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Brandy’s What About Us
(Atlantic) is this week’s
highest new entry on the
Eurochart Hot 100 Sin-
gles, at number 12.

M&M chart toppers this week

Eurochart Hot 100 Singles
PINK
Get The Pary Started
(Arista)

European Top 100 Albums
ROBBIE WILLIAMS
Swing When Your Winning
(Chrysalis)

European Radio Top 50
ALANIS MORISSETTE
Hands Clean
(Maverick/Warner Bros.)

European Dance Traxx
JUNIOR JACK
Thrill Me
(P.LA.S./Playground)

Inside M&M this week

DANES AIM FOR A COMEBACK

- After a difficult year in 2001, the
Danish music industry is hoping
that its Danish Music Awards in
Copenhagen on March 2 will kick-
start a more promising year for
music sales. Pages 7-10

MUSIC WITH A MESSAGE

Although not receiving a huge
amount of airplay at this point in
time, the UK market is witnessing
the rebirth of the classic singer-
songwriter genre, as Adam How-
orth reports. Pages 12-13

STILL ROCKING GERMANY

The 20-year German phenomenon
that is good-time punk-rockers Die
Toten Hosen (pic-
tured) shows no sign of
abating. The band’s
16th album, Auswaert-
sspiel (JKP), has al-
ready reached number
one in all the GSA territories in its
first week of release.

Page 14

Berlin station bids to
find its own Popstars

by Miriam Hubner

BERLIN — In what is believed to be a
first for radio, Berlin’s RTL 104.6 and
German indie label Triple M have
joined forces to find and construct a
pop band on-air.

Following the Europe-wide success of
the Popstars TV phenomenon, the CHR
station has been auditioning hopefuls to
form an all-girl trio with a view to
repeating via radio the commercial suc-
cess enjoyed by TV discoveries Hear'Say
(UK), Bros'Sis (Germany) Excellence
(Sweden) and Bardot (Australia).

“Auditions have become very popu-
lar lately—they show that the dream
of becoming a pop star is not that
unattainable,” says 104.6 RTL’s pro-

gramme director Arno Miiller. “It has
become a trend now.”

After the station invited candidates
to auditions, 30 singers were selected
from the 300 or so who responded, and
listeners got to vote on the last five con-
testants who were each showcased on
the breakfast show from February 18-
22. The project is being carried out in
conjunction with Berlin-based label and
production company Triple M, who will
form the jury alongside a choreograph-
er. The new group was set to be
unveiled on air on February 25.

Triple M is an independent label
and production company comprising
Mark Dollar and Mark Tabak and
founded by producer/writer Mike

continued on page 25

Shakira’s Laundry Servnce cleons up

by Jon Heasman

MADRID — She’s the Columbian with
Middle-Eastern roots who’s managed
to make the pan-pipes sound sexy.
She’s also making them sell.

Currently, Shakira’s album Laun-
dry Service (Epic) resides at number
three on M&M’s European Top 100
Albums chart, while the album’s lead-
off single Wherever Whenever is at
number two on the Eurochart Hot 100,
the position it also occupies on the
European Radio Top 50. To date in
Europe, it has made the number one
sales spot in Germany, Holland, Swe-
den, Switzerland, Spain, Italy, Den-
mark and Norway.

Laundry Service—the artist’s first
English-language album—was rush-
released during January and February
by Sony Music in a number of Euro-
pean territories following the dramatic

continued on page 25

Shakira

Female acts
score at Brits

by Siri Stavenes Dove
LoNpON — This year’s edition of the
UK’s most high-profile music industry
event, the Brit Awards, turned out to be
a ladies’ night, with Cheeky act Dido
and Parlophone’s Kylie Minogue top-
ping the list of winners
with two awards each.

Dido took home the
awards for Best British
Female and Best British
Album in recognition of
the UK’s best-selling
album of 2001, No Angel,
while the Australian
Minogue mirrored Dido
with the same awards in
the international section.
Completing a hat-trick for BMG, RCA’s
Westlife took the award for Best Pop
Act. “To win three Brit Awards this
year is a fantastic achievement and a
testament to our great artists and the
BMG UK team,” says BMG UK/Ireland
chairman Hasse Breitholtz.

EMI, however, turned in the best
company performance with no less
than four awards. In addition to
Minogue, Robbie Williams was named
Best British Male for a third time,
while Innocent act Blue won Best
British Newcomer to beat off acts as
diverse as Turin Brakes, Elbow,
Atomic Kitten and Gorillaz. As with
Wildstar’s Craig David last year,
Gorillaz failed to pick up a single
award, despite being nominated in six
categories.

Independent labels were well repre-
sented on the winner’s podium. Four
indie-signed acts picked up awards, as
opposed to just one last year. They
were The Strokes (Rough Trade), So
Solid Crew (Relentless), Travis (Inde-
pendiente) and Basement Jaxx
(XL/Beggars Banquet).

continued on page 25
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In stores across Europe on February 25th

Includes the fantasic new single "Standing Still". Out at radio now!
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Upfront

by Emmanuel Legrand, Music & Media editor-in-chief

Radio stations as the ultimate A&R forum?

With all the popular excitement—and press cover-
age—surrounding the Popstars, Star Academy, Opera-
cion Triunfo and other Pop Idol TV shows, radio was soon
to make a foray into the world of talent scouting.

Last week, Berlin well-established station 104.6 RTL
jumped on the bandwagon and launched the first—but
probably not the last—casting for aspiring talent.

That radio stations get associated with new talent
spotting is not a novelty. The BBC DJ John Peel pro-
vided a much sought-after window to up-and-coming
acts in his shows by playing demo tapes of unsigned
acts. Many stations around Europe have organised tal-
ent contests that were as many platforms for new
artists to find exposure.

But this RTL project—as described in our front page
story—is slightly different in that the radio station has
initiated the whole scheme and is involved at all levels of
the project, from the search and casting of the act, to the
choice of songs, the looks of the act, the marketing and

promotion, all this in partnership with a local label. At
the end of the process, the station will have a group that
it could claim as its own, will have created a huge buzz
with its listeners, and will most certainly benefit from
inches of press coverage.

That is, if all goes according to plan. There are some
risks in such a creative venture: talent might not live up
to the promoters of the project’s expectations; listeners
could turn their back on the whole experience; and the
station might end up with artists it is committed to and
to whom will have to give airplay, no matter what.

The other side of the coin is that an act branded as a
station’s discovery might alienate other stations—why
would they play a song from an act if they know that in
the end all they do is give credit to their competitor and |
contribute to its bottom line.

Stations also enter into some
murky waters when they want a
piece of the creative process. Like for
radio station’s labels, you also have
to look at the competitive aspect, and
record companies could very well
claim that radio stations are twisting
the rules of competition by providing
a whole package to artists, from the
production process to airplay.

| Music & Media volues its reoders op|n|ons—you ccn e—moll the ed|Tor in-chief at: e elegrand@muslcandmedla co.uk

Music views sought on AM’s future

by Jon Heasman
LoNDON — The Radlo Authority (RA)
is soliciting opinions from the music
business and other interested
parties on what the future
holds for medium-wave AM
broadcasting in the UK.
“Essentially, what we’re
saying is that what happens
to AM is almost like a dinner
party game,” says the RA’s
head of programming and |
advertising, Martin Campbell. “There
are all sorts of pessibilities. Now is the
time for all these ideas to come to us.”
In addition to the mainly speech-
driven AM services from public broad-
caster the BBC, there are 61 commer-
cial stations currently broadcasting on
AM 1in the UK, two of which are nation-

al (Virgin 1215 and Talk Sport). Some
31 of the local AM stations are Gold-
formatted services belonging to quasi-
national networks. There are also a
= significant number of ethnic
minority stations, such as
London Asian station Sunrise
% Radio, broadcasting on AM.
Among the topics up for
debate will be what types of
formats work best on AM;
whether there should there be
s lighter touch regulation of the
AM band (including direct, same-for-
mat competition permitted between
stations); how much networking (if
any) should be allowed; or whether the
waveband should be turned over to
non-commercial community radio pro-
jects.
Campbell promises that all propos-

als for the future of AM will be looked
at, however radical they may be. “For
example, if anyone’s sitting there
thinking why isn’t AM used to show-
case new music—not necessarily a
great commercial proposition, but
music you're not going to hear else-
where—it’s their time to bang it
down.”

Further details about the consulta-
tion can be found at the RA’s website
(www.radioauthority.org.uk), and
views should be submitted to the RA
by March 18.
® The Capital Radio group has
acquired Manchester AM station Big
1458 AM from The Wireless Group for
£250,000. The AOR station will be re-
branded to become part of the Capital
Gold network, and Capital also gets
Big’s Manchester digital radio licence.

Cardigan-free

by Johan Lindstrom

StockHOLM — Nina Persson’s solo pro-
ject A Camp was the big winner at this
year’s Swedish Grammis award
ceremony, held at the Globen
arena in Stockholm on Febru-
ary 14 in front of an audience of
around 9,000.

The album A Camp (Stock-
holm Records) was voted Album
Of The Year, and also garnered
Cardigans lead singer Persson
the Best Female Pop/Rock
Artist, Best Lyricist and Best Compos-
er awards. Swedish-language rap act
Fattaru (Virgin) won two awards, for
Newcomer Of The Year and Best Hip-
Hop/Soul Act, while The Soundtrack Of
Our Lives (Warner Music) were named
Artist Of The Year.

Grammis organiser Nutta Hultman
was generally satisfied with the out-
come of the show, which was broadcast
live on Sweden’s biggest television
channel TV4.

Persson tops Swedish Grammis

“We worked with a new production
company [Efti], which gave the televi-
sion broadcast a faster and more
humorous approach,” she says. “To do
a big public show like this
and to use the Globen arena
was also something new [...]
although I'm sure that a lot
of people in the business
% liked the smaller and more
intimate awards that we had
before.”

, This year’s Grammis had
! been criticised for not reflect-

ing public taste. Artists E-Type and
Markoolio arranged an alternative
award ceremony in the same week as
the Grammis, in protest against what
they regarded as the neglect of pop-
ulist artists like themselves.

“Of course we must listen to the
criticism,” says Hultman. “It will be
on the agenda at the evaluation meet-
ing in which we will discuss ways to
improve the awards for next year. The
Grammis isn'’t a static thing—it must
move with the changes in the business
as a whole.”

Swedish Grammis Awards 2002: Key Category Winners

Best Album: A Camp/A Camp (Stockholm Records)

Best Song: Titiyo/Come Along (Superstudio/Warner Music);

Best Artist: The Soundtrack Of Our Lives (Telegram Records/Warner)
Best Pop/Rock Female: Nina Persson (Stockholm Records/Universal)
Best Pop/Rock Male: Lars Winnerbéck (Sonet/Universal)

Best Pop/Rock Group: The Plan (EMI)

Best Newcomer: Fattaru (Redline Records/Virgin)

Best Producer: Tore Johansson

Jury’s honorary prize: Astrid Lindgren & Georg Riedel
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Universal Germany restructures ops

by Gesa Birnkraut

BERLIN — Universal Music
Germany is implementing
a series of structural
changes under its chair-
man/CEO Tim Renner, fol-
lowing its acquisition of the
European recorded music
and music publishing oper-
ations of the Koch Group.

Tom Bohne, formerly
director of the Zeitgeist
label with responsibilities
for Polydor’s international
repertoire, has been named
managing director of Poly-
dor, taking over the posi-
tion previously held by vet-
eren executive Jorg Hellwig
who will leave the company
in the coming weeks. Poly-
dor will be converted into a
pop division, and is hand-
ing its schlager and Ger-
man folk music artists over
to Munich-based Koch
Music, which specialises in
those genres, as well as
classical.

Oliver Schulten, until

now MD of Universal Clas-
sics, dJazz and Family
Entertainment, has been
divested of his position and
is expected to exit the com-

in expanding the strong
presence of Universal in
the three very different seg-
ments for which Classics,
Jazz & Family Entertain-

pany.
Current GM at
Universal Clas-

sics & dJazz, is
promoted to MD,
effective March 1.
The classical
music repertoire
of Koch Music
will complement
the established
Universal classical labels
Deutsche = Grammophon
and Decca. Meanwhile, the
Family Entertainment divi-
sion under Michael Schnei-
der will report to Joachim
Kirschstein and will form
part of the Universal Ger-
many Marketing Group as
a self-contained division.
Commenting on the
changes, Victor Antippas
(pictured), president of Uni-
versal Music G/S/A says:
“Oliver was instrumental

ment was respon-
sible. We are
grateful to him for
that. Now Christ-
ian Kellersmann
can take a sharp-
er focus and build
up a company
that will push
ahead with the
challenging task
of renewing classics and
jazz.”

In another change, from
March 1 the Universal
Records imprint will be
renamed Urban under its
general manager Neffi
Temur, who will, like Motor
Music’s newly-appointed
GM Thorsten Konig, report
to managing director Petra
Husemann, as soon as she
returns from maternity
leave, which she will take
on March 28.

Voices expand with new Swedish office

by Kai R Lofthus

OsLo — Norwegian rock
and electronica label Voices
Music & Entertainment
(VME) has opened a
Swedish office in a bid to
tap into what it sees as an
expanding market there.
Sales and label manager
Nicklas Isgren and
sales/promotion manager
Niclas Andersson have
joined Johan Haller, the
former sales/export manag-
er at Swedish indie label

MNW who was appointed
managing director of the
new Stockholm office last
November.

YME, which already has
an affiliate in Denmark,
comprises distributed
labels such as Euphonious,
Jester, Beatservice, Head
Not Found and Smalltown
Supersound.

VME’s Oslo-based chair-
man Dag Krogsvold says:
“In Sweden, we expect sales
to exceed the general mar-
ket trends. There is a

strong surge in trance and
rave there and hard
rock/metal is considerably
bigger in Sweden than in
Norway at the moment.”

Among the company’s
upcoming releases during
the first six months are
albums from Billy Bragg,
Cracker, Arcturus, the 3rd
and the Mortal, and trance
compilation series Goliath
and Trance Escape 5.

In Sweden, VME is dis-
tributed by the Bonnier
Amigo Music Group.

Local repertoire turns on Russian listeners

by Aleksey Kruzin

Moscow — The rise in pop-
ularity of local repertoire
has changed the face of
radio listening in Russia
over the past year.

According to the latest
figures published by Inter-
Media, calculated as daily
average quarter-hour
share, Russian-language
music station Russkoye
Radio retains its dominant
position as the country’s
most listened-to broadcast-
er, with a 12.1% share of
the market.

In second place, accord-
ing to the survey which cov-
ers January 2002 and
excludes cable networks, is
local repertoire Gold sta-
tion Radio MV, which
recorded a massive leap
from its April 2001 share of
1.7% to register 9.9% in the
latest sweep. Radio MV’s

phenomenal success has
pushed the international
repertoire-oriented Europa
Plus down into third place
with a 9.6% share.

In fourth place is anoth-
er station which has bene-
fitted from the increased

Russian
music, Radio Shanson,
which recorded a share of
4.6% when it launched in
mid-2000 and now accounts
for 8.4% of the market.

The penchant for domes-
tic music among Russians is
also reflected in the 5.1%
share recorded by the full-

popularity  of

service Russkoye Radio 2,
which takes its music from
“the treasure chest of Soviet
and  Russian popular
music.”

Sergey Arkhipo (pic-
tured), president of Russian
Media Group, the owners of
Russkoye Radio, says he
thinks the massive populari-
ty of Russian music stations
will pass: “When we hit the
spot with Russkoye Radio,
everybody was listening to
it. Now there are three more
stations that have positioned
themselves in this market,
but I think in about a year
the interest in this type of
music will have subsided.”

Other stations showing
strong growth over the past

six months include AOR sta-.

tions Avtoradio (7.9% share)
and Nashe Radio (6.1%), as
well as Gold outlets Radio
Retro (6.1%) and RDV
(2.7%).

ON THE BEAT

A2A 2002 CANCELLED

HiLvERSUM — The Dutch Pop Institute (NPI), organ-
isers of the Access To Amsterdam (A2A) music con- |
ference, has announced that the event will not take
place again this year. NPI decided that there was not
enough time to organise the event, originally intend-
ed as an annual gathering. Dutch music foundation
Conamus and Amsterdam venue Paradiso did not
participate in last year’s inaugural event and Cona-
mus had to reschedule its own Amsterdam Dance
Event (ADE) for November, in order to avoid a clash
with the A2A. Conamus has now announced it will
change the dates for this year’s ADE to October 17,
18 and 19.

SPANISH PROMOTERS FORM NEW TRADE GROUPING

MADRID — Spain’s independent music promoters have
formed the Association of Music Promoters, in order to
promote and improve the country’s live music sector.
APM brings together 18 of Spain’s leading promoters,
who represent some 80% of all private music promo-
tion activity. The association will address issues
including Spain’s lack of live music venues, challeng- |
ing the 10% authors’ rights levy on live concerts, and
it will lobby for a reduction from 16% to 4% of the VAT
levied on concerts. “But in the longer term we want to
raise people’s general awareness of the value of music
in culture, and of the role of the concert promoter in
that,” says Neo Sala, APM president and president of
promoter Doctor Music Concerts.

MIiLEs LEONARD- PROMOTED AT PARLOPHONE
LoNDON — Managing director of Par-
lophone, Keith Wozencroft (pictured,
left), has promoted Miles Leonard
(right) to the position of director of
A&R and head of associated labels,
Parlophone. Previously A&R director of
Parlophone, Leonard, who was one of
the key executives behind Kylie
Minogue’s successful Fever album, adds the develop-
ment of Parlophone associated labels, including Regal
Records and Credence Records, to his current A&R
responsibilities. He joined Parlophone in 1996, having
previously worked in A&R at Roadrunner Records and
at Virgin Records, to whom he signed The Verve.

CADENA COPE PROFITS DOWN

MapRID — The Catholic church-owned broadcaster
COPE made profits of euros 3.7 million last year,
down 56% on its year 2000 profits. The radio group,
Spain’s third largest, has share capital of more than
euros 48 million. An official statement from the net-
work blames lower advertising revenues for the fall in
profits, which it said were down more than 10% in the
first nine months of 2001.

MOVING cHAIRS
HILVERSUM — Former M&M editor-in-chief Machgiel
Bakker has joined the Dutch Audiovisual Archive
(NAA), a government-funded organisation that
retrieves and archives all major radio and TV broad-
casts in the Netherlands. He will be responsible for
the NAA’s 15-strong music department. Bakker left
his position of MD of PIAS Holland last year after just
six months in the job.
LonpoN — The UK’s Capital Radio group has
appomted non-executive director Peter Mitchell as
== deputy chairman, and Linda Smith as
commercial director.
Mark Bond (pictured), previously gen-
eral manager of licensed repertoire at
V2, has been appointed VP marketing,
European repertoire at Sony Music
Europe. Bond’s predecessor in that job,
Dwayne Welch, has been appointed
managing director of Dramatico Entertainment, the
label and company that represents all the copyrights
and assets of UK composer Mike Batt.
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Triunfo boosts Spanish sales

by Howell Llewellyn

MADRID — Spain’s music
market enjoyed a last-
minute surge last year to
record an unexpected 20%
rise in unit sales with a 4%
increase in revenues in
2001, according to labels’
body AFYVE,

The enormous success of
the new talent music TV
show Operacién Triunfo
(M&M, December 15, 2001)
has been largely responsi-
ble for the jump that has,
say some industry insiders,
saved Spain’s recorded
music market.

Spain registered unit
sales of 73.6 million, with
revenues of 624 million.
The contrast in percentage
increases between units
and value can be explained
by the fact that half of the
1.7 million Operacién Tri-

unfo CDs sold by December
31 by indie label Vale Music
were budget-price.

The TV show’s double CD
longplayer Album and 11
mini-CDs released week-by-
week have now shifted some
2.5 million units. In the
week ending February 2, 11
of the top 19 selling albums
were CDs linked to the show.

Spain’s overall CD sales
in 2001 were up 28% at 64
million, while cassette sales
fell 28% to 6.3 million.
There was a 41% rise in
vinyl LP sales to 24,000,
and singles also climbed
15%, to 2.2 million. Interna-
tional repertoire was down
7 points at 40.5%—this sec-
tor has lost 17.4% of its
market share in just two
years.

Domestic repertoire
remained steady at 34.7%,
while “various artist” collec-

tions—including those by
the Operacién Triunfo con-
testants—rose 6 points to a
17.5% market share.

Carlos Grande, AFYVE
director, says: “If it had not
been for the exceptional
sales circumstances at the
very end of the year, the
revenue value would have
been down by 2% or 3%.”

Another reason for the
growth in unit sales is that
Vale Music became an
AFYVE member last year.
Vale Music is a leading light
in the thriving Barcelona-
based dance compilation
sector, whose combined
annual sales are in the mil-
lions. Prior to 2001, Vale
Music’s sales were not com-
puted by AFYVE.

Although AFYVE repre-
sents only 19 labels, 4t
claims to represent more
than 90% of the market.

Island/Go Beat artist Gabrielle was recently presented with a platinum disc for
Danish sales of her Dreams Can Come True greatest hits album by public CHR sta-
tion DR P3. Gabrielle is flanked by P3’s Anders Breinholt (left) and Henrik Poulsen
(right), who present the network’s daily afternoon show, Katapult.

Gramex threatened with competition fine

by Jonathan Mander
HELKSINKI — Finland’s
competition authority, Kil-
pailuvirasto, is threatening
to fine the country’s collec-
tion  society Gramex
500,000 for distorting
competition by levying dif-
ferent copyright fees on dif-
ferent radio stations.

The case centres around
national commercial
CHR/talk station Radio
Nova, which complained
that Gramex was charging
it approximately 15% more
than local stations because
it broadcasts nationally.

Kilpailuvirasto reasons
that, as both local and
regional stations in Finland
operate in the same nation-
al advertising market sell-
ing airtime, they should all
be charged the same tariffs.
“Any differences in tariffs
should have an objective
reason, justified by compe-

tition law,” says Kilpailuvi-
rasto director Kirsi Leivo.
However, Gramex man-
aging director Hannu Mart-
tila points out that the body
does not set its fees inde-
pendently. “Gramex doesn’t

© GRAMEX

and can’t define tariffs on
its own,” he says. “We
decide on the tariff in nego-
tiations together with each
[radio] licence-holder.”

Radio Nova began broad-
casting in 1997 and agreed
on its fees in 1999 after pro-
tracted negotiations. How-
ever, it subsequently decid-
ed to terminate its contract
with Gramex the following
year. After terminating its
contract, Nova began pay-
ing fees to the collection
society according to what
the station itself deemed
was reasonable.

“Nova was the first com-
mercial station to start
broadcasting with a licence
covering all the regions and
in our view we couldn’t
apply to Nova the same
local radio station fees as
we do to local commercial
stations,” says Marttila.

Gramex has levied vary-
ing fees on a number of
regional commercial stations
which came on air after
Nova, including Kiss FM,
Radio NRJ, Classic FM and
Radio Suomipop.

Kilpailuvirasto’s Leivo
refuses to be drawn on
whether the row over copy-
right fees raises the question
as to whether existing legis-
lation is obsolete. “We don’t
state an opinion as to what.
would be the correct system,
only that the current prac-
tice is discriminatory,” he
says. The competition
authority will make a ruling
on the case in due course.

REDUNDANCIES AT SONY ITALY’S S4 LABEL
MiraN — Sony Music Entertainment Italy’s S4 division
has laid off four of its 15 employees as part of a re-
structuring process. Franco Cabrini (pictured),
president and managing director of Sony Music
Entertainment Italy, says S4’s Milan offices will
probably be moved to the Sony headquarters in
the centre of the city, but he denies industry
rumours that the label is about to close. S4, |
whose MD is Roberto Magrini, was previously [
known as RTI Records and was part of media magnate
and current prime minister Silvic Berlusconi’s Medi-
aset empire. The label changed its name to S4 when it
was acquired by Sony in 1999. Its roster includes Adri-
ano Celentano and Mina.

HiLLIER APPOINTED HEAD OF A&R AT SOURCE

LoNpoN — Jo Hillier has been appointed head of A&R
at Source Records in London. Hillier previously
worked in A&R at UK label Wall Of Sound, where he
signed Norwegian electronic duo Réyksopp. He also set
up and ran the company’s We Love You imprint, sign-
ing I Am Kloot, and rising stars The Bees. Hillier will
report to Philippe Ascoli, managing director of Source
and VP of A&R/GM of repertoire at Virgin Records UK.
“[Hillier] has a great vision and feeling for quality
music and has developed his own style,” says Ascoli.

Vortes SOUGHT FOR UK POWERLIST
LonDoN — The UK’s Radio Academy is compiling a
list of the 100 most influential people in the British
record and music radio industries. Last year Richard
Park, the then-Capital Radio group director of pro-
grammes, topped the Powerlist. Votes for this year’s
survey can be cast on the Academy’s website
(www.radioacademy.org/musicradio), and the results
will be unveiled at the Academy’s Music
Radio 2002 conference in London on
April 18. Keynote speakers at the con-
ference have been confirmed as Emap’s
managing director, radio Mark Story
| and chairman of EMI Group Eric Nicoli
(pictured).

CapiraL, UBC IN DIGITAL DATA LINK-UP

LonpoN — The Capital Radio group and UBC Media
Group have formed a joint venture to further develop
digital radio data services in the UK. The joint ven-
ture will enable the two companies to create a data
service transmitting broadband multimedia content
including pictures, video and graphics to digital radio
sets and other portable digital devices in areas where
the two companies have interests in digital radio mul-
tiplexes. The new venture will be owned 70% by Cap-
ital and 30% by UBC.

internet in-site

Glastonbury 2002
www.glastonburyfestivals.co.uk

The Glastonbury Festival attracts concertgoers from all
over Europe and is the subject of innumerable rumours.
This official website, therefore, is an excellent example
of something only the Internet can do: reach people
wherever they reside with up-to-the-minute definitive
information. This is particularly important since a lack
of crowd control was the main reason last year’s event
was cancelled. Ticket prices and purchase, performers,
new regulations imposed by the event’s legal status and
other points of interest to the 105,000 attendees are
being frequently updated, even though the three-day
event doesn’t begin until June 28. Links to the many
affiliated charities are provided, as are highlights and
history. The website grows weekly but is only in English.

Chris Marlowe
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SAFRI DUO - "EPISGDE 1I' - i]] ENCRE FeaT. ENGELINA - ' UITIUN'
10 x Platinum & 8 x Gold-awards - MTV Best Nordic Act 2001 - 2 Platinum sellmg 1stsingle in Denmark
7 nominations at Danish Music Awards 2002 : - I See nght Through To You' on radio across Europe soon. .
Nominated Best Int'l Dance at Echo Awards © =" "SeeRight Through.To You' now over
Limited remix album available in Germany/Switzerland from : i 1000 spins a week on US top 40/rhythmic radio.
March 11 and throughout Europe in April. : 4 = Gold selling debut album ‘Intuition’ nominated
~ lth smash single pn European radio soon 3 : - Best Dance Album at Danish Music Awards 2002

BARCODE | BROTHERS

" HAMPENBERG - ‘DUCK OFF ~ BARCODE BROT

S
A Universal Music Company

Duck-mania to hit Europe soon Platinum selling debut artist is ready to take on Europe again.
Single ‘Ducktoy’ - a guaranteed summer smash- hlt' Ist single 'SMS' already a novelty hit with Danish DJ's. .
‘Ducktoy’ Top 3 in Spain L R " 2nd album BBO2 takes Bartode Brothers -
Album "Duck Off' sold Gold in Denmark in just 2 weeks' i ' back with full electronic effects- - :
' BY UNIVERSAI".. AGAIN. o . >




__SPOTLIGHT ON DENMARK

Awards signal new optimism

e Danish Music Awards cere-
mony, which will be held on
March 2 in Copenhagen, is
being viewed as a point of light
in what the domestic music

industry hopes will be a brighter year.
2001 was the year everyone wants to
forget, but one that will be remem-
bered forever. Like the rest of the
world, Danish music producers
watched sales figures shrink while the
pirates reaped illicit profits and con-
sumers helped themselves to freebies.

Optimistic outlook

“I believe the industry has entered
2002 with a degree of optimism, and I
really believe the awards help,” says
Jesper Bay, MD of MusicMatters, the
company that organises the annual

After a difficult 2001 the
Danish music industry is
looking forward rather than
back. The country’s annual
Music Awards are being
seen as the kickstarter for
better times ahead, as
Charles Ferro reports.

nomination party early in the new
year and people’s level of excitement
was raised, not only within the indus-
try, but also among the public in gen-
eral—tickets started selling like hot-
cakes. We have made some changes
and this year’s show will be the biggest
to date, so I like to think the evening

event for IFPI. “We kicked off with a  will be a start to a better year.”

Last year may have been disap-
pointing in terms of sales, but there
were a number of positive signs for
the industry. Music sales from all for-
mats declined by 24% to 15.48 million
units from 20.28 million the previous
year. Total CD album sales declined
by 25% to 12.36 million units, while in
monetary terms sales were down 18%
to DKK 803.87 million (euros 108 mil-
lion euros).

Upswing begins

“We need this upswing. I believe
we've hit bottom and anticipate a sta-
bilisation this year. Lot’s a things are
happening and new bands are break-
ing, so I think the public is receptive,”
says Michael Ritto, president of EMI
Recorded Music Denmark and chair-
man of the Danish arm of IFPL

big, D-A-D [EMI—due for release at
the end of February] for instance.”

The name on nearly everyone’s lips
is EMI's Saybia, a quintet that made
history by bounding into the top slot
on the Official Album Hitlist in late
January with its debut The Minute
You Sleep, after receiving exceptional-
ly heavy support from public radio
DR. At around the same time Sony’s
Jupiter Day (see profile, page 10)
released its debut album The
Morning After and saw the first single
Empty Space get a coveted slot on
MTV’s playlist.

“There has been a tendency for
things to go back and forth; we'll see a
period where boy or girl bands are big
followed by a trend with more instru-
ments. It was the case back when
New Kids On The Block were around,

Musical geography lessons

While the Nordic countries tend to get lumped into a single mass by the
outside world, each of the nations and their music are distinctly different.
Regardless, the region seems to be a favorite target for downsizing and
Danish music executives are worried about the trend. Sony recently cen-
tralized, BMG did so last year and Edel recently closed offices in
Scandinavia.

“All this downsizing and the money people taking over is not good, we
need creative people who are the ones who make the hits says Virgin MD
Henriette Blix. “It’s interesting that the music industry is supposed to be
modern and trendy, but it reacts in an old-fashioned way.

“We have to go through declines by biting the bullet, it’s a cyclical busi-
ness, and in this case I feel it’s the wrong reaction to let a financial monster
take over. No matter how much the suits save on the short term, they won’t
be producing hits on the longer term,” he adds.

“It’s very worrying. I don’t think it’s an advantage for Denmark, but an
indication of how the world outside views the countr—the Nordic region is
viewed as an entity,” says Universal MD Jens-Otto Paludan “I see Denmark
as a source of repertoire. Of course the new set ups we've seen have advan-
tages for us; in theory it will be easier to find local repertoire, because now
it’s us and EMI1.”

Many executives fear a situation where headquarters see Denmark as a
spot to downsize, undermining growth potential as there would be fewer
releases. Iceberg MD Manfred Zahringer believes the trend may cause the
majors problems as new artists may be reluctant to attempt to communicate
across borders, while acts in the countries (Sweden being the prime centre)
where offices are located will have a clear advantage. “This can strengthen
indie’s chances of landing new, exciting acts,” he says. Former Sony MD Jan
Degner supports this notion, suggesting “there will be room for new indies”.

With the financial superiority of the majors, Zahringer says indies must
take another tack, first of all by organically growing an act. “Sign fewer acts
and extend the investment into building them up and developing a career,”
he says, emphasizing that the process takes time. “Another possibility is to
be part of the ‘food chain’—raise an act/product to a certain level of success
and license it to a major that can bring it to the next level.

“An alternative would be to focus on niche areas where competition from
the majors is not that great.”

What brightens last year’s picture
is domestic repertoire, which
accounts for around one-quarter of
sales. While unit sales of internation-
al CDs dropped 32%, output of home
grown acts was down by only 8%
(units) and 7% (value). The tallies
were buoyed by solid sales of Popstars
winners EyeQ, Kim Larsen (both
EMI) and Sort Sol (Universal), while
2001 was the year when Safri Duo
(Universal) drummed its way across
Europe and is in the middle of mas-
sive overseas promotion.

“With the Danish Music Awards
now at “spectacular event” status,
and with a new music-video TV pro-
gramme, I think we’re seeing a new
spring blossoming for Danish music,”
says Jan Degner, chair of IFPI’s DMA
committee and former MD of Sony.
“Danish music will boost its share at
home, as we see a dramatically grow-
ing interest in local acts. I believe we
can recoup in 2002 what we lost last
year.”

Return of rock

The new, big blip on the 2002 screen
is rock. Radio has been playing a lot
more rock and concert venues have
seen sell-out crowds, with clubs
putting on single acts and larger
venues having several names on the
bill. '

“Things are leaning towards new
rock,” says Flemming Bauch, purchas-
ing manager of the seven-outlet music
chain GUF. “As to this year, some of
the things we've heard about will sell
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Danish music sales
2001 2000 % change
CD albums (units)

12,356,911 16,491,553 -25%
-Singles (units)

126,378 181,087 -30%
CD albums (value in DKK)

803,870,270 978,339,862 -18%
Singles (value in DKK)

1,399,348 2,647,154 -47%

and we're seeing it now. Rock and gui-
tars are coming back, people are
putting guitars into machine music,”
says Henrik Sand, music programmer
at Radio Viborg. “Take Jupiter Day, a
band we’re playing a lot—a year ago
they probably wouldn’t have been
playlisted.”

Key nominees

The turnaround is fairly apparent in
the DMA nominations as well, with
acts such as Saybia, Kitty Wu, Swan
Lee, Love Shop and vets Sort Sol
weighing heavily on the list.

IFPI decided three years ago to
revamp what were then called the
Dansk Grammys and divide music
according to genre, so now Folk, Jazz
and Classical music all hold separate
ceremonies, but under the common
Danish Music Awards umbrella.

“From a music business perspec-
tive, I see two important factors: first,
we've managed to create a spectacu-
lar pop-rock show with impact on fans
and the media—and, it’s great we've
recognised the niche genre,” says
EMT’s Ritto.

“Plus there are two dance
awards—independent of, but sanc-
tioned by, IFPI—and this illustrates
the broad scope of the music industry.”

The specialised DMA events are
just as important in their respective
areas as the mainstream ceremony.
Kick Music’s Ester Brohus has been
nominated for three folk/country
DMAs. “It’s a pat on the back, but also

continued on page 9



continued from page 8

something that can be used commer-
cially. People may buy the album
because of the nominations and if she
wins people will definitely buy it,”
says Kick MD Michael Quvang. “We
use the recognition a lot for export
promotion. It’s a good tool.”

Previous events often featured a
hip-hop act performing onstage with
a jazz band and a classical ensemble.
In trying to please everybody, the
show itself became diluted. The main
event is now pop music, an aspect
that grabbed MTV’s eye and the sta-
tion now carries reports from the
event.

Hip-hop event

Although hip-hop is represented, an
awards ceremony for this genre will
be launched this year separate from
DMA. “We put out quite a bit of local
hip-hop,” says Virgin product manag-
er Las Thomsen. “The market isn’t
huge, but big enough to make it
worthwhile.”

DMA has telecom group Orange as
its main sponsor, and partnerships
with TV2, Yahoo, radio group The
Voice and Gaffa music magazine. The
additional support has made a bigger
show possible.

The awards ceremony switched
venues several times throughout the

1990s, but two years ago
MusicMatters booked the
Copenhagen Forum—the city’s

largest indoor concert arena—and

created a show. And instead of only
selling seating, a large area in front of
the stage was reserved for a standing
crowd. The TV camera angles make it
look like a concert, a move reflected
by the atmosphere inside, with more
live international and domestic acts
added to the bill.

“DMA is a means of continually
drawing attention to the industry and
to the domestic and international
artists, both performers and nomi-
nees/winners,” Ritto notes. “The
awards mean more to some than they
do to others, but if a band like Swan
Lee wins it can really boost their
career.”

The lineup for this year’s show
includes Kylie Minogue, Ronan
Keating, Westlife, D-A-D, Sort Sol,
Safri Duo, Thomas Helmig, Swan Lee
and more than half a dozen other
local acts.

Raising standards

“As it is with awards in other coun-
tries, it gives us a chance to take
stock of the year’s activities, and see
who’s done what. The awards carry
prestige,” says Universal MD Jens-
Otto Paludan.

“DMA has been raised to high
standards. It's one of the largest
[awards] in Europe, Forum is a major
venue and more than one million
viewers watch the show on TV. It’s
become a media event that’s very
important for the industry, for the
artists and it’s a great tool.”

Danish Music Awards 2002—highlights

Danish Album

Love Shop/Anti (MNW)

Swan Lee/Enter (GoGo/Playground)
Safri Duo/Episode IT (Universal)
Thomas Helmig/IsItYoulsItMe (BMG)
Sort Sol/Snakecharmer (Universal)

Danish Group

Den Gale Pose (Warner)
Love Shop (MNW)

Safri Duo (Universal)

Sort Sol (Universal)

Swan Lee (GoGo/Playground)

Danish Female Vocalist
Annisette/Savage Rose (Mega-edel)
Karen Busck (Mega-edel)

Kristine Blond (Warner)

Marie Frank (BMG)

Pernille Rosendahl/Swan Lee (GoGo/
Playground)

i

Gorillaz/Gorillaz (EMI)

Bob Dylan/Love And Theft (Sony)

REM/Reveal (Warner)

Destiny’s Child/Survivor (Sony)

International Hit

Kylie/Can't Get You Out Of My Head (EMI)
Gorillaz/Clint Eastwood (EMI)
Train/Drops Of Jupiter (Sony)
REM/Imitation Of Life (Warner)
Outkast/Ms. Jackson (BMG)

International Newcomer

Alicia Keys (BMG)
Dido (BMG)
Gorillaz (EMI)

Nelly Furtado (Universal)

The Strokes (BMG)

Danish Rock Album
Love Shop/Anti (MNW)
Swan Lee/Enter (GoGo/Playground)

Danish Male Vocalist Allan Vegenfeldt/Free Your Mind
Allan Vegenfeldt (Midget Records) (Midget Records)

Jens Unmack/Love Shop (MNW) oo | Saybia/Saybia (EMI)

Kim Larsen (EMI) e Sort Sol/Snakecharmer (Universal)
Steen Jorgensen/Sort Sol (Universal)

Thomas Helmig (BMG) Danish Pop Album

Danish Newcomer
Christian (Spin-edel)

Karen Busck (Mega-edel)
Kitty Wu (MNW)

Saybia (EMI)

Swan Lee (GoGo/Playground)

Danish Hit

Christian Spin/Du Kan Gore Hvad Du Vil (edel)
Tim Christensen/Love Is A Matter Of... (EMI)
Safri Duc/Played-A-Live (Universal)

Sort Sol/Rhinestone (Universal)

Swan Lee/Tomorrow Never Dies (GoGo/
Playground)

International Album
Mercury Rev/All Is Dream (V2)

Christian/Du Kan Ggre Hvad Du Vil

(Spin-edel)

The Savage Rose/For Your Love (Mega-edel)
Thomas Helmig/IsItYoulsltMe (BMG)

EyeQ/Let It Spin (EMI)

Marie Frank/Vermilion (BMG)

Danish R&B Album

Den Gale Pose/Definitionen Af En Stodder

(Warner)

L.0.C./Dominologi (Virgin)
Clemens/Professionel Bla Bla (Virgin)

Danish Dance Album

Safri Duo/Episode IT (Universal)
Filur/I Want You (Mega-edel)
DJ Encore Feat. Engelina/Intuition

(Universal)

BAAL RELEASE THEIR SENSATIONAL
NEW ROCKALBUM "THE SUPREME MACHINE" .
CHECK THEM OUT ON THEIR

SHOW 28. MARCH IN VEGA, COPENHAGEN.

FOR FURTHER INFO, CONTACT : LAS.THOMSEN@VIRGINMUSIC.COM
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Baal (Virgin

Baal is one of those
bands whose records
you own to keep you
satisfied between con-
certs. The quintet hit
the scene with a 1996 1
debut Sensorama, and
immediately won the
critics’ hearts with its
own brand of dramatic rock. :
Virgin put them on the road after
the debut and in support of two more
albums, playing indoor venues and
festivals. Through the years the band
has carved out a solid fan base, but
has been absent for the past couple of
years making music for stage and
screen productions.

Now they’re back and the label has
Baal at the top of its international
priority list, aiming first at
Scandinavia, then Germany and
Japan. A new album, The Supreme
Machine, will be released on 1 March.
“It’s a back to basics set, with lots of
guitar and piano work,” says Virgin
product manager Las Thomsen. “It’s a
broader sound, more of everything
and something like the first album,
but an expansion of the Baal style.”

To capture a genuine rock sound,
all tracks were recorded on analogue
equipment and frontman Bjgrn
Fjaestad has never sounded better.
The first single Relax, was released to
radio in the second week of February
and following the launch, the band
will tour through until November.

Mike Tramp (Kick)

Mike Tramp is still rocking. He was a
member of Denmark’s first boy band,
Mable, a group that won the local
Eurovision Song Contest (with Boom
Boom) back in 1978. From there he
moved to the US and formed
White Lion, to make several _g
hit records in the next
decade. The short-lived 4
Freak of Nature was his §
next project before head- |
ing back to Denmark
from his home in
Tasmania.

Kick Music released
Tramp’s second solo album
Recovering the Wasted Years, on -
4 February. “It’s a true rock album
and he’s surrounded himself with
Danish musicians this time,” says
Kick MD Michael Quvang. “It’s not
heavy rock, but maybe something
akin to Bryan Adams or John
Cougar.” All recording and production
work was done in a Danish studio.

Theé CD will reach most of Europe
through a  partnership with
Germany’s Ulftone, and Quvang
reports positive interest shown at
Midem from other parts of the world.
“People heard some tracks and it real-
ly grabbed them,” he says.

Living A Lie, the first single from
the new set has been getting a fair
amount of airplay on specialised sta-
tions and Tramp and band will set off
on a European tour at the end of
March.

DJ Encore feat.

h.  Engelina (Universal)

.. b It started as the theme for
! the Big Brother TV show

. and in a flash 7 See Right

Through To

h ad
become
a double- -
platinum hit
at home. After

charting in Singapore, areas of
Europe and North America, DJ
Encore feat. Engelina is now
ready for the next step.

“First of all it’s super well-pro-
duced pop music,” says Radio Viborg
music programmer Henrik Sand.
“And Engelina has an angelic voice
that comes through front and centre,
something unusual for electronica.
The fact that she writes the songs
makes it even more interesting.”

Universal released the debut
album Intuition in the US at the end
of January and the UK a couple of
weeks later. Label exploitation man-
ager Claus Lund Petersen says the act
is currently on its second American
promo tour, this time coast-to-coast.

DJ

Girl In The Moon (Iceber
Girl in the Moon commands the type
of pure pop-rock sound that travels
handily across borders. The core is
brothers Michael and Carsten
Kolster, who made the late 90s inter-

national hit Flying under the
name Nice Little Penguins.
They teamed up with
Seren Lind, Morten
Elley and vocalist
b Kristina Holgersen,
| and changed the
original

Emotions
to GITM. b
Iceberg will :
keep the home terri-
tory and has signed the band to
Warner’s East West in Hamburg,
an album deal with options. The
German company has world rights,
excluding Scandinavia where Bonnier
holds rights.

Olivia, which was a big radio hit at
home a few years ago, will be released
in the GAS region on 27 March. The
band’s second album, Purple Afternoon
will be released in GAS and other ter-
ritories at around the same time.

“We did an early February promo

Aligator

release and ten major German sta-
tions put the song in heavy rotation,
and several more plan to do so,” says
Iceberg promotions manager Mette
Zahringer. “The band will play at
Radio Hamburg’s Easter Marathon
show, too, so it will be great exposure.”

DJ Aligator (Flex/EMI)

DJ Aligator was working on his sec-
ond album when lightning struck—
his nearly two-year-old Whistle Song
was re-released and made number-
five on the Official UK
Top 75. EMI says a
remix and TV
exposure did
the trick, and
now most of
the label’s

European part-
ners are scram-
bling to re-issue
the track.

Two years ago it 8
enjoyed a run at the
top of the Danish sales and
dance charts, and charted in various
European territories. It was followed
by other club and radio favourites from
debut album Payback Time.

“He understands how to find great
samples and catchphrases that people
relate to. He’s got better as a producer
and has become a great performer,”
says Michael (DJ Splint) Sgrensen,
from record pool Ideal Promotion.

EMI released the Aligator’s The
Stomp Song at home in mid-January
as lead-off single for an album due to
be released later this year. The track
has the same hard-edged dance beat
and witty lyrics contained in Whistle
Song and other hits by the DJ.

Jupiter Day (Sony)

Jupiter Day is a core element in
Denmark’s rock revival. The band
kicked off with the radio release of the
single Empty Space in October, start-
ing a run on various playlists. With a
jovial sound mixed with a rock foun-
dation, the band has great radio

appeal. The country’s largest CHR

station P3 gave the

single  heavy
backing and

& in January
M T V

picked up

the video,

featuring the band
in a live showcase.
The eponymous
debut album was pro-
duced by Zed who has
worked with the Cure,
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Charlatans, Kent and others.
Frontman Mark Rosinér says, “He
really added something to the music.
He'd hear something in his mind and
lay it onto a track.”

A second single, The Morning After,
was released at the same time as the
album and was the week’s “unavoid-
able hit” on P3. Meanwhile the coun-
try’s largest newspaper Jyllands-
Posten wrote about the album: “In a
nutshell, Jupiter Day’s astonishing
debut is in many ways the most origi-
nal Danish rock release since
Kashmir’s The Good Life.”

Swan Lee (Playground)
Pernille Rosendahl’s dramatic vocals
are the icing on the cake for the band
that leads the pack in this year’s DMA
nominations. With lyrics loaded with
imagery and a rock sound minus
clichés, the band is an under-
ground favourite.

Danmarks Radio editor of
| music policy Eik Frederiksen

says, “The band won our P3
award for best newcomer.
The vocals are especially
notable—she has an unusually
appealing voice—and I believe
the band has great international
potential. Its moody music, and I
think the only way to describe it is to
say it really oozes sex.”

The group’s debut album Enter was
released a year ago by Edel affiliate
Playground. While sales have been
solid, the band has had great airplay
support from DR’s P3. Getting an
added push from the DMAs,
Playground will release the album in
other Nordic territories in April.

Hampenberg (Universal)
Hampenberg bounded onto the scene
around two years ago as a masked
creature whose debut single Last
Night became an immediate club and
radio hit. The follow-up Grab That
Thing was even bigger and spurred
the eponymous pop-trance album to
the top end of the sales charts. Now
the electronica duo  Morten
Hampenberg and Thomas Salling
with vocalist Lin Samuelsen are back
with an album called Ducktoy and a
lead-off single of the same .name.

“It's really a great song, though
much harder than the previous sin-
gles,” says The Voice programme direc-
tor Philip Lundsgaard. “They’ve man-
aged to renew the sound and make
something unique. The track may be a
bit too hard for heavy airplay, but it's
absolutely perfect for clubs.”

Ducktoy hit the number three slot
on the Spanish sales charts and
the holiday exodus from north-
ern Europe to Spain hasn’t
even begun. Universal is
working to finalise release
deals in most European
territories, so don’t be
surprised to walk into a
club and find a crowd
playing with yellow rubber

ducks.
Charles Ferro
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For us no matter whatever or wherever the source of inspiration is, music has no borders.

enhagen Ltd.

In fact, for us, music is one of the most unifying forces on earth. it communicates emotions, feelings, and understanding among people who cannot understand a word of
each other's language. With outmost artistic freedom and craftsmanship, spirituality, love and determination for the music we produce and release, we try to reach each
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Greor Dane
TRANSOCEANIC

Great Dane is genuine proof
that the time of supper groups
has not passed.

Raliph Johnson, vocalist &
drumer of the legendary
Earth,Wind & Fire,

teams up with Morris Pleasure,
keyboardist of Janet Jackson,

and Steen Kyed,the guitar

player of TAO,

on a adult contemporary,

smooth jazz,music adeventure.

On this great aibum they are
in the company of:
George Duke,
Paulinho Da Costa,

Al McKay,

Verdine White,

Philip Bailey,
Howard Hewett,
Johnatan Butier,
the Earth,Wind & Fire horns
and many more,

To be released in April 2002
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PAULINE HALLINK
SKY HIGH AND WORDS OF LOVE

Sky high and words of love is
the title of this new CD with the
Dutch singer Pauline Hallink.

Last year's, Grammy Award
nominated production team of
the group FOURPLAY latest CD

"YES PLEASE" produced Pauline.

The producer Mr. Marcel East,
who is known for his perfect
productions and song-writing of
contemporary jazz; adult con-
temporary for more than two
decades on albums with Al Jar-
reau, David Benoit, Celine Dion,
Heuy Lewis and the News, Four-
play and Earth Wind & Fire, to
mention few, enjoyed the time
working with Pauline.

He said: "Pauline's love and
determination for music, com-
bined with a superb interpreta-

tion of jazz standards, bossa
nova and ballads, will take her
to the sky high limits all over
the world and not only in her

native Holland".

The band behind Pauline is:
Steve Ferone on drums,
Morris Pleasure on piano,

James East on bass,
Osama Affifi upright bass,
Ricardo Sllveira on guitar,

Ralph Johnson on percussion

release date March 2002
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SENOR MASKI

when you take a name that "
says it all” about life, what do
you do as a musician? You are
bound to reproduce all the
beliefs and ideas of what you
have set into motion. With
these four, fantastic musicians,
this was no trouble at all. With
their approach to life, the guys
of TAO have done the impos-
sible: they have used the
synergy and the strength to put
their philosophy, and life itself,
into one unit.

So listening to TAO is not only
experiencing the virtuosity of
Guitar pilaying, but the combi-
nation of it all, namely feelings
regarding the experience of
living.

TAO are:

Steen Kyed- accoustic guitar
withelm Thomsen-accoustic
quitar
Per Vibskov-bass
Anders Pedersen-Drums

Moussa Diallo

get a deeper insight of the world of alliance records copenhagen Itd. check out:

www.alliancerecordscopenhagen.com
e-mail: info@alliancerecordscopenhagen.com



Singer-songwriters: the UK’s next generation

In the past two years, a new wave of British singers-
songwriters have started to dent the charts both in
their domestic market and outside the UK. Adam
Howorth assesses the potential of these artists as
M&M profiles two of the most promising new acts
coming from the British Isles.

eople want to put their
philosophies down and the
easiest way of doing it is
with an acoustic guitar,”
believes head of UK indie
db Recordings Dave Bates. It was
not always so, of course, as the lega-
cy of Locke, Russell and Murdoch
can attest, but the times most defi-
nitely started a changin’ when
Dylan strapped on an acoustic gui-
tar. And outside of the US, the ter-
ritory where the singer-songwriter
is again on the rise is the UK.
Every country has its singer-
songwriter tradition, of course, and
Manu Chao in France, Alejandro
Sanz in Spain and Kings of
Convenience in Norway clearly
show the genre produces strong
talent elsewhere in Europe. But in
the UK, a whole new generation of
introspective, predominantly male
(Dido excepted), singer-songwriters
have recently come to the fore. The
question is, why?

The new cool

Ian Greaves, the London-based
rock manager at satellite broad-
caster Music Choice, says, “Singer-
songwriters are popular now
because there’s a group of talent
which is writing excellent
songs. For a long while it simply
wasn’t cool and I think Badly
Drawn Boy has done much to make
it OK to be a young singer-song-
writer again because of his inven-
tive approach. I think his talent
and the success of Belle and
Sebastian alerted the record labels
to the popularity of acoustic based-
songs, so they were more willing to
take chances.”

One label that took the chance
was EMI Recorded Music which,
with Ed Harcourt
(Heavenly/EMI:Chrysalis) and
Matthew Jay (Food/Parlophone),
has two of the more critically laud-
ed new acts. “I don’t think you can
put one reason to it,” says Capitol
Records (formerly EMI) interna-
tional project manager Mardi
Caught about the growth of the
genre. “With Ed he’s ‘working’
where he’s played and we treated
each market like it .was his own
market. Like Sweden—he played
before the album release so they
had ownership in that market-
place.” Harcourt’s album Here Be
Monsters has sold 68,000 copies
since its release on June 25, with
37,000 sales in the UK. “He does
his first US promo this week and
the album’s not out until March 26.
He’s in the marketplace a month
before the album comes out,” con-

tinues Caught, who adds that
Harcourt’s “live persona and inti-
macy of his shows” help win over
audiences.

Tony Moore is the promoter at
London’s Kashmir Klub; the venue
where Ed Harcourt was discovered.
“There’s an enormous amount of
talent out there,” he tells M&M.
“We’re open six nights a week with
no advertising—there’s an
untapped market for this kind of
live music, and they will also buy
the albums.” Moore believes this
wealth of grass roots talent which
requires little record company
investment, is gradualy being
picked up on by the labels. “There
is a slow resurgence of interest in
long-term projects that don’t cost a
lot of money in the short term.
People realise you can’t spend a
million pounds on a project that
only lasts six months.”

Pop’s antithesis

The artist who, along with Badly
Drawn Boy, helped kickstart the
new singer-songwriter movement
was David Gray with the multi-
platinum selling White Ladder
(East West). Hot on his heels came
Tom McRae, who Dave Bates
signed to his fledgling db label
three years ago and released his
self-titled debut album on October
2 last year. “It’s the antithesis of
manufactured pop,” Bates says.
“Everything is cyclical—I don’t
think anyone said, ‘this is what
we’re into now’, people have just
gravitated towards it.

“When I set the label up it was
the end of the tail-end of the Spice
Girls and, to my thinking, all these
people who were into the Spice
Girls were going to university, and
how cool is it to be into the Spice
Girls? You still want to go out and
dance on a Friday and Saturday

audience for singer-songwriters.
“Sitting around in a bedroom or
dormitory or flat, the second [they}
close the door, that’s their world
with their CDs, books and posters,”
he says. “When I was at university
and you went back to a young
lady’s bedsit, she’d whip out

Leonard Cohen, or Neil Young or

play it because Coldplay and
Starsailor aren’t that far away
[from singer songwriters].”

Mardi Caught at Capitol
Records says that, “Radio is not
supporting [Ed Harcourt] as much
as the press. The music press are
earlier and radio hedges its bets.
It’'s down to programming and for-
matting and whether there are
specialist programmes or not.
Until he has a hit single over here
he’ll not get played in Europe—the
UK is still influential.” Even so,
Music Choice’s Ian Greaves says, “1
do programme singer-songwriters
such as Tom McRae and Ed
Harcourt because they are relevant
to the alternative rock audience
and I feel they give me balance
within the channel.” Echoing
Bates, Greaves adds: “Above all
though, they need to produce good
songs which make the audience sit
up and listen. I don’t treat singer-
songwriters differently to bands.
Many current singer songwriters

“Singer-songwriters are popular now
because there’s a group of talent
which is writing excellent songs.”

— lan Greaves,

rock manager, Music Choice Europe

Cat Stevens as opposed to the
dance music of the time.”

Tom McRae has “done amazingly
well in Europe,” says Bates, with his
self-titled debut. “He’s done 60,000
in France and 120,000 outside the
UK. He’s starting the new album
today and looking to finish it in the
next couple of months then [get it}
out at the end of the summer.”

Radio—the final frontier

But one problem for the new army
of bedsit heroes has been a lack of
radio support.

“Touring is expensive and unless
you get daytime radio play the peak
is generally 30,000 [units],” says
Keith Cullen, who signed Richard
Hawley to his Setanta indie. “To me

It’s the antithesis of manufactured pop.”

— Dave Bates,

managing director, DB recordings

night but on a Saturday afternoon
or a Sunday evening you want to be
involved in a more intellectual
state of mind,” Bates says. “I read
three years ago they sold more
acoustic guitars in that year than
ever before. And so people were
obviously looking for the complete
opposite of what was happening.”
Bates points to the British col-
lege environment as providing both
a breeding ground and reliable

it’s word-of-mouth records as inde-
pendent labels have fuck all money
and have to depend on word of
mouth.” Dave Bates admits, “We’re
not played on [public CHR station}
Radio 1 as yet. We knew there was
no hit single—no ‘poptastic’ track on
it compared to Dylan’s blinding
songs—Lay, Lady, Lay—you want
something on radio that people can
grab hold of. If you do come up with
something I'm sure Radio 1 will
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have much in common with the
likes of Elbow, Starsailor and
Coldplay. As long as the song is
good that’s what matters.”

“I'm not sure that the likes of Ed
Harcourt, David Mead and Tom
McRae are that popular yet,” is the
view of Jeff Smith, programme con-
troller at London CHR station
Capital FM, “and I believe it will
take mainstream CHR stations
playing them to cross them over.
Certainly an artist like David Gray
has benefited form this exposure
and I’'m sure more will get accepted
by mainstream radio as it searches
for a wider mix of music to satisfy
what I’'m seeing as a growing musi-
cal eclecticism amongst CHR lis-
teners, particularly at the young
end.”

At national AC station, BBC
Radio 2, executive producer
(music) Colin Martin reports, “We
play material from singer-song-
writers as we would from any
music genre that fits our style.
There’s a degree of expectancy from
a self-penned artist missing from
many of the manufactured bands
and pop stars of today. Like every-
thing there’s good and then there’s
brilliant.”

The key, then, for those that see
themselves as the Dylans, Youngs,
and Cohens of their generation is
to write a hit single that radio can’t
ignore. Then again, as Dave Bates
says, “If this movement gains more
strength [radio] should respond.”



TWO Of 'I'he beS'I'. _ Matthew Jay’s acoustic sketches

Richard Hawley’s late night music

Possibly the least celebrated but
most striking of the new British
singer-songwriters is Setanta-
signed Richard Hawley, writes
Adam Howorth. The Sheffield-born
artist enjoyed stints in the
Longpigs and Pulp but it is as a
solo performer that he has begun
to grab media—if not yet commer-
cial—attention.

“His management sent me a
demo tape—I didn’t know he was
in the Longpigs—and I was listen-
ing thinking it’s another fucking
demo,” remembers Setanta manag-
ing director Keith Cullen. “I was
thinking of throwing in the towel
with the label. The way things
went with the Divine Comedy it
got more expensive and risky and

they fulfilled their contract and we
didn’t want to keep them. To me
the artist I want to be involved
with is one who can build a body of
work—I[who’s] not dependent on a
hit single—building up a good cat-
alogue that will continue to sell
over time.” Fortunately, when he
listened to the demo, Cullen knew
he had found that artist. “I was
really excited,” he says.

“Playing on my own came about
because I had some studio time in a
local studio, so I went in there with
a couple of crates of lager,” Hawley
tells M&M. “I'd never done anything
on my own—always worked on other
people’s [records]. I never dreamed
of singing—I discovered I could but
I'm always wary of ‘LSD’—Lead
Singer Disease. But I actually quite
enjoy it now.” The result of his early
endeavours was a self-titled mini-
album released through Setanta on
April 23 last year. “The intention
was to do the mini-album to get the
ball rolling,” says Cullen. “We more
than achieved what we needed to
achieve.”

The next step was to record a
full-length record, Late Night
Final, which came out six months
later on October 15. “I wanted to
create something really gentle,”
continues Hawley. “Fred Neil,
Gene Vincent. A lot of old ‘shite’—
Scott Walker, a lot of cheesy ’60s
stuff. I'm going back to my roots,—
what I listened to with mum and
dad when I was a kid. I wanted to
do something with some mean-

ing—something romantic and not
hit everyone over the head with a
fuzzbox.”

Cullen says: “I think what
Richard has are his melodies,
which are more like [those of] the
’50s—and he’s not like an awkward
singer-songwriter.” As to Hawley’s
peers, Cullen says, “Tom McRae is
over-angsty, Ed Harcourt—I can
see the talent. Matthew Jay I'm
sure will be dropped imminently.
Major labels can’t develop artists.”

Despite the gentle nature of his
music, Hawley has enjoyed a mod-
icum of daytime airplay. “Coming
Home was C-list at Radio 2, and
Steve Lamacq [BBC Radio 1 DJ]
has played it and booked him for a
session,” says Cullen.

“Among the current British
troupe we like at Radio 2 is Richard
Hawley,” says Colin Martin, the AC-
station’s executive producer, music.
“Just where did he get that dark
1950s teenage angst from? Does he
have a Dansette and a pile of dusty
45s at home? The great thing about
Richard is he hasn’t forgotten to
include the melody with the words.”

“The record [came] out in
America in January and he
[recorded] the second album in
January and we’re putting it out in
June” reports Cullen. “Our ambi-
tion in the UK is 10 to 15,000 sales,
60-100,000 worldwide. He’s going
to be a very prolific artist.”

As with any artist worth his
salt, Hawley doesn’t feel part of a
new singer-songwriter movement.
“There’s not that much that I could
be part of,” he says. “I feel musical-
ly isolated.” Musically isolated per-
haps, but good enough for his label
boss Keith Cullen to admit,

“Richard helped get me inspired
about music again.”

When Matthew Jay’s debut album
Draw (Food/Parlophone) came out
last April to much critical acclaim
in the UK, the 22-year old singer-
songwriter from Nottingham was
widely compared to US songwriter
Elliott Smith, writes Menno Visser.
Although Jay says: “I'm not famil-
iar with his work—I think we just
share influences.”
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Jay was immediately put in the
New Acoustic Movement box, a
description he is uncomfortable
with. “The only people who men-
tion the New Acoustic Movement to
me are journalists,” he says. “Call
it something—that’s fine—but I
wouldn’t be in that bracket for the
next album. When I started, it’s
just that I didn’t have a band and
it’s difficult to write songs on a
electrical guitar if you don’t have a

Singer-songwri

DAVID GRAY

After years spent recording in his
bedroom, Gray signed to East West
two years ago and has now sold over
2.6 million copies (excluding the US
and Ireland) of his fourth album
White Ladder which he recorded at
home in 1998. A new album from
Gray is due out later this year.

TURIN BRAKES

Simon & Garfunkel for the MTV
generation, the duo hit gold with
The Optimist LP (Source) last year.

BEN & JASON

Another duo, this time signed to Go!
Beat who split their time writing for
Martine McCutcheon. Their single I
Explain is released on February 26
in the UK.

TOM MCRAE

Vicar’s son McRae is proving popu-
lar both in the UK and the rest of
Europe with his eponymous debut
album.

BADLY DRAWN BOY
The stage name of Damon Gough
who won the 2000 Mercury Music
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live outfit. 'm a white boy with an
acoustic guitar and it’s hard to get
away from that one, but 'm gonna
try some other things: a bit of elec-
tric guitar, a bit of hip-hop, what-
ever—I'm a closet rocker.”

A good example of Jay’s experi-
ments with other genres was the
White Label 12-inch which went as
a promo to clubs, featuring a remix
of the singer’s Drawing Circles by
Nuphonic dance act Fug. “I wanted
to write a song which you could
sing along to in a club which was-
n’t too ‘corny housey’”, Jay says. “It
sounds much better than on the
radio because it’s louder and they
compress my music on the radio
too much.”

While Jay is currently in the
studio recording his new album, he
supported Starsailor across Europe
in October and November with his
new loud live outfit Moonlanding.

Although the single Call My
Name Out was C-listed at the
BBC’s national CHR-outlet Radio 1
in December, Jay is struggling for
airplay in the rest of Europe. For
example, Luc Tirez, programmer
at Brussels-based Flemish alterna-
tive station Studio Brussel, says:
“We nearly didn’t play Matthew
Jay because it’'s a bit too classic
rock for our day programming and
so it’s not a priority. We play this
kind of singer-songwriter material
mainly in a specialist show called
Rock Bottom on Sunday evening.”

ters at a glance

Prize with The Hour Of
Bewilderbeast (XL). A new single
Silent Sigh is to be released on
March 25, taken from the sound-
track of the movie About A Boy.

TASHA LEE

The delicate, mesmeric tones of
Tasha Lee were spotted by BMG
Music Publishing at the end of
last year, signing her to a pub-
lishing deal. She currently has an
album ready to be licensed.

BETH ORTON

Folk singer from Norfolk whose
debut album, Trailer Park, came out
on Heavenly in 1996. Her last
album was Central Reservation,
released in January 2001.

Notable mentions also go to kindred
spirits Travis (Independiente),
Elbow (V2), Coldplay (Parlophone)
and Starsailor (Heavenly).
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Die Toten Hosenturn puk info euros

by Deborah Friedman

They record every album and perform every live
gig as if it were their last. That, in a nutshell, may
be the secret to success of Germany’s most popu-
lar German-language rock band, Die Toten Hosen.

The name translates literally to “dead
trousers”—in German slang an idiom for “noth-
ing doing” or “boring.” But there’s nothing bor-
ing about the quintet’s in-your-face style of punk
rock, or its 20-year history as a German rock
phenomenon. Their 16th album, Auswaertsspiel
(JKP Records, distributed by Warner), is already
a shutout, going platinum (300,000+ units) with-
in just three weeks of its release on 21 January.
It entered M&M’s European Top 100 Albums at
number five and went to number one in
Germany, Austria and Switzerland.

In the course of their career, Die Toten Hosen
of Duesseldorf have sold more than 10 million
records in Germany alone and shared the stage
with international heavyweights as diverse as
U2, AC-DC and the Rolling Stones. Their music
reflects something “typically German,” says
JKP Records label manager Patrick Orth about
Die Toten Hosen’s border-crossing mass appeal.

“Especially in countries with a taste for hard,
honest, guitar rock, like in South America and
Eastern Europe, Die Toten Hosen’s knack for foot-
ball-style, beer-drinking sing-alongs evoke a
rowdy party atmosphere” says Orth. But their
left-of-centre political outspokenness and satiri-
cal sense of humour and self-irony make them not
only a great party band, but also enable them to

Orth attributes the Hosen phenomenon to the
band’s continuing ability to attract supporters of all
ages, social groups and musical preferences.
“They’re constantly adding to their fan base. Joining
the ranks of faithful fans who've accompanied them
over the course of 10, 15, even 20 years, is a steady
influx of new enthusiasts.” Die Toten Hosen may be
“ageing punks” in the self-mocking words of charis-
matic frontman Campino (39), but “they consistent-
ly write songs that appeal to the younger genera-
tion,” explains Orth. “Low ticket prices (20 euros),
affordable merchandising, and employing their own
security that treats concert-goers well,” are all part
of the recipe that keeps the relationship between the
band and their fans a strong one, says Orth. The
band have even been known to perform in competi-
tion winners’ living rooms.

“They’re one of the few bands who are willing
to, and enjoy, doing a lot for radio stations and
listeners,” says Stephan Laack, music director
at Cologne-based EinsLive (CHR), which put
Was Zaehlt —the first single off Auswaertsspiel
—on it’s A-list when the record came out on
November 26. Cultivating that personal bond
“is far more important and much more effective
than any marketing campaign,” says Orth.
Nonetheless, no corners are cut on the market-
ing front either. Around euros 1 million are
being invested over the course of 16 months in
the promotion of Auswaertsspiel, according to
Orth. “That may seem like a lot, but we see the
need to go full throttle because there is no ‘typ-
ical’ Hosen fan. The differentiation is huge, from
heavy metal fans to pop consumers, so we cover

turn out songs that provide “food for thought.”

the lot.”

Gomez look to chart with a bullet

by Chris Barrett

After a two year hiatus, Gomez are
back. The band shot to fame in
1998 after beating the likes of
Pulp and Massive Attack to win
the UK’s much coveted Mercury
Music Prize with their debut
album Bring It On. Their return
marks the European releases of a
follow-up album, In our Gun, on
March 18 and plans g >

for a European tour.

“We hadn’t had a
life outside the band
for three and a half
years,” explains lan
Ball, one of Gomez’s
three singer/gui-
tarists, “[so] it
became patently obvi-
ous that we needed to
have a break, then
come back together
again, refreshed as a
band.” The first cut,
Shot Shot, from the
new Gomez album comes out on
Hut/Virgin on March 4 and is the
band’s first single since 1999's We
Haven’t Turned Around (off sopho-
more album Liquid Skin).

Radio uptake has been relative-
ly slow, something Orgie Agostino,
international marketing manager
at Virgin Records says has been
intentional. “With the Christmas
and New Year activities we decided
to wait,” he says. “Many European
territories are going to be turning
their focus on the band when they

roll in to town. ” Having only sent
samplers to key radio stations,
Agostino adds, “We know Gomez
aren’t Britney Spears, we're not
expecting that kind of airplay from
the band, but we know the usual
supporters will be on board.”

One of these is UK public CHR
broadcaster BBC Radio 1, whose
editor of music policy, Alex Jones-
Donelly says, “Gomez are making
inventive guitar
I music which people
do want to hear and
are on form for a
more mainstream
audience with this
record.”

The band’s Ian
Ball says that the
obvious reference to
firearms in the sin-
gle and album titles
is purely coinciden-
tal: “There isn’t sup-
posed to be. any
S8 theme really. It ain’t
Sgt Pepper.” But he does admit to
being inspired by political events
while the album was being record-
ed during 2001. “It was written
during quite a violent year I
think, even before September 11
kicked off, their was a definite
feeling that something was going
to happen on account of George
Bush getting in.”

On April 5 Gomez are due to
start a 19- date tour of the UK and
Ireland followed by a full
European itinerary in May.

DANCE GROOVES

by Gary Smith

GROOVY GORBULEW

After two excellent editions of the
compilation Le Groove Eclectique
(Max/US) and a debut single,
Hammam, New York DJ Mark
Gorbulew, musical director of Au
Bar, is back with another original
track. Called Manhattan Groove,
the track rides on a genteel mid-
tempo groove, rich chords and a
jazz bass pattern. The icing on this
cake is the Benson-esque guitar
playing which recalls the sound of
an era when jazz was more than
just a point of reference.

GHETTO BLASTER

Taken from the recent Disconnect
Your Head album (Black &
White/UK), Ghetto by Rhythm
Masters featuring Joe Watson,
could well see this talented remix
and production team in the charts.
Based around Let’s Clean Up The
Ghetto by The Philadelphia
Allstars, the track has been aug-
mented with deep‘n’nasty synth
bass and extra strings. On the Soul
Glow Remix, the marriage of *70s
classic and modern production val-
ues has produced a steamy, full-
blooded musical moment that will
cause dancefloor mayhem.

WONG GETS IT RIGHT
It is a strange mixture—Buddhist
mantras with grooves varying from
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full on to a more genteel mid-tempo
feel—but Master Wong’s
Dancefloor  Mantras  (Yellow
Dragon/UK) is, mostly, very good.
The music, courtesy of Phil Earle of
Law and Auder, is sensitively
applied while the chants them-
selves are moving in a primal sort
of way. Occasionally, the accompa-
nying melodies come across as a
tad simplistic, shades of Boney M,
in fact. But the album could never-
theless find a place in the hearts of
older groovers.

MAJORS BYTE AT SOHO

In its current instrumental form,
Flyin’ Madness by Soho on B2, a
subsidiary imprint of Belgian
label BYTE Records, has been
causing a stir around European
A&R departments—it was one of
the most sought after recordings
at MIDEM 2002. Although the
track falls into the trance catego-
ry due to its linear, 138 bpm
groove and long drops, it stands
out thanks to a clutch of cleverly
arranged melodies. “It’s in the
Belgian Dance Chart but we
have held back from doing a full
blown single release because
there’s a good chance we'll be
doing a vocal version,” BYTE
Records marketing manager Nii
Van den Eynde, says. There are
already firm offers on the table
for the original from top flight
UK and German labels.
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: IX ARTIST charted £ iS5 ARTIST charied |} 23 ARTIST charted
2 3 S riginol label (publisher) S 8 € original label (publisher) Z & £ original label (publisher)
Get The Party Started ACHD.DEEFINFLUEGRE EUNRL LNLN.S WA From Sarah With Love A.CH.D.FLNLWA ( Gaz-L FWA
1 1 5 Pink- Arista/LaFacel Arists (Famous/Stuck InThe Throat) | 34 39 15 Sarah Connor - Epic/X-Cell/ Epic (Sunset /X-Cellent/Sony ATV)  (68)83 3 Joey Starr - Epic (Not Listed)
Whenever Wherever/Suerte ACH.DDEEFINFLGRELNLNS.WA T Goodnight Lovers CHD.DKFHUNI | — # ACHD
2 2 ¢ Shokira- Epic/ Columbia (Aniwi/Sony ATV/EMI/ Apollinaire) B> Depeche Mode - Mute (Not Listed) @57 8 Nelly - Priority/ Virgin (Various)
o Gimme Gimme Gimme A - Sous Le Vent CHEWA | To Get Down UKIRL
@/) 4 2 gStar Academy - Mercury (Not Listed) 36 = Garou & Celine Dion - Columbia (Not Listed) > Timo Maas - 48K/ Perfecto (EMI/BMG/ Sylophone ! Enola)
Paid My Dues  ACHD.DKEFLFGREHUNINLNPSWA B Immortelle Fwa | I'm A Slave 4 U CHFGREPS.WA
4 3 14 pnastacia - Epic (Universal/GQ Romeo!D Sharpe/ Laconyas) @42 5 Lara Fabian - Polydor (Not Listed) T1 6418 Britney Spears - Jive (EMI/Various)
= How You Remind Me  ACHDDKFLUKNLNSWA Je Serai (Ta Meilleure Ami) CHEWA Wir Kiffen AcHD
@ 9 10 Nickelback - Roadrunner (Warner Chappell) 36 14 Lorie - EGP/Sony (Not Listed) T2 52 12 Giefan Raab - Edel (EMI/ Roof Groove/ Brainpool)
J'Ai Tout Oublie FwA | Total Eclipse Of The Heart ADNL | _ Questa E' La Mia Vita !
0 10 13 Mare Lavoine & Cristina Marocco - Mercury (Not Listed) A7 Jan Wayne Meets Lena - Universal/ Digidance (Lost Boys/ Virgin) 73 EB' Ligabue - WEA (Not Listed)
! — — | —
Somethin' Stupid ACHDDKEFLFUKGRE IRLLNLN.ES. WA Qui Est L'Exemple F Ton Image A
7 7 19 Robbie Williams & Nicole Kidman - Chrysalis (Montclare) (@051 3 Rohff - Hostile ! Virgin (Not Listed) 8 2 Curt Close - East West (Not Listed)
8 s Hero ] ACHDFL UK GRE.IRLLNL.N..S. WA vu o s Caught In The Middle | DEEETy 75 o « Un Peu De Moi - Operation Pieces Jaunes”
Enrique Iglesias - Interscope (EMI/ Rive Droite/ Metrophonic) Al - Columbia (Universal/Sony ATV/ Copyright Control) Anthony Kavanagh - Mercury (Not Listed)
) [ A Mind Of It's Own . UK Bad Intentions FLEUKIRLWA
Y¥cdcdcd SALES BREAKER %% %% % | (42) > Vitoria Beckham - ingin (BMI/Sonic Grafity | 6 5 11 Iy Dre fat. Koor tural & Mahagony - nercpe (erious)
Les Mots BE In The End ACHDDKFLINLWA | Luften Bor I Mina Steg BES
16 14 Mylene Farmer & Seal - Polydor (Not Listed) l 43 310 Linkin Park - Warner Bros. (Zomba/ Various) 77 6 3 Hakan Hellstroém - Virgin (Not Listed)
Millésime FWA AM To PM CH.FIN.FL.UK IRL.NL S, WA It's Raining Men F
10)u ¢ Pascal Obispo - Epic (Caologero} 44 2 - Christina Milian - Def Soul (Murlyn/Universal) 95 42 Geri Halliwell - EMI (EMI/Warner Chappell/Sony ATV)
\y P
Hey Baby ACH.D.DKFINFLUKGREIRLINLNSWA | Desire o AD N The Whole World ACHD.FLNLS
1155 No Doubt feat. Bounty Killer - Interscope (Universal) > Blank & Jones - Edel (Not Listed) 79 72 Outkast - Arista (Various)
What About Us? ACHDDK.UKIRLINLN Who Do You Love Now (Stringer) ACHDFLUKNLSWA UGotIt Bad CH.D.NL.WA
A2) 0> Brandy - Atlantic (EMI/Notting Hill/Ensign/ Windsuwept Music) | W 37 13 Riva feat Dannii Minogue - ir/United Recordings (Chiysals /Universal) 80 81 7 Usher - LaFace/ Arista (Various)
DKFL.FUKGREHUNIRLINLNSWA | : CHEWA : 5 ACHD
1@ - BOrxirgeprgtecte_d _ 47 =12 Tou_xtes Les Femmes De Ta Vie 8176« Everytime I Close My Eyes
y Spears - Jive (Zomba/Maratone) L5 - Mercury (Not Listed) Vanessa Amorosi - Universal (Universal/ Warner Chappell)
I'm Real ACHDDKFLFNLSWA | Break Ya Neck ACHDF | A Woman's Worth CHD.FLNLS.WA
14 1516 Jonyier Lopes feat, Ja Rule- Epic (HN/IMG NuyoricanSony ATV Universa) | (@#8)73 5 Busta Rhymes - J (Various) @ > Alicia Keys - J (EMD)
Can't Get You Out Of My Head ACHDEFLFURGREHUNLNLESHA N Heaven ACHDENL Rapture CHFLFGREHUNPS.WA
15 13 22 gylie Minogue - Parlophone (EMI/ Universal) 49 38 8 D Sammy & Yanou - Universal /Vale Music (Warner Chappell) | 83 © 16 Tig - Datg / Various (EMI)
Eternal Flame T Trwa | Calling ' ACHFIWA Star Guitar CH.E.UK.GRE.IRL
@21 6 Atomic Kitten - Innocent / Virgin (Sony ATV) 50 +7 13 Geri Halliwell - EMI (EMD 84 50 5 Chemical Brothers - Virgin (Universal
La Musique Fwa | Addicted To Bass LLUICCRE IRL Hardcore Vibes CHD
17 s u Star Academy - Island (Not Listed) 24 6 Puretone - Gusto/ Gut/Sony (Universal) ‘ 85)% 3 Ravers On Dope - EMI (I-Dur/ Progressiv)
Trackin' ACHDFLEWA | Movies CHD.FLUKIRL | Dance For Me CH.D.FL.UKIRL.NLS.WA
A8 14 19 Ry Crawiord - V2 BAGfuther/ Sony ATV Swede Dreams! Copyright Control) | D& 2% 2 Alen Ant Farm - Dreamuwors (Global Chrysalis/Dreamuorks Cherry Lane) 88 56 3 Mary J. Blige feat. Common - MCA (Magnetic/ EMI/ Universal/ CC)
Engel ap | o L'Air Du Temps EWA | Let Me Blow Ya Mind CHEE
25 4 Ben feat. Gim - Hansa (Copyright Control) 49 2 Florent Pagny & Cecilia Cara - Mercury (Not Listed) | S 86 27 Eve feat. Gwen Stefani - Intersope (Unioersal/ Windswept Warner Chappel)
(  The World's Greatest ACHDILNLWA Family Affair A.CHFLFGREIRLLWA Accetta Il Consiglio...Per Questa Volta I
20)% 3 R Kelly - Jive (Zomba/R. Kelly) 54 4026 Mary J Blige - MCA (Warner Chappell/Universal/Windsuwept) | (88) I Linus - Columbia (Not Listed)
 Fallin' ACHEFLFGREIPSWA | I Believe ACHD | More Than A Woman CH.UKIRL
@20 26 Alicia Keys - J (EMI) ' 85 35 11 By'Sis - Polydor (Christensen/ EMI/Hobo/No Angels) = 89 77 6 Aaliyah - Blackground/ Virgin (EMI/ Warner Chappell)
S | 1
May It Be ACHDFINFLFIRLINLWA | Always On Time UKIRL Maya L'Abeille F
22 s 5 Enya - WEA (EMD) 56 3 ¢ Ja Rule feat. Ashanti Douglas - Def Jam (Universal/Dd Irv/Aurelius) @00 8 Various Artists - Ulm (Not Listed)
(' \ You UKIRL On A Tous Besoin D'Amour ERA Wonderful Dream ACHD
&3) B> S Club 7 - Polydor (Sony ATV/BMG/Stecluorks /Universal) | 9 53 12 Johnny Hallyday & Clemence - M8 Int./Universal (ot Listed) O 7 12 Melanie Thornton - X.Cell/ Epic (X-Cellent/ Sony ATV)
What If ACHDILURIREND L'Amour Toujours (I'll Fly With You) ACHDDKFLALFA | Murder On The Dancefloor URIEL
24 1712 Roye Winslet - Liberty/ EMI (Rokstone/ Universal) 58 « 1 Gigi D'Agostino - BXR/Media (Media/Warner Chappell/BMG) ‘9@ ©2 11 Sophie Ellis-Bextor - Polydor (Warner Chappell/Rondor/ Universal)
Point Of View UKIRL] All Rise Fl I Think I Love You UKIRL
{ > DB Boulevard - Illustrious/ Airplane | Sony (Warner Chappell) | 65 2 Blue - Innocent/ Virgin (EMI/ Sony ATV /Copyright Control) 93 o7 ¢ Kaci - Curb/London (EMI)
Il —
o\ Because I Got High ACHDFLEUKWA | Tra Te E Il Mare/La Solitudine B Crazy Rap CHELUKCIRLN]
@J 22 21 Afroman - Universal/ T-Bones/Mercury (Various) 60 58 ¢ Laura Pausini - CGD (Not Listed) ‘ 94 14 Afroman - Universal (Universal)
Hands Clean A CHDRLINEN A Lopen Op Het Water FLNL | Vi Ska Vinna s
D> Alanis Morissette - Maverick/ Warner Bros. (Universal/Warner Chappell) | @ 63 5 Mareo Borsato & Sita - Polydor (Not Listed) 95 % 2 Markoolio & Excellence - Bonnier Amigo Music (Not Listed)
Ramp! The Logical Song ACHDDENS Les Lionnes ERA Lovesong D
28 19 10 Seogter - Edel (Almo! Delicate) @70 6 Yannick Noah - Saint George/ Columbia (Not Listed) = ‘90 97 2 Right Said Fred - Kingsize/Hansa (EMI)
Cindy F ] Island In The Sun F My Sweet Lord CH.UKGREIRLI
@ 32 3 Various Artists - Enzo Music (Not Listed) 80 4 Weezer - Geffen (EO Smith) 97 = 5 George Harrison - Parlophone (Harrisongs/ EMI)
Une Etincelle & Control DUKIRL | 98 . 1989 A
30 3 L5 - Mercury (Not Listed) > Puddle Of Mudd - Geffen (Warner Chappell) 88 6 Titiyo - Superstudio/ WEA (Not Listed)
Alive ACH.DDKFLUKIRLNLNS KK0.QQ. Fw Das Tier In Mir (Wolfen) AD
31 27 4 PO.D. - Atlantic (FamousSouljah) @ 68 20 Charli Bebe - EGP/Epic (Not Listed) 99> > E Nomine - Polydor (Not Listed)
Moi...Lolita ACHDUEHULIEL Ma Musique Bz Gotta Get Thru This ELUKIRENE
@8‘ 17 Alizee - Polydor (Requiem) @75 7 Jalane - Epic (Not Listed) 100 66 12 Dapiel Bedingfield - Relentless/ Various (Reverb)
N World Of Qur Own ~ ACHDIRLNL | Comme Un Boomerang FWA | A=Ausina, FL= Flanders, WA= Wallony, CZE = Czech Rebuhlic. DK = Denmark, FIN = Finland, F = France, D = Germany, [RL = lreland.

Westlife - RCA (Rokstone/ Universal)

67 9 10

Etienne Daho & Dani - Virgin (Not Listed)

| 1= Italy HUN = Hungary, NL = Netherlands, N = Norway, P = Portugal, E = Spam, § = Sweden, CH = Switzeriand, UK = United Kingriom.

E]} = RE-ENTRY

O=rmmovms wummﬂm

Fetedtrkx SALES BREAKER +### % %% indicates the single registering the biggest increase in chart points.

The Eurochart Hot 100 Singles is compiled by Music & Media and based on the following national singles sales charta: The Officail Uk Charts Co. (UK); Chart Track (Ireland); Full chartservice by Media Control GmbH 0049-7221-386201 (Germany); SNEF/IFOP Tite-Live (France);
Fimi-Nielsen (Ttaly); Stichting Mega Top 100 (Holland); Stichting Premuvi (Belgium; GLF/IFPI (Sweden); IFPUNielsen Marketing Resoarch (Denmark); VG (Norway); ALEF MB/AFYVE (Spain); YLE 2 Radiomafia/IFPI (Finland); Austria Top 30 (Austria);
Full chart service by Media Cantrol AG 0041-61-2718989 (Switzerland); [PSOS/Mahasz- IFPI (Hungary) IFPI {Czech Republic). © VNU Business Media
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European Top 100 Albums

week 10/02 ©VNU Business Media
% 4242 ARTIST countries —§ =2 ARTIST countries ¥ 2 ARTIST countries
q HE charted | HE harted = § £ & harted
: :% TITLE e ;2% TITLE ceee . 2% TITLE
E 8§ origing label | B 8§ originallabel | £ & £ originallobel
TN Robbie Williams ACHCZ2D.DKEFIN FLEUK GREHUN IRLINLN POLPS. FA Jovanotti ACHI J The Hives UK.IRL
(,\1/' 2 Swing When You're Winning - Chrysalis m 34 » 2 11 Quinto Mondo - Soleluna/Mercury 68 3 ¢ Your Favourite New Band - Poptones
— | |
S~ Anastacia CHCZED.DK.EFINFLFEUK GREHUN.IRLINLN.POLPSWA | E Nomine ACHD “ — Melanie Thornton ACHD
{ ?) 1 12 Freak Of Nature - Epic IZI‘ 35 27« Finsternis - Polydor @ 83 12 Ready To Fly - X-Cell/ Epic
—~ Shakira A.CH.D.DKE.FINFLGRENLN.SWA | Sting ACH.DEFLFHUNIRLINLPOLPWA | Lorie CHEWA
(3) # 18 Laundry Service/Servicio De Lavaderia - Epic/ Columbia 38 3 15 _ All This Time - A&M i @ 73 16 Bras De Toi - EGP/Sony
~ Soundtrack ACHCZEDDKEFINFLFUKGREHUN RLNLNPOLESWA | L5 CHF | Olmo 1
(4 /’ 5 12 The Lord Of The Rings - Reprise 37 2 w0 L5 - Mercury L9 Olmo & Friends - S4/Sony
=\ Enrique Iglesias ACHDDKEFLUKHUNIRLNLPOLP | o Iy Frank Sinatra ACHE.FLGRELPS.WA ‘ (\ Pascal Obispo CH.EWA
(@)61 Escape - Interscope 3} " Romance - Reprise/ Warner Strategic Marketing 12)77 14 Millésime (Live 00/01) - Epic
— I | ~ S
R Nickelback ACHDDKFINFLUKIRLINLNPSWA | 2\ Zucchero CHFLIWA | Operacién Triunfo E
(,E} 7 7 Silver Side Up - Roadrunner @/ 43 22 Shake - Polydor | 73 63 9 Album - Vale Music
S Pink A.CH.D.DK.FIN.FL.UK GRE.IRLINLN.POL WA | Biagio Antonaceci CHI | Blgf NL
@ 8 3 M!ssundaztood - Arista | 40 3 s 9/Nov./2001 - Mercury 74 7 ¢ Blauwe Ruis - EMI
- i
: . Creed LCHDURIRENES Backstreet Boys LRI
Ye¥e¥r et SALES BREAKER Yostryesryr 4l 413 Weathered - Epic 75 6415 Greatest Hits: Chapter One - Jive
PO.D. ACHDDKFINFLEUKIRLINL POLS WA | () Bee Gees ACHD.DKEUKIRLINLWA | Py Travis CH.FUKIRL.N.WA
@ 23 6 gatellite - Atlantic \42/‘ 55 14 Their Greatest Hits - The Record - Polydor m‘ \79/ 86 36 The Invisible Band - Independiente/ Sony m
Linkin Park A CH.CZED DK FIN FL FUK GRE HUN IRL.INLN.POLS.WA ‘ o Anastacia ACHDFLNL | Ich Troje POL
9 ww Hybrid Theory - Warner Bros. ‘\43) 62 5 Not That Kind - Epic T 5013 AD 4 - Izabelin/ Universal
e’

N Westlife ACHD.DKFLUKIRLNLS | ;== Whitney Houston CHE.UK.GREIRLINL | S Club 7 UKIRL
(20)16 14 World Of Our Own - RCA/ Interscope ol (44)65 2 Love, Whitney - Arista 78 78 12 Sunehine - Polydor ]
(= |

Bro'Sis ACHD | /= Garou CHFPOLWA | Soundtrack A.CH.D.FGRE.WA
11 9 3 Never Forget (Where You Come From) - Polydor (45/:‘ 54 2 Seul - Columbia m} 79 ™ 3 Vanilla Sky - Reprise
o Stereophonics UKIRLNL | /o Lara Fabian CHEWA | 2 Gotthard @
\12 11 gast Enough Education To Perform - V2 ‘ @ 59 8 Nuye- Polydor | ”87 3 One Life One Soul - Best Of Ballads - Ariola
B Alicia Keys ACHD.DKEFLFUKIRLINLNPSWA | Diana Krall CHDFINPOLESWA | ) Al Green UK
\@ Lp2s Songs In A Minor - J m\ 47 4 2 The Look Of Love - Verve \m-) v Love - The Essential - Hi
| —
/14\ Boyz IT Men UK | Andrea Bocelli ADFLHUNIRLINLNPOLSWA | Divinus 3
= b/ CLR2 Legacy: The Greatest Hits Collection - Universal 48 « 1 Cieli Di Toscana - Sugar/ Polydor m 9 3 Syucessos Portugueses Em Gregoriano - EMI
Chemical Brothers ACH.CZED EFINFLFUKGRE.IRLINLS.WA Nelly Furtado A.CH.DFLFUKIRLNL Weeping Willows s
15 « Come With Us - Virgin 49 s 31 Whoa, Nelly - Dreamworks m 83 756 Into The Light - Grand Recordings/Virgin
}
Die Toten Hosen ACHD (ﬂ Operacién Triunfo E oA Within Temptation ZLND
16 17« Auswirtsspiel - East West/JKP m) Singles Gala 12 - Vale Music t%) 9 3 Mother Earth - DSFA Records/Zomba
Dido CHFLFUKGREIRLPOLWA | Lighthouse Family CHD.UKIRL | Shaggy AUK
17 s No Angel - Cheeky/Arista E] ‘ @/ 60 13 Whatever Gets You Through The Day - Wild Card/Polydor @100 2 Mr. Lover Lover - The Best Of Part 1 - Virgin
~ Britney Spears ACH.CZED.DEFLEUKGREHUNIRLNLNPOLS WA | o No Doubt ACHDFINUEN | Mare Lavoine FWA
@ 1215 Britney - Jive ‘ (52) 52 7 Rock Steady - Interscope | 86 3 Mare Lavoine - Mercury
~ Kylie Minogue A.CHDEFLUKHUNIRLINLS | Mary J. Blige CHF.UK.IRLNL Soundtrack HUN.POL
(19> 20 20 Pever - Parlophone @ 83 v 2 No More Drama - MCA 87 s Harry Potter And The Philosopher's Stone - Atlantic
- |
Star Academy CHEWA Sophie Ellis-Bextor UKIRL | Jools Holland URIED
20 s s L'Album - Mercury @ 69 9 Read My Lips - Polydor ‘ 88 o213 Small World Big Band - Warner Strategic Marketing
Scooter ACHCZEDFINHUNNS | Florent Pagny CHEWA | Pat Metheny il
21 6 Push The Beat For This Jam - Sheffield Tunes/Edel 85 « 9 2 - Mercury ‘ 89 > Speaking Of Now - Warner Bros.
Laura Pausini CHEFININLSWA | Frank Sinatra ADEURIRL o David Gray 1
\n 22 18 The Best Of Laura Pausini - E Ritorno Da Te - CGD 56 3 1 My Way - The Best Of Vol 1 - Reprise @‘ @ *" White Ladder - ITHT/East West @
Ja Rule CHEUKIRLNL Operacién Triunfo E ATB DEUN
23 17 Pain Is Love - Def Jam ‘ 57 2 Singles Gala 11 - Vale Music 91 s 3 Dedicated - Kontor/Edel
Il
\ Gabrielle DKUKIELNLES | , o Jennifer Lopez CH.DFLFUK.GREIRLNLPOLSWA  ,~ Blue DK FL.UK.IRL
@ 49 14 Dreams Can Come True - GolBeat/ Polydor m‘ @ 7215 510- Epic @ m 88 12 A]] Rise - Innocent/ Virgin
) Sarah Connor ACHDPOL | Aaliyah CHDUKIRLNL o . Chris Rea DXCHILECL
25)51 12 Green Eyed Soul - X-Cell/Epic ‘ 89 w75 Aaliyah - Blackground/Virgin @ 3 The Very Best Of - East West
(‘\ Soundtrack CHDFLFGREPOLWA | @ s s Aerosmith UKLS | — _ Elvis Presley E.GRE.IRLN.P
?j 30 42 76 Fabuleux Destin D'Amelie Poulain - Labels/ Virgin |\ 8 Young Lust - The Anthology - Geffen M 2 The 50 Greatest Love Songs - RCA
~=) Jean-Jacques Goldman CHEWA Various Artists P Right Said Fred 2
27 )36 13 [y Sl Wi | (OB) >
Chansons Pour Les Pieds - Columbia Huwelijk Willem-Alexander - Universal Classics & Jazz FredHead - Kingsize/Hansa
ACHDFLIRLNLS | Dream Theater CH.D.FIN.GREHUNINLSWA | Abba ADI

Enya
28 21 22 ATy Without Rain - WEA

m6232

Six Degrees Of Inner Turbulence - Elektra

The Definitive Collection - Polydor

Frank Sinatra UK.IRL

Operacién Triunfo

Sum 41 CH.FL.UKIRLNL
All Killer No Filler - Island

) 4
@ 42 3 A Fine Romance - The Love Songs Of - Reprise/ Warner Strategic Marketing (6'3/ 5 3 Singles Gala 10 - Vale Music
Leonard Cohen FGRENPOLS | 2\ Madonna A.CH.D.FL.UK.HUN.IRL.NL.POL.WA St. Germain FL.ENL.WA
30 210 Ten New Songs - Columbia \N 57 14 GHV?2 - Maverick / Warner Bros. 98 % 6 Tourist - Blue Note
& == |
23 Yannick Noah CHEWA | /oo De Palmas . CHEWA H-Blockx ACHD
5 9 Yannick Noah - Saint George/Columbia 65)6: 13 Marcher Dans Le Sable - Polydor 99 s 5 Get In The Ring - Hansa
= ,
Pink Floyd A.CH.D.FLUK.GREIRLINLNPOLPSWA | ,~ Jamiroquai CHFLFURIRLWA | /> GNR P
32 215 Echoes - The Best Of - EMI @‘ @ 79 24 A Funk Odyssey - Sony S2 m G-w»' ) B4 Camaralenta - EMI
Staind A.CHD.FLUKIRLINLS.WA | Gordon Haskell UK A= Austria, FL = Flanders, WA= Wallony, CZE = Czech Rebublic, DK = Denmark, FIN = Finland, F = France, D = Germany, IR = Ireland,

33

Break The Cycle - Elektra

2

Harry's Bar - East West

T Italy, HUN = Hungary, NL = Netherlands, N = Norway, P = Portugal, E = Spain, § = Sweden, CH = Swizerland, UK = United Kingdom

= FAST MOVERS "’3. = NEW ENTRY > = RE-ENTRY

#rxseiw# SALES BREAKER ####ww indicates the album registering the biggest increase in chart points.
m IFPI Platinum Europe certification for sales of 1 million units, with multi-platinum titles indicated by a number in the symbol.
The European Top 100 Albums is compiled by Music & Media. All rights reserved. Compiled from the national album sales charts of 18 European territories.
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week 10/02

Top National Sellers

©VNU Business Media

UNITED KINGDOM

GERMANY

FRANCE

ITALY

TW LW SmcLES

TW LW SINGLES

TW LW SINGLES

TW LW SINGLES

1 1 Enrique Iglesias - Hero (Interscope) 1 1 Shakira - Whenever Wherever (Epic) 1 1 Star Academy - Gimme Gimme Gimme (Island) 1 NE Ligabue - Questa E’ La Mia Vita (WEA)
2 NE S Club 7-You (Polydor) 2 2 Pink - Get The Party Started (Ariola) 2 3 M.Lavoine & C.Marocco - J'Ai Tout Oublie (Mercury) 2 NE Linus - Accetta 1l Consiglio...Per Questa Volta(Columbia)
3 NE DB Boulevard - Point Of View (Illustrious/Sony) 3 5 Ben feat. Gim - Engel (Hansa) 3 5 Myléne Farmer & Seal - Les Mots (Polydor) 3 NE Alanis Morissette - Hands Clean (WEA)
4 NE Brandy - What About Us? (EastWest) 4 3 Nickelback - How You Remind Me (Roadrunner/Universal) 4 4 Pascal Obispo - Millésime (Epic) 4 1 Shakira - Whenever Wherever (Epic)
5 3 Pink - Get The Party Started (Arista) 5 9 R.Kelly - The World's Greatest (Jive/Zomba) 5 6 Atomic Kitten - Eternal Flame (Virgin) 5 2 R.Williams & N.Kidman - Somethin’ Stupid (EMI}
6 NE Victoria Beckham - A Mind Of It's Own (Virgin) 6 4 Anastacia - Paid My Dues (Epic) 6 2 Star Academy - La Musique (Island) 6 3 Pink - Get The Party Started (BMG Ricordi)
7 2 No Doubt feat. Bounty Killer - Hey Baby (Interscope) 7 6 Enya-MayltBe (WEA) 7 8 Jennifer Lopez feat. Ja Rule - 'm Real (Epic) 7 4 Jovanotti - Salvami (Merecury)
8 4 Puretone - Addicted To Bass (Gut) 8 10 R.Williams & N.Kidman - Somethin’ Stupid (EMI} 8 10 Alicia Keys- Fallin’ (BMG) 8 7 DB Boulevard - Point Of View (Airplane/WEA)
9 NE Alizee - Moi...Lolita (Polydor) 9 7 Scooter - Ramp! The Logical Song (Edel) 9 13 Various Artists - Cindy (Enzo Music) 9 6 Linkin Park - In The End (WEA)
10 6 JaRule feat. Ashanti Douglas - Always On Time ~(Def Jam) 10 NE Blank & Jones - Desire (Edel) 10 7 L5- Une Etincelle (Mercury) 10 NE Product G &B feat, Carlos Santana - Dirty Dancin'BMG Ricord)
TW LW Aipums TW LW ALBUMS TW LW ALBUMS TW LW ALBUMS
1 1 Enrique Iglesias - Egcape (Interscope) 1 3 Anastacia - Freak Of Nature (Epic) 1 1 Star Academy - L’Album (Island) 1 2 Laura Pausini- The Best Of.. - E Ritorno Da Te (CGD)
2 10 Boyz II Men - Legacy: The Greatest Hits Collection (Universal) 2 2 Shakira - Laundry Service (Epic) 2 4 Jean-Jacques Goldman - Chansons Pour Les Pieds  (Columbia) 2 1 Jovanotti - Il Quinto Mondo (Mercury)
3 2 Stereophonies - Just Encugh Education To Perform (V2) 3 1 Bro'Sis- Never Forget (Where You Come From) (Polydor) 3 6 Yannick Noah - Yannick Noah (Columbia) 3 3 Biagio Antonacci - 9/Nov./2001  (Mercury)
4 6 Robbie Williams - Swing When You're Winning (Chrysalis) 4 4 Die Toten Hosen - Auswirtsspiel(East West) 4 2 L5-L5 (Mercury} 4 4 Zucchero - Shake (Polydor)
5 3 JaRule-PainIs Love (Def Jam) 5 NE P.O.D. - Satellite (East West) 5 7 LaraFabian- Nue (Polydor) 5 9 Robbie Williams - Swing When You're Winning (EMI)
6 9 Frank Sinatra - A Fine Romance - The Love Songs Of (Reprise) 6 5 Robbie Williams - Swing When You're Winning (EMI) 6 3 Dido- No Angel (BMG) 6 5 Olmo -Olmo & Friends (84/Sony)
7 15 Westlife - World Of Our Own (RCA) 7 6 E Nomine - Finsternis (Polydor) 7 5 Florent Pagny -2 (Mercury) 7 7 Anastacia - Freak Of Nature (Epic)
8 14 Kylie Minogue - Fever (Parlophone) 8 7 Nickelback - Silver Side Up (Roadrunner/Universal) 8 8 De Palmas - Marcher Dans Le Sable(Polydor) 8 6 Aerosmith - Young Lust- The Anthology (Universal}
9 11 Dido - No Angel (Cheeky/Arista) 9 8 Pink - M!ssundaztood (Ariola) 9 10 Pascal Obispo - Millésime (Live 00/01}(Epic) 9 NE Pat Metheny - Speaking Of Now (WEA)
10 8 Nickelback - Silver Side Up  {(Roadrunner) 10 9 Soundtrack - The Lord Of The Rings (WEA) 10 9 Lorie - Prés De Toi (EGP/Sony) 10 36 Frank Sinatra - Romance (Warner Strategic Marketing)
SPAIN HOLLAND WALLONY SWEDEN
TW LW SINGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 1 Pink - Get The Party Started (Ariola) 1 1 Shakira - Whenever Wherever (Epic) 1 2 Garou & Celine Dion - Sous Le Vent (Columbia) 1 2 Shakira - Whenever Wherever (Sony)
2 3 Zucchero Fornaciari - Baila (Sexy Thing) (Polydor) 2 2 Marco Borsato & Sita - Lopen Op Het Water (Polydar) 2 3 Pascal Obispo - Millésime (Epic) 2 1 Hakan Hellstrom - Luften Bor I Mina Steg (MNW)
3 5 Hampenberg- Ducktoy (Polydor) 3 3 Within Temptation - Ice Queen (Zomba) 3 7 Pink- Get The Party Started (BMG) 3 3 Markoolio & Excellence - Vi Ska Vinna (Bonnier)
4 2 Chemical Brothers - Star Guitar ~ (Virgin) 4 8 R.Kelly-The World’s Greatest (Jive/Zomba) 4 6 LaraFabian - Immortelle (Polydor) 4 5 Pink - Get The Party Started (BMG)
5 9 Vanessa - Puedo Ser (Jive/Zomba) 5 4 DJ Boozywoozy - Party Affair  (Digidance) 5 1 Star Academy - La Musique (Island) 5 4 Nickelback - How You Remind Me (Roadrunner/Universal)
6 NE La Luna - Here | Am (Vale Music) 6 6 Kate Winslet - What If (EMI) 6 4 Billy Crawford - Trackin’ (V2) 6 6 Britney Spears - Overprotected (Jive/Zomba)
7 4 Operacién Triunfo- Mi Musica Es Tu Voz (Vale Music) 7 5 Pink - Get The Party Started (BMG) 7 5 M.Lavoine & C.Marocco - JAi Tout Qublie (Mercury) 7 10 Peaches- Rosa Helikopter (Bonnier)
8 6 Kylie Minogue - Can't Get You Out Of My Head (EMI) 8 7 Gigi D'Agostino - 'Amour Toujours (Il Fly With You) (Media) 8 14 Charli Bebe - KK.0.Q.Q. (Epic) 8 12 Scooter - Ramp! The Logical Song (Edel)
9 7 Blind Guardian - And Then There Was Silence (Virgin) 9 10 Gordon & Re-Play - Weet Dat Ik Van Je Hou (SML/Seny) 9 10 Afroman - Because I Got High  (Universal) 9 8 Anastacia - Paid My Dues (Sony)
10 12 R.Williams & N.Kidman - Somethin’ Stupid (EMI) 10 12 R.Williams & N.Kidman - Somethin’ Stupid (EMI) 10 8 Johnny Hallyday & Clemence - On A Tous Besoin DAmour (AMC) 10 7 E-Type - Life (Stockholm)
TW LW ALBuMS TW LW ALBums TW LW ALBUMS TW LW ALBUMS
1 NE Operacién Triunfo - Singles Gala 12 (Vale Music) 1 1 Various Artists- Huweljk Willem-Alesander (Universal Classics & Jazz) 1 1 Star Academy - L’Album (Mercury) 1 NE Shakira - Laundry Service (Sony)
2 1 Operacién Triunfo - Singles Gala 11 (Vale Music) 2 5 Shakira - Laundry Service (Epic) 2 2 Lara Fabian - Nue (Polydor) 2 1 Weeping Willows - Into The Light  (Virgin)
3 2 Operacién Triunfo - Singles Gala 10 (Vale Music) 3 2 Blgf- Blauwe Ruis (EMID) 3 4 DePalmas - Marcher Dans Le Sable(Polydor) 3 13 Scooter - Push The Beat For This Jam (Edel)
4 3 Operacién Triunfo - Album  (Vale Music) 4 4 Within Temptation - Mother Earth (Zomba) 4 5 Pascal Obispo - Millésime (Live 00/01) (Epic) 4 7 Dr.Hook - Sharing The Night Together(EMI)
5 5 Shakira-Servicio De Lavaderia/Laundry Service (Columbia) 5 3 Robbie Williams - Swing When You're Winning (EMI) 5 3 Mpyléne Farmer - Les Mots (Polydory 5 2 Nickelback - Silver Side Up {(Roadrunner/Universal}
6 4 Operacién Triunfo - Singles Gala 9 {Vale Music) 6 14 Sexteto Canyengne - Tango Maxima(Bertus) 6 6 Florent Pagny-2 (Mercury) 6 10 Westlife - World Of Our Own (BMG)
7 NE Amaral - Estrella Del Mar (Virgin) 7 6 Enya - A Day Without Rain (Warner) 7 7 Tracy Chapman - Collection (Warner) 7 4 Robbie Williams - Swing When You're Winning (EMI)
8 6 Operacién Triunfo - Singles Gala 8  (Vale Music) 8 12 Soundtrack - The Lord Of The Rings(Warner) 8 21 Garou - Seul (Columbia) 8 46 Frank Sinatra - Romance (Warner Special Marketing)
9 8 Café Quijano - La Taberna De Buda (WEA) 9 9 Jan Keizer - Going Back In Time (Mercury) 9 19 Garou - Seul...Avec Vous (Live)  (Columbia) 9 3 Anastacia - Freak Of Nature (Sony)
10 7 Estopa - Destrangis (Ariola) 10 7 Anastacia - Freak Of Nature (Epic) 10 16 Soundtrack - Le Fabuleux Destin D'AmeliePoulain (LabelsVirginy 10 12 Gary Moore - Walking By Myself - The Best Of The Blue (Virgin)
DENMARK NORWAY FINLAND IRELAND
TW LW SiNGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 1 Shakira- Whenever Wherever (Sony) 1 1 Shakira- Whenever Wherever (Sony) 1 2 Shakira - Whenever Wherever (Sony) 1 NE Six - There's A Whole Lot Of Loving Going On (RCA)
2 5 Al - Caught In The Middle (Sony) 2 2. Scooter - Ramp! The Logical Song (Edel) 2 1 69 Eyes - Dance D’Amour (Poko) 2 1 Enrique Iglesias - Hero (Interscope)
3 2 Pink - Get The Party Started (BMG) 3 3 Pink - Get The Party Started (BMG) 3 4 Kotiteollisuus - Rakastaa/Ei Rakasta (Johanna Kustannus) 3 2 Gigi D’Agostino - La Passion EP  (Iceberg)
4 3 Linkin Park - In The End (Warner) 4 4 Al - Caught In The Middle (Sony) 4 3 Scandinavian Music Group - Kun Tuuli Oli Viilee (BMG) 4 4 Pink - Get The Party Started (Arista)
5 4 Gigi D’Agostino - L'Amour Toujours (T1] Fly With You) (Teeberg) 5 5 Lambretta - Bimbo (Universal) 5 5 Pink - Get The Party Started (BMG) 5 3 Westlife - World Of Our Own (RCA)
6 6 Anastacia - Paid My Dues (Sony) 6 6 No Doubt feat. Bounty Killer - Hey Baby (Universal) 6 8 Kapteeni A-Ni- Tiettyd Tunnelmaa (Wolfram Records) 6 NE S Club 7-You (Polydor)
7 NE Depeche Mode - Goodnight Lovers  (Mute/Playground) 7 NE Alanis Morissette - Hands Clean. (Warner) 7 6 Nightwish - Over The Hills And Far Away (Spinefarm) 7 6 Christina Milian - AM To PM (Def Soul)
8 7 NoDoubt feat. Bounty Killer - Hey Baby (Universal) 8 NE Maria Mena - My Lullaby (Sony) 8 NE Ezkimo - Noin On (BMG) 8 5 Sophie Ellis-Bextor - Murder On The Dancefloor (Polydor)
9 NE P.O.D.- Alive (Warner) 9 10 Nickelback - How You Remind Me (Roadrunner/Universal) 9 11 No Doubt feat. Bounty Killer - Hey Baby (Universal) 9 8 Kate Winslet - What If (Liberty/EMI)
10 NE Musikk - You Can Call Me AT (EMD) 10 7 E-Type - Life (Universal) 10 10 Tulenkantajat - Oodi B-Boylle (Poko) 10 9 Britney Spears - Overprotected (Jive)
TW LW ALBUMS TW LW ALBUMS TW LW Arsums TW LW ALBUMS
1 1 Saybia - The Second You Sleep (EMI-Medley) 1 2 Shakira - Laundry Service (Sony) 1 1 Spede & G. Pula -Aho - Pure Neniads! (EMI) 1 1 Enrique Iglesias - Escape (Interscope)
2 NE Various Artists - Dansk Melodi Grand Prix 2002 (Universal) 2 1 Scooter - Push The Beat For This Jam (Edel) 2 8 Shakira - Laundry Service (Sony) 2 2 Westlife - World Of Our Own (RCA)
3 19 Gabrielle - Dreams Can Come True (Universal) 3 5 Morten Abel - I'll Come Back & Love You Forever (Virgin) 3 2 Soundtrack- The Lord Of The Rings (Warner) 3 4 Stereophonies - Just Enough Education To Perform (V2)
4 3 Anastacia - Freak Of Nature (Sony) 4 3 Secret Garden - Once In A Red Moon (Universal) 4 4 E-Type - Euroforever (Universal) 4 5 ThePogues-The Best Of The Pogues (Warner Stragtegic Merketing)
5 2 Kim Larsen & Kjukken - Sange Fra Gl boken (EMI) 5 8 Kaizers Orchestra - Ompa Til Du ér (Music Producers) 5 9 Chris Rea - The Very Best Of (Warner) 5 13 Frank Sinatra - A Fine Romance - The Love Songs OftWerner Strategye Marketing)
6 5 Nickelback - Silver Side Up  (Roadrunner/Universal) 6 21 Real Group - Allt Det Basta (Virgin) 6 11 Soundtrack - Kuutamolla (BMG) 6 3 Chemical Brothers - Come With Us (Virgin)
7 4 Ljpkin Park - Hybrid Theory (Warner) 7 10 Robbie Williams - Swing When Youre Winning (EMI) 7 7 Pink - Mlssundaztood (BMG) 7 7 Damien Rice-0 (DRM)
8 6 Soundtrack - The Lord Of The Rings (Warner) 8 NE Pink - M!ssundaztood (BMG) 8 3 Charon - Downhearted (Spinefarm) 8 10 Robbie Williams - Swing When You're Winning (Chrysalis)
9 18 Shakira - Laundry Service (Sony) 9 9 Linkin Park - Hybrid Theory (Warner) 9 5 Dream Theater - Six Degrees Of [nner Turbulence {Warner) 9 12 Gabrielle - Dreams Can Come True (Polydor)
10 16 P.O.D.- Satellite (Warner) 10 6 Bonnie Tyler - Greatest Hits (Norske Gram) 10 13 P.O.D. - Satellite (Warner) 10 6 Blue - All Rise (Innocent/Virgin)
SWITZERLAND AUSTRIA PORTUGAL GREECE
TW LW SINGLES TW LW SINGLES TW LW SINGLES TW LW SINGLES
1 1 Shakira - Whenever Wherever (Sony) 1 3 Nickelback - How You Remind Me (Roadrunner/Musica) 1 2 R.Williams & N.Kidman - Somethin’ Stupid (EMI) 1 1 Antonis Remos - Olos O Kosmos Ise Esy (Sony)
2 2 Pink - Get The Party Started (BMG) 2 1 Shakira - Whenever Wherever (Sony) 2 7 Lamb - Gabriel (Universal) 2 2 Shakira - Whenever Wherever (Sony)
3 3 Garou & Celine Dion - Sous Le Vent (Sony) 3 2 Pink- Get The Party Started (BMG) 3 12 Anastacia - Paid My Dues (Sony) 3 3 Anna Russi - I Mousiki Tou Anemou (Sony)
4 7 Nickelback - How You Remind Me (Roadrunner/Musikvertrieb) 4 6 Anastacia - Paid My Dues (Sony) 4 1 Kylie Minogue - Can't Get You Out Of My Head (EMI) 4 4 Kosheen - Catch (BMG)
5 4 Anastacia - Paid My Dues (Sony) 5 5 Kate Winslet - What If (EMI) 5 18 Alicia Keys - Fallin’ (BMG) 5 16 PPK - Resurection (Virgin)
6 5 Billy Crawford - Trackin’ (V2/TBA) 6 7 JanWayne Meets Lena - Total Eclipse O The Heart (Universal) 6 NE Alanis Morissette - Hands Clean (Warner) 6 10 Kotsiras Makheritsas - Efapax (EMD)
7 6 Sarah Connor - From Sarah With Love (Sony) 7 13 Shaggy feat. Prince Mydas - Hope (Universal) 7 17 Dandy Warhols - Bohemian Like You (EMI) 7 NE D. Tsaknis & E. Bitali - Khimonas Gia Dyo (Nitro)
8 9 R.Williams & N.Kidman - Somethin’ Stupid (EMI) 8 8 R.Williams & N.Kidman - Somethin’ Stupid (EMI) 8 15 Nelly Furtado - Turn Off The Light (Universal) 8 7 Sakis Roubas - Disco Girl (EMI)
9 8 Kate Winslet - What If (EMD) 9 4 Scooter - Ramp] The Logical Song (Edel) 9 6 Gabrielle - Out Of Reach (Universal) 9 5 R.Villiams & NKidman - Somethin’ Stupid (EMI)
10 NE Alanis Morissette - Hands Clean (Warner) 10 9 Bro'Sis- IBeliéve (Universal) 10 4 Enrique Iglesias - Hero (Universal) 10 9 De-Javu-ICan't Stop (Warner)
TW LW ALBUMS TW LW ALBUMS TW LW ALBUMS TW LW ALBUMS
1 1 Gotthard - One Life One Soul - Best Of Ballads (BMG} 1 1 Shakira- Laundry Service (Sony) 1 1 Divinus - Sucessos Portugueses Em Gregoriano (EMI) 1 1 Vangelis- Mythodea - 2001 Mars Odysee (Sony)
2 3 Shakira - Laundry Service (Sony) 2 4 Nickelback - Silver Side Up (Roadrunner/Musica) 2 8 GNR - Camaralenta (EMD 2 5 Dream Theater - Six Degrees Of Inner Turbulence (Warner)
3 2 Anastacia - Freak Of Nature (Sony) 3 3 Anastacia - Freak Of Nature (Sony) 3 5 Robbie Williams - Swing When You're Winning (EMD) 3 8 Soundirack - Le Fabuleux Destin D’Amelie Poulain (Virgin)
4 5 Nickelback - Silver Side Up (Roadrunner/Musikvertrieb) 4 5 Pink - M!ssundaztood (BMG) 4 9 Alexandre Pires - E Por Amor (BMG) 4 3 Chemical Brothers - Come With Us (Virgin)
5 4 DJ Antoine - DJ Antoine  (MusikVertrieb) 5 2 Bro'Sis- Never Forget (Where You Co