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Adamo - Serge Avedikian « Marcel Amol Animo « Rosy Armen -
Charles Aznavour « Katia Aznavour - Didier Barbelivien « Phil Barney
Gilbert Bécaud - Jane Birkin « Gérard Blanc - Richard Bohringer « Zani
Boni « Carlos « Jean Carmet - Jean-Pierre Cassel « Alain Chamfort .

Frédéric Chateau « Louis Chedid - Julien Clerc « Nicole Croisille « Dallas
» David et Jonathan -

Michel Delpech - Sacha Distel « Dorothée -
Michel Drucker - Yves Duteil  Elsa « Jean-Pierre Foucault < Roland
Giraud - Richard Gotainer « Félix Gray - Serge Guirao « Johnny Hallyday
« Robert Hossein « Images  Jairo - Véronique Jannot - Patricia Kaas
- Kimera - David Koven - Gilles Lacoste « Jean-Luc Lahaye - Francis
Lalanne - Serge Lama - Philippe Lavil - Herbert Léonard - Lio « Marie
Myriam - Didier Marouani - Mireille Mathieu - Fred Mella - Macha Meryl
- Eddy Mitchell - Pierre Mondy - Gilbert Montagné - Eric Morena -
Nana Mouskouri « Georges Moustaki « Thierry Mutin « Nacash « Nicoletta
« Florent Pagny - Vanessa Paradis « Popeck - Jackie Quariz - Rachid
- Serge Reggiani - Renaud - Line Renaud - Pierre Richard « Dick Rivers
« Patrick Sabatier « Henri Salvador « Michel Sardou » Shushana « Alain
Souchon « Linda de Suza - Jean-Marc Thibault - Frangois Valéry « Rosy
Varte « Hervé Vilard - Marina Vlady - Laurent Voulzy « Jacques Weber

ASSOCIATION
AZNAVOUR POUR L'AMENIE
remercie profondémen! tous ceux qui, dans un élan spontané et bénévole,

ont participé a I gi de ce dont les profits iront
intégralement a cette oeuvre humanitaire.
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Some stars do it just right
They produce records for a
mass audience and provoke
scandals that boost record
sales. With the controversy
| surrounding the Like A
Prayer video, the whole
world is ready and waiting
for the release of the new
LP on March 21.

European press  has
reported an alleged ban on
the video by Italy’s state
broadcaster RAI, following
claims that it is blasphe-

Kuhn Calls For Single
Collection Body

by Abi Daruvalla
Brussels - The idea of asin- | artists, seems to be a likely

gle pan-European collec- | development for all TV and

mous. However, WEA Eu-
rope says the video's
in Italy has only been
delayed for a couple of
weeks, to allow for a cool-
ing off period

WEA put an embargo
on the LP’s release but - as

Madonna - Causing
A Commotion

by Machgiel Bakker

usual with such superstars -
radio stations have been
fighting for a scoop. Spain’s
private network SER played
three tracks from the LP be-
fore the official premiere of
the Pepsi advertising spot -
part of the company’s US$
47 million investment in the
campaign

President of WEA Eu-
rope, Stephen Shrimpton:
“We have shipped two mil-
lion LPs in Europe. You're
not achieving anything by a
broadcasting ban; it’s self
defeating - the forbidden
fruit syndrome. It all adds
to the charisma. This re-
lease is good news for
everybody: the industry, the
retailers and the press.” [

tion society was one of the
mostinteresting points to
come from the IFPI confer-
ence, ‘The Road To 1992°,
held here on March 8. The
call was made by Manfred
Kuhn, Senior  Vice-Pre-
sident of New York-based
BMG.

"The central licensing
of mechanical rights will
change the organisation of
the collection  societies
within the EC. It would be
quite a logical step to have
pan-European  licences
granted by one European
collection society.”

Kuhn also said that the
existing trend towards pan-
European licensing of TV
and radio satellite stations,
such as Cable 1 and Sky Ra-
dio, will increase. “The es-
tablishment of one Europe-
an licensing entity, repres-
enting the rights of the
record companies and the

| radio programme licensing
which covers more than one
EC country.”

Over 100 business ex:
ecutives and EC politicians
attended the one day confer-
ence for a face-to-face ex-
change of views on subjects
such as ‘Territorial Licens-
ing In The EC’ (Kuhn),
‘Pan - European Retailing’
(Stuart McAllister, Chief
Executive Officer HMV),
“Har Of Copy-

Tanita Tikaram's Ancient Heart’ is the best-selling international
debut LP (I65.000 copies) and CD (37.000) ever in Norway and has
been no. | for 14 weeks. She is pictured here with WEA Norway
MD Mais Nilsson (right) and Fred Engh, Mark. Mgr. WEA
Nonway.

rights' (Fernand  Braun,
Director-General of a com-
mision of the EC) and ‘TV

Without  Frontiers'  (UIf
Bruhann, Principal  Ad-
ministrator Media within
the EC)

The message from the

EC representatives  was
clear - they want the indus-

| try to come up with practi-
cal and united proposals.[]

| Full report next week.

Roedy Announces
MTV Growth

| London - MTV Europe’s Roedy joins the channel
recently appointed Manag- | s it prepares to launch in
ing Director, Bill Roedy, is | Turin on a terrestrial basis
confident about the chan- | and on satellite in Hungary,
nel’s future. “In’ terms of While admitting that on
| distribution we have sur- | the advertising front the |
| passed our target and we are | channel still has a long way
further ahead than we were | to go, Roedy says MTV xs
at a comparable stage with | “doing quite well”.

MTV in the US” See page 4 for details.
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Murdoch To Launch New Company

London - Undervalued media
companies are the target of
Rupert Murdoch’s new US$ 5
billion  investment company
which will concentrate on con-
tinental Europe.

Murdoch’s News Corporation
believes that the coming single
European market in 1992 is creat-
ing large investment opportuni

predicts rapid growth. News Cor-
poration’s Chairman, Richard
Searby says the assets of many
media companies in Europe are
currently undervalued compared
with those in the US.

The company’s initial capital
could be between US$ 1 and
1.5 billion but it is hoped that its

ties in media organisations and ‘

borrowing power would take this
up to US$ 5 billion. News Cor-
poration would have only a
minority stake of 20%. Credit
Suisse First Boston, a Swiss in-
vestment bank, has been com-
missioned to find partners for the
new venture. The provisional title
for the group is Media Partner-
ship International O

PolyGram Celebrates 1988 Success

Leeds - Some 120 delegates
gathered at PolyGram’s recent In-
ternational  Popular Manager
Meeting (IPM) to discuss the
pan-European and long-term
marketing techniques  which
brought the company so much
success in 1988 with acts like Def
Leppard, Bon Jovi, Dire Straits
and Glenn Medeiros.

Several discussion groups
were scheduled on topics like
CDV, new releases, finance and
catalogue marketing. Presenta-
tions were made by the UK,
France, West Germany, Austra-
lia, Japan, Holland, South Afri-
ca, the US, PolyGram Interna-
tional and China Records

David Fine, President Poly-

By Machgiel Bakker

The issue of night-lime
programming is taken
one siep further

this week by
Angelique Stein,
DJ/Producer at Dutch
public radio station
VARA. Sicin has a

weekly two-hour show - ,‘} fore very hard to meas-
which is broadcast each \" ) et comibue o
Tuesday from 02.00 A a particular success, but
hours. it does not cause it.”
“The problem with  begins, Stein says the In West Germany,
night-time pro- record industry ofien  night-time plays are an
gramming in Holland is  neglects night-time essential part of the
that there is only one  programmers. “I often  surveys by the Media

channel available. That
ple listening to the seriously.”
show is very broad.
This is reflected in the
music played: a wide

hard rock ballad. control” organisation, airplay counts. I feel
Presentation is impor-  Stichting Nederlandse  that the people who
fant and the emphasis  Top 40. But whenit listen (o night-time
doesn't change much - comes to plugging, how  shows are often more of

an upbeat atmosphere

witha cosy feeling s radio (o the industry?  than during the day. A

essential Dick Pieren, Head ot of young people
However, and this is  Of Promotions for the  here listen 10 radio after

where the controversy  Duich WEA branch,  midnight 2!
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have to beg for records.
means the range of peo-  They do ot take us

It is a fact that
night-time play is not
included in the surveys
range. from cabaret to a  of the Dutch ‘media

important is night-time

PolvGram executives at the recent IMP, from 1. to r: Alain Levy (Exec. VP);

David Fine (Pres.),

Gram International, presented
several International Marketing |
Awards.  European  winners |
included PolyGram Italy’s Bruno \

Bruce Mackenzie (Sen. VP); AJ Morris, VP.

and PolyGram France’s Mathias
Guillo for the marketing of
Wet Wet Wet's Popped In S‘nulad
Out

Tibaldi for the marketing of Dire
Straits'  Money For Nothing,
PolyGram  Switzerland’s ~ Alex
Pfund for all round performance

denies Stein's claim.
“They do get records,
although very selective-
ly. You have to realise
that maybe only
50000-60000 people
listen at night. The im-
pact of plays is there-

Control organisation.
“We don't make any
distinction,” says Win-
fried Ebert, Promo-
tions Manager (Ra-
dio/Press) for EMI
Electrola. “Every bit of

a specialist audicnce

D) Mixing
Finals

The finals of this year’s World
Mixing Championships are being
held this week (March 14) and
will be shown on BBC 1 TV for
the first time. The show is hosted
by BBC Radio I's Jeff Young and
BBC Radio Manchester DJ and
TV presenter Mike Shaft. Over
3,000 radio and club DJs from all
over the world are taking part in
the annual three day event or-
ganised by Tony Prince’s DJ \mr
mg Club (DMC).

Award For

The Agency

London-based The  Agency
Group has been voted interna-
tional booking agent of the year
by readers of the US’ Perfor-
mance magazine. The Agency,
headed by Neil ~Warnock,
represents over 90 artists and last
year handled UK, European and
worldwide tours by Pink Floyd,
David Sylvian, Rush, The Po-
gues, Run DMC, The Christians,
Siouxsie & The Banshees and
Status Quo. O

‘ ;

Ireland’s commercial TV licence
looks set to go to the Windmill
Lane consortium after the surprise
pull-out of the only other appli-
cant, the Alsemero Group. The
later says the financial loss expect-
ed in the first three years is too big
in view of the likely competition
from satellite services. Windmill
Lane, whose partners include the
Dublin recording studios of the
same name and U2, will make a
formal application to the Irish
broadcasting authority afier Easter.
* * *

As predicted in Extra! issue 8,
Stockholm-based Karissima TV
has just announced the launch of a
new cable network, the Nordic
Channel, on the Eutelsat trans-
ponder. Nordic, which will be
backed by a major Swedish indus-
trialist, claims to be “a credible
competitor” to the London-based
private TV3, operated by Scansat.
* * *

Newcastle's Metro Radio has
pulled offa coup by signing veteran
BBC DJ Jimmy Saville. From the
end of March, Saville will present
“Saville's Travels' every Sunday
lunchtime. The show will be made
in Newcastle and Metro hopes to
air it throughout the IR network.
* * *

Keep an eye on the Hamburg-based
private Radio 107. Besides Ulrich
Schamoni, who masterminded
Berlin’s successful Radio 1006,
there is at least one other possible
buyer - and he is not from West
Germany. Radio 107s licence is
due to expire at the end of March.
* * *

London's Capital Radio has just
announced its best listening figures
since 1982. Total audience share is
now 19% - up from 15.5% in 1987.
BBC Radio I's share is 17.2%

* *
Warner Communications and
Time are merging to form a US$ 15
billion company which will be the
world's largest media and enter-
tainment group. Executives say
Time Warner will help the US
compete against the media empires
being moulded in Europe. These
include Bertelsmann in West Ger-
many, Hachette in France and com-
panies controlled by Robert Max-
well and Rupert Murdoch.

*

kU

Those who think the BBC takes a
Tong time to get things done could
be right. The corporation has just
published a new guide for its TV
and radio jornalists and produc-
ers, covering 125 subjects includ-
ing privacy, terrorism, _ethnic
minorities and sponsorship. The
last guide was issued in 1945,
AD.




The most aired music video clips through-
out Europe in ior to public
don. It includes more than 50 video-ty
programmes and other tv shows partly us-
ing videos from 14 European countries.

VIDEO FAVOURITE

| Simple Minds

Belfast Child-void

VIDEO HITS

Madonna

Like A Prayer ey anbere
Bananarama

Help-void

Michael Jackson

Leave Me Alone - Coin Thaers

| Dusty Springfield

Nothing Has Been Proved - romo Pice
Depeche Mode

Ererything Couts - e A
Tone Loc

Wid Thing - 0 Picures

Paula Abdul

Stright Up- rossgrcs s
Gloria Estefan

Anything For You - AWGO
Traveling Wilburys

nd Of The Line - Not ket
Living In A Box

Biow The House Down -+ 0cun

WELL AIRED

Robert Howard & Kym Mazelle
Wit Mol Brothers

Julian Lennon

Now You'e In Heaven - Toy iy i
Jason Donovan

Too Many Broken Heart - Shorsanes
Wendy & Lisa

Are You My Baby -Viid

Donna Summer

This Time | Know It's For Real N ied
Samantha Fox

1 Orly Wanna Be With You- Ay Fowel

Fine Time - da bins
M.Almond & GPitney
Somethings Got An Hold ey Pt

MEDI ROTATION

Womack & Womack
Celebrae The Word. Hewal  Hix
Roachford

Cuddy Toy-Hcem

Simply Red

Where s The Love -vind

| Bobby Brown

My Preogatve - ineigh

Fine Young Cannibals

She Drives Me Crazy - romo Pikce
Neneh Cherry

Bufflo Stance- Ak Hats Prod
Holly Johnson

Love Tan - The Unc

S'Xpress

Hey Musi Lover -Pepas

FIRST SHOWINGS

Elvis Costello
Veroica - Not et
Deacon Blue
Wages Day-vd
Roxette

The Look - M

Pa

Roedy To

Euro

ean News

Introduce

New Shows

by Cathy Inglis

London - While videos will con-
tinue to make up 95% of MTV
Europe’s output, the channel’s
new Managing Director Bill
Roedy says that more diversified
programmes are also to be in-
troduced

"We took this decision fol-
lowing the success of ‘Kino)
‘MTV At The Movies” and ‘Re-
mote Control’. Our first new
show, ‘Buzz’, is a comic, fast-
moving show which will pre-
miere in a month’s time.”

Roedy also stresses MTV’s
“increasing commitment to hu-
manitarian issues”. Following
the channel’s successful Rock

Against Drugs campaign, the
next issue to be tackled will be the
environment

Promoting talent will remain
a priority, says Roedy. “The mus-
icindustry continuously shows its
confidence in us by giving us ex-
clusives. We were, for example,
given the premiere of Madonna’s
new video.”

Roedy does not believe that
heading a European channel and
being an American will stand
against him. “T have lived in Italy
for four years and feel sensitive
to the European market. What’ s
more, less than 10% of our s
are  American.” 0

Sky Claims Cable Lead

by Jon Henley

Sky Radio, the pan-European
24-hour MOR station, has more
Dutch listeners after five months
on air than its older competitors,
Cable One and Radio 10, accord
ing to a survey commissioned
by Sky

In areas of Holland where all

three stations can be received, the |

survey says Sky has a 10% daily
audience share compared to Ca-
ble One’s 5% and Radio 10's 3%.

In Scandinavia, Sky Radio’s
M o v
Media: Chris De Burgh
and Terry Wogan are
appointed to the board of

Century  Communica-
tion, Ireland’s new na-
tional commercial radio

land % Gen. Dir. Guen-
ter Herrmann will re-
sign from Sender Freies
Berlin (SFB) % Less
Ross is the breakfast
show DJ for the new

share is 12%. The average
listener also spends longer tuned
into Sky

Ton Lathouwers, Sky Radio’s
Operations  Manager: “These
figures are proof that Sky is on
the right track, especially since
we’ve been on air for five months
and Radio 10 and Cable One have
been on for more than a year. Ca-
ble One has just had a similar sur-
vey done and I hope we get to see
their results.”

(]

tist Mark. Mgr. A&M
Int. in Paris, joins EMI
Music  Worldwide a
Sen. Int. Mark. Mgr.
Europe % 3 people have
left BMG France: Ro-

% Pedro Hernandez XTRA-AM  service bert Levy-Provencal,
Munoz is the new Mgr. launched by BRMB and RCA Label Mer. Step-
of Spain's RNE 3 replac-  Mercia Sound in Coven-  hane Barret, and Clas-
ing Jose Ramon Rey %  try (UK) % Andrea sical & Jazz Label Mgr.

Reino Paasilinna_will
succeed Sakari Kiuru
as Gen. Dir. of YLE in
Finland % DI Carl
Kingston has resigned
as Head Of Music at
BBC Radio 1 in Leeds
(UK) and is replaced by
Ray Stroud % King-
ston's co-presenter Shel-
don Lazarus has landed
a VJ gig at Music Box
TV % Tom Hardy has
returned to Chiltern Ra-
dio (UK) after leaving a
year ago to set up pirate
station Kiss FM in Ire-

senter *

Caruso Dir. Gen. of
EUTELSAT France has
resigned % Ron Ster-
renburg has joined Hol-
land’s Cable' One radio
from rival Radio 10 % In
Belgium Martine Mat-
tagne DJ on RTBF is
replaced by Anouchka,
a former RTLTVi pre-

Industry: David Japp
Pres. of Warner Chap-
pell in France, is to re-
turn to the UK to run
Carlin Music * Mark
Collen, previously Ar-

Laurent Worms %
Peter Wilson, Head of
Int. A&R CBS Germany
is leaving 10 join Metro-
nome as Head Int.
A&R/Marketing %
Chrissie Harwood has
been promoted to Dir.
Int. Mark for RCA UK

London
Scott has joined Poly-
Gram Int. handling all
US product %

VIDEE=NEWS
Passion & Pain

Bavaria Films in Munich has re-
cently worked on the following
tem’s Love Suite;

Sad Song; De-
humh Sasson’s  Passion And
Pain; and Hubert Kah's Wel-
come Machine Gun. The promos
were directed by Kai Von Kotze
and Roland Willaert, and were
shot in the Bahamas, France,
New Mexico and their studio in
Munich respectively. Joerg Za-
remba produced the first three,
while Formula Eins’ Andreas
Thiesmeyer did the one for
Hubert Kah %

Jason Donovan

Chris Langman, the director
of the TV show ‘Neighbours, is
enlarging his catalogue as a video
director. He is responsible for the
clip to accompany Too Many
Broken Hearts by Jason Dono-
van. The video was shot on loca-
tion in East Victoria, Australia,
and was produced by Andrew
MaVitty *

Nobody will be surprised to
see that the clip to Madonna’s
Like A Prayer is the second-most
played video in this week’s Eu-
roclips. The video for Simple
Minds® Belfast Child tops Eu-
roclips once again X

Interesting longform releases
in the Benelux this week include
a live video by Prince and The
Videosingles by Dire Straits
Both videos give a good view of a
certain period in the artists’
careers and are a must for fans.
However the first lasts 120
minutes and the second for 20
minutes. Both cost the same %

DM
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Tara Spends £ |.4M
On Launch

Radio Tara, the Dublin-based
long-wave commercial radio sta-
tion which will broadcast nation-
wide to the UK, has allocated
£ 1.4 million to promote its au-
tumn launch. The campaign will
be handled by London advertis-
ing agency Leo Burnett and PR
consultancy Simpson Fitzherbert
Berman (SFB).

Tara, a joint venture between
RTL and Irish state broadcaster
RTE, expects a minimum cover-
age of 30 million people in
Treland and the UK. The station,

which still has to decide on its
official name, says it may in-
crease its promotional budget if
transmission tests show the long-
wave signal can reach further
than current “‘conservative” esti-
mates predict

"In any event, we shall be the
UK’s biggest daytime commer-
cial broadcaster,” said the sta-
tion’s Sales & Marketing Direc-

tor Brian Mellor, “and will
guarantee advertisers a weekly
audience of 4.5 million.” O

I REL

New ITV Marketing Company

Two ITV companies, Anglia and
Central Television, have put their
advertising sales into the hands of

BREAKOUTS
| National hits bound to explode
| Reynolds Girls
1 Rather ack (P}
| Wonderstuff |
| Who Wants To Be The Disco King (Polyor) \
| New Order
Round & Round (Factory)
New Model Army
| Vagabonds (EM)

anew independent company, Tel-
evision Sales & Marketing Serv-
ices. The company was st up by
Central’s Marketing & Sales
Director Dick Emery and Tim
Wooton, Director Marketing &
Sales at Anglia.

The move is part of a trend to
separate profit centres and to cut
staff costs before the next round
of franchises based on compe-
titive tenders. The new company
hopes to sell airtime on behalf
of other private broadcasters
throughout Europe. Central and
Anglia account for 21% of total
TV advertising expenditure in
the UK.

T S P W W T
KTP - Grabbing Bits Of Sound

by Sally Stratton

Kissing The Pink have all but dis-
appeared from the British music
scene since their first and only
UK hit Last Film in 1983. “I think
we're a dim memory because of
our name,” says singer and
guitarist Nick Whitecross, who
admits it now tends to be simply
KTP on album sleeves, “for
moral reasons”.

Memories will be a little
sharper outside the UK where,
thanks to three albums and sever-
al singles, KTP have had Europe-
an success and a no. 1 dance sin-
gle in the US.

On their fourth LP which they
are just finishing, KTP have
moved into the computer age
“We've almost stopped playing
now;” admits keyboard player Jon
Kingsley Hall who also sings.
“We just spend all the time
programming, sampling and mix-
ing things up””

Whitecross goes on: “Grab-
bing bits of sound from wherever
we can s of what we do
comes from working out grooves
and rhythms on machines and
then we just play and sample
things over those” Among the
sounds that emerge on their new
product are snatches of US radio

Il the way from crackles at the
end of the dial to “fantastic mad |
preachers”.
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(advertsement)

The LP has been taking shape
at Crescent Studios in Bath with
the working title Post Modern.
“It’s like a mixture of house and
hip-hop grooves with everything
we've done in the past,” says
Kingsley Hall. The first single,
Stand Up has been produced by
Phil Harding of PWL, the rest
they have produced themselves

Kissing The Pink are now
signed to WEA along with other
ex-Magnet acts like Chris Rea
The band are relieved: “We stand
a chance of becoming very suc-
cessful now because we get a lot
of exposure.”

New Radio Body

The 20 new community radio
stations that will go on air in
the UK before the end of the year
are to have their own rep:
tative body. The Association
For Broadcasting Development
(ABD) was initially a pressure
group that was formed to lobby
government for small local com-
mercial radio stations.

The role of the ABD will now
be to represent new radio stations
in negotiations with trade bodies
such as the Performing Right
Society and the new Radio
Authority. The ABD was fnrm:d
four years ago.

new single
and album.
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Trade Figures Up 16%

Trade deliveries from the UK |

record industry in 1988 were
worth £ 612.3 million, up 16% on
the previous year. The record
figure was boosted by a strong fi-
nal quarter which represented a
19% increase on the same,period
in 1987.

Figures released by BPI show
that 29.2 million CDs were deli-

vered in 1988, an increase of
60%. CD revenue was up 31% to
£ 167.9 million. LP deliveries
dropped only 4% to 50.2 million,
despite the growth of CDs and the
cassette market, up 9% to 80.9
million. Demand for singles fell
by 5% to 60.1 million units, in-
cluding two million CD singles. (]

AIRC Demands
Copyright & Piracy Laws

The Association Of Independent
Radio Contractors (AIRC) has
asked the UK government to
include legislation  against
needletime payments and pirate
broadcasting in the new Broad-
casting Act, due to become law
latgsthis year.

The AIRC successfully neg-
otiated a one-year experimental

West also wants to change the
criteria for protecting foreign
records ‘and is looking at the
Department Of Trade & Indus-
try’s (DTI) study into “first fixa-
tion”. This would allow radio sta-
tions to use recordings from
foreign territories without paying
royalties. West: “First fixation
would be far fairer for all parties.”

period of unlimited
with UK rights collection society
PPL last year. Now AIRC Direc-
tor Brian West wants to see this
backed by legislation in the
Broadcasting Act: “The 1988
Copyright Act needs to be
amended to make sure needle-
time limits are not reimposed by
the record companies.”

The DTI’s anti-piracy Radio
Inspection Service (RIS) should
be given more resources and
power under the new Act too ac-
cording to AIRC. “The govern-
ment’s plans for an expanded
legitimate radio system will be
greatly spoiled if illegal broad-
casters continue to go unpunish-
ed,” says West.

Pickwick & PolyGram Deal

The Pickwick Group has signed a
deal with PolyGram UK under

PLAYLIST REPORT

UK. Radio Airplay Report
Most played records in England du-
ring the week of publication on the
following stations BBC |, BBC 2,
Capital Radio, Radio London and the
major independents.

1. Madonna -Lie A Fraer

2. Elvis Costello - Veronca

3. Michael fackson -Lewve He Aore

4. Reynolds Girls - d Ratver fck

5. Living In A BOX -Blow The House Down
6. Depeche Mode -Everytin Covns
7
8
9.

X Dusty Springild g o e rsd

which it will release, for the first
time, PolyGram repertoire on
low-priced CDs. The agreement
covers a wide range of product in-
cluding Tom Jones, Roger Whit-
taker, Dusty Springfield and En-
gelbert Humperdinck as well as
classical material from Decca,
DGG and Philips.

Ivor Schlosberg, Pickwick’s
Chief Executive: “We've worked
closely with PolyGram for 13
years and sold in excess of 22 mil-
lion records and tapes. The
launch of PolyGram material on
CD extends an already successful

Pickwick has an-

12. Prefab Sprout - The Goiden Cal-

13. Alyson Williams -Seep Tsk

14. Womack & Womack - Ceebras TheWord
15, §'Xpress - HeyMusic Lover

16. Gloria Estefan - ' Say Ay From You
17. Deacon Blue - Wages Doy

18. Simple Minds - selfs Chi

15. Bananarama - Hes

20. Donna Summer - Ths Tme Know ks

nounced pre-tax profits of £ 3.3
million for the year to December
31, 1988, compared to £ 3 million
the previous year. Turnover in-
creased by %

RELAND

Radio Caroline’s US Fund
Raiser ‘A Con Man’

by Paul Rusling

Radio Caroline’s fund raiser and
financial expert in the US, who
raised over US$ 1.5 million to
build the station’s ship, the Ross
Revenge, has been convicted of
fraud and faces up to 35 years in
Jail.

James Ryan, described in a
Pennsylvania court as “one of the
top con men of the last 20 years”,
was charged with fraud and per-
jury in connection with Radio
Caroline’s relaunch. He tricked
several US business people into
backing the station with tales of

B

R O C K

O V E R

advertising deals with top US
record companies. The court was
told Ryan opened at least 27 bank
accounts for the station.
Meanwhile, to celebrate its
25th  anniversary later this
month, engineers at Radio Caro-
line are hoping to start stereo FM
transmissions. This will only be
on a small scale as the Ross
Revenge is not equipped with a
high antenna. The only time Ca-
roline has been heard on FM was
in 1970 when the station used the
Radio Noordzee ship, Mebo 2.1

L ONDON

Globe Theatre,Shaftesbury Avenue,London WI, tel 1-4944513

The Silencers donate ‘Scoutish Rain’ 1o the Greenpeace CD

U2’s The Edge, Annie Lennox,
Chrissie Hynde, David Byrne,
Lol iy R M
Pe

Moscow's Ministry Of Foreign Af-
fairs recently 10 launch the Break-
through album for Greenpeace In-
ternational. Some 25 top internatio-
nal acts have donated songs to the
fund-raising LP which will be called
Rainbow Warriors outside the Soviet
Union where release is scheduled
for late April by BMG/RCA in
Europe.

‘And The Silencers are donating
the track Scortish Rain to the CD
version of the Greenpeace album. It
will also be their next single from

about hi: pnlilicll ideas when he
talked and performed acoustically
on the BBC TV arts programme,
“The Late Show". Staunchly against
capital punishment and the leader-
ship of Margaret Thatcher, Costello
played the songs Ler Him Dangle
and Tramp The Dirt Down with
plenty of venom and cuused some
controversy with a spot of bad
language.

Howard Jones found time to
chat with Rock Over London on his
34th birthday recently and seemed
glad the two years of work on his.
new album Cross That Line are fi-
nally over. Aiming for the highest

quality this time around he produc-
edall but two of the tracks himselfin
his home studio. It was a litle bit
100 introspective,” he admits, “1
really enjoyed doing it but I won't
produce the whole album next time."
One of his production collabora-
tors was Tan Stanley, known as the
third member of Tears For Fears.
However. Jones told us Stanley has
not done any work on the new Tears
For Fears LP as his own production
career is in full swing with Lioyd

Cole and Propoganda projects cur-
rently under way.
George Harrison's Handmade

Films has been in the news this week
as stories of his apparent disillusion-
ment with the business are fuelled
by sackings within the company. It
has also scaled down production
significantly with the cancellation
of five of the six films it advertised
last year in Cannes. In recent
months Handmade has also aban-
doned TVP, its collaboration with
Eurythmies and a proposed film on
the Traveling Wilburys.

The drummer with Velvet Un-
derground, Maurcen Tucker, has
resurfaced after the best part of two
decades as a *housewife” (0 play her
first ever UK concerts beginning at
the end of the month. She will also
release a new album called Life In
Exile After Abdication which fea-
tures Lou Reed and a cover of the
Velvets Pale Blue Eyes. o

on the previous year, up from £ 31

million to £ 41 million.

ol ad o
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Radio 7

On The Air

Baden-Baden - Bernd Reiger, |

Managing Director of new pri-
vate Radio 7 Victoria, says the
station’s approach is threefold:
service, information and ‘re-
membering’.

'Remembering’ refers to a
music format based on oldies,
MOR hits and schlager. Reiger
hopes this mix will attract a
30-plus audience, filling the gap
left by public broadcasters SWF 1
and SWF 3.

Radio Victoria, which went
on the air on March 1, has an
experienced crew of 32, includ-
ing Ingo Paternoster, Head Of
Music, and Juergen Unger, Mar-
keting. Both are from Munich’s

Germ

Victoria

Radio Xanadu.
‘ Christian Simon, formerly a
TV pop show presenter, and
| Walter Fuchs, a country music
expert, both have their own shows
on Victoria. A night-time rock
programme broadcast from mid-
night to 05.00 hours is provided
by Radio RPR in Ludwigshafen.
Radio Victoria has a potential
audience of 4.5 million and
shares its frequency (100.4 MHz)
with Radio Ladies First (RLF). It
is backed by newspaper publish-
ers Stuttgarter Zeitung, Sudwest-
presse Ulm (Radio 7); Schwarz—

& Austria & Swit

rlan

Radio Hamburg's ‘Top 800’

Hamburg - A marathon chart
show is planned by private station
Radio Hamburg for the Easter
weekend. An 800-track listeners’
selection will be presenteed by
DJs Marcel Becker and Stefan

Heller, starting at 12.00 hours on |

March 25 and going on until the
evening of March 28.
The “Top 800" has generated a

S P [« T

| lot of interest and is being heavily
promoted by the station on air
and via press advertisements. Ra-
dio Hamburg is also working
with a chain of coffee shops
where voting forms are available.
The stations' Head Of Music,
Michael Missy, expects about
‘ 10.000 listeners to take part. (]

L [<]

The Sounds Of Carlos Peron

Belgian independent Play It
Again Sam has released the sixth
solo LP of Swiss artist Carlos Pe- |
ron. Peron descnbes lmper:ona»

waelder Bote, the
ische Media Union (Radio RPR)
and the Burda empire.

Brack Signs With RCA - John Brack,
signed a worldwide contract with RCA Records via BMG/Ariola Switzerland.
Brack is the first Swiss artist fo sign such a deal. His first album for RCA,
Borderline, which was recorded in Nashville with producer Randy L Scruggs,
will be released on March 20. From L. to r. are: Ludwig Schmucky, Dir.
BMG/Ariola; Brack; Bruno Huber, Head Of A&R BMG/Ariola; and Fritz Port-

ner, Brack's manager.

Switzerland’s biggest country star, has

Changes At Radio MI

Munich - The city’s oldest and
only real private rock station, Ra-
dio M1, is to change its name and
format at the start of next month.
It will be called Radlo Arabella
and music will fea-

Former employees blame the
changes on the poor lechmcal
quality of the p the

tor I as ward, primi-
tive and direct”.

The album includes dance
tracks such as 4 Dirty Song and
Commando IV along with the
emotive 18-minute Massacre In
Frankfurt, which is available on
the CD only.

Peron, who founded the in-
novative group Yello with Boris
Blank, often accompanies his
collected and processed sounds
with live music and so retains a
sense of spontaneity. His sounds
are a combination of environ-

P L A Y

Media Control Germany

From the airplay hitparade from
Media Control including 29 radio-
channels. For more info please
contact Media Control - Postfach
625, D-7570 Baden Baden, tel
(0)7221-33066.

1. Roy Orbsion - You Got it

ulsster -The Way To You et
3. M.Almond/G.Pitney -Someineg’ Gosen
4. Fine Young Cannibals - e Drwes He Cray
5. Holly Johnson - Love Tria
6. Kim Wilde - Fou Leer Word
7. Beach Boys -Kokono

poor condition of the studios and
Entress’ inability to acquire suffi-

ture schlager.

On February 7 the station be-
gan using pre-taped music after
almost five years, ending the
programming concept of what
was once Munich's most success-
ful radio station.

+ The station is owned in equal
shares by Ferdinand Entress (Ra-
dio Spot Advertising Agency),
Jan Michael Meinecke (Kultur-
welle) and Oskar Gleichmann
(Radio Brenner). However, it is
controlled by the Nuremberg
publisher Gunther Oschmann,
who is Entress’ uncle and who
owns Radio Brenner.
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cient advertising through his Ra-
Spot agency. ]

BREAKOUTS
National hits bound to explode

|'Moses P.
| g Zone a5

$.0S. Band

The Officil Boorleg Megamix (C85)
| Midnight Star

Snake I The Grass Solr)

BAP
| Dax Daeefoot (64 Eecrrol)

8. Paula Abdul.
9. Kyl & Jason - EspecayFor You

10. Simply Red -1¢ OnyLove

11, Robin Beck -The Frs Tine

12. Tony Carey - Room Wit A View

13. Will To Power - by Vove Your Way

14. Chris De Burgh -sig Avay

1S. Mike & The Mechanics - Toe g Yeus
16. Phil Collins - Tuo Heas

17. The Four Tops -Loco o Acpuko

16. Jullan Werding -Neteinond

19, Boy Meets Girl - Wasing For A Sar

20. Traveling Wilburys - End Of The Line

Media Control Austria
Most played records as checked by
Media Control on the national chan-
nel O3 and Radio Brenner.

1. Fine Young Cannibals

S T R _E

W
l‘\\.

mental noises from his massive
archive (including squealing pigs
| and a moving glacier), old ana-
logue synthesizers and the latest
digital technology.

Impersonator IT was recorded
in Peron’s Splatt Studios and the
original Yello Studio in Zurich. It
was mixed at Masters Studio in
St. Galen. a

O R T

8. M.Almond & G.Pitney -SovethrgsGorten
9. Womack & Womack - eebrac The Word
10, The Nits -The Tran
1. Enya - Orooco Fow
12, Pet Shop Boys -Lef To My Own Devices
13, U2 AogelOf ke
14. Soulsister - The Way To Yus Hearc
i
6. Edie Brickell - Yoa: | An
i Traveling Wilburys -x Of Tre Lne
Neil Dia

19. Curacao -You
20, Belafonte/Warnes -SiaTo Sn

Media Control Switzerland
Most played records as checked by
Media Control an the national chan-
nel DRS 3, Coleur 3 and 4 private sta-
tions. For more info please contact
Media Control, Post Passage 2 Basel
4002, tel 61- 228989.

1. M.Almond & G.Pitney -Somethng’s Goten
2. Roy Orbison -You Got i
3. The Black Sorrows -The Chesen Ores

&, Soulsister - The Wiy To Yau Hear

1. Edie Brickell - Wha 1 An

8. Michael Jackson - Lesve Me Are

9. Kim Wilde - Fou Leter Word

10, Bangles Eural Fane

11, Mike & The Mechanics -Usng Yeurs

12. Holly Johnson - Love Tran

13 Tania Taram Tty e
heLoe

2. Etta Scollo -tz
ennox & A.Green -Pu: ALiale Love

. Tanita Tharam - Tuit My Sobrey
6. Climie Fisher - Love Like A River
7. Roy Orbsion -YouGott

18, Inner City - Goodlie
19. Neneh Cherry - Btilo Stace
20. Robin Beck - e Time
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The 4th international Music and Media Conference
Amsterdam, Holland, April 30 - May 3 1989

IMEZIMC

THE VITAL LINK BETWEEN MUSIC, MEDIA & MARKETING

roundtables on:

Chart Bits Or Creating Hits! [}

THE CONFERENCE TOPICS

Presented in the historic Amsterdam Stock Exchange, the IM&MC conference will bring exciting panels, workshops, keynote addresses and

{1 Marketing Music In The Global Village; [J Broadcasting Without Frontiers; Clls Airplay Fair Play; U Radio In The 90's; [ Who Needs
Needletime; [ Perestroika - The 64000 Rouble Question; [ Is The Future In Sponsorship! [J The Pacemakers - The Entrepeneurs In
Artist Management; (] Marketing The Music - How Will The Public Buy Music Entertainment? [J Music TV. In The 90's; [J The Indications
Of Syndication; (] Sponsorship, Product & Artist: Who Promotes Whom! [ The Artists Panel; C1 Marketing With Music - Or Music
Without Marketing? (] Is Radio The Medium - Music The Message? [ Can European Copyright Legislation Be Harmonized? [J Research
Radio: Target, Ratings, Tipsheets; [ How To Promote Local Music? [ Kill New Talent With A Narrow Range; (] D.Day For Deejay; [

THE ARTISTS SHOWCASES

| Every night exciting international
bands will be playing live, especially for
the IM&MC delegates, in the famous
Amsterdam clubs, like Paradiso, The
Roxy and the Escape.
Presentations by a.o. CBS, Virgin, MCA
and EMI

[ The World Concert Premiere of the
upcoming - opera-cum-musical “Which
Witch™,

THE BROADCASTERS
An unprecedented number of European
and US. broadcasters will be present in
the IM&MC market place to interview
the artists, transmit their programmes
and report on the conferences. They in-
clude BBC Radio |; Veronica Holland;
WDR Cologne; BR Munich; SER Spain;
Westwood | USA: VARA Holland; Super
Channel; Videomusic; Music Box; MTV;
NDR Germany; RIAS Berlin; RTL+;
Estacion 91 Mexico; Swedish Radio;
Danish Radio and many others.

THE EUROPEAN ROCK EXCHANGE—[

The global Pop Rock TV. show including
20 worldwide superstars and exciting
new talents broadcast live from the
Amsterdam Carré theatre on May 3rd.

Concerts, keynote addresses, work-
shops, radio programmes, TV. Galas,
Panels, Superstars, Cocktails, World
Premieres, New Album Presentations,
Market Place, New Artists, Radio Re-
cordings, Awards, Press Conferences,
Business Meetings, Exchange Of Pro-
gramme ldeas,

Amsterdam, For 4 Days The World Capital Of Music, Media And Marketing.

The 4th International Music and Media Conference
Amsterdam, Holland, April 30 - May 3 1989

[ Please register me for IM&MC 89

[ Payment enclosed:
[ Please charge:
Card number:
Expiry date:
Signature:
Date

Registration fee: Dfl. 700,-/US $ 360,/UK £ 200,-
Payment instructions: full fee to be paid in advance.

Registrants please include passport photo

REGISTER NOW!

Name

[CIMr. M.

Title
Company
Address

Zipcode/City

Type of business

Telephone Telex

Country

Telefax

Worldwide registrations: IM&MC Main Office, Karen Holt, Stadhouderskade 35, PO.Box 50558, 1007 DB Amsterdam, the Netherlands.
Tel: (31).20.6628483/6627151, Fax: (31).20.799856, Telex: 12938 FLYDU NL.
U.S. registrations: IM&MC USA., Peggy Dold, c/o Billboard, I515 Broadway, 39th floor, New York, NY 10036, US.A. Tel:(1).212.5365088,

Fax: (1).212.5365236, Telex: 7105816279.

KLM

Official Carrier

esee M

Billboard

IMEEAMC







