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Westlife’s Uptown Girl (RCA)
is this week’s highest new
entry on M&M’s Eurchart Hot
| 100 Singles, at number eight.

M&M chart toppers this week

Eurochart Hot 100 Singles
OUTKAST
Ms Jackson
(LaFace/Arista)

European Top 100 Albums
DIDO
No Angel
(Cheeky/Arista)

European Radio Top 50
TEXAS
Inner Smile
(Mercury)

European Dance Traxx
RUI DA SILVA feat. CASSANDRA
Touch Me
(Kismet/Arista)

Inside M&M this week

REMASTERING THE MASTERS

Louis Armstrong (pic-
tured) is one of many
jazz greats to be given
a new lease of life
through the process of
remastering old clas-
sics using new tech-
nology. But enthusi-
asts are divided over
whether it actually improves the
recordings. Pages 8-13

UNIVERSAL’S GYPSY PLAN

Universal Music Spain is hoping
to exploit both the latino boom
and the teen-pop phenomenon in
Europe with its new act Gypsy
Teens. Page 14

ROXETTE RETURN TO FORM?

EMI’s Roxette, one of Europe’s
biggest selling acts of the past
decade, are aiming to get over the
sales disappointment of 1999’s
Have A Nice Day with their new
set, Room Service. Page 14
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Richard Park departs
as Capital group PD

by Jon Heasman
LoNDON — The man who
is arguably Europe’s best
known programmer is
quitting his position as
the Capital Radio group’s
director of programmes.

Richard Park is leav-
ing that job—and Capi-
tal’s board—to become a
consultant, maintaining
his connections with Capital but also
free to undertake non-conflicting work
outside the company he has served for
13 years.

In his new role as Capital’s “cre-
ative consultant”, Park will represent
the company’s interests externally to
record companies, media customers
and London football clubs, as well as

remaining on the board of
Wildstar, Capital’s joint
record company venture
with Telstar. A company
statement adds that Park
will also “continue to offer
his own perspective on
programming” as part of
his consultative role.
Sources say that Park
will not be replaced as
group programme direc-
tor, since Capital now has a more
devolved regional structure in place
whereby station programmers outside
London report to regional programme
directors (Mark Sadler in the south
and Park’s son Paul Jackson in the
north), as well as their individual sta-
tion MDs. Park’s long-time deputy,
continued on page 25

BMG splifs Compony by genre

by Emmanuel Legrand

LonpoN — BMG UK and
Ireland is abandoning the
traditional model of label
organisation in favour of
an unified structure better
reflecting the current frag-
mentation of the market
by musical style.

The move coincides
with the decision by BMG
UK and Ireland chairman
Richard Griffiths to relin-
quish his function in order to focus on
his new role as BMG Entertainment
president for the UK and Europe.

To succeed him, Griffiths has
appointed Swede Hasse Breitholtz,
who joined the company last year as
managing director, commercial and
new media. Prior to that, he was VP of

Pictured (1-r) BMG’s Richard Griffiths, Harry
Magee, Hasse Breitholtz and Ged Doherty.

BMG’s Nordic region and MD of the
Swedish affiliate.

“I've loosened my grip quite delib-
erately on the UK company,” says
Griffiths, “but I will still be involved.
Because of my new role, I can’t keep
on top of what’s happening on a day-

continued on page 25

St Germain’s
Tourist refuses
’ro go home

by Gary Smith

PARIs — Having sold over one mil-
lion copies of his second album Tourist
(Blue Note) in just 10 months, no-one
is more surprised than Ludovic
Navarre, aka St Germain.

“Honestly, I'm completely at a loss
to explain the popularity of the
album,” Navarre tells M&M. “As the
person responsible for the music it is
virtually impossible to be objective
about its appeal. All I hear are the
things that could have been better.”

Like many artists, Navarre is his
own fiercest critic, but is not alone in
being pleasantly surprised by the suc-
cess of an album that makes no
attempt to court popularity with gim-
micks. “No, I didn’t think it would
perform like it has,” managing direc-
tor of EMI France, Marc Lumbroso,
admits. Lumbroso is, however, more
willing to try to explain why a jazz
album should hit the mark like it has.
“It’s a record rooted in jazz but with
plenty of world music references as
well,” he says. “But perhaps the most
significant thing is that it works as
background music, and it stands up to
close and repeated listening.”

With his seven-piece band
Navarre has been on the road without

continued on page 25
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SANREMO FESTIVAL 2001

* Winner in the
“Champions”
category

o “Quality Jury”
award

o “{Best Performer”
award

o Critics award
. “Mia Martini”

* Indie radio
& TV’s award

FRANCESCO BOCCIA E GIADA CALIENDO

Contiene il brano
di Sanremo

STAI CON ME
(FOREVER)

SUGAR
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