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Westlife's Uptown Girl (RCA)
is this week's highest new
entry on M&M's Eurchart Hot
100 Singles, at number eight.

we talk to radio
M&M chart toppers this week

Eurochart Hot 100 Singles
OUTKAST
Ms Jackson

(LaFace/Arista)

European Top 100 Albums
DIDO

No Angel
(Cheeky/Arista)

European Radio Top 50
TEXAS

Inner Smile
(Mercury)

European Dance Traxx
RUI DA SILVA feat. CASSANDRA

Touch Me
(Kismet/Arista)

Inside M&M this week

REMASTERING THE MASTERS
Louis Armstrong (pic-
tured) is one of many
jazz greats to be given
a new lease of life
through the process of
remastering old clas-
sics using new tech-
nology. But enthusi-
asts are divided over

whether it actually improves the
recordings. Pages 8-13

UNIVERSAL'S GYPSY PLAN
Universal Music Spain is hoping
to exploit both the latino boom
and the teen -pop phenomenon in
Europe with its new act Gypsy
Teens. Page 14

ROXETTE RETURN TO FORM?
EMI's Roxette, one of Europe's
biggest selling acts of the past
decade, are aiming to get over the
sales disappointment of 1999's
Have A Nice Day with their new
set, Room Service. Page 14

Richard Park departs
as Capital group PD
by Jon Heasman

LONDON - The man who
is arguably Europe's best
known programmer is
quitting his position as
the Capital Radio group's
director of programmes.

Richard Park is leav-
ing that job-and Capi-
tal's board-to become a
consultant, maintaining
his connections with Capital but also
free to undertake non -conflicting work
outside the company he has served for
13 years.

In his new role as Capital's "cre-
ative consultant", Park will represent
the company's interests externally to
record companies, media customers
and London football clubs, as well as

remaining on the board of
Wildstar, Capital's joint
record company venture
with Telstar. A company
statement adds that Park
will also "continue to offer
his own perspective on
programming" as part of
his consultative role.

Sources say that Park
will not be replaced as
group programme direc-

tor, since Capital now has a more
devolved regional structure in place
whereby station programmers outside
London report to regional programme
directors (Mark Sadler in the south
and Park's son Paul Jackson in the
north), as well as their individual sta-
tion MDs. Park's long-time deputy,

continued on page 25

BMG splits company by genre
by Emmanuel Legrand

LONDON - BMG UK and
Ireland is abandoning the
traditional model of label
organisation in favour of
an unified structure better
reflecting the current frag-
mentation of the market
by musical style.

The move coincides
with the decision by BMG
UK and Ireland chairman
Richard Griffiths to relin-
quish his function in order to focus on
his new role as BMG Entertainment
president for the UK and Europe.

To succeed him, Griffiths has
appointed Swede Hasse Breitholtz,
who joined the company last year as
managing director, commercial and
new media. Prior to that, he was VP of

Pictured (1-r) BMG's Richard Griffiths, Harry
Magee, Hasse Breitholtz and Ged Doherty.

BMG's Nordic region
Swedish affiliate.

"I've loosened my grip quite delib-
erately on the UK company," says
Griffiths, "but I will still be involved.
Because of my new role, I can't keep
on top of what's happening on a day -

continued on page 25

and MD of the

St Germain's
Tourist refuses
to go home

by Gary Smith

PARIS - Having sold over one mil-
lion copies of his second album Tourist
(Blue Note) in just 10 months, no-one
is more surprised than Ludovic
Navarre, aka St Germain.

"Honestly, I'm completely at a loss
to explain the popularity of the
album," Navarre tells M&M. "As the
person responsible for the music it is
virtually impossible to be objective
about its appeal. All I hear are the
things that could have been better."

Like many artists, Navarre is his
own fiercest critic, but is not alone in
being pleasantly surprised by the suc-
cess of an album that makes no
attempt to court popularity with gim-
micks. "No, I didn't think it would
perform like it has," managing direc-
tor of EMI France, Marc Lumbroso,
admits. Lumbroso is, however, more
willing to try to explain why a jazz
album should hit the mark like it has.
"It's a record rooted in jazz but with
plenty of world music references as
well," he says. "But perhaps the most
significant thing is that it works as
background music, and it stands up to
close and repeated listening."

With his seven -piece band,
Navarre has been on the road without

continued on page 25
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3rd place in the "new talents" category

 Winner in the
"Champions"

category

 "Quality Jury"
award

 "Best Performer"
award

 Critics award
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Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

There's nothing quite like quitting while you're ahead.
Richard Park's decision to step down as Capital

Radio's group programme director will certainly come as
a surprise to many, but he leaves with one of the most
impeccable track records anyone can boast in this
industry.

Park can without doubt be credited as being one of the
great modernisers of European radio. Although he only
operated in the UK, the influence of Capital Radio's pro-
gramming has extended well beyond the British Isles.

Although Capital was firmly established in London
when Park arrived in 1987, with key presenter Chris
Tarrant already on board, he took it to new heights by
splitting the former Capital Radio into Capital FM
(CHR) and oldies outlet Capital Gold, and has subse-

quently been able to keep the FM station at the top of
the ratings pile, despite a huge increase in competition
in London. He set the rules for the rest to follow-tight
playlists, lots of research, and a total control over each
and every programme and how it was packaged for
listeners.

Park is the kind of broadcaster who is innovative
without being revolutionary. He also has a great gut feel-
ing when it comes to programming and spotting a hit. His
appetite for partying is equally legendary.

In recent years following the Capi-
tal group's expansion he has had a
few misses too, most notably Xfm
which he initially tried to transform
into a sanitised version of alternative
radio.

Park is staying on with Capital as
a consultant, and it's unlikely that he
will be departing just yet from an
industry that has brought him so
many rewards.

Music & Media values its readers' opinions-you can e-mail the editor -in -chief at: elegrand@musicandmedia.co.uk

Messier reveals- his great expectations
by Marie Agnes Bruneau

PARIS -A few months after orches-
trating the merger between Vivendi,
Seagram and Canal+, Vivendi Uni-
versal chairman and CEO Jean-
Marie Messier is setting ambitious
goals for the new company.

Messier told analysts in Paris on
March 9 that he expects the company
to gain market share in all sectors.
"Our unique combination of content
and distribution assets paires the way
for enormous growth opportunities,"
said Messier.

"We have our management teams
and plans in place as we move to exe-
cute the growth strategies."

Messier, in charge of the second
largest entertainment group in the
world, made the remarks while pre-
senting the first pro forma 2000
results of the newly -merged group.
He outlined a 10% growth target for
revenues and a 35% increase in prof-
its for 2000-02.

Messier said that the performance
of music division Universal Music
Group in 2000, which contributed
20% of the company's profits and
12.5% of its revenues, was an exam-
ple for the rest of the group to follow.
He promised revenue growth of 5-6 %
in music and 10% in TV.

Messier said the merger with Uni-

versal and Canal+ had not been fol-
lowed by massive redundancies, and
that "cost -saving initiatives are well
under way across all businesses." He
added that overall, between the com-
pany's headquarters in New York and
London, some 700-800 jobs would be
lost. Messier noted that management
stability was the key to the success of
the merger, exemplified by the re-
hiring of Universal Music chairman
Doug Morris for five additional years.

Vivendi Universal reported pro
forma 2000 sales of 24.3 billion from
its communications and entertain-
ment activities. Messier said that all
divisions have been performing
"beyond expectations," with the

exception of those linked to the Inter-
net, which are still in an investment
phase.

For the calendar year, Universal
Music Group (UMG) delivered
1.2 billion in pre-tax profits, a 24%
rise on a constant exchange rate
basis, while revenues increased 16 %
to E 6.6 billion.

The company noted that "improved
results reflect strong performance in
North America and Europe and
Worldwide costs savings achieved
from the integration of PolyGram,
partially offset by investments in the
company's electronic business initia-
tives."

Messier said the group is now well
positioned to make the best of new
synergies, and mentioned link -ups
between the music and the mobile
phone divisions, starting with the
development of ringtones, and with
music and educational products.

He spent much of his presentation
talking about online developments,
saying that Duet-the joint venture
with Sony Music to create a subscrip-
tion -based music service-will be
"one platform among others". He
added that his goal was "to make as
many distribution deals with as many
platforms as possible," including
Yahoo! or even Napster, "if they work
in a legitimate way".

More specific role for Peake at NRJ Group
by Emmanuel Legrand

PARIS - John Peake, the US radio
executive who joined the NRJ Group
nine months ago in an in-house con-
sultancy role covering programming,
marketing and the Internet, is to
switch his attention to the group's
flagship CHR network in France.

The move follows the decision of
NRJ deputy programme director
Michael Magnin to join leading com-
mercial TV channel TF1. "As a result
of Michael's departure, I will focus
more on the French operations and
travel less," says Peake, who confirms
that he will not be involved with

NRJ's other French net-
works.

Peake says he will be
fully involved in the NRJ
network's day-to-day
management decisions-
including music pro-
gramming-working
alongside the station's
existing team. Although
he has a new brief, Peake
will still operate under
the somewhat curious
title of "mission director",
reporting directly to NRJ
Group president Max
Guazzini.

Peake plans to
get more involved in
music research in
order to gain a bet-
ter understanding
of the rationale
behind NRJ's pro-
gramming, but
doesn't anticipate
major changes in
the station's output.
"The basic format
remains the same,
but there will prob-
ably be some tweak-
ing and adjusting,"
he predicts.
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