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Before the fans and fame, the soundtracks and syncs,
there is the song. And before the song, comes the
songwriter—the heart of an art form that defines
generations, and the soul of our business.

Songwriters are our inspiration; we are their partners,
collaborators, and crusaders.

They shape culture; we help hone their craft, build their
careers, protect their legacies, and get them paid.

\We do it all for them. And we do it with more integrity,
ingenuity, and raw creativity than anyone else in the game.
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WHERE SONGWRITERS ARE HEARD.
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THE COMPLETE WHO'S WHO
OF THE MUSIC INDUSTRY

Whether old school or new Ao
school, veteran or start-up, n
you understand that contacts I's
remain the essential fuel of

2
music industry success. As ever, our qon
Music Week Directory 2019 is filled y

to the brim with potential opportunities ao
with thousands of companies and 19
executives that could be vital to your

business over the next 12 months.

Buy your copy for just £50 and access updated details on labels, publishers,
distributors, live agents and top companies across every sector.

BUY YOUR COPY NOW

Call: 0208 955 7020, email: rachael.hampton@futurenet.com
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the music week...

The power of one

HITMAKERS
SPECIAL2019

As Taylor Swift notes on her big comeback tune: “I'm the
only one of me, And baby that’s the fun of me”.
Swift, of course, has maintained her unique voice, even
when writing songs with others. But for other artists,
that can be more of a struggle, as co-writing credits
continual to spiral in the pursuit of those elusive
streaming smashes.

Music Week’s annual survey of the number of writers on the UK’s biggest
hits shows that 5.34 is now the magic number needed to score one of the

biggest singles of the year (see P4). The higher up the chart you go, the

more writers you need: the Top 30 hits were written by an average of 6.7
people, too many to fit in a cab home after the session.
Both those numbers are up on last year, but there are signs 2019 might
finally see that trend going into reverse. A new breed of writer-artists, from
Freya Ridings to George Ezra, Billie Eilish to Tom Walker, are showing that
you can have success with songs created by just one or two people.

None of those artists fit the generic pop template, which may be why their
work is connecting with people on a level beyond a single hit. It remains the

dream for every label to break artists rather than just songs, so you do

wonder why quite so many resources sometimes get dedicated to diluting

those artists’ vision.

The way streaming playlists function often seems to make hits converge
to similar sonic templates. The trend towards more distinctive UK solo
voices has surely been born out of a desire for less cookie-cutter pop music,
and, significantly, seems more driven by radio - still willing to take a chance
on an artist - rather than the DSPs.

After all, in a business where standing out has never been more
important, why choose to get lost in a crowd? You’re the only one of you.
And while that’s the fun of you, it might also be the key to your success.

Mark Sutherland, Editor

mark.sutherland@futurenet.com
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— BY MARK SUTHERLAND & ANDRE PAINE —

t took another half a songwriter to write the UK’s

biggest hits in 2018, new Music Week research can

reveal, with an average of 5.34 writers working on

last year’s Top 100 biggest singles.

That’s up 0.5 on 2017’s average of 4.84, and up

0.81 on 2016, as songwriting camps, credits for
samples and adding writers to avoid plagiarism claims all
continue to proliferate.

There were three 100% songs on the Top 100, up from
last year’s two, although none of them were released in
2018: Ed Sheeran’s Perfect (No.6) came out in 2017, Dennis
Lloyd’s Nevermind (No.77) was first released in 2016 and
even Freya Riding’s Lost Without You (No.81) was first
available at the end of 2017, although it did not chart until
July last year.

However, the emergence of artists such as Ridings,

Tom Walker, George Ezra, Billie Eilish and Lewis Capaldi,
who usually write songs solo or with one co-writer, has
made Universal Music Publishing Group UK MD Mike
McCormack believe the trend may finally be running out
of steam.

“They are [writing] 50/50 or 100% songs,” said
McCormack, whose UMPG won Publisher Of The Year at
the 2019 Music Week Awards. “If it swings back to being
more artist-driven again, you’ll see that figure come down
in the future. But, as things stand, it’s just the way the
market is — and we have to get on and deal with it.”

Alistair Norbury, president, repertoire & marking at
BMG UK, also noted the huge success of his publishing
client George Ezra, whose Staying At Tamara’s album was
largely written alone and with fellow BMG writer Joel Pott.

“Publishing has become very much a portfolio business,”
Norbury told Music Week. “These great writers who are in
all these rooms are part of all these songs. It makes it even
more remarkable that you have a record like George Ezra’s,
that is predominantly George and Joel.”

BMG also publishes this week’s Music Week cover
star, Camille Purcell, who has secured huge hits through
co-writes for artists such as Little Mix, Mabel and Jess
Glynne. And Purcell told Music Week that co-writing can be
“a great thing for creativity”.

“Sometimes in a session you can get stuck on a lyric or a
section of a song, and another writer can come at it with a
fresh perspective,” she added. “I’m up for whatever it takes
to get a song with great potential over the line.”

The co-writing approach certainly gets results: the Top

THE BIG STORY

30 biggest hits of 2018 were written by an average of 6.7
people, up sharply from last year’s 5.47. The numbers wi
skewed by some songs with a huge number of credits:
Anne-Marie’s 2002 names 18 writers, including Music Week
Songwriter Of The Year Steve Mac. Drake’s Nice For What
has 22 writers and Travis Scott’s sample-heavy Sicko Mode
features a remarkable 30, although the year’s biggest song,
Calvin Harris & Dua Lipa’s One Kiss, credits only three.

“It’s just insane,” said McCormack. “Stick two or three
samples together and you’ve immediately got a whole load
of other writers involved in a song. And with how litigious
the industry’s been of late with plagiarism, you’ve also
got writers being added on songs that weren’t even in the
room, because there could be similarities.”

The proliferation of credits means it’s harder for writers,
particularly emerging ones, to make a living.

“You can’t be prescriptive about it because it’s about
creativity,” Graham Davies, CEO of songwriters body
The Ivors Academy told Music Week. “But some of the
nervousness is around, do you need to give away parts
of the song in order to get it out there and for it to be a
success. We’re always pushing for our members to retain
their rights as much as possible.”

But Ivors chair Crispin Hunt, a songwriter himself, said
that more and more writers were realising the process
helps creatively as well as commercially.

“When I was in a band, I would curse the idea of ever
co-writing,” Hunt told Music Week. “Now I co-write and it
improves [the songs]. Someone will introduce something
that transforms the track and that deserves credit.”

And BMG’s VP of creative, Lisa Cullington, said as
long as mass co-writing continues to deliver big hits, it’s
unlikely to disappear from the business any time soon.

“Obviously we’d like 100% of one song with one writer,”
she said. “You might have eight writers on a song, but the

song is absolutely outstanding, and the reason is there are
so many different ideas that have come from that.”

BMG has a stake in Rudimental’s These Days, Ivor
Novello-nominated and 2018’s fifth biggest hit, via two of
its nine credited writers, Dan Caplen and John Ryan.

“That was written just by Dan to start with,” said
Cullington. “Then it was like, ‘We need a bit of help on
the middle eight or this chorus, can you tweak it?’ Eight _j‘
writers might not have been in the room writing the song
at the beginning, but that’s how it ends up. There are lots N
of different ways to get a hit.” ’ . | ,.r"l‘ y
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21 co-pilots?: (Clockwise from
top left) Hitmakers Freya Ridings,
Steve Mac, Tom Walker, Billie
Eilish and Calvin Harris
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THE BIG MOVE

Sony/ATV CEO/chairman Jon Platt
has appointed David Ventura and Tim
Major to head up the UK operation.
Ventura (pictured, left), formerly head
of A&R and SVP, international has been
promoted to president and co-MD.
Major (pictured, vight) has been upped to
co-MD from general counsel/VP, legal &
business affairs. William Booth has been
promoted to EVP, chief operating officer.

THE BIG AWARDS

¢

ASSOCIATION OF INDEPENDENT MUSIC

The Association Of Independent Music is
marking its 2oth anniversary by moving
the AIM Awards to the Roundhouse in
Camden. This year’s edition takes place
on September 3. The awards will be
followed by a live show from leading indie
artists, with tickets available to the public.
Award submissions are open to AIM
members and non-members until June 14.

THE BIG ROLE

PRS For Music has announced that
Andrea Martin will take over from Robert
Ashcroft as CEO, effective June 17. She
has been president and CEO of three
global business units with Readers Digest
Association, MD of data services for the
Royal Mail and president of ADT Canada.
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RADIO

Ball control: Evans above 1m
but Radio 2 still rules RAJAR

Q1 listening figures showed dramatic growth for Virgin Radio thanks to Chris Evans — but not at the expense of “phenomenal” Zoe Ball

M BY ANDRE PAINE

Executives from Virgin and BBC Radio 2
have hailed the debut RAJAR performance of
their new breakfast shows.

In Q1, Chris Evans opened his Virgin
Radio account with 1.048m weekly listeners,
up from 160,000 for that slot in Q4.

“It was an astonishing change,” Francis
Currie, group content director — music radio,
Wireless Group, told Music Week. “The show
is stronger than it sounded on Radio 2, Chris
feels liberated. He’s the best broadcaster in
the country and he now works for us.”

Currie credited the role of Sky in the
RAJAR result in enabling Virgin to present
the show in its “full glory” without adverts.

Lewis Carnie, head of BBC Radio 2, told
Music Week it would have been “naive” not
to factor in the possibility of new Breakfast
host Zoe Ball losing listeners to Evans.

In the event, however, Ball’s Q1 RAJAR
ratings of 9.047m were barely changed from
Q4, when Evans scored 9.065m in his final
three months at Radio 2 Breakfast. The
year-on-year decline was just 0.8%.

“For Zoe not to go down and to remain
stable over the year has been an incredible
achievement,” said Carnie. “We’ve produced
a great show that’s connecting with the
audience. To be the biggest [breakfast show]
in the UK is phenomenal on her first outing.”

Carnie conceded that audiences could still
be making up their minds. “There might be a
bit of flipping back and forth, because Chris
has done well too,” he said.

“We’ve got a bit more digging to do to
try and identify audience patterns and
behaviour,” said Currie. “It’s possible there’s
more shared listening.”

The digital-only network dramatically
increased its listening hours - national share
was up from 0.2% in Q4 to 0.8%. Overall, the
station’s reach is now 1.301m.

“We want to be the No.1 music station
digitally,” said Mike Cass, Virgin Radio
content controller.

“We’re benefitting from people listening
to Chris and then they’re hanging around
and listening to the rest of the station, that’s
been phenomenal.”

Radio 2’s weekly reach was stable at
15.356m, though its share of listening hours
was down from 18.1% three months ago to
17.4% in Q1.

“You can’t have everything but we are
really thrilled, because last year was much
more difficult,” said Carnie. “To make so
much change at one time and to please the
audience is great, we think we’ve got it right.”

aaE

“Chris feels
liberated,

he’s the best
broadcaster in
the country”

Francis Currie
Wireless Group
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Rise and shine: (L-R) Chris Evans and Zoe Ball

Jo wonder: Whiley wins listeners in new evening slot
Former Drivetime co-host “loves being a tastemaker” and aims to break new acts

Jo Whiley has told Music Week that
her evening slot on Radio 2 feels
like her “natural home” after the
troubled Drivetime experience.

Whiley moved back to the 7-gpm
slot, following a short-lived pairing
with Simon Mayo last year.

In her first RAJAR figures on the
evening show, Whiley had a reach
of 2.54m, Up 120,000 year-on-year  yr.c: ek Awards
and 20,000 on Q4.

“She sounds fantastic at the moment,” said Carnie.
“People respect her and want to be on the show. It’s doing
a great job for us, it helps hugely that we have an entry
point for new music.”

As well as big name guests such as Noel Gallagher,
Whiley has featured sessions from rising stars such as Jade
Bird and Ten Tonnes.

“It’s a rare and special thing to have that kind of
control,” Whiley told Music Week. “I’m having such a great

; | e i

Eyes on the prizes: Whiley hosted this month’s

time, it’s the same kind of time as
[previous Radio 1 show] the Evening
Session, so it feels like a natural home.”

Whiley said that the show can help
break new artists and propel their
music into daytime shows.

“The music industry is tough and
it’s getting harder,” Whiley told Music
Week. “The bands who are never going
to get huge support elsewhere will get
it on my programme.

“T've always loved being a tastemaker, it’s what I did on
the Evening Session and booking bands for The Word. It’s
important for Radio 2 to have someone who can pick up on
new things and introduce them to the daytime audience.”

“It’s great to see Jo Whiley back in that evening slot, it’s
a way of getting somebody really passionate about music in
there,” said Phil Youngman, director of promotions, RCA.
“If you get Jo on board then, of course, you've got a better
angle at daytime.”

06 | Music Week 20.05.19
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yTWEETS RISING STAR

OF THE WEEK

The past seven days in 280 characters

(@michelle_amaria
after almost 6 years in this
profession, you're damn
right ’m still finding new and interesting
ways to say “3 stars but reads like a

4’ (Michelle Kambasha, Secretly

Group) Wednesday, May 15

@corrina_k | still cant

believe we won Artist

Marketing Campaign at the
#MusicWeekAwards. A lot of work goes

B @Rickontour

3« Well done Polydor! | hope
f i we don’t break you. X
(Ricky Wilson, Kaiser Chiefs)
Friday, May 10

Victoria watching the entire
music industry pass through.
Lots of sore heads this morn by the looks

inand to be recognised s brilliant. Acareer ~  of things #MusicWeekAwards
moment for me (Corrina Kavanagh, (Megan Page, Record Store Day
Columbia) Monday, May 13 UK) Friday, May 10

@jowhiley Huge congrats

- @MannyNorte
y| Congrats to all the
winners at the Music

Week Awards!! (Manny Norte,
Capital Xtra) Friday, May 10

to the finalists & winners at the

#MusicWeekAwards. It felt good

to see people with a shared
passion for music, who work incredibly hard
be fully recognised. Music matters. It was a
privilege to host your awards @Music\Week
(Jo Whiley, BBC Radio 2) Friday, May 10

] @Megwam Sittingat

T .  @default__this Leftmy
phone in an Uber after the
Music Week Awards. | fell
asleep blissfully unaware as my

husband tried to contact me, got though

to the driver and arranged for it to be

dropped to the hotel. What a trooper. (Kelly
Bennaton, DHP Family) Friday, May 10

@DHPFamily \We're
beyond thrilled to have won
@MusicWeek’s Live Music

Promoter award! It’s a huge honour to
be recognised for all the work we put
into creating memorable events. (DHP

(@polydorrecords \Vhat an
honour to win Record Label

of the year at the Music Week
awards. Thank you for the recognition - it
feels amazing, We are blessed to have
some incredible artists on our roster

(Polydor Records) Friday, May 10

Family) Thursday, May 9
» @Truman_Black Hey
E"—ﬂ @bts_bighit you're in the
hotel room next to me just
wanted to say that the weed smell
and the chicken in the corridor is
100% George and not me (Matthew
Healy, The 1975) Friday, May 10

#1 TWEET

@IlslandRecords
Congratulations from the entire
island family to @darcus in
receiving the honour of the Strat

Award! A special night in London
at the #MusicWeekAwards! We
are so lucky to have such an
incredible and inspiring leader
(Island Records)

Friday, May 10

The biz’s brightest new talents tell their stories

Ruth Wyatt: “Never assume
yourknow everything” [

Ruth Wyatt
Creative sync manager, Warner Music
@rrwyatt

How did you break into the biz?

In the summer after my first year of
university, | found every email address

| could at labels and publishers, and
fired out an overly enthusiastic email
asking if anyone needed an ‘extra pair
of hands’. After accidentally emailing
BMG’s LA office, it somehow got fed
back to the UK and | landed myself a
role working at BMG in their royalties
department under Aidan Kenny, a total
legend for taking a gamble on me!

Then | worked at HotHouse Music at
Abbey Road, where | was lucky to work
across high-end films, assisting music
supervision queens Karen Elliott (The
Hobbit movies, Fantastic Beasts), Becky
Bentham (Les Miserables, Bohemian
Rhapsody) and Catherine Grieves (Killing
Eve). It gave me the perfect opportunity
to absorb as much as | could and get to
know rights owners over email and, of
course, at the Abbey Road bar. Now |
find myself on the other side of the coin
in Warner’s sync team.

Where would we be without sync?
| mean, you would have some very
flat films... We’d regress to the silent
film days! Joking aside, the acting in

a particular scene or graphics across
an advert can only do so much. At its
most powerful, music is the glue that
threads a moment together, it acts

as a catalyst to heighten a feeling or
message. Despite music budgets often
being the smallest slice of the pie, few

In association with

(J‘:‘u';ll: JLLE?’_
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brands or cinematic moments would
be as successful if not for the music.
Sync also helps break artists. Without

it there would be less of that, especially
since there are so many platforms to
tap into. The crazy quantity of content
being uploaded online is a huge market
yet to be fully utilised, so in that sense
sync opportunities can only grow. The
landscape is constantly changing, but
lots of emerging artists | have spoken
to want a Spotify playlist and a sync. It’s
becoming more important than ever
to artists and managers. And our killer
team at Warner do our best to plug
our acts’ music into as many creative
moments and platforms as we can.

What should we know about sync?
The beauty of sync is, more often

than not, about the music. It is about
the feeling a song evokes or how it
complements a moment. It is not all
about stats, which | suppose makes it

a very inclusive denomination of the
music industry. People don’t often
realise that.

What’s your best bit of advice?

Be yourself, it will get you further than
you think. And keep learning, never
assume you know everything, you don’t.

What’s your dream music job?

As it stands, getting to the top of my
sync game and making waves to inspire
more women to work in the industry.

[ RUTH’S RECOMMENDED TRACK: Lizzo - Juice [

ARE YOU A RISING STAR? Under 30? Making a name for yourself?
Email Ben Homewood at ben.homewood@futurenet.com to appear here...

musicweek.com
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SONGWRITING

Write on! Ivors Academy chair says changeis
coming’ for songwriters as biz enters new era

Crispin Hunt says writers play “massive role” for new talent and predicts “fairer splits” are imminent

M BY BEN HOMEWOOD

Crispin Hunt has told Music Week that
songwriters are more important to the
music industry than ever before.

“There’s a lot of opportunity for
songwriters in 2019 and they’re playing
a massive role in the business,” said
Hunt, chair of The Ivors Academy, which
rebranded from BASCA in March.

Hunt said songwriters are playing a key
role in nurturing new acts.

“Writers are doing an awful lot of the
development with artists at the moment,
with labels playing a lesser part,” he said.
“When labels talk about development, from
mine and a lot of my peers’ perspectives,
what they mean is phoning me, Iain Archer
or Fraser T Smith and saying, ‘Will you
work with this person and help them find a
sound and develop them?”

Hunt believes traditional industry
methods are being eroded in favour of a
new development model, with songwriters
at its centre.

“Traditionally, the label would come in
early and invest, now the tendency is for
publishers to sign people earlier. Unsigned
acts have a publisher, not a label, or the
management is doing an awful lot more,”
he said.

“The industry should look again, the
roles are changing. Labels are signing artists
when they’re much more fully-formed,
then when they sign them they’re not doing
as much of the development work, the
songwriters tend to do an awful lot of it,”
he added.

“That’s a punt on the writer’s part, but
it’s kept afloat by the publishers who in

Agent: Colin Keenan (ATC Live)
Management: Nathan Clark
(Complete Tours)

Marketing: Anna Derbyshire/
Gemma Reilly (BMG)

Digital Marketing: Sam

Hill (BMG)

National, Regional &
Online Press: Katie Gwyther

Reckless & Me
Peak Chart Position: No.g
Label: BMG

“Songwriters
create value
but don’t see
a fair share’

Crispin Hunt
The Ivors Academy

) TAKE A BOW

Crisp’s packet: Crispin Hunt

effect are investing much more heavily in
the development of an act.”

Hunt, who was first appointed BASCA
chair in 2016, said songwriters are still not
fairly rewarded for their work.

“Songwriters are bringing a massive
amount of value to the new income music
is seeing because of streaming,” he said.
“But we’re certainly not extracting that
value at the moment. We create the value
but we don’t see a fair share of it because
we’re still working on old world splits in a
completely new world market.”

However, after MEPs backed the

copyright directive in March this year, Hunt
foresees “a natural rebalancing of where the

wealth goes”.

(Fear PR)

National Radio:

Joe Bennett (JBPR)

TV: LauraOhnonna
Commercial Sales: ADA
International:

Terry Felgate/Frank
Strobele (BMG)

A&R: Fred Casimir (BMG)

PHOTO: Will Strange

“There are real advances going on and
there’s a big conversation across the music
industry about the way that we need to
look at how revenue should be shared out.
We can’t base it on reverse engineering
a physical model onto an invisible new
model,” said Hunt.

The 64th edition of the Ivor Novello
Awards takes place this week and Hunt
said this year’s nominations — which include
Arctic Monkeys, Jorja Smith, The 1975 and
Young Fathers — are “fantastic”.

“I'm incredibly proud to have anything
to do with The Ivors,” he said. “It serves a
different purpose to other awards, it’s just
judged on the music and that’s what makes
it so special.”

Chief Keef: Kiefer Sutherland
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Greaze Mode (Boy Better Know)

The second of two comeback singles,
Greaze Mode is a spacey trailer for
Skepta’s Ignorance Is Bliss album (May
31), which he made in isolation to
burrow deep into his psyche.
Contact Jon Wilkinson
jon@technique-pr.com

CHARLI XCX (FEAT. LI1ZZO)

Blame It On Your Love (Asylum)

Charli XCX is back in the game with a
quaking modern pop song featuring the
brilliant Lizzo. Will she drop it at BBC
Radio 1’s Big Weekend this week?

. ‘- Contact Anna Meacham
e anna@huxley.world

ED SHEERAN & JUSTIN BIEBER

| Don’t Care (Atlantic)

Ed Sheeran, Justin Bieber and Max
Martin on the same song? No one’s
1 Tt ARE going to buy this... Not! It’s already
o selling like sun cream in a heatwave.
Contact Claire Coster
claire.coster@atlanticrecords.co.uk
DISCIPLES

No Ties (FFRR)

With the group’s Luke Mac on vocals,
Disciples tap into a sunshine groove,
striking a balance between addled
floor-filler and radio gold.

Contact Katerina Koumourou
kat@listen-up.biz

/////////////////////////////////5

RYMEZ X STEFFLON DON
Don Walk (Virgin EMI)

Zimbabwean-born producer Rymez
takes the guitar sample from TLC’s

No Scrubs, forming a minimal beat for
Stefflon Don to stomp all over.
Contact Karim Khan
karim.khan@lucidonline.co.uk

DIZzZY

Twist (Royal Mountain Records)

The Canadians return sounding sleepy
as ever on Twist, the first taste of their
self-produced follow-up to last year’s
Baby Teeth debut album.

Contact Jon Lawrence
jon@chalkpressagency.co.uk

LAMBERT

Mandal (Mercury KX)

From the Berlin-based composer’s
new Alone EP and inspired by its titular
Norwegian town, Mandal uses piano to
float off into another realm.

Contact Ben Ayres
benayres@roughtraderecords.com

Hear THE PLAYLIST at spotify.com/user/musicweek

skiddle

Gig Of The Week in
association with Skiddle;
the UK's biggest
events guide!’

GIG -

OF THEWEEK

Earth, London

L=

Aldous Harding is making some of the most
compelling indie rock around at the moment,
and this year’s Designer album wanders in
all kinds of directions. The New Zealander

summons almighty power in a live setting, too.
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ALDOUS HARDING

Daisy Maskell
DJ, Kiss FM
CONNIE CONSTANCE - FAST CARS

Cars they’re worth it Daisy Maskell

The music industry
has branched off into
directions that we
could’ve never expected,
but its sole purpose still
remains the same. We
listen to be transported,
to connect and to

relate to the lyrics of an
individual that you may
never have laid eyes on,
but who can seem as
familiar as the voice inside
your own head.

Connie Constance isa
young singer-songwriter
from Watford who
embodies what it means
to be an artist in 2019.

In the midst of a heavily
populated market, her
individuality cuts through
and prevents you from
skipping to the next

‘One To Watch’ on your

playlist. She could sing the
terms and conditions of
an insurance policy and
still have me infatuated.
She recently dropped
debut album English Rose
and | added her song Fast
Cars to a playlist before
getting on a flight. ’'m an
emotional person, but
when shot 36,000 feet
up into the clouds, that
increases tenfold (I've
previously burst into tears
when offered a packet of
Minstrels by an air hostess
as they’d run out of the
Maltesers I'd asked for).
| pressed play again and
again and cried so much |
began to dehydrate!
Connie Constance
makes the world seem so
much smaller and strips it
of all its intimidations.

musicweek.com



ESSENTIAL INFO

RELEASES Turkey Dinner (June 14) LABEL Innovative
Leisure MANAGEMENT jared@danny-rose.com
NEXT GIG Soup Kitchen, Manchester, May 20

Weirdo jams and gross food
from new LA rockn’rollers

he cover of Pinky Pinky’s debut album looks like

something Willy Wonka might come up with

on a week-long mushroom trip. All manner of

sweet and savoury cuisine is carefully arranged
on a dining room table, but this spread has a twist. A snake
looms from behind a pineapple studded with olives, freaky
dolls are everywhere and there’s a Santa figurine hiding

behind a gruesome green jelly. Smartly-dressed children “We S hO Z/[,Z OZ hO[,’V@ mO[OZ (&

line up behind the table, Pinky Pinky are visible at the back, 3
peering through the window from outside. The LA trio’s scra tch (’]/l 3 S Z]?C reco ’]/‘OZ S 2
name (which derives from a mythical monster) is spelled
out with biscuits, along with the LP’s title, Turkey Dinner.
Clearly, they love a project.
“We thought it was funny...” begins drummer and
vocalist Anastasia Sanchez.
“We stayed up until 2am making all this horrible food,
the kitchen smelled like pickles and cheese, it was disgusting
and so stinky,” adds bassist Eva Chambers.
Guitarist Isabelle Fields wrinkles her nose at her
bandmates, their words clearly taking her right back.
“We should have made scratch‘n’sniff LPs!” quips Sanchez.
The artwork matches the oddball vibe of an album tinged
with punk, rock‘n’roll and the DIY stylings LA bands do so
well. It’s out next month via Innovative Leisure, and Pinky
Pinky are midway through their first UK tour.
Chambers and Fields became friends in middle school in
their hometown, and met Sanchez in the girls’ locker room

at high school. They played basic punk in Chambers’ attic,
and began shaping their sound. Two lo-fi EPs preceded
Turkey Dinner, the fullest realisation of their vision yet.

“People say we’re garage rock, and the first EP definitely
is, but we’ve grown out of that,” says Fields.

ON THE RADAR

PINKY

“Plus, we’ve always played in my attic, so it’s attic rock,
actually!” drawls Chambers. “The attic is big, dark, echoey
and haunted, it used to be a speakeasy in the ’20s. It gets
really, really hot in there.”
Turkey Dinner is the product of the band’s wild
imaginations, the music forming a springy bed for
Sanchez’s lyrical whimsy to bounce around.
“My favourite line is from the song My Friend Sean,” she
says. “It goes: “Those pattern jeans/His ass busts through
the seams,” I mean [laughs] it’s funny.”
She whacks an arm into the chilli sauce bottle on the
table in front of us for emphasis.
“It started when Eva and I got trapped in San Francisco
after missing a plane,” Sanchez continues. “We met a boy
named Sean who was really nice to us and the rest is history!
We were singing little jingles, then it turned into a fantasy
writing session, it’s fun masking things or being very blunt.”
Fun defines Pinky Pinky. It’s enabled them to rise
alongside peers including Starcrawler and The Lemon
Twigs, and caught the ear of Dave Grohl, who invited them
to play Foo Fighters’ Cal Jam event last year.
“I just want to make good albums, man,” Sanchez Dinner is served:
finishes. “I want to see the world...” Pinky Pinky (L-R) Isabelle Fields,
BEN HOMEWOOD Anastasia Sanchez and Eva Chambers

PHOTO: Ryan Moraga
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Hop stars: Brewdog’s new advert and (below) Meshuggah

SYNC STORY

BREWDOG/MESHUGGAH

M BY BEN HOMEWOOD

“Visually it is
minimal and
musically it

The first word that may come to mind after watching is brutal”

Uncommon Creative Studio
worked on the ad, with music
supervision from Theodore.

“With such a striking concept,
Meshuggah’s Bleed was the
perfect track to complement
and contrast what you see on
screen,” says Theodore’s Harley
Beckmann-Hawksley.

“The song is frenetic, dynamic
and incredibly intense.”

Beckmann-Hawksley says
the juxtaposition of the noisy
background and clean image
“serves up an all-out assault on
the senses”.

“Visually, it is minimal and
musically it is brutal, layered and
unforgiving. It was great working
with Dan Ogden at Warner
Chappell Music and Pete Beck
at Believe, who made the whole
process very fluid,” he adds.

With the advert set to appear
on billboards and buses across
the country, the craft beer
company is pushing its brand in
uncompromising fashion.

“Uncommon produces great

Brewdog’s new advert is ‘refreshing’, which is convenient Harley work,” says Beckmann-Hawksley.
. . . . Beckmann-Hawksley . .
given that’s how the Scottish beer makers might describe Theodore “And Punk IPA is no different.”
their flagship Punk IPAine. ettt e e et e tr et et a e ereeeearen
The campaign consists of a static 30-second clip Spot: Brewdog Title: Bleed Composers: Marten Hans Hagstrom, Tomas Nils Haake, Jens Roland Kidman
featuring the word ‘Advert’ emblazoned on a white and Fredrik Carl Thordendal Artist: Meshuggah Master: Nuclear Blast via Believe Publisher: \Warner
background with a can of said beer. Meshuggah’s Bleed, Chappell Music Creative: Uncommon Creative Studio Music Supervision: Harley Beckmann-Hawksley

from 2008’s Obzen album, blasts out in the background.

(Theodore) €Gl: PICS Sound: Jack Sedgwick (Wave Studios) Pest: Absolute Air Date: 13/05/19

WANT TO GET YOUR SYNC RY IN MUSIC WEEK? Email Ben Homewood at ben homewood@futurenet.com for details.

Patron Santi: Santi : THIS WEEK’S HOTTEST BRAND NEW ACT

KEY TRACK: Sparky

LABEL: Santi Medina
MANAGEMENT:
mainlandterror@gmail.com
TWITTER: @cruelsantino

WHO: Santi is a 26-year-old Nigerian
who’s been mixing genres since 2016.

WHAT: You might loosely describe
Santi’s music as dancehall, but he’s
something of a musical omnivore.

He started out with rap and counts
Afrobeats, pop-punk and rock among
his influences, while the piano-led Sigo
Extrafiandote explores Spanish sounds.

WHERE: Santi was born in Lagos and
is a key player in Nigeria’s bubbling Alté

12 | Music Week 20.05.19

movement, but he’s lived in UAE since
moving there as a student.

PM INTERESTED...

Then dive into Santi’s catalogue. Mixtape
Suzie’s Funeral is on Spotify, while debut
album Mandy & The Jungle is out now.

WHAT’S THE MESSAGE?

With features including Dram and
Goldlink, the LP represents “a universe,
combining everything that has ever
influenced or inspired me, the story of
Mandy, a girl who has no idea of the
power that lies inside her;” says Santi.

COsMIC...

Very much so. Watch out for him and his
Monster Boy crew this summer.

musicweek.com



Thank you for your friendship, support and vision. We have enjoyed great success together
so far and we are very much looking forward to the next chapter in our journey together.
With love, Jamie & the Team at Lateral

I LONDON STOCKHOLM LOS ANGELES

Thank You!

We’re incredibly proud and grateful to have
won Music Week’s Live Music Promoter Award
2019. As an independent company, it’s great
to be recognised by the wider industry for all
the hard work we put into creating memorable
events.

A huge thank you to the artists, agents,
managers, labels and venues who have
supported us. We’ve got big plans for the
future and look forward to another great year!

DHP Family
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Strat’s magic! The music industry was out in full force for the biggest Music Week
Awardsin history, with over 1,400 people heading to London’s Battersea Evolutionfor
the best and most prestigious night out in the biz. Pictured here are (@) The Strat
Award winner, Island US’ Darcus Beese with his family. (b) Daniel Glass and Liz Goodwin
from Glassnote. (€) BBC Radio 1xtra’s Dotty, DJ Target, Ben Cooper and
MistaJam. (d) Raw Power Management’s Craig
Jennings and UTA’s Paul Ryan. (e) BBC
Music’s Jan Younghusband and CAA's Emma
Banks. (f) Jimmy Page, Scarlett Sabet and
. Mark Borkowski. (g) Columbia’s Manish
Arora, 4th Floor’s Cassandra Gracey and
Columbia’s Ferdy Unger-Hamiton. (h)
P ) UTA’s Neil Warnock, Christa
; #, ). Wamnock, Mother Management’s
; ‘. /. MarkBent. (i) VDM Musics
il Vicky Dowdall and Nina
Nesbitt. () Polydor’s
Tom March, Ben
Mortimer with Music
Week editor Mark
Sutherland. (k)
Decca’s Tom Lewis
and Becky Allen.
j " Py g (). RCA’s Stacey
’ ’ : ol L Tang and David
’ d f Dollimore. (m)
Team BBC 6 Music,
including Lauren
Laverne, Stuart
Maconie, Karl Hyde
and Paul Rodgers. (n)
Kilimanjaro Live’s Stuart
Galbraith and Mark
Walker: (Photos: Paul
Harries, Wil Ireland).
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SEND YOUR PICS TO: George Garner
george.garner@futurenet.com
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“We celebrated
two No.1s last
year which, for
me as a black
female from the
UK, is unheard of
as a writer”

CAMILLE
PURCELL

Shout out to my
hits: Camille
Kamille’ Purcell shot
for Music Week at
BMG’s London HQ
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To kickstart our Hitmakers 2019 special, we catch up with BMG’s songwriter extraordinaire Camille
Purcell. From writing smashes for Little Mix, Clean Bandit and Mabel to upcoming work with
Stormzy and her own music released under the name Kamille, Music Week meets a rising star on fire...

—— BY GEORGE GARNER ——
PHOTOS: PAUL HARRIES

elieve it or not, there was once a time when Camille
Purcell - one of the hottest songwriters in the world
right now - plied a very different trade: stockbroker.

“Oh my gosh, I hated it so much,” laughs the
one-time economics student as she relaxes in her
publisher BMG’s London HQ. “I sat watching
screens all day that looked like The Matrix. I felt
like Neo!”

Suffice to say, around this time there was a substantial gulf between
who Purcell was and who she wanted to be. When she paints a picture
of herself as an aspiring songwriter, she notes it wouldn’t be unusual if
you found her belting tunes out loud on the train, or scribbling lyrics,
poems and ideas down at work. She was also a common sight at various
London studios — which her father helped her get into — trying to soak
in as much information as she possibly could while lurking in the
corners. This apprenticeship could have gone on for years, but she soon
struck gold - literally, in terms of the eventual sales of her breakout hit.

“I didn’t know what I was doing,” she recalls. “I was trying to get in
anywhere I could, and then I wrote a song for The Saturdays and it
went to No.1. That’s when I was like, ‘OK, ’'m going to leave my job.”

The 2013 song in question was What About Us feat. Sean Paul [which
has sold 553,843 to date according to the Official Charts Company].
Purcell recalls nearly crashing her car when she heard it on Capital.

“P’d never had a song on the radio before,” she laughs. “That was so
special, I never knew anything like that could happen to me. I was so
lucky that I had such a quick break, because it allowed me to be in
certain meetings and rooms. For the next three years, I had to hustle to
prove myself, not only to the industry but to my parents. They were
like, “You can’t leave your job!”

For Purcell, however, there was no going back.

“I can’t explain it other than feeling that my heart was burning,” she
says. “A lot of people have that when they make 180-degree changes in
their life - they just know it. I was so grateful for my education but I
knew that wasn’t my path — music was bursting out of me. Thank God I
took that chance. ’m not saying it was easy afterwards, after that I was

musicweek.com

in a million sessions: you have to hustle and go round all the sessions
and work with loads of people - difficult people — and find your place.”

Life has been full of surreal moments ever since then, like the time
she worked with legendary producer Timbaland.

“I was nervous,” she admits. “I remember he hadn’t turned up at the
session, so every time someone walked through the door I’d turn to
stone and it would be an engineer or someone asking if I wanted water.
Then he walked in... And I rapped his own songs to him!”

It was, to be sure, a gamble. Or, in Purcell’s words...

“It was one of the most cringe things you could ever do. Why did I do
that!? I was rapping to him, just verbal diarrhoea. I was so nervous.”

How did he respond, we hear you say?

“He was just looking at me like, “This girl’s crazy.” But one thing I
think I'm so blessed to be able to do is get on a mic and go into the
zone. It feels like a superpower, I forget everything and just sing things.
I can’t explain where they come from. For me, I know they come from
God. But to anyone who’s not Christian, it’s something that can’t be
explained. It comes out of you. I was on the piano playing this thing I’d
written to Timbaland as he was standing by it and I was like, ‘Oh my
God,” I was so nervous, but the love of music got me through it. Same
with Rihanna, we were writing in a room and she came in and was
dancing. She is so beautiful and so lovely. Seeing how she interacted
with everyone in that room, saying hi to every engineer, things like that
really inspire me.”

Yet even if Purcell wasn’t adept at making ironclad bangers, you
sense artists would still gravitate to her. As soon becomes apparent
from spending some time in her company at BMG, she is a charming,
perma-laughing person: an upbeat, positive vibe emanates from her at
all times. Naturally, those ironclad bangers help, too.

Indeed, Purcell’s intimidating CV stands to give even the most
accomplished hitmaker a complex. The BRIT, Global, ASCAP and BMI
Award-winning writer’s résumé consists of over four billion combined
streams, hundreds of hours of airplay around the world, five UK No.1s,
eight UK Top 5s and over 25 UK radio playlisted records. Included
among her major hits are Little Mix’s Black Magic (1,431,659 — OCC)
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and Shout Out To My Ex (1,518,496 - OCC). Moreover, she “Ive lea
was so s.u.ccessful in 2018 that §he actually ent'ered into a fierce that the thi
competition at the top of the singles charts with herself when I : ‘
her co-write on Jess Glynne’s I'll Be There (919,932 — OCC) appening to

passed the baton to Clean Bandit feat. Demi Lovato’s Solo as a writer are

(1,(;)44,3)00 — OCC, with 560 million streams on Spotify alone actua lly helping me
to boot).

“Oh my gosh, last year was crazy for me,” she beams. “We as an artist.
celebrated having two No.1s, which for me, as a black female It's win-win”
from the UK, is kind of unheard of as a writer. There are not a
lot of females as it is, so to be able to represent a lot of girls CAMILLE
last year — and with everything being really female-centric in PURCELL

terms of what we were doing as women and standing up for
each other — was really important.”

This only looks set to continue in 2019. Purcell has already
notched up a big smash with Mabel’s international hit Don’t
Call Me Up making waves both in the UK (617,866 - OCC)
and the US (the song was Mabel’s first to crack the Hot 100).

“Honest to God, all three of us never thought it was going to
be as big as it was,” she insists. “We wrote it so fast, maybe in
an hour and a half. Steve [Mac, who was awarded Music
Week’s Songwriter Of 2018 honour] is a genius, he’ll get on a
synth and play a million things that all sound like a hit and
you’re just singing on top. Me and Mabel were humming and it
came so quickly, which makes you think, ‘Is it good or a fluke?’
We thought it was strong, but I didn’t think it would ever be
an American crossover hit. That is blowing my mind.”

Her publishers at BMG are, to put it lightly, gushing about
their rising star.

“It’s easy to say she’s the biggest topliner in the UK right
now and she’s just going from strength to strength,” says
Lisa Cullington, vice president, creative at BMG. “She
has a talent which is undeniable and I haven’t come
across many like her. Her determination and
enthusiasm to succeed coupled with her
down-to-earth nature brings the best out of
everyone she works with. She’s a force to be
reckoned with.”

Crucially, this force manifests itself in
more ways than one. If Camille Purcell is
one name people recognise, there is
another associated with her, too.

‘Kamille’ is now used to represent both
her career as a songwriter and her work
as a burgeoning recording artist. And
about that name...

“I couldn’t have Camille because it
belonged to a knicker company!” she laughs.
“That’s literally the only reason we changed it
to Camille with a K. But I like it now, the joke’s
on you knicker company — I'm alright. I want
people to accept me for both, but Kamille is who I
am now. It feels really exciting, like a new start.”

You might have spotted the name Kamille on the
credits of Little Mix’s LM5: not only did she contribute
seven songs to it, she also featured on More Than Words.

“I wrote it with them in mind, I never thought we’d do a
duet — it was their suggestion,” she explains. “I was singing the
demo and I think they could see I was singing it for them,
about them, with us all in mind. They said, ‘We want this to be
all of us together on this.” It was a beautiful thing, maybe the
first time in a long time that a pop group have added their
writer on a song. It’s so touching.

“It’s crazy because I'm part of the Mixer family which is so
sweet — and now they’ve gone into the Kamillion world,” she
adds. “There are Kamillions now and they’re crazy. I love
pasta, so every day they come up with different ways of
putting my head on a different piece of pasta. I love them. 'm
so grateful to Little Mix for that, they really helped embrace
me into the pop world as an artist.”
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Kamille’s rise continues apace — most recently she served
up Emotional via her label Virgin EMI, and its stellar remix
featuring Stefflon Don & Chip.

“Now, there is another creative force driving Kamille,
and that is her burgeoning artist career,” is Lisa
Cullington’s overview. “BMG is proud to be team Kamille
and we’re excited to be a part of what comes next.”

Speaking of what comes next, as a songwriter she is
working with Dua Lipa, Anne-Marie, Clean Bandit, Sam
Smith, Mabel and Raye. And that’s to say nothing of
collaborating on one of the year’s most anticipated albums:
Stormzy’s grand return.

“We’ve been working on his album for a while now
— maybe three or four songs,” she offers. “We’ll see what
happens when it gets whittled down. Vossi Bop is
incredible, 'm so happy for him — he’s such an amazing
talent. He has so much integrity. When you’re writing with
him it’s not easy, you pick at everything until it’s right. I
really respect that about him. He won’t just take any old
song or lyric. He’s a songwriter, he actually writes choruses
and ballads; Stormzy can write a full ballad. He has
amazing lyric concepts. It’s an honour writing with him
and this album is going to be crazy.”

So, with Purcell enjoying a purple patch that shows no
sign of stopping, it’s time to grill her about all things
songwriting in 2019...

With great success comes great pressure. How have
you coped with the mental strain of being a hitmaker?
“I read a book called Big Magic [by Eat Pray Love author
lizabeth Gilbert] which I encourage every writer to read
it’s for creatives. It explains the notion that ideas
ome to us and we can agree to go into contract
ith that idea or let it go. It personifies the idea so
ou’re not thinking it’s [part] ‘of you’ or that you’re
esponsible for any creative thought you have.
‘What that helped me do was, if I didn’t have a
good day in the studio, I wouldn’t think that
was my fault: the idea just didn’t come to
me. That helped me separate the blame
when, a lot of the time, songs don’t
come. Sometimes they just don’t.
You can have the perfect set of
people in a room — the biggest
hit writers — and you’ll all end
up ordering Chinese and talking
about EastEnders and nothing
will happen. That happens to
me more times than I'll get a hit.
It’s just trying not to apply that
pressure to yourself. But at the same
time, I’'m not going to lie, sometimes I
do feel like I've got to the point where they
go, ‘Camiille’s in the room so we might get
something half decent.” What’s interesting is
the more pressure, the more confident I'm able
to become.”

Where is pop music going in 2019?

“I’s moving so fast. The one thing streaming’s done is
allow anyone to break off a cool song, it doesn’t even have
to be a massive pop hit, it can be a weird song. People

you never thought would be heard are being heard now;
everyone has a voice.”

Has the advent of streaming changed the way you
write songs?

“For me, it’s just like having an update on your iPhone.
I think, “That’s the way music’s going to update’ and for
us, as songwriters, we have to move with the times. You

musicweek.com

Hit squad goals:
(Clockwise from top right)
Kamille with Stormzy, Little
Mix, Timbaland and

Jess Glynne

“It’s easy to say
Kamille’s the
biggest topliner in
the UK right now.
She’s just going
from strength

to strength”

LISA
CULLINGTON,
BMG

definitely want the catchiest bits at the front of the song - it’s
seven seconds before someone skips. That’s crazy to me, that
people are that unbothered and uninterested because they
have so much music to listen to. But, honestly, for that reason,
I’m trying to take the burden off them: I want them to buy into
something as quickly as possible. Of course that does have an
impact on creativity. As an artist, I have more liberties in that
I can be a bit more free with my music. I'm trying to build my
proposition. I want people to know about my creativity, that
was the most important thing for me last year. But that’s not
to say I’'m not going to come up with songs that feel like a hit
straight away because I think that’s important.”

And what is your dream as a solo artist?

“I want to be heard by as many people as possible and really
connect with people — I would love to do headline tours and be
playing piano on stage and dancing. I have so many ideas and
images in my head, I've been dreaming of it since I was a kid.
I’'ve had so much support so far, especially from 1Xtra and the
urban world, that’s where I come from. As much as I write pop
hits, I write all kinds of songs. My love is urban music, but I
don’t ever want to put myself in a box.”

As a songwriter, how do you decide what to keep as an
artist and what you give away?

“It would drive me crazy just talking about my own shit all day.
I have to be able to write for other people. It comes back to

the book Big Magic again: I just believe that I'll write another
one. If I’'ve done it once, I’ll be able to do it again. I think the
fear of not being able to do that again makes you feel like you
should keep everything. Obviously, there are a few where it’s
like, ‘No! No! No!’ but that doesn’t happen very often. I'm very
understanding of the business side of it, there are some songs
I might want but I’m not ready to put them out yet as I'm
building my artist career. In a year’s time I might put it out, but
who’s to say that, right now, Rihanna might want that song?
I’'m going to give it to her! Those things help your artist career
too. I'm learning that the things that are happening to me as a
writer are actually helping as an artist. It’s all a win-win.”

In some ways you’ve had a brilliant apprenticeship, in that
you’ve really seen what it take to be an artist first hand...
“It’s not easy. I've seen so many people come and go which is
the scariest thing, it’s taught me to be really humble and lovely
to people, because you can just come and go, and be forgotten
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so fast —it’s so horrible that side of this industry. It taught me
to be kind, humble and respect people — and bring love to a
session and the industry. When I get in a session, all I want to
do is just talk to that person and find out if they’re alright. And
figure out what the artist wants, and not what the label want.”

How do you juggle that, if a label want a hit and the artist
wants something else?

“Because I'm a very real person, I'll give the artist advice on
what I think. I’'m not just like, [adopts American accent]
‘Yeah! Let’s just make a magical song about rainbows for you!”
I'll be real with them in allowing them to do what they want
as well. I worked on X Factor and shot right into meetings
with Simon Cowell. I was a coach and kind of A&R-ing with
the artists musically and coming up with ideas and songs all
the time — you’ve got to be their confidant. It’s driven a lot of
my writing.”

Do you define success by a song being a hit?

“I love doing album songs, but I would also love a hit on there
too. That happens a lot on Little Mix’s albums. A lot of them
weren’t singles, but it’s nice when you have a single. It’s so
hard to even get cuts now and be in the right place at the right
time. As long as it’s something I respect and rate, I'm happy.”

On the business side, what have you learned?

“I’ve learned about being fair. We’ve all been burned a lot
when it comes to splits, credits — every songwriter has
their share of issues. The most important thing you can
be as a songwriter is honest and fair. That will give you
such longevity.”

Why was BMG the right home for you?

“I just love them. There were talks of me signing with them
before, it didn’t work out and I went to Sony/ATV and it’s now
that the timing has worked out. Lisa Cullington and Shani
Gonzales [A&R co-head] are incredible,
and being surrounded by such incredible
women drove me here, seeing them
just be a boss and making amazing
moves. And I love Alistair [Norbury,
president, repertoire & marketing,
UK], he’s given me such amazing
opportunities. They really know
how to connect with you as a
person here. We’re not just a
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“Some songs are number, songwriters want to talk. They’ve done more for me
s N here than I can ever imagine. They got me in a session with
. J g Rihanna, that was my first assignment. Straight away I was just
you 1nto a room. whisked off. They’re amazing.”
They might not be

How do you feel about remuneration for songwriters in
the streaming age?
“Don’t be under illusions, if you’re a big hit writer it’s still
difficult, you still don’t know when you’re getting paid, you
still suffer and don’t know what the hell’s going on. It’s hard
for all of us. In no way am I thinking it’s easier on me, I've
definitely got more experience to know that when you're
starting out, you’re so anxious thinking nothing is going to
happen and I know for these writers it will happen. Patience
is everything. In the meantime, we just have to support each
other and do the right thing. I just wish things could be fair.
That’s all I wish. Really, in any industry you want to be
paid fairly and have your name on the thing. If you’re an
accountant, you wouldn’t do a whole day’s work and then
not be paid the right price for it. All industries’ pay should
be fair and I hope everything can be resolved because
people are getting really upset. I think it’s about unity and
equality, wherever we go.”

meant to be a hit”

CAMILLE
PURCELL

And what else do songwriters need from the music

industry right now — what could help?

“More free dinners [laughs]. If we had more free
dinners, we’d be a lot happier! I don’t know if it’s just
me. Just feeling people care when they have meetings
with songwriters, not just treating them like they’re
there for a song and talking to them as a person and

building a relationship. A lot of the A&R people I'm so

close with now have come through a lot of us eating,
talking and building relationships and then I send them

stuff. I love sending voice notes to people...”

So youw’ll send a future hit over voice notes?

“All the time! That’s how Little Mix’s album was written.
Loads of songs have come that way — Black Magic was

a voice note. Someone like Briony [Turner, co-head

A&R, Atlantic], who A&Rs Jess Glynne and Clean
Bandit, I send her stuff all the time. We finished writing
Solo over voice note. That’s the best way. When you’re
friends with A&R people as a songwriter they don’t
feel it’s a big deal to say, ‘I don’t like this’ or ‘Can you
change that?” You just go back and forth.”

In those instances, how do you deal with rejection?
“I don’t get upset. I sound really, really cheesy, but I just
feel like 'm not mad because Ilove the song. One of my

managers taught me when I first started: every song has a
purpose, and it’s not always the purpose you think. Some
songs are written just to get you into a room or be heard by

changed my whole mindset. It’s all good.”

We’re guessing that, far from rejection, your phone must

be ringing a lot on the back of your success...

“My poor managers deal with a lot. I have no idea, I just sit at
home watching Come Dine With Me and then someone goes,
‘Can you do this?’ I swear to you. ’'m always the one going,
‘Can I work with this person? Can I work with that person?””

So, let’s manifest some hits to wrap things up. Who do you
want to work with?

“Pharrell, Calvin Harris and Beyoncé. I watched the
Homecoming documentary and it was ridiculous, it reminded
everyone to sit down: the Queen is here. Every day I'm trying
to get songs to Beyoncé!”

musicweek.com
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Gentle giant: Guy Chambers has
won three Ivor Novello awards for
his work with Robbie Williams

STRAIG
TALK

One half of one of the UK’s most successful songwriting
partnerships with Robbie Williams, Guy Chambers is a
legend of the hitmaking trade. Here, Chambers, who has just
released his first solo LP, Go Gentle Into The Light, reveals
some of the secrets of his craft...

——BY JAMES HANLEY ——

here are no prizes for guessing the turning “Angels changecl
point of Guy Chambers’ career. Voted the evervthine. We
best song of the last 25 years at the 2005 Ty &
BRITs, Angels not only launched Robbie weren’t sure the
Williams into the stratosphere, but made its public were 7/‘eady
co-writer the hottest hitmaker in the game —
setting into motion one of the most prolific

for a song like that

partnerships in pop. ﬁ" om Robbie”
“I’d written many songs before that and some of them had got
close to being successful, but none of them had been truly in the GUY CHAMBERS
public consciousness like that song,” Chambers tells Music Week.
Released as the fourth single from Williams’ debut LP Life Thru
A Lens (2,102,772 sales, OCC), the 1997 classic peaked at No.4
and became the singer’s best-selling song, sending his previously
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faltering solo run into overdrive.

“It changed everything,” reflects Chambers, over two decades on.
“For one reason, Rob didn’t get dropped from EMI because, before
Angels came out, the album wasn’t doing great. They’d just spent a
lot of money on him and there were a lot of worried executives.

“We always knew we had this massive song but we didn’t know
quite how massive it would be. We weren’t sure the public were
ready for a song like that from him, but fortunately they were. It
meant that we could carry on writing and touring, which is a huge
thing in itself, and it set up our whole relationship. Without that
song, I'm pretty sure I wouldn’t be talking to you now.”

Long before collaborating with Williams, Chambers served
stints as a touring keyboardist for Julian Cope, Jimmy Nail and
The Waterboys, and later joined Karl Wallinger’s World Party
prior to forming his own band, The Lemon Trees.

“The first [Lemon Trees] album did well enough, but when we
made the second one the label hated it and we got dropped,” he

musicweek.com




says, wincing at the memory. “That was very upsetting at the time,
but it was a very good life lesson. It made me aware when I got
with Rob later on to not to make the second album too different
from the first.”

In the wake of The Lemon Trees’ demise, Chambers turned his
hand to writing for others, collaborating with the likes of Cathy
Dennis. But he has veteran industry exec Paul Curran, who signed
Chambers while BMG Music Publishing chief in 1990, to thank for
what happened next.

“He knew Tim Clark, one of Rob’s managers, and they introduced
me to [Williams],” says Chambers. “I remember our first meeting in
my flat in Archway; I had a little bedroom studio and we wrote [Life

Thru A Lens single] South Of The Border on the first day. One of the “I learned to write
first lines he sang to me had the word ‘cocaine’ in it and I thought, by leaming other
‘Wow, he screams rock‘n’roll, he doesn’t care’ and I immediately )

’ ’ eople’s songs. I
liked that about him. Robbie Williams was willing to be who he peop &
really wanted to be, he was brave. would deconstruct

“We are opposites as people, so we complement one another’s them and learn
bhnsi spots or weak.nesses. He’s completely obses?ed W}th words how th ey w orked”
- lyrics are his passion, he loves rap battles and things like that
- and I'm very passionate about the more musical composition,

GUY CHAMBERS

production side. And people don’t often talk about what a great
singer he is, but as soon as he sings a melody it enhances it a
million times.”

The partnership produced a cavalcade of hit singles, including
Let Me Entertain You, Feel, Millennium and Rock DJ, to name but a
few, and the mega-selling albums I've Been Expecting You (2,596,136
sales), Sing When You're Winning (2,212,661 sales) and Escapology
(2,087,465 sales), before an acrimonious parting of the ways in 2002.

The pair patched up their differences in time for 2013’s Swings
Both Ways (745,167 sales) and 2016’s The Heavy Entertainment
Show (352,170 sales), and are currently working on Williams’
new album, along with the score for a musical based on David
Walliams’ The Boy In The Dress.

The intervening years saw Chambers collaborate with a host
of artists — with mixed results. “Some people clicked and some
people didn’t,” he admits. “The good ones that immediately come
to mind are Jamie Cullum, Kylie, Tina Turner, Katie Melua, Rufus
Wainwright and Beverley Knight, and some of them remain friends.

“There were others, who I'm not going to mention, where it
wasn’t so much fun and we just didn’t connect. I didn’t always
write to the best of my ability during that period, for whatever
reason, but that’s the way it goes sometimes.”

The 56-year-old describes the resumption of his partnership
with Williams as “pretty terrifying”. “The first day we worked
together again was really pressurised,” he recalls. “We nearly gave
up on that first day a few times. Well I didn’t give up, but Rob
nearly did. Luckily, he didn’t.”

That challenging opening session provided the inspiration for
the title of Chambers’ first solo LP, Go Gentle Into The Light,
which came out via BMG on May 3. “We wrote a song called Go
Gentle on that first day, which is one of my favourite songs that
we’ve written,” he explains. ‘That’s why I called the album Go
Gentle Into The Light.”

Recorded in a single session at Abbey Road Studios, the
LP features Chambers playing 11 of his classic songs as piano
instrumentals and checked in at No.49 on the UK albums chart
with first-week sales of 1,772. Lead single The Road To Mandalay
has been streamed more than 2.5 million times on Spotify.

“I'was hoping that people would like it and find it useful in their
lives as a relaxation tool, more than it becoming a huge record,” he
says. “My main driver was actually my mother; she’d been saying
for years that I should make a solo album and when she passed
away two years ago it seemed like I should do it for her.”

The multi-award winning songwriter is from musical stock: his
mother worked for Decca Records in the 1960s, while his father was
a flute player for the London Philharmonic Orchestra. Chambers
played piano from the age of five and was composing by 11.

“Ilearned [to write songs] by learning other people’s songs,” he
explains. “From an early age I would listen to records on the radio

at Abbey Road Studios

musicweek.com

Chamber music: Go Gentle
Into The Light was recorded

and copy them on the piano, bass or guitar. I would deconstruct
them and learn how they worked. I believe in writing every day, or
every other day, and keeping that creative muscle working.”

Chambers suggests that the advent of streaming has prompted
adjustments to his writing style. “On the new songs we’re working
on it’s in the back of your mind to have the vocal coming in early,”
he says. “When we wrote [Heavy Entertainment Show lead single]
Party Like A Russian, we were quite aware of that and the chorus
comes in really early on that song.

“Having said all that, I think it is a mistake to take out intros and
instrumental sections because those things are what give songs
personality and drama. I don’t like wall-to-wall singing, I like gaps
and solos. Imagine Angels without the guitar solo, it would be
devastated by that edit.”

Chambers is unconvinced by the trend towards multiple
co-writers (see p4-5), and lays the blame at the door of the record
industry. “It’s a lot to do with the labels insisting on songs being
reworked,” he surmises. “They might start with two writers and
then think, ‘This could be a hit, we’re going to send it to this team
of writers’ and then they think it’s still not quite right and send it to
another team. Before you know it there are eight writers and I don’t
know if songs are better for it. I suspect not.”

In a final takeaway, Chambers offers simple but pointed advice
for the next generation of hitmakers. “The first thing is to do
your homework,” he stresses. “That, to me, means understanding
genres and how those songs work in every way - the production,
the structures, how lyrics work and what chords work. Every
record has tricks and you need to learn those tricks.

“The second thing is to get some body armour because the
industry is pretty brutal and the A&R system takes no prisoners.
You have to become very, very tough to deal with that because
it can be pretty dispiriting. But you mustn’t take it personally —
you’re just part of this machine.

“There are so many things that can get in the way of a hit record
and not every song you write gives you confidence and a buzz.
Sometimes a songwriting session can be very draining, but with
the best songs you feel elated and optimistic about their future.”




Billie the kid:
Billie Eilish
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The industry surrounding songwriting continues to evolve, but the art
of moulding a great record remains the same. Here, Music Week asks a
selection of the biz’s stars to name the greatest living hitmaker...
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“The only person I’ve been completely blown away
' with recently is Billie Eilish. She’s phenomenal and I

1" really like the idea of that [songwriting] relationship
¢ between her and her brother [Finneas O’Connell]. It’s

| got elements of Feist, but wrapped up in a completely
subversive way, which is blowing me away.”

¢ Crispin Hunt, songwriter and chair, )

Ivors Academy

John Mayer

“I think he’s incredibly underestimated. His songs touch
something, lyrically, he addresses subjects that are
incredibly personal and well executed, and incredibly
melodic. He is underrated and I’'m surprised he doesn’t get
more airplay. There are a lot of layers — you can take away
from it what you want to. Stop This Train is a great song,
Gravity’s another.”

Annette Barrett, MD, Reservoir/Reverb

Stevie Wonder

“Stevie Wonder is my favourite living songwriter because
he’s so prolific and so consistent. From a young age he was
writing and didn’t realise how amazing he was. He’s just
incredible - every single song, the emotion, the way he can
play. He can’t even see and he’s playing better than everyone
else in the whole world. I think it’s that that made me want
to learn how to play as well. Ribbon In The Sky, it’s just the
beauty of it — the love in it that you feel. That’s why everyone
has it at their wedding - you can just feel the beauty and
truth in what he’s saying. And he’s always writing these songs
about specific people — which is why they feel so real.”
Camille ‘Kamille’ Purcell, songwriter/artist

Kendrick Lamar
“My favourite songwriter is
Kendrick Lamar. He paints a
picture with words.”

I Lil Nas X, artist

Damn good: Kendrick Lamar
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——BY BEN HOMEWOOD, GEORGE GARNER, MARK
SUTHERLAND, JAMES HANLEY & ANDRE PAINE ——

Diane Warren
“Diane Warren — her writing credits say it all. Aerosmith, Celine Dion, Cher, Rihanna, Bon
Jovi, Michael Bolton, Meat Loaf, Kiss, Pet Shop Boys, Mariah Carey, Alice Cooper, Eric
Clapton, Roy Orbison, LeAnn Rimes, Lionel Richie, Tom Jones, Tina Turner are just a
selection of artists she has written for. It’s probably easier to put a list together of people she
hasn’t written with. She’s been writing hits for decades and she’s still writing hits.”

Andy Copping, executive president of UK touring, Live Nation

Bruno Mars

“It’s a tough one to decide on the best living
songwriter. I would probably go with Bruce
Springsteen but I thought about it and, while
he is like no other and his influence will be felt
for many years to come, I wonder whether

his best writing is ahead or behind him. Also,
when you look at that generation you have so
many living legend options. To make it a bit
easier and more forward-looking I will take
my pick from the new generation of great
writers who have already made their mark and
are likely to blossom even further in the years
to come. So, I'll go with Bruno Mars. He’s
brilliant and unbelievably gifted and, while

he has already written many songs that will
likely be covered by many artists in the future, &
I somehow think his greatest song is yet to
come. He makes me believe in pop music. I
am sure his What’s Going On moment will
come and then he’ll truly cement his spot next
to Stevie Wonder, Dolly Parton, Robert Smith,
Springsteen and all the all-time greats.”
Albert Schilcher, VP, talent and music,
MTV International

Bob Mould

“I have been a massive fan of Bob Mould for years in all of his incarnations from Hiisker Dij,
to Sugar to his solo material. His aesthetic, storytelling and even his sexuality have set him
aside as a pioneer coming through the ’8os USA hardcore scene, whilst now reaching almost
power pop with an album released recently. He has always been at the coal face of guitar
music and continues to be so. As a bit of a curve ball, I would like to honourably mention
Mike Duce - possibly viewed as a mere whippersnapper, alongside more heritage luminaries
mentioned in this piece, but I believe he holds a valid place, being able to traverse a number
of genres, whilst writing uplifting, witty, intelligent, pop rock for Lower Than Atlantis. Like a
millennial Morrissey, with a more positive outlook.”

Julie Weir, label head, Music for Nations

24K gold:
Bruno Mars

musicweek.com



Mark Sheehan &

Daniel O’Donoghue

“It’s probably going to surprise you
but I like The Script as songwriters,
I think they’ve had some absolutely
first-class songs. They are crafted
in the way that old-fashioned songs
used to be crafted, so there’s a
storyline and it’s often a storyline
that a lot of people can often
identify with. With a lot of pop,
writers are expressing emotions
which their audience are feeling but
can’t express — and The Script do
that very well.”

Keith Harris,

manager and chair,

UK Music Diversity Taskfore

LP (Laura Pergolizzi)
“Im really into LP, she writes such
joyous pop both for others and

as an artist in her own right. Her
breakout hit was Lost On You
[2016] — check out her vocal range,
it’s a big, powerful, emotional
song, and she’s got an ear for really
catchy, groovy hooks that are edgy
and cool. But she had spent 10
years honing her skills writing big
hits for Backstreet Boys, Christine
Aguilera and Rihanna, including
Cheers (Drink To That). She’s big
in the US and most of Europe, it’s
time she became huge here too.”
Vick Bain, former CEO, BASCA

Dolly Parton

“I would always say Carole

King, but I think Dolly Parton is
someone who doesn’t get put at
No.1 on that list enough. People
just automatically assume she
hasn’t written everything herself
because of what she looks like. My
favourite story about Dolly Parton
is that she wrote Jolene and I Will
Always Love You on the same
night. It’s fucking outrageous but
it’s true! I love Jolene, I'm such a
‘fan of rhythm being a character of
music — that song is fantastic.”

KT Tunstall, artist

musicweek.com
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Alex Turner

“Influence-wise, he’s ploughing the same sort of
furrow that we’re in at the moment; Scott Walker,
Lee Hazlewood, the great torch song writers of
the ’60s. His lyrics are fantastic, his'melodies are
fantastic and it’s really classic stuff he’s drawing
from. Personally, I prefer his Last Shadow
Puppets stuff to the Arctic Monkeys, because it’s
more melody-driven and more epic-sounding.
Arctic Monkeys lyrics are brilliant and they’re an
excellent band but, in terms of what I listen to;
Last Shadow Puppets are more in that area.”
Siobhan Fahey, Shakespears Sister

Jason Isbell

“Jason Isbell is a master wordsmith. He’s smart, and
has a way of painting the world in his own spectrum

of colours. And among his peers, he is the only one
that I’'ve seen lately that has been consistently able to
murder anyone and everyone with words. His Grammy
Award-winning song Vampires is a fine example.”
Lzzy Hale (vocals/guitar, Halestorm)

Aurora

“TI'm really a big fan of Aurora. I’'ve been writing a

lot with her, she’s been such an inspiration to me as
well as a collaborator. Her recent song The Seed is all
about climate change and it’s a powerful, fierce call to
arms. It’s uncompromising, she’s not backing down —
Aurora’s a force of nature, she’s wonderful. She’s also
just full of love. I'm really excited to see what she does
next, she’s extraordinary.”

Fiona Bevan, songwriter

John Grant

“I am genuinely enthusiastic about the music of John
Grant, who I first heard at Glastonbury maybe three
years ago when he was performing on the John Peel
Stage. I was absolutely struck by it and now listen to
him all the time. I hate the fact that he’s an ASCAP
member, but he’s brilliant.”

Robert Ashcroft, CEO, PRS For Music

Benny Anderson and Bjorn Ulvaeus
“When I worked at Polydor, I had the absolute honour
of being ABBA’s point person, so I got to work with
them on a few occasions. I know they’re not making
records now, but they’re very contemporary. Mamma
Mia! has opened them up to a whole new audience.

I worked on so many different campaigns for ABBA
Gold, the slightest thing like Madonna doing Hung Up
[which sampled ABBA], and you could take the record
back to No.1. There are new people coming into it all
the time because they’re just the most timeless songs.
Considering Bjorn as a lyricist when English isn’t even
his first language, the meaningfulness of their songs is
incredible. The way they record and write harmonies,
they’re absolutely the benchmark for every pop writer.”
Peter Loraine, founder, Fascination Management

HITMAKERS
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Fred Gibson

“He’s the greatest young one. I work with Fred
and he’s a young songwriter who has the ability
you need in the modern world which is to write it
and produce it at the same time. Usually, that can
be done by a team of people, but he’s one of those
rare people that can do it all as one. A lot of his
music is still to come out, but he did a great job

in helping George Ezra’s Shotgun, and really, the
best is yet to come.”

Ferdy Unger-Hamilton, president, Columbia

Quincy Jones

“Why? His CV... I mean... Just before I met him,

I said to my friend, ‘We’re about to meet music’.
To me, if you were to ask anyone what music is,

it would be like him, he’s gone into every genre,
he’s touched every style you could think of. I don’t
think anyone will be able to come close to what
he’s done.”

Samm Henshaw, artist

Randy Newman

“Randy springs to mind first. He’s just such an
intelligent, fascinating, gifted songwriter and
storyteller, satirist, poet, genius... For me, he’s top
of my list.”

Lauren Laverne, DJ, BBC Radio 6 Music

- ——
' ’ The real Taylaq

can’t come
to the phone
right now:
Tayla Parx

Tayla Parx

“She is so good. She’s really out there

right now. She wrote lots of songs on
Ariana Grande’s latest album and she has

a lot of hits out.there now. When I’ve had
conversations with her about how she
works with artists, it’s so important to her
that every song she writes is specially made
for an artist. She really loves to get to know
you to make the perfect song you want to.
Especially for me, she’s'great to work with.
She’s my favourite.”

Glowie, artist
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Max power: Max Martin

Songbird:
Jade Bird
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Jade Bird
‘:She ILantastic, Ilove her. 'm a bit bored of all t . & ites going on,
it’s 18 A ly lovely to hear artists just wanting to tell .t",he,lir own stories and
use their own words. Jade was in session on my sl}fo rand she talked in
detail about all her life experiences and how she’ ;ué d music to tell her
st e‘] ,and it’s quite cathartic for her, I think, hecapse e’s been through
quite a lot. And that helps other people. When she

sings some of those songs, she says it takes her br

her quite emotional on stage, because of what she’

that’s wonderful, that’s the power of music, you’r

other people through your words.”

Big Ron: Mark Ronson

Jo Whiley, broadcaster, BBC Radio 2

Johnny Jewel

“His ability to conjure unique moods
and worlds is unparalleled, from
glorious New Order-style synth pop
to ominous noir-inspired soundtracks.
He is also an absolute paragon of
independence and I have huge respect
for what he has accomplished with the
Italians Do It Better label.”

Paul Reed, CEO, AIF

-

Mark Ronson
“He has such an incredible
discography and catalogue of
hits, and he always maintains
musicality, credibility and class.”
Fraser T Smith,

songwriter and producer

<
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Gruff Rhys

“His songwriting career has
encompassed numerous genres,
languages and instruments, from
Super Furry Animals’ eclectic mix
of genres encompassing Beach Boys
harmonies, to indie pop, to techno,
to Neon Neon with Boom Bip.
Their second album, Praxis Makes
Perfect, focused on the life of Italian
left-wing publisher Giangiacomo
Feltrinelli and was turned into a
theatre production with actors from

the National Theatre Of Wales. Rhys’

trilingual [English/Welsh/Spanish]
solo songs have showcased his

wide range of songwriting talents,
telling engaging stories including the
15-minute long Skylon! which tells
the story of a hijacked plane. They
cross genres and subjects and engage
audiences through multimedia

from films, to books, to interactive
apps, to orchestral performances. If
that wasn’t enough, he’s also
collaborated with songwriters
including Gorillaz, Brazilian artist
Tony Da Gatorra, Mogwai, Danger
Mouse and Sparklehorse.”
Annabella Coldrick, CEO,

Music Managers Forum

Paul Simon

“He is one of my favourite
songwriters of all time. I'm all about
melody, I love a really big, strong
swooping melody and he’s the king
of melodic songwriting. His songs
aren’t wildly complicated, but the
way he picks out melodies is just
brilliant. His songs are so intensely
emotional. I just love it.”

Dave Rowntree, Blur
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Steve Mac

“Right now, Steve Mac is really in the groove. Ed Sheeran turned me on to
him years ago, but now I’ve seen what he’s done with Chvrches and a few
others. So he’s a guy that I give a lot of credit to. 'm an old-fashioned guy,
though, give me Paul Simon, Stevie Wonder, singular songwriters — those
are my favourite type of songwriters. But you have a few today, Johnny
McDaid from Snow Patrol is an A-plus songwriter. Diane Warren is still a
force of nature. Those are people I really respect in the scene right now.”
Daniel Glass, founder/president, Glassnote Records

“Steve Mac is definitely up there. He’s got acute awareness of what works
as a single and can appeal to lots of people. He’s done it for years and his
track record speaks for itself.”

Ben Coates, general manager, Relentless Records

What Kate did next:
Kate Tempest

Kate Tempest gﬂ -
“A poet, a painter of people, weaver of words and dfl inspiration.
She is able to make us feel recognised and recognise ourselves and
the world around us with new light. A one-off. Thank you Kate.”
Lucie Caswell, CEO, Featured Artists Coalition

musicweek.com
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The world’s greatest songs. By the people who made them.

THIS WEEK: | When it comes to modern hitmaking, it doesn’t get much bigger
than Uptown Funk, the three million-selling No.1 smash by Mark

Ronson and Bruno Mars. Here, Ronson tells the story of the song that will never die...

M INTERVIEW: BEN HOMEWOOD

ptown Funk was written over the

course of seven months. It was

a labour of love, but it was also

a bit like, ‘Fuck, is this song ever
going to get finished?’.

No one wanted to hear about it anymore.
I’d have to wait a month [between sessions]
so everybody would forget about the tense
one that we’d had before. I’d say, ‘Hey, do
you guys want to get together again?’

Then we’d get together and, to Bruno’s
credit, he was on tour playing arena shows
going back to the dressing room every night
while the rest of the band was out partying
to get in with the engineer and keep trying
to dial this song in. Seventy five per cent of
the song is [down to] him; he’s the fucking
hook master.

It started as a jam in Bruno’s studio in
LA. He was on drums; he said he’d been
doing this James Brown/Trinidad James
thing that could be fun. Jeff Bhasker was on
keys, I was on bass and Philip Lawrence had
the mic.

On the first night we wrote the verse,
“This hit, that ice cold...” We were trading
lines. Jeff had the “Michelle Pfeiffer, that
white gold”, we were like, ‘Wow, that’s cold,
that’s like a Kanye West line!”.

We left so excited that night, and every
time we’d go back in we’d chip away a little,
but we never got the whole song to feel
as exciting as the first verse did. We were
like, ‘Fuck, it’s not done.” We tried different
things, choruses, arrangements... But it all
felt corny.

We were in Memphis working on the
song. Then Phil came up with the ‘do doo
do’ bass part and that seemed to cement
everything. It was like, ‘OK, we can have
these rap verses and not really a real hook
because we’ve got this cool bassline and
that’s the cement.’

To be honest, when Bruno first sent me

28 | Music Week 20.05.19

the demo I thought it was kind of cheesy.

It had this dinky little clap on it and we’d
been doing this heavy funk thing, but he just
knew and he said in the nicest possible way,
‘It’s this way or the highway’ and he was
completely right.

Because of that we were able to get
everything else, we came up with the guitar
last and then had to go to Toronto to record
the rest of the song because Bruno was
there playing a show.

I had to schlep a five string bass from
New York to Toronto on a plane and it got
locked in the baggage closet. No one could
get off the plane because this giant bass fell
over during the flight so no one could open
the fucking thing.

We don’t talk about the song much
anymore. We're all so grateful for it. We’d
send jokey texts like, ‘Man we did it,
we’re the new Macarena’, just funny texts.
Everybody is so grateful and aware that it
was this wild, lightning in a bottle thing.

None of us really knew. We’re all
desperate to not have this song be our only
legacy. Bruno did it with his album 24K
Magic and killed it at the Grammys and
I’ve been trying to... I don’t want to close
the chapter on Uptown Special, it’s just a
different part of my life, and [my upcoming
album] Late Night Feelings is the music
that feels good for now, even if it might not
have the monster of all hits.

I've been pretty lucky with songwriting.
Generally if you’ve got good karma and
you’re a decent person you can attract these
people to be on your records.

We’re not hardwired to rest on our
laurels, our brains are hardwired to be like,
‘Holy shit, is a lion going to jump out and
eat me, am I going to eat tomorrow?’

[After a hit] I think everyone’s like, ‘Are
you going take time off to chill, relax and
enjoy it?’.

No! I can’t, it’s not even an option.

“We’d send
Jokey texts
saying, ‘Man,
we’re the new
Macarena™

|
MARK RONSON
ON UPTOWN FUNK

Achy breaky charts:
Mark Ronson releases
Late Night Feelings on
June 21 via Columbia

musicweek.com
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. Writer’s Notes

. Publishers

: Mars Force Songs/BMG/ :

¢ ZZR Music/Universal Music

: Publishing Group/lmagemy

: Songs Of Zelig/Way Above

© Music/Sony/ATV/Minder

. Writers

¢ Robert Wilson,Rudolph

¢ Taylor, Charlie Wilson,

* Ronnie Wilson, Lonnie :
Simmons, Devon Gallaspy, :
Trinidad James, Bruno :

_ Mars, Mark Ronson, Philip  :

" Lawrenceand JeffBhasker !

: Release Date :

: 10/118

Record label

¢ Columbia

. Total UK sales (OCC)

u 3159995 :
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THE GREATEST SHOW

In 2019, the Music Week Awards was bigger, better and more brilliant than ever before.
Here, we salute the winners from a record-breaking year that saw our largest audience
yet gather in a brand new venue, Battersea Evolution, to celebrate the achievements of

each and every sector in the biz. Read on to relive the best night of the year...

BY ANDRE PAINE & BEN HOMEWOOD
PHOTOS: PAUL HARRIES & WILL IRELAND

Headline Sponsor Category Sponsors
[ . Y
&2 YouTube Music NS P Marshatt Beme | Wgifln B skiddle

Social Media Sponsor Charity Partner Association Partner

@ maa NSPCC era
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WINNER‘19

“I’ve been in the music industry since I was 19. I
started at Island when it was independent, I came
up under [former Strat Award recipients] Chris
[Blackwell] and Lucian [Grainge]. So to now be on
the list is incredible, I can’t believe it. It’s amazing
that Dizzee came to present it to me — and he
dressed up! I’ve had many moments in my life
that have been incredible, but I think this has to
top it. It was nice to come back into the UK music
industry and be part of the fold again, even if it
was for just one night.”

DARCUS BEESE

. PRESIDENT, ISLAND RECORDS US

“It’s Darcus, man. My speech wasn’t the greatest
but the truth is he’s such an easy dude, he’s even
cool on the phone. He’s a real dude. You can just
chat to him on a human level. But he’s a hard
fucking dude to negotiate a record deal with!”
DIZZEE RASCAL

ARTIST

Strat ease: Darcus Beese (left) and
Dizzee Rascal
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WINNER ‘19

“It was a huge campaign and it’s such an accolade to bring this home to Sony Music
and 4th Floor Creative. It was really a collaborative effort between us, RCA, Paloma
[Faith], Lateral [Management] and the amazing team at Fallon [London]. It was really
a testament to all of the work; all of our teams across 4th Floor Creative have had
input into this, so we’re really proud of this one. There were some huge names in [the
category], it’s a really exciting time for partnerships and people are really pushing
boundaries when it comes to creative. So to help tell an artist’s story and deliver a
vision is really important to us. It was incredible to be able to help build the campaign

alongside Skoda and RCA for Paloma, we were so proud of the results.”
MARIA PANAYI

HEAD OF BRAND PARTNERSHIPS, 4TH FLOOR CREATIVE, SONY MUSIC UK

o)

order: Gregor Pryor celebrates WINNER ‘19

“We have such an incredibly diverse range of clients
in the music industry. We try to be inclusive and
bring new talent into our body of clients and we also
represent some of the world’s biggest superstars,
huge record labels and early stage disruptors. We do
it in the UK, the US and globally. It’s been a five-year
J labour of love, there’s no way I thought we’d ever
Da bomb: Maria Panayi (left) with the . - win this. You have to be open to the business model
winning team and {inset) Paloma Faith ' ; changing, to people expecting different things. The
= ' : labels, financiers and, most of all, the creators have
= I R . had to change. They respect and love their art more
- ' and want to see a return, but they also want to have
control. To have lawyers that are going to help
protect and foster that is critical.”

GREGOR PRYOR
CHAIR, ENTERTAINMENT AND MEDIA INDUSTRY GROUP, REED SMITH
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Poly good: Ben Mortimer (with
award) and Tom March (centre right)

“We’re really happy, we’re really excited, we’re delighted for our fiiifieagueBlydor
team. This means a lot to us. We’re a new team, the vibe and energy
is amazing. It’s the start of something good, we’re just getting going.
I think we won because of the creativity of the label, we’re breaking
some really exciting artists.”

TOM MARCH - 1
CO-PRESIDENT, POLYDOR RECORDS : -f i1
Mllﬂ‘_f')ﬁ@ ;'I '::- 72—
“Im absolutely buzzing, I can’t lie. We’re just really, really lucky to i i i-I AWARD
be here at a time where we’ve got brilliant artists and brilliant people. o | —— i

And I forgot to thank Tom on stage, he’s the best partner in crime I

could possibly ask for.” WINNER 19 ﬁ YﬂllTllhE MHSiE

BEN MORTIMER
CO-PRESIDENT, POLYDOR RECORDS

Press player: Sus
(inset) The 1975

“It’s possibly the most exhilarating feeling I’'ve

had in my entire life. It just feels amazing. My last
nomination was in 2003 for The Hives, I hadn’t
entered since then. I’'ve been doing this for 25 years,
so to get one feels fucking great. I think our campaign
really stood out, it was a really modern campaign,
very strategic. I had a very clear idea of the sort of
campaign I wanted to produce, one that was driven by
aesthetics and reflected the band’s cultural resonance.
On stage, I said I’'m sharing this award with them
because it’s very rare that you get a band like The

1975 come along. To be part of that amazing team of
people, it just makes your job a lot easier.”

SUSIE EMBER

WINNER19  HEAD OF PRESS, POLYDOR RECORDS
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WINNER ‘19

“I feel surprised. Us and the other firms nominated work so hard and we’re the forgotten people of the
music industry, we keep a lot of wheels turning but we never get any recognition, so it’s really nice we’re
finally getting some. This category is very important, we do a lot more work than people realise behind the
scenes. I almost feel like we should accept this on behalf of us and all our competitors, as it’s the first time
anyone could win it. If we’re doing our jobs properly, we probably shouldn’t get noticed, but it’s great to be
recognised. You need to have respect for artistic talent and foibles, for want of a better word. It’s not like

being an accountant and dealing with normal business people; artists are different.”
MIKE SKEET
PARTNER, SKEET KAYE HOPKINS

€ ZN

WINNER ‘19 - e

“It’s a phenomenal recognition for
the work that’s gone in to build both
our streaming service offering and the
fantastic innovation that Alexa is and
what it does to bring music to a whole
new audience. That is what we’re all

{&y

really excited about as people who
work in this business. Alexa creates a
reaction that allows people to engage
with music in this new format.”
PATRICK CLIFTON

HEAD OF ARTIST & LABEL RELATIONS,
AMAZON MUSIC UK

“I guess whenever you’ve got a new
award, you don’t know what to Ei
expect. We just know that what we do |
with Alexa is innovative. It’s an award
for innovation, and if you’re able to

use technology to make it easier for

people to find music, that’s brilliant.”

PAUL FIRTH

Alexa, win us an aw. Paul Firth
(left) and Patrick Clift:
* \
DIRECTOR, AMAZON MUSIC UK I
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6 is the magic number: Lauren
Laverne (with award) and her team
pose with Jo Whiley

“It’s fun to be in the audience [as a former host], Jo Whiley’s a good friend of mine and it’s
great to see her bossing it! I’ve been doing this for about 20 years. The great thing about radio
is that you’re only ever one person talking to one other person, that’s why it’s the best media.
I don’t think you ever feel like a big deal, if you are then you’re probably in the wrong job. I
love my industry, I love what I do and it’s exciting to work with people younger than me who
are new to it, to see them falling in love with it like I did and talking about things I’ve learned.
That’s a particular pleasure you get to have as you get older and I’'m really enjoying it.”
LAUREN LAVERNE

- BROADCASTER, BBC RADIO 6 MUSIC
WINNER ‘19
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Brit squad: Philip Connolly (left) and
Kirsten Sharp plus (inset) Britney Spears

“It’s great, the whole premise of this
campaign was that there was no
physical release, so it was an entirely
streaming-led campaign. Britney being
in market [on a UK tour] represented
a huge opportunity for us to push

that catalogue, re-engage fans and
introduce Britney to new fans.”

PHILIP CONNOLLY

SENIOR PRODUCT MANAGER,
SONY MUSIC CG

“We spent really well, what we did
was really remarkable. We were one
of the first labels to really approach
[catalogue] marketing in this way by
using someone coming on tour. It just
feels like those opportunities aren’t
utilised and they should be, because
they mean a lot to the consumer.”
KIRSTEN SHARP

STREAMING MARKETING MANAGER,
SONY MUSIC CG

&

WINNER ‘19

“We’re slightly shocked. It’s a very
competitive category with some

great companies out there all doing
great stuff. We just turn up every

day and do the very best we can and
believe in what we do and each other.
Sometimes things like this come along
that make us pause and realise that
what we’re doing has some value for
people and it’s nice. We know what

Are you being served? Howard ; . QL
Corner (with award)and team ADA . : we do and we just get on with it.”
. HOWARD CORNER

GENERAL MANAGER, ADA
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“We had the biggest newcomers at
the Grammys and the BRITS in Dua
Lipa and Tom Walker, it’s been a
good year. Our boss, Jody Gerson,
in America, is a force of nature.”
CAROLINE ELLERAY

SVP, A&R, UNIVERSAL MUSIC
PUBLISHING GROUP UK

“I cannot tell you how thrilled I am
that the team have been recognised
with this award. I'm flattered that
the industry has recognised all the
hard work we have put in to sign
and develop great new talent in

a difficult environment for new
artists and songwriters. Thanks to : = Tl
everyone in UMPG UK and to Mark T | b i aim: Caroline Elleray
Sutherland and all at Music Week.” ]

MIKE MCCORMACK
MD, UNIVERSAL MUSIC PUBLISHING GROUP UK

Go east: Oscar Thornton
(third from left) and team
All Points East

“It feels great to win. We’re trying to bring something new by booking a really deep line-up, which is really hard work. We’re trying to do a
cross-genre job, which takes time and a lot of trust from everyone and a lot of agents and the public are really buying into that, which is a really
positive thing. We couldn’t have asked for a better first year in terms of how things went. The biggest thing for this year is coming back from such a

strong first year to try and deliver again.”
OSCAR THORNTON
PROMOTER, ALL POINTS EAST

Marshatl
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Atlantic drift: Atlantic’s Alec Boateng

“It is incredible to win, it’s quite
humbling, to be honest. Hopefully it’s
because we really care and because
our artists are adverts for our passion
as well. You sit around the table and
you see people who are amazing, from
the promo team to the marketeers,
they are all really good at what they
do. So it makes you really want to up
your game, everyone’s got to bring
excellence to the table.”

ALEC BOATENG
CO-HEAD OF A&R, ATLANTIC RECORDS

WINNER ‘19

“We’re blessed and very lucky. We’ve got the most
amazing A&Rs, great music and I feel we are a great
group. We still have a lot of fun doing what we’re
doing. We broke Anne-Marie and Cardi B and The
Greatest Showman was a big part of our year, it
became massive. We’re buzzing. After losing out last
year, it feels so nice to be back up here. I’'ve been
doing this job for 30 years and I'm the oldest swinger
in town. Atlantic is a great place to be, a really good
record label. We’re spoilt, without the music we’d
be nothing.”

DAMIAN CHRISTIAN

DIRECTOR OF PROMOTIONS, ATLANTIC/SVP, PROMOTIONAL
STRATEGY, WARNER MUSIC

.

i
:
f
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Radio ga ga: Damian Chrisi Y
award) and Atlantic are bacl ﬁADI?T R

we're always listening
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Neighbourhood watch: Jack Foster
(left) and Benny Scarrs

* YouTube Music

“You’re always a little bit surprised
because you always think someone
else is going to win, but we’re
extremely happy. A lot of people
put a huge amount of work into this
campaign and it’s nice to get the
recognition. We all know how much
George himself puts in. I believe in
putting the artist first.”

ALEX EDEN-SMITH
HEAD OF MARKETING, COLUMBIA

“It’s about the way we connected with
the audience and created content
they wanted to see from George. It’s
about doing it in a really strategic

way and understanding what makes
the audience tick and what they want
and then amplifying that across social
media, marketing and PR.”

CORRINA KAVANAGH
AUDIENCE DEVELOPMENT MANAGER,
COLUMBIA RECORDS

40 | Music Week 20.05.19

Pretty shining people: (L-R) Edd Blower, Corrina
Kavanagh and Alex Eden-Smith celebrate with Jo
Whiley and (inset) George Ezra

&

WINNER ‘19

WINNER ‘19

“I'm not going to lie, 'm baffled.

I'm confused. I don’t know what to
say, it’s quite surprising and quite
overwhelming. There’s some really
respected people in the category,
people who’ve been doing this a long
time with big artists. It’s just a high
compliment. It’s nice to know your

work is getting recognised.”
BENNY SCARRS
CO-FOUNDER, NEIGHBOURHOOD MANAGEMENT

“It’s incredible. The fact that we only
just got the first vinyl press of Dave’s
album tells you how the year’s been.
It’s been pretty seat of the pants!”

JACK FOSTER
CO-FOUNDER, NEIGHBOURHOOD MANAGEMENT

musicweek.com
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WINNER ‘19

“Do you know what? It’s actually amazing to
win this because I really did not expect it.
I’ve even got my trainers on! I’ve spent the
whole night saying I’m not going to win this
one. The last two years I’ve done nothing
but win awards, it’s been amazing. I probably
won it this time because of the amazing
artists that I work with - Mumford & Sons,

Bryan Ferry, James Blake.”.

: LUCY DICKINS, AGENT
ITB news: Lucy Dickins 1 ITB

Sneak like him: Nick Stewart with
his venue’s award

“I'm totally stunned, over the moon. We might be one of the very smallest
music venues in the whole of the UK, and it’s really hard to stay open
sometimes. But we’ve built a really good business and, being involved in
lots of different policy changes at the moment, hopefully this is recognition
of the work that we’re doing to try and make sure that all music venues do
much better over the coming years.”

NICK STEWART
OWNER/MANAGER, SNEAKY PETE’S
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We are family: Anton Lockwood
(left) with team DHP and Jo Whiley

WINNER ‘19

“We’ve been working for a long time
independently and trying to do our own thing.
There are all those big corporate companies

out there and it’s great for us to get recognition
for doing a fucking great job, basically! We’ve
achieved huge things through working with Ed
Sheeran, the biggest artist in the world, but at the
~ same time we’re doing all sorts of different things
. with our venues and growing artists. We’ve got

| an independent spirit, we very much believe in
looking after the artist and looking after the fan as
well, we try and have ethics and independent spirit |

and grow artists from the smallest to the biggest.”
ANTON LOCKWOOD
. DIRECTOR OF LIVE, DHP FAMILY

Just the Twicket: Richard Davies (with
award) and co pose with Jo Whiley

WINNER ‘19 8

“It feels fantastic, there were a lot of
nerves and apprehension beforehand,
but it’s great to win. Three years prior to
this we’ve been nominated, so it’s great
to finally pick up an award. There’s been
so much change in the secondary market
in the last year, by the efforts of huge
numbers of people and organisations.
We’re very much hoping to be part of that,
so it’s great to finally get that accolade.
We have to be innovating, inventing new
functionality and making life easier for
the customer.”

RICHARD DAVIES
FOUNDER, TWICKETS
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Radio won: Ben Cooper
(left) with Jo Whiley

WINNER ‘19

“It’s an amazing achievement. I want
to thank 6 Music for letting go of it
after, I think, something like eight
long years. That’s something not to
be taken lightly. At Radio 1, we’ve
really tried to reinvent ourselves

and to really focus on taking that
creativity, that passion, that energy
that our presenters can really put
around new music and new artists,
and really have that as the focus. I'm
really delighted to be rewarded with
this, it means a lot to have it from the
music industry, thank you. I know
people can get a little bit jaded about
awards, but actually it means so much
to the teams. I’ll be very happy to
show them that this is their award.
Radio 1 cares about breaking new
artists and really getting behind those
returning artists with a new project.

It’s brilliant that we’ve won this.”
BEN COOPER

CONTROLLER, BBC RADIO 1/1XTRA &
THE ASIAN NETWORK

“It’s amazing, everybody in the team works so, so hard all year. This award means that what we’re doing,
we’re obviously doing it right. The partners that we work with, the indies that we work with and the big
huge streaming companies that we work with, to get this award when they voted for it is really special.
It’s hard work, dedication and really caring about what we do. In everything we do, from the smallest
baby act to the big major global priorities, we put as much time and effort into every single one and work
super-closely with our labels, who give us amazing content to sell. There’s a bit of a party mood and we’ll
be celebrating.”

LINDA WALKER
VP, COMMERCIAL, WARNER MUSIC UK WINNER ‘19

Official
Charts Company
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“It feels great. Thank you. ’'m always a little bit taken aback in these situations. We’ve wanted to win this award for a few
years running now. I'm always looking forward, but The 1975’s campaign has been amazing, with the BRITs and the album
was such an amazing record. Wolf Alice winning the Mercury Prize was brilliant. We’re always developing new artists like
The Japanese House, Pale Waves, Beabadoobee and No Rome. I'm really excited about the future, it feels like we’re in a
great spot. ’'m always looking for music that moves me and voices I believe in, that hasn’t really changed. I don’t think it’s
possible to work in music at the moment without learning.”

JAMIE OBORNE
FOUNDER, DIRTY HIT

Resident advisor:
Natasha Youngs

“It’s an amazing award, I just think it’s really important that
this award still exists in the context of this night. It’s huge and
it’s a massive industry, but for indie record shops to still be a
part of it is really important. Fifteen years on from setting up
the business, it’s really important to us to still be recognised
for what we do. It’s our livelihood, it’s what we live and
breathe, so it’s everything. It was really strong competition.
We work really hard making personal recommendations,
getting out to gigs and being there right at the beginning.
We’ve also worked really hard at being part of the community
on our High Street and that’s what it’s about, being more than
just a shop. Hopefully, that’s paying off.”

NATASHA YOUNGS
CO-FOUNDER, RESIDENT MUSIC
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Guess who’s back: Ed Sh justin
Bieber top the singles chart with IDon’t Care
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CHART WEEK 20

TOP Official
THE OFFICIAL UK 7 5 Cha;scompany
S I N G L E S C OSaIeslncrease O Highest Climber

@ +50% Sales Increase  QYHighest New Entry

TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER) TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) PUBLISHER (WRITER)
1 Ed Sheeran & Justin Bieber | Don't Care Asylum/Def Jam GBAHS1900673 (Arvato) 39 47 5 Mark Ronson Ft Lykke Li Late Night Feelings Columbia GBARL1900428 (Sony DADC UK)

ony ATV/U MXM. (Sheeran/Bieber/Pooh Bear/Max Martin/Gibson/Schuster) (Ronson/The Picard Brothers/C.N.O.T £/Jr Blender JConcord/Sony ATV/Sperko Phone/lykke L ic(Ronson/Juber/Lykke Li
2 2 8 Lil Nas X Old Town Road Lil Nas X USSM11901941 (Sony DADC UK) 40 35 20 A Boogie Wit Da Hoodie Ft 6ix9ine Swervin Atlantic USAT21812918 (Arvato)

(YoungKio)Kobalt/CC (Reznor/Ross/Hill/Roukema) (Lo Track/A Boogie/QP/Bubbx \TV/WeGotL.ondonOnD: daeMoming/HBTL/Eucalipto/CC (Dubose/Richardson/Bailey/Holmes/..)

bban-Bean)

UN Boy Better Know QM6MZ1960806 (The Orchard)
ATV/Domino )

5 6 9 Meduza Ft Goodboys Piece Of Your Heart Polydor DEUM71807719 (Sony DADC UK) 43 37 5 BTS & Halsey Boy With Luv Astralwerks/BigHit Ent. QMB6MZ1917908 (The Orchard)
(V\tale/Glam/de Gregorio)Universal/Truelove/Dipui g ning/Cross)

(Pdogg)Yoshi ATV/BigHit (Halsey/P 0l bang/Suga/Weisband/J-hope)

44 39 16 George Ezra Pretty Shining People Columbia GB1101701956 (Sony DADC UK)
Jackwood

45 34 3 Bugzy Malone M.E.N. Il lll Gotten UKIM21900002 (ADA Arvato)
(zdot)Sony ATV (Bugzy Malone/Zdot)
8 4 2 Lewis Capaldi Hold Me While You Wait EMI DEUM71900680 (Sony DADC UK) 46 42 60 George Ezra Shotgun Columbia GBARL1701372 (Sony DADC UK) %3
(Capaldi/T! I} (Capaldi/Hartman/JN Commons) (Blackwood)Sony ATV/BMG (Ezra/Pott/Gibson)

9 7 3 Taylor Swift Ft Brendon Urie Me! EMI USUG11901267 (Sony DADC UK)
(Swift/Little)Sony ATV/CC (Swift/Little/Urie)

48 48 3 Not3s Wanting Columbia GB1101900307 (Sony DADC UK)
(Scribz Riley)Sony ATV/IMHOTEP (Not3s)
1 13 7 Jax Jones, Martin Solveig & Madison Beer All Day And Night Polydor GBUM71900522 (Sony DADC UK) 49 46 30 Post Malone Ft Swae Lee Sunflower Republic USUV71803661 (Sony DADC UK)
(Jax Jones/M.Solveig/M.| ATV/BMI mer Chappell (L: Iph) (Bell/Lang)Sony ATV/Universal/Warner Chappell (Post/Bell/Walsh/Brown/Lang/Rosen)
12 12 10 Dave Ft Burna Boy Location Dave Neighbourhood GBUM71900578 (Sony DADC UK) 50 43 33 Lady Gaga & Bradley Cooper Shallow Interscope USUM71813192 (Sony DADC UK)
(JAE5)Warner Chappell/Universal/Kobalt (Omoregie/Ogulu/Awotowe-Mensah) (Lady Gaga/Rice)Sony ATV/Universal/Downtown/Concord Wyatt)
13 11 8 Russ Splash & Tion Wayne Keisha & Becky Virgin GBUM71900985 (Sony DADC UK) 51 45 21 Post Malone \Wow Republic USUM71822626 (Sony DADC UK)
(Gotcha)Downtown/CC (Russ splash/Tion Wayne/Gotcha) (Di ATV/Universal (Po
14 10 18 Tom Walker Just You And | Relentless GBARL1601833 (Sony DADC UK) % 52 56 11 Martin Jensen & James Arthur Nobody Disco:Wax DK4YA1903351 (Sony DADC UK)
(Ralph)Universal (Walker) (M.Jensen/M.Dyhrberg)Sony ATV/Warner Chappell/Kobalt/Concord/BUMA/CODA (P Plested/S. Harris/M.Jensen/M.Dyhrberg/T Bridges)
15 14 10 Marshmello Ft Chvrches Here With Me Joytime/Positiva USUG11900610 (Sony DADC UK) 53 59 3 Lizzo Truth Hurts Atlantic USAT21703896 (Arvato)
one/Kol b/Universal berry/Doherty/Cook) (Reed/Cheung)Sony ATV/Songs From the Boardwalk (J.Saint John/Frederic/Jefferson/Cheung)

16 16 11 Jonas Brothers Sucker Republic USUG11900515 (Sony DADC UK) 54 74 2 Dominic Fike 3 Nights Columbia USQX91802455 (Sony DADC UK)
(Dukes/Bell)Sony ATV/Downtown/Universal/CC (N.Jonas/R Tedder/J.Jonas/L.Bell/Feene)

iley, Stefflon Don & Sean Paul Ft Idris Elba Boasty BMG GB5KW1900082 (ADA Arvato) 55 tranger Capitol GBUM71807386 (Sony DADC UK)
(T.M.Bell)Bucks/BMG/Black Butter/STEMRA/Sony ATV/Rabies/CC (Cowie/Bargmann/Bell/Allen/S.Paul/Elba) (Stargate/Jimmy Napes)Sony ATV/Stellar/Salli Isaac/Downtown (Smith/Eriksen/Hermansen/Napier/Hamilton)
18 19 10 Ava Max So Am | Atlantic USAT21900569 (Arvato) 56 55 44 Panic! At The Disco High Hopes DCD2/Fueled By Ramen USAT21801174 (Arvato)
(Cirkut/Tt JTEN (Thell/Smitt ter/Koci/Puth) (Sinclair)Sony ATV/Kobalt/Warner Chappell/BMG/CC (Urie/Jeberg/Hollander/Juber/Pritchard/Parx/Sinclair/Young/Lobban-Bean)
19 22 8 Jonas Blue Ft Theresa Rex What | Like About You Positiva GBUM71900909 (Sony DADC UK)

Bl

20 Khalid Talk Right Hand USRC11900004 (Sony DADC UK) Dennis Lloyd Nevermind Parlophone USHM91642610 (Arvato)
(Disclosure)Sony ATV/Universal/Right Hand MG/AIll The Noise (Robinson/H.Lawrence/G.Lawrence) (Dennis Lloyd)Freecut/Sony ATV (Nir Tibor)
21 18 2 Hardy Caprio & DigDat Guten Tag Virgin GBUM71902321 (Sony DADC UK) 59 41 2 MoStack Wild Virgin GBUM71901522 (Sony DADC UK)
(JT/CallMeThekidd)BMG/Reservoir/Reverb/CC (Caprio/DigDat/CallMeTheKidd/JT) (ADP)Sony ATV/BMG/Jobete (Daley/Richie/Patel)
22 Skepta & Nafe Smallz Greaze Mode Boy Better Know QM6MZ1960807 (The Orchard) 60
(Skepta)Warner Chappell/Sony ATV/Domino (Adenuga/Nafe Smallz)
23 23 8 Steel Banglez Ft AJ Tracey & MoStack Fashion Week Gifted/Warner Bros GBAHT1900290 (Arvato) 61 52 14 The Chainsmokers Ft 5 Seconds Of Summer Who Do You Love Disruptor USQX91803661 (Sony DADC UK)
(Steel Banglez/The Elements)Warner Chappell/BMG/CC (Steel Banglez/MoStack/AJ Tracey/K Wolfsohn/P.Bogumil Goller) (The CI Ider)Sony ATV/U Ider/Douglas/T Riley/Hemmings/Hood/Irwin/Clifford/Brown/Koalo)
24 21 12 Pink Walk Me Home RCA USRC11900110 (Sony DADC UK) 62 57 20 NSG Ft Tion Wayne Options. NSG QM6P41894589 (The Orchard)
( P.Thomas/K. Moorman)Sony ATV/Warner Chappell/CC (Moore/Scott/Ruess) (JAES)Black Butter/CC (Arowosaye/Shekoni/Odunwo/D.Mensah/Ojo/Brew/W.Mensah)
25 31 5 Ellie Goulding Sixteen Polydor GBUM71901344 (Sony DADC UK) 63 Martin Garrix Ft Macklemore & Patrick Stump Summer Days Columbia NLM5S1900528 (Sony DADC UK)
(Mike Wise/FRED/ Chappell/Promised Land/Sony ATV (Goulding/Keen/Gibson/Kearns) (M.Garrix)Universal/Warner Chappt 0/Bengal Yucky ee/Daniels/Tuinfort/Haggerty)
26 15 2 Logic Ft Eminem Homicide Def Jam/Interscope USUM71908268 (Sony DADC UK) 64 69 5 Bazzi Paradise Atlantic USAT21901897 (Arvato)
gl Cl 'Universal/QueChevere/CC (RB Hall Il/Resto/Mathers/Uribe/Bailard/D.Stephens/Schoegje) (ABazzi /K White)Warner Chappell/The Otis/Kobalt (A.Bazzi/K. White/M.Woods)
27 30 4 Kygo & Rita Ora Carry On Columbia USRC11900838 (Sony DADC UK) 65 58 17 Ariana Grande 7 Rings Republic/Island USUM71900111 (Sony DADC UK) %
(Kygo/AFSHeeN)L Chappt C Dahll/Cumbee/Dur Ora) (Brown/Anderson/Foster)Bucks/Universal/Warner Chappell/.. (Brown/F i I1/Krysiuk)

29 26 18 Calvin Harns & Rag'N'Bone Man Giant Columbia GB1101801908 (Sony DADC UK) % 67 49 2 Bastille Joy Virgin GBUM71900904 (Sony DADC UK)
ATV/Warner Chappell (Wiles/Graham/Hartman/Miller) (Crew/Smith/Priddy)Universal (D.Smith)

ike Crying Island GBUV71900031 (Sony DADC UK)
House/Kol folf Cousins ({ folter)
31 24 4 Lil Dicky Earth BMG/Commission QMRSZ1900492 (ADA Arvato) 69 60 2 Billie Eilish You Should See Me In A Crown Interscope USUM71810049 (Sony DADC UK)
(B.Blanco/Cashmere Cat/Luftman/Shelton/Yen/Hertz)Kobalt/Prescription/Universal/Cuts Of Reach (Burd/Levin/Hgiberg/Coleman/Chammas) ( F.O'Connell)Universal/Kobalt (Billie Eilish/F.O'Connell)
32 28 7 Jayl Your Mrs GRM GBAYE1900233 (Arvato)

(Coolie)cC

33 27 Digga D No Diet CGM GB2GX1900156 (Caroline/Sony DADC UK) 71 61 Ariana Grande & Victoria Monét Monopoly Republic USUM71905581 (Sony DADC UK)
(Ghosty)CC (Digga D) (Suby/Social House)Universal/Sony ATV/District 4-12/Avex/CC (Grande/Anderson/Foster/Suby/Monét)

34 James Arthur Falling Like The Stars Columbia DEC691900342 (Sony DADC UK) 72 65 5 J Hus Ft GRM Daily Daily Duppy Black Butter GBARL1900477 (Sony DADC UK)
(Beitzke/Spence)Sony ATV/Downtown (Hojer/J.Grey/J Arthur) (Nyge/TSB)Warner Chappell/BMG/CC (Jallow/TSB/Nyge)

35 Da Beatfreakz Ft Swarmz, Deno & Dappy Motorola Columbla GBARL1900476 (Sony DADC UK)
(Da Beatireakz) DBF/Downtown/CC (O Ebele/U Ebele/Contostavic 15/Khatir/Animashaun)

36 32 17 Mabel Don't Call Me Up Polydor GBUM71808052 (Sony DADC UK) % 74 67 2 Becky Hill & Weiss | Could Get Used To This Polydor GBUM71900997 (Sony DADC UK)
(Mac)L ( (Weiss/Ralph/Dinsdale)Sony ATV/Warner Chappell/Kobalt (Hill/Kintish/Emenike/Ashley/Ralph)

37 33 16 Lauv & Troye Sivan I'm So Tired... Lauv GBKPL1933763 (Kobalt/AWAL) 75 70 39 Marshmello & Bastille Happier Positiva USUG11801651 (Sony DADC UK) %
(Lé ol ony ATV/Ur Chappell (Leff/Gorres/T.Sivan Mellet/McLaughlin/Pollack) (Marsk

38 38 7 Zara Larsson Don't Worry Bout Me Black Butter/Epic/TEN USSM11901360 (Sony DADC UK)
(The Struts)Warner Chappell/Kobalt/MXM/CC (Larsson/Yacoub/! lssor W/Phillips)

© Official Charts Company. All Rights Reserved.
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’ Official Singles Chart

ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, (Ds, vinyl and other physical formats and weighted audio streams.

Not a care in the world:
Bieber and Sheeran
storm to the top spot

M BY ALAN JONES

“ A 7 ith combined UK track consumption of more
than 73 million between them hitherto, it is no
surprise that Ed Sheeran (44,944,052 sales) &

Justin Bieber (28,174,774) make a scorching No.1 debut with

their collaboration, I Don’t Care.

Smashing its way to the top of the rankings on consumption
of 123,825 units — the highest of any song for 16 weeks — I
Don’t Care also debuts at No.1 on all three chart components:
paid-for sales (21,602), audio streams (10,885,981) and video
streams (2,130,897).

The track is 28-year-old Sheeran’s sixth No.1 as an artist,
and 25-year-old Bieber’s seventh, one of which — Love Yourself
- was co-written by Sheeran but credited only Bieber as an
artist, and another of which (Despacito) was No.1 before he
was added to the track. It brings Sheeran’s overall tally of Top
75 entries as an artist to 47 and Bieber’s to 55. On Top 10 hits,
Sheeran leads 22-17.

Rather, it is a brand-new song, penned by Sheeran and
Bieber along with Shellback, Poo Bear and Fred Gibson.
Bieber has now written six No.1, and Sheeran 10, with the
latter credited on No.1s by Major Lazer, One Direction and
Benny Blanco, as well as by Bieber. Of Sheeran and Bieber’s
co-writers, legendary Swede Max Martin has had by far the
highest tally of chart-toppers. This is his 16th. I Don’t Care

Ed Sheeran & Justin Bieber - | Don’t Care (Asylum/Def Jam)
This week’s sales: 123,825 | Downloads: 21,602 |
Streams: 102,223|Total sales to date: 123,825 |

board again, alongside Dappy.
Also new to the chart: Stay (Don’t Go Away) (No.47, 10,685
sales), French DJ/producer David Guetta’s 48th hit, and

EB HEEQARY
brings to an end a run of eight consecutive No.1 hits by solo Dol T G‘RE featured UK singer Raye’s ninth; Tough Love (No.60, 8,484
acts, stretching back to last November. 1 sales), by Avicii feat. Vargas & Lagola and Agnes; Summer
TuATIM R ATR

Old Town Road by Lil Nas X remains No.2 (80,291 sales) for
the third week in a row, while Vossi Bop slips 1-3 (78,409 sales)
for Stormzy.

The rest of the Top 10: Someone You Loved (3-4, 61,536
sales) by Lewis Capaldi, Piece Of Your Heart (6-5, 56,562
sales) by Meduza feat. Goodboys, Bad Guy (5-6, 55,423 sales)

We care a lot:

Days (95-63, 8,175 sales) by Martin Garrix feat. Macklemore
& Patrick Stump; A Whole New World (No.68, 7,287 sales) by
former One Direction star Zayn and Californian singer Zhavia
‘Ward; and On The Way Home (778-73, 6,615 sales) by Jaykae &
Aitch feat. Bowzer Boss.

After faltering 12-13 last week, All Day And Night draws

by Billie Elish, SOS (8-7, 46,403 sales) by Avicii feat. Ed Sheeran & Justin + closer to being the fifth Top 10 hit for Jax Jones, the second
Aloe Blacc, Hold Me While You Wait (4-8, 41,049 sales) by Bieber’s | Don’t Top 10 hit for Martin Solveig and the first for Madison Beer,
Carehada :

Lewis Capaldi, Me! (7-9, 39,973 sales) by Taylor Swift feat.
Brendon Urie and If I Can’t Have You (9-10, 35,094 sales) by
Shawn Mendes.
A tad over a decade since he made his chart debut, Skepta
scores his 19th and 2oth hits simultaneously with Nafe Smallz
collaboration Greaze Mode (No.22, 21,413 sales) and solo cut
Bullet From A Gun (No.42, 12,213 sales).

Falling Like The Stars, opens at No.34 (15,737 sales),
becoming 2012 X Factor winner James Arthur’s 14th hit.

South London fraternal production duo Da Beatfreakz
gained a toehold on the chart for the first time last November,
when their Pumpy (feat. AJ x Deno, Swarmz & Cadet) reached
No.70. They make a stronger second showing with Motorola
opening at No.35 (15,691 sales). Swarmz and Deno are on

musicweek.com

total of 10,885,981
audio streams

advancing to No.11 (33,895 sales).

There are also new peaks for: What I Like About You (22-19,
23,971 sales) by Jonas Blue feat. Theresa Rex, Sixteen (31-25,
20,551 sales) by Ellie Goulding, Carry On (30-27, 19,138 sales)
by Kygo & Rita Ora, Late Night Feelings (47-39, 12,653 sales)
by Mark Ronson feat. Lykke Li, Truth Hurts (59-53, 9,623
sales) by Lizzo, 3 Nights (74-54, 9,567 sales) by Dominic Fike
and Paradise (69-64, 8,013 sales) by Bazzi.

Overall singles sales are up 3.629 week-on-week at
18,491,375, 7.59% above same week 2018 sales of 17,186,684.
Paid-for sales are down 4.277% week-on-week at 706,670, and
are 30.49% below same week 2018 sales of 1,016,654. They are
below same-week, previous-year sales for the 302nd week in
a row.
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CHART WEEK 20

Official

THE OFFICIAL UK gkl

ALBUMS CH ART/ 5 ===

Silver (60,000)

* Platinum (300,000)

& +50% Sales Increase €Y Highest New Entry

TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER) TW LW WKS  ARTIST/TITLE/LABEL CATALOGUE NUMBER (DISTRIBUTOR) (PRODUCER)
1 1 3 Pink Hurts 2B Human RCA 19075907192 (Sony DADC UK) 39 36 27 Olly Murs You Know | Know RCA 19075894932 (Sony DADC UK)

(Pink/Odegard/D. Tt rabel/Gooding/Cash Cash/Tedder/Kurstin/Gorres/Oliveri/billymann) (Mac/TMS/Robson/Riley/Zara/Digital Farm Animals/ The Six/Hibell/Cutfather/PHD/Babalola/Lewis/\Wallevik/Davidser/ The Fearless/Eliot/ T-Collar/Banx & Ranx/...)
2 3 7 Billie Eilish When We All Fall Asleep, Where Do We Go? Interscope 7742762 (Sony DADC UK) 40 39 24 Clean Bandit What Is Love? Atlantic 0190295552589 (Arvato)

(F.O'Connell) (Patterson/Ralph/Chatto/FRED/Mac/llya/Lotus IV/Bunetta/Invisible Men/Salt Wives)

3 5 74 Motion Picture Cast Recording The Greatest Showman OST Atlantic 0075678659270 (Arvato) k 6 41 40 575  Fleetwood Mac Rumours Rhino 8122796778 (Arvato) % 13
(Wells/Paul/L ire/Sir Wi D (Fleetwood Mac/Dashut/Caillat)
4 7 30 Queen Bohemian Rhapsody - OST Virgin 7708426 (Sony DADC UK) % 42 37 4 Showaddywaddy Gold Crimson CRIMCD628 (Sony DADC UK)
(Qt [Taylor/Fr i i (Hurst/Showaddywaddy/Wainman)
5 9 60 George Ezra Staying At Tamara's Columbia 88985471342 (Sony DADC UK) 2 43 30 4 Loyle Carner Not Waving, But Drowning EMI AMFCD12 (Sony DADC UK)
(Blackwood) i/Mi ison)
6 6 11 Tom Walker What A Time To Be Alive Relentless 19075801772 (Sony DADC UK) 44 33 5 M Huncho Utopia Island 7757292 (Sony DADC UK)
(M.Spencer/S.Mac/J.Abbiss/T Walker/J.Quarmby) (J.Youngs/Earl On The Beat/Quincy/Epikh/Cor Mill/Rawbone/Young Chencs/G8freq/San Adreaz/Xtravulous)
7 Whitesnake Flesh & Blood Frontiers FRCD950 (The Orchard/Proper) 45 46 14 AJ Tracey AJ Tracey AJ Tracey 0190296916632 (ADA Arvato)
(D.Coverdale/Reb Beach/J.Hoekstra/M.McIntyre) (Cadenza/Masaly

14 115  Ed Sheeran + Asylum 0190295859039 (Arvato) % 11

Elizondo/Hicks/B.Blanco/McD: Labrinth) onti [s]

9 2 2 Vampire Weekend Father Of The Bride Columbia 19075947362 (Sony DADC UK) 47 54 734 Oasis(What's The Story) Morning Glory? Big Brother RKIDCDOO7 (PIAS Sony DADC UK) % 15
(Re DJ D op/Ross/Lacy) (Morris/Gallagher)
10 10 14 Ariana Grande Thank U, Next Republic/Island 7737803 (Sony DADC UK) 48 47 61 Xxxtentacion ? Bad Vibes Forever 0842812106736 (Sony DADC UK)
(Pop Wansel/Happy P i pi lova Wav/Foster) (Xxxtentacion/Cunningham/Dell Soda/Soukiasyan/P.Soul/TM88/Tre pounds/Wages/Den Beats/Smash David/ Z3N)
1 8 3 Catfish & The Bottlemen The Balance Island 7732668 (Sony DADC UK) 49 Howard Jones Transform D-TOX DTOXCD38 (Absolute/Sony DADC UK)
(Jacknife Lee/Catfish and the Bottlemen) (Jones/Bronnimann/BT)
Logic Confessions Of A Dangerous Mind Def Jam 0602577874710 (Sony DADC UK) 50 60 195  JessGlynnel Cry When | Laugh Atlantic 0825646153183 (Arvato) % 3
(L i /Shi {azi ga/! Dukes/J LBS/A Hotbox/Cubeatz/Kajo/Tee-WaTT) (Mac/Knox V/Patterson/Tl ighty Boy/Clean i or t)

Adele 25 XL XLCD740 (PIAS Cinram) % 11
i i P [Tedder/Danger Mouse/Dixon/The Smeezingtons) (GAZID ‘O'Donnell/Jax Iph, ompass/Tre Jean-M:

Dua Lipa Dua Lipa Warner Bros 0190295938482 (Arvato) Anne-Marie Speak Your Mind Asylum 0190295664503 (Arvato)

(Kozmer Big JReynolds/Di Igar 0/Ten VervHaynieMyatt/TMS) Men/White/Tl Decilveo/Loco/Lennox/Monson/Lostboy/Manson/FT Smith/Meredith)
15 17 54 Billie Eilish Don't Smile At Me Interscope 5791948 (Sony DADC UK) 53 44 324  PinkGreatest Hits - So Far!!! LaFace 88697807232 (Sony DADC UK) % 3

(O'Connell) (P igg: /Stor o] Dr. L Money/Pink/Danj; k)
16 15 10 Dave Psychodrama Dave Neighbourhood 7749028 (Sony DADC UK) 54 Adele 19 XL XLCD313 (PIAS Cinram) % 8

(K.Evans/Nana Rogues/FT Smith/Jae5/Omoregie/TSB/169/1Mind) (Abbiss/White/Ronson)
17 16 32 Lady Gaga, Bradley Cooper And The Motion... A Star Is Born OST Interscope 6777553 (Sony DADC UK) 55 Michael Jackson Number Ones Epic 5138002 (Sony DADC UK) % 8

(Coop ady Gag: V/Rice/Col i Blair) (Jones/Jackson/Various)
18 22 26 Fleetwood Mac 50 Years - Don't Stop Rhino 0603497855612 (Arvato) 56 73 33 Sigala Brighter Days MoS 88985497362 (Sony DADC UK)

(Fleetwood Mac/Dashut/Caillat) (Sigael. ingande/Jerl/Bames/Filder/Frank/Cutfthe/Hedley InvsbleMen)
19 19 6 Khalid Free Spirit Right Hand 19075919372 (Sony DADC UK) 57 59 127  Post Malone Stoney Republic/island 5731701 (Sony DADC UK)

(DigiRiey/K /D ' i ey/Hil/DJ Dei foskinsHaxan Cloek/.) (FKiistKudo/Cashio/Dy /DI Mustard/ Tuice As Nice/Post Mek ion Teck ics/Metro Boomiv..)
20 20 374  Queen The Platinum Collection Virgin 2772417 (Sony DADC UK) % 7 58 The Skints Swimming Lessons Mr Bongo MRBCD212 (Kartel/Proper)

(Baker/Queen/Mack/May) (The Skints/M.Pelanconi/B.Lamdin/J.Longman/P.Miles)
21 24 31 Jess Glynne Always In Between Atlantic 0190295595906 (Arvato) A 59 69 28 Jax Jones Snacks Polydor 0602577162411 (Sony DADC UK)

(Mac/Knox Brown/ VEl offer/L d/ Lo /Too Many Zooz/KDA) (Jax Jones/Ralph)
22 18 9 Jack Savoretti Singing To Strangers BMG 4050538452839 (ADA Arvato) 60 63 250  SamSmithIn The Lonely Hour Capitol 3769173 (Sony DADC UK) % 8

(Cam Blackwood) (FT Smith/Two Inch Punch/Eg White/Jimmy Napes/Fi Djam/Z.L Boy/Komi/Lawrence)
23 Mac DeMarco Here Comes The Cowboy Caroline 2812112645 (Caroline/Sony DADC UK) 61 65 297  Arctic Monkeys AM Domino WIGCD317 (PIAS Cinram) % 3

(DeMarco) (Ford/Orton)
24 26 55 Post Malone Beerbongs & Bentleys Republic/island 6749111 (Sony DADC UK) 62 58 37 Eminem Kamikaze Interscope 0602577046223 (Sony DADC UK)

(Melone/Cashi WaktorvStorch/Aveour icht/BiarPartyNextDoor Tark God/att/Swish/RobinsornvBaley/.ondon On Da Track) (Ronny ke WLL Mack i JLor iki/Swis Tay
25 13 5 BTS Map Of The Soul: Persona Big Hit Ent. BHK1057 (The Orchard/Proper) 63 Stevie Wonder The Definitive Collection Island 0665022 (Sony DADC UK) %4

(Arcades/FRED/Pdogg/Bad Milk/McCoan) (Wonder/Weiger/Moskow/Various)
Adele 21 XL XLCD520 (PIAS Cinram) % 17 64 -Entry Ed Sheeran + Asylum 5249864652 (Arvato) k8
(FT Smith/Rubin/Epwol on/Adkins) (Gosling/Hugall/Sheeran/No 1.D)
27 27 46 Drake Scorpion Cash Money/Republic 0602567879121 (Sony DADC UK) % 65 71 103  JHusCommon Sense Black Butter 88985338822 (Sony DADC UK)
(NO D/Shebib/TeithvCadastre/Nonstop Da Hitman/PartyNextDoor/The 25th Hour/Cardo/You ive/Boi-1da/ ) (JAES/The Compozers/Oyadare/iO/Steel Banglez/TSB/Show N Prove)
28 23 59 Beyoncé Lemonade Columbia/Parkwood Ent. 88985336822 (Sony DADC UK)k 66 67 44 Gerry Cinnamon Erratic Cinematic Little Runaway 0609311349374 (AWAL/Proper)
(Garrett/Beyoncé/Diplo/Koenig/White/Dixie/Melo-X/Gordon/Hit-Boy/DannyBoyStyles/Ben Bilions/Boots/Delicata/Dean/V.Beny Il/Blake/Coffer/..) (Gerry Cinnamon/C Marshall/D.Greene)
29 Brotherhood Of Man Gold Crimson CRIMCD632 (Sony DADC UK) 67 66 39 Ariana Grande Sweetener Republic/Island 6783809 (Sony DADC UK)
(T. Hiller/various) (Ilya/MaxMartin/Pharrell W./Hitboy/T.Brown/BM.Baptiste/Anderson/Foster)
30 29 79 Elton John Diamonds Mercury/UMC 6700657 (Sony DADC UK) A 68 61 208  George EzraWanted On Voyage Columbia 88843032252 (Sony DADC UK) % 4
(Dudgeon/John/Franks/Tt ael/Le T-Bone Burr Bayer Sag 1y i) (Blackwood/Pott)

ili Peppers Greatest
(Rubin/Beinhorn)

Juice Wrld Death Race for Love Polydor 0602577516528 (Sony DADC UK)

s Warner Brothers 9362485452 (Arvato)

ra/Bor-1da/Hit On The Beat/Yung Exclusive/Cardo/Rvssian/NolD/DY/Rex Kudo/Al
Arctic Monkeys Whatever People Say | Am,
(Wil g Hayni Daid) (Abbiss/Smyth)
35 35 1208 ABBAGold - Greatest Hits Polydor 2752259 (Sony DADC UK) % 18 73 Re-Entr Whitney Houston The Ultimate Collection Arista 88697177012 (Sony DADC UK) %5
y (Hot M ter/L n/Soulshock & Karlin/Wyclef Jean/Duple

36 ita Ora Phoenix Atlantic 0190295551575 (Arvato) Re-Entry Foo Fighters Greatest Hits Columbia 88697369212 (Sony DADC UK)
(Mac/Alesso/Watt/Sir Nolan/Fred/EasyFun/Jack & Coke/Avici/Cashmere Cat/B. tal/ 5/.) (Jones/Norton/Kasper/Raskulinecz/Vig)
75 70 426  The Stone Roses The Stone Roses Silvertone 88697722232 (Sony DADC UK) k3
kie/! n/Schroeder/Hook)

ley/Ve

otion Picture Cas

(Andersson)
............................................................................................................................... © Official Charts Company. All Rights Reserved.
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[ official Albums Chart

ANALYSIS

The Official UK Singles & Albums Charts are compiled by the Official Charts Company, based on a sample of more than 15,000 physical and digital outlets. They count actual sales and audio streams from last Friday to Thursday, based on sales of downloads, (Ds, vinyl and other physical formats and audio streams weighted using SEA2 methodology.

Superhuman: Pink
notches third week at
the singles summit

M BY ALAN JONES

urts 2B Human spends its third straight week at No.1

for Pink, matching the February/March reign of

Ariana Grande’s Thank U, Next as the lengthiest by
a 2019 release - but it does so on consumption of just 11,582
units (including 2,617 from sales-equivalent streams).

That’s the fifth lowest tally to top the chart in the 489 weeks
that have thus far elapsed in the 2010s, surpassing only the
7,948 sales Blossoms’ eponymous second album spent on its
second and last week at No.1 in 2016; the 9,578 copies that
Rihanna’s Talk That Talk sold on its return to pole position
in 2012; the 10,892 copies that Lumineers’ Cleopatra sold to
secure the lowest tally for a No.1 debut in 2016; and the 11,436
copies that PJ Harvey’s The Hope Six Demolition Project sold
as it opened at No.1in 2016.

Lead singer David Coverdale has left Whitesnake on three
occasions, but is the only original member in the current
incarnation of the once wholly British rock veterans, whose
ranks now also includes Americans and an Italian. The 13th
studio album to bear the Whitesnake name, Flesh & Blood, is
their follow-up to 2015 No.18 release The Purple Album, and
opens at No.7 on sales of 4,894 copies. Including hits and live
releases, it is their 19th Top 75 album and their 10th Top 10
album, securing their highest chart position since 2008, when
Good To Be Bad also reached No.7.

Interest in Ed Sheeran’s 2017 smash + was piqued by the
release of his brand-new Justin Bieber collaboration, I Don’t
Care, which debuts atop the singles chart. Consumption of
Divide grew 17.60% week-on-week, with its resultant 14-8 jump
(4,801 sales) restoring it to the Top 10 for the first time in 17
weeks, and providing its highest chart placing for 37 weeks. His
earlier albums X (45-34, 2,192 sales) and + (92-64, 1,506 sales)
also improve, achieving their highest chart positions for 32 and
17 weeks, respectively.

The rest of the Top 10: When We All Fall Asleep, Where
Do We Go? (3-2, 11,074 sales) by Billie Eilish, The Greatest
Showman soundtrack (5-3, 8,742 sales), Bohemian Rhapsody
(7-4, 6,187 sales) by Queen, Staying At Tamara’s (9-5, 5,501
sales) by George Ezra, What A Time To Be Alive (6-6, 4,982
sales) by Tom Walker, Father Of The Bride (2-9, 4,635 sales)
by Vampire Weekend and Thank U, Next (10-10, 4,339 sales)
by Ariana Grande.

A week after introductory single Homicide (feat. Eminem)
reached No.15, Californian rapper Logic scores his fourth Top
20 album with Confessions Of A Dangerous Mind debuting at
No.12 (3,845 sales).

Two years since his last album, This Old Dog, became his
highest charting set, debuting and peaking at No.21 (3,861
sales), Canadian singer/songwriter Mac DeMarco’s follow-up

musicweek.com

Pink - Hurts 2B Human (RCA)
This week’s sales: 11,592 | Physical: 7,545 | Downloads: 1,430 |
Streams: 2,617 |Total sales to date: 77,171 |

2B or not 2B:
Hurts 2B Human
recorded the fifth :
lowest chart-topping
tally of the decade

Here Comes The Cowboy debuts at No.23 (2,961 sales).

Also new to the chart: Gold (No.29, 2,593 sales), a 3CD
compilation by 1976 Eurovision champions Brotherhood
Of Man, that brings their fifth chart album, more than 28
years after their fourth; Transform (No.49, 1,711 sales), the
13th studio album by Howard Jones and Swimming Lessons
(No.58, 1,574 sales), the second chart album for London reggae
band The Skints.

Channel 5’s two-hour documentary Adele: In Her Own
Words, attracted 1.1m viewers on first broadcast on May
11— a total which will be much higher when +1, repeat and
on-demand viewing is factored-in. In its wake, all her albums
make significant gains: 25 jumps 104-13 (3,804 sales), 21 leaps
122-26 (2,768 sales) and 19 re-enters the Top 200 at No.54
(1,601 sales). That’s 25’s highest position for 112 weeks, and 21
and 19’s highest position for 147 weeks.

Now That’s What I Call Music! 102 spends its fourth straight
week atop the compilation chart (12,054 sales), while returning
to No.1 on the combined album chart.

Overall album sales are down 1.33% week-on-week at
1,638,555, 4.91% below same week 2018 sales of 1,723,133.
Sales-equivalent streams accounted for 1,158,110 sales, a record
70.68% of the total. Sales of paid-for albums are down 11.50%
week-on-week at 480,445, 34.86% below same week 2018
sales of 737,548. For the sixth time this year, paid-for sales
are at their lowest level since Kantar Millward Brown started
compiling sales data for OCC in 1994, dipping below the
500,000 mark for the first time.
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CHART WEEK 20

MusicWeek Market Shares

Artist Singles share for the week measures share of the Top 75 best performing tracks of the week, across sales and audio streams.
Artist Albums share for the week measures share of the Top 75 Official Albums Chart.
AES = Album Equivalent Sales. SEA = Stream Equivalent Albums

THIS WEEK'S CHART SHARE THIS WEEK’'S TOTAL MARKET SHARE
TOP 75 CHART BY CORPORATE GROUP BY CORPORATE GROUP

SINGLES ARTIST ALBUMS ALL ALBUMS SINGLES STREAMS SINGLES SALES ARTIST ALBUM
NO. 1 UNIVERSAL NO. 1 UNIVERSAL  NO. 1 UNIVERSAL NO. 1 UNIVERSAL NO.1 UNIVERSAL  NO. 1 UNIVERSAL

SINGLES ARTIST ALBUMS ALL ALBUMS SINGLES STREAMS SINGLES SALES ARTIST ALBUM SALES
NO. 1 VIRGIN EMI NO. 1 POLYDOR NO. 1 POLYDOR NO. 1 VIRGIN EMI NO. 1 VIRGINEMI  NO.1 VIRGIN EMI

2.12%

)

AES (ALL ALBUMS)
TOTAL MARKET - THIS WEEK

AES (ARTIST ALBUMS) RGN ]
TOTAL MARKET - THIS WEEK 2.« [P o

oinie

7.4%

6.0% W

(o)

BY CORPORATE GROUP BY CORPORATE GROUP BYRECORD COMPANY ..ol

MARKET STATISTICS - THIS WEEK

SINGLES ARTIST ALBUMS ALL ALBUMS
AUDIO VIDEO
FAENE ST PHYSICAL  DOWNLOADS SEA2 SEA2 TOTAL
THIS WEEK 706,670 1947665213 246,693,101 18,491,375 284,031 83,987 1,158,110 1,526,128 112,427 480,445 1158110 1,638,555
LAST WEEK 738192 1SBEESX 258243118 17,845,792 336,287 91,769 1117690 1545746 114,844 542,899 1117690 1,660,589
% CHANGE -4.3% 38% -4.5% 3.6% -15.5% -8.5% 3.6% -13% -21% -11.5% 3.6% -1.3%
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Your essential guide to the market shares for this week and
2019 so far. Compiled from Official Charts Company data.

COMPILATION SALES
NO. 1 UNIVERSAL

1 UNIVERSAL MUSIC 47.9%
T s
'3 WARNERMUSIC 8%
S e
SO g
ST

COMPILATION SALES
NO. 1 SONY CG

M Physical

This Week

Two Weeks Ago

Last week 25.9%

28.4% 7

ALL ALBUM SALES
NO. 1 UNIVERSAL

1 UNIVERSAL MUSIC 34.6%
A TR
'3 WARNERMUSIC 9%
S e
‘5 DEMONMUSC 2%
2 e 2

ALL ALBUM SALES
NO. 1 SONY CG

ALBUMS

M Downloads

22.9%

Official
Charts Company

YEAR-TO-DATE TOTAL MARKET SHARE
BY CORPORATE GROUP

SINGLES SALES

AES (ARTIST ALBUMS)
NO. 1 UNIVERSAL

AES (ALL ALBUMS)

SINGLES STREAMS

NO. 1 UNIVERSAL NO. 1 UNIVERSAL  NO. 1 UNIVERSAL
1 UNIVERSAL MUSIC 37.6% lUNIVERSALMUSIC """" 3 67% 1 UNIVERSALMUSIC """" 371% 1 UNIVERSAL MUSIC 36.8%
2 SONY MUSIC 21.4% 2 SONY MUSIC 22.2% 2 SONY MUsIC 21.4% 2 SONY MUSIC 20.7%
3 WARNER MUSIC 16.9% 3 WARNER MUSIC 17.0% 3 WARNER MUSIC 16.5% 3 WARNER MUSIC 17.0%
4 XL BEGGARS 1.3% 4 BMG 2.1% 4 BMG 2.0% 4 BMG 2.0%
5 BMG 1.2% 5 XL BEGGARS 1.1% 5 XL BEGGARS 1.3% 5 XLBEGGARS 1.3%
OTHERS 21.6% OTHERS 20.9% OTHERS 21.7% OTHERS 22.2%
SINGLES STREAMS SINGLES SALES AES (ALL ALBUMS) AES (ARTIST ALBUMS)

NO. 1 VIRGIN EMI NO. 1 VIRGIN EMI ~ NO. 1 VIRGIN EMI NO. 1 VIRGIN EMI

FORMAT SPLITS SINGLES

B Downloads Audio Streams M Video Streams

This Week E i
Last Week ‘ i

Two Weeks Ago %

SEA2

MARKET STATISTICS - YEAR-TO-DATE

DATE SINGLES ARTIST ALBUMS COMPS ALL ALBUMS

D O /- PHYSICAL  DOWNLOADS SEA2 TOTAL SALES SALES SEA2 TOTAL
THIS YEAR 15274810 36945540216  4,937,180,881 354,604,542 | 7,817,838 2,040,025 22,508,435 32,366,208 2,488,956 12,346,819 22508435 34,855,254
LAST YEAR 20093072  30,177,314,393 322,766,216 | 9,224,108 2860729 18,784,648 30,878,485 3,882,081 15975918 18,784,648 34,760,566
9% CHANGE 27.2% 22.4% N/A 9.9% -15.2% -28.9% 19.8% 4.8% -35.9% -22.7% 19.8% 0.3%

musicweek.com
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CHART WEEK 20

OFFICIAL UK STREAMING TOP 50  gonasucamingon

OFFICIAL RECORD STORE TOP 20

Based on CDs, vinyl and other physical formats sold through 100 UK independent record shops.

ED SHEERAN

MAC DEMARCO y

TW LW  ARTIS TITLE

1 NEW Mac DeMarco Here Comes the Cowboy Caroline

2 10 ViagraBoys Street Worms Year0001

3 2 Vampire Weekend Father Of The Bride Columbia

4 NEW The Skints Swimming Lessons MrBongo

5 NEW Rosie Lowe YU Wolf Tone

6 3 BigThief UFOF 4AD

7 8 Aldous Harding Designer 4AD

8 NEW Daddy Long Legs Lowdown Ways YepRoc

9 12 FontainesDC Dogrel Partisan

10 RE James Blake Assume Form Polydor

11 NEW Whitesnake Flesh & Blood Frontiers

12 7  FatWhite Family Serfs Up! Domino

13 NEW Deathand Vanilla Are You A Dreamer? Fire

14 NEW Holly Herndon Proto 47D

15 NEW Clinic Wheeltappers And Shunters Domino

16 1  FrankCarter & The Rattlesnakes End Of Suffering Intemational Death Cuit
17 15 Billie Eilish When We AllFall Asleep, Where ... Interscope

18 NEW Charly Bliss Young Enough Lucky Number
19 NEW AJR Neotheater Black Butter
20 18 Loyle Carner Not Waving, But Drowning EMI

© Official Charts Company. All Rights Reserved.

COMPILATION CHART TOP 20

Based on sales of downloads, CDs, vinyl and other physical formats of compilation albums and various artist soundtracks.

TITLE DISTRIBUTION

[N

1 Now That's What | Call Music! 102 Sony Music CG/Virgin EMI (Sony DADC UK)

UMOD (Sony DADC UK)

N

NEW 100% Clubland Cla

©0: 0
~

Benny Blanco, Halsey & Khalid Eastside Interscope/Right HANA e e e L el

© Official Charts Company. All Rights Reserved. Based on audio streams © Official Charts Company. All Rights Reserved.
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Official Independent

Singles Chart

CHART WEEK 20

Official Independent
Albums Chart

The UK’s biggest independently released singles of the week, based on sales of
downloads, CDs, vinyl and other physical formats and weighted audio streams.

TW LW ARTIST/TITLE/LABEL (DISTRIBUTION)

101 Wiley, Stefflon Don & Sean Paul Ft Idris Elba Boasty / BMG (ADA Arvato)

Blueface Thotiana / Entertainment One (Entertainment One)

Jaykae & Aitch Ft Bowzer Boss On The Way Home / Doing Bits (ADA Arvato)

Adele Hello / XL (PIAS Cinram)

CamelPhat & Elderbrook Cola / Defected (ADA Arvato)

INDIE SINGLE BREAKERS TOP 20

The biggest independently released singles of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (s, vinyl, other physical formats and weighted audio streams.

JayKae & Aitch Ft Bowzer Boss On The Way Home / Doing Bits (Doing Bits)

Petit Biscuit Sunset Lover / Petit Biscuit (Petit Biscuit)

KSI & Randolph Ft JME Pull Up / KsI & Randolph (KSI & Randolph)

SL Homage / st (sL)

Sonny Fodera Ft Sinead Harnett Into You / Solotoko (Solotoko)

SL FWA Boss / SL (SL)

Ard Adz Habibti / Ard Adz (Ard Adz)

Weiss Feel My Needs / Toolroom (Toolroom)

Jorja Smith & Preditah On My Mind / FAMM (FAMM)

musicweek.com

The UK's biggest independently released albums of the week, based on sales of downloads,
(Ds, vinyl and other physical formats and weighted audio streams

ARTIST/TIT LE/LABEL (DISTRIBUTION)

-

NEW Whitesnake Flesh & Blood / Frontiers (The Orchard/Proper)

15 NEW

Daniel O'Donnell The Gold Collection / Crimson (Sony DADC UK)

Leo Sayer The Gold Collection / Crimson (Sony DADC UK)

INDIE ALBUM BREAKERS TOP 20

The biggest independently released albums of the week by artists who have not yet had a Top 40 hit,
based on sales of downloads, (Ds, vinyl, other physical formats and weighted audio streams.

v The Skints Swimming Lessons / Mr Bongo (Mr Bongo)

G.IrIWINIF

15 20  Simple Creatures Strange Love / BMG (BMG)

v Charly Bliss Young Enough / Lucky Number (Lucky Number)

18 15 King Gizzard & The Lizard Wizard Fishing For Fishies / Flightless (Flightless)

v Aaron West & The Roaring Twenties Routine Maintenance / Hopeless (Hopeless)

© Official Charts Company. All Rights Reserved.
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CHART WEEK 20

CHARTS KEY

.
HIGHEST NEW ENTRY M !'&
HIGHEST CLIMBER M RADI®
PLAY/AUDIENCE INCREASE M M ITDR
TREND INCREASE +50% Bl wa're always listening

Music Week's UK and EU Radio Airplay chart based on RadioMonitor data ©.

UK RADIO AIRPLAY TOP 50 " " UK TV AIRPLAY TOP 30

KHALID

— = -
CORPGROUP PLAYS TREND STNS IMPACTS TREND P GROUP/PLAYS /TREND/STNS

Ellie Goulding Sixteen Polydor +22% . +36%

49 45 Catfish & The Bottlemen 2all Island UMG 184  +1% 24 15.87 -2% 49 48

Martin Jensen & James Arthur Nobody / Disco:Wax SME 116 - 4

50 RE James Arthur & Anne-Marie Rewrite The Stars Atlantic WMG 2144 9% 205 1509  +7% 50 NEW Not3s Wanting / Columbia SME 116 +47% 7
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mmi:::"’kt

we're abways listening

EU RADIO AIRPLAY TOP 50

TW LW  WEEKS ARTIST/TITLE

1 1 10
2 4 11
3 8 5
4 7 9
5 - 1
6 2 18
7 3 16
8 5) 13
9 9 12
10 6 24
11 12 9
12 14 3
13 10 18
14 11 26
15 13 21
16 15 12
17 16 24
18 17 6
19 19 13
20 18 32
21 20 13
22 23 )
23 21 8
24 30 3
25 25 10
26 47 2
27 28 4
28 22 30
29 27 11
30 26 30
31 24 34
32 29 11
33 33 3
34 34 45
35 32 28
36 31 16
37 41 3
38 35 3
39 38 39
40 45 5
41 40 6
42 37 22
43 48 6
44 50 2
45 43 47
46 46 7
47 39 16
48 42 33
49 36 12
50 49 43

musicweek.com

Daddy Yankee feat. Snow Con Calma

Lewis Capaldi

Avicii feat. Aloe Blacc
Ava Max

Ed Sheeran & Justin ..
Calvin Harris & Rag'..
Imagine Dragons
Mabel

Pink

Mark Ronson feat. Mi..
Jonas Brothers

Taylor Swift feat. B..
Sam Smith & Normani
Ava Max

Dermot Kennedy
Pedro Capé X Farruko
Robin Schulz feat. E..
Alec Benjamin feat. ..
Lady Gaga

Panic! At The Disco
Tom Walker

Billie Eilish

Matt Simons

Lil Nas X

Lauv & Troye Sivan
Shawn Mendes

Jax Jones & Martin S..
Lady Gaga & Bradley ..
Galantis feat. OneRe..
Lukas Graham

Dean Lewis

Lizzo

Madonna + Maluma
George Ezra

Ellie Goulding x Dip..
George Ezra

Meduza feat. Goodboys
Lauren Daigle

Calvin Harris & Sam ..
Nico Santos
Marshmello feat. CHV..
Alle Farben & ILIRA
Michael Schulte
Angeéle

Maroon 5 feat. Cardi B
Gavin James

Ariana Grande

Rita Ora

Justin Jesso

Dynoro & Gigi d'Agos..

Someone You Loved
SOS

So Am |

| Don't Care

Giant

Bad Liar

Don't Call Me Up
Walk Me Home
Nothing Breaks Like ..
Sucker

ME!

Dancing With A Stranger

Sweet But Psycho
Power Over Me
Calma

Speechless

Let Me Down Slowly

Always Remember Us T..

High Hopes

Just You And |
Bad Guy

Open Up

Old Town Road
I'm So Tired

If | Can't Have You
All Day And Night
Shallow

Bones

Love Someone
Be Alright

Juice

Medellin

Shotgun

Close To Me

Hold My Girl
Piece Of Your Heart
You Say
Promises
Unforgettable
Here With Me
Fading

Back To The Start
Balance Ton Quoi
Girls Like You
Always

7 Rings

Let You Love Me
Getting Closer

In My Mind

MADONNA

CORPGROUP PLAYS

El Cartel

Virgin EMI
Universal Music
Atlantic
Atlantic/Def Jam
Columbia
Polydor

Polydor

RCA

Sony Music
Universal Music
Virgin EMI
Capitol Records
Atlantic

Island

Sony Music
Warner Music
Warner Music
Polydor

Atlantic
Relentless
Universal Music
Pias

Lil Nas X
Kobalt

Virgin EMI
Polydor

Polydor

Warner Music

Copenhagen Reco UMG

Universal
Atlantic

Polydor
Columbia
Polydor
Columbia
Polydor
Centricity Music
Sony Music
Universal

Virgin EMI

B1 Recordings
Edel

Angeéle VL
Polydor

Good Soldier
Universal Music
Atlantic

Sony Music

B1 Recordings

UMG
UMG

18,578
20,493
UMG 20,204
WMG 18,306
WMG/L 12,565
SME 24,159
UMG 13,352
UMG 21,981
SME 17,336
SME 17,964
UMG 18,198
UMG 16,670
UMG 18,945
WMG 15,646
UMG 8,762
SME 9,905
WMG 8,191
WMG 8,139
UMG 6,574
WMG 10,801
SME 13,893
10,192
5,804
8,327
8,643
8,784
9,178
9,347
WMG/L 7,253
4,638
5,816
6,546
6,729
5,269
5,960
4,578
8,858
2,855
8,263
3,915
10,672
4,859
2,059
2,410
6,077
1,853
6,387
6,778
3,356
4,958

UMG
WMG
UMG
SME
UMG
SME
UMG
Ind.
SME
UMG
UMG
SME
Ind.
UMG
UMG
Ind.
UMG
WMG
SME
SME

TREND STNS
+8% 881
+1% 1,057
+9% 1,105
+5% 992
- 1,076
-6% 1,339
3% 778
-3% 1,124
-1% 1,052
-8% 1,296
+3% 1,013
+22% 1,022
7% 1,188
7% 1,218
-4% 585
+1% 624
-6% 681
+7% 544
0% 511
-8% 970
2% 853
+6% 778
+3% 338
+24% 688
-14% 589
+109% 749
+8% 674
7% 1,074
-1% 537
2% 502
-10% 678
-3% 605
+6% 667
-1% 888
9% 720
-12% 506
+7% 635
+4% 277
-8% 1,081
+5% 218
+3% 740
2% 414
-5% 157
+9% 123
2% 961
+4% 170
-8% 541
8% 779
-28% 237
6% 621

IMPACTS

607.15m
534.24m
516.98m
511.34m
507.12m
499.31m
485.15m
484.76m
446.74m
426.76m
416.12m
408.62m
392.12m
370.22m
366.64m
323.79m
280.96m
272.17m
266.03m
237.90m
237.50m
209.31m
208.24m
198.36m
186.07m
185.52m
182.54m
177.31m
175.26m
174.48m
172.07m
168.71m
167.38m
164.19m
157.67m
156.80m
156.46m
154.71m
153.29m
146.70m
145.04m
144.35m
136.54m
134.94m
134.47m
134.02m
130.34m
128.48m
126.80m
126.13m

TREND

+6%
+3%
+14%
+8%
-8%
-9%
-2%
0%
-10%
+8%
+21%
-9%
-7%
-3%
-3%
-12%
+1%
+3%
-11%
-3%
+4%
-2%
+19%
-7%
+41%
0%
-13%
-6%
-12%
-14%
-8%
+7%
+6%
-2%
-3%
+10%
+2%
+2%
+8%
-2%
-4%
+4%
+7%
-3%
+1%
-13%
-9%
-16%
-3%

GEORGE EZRA

CHART WEEK 20

EU AIRPLAY

LEWIS CAP)LDI
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& MUSIC STREAMING

UK SONGS UK ALBUMS US SONGS US ALBUMS UK PLAYLISTS

LADY GAGA & BRADLEY COOPER

POST MALONE
JAX JONES

PINK

JACK SAVORETTI

UK SONGS UK ALBUMS US SONGS US ALBUMS
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I —
STREAMING

GLOBAL

Ed Sheeran

1 | Don't Care (with Justin Bieber)
2 Billie Eilish
Bad Guy
Lil Nas X
3 Old Town Road - Remix
a Shawn Mendes
If | Can’'t Have You
Avicii
5 SOS
6 Lil Nas X

Old Town Road

Post Malone

EUROPE

Ed Sheeran

1 | Don't Care (with Justin Bieber)
Billie Eilish
2 Bad Guy
Lil Nas X
3 Old Town Road - Remix
Avicii
4 sos
5 Lil Nas X
Old Town Road
6 Shawn Mendes

If | Can’t Have You

Lewis Capaldi

& Someone You Loved
10 Daddy Yankee
Con Calma
an Juju
Vermissen (feat. Henning May)
Taylor Swift
12 Me! (feat. Brendon Urie)
S
13 piece Of Your Heart
44444444 DG ROC0aERaEaaEReER0C,
14 Sucker
R i e R
15 shallow

UNITED KINGDOM

Ed Sheeran

1 | Don't Care (with Justin Bieber)
2 Stormzy
Vossi Bop
Meduza
3 Piece Of Your Heart
4 Billie Eilish
Bad Guy
5 Lil Nas X
Old Town Road - Remix
6 Lewis Capaldi
Someone You Loved
Avicii
7 SOS

éWls apal d|

8 Hold Me While You Wait

9 Shawn Mendes
If | Can’'t Have You

10 Da\‘/'e ) N
Location (feat. Burna Boy)

11 Jax Jones
All Day And Night...
Taylor Swift

12 Me! (feat. Brendon Urie)
Mabel

13 Don't Call Me Up

444444444 iNaex

14 Old Town Road
Marshmello

15 Here With M

9 Sunflower - Spider-Man: Into...
10 Jor:nas ‘Brothers
Sucker
11 Daddy Yankee
Con Calma
<<<<<<< ian G
12 7 Rings
B AU
13 Boy With Luv (feat. Halsey)
s
14 Otro Trago
Khalid
15 qak
Lunay
16 Soltera - Remix
LadyGaga .............................
17 Shallow
Mabel
18 Don't Call Me Up
19 Lewis Capaldi

Someone You Loved

NETHERLANDS

Ed Sheeran
| Don't Care (with Ju

Lil' Kleine
Dichterbij Je

Sevn Alias
Herres

Snelle
Plankgas

Duncan Laurence
Arcade

Mabel
Don’t Call Me Up

Billie Eilish

9 Bad Guy

o JoeyAK

Doekoe
musicweek.com

KHALID

16 Logic
Homicide (feat. Eminem)
Avicii
17 Tough Love
44444444 Eerm
18 v

Vossi Bop

NORWAY

Ed Sheeran
| Don't Care (with Justin Bieber)

Billie Eilish
Bad Guy

Avicii

Staysman & Lazz
Trenger En Mann

Lil Nas X
Old Town Road - Remix

Lady Gaga
Shallow

Avicii
Tough Love

8 Kygo
Carry On (From The Original...)

Alan Walker
On My Way

Lil Nas X
Old Town Road

MABEL

Jonas Brothers

Sucker
Logic

17 Homicide (feat. Eminem)
Russ Splash

18 Keisha & Becky - Remix
Khalid

19 Talk

20 Hardy Caprio

Guten Tag

Lunay
Soltera - Remix

Myke Towers
La Playa

Rosalia
Alture

Sech

Otro Trago

Paulo Londra
Tal Vez

Don Patricio
Contando Lunares (feat. Cruz Cafuné)

Don Patricio
Enchochado De Ti

Sean Paul
Contra La Pared

ED SHEERAN

FRANCE

PNL
i Au DD
2 Niska
Médicament
3 Ninho
Maman Ne Le Sait Pas (feat. Niska)
4 Angele

1 Lil Nas X
Old Town Road - Remix
12 Aya Nakamura
Pookie
Ninho
13 putana
444444444 f e
14 y

Con Calma

Alec Benjamin

1° LetMeDownsiowly
H b
mgfc; .......................
19 ggﬁilcmw Me Up

St

Khapta

SHAWN MENDES

SWEDEN

CHART WEEK 20

GERMANY

........ Shlndy
Nautilus

........ JUJu
Vermissen (feat. Henning May)

........ i Shaaray
| Don't Care (with Justin Bieber)

........ B|II|eE|I|sh
Bad Guy

Sosmula
1K Shotz
Dardan

10 Coco Mama

11 Capitgl Era
Cherry Lady
Bausa

12 Mary
Avicii

13 sos

444444444 LNy
14 Old Town Road
15 Sero El Mero

Ot S

Sido
16 Wie Papa
Ardian Bujupi
17 Wie Im Traum
Ufo361
18 Next
19 Shawn Mendes
If | Can’t Have You
20 Daddy Yankee

Con Calma

UNITED STATES

1 Ed Sheeran

| Don't Care (with Justin Bieber)
2 Lil Nas X

Old Town Road - Remix
3 B!”IB Eilish

1 Ed Sheeran
| Don't Care (with Justin Bieber)
> Lil Nas X
Old Town Road - Remix
3 B!Ille Eilish
4 Logic

Homicide (feat. Eminem)

5 Shawn Mendes
If | Can’t Have You

6 Post Malone
Sunflower - Spider-Man: Into...

7 Lizzo
Truth Hurts
Khalid

g Talk

9 Taylor Swift
Mel! (feat. Brendon Urie)

Lil Nas X
Old Town Road

4 Logic
Homicide (feat. Eminem)

5 Shawn Mendes
If | Can’t Have You

6 Post Malone
Sunflower - Spider-Man: Into...

7 Lizzo
Truth Hurts
Khalid

8 Talk

9 Taylor Swift
Me! (feat. Brendon Urie)

Lil Nas X
Old Town Road
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STREAMING - MUSIC VIDEO

NEW ARTISTS - UK

CHART WEEK 20

WORLDWIDE

UNITED KINGDOM

TW  ARTIST/TITLE

Rosalia ft. J Balvin ft. EI Guincho

Wiley ft. Sean Paul, Stefflon Don & Idris Elba

2 Con Altura 2 Boasty
Sean Paul, J Balvin Taylor Swift feat. Brendon Urie...
3 Contra La Pared 3 Me!
a Maluma 4 Sam Smith ft. Normani
HP Dancing With A Stranger
5 Billie Eilish 5 Lewis Capaldi
Bad Guy Someone You Loved
6 Anuel AA ft Karol G 6 Post Malone ft. Swae Lee
Secreto Sunflower
7 Taylor Swift ft. Brendon Urie 7 Calvin Harris ft. Rag’'N’'Bone Man
Me! Giant
8 Zayn, Zhavia Ward 8 Zayn, Zhavia Ward
A Whole New World (From Aladdin...) A Whole New World (From Aladdin...)
9 Shawn Mendes 9 George Ezra

If

e Yo

Maroon 5 ft. Cardi

otgu

awn iendes

10 Girls Like You o If | Can't Have You
11 Karol G 1 Lady Gaga ft. Bradley Cooper
Ocean (Video Oficial) Shallow (A Star
Kygo Maroon 5 ft. Cardi B
12 Carry On (From Pokémon Detective Pikachu) 12 Girls Like You
........ Bt Vot S T Kygo
13 sunflower 13 Carry On (From Pokémon Detective Pikachu)
14 Don Omar, Farruko Offset ft. Cardi B
Ramayama 14 Clout
15 Mau y Ricky ft. Manuel Turizo, Camilo 1 Tom Walker
Desconocidos 5 Just You And |
Ariana Grande Mabel
16 7 Rings 13 Don't Call Me Up
Luis Fonsi ft. Daddy Yankee Tyga ft. Offset
17 Despacito 17 Taste
1g DI Snake ft. Selena Gomez, Ozuna & Cardi B ”l'ém}&\}i'c‘i'i'f{.'/&iéie' Blacc

Taki Taki

SOS (Fan M:

Becky G, Maluma
La Respuesta

Bigflo & Oli

> M Pokora

Les Planetes
3 Pedro Cap6 ft. Farruko

Calma (Remix - Official Video)
4 Eva ft. Lartiste

On Fleek

3 Bramsito ft. Booba
Sale Mood

6 Kendji Girac
Tiago

Lady Gaga ft. Bradley Cooper
Shallow (A Star Is Born)

9 Lynda ft. Dadju
Adieu (Clip Officiel)

Kendiji Girac, Claudio Capeo
10
S0
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Jonas Brothers
Sucker

BILLIE EILISH

GERMANY

The Bosshoss

2 Little Help
3 Fero47
Puerto Rico.
Kerstin Ott
4
Regenbogenfarben
5 Lea Qr|l

6 Imagine Dragons

Bad Liar
7 Lady Gaga ft. Bradley Cooper
Shallow (A Star Is Born)
8 Michelle
Nicht Verdient (Offizielles....)
9 Calvin Harris ft. RagN'Bone Man

Giant

Taylor Swift feat. Brendon..At

AUSTRALIA

UNITED STATES

TW  ARTIST/TITLE

1 awn Mendes
If | Can’t Have You

Offset ft. Cardi B

Clout
Post Malone ft. Swae Lee
3 Sunflower
4 Pedro Capo ft. Farruko
Calma (Remix - Official Video)
Taylor Swift ft. Brendon Urie...
5
Me!
6 Billie Eilish
Bad Guy
7 Yo Gotti ft. Lil Baby
Put A Date On It
8 2 Chainz ft. Lil Wayne, E-40

2 Dollar Bill

YG ft. Tyga,

10 Go Loco
Khalid
1 Talk
Lil Baby, Gunna
12 Close Friends
........ BI Bromm oo
13 wobble Up
44444444 Calboy
14 Envy Me
15 Zayn, Zhavia Ward
A Whole New World (From Aladdin...)
16 Maroon 5 ft. Cardi B
Girls Like You
Tyga ft. Offset
17 9

Taste

7 Sam Smith ¢ Normani
Dancing With A Stranger
20 Birdman ft. YoungBoy Never Broke Again

Cap Talk

TW  ARTIST/TITLE

Billie Eilish

Me! Calma (Remix - Official Video)
Post Malone ft. Swae Lee Sean Paul, J Balvin
Sunflower Contra La Pared

4 Zayn, Zhavia Ward
A Whole New World (From...)

Maroon 5 ft. Cardi B

Girls Like You

6 Shawn Mendes
If | Can’t Have

The Veronicas

Think Of Me

Sam Smith ft. Normani
Dancing With A Stranger

Taylor Swift ft. Brendon Urie

Rosalia ft. J Balvin
Itu

cuen

6 Maluma
You HP

Becky G, Maluma
La Respuesta

Cristina

Don Omar, Farruko
Ramayama

Pedro Capo ft. Farruko

Meduza ft. Goodboys
Piece Of Your Heart (Visualizer)

Tom Zanetti
Wicked And Bad

Octavian ft. Skepta, Michael Phantom
Bet

Taron Egerton
Rocket Man

Europa (Jax Jones & Martin Solveig)...
All Day And Night

Benny Blanco
| Can't Get Enough

Sigrid
Don't Feel Like Crying

Big Heath
Biggy

Billie Eilish
Wish You Were Gay

Slowthai
Gorgeous

Becky G, Maluma
La Respuesta

Dermot Kennedy
Lost

Karol G
Ocean (Video Oficial)

Maffio, Justin Quiles, Nacho

Collard
Hell Song

ROSALIA

NETHERLANDS

He
Suzan & Freek

2 Als Het Avond Is
3 Mabel
Don’t Call Me Up
4 Avicii ft. Aloe Blacc
SOS (Fan Memories Video)
5 Billie Eilish
Bad Guy

6  Shawn Mendes
If | Can’'t Have You

Lady Gaga ft. Bradley Cooper
Shallow (A Star Is Born)

Calvin Harris ft. Rag’'N'Bone Man
Giant

Me!

musicweek.com



UPFRONT CLUB TOP 30

1

3
17

8

12

7

1

15

2

16
21
14

6

24
20
18
23
27
NEW

32
22
NEW
33
38

25
NEW
34
NEW
NEW

7
3
4
9
3

10

3
5
2
5
3
6
2
3
5
5
3
1
2
2
4
1
3
2
4
5
1
2
1
1

Jack Back Survivor/Put Your Phone Down (Low) / DFTD

Dom Dolla Take It / Sweat It Out/Three Six Zero/RCA

Cedric Gervais Vs. Just Kiddin Ft Kyan Good Things / Armada
David Guetta, Brooks & Loote Better When You're Gone / Parlophone
Mike Mago Wake Up / BmKkitsch

Arno Cost & Norman Doray Together / Positiva

Hilary Roberts Back To Life / Red Songbird

Joel Corry Sorry / Perfect Havoc

Naughty Boy Ft Calum Scott & Shenseea Undo / Virgin

Swales Ft RuthAnne Higher / Polydor

Pink Panda Crazy / SPRS

Jax Jones & Martin Solveig Ft Madison Beer All Day And Night / Polydor
Jonas Blue Ft Theresa Rex What | Like About You / Positiva

Grey Ft Leon Want You Back / Island

Paul Woolford Ft Karen Harding You Already Know / Positiva

Houssein Sixteen / Humble Angel

Kai Sheen Ft Efe Wicked Game / K4

Wilkinson Ft Karen Harding All For You / Virgin

Phil Fuldner Take Me / Armada/Subjekt

Facey Ft Katherine Ellis Feelin' Love / White Label

Myah Sky Attention / Good Soldier

Gold 88 Ft Kate Aster Hold Me Tight (Making Love) / Paper

Deepend x Joe Stone x Bazzflow If You Love Me / Spinnin'

Netsky Ft Bazzi & Lil Wayne | Don't Even Know You Anymore / Republic
Calvin Harris I'm Not Alone 2019 / Columbia

Cloonee Be Good To Me / Big Beat

Oliver Heldens Ft Devin & Nile Rodgers Summer Lover / Ministry Of Sound

Zara Larsson Don't Worry Bout Me / Black Butter/Epic/Ten
Alesso Time / 10:22PM
Odd Mob All Of Your Heart / Spinnin' Deep

COMMERCIAL POP TOP 30

Avicii Ft Aloe Blacc SOS / Positiva

OC: 0NN WIN:F

PipipiRp i RipipipipiR
OV NN IWINIF IO

20
21
22
23
24
25
26
27
28
29
30

6

13

9

19

15

10

21
20
25
18
26
22

2
NEW
23
27
NEW
11
NEW
24

NEW
NEW
NEW

NEW
28
12

3
3
2
3
3
5
2
5
2
4
2
4
4
1
3
2
1
5
1
2
2
5
1
1
1
4
4
1
8
5
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Stormzy Vossi Bop / Merky/Atlantic

CHART WEEK 20

CLUB CHARTS

COOL CUTSTOP 20

1 Prospa Intended
2 Diplo &Blond:ish Ft Kah-Lo

Give Dem
3 Dimension Devotion
Icarus Brotherhood
Wilkinson Ft Karen Harding
All For You

Jonas Blue Ft Theresa Rex

STORMZY
[}

What | Like About You
7  Friend Within Been A While

The Kemist Ft Nyanda Body Can't Lie / 21 Ent./Republic

8 Cassius Rock Non Stop

Tlove Ft Lilo Married To The Beat / Glagla

Sean Paul & J Balvin Contra La Pared / Island

9 Gorgon City & Kaskade Ft Roméo

Go Slow

S. Wavey Ft Ghetts & Ryan De La Cruz Player / Virgin

Geko x French Montana x Ay Em New Money / 3 Beat

10 Fisher You Little Beauty

Rymez x Stefflon Don Don Walk / Virgin

11 Dj Zinc FtReigns Something New

Hardy Caprio Sponsored / Virgin

12 Monki Work It

Lil Nas X Old Town Road / Lil Nas X

13 Burns, ASAP Rocky & Sabrina

11 Blu Ft Ay Em, Geko, Ziezie & C Tangana Go Time / RCA

Claudio Energy

Russ x Tion Wayne Keisha & Becky / Virgin

14 Idris Elba Ft Kah-Lo Ballie

YK Osiris Worth It / Def Jam

15 Ferreck Dawn You Are The One

Anais Lost My Faith / Virgin

Jayl Your Mrs. / GRM

16 Skream & Michael Bibi

Otto's Chant

Jay Sean Ft Gucci Mane & Asian Doll With You / Republic

Nav Ft The Weeknd Price On My Head / XO/Republic

17 Josh Parkinson Ft Tita Lau

NEW Dolapo Ft Br3nya & Alicai Harley Skin / Virgin

Be Your Lover

NEW Ashnikko Special / Digital Picnic

18 Mambo Brothers If You Wanna

NEW Clip C Love Is All 1 Bring / Rhythm Rollers

19 Apollo Trippin

NEW Offset & Cardi B Clout / Capitol

20 Axwell Nobody Else

David Guetta takes over the club charts

ANALYSIS

HBY ALAN JONES

ack Back topped the Upfront chart for the
first time last October with (It Happens)
Sometimes, and returns to pole position
this week with a promo featuring the tracks
Survivor and Put Your Phone Down (Low).
Although it is only the second Upfront No.1 for
Jack Back, it is also the 28th for David Guetta, for
whom it is a nom de disque - and it may not be too
long before Guetta adds to his tally again: his Better
When You’re Gone collaboration with Brooks &
Loote jumps 12-4, while recent Raye collaboration
Stay (Don’t Go Away), has just been serviced to DJs.
There’s a poignancy about the Commercial Pop
club chart this week, with much-missed Swedish DJ
and producer Avicii (Tim Bergling) registering his
first posthumous No.1, and his 11th No.1in all on the
list with SOS. The first single from Avicii’s upcoming
album, Tim, which was 90% completed before his
death, SOS recently reached No.6 on the OCC chart

and features a vocal from US singer Aloe Blacc, whose

only previous Commercial Pop No.1 came in 2013,

when he was uncredited vocalist on Avicii’s biggest
hit, Wake Me Up!, which also topped the Upfront club
chart and the OCC chart, eventually selling upwards
of two million copies.

Already hugely popular at OCC level - with 21
entries to the Top 75 and cumulative consumption
of over seven million units - Stormzy’s seeing
increasing returns in the Urban club chart. Dude
(Lethal Bizzle x Stormy) gave him his chart debut in
2015, peaking at No.14, while 5ive (Solo 45 x Stormzy)
and Ask Flipz (Krept & Konan feat. Stormzy) reached
No.12 and No.6 respectively last year. Latest single
Vossi Bop debuted at No.18 a fortnight ago and now
jumps to No.1as it ends its reign atop the OCC chart.
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marketplace

PRS
Foundation

Chief Executive

We are looking for an exceptional individual to lead the Foundation through
its next stage of development as it approaches the beginning of its third
decade in 2020. Our CEO collaborates with the Board and staff to develop
and lead the Foundation’s vision, bringing extensive music industry networks
and an understanding of artist development needs across not-for-profit
and commercial music genres. The successful candidate will have proven
leadership skills, a passion for new music in all its forms and a strong track
record in fundraising and managing relationships with major stakeholders.

www.musicweek.com/jobs/read/chief-executive

WAME N

Music Central Assistant

WME, William Morris Entertainment, part of the Endeavor network, is
a leading entertainment talent agency representing artists and content
creators across all media platforms, specifically movies, television,
music, theatre, digital and publishing. Headquartered in Beverly Hills,
WME also has offices in New York, Nashville, London and Sydney.
The Music Central team are the administrative foundation of the
Music Department, providing support to assistants in both the UK
and the US. The role is fast-paced, with extensive training provided.
Progression is most commonly into a role as a Music Agent’s Assistant.

www.musicweek.com/jobs/read/music-central-assistant

WATERMARKED CDR. DUFPLICATION
AND ONLINE DELIVERY.

For more vacancies visit www.musicweek.com/jobs

handle

recruitment
Partnerships Manager - Music

Fantastic opportunity for a highly confident and organised
Partnerships Manager to work with a prestigious Music and
Entertainment Company. You will be responsible for supporting
the delivery of new and existing partnerships, campaigns and
activations, whilst working with the wider team for the distribution
of brand activations. Based in the heart of London, we're looking
for a pro-active Partnerships Manager with the commercial and
strategic experience in brand partnerships and the music industry.

www.musicweek.com/jobs/read/partnerships-manager-music

CAA

Senior Music Touring Assistant
Creative Artists Agency (CAA) is the world’s leading entertainment and sports
agency, with offices in Los Angeles, New York, Nashville, London and Beijing.
Founded in 1975, CAA represents many of the most successful professionals
working in film, television, music, theatre, video games, sport, and digital content,
and provides a range of strategic marketing and consulting services to corporate
clients. The London office is seeking a highly organised and motivated Assistant
to work within the Music Touring department. The Assistant will be working for
one the most senior Agents in the company, in our Dance music department,
working over a large roster consisting of live electronic artists and DJs. They will
therefore need to have solid previous experience as an Agent’s Assistant in a

similar agency and be able to work with a high degree of professionalism.

www.musicweek.com/jobs/read/senior-music-touring-assistant

handle

recruitment

Digital Creative and Marketing Coordinator

Fantastic opportunity for a Digital Creative and Marketing
Coordinator to join a Global Music and Entertainment Company.
You will be responsible for providing support to the marketing
team with the development of digital tools and innovative
marketing initiatives. Based in Central London, this role will suit
a pro-active digital marketeer with advanced graphic design
skills and web design and development.

www.musicweek.com/jobs/read/digital-creative-and-marketing-coordinator

To advertise your vacancies call Alice Dempsey on Tel: +44 2038 717 387 Email: alice.dempsey@futurenet.com
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Music Week

THAT WAS

NOT TOO SHABBY

Virgin Records confirmed Shabs
Jobanputra as its new president and
signed Deadmaus to a joint venture

deal. EMI’s president of new music Nick
Gatfield said: “Shabs has got the drive
and ambition to ensure Virgin becomes a
leading home for UK talent.” You might
even say he was Relentless...

| TOP STORY
LICENSED TO THRILL

The UK’s live music biz was celebrating a
victory after a parliamentary committee
recommended that key Licensing Act
restrictions on the sector should be
relaxed. “They went even further than
we imagined,” said delighted UK Music
chief Feargal Sharkey. The committee
also called on the Met Police to scrap its
controversial Form 696 risk assessment
procedure (it was finally dropped in
2017). Better late than never, right?

THE ENEMY WITHIN

Authorities carried out what was

believed to be the biggest single seizure
of counterfeit music merchandise in
UK history. The haul included massive
quantities of T-shirts, hoodies, hats and
scarves, with acts such as Kasabian,
Counting Crows, The Specials and The
Enemy represented. Yep, The Enemy
were hot property once upon a time...

Also inside... More than 4,000 delegates and 350 artists attended The Great Escape in Brighton... UK Music negotiated 200 job placements in the live

sector as part of the newly-announced Future Jobs Fund.. The Stone Roses’ eponymous debut album was to be reissued by Sony Music to mark its 2oth
anniversary... Michael Jackson’s imminent record-breaking residency at The O2 was embroiled in a legal row after a US promoter claimed to have an exclusive live
contract with the singer... Black Eyed Peas’ Boom Boom Pow and Green Day’s 21st Century Breakdown topped the UK singles and albums charts, respectively...

musicweek.com
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FINALSAY...

THEAFTERSHOW

The music industry’s biggest names have the last word on their time in the biz...

THIS WEEK:

Throughout her storied career in music
publishing, Annette Barrett has worked with
some of the biggest songwriters of all time.
Here, the Reservoir/Reverb MD tells Music
Week about some of the top tips and life
lessons she’s learned along the way...

The biggest risk | ever took was ...

“Setting up Reverb. I left Warner/Chappell and was offered
a joint venture with Reverb Music and later became
shareholder and part owner. Unfortunately, [founder]

Ian Wright died in 2007, so then we had to re-think what
we were going to do. We carried on for another five years
building up the catalogue and we sold to Reservoir in 2012.
It was incredibly rewarding, and part of that sale was that I
went with it. It’s been an interesting journey. I learned a lot
from the whole experience, which was sad on many levels,
but I think Ian would have been proud of how it all turned
out and evolved. If you really believe in what you have and
what you do, you will succeed.”

It’s hard to pick my proudest achievement...

“It was fantastic working with David Bowie and George
Michael, and I currently work with Nitin Sawhney as well,
I've been so lucky. These are incredible talents, but I also find
great satisfaction in developing writers from the ground level
and bringing them through. I've worked with Jamie Hartman
since 2002, and still work with him now. It took me ages to
get Jamie in with Rag‘N’Bone Man - 18 months! It’s great to
see him having worldwide hits with Human and Giant.”

David Bowie was a great mentor...

“We didn’t meet through music initially - it was very early
on, when I studied art in the early ‘7os. I was very young
when I first met him and he was very much a mentor in the
art world because he was an artist and a painter. He was a
genius and would send me lots of books and recommend
different art shows to me. We were friends to the very end
which was nice. He was innovative in every possible way. The
one thing that sticks in my mind is that he would always say
to me, ‘I am David Jones, that is David Bowie — and you know
David Jones’. That was very poignant for me. He was a great
mentor, not just to me but everyone around him.”

Continuity in working with people is a great thing...
“I've been very lucky to have that and I think it’s quite rare to
be honest. It’s important when people are on the same page,
especially for songwriters because it’s such an isolated career
in so many ways - sometimes you’re working with the artist
and it’s like, ‘Yes, it’s definitely going to be on the album!’
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Annette Barrett, vp, reservoir/Reverb

Raising the Barr:
Annette Barrett

“Publishing

is art as well

as business.

I don’t think
that’s vecognised
enough”

M INTERVIEW: GEORGE GARNER

Then it’s like, ‘Is this going to happen?’ It’s really important
to have a relationship where someone can help navigate you
through all of that. The music business can be so fragmented
and flaky - I get emails every day saying, ‘Can you listen to
my song? Tell me what to do? Where to go?” That’s what I
mean by isolated career. I studied art so, being an artist, I
understand that isolation when you’re in a room painting and
you go, ‘Is this any good?””

Publishing is the most creative end of the

biz because...

“It all starts with the song and you can take it right the way
through, you can then touch on all the different parts of the
music business. Helping nurture that and navigating the
writer through that is incredibly important. It is art as well as
business. I don’t think it’s recognised enough.”

Help your songwriter find their market...

“Everyone wants to be very successful in their own market,
but that’s not always their best fit. Sometimes people fit very
well in a European market and can be very, very successful,
and yet they won’t crack the American market or maybe
even the UK market. Every market has its idiosyncrasies —
it’s all about understanding the international market as

well and seeing where your writer fits. That’s really, really,
really important.”

musicweek.com
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HELP
MUSICIANS'

MUSIC MINDS MATTER

Whatever you’re going through
right now, contact Music Minds
Matter on 0808 802 8008 or email
MMM@helpmusicians.org.uk.
It’s free and confidential.

If you work in music and are
struggling to cope, or know
someone who is, talk to us.

It doesn’t have to be a crisis, we
have trained advisors that are
here to listen, support and help at
any time, day or night.

Registered Charity No0.228089
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