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WEA Celebrates Starforce

Loch Stresses Need To Push Cassettes
by Mike Hennessey

Montreux- Three major problems to
which the European record industry
needs 1o address itself with urgency
were outlined by Siegfried Loch,
president of WEA Europe, when he
opened the three-day WEA Starforce
Roadshow here October 2nd: a pro-
gressive decline in the sales of vinyl
albums; a “distressing” slump in cas-
sette sales in continental Europe at a
time when cassette volume in the USA
and UK was exceeding that of Ip discs;

a dramatic Europe-wide drop in the
number of retail outlets.

Addressing WEA staffmen from
20 countries at the predominantly Eu-
ropean gathering, Loch said that,
thanks to the success of compact disc,
the declining sales of singles and
black Ip’s did not hurt the industry as
much as it might have, and the picture
could have been even more favourable
had CD production been able to keep

W continued on page 3

WEA Starmakers- During the opening dinner gala at the WEA Starforce Road-
show '86, Sire president Seymour Stein (left) and WEA International chairman
Nesuhi Eriegun broke into song with WEA Ini. recording artist Al Jarreau

German RIAS Changes Playlist

by Machgicl Bakker

Berlin- In an effort to win back the
listeners in the 35-45 age bracket and
10 bring the station in line with Ameri-
can pop radio, the second channel of
the German-based station RIAS has
changed its playlist system, effective
this week. New programme chief of
RIAS 2, Gerd Besserer, has installed
the new system together with his two

“Chefs von Dienst’, Christophe Lanz

and Joerg Brueggemann
This new music format makes an
end to the stream of rumours speculat-
ing about the future of some of its dee-
jays and the general policy of the sta-
tion. With the new format things
seemed 10 have calmed down. Many
® continued on page 10
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CD’s Boost Flagging German Sales
5% Increase In Monetary Value
by Wolfgang Spahr

Despite unit sales being down in virtu-
ally all areas of the LP, cassette and
singles sectors, the German record in-
dustry posted a 5% upturn in mone-
tary value in the first half of this year
compared with the 1985 figures.

And compact disc sales action was
the prime reason. CD sales in Germa-
ny were up some 200% on the
January-June period of last year, ac-
cording to figures from the German
Phono Association, which represents
99% of all domestic sales.

Aided by CD enthusiasm, the Ger.
man industry has stabilised over the
past couple of years, says association
chairman  Friedel Schmidi, also
managing director of Ariola. Shortfall
in CD software production will. he
predicts, be overcome by the end of

this year, with another four CD plants
set 10 go on stream, with more 1o fol-
Tow in 1987.

CD is the key source of optimism,
says the association. First half sales of
singles in Germany were 15.9 million
units, down 10.2%, though maxi-
single sales remained sicady at 7.1
million. LPs sales weren't good;
budget-priced sales down 20.7% t0 7.3
million, and normal-priced product
down 37% to 18.2 million.

Cassette sales were a shade better,
by comparison. Budget cassettes were
downjust 1.9% 10 15.5, standard price
tapes down 8.3% 0 4.4 million. And
on the CD front, both pop sales and
classical give a total CD sales figure of
46 million units in the first six
months.

Spanish Rock Sponsorship On The Up
Videotaping Attracts Company Support

by Fernando Salaverri

Sponsorship of rock music concerts
and festivals in Spain could at last be-
come a growth industry following the
success of Chupete Productions, an
aggressive new company which has
produced the Sun Festival in Ibiza for
the past two years.

For the first event, in 1985, there
was only partial sponsorship, from
SEAT, for a festival bill which includ-
ed Hombres G. Jimmy Page and Chris
Squire. But this year Chupete raised
back-up money from such major
firms as Marlboro, Seven Up, Iberia
Airlines and Le Clip-Swiss Quartz
(which also sponsors the Montreux

(advertisement)

Jazz Festival)
The extra sponsorship revenue
enabled Chupete Productions presi-
dent Roger Furrer to turn a one-day
festival into a three-day event, with the
artistroster including Dr. & The
Medics. Dr. Feelgood, Nina Hagen,
Amazulu, Rebeldes and Meninos Do
Brasil, among a fully international

list
Says Furrer: “Rock and pop spon-
sorship is still in its infancy in Spain,
but we reckon we've made the big
breakihrough with the Sun Festival.
The reason for the increased sponsor-
W continued on page 10
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ALBUM - CASSETTE - CD

INCLUDES “DON’T GET ME WRONG”
Ry PRODUCED BY BOB CLEARMOUNTAIN & JIMMY IOVINE

AREALRECORDING Wea RECORDS LTD.

Swiss Radio Band Folds Up

by Pierre Haesler

After 40 years of success, the SRG Ra-
dio Band is to disband at the end of the
year. But the decision, from the direc-
for of the Swiss Broadcasting Assn
(SRG), Andreas Blum, comes as no
real surprise to insiders.

A two-year experimental period to
ry to trim costs and find financial sal-
vation for the band failed. It costs
some $ 1.5 million a year to run. The
government-sponsored SRG network
has a total operational budget of ap-
proximately $ 30 million

The problems for the Swiss
government's stations have increased
because of the competition from pri-
vale broadcasting, which permits
commercials on a restricted basis.
Now three musical directors and eight
musicians will lose their jobs. The
directors, Hans Moeckel, Cedric Du-
mont and Peter Jacques, have won
wide acclaim for their work. The Syn-
dicate of Swiss Media Workers says
the SRG move is a “confession of cul-
tural bankrupicy.”

New Pirate Station
Magazine Launched

by Peter Jones

A new fan publication, “TX Maga-
is being published monthly in
London to provide the fullest possible
information on pirate radio stations
and their programme schedules in
Britain.

Engineering student Steve Ham
ley, a convert to pirate radio six years
ago, types the 36-page magazine on
his word processor and delivers it
himself (o the printers. He sells it at
just over a pound an issue. He has also
started “TX Voiceband™, a 24-hour
phoneline which gives the latest infor

mation on pirate stations.

Hamley says he started his venture
because he found it frustrating trying
to track down the inevitably irregular
and unpredictable pirate radio broad-
casts. Even those with permanent stu-
dios, he says, are hard 1o trace because
of frequent raids by the police and
Departiment Of Trade And Industry

There are said 10 be around [2
smaller “free radio” magazines pub-
lished regionally, but Hamley’s is the
first which aims 0 provide regular
programming material

Diamond Capital
Presents
Music Awards

The Diamond Awards Festival, which
will take place for the first time in the
Antwerp Sportpaleis in Belgium De-
cember 5-6 aims to become one of the
most significant television program
mes in the field of modern music
Each evening 14 top-artisis will
perform two numbers and will be
presented with an award inlaid with
diamonds.

The Festival will be produced &
broadcast by the Belgian B.RT. tele-
vision channel and will be promoted
within the circle of the B.RTs Euro
vision partners and Lv. channels in
other countries. 1.D.P. and the City 7
group have been appointed as joint or-
ganisers. City 7 also co-organises the
annual European Champions’ Cham
pionship, the world’s number one in
door tennis tournament  which is
broadcast throughout the world by
over fifty television channels.

Says Jean-Marie Sohie, formerly
employed by Ariola and now
of the [.D.P-City 7 Group:
ropean Champions’ Championship is
considered to be the best organised in
the world by the majority of top tennis
players, and we are convinced we can
dothe same when it comes to a festival
with music & artists. First reactions o
the festival have been very positive,
Dutch TROS has also guaranteed a na-
tionwide t.v. broadcast and a number
of well known artists have already
confirmed their participation.
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WEA ROADSHOW
continued from page |
pace its demand.

Loch said that global album (Ip,
cassette and CD) sales today could be
divided into three distinet and almost
equal segments: 421 million in Eu-
rope; 415 million in the USA, 423 mil-
lion in the rest of the world. The Euro
pean drop in black Ip sales was only
3%. but Loch said, “my view is that
this percentage will increase.”

The growth of the cassette busi
ness world-wide was such that the
configuration was now the dominant
one among sound carriers, accounting
for 720 million of total Ip unit sales of
just under 1.3 billion. "But we have
seen a declining cassette business in
some of the major continental markets
like France and Germany. This
decline is very distressing and we
must address
problem .

Turning to the retailing situation,
Loch said that all over Europe decline
in the number of retail outlets could be
seen. “This is a very dangerous de
velopment. We must really work at in
creasing the understanding of, and the
relationship with, the retail trade.

Dealing with the CD success sto-
ry. Loch said that the boom had really
only just begun, with sales of 21 mil
lion units in the US, 17 million in Eu
rope and 24 million in the rest of the
world. Sales in 1986 would top 120
million

The advent of WEAS first all
European Roadshow after the group's
15 years of existence was recognition
of the fact that Europe was, more and
more, becoming one big market

ourselves to  this

Media: Major moves at MTV: Sam
Kaiser has been appointed vice presi
dent of programming; Tom Freston is
president of MTV Network Entertain
ment; Bob Roganti becomes head of
MTV network operations %

Recording Industry: Tim Chuck-
sfield moves from Polydor Int./EMI

and joins WEA Europe as product
manager with an emphasis on the ex
ploitation of the WEA back catalogue
% Rita Fluegger, formerly a free-
lance promoter, has been appointed
national  repertoire  manager  for
Metronome Hamburg %

-

4 t
Heading OIf- In the middle of his extensive European tour Rod Stewart stopped
at the Music Box operations in London for a short game with presenter S

Porter.

New Dutch Rock Label Founded

by Willem Hoos

Willem Jan van de Wetering, for six
years general manager of the Dutch
arm of French record company
Carrere, has set up a new label 10
specialise in rock repertoire. He is
also expanding into merchandising
and book publishing,

First signing to Touch Down is
Dutch veteran rocker Herman Brood
and his band Wild Romance, with a
debut single ‘Weep' just out. Other
names on the roster: One Fine Day, a
new Dutch seven-picce band; new
five-strong band The Dame, just out
with an LP, a classically-slanted girl
vock team, featured September 29th
on a VARA half-hour TV special; the
girl duo Bombitas, formerly with
Wild Romance; and soon o be signed
is Roberto Jacketti and The Scooters.

Carrere product is distributed by
CNR inthe Benelux. Van de Wetering
has also set up Artist Merchandising,
with an initial deal with Dutch girl
disco trio Mai Tai, set to lend their
name 1o cosmetic lines. and other
major Dutch names will follow

Centaur Books, his publishing
venture, is launched with investment
from CNR president Willem van
Kooten. Like Artist Merchandising
and Carrere, it will be housed in
CNR's Weesp headquarters. First
book is "Children Write For Africa’
from an anti-famine campaign initiat-
ed by top Dutch girl singing act the
Dolly Dots. Six other books are 10 be
published before the end of the year,
including one writien and drawn by
Herman Brood

place, although the national charac
teristics of each country are not being
repressed. Loch said: “Music has no
barriers and, by its natre, travels
faster than any other marketable
product. We have to be ready for this
big European market"

Reviewing WEA' performance in
Europe, Loch said that while the over-
all turnover in the market was up by 5
percent, thanks to CD, the WEA
growth factor had been of the order of
1l percent, with a ally of 100 certified
discs (double platinum, platinum,
gold and silver) achieved in the first
nine months of this year

“This success is firstly due to the
repertoire we received from our three
American labels,” Loch said, “espe-
cially Warner Bros. Our business with

product from the American compa-
nies has increased by I8 percent over
last year”” The UK had also been a
tremendous source of talent over the
past two years

On the subject of promotion, Loch
sounded a warning, pointing out that
although it was an important element
in marketing, it was only good as long
as it helped to build artists and sell
*Many come « us and ask
for our repertoire free of charge be.
cause they feel they are promoting our
products. [ do not necessarily believe
this. And we certainly have to charge
for the use of our repertoire in such
forms of media as cable television
Loch said

For further details on the WEA
Roadshow, see page 10.
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EUROCLIPS

The most aired music video clips
throughout Europe in the week prior
1o publication. It includes more than
50 video-tv programmes and other tv
shows partly using videos from 14
European countries.

VIDE® FAVOURITES

Run DMC

Walk This Way - Pt Vison

Tina Turner

Typical Male - Mot

Communards

Don't Leave Me This Way - up Producions

VIDEO HITS

Janet Jackson

‘When | Think Of You - Nurate Fims
Frankie Goes To Hollywood
Rage Hard - P Weisnd s
Bruce Hornsby & The Range
The Way s - . L iy A
Genesis

In Too Deep - MG
Huey Lewis & The News
Stuck With You - N Lee Ly As.
OM.D.

Forever Live And Die - Libman Moore
Peter Cetera

Glory Of Love - Lincigh

Cameo

Word Up - Suwn Aris
Cyndi Lauper
True Colors - . LeeLay As

Elton John
Hearache All Over The World - . Lee Ly
Europe
“The Final Countdown - Nt ises
Human League
Human - vivd
Lionel Richie
Dancing On The Ceiling - s Godwin & Ass
Madonna
“True Blue - ot e
Eurythmics
"Thorn In My Sid - The 0 Fcory
ol 42

Lessons In Love - awGo

Berlin 7

Take My Breath Awy - ot et

Five Star

Find The Time - Fugitive Films
MEDIUM ROTATION
M.C. Miker "G" & DI Sven

Holiday Rap - Ame P conior)

Amazulu
Montego Bay - 4 il
Billy Joel

A Matter O Trust - ot s
Depeche Mode
A Question Of Time - Vi Lt
Daryl Hall

Dreamtime - MGMM

Samantha Fox

Do Y Do Ya- i

Spandau Balle

Fight For Ourselves - aptve Fims
The The

Heartland - Acbrey Powe Prod

James Brown
Gravity - Nvlised

‘Who Wants To Live - Queen Productions




