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Nimbus tragedy

NIMBUS RECORDS ‘commercial
director Mike Lee, the man at the
centre of recent national news-
paper claims that compact discs
self-destruct after eight years, died
last week {7). He suffered a brain
haemorrhage in the early hours of
the morning after falling ill during
the previous weekend.

Nimbus general manager of
custom pressing John Denton will
continue as the point of contact for
custom pressing enquiries.

EMI muscle backs 3" single

EMI IS putting its weight behind a
campaign to reduce the size of the
standard single from seven inches
to three.

The company is about to launch
a series of three-inch compact disc

Video Double Headers set low price benchmark

Picture this for £2

VIDEO SINGLES retailing for less
than £2 are sefting a new low
price benchmark for music video
on fape, just as CDV is about to
hit the shops.

A retail price of £1.99 is made
possible in a joint venture between
Wienerworld and The Video Col-

lection, in association with Pepsi-
Cola, though the dealer price is
tight at £1.36.

The first four titles — released
this week under the banner Double
Headers — each feature two
tracks and are BVSMP {I Need
You/Be Gentle), Bomb The Bass

Fab's the word as
Stylus goes public

TV MERCHANDISING company
Stylus says it is aiming for a public
flotation "within the next 12
months”.

Chief executive Tony Naughton
says it is something he had planned
to do since the company began
and to prepare for the flotation he
has recruited BMG Enterprises,
Humphrey Walwyn as Stylus Music
managing director.

“The company is growing fast
and we are seeking to go to the
market within the next 12 months.
From inception we had plans to do
this within the first three to five
years,” says Naughton.

"We have reached the stage

where the market is looking to be
a better source of funds to under-
pin the growth” he says.
Naughton adds that for each of
the past three years Stylus has
doubled its turnover and he ex-
pects the same for this year.

A new company Stylus Holdings
will act as a parent company to
Stylus Music, Stylus Video, Stylus
Video BV in Holland, First Strike
Promotions and Pyramid Promo-
tions and Publicity.

Walwyn, who has spent the past
18 months as BMG Enterprises di-
rector, leaves to become manag-
ing director at Stylus Music on No-

TO PAGE FOUR »

{Dont Make Me Wait/Beat Dis),
The Beatmasters {Burn It Up/Rok
Da House)} and Steve Walsh {Ain‘t

No Stoppin’ Us Now/l Found
Lovin').

Hailing the innovation as “the
cheapest music video ever”,

Wienerworld’s lan Wiener says: "It
is a very fight margin for dealers
but we believe there is a massive
market out there and, with the
might of Pepsi behind it, we're hop-
ing for a very wide awareness.
“If the single is dead, this may
be one way of getting new tracks
across to the kids in an exciting vis-
val way, and in their entirety.”

TO PAGE FOUR »

House proud
Pinnacle

PINNACLE'S HOUSE of Variety
was the theme of chairman Sfeve
Mason’s speech to the company’s
annual sales conference on Friday.

He said the foundations were
built when he turned round the dis-
tribution operation from receiver-
ship four years ago. The ground
floor came with tentative steps into
classical and MOR in 1986, and
now on the strength of a £10m
turnover the company is aiming for
the penthouse.

singles, a format which it believes
will ultimately replace black vinyl.

At the forefront of the releases
will be 22 Beatles and 20 Queen
singles and EMI managing director
Rupert Perry says: “l think we are
going to do very good business
with three-inch.”

The discs — which will contain
only the original A and B sides —
are intended to retail for £3.49.
Comments Perry: “We are going
after the collectors and the fan
base. We are not intending it for
chart success but if it forces the
singles back into the charts, then
great.

“What this is mainly about is put-
ting that product format into the
marketplace. | believe that, event-
ually, it will succeed black vinyl.”

He adds that he intends to talk
to the British Association of Record
Dealers about the concept with the
aim of unifying marketing plans

TO PAGE FOUR »

AIMING TO cope with the ef-
fects of the postal dispute which
has strangled mail communica-
tions throughout the country, Mu-
sic Week has made arrange-
ments fo reach as many of its re-
tail subscribers as possible with
the help of record distributors.
Details of this special service are
available on MW's telephone
chart information service (Tel:
01-383 4100}, while readers
can keep in touch with us by tele-
phone (01-387 6611) or fax
(01-388 4002).

A WARM WELCOME
10 THE

Emi RECORDS UK CONFERENCE

BI.ACKPOOL 1988

- o A

RUPERT PERRY,
flanked.by singles
promotion force
general manager
Keith Staton (right)
and albums sales
| force general
manager Malcolm
Anderson, in the
mood for
three-inch success
at Blackpool. The
company.is
launching the
format with 22
Beatles and 20
Queen singles.
“We are going
after the collectors
and the fan base,”
J says Perry.

JANE W

|

W%H]HN
FUR

THE ALBUM, CASSETTE & GOMPACGT DISC

NI,

1029

TOeMEL.

1029

CI> ML,

INCLUDES THE SMASH HIT

ORDER NOW FROM EMI TELE-SALES 01-848 9811

1029




COVERAGE

THIS RECORDING ALSO INCLUDES
A NEW ARRANGEMENT OF
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Profit hoost perks up Pickwick

STAFF AT Pickwick celebrated at
the company’s sales conference
with the news that interim profits
are up 25 per cent on last year.

Pre-tax profits for the six months
up to June 30 were £741,000 and
turnover increased by 38 per cent
to £14.5m.

Managing director vor
Schlosberg said the increased turn-
aver was due to new product lines
and the expansion ofthe group’s
video operation, which includes
the construction of a new
mechanised video warehouse and
a video production and sound stu-
dio complex.
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He also welcomed Old Gold di-
rectors Keith Yershon and Brian
Gibbon who were aftending their
first Pickwick conference since Old
Gold merged with the group.

For the coming half of the year,
Schlosberg announced a number
of various product releases and
predicted turnover of £40m for the
full year.

He added that Pickwick was set
to release classical music on video
for the first time. "It will definitel
enhance the music. We will worl
with VHS first and then consider
other formats. CDV is somethin
we will look at next year,” he soid?

Schlosberg also said the group’s
link with Ladybird in the video mar-
ket would be extended to televi-
sion stations and cable companies.

He said mail order was another
project being discussed and the re-
cent 21.2 per cent investment in

the group by Pearson had opened
up fae bookshop market.

"Because of our links with the
Penguin sales force we will be
starting to establish our videos and
CDs in book shops. We will start
with classical CDs — their profile
is definitely suited. But it will be very
much an experimental stage,” he
said.

He told the conference that since
entering the sell through market
with 100 titles in October 1986,
the group now had 850 and video
had taken over the majority of the
sales product mix.

CBS’s head of special projects
Barry Hatcher attended to present
Pickwick with an award for selling
20m Ditto cassettes over the past
20 years while veteran guitarist
Bert Weedon made a guest ap-
pearance to promote his Play
Guitar videos.

CBS HEAD of special projects Barry Hatcher, left, presents Pickwick’s sales

and marketing director Garry Le Count with an award for selling 20m

tapes in 20 years. Also pictured, from left: Pickwick managing director

Ivor Schlosber;;; Pickwick national sales manager Bernard Wilks and,
i

far right, CBS

censing manager special projects Mick Carpenter.
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PRODUCT

NEW PRODUCT for the second
half of the year, announced at the
sales conference, includes releases
by Elaine Paige, Richard
Clayderman, Barry Manilow and
Harry Secombe — also available
on low price compact disc at a
dealer price of £3.65, £1.82 for
vinyl and cassette.

Other low price product includes
a compilation of Andrew Lloyd
Webber's greatest musicals and
Abba’s Hits 3. Sell through video
releases include Raiders Of The
Lost Ark and 18 Ladybird book
videos.

Pickwick has also secured the
rights to release a series of Mike
Tyson Presents boxing videos in-

cluding A Trip Through Boxing His-
tory which will have a dealer price
of £4.85.

The IMP classical range will be
expanded to include new conduc-
tors, omong them Gilbert Kaplan's
recording of Mahler’s second sym-
phony Resurrection. On CD, there
will be a new recording of Four
Seasons by the Scoftish Chamber
Orchestra and the company’s first
classical video will feature Sir
Geraint Evans in Don Pasquale.

Other new product lines include
Stick-A-Tale childrens books and
tapes and on September 26, a
new encyclopedia Chronicle Of
The 20th Century which has a
dealer price of £19.47.

Supreme hack at PRT
as EMI fails to deliver

SUPREME RECORDS has switched
distribution back to PR after failing
to get the service it says it required
from EMI.

Supreme left PRT a year ago.
“We left because | was a little un-
sure about them as they had just
been taken over,” says managing
director Nick East. “EMI came in
with a better deal so we went with
them.”

But now the company is back
with PRT. “It's basically because we
have not been gefting the service
at EMI that we had been originally.
That is mainly due to the departure
of Ted Harris and the fact that EMt
now distributes PolyGram'’s prod-

uct.”

Meanwhile, IRS has split its dis-
tribution between MCA and PRT.
Most of its acts will continue to go
through MCA but some are more
suitob?e for indie distribution, says
managing director Steve Tannett.

“Certain products don't suit the
methods of a major. Some need
a different approach. It is a case
of being able to choose the right
way to enable the act to have the
most chance of success,” he says.

“A typical example is the No
Speak records which majors are
not particularly interested in. This
new deal will give us flexibility in
the market.”
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TV backing for
best of Green

K-TEL IS backing the release of Hi
Life — The Best Of Al Green on
September 19 with o £300,000
television and radio advertising
campaign starting with LWT, York-
shire and Capital Radio.

The campaign rolls out national-
ly through October and November
including a national television cam-
paign with Our Price. The release
is o?so supported with national in-
store and window displays and
club promotion.

£1/am drive behind
Foster and Allen

A £250,000 television advertising
campaign by Stylus will support the
release of the double olgum The
Worlds Of Mick Foster And Tony
Allen on September 12,

The campoign starts in Harlech
and Yorkshire on September 19
before rolling out nationally.

The release will also be gocked
by national window and in-store
displays and trade press advertis-
ing.

@® POLYDOR IS releasing a new
single Ninety In The Shade by Little
Angels to tie-in with UK dates
which include lunchtime shows at
various schools.

® THE FLATMATES will be tour-
ing in October to support the re-
lease of their new single Heaven
Knows by the Subway label on
September 29.

@ NEW ANGER is the new single
by Gary Numan released on the
lllegal label, through PRT, on Sep-
tember 19. The release ties-in with
his UK tour.

® THE SINGLE The Olympic
Track by The Simon May Or-
chestra is the first release from a
new association between Polydor
Records and The Really Useful
Company. The track is the theme
tune for ITV's and Channel Four's
coverage of the Olympic Games.

@® JAMES LAST has a new album
Flute Fiesta released by Polydor
this week to coincide with British
concerfs.

® TANITA TIKARAM'S debut al-
bum Ancient Heart is released by
WEA this week to coincide with her
British tour.

SINGLES e SLEEVES e ALBUMS e COMPACT DISCS ® CASSETTES e PICTURE DISCS

BARNMEAD ROAD BECKENHAM KENT BR3 1JD

01-778 8556

TELEX:916572 COPS G FAX:01-676 9716

L‘ THE STUDIO KENT HOUSE STATION APPROACH
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Our Price overtures towards
growing classical market

OUR PRICE is breaking into the
specialist classical market with the
purchase of the three shops in the
Farringdon Records group.

Qur Price believes that the sector
is a growing one and monaging
director David Clipsham feels that -
with the purchase of Farringdon he
has bought not just stores but ex-
pertise.

The shops are all in the City of
London and Clipsham comments:
"Classical is ot the moment a very

small market but we do have the
- potential for it to expand and grow
as the population demographic
changes and there are a lot more
older people about.”

He adds that although Our Price
already has a substantial amount
of expertise in the classical sector,
the influx of experience from
Farringdon wilt add a new edge
to the company’s marketing and
presentation.

The Farringdon stores will con-

tinue to trade under that nome,

and asked whether further acquisi- *

tions are in prospect, Clipsham re-
plies: “l reofl)y think that's about it
in terms of buying going concerns.”
Expansion from iere, Ee says, will
be through the acquisition of
premises.

Meanwhile, London classical
chain MDC has moved into the Cirr
and opened a shop at Ludgate Hill.
MDC’s Alan Goulden says he is
looking at the possibility of open-
ing more shops there in the future.

Dealers: watch

FOLLOWING A successful attempt
by solicitors to get a court order
to stop Charly Records selling or
supplying a recording of an old
Beatles session, a warning has
been made to dealers concerning

out for illicit Beatles product

These are: The Ballad Beatles, o
Japanese import CD; The Beatles
— Raw Energy CD and The Silver
Beatles picture disc.

Frere Cholmeley is instructed to

take action to prevent the sale and
distribution of these products and
any other similar recordings and is
asking dealers not to sell any such
product.

early Beatles product.

A High Court order last July pro-
hibited the sale and distribution of
the compact disc The Beatles —
The Decca Sessions 1.1.62.

The order was made after solici-
tors acting on behalf of Paul
McCartney, George Harrison and
Yoko Ono Lennon said the artists
had not given permission for the
release of the original tapes.

The order lasts until the case
against Charly Records reaches full
trial stage.

Meanwhile, the solicitors Frere
Cholmeley claim other records
and compact discs are being mar-
keted which comprise, wholly or in
part, recordings from the early
audition.

Mute nip; ahead with CDV

WHILE SOME majors are adopting
o wait-and-see policy with com-
pact disc video, indie company
Mute is set to release its first CDV
on October 3.

The single by Holger Hiller was
originally planned as a Mute film
but maorketing and projects co-
ordinator John Dyer says the com-
pany decided to take advantage
of the launch in October.

"He has been working on the
track for the last few months and
when he realised that CDV existed
it seemed perfect for the format,”
he says.

But he adds that Mute was defi-
nitely keen to work with CDV right
from the start. “We were going to
take to it straight away anyway.
We were not going to sit back and
watch the majors. An independent
company should be able to move
a lot quicker than a major com-
pany.

We have bands that make very
good videos so naturally we want
to link this with CDV. | don't see
why the format shouldn't be a suc-
cess,” says Dyer.

Further details on the Holger
Hiller CDV have yet to be released.

EMI muscle

» FROM PAGE ONE

and discussing how the format
should be presented in-store.

Plans for the three-inch series
were revealed at EMI’s annual
conference in Blackpool where
Perry told staff that in the last year
the company’s turnover was up 24
per cent on the previous T2
months. Within that figure was a
30 per cent rise in turnover for the
classical division,

Later, PMI managing director
Martin Haxby said the video oper-
otion was the UK market leader
with 29 per cent of sales. He
added that he was aiming for the
company to have sold its two mil-
|ionfﬁ unit by the end of the finan-
cial year.

Richard Burkett, the man in
charge of EMI's manufacturing
arm, tackled the theme of his divi-
sion’s sometimes criticised perform-
ance record.

He said that substantial invest-
ments were being made at the
Hayes factory including £1m on a
new distribution computer and
£200,000 for new conveyors and
picking equipment. The computer,
which, he claims, will provide bet-
ter facilities for tele-sales, will come
on-line early next year so as to
avoid any teething problems dur-
ing the autumn peak sales period.

Burkett commented:"We are at-
tempting to build o foundation that
will be the basis for the way Hayes
is operated. |, the rest of the man-
agement, and everybody in this
room wants to see Hayes provide
better and more responsive dis-
tribution.”

Picture this

» FROM PAGE ONE

Music video is becoming an in-
creasingly important sector of the
rapidly growing video sell through
market and Wiener says: “Steve
Ayres (MD, The Video Collection)
and myself have always felt that
lowering the price will broaden the
market.” Ancr relating the initiative
to the imminent launch of CDV,
with 5-inch discs retailing ot £4.99,
he adds: “We're not anti-CDV but
there is an obvious difference in
price.”

- - il
DOUBLE HEADERS: Steve Ayres

and lan Wiener

Fab's the word

» FROM PAGE ONE

vember 1. )

Walwyn says he is sad to leave
BMG but that he cannot refuse the
Stylus offer: “They are a wonderful
bunch of people at BMG but Stylus
are offering me the chance of be-
ing an MD which | have never
been before,” says Walwyn.

“It also means that instead of be-
ing a medium fish in a large pond
| will be a small fish in o small pond.
It's o great challenge — fab is the
word.”

Take a risk
urges Fifield

EXECUTIVES FROM EMI Music
Worldwide have been urged to
risk failure in a bid to cement the
group’s international status.

The call came from Jim Fifield,
president and chief operating offi-
cer, at the group’s marketing con-
ference in Cologne. He said EMI
Music should “realise its full poten-
tial to be one of the world's top
three music companies.”

Fifield added: “It must be pre-
pared to take risks in a business
that has o strong risk element and
its executives must be given the
freedom to fail and learn from
those failures.”

BRIEFING

MUNICH: Compact disc
manufacturer Pilz Compact
Disk KG is moving into hard-
ware sales. The company has
ordered 40,000 units from Jap-
anese manufacturer Tohei and
intends to order another
40,000 by the end of the year
and the market Pilz is aiming
at includes the UK, America
and Saudi Arabia.

e R ey

OTTAWA: The federal govern-
ment is looking at ways of in-
troducing measures to put an
end to pirated imports of re-
cordings entering the country.
The Canadian Recording In-
dustry Association says at
present piracy totals an equiv-
alent of $30m in legal sales.
The Government is also con-
sidering more  copyright
amendments which could in-
clude increasing the powers of
customs officials.

TOKYO: Pioneer is increasing
production of laser videodisc
players in Japan to meet de-
mand in that country and the
US. Pioneer predicts that 45
per cent of its total sales for
the last quarter of 1988 will be
videodisc players.
A Yy -
NEW YORK: BMG Distribution
is taking over distribution of
MusicVision music videos from
RCA/Columbia. This move
takes RCA/Columbia out of
the music video business and
?ives BMG an extensive cata-
ogue which it is expected to
expand.

H

ATHENS: The Government is
establishing an Audio-Visual
Media Institute in time for the
1996 Olympic Games but
some radio industry figures say
the move comes at a time when
relations between the Govern-
ment and management of pri-
vate radio stations are
strained. Consequently, they
believe the setting-up of the in-
stitute could lead to an at-
tempt by the Government to
gain greater control of the
airwaves.
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Jacobs Studios Ltd
Ridgway House

Runwick Nr Farnham

Surrey GU10 5EE

Tel: Farnham (0252) 715546

Telex: 94011473 JCOB G
Fax: 0252 712846
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It makes sense to keep all your
‘ 1 : pressing requirements under one
roof. Single source responsibility
ensures that the various aspects of
. . ‘ your project come together with
4 minimum fuss, on time, fast and to
consistently high levels of quality.
Mayking Records, with 10 years
in the business, have built up a
formidable array of resources

. ‘ designed to meet and surpass your

requirements, be they for 7", 10"

‘ or 12" vinyl, cassettes, 3" CD, or 5"
or 8” CDV, packaging and insert
material or for any aspect of video
duplication (through our sister
company, Videoprint).

Our systems too have been
designed to make life easier for you
and us. Whether your order is for
hundreds or millions, it will
receive the attention of one of our
large team of production control-
lers-the link between you and our
factory facilities. He or she retains
a total picture of your job at all
stages, can instantly inform you of
its progress, fine-tune where
necessary and give you technical
1 advice when you need it. Again,
this single source responsibility
makes for highly successful results.
Add to the picture a comprehen-
: ==o=t sive national and international
distribution network and a
location just 20 minutes from
Central London and you've
discovered why Mayking Records,
as Britain's No.1 independent, can
make it happen for you.

A/WORK

250 YORKROAD . BATTERSEA.LONDONSW 1 13SJ. TELEPHONE:01-924 166t TELEX: 268 384 MAYKING.FAX:01-9242147
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Musique for p

THE INCREASING dominance
of the multiples in record retail-
ing has made it a daunting
proposition for any entrepre-
neur considering setting-up an
independent chain o? shops
even more so in a location fac-

ed directly with opposition

from the likes of Qur Price, Vir-
gin and HMV.

But Christopher Naylor-
Smith, a co-founder of Alto
shops, believes he has come up
with the answer with a new

e

chain, Musique. He explains his
method of chipping away at
the multiples’ block.

After leaving compact disc
specialists Alto because he was
keen to introduce his own concept
into prime High Street sites, he de-
cided to set-up a new type of CD
and cassette specialist shops with
the accent on style.

"My job previously as chart
supervisor for Gallup meant that |
toured the country visiting every
conceivable outlet. It was very
clear to me when CD arrived that

=

MUSIQUE IN Uxbridge: “You have to ensure that it is a comfortable
and inviting environment for the customer,” says Naylor-Smith.

Ita
HIT THEROAD

N

leasure

there was not only a brand new
market emerging Eut an area of
customers that had been virtually
unreached previously — the 25
plus market for AOR music,” says
Naylor-Smith.

His experience with Alto helped
him set-up two shops — the first
in his new Musique chain - ot
Uxbridge ond Guildford. His
method was meticulous.

"You really have to know the
market otherwise it is impossible to
convince other people of what you
are doing. | then put together a
business plan and made sure the
costings and sales figures were
right.”

For Musique, it was not only an
accountant and lawyer that was
important but also a very good de-
signer. “I suppose it is a matter of

taste but you must have a flexible:

design.

You have to ensure that it is a
comfortable and inviting environ-
ment for the customer. We supply
individual chairs and CD players
for each customer. They can stay
there until they are satisfied that is
the disc they want. That way they
are buying with confidence,” he
says.

He believes shops must be well-
spaced so that people can move
around quickly and easily. “People
have not got a lot of time these
days and | find that a lot of sales
are done between meetings at

CHR/STOPHE NAYLOR-SMITH
— compact music with style is his
aim.

work.”

Naylor-Smith also believes in a
computerised sales system backed
by top notch staff. “There is some
superb talent around. It was lost in
the Seventies because there was
no money in record retailing but
they really know what they are
talking about these days.”

Musique has already opened in
Uxbridge and opens in Guildford
at the %eginnin of October and
he has a number of sites eor-
marked for next year. “The aim is
to create a small group of 15 to
20 shops in the space of six or
seven years.”

And with the shops taking on the
same stylish outlook as their High
Street neighbours, Next, Habitat
and so on, Naylor-Smith believes
Musique underlines the direction
that recorded music retailing is
heading.

R E P 0O F
THE WEEK

MARC PRICE (29} is MCA rep
for the north west area and has
been with the company for five
years. He lives on The Wirral,
Merseyside, and is a keen Liv-
erpoorond MCA FC fan.

Sometimes his life seems to
permanently revolve around
the charts, he says. “The Top
40 on Sunday is not just a mat-
ter of life and death ... it is
even more important than
that!”

But he adds: "l enjoy the promo-
tion and marketing through the
stores of new talent and then see
them come through, for instance,
Transvision Vamp.”

'ta hituntil it’
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- FLEETWOOD MAC

THE PHENOMENON - LIVE

TANGO IN THE NIGHT

— THE VIDEO —
ONE Hour orF HigHLIGHTS FROM THE WoORLD TOUR

FEATURING THE SONGS:
THE CHAIN - EVERYWHERE - DREAMS - SEVEN WONDERS - ISN'T IT MIDNIGHT
WORLD TURNING - LITTLE LIES - OH WELL - GOLD DuUST WOMAN
ANOTHER WOMAN - STANDBACK - SONGBIRD - DON’T STOP

APPROXIMATE RUNNING TIME: 60 MINUTES
Filmed ar The Cow Palace in San Francisco 12/12/87 & 13/12/87

DISTRIBUTED BY WA RECORDS LTD. @A WARNER COMMUNICATIONS CO.
ORDER FROM THE WeA TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR WeaA SALESMAN.

VHS: 938 149-3
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ollective hargaining for
a single EC society

by Dave Laing

F THE European Commission
is successful in its aim of creat-
ing a “single market” out of
the 12 members of the Euro-
pean community, the repercussions
will aoffect all corners of every in-
dustry. In particular if there is to be
a single pattern of trading in the
EC, does it logically follow that
there should be a single trade as-
sociation in each industry? ’

The possibility of one collecting
society covering the whole of the
12 nations hos%een briefly raised
in the recent saga of the STEMRA-
PolyGram contract, where the
Dutch authors society in effect
sought to act in a trans-national
fashion. And on the record com-
pany side of the fence, IFPI's for-
mer loose association of national
bodies is being sharpened up into
a more effective lobbying tool.

With 1992 in minc(, it is timely
to examine the progress of the
three biggest authors societies in
the EC, all of whom have recently
published their 1987 report and
accounts. The picture provided of
the activiies of PRS ({Britain),
SACEM (France) and GEMA (Ger-
many) shows an interesting mixture
of similarities and differences.

To begin with, all three societies
have a similar number of members,
around the 20,000 mark, including
both writers and publishers. But
there were contrasting fortunes last

year with the gross income of both **

PRS and SACEM increasing — by
11.7 per cent and 9.5 per cent re-
spectively — but that of GEMA

ropping slightly compared to
1986. While t?:e growth of PRS has
been an all-round one, with over-
seas income, public performance
and broadcasting royalties equally
buoyant, the French society has
seen a spectacular rise in revenue
from radio — the result of the suc-
cess of the new private radio net-
works — and a smaller but signifi-
cant contribution from foreign
earnings.

A comparison of the reliance on
those earnings from foreign uses of
copyright confirms the importance
British songs in the international
scheme of things. Nearly one-third
of PRS income comes from abroad
mostly from the US and Europe,
which each contribute some £13m.
This is double the amount of money
PRS sends out to foreign writers
and publishers for Briﬁsi uses of
their work. In this respect SACEM
has shown an impressive rise with
a first time ever surplus: while 13
per cent of its income from public
performance and broadcasting
goes abroad, 14 per cent comes
in from other countries, thanks es-
pecially to the 1987 international
success of such artists as Vanessa
Paradis, Desireless and Guesch
Patti. in Germany, however, there
is a large deficit on “foreign trade”.
Payments out are more than three

times the income from the foreign
use of German copyrights.

So far as the ratio o?public per-
formance income to broadcasting
royalties is concerned, the pattern
is remarkably similar in all three
nations. Radio and TV payments
represent 37.5 per cent of income
for both PRS and GEMA, and 33
per cent for SACEM. In each case
this is significantly more than per-
formance monies. In the latter cat-
egory, GEMA and SACEM report
the proportion of income from live
perﬁ)rmcnce as only around 10
per cent of their total revenue from
non-mechanical rights. PRS does
not provide a breakdown on simi-
lar grounds.

One aspect of rueful interest to
British copyright owners is the role
of the blank tape levy in collecting
society income. For SACEM, the
£7m worth of levy money is 5 per
cent of the overall total. GEMA has
not issued specific figures but the
organisation notes that the level of
the tape royalty (equal to about 4p
for a C60) is derisory. In France
the level is about 15p for a C60.

If there is a point where talks
about a Euro collecting society
start, one of the vital issues will be
the level of commission taken by
the society. With GEMA (1,100
staff) ot 15 per cent, PRS (756) at
18 per cent and SACEM (1,286)
at 27.5 per cent the process of
“harmonisation” would be tricky.

Supreme agrees admin dedl

SUPREME SONGS has concluded
an administration agreement with
Precision Music UK, the newly-
formed publishing arm of PRT Dis-
tribution.

Supreme Songs will administer
Precision Music UK for the world
and the first product under the new
deal includes an album from Frank
White and a track from Gerry

Marsden.

The company is describing the
deal with PRT as its second major
coup in four months, the first being
the success of Ofra Haza’ Im Nin
‘Alu.

Supreme Songs also controls
the majority of the titles on Ofra
Hoza's Yemenite Songs album.

Several sub-publishing agree-

with Precision

ments have now been concluded
by the company: Hammer Musik
for Germany, Austria and Switzer-
land; TMB Music for Benelux and
Scandinavia; EMI Music Publishing
for France; SBK Songs for
Australasia, ltaly, Spain, Portugal
and Greece. Terrance Music in the
US is representing the Ofra Hoza
repertoire.

PRODUCER AND songwriter Clive Langer has signed a worldwide publishing ogreement with SBK Songs.
The first product of the deal, which includes all Langer’s future songs, is a track on the forthcoming Sondie
Show album. The picture shows Langer with SBK Songs managing director Peter Reichord! (left)
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Urban
blitz

by Barry Lazell

POLYDOR's dance label Ur-
ban, until now noted mainly for
its catalogue exhumations on
the rare groove front, notably
with James Brown and various
former associates like Maceo
& The Macks, Lyn Collins and
Sweet Charles, is about to en-
ter the second phase of its de-
velopment via a wide-ranging
move into  contemporary
dance music styles and a new
commitment to up-and-coming
UK talent.

Dave Pearce, best known
hitheto as the black and
dance music anchorman at
BBC Radio London, with the
station’s Soul Nights Out and
innovative Nite FM programm-
in(? among his credits, has join-
ed Polydor as the new creative
driving force within Urban,
with the dual brief of maintain-
ing the label’s commitment to
commercial  back-catalogue
exploitation and its present-
day US input (including major
current chart acts like the Fat
Boys), and finding, building
and marketing a strong new
UK dance/black music roster.

Says Pearce: “In the past, new
UK acts with strong material in the
dance field would not necessarily
have considered Urban as a label
to approach with their music. With
such a high chart profile via rare
groove reissues, it was easy to think
of it as essentially a catalogue
lobel.  Rightly or  wrongly,
streetwise credibility — real, or im-
agined — means a lot to new acts
whose origin is in the clubs and the
street groove.

It's natural enough that they
should try to interest labels with a
perceived street awareness and
credibility in what they are doing.
In many cases, acts start their own
labels to try to keep the whole
thing literally ot street level. Fine,
if lack of promotion, distribution
and pure finance doesn't keep the
music from much of its potential
audience, thereby scuppering both
label and act. Urban, as I'm now
trying to emphasise hard, is a label
with its ear as close to the street,

buzzes and the underground
rumbles, as any in the UK. It also
has the advantage of major dis-
tnbution and the facilities of a
multi-national company behind it.
I'm here to serve notice to the
cream of the House, rap, soul, funk
and jozz talent in the UK that I'm
on the lookout for it!”

Pearce is studying his first acts al-
ready, and it seems likely that
product will begin flowing from the
UK talent source as we move into
the Autumn. Meanwhile, Urban
has already exploded out of the
Rare Groove cocoon with a ven-
geance over the last few weeks,
notably with two hot compilation
albums. Urban Acid (URBLP 15),
the brainchild of Damon Rochefort
and Mike Morrison, is a showcase
of the cutting edge of UK acid
house, and tracks include three by
new UK house outfit Charm, Theme
From P.O.P. by Perfectly Ordinary
People (also due for imminent 12-
inch release), Positiv Noize's
Africa, and a UK edit of The Twi-
light Zone by The Party Boy (Bam
Bam).

Theoretically even further out,
but likely to create a dancefloor fu-
rore nonetheless, is the other com-
pilation: Acid Jazz and Other lllicit
Grooves (URBLP 16), put together
by familiar jozz dance compiler
{and top DJ in the field) Gilles
Peterson, and Simon Booth of
Working Week. It features mainly
cuts by unsigned UK jazz-based
acts, like Push, Ace Of Clubs and
Rhythm Blades: all innovative,
pumping, and indisputably jozz
music.

Where the “Acid” fits in is per-
haps best explained in Paul Brad-
shaw’s sleeve note: "Acid jazz,
rather than being a definable mu-
sic, is emerging as a radical and
open aftitude”. Polydor has a two-
track promo sampler from the set
on 12-inch out with the DJs in the
clubs at the moment; even from this
esoteric source, a hit single could
well emerge eventually, given the
current climate.

One of the artists featured on
Acid Jazz {as part of the Acid Jazz
Alliance) is jazz organist James
Taylor, who (with his Quartet) also
has a new LP on Urban, a further
facet of the label’s diversification.
Previewed ot a recent gig at
Dingwall’s in London (the prelude
to a wide-ranging Autumn tour),
the album Wait A Minute (URBLP

‘17) has been accompanied into

the racks by a commercial-sound-
ing single, reviving The Theme
From Starsky And Hutch (URBX
24), complete with brass trimmings
by Fred Wesley and Pee Wee Ellis,
and guest acid rapper Galliano
(also Eeord on Acid Jazz). The Ur-
ban renewal looks like being one
of the key ingredients on this Au-

and as aware of the trends, the

James Taylor waits a minute

tumn’s dance music scene.
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FOR WEEK ENDING AUGUST 27, 1988

I L "o
MONKEY X xNO. T Xk | ORGE MICHAEL

G. MICHAEL, J.JAM, T.LEWIS (G.MICHAEL) (T)(C) (M){CD) COLUMBIA 38-07941

1 DON'T WANNA GO ON WITH YOU LIKE THAT € ELTON JOHN
C.THOMAS (E.JOHN, B.TAUPIN) (T)(C) MCA 53345

| DON'T WANNA LIVE WITHOUT YOUR LOVE CHICAGO
R.NEVISON (D.WARREN, A HAMMOND) (C) REPRISE 7-27855

SWEET CHILD O’ MINE € GUNS N’ ROSES
M.CLINK (GUNS N’ ROSES) (C)GEFFEN 7-27963 |

= = .
1 LOVE WILL SAVE THE DAY WHITNEY HOUSTON
i JELLY BEAN (TONIC) (T)(C) ARISTA 1-9720

LIPPMAN KAHANIEE ENTIERTAINMIENT

Los Angeles 8800 Sunset Boulevard, Suite 401, Los Angeles CA 90069 Tel.: 213-657-1776 Fax: 213-657-4561 Telex: 4900001145
London 2 Elgin Mews North, London W9, England Tel.: 01-625-9347 Fax: 01-328-4247



POLYDOR ANNOUNCE

THE NEW ALBUM
from

level 42
STARING AT THE SUN

LP - POLH 50 (£4.29 + VAT)
MC - POLHC 50 (£4.29 + VAT)
(D - 837 247-2 (£6.99 + VAT)

RELEASE DATE: 19th SEPTEMBER 1933

Hot on the heels of the highly successtul ‘Running In The Family” album, which has now sold over
2.5 million units worldwice and generated 4 top ten singles in the UK

Incluces the smash hit Heaven In My Hands’

THE MARKETING CAMPAIGN

includes

Full page advertising in Music Press - National Press advertising - National Display campaign
Our Price TV campaign week commencing 26th September - HWV National Radio and Adshel Bus Shelter Posters

THE UK TOUR

Dec 21-22  Bimingham N.E.C.

Jan- 9-12  lLondon, Wembley Arena

Jan 14-16  Edinburgh Playhouse

Jan 18 Whitley Bay lce Rink

Jan 19-20  Manchester G-MEX

Jan 25 Shepton Mallet, Showering Pavilion
Jan 26 Brighton Centre

With four certain hit Singles on the album, and a major tour at the tum of the year, supported by further
marketing activity, including a major TV campaign, the Top 40 Iife of the album is planned for almost a year.

1o-



el 42

e
STARING AT THE SUN

CD - CASSETTE - LP
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Dusting down the classics

THE FIRST five titles in what will be
a 28-volume video hits series have
been released by Video Collection.
The programmes, with a retail
price of £9.99 have been produc-
ed by Cyril Van Den Hemel of
CCTV, the company responsible
for the Virgin Video biography
series released earlier this year.

The new cassettes, titled the Hit
Collection cover the years 1963-7
and each title contains around 15
tracks, with a running time of
around 50 minutes. CCTV consul-
tant and MW contributor John
Tobler says that the sources for the
material included Dutch, German
and Swedish television as well as
the BBC and Granada. “We got
some of the rarer clips from the
Maverick film library in London,
who have been acquiring material
for some years,” he adds.

Tobler stresses that wherever
possible the film material comes
from the year in which the record
was a hit. “Only with the Bee Gees
1941 Mining Disoster and a
couple of others, did we have to
use later versions,” he says. Among
the more unusual items in the Hit
Collection are a 1963 film of |
Wanna Be Your Man performed
by Rolling Stones during a riot in
a Dutch concert.

Where possible, the soundtrack
for the tapes has been enhanced
with CD sound replacing the orig-
inal. This has not usually Eeen poss-
ible where the clip is of a live per-

formance, says Tobler “but any-
way | think people will want the
authentic origincrsound there”.

While the 82 songs on the five
tapes include 24 number ones by
such artists as The Stones, Dylan
and The Beach Boys, there is one
glaring omission. “Anything to do
with clearing rights for Beatles
product is a ?egc? nightmare,” ex-
plains Tobler, “But there are no
other big names missing”.

Initial orders for the Hit Collec-

tion tapes will come with a free

audio cassette containing 10 oldies*

supplied by Video Collection’s par-
ent company Prestwich. Video Col-
lection also rwolds an option on fur-
ther titles which CCTV is already
compiling: "We intend to bring it
right up to 1988," says John
Tobler. Meanwhile, CCTV is also in
the preparation stage of a Clash
history and a Stevie Wonder video
biography which has been auth-
orised by the arfist's management.

R E \

| E W

The Hit Collection: Vol 1 1964
Video Collection VC 4055. Vol 4
1967 Video Collection VC 4058.
Running time 50 mins approx.
Dealer price: £6.95.
COMMENT: Two titles from the
latest archive series produced by
CCTV, these offer 18 and 14 clips
from the beat group and flower-
power era respectively. Probably
of wider interest is the 1967 pro-
gramme since it includes such items
as Pink Floyd's See Emily Play shot
in an endearing art-school idea of
avant-garde style, Procul Harum
doing Whiter Shade Of Pale and
the irresistable ltchycoo Park by a
dynamic Small Faces. There are
or;o real period pieces in Keith
West's Excerpt From A Teenage
Opera and Llet's Go To San
Francisco from those bandwagon
merchants the Flowerpot Men.

While the Floyd and West offer-
ings are specially shot films, The
1964 collection necessarily is
made up from TV or live show ap-
pearances. The NME poll-winners
concert gives us a hoarse Gerry &
The Pacemakers while The Animals
{expertly) and Dusty Springfield
{amateurishly) lip-synch in the stu-
dio. Dusty’s eye make-up is fab
though.

Like CCTV's early biographies
for Virgin, these programmes come
with the informative text which
wends slowly across the foot of the
screen.

Sales Forecast: At not much
more than 50p a song, these are
good value for rock fans. the 1967
has more potential to seli to young-
er enthusiasts, while the earlier
tape is mainly nostalgia fodder for

‘the over thirty fives. DL

MUSIC VIDEO

PR
\»xl‘;(, o Description {tracks) Timings/Dealer Price
o

1 1 15 MICHAEL JACKSON: The Legend . .. Video Collection
Compilation {22 tracks)/55min/£6.95 ~ MJ 1000
2 5 15 MICHAEL JACKSON: Making Thriller Vestron
Compilation/ hr/£6.95 MA 11000

3 4 12 MADONNA: Ciao ltalia . .. WEA

Live (16 tracks)/1hr 40min/£7.80 9381413

4 g 25 WET WET WET: The Video Singles Channel 5
Compilation {5 tracks)/25min/£6.95 CFV 05662

5 3 gNOWTHAT'S. .. MUSIC VIDEO 12 PMI/Virgin
Compilation/1hr/£6.95 MVNOW12

6 5 oDEFLEPPARD: Historia PolyGram Music Video
Compilation (18 tracks)/1hr 30min/£10.42 0416842

7 o 3KISS: Crozl Nights Channel 5
Compilation {3 frocks}/1 3min/£4.17 CFV 07782

8 o PRINCE AND THE REVOLUTION Channel 5
Live (19 trqcks)/Zhr/Eé.?f) CFV 01292

9., gGENESIS:VOL2 Virgin
Compilation (12 tracks)/57min/£6.95 WD 330

10 7 INXS: Kick The Video Flick Channel 5
Compilation (6 tracks)/30min/£6.95 CFv 07452

11 _ _ PRINCE: Purple Rain WHV
Music Drama/ 1 hr 47min/£11.99 PEV 61398

12 _ _T'PAU: View From A Bridge Virgin
Compilation (5 tracks)/20min/£7.9 T wWCJ335

13 _ _LED ZEPPELIN: The Song Remains The Same WHY
Live {9 tracks)/2hr 7min/£11.95 PEV 61389

14 _ _ UB40: Best Of UB40 Virgin
Compilatian/Th/£9.99 YVD 744

15 _ _ SIXTIES MIXII Stylus
Compilation (25 tracks)/1hr/£6.95 SV 0855

16 123 GENESIS: VOL1 Vlrgin
Compilation (11 tracks)/55min/£6.95 WD 329

17 _ _ QUEEN: We Will Rock You Video Collection
Live (20 tracks)/1hr 20min/£8.99 vC4012

18 14 2 WHITESNAKE: Trilo? PMI
Compilation (4 tracks)/27min/£4.55 MVR 9900733

19 1026 HEART: If Looks Could Kill PMI
Compilation (7 tracks)/30 min/£4.55 - MVR 9900753

20 _ _HOUSEMARTINS: Now That's. . . Gol Discs
Compilation (8 tracks)/31min/£6.08 GOVID101

Compiled by Gallup for Music Week © 1988

BRAND NEW SINGLE 7"12" & 4 TRACK C.D. SINGLE

.

Wednesday 23 November 1988

que TOUR"88"
\\

Tuesday 29 November - SOLDOQUT: Wednesday 30 November 1988
NATIONAL EXHIBITION CENTRE, BIRMINGHAM
Tel No: 021 780 4133
Saturday 3 December — SOLD OUT: Sunday 4 December 1988
THE WEMBLEY ARENA, LONDON
Tel No: 01902 1234
24 Hour Information Hot Line: 01 586 1370

ICERINK, WHITLEY BAY,
Tel No: 091252 6340/253 0121
Sunday 27 November 1988
SCOTTISH EXHIBITION AND CONFERENCE CENTRE

SECC, GLASGOW
Tel No: 031 226 2295

SRN 93 - SRNT93
SRNCD 93
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You can’t
teach anyone
how to have a
hit record —
but you can
set themon
the right
track. Selina
Webb went to
the University
of Sussex and
found out how

Rock goes to college

RACKING THE rock
business has tradition-
ally been a case of
trial and error, good
contacts and a barrel load of
luck. New musicians are wak-
ing up to the fact that, although
hit records cannot be taught
like diplomas or A-levels, it is
possible to learn which routes
are most likely to lead to suc-
cess.

Between August 21 and 26
this year the University of Sus-
sex played host to Brighton
Rock, a course organised |oint-
ly by the university and Musi-
cians union with the aim of
"bridging the gap between just
starting out and turning proges-
sional in the pop business”.

The course was co-
ordinated by 22-year-old
Norton York, a former student
at the University who believes
that classical musicians have
monopolised music education
for long enough.

“Classical musicians have
lots of music courses and ad-
vice available but the rock mu-
sicians have nothing,” he
states. “If you want to become

a working musician — not
necessarily a star, we can't
make stars — this course can
help you formulate an idea of
how to create a career. You
need to have the technical
parts of the business demys-
tified and some of the realities
made clear.”

The first Brighton Rock at-
tracted 70 would-be profes-
sional musicians and vocalists
between the ages of 15 and
34 who each paid £145 for
the residential week-long
course. For their money the
got instrumental classes witK
professional tutors such as
Deirdre Cartwright from BBC
TV’s Rockschool series; super-
vised recording in the Univer-
sity’s eight-track studio; work-
shops on rock’s hi-tech equip-
ment; pop and rock song com-
position and  arrangement
classes; music business and me-
dia discussions; visits to local
radio stations; a final day
Battle Of The Bands contest
and, of course, numerous jam-
ming sessions. _

The course received a £2,000
sponsorship from the Musicians’

Union and MU Music Business
Advisor Mark Melton was on hand
to advise students on recording,
publishing and management con-
tracts, and gave information on this
structure and functions of the Musi-
cians’ Union. “We want more rock
musicians involved in the decision-
making ot the MU — this is one
way of gefting them young,” he ex-
plains.

Also leading the music and me-
dia seminars were Brian Engel
from the PRS, EMI’s Brian Southall
and Radio One execufive pro-
ducer Stuart Grundy.

By Friday, the 70 Brighton Rock
students aﬁ appeared exhausted
by the intensive music tutorials and
late-night jaomming sessions of the
days before. Twenty-one year old
sound engineer Adrian Howgate
said the course had “blown all ex-

ectations out of the window” and

ad given his career a new direc-
tion while Stefan Coburn, at 34 the
course’s eldest participant, had
praise for the high standard of the
tutors. He believed the course pro-
vided him with “chapter headings”
which he could go on to investi-

ate further but was critical of the
Znol day Battle Of The Bands com-
petition.

“The Battle Of The Bands thing
irritates me, there’s enough ego fly-

ing around in this business as it is,”
he said. “This course should be
about the pursuit of excellence for
its own sake and not about compe-
tition.”

From Norton York's point of
view, the first Brighton rock went
smoothly and successfully and he
is hoping to receive further spon-
sorship f?'om the Musicians’ Union
for a similar event next year. The
only concerns is that the course’s
apt but perhaps misleading name
is attracting purely rock musicians
and a glut of long-haired male gui-
tarists. The hope is that the 1989
course will attract a wider spread
of musicians with interest in every-
thing from reggae to synth-based
pop music.

‘We want more
rock musicians
involved in the
decision making
at the Musician’s
Union — this is
one way of
getting them
young’

Over the last few years many traditional
record shops have gone out of business. Sadly,
they were slow to stock new products like CD and
wouldn’t entertain the idea of video or computer
software at all.

But why let it happen to you? With the
help of the complete TBD home entertainment
package, you could face the future confidently.

Face The Future Confidently With TBD.

@ TERRY BLOOD DISTRIBUTION @ The TBD Home Entertajnment Package

® Records & Tapes ® CD’s

@ Full-price Video e Sell-through Video

@ Computer Software
® Accessories
® Racks

So give us a call today. And give your

business a head start.

THE NO. 1 DISTRIBUTO

RIN HOME ENTERTAINMENT.

Terry Blood Distribution, Units 18/19/20 Rosevale Road, Parkhouse Industrial Estate, Newcastle-Under-Lyme, Staffordshire, England, STS 7QT.
Administration: (0782) 566566. Telesales: (0782) 566511/566522/566556/566599. Fax: (0782) 565400. Telex: 367106 BLOOD G.
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TOP ¢ 20 ¢ ALBUMS
COUNTRY

vV

w 5

HIGHWAY 101: Highway 101-2.
Warner Bros 925 742-1 (Cass:
925 472-4) Producers: Paul
Worley & Ed Seay. This admirable
quartet should be definitely includ-
ed in next year’s New Count
campaign on the strength of an c?:
bum which appears to be almost
completely filled with potential
singles. Vocalist Paulette Carlson’s
similarities ot various times to
Nanci Griffith and Emmylou Harris
are added advantages, while a
carefully chosen 10 songs include
Setting Me Up from the first Dire
Straits LP and good items penned
by Buck Owens and Hugh
Prestwood, among others.

ASLEEP AT THE WHEEL: West-
ern Standard Time. Epic 460985-
1. Producer: Ru Benson. As the
lost Asleep At The Wheel album
was never received by this column,
and this new LP contains absolutely
zilch information other than song
titles on its tasty sleeve, one is forc-

TOP-10

COMPILATIONS
LPS
1. THE KENNY ROGERS STORY
Kenny Rogers Liberty EMTV39 (E)

7 5 ANNIVERSARY — 20 YEARS OF HITS

Tammy Wynefte Epic 4503931 (C)

37 THE COLLECTION

Jim Reeves

CC5LP 183 (BMG)

Collecior Series

4 g MAGIC MOMENTS

Jim Reeves

DOLLY PARTON'S GREATEST HITS
Dolly Parton RCA PL84422 (BMG)

RCA NK89402 [BMG)

S s

BEST OF WILLIE NELSON — ACROSSTHE . ..
Willie Nelson Telstar STAR2317 (BMG)

6 2

7 THECOLLECTION
Boxcar Willie

THE BEST OF GLEN CAMPBELL
Glen Campbell MFP CDMFP6023 (E)

CCSLPISY (BMG)
Collector Series

8 7

THE VERY BEST OF JIM REEVES
RCA PLES017 (BMG}

9 ke

Jim Reeves

GREAT COUNTRY LOVE SONGS
Johnny Cash Pickwick 0WK(14 {PIK)

10New

ed to wonder whether the market-
ing men in Soho Square have any
interest whatsoever in country mu-
sic.

This is an undemandingly pleas-
ont album of standards of the
genre, including San Antonio Rose,
That Lucky Old Sun and eight other
familiar items from the post-war 20
years. With some push, it could
reach the country cEcrt.

VARIOUS ARTISTS: Best Of
Country. Trax TRXCD 5001.
VARIOUS ARTISTS: 20 Big
Country Classics Vol 1 Trax
TRXCD 5002, VARIOUS ART-
ISTS: 20 Big Country Classics Vol
2 TRZCD 5003. VARIOUS ART-
ISTS: 20 Big Country Classics Vol
3. Trax TRXCD 5004. VARIOUS
ARTISTS: 20 Big Country Clas-
sics Vol 4. Trax TRXCD 5005. All
distributed by BMG. This TV-ad-
vertised series has little to do with
New Country, but for recent con-
verts, provides a number of clues
to country hits and styles of the
seventies in America. Each of the
four volumes features only country
chart-toppers by artist like Presley,
Waylon, Marty Robbins, Dolly
Paorton, Lorretta Lynn, Tammy
Wynette, Don Williams, at a retail
rice of £7.99, should do bonanza
ﬁusmess pre-Christmas. Best Of
Country is largely MOR count
and the national TV campaign w r(
be rolling out soon, although this
one is full price i) 4

HIGHWAY 101:

contenders for
next year's New Country cam-

paign

Product blitz
for new
country

SOUTH COAST country disc
jockey NEIL COPPENDALE, re-
cently launched The UK Country
Line, (Tel: 0898 800 633) will be
broadcasting details of winners
of this years CMA Awards,
which are to be held ot
Nashville’s Grand Ole Opry on
October 10. The UK Country line
will contain Award Information
from October 10.

Recent releases of potential
country interest include the fol-
lowing: JODY REYNOLDS:
Endless Sleep. Magnum force
MFLP 066. What is presumably
a career retrospective of the late
Fifties rocker whose biggest hit
was the title track, but which is
spoiled.: by lack. of documenta-
tion. KEN MULLAN: | Remem-
ber You. AT A1LP 1002. Irish vo-
calist who is apparently big in
Australia with uﬁrc-MOR album.
Not unpleasant but somewhat
predictable. TERRY CARISSE:
None Of the Feeling Is Gone.
Savannah SVLP 9204. Conadian
star who used to back Carroll
Baker. Sophisticated and for the
unadventurous, but highly pro-
fessional. THE GOOD
BROTHERS: Delivering The
Goods. Savannah SVLP 9205.
Like their name, these brothers
and their friends know their busi-
ness although this wasn‘t the ma-
terial they played at Peterbor-
ough. Another visit needed,
chaps. ANITA PERRAS & TiM
TAYLOR: Anita & Tim. Savan-
nah SVLP 9201. Sweet voiced
Anita and het guitar playing hus-
band Tim are being big stars in
Canado, where Anito %eot kd.
lang into second place as female
country vocalist of the year, but
the material here’s a bit twee.
{Savannah Records are distribut-
ed by PRI).

17th September 1988

OoLD8Xx10 Warner Brothers WX162 (W)
Randy Travis C: WX162C/CD: K9254662

2 o BUENOS NOCHES FROM A LONELY ROOM Reprise WX193 (W)
Dwight Yoakam C: WX193C/CD: WX193CD

5 DON'T FORGET TO REMEMBER Ritz RITZLPOO43 (SP)
3 3 Doniel O'Donnell C: RITZLCOO43/CD: RITZCD105

6 LONE STAR STATE OF MIND MCAMCF3364 (F)
4 Nanci Griffith C: MCFC3364/CD: MCAD5927

5 4 SHADOWLAND Warner Brothers WX171 (W)
kd lang C:WX171¢C/CD: WX171CD

MCA MCF3413 (F)
C: MCFC3413/CD: DMCF 3413

Ritz RITZLP 0038 (SP)
C:RITZLC 0038/CD: RITZCD 104

MCA MCF3389 (F)
C: MCFC3389/CD: DMCF3389

Rounder Europa REU1013 (P)

'| 1

7 LITTLE LOVE AFFAIRS
6 Nanci Griffith

9 I NEED YOU
7 Daniel O'Donnell
8 s

PONTIAC
9 13 THE LAST OF THE TRUE . ..

Lyle Lovett

Nanci Griffith CD: REUCD1013
I 0 5 ALWAYS AND FOREVER Warner Brothers WX107 (W)
Randy Travis C:WX107C/CD:WX 107CD
l l RE TRIO Warner Brothers WX99 (W)
Parton/Ronstadt/Harris C: WX99C

-I 2 1 TWO SIDES OF DANIEL O'DONNELL Ritz RITZLPOO31 {SP)
Daniel O'Donnell C:RITZLC0031/CD: RITZCD107

]3 16 LYLE LOVETT MCA MCF3361 (F)
Lyle Lovett C: MCFC3361

-I NEW STRONG ENOUGH TO BEND Capitol EST2069 (E)
4 Tanya Tucker C: TCEST2069

MCA MCG6003 (F)
C:MCGC6003

Reprise 9253721 (W)
C:9253724/CD:925 372-2

Warner Brothers 9254351 (W)
C:9254354/CD: 9254352

MCA MCF3379 (F)
C: MCFC3379/CD: DMCF3379

Warner Brother 9257061 (W)
C: 9257064

RCA PL90011 (BMG)
C: PK90011/CD: PD9OOT 1

18 SWEET DREAMS
I 5 Patsy Cline

I 6 19 GUITARS, CADILLACS ETCETC
Dwight Yoakam
17 5

I 8 10 EXIT'O
Steve Eorle & The Dukes

NOBODY'S ANGEL
TONEW Covctal Gayle

STORMS OF LIFE
Randy Travis

20 20 GIVE A LITTLE LOVE
The Judds

Compiled by Gallup for the Country Music Association ©) 1988

{

ON ALBUM, CASSETTE, COMPACT DISC

TANYATUCKER e Strong Enough To Bend

EST2069 TCEST2069 CD EST 2069

ORDER NOW FROM EMI TELEPHONE SALES ON 01-848 9811

(e fwt ooy

MARIE OSMOND o All In Love
EST2068 TCEST2068 CDEST 2068

For FREE Dealer Pack of 50 Country Catalogues order COCAT 1

PAGE 14

STEVE EARLE
& the dukes

| AIN'T EVER SATISFIED

AVAILABLE ON'SEVEN INCHTMCA 1249)
AND THREE TRACK TWELVE INCH (MCAT 12439)

(REMIXED BY HUGH JONES)

ORDER THROUGHPOLYGRAM (01 590 6044)
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Vhere ther’s a Will,
there’s a new cheque card.

Watch out, there are lots of new cheque
cards about!

They’ll gradually replace those issued
by 32 banks and building societies.

(Though you can still use the old ones
till the expiry date.)

Some of them are new multi-function
cards and have Shakespeares face in red
on the back, with the signature panel.

The standard cheque cards have the
face of Shakespeare in red, and a hologram
of him on the front.

If you or your staff handle cheques, be
sure they are signed in your presence (and

match the signature on the back of the card).

The new ‘Bard Cards!.
Start brushing up on your Shakespeare
right away.

LOOK FOR THE BARD ON THE CARD {

Issued by the Cheque Card Committee, APACS.

IS



THE FOLLOW-UP SMASHTO
‘INEED YOU’

ANY TIME

* *S*M*P

1" DEBT 3056 12” DEBTX 3056
CD SINGLE: BC50-2160

REDISCOVERED REMODELLED REMIXED

UB»

(88 REMIX)

b3

LR

7 DEBT 3055 12" DEBTX 3055
ALSO FEATURES ORIGINAL VERSION

ORDER NOW
FROM PRT TELESALES
01640 3344

(omllommilioty

OBVIOUSLY THE continued
postal strike has given
everyone immense problems,
but hopefully this column will
remain reasonably
comprehensive thanks to the
more switched on record
companies sending me their
releases by messenger bike
{as in any case | have for long
requested, my mail deliveries
at the best of times being very
unreliable — you will find my
home address in the Music¢
Week Directory). For
instance, BILL WITHERS
Lovely Day (Sunshine Mix)
(CBS 653001 6), another of
Ben Liebrand's excellent
Disco Mix Club originated
revamps with newly added
augmenting beats, was
already a smash before |
knew it was even outl
Liebrand, incidentally, has
also created a completely
restructured ELECTRA Jibaro
(Spectrum Remix) (ffrr FFRRX
9) to help relaunch this, the
best of the “Balearic beats”
— a somewhat stillborn trend
(now largely incorporated
into the “acieed!” craze) that
suffered by being musically ill
defined.

“Acieed!” itself has by
some silly trendies at certain
venues been taken too
literally and become
dangerously equated with
the currently fashionable
buzz drug, ecstasy. As |
predicted and warned some
months back, the very simple
“acid house"” form has now
indeed become the new
"disco dross” of the late
Eighties, inspiration-facking
bandwagon-jumpers
churning out stuff to satisfy a
market that they by now must
suspect is too drugged to
care so long as there are
twittering synths and frantic

beats. This week’s cynically
marketed product of that
type includes the UK
produced various artists
album Urban Acid (Urban
URBLP 15), and one time
Frankie Goes To
Hollywood member (with
help from Martin Fry of
ABC, who one might have
hoped would know betterl)
PAUL RUTHERFORD Get
Real (Happy House Mix)
{(Fourth & Broadway 12BRW
113), while even BROS |
Quit (The “Turn On" Mix)
(CBS ATOM T5) twitters quite
a bit, although it's the
separate The Acidic Mix
(ATOM QT5) that attempts
untidily and unsuccessfully to
be a real “acieed!” turn on
(selling fast to pop jocks,
however). | feel the obviously
pop-aimed Bros and
Rutherford singles could be
especially dangerous in the
coded message they both
give to impressionable kids,
who may perceive them as
condoning the use of ecstasy
and other consciousness
expanding substances.
Before anyone thinks that I'm
getting pompous in my
middle age, I'd like to point
out that nearly ali the people
of my generation who | used
to know and are now dead,
died from drugs, which was
neither a clever nor a
glorious way to go. They
began by thinking some
harmless seeming substance
was trendy, too.

It must be said that much of the
music adopted here as “acid”
was made with no sinister intent,
such as the hottest import album
of last week, ROYAL HOUSE
Can You Party? {Idlers
WAR-2706 — out here
ultimately as Champion CHAMP
1017), samples crammed totally
crazed over the top “house”

7and some hip hop) created by
cult New York producer Todd
Terry, its title track (already
reissued here on 12 inch by
Champion) being one of the big
Balearic/acieed anthems. Import
singles include THE
MINUTEMEN Bingo Bongo
{Smokin’ TAl 126608}, a Todd
Terry copyist from New York.
Norberto ‘Norty’ Cotto
creating seven different versions
of a simple effective house
hustler; BACK TO BASICS Back
To Basics (New York
Underground Records NU002),
confusingly lobelled New York
“deep house”-cum-“garage” five
track EP, either the act or the set
being titled Back To Basics as
Renee Washington, Cheri
Williams, RuffNeck and First
Station get individual performer
credits for the different tunes;
M.C. LA KIM The Posse Is Large
(Tuff City TUF 128031), this
B-side of the rap reviewed last
week is the hot side, being based
on producer DJ Mark: The 45
King's own hard to find The 200
Number break beat; ICE-T I'm
Your Pusher (Sire 0-21026),
Curtis Mayfield based clever
slhinky rap, the dope being

ushed in an anti-drugs message

eing the “dope beats” of rap
music itself, SPINMASTERS
Bustin’ loose (Warner Bros
0-21027), o “specially priced
double artist maxi-single” with
this Chuek Brown-scratching
angry rap coupled by the Sex
Machine breoEbeot based
EVERLAST Syndication; THE
GYRLX [f it's Games You're
Playing (Uptown/Capitol
V-15401), sweet girls cooed
iiggly jogging sou?roller; READY
FOR THE WORLD My Girly
{MCA Records MCA-23865),
starkly jittering tight tense
Prince-fype jolter; FUNK
DELUXE | Surrender (Plaza PL-
00011-SG), girl wailed rambling
funky chu? er created on his
own new label by Randy
Muller (of Brass Construction
fame), rather too slow for current
UK taste although some jocks
vari-speed it up to sound like
house!

L
» \
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roPDAMLS INGLES

COMPILED BY MUSIC WEEK FROM GALLUP DATA. BUBBLERS ARE FROM OUTSIDE THE TOP 50 ON THEIR WAY UP

£ \\0"\ YE KE YE KE BAILANDO
ws wS‘ s © NW 21 6 5 Mory Kant London LON(X) 171 (F) 30 2 2 o Syncopate/EMI (12)5Y17 (E)!
Y TEARDROPS 22 WHY &YOU COULD HAVE HAD IT AU.}) : Phe LET'S DO IT AGAIN
Womack & Womack 4th+B'Way/Island (12)BRW 101 (F) 25 3 Tongue In Cheek Criminal BUS(T) 17 (/RT) 3 George Benson Warner Brothers W 7780(T) (W)
2 s . DON'T MAKE ME WAIT/MEGABLAST 23 GOOD TIMES 32 GOODBYE TO LOVE AGAIN
* Bomb The Bass Rhythm King/Mute DOOD(12)2 (I/RT) 31 4 MattBianco WEA YZ 302(T) (W) Maxi Priest 10/Virgin TEN(X) 238 (E)
3 5 BIG FUN 24 IT BEGAN IN AFRICA = ROSES ARE RED
|nnerC|fy/Kevm Saunderson  10/Virgin TEN(X) 240 (E) 22 4 Urban All Stars Urban/Polydor URB(X) 23 (F) 33 Mac Band Featuring McCampbell Bros  MCA MCA(T) 1264 (F)
, THE ONLY WAY IS UP STRlCTlY BUSINESS | GITTIN' FUNKY
4 ’ Yozz & The Plastic Population Big Life BLR 4(T) {I/RT) 25 { NEW [ Cooltempo/Chrysalis COOL(X) 172 (C) 34 L3 Kid ‘n’ Play Cooltempo/Chrysalis COOL(X) 168 (C)
5 . THE RACE 26 HUST[E‘ (TO THE MUSIC 3~ 3 s JUST GOT PAID !
Yello Mercury/Phonogram YELLO 1(12) (F) 21 8 Fynky Worm Fon/WEA FON15(T) (W} 1 5 Johnny Kemp CBS 6514707 {12"—6514706) (C)
6 : » THE HARDER | TRY ' 27 SUPERFLY GUY 36 [0 INDESTRUCTIBLE
¥ Brother Beyond Parlophone/EMI (12)R6184 (E) 17 8 S.Express Rhythm King/Mute LEFT 28(T) (I/RT) 6 Four Tops Arista 111717 (12 — 611717) (BMG)
y A , LOVELY DAY 28 1 RIDING ON A TRAIN 37 % 5 REACH OUT I'LL BE THERE 5'88 REMIX)
? Bill Withers CBS 6530017 (12'—6530016) (C) The Pasadenas CBS PASA(T) 2 (C) Four Tops Motown ZB 41943 (12'—ZT 41944) (BMG)
8" , STOP THIS CRAZY THING  Ahead Of Our Time 290 SlGNED SEALED, DELIVERED ({.. J 38 » 2 WATCHING YOU
? Coldeut Featuring Junior Reid Big Life CCUT 4{T) {I/RT) 40 2 pyby Turner Jive RTS(T) 4 (BMG) Loose Ends Virgin VS(T) 1101 (E)
9 , ANOTHER PART OF ME 39 7 2 IN THE NAME OF LOVE
Mlchael Jackson Epic 6528447 (12'—6528446) (C) Swan Lake Bad Boy — (BAD 703) {import)
10 ’ o | NEED YOU 40 > ° SAVE A LITTLE BIT
® BV.SMP. Debut/Passion DEBT{X) 3044 (A) Glen Goldsmith ~ RCA PB 42147 (12'—PT 42148) (BMG)
CAN YOU PARTY IF 1T ISN'T LOVE
W 1% ? ool House Champion CHAMP(12)79 (BMG) 41 LED e diion MCA MCA(T) 1269 ()
12 2 , SHAKE YOUR THANG (IT'S YOUR THlNG? 42 » ¢ SO MANY WAYS
® Salt-n- -Pepa Feat. E. U. frr/London FFR(X) 11 {F) Dennis Malcolm Charm —CR(T)19 (JS)
13 © , STALEMATE 43 v s COMING BACK FOR MORE
? MacBand Feat, McCampbell Bros MCA(T) 1271 (F) Jellybean/Richard Darbyshire Chrysalis JEL(X)4 (C) |
, OOCHYKOOCHY.. thm King/Mut POPCORN "88 (WOODSTOC
14 ¢ 2 g Ford 7BFORD 1 (12 -‘rc?nomﬁ RT) 44 = 3¢ AristaTlCKg(T) (BMG)’
15 2 EASY 45 « : NOT AS HAPPY Greensleeves —(GRED 226
® Commodores  Motown Z841793 (12'—2741794) (BMG) Freddie McGregor/Cynthia Schloss (BMG/JS
; THE LOCO-MOTION FEEL FREE
16 '3 7 ylic Minogue PWLPWL(T) 14(P) 46 m50u|IISolt3!Pfeuf Do'reen 10/Virgin TEN(T) 239 ()
; ACID MAN PUMP LONDON
V7 9 5 Lol Roger 10/Virgin TEN(X) 236 (BMG) A7 © 7 e Breakout/A&M USA(T) 639 (F),
18 5 JUMP START a8 v 7 IVE GOT A FEELING
° Natalie Cole Manhattan/EMI (12)MT50 (E) - Deluxe Dance Yard/Unyque UNQ 3(T) (SP)
19 - o DON'T BE CRUEL 40 « 2 I'M STILL NO. 1
Bobby Brown MCA MCA(T)1268 (F) Boogie Down Productions Jive—{JIVET 179) (BMG);
+ GET BUSY NO WAY NO BE AN
20 g} Clarke Wa WA(T) 2 (J5) 50 LT 4 rirol Boiley Live And Love — (LLD 81) {J5/P)
TOP 10 ALBUMS TOP 10 BUBBLERS
1 - \cﬁ:JOmNcSk%I\ENNCEk 4th+B'way/Island BRLPS19/BRCAS19 (F) B ND NEW REMIX 1 ?OOKHED ION s M (MASS001) (J9)
oma omac way/Islan cé 3 revor Hartley assive— i
2, IWICETHE LOVE GET BUSY” 2 GET OUT OF MY HOUSE
ggrg;egeg;n Warner Bros WX160/WX160C (W) Sound Assassins  Cooltempo/Chrysalis COOL(X)173 (C)
3 Mica Paris 4th + B'Way/Island BRLP 525/BRCA 525 (F) by RICK CLARKE 3 Q&j&%}noksv i Live And Love—(LLD83) (J5/P).
KYLIE — THE ALBUM AM [ LOSING YOU
q Kylie Minogue PWL HF3/HFC3 (P) - Al_-R_EADY A B‘/G D/S_CO L 4 Cynthia Schloss Charm—(CRT22) (J$)
B RAP TRAX Receiving extensive radio play up HOLLE HOLLE (INDIAN ACID mp)
'\Il'(}]-;‘gu:iOUSE T o S*Ylous SMRB59/SMC859 (STY) and down the country 5 Deepok & Khan Circa/Virgin YR(T)16 (E)
ND OF LONDON VOL 4 THEME FROM STARSKY & HUTCH
6 7/ \Bl;r;us Hrr/London FFRDP4/FFRDCA (F) ORDER NOW! 6 James Taylor Quartet Urban/Polydor URB(X)24 (F)
7 s Michael Jockson Epic 4502901/4502904 (C) Distributed nationally by 7 :ﬂsgﬁ,? A BRA]QE,/%EXVP\B"%g {12'-PT42236) {(BMG)
8 =1 ROCKS THE HOUSE! : EMI Tel No: 01-848 9811 or 8 SAFE IN THE ARMS OF LOVE
Jellybean Chrysalis CJB1/ZCIB1 (C) JET STAR Tel No: 01-961 5818 Shooting Party Lisson DOLE(Q)9 (A)
9 A SAl.T WITH A DEADLY PEPA YOU TOLD ME THAT
Salt'n’ Pepa ffrr/London FFRLP 3/FFRMC 3 (F) 9 Gap Band Total Experience/Westside TOTE(X}1 {A)
10 HOUSE HALLUCINATES (PUMP UP lONDON; | WANNA GET NEXT TO YOU
el Various A&M HSEA9002/HSEC9002 (F) 10 Rose Royce MCAMCA(T)1274 {F)
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MUSIC OF LIFE
ON THE CHILL TIP COLD GETTIN LYRICAL
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Records to be featured on this week’s Top Of The Pops

TOP -75

SIMGi.

Louise Goffin
wSurreénder.,...

On 77 — Extended 127 Out Next Week!

Taken from the

Motion Picture Sonndtvack *SHAG?
DISTRIBUTED BY WA RECORDS LTD. € A WARNER COMMUNICATIONS CO.

TITLES A-Z (WRITERS)
Acid Man [Richards) w59 My Love [Wonde 11
Abwoys Th[ere ForYr):u Nothing 8‘:0 DMge Us (Stock/
[Swe: Aitken/Wotermany .........
Ancther PartOf Me OnTheBeo:h Summer ‘88 P
{Jackson)
Anything For You (Estefon Onl WuylsU , The (Jackson/
AveMagm(Boc é}o oJ }1 ? J—
Big Fun Pennin: n/Forest/ OochyKoochyLFU . Baby Yech
$aundersan] e 20 Yeuh)(Bo y Ford/Mr
B-nhdoyghe gorcubes) .65 0
ConYou Pas 6 43 pcam BBRemlx (Kul\'?:ly] 84
Con't Get You Outta My Head thl' ) Azar {AA]
olden/Coben/qur/

e T
Dog tBe Cmel (Biackwell/

McCracklin}
3 Roce, The (BInnk/Meler)

Rogs Rev:rh/Be() 87

Don’ lBe Cruel (Rend/Bobyfoce/

Do? ORush Me (Forbes/

Reoch Ou{ Vi Be There (88
Remix) (Hollond/ Dozier/

wea
YZ313 TG

Extended 12

DISTRIBUTED BY WeA RECORDS LTD. € A WARNER COMMUNICATIONS CO

rvroe Yo

mm 0

Limited Edition 77/ In Gatefold Sleeve
Features The Classic ‘Brother Louie’
U8S Revisited)

YOU CAME

MCA KIMM 8 (F)
Kim Wilde {Ricki Wilde/Tony Swain) Rickim Publishing

RUNNING ALL OVER THE WORLD  Vertigo/Phonogrom QUAID 1{12} {F)

Indicates fitle available in sheet music

Panel Sal
A Panel Sl

les increase over last week
les increase of 50% or more over jast week

37

Transvision Vamp (Duncan Bridgeman) Copyright Control

Panel Sales over last wee

35 305 Status Quo (Pip Williams) Wamer Choppell © &%ﬂ}}‘ﬁ;r‘:'h*' !szM::..'E; :Ez'f':;‘: ) ‘:".'“C

ich w L7 tween ion

36 WAY BEHIND ME Lazy/RCA PB 42209 (1r PT42210) (BMG)  76:100 hove b!:&‘?“f.‘é"’«""f: Thew ¢ tcls Have fallen i 2

42 3 The Primitives {Paul Sampson/Hugh Jones) Complete Music T e T Tl - R P |
REVOLUTION BABY MCATVV(T)4(F) Top 75 chart entries to date (36 weeks) ..

s
ORDER FAOM THE UIEA TELE-ORDER DESK ON 01-998 5929 OR FROM YOUR WA SHLESMAN. Pl o 7s Revl'}).l:( oo/ SogeT g OROER FROM THE LK TELE-ORDER DESkON 148 5520 OF RO YOUR L Wt
A y {Soyer) .37
e et (O Labei 7*{127) Number (Distrbutor] Eﬁ‘ﬁ?}m% :ﬁ‘%}@:‘”ﬁ%{;‘sﬁ 38 » o SOMEWHERE DOWN THE CRAZY RIVER Gelfen GEF 40T} (W)
X\ e Astists (Producers) Publishers (MonxWoybil Robbie Robertson (Daniel Lanois/Robbie Robertson) SBK Songs
Every Gid Avl;cf BOY(SoIp?QM/Z E‘Folur'(‘dfadlm/ 9
A GROOVY KIND OF LOVE VirginVSMUIA(E) £ ol oo 23 (el e WORLD WITHOUT YOU Virgin VST) 1114 ()
W13 Bhil Collin (Phil Collns/Anme Dudley) EMI Music © s S e 3D 54 2 Belinda Carisle (Rick Nowels) Warmer Chappell A
HE AIN'T HEAVY, HE'S MY BROTHER EMI(12JEM 74 € ,,""'“"”"’““T’ R e e STALEMATE MCA MCA) 1271 (
2 5 3 The Hollies (Ron ‘lchards) Chelsea Music/Jenny Music (5 i 3 Fg;: Lml%w :://'TZ:;::/M Shlp%)foFools[qu’:O/ 40 55 2 Mac Band (David Lewis/Jonathan Lewis/Wayne Lewis) Islan Musucﬂ A
ecled, Deliveradim -
TEARDROPS 4t + Bwoy/lsland (\ZBRWIBN(F)  onsnirom Fioror s Yo FordeomcysConon/ TURN ON THE NIGHT Vertiga/Phanogram KISS 9(12) (F
3 4 7 Womack & Womack {Chris Blackwell) Zomba f:uysics - G?;vzglé%zu ne/ Sol‘ﬁ:ﬂgﬂm n:{m/ 7 4‘ 58 7 Kigs {Ron Nevison) Wamer Chappell Music A
il M’on(Gmn').__ Rogers) ...
|QUIT CES ATOM) 5(¢) n:u:,' lohllon G 75 Rogen) ot LONG AND LASTING LOVE (ONCEIN A LIFETIME) Londan LON{X) 202 {F)
4 [ED g, {Nicky Groham) Groham/Warner Chappell/Virgin :ﬁj;ﬁ:(;’“;:&x S'Gg:;'(ﬁnﬂw::jig 42 49 3 Glenn Medeiros {Michael Masser) EMI Music/Warner Chappel X{
his Crozy Thing {Mare/
THE HARDER | TRY Paiophone 1286184 ) e W s CAN YOU PARTY ) _ Champion CHAMP(12) 79 (BMG)
5 2 8 Brother Beyond {Stock/Aitken/Waterman) All Boys Music ® N 5'06*7:%‘%'"“!(50"")"/ 43 6 2 Royal House (Todd Terry) Champion Music A
rother LK SuoerﬂyGuy(Moore/
LOVELY DAY (Sunshine Mix CBS 653001 7 (127653001 6} (€) H.i.n'“ﬁef"“ﬁ"/s‘mw’ o S SOLDIER OF LOVE Virgin VS(T) 1094 (E)
6 202 Bili Withers nhers/McDonlld) Chelsea Music/Warner Chappell Hegfc')"f :gﬁlgﬁ;%")emé Sw“'cwgmm' =l 44 SR Donny Osmond (Carl Sturken/Evan Rogers) MCA Music
7 THE ONLY WAY ISUP @ Biglife BLRAMUURT) "o sMyRondiling o Rores o 45 s KING OF EMOTION : Mercury/Phonogram BIGC 5{12) (F)
3 9 Yazz & The Plastic Population {Coldcut) BMG Music ® He, Jud:rt't‘eenynon/ o Tolgzﬂm'lmgg Big Country {Peter Wolf) 10 Music
THE Mercury/Ph YELLON(12)(F) Mol TheMume ) e g Dl 1 HATE MYSELF FOR LOVING YOU London LON(X) 195 (F}
8 & 4 Yello (YS|°) Warner Chappell § .- e |no%w£§.'zfﬁ%T$£:§ouéa va.%???:lr':" s lmond)_FZé 46 46 5 joan Jett & The Blackhearts (Child/Laguna) SBK Songs/Virgin Music
he (Scott) :
MEGABLAST/DON'T MAKE ME WAIT  Rhythm King oooom)z {I/RT) N”’" oo Themas ON THE BEACH Summer ‘88 WEA YZ 195(T) (W)
9 6 4 Bomb The Bass (Tim Simenon/Pascal Gabriel) Rhythm King Lo ™ 2 Thel"ae[:%':zéh;‘e(owa 61 47 40 6 Chris Rea {Chris Rea/Jon Kelly) Warner Chappell (5
ANYTHING FORYOU plc 6516737 12-6516736)(C) 10 e e RAW CBS SPANS(T) 3(C)
Io 1510 Giorig Estefan & Miomi Sound Machine (Emallo Estefun)(SBK Songs)(®) 5‘2”%1‘3?55213’25‘51‘!“{1 yj;m‘;/’ 48 473 Spandau Ballet (G Kemp/G Langan/Spandau Ballet) Reformation
). urn Around And Count 2 Ten
MY LOVE CBSJULIOM2(C) fniponame Qflovellery)53 T (‘ Al 2T JUMP START Manhttan/EMI {12)MT 50 (E)
“ 77 julio Iglesias feat. Stevie Wonder (H. Gatica) Jobete/Black Bull @ Jm;'s'j:(;:"ow;;o TumOnTheN;gh'(S'onley/ 49 38 5 Natalie Cole {Reggie Calloway/Vincent Calloway) Warner Chappel‘
..................... 9 WomngFovTheGreooLeop
Manhattan/EMI (12JMT 36(€)  ing Of Emotion [Adomson rwords 52 SUPERFLY GUY Rhythm King/Mute LEFT 28(T) {I/RT)
12 37 .'ltxi“w'joodllljn {Stephen Hogue/David Jacob) BMO("; m’;.c @( ) » fjoc%%‘;nc??he%do n/ ):: W:F:i')‘;:’,,gg°t,"u'?;‘?’°"°l’-"° 50 359 g -Express (Mark Moore/Pascal Gabriel) Rhythm K ?ng ®
n 83
NOTHING CAN DIVIDE US PWLPWLT)17{P) L°"°A"‘“°;:, o=l iy Gakipaine o EDGE OF A BROKEN HEART Manhatton/EMI {12)MT 48 )
13 37 2 Jason Donovan {Stock/Aitken/Waterman) All Boys Music G Do':;S\mshm::u 42 WZMMM e ;;:L 36 5‘ 59 3 Vixen (Richard Marx) SBK Songs/Feesongs A
mmy/Mike] 72 3
‘M GONNA BE Chrysalis CLAIM{X) 2{C) o Mo Lo h(A,,,h ,,_,3 \M\oleleuWronq WAITING FOR THE GREAT LEAP FORWARDS  GolDiscs GOD 23{C)
I4 19 4 The Proclaimers (Pete Wingfield) Zoo Music/Warner Chappell () Ma“‘cea':sa "%f':f f?‘?Brd]:;...../W w°§$v‘9 e 3 52 65 2 Billy Bragg (Jae Boyd/Wiggy) Warmer Chappell Music A
ANOTHER PART OF ME Epic 6528447 (12-652844 6] (C)  ManarHorbour Bchen, B R (Kol IN THE NAME OF LOVE | . Champion CHAMP(12) 86 (BMG)
ls 16 2 Michael Jackson (Quincy Jones/Michael Jockson) Warner Chappell go%;']/égmz:‘mmw" ;gv‘/f:&;:vo: oride il 53 e Swan Loke (Todd Terry) Champion Music A
meno N9 iSorher== = v
HANDS TO HEAVEN Siren/Virgin SRN[TJ 68 () A SmenovCobnel— 9y e o Tvel o196 HEY JUDE . Apple (12JR 5722 (E)
16 10 8 Bregthe (Bob Sargeant) Virgin Music @® S - il : 54 52 2 The Beatles (George Martin) Northern Songs ()
TH NEXT 25 GITTIN' FUNKY
Motown Z8 41793 (12-I7 41794) (BMG) e L — TN NK Cooltempo/Chrysalis COOL(X) 168 (C
17 20 6 Commodores {Jomes A. Carmichael/Commodores) Jobete 76 T LT T = Ty 55 HEW Kid ‘N’ Play (Hurby Luvbug/Quicksilver) MCA Music A
d PWL PWL(T) 14 (P Robert Plant {Paimer/Plast/Jokngone) Talkhme/Yirgi HEART OF GLASS WEA YZ 310(T) (W)
18 97 ;I;:iseLh%scgu’rgﬂgl"iiwen/wwerman) EMI Music ©® ! g A R 56 EED The Associates {Chris Hughes/Ross Cullum) Chrysalis Music A
TOUCHY WomnerBrothers WTTAIM) (W) F8 69 DO RUSH M im0 07 41140 o) YE KE YE KE London LON{X) 171 (F}
I’ 1" 4 AHa (Alun Tarney) ATV Music 79 7 Tﬁ::;:ou;DLCOUNT.. BT 57 41 9 Mory Kante (Nick Patrick) London Music
Or Alive (Dasd Or Aliv) Warner Chappeli/Deod Or Alive
10/Virgin TEN(X) 240 REACH OUT, I'LL BE THERE Motown ZB 41943 (12-IT 41944} (BMG)
20 33 IBnISszgity feat. Kevin Saunderson (Kevin Saunderson) llr)gr?ve-o(fl) i 80 mvl&? mﬁ_wmwmwmwm 58 “ 9 The Four Tops {Holland/Dozier/Harding/Curnow) Jobete Music §)
TONIGHT Rorcury/Piosogrom ROW 1012) (F) i
7 HEAVEN IN MY HANDS Polydor PO T4 (1Z-PZ14HF) BT %8 tecs tomni mtee) 6 e DMAN C 0Virgin TENX) 236 (E
12 3 | oye| 42 (Level 42/Wally Badarou/Julian Mendelsohn) Vorgous T N e T L 59 e 2 J°"Y Roger (Eddie Richords) Dy-Na-Mix Music A
SHAKE YOUR THANG (IT'S YOUR THING Hre/London FFR{X) 11 {F) 95 WATCHING YOU Yoo 51 1001 ) OOCHY KOOCHY (.. Rhythm King/Mute TBFORD1 {12°-BFORD1} {I/RT)
22 3 3 5ot N Popo feot. E (Hurby Luv Bug) 8K gongs 83 i s e o i 60 7' 2 Beby Ford (Boby Fordiir Salt) Rhythm King Music A
EVERY GIRL AND BOY CBS SPAG(T)1(C) 84 B4 11C BomMoerion b s 6‘ [New | THERE'S A BRAND NEW WORLD Tent/RCA PB 42235 (12'-PT 42236)(BMG},
23 3 5 Spagna (Spogno/Larry Pignagnoli) Copyright Control B O N O I et AT Five Star (Pearson/Pearson/Pearson) Tent Music/Chrysalis Music
| NEED YO! Debut/Possion DEBT(X) 3044 (A) @@ ©5 JALKIN'BOUTAREVOL.. feem pXk76) (1 THE EVIL THAT MEN DO . EMI (12)EM 64 (E)
24 149 gysmp (Fohon Willioms) EMI Music 87 mlm;::;omém::mummm 62 43 6 |ron Maiden (Martin Birch) Zomba Music ©
" Hothouse Flowers (C Lenger/A. Winstosley) Warses Chappeli X
STOP THIS CRAZY THING Ahead Of Our Time/Big Lite CCUT 4(T) {I/RT} INDESTRUCTIBLE . Arista 111717 {12-611717) {BMG
25 33 2 Coldcut featuring Junior Reid (Coldc:n) a,gu[.f: Mosic 0l B e o sl 12153 63 Iﬁl Four Tops feat. Smokey Robinson (Bobby Sandstrom) Jobete Music
TEARS RUN RINGS Porlophone (ZRGIBHIEN B - N s o st s MM FEEL FREE 10/Virgin TEN(X) 239
26 2 3 Marc Almond (Marc Almond/La Magia) Warner Chappell ;o 93 %%%u:ushniﬁ Coobempe eyl COLMIT2Q 64 Hew Soul Il Soul feat Do'reen (Jazzie B/Nellee Hooper) Cop Con/Virgin A
27 HE AIN‘T HEAVY, HE'S MY BROTHER SconirosPOIONIZ-FZION(Fl @y R e P T oo W N 65  : BIRTHDAY ~ OneLitle Indion 7TP11 (121217 11) {1/NM)
25 4 Bill Medley (Glorglo Moroder) Chelsea Music/Jenny Music ‘r:'o’:‘"*:rfl‘:""z:: iSimon Boott) SBK Ud :;'":*”v The Sugarcubes (-) Second Wind
MAKE ME LAUGH ot (TR T ] o2 DONTBECRUEL — trciom7Ir 44410 “ .. HARVESTER OF SORROW VomgP o/Phonogram - (METAL 212) (P}
28 26 2 Anthrax (Anthrax/Mark Dodson) Island Music 93 e T e g Metallica {Metallica/Flemming Rasmussen) PolyGram Int. Music
RIDING ON A TRAIN CBS PASA(T) 2(C) THEY DANCE ALONE AL M) 458 () YOU'RE MY WORLD Worner Brothers W 7758(T) (W)
29 LD 1he posadencs {Pete Wingfield) CBS Music/SBK Songs :: m:&m@m L) wiTE 67 70 3 Nick Heyward {Nick Heyward/Grahom Sacher) SBK Songs
SWEET CHILD O' MINE Gefen GEF 43(T) (W) bl (o P HUSTLE! (TO THE MUSIC... FON/WEA FON 15(T) (W)
30 24 5 Guns N’ Roses {Mike Clink) Warner Chappell © 96 57 IQURESOVAN ,,_‘1“,‘,"’:',‘,"::',23",}",":6’ 68 45 8 The Funky Worm (Mark Brydon) FON/MCA Music/Minder Music
FIND MY LOVE RCA PB 42079 (12-PT 42080) (BMG) @F New JEVITLEP o A DON'T BE CRUEL MCAMCA(T) 1268 (F)
3‘ 18 & Eairground Attraction (Fairground Attraction/Moloney) MCA Music §) o8 :VWE::';ASZ;TOVE smnmm::nmm 69 5! 7 Bobby Brown (LA./Babyface) Warner Chappell
2 GOOD TRADITION WEA YZ 196(T) (W) L i PO s 5 SUPERSTITIOUS . Epic EUR(T) 3 (E)
3 17 8 Tonita Tikaram (Peter Van Hooke/Rod Argent) Copyright Cantrol b ik Comen (fmmy lesaer fiond Mo Coome Europe (Ron Nevison) EMI Music (5
WHERE DID | GO WRONG DEP trntor OE7 2012 () 10O % 00 w o ™H T g PUSHITITRAMP Chompion CHAMP (1251 ondan FRX 2 (84G/P
33 275 p4g (UB40) New Claims/ATV Music (3 A« PLATINUM Osive Salt ‘N Pepa (Herby ‘Lovebug’ Azor) Warner Chappell Music
(One milon @ (535000 (250.000) WHEN IT'S LOVE

Warner Brothers W 7816(T) {W)
Van Halen (Don Landee) Warner Chappell Music ®

MARTHA'S HARBOUR rcury/Ph m EVEN{X) 8 (
T3 50 ¢ 4l About Eve (Poul Somwell-Smith) BMG Mysie & o |
74 | WANT YOUR LOVE MCA TVV(T) 3 (F),
5313 Transvision Vamp (Zeus B. Held) Copyright Control
HALLELUIAH MAN

75

Love And Money {Gary Katz) SBK Songs

Fontana/Phonogrom MONEY 5(12) (F) A
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00 - ALBUMS

PWL HF 3(P)
C:HFC 3/CD:HFCD 3

2m RANK Rough Trade ROUGH 126(I/RT)
The Smiths (Grant Showbiz/Pete Dauncey) C:ROUGHC 126/CD:ROUGHCD 126

3 HOT CITY NIGHTS @ Vertigo/Phonogram PROTV 15(F)
4 4 Various (Various) C:PROMC 15/CD:836057-2

4m % . AND JUSTICE FOR ALL Vertigo/Phonogram VERH 61(F)

I T KYLIE » )
Kylie Minogue (Stock/Aitken/Waterman)

etallica (Metallica/Flemming Rasmussen) C:VERHC 61/CD:836062-2

5 3 RAP TRAX Stylus SMR 859(STY)
5 3 Various (Various) C:SMC 859/CD:SMD B59

6 TRACY CHAPMAN * * Elektra EKT 44(W)
318 Tracy Chap {David Kershenbaum) C:EKT 44C/CD:960774-2

7 o THE FIRST OF A MILLION KISSES * RCA PL71696{BMG)
7 Fairground Attraction (F. Attraction/Moloney)  C:PK 71696/CD:PD 71696

8 “ BAD A%k kk k% Epic 450290-1(C)
654 Michael Jackson (Quincy Jones/Michael Jackson) C:450290-4/CD:450290-2

9 p NOWI12 % EMI/Virgin/PolyGram NOW 12(E)
9 Various (Various) C:TCNOW 12/CD:CDNOW 12
Io o PUSH * % CBS 460629 1(C)
424 Bros (Nicky Graham) C:460629 4/CD:460629 2

Stylus SMR 858(STY)
C:SMC 858/CD:SMD 858

Epic 462449-1(C)
C:462449-4/CD:462449-2

“ 9 6 GREATEST EVER ROCK ‘N’ ROLLMIX @

Various (Various)

'IZIE'I OUT OF THIS WORLD

Europe (Ron Nevison)

|3 a G BEST OF EAGLES * Asylum/Elektra EKT 5(W)
Eagles (Bill Szymczyk) C:EKT 5C/CD:9603422

I 4m THE NEPHILIM Situation Two SITU 22(I/RT)
Fields Of The Nephilim (B. Buchanan/Nephilim}  C:SITC 22/CD:5HTU 22CD

Is 10 CONSCIENCE 4th + BWay/Island 8RLP 519(F)
Womack & Womack (Chris Blackwell) C:BRCA 519/CD:BRCD 519

|6 Tl DIRTY DANCING {OST) % % RCA BL 86408{BMG)
Original Soundtrock (Jimmy lenner/Bob Feiden) C:BK 86408/CD:8D 86408

|7 = APPETITE FOR DESTRUCION O Geffen WX 125(W)
5 Guns ‘N’ Roses (Mike Clink) C:WX 125C/CD:924148-2

18 1212 IDOL SONGS: 11 OF THE BEST %
 Billy Idol {Keith Forsey)

I’ 103 O ooD @
Mica Paris {L'Equipe)
PEEPSHOW
zom [ H & The R h
2‘ TWICE THELOVEO
16 2 George Benson (Various)
KICK *
22 1737 Ny (Chris Thomas)

23 274 TANGO IN THE NIGHT * % * % %
Fleetwood Mac (Buckingham/McVie)

24m KEEPER OF THE SEVEN KEYS PART 2

Chrysalis BILTV 1{C)
C:ZBILTV1/CD:BILCD 1

4th + B'way/ls. BRLP 525(F)
C:8RCA 525/CD:BRCD 525

Wonderland/Polydor SHELP 5(F)
{Mike Hedges/Banshees)C:SHEMC 5/CD:837240-4

Warner Brothers WX 160(C)
C:WX 160C/CD:925702-2

Mercury/Phonogram MERH 114(F)
C:MERHC 114/€D:8327212

Warner Brothers WX65(W)
C:WX65C/CD:925471.2

Noise Int NUK 117(A)

Helloween (-) C:ZCNUK 117/CD:NONIT
25 % % PURPLE RAIN (OST) * Warner Brothers 9251101(W)
Prince & The Revolution {Prince & The Revolution)  €:9251104/CD:9251102
26 13 g HITS8 % CBS/WEA/BMG HITS 8(BMG)
Various (Various) C:HITSC 8/CD:CD HITS 8

27 27 3 ROCKS THE HOUSE! Chrysalis CJB 1{C)

Jellybean (Jellybean) C:ZCIB1/CD:CDIB 1

28 2335 TURN BACK THE CLOCK * Virgin V 2475(E)
335 Johnny Hates Jazz (Calvin Hayes/Mike Nocito)  C:TCV 2475/CD:CDV 2475

29 9 HYSTERIA * Bludgeon Riff/Phono HYSLP 1(F)
1925 pef Leppard (Robert John Lange/Nige! Green)

C:HYSMC 1/CD:830675 2

30 ROBBIE ROBERTSONO Geffen WX 133(W)
246 Robhie Robertson (R. Robertson/Daniel Lanois)  C:WX 133€/CD:9241602

3| 3 DON'T BE AFRAID OF THE DARK Mercury/Phonogram MERH 129(F)
20 3 Robert Cray Band (Bromberg/Walker) C:MERHC 129/CD:834923 2

32 2651 POPPED IN SOULED OUT ® % % % Precious/Phonogram JWWWL 1(F)
651 Wet Wet Wet (Baker/Kroll/JWWWL/Smarfies) CJIWWWM 1/CD:B32726-2

33 WHITNEY % % % % Arista 208 141{BMG)
Bl Whitney Houston {Jermaine Jackson/Masser/Kashif) C:408 141/CD:258 141

3 4 3 HEAVEN ON EARTH » Virgin V 2496(E)
2938 Bejinda Carlisle (Rick Nowels) C:TCV 2496/CD:CDV 2495
35 97 A SALT WITH ADEADLY PEPA FFRR/London FFRLP 3{F)
Salt ‘N Pepa (Hurby Luv Bug/Invincibles) C:FFRMC 3/CD:828 102-2

Paisley Pk/Warner Bros WX 164(W)

36 s OET®
C:WX 164C/CD:925720-2

Prince (Prince)

37 19 MORE DIRTY DANCING {OST) @ RCA BL 86965(BMG)
119 Various {Various) C:BK 86965/CD:BD 86965
38 Ba NON STOP CBS 4609901(C}
Julio lglesias {Various) C:4509904/CD:4609902

39 7 ALLABOUT EVE@® Mercury/Phonogram MERH 119{F)
ANy AII About Eve (Samwell-Smith/All About Eve}  C:MERHC 119/CD:834 260-2

Tobu 450936-1{C)
€:450936-4/CD:450936-2

Cooking Vinyl CVLP 1(F)

o B Alexunder O Neal {Jimmy Jam/Terry Lewis)

4‘ SHORT SHARP SHOCKED
%1 Michelle Shocked {Pete Anderson) C:CVMC 1/CD:836343-2
2 y PEOPL London LONLP 58(F)
A Hothouse Flowers (Clive Langer/Alan Winstanley) C:LONC 58/CD:828101-2

4 3 BROTHERS IN ARMS # % %% % k% % k&%  Vertigo/Phonogram VERH 25(F)
38174 Dire Straits (Mark Knopfler/Neil Dorfsman) ~ C:VERHC 25/CD:824 499-2

44 7 ONTHEBEACH @ WEA WX 191(W)
376 Chris Rea {Chris Rea/Jon Kelly) WX 191¢/CD:2423752

45 LOVE® Warner Brothers WX 128({W)
3222 pztec Camera (Various) _C:WX 128C/CD:2422022
6 THE COLLECTION @ Mercury/Phonogram BWTV 1(F)
4412 Borry White (Various) C:8WIVC 1/CD:8347902
INDIG! WEA WX 181(W)

a7

48 ke George Michuel (George Michael)
49 ROLLWITHIT@

4512 Steve Winwood (Winwood/Tom Lord Alge)
50 o RAINTOWN @

Deacon Blue {Jon Kelly)

Mcm Blonco (Mark Reilly/Mark Fisher/Various)  G;WX 181C/CD:242474-2

Epic 460000 1(C}
€:460000 4/CD:4600002
Virgin V 2532(E)

C:TCV 2532/CD:CDV 2532

CBS 450549-1(C)
C:450549-4/CD:450549-2

ARTISTS’

A-Z

ANSWERS TO NOTHING Chrysalis CHR 1649(C)

30 2 Midge Ure (Midge Ure/Rik Walton) C:ZCHR 1649/CD:CCD 1649
52 9 UB40 @ DEP Int./Virgin LPDEP 13(E)
47 9 JB40 (UB40/John Shaw) C:CADEP 13/CD:DEPCD 13

Epic EPC 85930(C)

53 351 THRILLER # o o o o o & & &
bill C:4085930/CD:CDEPC 85930

Michael Jackson (Jones/Jackson)

54 .i! GREATEST HITS LIVE

Arista 29196(8MG) o
Carly Simon (Carly Simon/Tom T Bone Wolk)

C:409196/CD:259196

55 5 4 THE EIGHT LEGGED GROOVE MACHINE

Polydor GONLP 1{F)
The Wonder Stuff {Pat Collier)

C:GONMC 1/CD:837 35-2

Chrysalis CDL 1628(C)

B6G WIDE AWAKE IN DREAMLAND @
C:2CDL1628/CD:CCD 1628

Pat Benatar (Peter Coleman/Neil Geraldo)

57 179 THE JOSHUA TREE # % % % % Island U26(F)
3379 2 (Doniel Lanois/Brian Eno) C:UC26/CD:CID U26
58 A THE CREAM OF ERIC CLAPTON * % Polydor ECTV 1{F)
6652 Eric Clapton/Cream (Various) C:ECTVC 1/CD:833 519-2
59 3 NOTHING LIKE THE SUN * A&M AMA 6402(F)
78 3 Sting {Neil Dorfsman/Sting) C:AMC 6402/CD:CDA6402

INTRODUCING THE HARDLINE ... % %% %

60 s« CBS 450911-1(C)
Terence Trent D'Arby (Ware/D'Arby/Gray)

C:450911-4/CD:450 911-2

6' e BRIDGE OF SPIES * &% Siren/Virgin SRNLP 8(E)
6252 1pg, {Roy Thomas Baker) C:SRNMC 8/CD:CDSRN 8
62 33 THE BLUES BROTHERS (OST) Atlontic K 50715(W)

63 3 various [Various) C:K 450715/CD:K 250715

Island ILPS 9876(F)

63 = THE CHRISTIANS % %
C:ICT9876/CD:CID 9876

The Christians (Laurie Latham)

AHA ) Roaes 7 100 2 20 GOLDEN GREATS @ EMIEMTV 11(E)
%%% T gz Eféﬁ;{g‘g’;“ ;E—D——jé 64 gﬂl;-eso(::-r;&u;)LUE S C:TCEMTV 11/CD:7462382
e 4 = Atlantic WX 139(W)
TAR, - a 9 .

Eiﬁéot cpferge___gl * TM‘OBSRE Bikin BANGING 65 5234 Debbie Gibson (Zarr/Gibson) C:WX139C/CD:7817802

ukusm Belndo - TN OTWRBARCE
e 66  * e ietison Naron) CMCTED M T

PTON,
CUMEFSHER o 58 67 AN THESEROADS @ Warner Brothers WX 166(W)
T L TR G A-Ha (Alan Tarney) C:WX166C/CD:925733-2
e 30 PETSHOPBONS 68 : DON'TLET LOVE SLIP AWAY Capitol EST 2067(E)
g}:ﬁgmhm] : :Uder;eEJLuék;tlg\P;;ul:uurence) C:TCEST 2067/CD:CDEST 2067
msuae"" I8 ] CBS 460270-1{C)
EURCPE 12 69 5713 Bryce Springsteen (Springsteen/Landau/Plotkin)  C:460270-4/CD:460270-2
“'"GROUND 7 » ’aﬂ?‘r'ﬁffw‘ =2 EVERYTHING @ EMI EMC 3538()
::iifém » :8253%05—'—“, ;Ab,;o_“ T O 5432 e Fcher (Hague/Lillywhite) C:TCEMC 3538/CD:CDP 7483382
- N, Robbie

st DMAC 2377  SALT'NPEPA " o PHANTOM OF THE OPERA % x Polydor PODV 9(F)
i %N A S T Various (Andrew Lloyd Webber) C:PODVC §/CD:831 273-2/831 563-2

# Ao Eueh pSTR EES.... 72 0 7 SMALLWORLD @ Chrysalis CDL 1622(C)

S el g"gﬁ%’s‘r'EEL—m—:L Huey Lewis & The News {Huey Lewis & The News)  C:ZCDL 1622/CD:CCD 1622

o 2 S OFF THE WALL * Epic 450086 1
5B, 28] WTPAUS pic (C)
{OTUEsm——— 73 9510 michael Jackson (Quincy Jones/M.Jackson)  C:450086 4/CD:CDEPC 83468
HORNSB[ Bruce & The 58 ROCK THE WORLD Oy
B Tent/RCA PL71747(BMG)
:Egﬁ@gﬁ'g@m 5 74 5 ;5 {Leon Sylvers/Buster Pearson) C:PK71747/CD:PD 71747

H%USDTOO'LVVOVL:- 75 5614 JULIA FORDHAM Circa/Virgin CIRCA 4{E)

Ig(L)ELS'Bi"Y e Julia Fordham (Padley/Mitchell/Fordham/Padgham) C:CIRC 4/CD:CIRCD 4

W IAS, Juli

INXS..... FACE VALUE %% % Virgin V 2185(E}

IACKSON, Fredde—4 Sin 76 =7 b Colins {Phil Collins/Hugh Padgham) C:TCV 2185/CD:CDV 2185

TR T BOSeTS ATk & WOMATK 13 RUMOURS * % % % % % % Warner Brothers K 56344(W)

77 337 .

JOHNNY HATES TAZZ B WONDGRSTURE The55 Fleetwood Mac (Fleetwood Mac/Dashut/Caillat) C:K 456344/CD:K 256344

NEWS LETITB London LONLP 57(F)

6112
Comgid b Golap o th 7, Music Wee snd p1C 7 ¥:;;esé)sf:|gFB:;:;:\(/(S{I|lns/lones/Emom) C:LONC 57/CD:828100 2
uao'n o sample of ! Imnunhonc record outlets * % Virgin UBTV 1{E)
R Wlvalensrers) E oo morg = "0 S 79D 54 Uso (Vorious) C:UBTVC 1/CD:CDUBTV |
KEYTO CHART o 80 Fd PET SHOP BOYS, ACTUALLY * %% Pariophone PCSD 104(E)
& g Pet Shop Boys (Mendelsohn/Various) C:TCPCSD 104/CD:CDPCSD 104
DN e 81 . HOUSE SOUND OF LONDON VOL 4 fire/London FFRDP 4(F)
e I Various (Various) C:FFRDC 4/CD:828107-2
al 0. 1540 Lad
Astist (Producer) C: Cassetie No./CD: Compoct Disc No. 82 e THE SHOUTING STAGE A&M AMA 5211(F)
Pe—— - Joan Armatrading (Joan Armatrading) C:AMC 5211/CD:AMCD 5211

& Indicotes panel sales increase -99%.

A oo s et 1004 o more THE BEST OF OMD * Virgin OMD 1(E)
871 AWARDS 83 s OMD (Various) C:TCOMD 1/€D:CDOMD 1
* — PLATINUM (300.000 umis) - .

Any multple of this level con be cernhed to provide for NO JACKET REQUIRED % % % % % Virgin V 2345(E)
;’:05‘50*3;; L R I B 00 84, Collins {Phil Collins/Hugh Padgham) C:TCV 2345/CD:CDV 2345
units) owords etc

. WHAT YOU SEE IS WHAT YOU GET O RCA PL71750(BMG)

2 Z‘:&'{'ﬁﬁ"ﬂg’ 85 & 9 Gion Goldsmith (Jolley/Harris) C:PK71750/CD-PD 71750

BP) awords ore mode for combined unit sales of LPs, Cossettes 86 9 CLOSE MCAMCG 6030(F)

0 Kim Wilde (Ricki Wilde/Tony Swain} C:MCGC 6030/CD:DMCG 6030
ecords with o dealer pice of £2.24 or below requrre -

twice the soles quonhly quoted obove 1o oblain on oword 87“ HELLO | MUST BE GOING %% Virgin OVED 212(E}

T . B Phil Collins (Phil Collins/Hugh Padgham) C:OVEDC 212/CD:CDV 2252
i gl ! R e 88 s SCENES FROM THE SOUTHSIDE @ RCA PL 86686(BMG)

Ponel Sles Percenloge...... 3%

Bruce Hornsby & The Range (Dorfsman/Hornsby) C:PK 86686/CD:PD 86686

89 s GIVE ME THEREASON x*

Epic 450134-1(C)
Luther Vandross (Vandross/Miller)

C:450134-4/CD:450134.2

90.3’ GREATEST HITS CBS 32343(C)

Bill Withers {Various) C:40 32343/CD:CDCBS 323436

91 5 s IT TAKES A NATION OF MILLIONS ...O Def Jam/C8S 462415 1{C)

Public Enemy (Shocklee/Ryder) C:462415 4/CD:4624152

92.&’ THIS IS THE STORY @ Chrysalis CHR 1602{C)

The Proclaimers (John Williams) C:ZCHR 1602/CD:CCD 1502

93 =7 A MOMENTARY LAPSE OF REASON @ EMI EMD 1003(E)

Pink Floyd {Bob Ezrin/Dave Gilmour) C:TCEMD 1003/CD:CDP 7480682

94 7421 NITE FLITE » CBSMOOD4(C)

42 Various (Various) C:MOODC4/CD:MOODCDA

95 720 SIXTIES MIX2 @ Stylus SMR 855(STY)

Various (Various) C:SMC 855/CD:SMD 855

96 83 0ous120 Warner Brathers WX 177 (W}

6 Van Halen (Donn Landee) C:WX177C/CD:925732

97 50 THE INNOCENTS @ Mute STUMM 55(1/RT/SP)

Erasure {Stephen Hague) C:CSTUMM 55/CD:CDSTUMM 55

98mGMCELAND i 8 8 831 Warner Brothers WX52(W)

2 Pau! Simon (Paul Simon) C:WX52C/CD:925 447-2

99 9% 3 SIGN OF THETIMES @ Paisley Pk/Warner Bros WX 88(W)

6 3 Prince (Prince) C:WX 88C/CD:9255772

Ioo 918 MOTOWN DANCE PARTY @ Motown ZL 72700(BMG)
Vorious (Various)

C:ZK 72700/CD:ZD 72700

\ W



TALENT

PILLOW TALK: Pillow Fights Back

Pillows
and
prayers

by Selina Webb

PILLOW FIGHTS Back claim
they are named as “a reaction
against the many Motown and
Seventies songs where it was
regarded as acceptable to
beat your pillow up, make love
to it and generally abuse it".
That aside, the band adopt a
professional approach to the
record industry and have writ-
ten a clutch of commercial pop
songs which seem ripe for day-
time radio.

PFB are four classically-trained
musicians who, deciding to take a
more commercial route to musical
success, joined forces with vocalist
Stuart Glanville in 1985. The band
earned recognition a year later
when winning a Hippodrome tal-
ent contest which resulted in an ap-
pearance on ITV's The Bizz pro-
gramme. Fending off a succession
of “awful” deo?s, they concen-
trated on developing their material
and attracted interest from David
Massey at Domino Directions.

"He liked the songs a lot but was
becoming increasingly committed
to working in the US,” explains
Glanville. “He introduced us to
Peter Reichardt, then head of
Warner/Chappell Music, who in-
stantly took to what we were do-
e
?A publishing deal was signed
with Domino Directions through
Warner/Chappell music, and the
quintet have been building on the
credibility they say the deo? afford-
ed them. Support slots with
Roachford and Louise Goffin have
followed and the band have a
headline slot at the Fulham
Greyhound lined up for Septem-
ber 14. “We're at our best live,”
they state unanimously.

Now Pillow Fights Back are
looking forward to signing a major
deal, 1? only to get their strongest
track, One Of These Days, out on
vinyl.

"We are absolutely convinced it
will be o hit,” states guitarist Tim
Hall. “We know we are not Sigue
Sigue Sputnik and couldn't work
with anyone particularly interested
in offbeat or very new things —
but we do write strong songs.”
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RICHARD JOBSON: the media’s
the message

Poetry in
motion

by David Giles

EVER SINCE the demise last year
of the Armoury Show, the name
Richard Jobson has been associat-
ed more closely with the Arts me-
dio than with the music industry. All
that may change soon, since the
former Skids frontman has just re-
leased a new single Bad Man on
EMI, with an LP of the same name
due out next month.

Bod Man the single is a comfort-
able mixture of Jobson's anthemic
songwriting style with a definite
soul feel, complete with bluesy fe-
male backing vocalists. It is, as
Jobbers explains, a cautionary tale
about Edinburgh, “about how the
American fleet came in after mao-
noeuvres on the north coast of
Scotland, and six months later
there was an epidemic of heroin,
followed by AIDS.”

Jobson has, right from the later
Skids period, dabbled in creative
arts other than music — drama,
and more especially, poetry, for
which he has atiracted more than
his fair share of derision from cer-
tain areas of the press. These days,
he restricts his poetic performances
to “one a month”, although he is
working on a new work, Miracle
In The Gorbals — a “detective
thriller”. More recently he has
been spotted on Radio Four (Loose
Ends), and TV, Q1 For London and
Scottish Arts magazine The Gar-
den Party. Was it his ambition to
end up in the media?

"| think | sort of stumbled into it.
When the Armoury Show finished,
instead of doing nothing, which |
hate, | went further and further into
that field, and I'm really in there
now. I've opened a lot of doors for
myself, and | aint gonna close
them now!”

Prince of
Wailers

by Adam lsaacs

IT HAS been said that Bunny Wail-
er, aka Neville Livingstone was the
John Lennon of the Wailers. Cer-
tainly he is a striking though pen-
sive figure as he sits in his publicist's
office, an embossed metal lion on
his forehead, dreadlocks spilling
over his military fatigues.

it's been 16 years since Bunny
has been in England and during his
absence he has gained a reputa-
tion as a near recluse, from time
to time putting out records on his
Solomonic Io%el but very rarely
venturing onto the stage. Small
wonder, perhaps, considering the
assassination attempt on former
Wailer Bob Marley and the violent
and tragic death of Peter Tosh.
Now, Bunny has a new album in
the can, plans for a world tour and
a maze of unpaid royalties to sort
out, mostly from former Wailers re-
cordings.

“Everything is wrong about
those old products”, he intones
calmly. “Even the credits are
wrong. We want what is due to us.
All thoge Jamaican labels like
Beverlys and Coxsone are still sell-
ing and selling more than ever, but
we're not collecting royalties. We
don’t want to penalise anybody,
but we're having to put injunctions
out just so we can all come to the
table and sort this out.”

Meanwhile, Blackheart Man, re-
corded by Bunny for Island records
some years ago is still selling and
is regarded as a classic album. His
new LP Liberation retains a roots
re?goe feel, abetted by new tech-
nology.

“We've been shopping around
for a deal and we've been talking
to Solar Records,” says Bunny.
"We're confident things will hap-

en. Liberation is a self-production

ut it was mixed by Karl Pitterson
(o veteran of the reggae scene.
We recorded it at Dynamic, which
is a modern studio, and | think Karl
has done a good job.” Sly and
Robbie are amongst those working
on Liberation, with Cat Coore from
Third World and the Roots Radics
band. Liberation is a work of qual-
ity representing a creative peak for
Bunny Wailer.

Sneetch
to his own

by Dave Cavanagh

THE SNEETCHES have been de-
lighting hip audiences in their no-
tive San Francisco for a couple of
years with their soft-shoe guitar
pop. Now they have an album,
Lights Out: With The Sneetches, re-
leased over here by the Birming-
hom indie label Kaleidoscope
Sound.

The San Francisco-Birmingham
link was established after Kaleido-
scope boss Joe Foster was so im-

ressed by a Sneetches demo that

e decided to release it as an LP.
Now the Sneetches have another
album nearing completion, and the
band’s Mike Levy contrasts the Brit-
ish enthusiasm with American rec-

THE SNEETCHES: Sneetch beat captures Brum

ord companies’ lack of it! “No-one
was interested in our album”, he
says. “They were convinced it
wouldn't sell.”

So the group were faced with
the ludicrous situation of receivinE
strongly positive reactions in Britis
and European magazines — they
have a cult following in Germany
— without being able to get a deal
in San Francisco. They finally sign-
ed with Alias, a small, ambitious lo-
cal label (“they actually own an of-
fice, which you gofta admit is a step
in the right direction”) and now
things are starfing to go right.

In other words, Mike and his fel-
low Sneetches Matt and Daniel
can relax and concentrate on the
music. Impressed by Brian Wilson
and presumably not a little influ-
enced by the favourable weather
conditions, they are becoming
more and more ambitious.

“It's great to be in The Sneetches
right now. We're trying to put
across something really emotional
in the sound. Like when you listen
to Pet Sounds you know what the
%1uy is feeling. You know? Like
that.”

Natural
products

by Dave Laing

“TO ME the biggest challenge is to
break new people”. In London to
work with Then lerico, producer
Rick Nowels is talking about his
latest protege, Greg Alexander, a
17 year old writer and singer from
Detroit.

Nowels is best known here for
his work with Belinda Carlisle,
whose World Without You is chart-
ing, but his first big break came
when he wrote onc? produced for
Stevie Nicks. Growing up in North-
ern California, he had known
Nicks as a child, “though she was
six or seven years older than me”.
After studying music at college,
Nowels found work in Los Angeles
and New York writing for films and
the theatre, with Marty Balin, Joan
Jett and John Waite recording his
songs.

After pitching a song to Nicks he
swiftly found himsel? co-writing
with her and then became pro-
ducer for part of the Wild Heart
album. He next was interviewed by
ex-Go-Go Carlisle and got the job
of producer on her first solo pro-
ject. The strong melodic rock sound
of the Heaven album was, says
Nowels, largely inspired by the Phil
Spector girl-group sound of the
Sixties. “The powerful sound of The
Crystals and Shangri Las was
larger than life” according to
Nowels. “I wanted to create a
modern version of those song
values of the Sixties.”

Managed by Lippman-Kahane
whose stable includes producers
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Peter Wolf and Ron Nevison as
well as George Michael, Nowels
has begun preparations for the
next Belinda Carlisle album, due to
be recorded in January. In the
meantime he has been with Then
Jerico at Hook End and at
Westside and Abbey Road in Lon-
don where he supervised a string
orchestra led by Paul Buckmaster, .
“one of my heroes since | heard
his work with Elton John".

Jump!
by Jerry Smith

AFTER THEIR striking debut single,
Sometimes In Vain, with shimmer-
ing guitars and subtle melodies,
The Parachute Men have an
equally fine debut album, The In-
nocents.

With well crofted songs offset by
brittle but insidious hooks and the
ever-present  sharp, sparkling
guitars they are resurrecting the
long forgotten art of classic, British
pop. Obvious reference points are
the Kinks and the Pretenders but,
not surprisingly, the band dismiss
that, “It's certainly not deliberate at
all” comments singer Fiona, whilst
guitarist Steve Gregg insists “It's not
an influence.”

It's not novel for women to front
rock bands, but many newcomers,
such as the vivacious Fiona, still
have to suffer comparisons with
their predecessors. Fiona shrugs
this aside: “I'm not influenced by
other women at all.” She continues:
“It's not just bands but different
areas of music that interest us. We
love country & western, particular-
ly classic stuff like Hank Williams
and such like.”

This is not immediately obvious
on the album, though, where thun-
dering epics like Are You Glad You
Came?, which they recorded live
in the studio, and mesmerising bal-
lads of the calibre of Maybe If I'd
Said stand quite happily side by
side.

The last question just has to be
whether any of them have actually
ever parachuted? “You must be
joking,” laughs Fiona. “I'm certainly

not obsessed with the sky at all. I've
got my feet firmly on the ground.”

[

PARACHUTE ~ MEN:

skydiving
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PERFORMANCE

Human
values

MIDWAY THROUGH the Human
Rights Now concert of Wem-
bley Stadium came a series of
short videos on the lack of human
rights in many countries. While
these more than anything else cap-
tured the spirit of the Amnesty com-
paign, there were o number of
porticularly poignant songs during
the event that further emphasised
the problems.

The five stars of the show began
by joining together to sing Marley’s
Stand Up For Your Rights.
Senegalese  singer  Youssou
N’Dour remained on stage to
worm up the crowd with some
colourful rhythms and exuberant
dancing.

Peter Gabriel spoke between
songs of the Amnesty cause but
moc?e more impact with his song
Biko — o softer version thon usuol
that hushed the fons. Although his
set suffered from poor sound, the
crowd’s enthusiosm carried songs
like Sledgehommer and In Your
Eyes.

One of the biggest cheers of the
day was for Tracy Chapman
whose ~aice and guitar took com-
piete coatrol of the vast stadium.
On Fast < ar, the crowd sang the
chorus and even on new songs like
the apt Freedom Now she couldn't
do o thing wrong. A folk hero may
seem an old-fosﬁioned phrase but
in Tracy Chapmon's case it could
not be more appropriate.

Sting provided one of the most
impressive sets, full of variety,
mood and competent musician-
ship. Sadly, the time between the
opener King Of Pain and the last
song Bring On The Night was all
too short.

Bruce Springsteen’s set also
suffered from poor sound but pro-
vided a rousing rock and roll finale
to the event. There was only one
track from The Tunnel Of Love al-
bum with Springsteen preferring
hits like Born |In The USA, The River
and Born To Run.

If the commitment to the cause
remains as solid for the rest of the
Amnesty tour, the message will
cover a lot of mileage — ond
hopefully reach its goal.

NICK ROBINSON

What's the
word . ..?

IN HIS first British show for over
a year, Gil Scott Heron inspired
the loudest applause of the sum-
mer from a jom-pocked Town &
Country Club. Notbad for an art-
ist currently without a record deal,
hoving been released by Arista
after his last vinyl offering in 1984.

Decked out in the most unstar
like stoge opparel imaginable
{scruffy jeans, denim jacket and
baseball cop) Gil began the per-
formance alone, mixing informal
humorous monologue with poetic
recitation which almost took the
form of unaccompanied rapping.

For the remainder of the show,
Gil had to compete with his splen-

did backing band Amere Facade,
who matched his powerful polemic
with unrestrained instrumental vir-
tuosity. For over 90 minutes we
were treated to a selection of what
amounts to over 10 years’ work,
ranging from the 1974 classic Joh-
annesburg to the epic soul ballad
Winter In America to the funkier
groove of The Bottle.

SrKIisﬁcolly, Amere Facade thrive
on the contrast between the ram-
pont funk bass of Robert Gordon
and the more subtle jozz rhythms
of drummer Larry K McDonald.
There was even an excursion into
reggae during one number. Gil
spent most of the time ot the key-
board, so unfortunately we did not
get the chance ta witness his skill
as a floutist.

With his wit and verbal artillery
as sharp as ever, Gil deserved
every clop of the audience’s thun-
derous demand for an encore.

DAVID GILES

Bottled out

THE ORGANISERS of Reading
Rock Festival biamed foulty
weather forecasts for the low of-
tendance this year and with the
line-up looking fairly consistent on
each day it was certainly surprising
to see fewer fans than usual.

Many were still arriving os The
Godfathers lunged into their
driving R&B set that closed with o
cursory Anarchy In The UK. They
were tollowed Ly Fields Of The
Nephilim who seem to have mov-
ed on from sounding like The Sis-
ters Of Mercy and settled for The
Mission without the pomp.

A constant, furious set from die-
hord punks The Ramones clear-
ed the way for Iggy Pop's nice
‘n’ sleazy performonce. Newer
tracks like Cold Metal and Redl
Wild Child blended well with earl-
ier garage punk classics like The
Passenger and Wanna Be Your
Dog and the frenetic movements of
his small, elasticated body had
most of the audience captivated.

On Soturday, some of the fans
showed their disapproval of o
somewhat mediocre soft-rock bill
by pelting the main acts with plostic
bottles. Earlier, Runrig hod tried
admirably to put some life back
into the hungover crowd with their
Scots folk rock but by the time
Bonnie Tyler begon her set, cer-
tain fans were having none of it.
She lived to tell the tale, Meatloat
survived for about half an hour be-
fore receiving an unwonted
nosejob and Starship succeeded
by lulling the mischievous ones to
sleep.

Sundoy proved more worth-
while with both John Otway and
soul man Roachford putting on
spirited performances worthy of
their encores. Americon beat rock-
ers The Smithereens monaged
to raise o few smiles with a stirring
set and an hilarious medley mixing
The Who and Michael Jackson
songs.

Sodly, Deacon Blue retired
after just one song — before the
bottles got too bad. But Hothouse
Flowers managed to win the
crowd’s favour with a melodic, if
a little overdrawn, set of their Irish
songs from the heort. That left the
multi-talented Squeeze to end the
festival on one of its few rousing
notes with an entertaining greatest
hits set that included some superb
vocal harmonies and a welcome
dose of humour.

NICK ROBINSON
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VARYING FORTUNES: thumbs up
for Bruce and Tracy, but only Iggy
survives Reading, as Bonnie Tyler
and others find themselves the

wrong side of the bottles

US TOP FORTIES

T SINGLES

1 1 SWEET CHILD O’MINE, Guns ‘N’ Roses Geffen
2 2 SIMPLY IRRESISTIBLE, Robert Palmer Manhattar/EMI
3 3 PERFECT WORLD, Huey Lewis & The News Chrysalis
4% 9 DONTWORRY, BE HAPPY, Bobby McFerrin Manhattan/EMI
5* 7 [I'LLALWAYS LOVE YOU, Taylor Dayne Arista
6 5 WHENIT'S LOVE, VanHalen Wamer Brothers
1 8 [IFITISN'TLOVE, New Edition MCA
8% 10 NOBODY'S FOOL, Kenny Loggins Col/CBS
9% 16 LOVEBITES, Def Leppard ~ Meraury
10% 13 iTWOULD TAKE A STRONG STRONG MAN, Rick Astley RCA
Nx 14 ONEGOOD WOMAN, Peter Cetera Full Moon
12 11 ANOTHER PART OF ME, Michael Jackson Epic
13 4 MONKEY, George Michael ~ Col/CBS
W% 17 | HATE MYSELF FOR LOVING YOU, Joan Jett & The Blackheorts  Blackheart
15« 18 DON'T BE CRUEL, Cheop Trick Epic
16 6 FASTCAR, Tracy Chapman - . Elekira
17 19 ANIGHTMARE ON MY STREET, Dj Jozzy Jeff Jive
18% 21  PLEASE DON'T GO GIRL, New Kids On The Block Col/CBS
19% 28 RED, RED WINE, UB40 AZM
20« 23 DON'T BE CRUEL, Bobby Brown MCA
N« 25 FALLEN ANGEL, Poison Enigma
% 26  WHAT'S ON YOUR MIND (PURE ENERGY), Information Society Tommy Boy
28 15 1DON'TWANNA LIVE WITHOUT YOUR LOVE, Chicago _ Reprise
% 12 IDONTWANNA GO ON WITH YOU LIKETHAT, Eltonjohn ~~ MCA
25 20 HERE WITH ME, REO Speedwagaon Epic
2% 30 STAYING TOGETHER, Debbie Gibson Allantic
7% 36 DON'TYOUKNOW WHAT THE NIGHT CAN DO?, Steve Winwood  Virgin
28% 37 TRUE LOVE, Glenn Frey MCA
9% 34  WHAT YOU SEE IS WHAT YOU GET, Brenda K Starr MCA
30% 35 FOREVER YOUNG, Rod Stewart Warner Brothers
3I*  —  GROOVY KIND OF LOVE, Phil Collins Atlantic
32% 38 CHAINS OF LOVE, Erasure Sire
33®  —  NEVER TEAR US APART, INXS Aflantic
34 22 ALLFIRED UP, Pat Benatar Chrysalis
35 27 HANDSTOHEAVEN, Breathe AZM
3% —  WILD, WILD WEST, The Escape Club Aflantic
31 31  1-2-3-,Gloria Estefan & Miami Sound Machine Epic
38 24 LOVEWILL SAVE THE DAY, Whitney Houston Arista
39 29 ROLLWITHIT, Steve Winwood Virgin
0% — THELOCO-MOTION, Kylie Minogue Geffen

1 1 HYSTERIA, DefLeppard 1 " Mercury

2 2 APPETITE FOR DESTRUCTION, Guns N’ Roses Geffan
3 3 TRACY CHAPMAN, Tracy Chapman Elektra
4 4 ROLLWITHIT, Steve Winwood Virgin
5 5 HE'STHED.J., I'M THE RADIO, D.J. Jozzy Jeff Jive
6 6 FAITH, George Michael _Columbia
7 7 OU812,VanHdlen Warner Brothers
8 9 OPENUPAND SAY. .. AHH! Poison Enigma
9 8 RICHARD MARX, RichardMarx EMI-Manhattan
10 10 LONG COLD WINTER, Cinderella Mercury
11 11 SMALL WORLD, Huey Lewis & The News Chrysalis
12% 16 COCKTAIL, Original Soundtrack Elektra
13% 14 HEAVY NOVA, Robert Polmer EMI-Manhatian
14 12 DIRTY DANCING, Original Soundtrack RCA
15« 15 KICK, INXS Atlontic
16 13 LETITLOOSE, Gloria Estefan  Epic
17% 17 LAP OF LUXURY, Cheap Trick Epic
18 19 HEART BREAK, New Edifion MCA
19 18 REG STRIKES BACK, Eifon John MCA
20% 32 SIMPLE PLEASURES, Bobby McFerrin - Manhatten/EMI
21% 23 WHENEVER YOU NEED SOMEBODY, Rick Astley RCA
22% 26 DON'T BE CRUEL, Bobby Brown MCA
23 20 INEFFECT MODE, AlB. Surel Warner Brothers
24 25 OUT OF THE BLUE, Debbie Gibson Atlantic
25 22 FOLLOW THE LEADER, Eric B & Rokim Uni
2 27 STRONGER THAN PRIDE, Sode Epic
27 21 THEHARDLINEACCORDING TO. .. TerenceTrentD'Arby  Columbio
28« 28 WIDE AWAKE IN DREAMLAND, Pot Benatar Chrysalis
29% 33 OUTOF THIS WORLD, Evrope Epic
30« 30 OUTOF ORDER, Rod Stewart Worner Brothers
31% 31 DIESEL AND DUST, Midnight Oil Columbia
32 24 MOREDIRTY DANCING, Soundtrack RCA
33 29 SCENES FROM THE SOUTHSIDE, Bruce Homsby & The Range RCA
34% 38 UPYOURALLEY, Joan Jett & The Blackhearts CBS Associated
35 34 PERMANENTVACATION, Aerosmith Geffen
36 35 SAVAGE AMUSEMENT, Scorpions Mercury
37« 40 DON'TBE AFRAID OF THE DARK, The Robert Cray Band Hightone
38 37 OWD8xI0, Randy Travis - | Warner Brothers,

39% 39 ASALTWITH A DEADLY PEPA, Salt-N-Pepa

Next Plate

40—_ 36 _BAD, Michael Jackson

Epic

Chorts courtesy Billboard, September 17, 1988
products demonstrating the greatest airplay and sales gain.

+ Bullets are owarded to those
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LP REVIEWS

THE PROCLAIMERS: Sunshine
On Leith. Chrysalis CHR 1668.
Unlike the wot-no-drums debut, al-
bum number two from the braw
wee lookalikes is a big team effort.

Fabulous guitar  from Jerry
Donahue ond drums courtesy
Dave Mattacks “fill out” the

brothers’ songs, which are just as
passionate and even more
canorous than of yore. Hits by the
armful and definitely to be con-
sidered for in-store airplay. DC

COCTEAU TWINS: Blue Bell
Knoll. 4AD CAD 807. Elizabeth
Frozer's fluttering, soaring vocals
return with Robin and Simon pro-
viding a whirling, shimmering ka-
leidoscope of sound as a back-
drop. This has less of an ambient
feel that the last album and sees
the Twins drifting towards main-
stream appeal whilst retaining their
unique ethereal qualities. Definite
crossover potential, NR

THAT PETROL EMOTION: End
Of The Millennium Psychosis
Blues. Virgin V2550. The Petrols
et down to some wicked guitar
unk picking up where Big Decision
left off. Some of the tracks sound
like formative ideas stretched over
three minutes and Steve Mack's
vocals are a little restrained at
times but overall the uplifting
grooves win the day and make an
ebullient collection. NR

[_.
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HAROLD BUDD: The White Ar-
cades. Land LAND 03. The more
gloriously seductive end of the am-
bient playground. As Budd (Eno
Chem and Cocteau collaborator)
moves _in the same mysteriously
melodic areas. The man stands re-
vered in the chaps-without-voices
category and should not be mistak-
en for new age, as this is serious
composition of immense
appeal. DH

FIELDS OF THE NEPHILIM: The
Nephilim. SITUATION TWO
SITU 22. The Nephs have never
won press acclaim for their “gothic
cowboy” image but they've got a
fanatical following, as proven by
the recent top 30 hit of Moonchild,
one of eight tracks on this, their
second album. This shows a depth
and maturity in the songwriting tﬁot
many might never have believed
— creoting o moody Wild West
backdrop in place of the Sisters-
Of-Mercy-soundalike feel of old.
This should be the start of some-
thing even bigger. MA

I,_
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MUSE JAWARA:
Soubinoor. WORLD CIRCUIT
WCB 008 Distribution: Re-
volver/Cartel. The Mali-born
Jawara is a master of the
traditional Kora and the electric
guitar and has recently drown rap-
turous applause from this year's
British and European tours. Jawara
is also gifted with a light, ecstatic
voice that carries this African music
from the wonderful to the realms
of the sublime. Watch out for his
debut album reissued by Go! Discs
too. An exceptional record.  MA

PATA NEGRA: Blues de la

JAIL

Frontera. HANNIBAL HNBL
1309. Distribution: Rough
Trade/Cartel. Going gy
PAGE 24
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WOMAD's recent overwhelmin
success, more people than ever wi?l
be open to the mix of gypsy fla-
menco and blues roots of these
two brothers from Seville in Spain.
Influences range from Django
Rheinhart to Paco de Lucia to a re-
loxed Eric Clapton, as Rafael and
Raimondo pick, strum and pluck
like tiny angels.

DIZRHYTHMIA. Antilles AN (C)
8727. Producers: Jakko M.
Jakszyk & Gavin Harrison. Is-
land’s experimental label lives up
to its reputation with this collab-
oration  between  sessionmen
Jokszyk and Harrison, famed bass
player Danny Thompson and In-
dian percussionist Pandit Dinesh,
plus a number of heavy friends in-
cludng B J Cole and Peter
Blegvad. Hardly a chart contender,
but more music like this would im-
prove the scene as we know it.  JT

THE PERFECT DISASTER: Asylum
Road. Fire Records FIRE LP 11.
Distributed: Pinnacle. Low-key
but excellent second album from
sinister amoral provincials. More
bubonic than bucolic, this band in-
voke much-respected so-called de-
generates Lou Reed and Peter
Perrett, but sound as though they
could be built to last. Fire are be-
coming something of on indie
force so keep a copy or two
handy. DC

JOHNNY MATHIS: Once In A
While. CBS 462875 1. Almost in-
decently smooth set from ol’ brown
eyes. TKML years in showbiz and
he’s not about to change just be-
cause everyone else has. A cover
of Todd Rundgren’s It Wouldn't
Have Made Any Difference is typi-
cally glossy onc(indeed the whole
album smacks of the influence of
magic whiteboy diluted soul mess-
iah Runt. DC

EUROPE: Out Of This World.
Epic 462449 1. Could be Kansas,
Whitesnake or the reformed
Purple, but it's Europe, this time
without a major film to help them.
Will their exciting image (buttock-
length blonde  locks, leather
trousers, etc) stand up on its own
two platform boots? This culshie
HM dilettante hears nothing new,
but then what's that they say about
familiarity? DC

TANITA TIKARAM: Ancient
Heart. WEA WX210. As Tanita’s
husky tones glide in you know this
one’s going to sweep you away.
And it does — effortlessly.
Laidback and confident, there are
some cracking songs here rich in
melody and captivating in their
sensifivity. An incredib?y moture
and unique album that's hard not
to fall in love with. NR

ANTHRAX:State Of Euphoria.
Island ILPS 9916. You can sense
the fun they had making this one.
Tight, wholesome riffs make a solid,
well-produced set that out of the
recent metal releases (Megadeth,
Metallica etc) stands proud above
the rest. Highlights include the
thought-provoking Who  Cares
Wins, the instrumental 13 and a
cover of Trust's Anti-Social. NR

METALLICA: . .. And Justice For
All. Vertigo DERH 61. An ex-
tremely disoppointing album from
one of the leading HM/Thrash
bands around. Since the excellent
Master Of Puppets album,
Metallica seem to have got them-
selves stuck in a rut and Justice is
just one long grunging dirge. Only
To Live Is To Die stands out but no
doubt this double album will sell
well regordless. NR

MOEV Yeah: Whatever.
Nettwerk NET 003. Distribution:
Red Rhino and the Cartel. Cano-
dian electronic outfit who've devel-
oped their dancefloor strains into
a more tempered sound. While
never challenging for top suprem-
acy, this is the kind of more com-
mercial approach to beaty
Euro/Balearic sounds that might
just catch on with the title cut lifted
as a single. DEH

I,___
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TALK TALK: Spirit Of Eden. Par-
lophone PCSD 105. Two years
after the glorious The Colour Of
Spring, Talk Talk return with their
most beautiful work yet. Music cre-
aoted out of attitude, instinct and
emotion, its rich textures make
each time you hear it an enlighten-
ing, fulfilling experience. It tran-
scends musical barriers, hype and
image and, like a painting, com-
municates on the purest level. NR

VARIOUS ARTISTS: Urban Acid.
Urban. URB LP 15. Acid house will
never be more invigorating than
on this unavoidable collection
compiled by DJ/journalist Damon
Rochefort and portner Mike
Morrison. All eight tracks beg
strobe exposure, with ecstatic high-
lights in the shape of The Theme
From P.O.P. by Perfectly Ordinary
People and Charm’s acid version
of Lou Reed’'s Walk On The Wild
Side. swW

RECORD TAKERS: Martin Aston,
Dave Cavanagh, Dave E
Hendersan, Duncan Halland,
Nick Rabinsan, Jahn Tabler and
Selina Webb

R E vV

E w S

Compiled by Phil Hardy
PICK OF af the bunch this time round

are welcome best of's from Joe Tex,
Peggy Lee ond Edith Piaf. The Very
Best of Joe Tex (Charly, CDX 29), a 28-
track double album, features both the
witty dance songs (Show Me, Skinny
Legs And All) that gave him great
success in the Sixties and the more
country inflected songs abaut the foibles
of human nature {The Love Yau Save,
Hold What yau've Got and A Woman's
Hands) on which his current high critical
reputatian rests. The result is genuinely
The Very Best Of. Peggy Lee, The Best
Of The Capitol Years (Capital, EMS,
1294} is equally impressive. The 16
tracks encampass both Lee the finger
snapping jozz singer (Fever) and Lee
the breathy chanteuse (The Falks That
Live On The Hill), ond thaugh the sleeve
note by Alan Dell is cuddly rather than
informative, his recommendaton should
ensure healthy sales. All that mars The
34-track dauble album 25 Anniversaire
Piaf (EMI, EN 5008} is the absence af
asleeve nate. Instead we get a picture
spread and a brief commendation fram
Jean Cocteou. That said the selection,
which ranges from 1937 to 1963 (and
confirms that her best recordings were
made in the Forties, ‘(La Vie En rose)’
and Fifties (Milord) is the best available
of her work.

Johnny Copeland is the subject of
Hauston Roots (Ace, CHD 238) whose
Fifties and Sixties tracks (including a
dynamite version of Rock Me Baby) are
far superior to his recent offerings. Pee
Wee Crayton has two albums on
offer, both of which capitalise on his
biggest hit, Blues After Hours. Blues
After Dark (Charly, CRB 1186) collects
together selections from his fine Fifties
Vee Jey recordings and his lesser Sixties
sides for Liberty, while Blues After Hours
(Blue Moon, BMLP 1.060) sees him

backed by Jahnny and Shuggie Otis in
1974. Muddy Waters’ Hoochie
Caachie Man (Epic, 4611861), is not
the seminal Fifties recordings but it
includes Mannish Boy, as featured in the
Levi 501 commercial, and should do
well. Albert King's Trucklaad Of Lovin’
{Charly, CRB 1180 is similarly late, but
still fine, material. Less strong is King Of
The Zydeco (Ace, CHD 234), material
recorded by Clifton Chenier in 1984.
Far more exciting is Blues Around
Midnight (Ace, CH 235), "o random
collection of blues recardings taken
from the Bihari brothers’ catalogue” to
quote Ted Carrall’s informative sleeve
note.

“32 piquant partions of New Orleans
R&B"” baasts the cover of Mr Hoe's
Jambalaya {Charly, CDX 26), o
rip-roaring selection of tracks fram Minit
and other Jae Banashak labels. And it's
just that, with the added banus of
comprising as nifty a selection of Allen
Toussaint-assaciated tracks as you could
hope fo find. Less joyous but equally
saulful is Stax Sirens & Volt Vamps
{Stax SX 013), 15 tales of the travails
of love. The stand out track of little
known soulster Bobby Powell’s A Fool
For You (Charly, CRB 1185) is his seven-
minute wailing version of ‘The Glory Of
Love'. Far smoather is the Delfonics’
Symphonic Soul (Charly, CRB 1184)
which includes all their hits and confirms
their mastery of soft soul balladry. More
surprising is The O Jays’ Reflections In
Gold, 1973-1982 (Charly, CDX 28)
which consists not of the hits but of 14
more ambitious album tracks, including
the moving 10 minute opus Ship Ahoy.
Its release coincides with the group's
first UK tour for over five years. Less
impressive is The Best Of Gladys
Knight & The Pips: The CBS Years,
1980-1985 (CBS 4624161). Best of
the Blackbyrds, Vol 1 (BGP 1012)
highlights the Walking In Rhythm era.

FOLK & ROOTS ALBUMS

5
LA \oi“\\\
&

TITLE, Artist

Label/Catalogue No (Distributor)

) TRACY CHAPMAN, Traqy Chapmon

Elektra EKT44 (W)

@ IRISH HEARTBEAT, van Morrisan & The Chiefiain

Mercury MERH 124 (F)

3 AQABA, june Tabor

Topic 12FS 449 (CON/CW/PROJ)

{73) 1N MY TRIBE, 10,000 Maniocs

Elekira EXT41 (W)

LIVE AND LET LIVE, Bobby King & Terry Evans

Special Delivery SPD 1016 (I/NM}

13} SORO, sdlif Keita

Sterns Africa STERNS 1020 (STERNS}

{5) LITTLE LOVE AFFAIRS, Nand Griffith WO MCF 3413 (R
1) THE FOREST IS CRYING, The Trio Bulgarke Hanmibal HNBL 1342 (CH)
) BUENOS NOCHES FROM A . . . Dwight Yoakam Reprise WX193 (W)

GET RHYTHM, ry Cooder

Warner Bros WX121 (W)

IMMIGRES, Youssou N'Dour

Earthworks/¥irgin EWY 10 {E)

12 1) THE ROAD TO ROUNDHAY PIER, The Rhythm Sisters Red Rhino LPB7 {I/RR}
13 {6 NO.2PATRICK STREET, Patrick Street Green Linnet SIF 1008 (W)
14 (19) ATLANTIC BRIDGE, Davy Spillane Cooking Vinyl COOK 009 (1/NM)
15 (1) RECENTLY, Joan Boez Virgin/Goldcastle VGC1 (E)
16 (7 DOWN IN THE GROOVE, Bab Dylan (BS 4602671 (€}
17 (30) BLUE SKIES BLACK HEROES, Ralph McTell Leala TPG/0 (SP)
18 (-} SOUBINDOOR, jali Musa Jawarg World Circuit WCB 008 (HRE)
19 @ ALI FARKA TOURE, Ali Farke Toure World Circuit WCB 007 {t/RE)
20 (28) THE CUTTER AND THE CLAN, Runrig Ridge/Chrysalis CHR16¢9 {C}
21 0) LIAM O'FLYNN, Liom 0'Flynn WEA Ireland LOF 1 (W)
22 () HOT CAJUN RHYTHM . .., Michoel Doucet & Cajun Brew  Special Delivery SPD 1013 (1/NM)
23 (1) PONTIAC, Lyle Lovett MCA MCF 3389 {F)
24 —} ARICHER DUST, Blowzabello Plant Life PLR 080 {/RT)
25 (277 LONESTAR STATE OF MIND, Nanc Griffith MCA MCF 3364 (F)
26 (26) THOKOZILE, Mohlathini & The Mahotella Queens Earthworks/¥irgin EWV6 (E}
27 1) HOT COOKIES, Variaus Antists Caoking Vinyl GRILL 002 (/NM)
28 () SHADAY, 0ira Haza WEA WX198 (W)
29 () AKWABA BEACH, Mory Konte Borclay/London 833119 (F)
30 1§ NORTH AND SOUTH, Gerry Rafferty Landon 828 089 02 (F}

The best selling folk and roots music LPs for August 1988,

compiled by FOLK ROOTS magazine (0252-724638) from

a national survey of specialist and general record dealers
———— e
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THE WONDER STUFF: It's Yer
Money I'm After Baby (The Far
Out  Recording Company/
Polydor GONE (X/CD) 5). An-
other scintilloting and wondrous
track from their invigoratingly su-
perb debut LP, The Eight Legged
Groove machine, and cnoﬁ'\er
blast of refreshingly spikey pop to
propel these reluctant stars
chartwards once more.

WESTWORLD: Everything Good
Is Bad (RCA BOOMT).
Westworld return with an expand-
ed line-up and a rivetting song built
on a sinuous rhythm with a thar-
oughly captivating chorus and
sﬁiced up by meaty guitar which
should start off their next phase on
a high note.

BLACK: The Big One (A&M
AM(Y) 468). After the enormous
success of his first LP, Wonderful
Life, Colin Vearncombe looks sure
to continue in the same vein with
this dramatic ballad, produced by
long-time colleague Dave Dix,

previewing his forthcoming second
LP, Comedy.

I___
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CROWDED HOUSE: Sister
Madly (Capitol/EMI (12)CL 509).
After ther success in the US it has
been a surprise that they hqve fail-
ed to break through here yet, but
this track from their highly acclaim-
ed Temple Of Low Men album is
catchy and up-beat enough to do
what their previously brilliant but
ignored Better Be Home Soon fail-
ed to do.

PET SHOP BOYS: Domino Danc-
ing (Parlophone/EMI  (12)RS
6190). Tennant and Lowe churn
out yet another single, their elev-
enth on Parlophone alone, record-
ed in Miami with producer Lewis
Martinee, no doubt in search of the
Miami Sound but it's just another
Pet Shop Boys hit.

Reviewed by Jerry Smith

l

THE PLANET WILSON: Reds no more

dynamic acoustic sound, should do
much to revive interest.

THE PLANET WILSON: Fly By
Night (Records Of Achievement
12 PLAN 1) These former Red
Guitars, having severed their con-
nection with Virgin, issue their first
independent release, and yet more
accloim is no doubt due for their
intricate blending of Eastern and
Western styles in their invigorating
and truly individual sound.

RED LORRY YELLOW LORRY:
Only Dreaming (Wide Awake)
(Situation Two SIT 54(T)). Mean
and moody stuff from the Lorries
as they deliver this atmospheric
ballad complete with croaking vo-
cal and pummelling bass line. Sure
to keep their fcns%mpp)c

BIG: Looking For Heroes (Virgin
VS(T) 1106). This Barnsley duo de-
liver an accomplished debut single
with a sparse, simple but very ef-
fective, spacious pop sound in
keeping with their name. Produced
by Richard Gibbs and re-mixed by
Bob Kraushaar, it could leed to bid
things!

[__
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GAIL ANN DORSEY: Wasted
Country (WEA YZ 194(T)). A
single that has been around a few
weeks but is well worth some atten-

tion as this London based Ameri- '

can delivers two superior slices of
richly soulful pop that shows great
potential.

THE JAMES TAYLOR QUARTET:
The Theme From Starsky &
Hutch (Urban/Polydor URB(X)
24). Previewing their imminent new
album, the James Taylor Quartet
whip up an irresistable jozz funk in-
strumental with the cicl of the JB’s
Fred Wesley & Pee Wee Ellis plus
acid rapper Galliano.

STEVE FORBERT: Running On
Love (Geffen GEF 45(T)). Litle
Stevie Forbert returns affer six
years away due to legal problems
with an LP, Streets Of This Town,
and this track from it, featuring his
compelling, gravelly vocals and

/.
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STETSASONIC: Talkin’ All That
Jazz (Tommy Boy/Breakout/
A&M USA(T) 640). Top New York
rap crew issue this stompin’ track

BLACK: Looking for the big one

MUSIC WEEK 17 SEPTEMBER, 1988

trom their In Full Gear album and
its loaping rhythm, warbling jazz
samples and hard rap should
prime the dancefloors in time for
their upcoming UK shows.

JESSE JOHNSON: Every Shade
Of Love (Breakout/A&M USA(T)
637). Minneapolis funkster and
former guitarist with the seminal
The Time outfit releases this re-
mixed version of the title track from
his latest LP which is on engaging
medium paced song that should
draw attention.

MICHAEL COOPER: To Prove
My Love (King Jay/Warner
Brothers W 8200(T)). Out of no-
where pops up this rather impres-
sive soul track, taken from his Love
Is Such A Funny Game, and with
its quirky Cameo style vocals and
punchy beat within a slick produc-
tion it could surprise if given the
right exposure.

[__
L JSTOCK I T
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\

PERFECT DAY: lJane (London
LON(X) 188). New West London
quartet serve up a slice of perfect,
squeeky clean light weight pop,
produced by Christopher Neil and
re-mixed by Ricki Wilde, full of
burbling synths and hooks that are
so cctciy they become irritating.
Pop fodder to keep your eye on.

RICK KELLY: Cry Baby (Blue
Moves SBM 1). Highly competant
and memorable so% rock number
from this US session musician,
whose credits stretch from Earth,
Wind And Fire to The Jets, but ulti-
mately fails og it falls between AOR
and straight pop.

ABDUL: Making A Million (In My
Corner Shop) (B.C. BBA 01T). Bi-
zarre send up of Bhangra pop cit-
ed as the revenge of the Asian cor-
ner shop owner. An engagingly
funked up track, heavy on the East-
ern elements, that could well see
Abdul laughing all the way to the
bank!

THE QT ZER cHART
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by Dave Henderson

THE MCTELLS continve to
weave their bizarre surreal
imagery around the world
with @ new seven inch, five-
track EP with a special hand-
screen-printed fold-out
poster. Titled Wind Up, it's full
of quirky pop and is available
through Fast Forward and
the Cartel. More maniacs on
the loose include Spizz,
who's now become Spizx
Orbit ond he debuts for
Plastichead a new 12-inch
called Love Me Like A
Rocket, while The Dwarves,
from the States, encourage us
all to Lick It on their seven
incher from Ubik (again
through Backs, as is .. .). The
Cas Carmmaby Five, a
squeaky-clean bunch of com-
fortable chaps who have
their debut LP, the interesting-
ly tiled Mr Morris’ Funeral.
That's on the Backs label it-
self. Canadian electronic duo
Psyche are not on the Backs
label but Backs will be distri-
buting a cassette-only release
of their doom-ladened ex-
periments titled Unleashed.

THE COCTEAU TWINS re-
lease their excellent new LP,
two years since the last one,
on the 4AD label through the
Cartel this week. Titled Blue
Bell Knoll and with a hoard
of exuberent press expected
it's sure to be a guaranteed
big seller. It's released on vi-
nyl, cassette and CD and DAT
cassette {for completists only)
and has a rather stunning
sleeve too. Fields Of The
Nephilim also release a
new album, which should at-
tract major league attention.
Titled The Nephilim, i¥'s on
Situation Two through Rough
Trade and the Cartel and it
features an elongated piece
which should impress fans
and foe alike.

THE GEE St label has done
o deal with US label Warlock
ond has picked up the UK

rightt: to The Jungle
Brothers’ debut LP Straight
Out To the Jungle which will
gain a domestic release as
soon as they can get it over
here. The album contains the
house anthem I'll House Ya
and it'll be available through
Rough Trade and the Cartel.
Restless release a new LP
tiled Beat My Drum on the
Madhouse rcbel through
Southern Record Distribution,
and Pinnacle have picked up
an album by The Bears called
Rise And Shine, which fea-
tures  guitarist  Adrian
Belew, who has played with
Bowie, Zappa, Talking
Heads and everyone else in
the world too no doubt. The
Train Set, who claim to be
not particularly good looking
but filled with jolly ‘good
songs — or something like
that, release a 12-inch called
She’s Gone on the Play Hard
label through Red Rhino and
the cartel ... and before you
ask, no, it's not the Hall And
Oates/Tavares number.

MUMBLIN’ RECORDS iis such
a great name that they're
bound to be releasing tor-
rents of swingy discs. First up,
this week anyway, is a mini-
album from The Staycase
which, with spelling-ease, is
self-titled. Billed as six Psy-
chotic garage grunge gems,
| think we -can all foresee a
great future for this enter-
prise. Perhaps, Ramblin’

would be a good offshoot
name, too! Anyway, that's
through Fast Forward and
the Cartel, as is The Thanes
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HENRY ROLLINS, back with a new band, roars
approval at The Cocteau Twins, Liz Frazer

mini-LP, Hey Girl! +6, we can
assume features the title track
plus six other similarly blister-
ing beat tracks. That's on
DDT, while Round Black Rec-
ords (yes, it's a great week for
label names) have a seven-
inch from The Galley
Slaves (again through Fast
Forward and the Cartel) call-
ed Jack In Box. It's an EP
which the people with a biro
at Fast Forward claims gives
"Johnny Cash a kick on the
ankles”. OK?

BENNY PROFANE release a
seven-inch, 12-inch and CD
single of Rob A Bank on
Ediesta through Red Rhino
and the Cartel, further fuel-
ling the promise of a large-
sized deal to some point, and
Borghesia — an Eastern
bloc combo — have an al-
bum and CD version of their
Escorts And Models released
on Play It Again Sam
{through Red Rhino} which
should impress their ever-
blossoming cult following.
Chumbawama have a 100
song double album called
100 Songs About Sport
which is to coincide with the
Olympics. It's on their own
Agit-Prop label and is, again,
through Red Rhino and the
Cartel. Ex-Black Flag man,
Henry Rollins emerges with
a new band and an album
called Life Time on Funda-
mental through Red Rhino
and Fundamental  submit
Savage Republic’s live al-
bum, Trek, to cassette and
their new album Jamahriya to
CD.

Today
the

'world...

Matthew Cole
Womad’s successes

charts

THIS YEAR'S world music ex-
plosion has given a new high pro-
fle to pioneering organisations
such as Womad. Witness the pub-
licity surrounding its August festival
— a far cry from the low-key aof-
fairs of previous years.

As well as the two British events,
Womad also ventured abroad for
the first time this year with festivals
in Denmark and Canada.

"“It's like any small business that
finds its place in o market,” says
Womad artistic director, Thomas
Brooman, “‘one day you turn
around and it's happened but it's
hard to say when or how.”

Brooman aftributes a lot of the
credit to the bending together of
various labels last year to give birth
to the World Music tag. "It was just
a way of gefting record browsers
to know what they were looking
for,” he says, remembering the
days when stores would stock
Asian or South American music in
its African section for want of any-
where else.

Womad's events, like its records,
have always been about contrast,
and this year’s festival bill was no
different with artists like the Muslim
devotional singer Nusrat Fateh Ali
Khan appearing alongside the
likes of much-lauded CBS funksters
Ellis Beggs And Howard.

The ?irst day headliners ot St
Austell, The Proclaimers, typify the
musical blend ond  cross-
fertilisation that makes Womad
such a fascinating proposition. The
Reid twins’ broncr of Jockabilly,
while fiercely celtic, owes as much
to the musical heritage of Tennes-
see as that of Auchtermuchty.

"Yomo Toro is another living
example of these contrasts,” says
Brooman. Toro is a virtuoso of the
Cuattro, a Puerto Rican 10-string-
ed ukelele. He plays in the Jibaro
style of the Puerto Rican indians but
adds here and there o touch of
sales or flamenco as reels of notes
tumble from his cuattro.

Similarly Malion guitarist  Ali
Farka Touré plays in a style that
combines African rhythm and mel-
ody with the legacy of John Lee
Hooker ond MempZis Slim.

One of the weekend's most rap-
turous receptions was for the Pakis-
tani Qawwali singer Nusrat Fateh
Ali Khan, a Kershaw favourite who
is also featured on the soundtrack
of the film Sammy And Rosie get
Laid, and is described by Peter
Gabrie! as "the owner of one of
the world’s most amazing voices.”

Until recently he was the only
artist to have recorded an individ-
ual LP for Womad's label. But fol-
lowing its separation from the or-
ganisation to become an indepen-
dent concern, Womad records has
recently issued three new LPs by
single acts.

Label director is Amanda Jones,
whose first job ot Womad was to
research and compile the Talking
Book series, continent by continent.
They have recently been re-

ALl FARKA Toure: Africa meefs the
blues

packaged and reissued as An In-
troduction To ...

The collective approach is being
dropped in favour of marketing in-
dividual acts. “This year we have
put out records by three African
acts just because they were the
bands we were working with and
it seemed to fit.

Jones is now masterminding a
programme of releases taken from
recordings made at this year's
events or at Peter Gabriel's Real
World studio in Wiltshire.

Among this year’s new LPs is one
by Guinea’s Fatala, whose
astounding rhythms combine blues
jozz and pop in a heady brew of
donce music.

But the African star of the week-
end was the charismatic Remmy
Ongala and his Orchestre Super
Matimila. Remmy's beautiful soulful
vocals blend with the Caribbean-
flavoured Soukous of his band to
create a sound that could take Afri-
can music to new chart heights.

The Womad Ongala LP is taken
from a poor quality Tanzanian re-
cording but Jones is confident that
the recordings made this year will
justify her claim that Orchestra
Matimila have been “the sensation
of the summer.”

Womad's next release could
also stretch the market. it is the
soundtrack to The Last Temptation
Of Christ. Largely the work of Peter
Gabriel, it inc?udes tracks by Fatala
and Nusrat Fateh Ali Khan, whose
forthcoming second Womad LP
could receive a boost from the ex-
posure.

"For his second Womad LP
Nusrat wanted to do something
with his new white audience in
mind. It was recorded at Real
World and he added guitars for
more appeal in the west,” says
Jones.

Currently Womad is distributed
through Revolver and The Cartel,
but whatever its future, it has al-
ready proved that there is an en-
thusiostic oudience for its live
events. And there are other opti-
mistic signs too. With the likes of
Youssou N'Dour promoted to the
arena stage alongside Peter Gab-
riel on the Amnesty World tour,
Salif Keita enrapturing the oudi-
ence ot the Mandela event at
Wembley and Mory Kante finally
seeing chart action here with Ye Ke
Ye Ke after topping charts in Eur-
ope, African music’s star at least is
still in the ascendent.

Brooman is planning eight sum-
mer events for next year. “They
can only get bigger and better,”
he enthuses. “This one at St Austell
could have sold four or five times
over.” Today the world, tomor-
row...
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TOP TWENTY 12" EPs

Cat. No.

SFPS033*
SFPS049
SFPS039*
SFPS054
SFPS020*
SFPS027*
SFPS009*
SFPS053
SFPS048
SFPS050*
SFPS043*
SFPS013*
SFPS001*
SFPS004*
SFPSO018
SFPS028
SFPS051
SFPS052
SFPS044
SFPS002*

Position

. JOY DIVISION 1I

. NAPALM DEATH

. NEW ORDER Il

STUPIDS

. THE BIRTHDAY PARTY

. BILLY BRAGG

. THE WEDDING PRESENT
INTENSE DEGREE

. EXTREME NOISE TERROR
. THE CURE

. SYD BARRETT

. JOY DIVISION

. NEW ORDER

. STIFF LITTLE FINGERS

. THE SPECIALS

. THEFALL

. BONZO DOG BAND

. THE NIGHTINGALES

. BUZZCOCKS

. THE DAMNED

1

2
3
4.
5
6
7
8.

* Also available on CD

Distributed by Pinnacle
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A sound hase for sales

by Nicolas Soames

THE DECISION to establish as
wide an infernational base for
Virgin Classics as possible is be-
ing maintained both in terms of
sales programmes ond record-
ings schegules and contracts.

Since the summer launch in
the UK, the compony has ap-
pointed label managers in West
Germany and France, and are
considering part-time appoint-
ments in other countries, includ-
ing Canada and ltaly where
so?es have been partficularly en-
couraging.

The US launch is now fixed
for October 4, and Douglas
Currie, who worked for Tower
Records for many years includ-
ing a posting as classical’ man-
ager in Piccadily Circus for a
wiile, is the new Virgin Classics
manager in New York.

Though the US launch will not
compete with the Richard
Branson rozzmatazz in London,
the label is expected to do well,
with Britten’s ‘American’ operq,
Paul Bunyan, likely to head the
sales figures.

But the huge potential of the
Japanese market has yet to be
tapped. Kathy Copisarow, Vir-
gin general manager, flies to
Tokyo this month to prepare for
a November/December launch,
encouraged by the sales figures
of the initial release which di-
vides almost equally between

the UK and the rest of Europe.

“Only Germany has been a
bit slow, but we are sure that will
pick up as we move towards
Christmas,” said Copisarow.

Although Virgin has already
revealed a strong interest in So-
viet artists — with the Borodin
String Quartet, and, in Septem-
ber, Rachmaninov’s Piano Con-
certo No 1 coupled with the
Paganini Rhapsody played by
Mikhail Pletnev (VC 790724-2
and on tape/LP), it has unex-
pectedly signed a co-production
deal with Supraphon of Czech-
oslovakia.

The Czech conductor Libor
Pesek, recently appointed prin-
cipal conductor oF the RoyorLiv-
erpool Philharmonic, is also the
conductor-in-residence of the
Czech Philharmonic. He is to
undertake a cycde of adll
Dvorak’s Symphonies shared
between the two orchestras.

The works will be released on
both labels, but with Supraphon
catering exclusively for the East-
em-bloc countries, and Virgin
Classics exclusively for Westemn

countries. It begins with Dvorak’s
New World Symphony, coupl-
ed with the Amencan Suite (VC
790723-2 and on tope/LP). It
is sponsored by Lever.

The cycle will be contained on
eight CDs, with couplings, with
the first four released within 12
months.

Copisarow pointed out that al-
though the first two Virgin Classics
releases were dominated by unusual
issues, the next two or three will con-
centrate on more popular reper-
toire. Thus in September, there is
also Elgors Enigma Variations
coupled with In The South, with the
RPO conducted by Andrew Litton
(VC 790727-2 ond on tape/LP);
and Mendelssohn’s Symphony No
4, The lalion, coupled with the
Overture and Incidental Music to A
Midsummer Night's Dream which
contains the fomous Wedding
March.

This will provoke great critical in-
terest, for it is performed for the first
fime on authentic instruments, with
the Orchestra of the Age of En-
lightenment conducted by Sir Char-
les Mackerras (VC 790725-2 ond
on tope/tP). It oppears on the
Veritas series.

COMPACT

DIGITAL AUDIO

T 3 HOTQTY NIGHTS, Yarious

Vertigo/Phonogram
2 2 TRACY CHAPMAN, Tracy Chapman Elekiro
3 - RANK, The Smiths Rough Trade

-~

1 THE AIRST OF A MILLION KISSES, Foirground
Antract. RCA

S - — AND JUSTICE FOR ALL, Metalika
Vertigo/Phonogram

Stylus
Epic

11 RAP TRAX, Various
5 BAD, Michae! Jackson
4 BEST OF EAGLES, Eagles

9 1DOL SOMGS: 1 OF THE BEST, Billy idol
Cheysalis

Asylum

o [ca [~ |0

10 10 TANGO IN THE NIGHT,
Heetwood Mac Womer Brothers

It 8 TWICE THE LOYE, George Benson Warner
Brothers
12 - OUT OF THE WORLD, furope Epic

13 13 CONSGIENCE, Womock & Womack 4th &
B'Way/lsiand

14 & 30 GOOD, Mica Paris 4th & B'way/lsland

15 12 DONY BE AFRAID OF THE DARK, Robert Croy
Band Mercury/Phonogram

16 20 GREATEST EVER ROCK ‘N’ ROLL MIX, Yarows

Stylus

17 7 KYLIE, Kylie Minogue PWL
18 14 BROTHERS IN ARMS, Dire Stroits

Vertigo/Phonogram

19 - PURPLE RAIN (OST),

Princa/Revolution Wormer Brothers
20 - PEEPSHOW, Slowxsie/Banshees
Wonderland/Polydor

Compiled by Gallup ror the
BPI. Music Week and BR(: © 1987
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Decca is going to
San Francisco

DECCA HAS initiated a new pari-
nership with the San Francisco Sym-
phony Orchestra aond Herbert
Blomstedt with the infention of es-
tablishing the kind of rapport that
has made the Decca/Montreal
SO/Dutoit relationships such a suc-
cess in the orchestral showpieces
repertoire.

Blomstedt and the SFSO appear
on two Decca recordings in Septem-
ber. Hindemith’s Mathis der Maler,
coupled with the Symphonic Meta-
morphosis and Trauermusik (CD
421 523 ond on tape/LP); and
Nielsen’s Symphonies Nos 4 the In-
extinguishable, and No 5 (CD 421
525 and on LP/tape).

The recordings were made in the
home base of the SFSO, the Davies
Hall, widely regarded as one of the
finer modern concert halls in the
USA, with a unique system of ban-
ners that can alter the reverberation
time of the hall.

Though not considered as one of
the leading US orchestras for some
time, the amival of Blomsted four
season ago and the concentrated

BLOMSTEDT at work

work he has done with the orchestra
in recent years has made it one of
the most widely watched combino-
tions on the confinent.

Trinity blessed by Conifer

CONIFER has signed Trinity College
Choir, Cambridge, under its director
Richard Marlow, to a five year con-
trad covering a wide range of
choral music from Bach to Poulenc.
Although there are a relatively
large number of good choirs active
at the moment, David Bamard,
Conifer classical marketing man-
ager, believes that Trinity has some-
~thing special to offer, and cites the

first recording as an example.

It is the Complete Unaccompan-
ied Sacred Choral Music of Poulenc
{CDCS 151 and on tape) which is
released this month.

The Conifer label now has some
20 titles, and four more are ex-
pected to be in the shops by Christ-
mas, including the second volume of
Faure piano music played by
Kathryn Stoft.
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Sarah Davis
meets Adrian
Sherwood — a
man whose
cult status on
the indie
scene borders
on the
fanatical

DRIAN SHERWOOD is a
happy man. His cult
status  among  the
cognescenti on the

undergraund/indie scene borders
on the fanatical and he feels he is
working with the world’s best
rhythm sections in reggae (Dub
Syndicate} and funk/hip  hop
{Tackhead). Reggae legend Lee
“Scratch” Perry has produced all
his own albums except Time Boom
De Devil Dead — producer Adrian
Sherwood.

Sherwood and partner Kishi run
the ON-U Sound label from their
home in East Ham. Adrian handles
soundshaping and production for
Dub Syndicate, Singers And
Players, Mark Stewart And The
Maffia and the other occasional
aggregations on the label, and the
multi-talented  Kishi plays key-
boards on some releases, takes

heize and designs sleeves for re-
easus, even handles boring stuff
like thv. accounts, T-shirt mail-or-

Portrait of a

der, etc. Despite his impeccable
reggae credentials and esteem as
o producer, he is perhops still most
widely known far remixing
Depeche Mode’'s People Are
People, for Mute in 1984.

Sherwood has recently returned
from an exhausting US tour with
Tackhead. This was the third time
out for Tackhead, and wherever
they'd played before they returned
to a sell-out audience. “And when
we go back again, everywhere we
played this time will be sold out,”
states Sherwood.

Interestingly, most of the audi-
ences were white: Sherwood says
“black kids tend to go to the turn-
table stuff”. Tackhead consist of
Keith LeBlanc, Doug Wimbush and
Skip McDonald, luminaries of New
York's seminal rap label Sugarhill,
with Sherwood at the mixing desk,
so maybe thase kids missed out this
time.

ON-U Sound is geared up for
a spate of releases. Vacuum Pump-
ing by Singers And Players was re-
leased towards the end of July and
with all the classic Sherwood hall-
marks — gutwarming, sensual bass
and otherworldly snare drum
sounds — i¥'s good, very very
good. Coming this manth and next
are four singles, featuring artists
like Keith LeBlanc and African
Headcharge. He's also working on

a Mark Stewart And The Moffia LP.

Sherwood began in the business
by selling reggoe records out of
the back of his car when only 17.
He progressed through a variety of
reggae record labels, beginning
with Carib Gems which put out
“some brilliont records like Black
Uhuru and Prince Far-I”. On the P
& M label he began his association
with Lee Perry. ON-U Saund was
born in 1981. He says: “ON-U
Sound is a vehicle to put out a lot
af records that majors wouldn't
touch, like African Headcharge
and Dub Syndicate. I'm going to
open an office again now so | can
have more young singers and pro-
jects going through, but the press-
ure then will be to be more
businesslike, to draw up contracts
and have a 365-days-a-year op-
eration going. But | don't know if
| really want that.”

Sherwood puts his operation’s
obscurity down to the lack of any
visible front persons, so now he is
endeavouring to “take our good
reputation and make a lot of the
artists a little bit more visible”. Sher-
wood is also committed to produc-
ing a quality product. As he says:
“We want to stay an independent
lobel. We don't have much in com-
mon with any of the majors or with
a lot of the independents.

“The majors and major distribu-

Lo

ADRIAN SHERWOOD (right) ond Bonjo of African Heodchorge: ‘We

wont to stoy independent’

tors want total control and I'm just
not interested. Many of the
independents use the Cartel, we
use Southern and I'm selling more
records now than when we were
with the Cartel because we're get-
ting special oftention from the
people who run Southern. It's the

best for us right now. We own our
own rights, we're in a healthy posi-
tion and next year we'll put loads
of the material that's most in de-
mand on to compact disc, and all
that sort of tacky stuff. | feel quietly
confident. Nothing to be too
ashamed of!”

BATHTENA

00

PO

WET WET WET

B

8R0S

OFFICIAL CALENDAR 1989
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GALENDAR EXGIUSIVE

Dificial Rock and Pop Calendars for 1939

IRAT] D EY

OFFICIAL

1989

CALENDAR

BEWARE OF POOR IMITATIONS. THESE ARE THE BANDS'ONLY FULLY LICENSED CALENDARS FOR WORLDWIDE DISTRIBUTION. AVAILABLE FROM
SELECTED WHOLESALERS OR DIRECT FROM ATHENA. CONTACT ALEX KENNEDY AT ATHENA INTERNATIONAL, P.O. BOX 918 EDINBURGH WAY,
HARLOW, ESSEX CM20 2DU. TELEPHONE NO. 0279 641125. TELEX 817247. FAX NO. 0279 635672.
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ANT TO tour in
style2 To play
better venues,
with better fa-
cilities, and deal with people
who really understand wﬁot
on-the-road rock’'n’roll is all
about? Then go West young
man — about 3,000 miles, in
fact, to America! To the land
of the big gig, the bigger
buck and the “right attitude”.
To some extent, it's true.
The US does often seem to
offer the touring band a lot
of what is lacking in the UK
— from a generous supply of
venues of all sizes, to decent,
reasonably priced hotels on
every corner, to a magnifi-
cent transport system, to as
much of the highest hi-tech
equipment you are ever likely
to need ... and the people to
organise the lot into a nice,
neat package for you and
wrap it up as you'd like it.
In fact, the only area
where the two countries seem
to achieve parity is in ticket
prices. But is the US really
that much better than the UK.
The answer to that de-
pends to some extent on your
point of view — whether
from that of the international
million-selling superstar, the
“testing the water”, first time
in the US virtual unknowns, or
one of several positions be-
tween those two poles.
And your position on the
fame/ pulling-power ladder
affects not only your overall
view, but also the order of
our priorities — what might
Ee a major headache for one
is insignificant to another.
For Robbie Williams, vet-
eran of tours with the likes of
Stevie Wonder and T. Rex,
and currently production di-
rector for Pink Floyd's
massive (the largest produc-
tion ever undertaken on the
road) excursion around the
biggest venues the planet has
to offer, the major difference
between the UK and the US,
particularly on this tour, is the
somewhat obvious one of
venues.
He points out that just

... UKvUS
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Is America really that much
better to tour than Britain? Paul
Henderson finds that in rock 'n’
roll money shouts

about every large American
town/small city ?105 either a
college football stadium that
will hold 50-60,000 and a
10-15,000-seater indoor
arena. But it's not just the ca-
pacity of the venue that
makes the difference.

“Most,” he says, “have
been built in the last 15-20
years — and even the older
ones have usually had a ma-
jor re-fit, with good stage ac-
cess, good house power, efc
— and on the whole they've
usually borne in mind things
like truck access and a quick
turn-around from, say, a
hockey game to a rock con-
cert cndgthen to ... a circus
or whatever. And they've got
the in-house team and a sys-
tem that enables them to
make the transformation.”

The problem with the UK
{and Europe), at this level of
touring, is that with venues of
this size you are usually look-
ing at football stadiums,
which were specifically de-
signed to get 22 men and a
football on to the field, and
nothing else. Hence there are
going to be even the most
basic of problems.

“At several places that we
did in Europe we had to get
tunnels dug out so we could
get eight-foot high staging
gear through doors that were
only six feet high,” he says,
with a shrug of the shoulders.

{(Even Birmingham’'s NEC,
which he descrﬁ)ed as "fan-
tastic for most shows,” has a
problem with the height of its
roof, and can’t even take the
indoor version of the Floyd
show).

“The facilities over here
are just not geared-up for it.
Also they don't encounter the
‘problem’ regularly enough
to have worked things out. |
think that's got a lot to do

" with it.”

It is indeed an indication of
the severe lack of large
venues in the UK when you
consider that the number of
British venues to take Pink
Floyd's show numbered a
rather pathetic two (Wem-

-venues the ban

On the road ...

THE Floyd on stage ... only two British venues could accommodate their outdoor show.

bley and Manchester’s Maine
Road), yet even playing such

crccn still do
a four month tour of the US
without hitting the same city
twice.

What about American pro-
moters¢ Do they differ that
much in approach from their
British counterparts? Is it true
to say, as someone once re-
marked, that they are “more
clued-up'?

The facilities over
here are just not
geared up for it’

”| don’t know if that's strict-
ly true. Once again it's be-
cause America being the vast
area that it is, you usuall
have promoters that looz
after various areas, and
either run it through local
promoters or whatever. But
they are familiar with their fa-
cility. They use that facility a
lot, and they have a team of
people who know it back-
wards. And there is a lot big-
ger flow of major acts going

round over there.

“This year at Wembley, for
instance, they've got six
Michael Jackson shows, Nel-
son Mandella Day, one
Springsteen, two of ours, and
Amnesty. In America there's
a lot more traffic coming
through.”

Talking of traffic, there's
the previously mentioned
magnificent US road network
to consider, which goes at
least some way to compen-
sating for the often extremel
long distances (by a BritisK
tour's standards) between
shows.

On the last leg of Floyd's
tour they were actually doing
some 1,000 and 1,200 mile
drives between gigs. And
even though they o?so have
a 55 mphgrimit that is appar-
ently “pretty rigorously en-
forced,” if those distances
had been on the equivalent
of the M1 . .|

On the topic of somewhere
to rest a weary head after
one of those energy-sapping
drives — hotels, RoEEie's
opinion is that while the UK
isn't too bad now, the major
difference in America being
not so much that good hotels
come cheaper, but that the
are more consistent, wit
most cities having a Four
Seasons, Inter Continental or
other good five-star hotel,
and also a good Holiday Inn
or Quality Inn.

“The Four Seasons/Inter
Continental-type are design-
ed for businessmen, with a

shit-hot ‘phone system and a
really good message service,
and those are the things you
really need. You don’t want
to check-in to a five-star hotel
and find that you can't dial
direct from your room, which
happens — a lot in Europe
and sometimes ‘in Britain.”

Audiences, it seems, are
the same on both sides of the
Atlantic — that is, in the sense
that they both differ. Here we
have the difference between
English and Scottish, or those
on opposite sides of the cur-
rently talked about ‘North-
South divide'.

Such differences would ap-
pear to be echoed by New
York audiences, which Rob-
bie describes as “fairly staid”,
and their  over-the-river
neighbours in New Jersey,
who go mad.

‘You don’t want
to checkinto a
five-star hotel
and find that you
can’t dial direct
from your room,
which happens a
lot in Britain.’
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The SECC has
enough seats for
three people.

Tina Turner,
eorge Michael
and Shirley Bassey,

Big names demand big halls.

And since 1985, top acts like Tina Turner, George
Michael, Shirley Bassey, Whitney Houston, Simple Minds,
Bryan Adams, U2 and Peter Gabriel have all found the
SECC remarkably accommodating.

With our five flexible halls (and our vast experience)
we can take audiences of up to 9,500 in various seated
and standing configurations.

MUSIC WEEK 17 SEPTEMBER, 1988

We can attract audiences, too. After all, the SECC
sits at the heart of an eager, hungry market of four
million people.

So if you want a spacious, adaptable venue, think
big. Get in touch with Carl Martin, Events Sales Manager
at the SECC, Glasgow G3 8YW,  Scottish

or Telephone 0412433000, Xhibition+
Fax: 041-226 3423, Contoo

PAGE 33




Put your shirts on the ra

They’re a
blessing at
present time
— but how
profitable is
the humble T-
shirt? Lloyd
Bradley
investigates
and gefts the
answers down
toaT

UST LIKE the “non-

books” that crop up

every Christmas you

know, How To Be A
Complete Bastard or The
Funny Side of Mothers-In-Law
— T-shirts printed with pop
groups’ names can be a bless-
ing at present time.

They're worth their weight in
gold it you're spending the fes-
tive season with somebody
else’s family and you've got to
get "sometZing for the kigs" —
after all, judging by the tour re-
ceipts, who doesn't like Mich-
ael Jackson? By adding a
couple of such garments to
their gifts-to-buy list of records
and CDs, the very lazy can
save a trip to Hamleys and go
“through the card” at the
Megastore, or the over-gener-
ous can fill any number of
“stockings” with Bros, Iron
Maiden or Public Enemy re-
galia.

Just as the traditional wallet-
tightening run-up to Christmas
brings a sharp increase in al-
bum sales — last year, twice as
many albums were certified
Gold in November/December

AN\
ARTISTS
MERCHANDISE

in association with

LEVENDIS

ENTERPRISES LTD.

THE QUALITY MERCHANDISING
SERVICE FOR PROMOTIONS
AND BANDS

— Top earning tour merchandising deals for

bands.

— Nationwide Retail Distribution.

— Top guality Printing and Design on all
garments. Appointed official UK Hanes

Printer.

— Leading suppliers of printed or plain baseball

caps.

— NEW IN: Top selling range of psychedelic
and acid house T-shirt designs.

FOR SERVICE AND QUALITY THAT IS
SECOND TO NONE

CALL: ROB, ANDY OR NICK

R/0,251-255 ACTON HIGH ST.

LONDON,

W3 1BY

01-993-8978 - 01-992-7659
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than in Spptember/October
(36/18), wiih almost one-third
of the albuis bought during
this spell given as presents —
so the statistics for rock mer-
chandising take a brisk upward
turn.

But surprisingly while a na-
tion of shopkeepers conga-
lines down to the bank, these
steep climbs on the T-shirt re-
turns graphs raise little more
than a ripple of excitement
among the purveyors (licence
holders, manufacturers, whole-
salers and retailers) of rock
merchandising. This busy per-
iod, it seems, might be enough
to sponsor the office party, but
it certainly won't underwrite
winter in the Bahamas.

Although the four-week period
before Christmas brings the year’s
highest day-to-day turnover of re-
foﬁ T-shirt sales, it is simply too short
a time fo make any massive impact
on the overall balance sheet. Acme
Total Merchandising — the coun-
try’s largest, most comprehensive
operation — reports that in De-

cember 1987, it doubled the busi- -

ness of October and November
combined, but, according to licens-
ing executive Peter Collins, it was
“a period of intense, rather than
sustained, buying and that simply
doesn't last long enough.”

The real bonanza period for mu-
sic merchandising sales — in the
London megastores — is summer,
when the massive influx of tourists
to the capital keeps tills ringing al-
most constantly between Easter
and September. Apparently, mer-
chandising for the British and
American acts that dominate Euro-
pean charts is much less widely
available on the Continent,and,
quite bizarrely,many young visitors
seem to be labouring under some
misapprehension that London still
“swings”. Thus a Pet Shop Boys,

Madonna or Motorhead T-shirt is
liable to be well above the St Paul’s
snow-shaker on the shopping list.
Not only are tourists “pre-plan-
ned” rather than “impulse” buyers
of pop paraphernalig, but it seems
they are also more likely to wear
their newly-purchased garments —
their British counterparts tend to re-
serve them for the act’s concerts or
Mediterranean package holidays.

‘Many young
visitors labour
under the
misapprehen-
sion that
London still
swings’

Indeed, large record stores such
as HMYV or Virgin will make a much
bigger deal out of pushing T-shirts
in summer than at Christmas. Store-
retailed merchandising is, after
after all, a by-product of the much
more profitable business of selling
albums, and is therefore hardly a
major consideration in December
when Eurythmics, Bryan Ferry and
Georges Harrison and Michael
have new LPs out.

However, the traditional tailing
off of album sales from July to Sep-
tember means this temporary mar-
ket for merchandising can be easily
accommodated. With both big sell-
ing keen-to-make-an-impression
acts loath to release while so many
punters are on holiday, display
space is not ot such a premium,
and an enticing arrangement of T-
shirts near the door makes it liable
to pull in tourists, who then, hope-
fully, will spend a few quid “filling
the holes” in their record collec-
tions.

Naturally, merchandisers feel
that they get something of a raw
deal from the retail trade before
Christmas, when impulse buying
reaches a peak. They believe that
when “Granny goes to buy little
Johnny the Michael Jackson album
for Christmas, if the T-shirt was on
display next to it she’d probably
buy that as well”. This theory is ap-
parently borne out by merchandis-
ing sales returns from provincial
record shops. There, a presumably
less high-pressure approach to
selling records allows a bit more
shelf-space for T-shirts, and the in-
stances of these spontaneous dis-
plays of Christmas spirit are more
than merely “considerable”.

Consequently, “gearing up” for
Christmas among %‘ue merchandis-
ers is nowhere near the same scale
as it is among record companies,
where pressing plants are on over-
fime and sales forces are earning
commission of telephone number
proportions.

Acme’s  Collins  maintains:
“There’s no pre-Christmas panic at
Acme, mainly because October
and November are so slack. We
can produce for Christmas then,
just as during January and Febru-
ary — the year’s other slow period
— we print up stocks for summer
without stretching ourselves un-
duly.”

Neither does Acme over-tax its
creative department or design stu-
dio with demands for festive-type
merchandising. Special edition Def
Leppard bobble hats, Run-D,C
Christmas tree baubles or T-shirts
featuring Megadeth against a
Dickensian snow scene, Kylie
Minogue or Sabrina in revealingly
scanty Santa suits or Bono on a to-
boggan are definitely not part of
the plan for this or any other
Christmas.

“We wouldn’t do anything like
that unless, for instance, Bono spe-
cifically requested it — and | can't
redlly see him or anybody else
wanting anything as tacky as that!
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‘Granny goes to
buy little Johnny
the Michael
Jackson album
for Christmas, if
the T-shirt was
on display next
to it she’d
probably buy
that as well’

Of course we tie in merchandising
with a group’s current album re-
lease, so at Christmas we’ll be do-
ing a great deal of new stuff, but
that's only because there’s a lot of
new albums out. Redlly, it's nothing
more than we would do for a band
if they had an album out in the
spring or sumer. It's not unusual for
an act's summer tour T-shirt to en-
joy a slight revival at Christmas, but
that only ever serves to get rid of
any surplus stock — we wouldn't
reprint it for Christmas.

“l suppose the first step we've
taken towards doing something
special for the Christmas market, is
this year we're launching out entire
U2 catalogue (a collection of more
than two gozen garments, rangin
from Boy to The Joshua Tree), witl
some of them re-worked, under the
banner of The U2 Collection. But
we've been planning that for some
time, as even older U2 shirts are
constant sellers -the War tour T-
shirt (black, featuring the album’s
white flag) looks like going on for
ever.”

Acme conducts some 80 per
cent of its business with retail out-
lets, the tour merchandising side is
something it tends to work with
groups on — acting as advisers
and suppliers — and is therefore
less conversant with the seasonal
peculiarities in the country’s con-
cert halls, where, it appears, there
is much more scope for Christmas
cheer on the part of both buyer
and seller.

Adrian Hopkins of Adrian Hop-
kins Promotions, is essentially a tour
merchandiser, employing his own
sales force at venues that still per-
mit it (many — Wembley, The

Town & Country Club and the
Birmingham NEC included — now
assume responsibility for manning
the stalls and take a cut of the gross
take), rather than leave this up to
the group concerned. Hopkins is a
firm believer in the “event theory”
— that tours are the backbone of
merchandising sales, and the big-
?er the tour (the more media
uss/the larger the venue) the big-
%er an “event’ attending it is,
therefore the lucky ticket holder is
more likely to want a souvenir such
as an official T-shirt with the date
and place to prove he was there.

Although Christmas does not
compare, purely in terms of bums
on seats, with spring and autumn

" (the most popular tour periods) or

high summer (huge outdoor shows
and festivals), Christmas shows
tend to have their own special fla-
vour and therefore increased
“event” status. And, not surprlsmg-
ly, Hopkins’s firm reacts appropri-
ately.

At the larger venues, it's always
rather a big deal who plays in
Christmas week — preferably
Christmas Eve or the the night be-
fore. It's a bit of a status thing. It
happens in the smaller venues too,
their Christmas concerts are always
a party-type affair with a band that
might have hit it big but started out
in that area, or an act that's going
to put on an exciting show with the
accent on audience participation.

“Naturally, fans are eager to
buy at these affairs and we try to
enter into the spirit of the occasion.
We're doing the Queen Christmas
Party at Le Palais this year, and will
be doing a one-off shirt, complete
with holly and the like in the design.
Then there’s Lindisfarne, every
year they finish up ploymg any-
thing between five and 10 nights
at the Newcastle City Hall ad we're
doing a special shit for that,
white,red and green — traditional
Christmas colours — with snow on
the logo.

"“Any tour merchandiser will do
a lot better than average at Christ-
mas gigs, and even better than that
if he presents something that's got
a sense of Christmas about it. But
that said, it's certainly not the bon-
anza time of year it is for record
companies.”

The other main aspect of rock
merchandising, mail order, is, ac-

cording to the big firms, completely
unaffected by the festive season.
Fans who buy by post from press
ad or fan club literature buy when
a new range comes out, regardless
of what time of the year it is. Ap-
parently, little Christmas shopping
is done in this manner because the
ads are not high profile enough to
be seen by friends or relatives of
the devotee.

Although Hopkins points out he
will probably do big mail order
business on a Cliff Richard 30th
anniversary range this Christmas,
“that's because we've got an order
form insert going in an album that'll
probably sell a million, rather than
the time of the year”.

There is however, one hearten-
ing story to come out of music mer-
chandising at Christmas, and that
is of Gl %ol Frog, a small British
operation based in London and
New York. Primarily a printer and
supplier of tour programmes (the
Bntish are, for some reason, the
most avid buyers of tour pro-
grammes in the world), after wit-
nessing the amount of business
done %y both themselves and T-
shirt vendors at gigs last December
the company decided to expand
hoirizontally into “all manner of
rock paraphernalia  —  shids,
badges, posters . . . everything”. It
has spent much of 1988 getting a
foothold in this market, with a view
to consolidating its position during
the Chnstmas period. So, in spite
of it being largely business as usual
among the established T-shirt sell-
ers it appears that the “'spine-tingl-
ing” sense of anticipation usuo?ly
associated with the coming of
Christmas is not entirely lacking.

“Tour
merchandisers
do well at
Christmas gigs,
and even better
if he presents
something that's
got a sense of
Christmas about
[ of
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Pressing home the message

How do the
record
companies
rate the music
press and
which ones do
they feel are
imporiant in
getting the
message
across?

Robin Cobb
reports on
how
marketing
managers
promote their
acts and how
they work
through the
ad rate jungle

S MIGHT be ex-

pected, the record

companies’ market-

ing executives keep @
close and critical eye on the
music media. Equally under-
standably, if their colleagues in
public relations have any criti-
cism they tend to keep it to
themselves.

At A&M, marketing director
Jason Guy is willing to name
his favourites. In A&M'’s public
relations, Chris Poole says
diplomatically: “If any of the
magazines want to write about
our artists, I'm delighted.”

When it comes to which of
the consumer penodicals is
best at reaching specific target
audiences, Guy unhesitating
opted for Record Mirror for
what he described as the
“dark” market, and Q for the
"musically orientated, upward-
ly mobile”market.

With Record Mirror, he ex-
plains, “It is very easy to reach
the market for dark singles and
soul albums. It has a small cir-
culation but there is very litfle
wastage.”

He adds that Q was also cost
effective and has a good pen-
etration of the audience. But

for this market, it has to com-
plete for his advertising with
two national dailies, The
Guardian and Independent.

Q also scores well with him
for its professional sales ap-
proach in its media pack and
presentation of readership ma-
terial. With this he couples the
nome of Smash Hits. “They are
very good ot presenting their
magazines,” he adds.

Smash Hits is also his choice
for reaching the pop market
overall — “but ot A&M we
have very few pure pop prod-
ucts.”

Among the weeklies, “NME
is obviously the market leader,”
says Guy. "It virtually lives off
the street and it is a difficult pa-
per because when the environ-
ment isn‘t there it is like a fish
out of water. It has a new edi-
torial policy which is trying to
bland that out slightly because
the street isn't all that active just
now. Most bulk record sales
are coming from above the
line marketing.”

He adds: "But NME is a pa-
per | have always had a lot of
respect for because it does
stick by its guns and | think it
will be around for a long time.

It serves a need and we still use
it extensively.”

Which media to use is no
problem, says Guy. In the ap-

ropriate specialist area, he
lDoks at the circulation f|gures
and the editorial content.

Within budget confines, ad-
vertisement rates for the music
media are generally in line
with their circulations or market
penetration. “Smash Hits is the
only one you slightly baulk ot
when you see the costs but it
carries so much readership and
is so effective when you have
a major pop artist that you
can't really complain. But you
do think carefully because of
the costs.”

Editorial is as important as
circulation and readership fig-
ures, in Guy's estimation. “The
environment that you are put-
ting the advertisement in is all-
important. The advertisement
doesn’t sell a record, it informs
people the record is around. It
is radio and television expo-
sure that sell it.”

Jason Guy, of course, is the
customer. His PR colleague
Chris Poole is in the business of
seeking coverage and points
out that his answers to ques-
tions about the media have to
take that into account.

So in dealing with which
publications are best for vari-
ous types of reviews, he says:
“They are all effective for dif-

“The
environment
that you are
putting the ad
inis
all-important.
The ad
doesn’t sell a
record, it
informs
people the
record is
around’

ferent kinds of music.’

But he does admlt to having
his personal favourites when it
came to the most interesting
breadth of features. Q The
Face, Blitz and Record Mirror
all get his vote in their respect-
ive fields.

If he has a criticism, it was
that the music media generolly
carried out little investigative
regomng "l would like to see

it of ferreting, a more pro-
fessional | ourna?shc approach,
but they on ‘t seem to have the
resources.”

Asked which publications pro-
vided the most impact via their
front covers, he says: “All their
covers are quite good for their
various markets but | think Smash
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Hits looks great. Kerrang! is in
touch with its readership and NME
is appropriate, too, although to my
taste it looks a bit messy.”

For the launch of an artist in the
younger age group, he starts listing
Smash Hits, Number One, Just
Seventeen ... before saying he
would be delighted to be written
up by any music periodical. -

Poole feels that standards of
writing across the music media
tended to be patchy but Q gives
him the most pleasure.

Do the music media create
trends or follow them? “It is more
a matter of identifying new trends.
I don't think trends in music are cre-
ated by the media — but they can
develop and popularise them.”

Alan McBlane, Island label man-
ager, picks out Q as being a strong
force in the albums market. His
other choice is Smash Hits — “it
definitely works, has lots of colour.”

“The weekly music press have
their uses but they have a shrinking
market. It is harder to justify using
them now that there are a lot of
good dlternatives around. They've
lost their way a bit and as a result
lost their audience.”

On the question of which media
made the better presentations for
advertising, he is cynical. “Any aod
manager will find a way of making
his or her figures look better than
the others. They all present well
enough but it is up to us to make
the judgment.”

One piece of research he would
like to see the media carry out
among their readers is who is buy-
ing compact discs and where this
market is going.

On value for advertising money,

McBlane camments: “Everybody’s
rates are negotiable. A magazine
which is in trouble will give you
cheap ads and a magazine starting
up will offer special rates.”

RCA’s Paul Willioms says: “No-
body holds a candle to Smash Hits
for real pop music for the young
teenage market. It has a good, ex-
citing design, too. Publications like
Number One copy Smash Hits, but
don't succeed.

“Just Seventeen is good in the
younger group, too. For those a bit
older there is Ms. Such magazines
are publishing more and more
pop.” Blitz, he reckons, was the
rop periodical for those in their
ate twenties.

Q fills the gap for “classical-type
pop” but has to compete in the
yuppie market with the Indepen-
dent, Guardian and Daily Tele-
graph.

Commenting on the weeklies, he
says: “Melody maker and Record
Mirror are going down but still do-
ing a good job. NME is still very
credible although not what it was
in the Sixties. It tends to be much
more orientated towards indepen-
dent labels while the vast majority
of its advertising comes from the
majors. It is less politically orientat-
ed than it used to be.”

On advertisement rates, Wil-
liams claims that there are no bar-
gains. “Magazines heavily biased
towards o particular market can
?ive a higher number of readers
or your money. For instance,
Kerrang! has every reader who is
interested in heavy rock. With
something more general like Rec-
ord Mirror you are not going to
get as great o percentage.”
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RATABLE VALUES: ‘everybody's rates are negotiable’

He points out that Kerrang! has
additional competition from Metal
Hammer and Raw. "I think the mar-
ket will take them all but any more
and one will have to go under.”

In his experience, discounts can
be obtained by volume advertisers.
He is heavily critical of such extra
charges as ones for bleed. “Any-
body who charges 10 per cent
exira for bleed must be living in the
nineteenth century.”

He expresses reservations about
the in-store magazines issued by

some of the multiples. “An advertis-
ing salesperson E'om one of them
os?(ed me to take an ad for a rec-
ord which the multiple wasn't
stocking. The people who are run-
ning these magazines ought to
familiarise themselves with what
the stores are doing.”

A warning note for the music
press is that record companies such
as RCA are turning more to nation-
al daily and Sunday newspapers
with their advertising.

Finally, another public relations
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point of view. This is from indepen-
dent  Maggi  Farran, who
specialises in heavy rock accounts.
“You can’t get much airplay for
rock and so the press is particularly
important to us. There is a handful
of magazines which specialise in
heavy rock — Kerrang! Metal
Hammer and Raw, with a certain
amount of spillover into Sounds,
Melody Maker and NME.

“We need all of them. | would
be over the moon to have a front
cover on Sounds!’
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Distributor Codes

A—PRT 01-6403344
ACD—ACD 01-451 4494
ARAB—Arabesque 01-995
3023
BB—8ite Back 01-451 0379
BH—Blue Hat 0225 782640
BK—Backs 0603 624290
BMG—BMG 021-500 5678
BU—Bullet 08894 76316
C—CBS 0296-3951 51
CA—Cadilloc 01-836 3646
CH—Chorly 01-639 8603
CM—Celtic Music 0423 888979
CON—Conifer 0895 441 422
CP—Counterpoint 01-368 6636
CSA—01-960 8466
DIS—Discovery 067 285 406
E—EMI01-848 9811
F—PolyGram 01-590 6044
FF—Fast Forword 031 226
4616
FOL—Folksound 0203 711935
GD—Gordon Duncan
0467-21517
GOLD—S. Gold 01-539 3600
GS—Graphic Sound 0622
683196
GY—Greyhound 01-924 1166
H—HR Yoylor 021 622 2377
HM—Hormonia Mund) 01-253
0863
HOL—Hollywood Nights 0438
315533
HV-Hovasong 0634 43952
HS—Hotshot 0532 742106
+—Carte! Scotlond

o 226 4616
~—Cariel North

0904 641415
—Cortel Midionds

0926 496060
~—Cartet East

0926 496060
—Cartel West

0272541291
—Cortel South-East

01-837 4404
IRS—Independent Record Sales
01-850 3161 {Chris Wellard)
JETZ—Jettisoundz 0253 712453
J—lungle 01-359 8444
JS—Jetstar 01-961 5818
K—K-tel 01-992 8000
KS—Kingdom 01-836 4763
LIG—Lightning 01-965 9292
LO-—Londisc 01-522 2936
M—MSD 01961 5646
MMG—Magnum Music Group
0494882858
ML—Mainline 01-686 3636
NM—Nine Mile 0926 496060
O—Outiet 0232 322826
OR—Orbit=ne 01 9‘ R292
P—Pinnacle 0689 77144
PAC—Pacific 01 8 $4°0
PK—Pickwick 01-200 " “.{
PL—Prism Leisure 01-804 8100
PP—Probe Plus 051 236 6591
PROJ—Projection 0702 72281
PVG—Paloce Virgin and Gold
01-539 5566
PY—Priority 01-992 7021
RA—Rainbow 01-589 3254
RC—Rollercoaster 0453
886252
RE—Revolver 0272-541291
REC—Recommended 01-622
8834
RH—Rhino 01-965 9223
RL—Red Lightnin 037-988 693
RM—Record Merchandisers
01-848 7511
ROSS—Ross 08886 2403
RR—Red Rhina 0904 641415
RT—Rough Trade 01-833 2133
SiL—Silva Screen 01-284 0525
SO—Stage One 0428 4001
SOL—Soloman & Peres 08494-
3271
SP—Sparton 01-903 8223
SRD—Southern 01-889 6555
SSD—Silver Sounds (CD) 01-808
0833
STZRNS—Stemn’s/Triple Earth
01-388 5533
STY—Stylus 01-453 0886
SW—Swift 0424 220028
TB—Terry Blood 0782 620321
VFM—VFM Cassette Distributors

0296 437307

W—WEA 01-998 5929
WYND—Wynd-up 061-872
0170

Adist Title Lobel “LP* "MC” "CD" CatNos DealerPrice (Distributor] Music Category

ABBA THE HITS 3 Hallmark SHM 3241/HSC 3241 "MC"/PWKS 507 “CD" £1.82/3.65 (PK) Po

ADDERLEY, Cannonball JAZZ WORKSHOP REVISITED Landmark/New Note LLP 1303/LC
13032'CD" £4.29/6.95 {P) Jaz:

ADDERLEY, Cannonball THEM DIRTY BLUES Landmark/New Note LLP 1301/LCD 13012 "CD"

) Jaz
ADDERLEY, Cannonball BOSSA NOVA Landmark/New Note LLP 1302/LCD 13022 “CD" (P) G

A-HA INTERVIEW PICTURE DISC Tell Tales TT 1002/— £2.43 (WYND) SPoken Word
ASLEEP AT THE WHEEL WESTERN STANDARD TIME Epic 460985-1/460985-4 “MC” £3.g9 €
ountry

Dance/Disco

BENTON, Buster WHY ME? Ichiban ICH 1023/ZCICH 1023 “MC" £3.65 (Ag I

BILK, Acker LOVE SONGS Hallmark SHM 3239/HSC 3239"MC"/PWK
PK Jazz/MOR

(PK)
BLONDIE INTERVIEW PICTURE DISC Tell Tales BLO 1019/— £2.43 (WYND) Spoken Word
BON JOVI NEW JERSEY Vertigo/Phonogram VERH 62/VERHC 62 "MC" £4.29 (F) Rock

BOUTTE, Lillian LILLIAN Caligraph ZCLG 018 “MC" £3.45 (A)
BRAGG, Billy WORKER'S PLAYTIME Go! Discs AGOLP 15/CHR 1656 “MC"/AGOCD 15 “CD"”
£3.04/4.8g (@] Urban Folk

BREATHE ALL THAT JAZZ Siren/Virgin SRNLP 12/SRNMC 12 "MC"/SRNCD 12 “CD" £3.85/7.29

(E) Po
BROUGHTON, Edgar AS WAS THE BEST OF EMI CZ 134"CD" £4.85 (E)
BROWN, Bobby DONT BE CRUEL MCA MCF 3425/MCFC 3425 “MC"/DMCF 3425 "CD"£3 89/

7.29 (F) Soul
BULLET BOYS BULLET BOYS Warner Brothers WX 213/WX 213C “MC"/WX 213CD "CD" £3.85/
6.49 (W)
BURTON, Gary DREAMS SO REAL ECM/New Note 8333292 “CD" £6.95 (P) Jazz
CAVE, Nick & The BAD SEEDS TENDER PREY Mute STUMM 52/CSTUMM 52"MC"/CDSTUMM

% ock
CHESTERFIELDS, The CROCODILE TEARS Household HOLD 4LP/HOLD 4CD “CD" £3. 65/6 dz
I/RE) Rocl
CLAYDERMAN, Richard FROM THE HEART Contour CN 2093/CN 42093"MC" £1.82 (PK)  MOR
COCTEAU TWINS The BLUE BELL KNOLL 4AD CAD 807/CADC 807 “MC"/CAD 807CD “CD"/
CADT 807 “DAT” £3.65/6.50/12.95 {I/RT) Rock
CODONA CODONE 2 ECM/New Note 8333322 "CD" £6.95 (P} Jazz
CONLON, Blit WOMAN YOUR LOVE Etude/Priority ETLP 188/ETCAS 188 “MC" (PY/BMG)
COX, Derek THE MAGIC OF ANDREW LLOYD WEBBER Horotio Nelson CSIV 1113 “MC"/CDSIV
1113"CD" £3.34/4.86 (A) MOR

ENYA WATERMARK WEA WX 199/WX 199C “MC"/WX 199CD "CD” £3.85/6.49 (W)  New Age
EUROPE OUT OF THIS WORLD Epic 462449-1/462449-4 “MC"/462449-2 “CD" £3.99/7. 29 ?C)

FIELDS OF THE NEPHILIM THE NEPHILIM Situation 2 SITU 22/SITC 22 "MC"/SITU 22CD “CD"

£3.85/
FUZZTONES he LYSERGIC EMINATIONS ABC ABCLP 6P (Ltd Edit Pic Disc) £3.95 (I/RE)
GINSBERG, Allen HOWL BGP/Ace 1018/— £3.65 (A) S,
GRANT, AGmy THE COLLECTION Myrr/Priority MYRR 1219/MYRC 1219 "MC"/MYR
[PY/BMG)
**GRENFELL, Joyce COLLECTION Encore/EMi TCOU 2149 "MC" £2.43 (E} (Re-issue)
**GRENFELL, Joyce SECOND COLLECTION Encore/EMi ONCR 524 "MC” £2.45 (E) (l:"e lssue)
umour
**GRENFELL, Joyce RE-JOYCE EMI EMS 1305/TCEMS 1305"MC"/CDEMS 1305“CD" £2.56/4.85
(E)

Humour

Roc
Garage
oken Word

1219 “CD”
Gospel

HOI.LIES The ALL THE HITS & MORE EMI EM 1301/TCEM 1301 "MC"/CDEM 1301 “CD" £4.50/
790 (8} Pop/Rock

INCORPORATED PHANG BAND, The LIFESTYLES OF THE ROACH & FAMOUS Warner Bro'hers
K 925617-1/K 925617-4 "MC"/K 925617-2 “CD" £3.85/6.49 (W)

JARRETT, Ralph IN THE LIGHT ECM/New Note 8350112 “2 LP” £12.99 (P) Jazz
JARRE, Jean Michel REVOLUTIONS Polydor POLH 45/POLHC 45 “MC"/837098-2 “CD" £3.99/
9 (F

6.99(F) Instrumental
JETS, The COTTON PICKIN' Krypton KRYP 200/ £3.65 (I/RE) Rockohu”z
JOHNSON, Robb SKEWED, S'{ 'WED, STEWED & AWKWARD Irregular IRR 5/— £3.65 {I/RE} Fol

JOSEPH, Margle STAY Ichiban ICH 1027/ZCICH 1027 “MC” £3.65 (A)

KERR, John WHEN | HERE THE GREENFIELDS CALLING Unicorn UNILP 5007/UNICS 5007 "MC"
£3.65 (O/iBR-01 960 9160) Irish/Country
KRIMSKY, Katrina/Trevor WATTS STELLA MALU ECM/New Note 8335162 “CD" £6. 95 (P) Jazz

LAST’, James & Berdien STENBERG FLUTE FIESTA Polydor POLD 5228/POLDC 5228 "MC"/
837116-2"CD" £3.99/6.99 (F) MOR
LEVEL 42 STARING AT THE SUN Polydor POLH 50/POLHC 50 “MC"/837247-2 “CD" £.3.99/6.99

F] Rock
I.C;NDON PHILHARMONIC ORCHESTRA, The & The NATIONAL PHILHARMONIC

ORCHESTRA HYMNS  TRIUMPHANT Sparrow/Pnomy WINX 5]I/TCWINX51| "MC"
PY/BMG
I.C;U'S BLU)ES REVENUE COME OUT & PLAY WRC WIL 3006/ZCWIL 3006 "MC" £3.65 (A) glues

Artist Title Label “LP" "MC” “CD” CatNos Dealer Price (Distributor) Music Category
MANTOVANI CASCADE OF PRAISE Word/Priority WRD 3012/TCWRD 3012 "Mg;
M

{PY/BMG)
dom CDGATE 7001 “CD" £7.29 (A

McCRAE, Carmen LIVE Kin { é talgia
MCLAUGHUN, Pat PAT McLAUGHLIN Capitol EST 2061/TCEST 2061 "MC"/CDEST 206] "CD”

£3.85/7.29(F)
MILLER, Steve BORN 2 BE BLUE Capitol EST 2072/TCEST 2072 "MC"/CDEST 2072 “CD"
£3.85/7.29 (E) Rock
MONK, Thelonious AT TOWN HALL Riverside/Ace RSLP 300/— £2.99 (A) Jazz

**MIWAKHE CHANGE IS PAIN World Circuit PIR 3CD “CD” £6.50 {I/RE)

NEWMAN Randy LAND OF DREAMS Warner Brothers K 925782-1/K 925782-4 "MC"/K 925782-
2"CD" £3. 85/g49 w) Soul

O.L.D. OLD LADY DRIVERS Earache MOSH 7/— £3.05 (I/RE} Hardcore
ORIGINAL SOUNDTRACK HAWKS (Barry GIBB) Polydor POLD 5234/POLDC 5234 “MC"/
837264-2"CD" £3.99/6.99 (F) Films & Shows
ORIGINAL SOUNDTRACK SUGAR BABIES Columbia/EMI SCX 6714/TCSCX 6714 “MC"/CDSCX
6714 "CD"£3.85/7.29 (E) Films & Shows

PA{U:. Billy WIDE OPEN Ichiban ICH 1025/ZCICH 1025"MC"/CDICH 1025“CD* £3. 65/2 29I
ou
PREACHERS, The REAL GONE Satellite SLR 3301/— £3.05 (I/BK) Rock
PSYCHE UNRELEASED For All & None ALL 288 "MC" £2.43 (I/BK) Experimental Rock
PSYCHIC TV ALLEGORY & SELF Temple TOMY 38/— £3.65 (I/RE) Roc
PSYCHIC TV TEMPORY TEMPLE Temple TOPY 30/— £3.65 {I/RE) Rock

RIOT THUNDERSTEEL Epic 460976-1/460976-4 “MC"/460976-2 “CD" £3.99/7.29 (ﬂ

World Music

eavy Metal

ROCK CITY ANGELS ROCK CITY ANGELS Sire WX 204/WX 204C “MC"/WX 204CD “CD"
£3.85/6.49 (W) Rock
ROLLINS, Sonny DANCING IN THE DARK Milestone/Ace MX 9155/— £3.65 (A) Jazz
ROLLINS, Sonny FREEDOM SUITE Rlverside/Ace RLP 258/— £2.99 (A) Jozz
ROSE ROSE MOSH OF AFF in Your Face FACE 2/— £3.05 (I/RE) Hardcore

ROYAL HOUSE THE ROYAL HOUSE ALBUM "YOU CAN PARTY” Champion CHAMP 1017/
CHAMPK 1017 “MC"/CHAMPCD 1017 "CD" £3.89/7.29 (BMG) Hip Hop/House

SECOMBE, Harry & TREORCHY MALE CHOIR TOGETHER Word/Priority WSTR 9698/WSTC
9698 “MC“/WSTD 9698 “CD" [PY/BMG) MOR
SHAKATAK SHATAKAK THE COOLEST CUTS K-Tel NE 1422/CE 2422"MC'/NCD 3422"CD”

£4.86/7.29 (K) Dance/Disco
SHARON, Ralph THE MAGIC OF GEORGE GERSHWIN Horatio Nelson CSIV 1116 “MC“/CDSIV

1116"CD"£3 34/4.86(A) MOR
SHINEHEAD UNITY Elektra EKT 53/EKT 53 “MC"/EKT 53CD “CD" £3.85/6.49 (W) Rap
SIDEBOTTOM, Frank 5:9:88 In Tape IT 058/— £5.25 (I/RR} Humour
SIMPLY RED INTERVIEW PICTURE DISC Tell Tales TT 1001/— £2.43 (WYND) Spoken Word

TERRY, Clark QUINTET TOP & BOTTOM Riverside/Ace RSLP 295/— £2.99 (A) Jazz
TOWNER, Rulgh/Glen MOORE TRIOS/SOLOS ECM/New Note 8333282 “CD" £6.95 (P) Jazz
TRUE GRIT THE BLACK COUNTRY King Bee KB001/KB0O1C"MC” (I/RR) Rock

UNION CARBIDE IN THE AIR TONIGHT Ediesta CALCLP 056/— £3.65 (I/RE) Rock

VARIQUS ACID JAZZ — VOL 1 BGP/Ace 1015/— £3.65 (A) Acid Ja

VARIOUS AND THE BEAT GOES ON: 34 DANCE HITS OF THE 70'S Telstar STAR 2338 "2 I.P"/
STAC 2338 “MC"/TCD 2338 2 CD" £5.56/10.43 (BMG)

VARIOUS BALERIC BEATS VOL 1 (ELEKTRA, BLACKOUT, etc) fHrr/London FFRLP 5/FFRMC g
“MC"/828118-2 “CD" £3.99/6.99 {F) Baleric Beut

VARIOUS DANCE JUICE VOL 2 BGP/Ace 1016/— £3.65 (A} oul

VARIOUS MIAMI VICE 3 MCA MCG 6033/MCGC 6033 "MC"/DMCG 6033 “CD" £4. 09/7 29

{F) Televmon

VARIOUS RAIN & TEARS Contour CN 2094/CN 42094 "MC"£1 .82 (PK)
VARIOUS RARE GROOVE MIX Stylus SMR 863 "2 LP"/SMC 863"MC"/SMD 863 "2 CD"
£5.56/10.43 Dance/Disco
VARIOUS SUFFERERS CHOICE Attack ATLP 101/MCAT 101 “MC" £3.85 (I/RE) Reggoe
VA(E;OUS THE RETURN OF SUPERBAD K-Tel NE 1421/CE 2421"MC"/NCD 3421"CD"§5.56//:)(?43
ance/Disco

WG)I.SH S;\EIIO SAY SO Myrr/Priority MYRR 1242/MYRC 1242 “MC“/MYRD 1242 “CD”

Y/B,

WARWICK, Dionne 25TH ANNIVERSARY COLLECTION Hallmark SHM 3243/HSC 3&3
“MC"/PWKS 512 “CD” £1.82/3.65 {PK) Pop/Nostalgia

WEBER, Eberhard THE COLOURS OF CHLOE ECM/New Note 8333312 “CD" £6.95 (P) Jazz

WHITE, Artie WHERE IT'S AT Ichiban ICH 1026/ZCICH 1026 “MC"/CDICH 1026 “CD" £3.65/7. 29

WHIII'E, Frank NO MORE LONELY NIGHTS PRT PRL16/PRM 16 “MC"/PYC 16 "CD" (A} R&B

** Previously listed in alternative format
* Import

Monday 19th September-Fri 23rd September Album Releases 87

Year to Date: 38 weeks to 23rd September Album Releases: 3411

‘LIVE A L_)E)EDS
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THE
MACC
ADS

Thru BMG/RCA ’

MEconss

THE MACC LADS
‘LIVE AT LEEDS
(the who?)’

—

]

T

Their disgusting live show
now available in the comfort
of your own home.

NEW ALBUM
on FM Records
(WKFM LP 115)

Also available: ‘BITTER FIT CRACK’
and ‘BEER & SEX & CHIPS n GRAVY’
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Arist A/B-side Label 7" 12" "MC" “CD" CatNos Extratracks (Distributor) Category

ABYSSINIANS, The TENAYISTILLIN/TOMMY McCOOK — Mandela Clinch CR 2688 12" Pic Bag
{/RE)

ANGELS IN ASPIC JUST SOME KIND OF GROOVY MAYHEM/Riding On A Ghost Train Splendid
Jelly SJR 1 12 Pic BAg (I/BK)

ASTLEY, Jon PUT THIS LOVE TO THE TEST/Bin There, Done That Atlantic/WEA A 9027 Pic Bag;A
90277 12" Pic Bag (W)

ATTACCO DECENTE | DON'T CARE HOW LONG IT TAKES/tba All Or Nothing AON 004;AONT
004 12";AONCD 004 “CD" {I/RR}

AZTEC CAMERA DEEP AND WIDE AND TALL/Bad Education WEA YZ 154 Pic Bag;YZ 154T 12"
Pic Bag;YZ 154CD “CD” incls Mare Than A Law (W)

BAKER, Anita GIVING YOU THE BEST THAT I'VE GOT/Gaod Enough Elektra/WEA EKR 79 Pic

Bag;EKR 79T 12" Pic Bag incls Sweet Love (Live);EKR 79CD “CD" incls Watch Your Step (Live)
w) Soul

BALCONY DOGS BALCONY DOGS/Mc Helicopter Island 1S 394;12 IS 394 12" incls Rings Of
Saturn/Fat Pocket Justice (F)

BEAT CLUB, The SECURITY/(Versions) Bass BSS 123 12" Pic Bag (BMG) Dance/Disco

BENATAR, Pat DONT WALK AWAY/tba Chrysalis PAT 6 Pic Bag;PATX 6 12" Pic Bag (C)

BIRTHDAY PARTY, The PEEL SESSION Strange Fruit SFPS CD 020 “CD” (P)

BLUE ZONE JACKIE/There Was | Arista 111548 Pic Bag;611548 12" Pic Bag;661548 “CD” (BMG)

BRAGG, Billy PEEL SESSION Strange Fruit SFPS CD 027 “CD” (P)

BRASS CONSTRUCTION HA CHA CHA (ORIGINAL VERSION)/(Version)/Movin' ‘88 Synca-
pate/EME125YX 15 12" Pic Bag;CDSY 15 “CD" (E) Dance/Disco

B.V.S.M.P. ANY TIME/{Inst) Debut/Passion DEBT 3056 Pic Bag;DEBTX 3056 12" Pic Bag; BC 50-
2160 “CD*" (A)

CANDI, Errol SHAME, SHAME, SHAME/(Inst) Bonnymave BONS 1 Pic Bag;BONT 1 12" Pic Bag
(A)

CAVE, Nick OH DEANNA/The Girl At The Botom Of My Glass Mute MUTE 86 Pic Bag; 12 MUTE
86 12" Pic Bag (SP)

CHUBB ROCK CAUGHT UP (REMIX)/(Version)/{Inst) Champion CHAMP 1288 12" Pic Bog {(BMG)

COLLINS, Bootsy PARTY ON PLASTIC/tba CBS 6530037 Pic Bog;6530036 12“ Pic Bag
) Dance/Disco

CRY SISCO! AFRO DIZZI ACT/(Version)/Ki Ton Ko Escape AWOLT 1 12" (A}

DJAVAN STEVEN'S KINGDOM/STEVIE WONDER — Somurai Epic 6516047 Pic Bag;6516046 12"
Pic Bag;6516042 “CD" (E)

DOBSON, Anita IN ONE OF MY WEAKER MOMENTS/tba MCA MCA 1260 Pic Bag;MCAT 1260
12" Pic Bag (F)

DURAN DURAN | DONT WANT YOUR LOVE/(Version) EMI YOUR 1 Pic Bag;12 YOUR 1 12"
Pic Bag;12 YOURS 1 12" Eiched Pic Bag Disc;CD YOUR 1 “CD” (E)

ERASURE A LITTLE RESPECT/Like Zsa Zsa Gabor Mute MUTE 85 Pic Bag;12 MUTE 85 12" Pic

Bag (SP)
FISHBONE FREDDIE'S DEAD/Its A Wonderful Life Epic FFH 1 Pic Bag;FFH T1 12" Pic Bag (C}

FORBERT, Steve RUNNING ON LOVE/Mexico Geffen/WEA GEF 45 Pic Bag (W)
FREY, Glenn TRUE LOVE/tbo MCA MCA 1284 Pic Bag (F)

GALL, France ELLA ELLE L'A/Dancing Brave WEA YZ 316 Pic Bag;YZ 316T 12" Pic Bag (W)

GALLOWAY, Leata WITH EVERY BEAT OF MY HEART/tba CBS 6529917 Pic Bag;6529916 12"
Pic Bag (C)

GARBO TALKS SUMMER BREEZE/Prayer For You Destiny UK DEST 001 Pic Bag (P)

GERRY AND THE PACEMAKERS THE ROSE/You Are My Everything Pacer PACE 100 Pic Bog
(A)

GIBSON BROTHERS, The CUBA (88’ REMIX)/(Version) Debut/Passion DEBT 3055 Pic Bag; DEBTX
3055 12" Pic Bag (A) Dance/Disco

GIPSY KINGS DJOBI DJOBI/Maarea Al Al 307 Pic Bag;12A1 307 12" Pic Bag (A)

GRANT, Amy SAVED BY LOVE/Shadows A&M AM 473 Pic Bag;AMY 473 12" Pic Bag incls Who
To Listen To (F)

GROOVIN’ WITH LUCY THAT'S ROCK'NROLL/Lenny’s Lament Karbon KAR 610 Pic Bag;KAR
610-T12" Pic Bag incls Wired In Wonderland (P)

HANCOCK, Larry TIME OUT FOR LOVE/A Universal Language Dessca CA 172 Pic Bag (A)

HEAR NO EVIL TAKING OVER/(Version) Unique NIQ 05 Pic Bag;12NIQ 05 12" Pic Bag (A)

IGLESIAS, Julio AEA.O./tba JULIO 3 Pic Bag;JULIO T3 12" Pic Bag;JULIO €3 “CD” (C)
INTENSE DEGREE PEEL SESSION Strange Fruit SFPS 053 12" (P)

JACKSON, La Toya YOURE GONNA GET ROCKED/Does It Really Matter RCA PB 49527 Pic
Bag;PT 49528 12" Pic Bag (BMG) Dance/Disco

JAMES YAHO/Mosquito blanco y negro/WEA NEG 26 “ Pic Bag (W)

JIANI, Carol HIT'N’ RUN LOVER (Inst)/(Version) Passion PASH 1285 12" Pic Bag (A) Hi-NRG

JIGSAW LET'S NOT SAY GOODBYE/(Inst) Nightmare MARES 63 Pic Bag;MARE 63 12 Pic Bag
(A) Hi-NRG

43 IF | NEVER SEE SUNDAY AGAIN/Moving Away Square One SQR 003 Pic Bag (A}

Dance/Disco

Artist A/Bside Label 7 12" “MC" "CD" CatNos Extratracks (Distributor) Category

LOVE AND MONEY HALLELUIAH MAN/Love Is A Million Miles Away Fontana/Phonogram
MONEY 5 Pic Bag (F)

MAJOR, Greg YARDIE/(Vemon) P.L.J. PLJ 001 12" (JS)

MARLEY, Ziggy & THE MELODY MAKERS TUMBLIN' DOWN/Have You Ever Been To Hell Virgin
VS 1098 Pic Bag; VSG 1098 Gatefold Sleeve; VST 1098 12" Pic Bag (E) Reggae

MODERN TROUBLE SAVE OUR SEOUL/S.O.S. M.LL. 121003 12" Pic Bag (A}

NAME, The MAYBE SOMEDAY (US REMIX)/Calm Before The Storm China CHINA 8 Pic Bag (F)

NEW ORDER PEEL SESSION (Second Session) Strange Fruit SFPS CD 039 “CD” (P)

NUMAN, Gary NEW ANGER/I Don't Believe lllegal ILS 1003 Pic Bag;ILSP 1003 Paster Bag;ILST
1003 12" Pic Bag incls Children;ILSG 1003 12" Gatefold Sleeve;ILSCD 1003 “CD” (A}

O'NEAL, Alexander FAKE ‘88/Innocent Tabu/CBS 6529497 Pic Bag;6529496 12" Pic Bag; 6529492
“CD"(C) Soul
OSMONDS, The ONE BAD APPLE/tba Palydor PO 18 Pic Bag;PZ 18 12" Pic Bag (F)

PERFECTLY ORDINARY PEOPLE THEME FROM PERFECTLY ORDINARY PEOPLE/tbo

Urban/Polydor URB 25 Pic Bag;URBX 25 12" Pic Bag (F)
**PET SHOP BOYS DOMINO DANCING/Don Juan Parlophone/EMI RS 6190 Pic Bag + Sticker;12RS
6190 12" Pic Bag + Sticker;CDR 6190 "CD” (E) Hi-NRG
PINE, Caurtney TRADITIONS BECKONING EP/tba Antilles/tsland ANN 4,10 ANN 4“10” (F) Jazz
PRINCIPLE, Jamie REBELS (GET RIGHTEOUS)/Baby Wants To Ride Hre/Landon FFR 10 Pic Bag;FFRX
10 12" Pic Bag (F) Dance/Disco

R & R ACID OFF AWAY/Funky Man {You Better Run) 3 Stripe SAM 1112 12" Pic Bog (I/RE)

REID ONE WAY OUT (RADIO EDIT)/{Dub} Syncopate/EMI SY 16 Pic Bag;SYP 16 Poster Bag;12SY
16 127 Pic Bag (E)

RENEGADE SOUND WAVES BITING MY NAILS/(Inst) Mute MUTE 82 Pic Bag;12 MUTE 82 12"
Pic Bag (SP)

REO SPEEDWAGON HERE WITH ME/Wherever You're Goin’ (Ifs Alright) Epic 651647 Pic
Bag;6516466 12 Pic Bag;6516462 “CD” (C)

ROGERS, Kenny WHEN YOU PUT YOUR HEART IN IT/So Little Love in The World Warner Brothers
W7711 Pic Bag;W 7711T 12" Pic Bag incls The Vowels Go Broken (W)

RUSSELL, Brenda GET HERE/Le Restourant Breakout/A&M USA 647 Pic Bag;USAT 647 12" Pic
Bag incls A Little Bit Of Love/Sa Good So Right (F}

SABBAH, Claude HARD TIMES NEED THE KISS OF LiFE/tba Serious 7 FREN 1 Pic Bag;FREN 1
12" Pic Bag (A} Dance/Disco
**SILICON TEENS RED RIVER ROCK/Chip ‘N’ Roll Mute SiLI T1 12" Pic Bag (SP)
SINITTA | DONT BELIEVE IN MIRACLES/(Inst) Fanfare FAN 16 Pic Bog;12FAN 16 12" Pic
Bag;CDFAN 16 “CD" (A} Hi-NRG
SIOUXSIE AND THE BANSHEES KILLING JAR/Something Wicked (This Way Comes) Wonder-
land/Polydor SHE 15 Pic Bag;SHEG 15 Gatefold Sleeve;SHEX 15 12" incls Are You Still Dying
Darling;SHECD 15 “CD” (F)
**STETSASONIC TALKIN' ALL THAT JAZZ/tba Breakout/A&M USAF 640 (F) Rap
STEWART, Jermaine DONT TALK DIRTY TO ME/Places Siren/Virgin SRN 86 Pic Bag;SRNT 86
12" Pic Bag {E) Dance/Disco
STRYPER ALWAYS THERE FOR YOU/In God We Trust Virgin Enigma/Virgin ENV 1 Pic Bag;ENCS
1 Shaped Pic Disc;ENVT 1 12" Pic Bag (E) — Correction To Previous Listing
STUPIDS PEEL SESSION Strange Fruit SFPS 054 12" (P)

TAFFY IF YOU FEEL IT/V.1.P. Dance Yard YARD 2 Pic Bag; YARD T2 12" Pic Bog (SP) Hi-NRG

TALK TALK | BELIEVE IN YOU (EDIT)/John Cape Parlophone/EMI R 6189 Pic Bag;12R 6189 12"
Pic Bag incls Eden;CDR 6189 “CD” (E)

TERRY, Tony YOUNG LOVE/tba Epic TONY 4 Pic Bag;TONY T4 12" Pic Bag (C)

TOP BILLIN' NATURALLY/Never, Never Dance Yard DOPE 1 Pic Bag;DOPET 1 12” Pic Bag
(SP) Dance/Disca

T'PAU SECRET GARDEN/This Girl Siren/Virgin SRN 93 Pic Bag;SRNT 93 12" Pic Bag incls You
Never Noticed Me (E)

TRUE MATHEMATICS FOR THE LOVER IN YOU (FOR THE MONEY)/(Version) Champion CHAMP
83 Pic Bag; CHAMP 128312 Pic Bag (BMG) Dance/Disco

U2 DESIRE/Hollelujah (Here She Comes) Island 1SG 400 (F)

WASHINGTON, Geno CATCH ME/Rock The Car M.I.L. MILS 001;MILT 001 12" (A}

WEDDING PRESENT, The PEEL SESSION Strange Fruit SFPS CD 009 “CD” (P)

WHITTAKER, Rager | LOVE YOU/Gravy Boat Tembo TML 134 Pic Bag (F)

WILDE, Kim NEVER TRUST A STRANGER/tba MCA KIM 9 Pic Bag;KIM T9 12" Pic Bag;DKIM 9
“Co” (F)

WURZELS, The SUNNY WESTON-SUPER-MARE/(Inst) Far End FNS 2 Pic Bag (SP)

Soul

XL SHAKESPEARE/tha Hit/Supertrack EXEL 17 Pic Bag;EXEL 112 12" Pic Bag {E) — Correction
To Previous Listing

Manday 19-Friday 23 September Single Releases: 80

Year ta Date 38 weeks ta 23 September Single Releases: 2,673

Dance/Disco

Afro Dixxi Adt - -C
Alwo There For You ... ...5
An

Bal cony Dogs
ang My Noils

iR

Cought Uj
Cul

Deep "And Wide And Ooll
Desire .
Diobi Diobi,
Domino Donci

Don't Tolk Dmy?o Me.......
Don't Walk Away ...«

Here th [ LI—
Hit '’ Run Love
| Love You ..

1 Don't Core
Tokes.......
| Don't Believe In Miracies
| Don't Wont Your Love.....
| Believe In You..

11 Never See Sundo)

In One Of My Weoker
Momenh =

b0 Li Loo»

ackie

)us' Some Kind OfGroovy
Ly LT .
|fnllm Jors._. i
et's Not Say goodbye..
Moybe Someg

Noturally .........
Never Trust A
New Anger.
Oh Deonna....esrcn.

Pa
Peef Session.......B |, N, S

Put This Love To The Test

Running On Love
Save Our Seo
Saved By Love
Secret Gorden
Securif
Shokespeore st
Shame, Shome, Shame .....C
Steven’s Kingdon ...
Summer Breeze .. aG

U>(

Sunny
Waston Super-Mare ..... W
Taking Overumm .
Tolkmg All Thot Jozz..
Tenoyistillin .. o
That's Rock ‘n’ Roll ...
The Rose

Theme From Ordina

I0 00>unI

Traditions Beckoning .....P
True Love... o
Tumblin’ Down...... .M
When You Put Your Heart 0

G

&

Young Love.
You're Gon

KIM WILDE
See New Albums for

Distributars Codes

A BEATELSMANN MUSIC GROUP COMPANY

A SINGLE OF CELEBRATION AND ACHIEVEMENT

WHITNEY ROUSTON

ONE MOMENT IN TIME

AVAILABLEON 7-INCH, 12-INCH AND CD SINGLE

7-INCH-111613/12-INCH-611 613/CD SINGLE 661613
FROM THE FORTHCOMING COMPACT DISC, ALBUM & CASSETTE “ONE MOMENT IN TIME”

CD-259299/ALBUM-209 299/CASSET TE-409 299

ORDER NOW FROM BMG TELESALES ON 021-500 5678
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Due to rapid growth

e P e

" A NCE A D11 SC LI M 1 ¥ ED
MU IR IDE BIEHITIION

Specialist exporter of finished dance product
Requires a

WAREHOUSE PERSON

You sttould have had some experience in a dynamic warehouse
operation responsible for all aspects of processing customer
orders: Full training to be given you must be trust worthy,
display initiative and motivated by a hard working, fast growing
company — drivers licence essential —

Basic Salary £8,200. Benefits included: Company bonus
scheme, Travel pass and other benefits to be discussed. Age
Range 18+
Contact: VIJAY
Unit 30, Sheraton Business Centre, Wadsworth Road, Perivale,
Middlesex. UB6 7JB. England. Tel: 01-991 5705 (4 lines).

EXCITING REPERTOIRE
MARKETING

OPPORTUNITY WITHIN AN
INTERNATIONAL RECORD COMPANY

Decca Records — offer a challenging opportunity for a
young, self motivated and career minded person to join
them as REPERTOIRE MARKETING ASSISTANT.
Marketing/Sales/PR experience within the entertainment
industry is preferable; imagination and creativity together
with the ability to work to tight deadlines is essential.
Responsibilities include the marketing of secondary
exploitation on an international basis, promoting the
dynamic image of the Company and our Product.

In return for your enthusiasm and commitment, we
can offer you an attractive salary and excellent
benefits including Xmas bonus, § weeks holiday, free

Please write (or fax!) enclosing CV to:

Donna Saby

Personnel Officer

Decca International

1 Rockley Road, London W14 ODL
Tel no. 01-743 9111 Fax no. 01-743 2074

products, LV's, STL and pension and sick pay schemes.

CARTEL WHOLESALE

Our sales division continues to expand.
We currently have a vacancy for a:

MIDLANDS
SALES REPRESENTATIVE

To sell car stock, new releases, conduct pre-sells
and provide a comprehensive service to this key
retail area.

Applications for this post should be made in
writing (including full C.V.) to:

The National Sales Manager,
Cartel
6 New Street, Warwick CV34 4RX

Cartel Wholesale is a division of the Rough
Trade Group of Companies

1. Previous Wholesale or Retail Buying experience.
2. Be enthusiastic and self-motivating

4. Ability to work within pre-set targets.

competitive salary — according to A.A.E.

B. ERERIA

SINGLES BUYER

The Soto Sound Group of Companies — {currently in excess of 20% of the U.K.
7" Singles Market) are seeking, due to a confinued expansion programme—

a 77 /127 SINGLES BUYER

Candidates should have the following attributes:—

3. Ability to communicate (both with customers and suppliers} at all levels.

The successful candidate — aged between 18-25, will be rewarded with a
Please apply in writing, enclosing full C.V. {including current salary) to:

Personnel Director, Soto Sound Ltd, Unit 2
Forest Works, Forest Road, London E17 6JF.

Royalty Assistant/Auditor

WARNER — CHAPPELL

Warner/Chappell the worlds largest music publishers is seeking to
strengthen their Royalty Department.

Duties will include auditing royalty receipts, liaising with writers, publishers,
MCPS, PRS, record companies and the professional department. In addition
you would be dealing with general queries relating to the department and
assisting and royalty manager.

The successful applicant will have had a minimum of 3 years royalty
experience in the music industry.

We offer a competitive salary, annual bonus, and excellent career prospects.

In the first instance please forward your curriculum vitae stating minimum
salary requirement to the Personnel Manager, Warner — Chappell, 129 Park

Ry
N

Street, London, W1.

SHIGAKU

are seeking full-time staff for the following
positions:

SALES PERSON

required for export department, must have
good knowledge of mainstream and indepen-
dent rock/pop music.

LABEL MANAGER

required for “In House’ label — What Goes On
Records. Must have previous label experience.

Salaries for both positions are negotiable ac-
cording to experience.

Please apply to:

Michelle Grahame, Shigaku, The Metrostore,
Eastman Road, London W3, or call 01-749 2277.

DO YOU LOVE
CLUBBING?

New independent label
looking for a trendy young
person to push our Pop &
Dance Records in the Clubs.
We need somebody with
lots of energy and a good
knowledge of the London

fl
| SPECIALISTS
in the

. husic
“4> WORLD

THE m\
|

W=
r&q m Club scene.
I Recmitmdent ‘ Esl'tAtllgle position to start
Permanent an
remporary Seceiarial || CALL SHEYLA ON
| CommuniBlions Mty (01) 4901210
01-493 1184

- )

50,000 READERS
SEE THESE PAGES EACH WEEK

NOW ENTERING A SECOND SUCCESSFUL YEAR AS THE UK's LEADING IMPORTER
OF NON-PARA1LLEL RECORDS. COMPACT DICSS AND CASSETTES

PINNACLE IMPORTS

OFFERS CUSTOMERS AN UNRIVALLED SELECTION OF:

@ Over 1,500 different products trom 10 countries in stock.

@ Allimportant new rock and pop releases from USA. Germany, Holland, Austra-
lia, Canada, Japan, New Zealand, France, Greece and italy on major and inde-
pendent labels.

AND THE FOLLOWING SERVICES:

@® Weekiy phoneout to ail import customers.

@® Monthly new reiease mailout to all Pinnacle accounts (first full catalogue now
available — please ask for a copy).

@ Competitive prices (alt fully inclusive of MCPS stamps and delivery!).
@ ‘Best Sellers’ starter packs for new accounts wishing to stock imports.
@® Many exclusive and special pressings.

EXISTING PINNACLE CUSTOMERS

Your account can be used to order from Pinnacle imports.
NEW CUSTOMERS

To open an account please call Andy Stephenson on 0689 36969.

IMPORTS IS ONE OF THE FASTEST-GROWING AREAS OF RECORD RETAIL-

ING. IF YOU WANT TO BE PART OF THIS EXCITING (AND PROFITABLE!)
BUSINESS, CONTACT THE BEST . . .

PINNACLE IMPORTS

UNIT 2, ORPINGTON TRADING ESTATE, SEVENOAKS WAY, ORPINGTON,
KENT, BRS 3SR. ENGLAND. NEW TELEPHONE NUMBER (ALL DEPART-
MENTS) 0689 36969. FAX: 0689 78269. TELEX: 929053 PINWIN G.

WORLDWIDE RECORD-CD-TAPE IMPORTS

Overseas labels wishing to have their reicases stocked by Pinnacle Imports should send
details and samples to Paul Falzon at the above address.
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Coombe Music International Limited

A Zomba Group Company
Requires a

GENERAL MANAGER

We are one of the world’s largest suppliers of
repertoire to the specialised areas of budget and mid
price labels, broadcast and TV users, premium
companies, film companies and background music
and library companies.

Since its acquisition two years ago, the company has
grown rapidly and we need a General Manager to
continue its long term expansion. The ideal candidate
should have a broad musical background, with sound
knowledge of recorded music as well as an ability to
determine the repertoire requirements of Coombe’s
base of targeted user clients.

Solid experience working within a broad-based record
company or publishing operation in terms of catalogue
exploitation, re-packaging or development would be
a strong asset. Similarly, if your background is in the
retail record business where your knowledge of
catalogue {including popular classical repertoire) as a
buyer would give you further background for this
position, the appointment could provide the impetus
for a new career challenge. The successful applicant
will be a well-motivated self-starter with the initiative
and drive to open up new sales target areas in both
the UK and international markets.

Reporting to the Managing Director of the Zomba
Group, the General Manager has considerable
autonomy in the development of the company,
increasing the size and scope of its repertoire
catalogues, as well as selling its products to a world-
wide customer base. He/she will have the assistance
of a full time musical director working within Zomba's
Battery Studios plus the comprehensive backup of
Zomba's financial and administrative services.

The successful applicant will enjoy a substantial
remuneration package including a results-orientated
incentive programme, together with an attractive
range of company benefits including pension scheme,
tife assurance and medical insurance. This is a great
career opportunity for a keen, hard-working executive
who wants to work in a friendly, informal yet highly
professional environment. All applications treated in
the strictest confidence. Write with career detail and
current salary to:

Ms. SUSAN KENNEDY,

Coombe Music International Limited,
Zomba House, 165/167 High Road, London NW10 2SG.

CASSETTES, COMPACT DISCS & LP'S
CHART TITLES

and Best Selling back catalogue at Bargain Prices
STOCK LIST SUPPLIED WEEKLY
Next day delivery
CHECK OUT OUR FABULOUS PRICES
DON'T DELAY RING TODAY

08894-76316

t
i

Unit 9, Power Station Rd, Rugeley, Staffs WS15 2HS.
Tel: Rugeley 08894-76316. Fax: 08894 78530

— LICENSED

T-SHIRTS

POP-CHARACTER-FASHION

Choose from the largest range of

Records — Tapes Wanted

To all British record companies,
band, composers, etc.: Interested
in making your music popular with
Greek pop-rock music fans? Send
us samples of your work. We'll

do the rest! Official T-Shints in the U.K.
G. G. INDEPENDENT RADIO STATION Available from Europes leading
P.0. BOX 65155,

Psychico 15410 trade suppliers.

Athens, GREECE

—Quter Limits—

20 Klagly Street, London W1
Tel: 01-439 2306/01-734 4101
Tetex: 266744 OUTERL G
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MUSIC CHAIRMAN

He is young, hardworking,
extremely well respected in the
music industry and smashing to
work for. You will need to be

a self starter, well organised
and possess accurate sec.
skills. £13,000
RECORO COMPANY

Senior Executive within major
international record co. needs a
top notch PA/Secretary who is
comfortable liaising at a senior
ievel and happy to cope when
the pace gets hectic. £13,000
MUSIC PUBLISHING

Responsible Secretarial p

which will involve you in
decision making, working on
projects without supervision,
attend Midem. £11,000
RECORDING STUDIO

Director of this well known
recording studio needs an
efficient PA/Secretary.
Responsibilities will include
listening to demo tapes,
arranging studio hire, organising
travel. Lots of contact with the
States. £11,000
A & R SECRETARY

Head of Artiste & Repertoire
with major record co. needs an
efficient PA/Secretary to liaise
with artistes, studios, managers,
etc. and oversee everything
that's happening. £9,500
STUD1O RECEPTION

Excellent prospects within
maijor recording studio. You will
initially be in charge of their
constantly busy reception area.
There will be every opportunity
to pragress within the music
industry. £8,000

pathfinders

SONNEL SERVICES LTD.
2 MADDOX STREET, W1
TEL: 629 3132
London's leading specialists
inentertainments and media
since 1969

We are one of Britain’s largest record, tape and CD retail companies and our
continuing expansion is creating many opportunities for young ambitious people

(aged 18-26) to work in our shops.

Academic achievement and retail experience though desirable will not be as

important as drive and initiative.

We are looking for a mature approach and a tidy appearance, as we promote solely
from within, creating prospects for progression into management.
We offer a competitive salarv scale which rises according to age, location and merit, with

an additional allowance in the London area.

We also offer a range of benefits you would expect from a large specialist retailer.
If you are interested in a career with genuine opportunities please contact this

office for an application form:—

PERSONNEL DEPT., OUR PRICE MUSIC, 145 ST. JOHN STREET,

LONDON EC1V 4Q]J. TEL: 01-25] 8425.

IR A RETAIL CAREER
ic WITHEXCITING PROSPECTS

THE MEAN FIDDLER

REQUIRES BRIGHT YOUNG ARTIST
FOR LEAFLETS/POSTERS & GENERAL
ARTWORKETC, ENTHUSIASM AND
VARIED PORTFOLIO REQUIRED.

APPLY IN WRITING TO: ALISON
CHILDS, MEAN FIDDLER, 24-28A HIGH
ST, HARLESDEN NW10

OFFICE JUNIOR
required for busy music group
comprising label, publicity and
management cos. Duties to
include occasional switchboard,
phorocopying, faxing, running
errands, making cea, etc. Good
telephone manner and
willingness to “muck in”
essential.

Ring 01 221 8562

SECRETARY/P.A.

required for management
company, Typing,
organisational ability and
dependable time-keeping
essential.

please ring
286-5487

BUSINESS
FOR SALE

Record Shop for sale in East Lon-
don. Well stocked, long establish-
ed retail business, turnover aver-
age around £3,000 plus per week.
Lease hold property. Specialist in
Soul, Imports, Reggae and chart
products.

£60,000 plus stock
{around £25,000) for info ring

John Bassett on

01-556 1125 or

Ron Bassett on

0702 78672
SALE DUE TO RETIREMENT

For further details.

o TN

DISPLAYING SUCCESS

Spong Retail Systems design and build a range of cwstom-mode and
ex-stock point-of-sale displays to increase the visitylity and impact

of yoli¥ records, cossettes, (Ds and videos for maximum selling

power. Qur Price, Woolworths ond Virgin Records have '

all benefited from our expertise. Find out haw we can If /
help your business to display even more success.

SPONG RETAIL SYSTEMS PLC % @ﬂ

Field Rd, Mildenhall, Suffolk IP28 7AR. Tel: (0638) 713011.

CLASSIFIED
ADVERTISEMENT
RATES

Music Week Classified Advertisement
rates at £9.00 per single column
centimetre+VAT.

Recruitment £12 per single column
centimetre+ VAT,

Spot colour — prices available on
request.

DESIGN AND
PRODUCTION

POSTING RECORDS ?
_ AR -

ADVICE, SERVICE
AND SUPPORT

TEL 01 439 2472. TELEX 317366 T-SHIRTG FAX 01 434 0133

TOUR SUPPLY

Don’t leave
, anything
to chance!

LONDON FOR
PROTECTIVE
ENVELOPES
AND ALL YOUR
PACKAGING
NEEDS

-341 7070 (6 lines)

Stanhope House, 4/8 Highgate Street, London N6 5JL

Telex: 267363. Fax: 01-341 1176

ACME TOTAL MERCHANDISING LTD

EUROPEAN RETAIL
DISTRIBUTION
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AS WE wrestle with the effects of the postal dispute, there
has to be some humour in it somewhere. For MW it came
last week from the thick-skinned world of PR. Tony Brainsby
— a skilled veteran but also proctised in the art of not really
listening to a word you say to him — phoned last week offering
to fax to us a press release. “If it's something from you, Tony,
the post will do,” he was told and agreed to mail the item
without a second thought ... Now, why might Arista have ap-
ointed Derek O'Brian to lead its strike force when it doesn't
ave a strike force? Is there one on the way2 O'Brian was
formerly second-in-command to Joe Cokell at RCA ... With
moves also afoot in Arista’s A&R department, is it a case of
too many Cookes spoiling the broth? ... “Philips flotly denies
the rumour that Mitsubishi bought 20 per cent of PolyGram®
— and that's a quote. But is it selling Deutsche Grammophon
to Sony? ... Sad to report the deoﬂa of former EMI classical
chief David Bicknell on September 5. He began his career
as assistant to legendary producer Fred Gaisberg in 1927,
retiring 44 years later. Among many artists he recorded were
Victoria de los Angeles and Artur Rubinstein ... Chief
executive Colin Southgate’s elevation from January 1 to
chairman of Thorn EMI bodes well for EMI Music and the music
industry. He is known to be keen to retain the music division
and has played an important behind-the-scenes role in lobby-
ing for copyright reform in London and Brussels . . . Announcing
record progfs for Wembley Stadium, chairman Brian Wolfson
says that each rock concert made the venue a profit “in six
figures” ...
WITH STAGE and seating already being erected and £2m-
worth of fickets already in the bank, it would seem a great
pity (especially for promoter Rod Gunner) if the Jean-Michel
Jarre docklands spectaculor were to be scrapped. Although
it is a huge undertaking, the event was first talked of months
and months ago, and it seems ridiculous that (at time of going
to press) an entertainments licence is in jeopardy so close to
the September 24 concert dote Satellite station
SuperChannel — whose largest shareholder is Virgin — looks
like ending up in American hands with United Cable ... Stylus
chief executive Tony Naughton says the recruitment of Hum-
Ehrey Walwyn as the company’s MD (a title currently held
y Naughton) will not let the egullienf chief exec out of any
groft. Perhaps aiming to steal the crown of PPL’s John Brooks
as the music industry’s philosopher, Naughton reasons: “Having
fertilised the egg oncrhoving prepared the baby to grow, |
am not going to let it go out with fﬁe bath water” (translations
available on request) ... EMI’s sales conference in Blackpool
was friendly, up-beat and busy, though there were perhaps
too many references to Michael Jackson and rivals CBS,
which surely only served to remind the sales force that the
special one is not actually signed to their company.

o | =

FIT FOR a Kings: Mica Paris makes
her mark during an appearance at
Our Price in Kings Road, London.

THAT'S HOWE: Bad Company
singer Brian Howe celebrates his
publishing deal with Warner
Chappell.

THAT'S
Handley has his
marked by Music For Pleasure.

HANDLEY: Vernon

achievements

COMMENT

It's not often there are two
separate whole page ads in one
of the qudlity papers that would
stop me eating my corn flakes in
mid-crunch. But that's just what
happened when | came across a
larger-than-life Gienn Medeiros
single with the copyline “"How did
it ever getto No.12", and then o
Technics ad announcing “the
perfect tuner”.

The former was not a diatribe
against bland pop, nor even an
expose of chart hyping. Quite the
opposite, in fact, because the
trumpet-blowing by Epson — the
company which supplies the chart
data machines for the 500 chart-
return shops — is public evidence
of a much more open and honest
approach to chart caleulation.

With some bright and breezy
copy, Epson outlined how the chart
is compiled (at the same time as
extolling the virtues of its
hand-held data-capture
equipment, of course). That just
would not have happened some
years ago at the depths of
suspicion over chart hyping and
manipulation. The last thing

anyone would have wanted was
someone actually explaining the
details of how the chart worked
emblazoned across the pages of a
newspaper.

After that ad, the Technics page

“nearly had me swallowing the

cereal spoon.

For anyone who has any doubts
whether copyright owners should
receive proper remuneration for
use of their material on radio, get
a load of this for a copyline: ”. ...
of course radio has one huge
advantage over all other music
sources. You don't have to buy
tapes, LPs or CDs. The only
software you'll ever need is a pair
of ears. Naturally there’s a catch.
The music may be free, but to enjoy
music free from ...” (and it goes
on to describe how its tuner avoids
hiss, crackle and interference).

| think that speaks for itself about
the value of music and the need
for proper copyright protection.

LISALOUGHEED

RunWith Us

FEATURED IN THE ANIMATION SERIES
‘THE RACCOONS'
ARIOLA 7<111 713 125613 713

Johnny Goodison

SONGWRITER AND  former
Brotherhood Of Man member
Johnny Goodison died of o heart
attack last week (3).

Goodison, 46, wrote a number
of hits including the Bay City
Rollers’ Give A little Love and
Mud’s Show Me You're A Woman.
More recently, Goodison and Pip
Williams co-wrote Status Quo's
Who Gets The Love.

MUsIC
UBLISHIAG]

[ﬁm EMI MUSIC PUBLISHING LIMITED

138-140 Charing Cross Road, London WC2. Tel: 836 6699
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Mike Lee

NIMBUS RECORDS commercial
director Mike lee has died of a
broin haemorrhage.

Lee, 49, joined the company 10
Kears ago and quickly established

imself within the management
team.

He was well-known within the
music industry, more recently for
his involvement in press reports
which claimed that some compact
discs were liable to self-destruct
after eight years.

Count Labinsky, president and
founder of Nimbus, says: “Mike will
be greatly missed by fKe company.
He was loved by us all as o mem-
ber of the Nimbus fomily and we
all extend our deepest sympathy to
his own family.”

N

OH! FOR Cologne: EMI Music execut
their delight ot being together at the company's international conference.

| .

ives from fhé US and the UK show

=
d RCA show Gene Simmons what's in store now
that Simmons Records has signed a worldwide licensing deal.
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“ An album of celebration and achievement”

“ONE MOMENT IN TIME”

Featuring the singles by

WHITNEY HOUSTON “One Moment In Time”
and, THE CHRISTIANS “Harvest For The World”

Also featuring specially recorded new material by

THE BEE GEES - TAYLOR DAYNE
ERIC CARMEN - KASHIF
THE BUNBURYS - JOHN WILLIAMS
JENNIFER HOLLIDAY
ODDS & ENDS

AVAILABLE NOW ON: COMPACT DISC — 259 299 - ALBUM —-209 299 - CASSETTE — 409 299

A BERTELSMANN MUSIC GAOUP mmv

44 ORDER NOW FROM BMG TELESALES ON 021-500 5678




Wraps come
off C(DV...

AFTER LAST year's media build
up and subsequent anti-climax
surrounding the mooted UK
launch of CDV, PolyGram is
carefully pacing the release of
information now that the cam-
paign is rolling out for real.
The decision to go with a na-
tionwide dealer roadshow as
the first stage was fuelled by
the success of a similar exercise
when PolyGram launched CD.
Sales director Pete Rezon says:
“lt is quite a time since Poly-
Gram went out to meet the re-
tailers and we felt that five
years on from the launch of
CD, it was important that we
remind people just how suc-
cessful the format has been.
“We didn’t expect dealers to
say yes or no to CDV on the
day. The aim was to instil confi-
dence in it and underline the
importance we attach to it as
the next step on from CD.”
Stores that commit themselves
to the software range will
receive strong POS mate-
rial to brand them as CDV
stockists along with pop and

classical catalogues.

Rezon stresses that liaison
between hardware and soft-
ware outlets will be important
and PolyGram is currently
working  with  shopfitting
specialist Lift on CDV racking
systems. The first product is
poised to hit the marketplace
on October 3 and wilt coincide
with the first burst of press ad-
vertisements. The big spend on
TV is scheduled for late No-
vember, to capitalise on the
Christmas consumer rush.

PolyGram's latest market re-
search highlights that con-
sumers who know “more than
a litte” about CDV are very
positive about it, with long-
form concerts particularly ex-
citing interest in 18-25 year
olds. On the classical front, bal-
let titles have generated the
most positive response.

Looking to the future and

commitment to product from |

other majors Rezon says:
“We'll lead from the front and
drag people not just off the
fence but over it.”

|7 seprengal

Going all

WITH THE release of Virgin's
first batch of three-inch CDs,
the race is now on to establish
the format in time for the re-
lease of the tiny budget-priced
three-inch players on their way
from Sony and the major Jap-
anese manufacturers.

Public acceptance of the for-
mat seems to be good, al-
though there are problems
with qualification for the charts.
As Virgin's commercial market-
ing manager Bob Williams ex-
plains, “CD3 singles sell just too
cheaply to qualify in the 12-
inch singles stakes.”

Yet most companies are now
experimenting with the format
— for instance the American
instrumental label DMP (Digital
Music Products) who are mar-
keting a three-inch CD (A
ToucE Of DMP, CD-1751) to
showcase four of their light
jozz bands — the Thom Rotella
Band (album CD-460 TRB),

| Warren Bernhardt {album
CD457 Hands On), Manfredo
Fest (album CD-459

| Braziliana) and Film & The BB’s

{album CD-458 Neon). Some
magazines are even contem-
plating giving away cover-
mounted CDs as promotional
items; the costs involved are
apparently justified by the pub-
lic's high perceived value for
the format.

Presentation remains a

1948

out in the inch warl

problem; not all existing
players will handle a CD alone,
and while most new models
will be designed with a slight
recess in the playing tray to
make a CD3 sit comfortably,
many existing players demand

the use of a plastic adaptor
ring. Supplying the adaptor
ring with the CD3 increases its
size to that of a conventional
CD, so the advantage of its
compactness is lost and if a
five-inch jewel box is used
costs go up as well. In addition,
some players already avail-
able in Japan have a conven-
tional five-inch CD projecting
over the edges of the player,
which could cause problems.
Capacity on a CD3 is about
20 minutes, which means most
releases will go for a running

time of up to 18 minutes — al-
most hoIFthe length of an al-
bum. Sony spokesman Nick
Hopewell-Smith believes the
format will prove a positive
boost for new young bands.

“Instead of a record company
i 2 ==

having to commit themselves to
an LP deal they can release a
CD3 two or three times a year.
it's the equivalent of the old EPs
and means the band don't
have to work for a year to
come up with an album’s worth
of material each time they
need to be pushed back into
the public eye.”

Labels already heavily be-.
hind CD3 include CBS and
‘WEA, while PolyGram seems
to be holding out for the five-
inch single format at the mo-
ment.

INSIDE
— .

Ever felt you're being
overtaken by the CD jargon?
MW provides a beginner's
vide to the true meaning
Eehind such mysterious
creations as CD-1 and
CD-ROM 2

CD Wallchart: the definite
guide to worldwide
manufacturers and

distributors 4,5

CD News: Disctronics closes
down in Anaheim — is this
another symptom of CD
suffering a bout of

ill-health? 8

DAT: is the industry strangling
the new marvel atbirth? 8

Simply graphic

ACCORDING TO Warner New
Media, Compact Disc plus
Graphics is a simple and easily
morEeted way of augmenting the
aftractiveness of the CD format.

The new technology has been
developed by the company to
make use of the five per cent of
graphics subcodes surplus on all
CDs. It does not claim that the
visuals available by decodin
these subcodes are a match for full
motion video, but are similar to
those seen on computer terminals,
Teletext and high quality video
games.

“For this reason, CD + Graphics
cannot compete with the look of
the movies or video clips,” said
WNM President Stan Cornyn at
the New Music Seminar in New
York.

*

*

*

DENON

The first name in digital recording

WHAT DENON CAN OFFER:

Complete digital “turn key” production from digital
editing, formatting, pressing and all types of packaging.
Highest quality pressing. Our quality is the highest
available anywhere; our customers agree,

- Digital production consulting available.
Responsive to your needs. We live up to our schedules.

NIPPON COLUMBIA CO., LTD.

No. 14-14, 4 Chome, Akasaka
Minato-Ku, Tokyo 107, JAPAN
PHONE: (03) 584-8271

TELEX: JAPANOLA J22591
FACSIMILE: (03) 586-1859. CONTACT: Toshio Kitatate

DENON DIGITAL INDUSTRIES, INC.

1380 Monticello Road,
Madison, GA 30650, USA
PHONE: (404) 342-3032
FACSIMILE: (404) 342-0637. CONTACT: Eric Fossum.

[ <p




A step by step
guide for the
ordinary fan
in the street!

Aluminising

(AL-YOO-MINISING): the process
of coating the millions of informa-
tion rits on a CD disc with a layer
of aluminium to enable the laser
beam in a CD player to read them.

Beta Ray Thickness

US SOUL singer of limited intelli-
Eence whose (assumed) name just
appens to coincide with a tech-
nique sometimes used to derive
metalising thickness by measuring
the absorption of radioactive beta
energy.

4]

GENERIC name for albums and
singles digitally recorded on 11¢m
optical discs conforming to the so-
called Red Book spec. Invented by
Philips as a spin-off to its video disc
project, each pressing attracts a US
two-cents royalty fo the Duich

electronics giont plus one-cent to
error correction contributors Sony.
(D-3

SONY'S bid for the CD singles
market with a three-inch disc which
will play for 20 minutes in one of
its new miniaturised Discperson
players, if the batteries are up to
it. All but the latest CD players
?eed a ring adoptor to join in the
un.

CD-Graphics

SUB-SET of CD-I which uses hither-
to unused R thru W sub-code to
store graphics info — anything
from "teaching yourself’ guitar
chords to operatic sub-titles to
“embarrass yourself” lyrics, as in
the Japanese Kara-Oke singalong
craze.

CD-I
INTERACTIVE standard aimed at

the home entertainments market
and conforming to the so-called
Green Book spec thrashed out at
the 1986 High Sierra conference.
Enables the audio playing time to
be increased with a trade-off
against frequency response, the
“conceptual multitrack” magic of
selectable instrument or local
tracks, and/or still-frome TV pic-
tures and graphics to be incorpor-
ated, all according to how the disc
is mastered.

(D-ROM

PROFESSIONAL format offering a
mighty 600 megabytes of data
storage with o special player
through a computer interface.

CD-Video

NEW gold-coloured family of discs
due for launch this month (Octo-
ber) which combine digital audio

-

AVAC CD 12 SYSTEM

for HIGH QUALITY CD manufacture

Y

o

More than just a Metallizer: |

We can offer you everything
from just a metallizer to a total
CD:production package.

Metallizing without cleanroom.
Unique handling system ensures highest quality output.
High throughput in continuous batch production.
Thoroughly tested in production.

|
} Method patent is pending

Telex 8155094

Applied Vacuum Scandinavia AB
Box 5047, 5-580 05 Linkdping, Sweden
Telephone +46 13 11 51 70 ® Telefax +46 13 1041 90

PAGE 2 CD SUPPLEMENT

with analogue video pictures. The
12cm "clip” disc can store up to
20 minutes of digital oudio which
can be played on a normal CD
player, plus up to six minutes of
video with digital audio for CD-
Video players only.

Digital mastering

THE PROCESS of formating video
and/or audio tape masters ready
for the CD plant to make discs. This
can include making an analogue
to digital audio transfer, editing,
and adjusting EQ, according to
what the studio supplies and what
the record company wants.

Direct Disc

A ONE-OFF CD made on tough-
ened glass for direct playback
costing in the region of £1,500.
Plastic ones are also available but
Philips claim they don't fully meet
the IEC CD spec.

Erasables

GENERAL term for re-recordable
CDs. Sometimes called a CD-
EPROM (Erasable Progrommable
Read Only Memory) when they
contain computer data.

Glass Mastering

THE PROCESS of firing on-off laser
pulses onto a glass disc coated with
a photo-resist material, to create
the spiral of pit read during CD
playback.

Jewel Box

ARGUABLY the most protective
record sleeve ever devised to
house the world’s most robust en-
tertainment medium. They're sup-
posed to be child-proof, but fortu-
nately this doesn’t seem to deter
Radio 1 Dls.

Lacquering

THE APPLICATION of a protective
polymer layer over the aluminized
(aluminium coated) pits on a pro-
duction line CD, guaranteeing
flawless playback for anything be-
tween seven years, 11 months and
30 days or 100 years, depending
on which paper you read.

Laservision
PREDECESSOR to CD-Video with
analogue instead of digital audio
soundtracks, still used for education
and training.

| Beginners guide to CD

Metalising

SO YOU'VE cut your glass master
with a loser. Now you'll need a
metal surface on which to grow
nickel stampers. Spray a bit of sil-
ver on, and stick it in the Merit Jun-
ior CD Bath, along with one packet
of Winfield Pretend Nickel Sul-
phate. Hook up one of Dad's old
car batteries and presto, you're an
international CD manufacturer.

PC Computer
Interface

THE BOX which enables a profes-
sional computer system to be
hooked up to a CD-ROM player.

Plastic Injection

ONE OF a seemingly endless
range of techniques gesigned to
prolong or indeed create Beautiful
Looks among the world's top stars
(esp US).

Plating

SURGICAL technique which assists
the natural healing of limbs broken
by a slippery encounter with a mis-

szced jewel box. Also the means
Ey which nickel stampers are
“grown” on a metallised glass mas-
ter by electrolysis.

Stampers

THE MIRROR-IMAGE mother foil
produced by electroplating nickel
onto the metalised glass master.
Unlike their vinyl-record counter-
parts — and pressurised A&R
people — they dont actually
stamp, but become the mould in
the plastic injection production
process.

Sub-Code

THE 27 MEGABYTES of spare ca-
pacity on a CD divided into eight
channels designated P to U. The P
and Q channels are used to store
track start and index information.
R thru W are normally spare but
cc;n be used to store CD-Graphics
info.

WORM

WRITE - ONCE, Read Many.
Recordable CD. Sometimes called
a CD-PROM (Programmable Read
Only Memory) when they contain
computer data:
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A TO ME
& HEART OF GOLD
d

NOW AVAILABLE -

4 COLOUR PICTURE DISCS

Enhance your products by having a full colour label.
Using our specialised fully-automatic equipment we
can now provide printing for CD labels in either 1, 2, 3
or 4 colours.

For turther information contact Dave Lawton or John Denton,

or ask for a copy of our Custom Pressing or CD-ROM Brochures.

Nimbus Records Limited, Wyastone Leys, Monmouth NP5 3SR.
Telephone (0600) 890682 Telex 498378 Fax (0600) 890779

’{

QFTICAL DIGITAL oisC

A tempting offer from Nimbus

CD-ROM. . . without tears

CD-ROM, CD-VIDEO

We have a fully dedicated CD-ROM division which
offers a complete CD-BOM service, from advice on
the best exploitation of databases, through authoring
and mastering, to replication.

LASER MASTERED GRAPHICS

We also offer a unique service to our CD singles
customers. For the first time you can have your own
graphics laser mastered onto the outer part of your
CDsingle.



1988 SURVEY OF COMPACT

CURRENT
MANUFACTURER LOCATION ANNUAL FACILITIES
@ OUTPUT
% — —
Disctronics Australia 10m CD: 5in. CDV: 5in. CD-ROM. 4 col printing. Mastering (Sony). Plating.
~ Tel: Australia: 02 269 3575. Contact: Doug Bell/Theresa Ryan Overwrapping. Minimum Order: 500. Turnaround Time: 7 days.
Tel: Europe/UK: 01-222 6878. Contact: Hywel Davies .
Tel: The Americas: {US) 818953 7790. Contact: Cal Roberts/Michele Winer - ; L
T —— —

Koch Digitaldisc
Tel: 05634 6444 Germany: Tel. 089-7256095. Tx: 52
- 7254759

 Lontact: Klemens Kundratitz “
: Switzerland: Tel: 085-66061. Contact: C aS 1
 U4SA: Tel: 718-624 4202. Contact: Michdel Kospfie s

DADC Austria Gm D o8 SR 2 Y = ff 3 ' :
Tel: 0043 6246 2260. Contag Pe}o/ ¥ *%l’ g e [ ‘QS N~ 4
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MPO Di ’s/Americ Risque )
gTel 819-474 2665, Txs. 058 38633/ Fax: 819-474 2870 E
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%p Minimum Order 0 A around
-orders ys_.

Y

 Ciryra i o d vy

a Tels416-298 8190. Contacy. Andersof/K{eh Zeuger /. ot/ : g o = ‘ ' . % Iy i
Pandise 2 henmak o Moo A e \/J\‘E By X\
%’fel//’dg 1.62 95- QO»FSJ 451\Vz~}¥_éntact Peter que/r\ oy P 2 0 i By I THIRY 3 % \
- ' " . y : ek Y
Lor-disc : Franegs. o\ 3 BN il VA /{ )
/ JelParis 1-}825‘”22. co C, m@w., s Di/Bened[t ic 3 | . \ _X’\\\\

/20 MPO Dis Aia- Y i Sr‘nv/ . CD-ROM~3co mtmg Masterln ))\7.0
‘ gslmds 3 ;;721?2‘&2 ﬁc;SQS bl § T / - 7 o ~ . rlpgldg MlnlmumOrd 1000~"Tur d
{o] d@mkorc e X QT poerge il ] " g » % eeeeiy ooon L g,
‘or Tel: 1-42.89.34.65. Eax: T 63.85 o FiwiTmeal® s o\ B £ Gui B N NDXES = Ncope - \
Contact; Brurjo d’Orgexal UK: Tel: 01-924-166 tag:‘gﬂé\f\ Bof\er "“"“"/ gt RN \ - - Mexicth- 25 2 ** W. r_pi A Verd . \
Holland: Tel{ 60.32.5@7. Contact! Chris Van Delft o s | H k| RO rr i ,',.E VoA
2 Spagjn: Tet: 37.18.40:¥1. Contact. Benito Torres: | B IOVETOPLIE N TR TS P ; > X ESSER - R\
—+——Canada:. 4“&655 Coitact Pierre Bolvnh (Disque Amen‘:) L, .f%‘;f ‘“ﬁ" g Fid % ANTILLES \ == \ -—\ﬂ\ |
——— ] y - R e i, T TR . ! - - \
PDO : 2 T b [ Al cwkirante’: o L J‘{: RM \ AEPip, 12in -eB'ROg)W'G_cbhmtmg Mastenng \
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DISC PRODUCTION PLANTS

CURRENT .
MANUFACTURER LOCATION ANNUAL FACILITIES .
I OUTPUT |
— —— —_—
Europe Optical Disc Netherlands 9.5m CD: 3in, 5in. CDV: 5in. CDI. CD-ROM. 5 col printing. Plating. Minimum
Tel: 3113 63 63 00. Fax: 13 68 54 88 Contact: Jaap Hoitingh Order: 1,000. Turnaround time: 3 days
EGVA CD — e
Tel: 47 2 364262. Contact: Vetiorn Walderhaug North Pole
SKC e

Tel: Japan: 03 591635

Germany: 069 666 3059

USA: 201 438 8787 & 213 327 2347
Seoul: {02) 1756 5151

-

‘<

Ibermemory / i . M
Tel: 341 671 2200 Fax: 341 671 394 / ; : Lot N

‘ - - A : ( . 7 L < L ' : ‘ .)H‘
CD Plant : f s Rt 8- € (5540, G0-ROM. 4 Pjuip one o ting. Mastering
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ENI X I S\
Tel: (217) 24§ 96%1. Contatt: Dava,Cefirad \ \

WEA Tei: 7\38?2471 Co'nt'ot JﬂCk Wllhams R W

N " ; .
Nimbus \ CAN \ \ Loell 10m Sh gﬁ CDI. CD-ROM. 6 col printing. W Nm\bus-
Tel: 212-262 5400 Co\acf\\Marc Feingold. ‘squ m 985 1108\ a Sh] verwrapping, Minimum Order: ¥,0 ‘paround

Contact: Marc Galloway,

en- 31, £in. CDV:
y Aﬁalk Plating.
7 me: 2 webis -,

- ‘\ ------- — 7 . . 7~ / - y . _
CBS Tel: Fax: 212 975 QM /a AN NN R “‘,;‘! ] ./' I /a ¥4 1 /4
__
WA = raTe 7/
Memory-Tech inc \ NEN v:sm 5|n cnm 5 col printing. Mé - hg (Sony) Platmg
Tel: (214) 881 8800. Contact: Scott e/ﬁg&bu Toyosd . Mipimum O(der 59,0’.1'0("8 nd time:
. NS / N\
Discovery Systems X R : 5in. . 4 col p inti “Mastering (Discovery
Tel: 614-761 2000. Contact: Michael R. Ward “develop n\a erf‘n u pment). Plating. Turnaround time:
France: 33-1-456814121. Contact: Michael R. Ward "| 24 hrsfor C for Dﬂona" audio CDS, 7 days for normal

- JVC
Tel: (213) 466 4212 or (212) 704 9267
Contact: Tad Hyakkan

Sanyo Laser Products Corp
Tel: (317) 935 7574

S Bin. CMA CD-ROM. 4 col printing. Mastering (JVC). Plating.
irg. Minimum Order: 1,000 pcs. Turnaround time: 2 weeks
releases, 1 week for repeat
—_— e

Polyform Tel: 914-668 4700. Contact: Ron Blazo

Technidisc Inc
Tel: 313-435 7430/800-321 9610. Fax: 313-435 8540
Contact: Jeff Kimmel
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This is the CD that you will never get!

The audio }ifﬁ?oduction of this compact disc is excellent.
There are no systematic errors: the glass master was perfect,
just like the matrix and the CD itself. This has been monitored
by the digital control playback of the acoustic contents of the
pressed CDbatch. \

- = {And this copy of the CD will not get beyond this point.

Here'a he twofold final inspection, where the merciless
eagle eyes of both the laserray and the operator scan the entire
surface'of every disc, this one failed the test and was rejected.

It did not totally meet our extremely stringent quality
‘ requirements.

A single defective spot,line, or refraction is enough to
exclude aCD from the batch we deliver to you.

Our quality control is one reason why we are one of the
world’s largest independent manufacturers of CDs today.

Another reason is that we have our own in-house sound
studio and master facilities.

So when you choose us, you get much more than a product.
You gain a supplier with a sense of responsibility from start to
finish, ensuring that the product has the quality needed for your
company to develop efficiently and without disturbances.

Why not experience for yourselves our quality, our guaran-
teed delivery, and our service!

i
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\ : _ CD Plant Manufacturing AB, Box 9035, S-200 39 Malmo, Sweden. £
w Telephone Int.+46 40 22 01 20, Thomas Lagheden. Telefax Int.+46 40 94 96 60. 8
kol - Stockholm sales office: Telephone Int.+46 8 734 02 90, Olle Jirild. Telefax Int.+46 8 735 50 03. 2

UK sales office: Damont Audio Ltd, Middlesex. Telephone 01 573 5122, Malcolm Pearce. Telefax 01 561 0979.
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FASTEST TURNAROUND
IN THE BUSINESS

From session tape to musicshop
shelf so fast you can make your
competitors’ heads spin.

Via PDO, the teader who can turn
the whole audio or video CD
package around inside days and
yet hand you the highest quality in
the industry.

With multi-centre production world-
wide and simultaneous delivery to
all your markets.

In 3" (now) as well as 5", 8" and 12"
In CDV (now}), both in PAL as well
as NTSC.

PDO can include 6-colour on-disc
printing with a choice from 32
different colours, simultaneous

PoiH T = uly P S A N

mastering in up to 4 countries,
replication in any quantity up to
millions, state of the art packaging
and printed insert material of your
choice.

With everything sewn up, your hit
singles and albums are delivered
fast anywhere and everywhere you
want them — worldwide.

Call Roger Twynham now on
01948 7368 and talk timing.

In other European countries call
Silke van der Velden on
+31.3402.78722.

P ONT OPTICAL

PHILIPS

7
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Survival of the fittest

THE “SELF-destructing CDs"”
controversy has been the only
hiccup in a healthy few months
for the CD market, but the re-
cent closure of the Disctronics
plant in Anaheim and the ICM
plant in Sweden would suggest
that there have been problems
too.

Disctronics says that the
Anaheim facility will now be
used purely for research and
development purposes on an
extensive scale, a shift of em-
phasis which could mean that
the future of CD lies in further
development of the basic con-
cept than in increased manu-
facturing capacity. For
example, manufacturers may
now concentrate on exploring
the possibility of erasable CD
being marketed soon enough
to pose a threat to DAT.

Disctronics is describing the
Anaheim closure as being part
of a “consolidation process”
which sees major expansion
both at its Huntsville, Alabama,
plant and at Southwater in the
UK.

Angheim meanwhile will be
working on CD-ROM, CD Video
and Loservision research, with a
resulting loss of 40 staff on the du-

chairman Peter Massey referred to
"“pressures in the industry for op-
erational efficiency”, but promised
“no further changes following the
consolidation of replication facilit-
ies in Huntsville”.

In the UK, Nimbus commercial
director Mike Lee admits that it has
been a “very, very tough” 12
months for CD manufacturers and
describes the Disctronics plant clo-
sure 0s inevitable.

“l's been a tight year for manu-
facturers because of the price
war,” he states. “It's going to be
the survival of the fittest and most
efficient from now on, and those
most interested in quality.”

Lee says that although Nimbus’
position as the UK's first and largest
CD manufacturer stands it in “very
good stead”, he knows of several
other companies in the US- and
Europe who are “desperately try-
ing to be taken over or bought out
or merged”.

Nimbus is all set to “go beserk”
for the Christmas rush according to
Lee who has no doubts that his
company will be working up to
moaximum capacity between now
ond December 25.

He describes research and de-
velopment, particularly in the CD
ROM field, as an important aspect
of the Nimbus operation, but
denies that there has been any shift
of emphasis away from manufac-
turing. “How can you improve
technology if you haven't got o

manufacturing facility?” he asks.
"You have to keep that in place be-
fore you can look forward.”

Dave Wilson, Customer Services
Manager for PDO UK, also de-
scribes his company’s business as
healthy and comments: “We would
expect to be reasonably well load-
ed in this period up to Christmas.”

Although Mayking CD’s Clive
Robins shares the view that the
monufacturing market is currently
buoyant, he admits that companies
have no room for complacency.

“Competition remains high from
both UK and European plants as
prices continue to drop — and cer-
tain companies are still looking for
a market shake-out,” he comments,
concluding that “although CD pro-
duction may be increasing, the
price cuts mean that we are not
necessarily seeing higher profits.
That's why some companies are in
trouble.”

‘Competition
remains high
from both

UK and
European plants
as prices
continve

to drop’

Going Dat way

INDUSTRY opposition is
threatening to strangle the DAT
medium at birth — while hard-
ware purchases by studios and
record company executives are
simultaneously emphasising the
potential popularity of the me-
dium.

That's the message from most
companies now involved in the
DAT field ot one level or another.
But whatever happens to DAT as
o consumer medium, its immedi-
ate future seems quite secure as
far aos the professional studio
market is concerned.

Most major studios are now in-
stalling DAT recorders, either as
mostering  machines or as
orchiving machines; the newly
re-established Berwick Street Stu-
dios in Soho has one despite the
fact that overseas licensees for
their in-house products can't cut
from DAT yet.

Lobels already releasing on
DAT include PWL, Magnum and
Factory, with music ranging from
instrumental synthesizer albums
to disco oand avont garde. Yet
many pundits now believe that
before the problems with industry
opposition to DAT are resolved
ond the consumer takes whole-
heartedly to the format, the de-
velopments in eraseable CD
{such as the mooted Tandy THOR
system) will make the whole

debate irrelevant.

HHBs MD lon Jones says:
“Our customers recently have in-
cluded Kate Bush and Depeche
Mode, and récord companies
such as Virgin, Phonogram and
Polydor for the A&R depart-
ments. But our agreement with
Sony UK, which isn't distributing
the DAT machines yet, is thot
we'll only sell to the professional
market whether we supply the
domestic model, the professional
portables, or the PCH2500
model.”

Despite reservations about the
consumer potential, Jones feels
DAT is a safe investment for the
immediate future. “l was in Japan
when Tondy made their an-
nouncement about an eraseable
CD system being available in two
years, and no-one could see
where they were licensing the
technology from.”

Yet even those who are opti-
mistic about DAT feel that there’s
a long way to go. There seems
litle reason why machines
shouldn't fall to the same price
levels as budget video machines,
and even less reason why CD
manufacturer’s shouldn't imple-
ment the copy inhibit codes
which have always been inherent
in the CD system. To the detri-
ment of DAT, neither of these
seem to be hoppening.

plication side. At the time, acting

8D

THE SWISS
COMPACT
SO U N-=D

¥ \WE RECOGNIZE YOUR NEEDS
FOR THE ULTIMATE IN QUALITY,

BACKED BY MAXIMUM

RELIABILITY. FURTHER, YOU WANT

COMPETITIVE PRICES AND

SHORT DELIVERY TIMES.
THE ANSWER: HAVE YOUR CD’S
PRODUCED IN SWITZERLAND BY
A PROVEN MASTER OF SOPHIS-
TICATED LASER TECHNOLOGY.
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