “It’s
a really bold and very positive pop record.
No.1 is something that we’re targeting, that
would be a great start to the campaign.”

Two Door Cinema Club have announced
an October arena tour, including a return
to The O2, in addition to appearances at
Glastonbury and Radio 1’s Big Weekend.

Prolifica co-founder Colin Schaverien said
the band’s 4.8m monthly listeners on Spotify
was in part the result of their live business.

“It’s been massive for this band,” he told
Music Week. “It’s a key area for us to make
sure that there’s synergy between their
recorded output and that live work that
we’re doing around the world.”

Anselmetti added: “At the outset as a new
independent label, we really engaged very
early on with DSPs and particularly with
Spotify here in the UK, they have been great
supporters of our campaigns.”

Prolifica and PIAS will roll out the
release internationally, while Glassnote is
the label partner in the US. Global touring
commitments will include multiple visits to
North America over the next 12 months.

“The band have delivered an incredible
record and we’re hugely ambitious to
make sure it works across the world,” said
Schaverien. “They are more energised than
they have ever been.”

06 | Music Week 29.04.19

“It’s a bold pop
record, No.1
would be a

great start to
the campaign”

Jason Rackham
PIAS

On a roll-neck: Two Door Cinema Club

New Wave: Indie label JV to be ‘nimble and flexible’

PIAS and Prolifica executives talk early chart success and streaming strategy for bands

Prolifica Inc is aiming to build its
label roster beyond management
clients, following chart success
for its inaugural album release.

Former Virgin EMI act Circa
‘Waves’ third album, What’s It
Like Over There?, debuted at
No.10 this month. It has OCC
sales to date of 6,971.

“The JV is working fantastically
well,” said Anselmetti. “We had a
great launch with [Circa Waves]
internationally across territories. The aim is to grow the
label much further beyond management clients, so we are
looking to sign new talent as well.”

‘While Prolifica coordinates the creative side of the
campaign including A&R and marketing plans, PIAS
provides the international infrastructure and distribution.

“It’s the musical passion and the fact that in each
territory your artist is worked by people who live, breathe
and sleep music,” said Anselmetti. “It gives you that sense
of longevity and stability going into a campaign.”

“While people are talking about bands and guitar music

being dead, [Prolifica] make
records that sound incredibly fresh
and pop and very now,” added
Rackham. “They help guitar bands
reposition themselves and be very
progressive sonically.”

PIAS is planning a two-year
campaign for Two Door Cinema
Club. Anselmetti stressed that the
streaming strategy was for music
on a “more continuous basis”.

“We’re looking at how to sustain
momentum by creating an ecosystem for the band to be
continuously creative and for us to come up with innovative
ideas on how to go to market with music,” he said.

“We are still focused on the album [format] - for
bands it is still fundamental. At the same time, we are
trying to find a system that allows for [artists] to keep
engaging with the fans musically in different ways.”

“We want to be nimble and flexible in allowing our
artists to be creative,” added Schaverien.

Prolifica has also signed Twin Atlantic to its
management roster and is set to confirm a major label deal.

PIAS be WRingotr’
L-R)-Colin Schawerien |
and Steft zoAnse'gn@gi'

musicweek.com
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OF THE WEEK

The past seven days in 280 characters

7 @MarkRonson Theyre
@ playing Valerie in the
= jetblue terminal at JFK.

Never heard Amy in a NY airport
before. People are bopping so | guess
it’s a good thing (Mark Ronson,
artist) Thursday, April 18

£.| @claraamfo

Billie Eilish sync!
(Clara Amfo, BBC Radio 1)
Sunday, April 21

Okay Emmerdale with the

@TedKessler1

British People In Hot
Weather (Creme Egg
mix) ( Ted Kessler, Q Magazine)
Sunday, April 21

. @FiFiSG Dreamt last
B night that | was playing
violin in a three piece

alt indie band fronted by Matt
Berninger. Wouldn’t that be lovely.
(Fiona McAuley, Polydor)
Tuesday, April 23

| @elizaflorenx | met
an actual musical hero
of mine last night and

had a very positive experience and
isn’t it nice when that happens?
(Elizabeth Townsend, Decca
Records) Thursday, April 18

. @KAMalcolmson
! Beyoncé’s Homecoming
thing on Netflix is sick and

inspiring and important and she is an
actual fallen angel from actual heaven

(Katie Malcolmson, Someone
Great PR) Tuesday, April 23

@Popjustice This

Good Friday | wonder if

George Ezrais eatinga
hot cross bun, celebrating God’s son,
looking forward to Whitsun (Peter
Robinson, Popjustice) Friday,
April 19

@LoyleCarner News
just in. My mum’s coming
4 down to the Record

signing tomorrow eve in Kingston!
Nowhere else to be

(Loyle Carner, artist) Tuesday,

April 23

Fa @ParrisOH
i 'm on my third listen
of Homecoming today

already...
(Parris O’Loughlin-Hoste, RCA
Records) Wednesday, April 24

@katiesol amazing how

i i:i » popstars keep finding
~& glossy magazines no one
knew existed to be on the cover

of (Kate Solomon, journalist)
Tuesday, April 23

#1 TWEET

LEFTFHIELD

@Leftfield It's 42am 'm nearly
3and a half hours into my set
there are 60 people left 'm

covered in sweat my legs ache,
dying for a piss but inside 'm
happy and | know why I still do
this job. (Leftfield, artist)
Sunday, April 21

RISING STAR

The biz’s brightest new talents tell their stories

Olivia Brown: “Classical music is
going through major changes”

Olivia Brown

Director, London office, WildKat PR
@WildKatOlivia

How did you break into the biz?

| undertook a placement year at WildKat
whilst studying a BA in music at the
University Of Leeds. | was warmly
welcomed into the company, and

any initiative displayed was rewarded
with more responsibilities beyond just
making a good cup of tea. By the end,
I’d developed the skills to network
confidently within the industry and was
managing my own set of clients. This led
to me continuing to work for WildKat
on a freelance basis during my final year.
| then joined permanently as a junior
account manager in June 2014.

What’s the best thing about your job?
The music we’re able to experience will
continue to be the best thing about

my job. Whether ’'m wandering around
an East London warehouse, in a box

at the Royal Albert Hall or sitting in on
a primary school violin class, it’s the
music itself, along with the efforts of
those keeping it alive, that makes me
love my job. It’s so rewarding and so
much fun to work at such an innovative
company. We’re constantly finding new
ways to bring classical music to the
public, and it’s been great to shift some
tough perceptions. We also have extra
company perks; six-hour working days,
an annual ski trip and office yoga!

What’s your proudest moment?
| was promoted to director of the
London office when | was 26, which was

In association with
WSl My
‘oé s

f
g b

b/ ¥
P15 g ME

a huge moment for me, because it’s
mostly unheard of in our industry to be
in a directorial role as a young woman.
This has led to me having an active role
in our European operations, and I'll lead
on the launch of our Paris office this
summer, which we’re excited about.

What’s the best thing about the
classical sector?

It’s constantly evolving and there’s more
positive disruptive change than ever. Our
industry is becoming more welcoming,
more inclusive and is taking more risks
both on and off stage. The reputation
of classical music is going through a
major transformation; film scores, music
for advertisements and Spotify playlists
are all helping to bring in new ears. This
acknowledgement of the genre makes
for an exciting time, and 'm glad to be
contributing to that.

What’s your wish for the biz?
That it continues to be more open to
making bold changes, as well as sharing
and being more collaborative. Our
sector needs to work together and
empower each other if we’re to create
positive, impactful change. WildKat was
founded on passion and innovation,
two ingredients that have also been
the driving forces behind the industry’s
responses to challenges. | hope it
remains this way, my wish is that we
respect the traditions of this industry,
whilst also allowing space for fresh ideas.

| OLIVIA’S RECOMMENDED TRACK: Caroline Shaw - Plan & Elevation: IV The Orangery |

ARE YOU A RISING STAR? Under 302 Making a name for yourself?
Email Ben Homewood at ben.homewood@futurenet.com to appear here...

musicweek.com
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Concord change: Record label operation
expanding to really focus on UK market’

Universal partnership to continue as indie builds ‘substantial’ London base, says COO Glen Barros

M BY ANDRE PAINE
Concord is set to beef up its recorded music
business in the UK, Music Week can reveal.

The US company has been largely focused
on its music publishing business in Britain,
following the 2017 acquisition of Imagem.

“Our presence in the UK is mostly on the
publishing side but we are also expanding to
build out our record team,” Concord COO
Glen Barros told Music Week.

The expansion will maintain Concord’s
partnership with Universal Music on global
distribution, sales and marketing.

“We work with them closely, but we are
building out quite a substantial staff in the
UK and looking to focus on the market much
more in the coming months,” said Barros.

Concord now has around 70 staff in the
UK on the publishing side, with a further 10
hires anticipated in 2019 as the recording
operation expands. The appointments will
be announced in the coming months.

“The growth is being driven by investment,
we’ve acquired a number of [catalogues and
labels],” said Barros. “In terms of the organic
growth, streaming is driving it and we focus
quite heavily on physical — we’ve been very
aggressive in our vinyl releases.”

Concord acquired the catalogue of UK
indie label Independiente last summer.

Rebecca Berman, SVP and co-head,
international, was recently promoted with a
brief to expand the recorded music business.

Michael Nance joined from Warner Bros
as SVP, international and co-head to help
build up the label activity with acts including
Santana, St Vincent and Elvis Costello.

“Recordings has always been a massive
priority for Concord,” Berman told Music

IM1KE +ThE MECHh2N1C5

OUT OF THE BLUE

“The growth
is being
driven by
investment
and streams”

Glen Barros
Concord

£
i

Feeling supersonic: Glen Barros

Week. “I don’t think we became more about
publishing, but with the nature of the size of
that [Imagem] acquisition — certainly outside
North America - it might seem that way.”

The frontline labels are Concord Records,
Loma Vista, Fantasy, Rounder and Fearless.

The biggest-selling 2018 UK LP was Billy F
Gibbons’ Big Bad Blues (10,409 OCC sales).

“We are focused on global infrastructure
growth,” said Berman. “The UK is one of the
most important markets.”

“The two markets that you can really
spread a story from are the UK and US, so it
makes sense,” added Nance.

Concord will also explore synergies
between publishing and recordings.

“For some artists, we have publishing
as well and obviously that brings a world

of opportunity,” said Berman. “We work
very closely with Kim [Frankiewicz, EVP of
worldwide creative] and her team in the UK.”

Concord will develop US artists before
considering UK signings. Sibling trio Bailen
are promoting their debut with a British
tour in May, while rapper Denzel Curry will
perform at Wireless and Glastonbury.

“[Our labels] all operate in the UK via
our distribution deal with Universal,” said
Berman. “But we are taking a more hands-on
approach to growing those artists’ careers by
supplementing what Universal does.”

Concord is drawing up plans for its label
marketing operation in Britain. “We are a
recorded music brand that is growing in the
UK,” said Berman. “The intention is to grow
that brand across all of our frontline labels.”

Agent: John Giddings/Louisa
Teather (Solo)

Management: Tony Smith/Jo
Greenwood (Tony Smith
Personal Management)
Marketing: Gemma Reilly/Anna
Derbyshire (BMG)

Digital Marketing: Sam Hill/ Phil
Brown (BMG), Florian Schafer
(Dark Arts)

Press: Ben Pester (Pester PR)

Regional Radio: Bob

Hermon (BHPromo)

TV: Ben Pester (Pester PR)
International: Andy Lloyd/
Georgia Fenn (BMG)

Publisher: Michael Rutherford
Limited/Concord Music Publishing/
Copyright Control/lUMPG

A&R: Mike Rutherford/

Alistair Norbury (BMG)

Out Of The Blue

Peak Chart Position: No.7
Label: BMG

Mechanical royalties:
Mike + The Mechanics
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THEPLAYLIST

Medellin (Interscope)

Madonna returns, toting a cigar and
revelling in the Latin vibes of Medellin,
which features Colombian star Maluma
and hides an introspective lyrical
message between danceable drums.
Contact Barbara Charone
bc@mbcpr.com

OCTAVIAN (FEAT. A$SAP FERG)

Lit (Black Butter)

Octavian invites A$AP Ferg to add some
trademark bars to another spacey
production that’s so relaxed you'll want
to checkits pulse.

Contact Jon Wilkinson
jon@technique-pr.com

PIXX
Bitch (4AD)

Hannah Rodgers wrote this ode to
acceptance in her cellar, which might
explain why the guitars wrestle as if
battling to escape a tiny space. Brilliant.
Contact Annette Lee
annettelee@4ad.com

LOLO ZOUAI
Caffeine (Keep It On The Lolo/RCA)

Lolo Zouai rubber-stamps the notion
that she’s making some of the most
forward-thinking pop music around
right now. The singer’s debut is out now.
Contact Joss Meek
joss@wired-pr.co.uk

FLORENCE + THE MACHINE
Jenny Of Oldstones (Game Of Thrones) (Island)

Florence Welch is the only artist to
feature on the final series of Game
Of Thrones, and this epic medieval
chant-along is just the ticket.
Contact Ruth Drake
ruth@toastpress.com

HAYDEN THORPE

Love Crimes (Domino)

Former Wild Beast Hayden Thorpe
carries the emotive qualities that
imbued his band’s output into this solo
debut. LP Diviner drops on May 24.
Contact Sam Williams
sam@dominorecordco.com

AU/RA
Assasin (RCA)

Au/Ra’s moody new single conjures
blood and thunder with distorted
bass. “It’s your back that you've been
stabbing,” she sings. Ouch.

Contact Sarah Hall
sarah.hall@sonymusic.com

Hear THE PLAYLIST at spotify.com/user/musicweek

sklddle

Gig Of The Week in
association with Skiddle;
the UK's biggest
events guide!”

OF THE WEEK

LION
1110usandls|a|1d,London

300

As Lion, Beth Lowen builds formidable

rock songs built on guitar riffs that cut like

a chainsaw. Ahead of a summer of festival
dates, she plays a hometown show in support
of creeping recent single Second Hand. Don’t
miss it.
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Sarah Casey,

Agent, United Talent Agency

LE BOOM (FEAT AE MAK) -
DANCING BUG

Boom clap Sarah Casey

It’s early days for
Dublin duo Le Boom
and this track is from
their debut EP, All Of My
Highs, which is out on
May 3 via indie label
Streetlight Records.

The song sees two of
the most exciting artists
in Ireland right now
(Le Boom and Ae Mak)
come together in a way
that blends both their
vocals beautifully. | first
came across Le Boom
last year when an Irish
promoter tipped me off
about them.

| saw them perform
at Music Cork festival
and they were by far
the standout act at
the event. Their blend
of electronic and pop
music is very danceable

- live, they fizzed with
energy, had such a wild
presence and the entire
room was full of sweat
as the crowd bounced
along as one.

| saw them again at
an industry showcase
in an office in London a
while later, and despite it
being an unorthodox gig
environment, their raw
energy once again totally
captured the room, and
what could have been
a tough crowd became
completely transfixed.

They play their first
London show on Friday
May 3, with Ae Mak in
support, at Thousand
Island, followed by
appearances at Live at
Leeds and Hit The North
later this year.

musicweek.com



ESSENTIAL INFO
RELEASES Bad Timing EP (May 31) LABEL Domino
MANAGEMENT Self-managed NEXT GIG Bermondsey
Social Club, London, June 6

A new South London voice
self~medicating through song...

ome years ago, at a festival near her hometown,
Alice Barlow’s place on the line-up led the local
paper to mistake her for the ex-Hollyoaks star and
contestant on The Voice she shares her name with.

Along with a desire to separate her music from her
name, this led the singer-songwriter to “squidge parts of
my names together”, and Arlo Day is the result. She laughs
as she tells Music Week the story, “Our styles could hardly
be more separate,” she says.

It’s true; it’s not easy to imagine The Script’s Danny
O’Donoghue advising the South London-based Day on
her discombobulating indie rock. After years of gigging
around the capital, Day signed to Domino in 2018 and has
just released Bad Timing, her first single. Its guitars are
carefully layered, and Day’s vocals seem to come from the
ether, sneaking up on you like a train of thought you can’t
control. The same break-up inspired This Love and Broke,
which appear on her debut EP, due next month.

“This group of songs is definitely very emotionally
charged,” Day says. “The more I write, the more I notice
it’s cathartic, my brain working things out. It’s a way of
processing everything, even if I don’t realise what a song is
about [initially], I'll look deeper into it and be like, ‘Oh my
God?! It’s self-counselling or something.”

Fed by the emotional gristle of PJ Harvey and Jeff
Buckley and rendered in frayed, DIY style (Day recorded
and produced the EP in her garden shed) this music holds
up a mirror in front of a fascinating young artist, who’s
already working on her first album.

“I’'m exploring new sounds, more synths,” says Day.
“Hopefully it won’t be as sad as the EP! But I guess I have
a tendency towards working out these harder parts of my
life, the darker sides. So there’s probably going to be a bit
more of that to attract all the emos out there!”

ON THE RADAR

ARLOD

Expanding further, Day says she’s “trying to open up”,
not to restrict herself to the tough stuff but to explore
“growing up and navigating yourself in the world, not little
subjects, eh!” [Laughs].

A graduate of the BRIT School and Goldsmiths, Day
says she’s “very lucky to have always been surrounded by
talented people” and credits the musicians she shares a
house with for playing a “huge part” in shaping the EP.

And yet, Day’s is a pristine, singular vision.

“I'm interested in songs where the emotion comes out
not just in the lyrics but in the music itself, where the
guitars have a story within them,” she says.

“I like knowing that everything has its place and
meaning, it’s easy to layer so much that you lose sight of
things. 'm a big believer in refining it back.”

Day is excited about releasing an album she can enjoy
“as a piece”, in the same way she listens to her favourite
records. Along with her band, she’s looking forward to
offering a sneak preview on stage in Bermondsey in June.

“Doing this has been a dream since I was a little kid,”
she says. “It would be amazing if it resonated...”

BEN HOMEWOOD

musicweek.com
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SYNC STORY

APPLE/UNLOVED

H BY BEN HOMEWOOD

Composer, producer and DJ David Holmes is gearing
up for a busy few months.

Already a sync darling thanks to his soundtrack work
(I Am Here, ’71, Haywire), Holmes’ work will be surely
be celebrated once again when the new series of Killing
Eve drops in the UK. His band, Unloved (completed by

Holmes run: Apple’s film and (below) Unloved

“When Apple
approached
we jumped at
the chance”

David Holmes
Unloved

was heard last month at Apple’s
2019 Event.

Aired around the world, the
film accompanying the latest
edition of the tech giant’s new
product display was set to
Loved, taken from this year’s
Heartbreak album.

“I first started working with
Apple in 2005 and collaborated
on two iPhone commercials that
were more cinematic in tone,”
Holmes explains.

“When Apple approached us
we jumped at the chance due
to its cinematic nature and the
obvious influence of Saul Bass,
who did a lot of the opening
sequences for Alfred Hitchcock
and Martin Scorsese.”

Charles Fitzgerald, global
head of sync at PIAS is elated
at the result. “Apple’s creative
and production teams are the
best in the world and this film
continues that high standard,”
he says. “We made a few tweaks
to the original track but the end
result brings incredible energy
to the picture. A perfect match!”

Expect to hear more from
Holmes very soon...

Spot: Opening Film - 2019 Apple Event Title: Love Composer: David Holmes Artist: Unloved Master:
PIAS Publisher: Universal Music Publishing Group Music Supervisor: Media Arts Lab - Los Angeles Film
Company/Creative: Apple Air Date: 25/03/19

Jade Vincent and Keefus Ciancia), were integral to the
first season’s soundtrack, and their trademark bombast

WANT TO GET YOUR SYNC RY IN MUSIC WEE mail Ben Homewood at benhomewood@futurenet.com for details.

WAVES

MAKING
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THIS WEEK’S HOTTEST BRAND NEW ACT

KEY TRACK: Frens

LABEL: Obongjayar
MANAGEMENT:

September Management

TWITTER @Obongjayar

WHO: Obongjayar is the musical alias
of Nigerian artist Steven Umoh.

WHAT: Having grown up parroting
Eminem and Nelly lyrics, Umoh pursued
rap initially, but began exploring an
earthier sound when he moved to the
UK as a teenager. Tinged with Afrobeats
and shot through with perplexing
electronics, Obongjayar’s music is a
pigeonholer’s nightmare.

WHERE: South London.

WHAT DO | NEED TO KNOW?
Obongjayar’s name and music might
well be familiar already (he’s been on
the rise since 2016’s Creeping) but 2019
marks a watershed moment. Recent
single Frens - which came with a video
shot on a baby monitor - is incessant,
by far his best work yet, and he’s just
played his first London headline show.

NICE...

Not bad. Also note that Obongjayar
starred on Richard Russell’s Mercury
prize-nominated Everything Is Recorded
project alongside Wiki and JJ last year.

WHAT’S NEXT?

After Frens, expect a more substantive
body of work. Watch out, basically.

musicweek.com



LOVE
MUSIC
HELP
MUSICIANS"~

MUSIC MINDS MATTER

Whatever you're going through
right now, contact Music Minds
Matter on 0808 802 8008 or email
MMM@helpmusicians.org.uk.
It's free and confidential.

If you work in music and are
struggling to cope, or know
someone who is, talk to us.

It doesn’t have to be a crisis, we
have trained advisors that are
here to listen, support and help at
any time, day or night.

Registered Charity No.228089
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1. MUSEXPOsure The MUSEXPO Creative Summit in
California attracted a stellar line-up of panellists. Captured here
are: () Stars of the Global Keynote panel (L-R) Music Week
editor Mark Sutherland, SB Projects Allison Kaye, Kobalt’s
Lonny Olinick, All About Music’s Tarsame Mittal, Qyou’s Curt
Marvis and BBC Radio 1’s Ben Cooper. (b) Coldplay’s Chris
Martin popped into the opening night showcase to hang with
A&R Worldwide’s Joe Arnold. (c) Capitol UK co-presidents
Nick Raphael (feft) and Jo Charrington (right) did a keynote
interview with Bob Lefsetz. (d) US radio exec Jimmy Steal
(third right) picked up the International Music Person Of The
Year award from MUSEXPO’s Sat Bisla (far right), Burbank
Mayor Emily Gabel-Luddy (third left) and other US political
reps. (Photos: KC Morse) 2. Dice to see you Girls’ Music
Day returned with the event taking over a week at Dice HQ.
Pictured here: (a) Henrie of Reprezent Radio (left) hosts a DJ
workshop. (b) A panel with (L-R) Leonie Cooper, Ami Bennett
Joelah Noble and Charlotte Gunn. (c) Kate Tempest and Sian
Anderson host a panel. (d) Poppy Ajudha (left) chats to a
guest after her panel. (Photos: Anni Haugan). 3. Boe selecta
UTA client Alfie Boe celebrated his UK tour with a triumphant
show at Royal Albert Hall. Pictured here are (L-R): Heulwen
Keyte (UTA), Julian Wright (Rocket Music), Boe, Simon Moran
(SJM), Phil Bowdery (Live Nation) and Neil Warnock (UTA).

d

musicweek.com
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“I used to use social media the exact .
same way I use it now, it’s just that
no one was listening”



Hellraiser: Lewis Capaldi,
otographed for Music

%ek in Dublin, /\/Iarcii79

—BY JAMES HANLEY ——
PHOTOS: PAUL HARRIES

Fresh from seven weeks at No.1 with Someone You Loved,
Lewis Capaldi releases his self-deprecatingly titled debut LP,
Divinely Uninspired To A Hellish Extent, via Virgin EMI on May 17.
Here, Music Week joins the Scottish songsmith and his team on tour in |

Dublin to unpack the story of the UK’s hottest breakout star... k

ewis Capaldi is not the first celebrity to be caught with his head down a toilet in a
Hollywood hotel room, but he’s probably the first to film it for our viewing pleasure.

“It won’t flush, it’s stuck there and I'm like, ‘Right, where’s the fucking toilet brush?’
There’s no fucking toilet brush!” the panicked 22-year-old told his army of devotees
on Instagram Stories. “I’ve got someone coming here to put make-up on my face later
on - I’ve been told it’s a lady — and she’s going to come in here and go, ‘Can I use the
bathroom?’ And I’ll go, ‘No, no, no, no, no, no!” And she’ll go in and she’ll see a big pile of
dirty toilet paper and she’ll run out the door, fucking screaming!”

Our sheepish hero saw the caper through to its conclusion, venturing out onto the streets of Tinseltown to
buy a plunger. “I've had a No.1 song for five weeks in the UK,” he lamented, in the process of unblocking said
malfunctioning loo. “Come to America and it all changes.” They don’t teach you that in BRIT School...

“We were laughing about it,” chuckles Shani Gonzales of Capaldi’s publisher, BMG. “How many times
. do you get to see an artist, while they’re having a No.1 single, go and plunge their toilet? It’s ridiculous and [~

brilliant at the same time. He just feels like your crazy friend.”

The heavenly-voiced singer’s online escapades (recent viral posts have covered his neighbours’ noisy
bedroom antics, his purported net worth and his Tinder profile, each delivered with impeccable comedy
timing), have been lapped up by the public, swelling Capaldi’s Instagram following to 1.4 million and
counting (his Twitter reach now tops 335,000).

.

com



The divine comedy: Lewis
Capaldi wows the crowd
at the 3Arena in Dublin

“People always say they like real, but ’'m not sure they
were quite aware how real it would be, when he spends so
much time talking about his body parts and his ablutions,”

chortles Virgin EMI president Ted Cockle. “That is definitely

part of the real that seems to be connecting with people.”

Capaldi’s manager Ryan Walter, who scoured SoundCloud

for months before finding his man, trumpets the Scot’s
much-féted social media presence. “The older audience
loves the music, but might not ‘get’ him talking about his
pubes on social media, whereas young people embrace the
whole package,” he deadpans. “The more he was himself,
the more people started to connect.”

He’s not your archetypal pop star, but Capaldi’s unkempt
charm is proving irresistable. Indeed, he may even come
to personify the next phase in the genre’s evolution. “Back
in the day you had polished pop artists, then Ed Sheeran,
who was the first relatable everyman in the middle,”
observes Walter. “Lewis is almost a step further in that.

His accessibility and relatability is resonating with people
because they see a bit of themselves in him.”

Music Week encounters the man of the moment backstage at
Dublin’s 3Arena, preparing for the last of five support shows
for Irish rock band Picture This. Bathgate-born Capaldi is
in fine form, having enjoyed some of the first perks of his
newfound fame in the form of a free gold card from legendary
local hangout, Coppers (“It means I get in for free and can use
awee VIP bar”), being interviewed by Lorraine Kelly (“Like
speaking to your auntie) and meeting actor Danny DeVito on
the set of The Jonathan Ross Show (“Surreal”).

Happily recounting dressing up as a hot dog for a recent
Norwegian magazine photoshoot, his mood is buoyed
further by Celtic’s late win over Rangers in the lunchtime
Old Firm clash. Life is pretty sweet, then?

“It’s busy, it’s definitely busy. But it’s been good, man,”
grins Capaldi. “It was already mental, but it’s definitely
kicked up a touch since the start of this year. It’s cool
though, I like to be busy — I don’t like to be home for longer
than three days. Even if I’'ve got a day where I’'m not doing
anything, I feel a bit like I want to be out working, doing
something, anything, because I feel like I'm in it now and I
just want to do as much as possible.”

It wasn’t always this way, reveals Walter: “When I first met
Lewis, his target was to be able to play a show at [storied
Glasgow venue] King Tut’s. He was a very shy, traditional
young guy from a very small town in Scotland, who loved

18 | Music Week 29.04.19

“The move he was
himself, the more
people started

to connect”

RYAN WALTER
INTERLUDE
ARTISTS

going out
drinking with his mates, didn’t like
getting out of bed and didn’t turn up to college half the time.

“I’m so hungry, I love music and managing; it’s my dream
and I was like, ‘Is there going to be a difficulty with our work
ethics not lining up?’ It’s definitely something I was worried
about for the first six months, but as he started to see what
his work ethic was achieving he’s just become incredible.”

BBC Radio 1 Brit List 2018 alumnus Capaldi spent seven
weeks at No.1 in early 2019 with piano ballad Someone You
Loved (823,355 sales — OCC) and enjoyed another Top 40
single in Grace (324,295 sales), which peaked at No.21. His
first track Bruises (294,612 sales), meanwhile, made him the
fastest unsigned artist to hit 25m Spotify plays.

It is on the live scene, however, that the true scale of
the Capaldi phenomenon has been felt. Selling out his
2019 November/December dates in an instant, the star
announced dates at Edinburgh Summer Sessions and
Scarborough Open Air Theatre (the pre-sale went faster
than for Britney Spears) and will support Ed Sheeran at
his UK outdoor shows in August. Last week, Capaldi sold
out a handful of arena headline shows for March 2020 -
uncharted waters for a new artist.

“The ticket appetite certainly seems to be an indication
of the depth of feeling and affection for him at the
moment,” asserts Cockle. “The agent was struggling to
know of anybody that has ever managed to achieve that
level of success without an album in the market.”

“Normally when your single connects, you need another
single to back it up, but I think his personality is the main
thing that shines through,” adds Coda agent Ryan Penty,
who reps Capaldi alongside Alex Hardee. “Being on the
Radio 1 Brit List really helped, as did the way they backed

musicweek.com




him through three singles. And he’s undeniably good live.
“Next year, we’re going to do very strategic plays. We

don’t want to overexpose him — he’s special and he’s going to

be here for a long time, so we want to do it the right way.”

he singer drops his debut album, Divinely
Uninspired To A Hellish Extent, via Virgin EMI
on May 17 (“There will be one or two stinkers

on there, but ’'m only human and we all make
mistakes, but as a whole I think it’s pretty fucking good,”
read the note-perfect press release). A new single, Hold Me
‘While You Wait, is out next month, with Bruises due for
another run out later in the year.

“As much as we’ve hit the bullseye with Someone You
Loved, thankfully, all the data is telling us that people are
listening to a lot of his other songs already,” says Cockle.
| “With the way the public is reacting and the fact we’ve
got stuff to come, our opening week should be reasonable
and I'd like to think we can match up to the debuts so far.
We think that he deserves to be a frontrunner in terms of
breakthrough artists this year.”

Capaldi was signed to Universal Music Germany by exec
Daniel Lieberberg, whose exit for Sony at the beginning
of 2018 prompted Walter to take a more hands-on role in
the project. “We made a conscious decision to stay true to
what he would like to listen to and what he feels comfortable
doing,” says the Interlude Artists MD. “Someone You Loved
is a 2019 representation of what I call honest, real music
and that was another thing that came into play during the
A&R process. I was like, ‘Can a real artist, singing a ballad
achieve the critical mass you need to break through in 20192’
Fortunately, the answer has been yes.

“We did one feature - Jessie Reyez came onto one of
our songs [Rush] - but it’s something we don’t want to do
at this stage because we feel that Lewis’ core proposition
shouldn’t be diluted.”

“He’s unique,” affirms Gonzales, co-head A&R, frontline
publishing, BMG US and co-head writer services, BMG

UK. “He can still connect to youth culture - and that is

pervasive when you look at the charts in the UK or US -

and he’s still a classic songwriter, so we can place him with
any kind of producer and he rises to the occasion. The
producers of [Someone You Loved] - TMS - are signed to
us out of the UK, so it’s a great story for us all around.”

Divinely Uninspired... features additional collaborations
with the likes of Jamie Hartman (Calvin Harris/Rag‘N’Bone
Man) and Malay (Frank Ocean/Lorde). Capaldi credits the
co-writing experience with nurturing his prodigious talents.

“The most important thing is that it comes from you
initially,” he advises. “Maybe I’ll start writing album two
by myself, but I’ve definitely become a better songwriter
having worked with other people. Ironically, It took
writing with other people to be able to talk about myself a
bit more in songs.”

As the release draws closer, Walter has become even
more bullish in his projections. “We truly realise that this is
already wildest dream territory. But that doesn’t mean that
we can’t aspire to go beyond that,” he reflects. “I want a No.1
album. I haven’t set a numbers target, but my target is for it
to be as visible for as long as possible and for us to carry on
creating opportunities around that.

“The life cycle [for LPs] is insane now, and I feel like
that expectation is a little bit unhealthy. People are
already saying, essentially, that once you’ve put your
material out on streaming platforms, you’re never going
to get a big global look on another song off that album. So
more and more, you’re having this conversation around,
‘Do we keep one of your best songs off the LP so that you
can have another moment with it?’ In Lewis’ case, we just

.

| S

“The agent was
struggling to think
of anybody that has
managed to achieve
that level of live
success without
an album in
the market”

TED COCKLE
VIRGIN EMI

Tough love: Capaldi
brings out his game face

wanted to provide the best album possible for his fans.

The longer you can keep a body of work visible, the world

around Lewis will grow and I want this to be a real moment

where a guy writing songs in his bedroom can prevail.”
With a few hours left until showtime, here, Music Week

goes mano a mano with Capaldi for a sweary chat about

selfie culture, social media and the business of music...

Can you sum up the madness of the last six months? s
“Towards the end of last year we released the [Breach]

EP, did Shepherd’s Bush Empire, two nights at [Glasgow]
Barrowlands and then Live Lounge for Radio 1, all in the

space of five days. And we had Grace, which was so close

to being Top 40, but then all the fucking Christmas songs
wiped it out and it wasn’t getting played on radio anymore. :)
I suppose I’ve got a bit of imposter syndrome so I was

like, “This is as big as it’s going to get and that’s absolutely
fucking fine’. But then in January, it leapfrogged into the

Top 40 for the first time. People must have just been finding

it themselves, which was exciting, and then Someone You
Loved really started to pick up steam.”

Bruises was the song that got you noticed, right?

“That was never meant to be a big tune, it was just a little

drop in the water. I’d been writing for a year-and-a-half

and I was like, ‘Let me fucking put a song out’ because I

was sick of going to family gatherings with no music online

and them going, ‘Are you still trying that music thing out? =~
It went to No.1 on New Music Friday in America. For

some reason people at Spotify and Apple showed it a lot of
support and thank fuck, because they gave me a career.”

When did things take off on social media?

“Off the back of Bruises, and since February it has just taken
on a life of its own. I used to use social media the exact
same way I use it now, it’s just that no one was fucking
listening. I stopped for about 18 months when I was 16/17
because I was like, ‘I want to be off the grid and I will be
really cool’. I was just being a prick. And then, because I’'d
been away from it for so long, I didn’t know what to post.
It’s quite hard to put yourself out there initially because it’s
one thing if someone says, ‘I hate your music’. It’s another




Lew beauty: Capaldi has
amassed upwards of 1.4m
Instagram followers

thing if they say, ‘I fucking hate you’. I don’t know when
exactly, but I stopped posting things like, ‘Great show tonight
in Birmingham’, and just wanted to have a laugh with it and
do stuff that I was doing when I was 15. My sense of humour
hasn’t evolved much - I talk about pubic hair and going for a
shit and apparently that’s funny. I’'m 22 years old and need to
grow up, but I wanted to take the piss because there is a lot of
negativity on social media. Now, there are even more people
listening to me talk about fucking shiting.”

How often are you getting recognised now?
“It depends where I am, but in the UK and Ireland it’s become

pretty mad, which is fine, I guess. I don’t mind taking pictures R €op le in the
with anybody, I'm totally open for that — I like speaking to indust?y g0,
people who listen to music and it’s nice to meet people who “The social
are essentially giving you a career. But there’s this weird thing ¢ x

where people don’t ask you for a picture, they will just film media strategy 1s
you. 'm halfway through a Bruschetta at TGI Fridays and incredible’ and

someone gets their phone out and starts filming! But for the
most part people have been very nice to me. No one’s coming
up and saying, ‘You’re a wanker’... Yet.”

you’re like, What
strategys!”

Why do you think people have connected with you? LEWIS CAPALDI
“['Puffs out cheeks] I don’t know. I wish I did, because I don’t
have a clue. People in the music industry go, “The social
media strategy is absolutely incredible, man’ and you're like,
‘What fucking strategy?! Do you think if there was a strategy
I would be talking about my arse as much?!” I post shite and
I talk to people online - that’s all I do. It’s very nice when
people seem to like you as well as the music but to be fair, in
2019, I think people like to know who their music is coming
from. They just like to know - I’'m trying to think of a lovely
way to say this - if you’re
a prick or not. And if
you are a prick that will
hinder you, because no
one likes a wanker.”

The (Buck)fast show: Capaldi
relaxes, post-show, with a bottle
of his favourite tipple

What was the album
like to make?
“Oh, stressful and
boring. The guys I
worked with were
brilliant, obviously,
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and I loved writing and arranging it, but the actual recording
process was the most fucking tedious thing ever. I’'ve always
hated recording because all I want to do is play live. 'm not
particularly a perfectionist, which is probably not a good
thing, but if I could go from writing a song to [releasing it]
immediately, I would. That’s very 2019 of me - I want it now!
I suppose I am an millennial. But I'm proud of the album.”

What have you made of the music industry so far?
“You always hear horror stories, but I’ve been given a lot of
free rein. No one’s ever told me what I can and can’t say; no
one’s ever told me what I should and shouldn’t wear; no one’s

| ever told me I need to go to the gym, which is fucking good for

me... This is meant to be fun and when I realised that I started
to enjoy it a lot more. I know people put a lot of money into
these things, but sometimes it’s a bit too serious.”

How do you feel about playing such big venues this
early in your career?

“I’m shitting myself. To be honest, any time I put a tour on
sale I’'m like, “This will probably not sell’ because it’s strange
to think that people will pay money to come and see you. As
far as the Edinburgh [Summer Sessions] were concerned,

it was a fucking massive surprise. I was like, ‘Fuck, 6,000
people, outside, this is not going to go well’, and then it went
really quickly. Then you get a call saying, ‘We want to add

a second date’ and I'm like, ‘Are you fucking stupid? We’ve
won here, take the win and walk away!’ I was on a plane just
about to take off and in the space of time it took for us to
taxi from the terminal, the second show had gone as well.
It’s just weird to keep seeing them go up a step and realise
people are still buying tickets.”

How do you follow a smash like Someone You Loved?
“You don’t try to. I think if you try to follow that with
another Top 10, you’re going to be sorely disappointed. I’d
be very surprised if we had another song in the Top 10.”

We don’t think anyone else would be surprised...
“Thank you, that’s nice of you to say, but it’s so unpredictable.
Sometimes a song will just catch on and maybe lightning
doesn’t strike twice. You need to treat every new song with
the same [respect] and act as if that No.1 didn’t happen,
because if you start getting bogged down in chart positions
you’re always going to be disappointed. We’ll put out another
song and if it doesn’t go on to do what Someone You Loved
has done, it’s fine as far as ’'m concerned because this was
never supposed to happen in the fucking first place. Don’t ask
for too much, let’s not get greedy.”

he screams could shatter glass, the mobile
phone lights are out in force and Dublin’s
3Arena is bursting at the seams, packed to its
13,000-capacity. For a support act.

“This is mental, the last five nights have been some of
the best fucking nights of my life,” announces Capaldi to
his adoring flock. “If you like wee fat guys singing sad songs
you’re in for a fucking treat.”

His six-song set, climaxing - of course — with Someone
You Loved, is delivered with consummate precision and
no little professionalism, but there are plenty of LOLs in
between. “This has been one of the best experiences I've
ever had,” he proclaims. “It comes very close to when I lost
my virginity in my friend’s bathroom...

“I’ll be back to Ireland very soon [he returns next March
to headline]. If you haven’t enjoyed it keep it to your
fucking self please.”

Post-gig, there’s just enough time to savour the moment
with a celebratory bottle of Buckfast. Fame is going to have
a hard time changing this unlikely Instagram icon.

musicweek.com
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THAT YOU’RE BUSY

DID YOU KNOW?

BIMM are the world’s leading provider of music education
with over 6,500 talented students and an active community
of alumni working across the music industry.

We are committed to partnering with industry
leaders to ensure we are fully connected and meeting
your recruitment needs.

MEET YOUR FUTURE TALENT
Our specialist careers advisors can help you access the
next generation of talent through our online talent platform
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CONFERENCE

Recalibrating
Music Business Education

Reboot Conference aims to highlight the key role education can play
in fostering enterprise and developing the creative skills and mindset
needed to succeed in the creative industries of the next decade.

The conference brings together the views of a diverse panel of
stakeholders - including leading professionals, academics, universities
and music industry experts — from both sides of the Atlantic. Together
we will share ideas, trends, research and innovation in teaching
approaches and best practices in music business education.

Tickets on sale now ' rebootconference.co.uk
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where you can promote your internship programmes and
entry level vacancies directly to our rich community of
students and alumni - the largest in Europe.

CONNECT WITH BIMM

If you would like to learn more about how BIMM can
support your recruitment objectives and help your
organisation with a research project or simply understand
how these hard working and creative young people think -
please contact Mel Thornton, Head of Careers

and Employability on 08442 646666 or

email: melthornton@bimm.co.uk.
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Teach the next generation
of music entrepreneurs

ICMP is the pioneer of contemporary music
education in the UK and has been helping
students build successful careers in the
music industry for over 30 years.
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BA (Hons) Music Business & Entrepreneurship
programme starting this September, in the
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« Entrepreneurship
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= Marketing

* Strategic Management

To arrange an informal chat to discuss
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Learn your stripes:
Lianne La Havas holds court
at a BIMM event

—— BY BEN HOMEWOOD ———

ewsflash: the music industry needs to
talk about education.
The message from the sector is

coming loud and clear and, as Music
D Week’s latest special report finds, the
music industry must listen, and listen
D with interest.
/—\ “Music education is in a perilous
state,” says David Barnard, education official at The Musicians’

Union. He’s not one to mince his words.

“Despite Government rhetoric about funding and model
curriculums, our research has shown that the provision of a
quality music education is very patchy and that children from
poorer backgrounds are not getting the same access to music
as their wealthier peers,” Barnard continues. “The headline
figures show that children from families with an annual income
of under £28,000 are half as likely to learn an instrument

The music industry is Changing faster than ever. but compared to those from families with an income of more
. : ) ? than £28,000.”
education remains a bedrock of the business. In a Harry Leckstein, managing director at Tileyard Education —
special report, Music Week gathers the great and the which offers a variety of music MA programmes at a London

complex that houses 1,200 music professionals - is similarly

good of the sector to chew over its biggest issues... forthright on the subject.
“It’s critical that we maintain the highest possible
standards of education,” he says. “Especially at a time where
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our government and local authorities are ignoring

the proven statistics that arts, culture and creative
industries contribute more to the national economy than
agriculture, are cutting funding for arts projects and
reducing music education provision in schools.”

As reported by Music Week in March this year, a new
BPI study found a 21% decrease in state school music
provision over the past five years, and the leading voices
in the education sector say the problem doesn’t end
there. Far from it.

Kwabena Oduro Ayim, COO of music platform Mixtape
Madness, which has helped artists including Headie
One and Unknown T share their music and specialises
in educating up-and-coming talent in all aspects of the
industry, says that accessibility is a key issue.

“Education providers need to make sure they are
providing accessible resources so that all those who need
and seek education are able to gain access to it,” he says.

“People need to look at those who may come from
less privileged backgrounds and ask themselves, ‘Is there
anything stopping someone like that from accessing what
I have on offer?’ If the answer is yes, something must be
changed until everyone is able to have equal access. If it’s
not clear what exactly needs to be changed, then work
needs to be done out to find out.”

Alongside worries surrounding the provision of music
education, there are concerns over whether the industry
is doing enough to focus on the issues at hand.

Kevin Nixon co-founded BIMM, now a beacon of the
business, alongside Sarah Clayman in 2001, and has since
relocated to America, where he is now the president and
co-founder of the Detroit Institute of Music Education
(DIME). Nixon is battling to ensure that the music
executives of today are laying the foundations for future
generations to excel.

musicweek.com

“The biggest
problem is that no
one in the
industry talks
about education”

KEVIN NIXON
DIME GROUP

New gen: The BRIT School is
fostering the talents
of tomorrow

“The biggest problem is that no one in the industry talks
about music education,” he begins.

“No one from the UK industry took any notice of BIMM
until The Kooks broke through from our Brighton college
in 2006. After that we helped many students reach the top
including Tom Odell, George Ezra and James Bay before
we sold up to start DIME.”

Regrettably, Nixon believes, the picture has hardly
changed in the intervening years.

“It’s still the same story, the industry feels it’s someone
else’s job to educate, yet our colleges are full of music
industry people who are now brilliant teachers,” he says.

Nixon’s vision for good music industry education begins
with “responsibility and absence of prejudice”.

His ideal would require changes at the very top of the
business, too.

“Good music education [needs] all three major labels
investing in it and developing music education divisions
that sit alongside A&R, marketing and promotion,” he says.
“It [needs to] value itself beyond charitable donations
like The BRIT School — within this cash-rich subscriptions
era the sector should not need to beg for money, rely on
tax-payers and government handouts for proper modern
music education.”

Nixon’s words are strong, and he’s not finished yet,
calling for: “recognition that success in modern music can
be planned, devised, calculated, researched and executed
alongside any other career or start-up business”.

“Hardly anyone inside the music business has any
interest in these things,” he finishes.

With recent alumni ranging from Octavian, Jade Bird
and Freya Ridings to Rex Orange County, Loyle Carner and
Black Midi, the Croydon-based BRIT School is fully focused
on the talent pipeline.

Principal Stuart Worden spots a troublesome trend.
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School of rock: Music
students at DIME

“There is a worrying trend of reduced music provision
and curriculum time in schools and a restriction to access
to music education to learn, listen and perform,” he says.

“This leads to concerns about the talent pipeline, and
connected to that is the practical issue of the increase in
class sizes in secondary schools. There is a danger that the
focus on skill and bespoke training will decrease.”

Mel Thornton at BIMM shares Worden’s concerns, and is
keen to highlight her organisation’s work with schools.

“Supporting the talent pipeline and ensuring children
in schools are aware of the opportunities presented by the
music industry is one of the biggest talking points,” says
Thornton. “We should all be aware of the work UK Music
are doing to raise awareness of this issue.”

Next month, BIMM will be out in force at The Great
Escape in Brighton, where the education conference will
aim to tackle the issues facing the sector.

“We’re there not only to speak but to listen and learn,”
she says. “Each year, BIMM presents over 400 workshops
in schools, feedback is always great because kids don’t
know about the range of careers involved in music. We
need to think about the technology kids are using now and
think how we can use this to capture their creativity.”

Clearly, the sector is striving to improve, and its different
departments are building up some serious strength.

“Supporting the
talent pipeline and
ensuring children
know about
opportunities in
music is key”

MEL THORNTON
usic punches above its weight,” says Ken BIMM
Foreman, programme leader of the music
business degree course at the Institute of
Contemporary Music Performance (ICMP)
in North London. To maintain its industry value per capita,
Foreman says, the music business must “ensure an ongoing
and high quality pipeline of talent”.

ICMP’s part in this quest revolves around the
recognition that students benefit from being equipped with
an entrepreneurial outlook and skills that enable them to
operate in different areas of the business.

“Music educators should prioritise helping students
to develop the right mindset to recognise, embrace and
manage innovation and change,” Foreman says.

“This is not meant to be a superficial quest for the next
big thing, but a sophisticated understanding of the factors
that stimulate change and shape consumer behaviour.”

Foreman, like many in the business, is considering the
question of whether technology and machine learning can
overtake the traditional idea of an ear and love for music.
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“Our strategic viewpoint is that a symbiosis of both tech
and creative minds will deliver the optimum results for
the industry, in terms of growth and innovation, without
ignoring the fundamental purpose of the industry, which
is to make commercially viable music that people find
entertaining,” he says.

Entertainment is high on the agenda at leading music
accountancy firm CC Young, too. Founder and director
Colin Young says the best preparation for aspiring
accountants revolves around learning and live gigs.

“A good accountant should be legislatively compliant,
financially stringent and, as John Cleese would attest,
boring,” he says. “In the creative chaos of the music
industry, our obligation is to ensure our clients adhere
to financial discipline. That means pay the manager their
management commission and pay HMRC the tax.”

According to Young, music business accountants need
“technical excellence”.

“That is, three years of formal accounting and tax
training with success in the exam hall every six months,”
he explains. “This is a difficult road when the trainee also
has to hold down the day job of rustling through purchase
invoices to keep the taxable profits down. The twist is the
application of technical rigour and discipline to a creative
and chaotic music industry.”

Over at Tileyard, where 50% of its most recent MA music
business graduates have already found employment in
music, Leckstein emphasises the value in learning how to
be comfortable within an ever-modernising industry.

“We try to hold up a window to how our part of the
industry works — how commercial songwriters, producers,
artists and entrepreneurs surf the global independent
music industry wave,” says Leckstein. “Tileyard residents
are largely mixed media creatives who work across multiple
creative sectors. We seek to show our students how to
reach this goal by putting them in the room with these
practitioners on a daily basis.”

At Mixtape Madness, which has partnered with charities
including youth social enterpirse the 4Front Project, the
Roundhouse Charity and the Youth Violence Commission,
CEO Eddie Agyeman is promoting the breadth of
opportunity in the industry.

“The idea that the only roles in the music industry are
those of singer, rapper or producer needs to be dispelled,”
he says. “There are other roles, like A&R, marketing and
engineer, so if your talent isn’t the music itself, there are
ways you can still be involved.”

Through initiatives such as its MM Talks project,
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Mixtape Madness will continue to fight for young people
interested in music, determined to improve accessibility.

“The music industry can be quite ruthless, and in order
to ensure that your art is created and appreciated to its full
potential education is key at all stages,” says CTO Kingsley
Okyere. “If we want to get to a place where artists are not
being hindered by anything other than talent, as it should
be, then the education needs to be made more accessible
to all.”

As technology continues to open doors and the industry
is encouraged towards a progressive future, there’s a
weighty argument supporting the idea that this is a key era
for the business, and it’s not lost on the education sector.

“It is an exciting time to be connected to both the music
industry and music education,” says BRIT School principal
Worden. “Young people are becoming fearless in their
output and this fluidity in their tastes and influences is
thrilling to be around, if we can harness it and make it fly.”

DIME’s Nixon says we’re “at the early stages of what can
be a golden era and that can include how we help the next
generation, but we have to be aware and take care of it.”

Nixon believes the “refloating of the global musical
economy” presents a chance to “bring music to what used
to be the third world”, and DIME is pushing to add to its
international remit, which already includes China.

Looking towards the future, Barnard says The Musicians
Union will continue to “work tirelessly” to support music
education. “The future success of our music industry
requires a broad balance of musical skills, knowledge and
experience, an understanding of business and technology,
creativity and entrepreneurship,” he says.

“A world-class music education requires the synergy of
three key elements: a quality music experience in schools,
working in harmony with music hubs for instrumental
teaching and ensemble experiences and a qualified,
employed and motivated workforce.”

Mel Thornton at BIMM sounds a positive note in
conclusion, citing UK Music research that says that the
creative industries are growing at twice the rate of the
wider economy and are now worth £92 billion to Britain.

“It’s essential to maintain the highest possible standards
of education to inspire the next generation of music
makers and artist teams to think big, be creative and
enterprising,” she says.

“The music industry is never going to stop evolving. The
next generation of music executives need to be lifelong
learners so they keep changing as their roles develop.
Educators should be helping students to constantly adapt.
Keep asking questions and keep an open mind...”

>
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The kids are alright: BRIT
School students in action

“Future music
industry success
requires a balance
of skills, business
understanding
and creativity”

DAVID BARNARD
THE MUSICIANS’
UNION

School rules, OK

The education sector on its biggest challenges...

David Barnard

Education official, The Musicians’ Union

“The continued decline of music in schools.
Resolving this issue requires the Government to be
honest about the impact of its policies and open
to reform. This requires a new modern national
curriculum, proper funding, commitment to
teaching tralnlng, the inclusion of music and the other arts within the
curriculum and an inspection process that embraces music.”

Ken Foreman
Associate dean/programme leader BA (Hons)
music business & entrepreneurship, ICMP
“It’s widely understood that music in schools
is under threat as a result of various policy and
funding decisions. Fewer young people have

2 opportunities to engage in music at an early age,
and this will clearly have a long-term effect on the talent pool if it is
not reversed. For our graduates, it is about making sure they transition
into a job in the industry as they finish their degree.”

Kwabena Oduro Ayim

COO, Mixtape Madness

“The biggest challenge facing the sector is making
sure it operates at the same pace as the music
industry so that educators are always relevant. The
challenge of catering to everyone as the music
industry expands is tough, too.”

Harry Leckstein

Managing director, Tileyard Education
“Surviving the impact of an inevitable reduction in
European and international students to the UK as
aresult of Brexit and its disappointingly populist
wake. However, our industry boasts a number

of excellent industry bodies and associations

that continually voice our concerns to the highest levels and widest
audiences, to welcome students from all countries to come and study
music in the UK in all its fascinating, dynamic and exciting formats.”

Kevin Nixon

President and co-founder, DIME Group
“Academic equality, acceptance and recognition.
Too many fail to recognise brilliance. It’s a daily
struggle to get through to the brainwashed
about what can happen if you take modern music
education seriously.”

Mel Thornton
| Head of careers & employability, BIMM
“The speed with which the music industry is
= 'V‘ changing means that that the curriculum needs to
Il evolve too. The answer is constant dialogue not
just within music, but the wider creative industries.
o There’s more crossover now than ever. Graduates
must be flexible and see the opportunities change presents.”

Stuart Worden

Principal, The BRIT School

“Access. Where are the places young people

are being encouraged to learn music? Why has

it become marginalised in so many educational
institutions when its impact is so significant? With
less funding available in schools to run a music
curriculum, who will we see being encouraged to make music and how
can we impress its value upon the decision-makers?”

 Colin Young

Founder & CEO, CC Young

“How do we as the business managers and
accountants to the artist bring value to the table?
The challenge is a rapid streaming evolution. Our
challenge is to stay agile and relevant.”
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SONGWRITING

The world’s greatest songs. By the people who made them.

THIS WEEK:

M INTERVIEW: BEN HOMEWOOD

started writing High in January
1997. It was at the end of the year
when Ocean Drive had broken for
us and there was a feeling that we
needed to make a second album quickly.

I’'m giving you everything here. On
New Year’s Eve 1996, my wife lost a
baby. We were due to go to Edinburgh
and it was just the most awful... It was
terrible, a really horrible way to end that
year. It was just awful.

I sat down at the piano at my house in
Newrcastle, I was picking out these notes
and I had the makings of the melody.
Then I got into a room with Tunde
[Baiyewu, singer] a couple of weeks later
and put a guide vocal on it. I had, ‘One
day we’re gonna get so high’, ‘We’re
gonna be forever you and me’ and ‘You’ll
always keep me flying high in the sky’,
but I didn’t have the rest of it. Tunde
put down the vocal and, of course, our
management and the record company
heard it and everyone was going, “This is

the tune for the second record, it’s a hit!”.

When we made the first album there
wasn’t any pressure, we’d hadn’t sold
any records so no one was expecting
anything. This time, they were like,
‘Which one’s the hit?” They honed in
on High quite early. We went into the
studio in March in Marival in France,
at the same place where Brad Pitt lived

with Angelina Jolie. It was really isolated.

We started recording, but I was just
trying to write the lyric for High all the
time. I couldn’t. I was under so much
pressure but I had a total blank page and

I thought everything I wrote was rubbish.

I just didn’t think I could do it justice.
That’s the thing with writing songs, you
think, ‘Can I still do this?’.

We came back to London to do the
second half in SARM, Trevor Horn’s
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Back in the 1990s, the Lighthouse Family did emotional pop songs
better than anyone. Here, songwriter Paul Tucker recalls the
heartache and personal upheaval that fed into High, the duo’s most successful hit to date...

beautiful studio in Portobello. The
musical stuff was all done; it was just

the top line that was missing. I was still
trying to write the lyric and we got to the
last day of the session and I still hadn’t
written it. It was driving me mad. I was
in the Gore Hotel in Kensington. I wrote,
‘When you’re close to tears remember
one day it’ll all be over’ and then the rest
of it fell into place.

Oh ho ho! [Laughs]. Can you imagine
the feeling! It’s the best in the world.
You think, ‘That is a tune.” [Laughs].

I can’t find the words. I'm talking like
a footballer now and I'm supposed to
be a wordsmith! This song was bugging
me. The whole time I had one eye on
the second album and one eye on High,
I wanted to be 100% involved in the
studio, but this song was hanging over
my head. It almost had a bit too much
expectation placed on it and it felt like a
huge weight on my shoulders.

What happened at the end of 1996
came out of leftfield, it was a bit of a
bomb going off. It was the catalyst for
the song, the mood, the darkness. You
try and write your way out of a dark
place, to write a song that makes you feel
better and put some sun back in the sky.
That’s what a lot of our songs are, they’re
not ‘everything is brillant’ happy songs,
they’re much darker.

I love where High sits in the
constellation now, I love the stories
people tell me about it. I hear them
all the time; it’s the first dance at
weddings... That’s quite humbling when
you think where it’s travelled from,
you could have picked any song in the
world. It’s fascinating; it’s gone off and
done its journey. It’s the Holy Grail,
you’re obsessively trying to write these
Lighthouse bangers, sometimes you
succeed and sometimes you don’t.

“There was
too much
expectation.

It was a huge
weight on me”
|

PAUL TUCKER
ON HIGH

Leave the lights on:
Paul Tucker (left) and
Tunde Baiyewu return

after 18 years with
new album Blue Sky In
Your Head on May 10

musicweek.com
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Paul Tucker
Release Date
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Polydor

Total UK sales (OCC)
642,251
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THE OFFICIAL UK

SING

TOP Official

Charts Company
"2 * Platinum (600,000)
“)? Gold (400,000)
Foaron Ve awaros Silver (200,000)
© Sales Increase Y Highest Climber

& +50% Sales Increase  QYHighest New Entry

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER)
1 1 5 Lil Nas X Old Town Road Lil Nas X USSM11901941 (Sony DADC UK)
(YoungKio)Kobalt/CC (Reznor/Ross/Hill/Roukema)
2 4 6 Meduza Ft Goodboys Piece Of Your Heart Polydor DEUM71807719 (Sony DADC UK)
(Vitale/Giani/de Gregorio)Universal/Truelove/Dipui (Vitale/Giani/Gregorio/Grimmett/Manning/Cross)
3 2 17 Lewis Capaldi Someone You Loved EMI DEUM71806776 (Sony DADC UK) &

(TMS)Sony ATV/BMG (Capaldi/R: /Kohn/Kelleher/B:

illie uy Interscope USUM71900764 (Sony DADC UK)
(F.O'ConnellUniversal/Kobalt (F.O'Connell/Billie Eilish)

Tom Walker Just You And | Relentless GBARL1601833 (Sony DADC UK)
(Ralph)Universal (Walker)

/BMG ( /

rk/Ned

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER)

Kygo & Rita Ora Carry On Columbia USRC11900838 (Sony DADC UK)
(Kygo/AFSHeeN)Universal/Warner Chappell/BMG/CC (Salmani/Gervell-Dahll/Cumbee/Dunn/Kidron/Rita Ora)

Ariana Grande & Victoria Monét Monopoly Republic USU
=) Univer / /Ave; 2/An

Post Malone Ft Swae Lee Sunflower Republic USUV71803661 (Sony DADC UK)
(Bell/Lang)Sony ATV/Universal/Warner Chappell (Post/Bell/Walsh/Brown/Lang/Rosen)

J Hus Ft GRM Daily Daily Duppy Black Butter GBARL1900477 (Sony DADC UK)
(Nyge/TSB)Warner Chappell/BMG/CC (Jallow/TSB/Nyge

Ellie Goulding Sixteen Polydor GBUM71901344 (Sony DADC UK)
(Mike Wise/FRED/KirkpatrickiGlobal/Warner Chappell/Promised Land/Sony ATV (Goulding/Keen/Gibson/Kearns)

Ariana Grande Break Up With Your Girlfriend, I'm Bored Republic/Island USUM71900409 (Sony DADC UK)
(Max Martin/llya)Kobalt/MXM/SonyATV/WarnerChappell/Universal/BMG (Grande/Martin/Salmanzadeh/Kotecha/Burruss/Briggs)

Panic! At The Disco High Hopes DCD2/Fueled By Ramen USAT21801174 (Arvato) k
(Sinclair)Sony ATV/Kobalt/Warmer Chappel/BMG/

rie/Jeberg/Hollander/Juber/Pritchard/Parx/Sinclair/Young/Lobban-Bean) 0

Ariana Grande 7 Rings Republic/Island USUM71900111 (Sony DADC UK) %

(Brown/Anderson/Foster)Bucks/Universal/Warner Chappell.. (Brown/Foster/Anderson/Monet/Parx/Grande/Vitia/Rogers/Hammerstein /.

7 8 8 Jonas Brothers Sucker Republic USUG11900515 (Sony DADC UK)
(Dukes/Bell)Sony ATV/Downtown/Universal/CC (N.Jonas/R Tedder/J.Jonas/L Bell/Feeney)

8 7 5 Russ Splash & Tion Wayne Keisha & Becky Virgin GBUM71900985 (Sony DADC UK)
(Gotcha)Downtown/CC (Russ splash/Tion Wayne/Gotcha;

9 10 7 Marshmello Ft Chvrches Here With Me Joytime/Positiva USUG11900610 (Sony DADC UK)

(Marshmello/Mac)Universal/Rokstone/Kobalt/Marshmello/Universal (Mac/Marshmello/Mayberry/Doherty/Cook)

Khalid Talk Right Hand USRC11900004 (Sony DADC UK)
(Disclosure)Sony ATV/Universal/Right Hand MG/All The Noise (Robinson/H.Lawrence/G.Lawrence)

Zara Larsson Don't Worry Bout Me Black Butter/Epic/TEN USSM11901360 (Sony DADC UK)
(The Struts)Warner Chappell/Kobalt/MXM/C

Little Mix Ft Ty Dolla Sign Think About Us Syco GBHMU1800089 (Sony DADC UK)
(Kamille/Goldfingers/Bel)BMG/Concord (Purcell/Nordstrom/Nobel

C (Larsson/Yacoub/Soderberg/Nilsson/Jeristrom/Sédahl/Phillips)

11 9 7 Dave Ft Burna Boy Location Dave Neighbourhood GBUM71900578 (Sony DADC UK)
(JAES)Warner Chappell/Universal/Kobalt (Omoregie/Ogulu/Awotowe-Mensah)

12 17 10 Wiley, Stefflon Don & Sean Paul Ft Idris Elba Boasty BMG GB5KW1900082 (ADA Arvato)
(T.M.Bell)Bucks/BMG/Black Butter/STEMRA/Sony ATV/Rabies/CC (Cowie/Bargmann/Bell/Allen/S.Paul/Elba)

13 14 7 Ava Max So Am | Atlantic USAT21900569 (Arvato)
(Cirkut/Thell)Kobalt/TEN (Thell/Smith/Spreckley/Grombacher/Walter/Koci/Puth)

14 22 4 Jax Jones, Martin Solveig... All Day And Night Polydor GBUM71900522 (Sony DADC UK)
(Jax Jones/M.Solveig/M Ralph)Kobalt/Sony ATV/BMG/Warner Chappell (Lam/Picandet/Hill/Steinfeld/Purcell/Bennett/Ralph)

15 15 12 Billie Eilish Bury A Friend Interscope USUM71900770 (Sony DADC UK)
(F.O'Connell)Universal/Kobalt (F.O'Connell/Billie Eilish)

16

‘eek Gifted/Warner Bros GBAHT1900290 (Arvato)
(Steel Banglez/The Elements)Warner Chappell/BMG/CC (Steel Banglez/MoStack/AJ Tracey/K.Wolfsohn/P.Bogumil Goller)

Pink Walk Me Home RCA USRC11900110 (Sony DADC UK)
( P.Thomas/K Moorman)Sony ATV/Warner Chappell/CC (Moore/Scott/Ruess)

Sigrid Don't Feel Like Crying Island GBUV71900031 (Sony DADC UK)
JSony ATV/ f Cousins (Raabe/W.

Lauv & Troye Sivan I'm So Tired... Lauv GBKPL1933763 (Kobalt/AWAL)
(Lauv/Gorres)Kobalt/Sony ATV/Universal/Warner Chappell (Leff/Gorres/T.Sivan Mellet/McLaughlin/Pollack)

21 24 14 Mabel Don't Call Me Up Polydor GBUM71808052 (Sony DADC UK)
(Mac)Universal/Rokstone/BMG (Mac/Purcell/McVey)
22 20 4 Jay1l Your Mrs GRM GBAYE1900233 (Arvato)
(Coolie)CC (Jason Juamni)
23 43 5 Jonas Blue Ft Theresa Rex \What | Like About You Positiva GBUM71900909 (Sony DADC UK)

(Jonas Blue)Universal/Warner Chappell/CC (Robin/Bjernskov/Dissing)

25 34 13 George Ezra Pretty Shining People Columbia GB1101701956 (Sony DADC UK)
(Blackwood)BMG (Ezra)

26 25 24 Lewis Capaldi Grace EMI DEUM71806295 (Sony DADC UK)
(Atkinson/Holloway)BMG/Stage Three (Capaldi/Atkinson/Holloway)

27 Digga D No Diet CGM GB2GX1900156 (Caroline/Sony DADC UK)
(Ghosty)CC (Digga D)

28 29 27 Ava Max Sweet But Psycho Atlantic USAT21802011 (Arvato) %
(Cirkut)Kobalt (Koci/Love/Haukeland/Walter/Lobban-Bean

29 13 2 BTS & Halsey Boy With Luv Astralwerks/BigHit Ent. QM6MZ1917908 (The Orchard)

/RM/Fontana/Schulz/hitman bang/Suga/Weisband/J-hope)

31 31 13 Alec Benjamin Let Me Down Slowly Atlantic USAT21802284 (Arvato)
(Lambroza)Warner Chappell/What Key Do You Want It In/White Rope/Songs With A Pure Tone (Pollack/Lambroza/Benjamin)
32 28 17 A Boogie Wit Da Hoodie Ft 6ix9ine Swervin Atlantic USAT21812918 (Arvato)

Lond Track/A B /QP/Bubba)Sony ATV/WeG

3 27 7 Dave Ft J Hus Disaster Black Butter/Dave Neighbourhood GBUM71900581
(TSB)Warner Chappel/BMG (Omoregie/Jallow/Oladigbolu)
34 32 18 Post Malone Wow Republic USUM71822626 (Sony DADC UK) %

(Dukes/Bell)Sony ATV/Universal (Post/Walsh/Bell/Feeney)

SZA, The Weeknd & Travis Scott Power Is Power RCA USQX91900900 (Sony DADC UK)
(R Reed/Tesfaye/Quenneville/Martin/King Garbage)Kobalt/Universal/Wamer Chappell/Sony ATV/Words & Music.. (Tesfaye/Rowe!.

NSG Ft Tion Wayne Options NSG QM6P41894589 (The Orchard)
(JAES)Black Butter/CC (Arowosaye/Shekoni/Odunwo/D.Mensah/Ojo/Brew/W.Mensah)

Martin Jensen & James Arthur Nobody Discowax DK4YA1903351 (Sony DADC UK)
(M.Jensen/M.Dyhrberg)Sony ATV/Warner Chappell/Kobalt/Concord/BUMA/CODA (P Plested/S Harris/M.Jensen/M.Dyhrberg/.

54 47 7 Dave Streatham Dave Neighbourhood GBUM71900575 (Sony DADC UK)
(Nana Rogues)Warner Chappell/Straightfwd (Omoregie/Nana Rogues)

55 48 3 Blackpink Kill This Love Polydor KRA401900005 (Sony DADC UK)
(Teddy/R Tee/24/BekunBOOM)CC (Teddy Park/Bekuh BOOM)

56 60 9 Bebe Rexha Last Hurrah Parlophone USWB11803381 (Arvato)
(AWells)BMG/Sony ATV/Reservoir/CC (B.Rexha/L Christy/N.Long/AWells

57 56 21 Mark Ronson Ft Miley Cyrus Nothing Breaks Like A Heart Columbia GBARL1801571 (Sony DADC UK)
(Ronson/The Picard Brothers/Jamie xx)Kobalt/Concord/Universal/Sony ATV/Stellar/BMG... (Ronson/Cyrus/Juber/Brenneck/.

58 57 36 Marshmello & Bastille Happier Positiva USUG11801651 (Sony DADC UK)
(Marshmello)Rokstone/Universal/Marshmello/Kobalt (Mac/D.Smith/Marshmello)

59 65 41 Benny Blanco, Halsey & Khalid Eastside Interscope/Right Hand USUM71809132 (Sony DADC UK)
(B.Blanco/Watt/Cashmere Cat)Sony ATV/Ed Sheeran/Universal (Levin/Perez/Robinson/Frangipane/Sheeran)

60 61 56 Tom Walker Leave A Light On Relentless GBARL1701655 (Sony DADC UK)

(Mac)Universal/Rokstone (Mac/Walker)

61 72 36 Calvin Harris & Sam Smith Promises Columbia GBARL1801049 (Sony DADC UK) %
(Calvin Harris)Sony ATV/Stellar/Naughty Words/FMLY/BMG (Wiles/Smith/Reyez)

62 49 2 Geko x French Montana x Ay Em New Money 3 Beat GBSXS1900032 (Sony DADC UK)
(3 Weathers/Mandeep Sing)3Beat/Sony ATV/Universal/CC (H.Elshabli/AAhmed/M Sing/K Kharbouch/J.Lee)

63 /3 28 Jess Glynne Thursday Atlantic GBAHS1800454 (Arvato) k

(Mac)u |/Rokstone/BMG/Black Butter/Sony ATV/Ed Sh

(Mac/sh:
ffset Ft Cardi B Clout Motown/Quality Control USUG11802308 (Sony DADC UK)
(Cubeatz/Southside)Reservoir/Warner Chappell/Sony ATV (Cephus/K.Gomringer/Luellen/Almanzar/T.Gomringer)

Calvin Harris & Dua Lipa One Kiss Columbia/Warner GBARL1800368 (Sony DADC UK) %
(Harris)Sony ATV/Universal/t Wiles/Dua Lipa/Reyez)

Daddy Yankee & Katy Perry Ft Snow Con Calma (Remix) Virgin US2BU1900125
/ Grier/Lear ' Vi

Roddy Ricch, Chip & Yxng Bane Ft The Plug How It Is The Plug UKS2R1900003
an D/Jack The PluglThe Plug (Roddy Ricch/Chip/Yxng Bane)

Re-Entry

(Speaker Bangerz/S

Jonas Brothers Cool Polydor USUG11901025 (Sony DADC UK)
(Tedder/Skelton)Downtown/Universal/CC (J.Jonas/K Jonas/N.Jonas/Smith/Tedder/Skelton)

Loyle Carner & Jorja Smith Loose Ends EMI GBUM71900080 (Sony DADC UK)
(J.Rakei/D.Parry)Kobalt/CC (B.Coyle-Larner/J Rakei)

70 67 9 Giggs Baby No BS GBUM71900171 (Sony DADC UK)

(The FaNaTiX)BMG (Giggs)

71 Ed Sheeran Perfect Asylum GBAHS1700024 (Arvato) 4
(Hicks/Sheeran/B Blanco)Sony ATV/Ed Sheeran Ltd (Sheeran)

72 75 9

Rita Ora Only Want You Atlantic GBAHS1800676 (ADA Arvato)
(Watt/Bell)Sony ATV/Kobalt/Prescription/Reservoir/CC (E.Warren/A Tamposi/A Wotman/L Bell/C.A.Rosen)

35 35 30 Lady Gaga & Bradley Cooper Shallow Interscope USUM71813192 (Sony DADC UK)
(Lady Gaga/Rice)Sony ATV/Universal/Downtown/Concord (Germanotta/Ronson/Rossomando/Wyatt)

36 35 15 Sam Smith & Normani Dancing With A Stranger Capitol GBUM71807386 (Sony DADC UK)
(Stargate/Jimmy Napes)Sony ATV/Stellar/Salli Isaac/Downtown (Smith/Eriksen/Hermansen/Napier/Hamilton

37 26 8 Billie Eilish Wish You Were Gay Interscope USUM71900767 (Sony DADC UK)

(F.O'Connell)Universal/Kobalt (F.O'Connell/Billie Eilish)
38 36 11  TheChainsmokers...\Who Do You Love Distuptor USQX91803661 (Sony DADC UK) 0
(The Chainsmokers/Felder)Sony ATV/Universal/Kobalt/Resenvoir... Taggart/Pall/Felder/Douglas/T Riey/Hernmings/Hood/Inwin/.)
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73 64 8 Octavian Ft Skepta & Michael Phantom Bet Black Butter GBARL1900160 (Sony DADC UK)
(Keanu Torres)Sony ATV/Stellar/CC (Octavian/M.Phantom/Payday/Keanu Beats)
74 58 3 Khalid & John Mayer Outta My Head Right Hand USRC11900439 (Sony DADC UK)

(Hill/Mayer/Digi)Sony ATV/All The Noise/Olney/BMG/Reach (Robinson/Hill/Aarons/Chammas/Mayer)

Florence + The Machine Jenny Of Oldstones (Game Of Thrones) EMI QMEU31905853 (Sony DADC UK)
(Bartlett/Welch)L-T (Djawadi/Weiss/Benioff/GRR Martin)

© Official Charts Company. All Rights Reserved
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’ Official Singles Chart

ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, (Ds, vinyl and other physical formats and weighted audio streams.

Man about town: Lil
Nas X coasts to second
week as singles No.1

M BY ALAN JONES

he shortest No.1 in The UK since 1963, at just 112
I seconds long, Lil Nas X’s viral victor, Old Town
Road, spends its second week at the summit with
consumption up a further 5.40% week-on-week at 84,648 units,
including 78,493 from sales-equivalent streams.

The track, which also remains at No.1 in America for the
20-year-old from Atlanta, is indebted to audio streaming,
where it is far ahead of the field, although it trails at No.8 on
video streams and is No.4 on paid-for downloads.

Just over a year after his death, Swedish DJ Avicii’s first
posthumous release SOS - featuring a vocal from Aloe Blacc -
advances 12-6 (34,741 sales) becoming his 10th Top 10 single
and Blacc’s third. It is taken from the upcoming Avicii album
Tim, on which he was working at the time of his death.

Talk returns to the Top 10 for Khalid, bouncing 11-10
(32,663 sales).

Piece Of Your Heart is up for the fifth week in a row
for Italian production trio Meduza and UK pop/rock trio
Goodboys, climbing 4-2 (64,544 sales).

US producer/DJ Marshmello scored his fifth Top 10 hit,
and Scots band Chvrches their first last week with their
collaboration Here With Me, which continues to improve,
rising 10-9 (32,742 sales).

The rest of the Top 10: Someone You Loved (2-3, 63,547
sales) by Lewis Capaldi, Bad Guy (3-4, 59,609 sales) by Billie
Eilish, Just You And I (5-5, 44,235 sales) by Tom Walker,
Sucker (8-7, 34,619 sales) by The Jonas Brothers and Keisha &
Becky (7-8, 33,066 sales) by Russ & Tion Wayne.

It is a fraction over a year since rapper Lil Dicky’s maiden
hit Freaky Friday - a collaboration with Chris Brown - reached
No.1. He returns to the chart with charity single Earth (No.24,
18,390 sales), from which all proceeds go to The Leonardo
DiCaprio Foundation.

London drill artist Digga D’s first hit, No Diet, debuts at
No.27 (16,011 sales). Carry On is a collaboration between
Kygo and Rita Ora. Taken from the new Pokemon Detective
Pikachu film, it provides his 11th hit and her 22nd, debuting at
No.39 (12,250 sales).

Meanwhile, Game Of Thrones provides the ‘inspiration’
for a new multi-artist album, For The Throne, that dropped
on Friday and includes contributions from Ellie Goulding,
Mumford & Sons and James Arthur as well as Power Is Power,
which debuts at No.49 (10,499 sales) for SZA, The Weeknd
& Travis Scott. It is SZA’s eighth hit, The Weeknd’s 33rd
and Scott’s 15th. For The Throne does not include Jenny Of
Oldstones by Florence + The Machine, which was recorded
for and appeared in the second episode of the current series,
and which makes a No.75 debut (6,548 sales).

musicweek.com

Old Town Road - Lil Nas X (Lil Nas X)
This week’s sales: 84,648 | Downloads: 6,155 |
Streams: 78,493 | Total sales to date: 258,282 |

One horse race: :
Old Town Road is *
the shortest UK :
No.1 since 1963 *

Also new to the chart are: Clout (No0.64, 7,276 sales) by
Offset feat. Cardi B; and Con Calma (No.66, 7,084 sales) by
Daddy Yankee + Katy Perry feat. Snow.

Jax Jones scores his seventh consecutive Top 20 hit as
All Day And Night jumps 22-14 (26,514 sales). The track is a
collaboration with French DJ Martin Solveig, for whom it is
the third Top 20 hit, and American singer Madison Beer.

The fastest riser within the Top 75 is What I Like About
You which sprints 43-23 (19,232 sales) for Jonas Blue feat.
Theresa Rex. On the verge of becoming his eighth Top 20 hit,
it debuted three weeks ago at No.7o for perennial slow starter
Blue, who has never had a single debut inside the Top 20 with
only two making first week Top 40 placings.

Also climbing to new peaks are: So Am I (14-13, 28,410
sales) by Ava Max, Pretty Shining People (34-25, 16,944
sales) by George Ezra, Daily Duppy (45-42, 11,843 sales) by
J Hus feat. GRM Daily, Sixteen (50-43, 11,285 sales) by Ellie
Goulding, Don’t Worry Bout Me (53-47, 10,626 sales) by
Zara Larsson and Nobody (59-52, 8,910 sales) by Martin
Jensen & James Arthur.

Falling short of the Top 75 on its first full week of availability
is Medellin (feat. Maluma), the introductory single from
Madonna’s forthcoming 14th studio album, Madame X. It
opens at No.87 (5,893 sales).

Overall singles sales are up 4.16% week-on-week at
18,367,614, 6.38% above same week 2018 sales of 17,265,661.
Paid-for sales are down 10.41% week-on-week at 682,550, and
are 35.57% below same week 2018 sales of 1,059,398.
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TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)

1 2 4 Billie Eilish When We All Fall Asleep, Where Do We Go? Interscope 7742762 (Sony DADC UK)
(F.OConnel)

2 3 71 Motion Picture Cast Recording The Greatest Showman OST Atlantic 0075678659270 (Arvato) % 6

(Wells/Paul/Lacamoaire/Sinclair/Lewis/Trapanese/Reed/Gubman)

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)

39 28 22

Take That Odyssey Polydor/Sony Music CG 6788485 (Sony DADC UK)
(Barlow/Heap/Price/Shanks/Wright/Kurstin/Griffin/Levine/Brothers in Rhythm/Norton/Sigma/Lenzie/Edwards/Porter/Red Triangle/.

Olly Murs You Know | Know RCA 19075894932 (Sony DADC UK)
(Mac/TMS/Robson/Riley/Zara/Digital Farm Animals/ The Six/Hibell/Cutfather/PHD/Babalola/Lewis/Wallevik/Davidsen/.

40 40 24

Loyle Carner Not Waving, But Drowning EMI AMFCD12 (Sony DADC UK)
(Rakei/Misch/Joice/kwes/Kleff/Parry/Wilson)

4 38 57 George Ezra Staying At Tamara's Columbia 88985471342 (Sony DADC UK)
(Blackwood)
5 6 27 Queen Bohemian Rhapsody - OST Virgin 7708426 (Sony DADC UK) %

(Queen/May/Taylor/Fredriksson/Macrae/Shirley-Smith/Baker/Mack/Stone/Bowie/Richards)

41 26 5 Michael Ball Coming Home To You Decca 7735613 (Sony DADC UK)

(Ball/tbc)
42 Lizzo Cuz | Love You Atlantic 0075679853585 (Arvato)

(X Ambassadors/Oak/Ricky Reed/Nate Mercureau/Lizzo/Sweater Beats/Dan Farber/Wincorn/Sabath/Zaire Koalo/Trevorious/tbc)
KSI & Randolph New Age KSI & Randolph 0194271173409 (Distrokid)
(The Citrus Clouds/Kzift/P2J/Randolph/Zagor/Zeeshan)

43 17 2

6 5 8 Tom Walker What A Time To Be Alive Relentless 19075801772 (Sony DADC UK)
(M Spencer/S.Mac/J Abbiss/T Walker/J Quarmby)
7 1 2 BTS Map Of The Soul: Persona Big Hit Ent. BHK1057 (The Orchard/Proper)

(Arcades/FRI

/Pdogg/Bad Milk/McCoan)

44 52 28 Mabel Ivy To Roses Polydor 0602567066361 (Sony DADC UK)
(GA/JD Reid/Weathers/O'Donnell/Jax Jones/Ralph/Crocker/Pott/Poole/Bless Beats/Kito/Compass/Tre Jean-Marie) %11
45 54 253  EdSheeran X Asylum 2564628590 (Arvato)

(Williams/Gosling/Ruben/Blanco/Haynie/Bhasker/McDaid)

The Rolling Stones Honk Polydor 7745199 (Sony DADC UK)
(The Glimmer Twins/Miller/Don Was/K Kimsey/M.Clifford/Lillywhite/The Dust Brothers)

9 12 11 Ariana Grande Thank U, Next Republic/Island 7737803 (Sony DADC UK)
)

(Pop Wansel/H Pe /Bi i

Jade Bird Jade Bird Glassnote GLS024202
(Felice/Baron)

Beyoncé Lemonade Columbia/Parkwood Ent. 88985336822 (Sony DADC UK) %
(Garrett/Beyoncé/Diplo/Koenig/White/Dixie/Melo-X/Gordon/Hit-Boy/DannyBoyStyles/Ben Bilions/Boots/Delicata/Dean/V Berry Il/Blake/.

(tbc)

Khalid Free Spirit Right Hand 19075919372 (Sony DADC UK)
(Digi/Riley/K McKenzie/Al Shux/D'Mile/Stargate/C. Handsome/Kosiak/Disclosure/Murda Beatz/Doc McKinney/Hill/DJ Dahi/Hitboy/.

14 15 29 Lady Gaga, Bradley Cooper and... A Star Is Born OST Interscope 6777553 (Sony DADC UK) %
(Cooper/Nelson/Lady Gaga/Newman/Rice/Cobb/Nilan/Monson/Blair)

15 Showaddywaddy Gold Crimson CRIMCD628 (Sony DADC UK)
(Hurst/Showaddywaddy/Wainman)

16 14 7 Dave Psychodrama Dave Neighbourhood 7749028 (Sony DADC UK)

(K Evans/Nana Rogues/FT Smith/Jae5/Omoregie/TSB/169/1Mind)

The Fat White Family Serfs Up! Domino WIGCD401 (PIAS Cinram)
(The Fat White Family/Liam D May)

18 16 51 Billie Eilish Don't Smile At Me Interscope 5791948 (Sony DADC UK)
(O'Connell)
19 18 112 Ed Sheeran =+ Asylum 0190295859039 (Arvato) %10
(Mac/Sheeran/Elizondo/Hicks/B.Blanco/McDaid/Killbeatz/Labrinth)
20 21 23 Fleetwood Mac 50 Years - Don't Stop Rhino 0603497855612 (Arvato)
(Fleetwood Mac/Dashut/Caillat)
21 22 99 Dua Lipa Dua Lipa Warner Bros 0190295938482 (Arvato) k
(Kozmeniuk/Axident/Big Taste/Miguel/J Reynolds/Digital Farm Animals/Principato/Levine/Wells/Grades/Kirkpatrick/Flannigar/.
22 20 28  JessGlynne Always In Between Atlantic 0190295595906 (Arvato)k

(Mac/Knox B /Gad/Bell/St:

ith/Electric/Ralph/BI

tta/Coffer/Langebaek/Fred/ L
M Huncho Utopia Island 7757292 (Sony DADC UK)

(J.Youngs/Earl On The Beat/Quincy/Epikh/Cor Mill/Rawbone/Young Chencs/G8freq/San Adreaz/Xtravulous)

Queen The Platinum Collection Virgin 2772417 (Sony DADC UK) %7
(Baker/Queen/Mack/May)

46 35 11 AJ Tracey AJ Tracey AJ Tracey 0190296916632 (ADA Arvato)
(Cadenza/Maaly Raw/Nyge/Steel Banglez/Hazard/Sushi Ceej/Kazza/Rex Kudo/Charlie Handsome/IMind/Wallis Lane/Keith Varon/.
47 39 559 Eminem Curtain Call - The Hits Interscope 9887893 (Sony DADC UK) %7

do/Bass/The R

Jess Glynne | Cry When | Laugh Atlantic 0825646153183 (Arvato)
(Mac/Knox Brown/Starsmith/Patterson/TMS/Naughty Boy/Clean Bandit/Bless Beats/Gibbon/Robson-Scott)

Beyoncé Beyoncé Columbia 88843032512 (Sony DADC UK) 2
(Ammo/Beyonce/BOOTS/Detail/ Timbaland/Harmon/Soko/Pharrell/Polachek/Dean/Wane/Hit-Boy/Proctor/Shebib/Jordan/.

48

George Ezra Wanted On Voyage Columbia 88843032252 (Sony DADC UK) %4

Blackwood

51 45 58 Xxxtentacion ? Bad Vibes Forever 0842812106736 (Sony DADC UK)
(Xxxtentacion/Cunningham/Dell Soda/Soukiasyan/P.Soul/ TM88/Tre pounds/Wages/Den Beats/Smash David/ Z3N)
52 58 52 Anne-Marie Speak Your Mind Asylum 0190295664503 (Arvato)
(Mac/Invisible Men/White/TMS/Nicita/Geiger/Ball/ Decilveo/Loco/Lennox/Monson/Lostboy/Manson/FT Smith/Meredith)
53 56 128 David Bowie Legacy Parlophone 0190295919900 (Arvato) k
{Rodgers/Bowie/Visconti/Queen/Scott/Dudgeon/Maslin/Winstanley)
54 73 25 Jax Jones Snacks Polydor 0602577162411 (Sony DADC UK)
(Jax Jones/Ralph)
55 69 731 Oasis(What's The Story) Morning Glory? Big Brother RKIDCDOO7 (PIAS Sony DADC UK) %15
(Morris/Gallagher)
56 68 604 Michael Jackson Number Ones Epic 5138002 (Sony DADC UK) %8
(Jones/Jackson/Various)
57 49 10 D-Block Europe Home Alone D-Block Europe 0602577517853 (Caroline/Sony DADC UK)
(M3 Prod Mybe Hitz/Yung Lando/N1/Gruspro/lce Starr/Cage Beats/Sound Boi 100/808 Melo/Ambezza/N.London/Nyje/Ayy Walker!.
58 65 321 Pink Greatest Hits - So Far!!! LaFace 88697807232 (Sony DADC UK) %3

(Perry/Briggs/Austin/Storch/Armstrong/Fields/Mann/Machopsycho/Dr. Luke/Martin/Kasz Money/Pink/Danja/Shellback)

J Hus Common Sense Black Butter 88985338822 (Sony DADC UK)
(JAE5/The Compozers/Oyadare/iO/Steel Banglez/TSB/Show N Prove)

ace for Love Interscope 0602577516528 (Sony DADC UK)
(Mira/Boi-1da/Hit-Boy/Faiyaz/Paperboy Fabe/Watt/Bell/Dukes/Purps On The Beat/Yung Exclusive/Cardo/Rvssian/NolD/DY/.

Post Malone Stoney Republic/Island 5731701 (Sony DADC UK)
(FKi 1st/Kudo/Cashio/Dukes/Vinylz/DJ Mustard/Twice As Nice/Post Malone/lllangelo/Bell/Handsome/Mosley/Evans/

zsm

aland/Har

Drake Scorpion Cash Money/Republic 0602567879121 (Sony DADC UK)
(NO 1.D/Shebib/T Keith/Cadastre/Nonstop Da Hitman/PartyNextDoor/The 25th Hour/Cardo/Young Exclusive/Boi-1da/O.Mane/.

63 66 247 Sam Smith In The Lonely Hour Capito
FT Smith/Ty
64 George Michael Twenty Five Aegean 88697009002

(Michael)

27 25 52

Post Malone Beerbongs & Bentleys Republic/Island 6749111 (Sony DADC UK) &
{Malone/Cashio/Blueysport/Bell/Dukes/Walton/Storch/Ave/Youngblood/Bright/Bijan/PartyNextDoor/ Tank God/Watt/Swish/...0

28 24 6 Jack Savoretti Singing To Strangers BMG 4050538452839 (ADA Arvato)

(Cam Blackwood)

Bananarama In Stereo IN SYNK SYNK1CD (Absolute/Sony DADC UK)

(Masterson/Richard X)

Ariana Grande Sweetener Republic/Island 6783809 (Sony DADC UK)
(llya/MaxMartin/Pharrell W./Hitooy/T Brown/BM Baptiste/Anderson/Foster)

Destiny's Child #1's Columbia 82876739282 (Sony DADC UK) %
(Foster/Gatica/B Knowles/M Knowles/Poke and Tone/Rooney/Dent/Harrison/Swizz Beatz/Briggs/Elliot/Alexander/Jerkins/Fusaril

Gerry Cinnamon Erratic Cinematic Little Runaway 0609311349374 (AWAL/Proper)
(Gerry Cinnamon/C.Marshall/D.Greene)

30 29 21  Clean Bandit What Is Love? Atlantic 0190295552589 (Arvato)
(Patterson/Ralph/Chatto/FRED/Mac/Ilya/Lotus IV/Bunetta/Invisible Men/Salt Wives)

31 4 2 The Chemical Brothers No Geography Virgin XDUSTCD11 (Sony DADC UK)
(The Chemical Brothers)

32 55 1114 Bob Marley & The Wailers Legend Tuff Gong 5489042 (Sony DADC UK) %12

(Marley/Various)

68 72 294  Arctic Monkeys AM Domino WIGCD317 (PIAS Cinram) %3
(Ford/Orton)
69 36 7 Sigrid Sucker Punch Island 7726644 (Sony DADC UK)
( Sjelie/Odd Martin Skalnes/Skalnes/Holter/Solstrand/Berger/Stilling)
70 61 48 Shawn Mendes Shawn Mendes EMI 0602537929856 (Sony DADC UK)

(Geiger/Mendes/Bell/Mercereau/Mayer/Tedder/Skel

Little/Kirkpatrick)

33 34 1205 ABBAGold - Greatest Hits Polydor 2752259 (Sony DADC UK) %18

(Andersson/Ulvaeus)

34 37 41 Motion Picture Cast Recording Mamma Mia! Here We Go Again Polydor 6768570 (Sony DADC UK) %
{Andersson)

35 41 76  Elton John Diamonds Mercury/UMC 6700657 (Sony DADC UK)k
(Dudgeon/Jonm/Frarks/Thomas/Michael/Leonard/Bel/T-Bore Bumety/Belotte/Bacharach/C.B:

Fleetwood Mac Rumours Rhino 8122796778 (Arvato) k13
(Fleetwood Mac/Dashut/Caillat)

37 38 420 Oasis Time Flies - 1994-2009 Big Brother RKIDCD66 (PIAS Sony DADC UK) %3
(Oasis/Coyle/Morris/Stent/Sardy/Gallagher)

38 35 22 Rita Ora Phoenix Atlantic 0190295551575
lac/Alesso/! Jacl

36 | Music Week 29.04.19

The Beatles 1 Apple Corps 0830702 (Sony DADC UK) % 11

(McCartney)

72 60 21 The 1975 A Brief Inquiry into Online Relationships Dirty Hit/Polydor 7700441 (Sony DADC UK)
(Daniel/Healy)

73 9 2 Fontaines DC Dogrel Partisan PTKF21662 (PIAS Cinram)

(Dan Carey)

Dido Still On My Mind BMG 4050538455793 (ADA Arvato)
(Dido/Rollo/Hulbert/Adam/Rahman/Louder)

© Official Charts Company. All Rights Reserved.
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ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, (Ds, vinyl and other physical formats and audio streams weighted using SEA2 methodology.

Asleep easy: Billie
Eilish rebounds to
albums summit

M BY ALAN JONES

hen We All Fall Asleep, Where Do We Go? bounces
s ; s ; 2-1 for Billie Eilish, although its sales are down
for the third straight week, falling 20.55% to 15,134
units (including 11,331 from sales-equivalent streams). The last
album to be No.1 on lower consumption was Ed Sheeran’s +,
which topped the chart on sales of 13,975 copies 87 weeks ago.

Eilish tops the chart for the third time in four weeks because
BTS’ Map Of The Soul: Persona EP — the first ever No.1 on the
album chart by a South Korean act - suffers a 72.30% dip in sales
week-on-week to slide to No.7 (7,346 sales).

A little over two years after his acclaimed first album,
Yesterday’s Gone, debuted and peaked at No.14 (5,154 sales),
24-year-old South London hip-hop artist Loyle Carner’s
reflective and compelling second album Not Waving, But
Drowning is the week’s highest new entry, making a significant
splash as it debuts at No.3 (8,838 sales). Yesterday’s Gone was
nominated for the Mercury Music Prize, and won Carner a brace
of BRITs nominations in 2018, and has thus far sold 69,573 units.

Veteran chart campaigners The Rolling Stones’ new set
Honk - issued in a standard edition reprising 36 recordings from
the 15 studio albums they have released since 1971, and a deluxe
edition adding 10 recent live recordings — opens at No.8 (6,514
sales), becoming the band’s 38th Top 10 album.

Its weekly consumption falling below 10,000 units for the
first time in 69 weeks, The Greatest Showman soundtrack
nonetheless rallies 3-2 (8,839 sales). It is in the Top 10 for the
68th week in a row.

Jade Bird achieved substantial exposure for Love Has All
Been Done Before, which reached No.31 on the radio airplay
chart in January, and current single, My Motto, which peaked at
No.45 last week. Both songs are on the eponymous first album
of the 21-year-old singer/guitarist from Northumberland, which
debuts at No.10 (5,414 sales) and on which she wrote all the
songs single-handedly.

The rest of the Top 10: Staying At Tamara’s (8-4, 7,647 sales)
by George Ezra, Bohemian Rhapsody (6-5, 7,555 sales) by
Queen, What A Time To Be Alive (5-6, 7,413 sales) by Tom
‘Walker and Thank U, Next (12-9, 5,505 sales) by Ariana Grande.

It is 45 years since the release of rock revivalists
Showaddywaddy’s debut hit single, Hey Rock And Roll, and to
mark the occasion, the Demon label has released their new 3CD,
60-song compilation Gold, which includes all of their 23 Top 40
hits, nine of which made the Top 10. Debuting at No.15 (4,671
sales), it delivers the 11th Top 775 album of the Leicester band’s
career, is their first chart entry since 2004, and their highest
charting album since Crepes & Drapes reached No.8 in 1979.

London-based septet Fat White Family failed to make the
Top 200 with their 2013 debut, Champagne Holocaust, and

musicweek.com

When We All Fall Asleep, Where Do We Go? - Billic Eilish (Interscope)

This week’s sales: 15,134 | Physical: 2,829 | Downloads: 974 |
Streams: 11,331 | Total sales to date: 106,57 |

Billie club: :

When We All Fall Asleep, :
Where Do We Go? has :
returned to No.1in its *
fourth week on the chart

reached No.61 with 2016 follow-up, Songs For Our Mothers.
Third album Serfs Up! performs much better, debuting this
week at No.17 (4,451 sales); 2,097 of those sales are for the 12/
edition of the album, which tops the vinyl album chart.

On its first full week of sales and streaming, Beyoncé’s live
album, Homecoming, jumps 88-25 (3,121 sales). It is Beyoncé’s
16th chart album, including seven as part of Destiny’s Child.
Simultaneous with its release, Beyoncé’s back catalogue was
made available on platforms other than Tidal, prompting Top
75 re-entries for 2016 No.1 album Lemonade (No.11, 5,212 sales)
and 2013’s eponymous No.2 album Beyoncé (180-49, 1,852 sales)

Arguably Britain’s most successful girl group of all-time,
Bananarama are a duo consisting of Sara Dallin and Keren
‘Woodward these days, and their first album of new material in
a decade is In Stereo, which debuts at No.29 (2,642 sales). It is
the 12th chart album bearing the Bananarama brand and their
highest charting studio album since Wow reached No.26 in 1987.

Lizzo makes her album chart debut with third studio album
Cuz I Love You debuting at No.42 (2,155 sales).

Now That’s What I Call Music! 102 is No.1 on the compilation
and combined album charts for the second straight week, on
sales of 34,732 copies. Its two-week sales of 115,219 trail same
stage sales of 174,811 of 2018 equivalent Now! 99 by 34.09%.

Overall album sales are down 8.64% week-on-week at 1,676,096,
4.86% below same week 2018 sales of 1,761,704. Sales-equivalent
streams accounted for 1,173,579 sales, a record 70.02% of the
total. Sales of paid-for albums are down 31.17% week-on-week at
502,517, 36.65% below same week 2018 sales of 793,185.

»
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TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER) TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER)

1 2 4 Lil Nas X Old Town Road Lil Nas X USSM11901941 (Sony DADC UK) 39 15 10 Ariana Grande Break Up With Your Girlfriend, 'm Bored Republic/Island USUM71900409 (Sony DADC UK)
(YoungKio)Kobalt/CC (Reznor/Ross/Hill/Roukema) (Max Martin/llya)Kobalt/MXM/SonyATV/WarnerChappell/Universal/BMG (Grande/Martin/Salmanzadeh/Kotecha/Burruss/Briggs)
2 1 16 Lewis Capaldi Someone You Loved EMI DEUM71806776 (Sony DADC UK) % 40 42 26 Post Malone Ft Swae Lee Sunflower Republic USUV71803661 (Sony DADC UK) *
(TMS)Sony ATV/BMG (Capaldi/Roman/Kohn/Kelleher/Bames) (Bell/Lang)Sony ATV/Universal/Warner Chappdl (Post/Bell/Walsh/Brown/Lang/Rosen)

4 41 9 Cardi B & Bruno Mars Please Me Atlantic USAT21811659 (Arvato)

O (The Stereotypes/8 Marsisony ATV/Warner Ch
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eart Polydor DEUM71807719 (Sony DADC UK)
(Vitale/Giani/de Gregorio)Universal/Truelove/Dipui (Vitale/Giani/Gregorio/Grimmett/Manning/Cross)

5 6 14  Tom Walker Just You And | Relentless GBARL1601833 (Sony DADC UK) O 43 55 4 Jonas Blue Ft Theresa Rex What | Like About You Positiva GBUM71900909 (Sony DADC UK) O

riana Grande 7 Rings Repubt\c/\sland USUM71900111 (Sony DADC UK)
(Brown/Anderson/Foster)Bucks/Universal/Warner Chappell/.. (Brown/Foster/Anderson/Monet/Parx/Grande/Vitia/Rogers/.

(Ralph)Universal (Walker) (Jonas Blue)Universal/Warner Chappell/CC (Robin/Bjernskov/Dissing)

6 4 14 Calvin Harris & Rag'N'Bone Man Giant Columbia GB1101801908 (Sony DADC UK) % 44 48 12 Little Mix Ft Ty Dolla $Sign Think About Us Syco GBHMU1800089 (Sony DADC UK)
(Calvin Harris/ / 15 IMiller) /Be)BMG/Concord (Purcell /

ks/Rese amme/bolc

7 30 4 Russ Splash & Tion Wayne Keisha & Becky Virgin GBUM71900985 (Sony DADC UK) J Hus Ft GRM Daily Daily Duppy Black Butter GBARL1900477 (Sony DADC UK)
(Gotcha)Downtown/CC (Russ splash/Tion Wayne/Gotcha) (Nyge/TSB)Warner Chappell/BMG/CC (Jallow/TSB/Nyge)

8 7 7 Jonas Brothers Sucker Republic USUG11900515 (Sony DADC UK) 46 47 10 D-Block Europe Kitchen Kings D-Block Europe GB2DY1900071 (Caroline/Sony DADC UK)
(Dukes/Bell)Sony ATV/Downtown/Universal/CC (N.Jonas/R Tedder/J.Jonas/L Bell/Feeney) (Vybe Hitz)CC (Young Adz/Dirtbike LB/Vybe Hitz)

9 Dave Ft Burna Boy Location Dave Neighbourhood GBUM71900578 (Sony DADC UK)

(JAE5)Warner Chappell/Universal/Kobalt (Omc

Mensah)

10 11 6 Marshmello Ft Chvrches Here With Me Joytime/Positiva USUG11900610 (Sony DADC UK) 0 48 33 2 Blackpink Kill This Love Polydor KRA401900005 (Sony DADC UK)

(Marshmello/Mac)Universal/Rokstone/Kobalt/Marshmello/Universal (Mac/Marshmello/Mayberry/Doherty/Cook) (Teddy/R Tee/24/BekuhBOOM)CC (Teddy Park/Bekuh BOOM)

11 9 10 Khalid Talk Right Hand USRC11900004 (Sony DADC UK) 49 Geko x French Montana x Ay Em New Money 3 Beat GBSXS1900032 (Sony DADC UK)
(Disclosure)Sony ATV/Universal/Right Hand MG/All The Noise (Robinson/H.Lawrence/G.Lawrence) (J.Weathers/Mandeep Sing)3Beat/Sony ATV/Universal/CC (H.Elshabli/A. Ahmed/M.Sing/K Kharbouch/J.Lee)
12 Avicii Ft Aloe Blacc SOS Virgin SE5R71900201 (Sony DADC UK) 50 Ellie Goulding Sixteen Polydor GBUM71901344 (Sony DADC UK)
(Bergling/Nedler/Fogelmark)Sony ATV/Kobalt/BMG (Bergling/Fogelmark/Nedler/Burruss/Cottle/Briggs) (Mike Wise/FRED/Kirkpatrick)Global/Warner Chappell/Promised Land/Sony ATV (Goulding/Keen/Gibson/Kearns)
13 BTS & Halsey Boy With Luv Astralwerks/BigHit Ent. QM6MZ1917908 (The Orchard) 51 43 40 Panic! At The Disco High Hopes DCD2/Fueled By Ramen USAT21801174 (Arvato)
(Pdogg)Yoshimoto/Sony ATV/BigHit (Halsey/Pdogg/RM/Fontana/Schulz/hitman bang/Suga/Weisband/J-hope) (Sinclair)Sony ATV/Kobalt/Warner Chappell/BMG/CC (Urie/Jeberg/Hollander/Juber/Pritchard/Parx/Sinclair/Young/Lobban-Bean)
14 16 6 Ava Max So Am | Atlantic USAT21900569 (Arvato) 52 32 6 Khalid My Bad Right Hand USRC11900407 (Sony DADC UK)
(Cirkut/Thell)Kobalt/TEN (Thell/Smith/Spreckley/Grombacher/Walter/Koci/Puth) (D'Mile)All The Noise/Sony ATV/Tailored 4U/BMG (Robinson/Demst Emile 11)
15 10 11 Billie Eilish Bury A Friend Interscope USUM71900770 (Sony DADC UK) 53 53 3 Zara Larsson Don't Worry Bout Me Black Butter/Epic/TEN USSM11901360 (Sony DADC UK)
(F.O'Connell)Universal/Kobalt (F.O'Connell/Billie Eilish) (The Struts)Wamer Chappell/Kobalt/MXM/CC (Larsson/Yacoub/Soderberg/Nilsson/Jerlstrém/Sodahl/Phillips)

54 54 11  Lewis CapaldiBruises EMI GBKPL1778698 (Sony DADC UK)
(Earp)BMG/Cc

18 14 12 Lauv & Troye Sivan I'm So Tired... Lauv GBKPL1933763 (Kobalt/AWAL) 56 65 20 Mark Ronson Ft Miley Cyrus Nothing Breaks Like A Heart Columbia GBARL1801571 (Sony DADC UK)
(Lauv/Gorres)Kobalt/Sony ATV/Universal/Warner Chappell (Leff/Gorres/T Sivan Mellet/McLaughlin/Pollack) (Ronson/The Picard Brothers/Jamie xx)Kobalt/Concord/Universal/Sony ATV/Stellar/BMG... (Ronson/Cyrus/Juber/Brenneck/

57 51 35 Marshmello & Bastille Happier Positiva USUG11801651 (Sony DADC UK)

(M vshmeHo)R / /Marshrr /K (Mac/D.S ’Marsh )

20 18 Jay1 Your Mrs GRM GBAYE1900233 (Arvato) 58 45 2 Khalid & John Mayer Outta My Head Right Hand USRC11900439 (Sony DADC um
(Coolie)CC (Jason Juami) (Hill/Mayer/Digi)Sony ATV/All The Noise/Olney/BMG/Reach (Robinson/Hill/Aarons/Chammas/Mayer)

21 20 10 Sigrid Don't Feel Like Crying Island GBUV71900031 (Sony DADC UK) O 59 57 7 Martin Jensen & James Arthur Nobody Discowax DK4YA1903351 (Sony DADC UK) 0

(Holter)Sony ATV/Havenwood House/Kobalt/Prescription/Wolf Cousins (Raabe/Warren/Holter)

Jax Jones, Martin Solveig... All Day And Night Polydor GBUM71900522 (Sony DADC UK) 60 50 8 Bebe Rexha Last Hurrah Parlophone USWB11803381 (Arvato)
(Jax Jones/M .Solveig/M.Ralph)Kobalt/Sony ATV/BMG/Warner Chappell (Lam/Picandet/Hill/Steinfeld/Purcell/Bennett/Ralph) (A.Wells)BMG/Sony ATV/Reservoir/CC (B.Rexha/L Christy/N.Long/A Wells)

23 19 16 NSG Ft Tion Wayne Options NSG QM6P41894589 (The Orchard) 61 60 55 Tom Walker Leave A Light On Relentless GBARL1701655 (Sony DADC UK) *
(IAES)Black Butter/CC (Arowosaye/Shekoni/Odunwo/ D, Mensan/Ojo/Brew/W.Mensah) (Mac)Universal/Rokstone (Mac/Walker)

24 22 13 Mabel Don t Call Me Up Polydor GBUM71808052 (Sony DADC UK) 62 39 2 Jonas Brothers Cool Polydor USUG11901025 (Sony DADC UK)
(Mac)Universal/Rokstone/BMG (Mac/Purcell/McVey) (Tedder/Skelton Downtown/Universal/CC (J.Jonas/K.Jonas/N.Jonas/Smith/Tedder/Skelton)

25 27 23 Lewis Capaldi Grace EMI DEUM71806295 (Sony DADC UK) 63 M Huncho Ocho Cinco Island GBUM71900873 (Sony DADC UK)
(Atkinson/Holloway)BMG/Stage Three (Capaldi/Atkinson/Holloway) (Quincy)CC (M Huncho/Quincy)

26 21 7 Billie Eilish Wish You Were Gay Interscope USUM71900767 (Sony DADC UK) 64 62 7 Octavian Ft Skepta & Michael Phantom Bet Black Butter GBARL1900160 (Sony DADC UK)
(F.O'ConnellUniversal/Kobalt (F.O'Connell/Billie Eilish) (Keanu Torres)Sony ATV/Stellar/CC (Octavian/M.Phantom/Payday/Keanu Beats)

27 24 6 Dave Ft J Hus Disaster Black Butter/Dave Neighbourhood GBUM71900581 (Sony DADC UK) 65 64 40 Benny Blanco, Halsey & Khalid Eastside Interscope/Right Hand USUM71809132 (Sony DADC UK) %
(TSB)Warner Chappell/BMG (Omoregie/Jallow/Oladigbolu) (B.Blanco/Watt/Cashmere Cat)Sony ATV/Ed Sheeran/Universal (Levin/Perez/Robinson/Frangipane/Sheeran)

28 29 16 A Boogie Wit Da Hoodie Ft 6ix9ine Swervin Atlantic USAT21812918 (Arvato) 66 56 7/ Roddy Ricch, Chip & Yxng Bane Ft The Plug How It Is The Plug UKS2R1900003 (ADA Arvato)
(London on da Track/A Boogie/QP/Bubba)Sony ATV/WeGotLondonOnDaTrack/SundaeMorming/HBTL/Eucalipto/CC (Dubose/. (Speaker Bangerz/Sean D/Jack The Plug)The Plug (Roddy Ricch/Chip/Yxng Bane)

29 28 26 Ava Max Sweet But Psycho Atlantic USAT21802011 (Arvato) % 67 58 8 Giggs Baby No BS GBUM71900171 (Sony DADC UK)
(@ fkut‘Kobat’Koc /Love/Haukeland/Walter/Lobban-Bean) (The FaNaT\X)BMG (Giggs)

Mark Ronson t Lykke Li Late Night Feelings Columbia GBARL1900428 (Sony DADC UK)
(Ronson/The Picard Brothers/C N OT.EAJr Biender IConcord/Sony ATV/Sparko Phone/Lykke Li/Nyarkingmusic (Ronson/Juber/Lykke Lifozmeniuk)

Nipsey Hussle Ft Roddy Ricch & Hit-Boy Racks In The Middle Atlantic USAT21901459 (Arvato)
(Corbett/Davis/Hollis Jr)Universal/Hit-Boy/GDAV/New Black Light/CC (Moore/Asghedom/Hollis/Corbett/Davis)

rlana Grande & Victoria Monet onopoly Repubhc USUM71905581 (Sony DADC UK)
(Suby/Social House)Universal/Sony ATV/District 4-12/Avex/CC (Grande/Anderson/Foster/Suby/Monét)

Queen Bohemian Rhapsody Virgin GBUM71029604 (Sony DADC UK) %2

Post Malone Wow Republic USUM71822626 (Sony DADC UK) %
Dukes/BellSony ATV/\ Post/Walsh/Bel/Feeney) 1QueeriSony ATV (M )

33 31 14 Sam Smith & Normani Dancmg With A Stranger Cap\to | GBUM71807386 (Sony DADC UK) BTS Make It Right Big Hit Ent. QMEMZ1917910 (The Orchavd)
(Stargate/Jimmy Napes)Sony ATV/Stellar/Salli Isaac/Downtown (Smith/Eriksen/Hermansen/Napier/Hamilton) (Fred)Yoshimoto/Sony ATV/BigHit (F.Gibson/Sheeran/B.Gibson/Hill/RM/Suga/J-hope)

34 37 12 George Ezra Pretty Shining People Columbia GB1101701956 (Sony DADC UK) 0 72 63 35 Calvin Harris & Sam Smith Promises Columbia GBARL1801049 (Sony DADC UK) %

(Blackwood)BMG (Ezra) (Calvin Harris)Sony ATV/Stellar/Naughty Words/FMLY/BMG (Wiles/Smith/Reyez)

35 34 29 Lady Gaga & Bradley Cooper Shallow Interscope USUM71813192 (Sony DADC UK) % 73 68 27 Jess Glynne Thursday Atlantic GBAHS1800454 (Arvato) %
(Lady Gaga/Rice)Sony ATV/Universal/Downtown/Concord (Germanotta/Ronson/Rossomando/Wyatt) (Mac)Universal/Rokstone/BMG/Black Butter/Sony ATV/Ed Sheeran (Mac/Sheeran/Glynne)

36 46 10 The Chainsmokers Ft 5 Seconds... Who Do You Love Disruptor USQX91803661 (Sony DADC UK) 74 BTS Mikrokosmos Big Hit Ent. QM6MZ1917909 (The Orchard)
(The Chainsmokers/Felder)Sony ATV/Universal/Kobalt t/Reservowr aggart/Pall/Felder/Douglas/T Riley/Hemmings/. (Arcades)Yoshimoto/Sony ATV/BigHit (Thomson/Graham/McCoan/Lawrie/Stewart/RM/Suga/J-Hope/DJ Swivel/Sosa/Fontana/Lindgren)

37 38 56 George Ezra Shotgun Columbia GBARL1701372 (Sony DADC UK) %3 75 61 8 Rita Ora Only Want You Atlantic GBAHS1800676 (ADA Arvato)
(Blackwood)Sony ATV/BMG (Ezra/Pott/Gibson) (Watt/Bell)Sony ATV/Kobalt/Prescription/Reservoir/CC (E.Warren/A Tamposi/A Wotman/LBell/C.A Rosen)

38 35 9 YNW Melly Murder On My Mind 300 Ent. GQMCE31801827 (Arvato)
(SMKEXCLSV)Warner Chappell/CC (Demons/Hernandez)

© Official Charts Company. All Rights Reserved
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TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)

BTS Map Of The Soul: Persona Big Hit Ent. BHK1057 (The Orchard/Proper)
{Avcades/FRED/Pdogg/Bad Milk/McCoan)

2 1 3 Billie E|l|sh When We All Fall Asleep, Where Do We Go7 lnterscope 7742762 (sOny DADC UK)
(F.OConnel)

3 3 70 Motion Picture Cast Recording The Greatest Showman OST Atlantic 0075678659270 (Arvato) %6
(Wells/Paul/Lacamoire/Sinclair/Lewis/Trapanese/Reed/Gubman)

4 The Chemical Brothers No Geography Virgin XDUSTCD11 (Sony DADC UK)
(The Chemical Brothers)

5 4 7 Tom Walker What A Time To Be Alive Relentless 19075801772 (Sony DADC UK)
(M.Spencer/S.Mac/J Abbiss/T.Walker/J. Quarmby)

6 6 26 Queen Bohemian Rhapsody - OST Virgin 7708426 (Sony DADC UK) %

(Queen/May/Taylor/Fredriksson/Macrae/Shirley-Smith/Baker/Mack/Stone/Bowie/Richards)

7 m Marty Wilde Dreamboats & Petticoats Presents The Very Best Of Marty... UMOD 5387403 (Sony DADC UK)
(tbc)

George Ezra Staying At Tamara's Columbia 88985471342 (Sony DADC UK) %2

(Blackwood)
9 Fontaines DC Dogrel Partisan PTKF21662 (PIAS Cinram)
(Dan Careyl
Khalld Free Spirit ngh: Hand 19075919372 (Sony DADC UK)
DgiRieyKMcKerze/A S DIMie/Sergete/CHendsorerosak/DiciosLreiMLiti Bestz/Doc MckrneyHIID DetiHitboy BendHoskrs/Havan Cicak/DCearrrinera)

Emma Bunton My Happy Place BMG 4050538476699 (ADA Arvato)
(Rawling/Meehan)

Ariana Grande Thank U, Next Republlc/lsland 7737803 (Sony DADC UK)
(Pop Wansel/rappy Pere

M Huncho Ulopua lsland 7757292 (Sony DADC UK)
(3.Youngs/Earl On The Beat/Quincy/Epikh/Cor Mil/Rawbone/Young Chencs/G8freq/San Adreaz/Xtravulous)

Dave Psychodrama Dave Neighbourhood 7749028 (Sony DADC UK)
(K.Evans/Nana Rogues/FT Smith/Jae5/Omoregie/TSB/169/1Mind)

15 11 28 Lady Gaga, Bradley Cooper and The Motion Picture Cast...A Star Is Born OST Interscope 6777553 (Sony DADC UK) %
(Cooper/Nelson/Lady Gaga/Newman/Rice/Cobb/Nilan/Monson/Blair)
16 13 50 Billie Eilish Don't Smile At Me Interscope 5791948 (Sony DADC UK)

(O'Connel)

KSI & Randolph New Age KSI & Randolph 0194271173409 (Distrokid)
(The Citrus Lloucs/Km l/PZJ/Randolp W’Zagor/Zees vam]

18 15 lll Ed Sheeran Asylum 0190295859039 (Arvato *10
(Mac/Sheeran/Elizondo/Hicks/B Blanco/McDaid/Killbeatz/Labrinth)
19 14 370 Queen The Platinum Collection Virgin 2772417 (Sony DADC UK) %7

(Baker/Queen/Mack/May)

20 16 27  JessGlynne Always In Between Atlantic 0190295595906 (Arvato)

{Mac/Knox Brown/Gad/Bell/Starsmith/Electric/Ralph/Bunetta/Coffer/Langebaek/Fred/ Lowe/Rudimental/Ryan/Too Many Zooz/KDA)
21 17 22 Fleetwood Mac 50 Years - Don't Stop Rhino 0603497855612 (Arvato)

(Fleetwood Mac/Dashut/Caillat
22 19 98 Dua Lipa Dua Lipa Warner Bros 0190295938482 (Arvato) %

(Kozmeniuk/Axident/Big T LF

te/Miguel/J Reynolds/Digi

Anmals/l—’nnclpalo/Le

Drake SCOrpIOn Cash Money/Republlc 0602567879121 lSony DADC UK)
(NO 1.D/Shebib/T Keit h/(.adaslre/l\onslop Da Hllmanll‘arlyNexDoorﬁhe Zglh l—our/Lardo/Vouﬂg Excluswe/Bol lda/O Mane/Sweel’ )

Jack Savoretti Slnglng To Strangers BMG 4050538452839 (ADA Arvato)
(Cam Blackwood)

25 21 51 Post Malone Beerbongs & Bentleys Republic/Island 6749111 (Sony DADC UK) %
Mal rlL/CaSth/B 2ysport/| \l/Dukos/Wallon/S o/ lmgbloodlBrlghl/Buarv/ tyNe; or/Ta

Mlchael Ball Commg Home To You Decca 7735613 (Sony DADC UK)
(Ball/tbc)

27 Anderson Paak Ventura Aftermath/12 Tone 0190296904134 (ADA Arvato)
[Andersor\ Paak/\, Mo/Fredwreck/The Alc"ermst/‘)em Jolm7/Pomo/Nquyer\/(‘allum/l(lefer/w lllams)

28 58 21 Take Thal Odyssey Po ydor/Sony Muslc CG 6788485 (Sony DADC UK)
(Barlow/Heap/Price/Shanks/Wright/Kurstin/Griffin/Levine/Brothers in Rhythm/Norton/Sigma/Lenzie/Edwards/Porter/..)
29 24 20 Clean Bandit What |s Love? Atlantic 0190295552589 (Arvato)

(Patterson/Ralph/Chatto/FRED/Mac/llya/Lotus IV/Bunetta/Invisible Men/Salt Wives)

Band Of Skulls Love Is All You Love SO SOAK182 (ROM/Sony DADC UK)
(Richard X)

DaV|d BOW|e Pln Ups Parlophone 0724352190300 (Arvalo)
(Scott/Bowie)

32 29 571 Fleetwood Mac Rumours Rhmo 8122796778 (Arvalo *13
(Fleetwood Mac/Dashut/Cailat)
33 27 10 AJ Tracey AJ Tracey AJ Tracey 0190296916632 (ADA Arvato)

34 37 1204 ABBAGold - Greatest Hits Polydor 2752259 (Sony DADC UK x18 T

(Andersson/Ulvaeus)

35 35 21

Rita Ora Phoenix Atlantic 0190295551575 (Arvato)

(Mac/Alesso/Watt/Sir Nolan/Fred/EasyFun/Jack & Coke/Avicii/Cashmere Cat/B Blanco/BellSlushii/Payami/Karlsson/Rud
Slgrld Sucker Punc Island 7726644 (Sony DADC UK)

( Sjelie/Odd Martin Skalnes/Skalnes/Holter/Solstrand/Berger/Stiling)

37 32 40 Motion Picture Cast Recording Mamma Mia! Here We Go Again Polydor 6768570 (Sony DADC UK)
(Andersson)

[Oasws/CoylelMu S,

musicweek.com

TW LW WKS ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)

39 38 558 Eminem Curtain Call - The Hits Interscope 9887893 (Sony DADC UK) %7

(Eminem/Dr Dre/Resto/The 45 King & Louie/DJ Head/Elizondo/Bass/The Recording Academy/Mel-Man)
40 31 23 Olly Murs You Know | Know RCA 19075894932 (Sony DADC UK)

(Mac/TMS/Robson/Riley/Zara/Digital Farm Animals/ The Six/Hibell/Cutfather/PHD/Babalola/Lewis/Wallevik/Davidsen/The Fearless/..)
41 34 75 Elton John Diamonds Mercury/UMC 6700657 (Sony DADC UK) %

[Dudg( on/John/Franks/Tt homds/Ml( ha( l/Ll (Jrldrd/B( ll/T Bon( Bum( ll/ B( lloll( /Ba( Hd’d( m/(‘ de( T iag( V/Ndmd i/P( ny/Collins/...)

Mumford & Sons Delta Gentlemen Of The Road/lsland 7707101 (Scmy DADC UK)
\FpNOrlhl

Bob Dylan Blood On The Tracks Sony Mus|c CG 19075931221 (Sony DADC UK) *

(n/a)

"LSDFt Sla, anlo & Labrinth Labrlnth Sia& Dlplo Present... LSD Syco 19075903182 (Sony DADC UK)
lLabrlnlh/Dlplo/Ledwldce/Jr Blender/Kin: Henw/Rudma"’\/an De Bealz/FvaﬂceSco

Xxxtentaaon 2 Bad Vibes Forever 0842812106736 (Sohy DADC UK)
lxxxlema”lon/Cunmngham/Dell Soda/Souklasyan/ ’Soul’lM88/lre oourds/Wages/Den Beals/Smash Davld/ﬁN)

Plnk Floyd A Saucerful Of Secrets Rhmo 0724382975120 (Arvato)
(Norman Smith)

Juice Wrld Death Race for Love Interscope 0602577516528 (Sony DADC UK)
[era/BOl 1da/Hit: E y F be/Wa l’B 1L/ Duk /Pufps Orv The Beat/Y!

48 28 6 Dido Still On My Mind BMG 4050538455793 (ADA Arvato)
(Dido/Rollo/Hulbert/Adam/Rahman/Louder)
49 30 9 D-Block Europe Home Alone D-Block Europe 0602577517853 (Caroline/Sony DADC UK)

lMJ Prod /\/ybe l—ll7/Vur\c landc/Nl/Gruspro/lce Slarr/Cage %eals/Sour\d Rol 100/808 Melo/A'r\be77a/N l ondon/NyJe/Ayy Walker/ )

Walkmg On Cars Colours Virgin CDV3223 (Sony DADC UK)
MyRiot

51 23 99  JHusCommon Sense Black Butter 88985338822 (SOny DADC. UK)
(JAES/The Compozers/Oyadare/iO/Steel Banglez/TSB/Show N Prove)
52 45 27 Mabel Ivy To Roses Polydor 0602567066361 (Sony DADC UK)
(GA/JD Reid/Weathers/O'Donnell/Jax Jones/Ralph/Crocker/Pott/Poole/Bless Beats/Kito/Compass/Tre Jean-Marie)
53 43 35 Ariana Grande Sweetener Republic/Island 6783809 (Sony DADC UK)
(Ilya/MaxMartin/Pharrell W./Hitboy/T Brown/BM.Baptiste/Anderson/Foster)
54 44 252 Ed Sheeran X Asylum 2564628590 (Arvato) %11
(Williams/Gosling/Ruben/Blanco/Haynie/Bhasker/McDaid)
55 59 1113 Bob Marley & The Wailers Legend Tuff Gong 5489042 (Sony DADC UK) k12 0
(Marley/Various)
56 49 127 David Bowie Legacy Parlophone 0190295919900 (Arvato) *
(Rodgers/Bowie/Visconti/Queen/Scott/Dudgeon/Maslin/Winstanley)
57 46 123 Post Malone Stoney Republic/Island 5731701 (Sony DADC UK)
(FKi 1st/Kudo/Cashio/ Dukes/Vinylz/DJ Mustard/Twice As Nice/Post Malone/lllangelo/Bell/Handsome/Mosley/Evans/..)
58 54 51 Anne-Marie Speak Your Mind Asylum 0190295664503 (Arvato)
(Mac/Invisible Men/White/ TMS/Nicita/Geiger/Ball/Decilveo/Loco/Lennox/Monson/Lostboy/Manson/FT Smith/Meredith)
59 51 191 JessGlynne| Cry When | Laugh Atlantic 0825646153183 (Arvato) %3
(Mac/Knox Brown/Starsmith/Patterson/TMS/Naughty Boy/Clean Bandit/Bless Beats/Gibbon/Robson-Scott)
60 56 20 The 1975 A Brief Inquiry Into Online Relationships Dirty Hit/Polydor 7700441 (Sony DADC UK)

[Damel/Heal)

Shawn Mendes Shawn Mendes EMl 0602537929856 (Sony DADC UK)
[Gmgcr/Mcrvdcs/Boll/Mcrcgreau/Maycr/Tcddu/Skollc /le[‘/Klrkdelel

62 48 204 George Ezra Wanted On Voyage Columbia 88843032252 (Sony DADC UK *4
(Blackwood/Pott)
63 50 33 Eminem Kamikaze Interscope 0602577046223 (Sony DADC UK)

\

(Ronny J/lladaproduc L Made a/SNeel’S /l orvesla

Carpenters &The Royal Philharmonic Orchestra Carpenters With The .. UMC 7719883 (Sony DADC UK)
(R Carpenter/K Carpenter/Daugherty/Patri

65 47 320 Pink Greatest Hits - So Far!!! LaFace 88697807232 (Sony DADC UK) %3
(Perry/Briggs/Austin/Storch/Armstrong/Fields/Mann/Machopsycho/Dr. Luke/Martin/Kasz Money/Pink/Danja/Shellback)
66 52 246  Sam Smith In The Lonely Hour Capitol 3769173 (Sony DADC UK) %8
(FT Smith/Two Inch Punch/Eg White/Jimmy Napes/Fitzmaurice/Mojam/Z.Lowe/Naughty Boy/Komi/Lawrence)
67 36 40 Gerry Cinnamon Erratic Cinematic Little Runaway 0609311349374 (AWAL/Proper)
(Gerry Cinnamon/C.Marshall/D.Greene)
68 57 603 Michael Jackson Number Ones Epic 5138002 (Sony DADC UK) %8
(Jones/Jackson/Various)
69 65 730 Oasis(What's The Story) Morning Glory? Big Brother RKIDCD0O7 (PIAS Sony DADC UK) %15
(Morris/Gallagher)
70 7 2 Mike + The Mechamcs Out Of The Blue BMG 4050538472448 (ADA Arvalo)
(Meehan/Rutherford)
71 62 22 Little Mix LM5 Syco 19075860752 (Sony DADC UK)
(Mac/Keams/Kamille/Goldfingers/Bel/Loco/MNEK/Rad/Loose Change/The Six/Hibell/Sabath/Hil/ Team Timbo/Timbaland/Lopez/..)
72 66 293  Arctic Monkeys AM Domino WIGCD317 (PIAS Cinram) %3
(Ford/Orton)
73 63 24 Jax Jones Snacks Polydor 0602577162411 (Sony DADC UK)
(Jax Jones/Rals ph]

Toyah In The Court Of The Cnmson Queen Edsel EDSL0032 (Sony DADC UK)
(Simon Darlow)

Panlc' At The Dlsco Pray For The chked DCD2/Fueled By Ramen 0075678657153 (Arvalo)
(Sinclair)

75 61 43

© Official Charts Company. All Rights Reserved.
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CHART WEEK 17

MusicWeek Market Shares

Artist Singles share for the week measures share of the Top 75 best performing tracks of the week, across sales and audio streams.
Artist Albums share for the week measures share of the Top 75 Official Albums Chart.
AES = Album Equivalent Sales. SEA = Stream Equivalent Albums

THIS WEEK'S CHART SHARE THIS WEEK'S TOTAL MARKET SHARE

TOP 75 CHART BY CORPORATE GROUP BY CORPORATE GROUP
SINGLES T ARTISTALBUMS 7 ALLALBUMS T SINGLES STREAMS SINGLESSALES '~ ARTISTALBUM SALES
NO.1UNIVERSAL ~ NO.1UNIVERSAL NO.1UNIVERSAL NO.1 UNIVERSAL  NO.1 UNIVERSAL  NO.1UNIVERSAL
1 UNIVERSALMUSIC 4552 1 UNIVERSALMUSIC 4642 1 UNIVERSALMUSIC  38.35¢ 1 UNIVERSALMUSIC  579% 1 UNVERSALMUSIC  356%  1 UNIVERSALMUSIC 547
2 SONYMusic 27.27% 2 SONY MUSIC 20.10% 2 SONY MUSIC 19.48% 2 SONY MUSIC 22.4% 2 SONY MUSIC 22.0% 2 WARNER MUSIC 14.5%
'3 WARNERMUSIC 15.61% 3 WARNER MUSIC 17.10% 3 SONY/UNIVERSALMUSIC 16.89% 3 WARNER MUSIC 16.3% 3 WARNER MUSIC 15.2% 3 SONY MUSIC 14.4%
48BMG 0 293% 4 BIGHITENTERTANMENT 3.05% 4 WARNER MUSIC 14.39% 4 BMG 1.4% 4 BMG 2.5% 4 BMG 4.0%
5 KOBALTMUSICGROUP  1.47% 5 DOMINORECORDINGS 2.48% 5 BIGHITENTERTANMENT 2.57% 5 XLBEGGARS 12% 5 XLBEGGARS 0.9% 5 DEMONMUSICGROUP  2.2%
Comes o R St — O e iR .
TOP 75 CHART BY RECORD COMPANY BY RECORD COMPANY
ARTISTALBUMS '~ ALLALBUMS 7 SINGLES STREAMS SINGLESSALES =~~~ ARTISTALBUM SALES
NO.1POLYDOR | NO.1POLYDOR NO. 1 VIRGIN EMI NO.1 POLYDOR NO. 1 VIRGIN EMI
(L POLYDOR usfr 3 POLYDOR 505 L VRGINEMI | 12% 1 PONDOR 3% 1 VRGINEMI o
2 ATLANTIC 1220% 2 SONYCGNVIRGINEMI 15.79% 2 RCA ik 2 VIRGINEMI 122x 2 POLYDOR —  ...8%%
3 VIRGIN EMI 11.68% 3 ATLANTIC 10.27% 3 POLYDOR 106% 3 RCA 11.4% 3 RHINO (WARNERS)

AES (ALL ALBUMS) & AES (ARTIST ALBUMS) :
TOTAL MARKET - THIS WEEK 2 /. TOTAL MARKET - THIS WEEK 2o e

BY CORPORATE GROUP

»

BY RECORD COMPANY BY CORPORATE GROUP

MARKET STATISTICS - THIS WEEK

DATE SINGLES ARTIST ALBUMS COMPS ALL ALBUMS
AUDIO VIDEO
STREAMS  STREAMS PHYSICAL DOWNLOADS SEA2 SALES SEA2 TOTAL
THIS WEEK 682,550 1930109388 263,014,845 18,367,614 283,513 84,165 1,173,579 1,541,257 134,839 502,517 1,173,579 1,676,096
LAST WEEK 761,860 1853753155 266,681,116 17,633,351 428,074 95,712 1,104,589 1,628,375 206,283 730,069 1,104,589 1,834,658
% CHANGE -10.4% 41% -1.4% 42% -33.8% -12.1% 6.2% -5.3% -34.6% -31.2% 6.2 -8.6%
musicweek.com
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Official

Your essential guide to the market shares for this week and
Charts Company

2019 so far. Compiled from Official Charts Company data.

YEAR-TO-DATE TOTAL MARKET SHARE

COMPILATION SALES
NO. 1 UNIVERSAL

‘1 UNIVERSALMUSIC  455% 1 UNIVERSALMUSIC  570% 1 UNIVERSALMUSIC  576% 1 UNIVERSALMUSIC  365% 1 UNIVERSALMUSIC  572% 1 UNIVERSALMUSIC  356.9%
S BT R O AR T R B T R
'3 WARNERMUSIC 56% 3 WARNERMUSC 6% 3 WARNERMUSIC 1705 3 WARNERMUSIC 1724 3 WARNERMUSIC 7% 3 WARNERMUSIC 2%
S 2 B R L S T BRI e C A U
'5 DEMONMUSCGROUP 14% 5 DEMONMUSICGROUP 20% seMG 12 5 XLBEGGARS  11¢ 5 XLBEGGARS 124 5 XLBEGGARS  13%
2RI c RLZTEMIREEREL T R e SO AR S BRI F R I
BY RECORD COMPANY
COMPILATION SALES = ALLALBUM SALES SINGLES STREAMS SINGLESSALES ~ AES(ALLALBUMS)  AES (ARTIST ALBUMS)
NO.1VIRGIN EMI  NO.1VIRGIN EMI NO. 1 VIRGIN EMI

NO.1SONY CG

ALL ALBUM SALES
NO. 1 UNIVERSAL

NO. 1 SONY CG

BY CORPORATE GROUP

SINGLES SALES
NO. 1 UNIVERSAL

SINGLES STREAMS
NO. 1 UNIVERSAL

NO. 1 VIRGIN EMI

AES (ALL ALBUMS)
NO. 1 UNIVERSAL

AES (ARTIST ALBUMS)
NO. 1 UNIVERSAL

ALBUMS FORMAT SPLITS SINGLES
Physical B Downloads SEA2 M Downloads Audio Streams Video Streams
This Week E This Week I
Last week E Last Week I

Two Weeks Ago

Two Weeks Ago I

MARKET STATISTICS - YEAR-TO-DATE

DATE SINGLES ARTIST ALBUMS COMPS ALL ALBUMS
AUDIO VIDEO
. TP, | - PHYSICAL  DOWNLOADS  SEA2 TOTAL SALES SALES SEA2 TOTAL
THIS YEAR 13,056,467 31,225344,556  4,172,490,482 300,169,010 | 6,806,526 1756129 19,099,183 27,661,838 2,128,792 10,691,447 19,099,183 29,790,630
LAST YEAR 17,887,340  25,289,240,987 270,779,750 | 7,967,949 2435318 15791,964 26,195,231 3,331,746 13,735,013  15791,964 29,526,977
% CHANGE -27.0% 23.5% N/A 10.9% -14.6% -27.9% 20.9% 5.6% -36.0% -22.2% 20.9% 0.9%

musicweek.com
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CHART WEEK 17

OFFICIAL UK STREAMING TOP 50  gomusseanngon

OFFICIAL RECORD STORE TOP 20

Based on CDs, vinyl and other physical formats sold through 100 UK independent record shops.
LIL NAS X

TW LW  ARTIST TITLE LABEL
1 NEW Loyle Carner Not Waving, But Drowning EMI
2 NEW FatWhite Family Serfs Up! Domino
3 NEW Jade Bird Jade Bird Glassnote
4 1 Fontaines DC Dogrel Partisan
5 RE  Khruangbin Khruangbin Live At Lincoln Hall Late Night Tales
6 NEW Stealing Sheep Big Wows Heavenly
7 RE WeyesBlood Titanic Rising Sub Pop
8 NEW The Chemical Brothers No Geography Virgin
ART! 9 5" PinkFloyd ASaticerful Of Secrets Rhino

1 Lil Nas X 10 NEW The Rolling Stones Honk Polydor

2 ' Ft G 11 2  David Bowie Pin Ups Parlophone

3 Lewis Cébélldi 12 RE  The Cometls Coming Trustin The Lifeforce Of The Deep Mystery  Impulse!

a Billie Eilish 13 20 TheRolling Stones Through The Past Darkly (Big Hits Vol 2) ABKCO
14 6 Prince His Majesty’s Pop Life/The Purple Mix Rhino
15 NEW The Rolling Stones Big Hits (High Tide and Green Grass) Decca
16 NEW Wand Laughing Matter Drag City
17 NEW Robert Plant Fate Of Nations Es Paranza
18 NEW Gang Of Four Happy Now Gang of Four
19 19 The Charlatans Us And Us Only Island
20 RE Beth Gibbons, Polish NRSO... Henryk Goérecki: Symphony No. 3... Domino

© Official Charts Company. All Rights Reserved

COMPILATION CHART TOP 20

Based on sales of downloads, CDs, vinyl and other physical formats of compilation albums and various artist soundtracks.

arri
Tom Walker

Calvin Harris & Dua Lipa a/\

© Official Charts Company. All Rights Reserved. Based on audio streams © Official Charts Company. All Rights Reserved.
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CHART WEEK 17

Official Independent Official Independent
Singles Chart Albums Chart

WILEY

The UK’s biggest independently released singles of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams.

The UK’s biggest independently released albums of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams

TW LW  ARTIST/TIT LE/LABEL (DISTRIBUTION)

LW  ARTIST/TITLE/LABEL (DISTRIBUTIO

1 1 Wiley, Stefflon Don & Sean Paul Ft Idris Elba Boasty / BMG (ADA Arvato) 1 1 BTS Map Of The Soul: Persona / Big Hit Ent. (The Orchard/Proper)

2 2 NEW Jade Bird Jade Bird / Glassnote (wwal) T
3 3 NEW

4 4

5 5

6 6

7 7 6 Dido Still On My Mind / BMG (ADA Arvato)

8 7 TygaFtOffset Taste / Last Kings (Empire) 8 o Fontaines DC Dogrel/ Partisan (PIAS Cinvar)
9 o] Roddy Ricch, Chip & Yxng Bane Ft The Plug How It Is / The Plug (ADA Arvato) P Emma Bunton My Happy Place / BMG (ADA Avato)
10 11 AJTracey & Not3s Butterflies / AJ Tracey (ADA Arvato) \

u

12

I

1 14 14 Daniel O'Donnell The Gold Collection / Crimson (Sony DADC UK)

15 15 Gerry Cinnamon Erratic Cinematic / Little Runaway (AWAL/Proper)

e
Lo

17 29 James Morrison You're Stronger Than You Know / Stanley Park (ADA Arvato)

B
o le N

ININININ
CRTWINI R

|
INDIE ALBUM BREAKERS TOP 20

The biggest independently released albums of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (Ds, vinyl, other physical formats and weighted audio streams.

INDIE SINGLE BREAKERS TOP 20

TW LW  ARTIST/TITLE/LABEL (CORPORATE GROUP)

The biggest independently released singles of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (Ds, vinyl, other physical formats and weighted audio streams.

1 1 Calboy Envy Me / Paper Gang (Paper Gang)

2 2 Fisher Losing It / Good Company (Good Company)

Lauv | Like Me Better / Lauv (Kobalt Music Group)

Grand Magus Wolf God / Nuclear Blast (Nuclear Blast)

7 NEW KSI & Randolph Ft IME Pull Up / KSI & Randolph (KSI & Randolph)

Wand Laughing Matter / Drag City (Drag City)

19 NEW Ferocious Dog Fake News & Propaganda / Ferocious Dog (Ferocious Dog)

PUP Morbid Stuff / Rise (BMG)

© Official Charts Company. All Rights Reserved
musicweek.com 29.04.19 Music Week | 43
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CHART WEEK 17

CHARTS KEY
HIGHEST NEW ENTRY M

AD
HIGHEST CLIMBER M
PLAY/AUDIENCE INCREASE M MON ITOR
TREND INCREASE +50% B we're always listening

Music Week's UK and EU Radio Airplay chart based on RadioMonitor data ©.

UK RADIO AIRPLAY TOP 50 ” ~ UKTVAIRPLAY TOP 50
‘ 3 KHALID

LEWIS CAPALDI

VAR L

-

-—

-

—
—

-
- Z
A <
=7

AW

LW SALEPOS ARTIST/TITLE/LABEL PLAYS TREND STNS IMPACTS TREND

Q

ORP GROUP/PLAYS /TREND/STNS

@ N0
@: NN

50 RE Lady Gaga&Bradley Cooper Shallow / Interscope UMG 123 +12% 12

44 | Music Week 29.04.19
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EU RADIO AIRPLAY TOP 50

W
1 1 15
2 2 21
3 3 13
4 4 15
5 6 10
6 7 7
7 5 23
8 9 8
9 8 9
10 10 6
11 12 18
12 11 21
13 13 6
14 14 29
15 22 2
16 15 9
17 16 10
18 18 10
19 17 31
20 19 27
21 21 7
22 23 25
23 20 27
24 33 3
25 25 8
26 24 5
27 27 9
28 28 13
29 29 13
30 26 19
31 32 9
32 34 44
33 31 36
34 35 8
35 30 42
36 36 3
37 40 2
38 38 30
39 37 40
40 60 1
41 41 14
42 46 4
43 49 2
44 39 22
45 44 38
46 43 3
47 53 102
48 42 53
49 51 1
50 47 3

LEWIS CAPALDI

musicweek.com

LW  WEEKS ARTIST/TITLE

Calvin Harris & Rag'..
Mark Ronson feat. Mi..
Imagine Dragons

Sam Smith & Normani
Mabel

Daddy Yankee feat. Snow

Ava Max

Lewis Capaldi

Pink

Ava Max

Dermot Kennedy
Robin Schulz feat. E..
Jonas Brothers
Panic! At The Disco
Avicii feat. Aloe Blacc
Pedro Cap6 X Farruko
Tom Walker

Lady Gaga

Dean Lewis

Lady Gaga & Bradley ..

Lauv & Troye Sivan
Ellie Goulding x Dip..
Lukas Graham

Alec Benjamin feat. ..
Galantis feat. OneRe..
Matt Simons

ZEDD & Katy Perry
Ariana Grande
George Ezra

Alle Farben & ILIRA
Justin Jesso

Maroon 5 feat. Cardi B
Calvin Harris & Sam ..
Lizzo

George Ezra

Marshmello feat. CHV..

Billie Eilish

Rita Ora

Dynoro & Gigi d'Agos..
Jax Jones & Martin S..

CNCO x Meghan Traino..

Gavin James

Nico Santos

David Guetta, Bebe R..
Loud Luxury feat. Br..
Kendiji Girac & Claud..
Ed Sheeran

David Guetta & Sia
Khalid

Michael Schulte

Giant

Nothing Breaks Like ..

Bad Liar

Dancing With A Stranger

Don't Call Me Up
Con Calma

Sweet But Psycho
Someone You Loved
Walk Me Home
SoAm |

Power Over Me
Speechless
Sucker

High Hopes

SOS

Calma

Just You And |

Always Remember Us T..

Be Alright
Shallow

I'm So Tired
Close To Me
Love Someone
Let Me Down Slowly
Bones

Open Up

365

7 Rings

Hold My Girl
Fading

Getting Closer
Girls Like You
Promises

Juice

Shotgun

Here With Me
Bad Guy

Let You Love Me
In My Mind

All Day And Night
Hey DJ

Always
Unforgettable
Say My Name
Body

Que Dieu Me Pardonne

Shape Of You
Flames

Talk

Back To The Start

CORPGROUP PLAYS
Columbia SME 27,139
Sony Music SME 22,179
Polydor UMG 13,636
Capitol Records UMG 20,930
Polydor UMG 21,769
El Cartel UMG 14,233
Atlantic WMG 19,534
Virgin EMI UMG 18,120
RCA SME 16,696
Atlantic WMG 14,937
Island UMG 9,094
Warner Music WMG 9,496
Universal Music UMG 16,078
Atlantic WMG 13,242
Universal Music UMG 11,636
Sony Music SME 8,469
Relentless SME 14,348
Polydor UMG 6,549
Universal umGc 7,379
Polydor UMG 11,008
Kobalt Ind. 10,880
Polydor UMG 7,982
Copenhagen Reco UMG 5,586
Warner Music WMG 5,790
Warner Music WMG/L 7,219
Pias Ind. 5,055
Polydor UMG 9,501
Universal Music UMG 7,872
Columbia SME 5,565
B1 Recordings SME 5,445
Sony Music SME 4,339
Polydor UMG 6,625
Sony Music SME 9,503
Atlantic WMG 6,919
Columbia SME 6,276
Virgin EMI UMG 8,728
Universal Music UMG 7,472
Atlantic WMG 8,123
B1 Recordings SME 5,632
Polydor UMG 6,769
Sony Music SME 2,789
Good Soldier Ind. 1,801
Universal UMG 3,017
Parlophone WMG 5,735
Armada Music Ind. 6,067
Mercury UMG 2,780
Atlantic WMG 4,939
Parlophone WMG 4,946
Columbia SME 5,450
Edel Ind. 2,079

TREND STNS

-3%
-4%
-2%
-5%
+1%
+7%
-4%
+3%
-4%
+5%
+3%
-6%
+7%
-4%
+54%
+9%
+1%
-2%
0%
+3%
-4%
-8%
-3%
+1%
-4%
-5%
-6%
-5%
-4%
-3%
-6%
-5%
-3%
-1%
-3%
+3%
+25%
2%
-5%
+17%
-3%
+0%
+11%
-5%
-3%
+0%
+3%
-4%
+5%
-5%

1,346 595.83m
1,347 526.23m
800 524.06m
1,207 482.26m
1,118 476.07m
801 471.18m
1,286 451.93m
1,006 405.59m
1,019 396.97m
898 383.43m
578 359.47m
713 342.82m
997 333.57m
1,039 327.06m
960 314.81m
494 286.11m
849 256.76m
504 242.48m
693 240.89m
1,106 233.62m
615 222.20m
778 216.90m
550 210.04m
460 192.29m
550 189.78m
354 179.83m
737 176.60m
662 174.88m
515 169.22m
437 167.14m
236 163.21m
947 162.76m
1,106 161.93m
621 161.50m
937 161.07m
613 160.44m
718 159.86m
818 151.94m
626 141.50m
568 125.09m
198 124.37m
176 123.90m
200 121.78m
529 119.48m
582 116.84m
110 116.69m
1,250 115.50m
1,010 114.81m
433 113.30m
165 112.62m

IMPACTS

TREND

-6%
-11%
-4%
-6%
+3%
+9%
-10%
+4%
-1%
+8%
+4%
-2%
+0%
-1%
+43%
+5%
-4%
-2%
-4%
+1%
+0%
+2%
7%
+12%
-1%
-8%
-3%
-3%
-5%
-12%
-5%
-2%
-8%
+5%
-9%
+7%
+18%
+2%
-6%
+35%
-7%
+9%
+10%
-16%
-4%
-5%
+6%
-7%
+3%
-1%

CHART WEEK 17

EU AIRPLAY

ALVIN HARRIS

MARK RONSON
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CHART WEEK 17

&€ MUSIC STREAMING

UK SONGS UK ALBUMS US SONGS US ALBUMS UK PLAYLISTS

CALVIN HARRIS
LIL NAS X
TRAVIS SCOTT

TOM WALKER

DOWNLOADS

UK SONGS UK ALBUMS US SONGS US ALBUMS
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CHART WEEK 17

STREAMING & spotify

GLOBAL EUROPE UNITED KINGDOM FRANCE GERMANY
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AVA MAX
MARSHMELLO

NETHERLANDS NORWAY SWEDEN UNITED STATES
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CHART WEEK 17

vevo STREAMING - MUSIC VIDEO

WORLDWIDE UNITED KINGDOM UNITED STATES NEW ARTISTS - UK

ARIANA GRANDE
GEORGE EZRA
LEWIS CAPALDI

KHALID

FRANCE GERMANY AUSTRALIA NETHERLANDS
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UPFRONT CLUB TOP 30
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COMMERCIAL POP TOP 30
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It Blu Ft Ay Em, Geko, Ziezie & C Tangana Go Time / RCA 15

CHART WEEK 17

CLUB CHARTS

COOL CUTS TOP 20

1 Becky Hill & Weiss
| Could Get Used To This
2 Jax Jones & Martin Solveig Pts
Europa Ft Maddison Beer
All Day & Night
3 HotChip
Hungry Child
4 Leftwing: Kody
| Feel It
5 The Chemical Brothers
No Geography
6 Chase & Status Ft Irah
Program
7 Kokiri Ft Joe Killington Friends
8 Lee Foss, Eli Brown & Anabel
Englund Brazil
9 Brookes Brothers
Good Thing
10 Prospa
Intended
11 Robbie Rivera Ft Elizabeth
Gandolfo My Body Moves
12 House Of Virus Ft Anne
Saunderson Open Up
13 Nocturnal Sunshine UgMe
14 Mercer & ATFC Twisted
DHS The House Of God
16 Kideko What Is It
17 Jonas Blue Ft Theresa Rex
That's What | Like About You
18 Siege Thinking
19 Eauxmar & Caius Hurt U
20 Mitch Wade Cole
Good Advice

TORY LANEZ

Ava Max returns to the pop summit

ANALYSIS

W BY ALAN JONES

t is turning out to be a banner year for

singer/songwriter Ava Max. The-25-year-old

from Milwaukee topped both the OCC and

Commercial Pop club charts earlier this year
with maiden smash Sweet But Psycho. Follow-up
So Am I is nearing the Top 10 of the OCC chart
while completing her Commercial Pop double this
week, advancing 2-1 on the list.

Max’s first club success came in 2017, when she
was featured vocalist on Clap Your Hands, which
went all the way to No.2 on the Upfront club chart
without crossing over either to the Commercial
Pop club chart or the OCC chart.

Six months after German DJ and producer Tino
Piontek’s first No.1 on the Upfront club chart with
Dished (Male Stripper) under his Purple Disco
Machine alias, he returns to pole position with
Body Funk. The disco/house phenomenon is held
in high esteem by his peers, hence the impressive
list of contributors to mixes of the track, which
includes Dom Dolla, Claptone and the legendary

Carl Cox, who picks his projects exceedingly

sparingly these days, and whose only other
Upfront club chart mix credit in the last decade
was C-Sharp by Rendezvous in 2011.

Canadian rapper Tory Lanez has his fourth
No.1 on the Urban club chart with Freaky, from
his upcoming album EI Agua, reaching pole
position a mere six weeks after Ferris Wheel
(feat. Trippie Redd), which was taken from his
last album, Love Me Now.
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marketplace

CAA N

Music Touring Assistant

Creative Artists Agency (CAA) is the world's leading entertainment and sports agency,
with offices in Los Angeles, New York, Nashwille, London and Beijing, Founded in 1975,
CAA represents many of the most successful professionals working in film, television,
music, theatre, video games, sport, and digital content, and provides a range of
strategic marketing and consulting services to corporate clients. The London office
is always seeking highly organised and motivated Assistants to work within our Music
Touring department. Assistants either work for a specific Agent or support a whole
music team, working across a diverse and worldrenowned artist roster.
You must have previous Live Music Industry experience, ideally inan agency context,
have excellent communication skils, and exceptional attention to detail.

O N

Finance Assistant
We are looking for a Finance Assistant to join our team in our

Paddington offices. Your will be responsible for providing support
and assistance to the Finance Managers; producing accurate balance
sheet reconciliations, liasing with the Royalty team to ensure accurate

recording of cash received and recording revenue and cost of sales
of the business - working towards supporting with the monthly and

quarterly reporting. You will be hard working, detail orientated and

thrive under fast paced and high pressured environments.

MULTIMEDIA

F

WATERMARKED CDR DUPLICATION

AND ONLINE DELIVERY.

CODED WITH THE
- DISTRIBUTE PRE-REL

For more vacancies visit www.musicweek.com/jobs

handle

recruitment

Senior Marketing Manager - Music

Calling all frontline music Marketing Managers!

A fantastic opportunity for a creative Senior Marketing Manager to
work across a frontline roster at one of the UK’s most prestigious
record labels. You will be responsible for planning, executing and
delivering standout marketing campaigns for a mixed roster that
includes globally recognised, commercial artists to progressive
development acts. Based in London offices, this role will suit an
enterprising label Marketing Manager used to delivering successful,
digitally integrated campaigns with new and established artists.

www.musicweek.com/jobs/read/senior-marketing-manager-music

usic
ublishers
ssociation &

General Manager

The Music Publishers Association is seeking a General Manager to
implement a clear strategy which will deliver the best possible results
on matters of music copyright protection and industry related policies.
The work of the General Manager will influence long term sustainability
and an awareness of the importance of music publishing on behalf of its
members within the UK. The role will include constant engagement with
members, politicians, policy makers, industry stakeholders and with the
general public, when necessary, on the MPA’s work on policy, professional
development, education and membership & outreach activities.

Dascap N

WE CREATE MUSIC

Membership Co-ordinator UK/Europe

The Membership Co-ordinator will support the London office
staff in all aspects. The person in this role will be responsible
for keeping all London staff up to speed on the status of the
various ongoing department projects; will maintain budgets and
expense reports; will participate in meetings and may contribute
creatively from time to time; will interface with ASCAP
members (songwriters, publishers) and their teams (managers,
A&R scouts, etc.) as related to ASCAP events and daily needs.

www.musicweek.com/fjobs/read/membership-co-ordinator-uk-europe

To advertise your vacancies call Alice Dempsey on Tel: +44 2038 717 387 Email: alice.dempsey@futurenet.com
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VIRGIN EMI TAKES RECORD COMPA
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MusicWee
Awards 2014

@ Spotify”

? m OUTSTANDING CONTRIBUTION TO CHARITY
| | m ** RogerDaltrey - Teenage Cancer Trust

LIVE MUSIC VENUE
The Black Heart, Camden

niversals Vingin EMI was LIVE PROMOTER (COMPANY)
crowned the UIs best s
Record Company atthe

S.J.M.

CONCERTS

Music Week Awasds last night Gl H
24) - a gong voted for by hund reds of LIVE AGENT (INDIVIDUAL)
‘ Nlex Hardee — Coda

feading music industry execs.

Othe big winners at the ceremony
i London included M Concerts
for Live Promotes, Sony Music for
Sales Team, Ministry Of Sound for
London Grammar’s marketing
campaign, Bella Union for
Independent Record Company,
HMV for Retail Brand and Spotify
for Streaming Music Platform.

Sony/ATV won two Publisher

% DARTNERSHIP
Launcheg Sabe

A&R AWARD

hl,omino A
‘ Domino

H MANAGER OF THE YEAR
Jan McAndrew & Geoft Barradale — Wildlife

Awards, based on Official Charts o
Company Data, while Kobalt pkkcd RETAIL BRAND
up the Independent Publisher prize. mv i

Atlantic Records wosn tva awasds ~ ¢

for Promotions Team and PR
Campaign for Rudimeatal. There was
also a brace of gongs for teams

associated with Arctic Monkeys: the

pand’s management at Wildlife, STREAMING MUSIC PLATFORM
Jan McAndrew and Geoft Baﬂ’.\djil(“ Spatify

won the Manager Of The Year prize,

while the A&R Award was picked 0P g RADIO STATION
RADIO
music

INDEPENDENT RETAILER
Resident, Brighton

by Domino. [PIAS] beat off stiff
competition t pick up the BBCEMusic
Astist/Label Services award.

This week 5 years ago...

MusicWwee

up&R is about purity -
Be evangelical= 8o on what you feel

Music Week Strat winner Rob Stringerona jife in music: Pages 8-30

250

= ‘-IUIO

Bravo to industry's finest

NY PRIZE AS DOMING, ATLANTIC, SONY AND SIM WIN

THE STRAT AWARD

Rob Stringer - Sony Music

RADIO SHOW
Joha Kennedy - XFM .

PROMOTIONS TEAM
Atiantic Records

SALES TEAM
Sony Music

LABEL/ARTIST SERVICES [ PLAS ]

[PIAS] Artist & Label Services

PUBLISHER OF THE YEAR ~ SINGLES
Sony/ATV . Sony/AW

INDEPENDENT PUBLISHER
Kobalt

ARUMS

CATALOGUE M
The Trevor Nelson Collection™

ARTIST MARKETING CAMPAIGN
London Grammar - Ministry Of Sound -
PR CAMPAIGN 5 i
Rudimental - Atlantic Records sm é
INDEPENDENT RECORD COMPARY 4
Bella Union

RECORD COMPANY W ;
Virgin EMI

FROM THE MUSIC WEEK ARCHIVE

THAT WAS

I TOP STORY ’
STRINGER PEARLS

There was wisdom aplenty in Music
Week’s exclusive interview with Strat
Award winner Rob Stringer, then
president of Columbia US. Going
to.Amen'ca “gave me the chance to
reinvent myself,” he said, “And you
don’t often get given that chance. The
only trouble was, I was walking into a
firestorm...” As Stringer is now CEO
of all of Sony Music, it’s fair to say he
weathered that storm pretty well...

MANIC FUNDAY

Inside, Stringer also waxed lyrical over
the “thing I’ve been proudest of over the
last 30 years” - his relationship with the
Manic Street Preachers. The feeling was
mutual too. “He’s incredibly loyal to us,”
Manics bassist Nicky Wire told Music ’

Week. “I don’t think we would be here
without him...”

VIRGIN & TONIC

This year’s awards are almost here but
it was a great night for Virgin EMI at
MWaAs 2014 as they picked up Record
QOmpany Of The Year at the biz’s
blggest night out. Domino (A&R), STM
(Live Promoter), Sony/ATV (Publisher)
and Spotify (Streaming Platform) also ’
won. It must have been quite a party
too, judging by the state of that cover...

Also InSIde... Deez (0] ree services — anc rnin (o] n h « t b f h f
er IaU C ed twi ew i i NOSt responsible Tor I t
- o I | ISSued a warni ab Y i ) e perce on o
. . ) g t You Ube, Sayl g the site was i )

ee UI Si C e : alue gap Ista tedwt ere I Reccld Store Day Caused avi yl Sales su ge, wit albu S up 33%} Week-o -week, but Pl al ul |Ne||er I

Paolo Nutini sco ed the first 100K Sales Week ly... cla“e S.ACCessorles VOWed to Se“ ore usic after shiftir |g 4 OWOC k . vowed never

y H Vi g > pies of Caustic Love to hit No.1, wl ||e Kle;a’ d I s the S’ |g e

of the yea ) 09,034 CO 1, s Hi eaWay wa No.1 si |
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FINALSAY...

THEAFTERSHOW

The music industry’s biggest names have the last word on their time in the biz...

THIS WEEK:

Spanish music promoter Neo Sala has staged
gigs by the likes of David Bowie, Whitney
Houston, Prince, U2 and Bruce Springsteen
in a storied 35-year career. Now, after a

19-year absence, he is reviving Barcelona’s
legendary Doctor Music Festival for a special
‘Reincarnation Edition’ from July 12-14. Here,
he shares a few tales from the road...

1 decided to bring back the Doctor Music
Festival because...

“When we did the first edition in 96, there was nothing
like it in Spain. It was very much ahead of its time, but
it was too expensive to run, so we stopped it after four
years. But after nearly 20 years away, we missed it and
would like to relive the excitement. The brand became
alegend. We were so lucky that in our first edition we
had David Bowie and he played an incredible show that
everyone remembers. He was a gentleman.”

One of the stars of this year’s show will be...
“The Bizarre World Of Frank Zappa hologram. What
made us go ahead with it is that the musicians playing
with the hologram are the guys that played together in
Frank Zappa’s band. They are going to be astonishing,
but would I like to watch a hologram? Let’s wait and
see! It’s early days, and in the future I think some
artists will say, ‘When I die, I die’ and others will say,
‘When I die I want to make myself a hologram forever’,
and will start filming themselves in the here and now.”

My advice to anyone planning a new festival is...
“Don’t do it! No, I would say start small and try to be
original. Do something that has a motto, a philosophy
- something that has a spirit and an ideology. A festival
needs to have a soul.”

1 first met Whitney Houston...

“On the first tour of her second album. I think it was
’88 and we did some great shows. But she was very
fragile and when she came back to Barcelona the next
time, she cancelled the show when people were inside
the venue. The show was supposed to start at 9.30pm,
but at 8.45pm we get a call saying, ‘She’s not coming.
She’s at the hotel, ill’. It was very weird and I smelled
that something was cooking there. We had to go on
the stage in front of 18,000 people to tell them, ‘Sorry
she’s not coming. Please go back home’. They threw
all sorts of stuff at me! She was very talented, with an
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Neo Sala, founder, Doctor Music Promotions

“T'he amount
of aggravation
you can accept
from an artist
1S proportional
to the amount
of talent”

M INTERVIEW: JAMES HANLEY

i The good doctor:
-l Nfo Sala

Al

incredible voice. It’s a shame what happened to her, a
great shame.”

The best live performer | have ever seen is...
“Prince. I did a couple of tours with him and he was
very unpredictable. He’d want to play a show at the last
minute, call you up at s5am wanting to go to a club, or
leave a guitar in Paris and then send the plane back to
pick it up. It was a nightmare all the time, but you took
the nightmare because he was so good. I always say the
amount of aggravation you can accept from an artist is
proportional to the amount of talent. And Prince was
incredible, so you would say yes to everything.”

What Brexit will mean for the live biz is...

“More paperwork and bureaucracy. But tours will
happen anyway, because people always find a way. Even
during the Cold War, artists still performed in Moscow.
So it might mean a little bit more work, but I don’t see
there being fewer tours in Europe because of it.”

The best lesson P’ve learned in my career is...
“The usual sentence: ‘Money talks, bullshit walks’,
unfortunately! When I started in the business I came to
see one agent, who was asked, ‘What are the three most
important things in the music business?” And he said,
‘The money, the money, the money!” And that is true.”

musicweek.com
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