M&M chart toppers this week

Eurochart Hot 100 Singles
OUTKAST
Ms Jackson
(LaFace/Arista)

European Top 100 Albums
DIDO
No Angel
(Cheeky/Arista)

European Radio Top 50
ROBBIE WILLIAMS
Supreme
(Chrysalis)
European Dance Traxx

RUI DA SILVA feat. CASSANDRA
Touch Me
(Kismet/Arista)

Inside M&M this week

NORWAY’S COLD COMFORT

This year’s by:Larm convention
found the Norwegian music
industry in rude health, bol-
stered by the growing interna-
tional reputation of a number of
local acts. Page 4

ROXY TO ROCK AGAIN

After 18 years’
absence from tour-
ing, Roxy Music
are back on the
road. Paul Sexton
finds out why, and
what we can expect
from the glam-rock
band that influenced a whole
generation of artists. Page 10

RADIO ADDS ADDIS

Swedish hip hop is going places
with boy-girl duo Addis Black
Widow. Our man in Scandinavia,
Kai R. Lofthus, shows how, follow-
ing a deal with Instant Karma,
the band is picking up radio inter- |
est across Europe. Page 10
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Snoopstar dogs Duet moves

by Juliana Koranteng

LonxpoN — The major companies’
battle for control of music online dis-
tribution is heating up with Vivendi
Universal and Sony Music moving for-
ward with their joint project Duet,
Napster’s offer to settle with labels,
and Bertelsmann’s development of a
new technology using MP3 files.

The latter system has been in
development for the past few months
by a Bertelsmann eCommerce Group
(BeCG) subsidiary called Snoopstar,
an information-technology develop-
ment specialist company based in
Hamburg. Using MP3 technology and
involving 1,000 participants around
the world, it is currently at the testing
stage.

Circulating in the industry only as
a “new file-swapping system” rumour -
until now, the news was confirmed
last week by BeCG spokesman
Alexander Adler, who said it had noth-

ing to do with the
file-sharing tech-
nology behind
Napster. Both
however use MP3
technology.

Nick Henry-
Stolz, a music ana-
lyst at JP Morgan,
London, agrees
that  Snoopstar’s
software has not
been designed specifically to replace
Napster. But the nine-month-old
Snoopstar was acquired by Bertels-
mann, through BeCG, last summer,
and before it formed an alliance with
Napster late last year. This, he says,
showed that Bertelsmann’s decision to
invest in file-sharing technology wasn’t
based on a-whim. “This confirms how
serious Bertelsmann has always been
about the possibilities offered by file-
sharing,” Henry-Stolz notes.

Analysts suggest the Snoopstar
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Samantha Mumba’s Always
Come Back To Your love
(Wild Card/Polydor) is this
week’s highest new entry on
M&M’s Eurochart Hot 100
Singles at number 11.

development could
be seen as a failsafe
or parallel system
Bertelsmann can
use, depending on
~ whether  Napster
will be ordered by
/ the US courts to
i shut down or be

$ allowed to continue
Middelhoff trading. That court
s W decision was pend-

ing (March 2) as M&M went to press.
To prevent it being shut down,
Napster recently offered to compen-
sate the music industry by paying $1
billion over the next five years for the
use of authorised music. The revenue
is expected to come from the paid-for
version, which is set to launch in July.
In a recent interview with the LA
Times, Bertelsmann chairman and
CEO Thomas Middelhoff confirmed
the July launch date for the pay-ser-
continued on page 17

David’s profile boosted

despite Brit awards

by Gareth Thomas & Gordon Masson

LoNpDON — It could have been the
crowning of an amazing year for the 19-
year-old UK artist Craig David. Instead,
the Wildstar/Telstar R'n'B singer who
emerged at the end of 1999 with Artful
Dodger’s Re-rewind, left the Brit Awards
ceremony without a single award, despite
being nominated in six categories.

The managing director of a UK-based
record company not linked to the artist
called the absence of David from the final
list of accolades “a disgrace”.

However, industry movers predict
that the controversy surrounding David’s
absence from the list of winners at the

continued on page 17
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Jazz FM slides
into the black

by Jon Heasman

LONDON — A combination of a
smoother music policy and related CD
sales has finally enabled the UK radio
station Jazz FM to make a profit, 11
years after its London station went on
air (March 1990).

In figures just released, Jazz FM—
formerly Golden Rose Communica-
tions—which runs Jazz FM 102.2/Lon-
don and Jazz FM 100.4/Manchester,
recorded pre-tax profits of £60,000
(€ 93,900) for the six months ending
December 31 2000, on revenues of £3.9
million. This contrasts with a £286,000
loss for the equivalent period last year.

One of the crucial contributing fac-

continued on page 17

Isabelle Boulay

The new single ‘Un Jour Ou L'Autre” at radio now
The stunning album ‘Mieux Qu’ici-bas’ features
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Upfront

by Emmanuel Legrand, Music & Mediia editor-in-chief

Often in life it doesn’t take much to gain self-confi-
dence—or lose it.

The rule applies to business as well. Take Norway. By
| demographic standards, it’s not a big country. Musically,
| it has suffered from an inferiority complex to neighbour-
| ing Sweden, recognised since thé days of ABBA as a
| major source of repertoire.

However, things started to change for Norway a cou-

Vlrgm Records MD Per Erik Johansen—the architect |
behind Lene Marlin’s success—said at by:Larm, what can |
make Norwegians proud is that Marlin’s success—unlike, |
say A-ha’s in the '80s—was that it originated from, and |

was co-ordinated by, the local Norwegian industry.

i

The creativity in Norway is buoyant, and an army of |

artists—some of whom featured in our Norway Spotlight
last week—are ready to conquer the planet.

One black spot remains, though—Norwegian commer-
cial radio still seems to be reluctant to give homegrown
talent the exposure it needs in its own country. The crit-

icism was heard many times at
by:Larm and it is difficult to under-
stand the reasons for such an atti-

| ple of years ago when Lene Marlin, a native of the North-
| ern city of Tromsg, embarked on an international journey.
| She was the proof the Norwegian music community
| needed that not only could they produce an artist of inter-
| national calibre, but that they could also sell that artist

| themselves to the rest of the world.

| This new self-confidence was certainly apparent last
| week at the by:Larm music festival and convention. As

tude.

After all, it is far more gratifying
to be part of a success story than left
at the side-of the road.

Briskeby, Kings Of Convenience,
Maria Solheim, Ai Phoenix, Madruga-
da and many more deserve attention,
not least in their home country.

| Musxc & Medlo volues its readers’ opinions—you can e-mail the editor-in-chief at: elegrand@musicandmedia.co.uk |

Radio news still adds local value

by Gareth Thomas

LoNDON — News is
still seen as a vital
way for local music
stations to attract lis-
teners, according to
delegates at the UK
Radio Academy’s
News and Speech con-
ference in London on
February 27.
“Localness is vital,”
said Phil Dixon, man-
aging director of
GWR-owned Hot AC
outlet Leicester
Sound. “But relevance of stories to
our target audience is even more
important. The test is whether the
news is compelling and entertaining.
It must pass the ‘So what?’ test.”
Delegates heard that listeners to
national public CHR station BBC
Radio 1 will be getting more political
coverage as the UK’s general election
approaches, following the recent

appointment of the

station’s  first-ever
dedicated  political
reporter, Polly

Billington.

“What’s important
is that the news is
delivered in a way
young people can
understand,” said
Billington, who pro-
vides the political
input to the station’s
news coverage,
including the twice-
daily Newsbeat pro-
gramme. “My job is to
focus on the stories and the personal-
ities behind those stories and to make
them accessible to a young audience.”

Billington’s appointment was made
following audience research undertak-
en by Radio 1 which showed that,
despite often being bored by politics,
listeners were still interested in issues
such as drink, drugs, crime and
sport—all politically-tinged areas.

Meanwhile, local and regional sta-
tions are being specially targeted by
the British government in its bid for
re-election, and Prime Minister Tony
Blair lunched with conference’ dele-
gates at Downing Street. Blair’s press
secretary, Alistair Campbell, told
journalists: “It’s much more effective
telling listeners that their local school
around the corner is doing better,
rather than saying that education is
improving nationally.”

Other topics that came under the
conference spotlight included the
future of radio regulation following
the publication of the government’s
recent White Paper on communica-
tions reform (M&M, December 23).

Paul Brown, chief executive of
commercial radio trade body CRCA,
said he believed commercial radio
was still “over-regulated, stifling
choice and growth”. He also said that
the “jury was out” regarding the wis-
dom of the government’s proposals for
creation of new multi-media “super-
regulator” Ofcom.

MTV Europe makes mOJor market moves

by Wolfgang Spahr
& Siri Stavenes Dove
LoNDON — MTV Europe has made
two key appointments in its biggest
markets.

Swiss TV executive Catherine
Miihlemann has been appointed man-
aging director of MTV Central
Europe, while Christine Boar has
been made production and program-
ming VP at VH1 UK and VH1 Clas-
sic, having previously held the equiv-
alent position at MTV UK.

Miihlemann’s hiring comes in the
same week as official German TV rat-
ings for the first four weeks of 2001
indicated that MTV Central has been
overtaken once more by its local com-
petitor Viva, which has a daily mar-
ket share of 14.4%, compared to
MTV’s 10.2%.

Miihlemann, who will report to

Brent Hansen, presi-
dent/CEQ of MTV Net-
works Europe, is cur-
rently head of program-
ming at Zurich-based
cable television station
TV3, the leading com-
mercial TV channel in
her native Switzerland.
She will take up the
MTV post on May 1,
replacing Christiane zu
Salm, who will become
MD of commercial Ger-
man broadcaster TM3 at the end of
April. In her new Munich-based posi-
tion, Mithlemann will oversee all of
MTV Central's European activities,
including programming and produc-
tion, advertising sales, distribution,
strategy/planning and marketing/PR.
She also has a brief to further develop
interactive content for platforms such

as SMS, broadband and
interactive TV.

London-based Christine
Boar joined MTV Europe in
1996, having previously
worked as a producer at
public CHR station BBC
Radio 1. At MTV, she started
as VP programming and
production before moving on,
to the position of director of
talent and music for MTV
Networks UK. One of her
immediate tasks will be to
increase VH1 UK’s focus on newer
artists and music.

“Christine has been a dedicated
and valued team player at MTV Net-
works for five years, and has a knowl-
edge and passion for music that is
second to none,” says MTV Networks
UK managing director Michiel
Bakker.
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Sales boost for Grammis winners

by Johan Lindstrom

StockHOLM — A return to
live TV coverage of the
Swedish Grammis awards
seems to have paid dividends
for the country’s record
labels, with Grammis win-
ners The Ark and Hakan
Hellstrom both climbing
back up the album charts (to
numbers three and two
respectively) in the week fol-
lowing the February 19 show.

Dir Jag Ar E’re Alltid
Bast (Columbia), the current
album by the ceremony’s
host Magnus Uggla, also
returned to the chart in the
week after the show. Some
1.1 million viewers saw
TV4’s live broadcast of the
gala, held at Stockholm’s
Globe, which represented a
slight increase on the audi-
ence figures for last year’s
recorded highlights.

TV4 has been broadcast-
ing the Grammis awards
since 1996. “We are very
satisfied with how it turned
out. It was exciting to
broadcast live again, it gave
the show more of an atti-

tude,” says TV4 executive
producer Fredrik Arefalk.
The biggest winners were
rock act Teddybears STHLM
(MNW) and hip hop/rock
artist Thomas Rusiak (Led
Recordings/Universal). Ted-

dybears, who last week
announced they  were
switching labels to Sony
Music, scooped the album of
the year and pop/rock group
of the year, with producer
Fabian Torsson picking up
producer of the year.
Rusiak, meanwhile, took
home the male pop/rock,
newcomer and music video
awards. Virgin act The Ark
were also multiple winners,
receiving artists of the year

Swedish Grammis 2001: The Winners

Album: Teddybears STHLM/Rock’n’roll Highschool (MNW); Song: The Ark/lt Takes
A Fool To Remain Sane (Virgin); Artist: The Ark (Virgin); Pop/Rock Group: Teddy-
bears STHLM (MNW); Pop/Rock Female: Lisa Nilsson (Diesel Music), Pop/Rock
Male: Thomas Rusiak (Led Recordings/Universal); Newcomer: Thomas Rusiak (Led
Recordings/Universal); Hard Rock: The Haunted (Earache/MNW); Club/Dance:
Antiloop (Stockholm Records); Hip Hop/Soul: Feven (Bananrepubliken/BMG),
Danceband: Barbados (Mariann); Jazz/Blues: Lennart Aberg (Phono Suecia); Folk
Music: Rikard Wolff (EMI); Classical Music: Hikan Hardenberger (Bis/Naxos);
Children: Doris & Knickebroderna Me’ Peps (Sunnana Studio); Composer: Jorgen
Elofsson (BMG Music Publishing/Grantsville Publishing); Lyricist: Hakan Hell-
strom (Virgin/Universal Music Publishing); Producer: Fabian “Phat Fabe” Torsson
and Teddybears STHLM; Music Video: Thomas Rusiak feat. Teddybears STHLM/
Hiphopper [Led Recordings/Universall; Open Category: The Real Group/Commonly
Unique (Gazell); Special Award: Stefan Wermelin for SR P3's music history docu-
mentary series “Livet 4r en fest”; Honorary Award: Hans Alfredson; Music Export
Prize: Benny Andersson and Bjorn Ulvaeus.

and song of the year.

The Swedish govern-
ment’s annual export award
was presented to ABBAs
Bjorn Ulvaeus and Benny
Andersson by international
trade minister Lars Pagrot-
sky, while Jérgen Elofsson
was named composer of the
year for his work with West-
life and others.

Dutch CHR station
Radio 538 officially
opened its new studios
in Hilversum on Febru-
ary 2, which it claims
are “the most advanced
in the Netherlands.”
One special feature, to
facilitate stand-up DdJ-
ing, is an ergonomic
mixing desk which is
variable in height. Pic-
tured in the new stu-
dios are Radio 538
founder and board
member Lex Harding
(left) and Radio 538
managing director Erik
de Zwart.

Call Out-UK to provide free music research

by Gareth Thomas
LonpoN — Former Capital
Radio group head of pro-
grammes Clive Dickens has
teamed up with Peter Rup-
pert, founder of research
company SongPeople.com, to
launch Call Out-UK, a new
service which will supply
UK radio programmers and
the music industry with free
weekly music research.

Each week a panel of 200
13-34 year olds, split equally
between the sexes, will give
their verdicts on 15 tracks (a
mix of current chart singles
and new releases). Informa-
tion on how the tracks score
will be sent free every Fri-
day to radio stations via Fas-
trax, the digital music deliv-
ery service. The research
data will also be available
free of charge to the music
industry via Fastrax’s web
site www.fastrax.co.uk

“Music research is an
essential tool for radio pro-
grammers who want audi-
ence feedback,” says Dick-
ens. “Only the big radio
groups can currently afford
to conduct this type of
online research, and I felt
that it was time to level the
playing field and give every-
one access to this data.”

SongPeople  currently
conducts telephone-based
music research for public
CHR broadcaster BBC
Radio 1 and MTV Networks
Europe.

In addition to the aim of
generating new broadcast
clients who may not cur-
rently use music research,
Call Out-UK’s free service
is being seen as a “loss-
leader” to encourage more
record companies to use the
kind of music research
already undertaken by
most of the UK’s big com-

mercial radio groups.

“It is essential for the
music industry in this
country to factor in con-
sumer taste into ‘singles
sales,” says Dickens. “If
they don’t they are not
keeping in touch with what
consumers want.”

“Teaming up with Fas-
trax gives us the opportu-
nity to create an industry
standard in online music
research,” adds SongPeo-
ple’s Ruppert. “Reading
and understanding con-
sumer music preferences is
an increasingly vital issue
for the music and broad-
casting industries, as sales
charts don’t truly represent
popular taste.”

Ruppert, a former head
of music at MTV Germany,
also reveals that there are
plans to extend the Call
Out-UK service into the
rest of Europe.

ON THE BEAT

TELEFONICA IN TALKS WITH PLANETA

MADRID — Telefonica Media, which owns Spanish net-
work Onda Cero Radio (OCR), has been in talks with
publishing company Planeta about a possible link-up.
Planeta controls Radio Espafia, which has 20 stations,
after purchasing an additional 35% of the radio group
last October. OCR, which owns 124 stations and is
associated with some 200 more, plans to launch a new
100-station music network in September following
other recent acquisitions (M&M, February 17).

VITAMINIC BOOST FOR IRELAND

= DuBLIN — Italy-based music website
Vitaminic has launched its service in
Ireland (Vitaminic.ie)—the company’s
tenth local consumer portal, which fol-
| lows its recent launch in Denmark.
. The UK office will oversee manage-
ment of the Irish site, which will be
operated by a dedicated team charged
with developing unique content for
the country. “The launch of this platform will offer real
benefits to the Irish music industry,” promises Vitaminic
UK managing director Chris Cass (pictured).

Crassic FM RUNS TARGETED ADS

LoNpoN — UK national broadcaster Classic FM, part
of the GWR Group, has become the first British station
to broadcast separate advertisements on its Internet

stream. The system, devised by US company Hiwire,

allows the station’s FM ad spots to be replaced online

by ads targeted at listeners according to their age, gen-

der and location. “With Hiwire’s ad insertion technolo-
gy, Classic FM’s on-line listeners in cities like New York
or Dallas are now receiving local advertisements, which
is helping GWR generate additional online revenue,”
explains GWR commercial director Simon Ward.

MOVING CHARS

LoNpoN — Robin Banks (pictured) is joining
London dance station Kiss 100 from March 5
to present its afternoon drive show. He joins
from central Scotland’s Beat 106, where he
had been hosting the breakfast show. Banks
will replace “Ugly” Phil O’Neil who has
returned to Australia for family reasons.
BERLIN — Daniela Leubner has been
named head of promotion at V2 Records Ger-
many. Leubner, formerly head of promotion at Epic
Records Germany, will report directly to Willy
Ehmann, regional general manager GSA and Italy.

LA B
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infernet in-site

The Mean Fiddler
www.meanfiddler.com

Meanfiddlerliveonline.com is the latest addition to the
ambitious online home of the live music promotion
company Mean Fiddler Group (MFG). MFG runs a
number of UK venues as well as music events such as
the annual Reading Festival and the London Fleadh.
Mean Fiddler Group is also contracted with Internet
streaming company the Perfunktory Group to webcast
performances from London’s Jazz Café. The same part-
nership also launched a new unsigned bands webcast
from London’s Astoria 2, with each performance being
available in a video-on-demand archive. Elsewhere on
the site are chat rooms, schedules and maps for all

events, ticket sales and retailing.
Chris Marlowe
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Norway comes in from the cold

e Norwegian music industry is
finally becoming a force to be
reckoned with. The internation-
al successes of the likes of Lene
Marlin and Madrugada—soon

to be followed by those of Briskeby or
Bertine Zetlitz—has brought a new
found self-confidence in the potential
of Norwegian talent and the capacity
of the industry to ensure home-grown
talent gets global exposure.

This confidence was palpable in
the various panels and discussions
which took place February 20-25 at
the by:Larm music festival and indus-
try conference in Tromsg in the North
of Norway, which offered a sunny,
frozen winter landscape, surrounded
by white mountains and ice cold sea.

Arctic edition
But even if the fourth by:Larm was
dubbed the “arctic edition”, the 600
delegates and 70 acts attending quick-
ly warmed to the numerous panels,
talks and showcases in the Polar city.
Summarising the changes in the
Norwegian music industry, Virgin
Records Norway MD Per Erik
Johansen—who was welcomed almost
as a hero in his home town for engi-
neering the success of another local,
Lene Marlin (who sold 1.6 million
albums worldwide)—said that the dif-

The Norwegian city of
Tromse was host to the
fourth by:Larm convention,
where the local music
industry assessed the inter-
national potential of its
repertoire. Siri Stavenes
Dove and Kai R. Lofthus
report from the cold.

ference between now and 15 or 20
years ago with the success of A-ha is
that “it was the success of a complete-
ly Norwegian team—the artist, the

label, the management.”
His comment was echoed by

“(Lene Marlin) was the success of
completely Norwegian team—the

artist, the label, the management.”
Per Erik Johansen, MD, Virgin Records Norway

Marius Lillelien, music programmer
at NRK PeTre. During a panel on the
success story of Lene Marlin, that in
previous by:Larm editions, he said the
debates were “about the possibility of
having success with our artists, this

A platform for artists

s an ever-increasingly impor-
Atant showcase for new music,

by:Larm has, in the last cou-
ple of years, helped bands such as
Big Bang, Tungtvann, and Briskeby
land contracts with Warner Music
Norway, EMI Norsk and Universal
Music Norway, respectively.

Lind. Fellow local rock act Sister
Sinister are also ones to look out
for—they scored points in the war for
attention by starring as one of four
bands in a NRK TV fly-on-the-wall
documentary on Tromsg acts.

Virgin Records Norway’s freshly
signed 18-year old Sondre Lerch
also made waves with

Among the musical
highlights of numerous
genres and styles at this
year’s event was Global
Tempera, a 90-minute
concert featuring ECM
Germany-signed
Norwegian  trumpet
player Nils Petter
Molveer, former Bel
Canto vocalist Anneli
Drecker, female singer
Sainkho (from the
republic of Tuva), U.S.
bass player Bill Laswell,
Tunisian vocalist/oud
player Dhafer Youssef,
and Norwegian gui-
tarist Eivind Aarseth.

Overall, some 70 acts
performed in the differ-
ent clubs in Tromsg, cov-
ering a wide range of
styles, from home-grown hip hop in
Norwegian to trash metal and folk
music. Maria Solheim, signed to
indie label Kirkelig Kulturverksted
as well as  Warner act
Tweeterfriendly Music, fronted by
Californian lead singer Leslie Ahern,
received a lot of attention, as did
Tromsg-born Peter Chrystalief, who
is being lauded as the new Espen

his singer songwriter
skills, while Icon Of
Coil’s innovative tech-
no-metal hybrid showed
why they recently have
had great success in
Germany.

“More than six hun-
dred demos were sent
in, which shows that
the festival attracts
newcomers to a larger
and larger degree,” said
by:Larm’s  chairman
Paal Ritter Schjerven.

This year’s by:Larm
was heavily covered in
the Norwegian media,
and has created a buzz
around next _ year’s
event. As the delegates
leave around NOK7 mil-
lion (€850,000) in the host city, the
event has become very popular for
city councils around Norway, and
not only for the purpose of giving
their cities a “cool” quotient. The
next by:Larm host will be
announced in March, while one city
has even started building extra
hotels with the competition for the
2003 event in mind...

1
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time, it has happened and it’s a good
thing for everyone in the industry."
For Johansen, Virgin has proven
that it is possible to manage an inter-
national marketing and promotional
campaign from “a small country like
Norway” and be successful. He hopes
the success will be emulated by others
in the country, and judging by the
intense activity planned by Norwegian
labels and the wealth of talent dis-
played at by:Larm, 2001 may well be
the year for Norwegian music.
Although some high profile partici-
pants like Ahmet Ertegun and Moby's
manager Eric Harle were unable to
attend, the event welcomed a large
share of international delegates.
Among the interna-

tional guests at
by:Larm this year were
Mute Records founder/
president Daniel Miller,
IFPI general counsel
and executive director
Allen Dixon, WIPO
director of copyright |
law division Jgrgen
Blomgvist, and journal-
ists from the UK and
Germany.

by:Larm’s chairman
Paal Ritter Schjerven,
says the growing number of foreign
guests is the proof that by:Larm is
“regarded as an important event from
an international perspective”.

Johangen

Schjerven

Industry analysis
The Norwegian industry was analysed
down to the smallest detail, including
the role of music journalists, the rele-
vance of WAP technology (under the
title “WAP is crap?”’) and the role of
newly formed Music Export Norway.

The Norwegian music press, usual-
ly in the form of daily newspapers,
were criticised for creating hype rather
than informative reviews, and for their
treatment of Norwegian artists.
Virgin’s Johansen brought up the issue
of lack of radio support for Norwegian
acts and the lack of music on TV. He
urged programmers to take more local
acts into consideration and give them
the exposure they deserve.

In one of the seminars, Universal
Music Norway managing directore
Petter Singsaas concurred with
Johansen. He said: “Norway hasn’t got
any TV shows for showcasing artists,
the radio scene is indifferent,
and we haven’t got any
music magazines.

It’s. really -

difficult to get the ball rolling."

In the same panel, Christian
Jebsen, head of music at commercial
CHR station Radio 1, said that in
order to be picked up by hit radio sta-
tions “you have to make pop music
that’s pop music, not Norwegian. It
has to fit in our format.”

Marketing methods

S2 Records Norway managing direc-
tor Terje Engen, who was previously
the managing director of Swedish
indie label Sonet, noted, “It’s unfortu-
nate that good old marketing has
been replaced by TV advertising. It
reminds me of when my mother dri-
ves her car. She thinks everything

—— works out fine, but she does-
| n’t pay any attention to those
in the ditches behind her.”

With regard to low domes-
tic A&R share and higher
| international visibility,
| Singsaas said it is all about
refocusing local labels. "A
couple of years back,
[Universal] emerged from
[PolyGram] which released
30 to 40 albums a year, and
the staff didn’t necessarily
know what was released,” he
said. “That certainly had an
impact on the market, and
with today’s competition
there needs to be an underly-
ing idea behind the releases.
Clarity hasn’t really been a
trademark  within  the
Norwegian industry. There’s
a lot of competent musicians,
3 but that doesn’t automat1ca1—
ly lead to sales.”

One satisfactying factor for the
Norwegian music industry is that it is
now capturing the interest of the gov-
ernment. Tore Sandvik, the secretary
of state at Norway’s Ministry of Trade
and Industry pledged to support the
industry, saying: “Music has a given
position in our policy. The officials can’t
select what can be developed and mar-
keted, but we can stimulate growth
and development. With pulse, bureau-
cracy, creativity, politics, art, and regu-
lations, we can create noise together.”

Sandvik expressed a wish from the
ministry to be in closer contact with
the music industry. “Music as a trade
is important to Norwegian industry as
a whole—a picture of Norway as a
modern, culture rich
nation strengthens
the element of
competi-
tion.”







by Gary Smlth

GIVE THE ALIGATOR A BONE

Although it is, in principle, a frightfully risqué song,
DJ Aligator Project’s Doggy Style (EMI/Denmark) is in
fact very funny. The lyrics might well have a major
dose of innuendo but the fact that a main part of the
chorus is made up of the immortal words “woof woof”
completely undermines the supposedly naughty
nature of the tune. That said it is a well solid, com-
mercial proposition with fizzy, upful music that recalls
2 Unlimited.

HOT & SPICY

The “Gork Edit” of Woodoorave by MADRAS (New
Music International/Italy) sees a return to the sort of
rhythmic stance last heard from Boney M during their
mid *70s peak. The track may lack English lyrics but
it does, however, have an instantly memorable shouta-
long chorus and a sort of verse vocal in an Indian style.
In terms of sheer exuberant fun the track is both high-
ly programmable and a surfer dancefloor behemoth.

INTO THE DEEP SWING

US duo Deep Swing were one of the sensations of the
1999 Winter Music Conference, a fact that has per-
haps been somewhat obscured by the fuss surrounding
Stardust. Their latest release, In The Music
(Rise/Italy) is already deservedly making waves in
Italy, where it topped the Suburbia radio chart and is
currently climbing towards the top 20 of the singles
sales chart. A laidback monologue, sax, some slapped
bass and a layers of strings form the basis of a house
track that is cool but far from icy. Different and
refreshing.

A NEW NAME IN WHITE LIGHTS

Also refreshing but for very different reasons, the
White Light EP by Quintessence (Dorado/UK) sees the
return of jazz, mixed with sparse, tasteful electronica
and featuring a superb new voice. This Finnish trio
make a noise that mixes some of the scat and extem-
porisation of classic jazz with an admirably unclut-
tered approach to music-making. The result is four
tracks that simply ooze class. Singer Emma Salokoski
has a thoroughly elastic voice that is equally at home
in the context of a pure jazz tune like White Light as it
is on the sultry pop of Never. While comparisons to
Erykah Badu, Sade and D’Angelo are inevitable, they
should be seen as compliments for a superb new act
rather than accusations of sameness.

AT HOME IN NEW YORK

With a three-night-a-week residency at New York’s Au
Bar, Mark Gorbulew is in an enviable position. Freed
from the usual constraints of the dancefloor his sets
tend towards the mellow, eclectic end of things, with a
fair degree of exoticism thrown in. Le Groove
Eclectique (Container/US) kicks off with the vocal
from Arabian Pleasure, a thoroughly untypical track
from Italian house maestros Mario Piu and Mauro
Picotto, then flitting through “horizontal” territory
like Matrass Mambo by Sven van Hees and Original
Soulboy’s classic Touch The Sun. Alongside that, less
well known material like Yabiet by Amel Wahby, the
‘shimmering Delmotion by De Fontaine, a fabulous
Aguamarina by Intrallazi and Fratti plus Gorbulew’s
own Haman make for a splendid 70 minutes.

Please note that Gary Smith has moved...

All new releases, biographies and photographs for con-
sideration for inclusion in the Dance Grooves column
should be sent direct to: Gary Smith, 26, bd Guerin,
\J 3008 Marseille, France. E-mail: garysmith@jazzfree.com.

Addis Black Widow'’s belated Karma

by Kai R. Lofthus

Five years after the release of their debut
album, Swedish hip hop/R&B-duo Addis
Black Widow are finally set to hit paydirt
on an international label—Rob Dickins’
new UK-based Instant Karma.

Goes Around Comes Around was a new
entry last week at 24 on M&M’s Border
Breakers chart and is already a top five hit in
Scandinavia. Taken from their sophomore
album, ABW, released February 26, the track
is rapidly moving up the
playlists at European radio.
Philip Lundsgaard, head of
music at CHR station The Voice
in Copenhagen, says, “We're
moving the song from evening
rotation to C rotation next week.
It’s a great song. It’s catchy and
it’s performed in a very extraor-
dinary way.” This view is echoed
by Radiomafia in Finland’s head
of music Ville Vilén. “Like it
often is today, this song has a
very clever hook that doesn’t get
to you right away,” he says.
“After five times you get it and
then it just gets better. It has
gone into power rotation this week.”

The band members—Pigeon from Addis
Abeba in Ethiopia and Cream from
Teheran, Iran—met as children in San
Francisco before being reunited in
Stockholm. Switching between the Swedish
capital and London seemed natural after
having their career threatened by continu-
ous corporate upheaval since 1995. In
1994, they signed with Breakin Bread, an
independent label based near Stockholm
operated by Gordon Cyrus (a former mem-
ber of Hut/Virgin UK-signed rock band
Whale). He signed a distribution deal in
January 1995 with Sonet, but that label’s
managing director Terje Engen left seven
months later over troubles arising from the
four-year old merger with PolyGram. The

result was a flop for Addis Black Widow’s
debut album The Battle Of Adwa.

Addis Black Widow’s current break
came when Rob Dickins heard the band
while on holiday.

“I have a house in France, and I remem-
ber I used to see the video to Innocent on
MTYV there,” Dickins tells M&M. “So I had
heard the song quite a lot. When Steve
Fargnoli [the band’s manager] played their
new material for me, I said to him T love this,
T've gotta meet them’ ” After signing the act,
= Dickins went to Stockholm to
| help them with the structure of
their songs. “They have so
many ideas, so it’s just a matter
! of bringing through their great-
est ideas and having to stop
them at some point!”

“We had briefly heard about
Rob Dickins before we signed
with Instant Karma,” says
Cream. “We knew he had an
ear for different sounds and
that he had been in the busi-
ness for a while. There was a
choice between his company
and two or three other labels
which wanted to sign us at the
time. It's a different story [with Instant
Karmal, because Rob owns the label and we
also have a really good manager. We didn’t
have anyone [before].”

In the UK, a different single, Wait In
Summer will be released on May 28. “I
travelled Europe last autumn to present
our up-and-coming releases, and [Sony
Music Sweden] said they loved [Goes
Around Comes Around],” explains Instant
Karma director of international marketing
Phil Straight. “We didn’t intend to release
that as a single ourselves, and it wasn’t a
conscious move either to break it in
Scandinavia first.” Instant Karma confirms
that Goes Around Comes Around will be
released in Germany and France shortly.

Additional reporting by Miriam Hubner

Roxy Music back on the road again

by Paul Sexton

With the news that Bryan Ferry, Phil
Manzanera and Andy Mackay will head a Roxy
Music arena tour starting June 9 in Dublin,
the familiar media suspi-
cion about rock reunions
has largely been out-
weighed by the prospect
of seeing one of Britain’s
truly seminal bands back
in action.

It's 18 years since a
North American tour sig-
nalled the end of the
original Roxy, whose
combination of nostalgic
and futuristic elements
with an individualistic
fashion sense influenced
glam, prog and Kraut-rock, the new romantic
scene and contemporary bands such as Suede
and Pulp. Even sax player Mackay confesses
to being slightly taken aback by the continuing
goodwill towards the band. “I'm amazed the
reaction’s been so positive,” he confesses. “I
thought we were going to get more flak about
being too old, doing it for the money, blah blah.”

Guitarist Manzanera says the fact that

Roxy Music

Roxy are not releasing any new material to
accompany the tour makes the project far less
complicated. “The equation is very simple. The
audience know they’re paying good money to
come and see the songs they enjoyed; we know
they enjoyed them, so
automatically it’s not
‘them versus us,” it’s all
of us together.”

Ferry adds that the
trio are now in the
process of putting
together a band, with
full-blown rehearsals set
to start in late April.
“We're in the process of
putting together a band
that can play all the
stuff, because it stretch-
es stylistically quite a
long way. There’s a lot of interesting stuff to
cover, I think.”

Ferry says that the live set will be a mix-
ture of familiar tracks such as Street Life and
Virginia Plain and the key album material.
“You want to get a balance of both, the ones
that were on the radio, and the ones that were
never on the radio. So I hope it'll be a nice
blend.”
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