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CBS Moves Into

Music

Video

by Machgiel Bakker

London - As of November
14, CBS Records Inc. (CRI)
will move into a new busi-
ness area - music video.
CBS Music Video Enter-
prise (CMV) aims to sell
music videos to the home
video market

A batch of 10 interna-
tional and national titles
will be marketed at compet-
ing prices, including live
concerts by Bros, Terence
Trent D'Arby and Europe as
well as video compilations
from George Michael,

Italy’s Video-
Music Bids For
Super Channel

by Abi Daruvalla

Milan - Italy’s VideoMusic,
the private 24-hour music
channel, is one of the two
bidders for Super Channel.

Following a board meet-
ing on October 17, Super
Channel  confirmed that
“there were two firm offers
onthe table” to buy the sta-
tion. Official sources con-
firm that one of the bidders
is Richard Branson's private
subsidiary Voyager, which
is looking to offer a ncws-
oriented service

Neither Super Channel’s
head, Charles Levison, or
the Managing Director of
Lucca based VideoMusic,
Pier Luigi Stefani, were
prepared to comment on the
VideoMusic bid

Launched in 1984, Vi-
deoMusic has a varied for-
mat; its newest show is
Sky’s Eurochart, broadcast
in English. VideoMusic al-

so collaborates with state
broadcaster RAI 1 on their
weekly rock show ‘Notte
Rock sponsored by Coca-
Cola. The station has also
co-produced various inter-
national shows including
the highly successful ‘Rapi-
do’ which is currently being
shown on BBC TV.

Branson, whose Virgin
Group has a 45% stake in
Super, stands to lose the
most if the channel goes un-
der. A Virgin spokesman
confirmed that the two
competing bids for Super
are under negotiation and
that Voyager’s bid was “not
necessarily” at an advan
tage. He said a decision
would be based on “satis-
factory programming ar-
rangements” and that both
groups would have to “put
together packages accepta-
ble to third parties”. &

Psychedelic Furs and San-
tana. A two-hour video on
the recent Free Nelson
Mandela concert at Lon

don’s Wembley Stadium is
also part of the launch

Paul Burger, Vice Presi-
dent Marketing & Sales for
CRI Europe has great faith
in the new project and
claims first dealer reactions
have been positive. “We
will be opening up the en-
tire CBS catalogue as well
as acquiring titles not
necessarily part of our
roster - as the Mandela
video proves. The home
video market is growing
and we will be marketing
our titles aggressively.
Music video is another op-
portunity to cross-market
our artists” Ml

Diamond Awards Line-Up

Antwerp - This year's Dia-
mond  Awards  Festival
(November 16-]9) promises
to be an event of interna-
tional importance. Broad-
casting agreements have al-
ready been made for most
European territories includ
ing France (Antennc 2),
Germany (Tele 5), Holland
(TROS), Belgium BRT) and
the UK (LWT)

At press time the follow-
ing artists were confirmed
for the TV Gala: Level 42,
A-Ha, Bangles, Freiheit,
Pasadenas, Billy
Ocean, Eighth Wonder,
Tanita Tikaram, Vaya Con
Dios, Salt ‘N Peppa,
LaToya Jackson, Sam
Brown, Desireless, Wet Wet
Wet and Huey Lewis & The
News. i

—
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DIAMOND AWARDS

festiva
November 16-19, 1988

—

The following artists were honoured at the
Diamond Awards Festival over the past two years:

ABC, RICK ASTLEY, MATT BIANCO, BLACK. BOY GEORGE,
CARME JOE COCKER, LLOYD COLE

THE COMMUNARDS, CUTTING CREW, DO
DURAN. BRYAN FERRY, SAMANTHA FOX, FRANKIE GOES
TO HOLLYWOOD, BOB GELDOF, JAN HAMMER. HUMAN
LEAGUE, JERMAINE JACKSON, JOAN JETT & THE
BLACKHEARTS, JOHNNY HATES JAZZ, HOWARD JONES,
NICK KAMEN, NIK KERSHAW, VIKTOR LAZLO, LITTLE
RICHARD, JOHNNY LOGAN, ALISON MOVET PEPSI &
SHIRLIE. PET SHOP BOYS, CHRIS REA, SANDRA,
PERCY SLEDGE, SPANDAU BALLET, AL\/IN STARDUST
EDWIN STARR, THE STRANGLERS, D MMER,
UMBERTO TOZZI1 & RAFF, T'PAU, BONNIE TYLER

GINO VANNELLI. WANG CHUNG, BARRY WHITE and
PAUL YOUNG.

For the third consecutive year the
Diamond Awards Festival will be held at the
Sportpaleis in Antwerp from Wednesday. No-
vember 16 thvough Saturday, November 19,
1988. The festival aims to unite all the various
aspects of the world of music. It has been built
around recognizing artists for their contributions
to contemporary music culture. Within this frame-
work a variety of exciting events are organized.

* The Professional Awards
For the second year in a row the Diamond
Videoclip, Diamond Music Phoio and Diamond
Record Cover Award competitions are organized
as an integral part of the festival.
A televised gala awards presentation will be held
during the festival to honour the award winners
for their outstanding works.

* The Diamond Awards TV-Show

The festival is highlighted by two evenings
of performances and awards presentations
honouring more than 20 internationally re-
nowned artists.
Together these evenings form a 4 hour television
program which is broadcast worldwide.

The 4 hour Diamond Awards TV-Show,
featuring the two evenings of performances and
award presentations, will be broadcast worldwide.
In the past years the Diamond Awards Festival
was broadcast in the following countries:
BELGIUM, FRANCE, WEST-GERMANY,
HUNGARY, ITALY, THE NETHERLANDS,
PORTUGAL, SPAIN, UK. and also: ALGERIA,
JAPAN, KUWAIT, LEBANON, MALAYSIA,
PHILIPPINES, SINGAPORE, TAIWAN, TURKEY
and VENEZUELA.

For the 88 edmon all information:
Diamond Awards Festiva
Bd Saint-Michel 78 - B 1040 BRUSSELS
Tel.: 02/736.10.10
Tix: 26169 city b - Fax: 02/734.88.16

From this year on the Diamond Awards
winners will be chosen in close collaboration
with Music & Media, the international music
and broadcast trade magazine.

T.V. PRODUCTION: @M
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IFPI Slams EC
Copyright Report |:

by Peter Jones

London - The European Com-
mission’s report on copyright
laws has been criticised by Gil-
lian Davies, Chief Legal Adviser
and iate Director General
of the International Fe
Phonographic Indus

Davies says the report,
‘Copyright - The Challenge Of
Technology’, has a “‘glaring omis-
sion” because it does not face the

problem of differing periods of
copyright protection within the

Destination Docl
a VIP party afeer the con
David Fine, Pres. PolyC

R A D

European Community. Davies:
he need to harmonise the dura-
tion of copyright is particularly
important in the case of sound
recordings because of wide dis-
crepancies in the period of pro-
tection afforded kgus]aunn in
various lmmbu
She
tions apply in ﬂu 12
Belgium, Greece and Holland
sound recordings are not protect-
ed specifically in the copyright

earned drink a

s, MD Polydor UK;

By Machgiel Bakker

How desirable is format
radio in Europe? The
fast developments in
European broadcasting
call for specific au-
dience demographics.
The only way for a new
private commercial sta-
tion to survive s o
streamline its playlist
and aim it at the right
audience. Creating a
musical identity is both
rewarding for the
listener and the ad-

In the USA, where

the market is very com-

petiive, format adiois
oflfe. In Eu-

Tooked upon with suspi-
cion and fear. It kills
the creativity of the DJ,
limits his flexibility and
‘makes the station too
dependent on the music

F\mmly enough, the
industry’s plea for for-
mat radio does not al-
ways stem from the
desire to control the
amount and direction of
airplay, but from the
fact that it wants to
break new artists! Radio
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s supposed to have a
similar desire, but prac-
tice shows that they
vertiser. stick to safe formulas
only 100 often.
Especially in West
Germany, new stations
come and go and they
tend to copy each other
ata frightening rate.
Top 40 and CHR (Con-
temporary Hit Radio)
are the key words these
days and not enough
dare to stick their neck
out and opt for alterna-
industry. tive formats. | know of
many indusiry excc-
tives that love to have
different avenues for
promoting their artists.
The nurtaring and com-
mitment of new talent is
in the interest of all
concerned parties - ar-
tists, industry and me-

dia alike,

1 realise this whole
issue is not a burning
one for the state and
public-owned stations.
Paid by licence fee. the
need to differentiate is
ot that urgent,
although recent inci-
dents in Germany have
taught some of the pub-
lic broadcasters to al-
ways keep a close eye
on the (private) compe-
tition.

The current
popularity of ethnic
‘music could make us
rethink format radio. If
audiences are willing 0
tune in to new sounds.
and become less ngld
in their tastes, so
radio. Format radno
builds up a loyal au-
dience, but it should do
miore than just stick to
the same musical diet
all the time.

In next week’s
column we will come.
‘back on this issue,
presenting the pros and
cons of format radio.
both from the radio
community and the
music industry. Let us
know what yoii think. B

Euro

ean News

laws. Luxembourg grants 20
s, Germany and Portugal
Ttaly 30 and Spain 40, while |hL
UK, Denmark, France and
Ireland are most generous with

50 yeas

Davies also claims the EC
takes a “laissez-faire attitude”
towards home taping, “permit-
ting national levies to continue
where they exist and to be in-
trodu elsewhere if govern-
ments so decide”.

The record industry in the EC
will submit a motion to the Euro-
pean parliament calling on the
Commission to act on harmoni-
sation. ¥

USSR Looks
For Links

London - Steps are being taken to
improve the scale of royalties and
copyright regulations in the
viet Union in a bid to cultivate
cultural links with the West

The issue was discussed at a
two-day seminar on rock and pop
staged at Music Sales headquart-
ers. The event was attended by
the Soviet copyright society,
VAAP, and by UK music pub-
lishers.

Sergei S 1y
mechanical royalties paid on LPs
in Russia come to 0.05 kopeks per
track, or the equivalent of about
1.15 pence per LP. But from Janu-

y 1, the rate will go up to two
kopeks a track for pop material.

Albums in the Soviet Union
sell for about £ 3.50. The state
record company, Melodiya, pays
royalties to VAAP, and money
due to foreign copyright societies
is paid out in the currencies of the
various countries ding to
current ange rates. Live per-
formance royalties in the Soviet
Union will al in the
ne fi f

Semenov also says legislation
is proposed to e
copyright protection from 25
years after the death of the author
to 50 years. He believes the
Melodiya selection boards, who
decide which foreign repertoire
will be licensed and released in
the USSR, will soon permit a
wider range of music

gitia!

READ ALLABOUTIT

‘There seems to be some confusion
at UK-based satellite station Radio
Nova International. Having sent
everybody a press relcase proudly
announcing that its day-time serv-
ice was about to change o a
12-hour CD classical music for-
mat, the station now says this was
“a mistake”. Despite the press
statement’s reference to  “over-
whelming demand from cable net-
works across Europe”, & spokes-
man told M&M that the whole
scheme “has gone”. And no-one
will say why. Is the whole future of
Radio N(M! nnder dcmbl’

A new Iabel ulled Nord Sud isto
be launched by Barclay Records in
France. Laurence Lefevre of Bar-
clay says the label will have its own
team and marketing strategy and
will handle international mu-
sicians.
* *
'l'here are rumours that Virgin
domestic  promotion
offce in Rome will close at the end
of the month. In future, promotion
will be handled by the independent
company IT Dischi Italia, headed
by Stefano Micocci. Virgin's pr
mo officer, Eleonore Mensi, will
work on a freelance basis from an
office at IT.
* *
Anthony Simonds-Gooding was
pushing his luck at the recent UK
Conservative conference. The BSB
boss told Home Office Minister
Tim Renton that Rupert Mur-
doch’s Sky Television should be
stopped because it means oo much
power for one media corporation.
Simonds-Gooding's own  share-
holders might not to be (0o pleased
with the outburst. BSB's main in-
vestor, the Australian Alan Bond,
is head of one of the largest media
conglomerates in the world. And
BSB’s second largest shareholder,
Granada Television, is part of a £
billion corporation covering enter-
tainment, publishing, broadcasting
and leisure.
* *
UK radio shares continue to follow
those of TV and are rocketing in
anticipation of government deregu-
lation. After Capital Radio’s suc-
cessful joint bid for the Ox-
ford/Banbury franchise, shares in
the station rose £0.92 to an all-time
high of £ City analysts arc
predicting £ 8 million profit for
Capital this year. Shares for Crown
Communications, whose bids for
LBC and Radio Mercury are
about to get formal approval, rose
£2.25-a jump of some 200% on




IDEM is the international
market place where the
world of music meets to
make more than music.
It's where record companies, produc-
ers and independent labels, pub-
lishers, distributors and importers,
equipment manufacturers and radio
executives from 50 countries gather
to make deals and forge new
liaisons.
It's where records, catalogues and
artists are promoted to the full with
an extensive programme of events,
concerts, show cases presenting
stars, new talents and new acts.
It's the one place where the music
industry takes serious business...
seriously.
If you mean business, exhibit at
MIDEM ‘89. A stand delivers furni-
ture, phone, hi-fi, and instant profile
for your company
And with no increase on ‘88 prices it
could mean your stand is going for a
song

For rushed details contact Christophe
BLUM on 33 (1) 45 05 14 03 or fill in
the coupon today
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PolyGram Spends £ 2 M On
Dire Straits Campaign
Interview With Manager Ed Bicknell

by Chris White

In what promises to be
the biggest-ever TV
promotion for an album,
PolyGram is spending
over £ 2 million to
advertise the new Dire
Straits compilation hits
album ‘Money For

the overwhelming reaction from
most European territories was
that they didn’t want such an al-
bum. They were already having
considerable success with Dire
Straits catalogue sales - more
than 9 million between May 1987
and May this year. A lot of those
sales have been because of the

Nothing' The group’s
I i Ed

g
Bicknell says sales of the
album, released on
October 17, are expected
to top 7 million copies.

d Bicknell has managed

Dire Straits since Decem-

ber 1977. He first heard
the band after a Phonogram A&R
executive phoned and asked if he
wanted to be their agent. Bicknell
said no - but then he listened to a
demo tape and decided to visit the
small London club where they
were playing. Within minutes, he
had changed his mind and was on
the phone to Phonogram.

Bicknell: “I asked the A&R
executive who was managing
them. He said nobody, so I said
well I am! We put them on the
Talking Heads tour and then
shortly afterwards the band went
into the studios with producer
Muff Winwood (who is now
Head Of A&R at CBS in the UK).
There’s a funny story about Muff
- we offered him half a point more
(in royalty payments) or £ 500
and he took the money! That first
album went on to sell millions
worldwide!”

Bicknell says Phonogram in
the UK approached Dire Straits
about doing a hits album some
time ago. “Like every band, they
have the right in their contract to
release one compilation. But it’s
a concept they are not very keen
on because the members have
been working on different pro-
jects for the last 12 months and
haven’t had the opportunity to do
a new studio album.”

He adds: “Hits compilations
are very successful in the UK but
not necessarily elsewhere in the
world. I did a lot of research and
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popularity of the CD
format.

"In the US and Canada, com-
pilations aren’t so successful as
they don’t promote on TV over

the number and length of the ad-
vertising spots, and whether
they are network or regional.
They also have to provide copies
of the commercials and appropri-
ate invoices.

Bicknell adds: “We have
agreed to contribute a sum of be-
tween a third and a half of the to-
tal cost of the campaign. In some
countries, however, there will be
an exception to the TV advertis-
ing rule in that they will be show-
ing Dire Straits TV specials

ful in the

»Hits ¢ pil:

ions are very

UK but not necessarily elsewhere in the
world...the overwhelming reaction from
most European territories was that they
didn’t want such an album.”

TV campaigns will all run for a
period of three months and then it
will become a general marketing
exercise.”

Bicknell adds: “Dire Straits
aren’t all that keen on rehashing
their material but there are a lot
of people out there in the interna-
tional marketplace who don't
have all the band’s records.
You've only got to take the Broth-
ers In Arms album which has sold
more than 6.5 million in the US
alone. That might seem a lot of
records but New York has a popu-
lation of more than 12 million. It
is very arrogant to think that ev-
eybody knows about your group.”

And what are the future plans
for Dire Straits? Bicknell: “The
band haven't been on the road for
quite a while now, although they

there, because of the size of the
territories. The costs would be
astronomical if you were to at-
tempt TV advertising across the
Atlantic. In the end, the idea
of such an album was put off
for a year.”

Bicknell negotiated a new
deal when it was finally decided
to go ahead with Money For Noth-
ing. “One of the conditions was
that every single country with
commercial TV - with the excep-
tion of the US - had to doa TV
campaign to promote the album.

"Our part of the deal is that
we give a cash injection once it
has been proved to my satisfac-
tion that the TV campaign has
taken place. This is not any criti-
cism of PolyGram, but my ex-
perience is that record campaigns
often talk about doing X-amount
of TV advertising on a record,
and then never actually do it
When I am in London, how am I
to know what’s happening in Ar-
gentina, South Africa or Japan?”

There will be few record-buy-
ing territories that will not be
running a Dire Straits TV pro-
motion - even countries like
Taiwan, Thailand, Kenya, Vene-
zuela and Zimbabwe are taking
part in the campaign.

Each PolyGram company has
to submit a complete marketing
campaign, including the cost,

instead.

""We have bought the rights to
clips from the recent Nelson
Mandela concert at Wembley and
if countries buy a one-hour spe-
cial the money will go to the anti-
apartheid cause. We also have the
rights to a couple of songs from
that event which can be used as
promo clips.”

The TV commercials are
eight, 10, 15 and 30 seconds long
and have been made by director

did some Odeon
(London) gigs as a rehearsal for
the Mandela event. Recently
Mark Knopfler has been touring
with Eric Clapton in the US and
when that’s finished there's a
strong possibility of him working
on another film soundtrack. Af-
ter that, it's anybody’s guess -
Mark’s just as likely to ring up
and say that they should go into
the studio and get everybody
back together.

"But it’s inevitable that Dire

“The ‘Brothers In Arms’ album sold more
than 6.5 million in the US alone. That might
seem a lot of records, but New York has a
population of more than 12 million.”

Steve Barron at Limelight Stu-
dios in east London. “We didn’t
want an ad that was just a string of
clips with a voice-over. We want-
ed it to be a mini-video and that is
exactly what Steve Barron has
achieved.”

Bicknell acknowledges that
Money For Nothing will be facing
tremendous competition from
other big-name releases. “U2 re-
leased their new album the week
before us and there’s a Fleetwood
Mac compilation coming out -
plus all the other usual pre-
Christmas album releases. Our

Straits will finish one day. In fact
Dire Straits is really only Mark
and John Ilsley, the others are
hired in although they’ve been
with the set-up for a long time. 1
know that Mark will go on mak-
ing music and creating songs be-
cause that's his talent. There are
50 many things that he wants todo
in music.

“Basically though, he and John
are quite private people - they're
married with families - and they
don’t go in for being mobbed like
Bros. As long as they're creating
music they’re happy.”®
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Maxwell Hits Out
At TFI’s Le Lay

Robert Maxwell
has  questioned

the legitimacy of Patrick Le Lay’s
appointment as President of
France’s private TV channel,
TF1. This follows Le Lay’s state-
ment at MIPCOM that “TFI can
live without Maxwell’s support”
Maxwell who, with his son
Tan, holds 12.5% of TF, saidata
surprise press conference in
Cannes that he was “not satisfied

cessor to Francis Bouygues,
Chairman of Bouygues, during a
stormy boardroom meeting (see
last week’s extra!). In his letter,
Maxwell claims the move “may
threaten the continuation of the
channel’s licence”.

He said he was unhappy that
Le Lay was selected by Bouygues
“without full consultation” and
argued that *“Le Lay could not be
m charge of (both) Bouygues

with th p:

policy”. In an open ]euer to TF1
shareholders he also criticised
the strategy of

and head of TF1.”

The day after Maxwell’s com-
menls the Commission For
Freedom

Bouygues which has a 25% con-
trolling stake in the TV company.

Le Lay, formerly Managing
Director of TF1, was named suc-

(CNCL) asked TF1 management
for a fullexplanation of the recent
changes. B

\

AN "
Catherine Tasca, Deputy Minister Of Culture & Communication, officially
opened this year’'s MIPCOM. Afier an address on the audiovisual scene, Tasca
toured the stands, where she paused in front of the Canal Plus stall with Alain
De Greef, Director Of Programmies.

M (o]

Media: Michael Bell,
ex-London Weekend TV

rad, TV Dir. of Radio
Bremen, will be the new

ean News

Music Box Launches

Night
Independent mus-
ic  production

company Music Box has launch-
ed a package of 12 ‘Night Flight'
titles following a deal with the
New York-based ATI Video En-
tertainments at Cannes.

Music Box has acquired the
world rights to the full ‘Night
Flight' catalogue which features
rock music, cult films, interviews
and the latest videos. The compa-
ny is selling the ‘Night Flight’
series as individual shows and as
a package.

Music Box also renewed its
contract with the Icelandic Tele-
vision Corporation (ITC) for a
further 12 months. The agree-
ment involves 240 hours of
programming for Channel 2
ITC’s Elfa Gisladottir: “Music
Box was one of our first contracts
when we launched two years ago.

Flight

I feel Music Box’s format has
helped increase our subscribers
immensely, therefore it seems a
sensible thing to carry on with
what our viewers enjoy.”

One of Music Box’s most suc-
cessful products has been the
1989 BPI Awards. Around 15
countries have committed them-
selves to buying the show, includ-
ing Greece, Malta, Japan and
British colony, Hong Kong.
# Now that Music Box’s Manag-
ing Director Mike Hollingsworth
is leaving the company to pursue
his interests with British Satellite
Broadcasting (BSB), restructur-
ing is on the cards. Charles Levi-
son, Managing Director Virging
Broadcasting, is known to be
speaking to Kate Mundle, Head
Of Sales & Marketing. It is more
than likely that Mundle will be
promoted to Managing Director. |

PMI Increases

London-based
Picture Music In-

ternational (PMI) has announced

Co;Productions

secured the world distribution
rights.
Marketing Director Gordon

1 N

placing  Freddie De
‘Wall; Loannou previous-
I Con-

ama_lor p with
b ’Plclures

says PMI is lummg
to

‘Blg World Cafe - (The Planet
Grooves)” will feature World
Music from Africa, Bulgaria, Al-
geria and the Caribbean, with
artists ranging from Japan’s
Ryuichi Sakamoto to France’s
Gypsy Kings.

The UK’s Channel 4 is plan-
ning to screen the 10 one-hour
shows from April and PMI has

which are then distributed world-
wide by the company. A BBC co-
production, ‘The Unforgettable
Nat King Cole’ will be screened
in the UK on December 26 and a
Granada co-production, a one-
hour pop special, ‘The Best Of
British’, will be shown on New
Year’s Day. PMI has the world
rights to both shows. B

Global Broadcast For
Amnesty Concert

(LWT) has been ap- TV Dir.of
Rundfunk %

Industry: Nadja Seve-
ex-Int. Mark &
Prom. Mgr. at London
Records, has joined
forces with Sue John-
stone 1o form Interna-  zenberg
tional Rescue, a market-
ing and promotion com-
pany to help launch and
publicise_artists world-
wide % Tony Ioannou
joined as Deputy Dir. of has  been
Prod. Mgr. Int. at Pho-
nogram Germany, re- IFPI

pointed Dir. Creative
el Sy Tor.
sion % Ikka Lahteen- ra,
maki has been named
MD of Finland's Radio
Pikkupaka, a new pri-
vate station % Francis
Bouygues has resigned
as Chairman of T,

he vas replaced by
Patrick Le Lay % MTV
Howard _Smith has

Network  Development
% Hans Werner Con-

C H A

y

certs and was MD at Top
Concerts in_ Frankfurt.
Also at Phonogram,
CIiff Roles _becomes
Prod. Co-Ordinator, re-
placing Andreas Daut-
. Roles previ-
ously worked at Gerig
Verlag in Cologne and
VIP AG Productions in
Zurich % Mark King-
ston has been promoted
0 Press & Information
Officer at tradebody

1

appointed

The final concert
MIPCOM of the Amnesty
Tour, which took place in Buenos
Aires, is to be televised world-
wide on Human Rights Day, De-
cember 10. The programme is be-
ing distributed by Radio Vision
International (RVI).

The announcement came at a
press conference held by RVI's
President, Kevin Wall, Co-
Director of the MIDEM organi-
sation, Xavier Roy, Controller
Arts & Entertainment Channel 4
(UK), Michael Bolland, promo-

tor Harvey Goldsmith and Am-
nesty’s Chantal Casadebianca.

Wall said 31 networks had al-
ready committed themselves to
the concert and he hoped that
as many as 65 would broadcast
the show.

As well as performances by
Sting, Bruce Springsteen, Peter
Gabriel, Tracy Chapman and
Youssou N’Dour, the programme
will feature a 20-minute cartoon
commemorating the declaration
of Human Rights with music by
David Byrne. B
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Under My Skin

The clip for The Christians’
charity single Harvest For The
World was made by four compa-
nies:  Aardman  Animations,

Grand Slamm, Molotov Brothers
and Animus Productions. The
promo shows different styles of
animation %

Dieter Bohlen in the clip for ‘Un-
der My Skin, made by Bavaria.

German video company Ba-
varia has just finished the video
for Under My Skin by Dieter Boh-
len’s Blue System. Directors Kai
Von Kotze and Roland Willaert
shot the piece in an old Munich
factory. Andreas Thiesmeyer
produced. Talking about Bavaria
- thanks to the UK, they are on
the way up the Euroclips list with
Milli Vanilli %

M-Ocean’s Michael Geoghe-
gan made the video for Orinoco
Flow by former Clannad member
Enya. Geoghegan used drawn
animation to create a painted ef-
fect. Enya’s performance was
montaged into several different
surroundings %

Geoghegan is also respon-
sible for the promo to Reach-
ford’s Find Me Another Love,
which was shot in London’s east
end. An interesting effect was
achieved by using extremely long
lenses

PMTI’s director Storm Thor-
gerson (who recently received an
MTYV award for making the ‘Best
Concept Video' for Pink Floyd’s
Learning To Fly) is currently
working on a documentary about
Big Country %

DM.

Video information and photos for
inclusion in this column are wel-
come. Please send to the attention
of Diana Muus. We are particularly
interested in receiving more info
from continental European video
companies.
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Severn Sound Accuses
BBC Of Bribery

by Edwin Riddell

Independent local radio (ILR)
has accused the BBC of bribing
listeners. The claim is part of a
bitter row between the two over
competition prizes and began with
the opening of the BBC’s new
£ 1.7 million Gloucester station.

The BBC has offered listeners
the chance to win a Peugeot car
(provided free by the makers) -
something which ILR stations are
not allowed to do. Eddie Vickers,
Managing Director of Glouces-
ter’s independent station Severn
Sound, has written to the BBC’s
Director General accusing BBC
Gloucester of illegal advertising.

The argument is the latest ex-
ample of the rivalry between
BBC local radio and ILR. BBC
Gloucester, which employs 24

full-time staff, chose to go on air
just as Severn Sound was cele-
brating its eighth birthday.

The radio will be the first lo-
cal BBC station to benefit from
the new regional programme
sharing system. Station Manager
David Solomons: “Previously
BBC stations only had the re-
sources to plan for 12 hours a day
maximum. Now a link between
Gloucester, Radio Bristol and
Wiltshire Sound - due to open
soon - will give the three stations
the chance to put out 18 hours per
day of local programming.”

Gloucester describes its mus-
ic policy as “best quality popu-
lar” - together with some spec-
ialist music like country, folk
and classical. i

Radio | Salutes The Marquee

by Anna Martin

BBC Radio I kicks off a season of
celebrations to mark the 30th
anniversary of London’s most
famous club, The Marquee.
Starting this week (October 29),
Radio 1 is airing three program-
mes presented by John Walters.
‘The Marquee - The First 20
Years’ (Saturdays 14.00 hours,
repeated on Tuesdays at 19.30
hours) looks back at the clubs
history and includes comments
from Mick Jagger, Charlie Watts
and The Yardbirds.

The club, which recently
moved to a new 850-capacity
venue on Charing Cross Road, is
also planning a series of interna-
tionally televised celebrity con-
cert parties throughout Decem-
ber. These will culminate ina TV
special featuring Phil Collins and
ahost of stars whose careers were
launched at the club.

There are plans too for an all-
star compilation album due out
on a PolyGram label in the New
Year. W

Frequency Splits Mean
More Choice

Several more independent local
radio (ILR) stations have an-
nounced frequency splits.
Plymouth Sound has split its
frequencies during the night to
offer listeners a choice between
Virgin’s Radio Radio and its own
popular ‘Night Flight' show.
Listeners can hear ‘Night Flight'
on Plymouth’s FM frequency to
0300 hours while the satellite
delivered Radio Radio goes out
on AM. Virgin’s Radio Radio
service is available on both chan-
nels from 03.00 to 06.00 hours.
Up in the north, Hull’s Viking
Radio splits its frequencies at the
end of this month. Viking Gold

will play oldies on AM while
96.9 FM will continue its current
rock-based programming. The
station’s Head Of Music, Steve
King, will be responsible for both
24-hour services.

Meanwhile, Preston-based Red
Rose Radio is splitting on week-
end afternoons to broadcast
separate music and sports pro-
gramming. Listeners can go on
listening to music on FM (Satur-
days from 14.00-20.00 hours and
Sunday from 14.00-17.00) while
soccer and rugby reports are
mixed with more specialist music
on AM
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