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Shaggy's Angel (MCA/Uni-
versal) wings its way straight
to number one in this week's
Eurochart Hot 100 Singles.

-Coco.radio
M&M chart toppers this week

Eurochart Hot 100 Singles
SHAGGY FEAT. RAYVON

Angel
(MCA/Universal)

European Top 100 Albums
R.E.M
Reveal

(Warner Bros.)

European Radio Top 50
R.E.M

Imitation Of Life
(Warner Bros.)

European Dance Traxx
FAITHLESS
We Come 1

(Cheeky' Arista)

Inside M&M this week

FIMI PUSHES ITS AGENDA
Italian labels' body FIMI is taking
the opportunity of the election of a
new government to press home its
Music Agenda-a series of mea-
sures which it hopes can revive
the fortunes of the country's music
industry. Page 4

STARSAILOR LINK WITH MP3
The marketing campaign for new
EMI: Chrysalis signings Star -

sailor (pictured) in-
volves the first non -
US deal for
MP3.com, the con-
troversial online
music service.

Page
10

CELLULOID SUCCESS
Yann Tiersen has scored an
unlikely French number one
album with the soundtrack to
Jean-Pierre Jeunet's movie Le
Fabuleux Destin d'Amelie

Dutch auction back on agenda
by Menno Visser

HILVERSUM - "We're back to
square one."

Writing in a newsletter to his sta-
tion's listeners, that's Kink FM station
manager Jan Hoogesteijn's succinct
summary of the latest twist
in the saga of Holland's pro-
posed frequency auctions.

In March, the Dutch cabi-
net backed down over its
plans to hold the controver-
sial auctions after public dis-
quiet culminated in parlia-
ment rejecting the proposals
on February 21 (M&M,
March 3). A special commis-
sion was subsequently set up by the
government to try to devise an alterna-
tive plan. In its report, the commission
recommended that all existing broad-

casters should be allowed to stay on
their current frequencies, with only
unused frequencies being auctioned
off.

However, it is understood that the
government has now decided that
because of potential legal challenges

from groups who wanted to
be able to bid for frequen-
cies, and because of prob-
lems in drafting legislation
for the "part -auction," it will
not be following the special
commission's recommenda-
tions. Consequently, the gov-
ernment's original plans for
a full auction of eight (or
even 10) quasi -national FM

frequencies are now firmly back on the
political agenda, with the government
facing the' prospect of another bloody
clash with parliament.

"The government has been making
a mess of commercial radio for 13
years and now we're completely fed
up," says Martin Banga, managing
director of commercial radio trade
body VCR.

Banga has his own theories as to
why the government isn't prepared
to follow the advice of the special
commission. "It's all down to poli-
tics," he claims. "A couple of minis-
ters didn't fancy the political humili-
ation of not going ahead with the
original proposals."

Regional commercial radio trade
body NLCR has for the first time
joined up with its national counterpart
the VCR to take out full -page ads in
the national daily newspapers to
protest about the latest developments.
Under the banner "We don't under -

continued on page 17

The not -so -Tricky return
by Nigel Williamson

LONDON - When most artists
announce they are "back," the phrase
usually signifies nothing more than
another album or a new tour. Hardly
earth shattering, given it's in the job
description. But when Tricky uses the
term, it takes on a more profound
meaning.

"This is the record I should have
made as the follow-up to Maxinquaye
but couldn't," he says of his new
album Blowback, released interna-
tionally on Epitaph Records' Anti
imprint on July 2.

Blowback is by some way the most
accessible and commercial record
Tricky has made since his ground-
breaking Island debut six years ago.
"For years I was making music on the
verge of insanity. I wasn't well and
there were times when I thought I

would never make
this," he admits.

Tricky is careful not to disown the
albums which, with diminishing
returns, followed Maxinquaye, a record
that defined the genre which came to be

continued on page 17

another record like

Middelhoff grooming
Bertelsmann for float?
by Wolfgang Spahr

HAMBURG - German music and
media giant Bertelsmann is embarking
on an "excellence programme" which it
hopes will enable its worldwide compa-
nies to achieve double-digit profit mar-
gins and drastic cost savings over the
next three years.

In an internal memo sent
to senior Bertelsmann exec-
utives, the company's CEO
Thomas Middelhoff stresses
the need to accelerate the
pace of change and to
engage in "revolution rather
than evolution" to prepare
Bertelsmann for a possible
stock -market flotation.

A "steering committee" comprising
Middelhoff as well as CFO Siegfried

continued on page 17
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Upfront
by Emmanuel Legrand, Music & Media editor -in -chief

Bretelsmann is trying to reinvent itself.
The sleeping German media giant experienced some-

thing of a rude awakening following the arrival of Thomas
Middelhoff a few years ago, but there are signs that the
process of change is far from over.

Soon after digesting the disappointing failure of his
proposed merger with EMI, Middelhoff is bouncing back.
He announced (internally at least) this week the end of
the traditional dogma of private ownership which has
been the foundation of Bertelsmann's business philoso-
phy for decades.

As a result of its privately -owned status, Bertelsmann
has been able to grow away from the public eye, and has
financed its acquisitions and growth through its own
resources. It has a debt -free bank sheet, which in this
day and age is something of a luxury, and is sitting on a
nice little bed of cash following the recent sale of non-
strategic assets.

However, Middelhoff feels that going public will not
only give the company a greater profile but also the means
for its expansion. It will mean, though, a culture change
for Bertelsmann-a company fiercely protective of its
independence and financial information.

And going public, of course, can be a double-edged
sword. The benefit is to get access to the financial markets'
to fmance growth and acquisitions. The downside is the
constant scrutiny that implies (just ask EMI Group execu-
tives how they feel about it!).

Had Bertelsmann been a public company, recent com-
ments from BMG president/CEO Rolf Schmidt -Holtz to the
effect that "fiscal year 2000/2001 will be the worst year in
BMG's history" would have sent Ber-
telsmann's share prices down the toilet.

Financial markets have little inter-
est in long-term visions. Markets sanc-
tion the downs and take the ups for
granted, usually on a quarterly basis.

Richard Branson knows a few
things about that...he took Virgin back
into private ownership after going
public in the '80s. Maybe Middelhoff
should ask him for his thoughts.

Music & Media values its readers' opinions -you can e-mail the editor -in -chief at: elegrand@musicandmedia.co.uk

Witzel to head up MTV Benelux
by Menno Visser

HILVERSUM - Rene Witzel, formerly
managing director of Dutch publishing
group Wegener's radio and TV opera-
tions, has taken up the position of vice-
president/general manager of MTV
Networks Benelux.

Witzel, who will report to managing
director MTV Northern Europe Alex
Ogilvie, replaces Casper Keller, who
exited his role as MD of MTV Nether-
lands on June 1. That also marked the
date of the formal acquisition by MTV
Networks Benelux from Wegener of
music TV channel The Music Factory
(TMF) (M&M, April 21).

Although the purchase price has
still not been officially disclosed, finan-
cial analysts calculate that the cost to
MTV of buying Wegner's 93% stake in
TMF lies somewhere between Dfl19-

28 million ( 8.6-12.7m). MTV has also
purchased the remaining 7% of TMF
held by Tankpro, the company part -
owned by Radio 538 founder Lex tlard-
ing. Harding, previously on the TMF
board, has declined an offer from MTV
to stay on as Music consultant.

Former TMF managers Jacqueline
Bierhorst and Joris Van Heukelom
have been named to the key MTV-TMF
posts as director of operations, and
marketing and interactive director,
respectively. Other key appointments
announced include Marjory van Mack-
elenbergh as head of programming and
production for MTV, Herman Braak-
man as TMF programme director and
Patrick Castelain as general manager,
TMF Flanders. A new programming
strategy to help differentiate the two
channels is expected to be presented
later this month.

Following Witzel's departure to
MTV, Wegener has appointed Derk
Jolink as interim manager of the Radio
10 Group, which comprises Gold sta-
tion Radio 10 FM and the Soft AC -for-
matted Love Radio. Jolink previously
worked in the music industry as
manager at a number of labels in Hol-
land, including BMG, CBS, Warner and
CNR/Arcade.

It is widely rumoured that Jolink's
main task will be to find a buyer for
Wegener's two radio stations, given
that the company has decided to con-
centrate on its core publishing busi-
ness following its sales of Arcade Music
and now TMF. Radio 10 is expecting a
significant increase in audience in the
next official Intomart ratings figures,
following the extension of its FM cover-
age into The Hague region in April.

Additional reporting by Robert Heeg

CSA publishes new audience stats
by Emmanuel Legrand

PARIS - NRJ Group has emerged as
France's largest commercial radio group
in terms of potential audience reach,
according to new statistics published by
broadcasting authority the CSA.

According to the CSA, NRJ Group's
networks (NRJ, Cherie FM, Rire &
Chansons and Nostalgie) reach a com-
bined total of 134 million potential lis-
teners. Second to NRJ Group is Europe
1 Communications, with 124.3 million
potential listeners for its three networks
(Europe 1, Europe 2 and RFM), and in
third place RTL Group at 119.3 million
(with RTL, RTL 2 and Fun Radio).

The CSA has re-evaluated the over-
all reach of all French radio stations
following the 1999 national population
census. The figures are crucial in that
they define the ownership ceiling laid
down by the 1986 Communication
Law, which limits a single radio
group's reach to 150 million potential

listeners, regardless of the number of
stations it owns.

Although NRJ leads the way in the
commercial sector, France's largest
radio group in terms of reach is actu-
ally public broadcaster Radio France,
which reaches a potential 279.3 mil-
lion listeners through its various net-
works. The public broadcaster is not
subject to the same reach restrictions
as the commercial broadcasters.

The new reach figures give an indi-
cation each group's ability to expand.
NRJ, which is only 16 million potential
listeners short of the 150 million ceil-
ing, has virtually no room for growth
under the current legislation, whereas
RTL Group and Europe 1 Communica-
tions have more leeway.

Radio groups, in particular NRJ,
have complained that the census has
shown that the total French popula-
tion has grown, and that therefore the
ownership ceiling should be adjusted
accordingly.

French radio reach
(Total potential population reach, in millions)

Group/Stations
NRJ Group

FM reach AM reach Total

Cherie FM 32.1 0 32.1
Rire et Chanson 22.9 0 22.9
NRJ 42.4 0 42.4
Nostalgie 36.6 0 36.6
Total NRJ Group 134.0

Europe Comm.
Europe 1 39.8 38.3 51.3
Europe 2 39.3 0 39.3
RFM 33.7 0 33.7
Total Europe Comm. 124.3

RTL Group
RTL 39.4 38 50.7
RTL2 32.9 0 32.9
Fun Radio 35.7 0 35.7
Total RTL Group 119.3

Radio France
France Inter 56.0 51.1 58.4
France Culture 55.8 0 55.8
France Musiques 55.8 0 55.8
France Bleu 48.0 0 48.0
France Info 47.7 0 47.7
FIP 13.6 0 13.6
Total Radio France 279.3

Source: CSA
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EMI scores at Classical Brits
by Siri Stavenes Dove

LONDON - EMI Classics
took five of the eight awards
handed out at the second
Classical Brit Awards, spon-
sored for the first time by
car manufacturer Rover, at
London's Royal Albert Hall
on May 31.

The show, which includ-
ed performances by Bond,
Russell Watson and Angela
Gheorghiu, was (as last
year) the most -watched
programme in its Sunday
22.00 timeslot on national
commercial network ITV.

Some 3.7 million view-
ers, or 22.1% of the TV audi-
ence, caught the show on its
June 3 transmission. How-
ever, this was a decline from
the 4 4 million viewers (26%
share) that the debut
awards show attracted in
the same timeslot last year.

"We're delighted that the
Classical Brits won the
greatest audience share for
the second year running,"
says Andrew Yeates, direc-
tor general of the event's
organisers, UK labels' body
the BPI. "The awards have
established themselves as a
high profile event and
shows there is a real
demand for popular classi-
cal music."

EMI's victors were head-
ed by the conductor Sir
Simon Rattle, who was

awarded the outstanding
contribution award and,
with the Berliner Philhar-
moniker, also picked up the

critics' award and ensem-
ble/orchestral album of the
year for Mahler: Symphony
no. 10. Fellow EMI act Nigel
Kennedy was named male
artist of the year, while
Romanian Angela Gheo-
rghiu received the female
artist accolade. Decca's
crossover tenor Russell Wat-
son won both the best sell-
ing classical debut album

category for The Voice, and
' The Rover Album of The
Year Award, voted for by
Classic FM listeners, Clas-

sic FM Magazine readers
and visitors to Rover dealer-
ships. Freddy Kempf was
awarded best young British
classical performer.

Managing director of
EMI Classics Theodor Lapp
sees the event as a welcome
opportunity in an otherwise
barren media landscape for
classical music. "It's a won-
derful show and a great
opportunity for us as a clas-
sical music label to promote
ourselves in a positive way,"
he says. "It's about inte-
grating popular music with
the more traditional side."

Lapp adds that the high
viewing figures for the show
were not a surprise, because
"whether you are into classi-
cal music or not, you would
have been entertained by it."

More power for Alboni at Virgin Italy
by Mark Worden

MILAN - Virgin Music
Italy has announced a
series of structural and per-
sonnel changes, effective
June 4.

Although the company is
technically headed by EMI
Italy president Ric-
cardo Clary, its
day-to-day running
has for some time
been handled by
two joint general
managers, Marco
Alboni in Milan
and Marco Cestoni
in Rome.

Although retaining his
general manager title, the
changes mean that Alboni
will now be responsible for
marketing and A&R in the
sphere of local repertoire,
in addition to his current
responsibilities for interna-
tional marketing and spe-
cial projects.

Joint general manager
Marco Cestoni will now
assume responsibility for
Virgin Sound Tracks, as well
the international develop-

ment of the Higher Octave,
Luaka Pop and Real World
labels. He will also be
involved in special market-
ing projects and will continue
his involvement in A&R for
southern and central Italy.
The Extra Labels division
remains unchanged, with

Claudio Martelli
running operations
from Rome.

Riccardo Usuel-
li joins Virgin Italy
as director of mar-
keting for local
repertoire, and will
report to Alboni.
His resume

includes spells with Uni-
versal Music as head of pro-
motion, with MTV as head
of marketing and communi-
cation, and with Internet
venture e.Biscom.

Alboni explains that the
changes are "essentially an
adjustment of the existing
model. Our main object in
all of this is to boost local
repertoire. Throughout the
world, Virgin Music tends
to be international reper-
toire -oriented and in Italy

in recent years this has
accounted for 70% and, at
times almost 80%, of our
business. Obviously, our
international repertoire is
really strong, thanks to
acts like Spice Girls, Manu
Chao and the Backstreet
Boys, but we need to
redress the balance."

That will be done, says
Alboni, by developing new
local talent rather than by
signing existing domestic
stars. "It has never been
our policy to sign big
names, as we've always
preferred to discover new
ones. We will also make it
our mission in life to devel-
op Italian artists that have
international appeal."
Alboni adds "Exporting
Italian music isn't easy, for
linguistic reasons as much
as anything else, but we've
had some encouraging
results of late, with Mar-
lene Kuntz in Belgium,
France and Sweden, and
hopefully Germany this
summer, Max Gazze in
France, and Niccole Fabi in
Spain."

ON THE BEAT
BMG SELLS DRAKKAR STAKE
BERLIN - Drakkar Entertainment managing director
Bogdan Kopec has acquired the 51% stake in the Wit-
ten, Germany -based record company previously held
by BMG, giving him 100% ownership. The company,
which specialises in rock, comprises the Edition
Drakkar publishing division, which owns rights to
more than 1,500 songs, plus labels Drakkar Records,
E -Wave Records and Drakkar Classic. BMG will
remain linked with Drakkar, however, through a dis-
tribution and manufacturing deal.

SAMASH HITS W A SMASH HIT
LONDON - Emap's recently -
launched Smash Hits Television has,
according to new figures from UK
digital TV platform Sky Digital,
become one of its most popular music
TV channels. Smash Hits TV and
Emap's other digital music TV chan-
nels (Kiss TV, Q TV, The Box and Kerrang! TV) now
account for 50% of Sky Digital's total music viewing.

VIRGIN, FNAC PROMOTE EURO TALENT
BRUSSELS - Virgin Music and retailer Fnac have
teamed up to launch a pan-European music promotion
campaign, kicking off in Brussels on June 5 with a
concert featuring Placebo and Belgian band Lais
which was televised live in all Fnac's European stores.
The 10 -day campaign will highlight both local and
continental Virgin Records priorities, and artists
including Lais and Jarabe de Palo will do in-store per-
formances. "The big challenge is to develop and pro-
mote artists from anywhere in Europe on a pan-Euro-
pean level," says Virgin Continental Europe president
Emmanuel de Buretel.

AMSTERDAM KEYNOTES REVEALED

HILVERSUM - Producer Nile
Rodgers and Tom Silverman,
founder and president of Tommy
Boy Records, will deliver the
keynote speeches at the sixth
annual Amsterdam Dance Event
(ADE), taking place November 15-
17. Meanwhile, the European

Broadcasting Union has announced that it will broad-
cast live coverage of the ADE's evening programme,
in co-operation with Dutch public CHR station Radio
3 FM.

MOVING CHAIRS
LONDON - Guy Henderson (pictured) has
been appointed vice president business and
finance, Europe at Sony/ATV Music Publish-
ing. In this newly created London -based posi-
tion, the former managing director of Sony
Music South Africa will report to senior vice
president William Booth.

Virgin Radio has appointed James Cridland as
managing director of its new media division Ginger
Online, which has been renamed Virgin Radio New
Media. Cridland was previously editorial and content
director of Internet site Media UK. The previous head
of Ginger Online, Michaela Smith, has been promot-
ed to the newly -created position of head of new media
services at Virgin's parent company SMG.
OSLO -NM Norway has named Sigurd Vedal to the
new position of programme director, based in Oslo,
overseeing its stations in Oslo, Lillestrom, Trondheim
and Stavanger. Vedal had most recently working in
commercial production for various stations. Also join-
ing the staff is Stian Selvik, who replaces Sverre
Vedal as music director. Selvik was formerly head of
music at Power FM/Nedre Romerike.
STOCKHOLM - The Swedish radio academy,
Radioakademin, has appointed Johan Mangfird as
its new chairman, taking over from Sven Lundberg.
Mangard is station manager at SR Kalmar.
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FIMI lobbies new government
by Mark Worden

MILAN - The election of a
new Italian government has
prompted the local music
industry's principal repre-
sentative organisation,
FIMI, to present a special
"Music Agenda" to the incom-
ing administration.

The Agenda was
voted for at a FIMI
assembly on May
30. It calls for the
creation of a French
and Swedish -style
music export office;
a reduction in sales
tax on records (cur-

following the May 13 election
victory of media magnate
Silvio Berlusconi's centre -
right coalition, to complete a
piece of unfinished business
from the last legislature: the
Italian Music Bill.

The bill's main points are
a recognition that all musi-

cal genres should
have equal impor-
tance, the exten-
sion of the subsi-
dies currently
enjoyed by the film
industry to the pro-
duction of music
videos, and a series
of tax breaks on

rently 20%); the implemen-
tation of the recent Euro-
pean Copyright Directive;
and a stricter application of
Italian legislation in the
fight against piracy, which
accounts for about 25% of
Italian music sales.

The Agenda also calls
upon the Italian parliament,
which has now reconvened

music production.
The Music Bill is support-

ed by all the main political
parties, but its legislative
history has been chequered.

FIMI director general,
Enzo Mazza, explains that
"the Music Bill was original-
ly proposed when Walter
Veltroni became minister of
culture, after the victory of

Romano Prodi's centre-left
coalition in the last general
election in 1996. Unfortu-
nately the constant coalition
changes meant that it kept
getting put back."

The bill easily passed the
Italian senate when it was
finally debated in January of
this year, but time -tabling
problems prevented it from
being presented to the lower
house. However, Mazza and
his colleagues are confident
that this will now finally
happen: "We have met with
representatives both of the
incoming government and
the opposition, and they
have declared their support
for the bill. Obviously, we are
politically independent, but
the fact that there is now a
strong parliamentary major-
ity can only help our cause. If
less time is spent on forming
new government coalitions,
then there'll be more time for
important pieces of legisla-
tion like this."

Prior to the final concert of their Spanish tour in Madrid, BMG Europe and UK
president Richard Griffiths presented local duo Estopa with an award marking
one million unit sales of their debut BMG album, Estopa. Griffiths (centre) is
pictured with Estopa's David Munoz (left) and Jose Munoz (right).

Heldal widens EMI's local vision
by Kai R. Lofthus

Ono - Nils Heldal, the
former station manager of
Norwegian public CHR sta-
tion NRK P3, is already
installing his own values at
the helm of EMI Norway.

Announced as the compa-
ny's managing director earli-
er this year, Heldal is more
interested in growing market
share in local repertoire than
basking in the glory of work-
ing for an international com-
pany. "I have absolutely no
ambitions of regular trips to
New York to update myself
on R&B," he says. "I would
prefer to spend time in a
basement in a small Norwe-
gian town with a local band."

With all the majors being
based in Oslo, Heldal hopes
to counter any potentially
blinkered vision by retain-
ing his home in Norway's

fourth largest city of Trond-
heim. "By living in two
cities [Oslo and Trondheim],
I might have a more realis-
tic perspective on the Nor-
wegian market," he says.

Heldal represents Nor-
way's new breed of reper-

toire -oriented executives
who are expanding their
horizons beyond the coun-
try's capital.

At P3, Heldal and his
staff earned a reputation
for airing a lot of live music

and playlisting demo tapes
from unsigned bands. He
also instigated a reorgani-
sation of P3 before the cor-
poration's executives urged
the implementation of cost-
cutting measures.

Only a few days into his
new job, Heldal says of his
aims: "The most important
thing for me is to nurture
the artists in the best pos-
sible way, and try to iden-
tify the right formulas for
running the company
properly."

With EMI being the only
major label in Scandinavia
to retain a regional head
office in Copenhagen-run
by EMI Music Scandinavia
& Finland president/CEO
Michael Ritto-the local
affiliates have been given a
strong A&R mandate, with
Ritto overseeing the wider
business picture.

ON THE BEAT
NAIVE GOES UNDERCOVER
Pius - French indie label and distribution company
Naive has signed a distribution and co -production deal
with the French affiliate of German dance and elec-
tronica indie UCMG (UnderCover Music Group). Effec-
tive immediately, UCMG's 20 labels will now be dis-
tributed in France by Naive, which will also offer a plat-
form for UCMG France's MD Bruno Girard to develop
local talent. The first release to be distributed under
the new regime is Death By Chocolate, the new album
by electro-jazz band De-Phazz, with 10,000 copies of the
album already shipped. The album will be jointly pro-
moted and marketed by UCMG France and Naive.

digital adio
DIGITAL ONE RAISES AWARENESS

LONDON - Digital One, the
UK's only national commercial
digital radio multiplex, is plan-

ning a major promotional campaign this summer to raise
awareness of digital radio. An extensive advertising
campaign for digital radio sets will be run on all three
national commercial stations in the UK (Classic FM,
Talk Sport and Virgin Radio). Additionally, Digital One
plans a series of consumer roadshows in shopping cen-
tres around Britain, and special online auctions will be
held, featuring digital radios starting at just £1 (n 1.59).

STORM TO LAUNCH THE SPIRIT

LONDON - Storm Radio, the multi -platform radio pro-
ject owned by ex -BBC Radio 1 DJ Bruno Brookes, is
planning to launch a service dedicated to new music.
The Spirit will play unsigned acts and new music,
aiming to give listeners the opportunity to "be instru-
mental in the future shape of the musical landscape,"
according to Brookes. He adds that the Intertnet-
delivered station will provide the music industry with
an additional A&R tool "which presents new acts and
their music offering in a professionally programmed
and entertaining broadcast manner." The Spirit will
broadcast alongside Storm Radio's existing Internet
station Stormlive.

MOBILE MUSIC NEWS FROM VITAMINIC
MILAN - Italian digital music company
Vitaminic has signed a deal with
MyAlert.com to extend its existing
music -related news service on mobile
phones (delivered via personalised SMS text messages)
to cover the UK, France and Germany as well as Italy
and Spain. Vitaminic will provide MyAlert.com, which
specialises in mobile phone commerce, with music
news and concert information. Mobile phone users can
register at www.vitaminic.co.uk or www.myalert.com
and choose which artists and music genres they want
updates on.

my Oler-l:

Internet in -site
Radio Free Virgin

www.radiofreevirgin.com

It'

lei

Online radio is still in its experimental stages, and Radio
Free Virgin (RFV) sits squarely in that laboratory. It
recently divided its players into a "Lite" version that
includes 20 of its stations, and the fully -featured one
which has double that number. The full download
requires registration, but it also adds a function which
allows users to record individual songs or programming
blocks, enabling offline and portable listening. In all
modes, the player displays track information, cover art,
and an opportunity to purchase. RFV is also entering into
credible content partnerships such as with the UK -based
Sou124-7, a Playboy magazine branded chill -out lounge,
and the American heavy metal station KNAC. A similar
arrangement with a well-known blues brand is due soon.

Chris Marlowe
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