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France's Canal Plus
Bids For Spanish TV

by Jacqueline Eanott

Paris - French cable TV
company Canal Plus has
announced that it will be in-
volved in a bid for one of the
three private TV channels
due to go on air in Spain
next year.

Canal Plus has taken the
maximum stake allowed by
a foreign company, 25%.
The Spanish group Prisa,
which publishes Spain's
leading daily newpaper El
Pais, has also bought a 25%
interest in the project and
several Spanish banks and
private investors are also
involved.

Canal Plus is investing
an initial Pta 1 billion with a
further Pta 3 billion to fol-
low if the bid is given the
go-ahead by the Spanish
government.

According to a Canal
Plus spokesperson, the new
channel will take the Canal
Plus name and the Canal
Plus concept -365 films an-
nually, music clips, sports

and children' pro-
grammes, plus limited ad-
vertising.

Canal Plus has had
previous TV involvement in
Spain as a shareholder with
the Channel 10 satellite
srvice which went into liq-
uidation. The spokesperson
said: "Channel 10 did not
work because there were no
programmes and no com-
mercial structure." 0

Euro Rock Awards
At IM&MC
Amsterdam - The global
'Rock Over Europe' tele-
cast from IM&MC, co -
produced by BETA, Veroni-
ca, Super Channel and

VideoMusic, will include
the presentation of some
European Rock Awards to
major acts including
Michael Jackson, Sting and
Jean -Michel Sarre.

The Children Of The
World Video Clip Award
will be given to Michael
Jackson who was voted for
by children aged between 8
and 12.

There will more than 15
TV crews covering con-
certs, press conferences and
showcases during the

IM&MC. These include La
Cinq and 'Rapido' from
France, Tele 5 and Sat 1

from West Germany, Hol-
land's Veronica, Super
Channel and teams from
Scandinavia, Spain and the
US.

Special events at the
lM&MC include a concert
in celebration of the 50th
anniversary of the jam label
Blue Note, an app al f th
Rainforest Foundation by
Sting and special presenta-
tions from the Spanish ra-
dio network SEA, US syn-
dicator Westwood One,
Swedish Music Information
Centre, Dutch copyright
body BUMA/STEMRA
and the CMA.
For full details and pro-
files on some of IM&MC's
key speakers, turn to our
IM&MC SPECIAL,
pages 39-46. 0

Eurochart On Super
Music & Media's Coca-
Cola Eurochart licit 100 has
made its first appearance on
Super Channel. The pan-
European broadcaster will
run the show three times a
week, initially until the end
of December.

'The Coca-Cola Eu-

CArssildit HowardJorres discusses his new WEL LP 'Cross That
Line' with MTV Europe presenter Steve Blame.

ladverosemmeil

rochart Hot l00', which was
first aired on Sky Channel,
has "attracted a big follow-
ing over the years and

marks an important addi-
tion to our programming:.
says Janet Greco, Super
Channel's Head Of Publici-

ty.
The 52 -minute pro-

gramme is produced in
Holland by Rob De Boer
Productions. As well as the
chart itself, the Eurochart
show features artist inter-
views and stars introducing
their own clips. William
Lynn, Vim President Coca-
Cola said "We am confi-
d6nt this show will fulfil the
growing demand for high
quality European youth
music programming." The
show has a potential au-
dience of 40 million. 0
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Pan - Euro r ean News

Lor-Disc Manufactures
Double -Sided CD
Although the CD is superior to
the album in all respects, it has
one disadvantage( it is only playa-
ble on one side - so far. Accord-
ing to French CD manufacturer
Lor-Disc, the double -sided CD
has a fair chance of becoming the
new configuration for the 90s.

Lor-Disc has pressed a limit-
ed edition of six double -sided
CDs of live recordings of Wagn-
er's The Ring for the Italian clas-
sical label Hunt. Although the
CDs are just stuck together
manually (with a numbered label
in the centre of each side), Lor-
Disc is currently working on an

by Maengiel Bakker

automatic device for joining CDs
together.

According to Hunt's Manag-
ing Director Nicos Velissiotis,
the release is just an experiment
at the moment but he expects the
new format to be operational next
year.

"We're only using 10% of the
possibilities that the CD offers
us. This is one application that is
offering the consumers more
value for money" In the UK, the
CD package - distributed by Tar-
get Records - is on sale for £ 100.

European CD manufacturer
PDO in Holland dismisses the

double -sided CD as a "non -item"
which does not comply with in-
ternationally agreed specifi-
cations.

"A very bad and impractical
id.," says Han Tendeloo, Appli-
cations Manager at PDO. "Ir will
not be compatible with a lot of
CD players, and there will be a
much higher percentage of natur-
al wastage. And this will cause
the price to rise, If a consumer
wants to play two CDs - or more
- then the CD -changers that are
currently on the marker are a
much better solution."

Waterman Initiates Hillsborough Single
Loudon - Too years after Ferry
Aid, Stock, Aitken & Waterman
are behind the controls of another
charity record, this time for the
victims of the tragedy auHills-
borough football stadium in
Sheffield.

May 2 will see the release of
Ferry Acmes The Mersey, origi-
nally a hit for Gerry & The
Pacemakers in 1964. Performing
the song are Paul McCartney.
Gerry Marsden (from Gerry &
The Pacemakers), The Christians
and Holly Johnson, all Liverpud-
lians. It is believed that Pete

Waterman, who organised the

ladrectlyement,
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whole project, had many offers
from other artists but he wanted
to make it a strictly Liverpudlian
affair. Waterman has a show on
Radio City in Liverpool.

Most of the profits will go to
relatives of the Hillsborough vic-
tims while the rest will be used to
help improve other stadiums. C
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The Computerised Playlist

Mon .finl more aro- in, & The Papas'
cue radio stations are Cahliimin Drearmire,

starting to use a com- The Kinks* Sunrty Bl-
urrier for the compile- teninoon or Bobby
lion of their playliffs. " Goldsboro 's Summer
This can get rid of a lot The First Time."
of time-consurning Fffeh record falls
paperwork and h gives ' either in the A. B or C
the 111 olOre opponun, category. 'A' hits are
ty to concentrate on t played once every lour
presentation. By Marlyiel Bakker hours, '0' every five -

A minion that is Mk. and -a. half hours and
mS this to the extreme male/ lYmale, 61,71. or 'C' every eight -and -a.
ir Skx Radio M Hob Ms and instrumental." half hours. The Marian
land: no Iffs, just a Although he corn- also works with the
computer doing all the puler makes a random 'Classic hold category,
work. And recent choice out of these the well-known his
figures from the categories, there arc from the past like
research Immo In. certain Ihnistions - for Yesterday or Nights In
tomart prove that the instance. Mier a very Whire Sarin; these am
formula works (.e* up -tempo track, another played tame to four
page 19t. up.tempo one is taboo times a week.

But doesn't the use Artvl two 'down' tracks Our format is Mel
ofa computer lead to are never played one 26 low Adult Contem-
Nand and plediemble lee the other porary." says Lathomv-
programming? Ton In this way, a plat- ers "TM calm hits for
LeIntuwerr Sky Rai list can he produced for people in the age brad -
Jiffs Operations two weeks although a et of 05 40. That meats
Manager: "No, yon can certain flexibility is al- xou can man with for
make it be whatever lowed. En example Tame Dusty Spring.
you want. We feed Inc when the weather feed', Ant/ting Hill
computer with several chamffs Lathounn, Been Proved followed
categories like tempo. -With a sunny weather by Buffalo Springfield's
mood. type. single/duo lomeast. we start Espeerarg Ti. Fly
or group, English or programming -suety' and Flo) Orbison's Ku
non-English lyrics, records like The Ma- Om h"

e trag
e
v tra

A decision on who would win the
errs transponders in France waa
Mill being postponed at press time
hut the CM Ad admit Mat Ku-
romunue was a ha contender for

one of the live channels. The alio-
canon was originally planned t'or
the first week in April

* * *
BBC Radio 2, Network Pro-
gramme Editor David Vernon is
reported to have said: "I firmly be-

lieve that, with the on of Ra-
dio 2, most producers presen-

iffrs in the UK radio ndustry are
more coucerred with maintaining
credibility with the record industry
than with trying to play the music
their listeners want.' He was

peaking at the recent UK Music
Radio Conference in London.

* *
VT111. Me very sucromful new
commercial broadcaster in Belgi-
um. has won exclusive rights to
broadcast a Flemish version of
Holland's popular 'Soundmix
Show'. The show is hosted in Hol-
land by Howie Reisman. The
Belgian host has not been decided
yet but the first session,will be
recanted in lune.

* * *
Pirate radio ship Laser 558 could
be hack on air shortly. The station
is said to have the hacking of a con -

marm of UK radio companies
es have recruited three top Ws

for is 24hour dance music Minim
The ship. the 'Communicator.. Sao
two powerful 250100 wan MW
Iransmilicr. on board and three
specially built studios.

* * *
NRJ has announced a net profit of
Alt 65 million for tune - in -

mease of 107% over 1987 And Pa-
pa 2 continues its growth by ad-

ding s new station hi Toulouse with
Jean-Pierre AI as manager.

* * *
Chem.! laboratory, Pierre Fable,

hich alivady owns 05.5 or Sod
Radio. has taken a ISO share in
dlouelle PM. one ofde most
powerful independe,nt FM stations
in Brittany.

* * *
Few .' FM radio stations in the Yve-
lines and Oise region of France
have been temporarily closed by
Me USA for various technic -al of-
fences, Val CM for not hosadeast-
mg. Radki 'demure for excessive
power. Owgeoe Flg lor broad -

camp, Kiss FA1 programmes, and
Sigma Beaman for excessive
power and for bmadcuslingFLn

FM programme.
* *
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VIDEO FAVOURITE

Madonna
Lk, Payer

Simple Minds
Ho is your tard-wr
Rosette

IN Look En
The Cure
Lullaby, menn

The Bangles

Eternal Flame erumn

Jason Demean
Too Many Brolen Hearu snei tutu

Wendy L Lisa
tolYlnBY-e.n
Paula Abdul
Smirk Up Ede,. s

Roy Orbison

DE

She's A Ogre, Ti Me wnsnisii Few

US

when lore Conies To Town EI,ENEEEE

Guns N' Roses

Drake Cro vRe9,w filet

EMEIMMEEN
Donna Summer
This Time Know It s for Anal Ymi

Lou Reed

Dirty Boulevard do led

Gloria Ester.
Anyining For You 0,60

Deperhe Mode

Ereryching COOP Pewit,.
Tan& TitanWorld

Oundr roar Wing.
Simple Made
Beam ON
The The
The Prawn Geismar sir .n
Holly Johnson
Amend. Her, de

MEDIUM ROTATION

Bananarama
Help.v

Living In A Box
Blow De.. Boon ,ortyr
Simply Red
If You Don't Know Me By Nan

Fine Young Cannibals
She drives Me Cdary ne,Hortun

ReynoNs Girls
I'd Rotors, swoo
Roadie.
Fr *Oar .wne,

NW
In Be The rn For, rudna
The Cult

IMILEMMI
De La Soul
Mr, Swell 6 I s.iosoniii
Jody Watley
Real tun PE:nappy,

Transrison Ramp
Baby I Duet tun 0.,

Pan Euro r ean News

New Music
A 78 -minute documentary featur-
ing Boris Grebenschikov, the

Soviet rock star who last year
signed worldwide with CBS in
Ness York, is one of the new mus-
ic programmes on offer from in-
ternational production compa-
nies and distributors at the

MIP-TV trade fair in Cannes this
week (April 21-27).

The fdm is distributed by
Granada International, which
also has worldwide TV and video
rights to two Doors specials.

Head Of TV Sales, Stephanie
Neville: "'The Doors In Europe'
and 'The Open Doors' both con-
tain exclusive footage never

released before. We expect plenty
of interest for both them and the
Siwiet feature."

London -based PMI is con-
centrating on its world music ser-
ies Sig World Cafe' which has
already attracted considerable at-
tention (see Music & Media issue
IV). The company is also present -

Programmes At MIP
by Jon Henley

ing two new live concert videos:
The Temptations at the Hammer-
smith Odeon in 1988 and Brother
Beyond, filmed during their re-
cent UK tour.

Radio Vision International
(RVI( has "two or three big live
projects" which would be fma-
lined at RVI also said it
expected to be heavily involved in
last-minute negotiations for the
Elton John concert in Verona on
April 26, for which it has world-
wide rights.

Virgin Vision is offering a

string of premier concerts includ-
ing Bryan Ferry's 1988 world
war, Depeche Mode at the Rose
Bowl in Pasadena, Belinda
Carlisle, T'Pau and The Pogues.
And UK production company
Music Box is presenting eight
different weekly programmes
and over 200 specials.

The company's major new
specials include 'Transmission', a
showcase featuring UK indepen-

EC Ruling On TV
The EC has finally agreed on a
convention which will govern

cross -border television following
deregulation of broadcasting in
1992. Broadcasters are free to
transmit programmes across na-
tional borders provided they ob-
serve minimum advertising and
moral standards and that they car-
ry a majority of EC -originated
material wherever possible.

West Germany and Denmark
expressed resentment at the fact

that national broadcasting is to be
governed by the EC while Belgi-
um wanted a levy on foreign tele-
vision shows.

But all objections were over-
ruled by a majority of the EC
members although Denmark has
said it will not respect the regula-
tions. The convention will new,
go before the European parlia-
ment for ratification, probably
within the next few weeks. 0

11211111111rn
Media: Sky Television Dir. of Cologne -based pointed Special Mark.
has appointed Mark Deutschewel le, no sue- Mgr, Polydor Belgian,
Wilson as Gen. Mir. of censor is Friedlielm Out he is replaced by Steer
iN Amsterdam office * * Beene * Peter Cor-
The new Radio -France MA.* M&M hoc ap- okh MD of Lorimar
Dir. Information is Ivan pointed Jane Van Den Music in London has
level: he replaces Earle as its UK Market. mix joined Complete

Michael Meyer * SMS ing & Sales Exec; Van Music as GM & Head
has appointed Alistair Den Endc previously Of Business Affairs *
Helm as Saks & Marg worked for Virgin. CBS * Marc Thonon Prom.
Mg. (UK) * Iota Fer- and Censor * Peier Virgin Benelux has been

nandeo Delgado bas Reichardt, ex -MD SBK appointed Artistic Dir.

been named Dep. Dir. Songs UK, is the rim with Editions Virgin
Radio MatInd and Lola MD EMI Musio Pahl. Musique in France *
Homo. is Dir Radio UK * Peter Price has Paul Brink, .s the new
Corazon * been appointed MD A&R Mgr. at Polydor
Klaus Kopko ha been WEA Ireland; Price Holland. filling Bad

neglected as Chairman used to be GM Atlantic vacancy ieft by Frsiel'
Media Board Bavarian Records Europe * Wlsoe. the new GM of
Stele Media AuthoriN Chrigtophe Thrcic,in RilyGrain Menu. Publ.
* Beira Fellhnuer has Prom. Mgr. Ehonogram, Holland *
stepped down as Ken. Belgium has been ap-'

IIMMIMIE:=111111111

dent artists, 'The Global Chart',
which runs through top -selling
artists from around the world,
and a co -production called
'Sounds Of The Ruksian Under-
ground: 11

VIDEMNEVVS
Innocents
One of the most successful direc-
tors at the moment is MOMM's
Tim Pope, who used to work for
GLO. He is responsible for three
videos in this week's Euroclips:
The Bangles' Eternal Flame;
The The s. Beaten Generation;
and the brilliant, (and experdive -
f 80.000) promo to The Cure's
Lullaby. Lisa Bryer is Pope's per-
manent producer. The best

played promo on European TV is
still Madonna's Like A Prayer *

PMI has released a longform
called 6 x 3, which features the
clips of Duran Duran's six latest
singles including) Notorious,
Skin Trade, All She 14bnts Is and
the current single, Do You Believe
In Shame. The directors were
Peter Kagen, Dean Chamberlain,
The Molotov Brothers and Chen
Kaige *

The ewer of Mar Film's' ride.) fi,
Erasure. 'Innocents:

Mute Film has released a

longform of Erasure called Inno-
cents, a live concert shot in
November last year by David
Croft at the NEC in Birmingham.
The video shows the duo per-
forming their greatest hits in-
cluding Chains Of Love, Stop!
and Sometimes. Virgin Music
Video is responsible for the dis-
tribution *

Another interesting longform
released by Virgin Music Video
is of the reunion concert by punk
band Stiff Little Fingers, called
See You Up There!. The film was
Shot at London's Brixton Acade-
my in March 1988 *

D.M.

NEW CD/MC/LP

MIND BOMB
FEATURES THE CD3/7112-

THE BEAT(enY GENERATION
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UK & IRELAND
WEA's Tony McGuinness
Talks About Marketing
London - For a man who has
only been in the record industry
for a year, Tony McGuinness has
a remarkable amount of in-
fluence. McGuinness is Market-
ing Manager for WEA's UK
roster, which includes Simply
Red, Aztec Camera, Echo & The
Bunnymen, The Jesus & Mary
Chain and Everything But The
Girl.

This time last year, McGuin-
ness was working for the adver-
tising agency Bosse, Massimi &
Podia (BMP); his accounts in-
cluded Sony, Hellmann's mayon-
naise, Jacobs cream crackers and
Mazola corn oil.

After the amount of effort put
into the marketing of these sorts
of objects by the advertising in-
dustry, McGuinness was amazed
at how little thought appeared to
be going -into promoting an artist:
"When I was at BMP we used to
try and establish the personality
of a product as if it were an actual
human being.

"So a Jacobs cream cracker,
for example, was identified as an
old, mature, cultured English
gentleman. The music business,
on the other hand, takes some-
thing which is living and reduces
it to a bit of tape and vinyl.

"Someone like Tanita Tika-
ram hardly needs any packaging
at all because her music and ap-
pearance almost speak for them-
selves. Everything But The Girl
needed bringing out a little more
so 1 got Ben Watt to write about
himself. The result was very
pretentious but also very them!"

McGuinness' moat extensive
project to date has been the cur-
rent Simply Red campaign. "We
started off by researching exactly

Tony McGuinness

who was buying their records.
Rather than being the 18-30 age
group, we discovered that Simply
Red fans are mainly album buy-
ers aged between 20-40.

"Only two singles from the
previous album were hits so
clearly something had to be done
about the marketing of the ones
from the new album. The
research also revealed that, in
visual terms, Mick Huddled is
the essence of Simply Red - but
not as Mick Hucknall. His voice
transcends that. I mean, he's no
Jason Donavan!

"So the band have to be mar-
keted through him but without
promoting him as a face. So what
we did was just put him on the
front and back (the rest of the
band are only to be found on the
inner sleeve) with his features ob-
scured by his hair. The photo-
graphs were taken by Juergen
Teller. In order to associate the
singles with the album we will
use similar pictures for all the
singles from the album, posters,
adverts and so on."

McGuinness decided to cast
Hucknall in the role of classic
chanteur and package the singles
to look like old 78s. "It took a lot

of effort to find someone who
could produce the right thing but
I think its been worth it. Both It's
Only Love and /f You Don't Know
Me By Now were released in a
limited edition of 5.000 and took
the singles into the upper reaches
of the chart."

For Simply Red fans of a
more hi -tech frame of mind, both
singles were released as 3" CDs
with extra tracks and in special
swivel packs which made good
counter and shelf displays in

shops. The album, A New Flame,
was released on Valentine's Day -
media folk received their copies
in a box tied with pink ribbon.

All this only accounted for a
small pan of the £ 150.000 cam-
paign allocated to the LP and first
single, It's Only Love. There were
also hill page advertisements in
life style magazines (Q, The
Face, Sky and Blitz), national
newspapers (The Independent,
Guardian, Observer, Today and
Sunday Times) and trade maga-
zines including Music Week and
Music & Media. This was all in
the first week of release and A
New Flame entered the charts at
no. I where it stayed for five
weeks.

The following week saw a co-
operative advertising campaign
with Our Price which cost WEA
£ 65000. Our Price also handed
out one million carrier bags
featuring the album sleeve. The
campaign will probably con-
tinue, via future single releases.
until Christmas.

Simply Red's last album Men
And Women, sold 660.000 copies
in the UK. So far A Nan Flame

as shipped around half -a -

million.

PMV Launches
New Initiative
Chris Johnson, Head Of Produc-
tion at PolyGram Music Video
(PMV), has set up a new venture
called Control which will make
music -oriented programming
with an emphasis on breaking
new creative talent. The company
aims to make both pop promos
and television programmes.
Johnson retains his position at
PMV, which will fund the
initiative.

Johnson is keen to recruit
relatively unknown directors and
says that Control will act as a
"breeding ground" for row talent
which he believes will help break
the mould of current music
programming. Among those al-
ready signed to Control are direc-
tor Dominic Allan and Howard
Woffinden and Rick Elgood.

Johnson was formerly head of
Polplor's video department and
clips he has commissioned
include promos for Toni Jones,
Art Of Noise and Siouxsie & The
Banshees.

Renew; air. Green North Radio's Ram
ell' preemie', firm I. to r fop in bot-
tom: bald Baldwin. Roger Kennedy.
RI, Daniels. Freddie Allen, lb,
gdonn. Uwe Tmu. Cameros Smith.

APPEARING AT
I.M.M.C. PARADISO
TUESDAY 2nd MAY.

ON TOUR
IN EUROPE

FROM 7th MAY.

New Radios Cannot
Be Sold
The IBA has ruled that new IR
franchises cannot be sold until
two years after they are granted,
or until three months after the
formation of the new UK Radio
Authority.

The decision was originally
included in the IBMs specifica-
tions for its new community sta-
tion franchises to prevent these
"becoming pawns in a commer-
cial game," says Stuart Patterson
of the IBA.

The IBA has now extended the

ban to cover all new IR franchises
because it "recognised that all
new stations can be vulnerable,
and because we don't wart suc-
cessful applicants to see their
franchises purely and simply as
a way to make quick money," he
added.

Patterson said that provision
has been made for relaxing the
ban under exceptional circum-
stances - such as a new station
falling into severe financial
problems.

Helen Watson - Lyrics Play
Important Role

by D.,. Muses

If there is one remarkable sang ti-
de around at the moment it is

Hanging Out The Washing In A
Small Back Yard by EMI -signed
Helen Watson (and Andy Fair-
weather Low). The track is taken
from Helen Watson's recently
released LP, The Weather Inside
(cat. no. 064-7918831).

Watson's music is often com-
pared to that of Joan Baez and
Joni Mitchell: laid back, adult- Mike Heatley, Marketing
orientated material with a folly Manager at EMI UK, thinks that
edge where the lyrics play an im- Watron's career will develop
portant role. slowly but steadily: "We do not

Watson's career kicked off want to hurry Helen's career. She
five years ago when she sang is a very talented artist whose
background vocals for Carmel. writing and performing talents
She made demo tapes which are of a high quality.- We are
reached the ears of top producer primarily concerned with de -

Glyn Jones (Joan Armatrading, veloping a long-term career."
Eric Clanton) who wanted to start The future looks bright for
recording her first LP Blue Slip- Watson; at the moment she is

per straight away with all sorts of supporting Black on his Europe -
well -known musicians - includ- an dates and there might be a En-
ing members of Little Feat who ropean solo tour later this year. 
feature on both albums. Jones
also produced the second LP The
Mather Inside.

BREAKOUTS
National hits bound re explode

The Cure
mato thaicsnondor,

Simple Minds
This Is You. Land /Virsini

Beatmasters Feat. Merlin
Wises In The House issue's Keg,

Duran Duran
Do You Believe In Shame, (Erg

3rd Irish TV
The Windmill Lane consortium
has been awarded the franchise
for Ireland's third TV channel.
TV3, a commercial service, will
initially broadcast on cable net-
works in the Dublin and Cork
arca. Output will include music
programming with details to be
unveiled during the MIP-TV fair
in Cannes this week. The suc-
cessful consortium's backers in-
clude Ossie Kilkenny and Paul
McGuinness (both involved with
the management of U2), Ulster
Television and the UK's TVS.

1989 EUROPEAN TOUR

MAY 3mu AMSTERDAM MAI 171m SINKHOLM

MAY tru AACHEN MAI 19rm OSLO

MA191B BOCHUM MAY tSmo PASTS

KAI Kum WARM MAY no11111C11

MAY ling BURN MAY 26te KEAN

MAY IRA HAMIERG MAY 281111,11ELONA

MAY Wm CaiNHAGEN
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