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Limp Bizkit's Chocolate
Starfish and the Hotdog
Flavoured Water is this
week's European Top
100 Albums number one.

we talk to radio
M&M chart toppers this week

Eurochart Hot 100 Singles
U2

Beautiful Day
(Island)

European Top 100 Albums
LIMP BIZKIT

Chocolate Starfish & The Hotdog...
(Interscpe)

European Radio Top 50
U2

Beautiful Day
(Island)

European Dance Traxx
MODJO

Lady (Hear Me Tonight)
(Universal)

Inside M&M this week

DANCIN' IN AMSTERDAM
From Latvian 2 -step to debates
on the Hungarian lounge scene,
this year's Amsterdam Dance
Event provided a comprehensive
insight into the current state of
European dance. Page 7

MUMBA RUMBLE
Dublin born with Zambian roots,

17 year -old pop sen-
sation Samantha
Mumba has cleverly
sampled David
Bowie's classic Ashes
To Ashes for her new
single Body II Body
(Wilcard/Polydor).
Page 8

SOUNDS OF THE CAMPUS
After years of underachievement,
the student radio sector in
Europe is really starting to take
off, providing record companies
with an interesting airplay alter-
native. Pages 9-10

Politicians raise issue of
German radio quotas
by Wolfgang Spahr & Tayfun Kesgin

BERLIN - The German Government
is to examine whether a quota system
guaranteeing a certain amount of
local -language music on the radio,
similar to the French model, should be
introduced in Germany.

The conservative CDU/CSU parlia-
mentary opposition has included the
issue of quotas in a list of questions
submitted to the federal SPD-led gov-
ernment on the national pop music
industry.

Steffen Kampeter and Dr Norbert
Lammert, both members of the
CDU/CSU, together with 10 other
members of the opposition, have filed
a catalogue of over 60 questions con-
tained within a document entitled

"Review of and Perspectives for Rock
and Pop Music in Germany".

In an interview with Music &
Media, Kampeter explains: "Represen-
tatives of the government like to be
seen in the presence of rock and pop
stars. However, it is the CDU/CSU
parliamentary party which is commit-
ted to the interests of the music indus-
try. Rock and pop music must leave its
peripheral role, as it is a decisive eco-
nomic factor in Germany today."

Speaking on behalf of the parlia-
mentary party in Berlin, Kampeter
and Lammert claim to "take the inter-
ests of pop and rock music as seriously
as those of other cultural areas."
While Kampeter is a member of the

continued on page 24

Albertini departure prompts
shake-up at Sony Europe
by Gordon Masson

LONDON - The defection
of a senior colleague has
led to the promotion of
three key European execu-
tives at Sony.

Executive VP of Sony
Music Europe Paul -Rene
Albertini is jumping ship to
take up the role of president
of Warner Music Europe.
Within hours of the Albertini
announcement, on October 25, Sony
detailed its long-awaited management
reshuffle.

Sony Music Entertainment Europe
chairman Paul Russell now adds the
position of chairman, Sony/ATV Music

Publishing, while Paul Burg-
er has been appointed presi-
dent, Sony Music Entertain-
ment Europe. Burger's pre-
sent role as chairman/CEO
of Sony Music Entertain-
ment UK will be filled by
Rob Stringer. Sources tell
M&M that Stringer-Epic
Records UK managing direc-
tor and brother of Sony Corp
of America chairman/ CEO

Sir Howard Stringer-had been
promised that he would have Burger's
job by the beginning of next year. A
sticking point apparently had been
where Burger would land, but Alberti-
ni's exit changes that situation.

continued on page 24

Dutch officials
postpone FM
auction again
by Robbert Tilli

HILVERSUM - The Dutch govern-
ment has decided to postpone once
again its highly -controversial FM fre-
quencies auction,
which was originally
scheduled to take
place early next year.

The decision
comes in the wake of
recent auctions of
UMTS frequencies in
Holland for mobile
telephones which
grossed only Dfl 6
billion (euros 2.72 billion) as com-
pared to euros 38.6 billion in the UK
and euros 50 billion in Germany.

The Secretary of State for the gov-
ernment department which deals

continued on page 24

Italy celebrates
Ramazzoffi return
by Mark Worden

MEAN - While the majors wheel out
their UK and US big hitters for the
Christmas season, Italy has unveiled
its own secret weapon.

On October 27, the eve of his 37th
birthday, BMG Ariola held a major
launch for Eros Ramazzotti's new
album Stilelibero. It was an important
event, not only for the Italian music
industry, but also for the internation-
al market, with the simultaneous
release of a Spanish language version
of the record, Estilelibre. It was timed
perfectly to coincide with the rise of
single Fuoco nel Fuoco, which has

continued on page 24
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Upfront
by Jon Heasman, Music & Media deputy editor

hits in order to provide both familiarity and variety. Yet lis-
ten to some of the leading CHRs around Europe at the
moment and you'll struggle to hear anything over 12
months old. To compensate for this, current chart tunes are
being hammered 60, 70, or even 80 times per week.

To be fair, much of the recent preoccupation with new
music clearly stems from the results of audience
research. And it's certainly true that audiences of all age
groups have never been as contemporary in their tastes as
they are today. But, looking at recent audience figures of
many of those CHRs who have moved in this direction,
this writer remains to be convinced that "All -Currents"
formats are delivering the goods. Similarly, how many AC
stations at the moment are making the mistake of trying
to ape their CHR rivals when, rat-
ings -wise, they'd actually be much
better off playing some of those hoary
old songs their audiences still love?

George Michael recently lambast-
ed some record companies for
putting image and transient trendi-
ness ahead of quality and durability.
It's important that radio doesn't
make the same mistake.

Talking to label executives around Europe, as we do all
the time here at M&M, one of the most frequent grumbles
we hear concerns radio's alleged lack of enthusiasm for
new music.

It seems to me just lately, however, that many radio peo-
ple (or at least those in charge of station music policies) are
actually paying far too much attention to the record com-
panies. To put it bluntly, some are getting sucked into the
(perfectly understandable) music business mentality
which dictates that anything which isn't "now" is unsexy
and intrinsically less valuable. In commercial radio, this
pressure programmers face to be cool is exacerbated by the
views of ad buyers who, like record company staffers, tend
to be unrepresentative in their lifestyles and tastes com-
pared to the audience the stations need to win.

It wasn't very long ago when most mainstream CHR
stations in Europe, while clearly being chart -driven, would
also play plenty of recurrents and a smattering of classic

Music & Media values its readers' opinions-you can e-mail the deputy editor at: jheasman@musicandmedia.co.uk

Reciprocal set to open Euro office
by Juliana Koranteng

LONDON - US -based company Reci-
procal, which specialises in digital
rights management, is opening a Lon-
don -based European office before the
end of the year.

Reciprocal helps record
company clients control copy-
right transactions and assess
royalties earned when selling
digitally -delivered music
online or through retail sites.
Existing clients include Sony
Music Entertainment, BMG
Entertainment, and Zomba
Music Group.

When launched at the end
of this year, Reciprocal Europe will
start with a sales, marketing and cus-
tomer service operation designed to
boost revenue from European online
music operators. As demand grows,

Reciprocal Europe will have its own
dedicated digital rights management
clearing house.

"There are issues related to sup-
porting the currency and language
that our customers use to serve the
consumers who buy music online,"

Miller says. "As consumers
buy 'more digitally -delivered
music, they'll like to do so in
their local language."

Currently, most digital
rights management (DRM)
companies, including Ber-
telsmann's Digital World
Services, operate from the
US, the world's most devel-
oped digital delivery mar-

ket. New York -based Reciprocal's
digital clearing service division con-
ducts millions of transactions online
per day, tracking the sale of digital
content on websites.

"However, we've always had plans
to put clearing houses around the
world when the volume of work
required us to do that," says Larry
Miller, president of Reciprocal Enter-
tainment.

Already, the company provides tech-
nology that processes transactions for
clients in seven different languages.

In addition to localising the trans-
actional process on music commerce
sites, Miller says European clients
tend to have different requirements
from their US counterparts. In
Europe, website operators invite
DRM companies to help design the
sites from scratch, enabling them to
choose the most appropriate DRM
technology to incorporate.

"In the US, clients tend to build
their own sites and simply want the
DRM supplier to handle the transac-
tional processing," explains Miller.

Yngen, Haggqvist quit Music Network
by Kai R. Lofthus

STOCKHOLM - Peter Yngen has exit-
ed as CEO of the Stockholm -based
indie label group Music Network
(MNW), following internal disagree-
ments over the company's financial
and strategic direction.

"Yes, I have been fired," confirms
Yngen. "The MNW board says they
want to sell the company, and that I
am standing in the way of that. I
think it's absurd."

The move comes as MNW chair-
man Dag Haggqvist says he will not
stand for re-election on to the.board of
the company, which distributes labels
such as Rykodisc, Palm Pictures and
World Circuit in Scandinavia.

A source claims that MNW is
working to rid itself of majority share-
holders Traktor and Xcelera (both
investment companies) in order to
allow new "more suitable" investors to
take control of the company.

Yngen has worked in the Swedish

indie sector since 1978. Before MNW,
he was an associate with Traktor,
overseeing their music -related invest-
ments. In the mid -80s, he acquired
Wire, a label with offices in London
and Stockholm. He also co-founded
Telegram Records and the MNW-dis-
tributed label MVG.

Haggqvist, who is also
chairman of industry body
IFPI Sweden, says: "In light of
the new situation, I've decid-
ed not to stand for re-election
as chairman. It has been a
condition for me that NMW
has as strong an ownership as
possible, so that things are
working. I didn't go into this
as chairman to help attract investors,
but rather to help out strategically."

Managerial responsibilities at the
company have been temporarily
handed to Terry Connolly, a Stock-
holm -based board member of MNW
and previously group managing direc-
tor of Chrysalis Group in London for

the past 15 years.
Connolly says of the situation: "I

asked Peter (Yngen] to resign, he
refused and I sacked him." He adds:
"Based on where we stand now lone
day after Yngen's departure], no
staffers have said they're unhappy
and want to leave. I've also spoken to

the managers of our major
artists already, and they all
want to come in and talk
more with us."

MNW's third quarter
financial figures were sched-
uled to be presented at an
extraordinary board meeting
on October 27, when a new
board is also due to be elect-

ed. While Haggqvist isn't revealing
figures, he says: "The financial situa-
tion is strained, but there's nothing
acute about it." He points to MNW's
involvement with digital download
site Deo.com as being particularly
financially draining.
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Emap Performance TV set to
expand into the rest of Europe
by Gareth Thomas

LONDON - The Emap Per-
formance Network (EPN)'s
new division, Emap Perfor-
mance TV, is launching two
more channels next year
and is planning to investi-
gate opportunities in the
rest of Europe.

"The world's wide open,"
says MD Shirley Renwick,
previously channel director
at Emap's The Box. "We can
launch new channels really
easily, really quickly."

Launched earlier this
month, Emap Performance
TV incorporates music
channels The Box, KissTV
and new channel QTV,
based on Emap's Q maga-
zine brand. It also has a
wide-ranging remit to
exploit and develop Emap's
brands. "TV can go into
other Emap brands, other

Performance brands," says
Renwick. Emap's media
outlets cover areas from
music and fashion to foot-
ball and cycling. "In the
multi -channel digital age
that ,branding will help us
tremendously," she says.

The new channels
will be launched in
the spring of 2001,
but Renwick is not
revealing what type
they will be. "There
are great music
brands that haven't
been exploited yet-but
there are also other brands,"
she says. And as for the rest
of Europe: "We're looking at
which brands would be the
best ones to use...which
markets would be the best
ones to go to. It's very much
part of the strategy over the
next year."

Emap Performance TV

has an exclusive contract
with Sky Digital in the UK.
"But we're also talking to
cable companies and
ONDigital for when that
contract runs out," says
Renwick.

Meanwhile, EPN's digital
radio division Emap
Digital Radio has
appointed Shaun Gre-
gory as managing
director. Gregory will
oversee the develop-
ment of Emap's digi-
tal radio activities

which, as with Emap Perfor-
mance TV, will see the devel-
opment of new channels
based on established Emap
brands, such as Q Radio.

In addition to his new
post, Gregory will continue
in his current role as man-
aging director of EPN's
south Yorkshire stations
Hallam FM and Magic AM.

Renwick

Chicane's Nick Bracegirdle was
recently presented with a gold
album and two silver single discs
by Alex Gold, managing director
of their record label Xtravaganza
Recordings. The discs are in
recognition of sales in the UK of
the band's recent singles Saltwa-
ter and Don't Give Up and their
last album, Behind The Sun. The
group released their latest single
Autumn Tactics on October 16.
Pictured left to right are:
Suzanne Jackson (UK label man-
ager for Xtravaganza); Nick Brace -
girdle of Chicane; and Alex Gold,
founder and MD of Xtravaganza.

Sanz scores at Spanish awards
by Howell Llewellyn

MADRID - In the wake of
his million -selling new
album, El Alma Al Aire,
Alejandro Sanz is set to
dominate Spain's two main
music award cere-
monies.

The winners of
Premios Ondas,
taking place in
Barcelona on
November 6, have
already been
named, with Sanz topping
two categories. The Premios
Amigo event, which will
happen in Madrid a week
later on November 13, sees
Sanz nominated twice.

The Premios Ondas,
which covers radio, TV and
film as well as music, is
organised by Spanish media
giant Grupo Prisa through
its radio division SER.

Apart from Sanz coming
out top in the Spanish artist

and album categories, other
Ondas winners include
Joaquin Sabina (best song),
Luz (best live artist), Estopa
(best new artist), Brazil's
Daniela Mercury (best Latin
artist), and Jose Merce (best

flamenco artist).
Paco Perez -

Bryan, formerly
director of alter-
native public
station RNE
Radio 3, wins the
award for the

best music radio presenter,
while a talk and music
show on leading CHR sta-
tion Los 40 Principales
called En Tu Casa 0 En La
Mia? (Your Place Or Mine?)
won most original show
prize.

The Premios Amigo
awards are organised by
the Spanish labels' associa-
tion AFYVE. Christina
Aguilera, Estopa, and fla-
menco -pop singer Jose

Frances have each notched
up three nominations at
this, the fourth Premios
Amigo. Alongside Sanz,
other double -nomination
winners are La Oreja de
Van Gogh, Enrique Igle-
sias, Gloria Estefan,
Madonna, Santana, and
Argentine group La Mosca.

Sanz will perform at the
event along with U2, Back-
street Boys, Christina
Aguilera and Catalan
rumba duo Estopa, who
have notched up sales of
almost 500,000 units of
their eponymous BMG Ari-
ola album.

Brit Awards executive
producer Lisa Anderson has
been given a special award
for producing the three
Amigo events so far.

This year's production is
being handled jointly by
GLOBOmedia and TV com-
pany Antena 3, which will
broadcast the event live.

DJ CHANGES LIGHT UP RADIO MATCH

STOCKHOLM - CHR network Radio Match, which has
stations in Boras, Jonkoping and Varnamo, is intro-
ducing a new presenter line-up. Jonas Schenell, for-
merly a presenter with NRJ in Sweden, is to present
the network's evening show and chart show, Match Top
20. In Jonkoping, Ann -Mari Helt is the new night-time
presenter. She moves to Radio Match from Radio Stel-
la in Helsingborg. Karin Marks, formerly of Radio
City's morning show, becomes the new morning pre-
senter and news anchor for Morning Match. She has
also signed up to present a weekend show. Meanwhile,
Michael Bjersander is the new lunchtime presenter at
Radio Match Ostergotland.

CLOECKAERT MOVES UP AT UMI
LONDON - Universal Music International has promoted
Bert Cloeckaert to senior VP of commercial affairs.
Cloeckaert, formerly VP of European commercial affairs,
takes global responsibility for pricing, sales campaigns,
account management systems, and international trans-
shipments. Cloeckaert joined PolyGram Belgium as
managing director in 1992 and in 1997 became VP
Europe, commercial affairs, based in Brussels and Lon-
don. In his new, London -based role, he reports to UMI
chairman/CEO Jorgen Larsen. Larsen comments: "This
is an increasingly important area to UMI and Bert has
shown great ability in handling these sensitive matters
as they relate to the EU and European countries."

GRUPO PLANETA CONTINUES EXPANSION
MADRID - Spain's largest publisher, Grupo Planeta,
acquired a 35% controlling stake in the Radio Espana
group on October 23, as part of its continuing expan-
sion into broadcasting. In addition to its flagship
news/talk station (also called Radio Espana) the radio
grouping includes the 10 -station CHR network, Top
Radio. Planeta already has digital radio, TV, and Inter-
net interests.

MOVING CHAIRS
BERLIN - Christian Wolff (pictured)
who, along with Andre Selleneit, is gen-
eral manager of BMG Berlin Musik,
will be responsible for all the Internet
activities of BMG Entertainment GSA/
Eastern Europe from November 1. He
reports directly to BMG GSA president

Thomas M Stein.
STOCKHOLM - Swedish digital service provider DX3
has named David Stockley as its London -based CEO.
Stockley has been a consultant on new -media projects
for five years. Prior to that, he was president/ CEO of
EMI International.
BERLIN - New head of press at the Germany's record
industry trade body, Bundesverband der Phono-
graphischen Wirtschaft, is Dr Hartmut Spiesecke.
The position became vacant after Andrea Rothaug
left the company in summer this year.
LONDON - Trisha McCarthy (pictured) has
been appointed marketing executive at Liver-
pool's Alt.Rock/Dance station Juice 107.6.
McCarthy joins the station from The Mobile
Phone Store.
STOCKHOLM - After nearly four years of early
morning starts Annika Lantz, one of Swe-
den's most listened to presenters, is calling time on her
SR P3 morning show. She will leave the public CHR
station in the New Year to host a speech -based show
on sister station SR P2.
PARIS - Bruno Lion, managing director of French
music publishers Semi, Meridian and Peermusic
France has named Fabien Bonnin as artistic co-ordi-
nator. Bonnin will be responsible for back catalogue,
new technology and for artist relations with the 29
other Peermusic offices around the world. Bonnin pre-
viously worked at Warner Chappell.
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Italy agrees on radio royalties
by Mark Worden

ME LAN -A ground -break-
ing agreement has been
signed in Italy to settle out-
standing royalties owed by
radio stations to record
companies for the
broadcast, of their
music.

The Societa
Consortile Fono-
grafici (SCF), an
organisation which
represents 90% of
Italian record com-
panies, and Radio
Nazionali Associ-
ate (RNA), which represents
Italy's 14 leading commer-
cial radio networks, have
also pledged to sign future
deals to regulate annual
royalty payments.

SCF's director general,
Ettore Del Borrello, tells
Music & Media that an

"undisclosed" lump sum,
covering the period up to the
end of this year, will be paid
to labels. "This is the first
time that any sort of agree-
ment regarding radio air-
play in Italy has been

reached," Del Bor-
rello observes.
"The fact that the
two sides have sat
down indicates a
new mentality,
both on the part of
radio stations and
record compa-
nies."

The amount of
compensation labels will
receive is not known,
although record companies
originally asked for L 12 bil-
lion (6.2m).

According to the Italian
collecting society, SAIE,
over a quarter of radio sta-
tions did not pay any royal-

ties between 1992 and
2000. SCF was set up ear-
lier this year largely in
response to the situation.
It represents the same
companies that belong to
IFPI-affiliate FIMI while
dealing with the more
"commercial" activities of
the sector.

Although legislation
regarding copyright was
first passed in 1941 in Italy,
private copyright law did
not become effective until
1992.

RNA's secretary general,
Sergio Natucci, says: "This
new agreement ends what
has been a difficult period
for relations between Ital-
ian record companies and
radio stations. I'm sure that
it marks the beginning of a
new era of cooperation,
which is particularly impor-
tant in this digital age."

ON THE BEAT

Italian artist Ligabue was recently presented with five platinum discs for sales
in excess of 500,000 copies of his latest album Miss Mondo (WEA). Pictured (l -r):
Massimo Giuliano (managing director WEA Italy), Stefano Donati (head of pro-
motion WEA Italy), Tino Silvestri (director A&R WEA Italy), Claudio Maioli (Lig-
abue's manager), Ligabue and Aberto Cusella (promotion director WEA Italy).

Virgin sets up Labels Germany
by Tayfun Kesgin

BERLIN - Virgin Records is
building on its Labels net-
work across Europe by seal-
ing a deal with independent
label City Slang Records to
establish Labels Germany.

Labels Germany will deal
with the marketing and pro-
motion of repertoire fed by
foreign labels Source
France, Source UK (together
with the sub -labels World -
play and Output), Wall of
Sound (We Love You and
Bad Karma), Pussyfoot and
Grand Royal. Berlin -based
electronic label Bungalow
will also be taken on board.

City Slang, which has a
10 -year track record of
exploiting American inde-
pendent repertoire, has been
licensing its artist products
for the French market
through Labels France and

will now also be responsible
for the Labels Germany
products, to be distributed
by Virgin in Munich.

Virgin Continental
Europe hopes it will follow
the success of
Labels France,
which over the last
decade has been
licensing labels like
Mute, Beggars Ban-
quet and 4AD for
the French market.

Talking to M&M,
founder of City
Slang Christoph Ellinghaus
(pictured) explains: "Virgin
Continental Europe has
built this network all over
Europe with companies who
are a bit more musically
adventurous compared to
the Top 40 mainstream. The
main philosophy is to create
a Europe -wide network
which aims to fully exploit

music which, at a first
glance, is not commercial
but still has the potential to
sell and chart."

The European network
of Virgin's Labels organisa-

tions has divisions
in Italy, Holland
and Belgium with
a presence in
Spain and Scandi-
navia imminent.

Virgin MD Udo
Lange says the
European A&R
network of Labels

has been set up to ensure a
"repertoire -flow between
the different countries."

The first batch of releas-
es by Labels Germany is
scheduled for next month.
and will see Source acts
such as Kings of Conve-
nience and Simian attempt-
ing to break the German
market.

SPANISH RADIO SAMPLE INCREASES

MADRID - Spain's only national radio audience sur-
vey, EGM (Estudio General de Medios), is to to
increase its research sample from 43,000 to 70,000
people in time for the next survey. The EGM publish-
es three surveys a year, but some networks com-
plained earlier this year that the surveys were not
comprehensive enough. The Association of Communi-
cations Media Research (AIMC), which runs the
EGM, said the new system will offer "greater statisti-
cal solidity". The results of the next survey will be
released on December 12.

MUSIC CONFERENCE LOOKS AT EXPORTS

HELSINKI - The Finnish music industry will gather at
the 11th Musiikki ja Media (Music and Media) confer-
ence (Tampere, October 26) to discuss the current situ-
ation of the music business in Finland. The hot topic is
expected to be the export market, following the major
international breakthroughs of
Finnish artists abroad. Anoth- Rai
er topic under the spotlight in
will be the effect of technology
on the industry and the developemnts in new
media. "It is the only event of its kind in Finland and
its significance can be judged by the status and diver-
sity of the participants," says Jussi Santalahti, manag-
ing director of organisers Musiikki ja Media Events.

TERRIE DOCHERTY MOVES TO MANCHESTER

LONDON - Independent promotions company Terrie
Doherty Promotions is relocating its main operations
to Manchester next year. Doherty is a former Sony
Music (UK) director of promotions and founded the
company in 1998. She says: "Manchester will be the
perfect hub to provide regional broadcasters with the
service they require." Promotions executive Susie
Tomkins will represent the company in London.

DUTCH TO START DANCE CHART

HILVERSUM - Representatives from the Dutch chart
organisations are to develop a nationwide sales -based
dance music chart. Under the initiative, announced
during the Amsterdam Dance Event, data will be elec-
tronically gathered weekly from the country's esti-
mated 70 dance -specific retail outlets. The new chart
will be launched at the end of next year.

..

internet in -site
Song 2001

www song2001.ch

Switzerland has launched the Song 2001 initiative,
the first world-wide Internet project affiliated with
the Eurovision Song Contest. Four categories have
been determined: artist, song, fashions and
logo/cover design. The public is invited to con-
tribute, participaq in and vote on each category
according to a Timeline schedule indicated by a
thermometer -type graph. All of the rules, technical
formats and information are posted on the site.
There is also historical information about Eurovi-
sion, as well as entertaining analyses of Eurovi-
sion's image and of Switzerland's past rankings in
the competition. All next Europeans are welcome to
involve themselves, but the entire user-friendly site
is in German. The Eurovision Song Contest itself
will be held 12 May in Copenhagen.

Chris Marlowe
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Industry clubs together at ADE
claims to be the second most
important date on the interna-

onal dance calendar after
Miami's Dance Conference,,

and after this year's event with good
reason.

Organisers the Dutch Conamus
Foundation celebrated a huge rise in
registrations, with over 1,000 dele-
gates in Amsterdam from October 19-
21 to do business and attend a range
of panels and showcases-a rise of
30% on last year. And it was probably
worth it just to hear US dance diva
Ultra Nate commenting: "Is art
Picasso, or is art pissing in a can?"

French export bureau, Bureau
Export de la Musique Frangaise was
one of the key promoters at this year's
event, pushing their dance music
through a cocktail party and showcas-
es. The excellent compilation In
Bloom gave a good overview of what
was on offer-a collection of French
electronica that makes for one of the
best goody bag items for years. Also
omni-present at the event were repre-
sentatives of the European Broad-
casting Organisation (EBU), and
while Danmarks Radio P3 and Dutch
Radio 3 FM broadcast parts of show-
cases and DJ -sets live, several other
EBU members recorded material for
broadcast at a later date.

Developing dance scenes
While the growing importance of sign-
ing deals at the event was reflected by
the dedication of another room in the
magnificent Felix Meritis building for
business, the most surprising sounds
could be heard in a territory focus
meeting on the developing dance
scenes in Eastern Europe. Who would
have thought that exciting 2 -step
garage music would be coming from
Latvia? Kaspar Ozols, promoter of the
Latvian Riga Forte event, played some
examples to the panel, although he
tempered his excitement with the com-
ment that "dance music in Latvia, is
suffering from a small audience size".

Meanwhile, Hungary has been rid-
ing a second wave of high quality
dance festivals since 1999, after an
initial surge in 1996, according to
Honza Cechticky, member of Prague
dance outfit Ohm Square.

But in other Eastern European
countries, the situation is less opti-
mistic. Jan Kubicki, managing direc-
tor and A&R manager of Polish label
Magic Records, explained: "The situa-
tion is very bad. Radio plays a fair
amount of dance music, but only inter-
national. Local record companies are
not interested in signing domestic
dance product. We hope the emergence
of [music TV channel] Viva will open
the market." The level of piracy in
Poland is 75%, according to Kubicki,
but in Hungary it is as much as 80%,
estimates Laslo Szell, managing direc-
tor of Hungarian record label UCMG.
He added: "It's funny to read in inter-
national publications about the
Hungarian lounge scene after the suc-

With attendances up and a number
of key discussions and showcases
taking place, this year's Amsterdam
Dance Event was definitely the
place to be for anyone interested in
the genre, as Menno Visser reports.

cess of Yonderboi. I can tell you: there
is no scene. There is no infrastructure,
only a counter -productive administra-
tion system. There is no information
about the underground scene avail-
able-there's still a iron curtain."

In a panel discussing the success of
the Dutch sound, an interesting
argument developed over how Dutch
producers and DJs can be big stars
abroad but known only by a few peo-
ple in The Netherlands itself. Michael
McDavid, A&R manager at Strictly
Rhythm/Groovilicious, the label that
sold 700,000 albums by Dutch dance -
act Venga Boys in the US, denied that
there is a "Dutch sound": "I'd rather
speak of Dutch quality," he said. "US

crossover," he said. "I was promoted
in a rock kind of way, resulting in the
dance press initially portraying me as
a totally uncool guy who tried to
sound like The Prodigy-it was
Manifesto who turned that into hav-
ing a cool background and being liked
by [renowned BBC Radio One dance
DJ] Pete Tong. Only a UK dance label
can do that. It's no point focussing on
Holland alone, because I found out by
travelling around the world that the
response to your music is basically
the same everywhere."

Dutch international DJ Michel de
Hey agreed, adding: "It's very impor-
tant to get the attention of the British
dance magazines, because people all

"If you can't spend $200,000 for a video

forget it. MN simply says (cheap videos)

won't fit their image."
Michael McDavid,

A&R manager, Rhythm/Groovilicious

Pictured left to right at the "Dutch sound" panel: Rene Ter Horst, pro-
ducer DJ Ski; Tom Holkenborg, producer Junkie XL; Gert van Veen,
journalist, Volkskrant; producer Quazar; Stefan Robbers, producer
Acid junkies; Michael McDavid, A&R manager Groovilicious/Strictly
Rhythm; and Michel de Hey, Dutch international DJ.

audiences have become more educat-
ed to dance music. This week we
picked up five stations for Darude's
Sandstorm, which would have been
impossible a year ago for an instru-
mental dance record. But if if you
can't spend $200,000 for a video, for-
get it. MTV simply says [cheap
videos] won't fit their image."

Also speaking at the same panel
was Tom Holkenborg, Dutch producer
behind dance/rock crossover -act
Junkie XL. He suggested that the PR -
machine of UK dance label Manifesto
had helped him a lot. "When I first
signed to Roadrunner, it was with my
back against the wall, because nobody
wanted to invest in rock/dance

over the world buy them. Their power
is huge."

Different approaches to A&R made
for a lively discussion in "The Art Of
A&R", moderated by Music & Media's
Dance Grooves columnist Gary
Smith. Eric Morand, A&R for French
leftfield dance label
Communications declared that he
"signed with his heart". "You never
know if there's a market or not-if
you've got a good artist, you've got a
good artist," he said. "You've got to
think long-term." That philosophy
helped sell 2.5 million copies of Mr.
Oizo's Flat Beat for his label. At the
other end of the spectrum was Simon
Dunmore, A&R for UK commercial

dance label Defected, who takes into
account "which DJ's might play it
[and] what shops are going to sell it".
Dunmore was also critical of UK
radio: "They just want to play hits.
Every now and then they pick up a
great club record, but radio in the UK
isn't anything to do with music. It's
about how much ad revenue they're
gonna create. That's the only thing
that drives their playlists."

Dance online
The internet was the subject of two
major panel discussions. In "Online

Making deals in one of the ADE's
Bizniz Rooms.

Copyright: The Future Of Music
Business And The Internet", modera-
tor Christiaan Alberdingk Thijm, legal
adviser at Lawformation, argued that
"the record industry is losing control
and is looking firstly for legislation
and finally compensation". Bert de
Ruiter, vice president of content devel-
opment at download site Vitaminic,
put it simply: "The record industry is
trying to fit an existing system into
something which doesn't fit."

During the panel "Radio & The
Internet", Ian Wilson, producer at
Irish public CHR station RTE 2FM,
interrupted the discussion to state:
"Record companies don't want the
money [from internet licensing]-
they want the control, fuelled by
paranoia and greed." The panel also
witnessed a heated debate between
moderator Gerard J. Walhof of Dutch
broadcasting organisation VPRO and
a Sony representative, as Walhof
argued the case for streaming audio
on his site.

On a more positive note, Simon
Nelson, head of new services develop-
ment at the UK's BBC Radio Online,
wants to put specialist dance show
"The Essential Mix" on the BBC's web
site, and eventually open up the
archives. "We'd like to increase the
amount of dance music on Radio One
by use of the internet," he said. "I have
my doubts about the internet as a pure
broadcast medium, but radio usage is
up in internet households. The future
is rosy, but we have to find a model."

Finally, the three days of panels
did result in one key decision: an
agreement between Rob Boskamp,
compiler of the Dutch DJ return
charts, and Marcus Muler, director of
Dutch chart compiler Megacharts,
which publishes dance sales charts, to
come up with a single reliable Dutch
dance chart. The plans will be
unveiled at next year's ADE.
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EDcp n CEOgrooves
by Gary Smith

AMSTERDAM PROVES UNMISSABLE
Commenting on the fifth edition of the Amsterdam Dance
Event, held October 19-21, Pierre Zonzon, co-founder of
Miami -based SFP records summed up the appeal of this very
special conference. "It's the only trade fair where there is no
pressure," Zonzon said. "Although there is a lot of work being
done the atmosphere is very relaxed." The well thought out

efforts of the ADE's organiser, the Conamus
foundation, in providing a Networking
lounge with a wide range of listening facili-
ties and CD burners, guaranteed that day-
time proceedings in the Felix Meritis Centre
were dominated by the low hum of deals
being done. Zonzon's observation is as close

as it gets to encapsulating the broad appeal of an event that
is now regarded by dance music professionals as being an
important and unmissable pre -Christmas conference.

DEMOLITION DERBY
Alongside the deal -making, the daytime programme fea-
tured 17 panels covering a wide range of topics. They includ-
ed territory focuses on France and Eastern Europe, two
"Demo-lition" listening derbys and keynote interviews with
Jean -Paul de Coster, founder of BYTE Records and one of
the production team behind 2 Unlimited, and MFS founder
Mark Reeder with Robin "Jaydee" Albers. In the double
header keynote interview featuring Reeder and Albers both
men agreed that, despite the amount of talk about the grow-
ing popularity of dance music in the US, their objectives lay
elsewhere. "America isn't a big objective for MFS," Reeder
said. "Both as a potential market and in terms of A&R sourc-
ing, Eastern Europe is much more interesting."

ADAMSKI COMEBACK A DRAWBACK
Nightime proceedings, spread across five venues, featured
a wide range of music including the putative comeback of
Adamski. Frankly though, his limp, indifferent perfor-
mance and visible apathy do not bode well for the future in
such a competitive marketplace. The flipside was the
sparkling, funky, soul -drenched set by German DJ Tonka,
Eddy de Clercq's reinvention as a lounge DJ and the mas-
terful, eclectic and definitively balearic set by Jose Padilla.

TRANCE FOUNDER GETS CRYPTIC
Meanwhile over at the Melkweg, trance was the dominant
form with sets by the hugely popular DJ Tiesto, Hardy
Heller from Germany and the UK's Guy Ornadel. The
overall impression left by the DJs was neatly summed up
by MFS founder Mark Reeder, incidentally the person who
originally coined the term trance way back in 1991. "They
certainly weren't pushing back the boundaries of the pos-
sible," he noted.

DANCE AT THE CUTTING EDGE
While Simon Dunmore's Defected Records, one of the most
successful UK start-ups of the last two years, is not in the
business of boundary pushing, he and his DJs provided a
night of premium entertainment at the Arena Club.
Dunmore was joined on the decks by Boris Dlugosch, local
funkmeister DJ Roog, France's king of twisted disco Bob
Sinclar and Full Intention. It was, however, left to Kevin
Saunderson, the brains behind Inner City, to set the stan-
dards with a blistering set of tribal techno at the newly
opened More club. Saunderson, a native of Detroit and one
of techno's early innovators, proved beyond doubt that cut-
ting -edge dance music is still a force to be reckoned with.

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, c/o. Roger de Lluria
45 -3° -2, 08009 Barcelona, Spain.

Gotta Tell You about Samantha
by Paul Sexton

Did you hear the one about the Irish
woman, the English record company and
the international smash hit? It's travelling
around the airwaves like wildfire.

Seventeen -year -old pop sensation
Samantha Mumba, born in Dublin of
Zambian stock, didn't even leave school
until last year but hit the bullseye first time
out with her Wild
Card/Polydor debut Gotta
Tell You. After huge Irish
and UK success the record
is becoming a giant export,
not only in European terri-
tories such as Denmark,
Spain, ' Holland and
Belgium but in the ever
more elusive US market.
Snapped up there by
Interscope in a six -figure
deal, Mumba has seen
Gotta Tell You take giant
strides up the Billboard Hot
100, where on the October
21 chart it climbed five
places to number 20. "It's pretty crazy to try
and plan anything at the moment, because
I didn't think I'd get anywhere near
America yet," says Mumba. "The Americans
love the Irish, but when people hear the
record, they think I could be American."

October 16 brought the UK release of
the follow-up Body II Body, an assured
reinvention of David Bowie's Ashes To
Ashes, with the full approval of the man
himself and an impressive number five
chart entry. When Mumba tells you openly
that she doesn't remember the original (a
number one in 1980, three years before she

was born) it's a stark reminder of her ten-
der years, but any suggestion that she is
just another teenage innocent ripe for
exploitation perish in the first moments of
a conversation with 'her. "I'm still normal,"
she says. "It's still a job, it's a bloody great
job, but if I was to get too wrapped up in it
my mother would kill me. It's all happen-
ing so fast at the moment I think I need to
be cloned to be everywhere I need to be."

Mumba's debut album,
also called Gotta Tell You
and set for UK release on
October 30, is a confident
set at the cutting edge of
modern pop, with writing
credits for Mumba on seven
tracks. Meanwhile there's
another healthy radio pic-
ture developing for Body II
Body. Dave Shearer, pro-
gramme director at Emap -
owned Key 103 in
Manchester, reveals the
station had 38 scheduled
plays for the single in a
recent broadcast week.

"The first single we got on early," says
Shearer, "and it was virtually the Emap
stations that took that to number two in
the [UK] charts, that's been acknowledged
by [Universal Music UK deputy chairman]
Lucian Grange. The new one's a great sin-
gle and a great sample, it was fairly brave
taking on a David Bowie song but she's
pulled it off really well." Shearer also
recounts how Mumba attended a surprise
party for Dave Ward, a veteran presenter
on Key 103's sister station Magic 1152.
"She was there the whole night, she was
such a sweetheart."

The Ark ride the crest of a wave
by Siri Stavenes Dove

Despite dominating charts around the world,
Madonna's Music (Maverick/Warner) only
lasted one week at number one in Sweden.

It was ousted by We Are The Ark, the
eagerly -awaited debut album from domes-
tic act The Ark, giving
Virgin Records Sweden its
first number one in the
country. Only five other
homegrown acts have
topped the Swedish album
charts since 1983, including
Carola's Framling and The
A -Teens' The Abba
Generation (Stockholm).

"It is a great achievement
for the Swedish company,"
asserts Emmanuel de
Buretel, president of Virgin
Continental Europe. "First we had a hit
with Lene Marlin in Norway, which became
a European hit, now we have this success
in Sweden. It shows that the changes we've
made in recent years in Scandinavia to
build up domestic rosters is paying back."

De Buretel expects The Ark to become
an international priority for Virgin, as was
Lene Marlin, and this will be decided at a
management meeting to be held in Berlin
in November.

Thq Ark formed in Malmo in 1991 but it
was not until the five -piece were touring
with Kent this spring that their debut sin-
gle Let Your Body Decide came out. Their

songs, written by Ola Salo, have glam-rock
leanings-its retro-sounding pop rock com-
plemented by Gary Glitter -meets -Star Trek
costumes.

The band's breakthrough came with It
Takes A Fool To Remain Sane which spent
15 weeks in the singles chart, and has "a

kind of '80s flavour to it, but
still contemporary-an
interesting song and very
good," according to Ville
Vilen, head of music at
Finnish CHR station YLE 2
Radiomafia, which playlist-
ed the track.

Managing director at
Virgin Records Sweden Asa
Tarneryd explains that
when she took up the posi-
tion at Virgin in September
last year "the brief was to

start up a Swedish office with both inter-
national and local artists. We have signed
Camilla Brink and Latin Kings and put a
whole let of energy and focus in local reper-
toire," she says. "Of course the Lene Marlin
story is something everybody would like to
repeat." She adds: "And then The Ark's
album went straight to number one-it
feels great!"

The Ark embark on a Scandinavian tour
at the end of October taking in Sweden,
Norway and Denmark. The band have been
nominated for the MTV Europe Music
Awards in the Best Nordic Act category.

Additional reporting by Emmanuel Legrand
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