
...APRES L'ENFER Igagrchl

PO USSERA
L'ARBRE DE VIE

ARBAPNIF
Adamo  Serge Avedikian  Marcel Amont  Animo  Rosy Armen 
Charles Aznavour  Katia Aznavour  Didier Barbelivien  Phil Barney 
Gilbert Becaud  Jane Birkin  Gerard Blanc  Richard Bohringer  Zani
Boni  Carlos  Jean Carmet  Jean-Pierre Cassel  Alain Chamfort 
Frederic Château  Louis Chedid  Julien Clerc  Nicole Croisille  Dallas
 David et Jonathan  Michel Delpech  Sacha Distel  Dorothee 
Michel Drucker  Yves Duteil  Elsa  Jean-Pierre Foucault  Roland
Giraud  Richard Gotainer  Felix Gray  Serge Guirao  Johnny Hallyday
 Robert Hossein  Images Jairo  Veronique Jannot  Patricia Kaas
 Kimera  David Koven  Gilles Lacoste  Jean -Luc Lahaye  Francis
Lalanne  Serge Lama  Philippe Lavil  Herbert Leonard  Lio  Marie
Myriam  Didier Marouani  Mireille Mathieu  Fred Mella  Macha Meryl
- Eddy Mitchell  Pierre Mondy  Gilbert Montagne  Eric Morena 
Nana Mouskouri  Georges Moustaki  Thierry Mutin  Nacash  Nicoletta
 Florent Pagny  Vanessa Paradis  Popeck  Jackie Quartz  Rachid
 Serge Reggiani  Renaud  Line Renaud  Pierre Richard  Dick Rivers
 Patrick Sabater  Henri Salvador  Michel Sardou  Shushana  Alain
Souchon  Linda de Suza  Jean -Marc Thibault  Francois Valery  Rosy
Varte  Herve Vilard  Marina Vlady  Laurent Voulzy  Jacques Weber

20M.

ASSOCIATION
AZNAVOUR POUR L'AMENIE

remercie profondement tous ceux qui, dans un élan spontane et benevole,
ont participe a l'enregistrement de ce disque, dont les profits iront

integralement a cette oeuvre humanitaire.
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Kuhn Calls For Single
Collection Body

by Abi Daruvalla

Brussels - The idea of a sin- artists, seems to be a likely
gig pan-European collet- development for all TV and
Min society was one of the radio programme licensing
most interesting points to which covers more than one
come from the IFPI confer- EC country."

hele,
'The Road To 1992', Over 100 business ex -

d here on March 8. The ecutives and EC politicians
call was made by Manfred attended the one day confer -
Kuhn, Senior Vice -Pre- erica for a face-to-face ex-
sident of New York -hosed change of views on subjects
BMG. such as 'Territorial Licens-

"The central licensing ing In The EC' (Kuhn),
of mechanical rights will 'Pan - European Retailing'

i change the organisation of (Stuart McAllister, Chief
the collection societies Executive Officer HMV),
within the EC. It would be 'Harmonisation Of Copy -
quite a logical step to have rights' (Fernand Braun,
pan-European licences Director -General of a com-
granted by one European mision of the EC) and 'TV
collection society." Without Frontiers' (Ulf

Kuhn also said that the Bruhann, Principal Ad -

existing trend towards pan- ministrator Media within
Ij European licensing of TV the EC).

and radio satellite stations, The message from the
such as Cable 1 and Sky Ra- EC representatives was
dio, will increase. "The es- clear - they want the indos-
tablishment of one Europe- try to come up with practi-
an licensing entity, repres- cal and united proposals.0
erring the rights of the
record companies and the Full report next week.

Madonna - Causing
A Commotion

by krachgrel Bakker

Some stars do it rust right. usual with such superstars -
They produce records fora radio stations have been

mass audience and provoke fighting fora scoop. Spain's -
scandals that boost record private network SER played

sales. With the controversy three tracks from the LP be -

surrounding the Like A fore the official premiere of
Prayer video, the whole the Pepsi advertising spot -
world is ready and waiting part of the company's US$
for the release of the new 47 million investment in the
LP on March 21. campaign.

European press has President of WEA Eu-
reported an alleged ban on rope, Stephen Shrimptoe:
the video by Italy's state "We have shipped two mil -
broadcaster RAI, following lion LPs in Europe. You're
claims that it is blasphe- not achieving anything by a
m us. However, WEA So- broadcasting ban; it's self
rope says the video's release defeating - the forbidden
in Italy has only been fruit syndrome. It all adds
delayed for a couple of to the charisma. This re -
weeks, to allow fora cool- lease is good news for
ing off period. everybody the industry, the

WEA put an embargo retailers and the press." 0
on the LP's release but - as

Durk, Moroni Anders lbw, rod wild, decrourional
debut LP 463.000(orietrand CD tOrrighwer 111.konor y and Pod
been no. 1 for 14 weeks. She is pierured here hull WI, Non.,
MD Mats Nilsson (right) and Fred Engh, Mark. Mgr WEA
Nome,

Roedy Announces
MTV Growth

London - MTV Europe's
recently appointed Manag-
ing Director, Bill Roedy, is
confident about the chan-
nel's future. "In tomb of
distribution we have sur-
passed our target and we are
further ahead than we were
at a comparable stage with
MTV in the US."

Randy joins the channel
to it prepares to launch in
'Mein on a terrestrial basis
and on satellite in Hungary.

While admitting that on
the advertising front the

channel still has a long way
to go, Roedy says MTV is
"doing quite well".
See page 4 for details.

NEXT WEEK:

BENELUX
SPECIAL

HOT
RELEASES

CONTENTS
UK Trade Figures
Up 16% 6

gar delhenes worth L 612.3 mtlhon

West Germany's Radio
7 Victoria On The Air 7

Oldies, MU hits and schlager

French Media Control
Changes Announced 10

But not everybody's happy

Radios React On San
Remo 12
Counting the cost of the scoops and

successes

CDs Account for 55% Of
Belgian Turnover 13

National industry sales top BI, 3

lelhon

Swedish Only For 'Radio
Skap' 14

Composers broadcast national

product

Local Radios In Portugal
Legalised 14

They are back on the air, along with

900 others

The Madonna
Release 27
The Media Scramble For Like A

PW'r

All OMR publication in
partnership with

Billboard

STUDIOS
DENMARK

"YOU'LL BE HEARING

FROM US!"



DONNA SUMMERANOTHER PLACE AND TIME

A STOCK AITKEN WATERMAN PRODUCTION
AVAILABLE ON * COMPACT DISC CASSETTE. ALBUM

FEATURING THE HIT
THIS TIME I KNOW IT'S FOR REAL

wea International Inc.

Murdoch To Launch New Company
London - Undervalued media
companies are the target of
Rupert Murdoch's new US$ 5
billion investment company

which will concentrate on con-
tinental Europe.

Murdoch's News Corporation
believes that the coming single
European market in 1992 is creat-
ing large investment opportuni-

ties in media organisations and
predicts rapid growth. News Cor-
poration's Chairman, Richard
Searby says the assets of many
media companies in Europe am
currently undervalued compared
with those in the US.

The company's initial capital
could be between US$ 1 and

1,5 billion but it is hoped that its

borrowing power would take this
up to US$ 5 billion. News Cor-
poration would have only a

minority stake of 20%. Credit
Suisse First Boston, a Swiss in-
vestment bank, has been com-
missioned to find partners for the
new venture, The provisional title
for the group is Media Partner-
ship International. LI

PolyGram Celebrates 1988 Success
Leeds - Some 120 delegates
gathered at PolyGram's recent In-
ternational Popular Manager
Meeting (IPM) to discuss the
pan-European and long -Mon

marketing techniques which
brought the company so much
Lepsuccess in 1988 with acts like Del

pard, Bon Iovi, Dire Straits
and Glenn Medeiros.

Several discussion groups
were scheduled on topics like
CDV, new releases, finance and
catalogue marketing. Present.
dons were made by the UK,
Prance, West Germany, Austra-
lia, Japan, Holland, South Afri-
ca, the US, PolyGram Interna-
tional and China Records.

David Fine, President Poly-

PolyGreon executives at the recent IMP, from 1, to es Alain Lay (Ere, VP)
David Fine 1Pres.1; Bruce Maamie (Sen. VP); AI Morris, VP.

Gram International, presented
several International Marketing
Awards. European winners
included PolyGram Italy's Bruno
Tibaldi for the marketing of Dire
Straits' Money For Nothing,
PolyGram Switzerland's Alex
Plund for all round performance

and PolyGram France's Mathias
Guillo for the marketing of
Wet Wet Wet's Popped In Soule,'
Out.

By flacheet Bakker

The issue of night-time denies Stein's claim.
programming is taken' -They do get records.
one step Nnher although wry
this weekweek by ly You haw 10 fnlice
Angelina. Stein, that maybe only
DI/Producer at Dutch 50fM0.60.000 people
public radio stalion limen m night. The int.
VARA. Skin hw a pace of plays is there.
weekly two-hour show fore wry hard to meas-
which is broadost each tire_ It can contribute to
Ibmsday Nun 02.00 a panicular success, but

ours. ii does no cause it."
-The problem with begins. Stein says the In West Germany,

nighl.iime pro. record indumry often night-time plays are an
gemming in Holland is neglects nighttime essential part of the
that there is only one progranuners. "I ones surveys by the Media
channel available. That have to beg for records. Comm' oiranimtiono
means the range of pen- They do not take us ''We don't make any
ple listenirm to the aunts.' dim inction," says Win -
show is wry broad. It is a fact out fried Den. Promo -
This is reflected in the night-time play is nu bons Manager (Ra-
MUSie played: a uide included in the surveys diciPressi for EMI
range, from cabaret to a of the Dutch 'media Electrola. -Every hit of
hard nick ballad. control' organimtion, airplay counts. I not

Figsentaiion is impor, Stichting Nederlandse that the people who
rant and the emphasis Top 40. Sat when it listen to night -lime
doesn't change cinch . comes to plugging. how shiny, am oars wore of
an upea t atmosphere imponant is nighi-tinie a specialist audience
with a cosy feeling is radio to the industry'? than during the day. A
essntial." Dick Pieren. Heat DI of young people

However. and this ii Of Pronanions for the hem bites to radio nine
where ihe mintnwersy Dutch WEA branch, midnight." ]
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DJ Mixing
Finals

The finals of this year's World
Mixing Championships are being
held this week (March 14) and
will be shown on BBC 1 TV Mr
the first time. The show is hosted
by BBC Radio l's Jeff Young and
BBC Radio Manchester Dr anti
TV presenter Mike Shaft. Over
3.000 radio and club Ms from all
over the world are taking pan in
the annual three day event or-
ganised by Tony Prince's DJ Mix-
ing Club (DMC).

Award For
The Agency

London -based The Agency
Group has been voted interna-
tional booking agent of the year
by readers of the US' Perfor-
mance magazine. The Agency,
headed by Neil Warnock.
represents over 90 artists and last
year handled UK, European and
worldwide tours'by Pink Floyd.
David Sylvian, Rush, The Pik
goes, Run DMC, The Christians.
Simixsie & The Banshees and
Status Quo.

LIEMEIMELIMILI
liclandA commercial TV licence
looks set to go to the Windmill
Lane cons., m alter the surprise
pull.. of Meiu only other applio
emu. the Alsemero Group. The
tarter says the financial loss expect-
ed se the first three years is too big
in view of the likely competition
trom satellite services. Windmill
Lane, whose partners include the
Dublin recording studios of the
same name and U2. will make a

niml application to the Irish
broadcasting authority after Easier.

* * *
As predicted in Extra! issue 8.

Stockholm -nosed Karimisna TV
has just announced the launch of a
new cable num-irk. the Nordic
Channel, on the Euielsai Inna
ponder. Nordic, which will be

backed by a major Swedish indus-
trialist, claims 10 be .0 credible
competitor" to the London -hard

lit Fiume TV3, operated by Seansal.
* * *

Newcastle's Metro Radio
pulled off a country signing yew mo.
BBC Da Jimmy Saville. From ibc
nod of March. Saville will premien
'Savilk's Travels' every Sunday

lunchtime. The show will be made
in Newcastle and Mom hopes to
air it throughout the IR neimick

* * *
Keenan eye on the Hanturgnoise.!
primte Radio 107. Besidm Ulrich
Schainuni. who inamenninded
Berlin's successful Radio 100.6.

there is ai least one other possible
huger - and he is non from West

Germany. Radio 107's licence is

due to expire at the end of March.
* * *

London's Capital Radio has just
annwwwd its he listening figures
since 1982. Total audience share is
now 19% - up from 15.5% in 1987.
BBC Radio rt. sham is 17.1%.

* *
Warner Communications and

Time ate merging lo forma USS IS
billion company which will he the
worlds lam em media and enter-
tainmeni grin, Executives my
Tune Warner will help the US
compete against the media comlres
being moulded in F,urope. These
ineltuk Benclunann in West Ger.
ninny. Hachette in France and com-
panies conirolled by }When Max.
well and aspen Murdoch.

* * *
Thom who think the BBC takes a
low time fin get things dorm could
be light. The corporation has jam
published a new guide for its TV
and radio jo irnalists and pnidue-
eni. covering subjects includ.
ing privacy, terrorism. ethnic

minori and sponsorship. The
last guide was issued in 1445.
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Pan - Euro r ean News

Roedy To Introduce
New Shows

by Cathy lag.

London - While videos will con-
tinue to make up 95% of MTV
Europe's output, the channel's
new Managing Director Bill
Reedy says that more diversified
programmes are also to be in-
troduced.

"We took this decision fol-
lowing the success of `Kino,
`MTV Al The Movies' and 'Re-
mote Control'. Our first new
show, 'Buie, is a comic, fast-
moving show which will pre-
miere tea month's time."

Reedy also stresses MTV's
increasing commitment to hil-

manitariap issues". Following
the channel's successful Rock

Against Drugs campaign, the
next issue to be tackled will be the
environment.

Promoting talent will remain
a priority, says Reedy. "The mus-
ic industry continuously shows its
confidence in us by giving us ex-
clusives. We were, for example,
given the premiere of Madonna's
new video."

Roedy does not believe that
heading a European channel and
being an American will stand
against him "I have lived in Italy
for four years and thel sensitive
to the European market. What's
more, less than 10% of our staff
am American."

Sky Claims Cable Lead
by Ion Henley

Sky Radio, the pan-European
24 -hour MOR station, has more
Dutch listeners after five months
on air than its older competitors,
Cable One and Radio 10, accord-
ing to a survey commissioned
by Sky.

In areas of Holland where all
three stations can be received, the
survey says Sky has a 10% daily
audience share compared to Ca-
ble One's 5% and Radio 10's 3%.
In Scandinavia. Sky Radio's

share is 12%. The average
listener also spends longer tuned
into Sky.

Ton Lathouwers, Sky Radio's
Operations Manager: "These
figures are proof that Sky is on
the right track, especially since
we've been on air for five months
and Radio 10 and Cable One have
been on for more than a year. Ca-
ble One has just had a similar sur-
vey done and I hope we get to see
their results."

1120=3=1111=IMIEZE11111113
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VIDE-NEWS
Passion & Pain
Bavaria Films in Munich has re-
cently worked on the following
clips: Blue System's Love Suite;
Vision Fields' Sad Song; De-
borah Sasson's Passion Awl
Pain; and Hubert liah's Wel-

come Machine Gun. The promos
were directed by Kai Von Kome
and Roland Willaert, and mem
shot in the Bahamas, France,
New Mexico and their studio in
Munich respectively. bong Za-
remba produced the first three,
while Formula Eins' Andreas
Thiesmeyer did the one for
Hubert Kah *

aeon D°"°""
Chris Langman, the director

of the TV show 'Neighbours' is
enlarging his catalogue as a video
director. He is responsible for the
dip to accompany Too Many
Broken Hearts by Jason Dono-
van. The video was shot on loca-
tion in East Victoria, Australia,
and was produced by Andrew
McVitty *

Nobody will be surprised to
see that the clip to Madonna's
Like A Prayer is the second -most
played video in this week's Eu-
roclips. The video for Simple
Minds' Belfast Child tops Es-
roclips once again *

Interesting longform releases
in the Benelux this week include
a live video by' Prince and The
Pideosingles by Dire Straits.
Bath videos give a good view of a
certain period in the artists'
careers and are a must for fans.
However the first lasts GO

minutes and the second for 20
minutes. Both cost the same *

UK & IRELAND

Tara Spends f I .4M
On Launch

Radio Tara, the Dublin -based
long -wave commercial radio sta-
tion which will broadcast anion -
wide to the UK, has allocated
£ 1.4 million to promote its au-
tumn launch. The campaign will
be handled by London advertis-
ing agency Leo Burnett and PR
consultancy Simpson Fittherbert
Berman (SFB).

Tam, a joint venture between
RTL and Irish state broadcaster
RTE, expects a minimum cover-
age of 30 million people in

Ireland and the UK. The station,

which still has to decide on its
official name, says it may in-
crease its promotional budget if
transmission tests show the long -
wave signal can reach further
than current "conservative" esti-
mates predict.

"In any event, we shall be the
UK's biggest daytime commer-
cial broadcaster," said the sta-
tion's Sales & Marketing Direc-
tor Brian Mellor, "and will
guarantee advertisers a weekly
audience of 4.5 million." 0

New ITV Marketing Company
Two ITV companies, Anglia and
Central Television, have put their
advertising sales into the hands of

'tioan;21hits bid 1 to

=Reynolds Girls
-!rd Rather lark "it

;Wonderstuff
Yea Wants b Be The Disroxe

(New Order
,Round a Round ieacrorn

ew.Model Army

a new independent company, Tel-
evision Sales & Marketing Serv-
ices. The company was set up by
Central's Marketing & Sales
Director Dick Emery and Tim
Wooton, Director Marketing &
Sales at Anglia.

The move is part of a trend to
separate profit centres and to cut
staff costs before the next round
of franchises based on compe-
titive tenders. The new company
hopes to sell airtime on behalf
of other private broadcasters
throughout Europe. Central and
Anglia account for 21% of total
TV advertising expenditure in

the UK.

KTP - Grabbing Bits Of Sound
by Sally warm',

Kissing The Pink have all but dis-
appeared from the British music
scene since their first and only
UK hit Last Film in 1983. "I think
we're a dim memory because of
our name," says singer and
guitarist Nick Whitecross, who
admits it now tends to be simply
KTP on album sleeves. "for
moral reasons".

Memories will be a little
sharper outside the UK where,
thanks to three albums and sever-
al singles, KTP have had Europe -

success and a no. 1 dance sin-
gle in the US.

On their fourth LP which they
are just finishing, KTP have
moved into the computer age:
"We've almost stopped playing
now," admits keyboard player lion
Kingsley Hall who also sings.
"We just spend all the time
programming, sampling and mix-
ing things up."

Whitecross goes on: "Grab-
bing bits of sound from wherever
we can... the basis of what we do
comes from working out grooves
and rhythms on machines and
then we just play and sample
things over those." Among the
sounds that emerge on their new
product are snatches of US radio
all the way from crackles at the
end of the dial to "fantastic mad
preachers".

The LP has been taking shape
at Crescent Studios in Bath with
the working title Post Modern.
"It's like a mixture of house and
hip -hop grooves with everything
we've done in the past," says

Kingsley Hall. The first single,
Stand Up has been produced by
Phil Harding of PWL, the rest
they have produced themselves.

Kissing The Pink are now
signed to WEA along with other
ex -Magnet acts like Chris Rea.
The band are relieved: "We stand
a chance of becoming very suc-
cessful now because we get a lot
of exposure."

New Radio Body
The 20 new community radio
stations that will go on air in
the UK before the end of the year
are to have their own represen-
tative body. The /Association
For Broadcasting Development
(ABD) was initially a pressure
group that was formed to lobby
government for small local com-
mercial radio stations.

The role of the ABD will now
be to represent new radio stations
in negotiations with trade bodies
such as the Performing Right
Society and the new Radio
Authority. The ABD was formed
four years ago. .

new single
and album.

pty, (Its
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UK & IRELAND
Trade Figures Up 16%
Trade deliveries from the UK
record industry in 1988 were
worth £ 612.3 million, up 16% on
the previous year. The record
figure was boosted by a strong 6-
.1 quarter which represented a
19% increase on the same,period
in 1987.

Figures released by BPI show
that 29.2 million CDs were deli-

vered in 1988, m increase of
60%. CD revenue was up 31% to
£ 167.9 million. LP deliveries
dropped only 4% to 50.2 million,
despite the growth of CDs and the
cassette market, up 9% to 80.9
million. Demand for singles cell,
by 5% to 60.1 million units, in-
cluding two million CD singles. LI

AIRC Demands
Copyright &
The Association Of Independent
Radio Contractors (AIRC) has

asked the UK government to
include legislation against
nemdletime payments and pirate
broadcasting in the new Broad-
casting Act, due to become law
latgorbis year.

The AIRC successfully neg-
otiated a one-year experimental
period of unlimited needletime
with UK rights collection society
PPL last year. Now AIRC Direc-
tor Brian West wants to sm this
backed by legislation in the
Broadcasting AM: "The 1988
Copyright Act needs to be
amended to make sure needle -
time limits are not reimposed by
the mcord companies."

Piracy Laws
West also wants. to change the

criteria for protecting foreign
rmords and is looking at the
Department Of Trade & Indus-
try's (DTI) study into `first fixa-
tion'. This would allow radio sta-
tions to use recordings from
foreign territories without paying
royalties. West: "First fixation
would be far fairer for all parties."

The DTI's anti -piracy Radio
Inspection Service (RIS) should
be given more resources and
power under the new Act too ac-
cording to AIRC. "The govern-
ment's plans for an expanded
legitimate radio system will be
greatly spoiled if illegal broad-
casters continue to go unpunish-
ed," says West.

Pickwick & PolyGram Deal
The Picicwick Group has signed a
deal with PolyGram UK under

raiRED3M133011
U.K. Radio Airplay Report
Most played records at England du.

ring the week of publication on the
followmg stations BBC I, BBC 2.
Captal Radio. Radio London and the
motor independents
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which it will release, for the first
time, PolyGram repertoire on
low-priced CDs. The agreement
covers a wide range of product in-
cluding Tom Jones, Roger Whit-
taker, Dusty Springfield and En-
gelbert Humperdinck as well as
classical material from Dacca,
DGG and Philips.

Ivor Schlosberg, Picicwick's
Chief Executive: "We've worked
closely with PolyGram for 13

years and sold in excess of 22 mil-
lion records and tapes. The
launch of PolyGram material on
CD extends an already successful
partnership."

Meanwhile Pickwick has an-
nounced pm -tax profits of £ 3.3
million for the year to December
31, 1988, compared to £ 3 million
the previous year. Turnover in-
creased by approximately 32%
on the previous year, up from £ 31
million to £ 41 million. .0

Radio Caroline's US Fund
Raiser 'A Con Man'

by Paul Rusting

Radio Caroline's fund raiser and
financial expert in the US, who
raised over US$ 1.5 million to
build the station's ship, the Ross
Revenge_ has been convicted of
fraud and faces up to 35 years in
jail.

James Ryan, described in a
Pennsylvania court as "one of the
top con men of the last 20 years",
was charged with fraud and per-
jury in connection with Radio
Caroline's relaunch. He tricked
several US business people into
backing the station with tales of

advertising deals with top US
record companies. The court As
told Ryan opened at least 27 bank
accounts for the station.

Meanwhile, to celebrate its

25th anniversary later this
month, engineers at Radio Caro-
line are hoping to start stereo FM
transmissions. This will only he
on a small scale as the Ross
Revenge is not equipped with a
high antenna. The only time Ca-
roline has been heard on FM was
in 1970 when the station used the
Radio Noordzee ship, Mebo 2.0

Globe Theatre.Shaftesbory Avenue,London WI, tel 1-4944513

The Silerper, demure 'Souk,* Rain'

(Th's The Edge. Annie Lennox,
Chassis Hynde, David Byrne,
Jerry Harrison (Talking 14;atki,
Peter Gabriel, John Earnhain,
&sued and %rid Party met
Moscow's Ministry fit Foreign Af-
fairs recently to launch the Break-
thniugh album for Greenpeace In.
iemational. Some 25 top internale,
nal acts have donated songs to the
fund.rcising LP which will be called
Rainbow Miriam outside the Soviet

' n where release is scheduled
I ate April by BMGRCA

Europe.
And The Silencers are donating

Me track Sr -wish Rain to the CD
venion of the tirterartace album. h
will also he their next single Inns

LP A Blue, fin' Buddha.
.lavis Costello made no hones

his political ideas when he
and performed acoustically

Idle BBC TV ans programme.
Late Show'. Swum:Illy against

punishment and the leader.
of Margarei Thawher. Costello

the thug, Les no,, Dangle
nand Thy, The Din arm with

plenty of venom and caused some
contowersy with a spe of had

14.9une
Howard Jones found time m
with Ronk Over London on his
birthday recently and seemed
the two years of work on his

new album Inert Duo Line am ft -
natty over. Aiming for the highest

he Greenpeaty CD

quality this time around he prodm.
ed all Ma moor the tracks himwif in
his home studio. -It was a little hit
too introspective." be admits.
really enjoyed doing it but I swift
antduee the whole album next iime."

One of his production collabora-
tor, win tan Stanley. known as the
third member of Tears For Fears.
However. lone told Hanley has
not done any work on the now Tears
For Fears LP m his own prodnetion
eaten is in full swing with Lloyd
Cole and Propoganda projects cur
rend), under way.

George Handmade
Films has been in the news this week
as stories of his apparent disillusion.
mem with the business are fuelled
by sackings within the company. It
has also scaled down production
significantly with the cancellation
of five of the six films it advenised
last year in Cannes. In recent
months Handmade has also aban-
doned TVP, its collaboration with
Eurythmics and a gnmnsed film on
the Handing

The drummer with Wlvel Un-
derground, Maureen Tusks, has
resurfaced after the best par of two
decndes as a 'housewife' to play her
first ever l;K concerts beginning at
the end of 111C month. She will also
release a no, called Life M
Erik After Abdication which fee.
tures Ian Reed and a cover of the
Velveis' Pale Rue E.rea.

88414.08. Dresee,row,en 4.444844.1.14 rem 448448. Come. Azeinlasi ne int 81,444

German & Austria & Switzerland

Radio 7 Victoria
On The Air

BadeABaden - Bernd Reiger,
Managing Director of new pri-
vate Radio 7 Victoria, says the
station's approach is threefold:
service, information and `re-

membering'.
Keniembering' refers to a

music format based on oldies,
MOR hits and schlager. Reiger
hopes this mix will attract a

30plus audience, filling the gap
left by public broadcasters SWF 1
and SWF 3.

Radio Victoria, which went
on the air on March 1, has an
experienced crew of 32, includ-
ing Ingo Paternoster, Head Of
Music, and Juergen Unger, Mar-
keting. Both are from Munich's

Radio Xanadu.
Christian Simon, formerly a

TV pop show presenter, and
Walter Fuchs, a country music
expert, both have their own shows
on Victoria. A night-time rock
programme broadcast from mid-
night to 05.00 hours is provided
by Radio RPR in Ludwigshafen.

Radio Victoria has a potential
audience of 4.5 million and
shares its frequency (100.4 MHz)
with Radio Ladies First (RLF). It
is backed by newspaper publish-
ers Stuttgarter Zeitung, Sudwest-
presse Ulm (Radio 7), Schwarz-
waelder Bote, the Rheinpfaela-
ische Media Union (Radio RPR)
and the Burda empire.

Brack Signs With RCa - John Brock, Switzerland's biggesr country thy las
signed a worldwide comma sera Ca Rendsvia BMG/Ariola Siviwel land
Brunk is the first Swiss artist to sign such m dthf. His first album Jiir
Borderline, which was recorded in Nashville with producer Randy I. Scruggs,
will be released on Mama 20 From I.to r are: thidhig Schmuck),, Die
BMG/Ariola; Brack: Bruno Huber, Head% Ark)? BUGhlriola; and Frily Pon -

Brack} manager.

Changes At Radio MI
Munich - The city's oldest and
only real private rock station, Ra-
dio Ml, is to change its name and
format at the start of next month.
It will be called Radio Arabella
and music programming will fea-
ture schlager.

On February 7 the station be-
gan using pm -taped music after
almost five years, ending the
programming concept of what
was once Munich's most success-
ful radio station.

The station is owned in equal
shares by Ferdinand Entreat (Ra-
dio Spot Advertising Agency),
Jan Michael Meinecke (Kultur-
welle) and ,Oskar Gleichmann
(Radio Brenner). However, it is

controlled by the Nuremberg
publisher Gunther Oschmann,
who is Entress' uncle and who
owns Radio Brenner.

Former employees blame the
changes on the poor technical
quality of the programming, the
poor condition of the studios and
Entress' inability to acquire suffi-
cient advertising through his Ra-
dio Spot agency.

BREAKOUTS
find to auplode

Band
Official Bootleg Megan. (car)

Midnight Star
Snake t The Gra n lban9

BAP
Dar Doer Mat moth flew.)

Radio Hamburg's 'Top 800'
Hamburg - A marathon chart
show is planned by private station
Radio Hamburg for the Easter
weekend. An 800 -track listeners'
selection will be presenteed by
Ms Marcel Becker and Stefan
Heller, starting at 12.00 hours on
March 25 and going on until the
evening of March 28.

The `Top 800' has generated a

lot of interest and is being heavily
promoted by the station on air
and via press advertisements. Ra-
dio Hamburg is also working
with a chain of coffee shops
where voting forms are available.
The stations' Head Of Music,
Michael Missy, expects about
10.000 listeners to take part. 7

The Sounds Of Carlos Peron
Belgian independent Play It

Again Sam has released the sixth
solo LP of Swiss artist Carlos Pe-
ron. Peron describes Impersona-
tor II as "straightforward, primi-
tive and direct".

The album includes dance
tracks such as A Dirty Song and
Commando IV along with the
emotive 18 -minute Massacre In
Frankfurt, which is available on
the CD only.

Peron, who founded the in-
novative group Yello with Boris
Blank, often accompanies his
collected and processed sounds
with live music and so retains a
sense of spontaneity. His sounds
are a combination of environ-

mental noises from his massive
archive (including squealing pigs
and a moving glacier), old ana-

logue synthesizers and the latest
digital technology.

Impersonator II was recorded
in Peron's Splatt Studios and the
original Yello Studio in Zurich. It
was mixed at Masters Studio in
St. Galen.

Media Control Germany
from the airplay hitparade from
Media Control including 29 radio-

channeb. For more info 184888e

conact Media Compel - Postfach
625,t D-7570 Baden Baden, tel

(0)7221 33066.

Pay 0...Prep,
/44.1iinowl4ritner -5,818r48
raw rnw,g Cana. ,SYmOrium

3. Sim wade -row Per,.
Peach Boys-.

0 Paula AM, Strryc
9 Kyrie &Jason lapr, I. Pr

il. Chris OrrOuryl Sir

Plne8. The Neckar,. bring Pro

The roni. Tops ...a.. 844,4,4
9. )aliasvraraos
s. Boy Me.
. innate, Weary, f

Media Control Austria
Moil played records as checked by
Media Control on the national than.
on 03 and Radio Brenner.
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Media Control Switzerland
Most played records as checked by
Media Control on the national chan-
nel DRS 3. Coker 3 and 4 private sta.
Bons. For more Mir please contact
Media Control, Post Passage 2 Basel
4002. tel 61. 224089.
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The 4th International Music and Media Conference
Amsterdam, Holland, April 30 - May 3 1989

IM&MC
THE VITAL LINK BETWEEN MUSIC, MEDIA & MARKETING

THE CONFERENCE TOPICS
Presented in the historic Amsterdam Stock Exchange, the IM&MC conference will bring exciting panels, workshops, keynote addresses and

roundtables on:
Marketing Music In The Global Village;  Broadcasting Without Frontiers; ls Airplay Fair Play;  Radio In The 90's;  Who Needs

Needletime;  Perestroika - The 64000 Rouble Question;  Is The Future In Sponsorship?  The Pacemakers - The Entrepeneurs In
Artist Management;  Marketing The Music - How Will The Public Buy Music Entertainment?  Music T.V. In The 90's;  The Indications
Of Syndication;  Sponsorship, Product & Artist: Who Promotes Whom?  The Artists Panel;  Marketing With Music - Or Music
Without Marketing?  Is Radio The Medium - Musk The Message?  Can European Copyright Legislation Be Harmonized?  Research
Radio: Target, Ratings, Tipsheets;  How To Promote Local Music?  Kill New Talent With A Narrow Range;  D.Day For Deejay; 

Chart Bits Or Creating Hits? 

THE ARTISTS SHOWCASES

 Every night exciting international

bands will be playing live, especially for

the IM&MC delegates, in the famous
Amsterdam clubs, like Paradiso, The

Roxy and the Escape.

Presentations by a.o. CBS, Virgin, MCA

and EMI.

 The World Concert Premiere of the
upcoming opera -cum -musical "Which
Witch".

THE BROADCASTERS
An unprecedented number of European

and U.S. broadcasters will be present in
the IM&MC market place to interview
the artists, transmit their programmes
and report on the conferences. They in-

clude BBC Radio Il Veronica Holland;
WDR Cologne; BR Munich; SER Spain;

Westwood I USA: VARA Holland; Super
Channel; Videomusic; Music Box; MTV;
NDR Germany; RIAS Berlin; RTL+;

Estacion 91 Mexico; Swedish Radio;

Danish Radio and many others.

THE EUROPEAN ROCK EXCHANGE

The global Pop Rock T.V. show including

20 worldwide superstars and exciting
new talents broadcast live from the
Amsterdam Came theatre on May 3rd.

Concerts, keynote addresses, work-

shops, radio programmes, T.V. Gala's,

Panels, Superstars, Cocktails, World

Premieres, New Album Presentations,
Market Place, New Artists, Radio Re-
cordings, Awards, Press Conferences,
Business Meetings, Exchange Of Pro-

gramme Ideas.

Amsterdam, For 4 Days The World Capital Of Music, Media And Marketing.
The 4th International Music and Media Conference

Amsterdam, Holland, April 30 - May 3 1989

REGISTER NOW!
 Please register me for IM&MC '89

Registration fee: Dfl. 700, -/US $ 360, -/UK C 200, -

Payment instructions: full fee to be paid in advance.

 Payment enclosed:

 Please charge:

Card number:

Expiry date'

Signature:

Date'

Registrants please include passport photo.

Name

Title

Company

Address

Mr. Ms.

Zipcode/City Country

Telephone Telex Telefax

Type of business

Worldwide registrations: IM&MC Main Office, Karen Holt, Stadhouderskade 35, P.O.Box 50558, 1007 DB Amsterdam, the Netherlands.

Tel: (31).20.6628483/6627151, Fax: (31).20.799856, Telex: 12938 FLYDU NL.

U.S. registrations: IM&MC U.S.A., Peggy Dold, c/o Billboard, 1515 Broadway, 39th floor, New York, NY 10036, U&A. Tel:(1).212.5365088,

Fax: (1).212.5365236, Telor. 7105816279.
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Media Control
Changes Announced
Paris - Changes to the Media
Control radio panel, which estab-
lishes airplay on radio stations in
France, have sparked an angry
response.

Like its predecessor, the new
FM panel measures airplay on 18
stations or networks. However,
four stations have been dropped:
Radio Service and Radio Star in
Marseilles, Rockin Chair in Nan-
cy and Radio Septentrion in Cam-
brai. These have been replaced by
national network Europe 2, Bor-
deaux's new leader Wit FM,
Metz's regional FM network Ra-
dio L and Vitamins in Toulon.

A new balance has also been
established between the most
popular FM network NRJ, the
national networks and the local
stations. According to the new
station weightings, NRJ now
represents 21.66% (previously
20.33%), the national networks
43.33% (35.59%) and the local
stations 35% (44.52%).

AM station weightings have
also changed: RTL (40%), Eu-
rope 1 (22%). RMC (15%),
France Inter (14%) and Sud Radio
(9%). Media Control will in-
troduce an additional balance by
taking into amount the hourly
listeners' ratings.

All changes will be effective
before the end of March. Accord-
ing to Daniele Anger, General
Manager of Media Control
France, these decisions were

made in order "to stick to the
reality of the market".

According to one music in-
dustry executive, all the changes
are geared towards making Media
Control more in tune with au-
dience figures. The survey has
taken into consideration new ra-
dios that have an important in-
crease in ratings and gives a bet-
ter balince between NRJ,
national FM networks and local
FM stations.

For Philippe Desindes, Mar-
keting Manager at HMG: As
long as Media Control was just a
qualitative tool reflecting airplay
it was all right, but it tends to be
more and more a promotional
and commercial tool, and there
lies the RU gar

Fears that the changes might
lead to more representation of top
50 product led to a wave of protest
from small labels and indepen-
dent producers. A spokesperson
for the producers: "It's incon-
cievable that operational deci-
sions such as these can he taken
without the effective participa-
tion of the French independent
producers."

FM promotion managers of
some 20 French and international
labels gathered on March 3 to
discuss action against the deci-
sions. Alternatives to the Media
Control survey, such as Le Bulle-
tin, are being pushed.

Media Control France
From the aoplay nitparades provided
by Media Control France. For more
info please contact Mode Control
France 29 Blv Tudor  61000 Seras
booty France tel (88)366880
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Berlusconi To Buy
Into TFI?

by Neil Watson

Italian TV magnate Silvio Ber-
lusconi has said that he wants to
buy a 10-15% stake in France's
national TV channel TFI. If he
does so, the deal would force him
to off-load his minority share-
holding in another French primte
broadcaster, La Cinq.

There have been disagree-
ments between Berlusconi and
Robert Hersant, who has the
controlling interest in La Cinq,
for some time following argu-
ments over how the station should
be run.

It is believed that Berlusconi

would like to buy the 12% share
of TFI held by Robert Maxwell
and his tar Ian. Maxwell has in-
dicated his own dissatisfaction
with the management strategy of
Bouygues, the construction
group which holds a controlling
stake in TFI.

Meanwhile, it is believed that
Andre Rousselet, Chainuan of
TV network Canal Plus, has ap-
proached CLT and Lyonnaise
Des Eaux, shareholders in the
French music charnel M6, to see
if they would be interested in
teaming up with La Cinq.

TV Rock Shows Return
Two pop favourites retum to
French TV screens this month,
'Rapid°. and 'Les Enfants Du
Rock'.

Presented by Antoine De
Cannes and produced by NBdC
Productions, `Rapido' was origi-
nally broadcast by primte chan-
nel TF1. When TF1 dropped
llapido. last summer, it reser-
Meed on the BBC in the UK and
on Italy's VideoMusic (Music &
Media issue 8). But now the show
returns to ix home base in France
on Canal Plus.

The new series goes out for 30
minutes each Sunday afternoon
and runs until the end of lune; ZZ
Top and Johnny Clegg are among
those scheduled to appear.

The long running 'Les En-
fmts Du Rock' on Antenna 2 was
taken off last August while ix off-
shoot, 'Planate Rack', was moved
from a weekly Saturday slot to a
monthly showing on Sundays.
'Plante Rock', presented by

Philippe Manoeuvre, was
dropped at the beginning of this
year. Interestingly, Canal Plus is
planning a show with Manoeuvre
later this year.

Patrick Broders of Antenne 2,
says 10 new programmes of 'Les
Enfants' have been commis-
sioned from its original producer
Patrice Blanc-Franchard. The
new series will be broadcast
weekly on Antenne 2 this
summer.

Death Threats For Allah Singer
Following the controversy caused
by the Selman Rushdie novel
'The Satanic Verses', French
singer Veroniqm Sanson has
stopped performing her hit Allah
after receiving death threats.

The threats also concerned
the Paris venue Olympia, where
Sanson is appearing throughout
March. Allah, from the WEA al -

Serra Wins
Cesar

Eric Serra has been awarded a
Cesar, the French equivalent to
the US Oscar, for his soundtrack
to the film `Le Grand Bleu'. The
album, which was released by
Virgin, has been in Music & Me-
dia's Top 100 Albums chart for 34
weeks and peaked at no. 8. P

bum Moi Le Venin, is still availa-
ble in record shops and is being
played on radio. The song is con-
sidered blasphemous by some
followers of Islam, but Sanson
says -it is an attack against reli-
gious intolerance and fanaticism,
and not the religion itself. 0
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CD PLANT.
MANUFACTURING AB

We have

everything

which results
in fast routines

pre -mastering,

disc -mastering

and

CD Plant Manufacturing AB,
Box 9035, 520039 Malmo, Sweden.

Telephone Int. +46 40 22 01 20, Thomas Lagheden.
Telefax Int. +46 40 94 96 60

Stockholm sales office:
Telephone Int +46 8 734 02 90, Oiie

Telefax Int +46 8 735 50 03
UK sales office:

Damon[ Audio Ltd, Middlesex.
Telephone 01 573 51 22, Malcolm Pearce.

Telefax 01 561 09 79
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