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The Corms’ Breathless
(143/Lava/Atlantic) is
the highest new entry on
this week’s European
Radio Top 50.

M&M chart toppers this week

Eurochart Hot 100 Singles
BON JOVI
It’s My Life
(Mercury)

European Top 100 Albums
BON JOVI
Crush
(Mercury)

European Radio Top 50
BRITNEY SPEARS
Oops! I Did It Again

Jive)

European Dance Traxx
BLACK LEGEND
You See The Trouble With Me
(Rise)

Inside M&M this week

LEONA CHARMS EUROPE

She was born in Norway, grew
up in Britain and now resides
in America. Singer-songwriter
Leona Naess is taking her sin-
gle Charm Attack around
Europe from her debut MCA

- album Comatised. Page 6

HOT FOR THE SUMMER

M&M presents its summer col-
lection of fresh
new artists from
Europe, Australia
and the US hoping
to catch the ears
of radio program-
mers during the next few
months. Pages 7-10

STAGE TWO FOR WARNER-EMI

The EU’s investigation into
the proposed Warner-EMI
music merger will move into a
second phase, the European
Commission has announced.
Page 21

GWR’s Mail-merge
shape of the future?

by Jon Heasman

LoNpoN — The UK’s GWR Group is
spending £146 million (euro 237m) to
buy up the European radio assets of
DMG Radio, the radio division of
media group Daily Mail and General
Trust (DMGT).

However, there is speculation in
the City—denied by GWR chief execu-
tive Ralph Bernard—that the deal
could ultimately pave the way for a
reverse take-over of GWR by DMGT
once the British government relaxes
its rules on cross-media ownership,
widely expected to happen in a white

paper later this year.

GWR and DMGT have enjoyed a
close 15 year relationship, with the
latter owning 18.8% of the Swin-
don-based radio group—a figure
that will be boosted to 26.9% under
the terms of the deal.

A DMGT insider says that the
folding of DMG Radio into GWR—
predicted in this magazine three
weeks ago (M&M, June 10)—was by
no means inevitable, and that there
had been long-term speculation
amongst staff that a takeover would
happen the other way round. The

continued on page 21

m‘ Denmark goalkeeper

Peter
Schmeichel (left) presents. a
gold disc to members of EMI-
Medley act Det Brune Punk-
tum, in recognition of some
26,000 domestic sales of their
Euro 2000 anthem All We Need
Is Love. The track also appears
on 13 Rigtige, an album of soc-
cer favourites.

Prime time for The Getaway People

by Siri Stavenes Dove

OsLo — Norwegian act The Get-

at number 20 in the Norwegian
album charts back in May.
The album will be released in the

away People are set to cap-
italise on their relocation
to the US in the wake of
Columbia Tri-star’s deci-
sion to use the band’s sin-
gle Six Pacs as the theme
tune to its new Young
Americans TV show.

Six Pacs is the first sin-
gle off the group’s sopho-
more album  Turnpike
Diaries (Columbia), which debuted

US on July 18 to coincide with
the July 12 premiere of Young
Americans, the summer
replacement for WB-TV’s pop-
ular Dawson’s Creek series.
“It’s perfect timing,” reckons
keyboard player Arne “Hon-
da” Hovda. “The album was
supposed to come out in the
1| US in the beginning of June
2 [but] we've put the release

continued on page 21

Vivendi, Canal+ in
Seagram dialogue

by Emmanuel Legrand
PARIS — More than a year after its
merger with PolyGram, Universal
Music looks set to fall under
French control if media, telecoms
and utility giant Vivendi (and its
TV affiliate Canal+), is successful
in its plans to acquire Universal’s
parent company Seagram.

Vivendi and Canal+ confirmed
on June 14 that they “have entered
into discussions [with Seagram].”
Board meetings of both Vivendi
and Canal+, in which Vivendi has a
49% stake, will take place on June
19 to discuss the deal.

A decision is expected in a few
weeks, although some sources say
the deal is more imminent than this.
Vivendi CEO Jean-Marie Messier
and his counterpart at Seagram
Edgar Bronfman Jr met in New
York last weekend to draft the deal.
Canal+ chief executive Pierre Les-
cure is tipped to play a major role
once the acquisition is finalised.

Vivendi and Canal Plus would
team to acquire Seagram in a stock
swap valued at about $30 billion
(euro 33 bn), according to sources.
Press reports suggest that Vivendi
would dispose of Seagram’s spirits
and theme park divisions to concen-
trate on its $3.4 bn film and TV
business and its $6.3 bn music divi-
sion. “Music has never been
Canal+’s forte and there is undoubt-
edly an interest in Universal Music
which will bring a value added to
the various online platforms devel-
oped by Vivendi and Canal+,” says
a source close to the latter.

However, analysts remain cau-
tious about the deal and M&M has
learned that several financial insti-
tutions are going to advise against
it in the light of the uncertainty
about the future of music online.
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Upfront

| by Emmanuel Legrand, Music & Media editor-in-chief

“Can’t Stop The Music” proclaimed the Village People
back in 1980. This could as well be the title of the cur-
rent “Napster vs. the music industry” saga.

In one corner there’s a dotcom company which has
developed a smart device making the best use of the
Internet in that it interconnects hard disks of individ-
uals and allows users to download music—for free of
course, as it remains within the private circle and
there is no need for a transaction.

In the other corner there’s an industry looking at the
devastating effects of this “free music for all” system
and taking all the steps it possibly can, including this
week’s attempt to bar some content from Napster, to
limit the damage.

In this scenario, the music industry has appeared
in the bad guy’s guise and has already lost the PR
battle, regardless of the outcome of the case and the
legal foundation of its claims. There were devastat-
ing reports in the US press on the music industry’s
reaction, mostly on the grounds that Napster was

showing the way forward, while the “fat” $40 billion
music industry simply has to change its way of doing
business.

According to Napster, what is at stake is “the
future of online communities and digital distribu-
tion.” But the future of the music community and the
respect of some basic principles regarding intellectual
property doesn’t seem to bother Napster (although if
anyone used the Napster name on, say, T-shirts with-
out clearance from the copyright owner, and sold
them through the Internet, no doubt the lawyers ;
would be phoned).

In this digital age, a lot of people tend to forget
that getting intellectual property recognised and
paid for has been a long and painful process. This is
why the industry is right in
ensuring that some basic rules
are respected.

But it should also prompt
labels to speed up the process of
offering digital delivery of music
through legitimate and secure
ways. The more the industry lets
Napster-like sites dictate the
rules of the market, the tougher
it’ll be to reclaim the lost ground.

| Music & Media values its readers” opinions—you can e-mail the editor-in-chief at: elegrand@musicandmedia.co.uk |

Century changes its guards

by Jon Heasman

LonpoN — The UK’s Capital Radio
group has unveiled the team which
will manage the three Century
Radio AC/talk stations it acquired
through its purchase of Border Tele-
vision last month.

The recent ratings and revenue
success of Capital's 964 FM
BRMB/Birmingham has been reward-
ed with key positions at Century for
the CHR station’s top executives.

BRMB programme controller
Paul Jackson—one of the nominees
announced this week for the NTL
commercial radio programmer of the
year awards—is named regional pro-
gramme director for the three Centu-
ry stations, based in Manchester,
Nottingham and Gateshead. Pro-
grammers of each individual Centu-
ry station will report to Jackson.
Capital’s head of adult brands Jeff

O’Brien will remain in London and
will not, as had previously been
thought, be overseeing Century’s
programming.

Heading up the Century sta-
tions as Capital’s regional manag-
ing director, north will be BRMB’s
managing director Julie Fair. She
will be replaced in Birmingham by
Jane Turnbull, who is promoted
from her current position as
BRMB?’s head of sales.

Yet another BRMB staffer, head of
marketing David Andrews, has been
appointed managing director of Cen-
tury 105/Manchester, replacing
Steve King, who has “departed ami-
cably,” according to a Capital
spokesperson. King could not be
reached for comment at presstime.
Andrews will retain a marketing
remit by also overseeing marketing
development of the Century brand.

At Century 100 in Gateshead, for-

mer Red Dragon FM/Cardiff sales
director Nick Davidson has been
brought in as managing director. He
replaces Jeff Stephenson, who left Cen-
tury shortly after Capital’s takeover.
The new MD at Century 106/Notting-
ham is Jo Bosworth, formerly the sta-
tion’s sales director. Bosworth replaces
David Lloyd, who has moved to Galaxy
105/Leeds as MD.

Brian Lister continues as man-
aging director of Border’s other
radio assset, Sunderland’s Sun
FM. Capital says it has no immedi-
ate plans to sell that station,
although it says it has received a
number of offers.

Lister and all the Century MDs
will report to Fair, who in turn
reports to Capital’s newly-appointed
operations director Paul Davies
(M&M, June 17). A new programme
controller is being sought to replace
Jackson at BRMB.

Musisoft calls in the receivers

by Emmanuel Legrand

PaRris — French indie label and dis-
tributor Musisoft has gone into
receivership following a withdrawal
of bank support.

The June 7 move allows Musisoft
to freeze its debt and work with its
bankers on a complete restructuring
of its debt, while at the same time
continuing day to day operations.

Musisoft chief executive Henri de
Bodinat says the situation was precip-
itated when, last February, two of the
company’s key shareholders—mer-
chant banks ABN Amro and Suez—
postponed a planned increase in capi-
tal. “It had a domino effect, as the
banks panicked and then refused us
short term credit facilities,” he
explains. De Bodinat adds that he is
now preparing a restructuring plan,
which will almost certainly include

redundancies.

Launched in 1997 by former Sony
Music France chief executive De Bod-
inat and music industry veteran Jean
Karakos, Musisoft was created
through the acquisition of world
music specialist Sonodisc and
jazz/classical distributor Media 7
together with its specialist classical
distribution division Concord.

De Bodinat says he has informed
Musisoft’s distributed labels, such as
UK classical label Chandos and Ger-
man metal label Noize, of the situa-
tion. He says that he has been met
with understanding in most cases,
and that he is looking for solutions to
repay the debt to these clients: “It is
not a good time, but most labels are
very understanding. It is up to us to
prove to them that we can continue
to deliver a good service and, most of
all, that they are going to be paid.”
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Bertelsmann chairman/CEO
Thomas Middelhoff, BMG Enter-
tainment chairman Michael
Dornemann and president of
BMG Entertainment GSA/East-
ern Europe Thomas M.Stein, vis-
ited Carlos Santana backstage
shortly before the Arista artist’s
sell-out concert at the EXPO-
Arena in Hannover, Germany.
Pictured (I-r): Dornemann; Mid-
delhoff; Santana and Stein.




Directors slate MTV video policy

by Mark Dezzani

BRESCIA — Music TV giant
MTV came under fire from
speakers at the third annu-
al Brescia Music Art Festi-
val in the northern Italian
city of Brescia on June 2-4.

Floria Sigismondi, who
has directed critically

acclaimed videos for David

Bowie, Marilyn
Manson and Tricky, .. ..
lamented that it-

was becoming more .’ |
difficult for more : .
conceptual and -
artistic videos to
receive exposure on
MTV.

“The artistic video is
being killed off by its main
outlet—MTV has a new nar-
row policy of programming
more commercial music,”

said Sigismondi, claiming
that MTV “is controlling the
type of videos being made
through its selection crite-
ria, and is even being asked
for its feedback at the script
stage, which can effectively
block the production of ideas
that are not ‘sunny’ enough
for MTV.”

Domenico Liggeri, direc-
tor of the festivals
- video and cinema
r- " - section, claimed

“- that whilst MTV

- . had until recently
~ championed cutting
edge music from
independent pro-
ducers, it is now
refusing to air their videos
on aesthetic grounds. “MTV
will play a Marilyn Manson
video clip because it is sup-
ported by a major label

_ [Universal], but videos from

new bands on independent
labels won't get aired if they
do not provide bright, happy
videos with very expensive
budgets.”

MTV Italy’s music direc-
tor Luca De Gennaro
refused to comment on his
channel’s selection criteria
for new videos, although in
an interview Italian daily
newspaper Corrier Della
Sera he acknowledged that
“pbright clips which tell a
story are favoured over
dark conceptual clips.”

The Brescia Music Art
Festival was founded three
years ago by Omar Pedrini,
lead singer of the Italian
rock band Timoria, with the
aim of promoting cross-fertil-
isation between music, the
visual arts and literature.

Epic France adds new repertoire sources

by Emmanuel Legrand

PArRls — Sony Music
France’s Epic Group is diver-
sifying its sources of reper-
toire through new depart-
ments covering dance, clas-
sical, jazz and world music.
Epic Group Project
(EGP), a new
entity within the
French Epic
Group, has been
created by merg- |
ing the previous-
ly autonomous
label La Tribu
with Sony’s
Dance Pool divi-
sion in France.
La Tribu spe-
cialises in one-off projects
such as the current number
one in the French charts,
Yannick’s Ces Années La.
“The role of EGP is to be
quick and  reactive,”
explains Epic Group man-
aging director Thierry

Chassagne. “Our goal is to
show to labels in Scandi-
navia or in Italy that there
is an alternative to indie
dance labels in France for
their dance products.”
Under the merger plans,
Jean-Francois Maupas will
be A&R manager of La
Tribu, while
Dance Pool’s cur-
rent label man-
ager Bruno
Musitelli will be
in charge of
| dance signings.
La Tribu market-
ing director Marc
Tjoutis will coor-
dinate the mar-
keting of the new
structure, reporting to Epic
Group marketing manager
Emmanuel Durand. Promo-
tion will be coordinated by
Epic Group promotion direc-
tor Rose Helene Deplasse.
In addition, Epic Group
will now be the umbrella for

Sony Classical and Sony
Jazz, which were previously
attached to the special mar-
keting department. World
music label Globe, will also
be linked to the Epic Group.
The marketing and pro-
motional operational man-
agement of the three
sources of repertoire will be
under the management of
Jean-Francois Gourlay,
who joins Epic after two
years with indie label
Naive/Auvidis, where he
was sales director.
Chassagne says that the
aim of changes is to add
new sources of repertoire to
Epic in different niche mar-
ket genres. “We can have a
very light autonomous
structure working in all
these departments, and
when there is a project
with a crossover potential,
we can switch it to Epic’s
marketing and promotional
machine,” says Chassagne.

Sony brings Austria, Germany closer

VIENNA — Sony Music Aus-
tria is losing its managing
director of nine years Martin
Pammer as part of a restruc-
turing of the company
designed to “improve
operational efficiency
and communication
between Sony Music
Germany and Sony
Music Austria.”
According to a
statement, Pammer
is leaving for “personal rea-
sons” and has been “fully
involved in these discus-
sions and in part of the
process drawing up the new
organisational structure.”
Gerald Hajos, previously
director of artist marketing,

has been promoted to the
newly created position of
general manager, Sony
Music Austria, effective
July 1. He reports to Jochen
Leuschner, manag-
ing director Sony
Music Germany and
senior vice president
GSA. Hajos, who has
been with the compa-
ny since 1989, will be
in charge of the com-
pany’s marketing, strategic
marketing, local A&R,
finance and sales opera-
tions, although the respec-
tive heads of all these
departments will be expect-
ed to work more closely
than previously with their

German counterparts.

Leuschner says the
rationale for the restructur-
ing is to “make the most of
our operational resources,”
and is linked to the notion
that the German and Aus-
trian markets “are growing
more closely together and it
is crucial, as that happens,
that we develop new oppor-
tunities for our artists.”

Leuschner adds that

developing a local roster
remains a key part of the
company’s strategy, under
the aegis of local A&R man-
ager Gordan Gajski, who
will work closely with Sony
Music Germany’s Columbia
MD Martin Brem.

ON THE BEAT

BROADBAND RADIO MOVES CLOSER

ISTANBUL — An international conference of telecom-
munications and broadcasting regulators has agreed
that additional radio spectrum should be set aside for
the introduction of radio broadband Internet services,
while ensuring that other satellite systems can oper-
ate without interference. Meeting in Istanbul, Turkey,
the World Radiocommunications Conference 2000 also
reached agreement on the introduction of wireless
multi-media “local-loop” services using means of ter-
restrial and satellite infrastructures, to allow fast and
cheap wireless access to the Internet.

PRIGENT MOVES TO SONY

PARIS — Former PolyGram/Universal VP and CFO for
Europe Alain Prigent is joining Sony Music France as
senior vice president/managing director, effective
immediately. Based in Paris, he replaces Jacques
Campet who joined Sony Music Europe earlier this
month as senior VP. Prigent will be in charge of the
French company’s operational activities: distribution,
finances, human resources, IT and business affairs.
He reports to Sony Music France president/CEQO Olivi-
er Montfort. Prigent joined PolyGram France in 1983
before moving to the company’s headquarters in 1987,
where he stayed until the beginning of 2000.

RU OPENS ITs DOORS

SToCKHOLM — The Swedish commercial radio organisa-
tion RU has admitted its first member without a terrestri-
al FM frequency. On its annual general meeting at the end
of May, RU changed its status to make it possible for sta-
tions broadcasting on digital radio and for Internet-only
radio companies to join the trade body as associate mem-
bers. The first Internet station to become a member is
newspaper Aftonbladet’s recently-launched Internet sta-
tion Aftonbladet Radio. The RU represents all 84 of Swe-
den’s terrestrial commercial radio stations.

WELSH CHART DEBUTS

CARDIFF — The London-based Chart Information Net-
work (CIN) is for the first time compiling a weekly chart
based on the best-selling singles from Welsh record
shops. The Official Welsh Top 40 will be broadcast every
Monday evening by public full-service station BBC
Radio Wales, and presented by Kevin Hughes. Hughes’
show will also feature a.Welsh album chart on Tues-
days, and specialist Welsh charts on Thursdays.

MOVING CHARRS

LonpoN — Jan Cook, who briefly acted as CEO of
PolyGram during the six months preceding the merg-
er with Universal, has been lured out of retirement to
become non-executive chairman of Startle plc, a UK- |
based distributor of CDs and digital music.

0sLo — P4 head of interactive development Nicolai
Flesjo is joining NRK to increase the
public  broadcaster’s focus on
WAP/mobile technology.

LonpON — MTV Networks thas
announced that Bill Roedy, currently
president, MTV/VH1 International,
has been named to the newly created
position of president, MTV Networks
International, where he will be respon-
sible for leading the international operations of Nick-
elodeon, MTV and VH1.

NEW YORK — Tom Aaron has been promoted to
vice president international for Columbia
Records in New York. In his new position, he
will develop and implement international mar-
keting initiatives for Columbia’s US domestic
roster, working closely with Sony Music’s affili-
ates and regional offices. He reports to Julie
Borchard, senior VP international, Columbia
Records. Since 1997 he has been senior director inter-
national for Columbia.

PARris — Rosana Granieri has been appointed export
manager and head of international development at
French indie label Night & Day, effective Julyl.

Bill Roedy
&
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Dance
grooves

by Gary Smith

EASY LADY

Based around a Chic-style rhythm figure Modjo’s Lady |
(Sound of Barclay/France), is a vocal-heavy house tune

| with a George Michael-esque chorus. The combination
of the “by numbers” refrain with a clean, tough pro-
duction gives the track a pop sheen that belies its club
origins. Modjo, aka Romain Tranchart, has an eclectic
approach, consequently his music is stylistically hard |
to pin down but undeniably easy on the ear.’

GLOSSY R&B

www.azs.2000.com (WEA/France), the first track from
Wacky Races’ upcoming debut album, is a glossy,
R&B-influenced house tune with a pop chorus and
Arabian strings. An unexpected mixture that takes a
further twist when it slides into a jazzfunk middle-
eight complete with tastefully soloing Rhodes piano.
Too meandering for the charts, this is nevertheless a
splendid piece of work.

PUMPING ON YOUR STEREO

With its bootyfunk chorus, thumping hard house
groove and sub-disco string riffing Potatoheads’ Pump

It Up (Mo'Bizz/Holland) could hit the spot this sum-

mer. The fact that the song has at least three hooks in

the form of a sung chorus and two instrumental tunes

should give it some chance of spilling over to radio. A

big, solid production that also manages to be bright ‘n’

breezy, PIU is an unorthodox but effective slice of
dance with plenty of pop references.

X MARKS THE SPOT

Following the success of Rank 1's Airwave—current-
ly released in 40 countries—ID&T’s Free-For-All
imprint has another, potentially huge, crossover tune
in the shape of the early '90s trancer Superstring by
Cygnus X. Originally out on the German label Eye Q,
Superstring now has a brand new remix from Rank 1
that adds skittery percussion while skilfully updat-
ing the production. The dramatic drops and phat
synth sounds have elicited highly favorable reac-
tions, both domestically and abroad. “There’s a big
buzz on the track in Holland and we'’re getting offers
from all the big UK dance labels,” says ID&T’s head
of A&R Dick de Groot.

NICE "N’ EASY DOES IT

The Love Bite’s Take Your Time (Time Records/Italy)
looks set to be one of the pre-eminent crossover
tracks this summer. The fact that the song is already
licensed to AM:PM for the UK, Strictly Rhythm in
the US, Scorpio in France, Polydor for GSA and
Scandinavia plus EMI Colombia for all South
America and NEWS in Benelux is an indication of
the buzz surrounding it.

“We also have deals pending for other European terri-
tories and South Africa plus we're just starting to work
the Asian markets,” says Davide Culzone from Time’s
business affairs department. The track’s appeal lies in a |
delicately vocoded vocal providing a velcro strength hook
which, in turn, is backed up by a thoroughly on-the-
money production. The radio edit combines a light, string
‘n’synth dominated sound with a house groove and
acid/trance-lite breaks. The result is a fresh, hook-heavy
record that will most probably be utterly ubiquitous
within two months.

All new releases, biographies and photographs for con-’
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de Lluria

|dlewild

by Adam Howorth
In 1983 REM released Murmur, the full
length follow-up to their 1982 EP Chronic
Town and a record which, with its cryptic lyri-
cism and subtly addictive melodies, hinted at
the massive commercial success the band was
to experience over the coming decade. It was-
n’t until their eighth album, Green, that REM
finally crossed over into the big time but hope-
fully for Idlewild, a Scottish four-piece whose
new sophomore album 100 Broken Windows
(Food/EMI) recalls the soulful splendour of
Murmur, history will repeat itself at a slight-
ly quicker rate.
Idlewild’s  booking
agent outside of north
America is Geoff Meall at §
The Agency who feels |
that breaking the band is
a long term proposition.
“The first album made a |
bit of a wave in Europe, |
but [overall]l we're mak-
ing slow inroads,” he
says. A major drawback
occurred when their
1999 European support
tour with the Manic Street Preachers was cur-
tailed by illness to both James Dean Bradfield
and Idlewild singer Roddy Woomble. Since then
Meall reports, “they’'ve supported Placebo in
Paris, but The Netherlands is the territory
we're paying most attention to. We did our first
headline tour there in May and then did further
supports with Muse in Germany and France.”
This will be followed by “our own tour in France
in October and more Dutch and Belgian dates.”
EMI International project manager, Toby

at heart

Holdsworth, confirms that touring is essen-
tial to breaking a band like Idlewild. “The
thing is to put them in front of as many peo-
ple as possible because they’re such a great
live band,” he says. In fact, a major aspect in
getting the band noticed to begin with was
their often out of control live shows. “We do
like to go competely mad,” admits Roddy
Woomble, “and we’ve all got cuts and bruises
to prove it. I smashed my front tooth out with
my microphone in Amsterdam, got a false one
fitted and then smashed it out again a few
weeks later.”

Andrew Phillips, programme controller at
alternatwe London station Xfm, has seen

Idlewild perform and agrees that “they put a
lot into it. I think they’re a good act and will do
well, we've played all the singles. The songs
make the radio and fit in on Xfm,” Phillips
adds. But ultimately the crucial factor for EMI
is matching sales to talent is time. “This is not
a straightforward indie rock album—it’s hard
to get people to listen to us,” concedes Toby
Holdsworth. Even so, “in one or two albums’
time we will have a worldwide successful band
on our hands,” he believes.

tlS -3° -2, 08009 Barcelona, Spain. .

Naess begins charm offensive

by Siri Stavenes Dove

“English music inspired me because I loved
the Cure, Madness and New Order when I
was younger,” reveals 24-year old singer
songwriter Leona Naess. A billionaire’s
daughter, born in Norway but who grew up
in London and now lives in New York,
Naess is back in Europe to

I started,” she says about trying to break
in Europe. “The US market is probably
more important money-wise because it’s
so huge, but my family is in Europe and
that’s where I am most afraid of failing.”
The chances of her failing in Europe are
looking slim though, particularly given
the pedigree of her collaborator on
Comatised, Catatonia

promote her debut album
Comatised (MCA), which
is released here in June
and July.

The album was kel
released in Norway on L
June 6 where the single, |
Charm Attack, went to |
radio early. Universal
Music International VP
marketing for MCA, Nina |
Hansdotter, explains
why: “There 1is that
Scartdinavian connection,
so we thought it best to
start out [there] first and |
then do the rest of |
Europe.” To support the
release of the single,
Naess, who supported-
Travis on their last American tour, is cur-
rently working her way through three
weeks of showcases, radio and press pro-
motions in Sweden, France, Holland, Italy
Denmark, Norway, England and
Germany. “I want to come back [to] where

D

Leona Naess

producer Tommy D—
whom Naess chose her-
self. “I wanted someone
who was up and coming
# and enthusiastic. It’s real-
{ ly scary to make your first
| record and the producer
must be a good translator
of what you’re trying to
do,” explains Naess, who
is expected back in
Europe in September to

embark on her first
European tour.
The single Charm

Attack has already spent a
few weeks on Norwegian
public CHR station NRK
P3’s A-list, reports the sta-
tion’s head of music
Marius Lillelien. “It’s a good up-tempo gui-
tar-oriented tune and sounds good on
radio.” Even so, he warns that: “The artist
is promising, but she hasn’t quite formed
her own identity yet. She drowns a little in
the whole lady-with-acoustic-guitar-bag.”
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belgium_
ANGELICO

One of Universal Music’s summer prior-
ities will be the full scale launch of
AngeliCo, a brand new quartet featur-
ing Ashbury Faith’s bass player Axl
Peleman, Sin Alley’s Ruben Block on
guitars and Noordkaap drummer Mario
Goossens. Headed by singer Martine
Van Hoof, AngeliCo yields a high energy
pop stating Bowie, Garbage and The
Cardigans as references.

denmark

DJ ALLIGATOR PROJECT
Flex/EMI-Medley’s DJ Aligator Project
has a ravenous appetite for chart suc-
cess. The label’s “best-ever selling
single” The Whistle Song nudged Aqua
from the number one slot on the sales
chart and enjoyed a nine-week run at
the top. It outsold the local heroes and
other number two contenders by
Madonna or Bomfunk MC’s by two to
one. The track earned triple platinum
with 33,000 units sold.

The follow up Lollipop—due for
international release at the end of
June—has already hit at home. “He
kicks ass... When he performs live,
you can hardly hear anything the day
after unless you wear earplugs,
because there’s so much power in the

show,” says Radio Herkules and club

france —
BENJAMIN DIAMOND

Benjamin Diamond is best known as
the voice behind 1998’ Stardust hit
Music Sounds Much Better With You
(Roulé/Virgin). After last year’s maxi-
vinyl Joyride, Diamond has signed
with Epic to release his first solo sin-
gle In Your Arms. Serviced to radio in
mid May, it is on rotation on Fun
Radio, Europe 2, Voltage FM and FG.
Fun Radio scheduling director
Sam Zniber says the song “is a perfect
combination of house/dance/groove
music. We play it two to three times a
day and we are going to increase the
rotation quickly. We love it!”
Released as a CD Maxi in early
June in France and on vinyl in
Europe with some US distribution,
the four track In Your Arms features a

Summer bre

All acts featured are either j
in their country of signing,
established domestically ‘wifhin the last ¥
18 months but are hoping ta break onto
the international scene this year.

Always looking to promote new artists,
Music & Media presents our summer
collection of fresh new talent from
throughout Europe, plus a couple of gate-
crashers from the States and Australia.

Their debut single Good
About You featuring the dis-
tinet voice of Van Hoof is cur-
rently paving the way for an
album release in early Septem-
ber. A club tour is also planned to sup-
port the release.

With AngeliCo, the four bandmem-
bers have determined to go for a new
group sound, drawing the line under
their individual pasts. Insiders say
that the combination of the four holds
“supergroup” potential.

“Good About You is the perfect
radio-friendly song,” says dJeroen
Roppe, producer at alternative public
station Studio Brussel. “The single
continues to be in our high rotation
scheme [two plays per day] and they
just performed a live session for the
evening programme Puls. I would call
AngeliCo a ‘Flemish Garbage’”

Marc Maes

atc
aut!

New signing Steffen con-
tinues to be a priority with
BMG Ariola. The single
Gonna Loose You was high-

est chart entry in the Flemish

Ultratopcharts and had release

commitments from label affiliates,
Deconstruction (UK) and Vale (Spain).

Another Ashbury Faith-veteran is
involved in YUM, a project mixing
’80s body music and new wave with
today’s alternative pop. The nucleus of
YUM consists of Dutch Canadian
singer Lennard Busé and Ashbury
Faith’s Reinert D’Haene. A debut sin-
gle from Sony is imminent.

Look out for Martine Foubert,
(signed to Roadrunner Arcade Music)
offering English language pop.

At EMI Music Belgium, upcoming
priorities for this summer include Ivy
Lee and Tiger Tiger. The latter pro-
vide girlie pop with an edge evident on

DJ Henrik Petersen.

Iceberg will

Whistles are also hand-
ed out at clubs, where bar-
tenders often give free
drinks in exchange for
three whistles just to cut
the deafening din from
wild clubbers.

“When I play it, I play it
loud to create an atmos-
phere,” Petersen chuckles.
“I fiddle with the controls
to get the whistle really
loud.”

EMI affiliates through-
out Europe and much of
Asia are ready for a
release, and a mini-album is already
faring well in Japan. American com-
panies outside the organisation are
also eyeing up this hot act.

Charles Ferro

radio edit, album version, Alan Braxe
remix and the track Down.

A fringe member of the “French
touch” electronic genre, Diamond
deftly mixes techno, electronic, pop
influences and vocals providing a
broad-based, cross-over appeal.

Diamond’s first solo album
Strange Attitude, a “singer’s album”,
written and produced by the artist, is
to be released in October 2000 with
worldwide distribution. Says Epic
product manager Anthony Lamond,
“We plan to work Benjamin Diamond
between a dancefloor and pop pro-

ject. He plays most of the instru- |

ments on the album and his live con-
cert will eventually feature live
musicians, All our other territories
have been very enthusiastic about
the project”.

Millane Kang
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follow up the
debut suc-
cess of Crispy
in the autumn
with a new album. The
first single In and Out
has already become a
hit at home, and the
album has so far been
licensed to BPM Dance
for Benelux territories.

The label will also
launch Anna, a young
lady who played Betty
the Drummer in Lars
von Trier's Cannes
Gold Palm winner Dancer in the Dark.
Polydor will handle the pop/dance act
outside Scandinavia. The first single
will be Pretty Young Boy.

Sony will release SOAP’s new album

atc
aut!

debut single I'm So High penned by
Guy Chambers (Robbie Williams’ co-
writer).

Dance acts The Oh!, fronted by
singer Edwige Vermeer, are signed to
Byte Records and a third single I'm
On My Way is to become their interna-
tional breakthrough after Won’t You
Show Me The Way and Got To Be Free
cracked the Belgian charts and sold
over 25,000 units. 'm On My Way is
released this summer by Incentive
(UK), Blanco Y Negro (Spain) and
Magic/Universal in Poland.

At Roadrunner Arcade Music
(RAM) Belgium, Roy Miner will
release a duet with famous Dutch
singer Ben Cramer. The single is
titled Mallemolen.

Also with RAM is Always Be With
You, the debut single for Dreamlovers.
An album, backed by a major TV cam-
paign is set for July. MM

in the autumn with a single1|
due out in September. Jump-
N-Jive, a pre-teen duo, had a
hit with Rollercoaster; an album

is due in August.

BMG’s hip hop act Outlandish
relased their debut album Outland
Official in April. Warner will release a
soulful pop album by Camilla Jones in
September to follow up two hit singles at
home.

Virgin has several autumn releases,
smooth adult pop by Allan Jensen,
former vocalist with Gangway, soft
rock/pop by Maya Albana, and soulful
R&B by Andy Roda as a follow-up to
his debut last year.

Funkstar De Lux will be out with
his Edel debut album in August/
September after logging huge success
with his remake of Bob Marley’s Sun is
Shining. CF

II . - J
Julien Jac%‘

Currently riding high in the French
chart is newcomer Saez with Jeune Et
Con (Young And Dumb). The first single
from his debut album Jours Etranges
(Island/Universal), it has become a kids’
anthem in schoolyards. Saez was born
in a rock cocoon and shows a natural
77 talent and
maturity for effi-
cient songs,
| witty lyrics and
catchy riffs. He
is one of the very
few new talents
to have received
massive airplay
! on all radio for-
mats.
Not strictly
speaking a new
act but a new

find for many, is
Patrick  Fiori.
Now in his thir-
ties, he was dis-
covered playing one
of the leading roles in
the musical Notre Dame de Paris. His
new album Chrysalide (Epic) puts
him in the same category as Pascal
Obispo with his high voice at the ser-
vice of efficient songwriting. Modern
French chanson.

For those in search of cultural
blending, Julien Jacob’s debut
Shanti (WEA Music) has a lot to offer.
Born in Benin of West Indian parents,
but settled in Brittany, he delivers a
very melodic soulful Afropop-groove
which at times has jazzy touches. A
brilliant new talent to count on.

Emmanuel Legrand
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germany

MILES

Miles’ eponymous second album (V2),
released May 29, is a settled and
mature project from the guitar-driven
indie group. It is, at the same time, a
playful and experimental work, which
thanks to their mix of haunting
melodies and groovy rhythmic pat-
terns, has a strong airplay potency.

The first single Perfect World
has already proved itself radio
friendly. The *70s style disco anthem
with string backdrop and the con-
scious lack of distorted guitars, has
danced itself into the playlists of
radio stations throughout Germany;
certain to make its way into the
Airplay Top 50 within the next few
weeks.

Frank Wilkat, head of music at
Rock station Delta Radio in Kiel, says:
“The song has convinced us because it
fits perfectly with our ‘Best Rock and
Pop of today [format]’, and of course
the airplay trend which shows that the

italy

MIELE
DJ Stefano Miele, whose debut single,
Flaconi di Divertimento was released by
Virgin on June 16, is the latest offering
from Naples. Miele, 24, who is a perma-
nent fixture in the city’s underground
club scene, was discovered by influential
local producer, Roberto Ferrante.
Together  they  have  created
a splendidly eclectic album, Pista
Connection, due to be released in
September. The styles include straight
rock, drum and bass, ragamuffin and
even traditional Neapolitan songs.
Both the single and the album offi-
cially feature the duo Slings, but
there are also contributions from
99Posse, 24Grana, Lucariello, who
has been described as “a sort of
Italian version of Shaggy,” and
Brunella Selo, who belongs to an
entirely different generation. Miele’s
sampling of her version of the tradi-
tional Tarantella di Gargano is one of

title is played by all important stations
from north to south.”

While any band in Germany might
want to sing in their native tongue in
order to follow the current trend,
Miles dare to express themselves in

the album’s most intriguing songs.

According to Marco Cestoni, Virgin
Italy’s general manager for local
repertoire, “When Ferrante first
introduced me to Miele’s music, I was
as impressed by the quantity of his
work as much as by the quality.

“Sure, Italian versions of typically
British and American styles are
hardly a novelty, but I've never come
across one that is so recognisably
Italian in its own right. On stage,
Miele and Slings have amazing pres-
ence and energy and I'm sure theyll
go far. Personally, I must have heard
the album a thousand times and I'm
still not tired of it!”

Cestoni says it’s perhaps early
days to talk about foreign expansion
plans, with Miele still something of a
novelty in Italy. The single is getting
plenty of airtime, particularly on
Radio Deejay, while discussions with
Virgin affiliates throughout Europe
are in progress at the time of writing.

Mark Worden

ek iny netherlands

DILANA SMITH

Only one year ago South-
African born but since 1995
Dutch resident Dilana Smith
(ex-Wozani) recorded her
first single in her new home
country. Under her nickname
CAZ the “larger-than-life-
hold-up-your-lighter” rock
ballad (Don’t Wanna Say)
Goodbye was released by the
tiny Paradiso Amsterdam
Records (PAR).

“I moved to Holland, as I
got bored of playing the
same bars over and over
again. Besides my home
market was too dance-ori-
ented at the time. And I see
myself as a full-blooded
rocker,” says Smith..

Chart-wise nothing hap-
pened with her first Dutch
release. But aided by her
great live performances, she
landed a solo recording deal

e R
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English—perhaps with a view to
attracting an international audience.
The album Miles is due for release in
Holland on June 5 and in Japan and
Italy during August.

Tayfun Kesgin

Kitty-Yo’s Surrogat are

atc
1 their tribute t
paying their trbute to\ DU

album tellingly entitled Rock.
The young band present themselves in
| a pretty straight-forward and earthy
| way with hard-as-rock guitar sounds
and German lyrics which express an
“alternative” ode to Berlin in the radio
compatible song Berlin Liebt Dich, the
video of which is one of the favourites at
cutting-edge music TV channel VIVA 2,
Funkstéorung have their main
playground in the electronic genre and
have already mixed the likes of
Icelandic Bjork and the Wu-Tang-
Clan. The producer team consisting of
German Michael Fakesch and Italian
Chris de Luca have just released their
second work entitled Appetite for
Destruction (Studio K7/Zomba). Like
their previous album, layers of sound
effects and samples are topped by “hys-
terical beats” a la Tricky. All friends of
electronic music will love this produc-
tion that comes from the German
heights of e music.

i Other Italian acts
to look out for this

atc b
DUt /5 2000, a dance

pop project from the
indie dance label, New Music.
Produced by Alex Bagnoli, whose pre-
vious credits include Neja, the group’s
lead singer is Corrado Beretta, a
good-looking lad with a classical
choral training. The debut single, One
More Time, was released at the end of
1999. It has also done well in the
Spanish club charts and there are
release plans for France and the UK.

Bologna-based Lunapop, on the
other hand, have been described as an
Italian—if more youthful—
version of Verve and Oasis. In the
summer of 1999 their first single, 50
Special (released by Universo, but
distributed by Universal) rose
through the charts, while the five
boys themselves were revising for
their exams at school. The single went
on to sell 100,000 copies, while the

album Sgquerez? has sold over
250,000.

The band has since won the “best
new group” in the 1999 edition of
PIM (the Italian music award), while
their third single, Qualcosa da
Grande is currently the second most

played song in Italy.

TK |

The Florence duo, 360 Gradi |

signed to [PC 200
Universal, |
also had a
summer hit
in 1999, with
Sandra. This
was followed
up by Ba §
Ba Bye in
January,
while  their
debut album,
Fare  Night
will be
released on
June 23.
MW

=

with Red Bullet after recommenda-
tion from label mate Jan Koster of
Jetland.

Her Koster-produced and written
label debut single Do You Know, a
straightforward Melissa Etheridge-
moulded rocker, was instantly put on
powerplay rotation by public CHR
station Radio 3FM. “We already
played the original demo version.
Despite her origin she is very much
linked to our country, so we absolute-
ly go for her,” enthuses 3FM music
director Basyl de Groot.

“Her second single To All Planets
was powerplayed as well. We have
picked her up as an artist, not just for
one song.” On May 1 her debut album
Wonderfool was released, an album
with an Anouk-like sales potential.
Two weeks later it had already sold
17,000 copies. Her self-penned second
single To All Planets—mixed by UK
heavyweight producer Chris Sheldon
and mastered by US craftsman Bob
Ludwig—is the theme song to new
Dutch blockbuster film Lek.

Robbert Tilli
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Looking for the
typical Ibiza
summer hit?
Well, Top 40}
radio can’t go
wrong on Alice -
Deejay’s Will I Ever (Violent Records)
which follows the same pop dance
patterns as label mates Vengaboys,
currently Holland’s main musical
export product.

For the more daring programmer,
there is gifted singer/songwriter J

Perkin, whose debut album Exhibit
(Tender/PIAS) contains one electric
and one acoustic disc, both full of
great melodies, adventurous sounds
and very explicit lyrics. Check out
Gays In Space, Mountaineer and the
equally mind-provoking and hilari-
ously funny track Sexual Bore.

Once more for the fearless pro-
grammers: multi-cultural Project
2000 (Polydor) who merge the west-
ern dance approach with African and
Oriental rhythms. The sound of the
modern big city! RT




norway majority of artists in her genre,

5 e she performs self-composed
ANNE songs, including the first sin-
When Sweden’s dance A&R hon- gle Sleeping  Beauty,
cho Jonas Siljemark exited released in Norway back in
Arcade Music Company and mid-May.

With an EMI Music
Publishing songwrit-
ing contract
under her belt,
A she taps into a

. seemingly
endless sup-
= ply of hum-

" mable

established Bonnier Music
Scandinavia in 1998, he immedi-
ately envisioned the emergence
of pop talents from outside
Sweden as well.

Recently, the Norwegian #
affiliate of Bonnier, headed
by Frank Bakke (former
product manager at Arcade

in Oslo) and Morten Bakke ¢ tunes,
(ex-promotion manager at = accom-
PolyGram and Universal panied
Music in Norway), signed by sim-
its first local artist. " ple lyrics.

Joining Swedish " Such catchy
créme-de-la-créme dance- 7 efforts  include:
pop acts like Tess and £ Y “Baby, baby, I've

Antique at Bonnier Music §
is 23-year old Norway-

-' been sleeping too long
7 now. A hundred years,
but you haven’t kissed

spain
MAGNATIZ

Currently, the most interesting
Spanish music is emerging from the
previously underground field of hip
hop. Graduating from the old skool
led by 7 Notas 7 Colores,

L

Magnatiz, a recent sign-
ing to BOA Records, are
bringing a new mean-
ing to the term hip hop.

As Tomas Fernando
Flores of RNE3’s cutting-
edge programme Siglo
XXI puts it, “They have
done away with the rules
and come up with a new
sound for the year 2000.”
The quintet from
Barcelona—sOmA San,
Zpu, Loren, Shuga Wuga
and Papi Chavez—may
sport the regulation puffa
and beanies, but their
first album release A
Puerto (BOA) released
this month reveals they’re

me. Don’t you know that I'm
your sleeping beauty? Feels like a

nightmare when the prince hasn’t | dishes from both new and

shown up.”

“She seems to have more determi-
nation towards her career than many
other acts, and it’s good that Bonnier
is working more with the artist than
just releasing the single,” says Espen
Thorpe, head of music at the Oslo-
based dance/urban-formatted station
The Vorce.

Anné’s determined attitude may
have emerged at an early age, having
participated in several musicals and
theatre plays as well as having stud-
ied and taught dancing for several
years.

International plans are yet to be
confirmed. Virgin Records handles
sales and distribution in Scandinavia,
and has licensed Antique for select
European territories, but a separate
agreement for Anné has yet to be
carved out.

Kai R. Lofthus

on a different substance. The band
claims that on first listen you can
hear what drives them: energy, anger,
nerve and power.

Sergio Mufioz of their record com-
pany BOA says, “Magnatiz marks a
before and after in the panorama of
Spanish hip hop. The force of the
rhythms and the originality of their
musical base make them one of the
most interesting groups on the cur-
rent scene.” But what really makes
them stand out from the crowd of
politically-committed-but-sparsely-
orchestrated Spanish hip hop bands
is the superb production by Catalan
producer-of-the-moment Frans
Beltran.

That, coupled with the Lauryn
Hill-style vocals by Loren on some
of the tracks, and most of all the
really phat sound-dramatic stabs
from ’80s FM synths, lend Magnatiz
an almost operatic grandeur redolent
of Public Enemy at their most
apocalyptic.

Debbi Christophers

E

On Norway’s summer
plate is a selection of

out!
established acts. Edel Records

warms up with the release of local I
rock band Peel and pop act Farmen.

Warner Music has lured DJ Lars
Holte to its stable of trance artists,
with an album The First Summer to
emerge in June/July.

The dance/hip-hop act Multicyde
release a new single, The Banger,
through Warner in June, with an
album to come in August.

Virgin is capitalising on rap move-
ments in Norway, releasing the debut
album of Diaz, 2050, this month.
Other Virgin priorities include pop-
trio Stray and hip-hop act Madcon.

EMI plans the release of a sopho-
more album by Bertine Zetlitz this
autumn, following a single in dJuly.
EMI is also preparing new singles
from Infinity (Boys And Girls) and
Anneli Drecker (Sexy Love) next
month. KL

“Other names to watch
include more hip hop in
the form of Frank T who

is one of the most impor- @utl
tant artists on the scene, as

can be heard on his album Frankattack
(DRO), released at he end of last year.

Miguel Bose’s former producer,
Carlos Jean, goes back to the "70s mix- |
ing Hammond organ with scratching
and a bit of Ska on his first solo album
Planet Jean (Subterfuge) which hit the
shleves back in March.

Despite having passed from RCA to
an indie, the quintet Nosotrash from
northern Spain are still producing pure
and simple classy pop on their new
album M: Vida en un Fin de Semana
(Elefant), out last month.

Finally, in a new incarnation,
Malcolm Scarpa’s band The
Jacquelines (formerly Dinah Flow)
looks set for success with their com-
bination of quality guitars and sub-
liminal melodies on their release
last ‘'month of Jaimita, Songs of
Tragedy and Grotesque (Velvet). DC

sweden the beginning. We're ||
- deciding where to start §
ESKOBAR now. So far they’ve sold
Since the Swedish release of their first 6,500 albums in
album in March this year entitled 7:/ Sweden, but after

every gig they sell
more, so we have high
expectations for the

We’re Dead, international interest in
guitar playing trio Eskobar has grown.
The band usually spend their time

playing gigs in their native Stockholm, album.”

but this spring they have set their A French tour is

sights a little further afield and per- planned for  the

formed in Oslo, Copenhagen and autumn, but for now

London. Eskobar will spend the
In addition to conventional gigs,the summer in Sweden

where they have a
busy live calender.
“They are not a single
band, they are an |
album band and must
go out and perform
because that’s when
they are at their best,”
asserts McLaughlin.
Public CHR station
SR P3 has supported the band from
the start, having had no less than five
Eskobar tracks on their playlist to
date. “The whole album is brilliant”

band have included a number of TV
performances and interviews in their
schedule. Their low key, melancholic
guitar pop, made slightly Suede-esque
thanks to Daniel Bellquist’s vocals,
has already caused a stir outside of
European borders.

V2’s managing director
Scandinavia Helen McLaughlin
reveals that there are plans to release
the album in most European territo-
ries as well as in the US and Japan.
The UK release date has been set for
August 7. She explains: “This is still

says music editor Linda Nordemann.
“It’s great to have such a young and
fresh band.”

Siri Stavenes Dove
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hip-hop artist I
24-year old @ut
Thomas  Rusiak

from Stockholm has been part of
numerous music projects in
Sweden before breaking out as a
solo artist. His merits include
being a member of the dark
underground act Sherlock and
producing a couple of tracks for
soul artist Titiyo. His debut solo
album Magic Villa (LED/
Universal) was released this year
and has held steady in the
Swedish top 20 for the past couple
of months. It has potential for suc-
| cess outside of Sweden.

Chilean born DJ Mendez
| blends hip hop with Latin
rhythms, singing and rapping in
Spanish with some English
thrown in for good measure. His
debut album Latino For Life
(Stockholm Records) was released in
March and the single Razor Tongue
has crossed over to other
Scandinavian countries. SSD







