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Spanish Copyright New Swedish Radio Frequencies
Create 'Fourth' Channel

by Cathy Inglis
A new ruling by the Swedish quencies - creating what will in

The long running dispute over pay 25% less than the present government grams the country's time amount to a `fourth' goy -
authors' copyrights and per- level and the third 10% more. 24 local radio stations new Ere- eminent owned channel along -
forming rights payments in side the three channels of the
Spain was settled at a meeting national radio Sveriges Riksra-
last week. - '1,-,1 va.,:441A-,1(aLtii::: dio (SR). Five of the new fre-

SOAR (General Authors' quencies will be operational on
Society) and AFYVE (Also ht., _

November IL others will Mart
non Of Record & Video Edi- radio situation m y i on around April 1988, and the re-
tell) have been battling for three n comparable to the Italian chaos two years ago. The el mainder will be allocated their
months after a 30 -year -old of the airwaves has seen a very fast growth of private frequencies by 1989.
agreement was broken in the ns, all fighting for their respective audiences. Not all Ger Until now, Stockholm's lo -
summer when radio stations re- ord executives are happy with these fast developments and cal station, Radio Stockholm,
fused to pay 3.75% of their total bate the huge loss in singles sales to the overexposure I was the only local radio to have
advertising incomes for authors ords on the German airwaves. The privates, however, are In its own frequency, though with a
copyrights and 2% for the use of r g back and can cite examples of records being broken on th transmitter of only 900 watts.
their work on the air. As a result lions; they put the blame back on the industry, accusing the This will however increase to
of the disagreement, record inadequate marketing strategies. M&M reveals how the bat

M continued on page 3
companies sto sending ial If on Germany plus all the late

samples of their newpped releases to wit land and Austria in pages 8-1

the radio stations who -refused to
pay. Among these were the four
most important private net-
works in Spain: SER; COPE;
Aileen 3; and RAID.

Last week's meeting agreed
that radio stations would be Philippe Crocq
grouped into three categories Paris - MIDEM's organisers on this time last year, with in -
according to how much music are pitching for record atten- creased- representation from
they play. The first group is dances at next January's trade Spain, Scandinavia, West Ger-
made up of stations with under show, with CD Video likely to many and, most importantly,
30% music programming; the be the centre of interest. The the US. MIDEM's policy of en -
second are radios with 30-70% event coincides wiht the French uraging smaller companies to
music programming; and the launch of CDV hardware from share stand space also seems to
third consists of stations which companies like Sony, Philips be paying off again, with new
exceed 70% music program- and JVC, supported by a soft- bookings for stands represent-
ming. Only the middle group ware catalogue of around 300 ing West German music pub -
will pay the present tariff PolyGram titles in 12cm and lishers, French independent Is -
(3.75% and 2%). Under the new 20cm formats. bets and Spanish producers.
agreement, the first group will Stand bookings are 40% up continued on page 3

Dispute Settled
by Jose Ramon Pardo

MIDEM - Bookings
Up For 1988

Good Work - Mier Jagger rereires a gold-
en record foraales of ow, 250000 ropier of
his first solo LP 'She's The Bass'in Germa-
ny from CBS Biracial' forts Marketing,
Heinz Canibol (nee to Jagged. Also pic-
tured are CBS Frankfurt's eremites Her-
bert Iblindjo and Bettina Clock.

COMING SOON.,.
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NEWS

BBC Shake -up
by Nick

Loudon - The BBC is to under-
go the biggest shake up in its
history as the embattled corpo-
ration responds to government
urgings and the pressures of an
increasingly diverse, deregulat-
ed and competitive broadcast
environment.

Unveiling his five year plan
for the BBC last month, Direc-
tor General Michael Checkland
promised a leaner and fitter or-
ganisation giving license payers
better value for their money.
The wage bill will be slashed
and jobs may go. The marketing
arm of the corporation, BBC
Enterprises, is likely to be float-
ed as a public company, with the
aim of increasing its turnover to
£200 million by 1991.

Major changes are planned
for RAC Radio, with Radios I

Robertshaw

and 2 airing less pop music and
devoting extra airtime to public
service, documentaries and dra-
mas. All four national networks
will be shifted onto VHF, and
two new networks will be creat-
ed to carry sport, education and
similar material.

The plans have already pro-
voked criticism; some old radio
hands see the decision to go to
VHF only as ill-advised, and
many staffers believe the wage
squeeze, combined with a pro-
posed major shift to buying in
independently produced tv pro-
grammes, is bound to lead to
redundancies. Around £25 mil-
lion a year will be spent on in-
dependent material between
now and 1990 and thereafter the
proportion may rise to one
quarter of all BBC tv output.

Ready For Fleddir  SIM Songs UK Managing Throwr Hnha, Ilcew celebnv
signing of Freddie McGregor atfil on a worldwide publishing deal.

BPI  "Home Taping Not Fair"
by Peter Jones

London - The BPI (British sponse to the Consumers' As -
Phonographic Industry) has sociation which, as the first in -
made a strongly worded re- dependent group to enter the

home taping levy controversy,
had declared: "We don't con-
sider technical spoilers (such as
Copycode) or blanket tams
should be imposed on bona fide
consumers of pm -recorded
music."

Now John Deacon, BPI Di-
rector General, has hit back
saying home taping cannot be
regarded as "fair use" copying.
The government White Paper
emphasizes, he says, that in-
dividuals are not entitled to
copy protected works. "A blank
tape levy provides the best solu-
tion to the problem in respect of
analogue technology," he says,
adding that 61% of tape recorder
owners are now in favour of the
idea of a levy.

MUSIC & MEDIA - November 7, 1987

In Memoriam
We regret to announce the
death of 30 -year -old Ricar-
do Blunck, Managing Di-
rector of Chrysalis Records
Germany, in an accident on
October 24 in Munich.

Mike Allen (Chrysalis Re-
cords International Direc-
tor) said, "Ricardo had
abundant talent, unwavering
determination, and a shin-
ing career ahead of him. His
contribution to Chrysalis'
success in Germany was im-
measurable. He will be
sorely missed both as
friend and colleague by all
of us at Chrysalis".

MOVING
Media: Michel Polac is to pre-
sent 'Champs Libres, a new tv
programme an MO in France.
Polac formerly hosted 'Omit De
Reponse' on TF1 * Tessa
Watts has left MTV Europe
where she was Director Of
Programming. Liz Nealon, Ex-
ecutive Producer, will now be in
charge of programming and
production for MTV * Wern-
er E. Klatten, is to become MD
of Germany's SAT 1 tv channel
starting January '88 * Peter
Schiwy becomes head of NDR
radio and tv in Hamburg. Shiwy
was formerly chief of radio and
tv at Rim in Berlin * Rob
Stenders, formerly presenter of
Dutch VARA radio's 'Verruk-
kelijke 15' is to replace Adam
Curry as DJ on Veronica's 'Cur-
ry & Van Ink& programme.
Pieter Jan Hagens will become

kelijke 15' and Angeligue
Stein, who formerly presented
the programme 'Mmiek In De
Nacht' with Menders will con-
tinue on her own.
Industry: Bruce Mackenzie,
MD of PolyGram Records Aus-
tralia since 1983, has been ap-
pointed Senior VP, Regional
Operations of PolyGram Inter-
national * Jaap Hoitingh,
ex -Marketing Manager WEA
Records Holland, will join the
new independent firm Europe
Optical Disc as Marketing Di-
rector from the end of Decem-
ber * Dave Robinson resigns
as MD of Stiff Records. Jill
Sinclair now continues as sole
MD * David Simone, ex MD
Phonogram UK has joined
MCA Music Entertainment,
reporting directly to Irving
Azoff, the company's Interna-

the new presenter of Werruk- tional President *

CHAIRS

Record Dutch Sales
by Willem Hans

Amsterdam - The Dutch music million in 1985 to £43.8 million
industry is heading for record last year and £367 million in
earnings this year. Figures re- the first half of this year alone,
leased by trade group NVPI representing around 40% of
show January -June sales were overall industry revenue.
worth Dfl 303 million (approx.
£90 million). With second half MIDEM
sales traditionally stronger, to-
tal 1967 turnover is confidently
expected to top the Dfl 600 mil-
lion mark for the fast time.

Earnings have been rising
steadily since 1984, thanks
mainly to CD, reaching £160
million in 1985 and £169 million
last year. At the same time, CD
turnover has risen from £19.5

New Labels
Amsterdam - Enigma Europe,
whose headquarters are in Am-
sterdam, has launched two new
labels, Intima Records and Syn-
thicide Records. The first label
will cater to the growing jazz/
fusion market spearheaded by
the signing of the legendary
trumpeter Maynard Ferguson;
other major new signings in-
clude Bob Thompson, Fattburg-
er and Richard Elliot. Synthi-
cide RecOrds will be mainly in-
volved with disco/dance pro-
duct and the first release is the
female duo Bardeux with the
single Three Time lover.

continued from page

1987's strong showing by CD
manurecturers will be repeated
with capacity now on top of de-
mand and competition for ord-
ers becoming fierce. MIDEM
estimates about half the world's
60 or more major CD makers
will be in the Cannes Palais des
Congres, among them MPO,
Koch, Nimbus, Distec and ICM,
while Philips/PDO plans on -
stand demos of CDV in action.

'FOURTH' CHANNEL
continued from page I

60.000 watts on November 11.
Harold Norbelie, Station Mana-
ger at Radio Stockholm says he
is delighted with the improve-
ments this will bring to radio in
Sweden, but points out one
major disadvantage. "New fre-
quencies obviously mean we
will be in a position to increase
our broadcasting hours, but as
we won't be receiving any extra
funds, it will be very difficult to
implement a substantial in -
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TITLE/lls" ARTIST -ORIGINAL LABEL - (PUBLISHER)

TITLE

°3" ARTIST -ORIGINAL LABEL -(PUBLISHER)

1 ' ° Pi iariflo Jackson- Epic (Milan Music) 26 19 ,9 IDtaises .VCBta(Mvae t Music)

2 , 9

You Win Again
Bee Gees  Warner Brothers (Gibb Brothers/Chappell)

27  Let's Work
Mick Jagger  CBS (RCA Music)

0 3 3

Faith
Michael - Epic (Morrison Leahy Music) 28 - ' rrnrp4ATD/;nYscguurmeo...1,1

4 IRicei:rzi ey0oRncrA1Gonna ?try! ,Itiiro)Up 29 Boys
Sabrina - Five Records (Candle 5/134's Gang Musics

Come On, Let's Go
Los Lobos - London (TRO-Esser Music) C) ' ' . %Slenjoeudncil - Polydor (EMI Music)

Disguise!rlieli:pri,tn9s.

31 ss s

Hake Dense
Raft - Polydor (HEN Music)0 , L, Littleeo Lies

Warner Brothers (Fleetwood Mac Music)
, You Make Me Love You
il Roger Hodgson . A&M (Unichord Music)

Ferry-Virgin(Vi nhVarner Brothers)
C..) The Right Stuf fro 33  9 Full Metal Jacket

Abgal Mead 651051GaddingWaner BahenMsmerB105445Musici

9 5 7
Causing A Commotion
Madonna- Sire (NB/Bleu DisguerWebo Girl) 34 ,9 - I Don't Want To Be A Hero

Johnny Hates Joss- Virgin (Copyright Control)

@ " ' Was ittiZes -DEO nnt=A Music) 35 ,, 9

we Over
Level 42 - Pelydor (Level 42/Chappell/Island)

11 " " rfor-drierlf rRoni-rilofer Music)
10201' Barcelona

Perlieorcunryak Montserrel Cabelle -Fohdor (Mercury Songs)

12 ,, . La Bamba
Los Lobos - London (Carlin Music Corp.) 37 " 3

EverlastingnIra.
rg iRiLs?nglons)

@ 3' 3

Rente
Shop Boys - Parlophone (Cage Music/10 Music) -

Rain In The Summertime38 ,
The Alarm - I.R.S. (illegal Music)

0 ,0 ii?anncyceTreLnttiterbSilectro....
S TerencaNirgin)

33 3 We'll Be Together
Sting  ABM (Magnetic/Regattafillegel)

15 ,, .
Maybe Tomorrow
UB 40- Dep Int. (Jobete/New Cleims8RV) 40 El* MercuryNeed

Wuu Tonight
1 k)

16 9 , g: inill ceh a rd -EMIieilearner Brothers Music)
41 IC* System 01 Survival

Earth, Wind & FIR - CBS (Sputnik Adventure/Whtte)

0 33 3 revTeklirn'diesr -*Motown (Jobete/Black Bull Music)
FrcTriTiiite,sezi:11:;mebody42 Ei* rstiezer

Beethoven (I Love 'lb Listen To)
18 s-

Eurythmics  RCA (RCA Music) 43 LI* gl'ivMeed ya:lie nTn fleer TimeWarner- I;DCfA rprirgr C o n I ro I)0 Got My !LI nn d. DS.:1,00,,,n.yv 44 .9 ,
Dinner With

Summer it rneG,!137thrrs 14/1/Geffen/Rutlend Road)

01) 42 2 reveleir,rmvood  Island (Warner Brothers/Rondo) 45 a 3 rill°yZjoll-diCrjelis (Planetary Nom)

Who's That Girl21 991,46Madonna- Sire (WINBlue Disquefetsbo Girl)
What Have I Done To Deserve This?

,, " Pei See eye as Diary Sprithred  Pettithirt 86CagallACk a.

22 .9 9
Just Like Heaven
The Cure- Fiction/Potydot (APB Music) 47 El* :Twit i!,E fPral,...... soni,m.e.)

23 ,9 .
Love In The First Degree
Bananarama - London (In A 13unchrW.B./All Boys)

48 4E1 The Real

24 ,, '1A;I'ice .Veith,t (,YooM11, nirold LoveLove49 . ' 111.1..1.1CejJ - Bet Jam/CBS (Island Music)

25 22 2

Unchain My Heart
Joe Cocker  Capitol (Teepee Music)

50 E1* The Circus
Erasure - Mute (Sons  Musical Moments)

This week's most played records on European radio
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CNCL Faces Increasing Fire
Paris- The French media regu-
latory organisation, the CNCL
National Commission For
Communication & Freedom),
is coming under increasing fire
from those in radio, television,
and press. The latest attacks are
delivered by the French daily,
La Liberation, who directly ac-
cuses certain members of the
Commission of, -acting suspi-
ciously" and of mishandling the
new broadcasting authorisations
for FM radios in Paris.' The
newspaper Barnes two mem-
bers, Yves Rocca and Michel
Droit, as having received fav-
ours from certain radios.

The dispute between the

FMs and the CNCL arose in the
summer when Larsen FM (an
ousted private station) laid char-
ges against Radio Courtoisie
who were granted a frequency.
An inquiry has now been set up
to study the allegations of ir-
regularities by the CNCL. So
far one CNCL advisor, Pascal
Vallery Radot, has been sus-
pended on suspicion of receiv-
ing gifts fmm certain radios.

The reputation of the CNCL
has been under question for
some time, but the latest dis-
putes with Parisian private ra-
dios has intensified its lack of
respect amongst media circles.

RADIO 11N-73,
a AP

by Cathy Inglis

Rumours have it that Ger-
man state radio NDR is to
start a fourth channel. This
would either take the form of a
talk channel with commer-
cials or a music channel with
little talk and no commercials.

French network Europe 2
is launching a big promotion
campaign as time is running
out for the station to get its
feet firmly on the ground be-
fore ii.. temporary licence

runs out on January I. The
station seems to be talking to
Hit FM and Electric FM
about the possibilities of shar-
ing frequencies. The cam-
paign culminates with three
lucky winners receiving re-
turn tickets to Australia Be see
Michael Jackson in concert
down under. Runners-up will
get 30 Jackson CDs donated
by CBS and 300 books on the
artist given by publisher
Michel LaIont.

LBCIIRN, providers of
national and international
news to the UK Independent
radios, have announced the
completion of their Newslink
scheme. Newslink offers ad-
vertisers the chance to buy
network slots around the day's
major bulletins. The UK's
biggest independent, Capital
Radio in London, has now
agreed to join the scheme, by
which the network stations
are taking a 60% stake in the
Independent Radio News

de

Fusty Mu.  Australian ari Pseudo &hi, recentlypbtrdu detour ronern la German au-
diences in Munich. BMG erenuives from all over the twirld gathered for Ow event, including
Monti Lutftner. CoChninnan HMG; Hem: limn, VP A&R and I Markeling (bark row, Icfr):

and Jorlion Kiwis. deputy MD BMG Arida Mord, (boa row, second 10),
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German Privates
Waning The Problems

by Mike Haas

Mike Haas is a freelance media
specialist and broadcast con-
ultant, beginning with com-

mercial stations in 1984 (Radio
C in Bolcaoo, Italy and cable
operations in Nuremberg).
Since then he has signed on
Radio Charivari in Munich,
Regensburg and Nuremblog,
Radio Mainwelle in Wuerrbing
and Radio Primavera in Aschaf-
fenburg.

The winds of change em finally

media landscape. You can pick
up scents of what the English,
Dutch, French and Italians have
known for years - private com-
mercial radio really works. Not
only does it provide a valuable
service locally that state broad-
casters can not provide, it can
and does make money.

The situation is complicated
in Germany because each state
has its own media laws. In the
north, for example, Radio Hol-
stein has a network of frequen-
cies all operated by one station -
Radio Schleswich-Holstein
(RSH) - whereas in the south,
Bavaria, 92 frequencies are al-
located to multitudes of broad-
casters. In Munich and Nurem-
berg, four private frequencies
each are competing with a num-
ber of established state broad-
cast signals.

Results are also varied and
depend on who you wish to be-
lieve; comparative ratings do

not yet exist. A lack of profes-
sionalism among broadcast
managers is cause for a rash of
conflicting public statements.

The word 'successful' does not
have a common denominator of
meaning. For some, it's simply
being on -air no matter what the
cost, for others providing elite
programming regardless of lis-
tenership, and still others main-
tain the profit -loss margin as a
yardstick no matter the effect on
programming.

But signs of improvement
are already on the way: DJs and
announcers are realising that
there is more to moderating
than just announcing title, artist
and chart position. With direc-
tion they will become informa-
tion 'presenters' with true per-
sonality and colour. And there
will be more technically orien-
tated This and more programme/
production orientated techni-
duncians as vertical specialisation

in favour of horizon-
tal coverage in many areas.

Quick, well -written, well -
voiced, voice -over -music mes-
sages will set stations apart
from each other. Jingles will be
used more and more - with

as the stan-
dard by which others are
judged. Professionalism will in-
crease as more and more man-
agers get together and share
ideas openly. Training will be a
top priority with the manager
doing much of it personally.

These are just a couple of
points figuring in the German
radio industry today and can be
summed up in three words: rat-
ings, spending and training. Of
the many stations I've spoken
with that moan about their situ-
ation, most of the problems can
be traced back to pure and sim-
ple training. Once a healthy
training programme is in place,
better ratings and reduced costs
really do happen.

The Germans are learning
that radio is a lot like other in-
dustries. If you want specific
products or results you must
have a system by which to
achieve them, and then you have
to Vain in that system.

IR Advertising Revenue Rises
by Edwin

London.- Advertising revenue
for Independent Radio rose

sharply in the year just ended.
Figures soon to be released are
expected to show a 40% in

Riddell
crease oyer the previous year,
with total sales reaching a re-
cord E83.4 million by Septem-
ber 30, 1987.
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(amortisement

Globe Theatre, Shaftesbury Ave-
nue, London WI, tel: 1-4377122

It's now confirmed that after
seven years with Level 42, the
Gould brothers have decided to
leave the band. Phil and Boon
have both had enough of the
gruelling tour schedule that
keeps them away from the UK
for most of the year. The split
was entirely amicable and be-
fore the announcement, the new
guitarist, Paul Gendler had al-
ready taken over from Boon on
a number of dates. Phil, who
had originally planned to leave
the band at Christmas to pursue
a solo career, has already been
replaced by drummer Neil Con-
ti who's played with David Bo -

and Prefab Sprout. Phil's
early departure was due to ner-
vous exhaustion which kept him
in hospital for four days recent-
ly. He is now recovering on
holiday with his wife and child.
The Japanese dates were can-
celled so that that Mark King
and Mike Lindup could re-
hearse a replacement drummer
and the band's US dates sup-
porting Tina Turner will go
ahead as planned. Boon is to re-
main a writing member of Level
42 and is currently working on
new material for the and LP
which they'll start recording af-
ter the world tour finishes next
April/May. The album should
be out at the end of '88 or early '89.

More news on the forthcom-
ing Pretenders single: the re-
mixed Kid also features a previ-
ously unreleased track on the
12 -inch, What You Gonna -Do
About It, and with 16 tracks and
a big tv campaign behind it, the
compilation The Singles looks
like it will be a major seller
right through to Christmas.

Sure enough, George Har-
rison's Got My Mind Set On
You made an impressive debut
at no. 44 on the national chart -
that's the highest entry:position
of any Harrison single in the
UK since Give Me Love (Give
Me Peace On Earth) appeared
at no. 38 on 2 June 1973. George
isn't the only one fortifying the
over -40s in the chart at the mo-
ment, of course - in fact The
Bee Gees, sitting proudly at
number one, are the second -
oldest group ever to top the
chart (The Detroit Spinners
hold the record, incidentally).
The age of the old fogey promp-
ted an article in the high -brow

and very conservative Daily
Telegraph newspaper, in which
Tim De Lisle made the typical-
ly British observation: "Rock
music used to be a young man's
game, like football and rugby -
10 good years and you'd had it.
Now it's like bowls or snooker -
10 good years and you're dis-
tinctly promising. What is hap-
pening?" The answer to that,
we'd say, is that more and more
young record buyers are recog-
nising that so many of the `new'
artists of the day are simply im-
itating things that were done
much better years ago - and as
many of the originators are still
around, they're beginning to
get the respect their longevity
deserves. Middle age is also
much more marketable than it's
ever been, as de Lisle notes:
"When they see a picture of
S Winwood or Bryan FerrySteveRobert

Palmer, 16 -year -old
girls do not think 'Ugh, wrin-
kles', they think, `Mmrrim,
sophisticated man of the
world."'

No, it Pus It 1 years ago that George Hu.-

son nude such a high entry in the charts.

Dave Robinson, the enigma
who guided Stiff Records to
such individual success with the
likes of Nick Lowe, Elvis Cos-
tello, Madness and many more
over the last decade, has finally
departed from the now impover-
ished label, leaving it in the
hands of Chris O'Donnell, who
also men ZTT under the gui-
dance of Jill Sinclair.

Rock Over London is the UK's
weekly rock music showcase
presented by popular DJ Gra-
ham Ilene and syndicated to
international radio. The pro-
gramme goes across Ameri-
ca, Canada, Australasia and
the Far Knot with expansion
into Europe planned for later
this year
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VIDEO FAVOURITES

van - irou ma:
hlrA/R/R/S
Pimp Up The Volume Rte. tea's

Rich Agin
Never Gonna Cite You Up  ma o tam

VIDEO HITS

Braman
Lort In The F. Degree  vow
Wm Not..
Welk The Dinosaur - pkessmosim

Micluel theism

U8411

Maybe Tomorrow

Fleetwood Mar
Line Lies - Propaganda rte,

George Michael

Faith -.1,Letl
LL Cool d
I Need Love - mitimetteni
Billt Idol
Mon, Mony - rms.,
Ensure

The Clem r easol Tromso,

WELL AIRED

Johnny Hates dare

Sneered Dreams Lamm
Pet Shop Boys & D. Springfield
What Ham I Done To Omer, This- P
The Cure

Just Like Heaven -Gov

Wonderfitl - t
Bryan Ferry

The Right Stuff , p.m tbs.
Los nhor

Bbnbn mmocy nos
Pet Shop Bun

StiR1

W'e'll Be Tegener - o

MEDIUM ROTATION

Terence Trent IYArbt,

Duke Tiale Moor- oto
ABC
The net You Murdered Love  cm
Loci in
Its
M. teeter
Let, nbrim
Commune.

Fat Dots & Reath R.
Weout . nie..tenottit
Depeehe Mole
Never Let Me Do. Apia
Rat ParkerJr.
Iva lbst Ma Skold Sleep  P.m.

FIRST SHOWINGS

xk
Crary Crmy Nights  net..
Ihe Aletre
Run to The Summertime  MkOnsli

ergo
at Yeah  Isl.

TV & Video

Countdown Expands
Rob De Boer Productions, the
company behind Countdown,
one of Europe's most popular
pop programmes (shown on
Holland's Veronica and Super

Channel) has launched its own
magazine. Countdown Maga-
zine is aimed at a public aged
between 18 and 25. The new
monthly is filled mainly with all

UK Video Business Booming
London - Business is still
booming for UK video compa-
nies, according to the latest
figures from the British Video -
gram Association (BVA) which
show sales for the first half of
1987 22% up once same peri-
od last year and kly tape hie
ings averaging 5.8 million, the
third highest total ever

recorded.
But the BVA tempers its

good news with s warning; the
good results are not all they
seem. Inne first place, the
number companies con-
tributing returns fluctuates
from one quarter to the next,
and the newest statistics have
been boosted by the first inclu-
sion of sell -through company
Video Collection's substantial
sales.

Moreover, it adds, the
steady growth of rental and pur-
chase can be attributed to the

fact there are simply more
VCRs in use and therefore more
consumers. In fact, fewer than
dune in ten consumers are now
hiring frequently, and the num-
ber of tapes per weekly hiring is
down to just over two, the
smaftest figure for three years.

kinds of pop related news but
space will also be reserved for
other items - anything from en-
vironmenud issues to sex (the
latest number even offers read-
ers a free condom). The maga-
zine is written in Dutch and in
circulation is 100.000.

Rob De Boer's other plans
for expansion include the licen-
sing of the Countdown name to
a PWL compilation released by
BMG(Ariola Holland contain-
ing versions of the greatest
Stock, Aitken & Waterman hits
and the opening of an audio re-
cording studio next to the Count-
down tv studio in Bussum.

UK Govt Backs 5th Channel Study
London - The government has
given the go-ahead fora detail-
ed "feasibility" study to look
into the prospects for a fifth tel-
evision channel in the UK. The
report, commissioned by the
Home Office and the Depart-
ment of Trade & Industry, is ex-
pected to be ready by Christmas
in time for the government's
White Paper on broadcasting
early next year.

Previous reports have sug-
gested problems with a fifth

ITV Ad Time Increase Proposed
London -Ina bid to ease pres-
sure on tv advertising costs, the
UK's Advertising Liaison Com-
mittee (ALC) has announced
two new measures.

First, the ALC wants an end
to regional share deals whereby
advertisers agree to spend a fix-
ed percentage of their budget

Video News

The Real Thing
The pop promo industry seems
to be undergoing a lull in the
UK at the moment with things
fairly quiet on the continent as
well. However a few clips of
note are worth looking out for
this week.

AWGO's Greg Masuak has
directed two clips the Willy
DeVille. The first to Assasin Of
Love is described as an 'ether-
eal' clip and features Marc
Knopfler (who also contributed
musically in a big way on De-
Ville's album) and the second
was to Miracles. Both were shot

with ITV companies in retum
for discounts. At the same time,
the Committee has bowed to
pressure from the advertising
industry and agreed to a 30
cond increase in commercal
time beyond the present limit of
seven minutes in each peak time
hose from 17.00 to 22.30 hours.

channel: at least 50 new trans-
mitters would be required; it
could cause interference to ex-
isting programmes; and some
10 million VCRs would have to
be re -tuned.

No More Blue-Polydor artist 766
chero Fornpeiari. whom. LP Flue's' sold
600000 copies in Italy alum, is having a
good., at the recent Festival Bar, where
he was announced winner in the category
Test Summer Albion: From I. m w Claudio

Cecchetto, Italian media personality; Fop
raced and Festival Bar organiser Vittorio
Salem,

in London. Masuak is about to
fly off to Los Angeles to shore a
clip for The Breakfast Club *
Fellow AWGO director, Mar -

cello Anciano, has wrapped up
the clip to Jellybean's The Real
Thing which features Steven
Dante * Ancimo has also just
completed filming Errol
Brown's Body Rockin' for
WEA. Both clips were shot in
Los Angeles *

The Proclaimers have just
completed filming the video to
accompany their latest single
Letter From America; Douglas
MacKinnon directed *

Punch & Judy Productions
have completed the promo to
Mandy Smith's Positive Reac-

don. Sebastian Dewsbery direc-
ted and Cathy Green produced
* Over in Paris, George Bee -

nn from French production
company Midi-Minuit is shoot-
ing the clip to accompany Leo-
pold Nord's C'Est L'Amour for
BMG France. The whole action
takes place in a lift and concen-
trates on the reactions of them
entering and leaving - a concept
reminiscent of The Cure's Close
To Me which was filmed in a .

cupboard *
Media Lab have recently

completed Paul McCartney's
Once Upon A Time which was
shot in Devon, England by
Mike Ross; Lexi Godfrey pro-
duced *
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G E R M A Y

German Privates Hit Back At Industry
Their Message Is Clear - Don't Pass The Buck

by Wolfgang Spahr

asses in single sales running into the millions have
shocked the German record companies. In the fast half
of 1987 alone the number of singles sold went down by

three million. And Dieter Oehms, Managing Director of
PMV, the PolyGram music distribution company, feels that
this drop is the fault of the private radio stations which keep
playing current hits non-stop every day. Oehms, "The fans no
longer buy the singles because they hear them often enough
on the radio. The desire to buy is clearly diminished."

Oehms' accusation is being
strongly denied by the private
stations in Germany. Herman
Stumpert, Programme Director
of Radio Schleswig-Holstein:
"The record companies are not

"The single is a dying
medium. To hold the few
private stations responsi-
ble for the turnover losses
is ridiculous," Herman
Stumpert Radio Schles-
wig-Holstein.

very choosy when it comes to
fmding a scapegoat. Just like
the medium wave on the radio,
the single is a dying medium.
To hold the few private stations
responsible for the turnover los-
ses is ridiculous. Since pop ra-
dio started in America in the
50s, the radio has always helped
record companies to make. and
sell hits. This has not changed.
In the summer of 1986 RSH did
an experiment by deliberately
giving power play to a Dutch hit
that was not available in Germa-
ny (Holiday Rap). As a conse-
quence, the record shops in our
area and near the Dutch border

Heins Stump, Ram Schlesiag-Holacai.

had 40.000 pre -orders. Ariola
later made a good profit from
our little experiment."

Armand Presser of Radio
MI in Munich also dismisses
the idea that radio is responsible
for damaging record turnover.
He thinks the reasons for the
slow single sales are release
policy, wrong marketing strate-
gy and poor quality of produc-
tions. Presser: "Many private
stations push new productions.
Particularly in the Munich area
the private stations have created
a great demand for product
from bands like the Hooters and
the Outfield by constantly play-
ing their records. The demand
is not killed but often initiated
by the private stations." On the
other hand, record companies
sometimes waited so long with a
release that the demand had al-
ready been covered by imports,
adds Presser.

Peter Rein, in charge of
music at Radio Charivari in
Nuremberg, says the private sta-
tions could only be blamed in as
far as some stations exaggerated
the power play in certain cases,
but that record companies
should not pass the buck to the
radio stations alone.

Rainer Cabanis, a very ex -

Ratner Cuban., Radio Hamburg. sham,

perienced programmer and
head of Radio Hamburg: "If the
assertations of the industry
wem correct, no singles at all
would be sold in the US, where
the stations play almost nothing
but the top 50. It is a feeble ex-
cuse of the record industry to
blame the private stations for 
the decrease of single sales. The
private stations in Schleswig-
Holstein for instance certainly
don't play mom top 50 hits than
the public stations. Radio
Schleswig-Holstein plays a lot
of oldies."

Radio specialists believe
that the private stations stimu-
late the sales figures. Radio Ml
Manager Armand Presser
again: "This results from the
frequent presence and the per -

"Many private stations
push new productions -

private stations have
created a great demand
for product," Armand
Presser Radio Mi.

sonality of the DIs who present
product with enthusiasm and
good criticism." And Cabanis is
convinced that radio is up to
90% responsible for making
hits, because it provides motiva-

tion and impulse.
At the same time Cabanis

admits that the industry has
problems with home taping. "I
don't believe that hits are usual-
ly recorded from radio pro-
grammes, though, because we
often don't play them to the end.
The truth is that only one
youngster buys the single and
all his friends copy it."

"It is a feeble excuse to
blame the private stations
for the decrease of singles
sales," Rainer Cabanis
Radio Hamburg.

Stumpert turns the tables
and puts the blame for the drop
in single sales firmly back on
the record industry. He says
their programme analysis, on
which they based their accusa-
tions, ignored the plays on the
private (ARD) stations, and this
even influenced their release
policy. "By ignoring stations
such as RSH, RHH and FFN in
their analysis, the companies
don't know what 75% of their
target group am listening to.
This might even be one of the
reasons for their wrong view of
things with regard to sales
losses."

G E R M A N Y

The Troubled Relationship Between
The Privates & The Industry

by Machgiol Bakker

ince the radio frequencies in Germany have been they am boring, unprofessional

S cleared for private stations, the number of them has and they don't take any risks.
grown immensely. Listeners suddenly have several al- They should reach other target

ternatives to the public ARD channels and the the first suc- groups as well!" Cara., Points
ceases of the privates were enormous, taking listeners away to now upcoming stations lihe
from the ARD stations and even causing some (like NDR in nadir Scham'll i. Bethn or

rc
ad

Hamburg) to changelheir structure and programming poll-
R io Kora in Hamburg (start-
ing up Mah 1988) who have

cies. The novelty effect of most of the privates has now waned declared to move into different
and only the strongest am able to survive. The battle is, age groups, the 30 plus brack-
however, not yet over. eta. That Is a good step in the
The record industry is blaming right direction. But at the mo-
the privates fora severe drop in went it is all about money, not
single sales due to the constant creativity".
over exposure that hit singles Winfried Ebert, EMI Elec-
get on the airwaves. Also, with trola's Head of Promotion Radio
regards to the issue of free saw- & Press, is not that sceptical.
pies, the industry is taking quite He feels that as private stations
a hostile stance; while the offi- are growing in importance,
cial ARD stations receive a free record sales am being achieved
flow of records, the privates by airplay both by the public
have to pay for their samples. and the privates. "Especially in

Siggi Wolf, Head of Promo- 1 the Hamburg and Munich
Lion BMG Ariola, puts it suc- Dieter Odom Managing Director PHI! region, the privates am as im-
cintly when he says: "The ques- blames private radios for ides drop portant as the ARD stations.
tion should privates pay for With an act like Cliff Richard
their samples is wrong. It broadcasting a title on the radio we got 99 plays of his single
should be: Would it be finan- was an incentive for people to Some People on the ARD sta-
cially viable for record compa- buy a mcord is over. Powerplay tious and 27 on the privates! You
airs to supply a couple of hun- on the radio can also flag the should realise that not all the
dred private stations with free consumer's interest." privates are part of the weekly
samples. The answer is of Heinz Canibol, Director Ar- checks by Media Control (the
course: no". tist Marketing CBS, agrees to a official organisation conuni-

Recently (see M&M no. 38) certain extent. "All the privates sinned by the German 'FPI
Dieter Oehms, Managing Di- have the same format, Top 40. group to compile the German
rector of PolyGram distribution It's like with cognac - one glass charts every week). We still
(PMV) launched a severe attack stimulates, but a full bottle kills don't know exactly how many
on the privates: "The time when you. They all copy each other, times a record is played on the

tetlys.sernen0

Heim Canibol, Director Anist Marketing
CBS, thinks the privates are &yang and
unprofessional.

German airwaves."
Canibol is also worried

about the current state of local
acts in relation to the privates:
"They try to set an American
tone, making it twice as diffi-
cult for national product to
break. But I'm against a quota
system like they have in France.
If stations were dictated to, they
would start to play bad German
songs. No, a good German
record deserves to be heard and
the audience will only appreci-
ate that."

The issue of quotas is gener-
ally agreed upon by most indus-
try executives. Siggi Wolf:
"Ideally, if private stations in
Germany occupied themselves
sufficiently with local product,
there would be no need for
quotas".
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Radio Reviews
Programmers Select Personal Favourites

Music & Media asked a selection of key German music chiefs
and DJs to choose their favourite up and coming local act.
Some knew on the spot whom to opt for, others found it
difficult. Rio Reiser from Berlin came out trumps with two of
the six interviewees naming him as their favourite.

HR 3
Frankfurt
Bruno Mader, Music Chi

"Although Rio Reiser a not a
young musician in that he was
involved in a hippy group with
political tendencies 15 years
ago, he is now starting off again
with a new solo career. His
music is good modem pop/rock
and Rio is both guitarist and
vocalist. His lyrics, which am
both political and entertaining,
are especially very good. Last
year he had two hits in Germa-
ny, Alles Luge and leaner Fur
Dich, and his new song, Blinder
Passagier, is already selling
very well. Lots of young Ger-
man singers who try to make it
find it very difficult because of
bad management and lack of
production facilities, but I'm
sum that Rio is going to make

Bayerischer Rundfunk
Munich

Fritz Egner, DJ/Producer of
'Fri,. & Hits!

"An artist that I think is a dis-
covery and should get more at-
tention is Rio Reiser. His lyrics
are political and still a pleasure

to listen to as he doesn't point
his forger at anyone - the lyrics
are still open to interpretation.
He is a strong personality, is in-
telligent in the way he expresses
himself and his music is highly
playable on the radio - it's even
danceable!

"The tracks on his CBS dou-
ble album, Blinder Passagier,
that I love most include Blinder
Passagier, Lass Mich Schlafen
and Der Konig Kan Deutsch-
land. A highly recommended
album of Adult Contemporary
rock!"

WDR
Cologne

Volkmar Kramarz, DJ and
producer of 'Scream Hard &
Heavy' programme.

"A band that I think will break
very soon on an international
level is Victory. Their music
(hard rock) is very broad and
they write good songs with
splendid chorus lines. Their
production is up to international
standards which especially
gears them to the American
market - still the most important
market for that type of music.
They could step into the same
path as The Scorpio]. or Ac-
cept. Their last LP, Hungry
Hearts, is their best to date and
they are growing with each
release.

"What is mom important is
that they believe in their music
and potential success. They
definitely want to make it, as I
found out when I recently inter-
viewed them."
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NDR
Hamburg
Volker Thormshlen, presents
a two hour show 'Dec Club:

o
"Hamburger Arroganz, who
arc signed to Mercury, are a
great new band made up of three
young guys from Hamburg. I
would describe their music as a
mixture of strong danceable
funk and rap wrapped in a
strong melody. Their German
sung lyrics are extremely funny
and intelligent and generally
deal with current topics. Their
first single, Living In Hamburg
was a song about their home
town and the current one (their
second) Zeitgeist discusses mo-
dem preoccupations from smo-
king to computers, videos and
horoscopes. I think Zeitgeist
could well become a hit.

"I would also like to men-
tion a group I think very highly
of - The Other Ones from Ber-
lin. They have a lot of hit poten-
tial. One of their singles Hi Are
What HZ Are entered the US
Top 100, and their current single
Victory has been top 5 in

Germany."

RIAS
Berlin

Rik de Lisle has a two hour
show from Monday to Friday on
R1AS 2.

"I can answer that straight away
- Hob Goblin. I think the
singer of this five piece band is
one of the best I have aver
heard. They are one of the few
German bands whose German
lyrics fit their music and they do
everything from up tempo rock
songs through to ballads ex-
tremely well. As far as I'm con-
cemed they are without ques-
tion the best new German band.

"I can't think of any German
language band that can really
crossover but although the lyr-
ics am important, the melodies
are also great in a way that re-
minds me of American rock.
"Hob Goblin stand out from the
very first play and we have ro-
tated their first two singles Du
Tachst banter Noch and Gna-
denlos Enatische and a third one
is just out called Alles. I play a
lot of German rock, around one
track every half hour."

RTL
Luxembourg

Honey Bee Benson has a two
hour show 7331' twice a week.

"It is difficult to think of a new
German band that I really like
but I think my choice would be
Camouflage, a trio who look
like Depeche Mode, you know,
they have a modem image. They
have just entered our national
charts at 27 with their debut sin-
gle The Great Commandment. I
like it because it's different for a
German band - they usually
come out with straight march-
ing music. The Camouflage sin-
gle, which is on the Metronome
label, is a good pop song and
the English makes sense - for a
change! Bands like Modem Tal-
king make my hair stand on end
- their English is so bad.'!


