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WEA Celebrates Starforce
Loch Stresses Need To Push Cassettes

by Mike

Montreux- Three major problems to
which the European record industry
needs to address itself with urgency
were outlined by Siegfried Loch,
president of WEA Europe, when he
opened the three-day WEA Starforce
Roadshow here October 2nd: a pro-
gressive decline in the sales of vinyl
albums; a "distressing" slump in cas-
sette mles in continental Europe at a
time when cassette volume in the USA
and UK was exceeding that of 1p dims;

Hennessey

a dramatic Europe -wide drop in the
number of retail outlets.

Addressing WEA staffmen from
20 countries at the predominantly Eu-
ropean gathering, Loch said that.
thanks to the success of compact disc.
the declining sales of singles and
black Ipls did not hurt the industry as
much m it might have. and the picture
could have been even more favourable
had CD production been able to keep

 continued on page 3

WEA Shironstliew- Ch'ing the opening dinner gala ar the WEA Starmire Road -
show 96, Sire president Somatic stein &A mid WEA haentational chairman
Neoehi Eriegun broke into song with WEA lne recording artist Al le:wean.

German RIAS Changes Playlist
by Machgiel Bakker

Berlin- In an cffon to win back the Chefs von Steen... Christophe Lanz
isteners in the 35-45 age bracket and and loerg Bringemann.
o bring the station in line with Amen- This new music format makes an
an pop radio, the second channel of end to the stream of rumours speculat-

CD's Boost Flagging German Sales
5% Increase In Monetary Value

by Wolfgang Spahr

Dcwite unit sales being down vino- this year, with another four CD plants
ally all areas of the LP. cassette and set to go on stream, with mote to fol..
singles sectors, the German record in- low in 1987.
dustry posted a 5% upturn in CD is the key source of optimism,
tary value in the first half of thismone-year says the association. First half sales of
compared with the 1885 figures. singles in Germany were 15.9 million

And compact disc sales action .s units. down 102%, though mar
the prime reason.CD sales in hernia- single sales remained steady at 7.1

, were up mere 2W% on the million. LPs sales weren't good;
January-lune period of last year. am budget -priced sales down 203% to 7.3
Lording to figures from the German million. and normal -priced product
Photon Association, which represents down 3.7% to 18.2
90% of all domestic sales. Cassese sales were a shade bener,

Aided by CD enthusiasm, the Gen by comparison. Budget caSSetteS Were
man industry has stabilised over the down just 1.9%m 15.5, standard price
past couple of years, mys association tapes down 8.3% to 46 million. And
chairman Friedel Schmidt, also on the CD front, both pop sake and
managing director of Ariola. Shonfall classical give a tmal CD sales figure of
in CD software production will, he 4.6 million units M the first six
predicts, be overcome by the end of months.

Spanish Rock Sponsorship On The Up
Videotaping Attracts Company Support

by Fernando Salawrri

Sponsorship of rock music concens
and festivals in Spain could at last be-
come a growth industry following the
success of Chupete Productions. an
aggressive new company which has
produced the Sun Festival in Ibiza for
the past two years.

For the first event, in 1985, there
was only partial sponsorship. from
SEAT, fora festival bill which includ-
ed Hombres G. Jimmy Page and Chris

he German -based station R1AS has tog about the future of some of ire dee- Squire. But this year Chupete raised
-hanged its playlist system, effectivh jays and the general policy of the sta- back-up money from such major
his week. New programme chief of non. With the new format things firms as Marlboro, Seven Up, Iberia
RIAS 2. Gerd Bcsserer, has installed seemed to have calmed down. Many Airlines and Le Clip -Swiss Quanz
the new system together with his two  continued on page 10 (which also sponsors the Montreux

(..ertSerne.)

hrm bestnaly
The extra sponsorship revenue

enabled Chirp. Productions presi
dent Roger Furter m turn a one -day
festival into a three-day event with the
artist roster including Dr. & The
Medics, Dr. Feelgood, Nina Hagen.

Rebeldes and Meninos Do
Brasil, among a fully international
list.

Says Fiore, "Rock and pop spon-
sorship is still in its infamy in Spain,
but we reckon we've made the big
breakthrough with the Sun Festival.
The reason for the increased sponsor -

IN continued on page 10
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Swiss Radio Band Folds Up
After40 years of success, the SRG Ra-
dio Band O to disband at the end of the
year. But the decision. from the direc-
tor of the Swiss Broadcasting Assn.
(SRG), Andreas Blum, comes as no
rml surprise to insiders.

A two-year experimental period to
try to trim co. and find financial sal-
vatiOn for the band failed. It costs
some S 1.3 million a year to run. The
govemmerresponsorod SRG network
has a total operational budget of ap-
proximately l30 million.

The problems for the Swim
government's stations have inereased
because et the competition from pri-
vate broadcasting, which permits
commercials on a restricted basis.

Now three musical directors and eight
musicians will lose their jobs. The
directors, Hans Moeckel, Cedric Du-
mont and Peter Jacques, have won
wide acclaim for their work. The Syn-
dicate of Swiss Media Workers says
the SRG move is a "confession of cul-
tural bankruptcy"

New Pirate Station
Magazine Launched

A new On publication, "TX Maga-
zine", is being published monthly in
London to provide the fullest possible
information on pirate radio stations
and their programme schedules in
Britain.

Engineering student Steve Ham-
ley, a convert to pirate radio six years
ago, types the 36 -page magazine on
his word processor and delivers it
himself to the printers. He sells it at
just over a pound an issue. He has also
started "TX Voiceband", a 24 -hour
phoneline which gives the latest info,

mation on pirate ums.
Hamley says he started his venture

because he found it frustrating trying
to track down the inevitably irregular
and unpredictable pirate radio broad-
casts. Even those with permanent stu-
dios, he says. are hard to trace because
of frequent raids e,the police 494
Department Of Trade And Industry.

There are said to be arOund 12
smaller "free radio" magazines pub-
lished regionally, but Hantley's is the
first which aims to provide regular
programming material.

Diamond Capital
Presents

Music Awards
The Dronrond Awards Festival, which
will take place for the first time in the
Antwerp Soirtpaleis in Belgium De-
cember 5-6 aims to become one of the
most significa rognt television pram-
mes in the field of modem music.
Each evening M It -monists win
perform two numbers and will be

presented with an award inlaid with
diamonds.

The Festival will be produced &
broadcast by the Belgian B.R.T. tele

m channel and will be promoted
within the code of the BRIX Euro.

on partners and tre channels in
other countries. LIDE and the City 7
group have been appointed as joint no
ganisers. City 7 also coorganises the
annual European Champions' Chem.
pionship, the nrorld's number one in
door tennis tournament which is

broadmst throughout the world by
over fifty television channels.

Says lean -Marie Softie, formerly
employed by An°, and now manager
of the 1.11R -City 7 Group: "The Eu-
ropean Champions' Championship is
considered to be the best organised in
the world by the majority of top tennis
players, and we are convinced we can
do then ame when it cord es to a festival
with music & artists. First reactions to
the festival have been very positive,
Dutch TROS has also guaranteed a na-
tionwide tre broadcast and a number
of well known artists have already
confirmed their participation."

WEA ROADSHOW
continued from page I

pace its demand.
Loch said that global album (Ip,

cassette and CD) mies today could be
J ivided in. three distinct md almost
equaI segments: 421 million in E
rope; 415 million in the USA, 423 mil
bon in the re re of the world. The Euro
pean drop in black 1p salre was only
3%. but Loch said. "my view is that
this percentage will increase."

The growth of the cassette busi-
ness world-wide was such that the
configuration was now the dominant
one among sound carriers. accounting
for 720 million of toed 1p unit sales of
just under 1.3 billion "But we have
seen a declining cassette business in
some of the major continental markets
like France and Germany. This
decline is very distressing and we
must address ourselves to this
problem."

Turning ro the retailing situation,
toteLoc said that all over Europe decline

he retail outlets could be
seen. Ths i a say dangerous de-
velopment. We must really work at in-

creasing the understanding of. and the
relationship with. else retail trade."

Dealing with the CD success sto-
ry, Loch said that the boom had really
only just begun, with sales of 21 mil-
lion units in the US, 17 million in Eu-
rope and 24 million in the rest of the
world. Sales in 1986 would top 120
million.

The advent of WEA's first all -

European Roadshow after the group's
15 years of existence was recognition
of the Pact that Europe was. mom and

more, becoming one big market

MOVING
Media: Major moves at MTV: Sam
Kaiser has been appointed vice presi-
dent of programming; Tom Freston is
president of MTV Network Entertain-
ment; Bob Rogenti becomes head of
MTV network operations
Recording Industry: The Chuck-
sfkld moves from Polydor Int,EM1

and joins WEA Europe as product
manager with an emphasis on the es-

ploitation of the WEA beck catalogue
* Rile Fluegger, formerly a free-
lance promoter, has been appointed
national repertoire manager for
Metronome Hamburg *

CHAIRS

'fending Olt in Me no
at the Music Box opetan
Porten

of his extensor hiropron tour Roil Sumo, stopped
11 London fora short game with presenter Simon

New Dutch Rock Label Founded
by Willem Hoos

Willem Jan van de Watering, for six Carrere product is distributed by
years general manager of the Dutch CNR in the Benelux. Van de Watering
arin of French reconi compony has also set up Artist Merchandng,
Carrere, has set up a new Obel to with m initial deal with Dutch girl
specialise in rock repertoire. He is disco trio Mai Tai, set to lend their
also expanding Mtn merchandising name to cosmetic lines. and her

and book publishing. major Dutch names will follow.
First signing to Touch Down is Centaur Bores, his publishing

Dutch veteran rocker Herman Brood venture, is launched with investment
and his band Wild Romance, with a from CNR president Will van

debut single 'Weep' just out. Other Konen lake Artist Merchandising
names on them ster One Fine Day, a and Career, it will he housed in

new Dutch seven -piece band: new CNR's Weesp headquarters. First
five -strong band The Dante. just out book is 'Children Write For Africa;
with an LP, a classically -slanted girl from an anti -famine campaign mitire
rock team, featured September 19th ed by top Dutch girl singing act the
on a VARA half-hour TV special; the Dolly Dots. Six other breaks are to be
girl duo Bornbitas, formerly with published before the end of the year,
Wild Romance; and soon to be signed including one written and drawn by
O Roberto Jacketti and The Scooters. Herman Brood.

place, although the national charac-
teristics of each country are not being
repressed. Loch said: "Music has no
banners and, hy its nature. travels
faster than any other marketable
product. We have to be ready for this
big European market."

Reviewing WENs performance in
Europe. Loch said that while the over-
all turnover in the market was up by 5
percent. thanks to CD, Me WEA
growth factor had been of the order of
II percent, with a tally of 100 certified

discs (double platinum, platinum,
gold and silver) achieved in the first
nine months of this year.

This success O firstly due to the
repertoire we received from our three
American labels," Loch said, "espe-
cially Warner Bros. Our business with

product from the American compa-
nies has increased by 18 percent over
last year." The UK had also been a
tremendous source of talent over the
past two years.

On the subject of promotion, Loch
sounded a warning, pointing out that
although it was an important element
in marketing, it nes only gond as long
as it helped to build artists and sell
product, "Many come io and ask
for our repertoire free of charge be.
cause they feel they are promoting our
products. 1 do not necessarily believe
this. And we certainly have to charge
dor the use of our repertoire in such
dorms of media as cable television,"
Loch said.

For further details on the WEA
Roadshow, see page 10.
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1 1 . ItLeyucLIZI&Lh heYts - Chrysalis (Hulex) 26 - i° Iii):18Hr:r -irFnIC!A (Hall/Red NetworklAnxious)

2 ° a Tilfilal'euraneirill- t'aig!tol (Warner Broallrving Alma) ® ' if:;(1nl-Blivearlenr eittinrs?Avbnilusio
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(Forever)
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. 4 Rain Or Shine
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1:::1147" l'a+sp Doe* Sven - Dureco (Dutchy/House St Fun)

  Venus32 - " Banarama , London (Island Music/Nada)

8 s
° rileummanaLneague -Virgin (Flyte Tyme Tunes)

33
as

Isn.oTp.eu0A.rmygoNow
Verti (Beadle Music Ltd.)

9 a ' ;ruhcee FroranystHI/L&I-rhe Range - RCA (Copyright Control)
c.) .a :Ike. L. ick,es aonutEtygutslifcm

10 a in InArenanarilret(EFIlird7/Jaaccolbsen Music) 35 as
a

Diamond
ivignif',Call This MusinWEL)

C) Lhoep.F.Ippaicl(ound,todro:Evii2,
Music)

0 0310. ?:).1,1,:lic?..tElz10,1orginC,I,ou: To Me
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0 cup, Fari,Love,,,C.raelli,rFn.Ak.round

Chicago/London (EMI Music)

@ 66 6 Lar-IclisYs grdePlamAore &sic Corp.)
 Sweet Freedom

GO - " Michael McDonald - MCA (Rondor Music/Rod Songs)

14a , You Can Call Me Al
- - Paul Simon - Warner Brothers (Paul Simon)

Love39 2p - Peter Oeteraf  Warner Brothers (Air Bear/Wamer Tamed.)

15 to
7 .1,h(,;(2.1'!RitZ(Z.f!r4.io 40 aa ' 2:nniti'llugwaflaYrR.S. (Illegal Music)

16 la ° IBOdrIiisaGnatrdiTnoer .',NRaevkuee/CUrelleith(Copyrighti Control)
 , Wild Wild LifeAl - . Talking Heads - EMI (Index Music)

17 - a ilv((,°Tluengri-aads (Five Sign/Renegade Music) @ 1:13110° Suburbiapkfiloysa - Parlaphone (Cage Music/10 Music)

18 la a CNeomenjo.leiriblPhonogram (PolyGram Music)
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,CDEL,,t2i.,:vaidc.e.!ri,leTSonet)
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Nobodyows
Kershaw K. MiCA (MCA Music)
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Music) 46 13*(TiornuW12!ICp hA7JobleatenajZ)
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The Sound Of Musik
Falco  Teldec (Bolland/Falkenhorst)

23 . a UnugsPre,°!e4nil(Cobrii'p(Copyright 48 Elilai 2mraesvilITOWn - Scott Bros (Various)

® . 2 PretnndlereG-eRtearlAReecor71:=S(Hynde FIC.R./C1 Sacks) 49 Mallo, Itliaird!floannest- WEA (Jones Music/Warner Bros)

® Heartache All Over The World29 2
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HOT RADIO ADDS
The new hot radio adds on Eure-radio just prior to publication

BOSTON- AMANDA (MCA)
BILLY IDOL- TO BE A LOVER (Chrysalis)
ARETHA FRANKLIN- JUMPIN' JACK FLASH (Arista)
STRANGLERS- ALWAYS THE SUN (Epic)

EUROCLIPS
The most aired music. video clips
throout

toin the week prior
wpbcation. It includes mot, than
50 prOgrammas and other za

ows partly wing vidaOs from 14

an countries.

VIDEO FAVOURITES

Run DMC

iim'Bran
'Weal Male -1.1614M

Communards
Beat Leave Me This Way lump

IME1=11111111
Janet Jackson

When [Think Of You  on..
Hankie Goes To Hollywood

Bare Hornsby &The Range
The Way It -s. Le Lary..

Genesis

In Too Deep -soot
Rory Lena al The News

Stud With you- x. in boot
03441

Forever Live And lie  Leo. vo,
Peter Cetera

Glory Or Lave - Laralyla

Came
Word Op, se,i
Cyndi Leoper

raw

True Colors- n. Lorna/.

11=0:121:1111=
Dion John
Heartache All Ova The World -Klee Lary km
Europe

The Baal Countdown -vin urn

Human League

Human vea

Lionel Richie

Dancing On The Ceiling  uni c.o., An.
Medium
True Blue - xoi anti

Eurythmics

Thorn in My Side  theca haan.
Level 42

Lesions In Love  AWG0

Berlin

Take My Breath Awry-
Fire Star

Find The Time -Roane.

MEDIUM ROTATION

M.C. Miter "C" & N Sam
Holiday Rap - ooenioneoreaimo
Amseuln

Montego Bay  Nodal.),
Billy Joel
A Mauer Of Trust  .uno
Depute Mode

Quention Of Time -

Daryl Hell
Drearntime, mono

Samantha Fun

Da ea De Ta - end

Spandau Bann
Fight For Ournelve,, none
The The

Heartland - Ma, roo

11=1:13:1:11M
Jame. Brown

Oro,
Br

Wenn To Lne  eel.,

TV & Video

Private Spanish TV GUTHRIE'S TWO

Debate Continues NEW PROMOS

Debates are still persisting between
h Spa- h p - h po

of a legislation to regulate pri-
vate television. The month of Septem-
ber saw the opposition accusing the
ruling socialise government of delay-
ing the law and defending the state
no in its own Noyes..

The principle bodies interested in
private channels, namely Televise,
Sogetel and Univision, are nearing
clear of the political debate since they
believe the problem is above all a so-

cial one. According to Javier de Godo,
p d fh pape g p T -
visa, the problem should be tackled
from a technological and social point
of view without regards to politics.

Romualdo de lbledo, managing
director of Grupo 16 (another leading
press body) believes that the freedom
of television should be established as
soon as possible if Spain is not to be
invaded by countless foreign pmgram-

Superchannel Promotes
Dutch 'Cultural Capital'

Amsterdam- At a recent press confer-
ence given by Superchannel and the
City Council of Amsterdam, it was
announced that Superchannel had

agreed to contribute to the Cultural
Capital Calendar in 1987. Each year,
one European city is nominate, 'Cul-
tural Capital' by the EEC to encourage
European artistic activities and Am-
sterdam is the city chosen for 1951.
Since Superchannel pmfespremses that its
aim is to provide the ter English
language television service for Eu-
rope, it is now offering help to local to
and radio programme makers for pro-
motion and coverage events in the

Cultural Capital Calendar.
The cable nelvott will also

produce and transmn commercials

relating to events within the calerNer
and will provide pan-European trans-
mission of selected events.

The Amsterdam cable operator,
KTA, has separately confirmed that
Music Box and Superchannel when it
is launched, will continue to have a
separate 24 -hour channel on the Am-
oerdam cable networks until 1990,

without any payment of carriage kes.
Charles Levinson. joint managing

director of Superchannel/Music Box
commented: "We at Superchannel
strongly believe in the promotion of
European cultural activities and in
publishising each country's nation
culture to all others in the European
eommtunity"

The Avengers- Chrissie Hynde presenting her new bond members in the lidos
of the new single' on, Get Me Wrong: modeled along the popular 0 series, The
Avengers.

MTV Shifts To New Programming
US's MTV has announced major guard of breakin area 'n roll. There's
changes in programming at a time a tremendous hole in the market for a
when the channel is also undergoinga style of music that has been the
significant move in personnel (see bedrock of the industry. We want to
Moving Chairs). Breaking new acts, fill that need." According to Les
together with & stronger emphasis on Garland, senior vice president of
the programming of rock videos arc programming, MTV's rotation list
the main priorities of the 24 -hour should achieve a better balance he -
music channel, which claims that twee, top acts and 'baby acts'.
Me shifts are aimed at satisfying au- A clearer distinction is also sought
dience requirements rather Nan the between MTV and sister station
record labels. VH-I, the former being aimed at a

Sam Kaiser, newly appointed vice rock audience and the latter at AC
president of programming, says that viewers.
the channel should be "on the van

Video News

Aldabra have come up with two new
videos for Gwen Gutluie in conjunc-
tion with No Pictures in the States.
Both 'Close To You' and 'Outside In
The Rain' were directed by Oley Sa-
ssone and produced by David Naylor.
The former was shot at Park Lane
Hotel in London and the latter on
Hampstead Heath, London and both
are primarily performance pieces *
Depeehe Mode have had their new

single, 'But Not Tonight' directed by
Tamra Davis and produced by David
Naylor. It is a mixture of projection
and performance, seemingly shot with
an interesting and complicated new
technique H A videoo Ricky's
Hang Bang Bang' was shot on loca-
tion in London, directed by Bernard
Rose and produced by Anya Camilleri
* Vivid's Andy Morahan has

directed the new clip to accompany
Owen Paul, 'Pleased To Meet You
Produced by Richard Bell it was shot
in a London studio and is a serf°,
mance clip* The same director and
producer are also currently working
on a clip to Kissing The Pink's
'Never Too Late, filmed on location
in Sussex, England and one for
General Public entitled 'Too Much
Or Nothing' * Also at Vivid, Tony
an den Ende has produced a porter

mance video to The Mission's 'Stay
With Me', produced by Alex Johnson
* Terry Bulley is about to shoot a
clip to Billy Ocean's 'Love Is

Forever. It is to be a performance
piece produced by Richard Bell *

At Fugitive, Andy Wilson and
Hoy Moon are producing and direct-
ing a promo for Boris Gardiner's
'You're Everything To Me', shot on lo-
cation in Brighton * Funk disco
singer O'chi Brown's new song 7
Hearts Boating As l' has a clip to ac-
company it whieb was shot in a Lon-
don studio, directed by Simon Milne
and produced by Roger Hunt *

Watch out for the brand new video
to the Pretenders' Don't Get Me
Wrong, a typical action packed

Avenger mini story also featuring Pir
die and John Steel of the Avengers *
Paul Young has just wrapped a clip

to the debut single (Wonderland) from
his forthcoming album: directed by
Nick Morris for MGMM produc-
tions, it was shot in London and
produced by Fiona O'Mahoney *

Production companies are welcome to
submit information on courant
projects. Please send material to:

Cathy Inglis, Studhouderskade 35.

1071 ZD Amsterdam, Holland
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