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Fresh From JIVE

Expect a greatest hits pac- |

kage from BILLY OCEAN
including some brand new
recordings, one of which is
called LICENSED TO
CHILL produced by Mutt
Lange (“When The Going
Gets Tough”) and (“Get
Outta My Dreams, Get Into
My Car”).

Also in the studio are
brand new Jive signing BIG
FUN (pictured below), who
are currently recording with
STOCK-AITKEN-WATER-
MAN.

Following the successful |

the stand-out song of his
show. It is called AT THIS
MOMENT, which is also the
title track from his recently
released album.

Hot on the heels of the
phenomenal European suc-
cess of “WEE RULE”, the
WEE PAPA GIRL RAP-
PERS are putting the finish-
ing touches to their second
album.

STOP PRESS - Jive has
just acquired the rights for
the soundtrack to “NIGHT-
MARE ON ELMSTREET
Vol. 57 The album will fea-

sell-out European tour of | ture several of Jive's top

TOM JONES, Jive are

releasing by popular demand | —

American and British artists
STOP PRESS B

Jive’s new signing Big F
Working hard in the Srudio

' BMG and JIVE

New York:
International and the Zomba
group of companies have
announced a new licensing
agreement, whereby BMG
will market and distribute
Zomba’s Jive and Silvertone
record labels on a worldwide
| basis excluding Japan and
Africa. Separate agreements
have been set up with the US
and Canada

This agreement follows an
existing three-year deal with
BMG Music which has gar-
nered tremendous  success
with artists such as Billy
Ocean, Samantha Fox, DJ
Jazzy Jeff and The Fresh
Prince, Kool Moe Dee,
Jonathan Butler, Whodini,
Boogie Down Productions
and Wee Papa Girl Rappers.
Recognised as the forerun-
ner of rap music into the
mainstream, Jive Records
has achieved worldwide suc-
cess with platinum artists DJ
Jazzy Jeff and The Fresh
Prince with the first rap music
Grammy Award for “Best

Rap Performance”, and the

B -

| Clive Calder, Chairman, Zomba group of companies
and Rudi Gassner, President & CEO, BMG Musi i
“We look forward to he results of our work together in he fuire” | MUSTG TNTERNATIONAL

Announce
Agreement
~ To Start July Ist

BMG Music | American Music Award’s

“Best Artist” and “Best
Album” in the rap category.
This year sees the inception
of Silvertone  Records,
headed by Andrew Lauder.
Initiating the launch will be
artists Mary My Hope, The
Men They Couldn’t Hang,
Brendon Croker and the 5
o'clock Shadows, and The
Stone Roses

Rudi Gassner, President &
CEO, BMG Music Interna-
tional comments, “The suc-
cess of Jive, particularly over
the past few years, makes our
extended relationship ~with
this accomplished company
extremely exciting. [ am
pleased to be associated with
Clive Calder, Chairman,
Zomba group of companies,
and his staff who are consi-
dered one of the most
innovative record companies

specializing in developing |

new music. “We look for-

ward to the results of our
work together in the future.”
| ]
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The Nine Lives
Of Madonna

With Express Yourself top-
ping the European Airplay
Top 50 this week, Madonna
has no less than nine no. |
airplay hits to her credit. No
other artist in Music & Me-
dia’s history has gained
such massive radio support.
Only Michael Jackson com-
es close with six no. Is, fol-
lowed by Phil Collins (five)
and A-Ha (four)

The success story start-
ed with 1985’ Inio The
Groove and Live To Tell
1986 gave us Papa Don't
Preach and Tiue Blue, fol-
lowed by Open Your Heart,

La Isla Bonita and Who's
That Girl in 198]. After a
year-long silence, Madonna
returned with Like A Prayer
topping the chart for 11 con-
secutive weeks

The success of the latter
is even more remarkable;
the CD-3 version - which
has three different mixes of
the song - has sold some
140000 copies.

The Like A Prayer al-
bum has so far sold three
million copies in Europe.
Madonnas last studio LP,
True Blue, sold five mil-
lion

Video Press Kits
On Euro TVs?

by Jon Henley

Video press releases may
soon provide a new - and
cheap - source of program-
ming for music television
channels. They have been
pioneered by EMI Records
in the UK.

The 10-minute videos,
originally intended to pro-
mote product to retailers,
contain excerpts from new
or existing clips, an inter-
view with the act and live
concert or rehearsal footage.

EMI has recently re-
leased press videos for
Richard Marx, the Doobie
Brothers and Stray Cats.
“The idea has proved ex-
tremely effective. It’s a very
good way of introducing an
act on a big scale,” says

Hans Anderson, Interna-
tional Marketing Manager
at EMI International

So far MTV seems to be
the only broadcaster to have
recognised the programming
potential of the press Kits.
MTYV Europe’s Programme
Director Brian Diamond
“Is a trend I've noticed
over the last six months or
s0. Video press releases are
useful to us both as off-
screen background material
and for broadcast. We re-
cently aired a whole 15-
minute Duranduran video,
we've used excerpts for a
‘Stray Cats Video Hour"
and we'll use some for an
upcoming Richard - Marx
special

WFK

As Blue As The Sky - CBS Holland launched the new Richenel
CD ‘Deep As Blue' with a short aeroplane flight for the media.
From 1. io r: Bob Delst, CBS Account Mgr; Richard Denekamp,
CBS GM; Richenel; Bert Smit, CBS Prod. Mgr; Dutch actress Ka

rin Bloemen who hosted the presentation; and Ben Stuurman, CBS
Head Of PR (photo: Chris Van De Vooren)

Canal Plus To Start

French subscription TV
channel Canal Plus says its
plans to open a West Ger-
man service with partner
Bertelsmann are on target
and that the new station
should be in operation by
spring 1990.

Canal Plus’ Sylvie Rug-

AmericanRadidHistory.Com

gieri says a nationwide sub-
scnpuon channel is pro-
posed: “It will be similar to
our French service - largely
sport and films, but with
music and family content as i
well. We believe it will go

on air on schedule and are |
confident it will prove a ‘

| popular channel for West
German viewers.”

Manfred Harnischfeger,
Bertelsmann’s  Executive
Vice-President ~ Corporate
Communications, says in-
tensive market research is |
still being carried out but
confirms  the proposed |

(advertisement)

NEW SINGLE

‘German Service

launch date. “It will be a
special interest  channel
aimed at a qualified au-
dience in terms of educa-
tion, taste and budget. With
time we are sure it can draw
a healthy audience”  [J

(adverusement)
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UK Producers Claim German Royalties

by Chris Fuller

The British Record Producers | the UK, so until recently many

Guild, a division of the Associa-
tion Of Professional Recording
Studios (APRS), claims it has
recouped nearly £ 100.000 in un-
claimed broadcast royalties for its
members from West Germany.
The Guild’s Omer-li Cohen
said such ‘needletime’ payments
were not payable to producers in

members had not realised they
were entitled to them from West
Germany. There, the payments
are distributed by GVL, the equi-
valent to the UK's PPL (Phono-
graphic Performance Limited)
Cohen said the Guild would
continue to collect monies owed
from West Germany relating to

the past year and that the £
100000 claimed so far was only
“the tip of the iceberg™.

She added the Guild was lob-
bying the PPL and other licensing
organisations across Europe to
include producers in airplay and
broadcast royalty payments. [

Big Life Signs Deal With Polydor

Big Life, the indie label formed
by ex-Wham! manager Jazz Sum-
mers, has set up a joint ventures
deal with Polydor UK. Under the
agreement, Big Life is to operate
independently in the UK while
being licensed exclusively to
Polydor throughout the rest of the
world.

The indie’s artist roster is led
by Yazz, who is married to Sum-
mers and who has sold 1.2 mil-
lion albums and three million
singles worldwide. Other con-
tracted acts include Coldcut and
De La Soul

Summers: “The deal repre-
sents an immediate financial in-
vestment in all our artists, but
also provides co-ordinated re-
leases worldwide. T am allowed to
stay independent and run my

3 A

by Peter Jones
label the way 1 have in the past.”
David Munns, Managing Di-
rector Polydor UK: “We have the
utmost confidence in Summers’

ability to build Big Life into a
major force worldwide. It is a
great deal for us”

A&M’s Read My Lips Campaigri

by Mike Nicholls

A&M has launched an extensive
European retail and media cam-
paign called Read My Lips - New
Music That Leaves You Speech-
less. It involves seven artists on
the label: The Sandmen, Mat-
thew Sweet, Joe Henry, Robyn
Hitchcock, Thrashing Doves,
Dare and The Neville Brothers.
None of the acts are new to the
label but they share an inability to
gain daytime airplay throughout
Europe.

Bert De Ruiter, PolyGram In-

R A

Servicing The Media

Last week we discussed
the ideal promo pack-
age and some of the
problems related to ser-
vicing the media - ra-
dio. TV and print out-
lets are often all sent
the same package but

album, some 60:80
people are serviced.
This list is updated
regularly.

All other forms of
promotional tools for
the media - biogra-
phies. photos and so on

should their different < are handled by the

needs be taken into press department which

account? decides who gets what
Winfried Ebert, by Machgiel Bakker and when.

Promotions Manager
Radio/Press for EMI
Electrola in West Ger-
many. says the distinc-
tion between the differ-
ent media should not be
{00 rigid. “There are a
Iot of media people
here who combine ra-
dio work with print
journalism. They would
feel offended if they
only got a radio
package™

for the media. operating
from its distribution
centre. Using 28 differ-
ent categories (Pop LP
International, Pop LP
Domestic. Hard Rock
ete) product is sent (o a
group of selected media
people. In the case of
high priority releases
(like Paul McCartney’s
recent Flowers In The

Ebert says the issue
of biographies not fit-
ting CD packaging, as
raised last week in Rap,
is a serious problem
which he is willing to
investigate.

However, when it
comes to product ser-
vicing. vinyl still rules
over the CD. Ebert:
“Obviously we want to
keep prices under con-

3 Dirt LP) this can trol. And if you start
Like most major amount to as many as  sending CDs (o every-
record companies. EMI  550-600 people. In body it makes it look

Electrola has an auto-
matic servicing system

IC_& MEDIA - July |, 1989
CESTEDIA - July

other cases. like with a
new hard rock or folk  thy." [

cheaper and less wor-

ternational’s  A&M  Marketing
Manager: “With these kind of ar-
tists you expect radio and TV
penetration to be low, but the al-
bums have all been well-received
by the press. Retailers have also
been pleased with the response so
we have co-ordinated a European
campaign.

"The centrepiece of the cam-
paign is a sampler album and CD
which will be combined with

brochure, poster, sweatshirt and '

in-store video promotion. Con-
sumers will be able to buy the LP
and CD samplers, both contain-
ing two tracks from each of the
seven acts, at a very low. price.”

The campaign varies slightly
in different territories. In France,
for example, it is only geared to
the media and in Scandinavia,
The Sandmen have been replaced
by Gregg Alexander as- A&M do
not have the rights for the band
there.

Pricing policy too varies, De
Ruiter: “In West Germany the LP
will be priced at DM 4.9 and the
CD at DM 6.50. We will not be
able to sell them so cheap in the
UK, because here anything at that
price would be distrusted by the
consumer or put in the deletion
bins. So it is up to the dealer to
select a psychologically appropri-
ate price.

"Overall the target is to create
awareness of the artists and give
consumers a taste of their music
at an affordable price. If con-
sumers become interested in one
or more of the acts, the dealer has
to make sure that a product by the
others is available too.”

|

REA L ABOUTIT

Alan Philips, Mark. Dir. for the
UK CBS label, has just been con-
firmed as the new VP Mark. &
‘Sales CBS Records Int. following
Iast week's news that Paul Burger
is moving to Canada
* * *
Is the long-running row over DAT
finally drawing to a close? Al-
though secrecy surrounds the re-
cent Athens DAT summit - between
the record companies, the Record
Industry Association Of America
(RIAA) and hardware manufac-
turers - i is believed that an agree-
ment has been reached. IFPI DG
Tan Thomas has confirmed that
the meeting was “positive” and says a
full statement will follow soon.
* *

*

Claudio Cecchetto’s company Er-
e DI has sold 0% of ts shares in
one of Haly’s leading private radio
networks, Radio Deelay, to the
publishing group LEspresso. LEs-
presso is also the majority share-
holder of the successful Italian syn-
dication, advertising and produc-
tion company SPER. Radio Dec-
Jay's Legal Administrator Valerio
Galoreni has confirmed that the
sale is worth around L § billion.
“The sale was not for economic
reasons but is a move that can only
be good for Radio Deelay. And it is
the first time a publishing group
has become directly involved with
radio in ltaly"

* *
While Terry Ellis has been ap-
pointed the new Chairman of the
BPI in the UK, his one-time part-
ner Chris Wright (the two of them
founded Chrysalis in 1969) is fac-
ing less happy times. In the US,
Chrysalis has just reported a pre-
tax loss of £ 2.1 million for the six
months to February 28, A similar
loss is expected for the next six
months.

* k%

A group including Tim Black-
more, who is leaving UK radio
syndicator PPM Radiowaves a the
end of the summer, is preparing (o
bid for a new music show on com-
mercial broadcaster Channel 4.
The programme will be aimed at
the album-buying market.

* ok *

HMYV s still looking for a site in
central Paris for is first French re-
tail operation but the task has not
proved as easy as expected. There
is now little chance that the new
outlet will open this summer.

* * *

It seems likely that the Greater
London FM franchise will be won
by one of the classical music sia-
tions as the IBA has made it clear
that the service should be substan-
tially different from existing com-
mercial radios.

AD.



EUROCLIPS

f
The most aired music video clips through-

50 video-tv
programmes and other tv shows partly us-
ing videos from 14 European countries

VIDEO FAVOURITE
y |

AT Wart | You - s L

‘ VIDEO HITS

Prince
| Batdnce -Novies
Gladys Knight
Licensed To KilUneighc
Madonna
Express Yourself - Propguna Fis
Paul McCartney.
My Brave Face . Chterge
\ Jason Donovan
Sealed With A Kis-shos Stais
Living In A Box
Gatecrashing H.0cesn
Neneh Cherry
Manchid.- v
The Cure
Lulaby -G
Holly Johnson
Americanos - Hary Ces
The Bangles
Be With You- Cream Chese

MWELL AIRED
|

| Cyndi Lauper
| 1 Drove AllNight o Pros
De La Soul
Me, Mysell &1 SrenPecrs
Kylie Minogue
Hand On Your Heart v Sors
| Malcolm McLaren
|- Wakc Daring o Koe s
Soul Il Soul
Wt Darn- Fupave TV
uB40

1 WouldDorFor tou- 1
Paula Abdul

Forever Your Gil. ropagnda

Chaka Kah ‘
Vi very Womnan - ecars s

MEDIUMROTATION i

| Joe Jackson

Nineteen Forever -Progagus i

Queen

1 Wanc It Al e

Simply Red

1§ You Don't Know Me By Now. vhid

Simple Minds

This s Your Land vt

Sinitta
Right Back Whm We Started From. Lnege
Wendy & Li

Lol Loly Vo

The Bangles

Eternal Fame -t
| Stevie Nicks

Rooms On fire- Crean Chese

FIRST SHOWINGS

| Queen
‘ Bredthry - Fgabe TV
|

Lisa Lisa
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Kon Kan
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ECTV
Directive
Delayed

by Neil Watson

EURO | The proposed Europe-
TV | an Community direc-
tive on cross-border

broadcasting ran into problems at
a recent meeting of EC trade and
industry ministers. New dis-
agreements between member
states have surfaced which may
lead to fresh delays on a range of
issues covered in the directive.

The latest objections come
from the Netherlands, Greece
and particularly France which
has returned to insisting on
tougher quotas on non-EC
programming. Originally, the
French appeared to accept that
their demand for rigid quotas
would not be adopted. But then a
delegation of leading television
and film figures organised a pro-
test trip to Strasbourg to argue for
more rigid quotas.

The 20 mainly technical meas-
ures contained in the directive in-
itially received majority approval
three months ago despite opposi-
tion from Belgium, Denmark and
West Germany.

The US has also been putting
pressure on the EC with a recent
letter threatening legal action if
the EC adopted strict quotas on
foreign programming.

In order to become law, the
directive must be adopted by the
end of August, unless the Euro-
pean Parliament agrees to an
extension. 0
MTYV Promotes
Simple Minds
MTV Europe, US, Japan and
Australia have joined forces for a
promotion  involving  Simple
Minds. With help from fan clubs
across the world, MTV selected
four of the group’s keenest fans
and flew them to Paris to meet the
band and to see their shows at
Bercy on June 19 and 20, The

| results will be aired worldwide
| onaluly

14 Bicentenary Special.
MTV Europe will also be go-
ing on the road with Simple
Minds for the group’s outdoor
shows in the UK in July and Au
gust. A half-hour MTV segment
will be screened in the stadiums
before the band appears. [

VIDEGO V ISI ON
How The Retailers Sell Music Videos
How do Europe’s by Diana Muus years ago people started
retailers promote mus- to realise that buying a
Ic videos? Have they ogOV lslo ‘music video is com-
Imar- gV 4y pletely different to hir-
Immg campaigns, or ing videos. Buying is
are they relying on in- now nearly as cheap,
store video screens, but people siill hire a
discounts and adver-  Krupp says music ot. We should promote
tising? videos make up 4% of the fact that the price
In the UK, the mus-  WOM's total sales. difference is so little”
ic video market is Claude Capuzzo, Marketing music
flourishing and retailers ~ Music Manager at videos is less important

are exploiting demand.
Steve Jones, Commer-
cial Manager at Virgin
Retail: “We prefer mo-
nitors instead of dis-
plays so that customers
can actually see the
product in action. And
We use every opportuni-
ty we can 1o advertise.”
At World Of Music
(WOM), one of West
‘Germany’s leading re-
tail chains, the attitude
to music videos is less
enthusiastic. Assistant
lelmut
Krupp: “We want to
attract customers o buy
music in general. We
do attract people to
come in with the moni-
tors, but hope to gain
interest for all formats,
not just music videos”

European News

FNAC, says the market
for music videos is just
beginning in France,
but he expects it to dou-
ble in the next year. At
the moment, Music
videos represent 1% of
FNAC’s total sales.
Capuzzo: “Al the mo-
‘ment we don't do any-
thing special for music
videos. We use the
same pricing policy as
with records, the best
we can offer” He adds
that individual stores
decide on whether to
advertise.

In Holland, Boudis-
que has its own video
distribution company,
Palace Videos. Tara
McKeown, PR &
Product Manager
Palace Videos: “Two

BMG/RCA artist John Farnhanm (centre) discusses the future of Australian rock
¢ (Iefi) and Pete Steedman, Exec. Dir. at the op
resource centre of the Australian Contemporary Music Development Company.

1 PM Bob H

(Photo: Serge Thomann)

BPI is a major international publisher of magazines serving the

in Scandinavia. Staffan
Fogstrand, Director of
Skiv Akademien in
Sweden: “It does not
make sense to pay
much atiention to mar-
keting when the num-
ber of titles is so small,
but as soon as the cata-
logue for music videos
expands we will in-
crease our publ| +
The lalian market
for sell-through videos
is not very big yet either,
‘but since retail prices
have gone down sales
have increased enor-
mously. The Ricordi
Group, which has 24
retail outlets, has just
started selling music
videos in small quanti-
ties, in addition (o offer-
ing a rental service. O]
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Scottish Indies Want| Trent/BRMB Merger
Their Own Chart

An association of independent
record labels in Scotland aims to
give the countr)
a bid to help dealers in their bu
ing policy and to give Scotland a
higher profile in the music in-
dustry
would be for sin-
settes and CDs.
And there would be a special
hart for any album produced or
produced in Scotland.
The Scottish Record Industry
sociation’s (SRIA) Secretary,
Ronnie Simpson: “We have al-
ready produced a dummy chart
from a sample of 32 retailers, all
independents. On the singl
chart two Scottish indie acts
made the top 20 along with thr
other acts not in the Gallup top
e

The BPI saw no advantage at
first which was hardly surprising
since it commissions Gallup. But
it has now started to see thin;

| from our point of view so, if our
plan proceeds further, Gallup
might do our calculations too.”
Simpson adds: “Our next
move is to get the major chains
involved and we hope to reach 50
shops. Our Price has a
| pressed interest and there is every
| chanee of a sponsorship deal
| ”In the same way as hip-hop
\ is associated with pl like
New York and Chicago, Scotland
has its own favourite types of
dance music which match our
0 of life - and that's very
rent to somewhere like Lon-
Pete Waterman has said his
stuff always breaks in Scotland
first
"Our ultimate aim is to have
bigger local labels up here, ones
which will keep bands as op-
posed to merely breaking them
That way we would not lose every
Hue & Cry or Big Country to one
of the majors in London . a

Atlantic 252 Calls For
UK Deregulation

by Paul East,

Radio Tara Ltd, the parent com-
pany of Dublin-based Atlantic
252 which is due to go on air in
September, is calling for the UK
government to speeden up and
extend its plans for deregulation.
The call comes in a recently pub-
lished report on UK radio.
Describing Atlantic
“an advance party on the road to
reform”, “The Future Of Radio’
laims the station’s freedom from
current UK radio regulations will
enable it to act as a testing ground
for many of the changes called f
in the government’s policy
document.

Station Manager Travis Bax-
ter: “Atlantic 252 will undoubt-
edly have many advantages over
other radio stations heard in the
UK, but we hope that our initia-
tive will help to bring about a
much greater freedom for all ra-
dio broadcasters

he sooner the whole of the
radio industry is allowed to op
ate with the freedom to run sta-
tions as proper businesses which
\ stand or fall according to their
| programming, the
see benefits for all

TOP 10 UK MUSIC VIDEOS
Delicate Sound Of Thunder  Pink Fioyd (PMI)
. Frank Sinatra & Friends Various. (Video Collection)
. The Invisible Touch Tour Genesi
w

. Rattle And Hum

Video Anthology I978-88  ruce Springsteen

. Kylie - The Videos
Private Collection cuf

ylie

inogue

hard
e s Gl The Mo S Hicioe

. Innocer Erasure
0. In Sezr{h Of Excellence INXS

v
vwv‘cmnuel 5

© BPL. Compiled by Galtup for BPI, BBC and Music Week. Based on sales.

Approved

Shareholders of Midland Radio
Holding, the group which con
trols commercial stations BRMB
(Birmingham) and Mercia Sound
(Coventry), have unanimously
approved a merger with the Radio
Trent Group (Nottingham and
Derby). The new company, Mid-

land Radio, should be formed by
mid-July

Radio Trent’s Programme
Controller, Chris Hughes: ““The
new group will have seven sta
tions and a potential audience of
4.5 million. Tt will be the biggest
IR group outside London.” |

BSB To Launch Power

Station

BSB has been awarded two spare
transponders on the UK direct
broadcast satellite and it will use
one of them to launch its pop
channel The Power Station
However, the IBA has asked
BSB o modify its original plans
for The Power Station, so that
there is less emphasis on pop. In

g T

addition to music, the channel
will now carry general

grammes covering issues of in
terest to teenagers. The Power
Station  will t transmitting
next summer. The other addition-
al channel will broadcast Now, an
information service. i

(]

It Bites - ‘Eat Me In St Louis’

=

It Bites signed to Vi

years ago and have just released
their third album Ear Me In St
Lou V2591).  Produced by
Mack, whose previous credits in-
clude Queen and Deep Purple,
Marketing Manager Judith Dur.
rant believes the new LP will in-
crease the band’s nationwide fol-
lowing.

It Bites' public profile began
three years ago with the hit single
Calling All The Heroes from their
debut album The Big Lad In The
Windmill. The quartet soon es-
tablished themselves as good
songwriters and quality ‘mu
siclans.

The next step was to demon-

e their skills onstage. To pro-
mote their second LP, 1988’s
Once Around The World, th
toured Europe and appeared at
string of festivals including the
Montreux Jazz Festival. They

also supported Robert Plant on
the UK leg of his world tour.
After changing manage;
to Brian Lane (A S
lhumrd Wakeman & mee
off 1o ‘\Iunuh~

off the album, whose logo and
graphics are designed by Ro
ill Too Young To
Remen another street an
them in the Mott The Hoo-
ple/Alarm mould.
ollowing UK dates, a series
of US concerts opens a world tour
in July. Promotion and marketing
mainly comprises regional radio
plus full page advertisements in
trade magazines. The first_few
thousand copies of the CD/album
will come with a limited edition
bonus containing  un-
leased tracks. 0
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WALKING WITH A PANTHER
INCLUDES THE HIT SINGLE

FMTHAT TYPE OF GUY

PLUS ANOTHER 65 UNCENSORED

MINUTES FROM

THE N0.1 RAPPER

CBS reoatian'g';




UK & IRELAND

New IBA Ruling
Limits Ownership

The expansion plans of some of | is “not causing any problems and

the UK’s major commercial radio
companies will be limited by a
new IBA ruling on the ownership
of the independent stations
Currently, no company can

control stations that broadcast to |

more than 15% of the potential
adult audience for commercial
radio in the UK, which is about
40.7 million.

The IBA will now limit the
non-controlling stakes that a
company can build up. A compa-
ny can hold stakes between 5%
and 29% in commercial radio sta-
tions, as long as they do not add
up to more than 15% of the total
potential listenership.

Reaction from IR station own-
ers has been mixed. Ralph Ber-
nard, Managing Director of the
GWR Group, says the new ruling

Germany & Austria & Switzerland )

| limits™
process of merging with Consoli- |

that the group is well within the
GWR s currently in the

dated Radio Holdings which
owns Reading’s Radio 210 and
Bournemouth’s 2CR

Crown Communications’ Ex-
ecutive Chairman Christopher
Chataway says he believes owner-
ship should be geared to revenue,
and describes the 15% rule as the
“IBA’s Snow White & The Seven
Dwarfs policy - and we are not
even allowed to be half a dwarf”.

However, it is believed that
Crown has been allowed a special
dispensation from the IBA for a
20% secondary ceiling, because
of the unique position of LBC in
London (a Crown station) as a
news/talk station.

'Formel Eins’ Ratings Fall

Munich - Formel Eins, West
Germany’s only international vi-
deo countdown show, recently
broadcast its 250th weekly edi
tionbut there was little cause for
celebration because of the pro-
gramme’s falling audience.

On the air since 1983, ‘Formel
Eins is produced by Andreas
Thiesmeyer on a budget of DM
90000 per show. Initially it scor-
eda viewer rating of 15% and was
broadcast during the week on the
various ARD regional channels

However, following the change
last year to a 1500 hours Saturday
slot on ARD, West Germany's
first national channel, ratings

have dropped to about 6%. This
is despite commercial exploita-
tion by means of a Formel Eins
book, hit compilations and vari
ous merchandising items bearing
the ‘Formel Eins’ logo.

Thiesmeyer says the new
time-slot and competition from
private broadcasters such as Tele
5and MTV have played a signifi-
cant role in the show’s decline

Thiesmeyer adds that ‘Formel
Eins’ will undergo numerous
changes following the summer
break. From September 8, it will
“take on a more lively character
and will include a game show
segment””.

Leysin Rock Festival

VSP, the biggest concert agency
in the French-speaking part of
Switzerland, is organising the
third Leysin Rock Festival on
June 29 fo July 1. The three-day
event is called Top Of The Tops -
which refers to the Festival’s lo
cation at the Swiss Alps near
Leysin

The bill features such well-

known stars as Little Steven,
Duranduran, The Fixx and John-
ny Clegg, as well as French stars
like Renaud and upcoming act
Les Negresses Vertes. I as

the location has caused some
problems due to excessive cold
(the altitude of the site is 1500
metres) ]

R O C K

Al the recent London press confer-
ence for Greenpeace's Rainbow
Warriors album, a number of stars
were asked what they are doing per-
sonally to contribute (0  better en-
vironment. Preseni were Dave
Stewart, Lou Reed. Bryan Adams
the Thompson Twins and Brinsley
Forde from Aswad. The 27-track
double album, also includes contri-
butions from U2, Sting, Peter
Gabriel, Simple Minds and many
more international names.

Tom Bailey of the Thompson
Twins gave ROL their progress
report: “In the two years we took off
we had a baby, we wrote and
produced for Debbie Harry's al-
bum and for Jerry Harrison’s LP.
We also finished a new Thompson
Twins album last week which will
be released in August and we have
been working for Greenpeace.”
They produced the LP Big Trash
themselves in London. “It is ver
thythmic,” says Bailey describing
their new sound, “it is quite surreal
and light-hearted in a way - a retwrn
1o form™

O V ER
Globe Theatre Shaftesbury Avenue,London WI, tel 1-4944513

|

L ONDON

Lou Reed appears on the ‘Rain-

bow Warriors’ double albun.

Brian May of Queen is re-
recording  Wio Wanis To_Live
Forever for the Bone Marrow Regis-
try Fund. The song was a top 30 UK
it for Queen in 1986. As The Who
set out on the road, ex-drummer
Kenney Jones is working in the UK
with his new band The La.

The Beatles' original Magical
Mystery Tour bus was back on the
streers of London this week courtesy
of its new owners, The Hard Rock
Cafe, who extracted it from their
rock & roll memorabilia collection
10 publicise the restaurant’s I8th an-

niversary.

Hamburg - "Wanted’, a national
talent competition sponsored by a
Hamburg newspaper and Han-
over-based private Radio ffn has
revealed a number of promising
pop and hard rock acts

From the hundreds of appli-
cants, six groups were chosen to
perform in Hamburg’s famous
Logo Club. In the hard rock
catagory, the Hanover-based act
Skyscraper proved to be the jury’s
favourite with their powerful
melange of rock and heavy metal

tioral . Th grogranime goesout cros th US. Canads, Mexio, Greece. Avsrfasaan te Fur Exst.

‘Wanted’ Reveals Top
New Talent

by Volker Schnurrbusch

Runners-up were the seven-piece
Strike Back From Alfeld and
heavy rockers Whyte Heat who
are fronted by Jasmin, an impres-
sive 17-year-old

In the pop catagory, Cologne-
based Duke Carrot And The
Hunted Beats amazed the au
dience and the jury with their
fast, intelligent and highly com-
mercial songs. The winners re-
ceived video and sound recording
sessions at Studio Maschen near
Hamburg [

2

Regenbogen

Mannheim - Radio Regenbogen,
Baden-Wurttemberg’s most suc-
cessful private radio station, is
holding another of its legendary
beach parties on July 27.
Numerous live bands will
provide a programme of oldies,
rock & roll and contemporary
pop, with Hot Chocolate and
Sandra leading the list of per-

| formers who will appear at the |

Beach Party

party. Other artists include Pur,
Lian Ross, Fux, Oliver Simon
and Veronika Fischer.

Markus Wahl, Head Of Mus-
ic at Radio Regenbogen: “We
planned on 5000 guests last year
and according to the police over
30.000 showed up. That’s all the
more reason for us to provide
even more this year"
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A SENSATIONAL DEBUT - ALBUM

already available in

FRANCE - GERMANY - GREECE - FINLAND
ITALY - NORWAY - SWITZERLAND - SPAIN
NETHERLANDS - SWEDEN - DENMARK
BELGIUM AUSTRIA - NEW ZEALAND

THE ALBUM:

INFORMAL
CBS 465091 - CD - LP- MC
THE HITSINGLE:
COLOURS OF EVER

CBS 654762 — SINGLE - MAXI -

Check the Single -
& Maxi — Single VIDEO of

VIDEO

3"CD "COLOURS OF EVER"!
‘The Family of Musie

CBS RECORDS AUSTRIA
SIEGEL MUSIC COMPANIES

AmericanRadioHistory.Com
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“* RSH Oldies Night [BR’s Summer Song Special i i i

) ies Night S Su ong Sp Ma]or Restructurmg Revolutionary Acts

. . . N o " . N
The private statewide station Ra- | Andrews, Shawaddywaddy, Her- | Munich - Italy’s Angelo Brandu- | broadcast until September 8, on C I b B

E dio Schleswig-Holstein (RSH) | man's Hermits, The Searchers, | ardi, the UK's Sally Oldfield, | BR's regional third channel. It At ‘ :Bs elebrate |Centenary E

\ says its RSH Oldies Night was a | The Troggs, The New Seekers, | Russian singer/songwriter Alex- | will also be broadcast nationally . .

s huge success, with over 14000 | The Equals and Rubettes. It was | ander Dolskij, East Germany's | on ARD, but a specific date has by Emmanuel Legrand ) Furobond Jeflabellownedylin:gl{lducediwithithelsupposofiCanal v
people attending the recent open- | held in a natural amphitheatre | Zwinger Trio and Austrias Lud- | not been set. CBS France is making major | Manager of CBS, will head the | dependent distributor Just’In, has | Plus and is on heavy rotation on S
air concert in Bad Segeberg. The |and was presented by ex‘Beat | wig Hirsch and Toni Stricker Producer Ado Schlier says in s(ruclum! changes based on the | Epic label. He will beasslsted_by found e original way to cel_ebr_alc Ms. . .
five-hour show featured such | Club’ host Uschi Nerke. Ensemble are featured in Bayer- | past years the show, which was company's make-up in the US | Laurence Le Ny for marketing France’s bicentenary - by linking EurcbondishManagergidiey
ve[eranac[Qas Suzi Quatro, Chris ischer Rundfunk's (BR) annual | presented by BR's Christine and Japan. Henri De Bodinat, | and promotion and Philippe Puy- | it to the new generation of bands | Delage: “I went to see Brenda

’ ‘Songs Am  Sommerabend’ | Mederer and singer Reinhard President CBS France, hasdecid- | dobi for A&R. that started in the independent | Jackson at Canal Plus with the al-
3 P o T ] H (Song;' On A Summer Evening). | Mey, has drawn a respectable 8% ed to create three distinct labels - Henri De Bodinat: “We rea- | and alternative movement. bum. She really liked it and
Ti'e s || e e CBS, Epic and Squatt. Each will | lised that we could not expand | A dozen of these new bands | decided to make a special effort
o " i be managed by separate teamsbut | our market share with the same | including Mano Negra, Satellit- | and offered us a series of 40 spots
International Interest For The Form | end o stmonh but vil o e willshare th same sales force. | siructure. These separat labels | e, Les Negress Verte, Wam. | hat will run hroughout June and
by Roberr Lyng CBS will market French ar- | will enable us to better develop .| pas and Chihuahua were asked to | July.
; Krausch & HOerSCh tists with direct contracts and in- | our international acts, who will | create and record a song related "Then I met Claude Capuzzo
18 months to record at their own N - g %
Olympia Studios in Vienna. It ternational acts signed to the US | be divided within the different | to the revolution. of the retail chain FNAC who
YD S W Mo b FOu nd PRO: MUS'K label as well as developing its | structures, and to significantly in- Production of the record, [ agreed to extensive in-store pro-
was released at the end of April ¢ gre
and is now available in 13 coun- | Cologne - Jochen Kraus and | EMI Electrola and Vice-Manag- own roster of national talent. | crease our roster of French acts. | Nouveau Sand Pour 89 (New | motion. And Skyrock radio has
tries, with release requeS-Is from | Music & Media agent Teddy | ing Director at BMG Ariola Former A&R Manager Domi- | It will also motivate the teams | Blood For 89), started in Decem- | offered advertising space.”
BT away as New Zealand. Hoersch have founded PRO: | Munich, will head an office in nique Lefebvre will manage CBS | and optimise their potential " ber and it was released in March.
The band’s initial success in | MUSIK which will be active in | Fuerstenfeldbruck near Munich. with Virginie Auclair as Market- | De Bodinat says CBS' current | So far the album has sold over WEA Returns
Austria has been very encourag- | A&R/production,  promotion/ | One of the first products to be ing Manager and Pascal Negre as | 20% market share is second only | 25000 copies. etu
ing. Zahradnik says the first sin- | marketing, artist management | handled by PRO: MUSIK is the Promotion Manager. to PolyGram which has 35-40%. The LP includes atrack called ‘H | C life o
gle, Colours Of Ever, has been | and publishing. debut single by the Inspirations, Squatt, which was formed | He expects this to expand sothat, | La Carmagnole - a traditional otel California’
There has seldom been an Austri- | the power play on O 3, Austrian Jochen Kraus, formerly Inter- | Anyway, for Phonogram. () about a year ago, will continue | withina couple of years, the CBS | song from the revolution - sung To Top 50
an rock group that has caused as- | radio’s most popular rock and | national Programme Director at as a small label. It is considered | label will have 20% while Epic | by Echo Raleur, a choir which P
much international interest as | pop channel, and is now at no. 12 as a testing ground for new talent | will have a 6:7% share and Squatt unites most of the members of The Eagles' 1976 single Hotel
The Form. in the Austrian chart. :;::g:lr" be co-ordinated by Luc | 2%. these bands. A Video Was pro- | Cajifomia is back in France's top
CBS Austria A&R Manager With the help of a video - . 50 thanks to a special marketing
Andy Zahradnik: “The group be- | which was shot by Niklaus Huet- Chiisian_Ract, Marketng | N uggets C hart On M6 campaign by Jean-Paul Commin,
gan asa studio sessionunitand by | ter at the Bavaria Film studios in (advercisement) Record retail chain Nuggets has | chart each night, for example the | WEA International Director, and
1987 had developed into the busi- | Munich, Zahradnik hopes the finally found a TV home for its | French singles and then foreign | Marketing Manager Christophe
est studio musicians in the coun- | single will get into other national Multitop hit parade on M6. | singles. One nighta week will be | Brunet.
c gle will get P g igh _
try, accompanying such stars as | charts. T e I s t a r Screened from 18.00-18.30 hours | devoted to a special theme such as Commin: “The Eagles are
Supermax, Dana Gillespie, Peter The group’s multi-faceted rich on weekdays, and extended to | film or dance music. The Satur- | still one of the best-sellers on our
Wolf, Andre Heller, Maria Bill, | melodies and highly polished ar- satellite music network | | 1900 hours on Saturday, M6's | day programme will be a compi- | catalogue and we thought that an
STS, etc.” But the urge to do | rangements have obviously ‘Multitop’ is presented by Alex- | lation of all the charts.” original TV campaign could
“something of their own” finally | benefited from the international | Carlos Peron, former mi;”’b" of Yfl/u._ h‘asx x:gn;llr?vr)urlldmﬁfbwn'rff ;"g\' ander Dabanne. The Multitop hit parade is | boost sales of the compilation LP
won. character of The Form - a name z’”{f,’:‘;‘;}"ff:;"[:j’,,lp':‘“ﬁ,;:",ljt’gF‘:':fﬂ o Toldecs AGR ;,/f P 5' ” € r Nuggets Managing Director | also aired weekly on Radio Mon- | (The Legend Of The Eagles). And
Informal (465091), the group’s | chosen to symbolise the group’s Oplesch; Teldec MD Juergen Otterstein; Carlos Peron; Peron's Mgr. Alfred 0 / ﬂ’ Yves Ponra[: “The programme | te Carlo. we thought that at the same time
debut LP, took The Form about | “togetherness and unity”. O | Riem: and Stephan Zobel, Mark. Dir. Teldec. will be taking a different Multitop we could take the challenge of
pushing the single.”
1 HYH The single gained significant
Sikorski Attacks EC North-South Retail Divide “Super Gold” Europe's all e
by Philipp Roser by Philipp Roser Oldies Channel is looki e e dency to classify such
Hamburg - The European Com- | gard for the protection of intellec- | Munich - Records and CDs are | retailers are engaged in a vicious les Channel Is looking songs as oldies which only de-
mission has a “lack of regard for | tual property, a right anchored in | often cheaper in the north of West | price war, less competition has for European Sales Agents o serve limited airplay.
copyright awpers“, acgordin_g to | the national cons(_nutioqs of the GenT\any than in»[hc squlh, ac- _helped to maintain higher prices tosell programmingand ad- Another  successful WEA
Hans Sikorski, Managing Direc- | member states.” Sikorski also re- | cording to a Munich daily news- | in Munich. As a result, con- . nE project was an R&B compilation
tor of Hamburg-based Sikorski | ferred to the “alarming success™ | paper, the Abendzeitung (AZ). | sumers in Hamburg can buy the vertising spots in Europe. from the Adlantic catalogue, also
International Music Publishers. | of US productions in Europe. O AZ says that while Hamburg | new Simple Minds album Streer- S o promoted by an extensive TV cam-
Speaking at the annual meet- fighting Years for DM 8.95 and uper Gold ign. Commin: “The Atlanti
ing of the Federation Of German | W DR Gaiins Listeners Madonna's latest CD Like A PO, Box 301 Compilation s a complete French
Music Publishers, of which he is by Volker Schnurrbusch Prayer for DM 9.95. In Munich, : > & project. Everything was made in
Vice-President, Sikorski said the | Cologne - Public broadcaster | features pop, scored 31.3%. The | prices are around DM 20 for LPs St. Albans Les Rita Mitsouko receive a gold record from the Virgin tean in Paris for sales Paris - the choice of the tracks,
Commission has not taken the sit- | Westdeutscher Rundfunk’s (WDR) | regional WDR 1, which is also | and DM 30 for CDs. Herts. AL3 6DH of the album "Marc & Robert with the rights own-
uation in the individual member | four radio channels now have a | basically youth-oriented, was Michael Hinrichsen, from . . Nt o) T
countries sufficiently into con- | combined audience share of | able o claim a rating of 12.2%, | Hamburg’s Schaulandi HiFi England Love Bizarre Win Golf Druout |} 2 ngbegc S LD
sideration in the lead-up to the | 79.6% of listeners over 14 accord- | while the classical music WDR 3 | chain: “If one retailer begins to Love Bizarre have won the first | s very simple. The group do not | there is a market in France for
single market in 1992. ing 10 a recent marketing survey. | reached only 37%. | turnthe price screws, we all have Telephone No.: 072747022 | | i Druout firal to be held since yet have a record contract and | this type of music. Our target is
He alsosaidhe isalarmed thaty | The|figuremarks 22l increase Manfredfienke gWDRDiY [ioliofnlin gHowerer [Klaus|Sceg Telephone No.International: | | the organisation went back into | have not released any discs al- | the 25-35 year-old consumer.”
the European Commission is dis- | from last year. rector Of Radio, estimates the | panik, chief buyer for Munich's 4 2 operation last autumn. Love Bi- | though they have had discussions - Other recent TV campaigns
cussing plans to get existing na- | WDR 4, which offers a schla- | public broadcaster will lose 20% | World OF Music (WOM) says +44.727470 zarre were avarded Ffr 250000 | with Polydor Jaunched by WEA were for new
tional copyright legislation for ra- | ger format with a minimum of | to 30% of its audience to private | “We should not participate in Fax No.: 0727.42966 by the sponsors, Kanterbrau. The Golf Druout is legendary | albums by international acts such
dio and television broadcasts by | talk, proved to be WDR's most | stations, which are scheduled to | such a price battle. Instead we Fax No. International: David Cohen, who was re- | for the part it played in launching | as the Bee Gees, Kim Wilde.
instituting a compulsory licence. | popular channel with 32.4%. | begin broadcasting in North | must put emphasis on service . | sponsible for pn‘)gmmming the | such 60s acts as Johnny Hallyday. | Simply Red 1 i o
Sikorski:  “The ~Common Shov_/u}g a slight loss, \?/D):l 2}; thne-f\\’le;sglgha]m at the beglE :m_d a broad selection of reper- +44.72742966 Golf Druout concerts throughout | It has now renewed its commit. | (60000 copies sold and heading
Market must maintain a high re- | the information channel which | ning of 1990. SUC L || the year, says Love Bizarre's style | ment to young talent O | for gold - his first in France). (J
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Disco LEstate Televised

RAIl Versus
Berlusconi

by David Stansfield

Research commissioned by state
broadcaster RAI says its TV
channel is seen as strongly com-
petitive on the international mar-
ket and as providing quality pro-
grammes. But the research also
showed that RAI TV is seen as
t0o bureaucratic and moralistic at
times.

In comparison with Berlusco-
ni’s private TV channels, RAI is
described as more reliable and
respectful of the law. RAI is also
thought to be more efticient and
in touch with new technology.
However, Berlusconi's stations
are regarded as more independent
and courageous.

The research also showed that
more press coverage was given to
RAL. There was a 59.5% cover-
age of TV programmes, while
music received 57% press atten-
tion and radio only 1.1%. On a

(advertisement)

Telstar |

satellite music network

Do you need your Radio
Programming - Commer-
cials - Interviews delivered
throughout the UK and
Europe via Satellite? If so,
we may be able to help you
at reasonable cost.

Phone Telstar Satellite
Radio Ltd.:

PO. Box 301
St. Albans
Herts. AL3 6DH
England

Telephone No.: 072747022

Telephone No. International:
+44.727.47022

Fax No.: 0727.42966

Fax No. International:
+44.72742966

I

management level Berlusconi
emerged as a public figure -
32.9% of attention was devoted to
him while RAI President Enrico
Manco received only 5.4%.
Luigi Matucci of RAI's advi-
sory board says the research was
commissioned because Italian
TV is entering a period of maturi-
ty. He says the findings confirm

Super Channel and VideoMusic
televised parts of the annual Dis-
co L'Estate (see M&M issue 21),
which included two major con-
certs on June 17 and 24.

Seven top ltalian artists and
three international acts were
selected for each of the concerts.
Among the Italian acts were Zuc-
chero, Francesco De Gregori,
Angelo Branduardi, Edoardo
Bennato and Gianna Nannini
The international artists included
Paul McCartney, Stevie Wonder
and Deacon Blue.

RAI 1 and Super Channel
broadcast the two concerts live
while VideoMusic only televised
the competition part of the show.
All contestants were interviewed
and had their videos shown on
VideoMusic's ~afternoon pro-
gramme ‘Hot Line’.

RAI 1 also screened perfor-
mances by newcomers in a series
of specials broadcast from June
19-23 at 22.15 hours. The cost of
staging Disco L'Estate was L 600
million, one sixth of the San
Remo Song Festival.

most of RAI's s al-
though the results on its standing
in the international market and
with new technology were “a lit-
tle surprise””

The research, by Mario Abis
and Giorgio Grossi of Milan's
Maknomedia Research Institute,
was in two parts: an analysis of
press articles on RAI and Sylvio
Berlusconi's Fininvest group in
1988/89; and a series of inter-
views with the public.

S P (=]
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On their new CGD album Red
Corner (CGD 20950), Matia
Bazaar show they have the artistic
maturity to be a strong and lasting
force on the international market,
with 19 sophisticated but accessi-
ble songs.

Guitarist/vocalist Carlo Mar-
rale: “For the first time ever we
recorded at the Studio Mulinetti
(Recco) in our home region of
Liguria. I think it is the nearest
we have ever come to a total ex-
pression of the group.”

First formed in 1975, Matia
Bazaar have scored many suc-
cesses. These include winning
the critics’ prize at the San Remo
Song Festival twice, tours of
South America, Japan and East
and West Germany plus their
1985 European hit single Ti Sento
(1 Feel You)

But the new LP Red Corner
sees them heading in new direc-
tions. The unique and unmistake-
able voice of singer Antonella

The 26th annual series of the
music  show
turned to Berlusconi’s ltalia | TV
on June 20 (20.30-22.30 hours)
and will be screened over 14
weeks, ending with a grand
finale at Verona's Arena on Sep-
tember 9.

There will be a strong Italian
presence on this year's ‘Festival-

L | G H T

Matia Bazaar - A Lasting Force

by David Stansfield

Ruggiero is snll at the forefront
but now Marrale adds to the mag-
ic by joining on some songs.
This, combined with some slick
rhythms and strong melodies,
shows the band in a new light.

All songs are writen by Mar-
rale and bass player Aldo Stellita
The opening track, Stringimi, has
been released as a single both on
7" and 127 re-mix. CGD’s Alda
Dury has high hopes for the
group and is convinced the remix
version of Stringimi is a Europe-
an winner.

Matia Bazaar are currently
playing selected concert dates in
Italy and have already been inter-
viewed on private radio networks
Rete 105 and Dimensione Suono.
They have also appeared on RAI
TV shows °‘Naxos' and ‘Via
Teulado 66 Red Corner has just
been released in Japan on the
King Label and the band will ap-
pear at the country’s Yamaha Fes-
tival later this year.

‘Festivalbar’ re-_

’Festivalbar’ Back On Italia |

bar’ with a total of 38 home-
grown acts plus 27 international
guests appearing. These include
Fausto Leali, Zucchero, Anna
Oxa, Vasco Rossi, Mia Martini,
Pink Floyd, Sarah Jane Morris,
Tanita Tikaram and Joe Cocker.

Some 13 acts will appear on
each programme and special
themes have been introduced this
year. They include Juke Box
Writer, Italian Concert, Prima
Donna (an evening devoted to
women artists), European Sum-
mer and Grand Premier Of The
Mountain.

Organised by Vittorio Salvet-
ti, ‘Festivalbar’ is presented by
Gerry Scotti. The programmes
are produced by Mario Campi-
one and directed by Mario
Bianco.

2nd New Talent
Showcase

The second annual showcase for
new ltalian groups will be held in
Reggio Emilia on September
22-24 with Italian artist Gino
Paoli on hand to advise new acts

One of the event's organisers,
Luca Fornari, says that, unlike
last year, there will not be an out-
right winner: “We intend to
present a real showcase, a shop
window for new talent.”

Groups wishing to take part
must send a demo tape and back-
ground information and juries of
music experts will select acts at
regional concerts to participate in
the finals.

Last year 1.600 groups en-
tered and more than 200 per-
formed at regional concerts. RAI
3 will film the September con-
certs for screening later in the
year.
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VTM To Screen
Super 50 Chart

by Marc Maes

As from this week (July 5) Flem-
ish commercial ~ broadcaster
VTM is to screen the weekly Su-
per 50 chart, which is printed in
Belgium's most popular pop
magazine Joepie. The chart is
already broadcast by Radio
Contact.

VTM’s Els Van Den Abeele
says ‘Super 50" will replace the
*VTM Top 30 show as a part of

VTM’s policy to team up with
other media outlets. The *Super
50" will go out every Wednesday
at 1800 hours with a re-run every
Saturday at 17.30 hours and will
be hosted by Koen Wauters and
Jessica Van Tielen. Van Den
Abeele: “It has already been con-
firmed that both VTM and Radio
Contact will refer to each other in
announcing the Super 50."

IMS Links

Up With

West Germany

Import Music Service (IMS), a
division of PolyGram Holland,
and PolyGram West Germany's
International Music Service are
to work more closely together
following meetings between their
managing directors, Kees Van
Weijen (Holland) and Uwe Bald
(West Germany).

The pair are looking for im-
proved links in information ex-
change and in availability of
repertoire. As a result, Van Wei-
jen projects a 20% increase in
turnover this year. a

Nadieh’s Bid For Major Success

by Mark Fuller

‘=

Nadieh, the highly talented
Dutch singer/songriter, has re-
cently changed her record com-

pany and style in a bid for major

success. Her new rock-oriented
album No Way Back (828069.1),
her first for Phonogram Holland,
was released last month on the
Mercury label

Phonogram’s General Mana-
ger. Anton Witkamp: **We signed
Nadieh because she is a fantastic
singer who has definite inter-
national potential. Spain, ltaly,
France and Switzerland have al-
ready shown interest in her.”

The failure of the first single
from the album, Turn Me Loose,

to break into the Dutch charts was
“irritating” but Phonogram re-
mains confident about Nadieh's
prospects and is targetting dom-
estic sales of 30000 units, says
Witkamp.

A second, stronger single,
Special Love, is scheduled for
release this month and Phono-
gram is considering boosting
marketing activities with spots on
commercial satellite radio sta-
tions Radio 10 and Cable 1.

Nadieh: My music has be-
come simpler and my lyrics more
powerfid. The album has a solid
rock base which I prefer to the
folky approach I used in the
past.”

No Way Back was recorded at
the Wisseloord Studios and
produced by Larry Lee (Berlin,
Dolly Dots, Bliss). The CD ver-
sion contains three extra songs in-
cluding a duet with UK blues
singer Colin Blunstone on Splen-
did Morning.

EURS
[FILE

(advertsement)

1990
URGENT!

The questionnaire for EUROFILE 1990 and Billboard’s
International Directories has recently been circulated.

Billooard.

INTERNATIONAL suvsns GUIDE
TALENT & TOURING DIRE
IRESD * IMPD
(EUROPEAN LISTINGS)

Please return all forms to the Eurofile department:
PO. Box 50558, 1007 DB Amsterdam, Holland.

DEADLINE: JUNE 30th. 1989

If you have not received a questionnaire, or have any
enquiries, please contact David Stark, Eurofile Editor,

on 31.20.662 8483, Fax: 31.20.664 9059.

GET YOUR FREE ENTRY IN ON TIME.
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Indies Unite To Form SAM

by Chris

Six independent Swedish record
companies - Amigo, MNW, Ra-
dium 22605, Wire, Mistlur and
Amalthea - have joined forces to
establish an international venture
aimed at securing stronger distri-
bution deals outside Scandinavia
Together they have revived
SAM Music Distribution, form-
erly a distributor within Sweden,
to serve their interests abroad
SAM will be based at Wire Re-
cords in Stockholm and will be

Fuller

run by Export Manager (and
Wire’s Managing Director) Per
Kviman. Within Scandinavia, the
companies will continue to oper-
ate independently.

SAM is planning to launch its
150-plus album catalogue with
asampler cassette at next month's
New Music Seminar in New
York. The artist roster includes
The Leather Nun. Commando,
Stonefunkers, Union Carbide,
The Nomads and The Sandmen.0J

Medley Recru

Denmark’s Medley Records has
recruited ex-Stiff supremo Dave
Robinson as the company’s “eyes
and cars in the UK" Medley
Managing Director Michacl Ritto
says Robinson will be represent-
ing the company on a “project
by project basis, securing deals
for our acts and acting as an A&R
man”.

Robinson, currently working

its Robinson

as a consultant for several smaller
labels, says he was attracted to
Medley because of the strength of
their catalogue. which includes
Disneyland After Dark, Hanne
Boel and Kudasai: 1 am very
interested in the idea of European
music - the days of American and
British domination will soon be
over.”

SCANDINAVIA

T T P O NI
DAD Take On The World

il 8 Marlboro §

Disneyland After Dark (DAD) are
the talk of Scandinavia. This Co-
penhagen-based. cow-punk quar-
tet have just signed a long-term
deal with Warner in the US, col-
lecting what is rumoured to be a
US$ | million advance - the high-
est ever for a Scandinavian band.

Medley Records  released
DAD's third album No Fuel Left
For The Pilgrims (MDLP 6329)
in Denmark in March and will
continue to handle them within
Scandinavia. Medley is delighted

by Chris Fuller

with the Warner deal, which
covers the rest of the world ex-
cluding Australia.

Medley’s Managing Director
Michael Ritto: “We have long
been confident that DAD could
appeal to every territory in the
world. This solid commitment is
just what we were looking for;
the band are more than happy.”

Warner plans to re-release No
Fuel Left For The Pilgrims, prob-
ably retitled as Disneyland After
Dark, in the autumn. It is con-
sidering remixing a couple of
tracks on the album, which has
sold around 70.000 across Scan-
dinavia. hitting gold status in
Denmark.

The current album displays
the band’s humour and wide vari-
ety of influences, from country to
hard rock to Italian spaghetti
westerns, including the stand-out
tracks Sleeping My Day Away,
Point Of View and Rim Of Hell.()

Catalan TV Dispute Over

by Cathy

Barcelona - The Association Of
Catalan Singers & Performers
(ACIC) has signed an agreement
with Catalan’s public radio and
TV (CCRTV). putting an end to
the artists’ boycott of the region’s
independent channel TV3 which
has lasted three months.

The pact was signed between
Joan Soler Boronat, President of
ACIC. and Joan Granados,
Managing Director of CCRTV.
Under the terms of the agree-
ment. the CCRTV will produce

Inglis

15 video clips a year at a mini-
mum cost of Pta 5 million

Catalonia’s state radio station,
RAC-105, has also agreed to air
48 tracks daily sung by local per-
formers and TV3 will consider
Catalan music as a priority for
any background music

Boronat expressed his con-
cern at the lack of music
programming on TV3 and point-
cd out that the performers would
not be satisified until this was in-
creased

New Music Sh

Independent  Galician ~ station
TVG is screening a new 16-part
music series on Friday nights
(22.30 hours) called ‘Agua De
Verano'. It replaces the variety
programme “Venres Show’.
‘Agua De Verano' features na-
tional as well as international ar-
tists and the first show included
performances by ltalian singer
Carmen Russo. Mexican teen-
idol Luis Miguel and Spanish ar-
tists  Chris. Complices and
Mocedades. Galician groups La
Reina Del Voodoo and Carro

ow On TVG

were also featured.

All of the artist contracting is
by Maria Subra and Susan
Smith’s agency, A Duo. A Duo
also doces the contracting for the
Basque independent  channel's
‘Entre Amigos’ and is co-
ordinating a music supershow
called *Galicia For The World'. It
will be held on July 24 and will
be simultaneously broadcast on
all of the national independent
networks as well as in Mexico.
Venezuela and Argentina. O

R L AN PR BT
Portugal’s Xutos Y Pontapes -
Short Sharp Pop

by Gary Smich

Portugal is not a country noted
for producing vibrant and cner-
getic rock music but. like many
other European territories over
the last 18 months, there has been
a wave of new bands with real
crossover potential.

After years of working on the
Portugese concert circuit and a
series of critically acclaimed
records on independent labels,
Xutos Y Pontapes signed to Poly-
Gram Portugal in 1986. Their
first LP for PolyGram, Circo De
Feras, went gold in Portugal and
led to to a successful tour of
Brazil.

One of Portugal’s most popu-
lar bands today, the band's follow-
up album 88 (835631-1) relcased
in March 1988 has so far sold a
highly respectable 250.000 co-
pies which gives it platinum
status.

The album’s only single. Para
Ti Maria. released in July of last
year. stayed in the top 10 for five
weeks. Their latest single, Se Me
Anas (8895727). which will be
included on the next LP. came out

earlier this month and is already
in the top 10.

Xutos Y Pontapes’ style is
reminiscent of The Jam and mid-
dle period Clash - short, sharp
pop songs with a rock edge that
could make them strong con-
tenders for success in the rest of
Europe.

PolyGram Portugal’s A&R/
Promotion Manager Toze Brito:
“At present several PolyGram af-
filiates are studying the possibili-
ty of local release. Once we are in
a position to do so we will also
consider the many offers that we
have received from independent
labels, some major decisions will
be made in the course of this year.
The band are really on a high at
the moment and their best materi-
al is yet to come.”

MUSIC & MEDIA - July 1. 1989

Few rock fans could
forget Yes, one of the
classic combos of the 70s.
With their arty lyrics and
virtuoso musicianship
they broke new territory
in pop. No self-respecting
student of the era failed
to have a copy of ‘Fragile’
or ‘Close To The Edge’
alongside their Bowie or
Genesis albums. And the
legend continues, with
‘Anderson, Bruford,
Wakeman & Howe’ on
BMG Arista.

A fter maintaining a low
profile while individual
members pursued their own pro-
jects, 1989 sees the group up and
running again. However they are
not recording under the name Yes
because the line-up has changed.
Bassist and founding member
Chris Squire has decided not to
rejoin his colleagues and has
taken out an injunction prevent-
ing them from using the original
name.

The group are now called
Anderson, Bruford, Wakeman &
Howe. They have signed a long-
term deal with BMG Arista and
their first album, named after the
group, was released on June 19.
Despite the absence of Squire,
the music and packaging are easi-
ly identifiable.

In addition to designing the
sleeve, Roger Dean has directed
the video for the first single
released in Europe, Brother Of
Mine. The full realisation of the
band’s visual dream, as singer
Jon Anderson typically puts it,
will come with the band’s world
tour for which Dean has also
designed the staging.

Anderson explains why he
took the initiative to bring the
group back together: “I had re-
corded three solo albums in Los
Angeles and decided that was not
the way forward. On returning to
London I contacted Steve, Bill
and Rick - feeling that if we band-
ed together again our music and
ideas could jolt us forward to our
true destiny.”

Bill Bruford, always a brilli-
ant drummer, decided to move
with the times and buy a com-
puterised kit. He was also re-
sponsible for bringing in Tony
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Levin on bass. Two other new
members are guitarists Matt Clif-
ford, who worked with guitarist
Steve Howe on previous projects,
and Milton MacDonald.

A wealth of solo material in-
cluding symphonic rock extra-
vaganzas like The Six Wives Of
Henry VIII ensured Rick Wake-

Yes - It’s Anderson, Bruford, Wakeman & Howe

by Mike Nicholls

man’s continued inclusion.

With Anderson already in
possession of a catalogue of new
songs, the album was recorded |
outside Paris in just five weeks
at the end of last year. Final work
was completed in Montserrat
and Bearsville with Chris Kim-
sey, Steve Thompson and Mike

Barbiero.

The marketing campaign is
designed to appeal to old and new
Yes fans alike. The emphasis will
be on packaging. The initial run
of the album will be in a gatefold
sleeve with all lyrics on the inner
bag. In addition to posters, logo
boards and 3-D centrepieces in
shops, selected major retail out-
lets will display Dean’s original
paintings.

Advertisements will be run
throughout consumer and trade
press. The campaign will be
stepped up when the world tour -
An Evening Of Yes Music -
reaches Scotland on October 21
before proceeding to England and
the Continent. O

Johnny Diesel & The Injectors

Rock & roll with heart & soul

Australian band Johnny
Diesel & The Injectors
spent spring in Europe

this year - promoting
their self-titled album on
Chrysalis. They
supported Jeff Healey,
did a few headlining
shows of their own and
performed at the IM&MC
in Amsterdam and at
Ibiza’92, where their set
had Dweezil Zappa up on
stage playing and Grace
Jones dancing.

cian’s musician,” says

Chrysalis' Kay McCauley of
singer/guitarist Johnny Diesel.
“They are a really hard-working
band and media reaction to the
shows has been incredible. We
still need to build up more of a
vibe but we have now developed a
good base.”

While the Injectors now gain
momentum in the US where they
are on tour, Chrysalis hopes the
new European single, Soul Re-
vival, will win them more atten-
tion here.

Back in Australia, they are lo-
cal heroes with three top 10 sin-
gles and are well known on the
live circuit. Their reputation has
been building steadily since they

by Sally Stratton

supported Jimmy Barpes for six
months soon after they got to-
gether in 1986. When it came to
looking for a record deal, they
were keen not to sign with an
Australian independent.

Diesel: “We really needed
some backing, something major
after playing for nearly two years.
We were ready and we just went
straight for the jugular.”

They signed to Chrysalis
worldwide in New York in 1987.
Several major labels had shown
an interest and went to Australia
to see them play. “It was pheno-
menal,” says Diesel. “I don't
think that in the history of Aus-
tralian music there has been such
abig fuss over a band. It blew me
away, I never expected that to

happen. I was quite happy to sign

anything just to get us in the stu-
dio but our management were
very careful and said it is too ear-
ly, hang on.”

Once signed, they were free
to make their first album in Mem-
phis with the old Stax producer,
Terry Manning, who the band ad-
mired for his work with ZZ Top,
The Fabulous Thunderbirds and
Joe Cocker. “Every vein that we
have got in the band, he had in
him as well,” explains Diesel.
“And he has got a passion for the
first two or three AC/DC albums,
50 in our books he was all right.”

The sound of Johnny Diesel &
The Injectors on record is not
far away from their live perfor-
mance; Diesel likes to describe it
as “just rock & roll with some
heart and soul”.

~
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SINGLE OF THE WEEK |

Kon Kan

Harry Houdini - Atlantic

Kon Kan's second single is mekxhc
pnotic |

o

their choice of musical references
and the skill with which they put
them together. They are what might be called second generation
sample users and their songs are infinitely more sophisticated than

ALBUM OF THE WEEK | |

Martin Gore \
Counterfeit - Mute
The one-off solo project from the
brain behind Depeche Mode, con-
sists of six tasteful covers of Gore's
all-ime fisourics, nclding The |
ing, fragile Never Turn |
]bur Back On Molher Earth and
ixedomoon's In A Manner Of

songs combined with Gore's restrained and sensitive interpreta- |

Pierce Turner

Hae Yo Loled At The i i - Beggars Banquee
Pleasant pop rock that is made a | Was
little different by Turner’s dra-
matic vocal style. Good chorus.
Roachford

Kathleen - ¢8s

One of the best newcomers of
1988 has produced yet another |
classic slice of soul pop. More
laid-back than the previous two
releases.

Don Johnson
Tell It Like It s - £pic

Johnson’s powerful vocals com-
bined with a teasing beat and a
raunchy saxophone have produc
ed a very commercial pop shuf-
fle. Majestic production by Keith
Diamond.

The Pixies

Here Comes Your Man - 44D ‘
Probably the most commercial
track from the LP Monkey Gone
T Heaven. A jangly pop song
with a definite Velver Under-
ground feel. |

Bronski Beat feat. Eartha Kitt
Cha Cha Heels - Ariola/8MG

A fun record that will undoubted
ly make its mark in the holiday
resorts this summer.

Daryl Braithwaite

All'l Do - Epic

It is only a matter of time before
Braithwaite scores a hit. He hasa |
good voice and this is a strong

wly pop/house mxmml Pnckmg up UK mrpl:y |

number although the chorus is
stolen from Roxy Music’s All 1

| Carl Marsh

Every Bone In My Body - Foldor
More orthodox than Here Comes
The Crush but no less interesting.
Hard, punchy and very catchy in
a Heaven 17 vein

Roxette
Dressed For Success - £M/

Another relentless pop song from |
the Swedish duo. of

|
i
|
|
|
’ Speaking. The strength of this bﬂlllam EP lies in the choice of

tion. Modern, anmsphenc pop atits best

| Black Sabbath

| Headless Cross - /s

The band that are widely credited
as the inventors of heavy metal
are back with a really captivating
album. Urgent, high-pitched vo-
cals, heavy guitars and an un-
doubted stadium appeal are the
main ingredients here. Gloomy
tracks like Devil & Daughter,
Nightwing and Headless Cross
are particularly outstanding.

Anderson, Bruford, Wakeman & Howe
Anderson, Bruford, Wakemen & Hove - Arisca/BMG

The Look but this time the em-
phasis is more on Marie Frede-
riksson’s vocals.

James ‘| T’ Taylor & Regina Belle
AllI Want Is Forever - Epic

Kool & The Gang’s lead vocalist
teams up with the the criticaily
acclaimed Belle on a mid-tempo,
contemporary soul ballad. Nara-
da Michael Walden produced
Lifted from the OST Tap.

Michael Bolton

Soul Provider - CBS
Radio-friendly, blue-eyed soul
from a man previously more
associated with the hard rock
genre. Good production.

Jaki Graham

From Now On - £M/

‘ ] \

This is a highly danceable and
commercial record. An irresisti-
ble elastic beat, a great voice and
a funky feel make up for a good
time.

Listening to this album it is as if
punk never happened; the def-
initive Yes sound of the mid-70s
with a cleaner production. Tem-
po changes every 30 seconds and
rippling keyboard runs back up
Jon Anderson’s high-pitched vo-
cals. Try Brother Of Mine, Birth-
right and The Meeting.

Gun

Taking On The World - A&M

Gun are a five-piece band from
Scotland who make hard-hitting
rock music with immediate ap-
peal. The material is overflowing
with hooks, muscular build-ups
and the sheer joy of “giving it
foads”. Note Mark Rankin’s ex-
cellent, uncompromising lead vo-
cals on tracks like Money, Better
Days, and the quieter title cut.

KD Lang & The Reclines
Absolute Torch & Twang - Sire

After the successful Shadowland
LP, this is a return to working
with The Reclines. The LP com-
bines swinging, C&W dance tu-
nes with some beautifully yearn-
ing ballads that are lifted to
another level by Lang’s extraor-
dinarily expressive voice and her
clever lyrics.

Mavis Staples

Time Waits For No One - Paisley Park
This album by the veteran Staple
Singers member is undoubtedly
one of this week’s most interest-

ing releases. Produced and large-
ly written by Prince, the music
‘ can generally be described as
highly conternporary soul/R&B.
Making good use of the singer’s
gospel roots, the LP largely con-
sists of good late 80s dance music.

Prince
| Batman - Warner Brochers

The OST to the new Batman film
looks likely to be as big a sensa-
tion as the film. This year’s box-
office sensation could also pro-
vide 2 multimillion selling sound-
track. The songs are all in Prince’s
unmistakeable style and most of
them are extremely good, recall-
| ing the sparse, punchy style of
earlier material,

Nadieh

No Way Back - Mercury

The talented Dutch singer/song-
| writer now has developed a more
basic live style and the results
are impressive. A collection of
mature and melodic pop/rock
songs in which Nadieh’s powerful
vocals are perfectly supported by
a tight, no-frills backing band.
Highlights: Special Love, The
Syndicate and the CD-extra
Splendid Morning, a duet with
Colin Blunstone.

1 Editor Gary Smith
| Contributors Pieter De |
| Bruyn Kops, Diana Muus |

and Machgiel Bakker

MUSIC & MEDIA - July 1, 1989

ITSNO'I'P

E X PL O S

Vo ES

Explosives features the major new releases by established and new artists.
It includes recent releases sill in need of support on European radio.

[SINGLES OF THE WEEK

Vital for your play list.

Kon Kan - Harry Houdini (Adantic)
Roachford - Kathleen (CBS)
Don Johnson - Tell It Like It Is (Epic)
Pixies - Here Comes Your Man (4AD)

[SURE HITS I

James ‘| T' Taylor & Regina Belle - All | Want Is Forever  (£pic

Bronski Beat feat. Eartha Kitt - Cha Cha Heels (Ariola/BMG)
Michael Bolton - Soul Provider (CBS)
Jaki Graham - From Now On (EMI)
Westworld - Dance On (RCA/BMG)
[EURO-CROSSOVERS |
Continental records ready to cross-over

Roxette - Dressed For Success (EMY)
[EMERGING TALENT |
New acts with hot product.

Carl Marsh - Every Bone In My Body (Poldor)

Pierce Turner - Have You Looked At The Sun Lately (Beggars Banguet)

Daryl Braithwaite - All | Do (Epic)
ENCORE i
Former M&M tips still in need of your support.
Youssou N'Dour & Peter Gabriel - Shakin' The Tree (Virgin)
David Grant - Intuition (G/oba(Sa'e/thMG)
Sharpe & Numan - I'm On Automatic (Polydor)
Samantha Fox - | Wanna Have Some Fun (ive)
| Noiseworks - Simple Man (Epic)
It Bites - Still Too Young To Remember (virgin)
Double Trouble - Just Keep Rockin’ (Desire)
[ALBUMS OF THE WEEK ]
Black Sabbath - Headless Cross (IRS)
Anderson,Bruford,Wakeman,Howe - ABW.H. (Arista/BMG)
Prince - Batman (Warner Brothers)
Nadieh - No Way Back (Mercury)
Gun - Taking On The World (A&M)

kd lang & The Reclines - Absolute Torch & Twang (Sire)
Mavis Staples - Time Waits For No One (Paisley Park)
Martin L. Gore - Counterfeit (Mute)

|SINGLES
Madonna Airplay Simple Minds Airplay
Roxette Sales Simple Minds Sales

I[CHART BUSTERS

ALBUMS

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and
the European Top 50 chart. Chart postions are ndicsted where appropriate
|
[CHART ENTRIES |
Airplay Top 50 ;
Bee Gees - One (26) , (Warner Brothers)
U2 - All | Want Is You (31) (Island)
Living In A Box - Gatecrashing (45) (Chrysalis)
Queen - Breakthru (47) (Parlophone)
Holly Johnson - Atomic City (48) (MCA)
M - Pop Muzik (49) (Free Style)
Hot 100 Singles
Prince - Batdance (8) (Paisley Park)
| U2- All | Want Is You (19) (Island)
Gladys Knight - Licence To Kill (55) (MCA)
101 - Rock To The Beat (78) (Speed/CBS)
Karyn White - Superwoman (79) (Warner Brothers)
Top 100 Albums
Zucchero Fornaciari - Oro Incenso E Birra (37) (Polydor)
Kastelruther Spatzen - Doch Die Sehnsucht Bleibt (60) (Koch)
[FAST MOVERS el |
Airplay Top 50
Soul It Soul/CWheeler - Back To Life (/5-33) (10 Records)
Gladys Knight - License To Kill (/6-39) (MCA)
Sinitta - Right Back Where We Started (22-49) (Fanfare)
Beautiful South - Song For Whoever (32-47) (Go! Discs)
Bangles - Be With You.(35-46) (C8S)
Hot 100 Singles
Cyndi Lauper - | Drove All Night (2/-30) (Epic)
Paula Abdul - Forever Your Girl (30-44) (Virgin)
London Boys - Requiem (49-65) (Teldec/WEA)
Donna Allen - Joy & Pain (50-70) (BcM)
Camouflage - Love Is A Shield (53-80) (Metronome)
Top 100 Albums
Bangles - Everything (2/-36) (cas)
Clannad - Pastpresent (27-42) (RCA/BMG)
[HOT ADDS !
Breaking Out On European Radio 1
L.L. Cool J - I'm That Type Of Guy (Def jam/CBS)
Doobie Brothers - The Doctor (Capitol)

YESTER HITS
Singles

Frankie Goes To Hollywood - Relax
Wham! - Wake Me Up Before You Go Go
Frankie Goes To Hollywood - Two Tribes
Cyndi Lauper - Time After Time

Duran Duran - The Reflex

(2TTistand)

pic
(ZTTisland)
(Portraic/Epic)
(EM)

top five from five years ago.

ULY | - 1984

Albums

Michael Jackson - Thriller (Epic)
Lionel Ritchie - Can't Slow Down (Motown)
Soundtrack - Footloose (css)
Queen - The Works (EM)

(cas)

Bruce Springsteen - Born In The USA
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p sit, 2
CLD 3 united kingdom germany switzerland TEL: 301-459-8000
L Most played records in England du- From the airplay hit parade of Media Most played records as checked by
ring the week of publication on the Control including 29 radio statior Media Control on the national stati-
following stations BBC |, BBC 2, For more info please contact Media ons DRS 3, Coleur 3 and four private
Capital Radio, Greater London Ra- Control - Postfach 625, D-7570 Ba- stations. For more info please contact
dio and the major independents. den Baden, cel (0)7221-33066. Media Control, Post Passage 2 Basel ARTIST . ORIGINAL LABEL BEL - (PUBLISHER)
4002, tel 61- 228989 f
1. Madonna - bxpress Youral 1. Various Artists ey Cros The Mersey , , Express Yourself > One
‘ 1 : frmﬁ ’l;-per - Drove Al Mx 2 nmn‘:: « Express Yoursell 1. Stan ng,w’:y - Caog Owt To Carol Madonna- Sire (Various) Bee Gees. Warner Brothers (PRS/BMG/Glbb Brothers)
. i 2. Mavis Staples - 200 Cerury Expes S _— — | == -
4. Beautiful South - Song For Whaeer 4. Paul McCartney - My Brave Fce 3. Paul McCartney - My Brav Fice
O 5. Sinitta - Ryh Bk Where WeSorced 5. Fine Young Cannibals - Gaod Thing MR [ 2 . « MyBraveFace 27 = K“f"Md On J::"A'; BHerf’"‘
& Banls v e ¢ ::’,::. Tk R T ik Paul McCartney- Priphone (MPL) e Minogue- PWL (A Boys Music)
oul Il Soul - Back To Life s - Eternal Flame 6. Cyndi Lauper -1 Drove All Night "
. Cilf Richard - The 3 01 e 6. Soulsistr - The Way T Yu s T i i e e 3 . . !|Drove All Night 28 = : TheBestOf Me
9, Fuzzbox - Pink Surhine 9. Peter Noone - I o Sometting Good 8. Malcolm McLaren - Wit Daring Cyndi Lauper- Epic (8. Steinberg/D. Barry) CIiff Richard- EMI (Warner Chappell/Nero)
| 10. Guns & Re 10. Davic I y 9. Various Artists -Ferry “Cross The Mersey ]
QD 11. Donna Summer. o' Was G o 11 Jae Cacker -WhenTe i Comes 10. Buster Poindexter- it The kst s s 1 Americanos 29 = . CEstlaVie: -
124 oo taik 12 Bee Gees-One 11 Natatie Cole - Mss You e Cruty Holly Johnson- MCA (Warner ChappellidLoves.) Marc Lavoine- AwepfPolyGram (Avrep)
1 :[:;]y;:zmm-hmu Tk 13 Camoutage Lol 12, Neneh Cherry - Hanhis I b
. Holly Johnson - A Csy ylie Minogue - Hand O You Hert 13. Tom Petty - 1 Wor't &xk Down ” .
15. Living In A B 15. jason Do 14, Kiss In The Dark - ki ion | @ uw ¢ Manchild ; 30 v st OO“S "Y:‘?'"dwm AR
15 REN. o 0 ;m;m-\w»dnk:nmn 3 15, Stevie Nicks - ooms e Neneh Cherry- Virgi (Virgin/Copyright Ctl) wing Out Sister- Fontana (10/Oblique/Copyright Ct)
ya - Sarms o Al i - YouDor' Knaw Me By Naw 185 oo hackabr s e = = e e
:: gMIHlny-Dw-mnwn :: g;::h‘;f;:;;mwm:;m 1. No(ly/ahnmnmkmnm’:‘ | 6 2 it If You Don’t Know Me By Now All | Want Is You
ueen- breshes s - Don' ook bk 18, Queen- | Warck Al Simply Red- WEA (Mighy Threeflsand U2- Island (Blue Mountin/Chappel)
@ 20. Neneh Cherry -Manchid 20. Annabel Lamb - Refugee 19. Texas - Thil s Gone. el s i J { d
20. Tim Finn - How'm | Goma Seep. 7 s 13 The Look e Song For Whoever
D - Roxette- Parfophone (jmmy Fun Music) Beauriful South- Go Discs (Go! Discs Music)
austri italy ance 8 o Eternal Flame 33 v Celebrate The World
. The Bangles- CBS (Various) Wormack & Womack- 4th & B'way (Copyrighe Control)
Most played records as checked by Most played records as compiled From the airplay hit parades provided o _ !
E Media Control on the national station from RAI Stereo Due. by Media Control France. For more 9 Like A Prayer 34 « This Time | Know It's For Real
Q 03 and Radio Brenner. info please contact Media Control 25 o Sre o) Donna Summer- Warner Brothers (AN Boys Musi/EM) Misic)
plt ey France 29 Bly Tauler - 67000 Stras- —
1. Roxette . The Look 1. Simple Minds -Kick i bourg - France - tel (88)366580. 10 7 « | Won’t Back Down « 2 BeWith You
O : Q X :/onylu Womack - Caetrte e Wark 1 Zucchers rﬂ:’m.-mmm { Tom Petty- MCA (Copyright Contral) Bangles- CBS (EMiPerfect Circle Music)
angles - el Fne e Cure. i e
c > 4. Holly Johnson - Aneranes 4. Vasco Rossi - Lberi ier e | n I
5. Fine Young Cannibals - Good Thng 5. Joe Cocker - inen The Night Comes adios Peripheriques (AM Stations) | ' s  Good Thmbg‘ 3 » 36 5 4 Peur DeGR‘:en ?'»"iém )
. Thomas Fararr et & P saame . Yy Fine Young Cannibals- London (Cambell/Conelly) Jean-Jacques Goldman- Epic (RG/Marc Lumbroso)
7 Carl Peyer i Bt Ve i 4] SR T 2 T T
G_> 8. Etca Scoll ok, S, 5061 8 Paul McCartney -ty e e REgd | 12 o, Miss You Like Crazy 37 s ; Sweet Child O'Mine
9. Various Artists -erty Cros Te ey 9. Tin Machine -Heavers  Here 4. Alain Souchon - Qund}e Seci KO Natalie Cole- EMI USA (Prince Streeu/L. Wesiey) Guns N' Roses- Geffen (Guns N' Roses Music)
10. Madonna -Ecres Yol oY R B Teihen 5 Mattonna 08 K | e =t = —
11, Simply Red - i You Do Know Me By Now i »:;"w Samo GiErol 6./, Goldman . Peur De fen Bues | 13 s ¢ Ferry ‘Cross The Mersey 2 5 When The Night Comes
12, Expresso . Why Don't You Lsten To The Motk 1z g' Pt 7. Vanessa Paradis - Cowpe Coupe ‘ Various Artists- PWL (Dick james Music) Joe Cocker- Capitol (Adams/irving/Calypso)
G_) .2 :i ’pa"»;:d:::’/»;/r,..::wn. For Freedom A :'r ol - ncil1Piz. 8. Michel Sardou - Auention Les Enfns, |
Paula Abdul -Scrughe L REM. -Sand 9. Mar ine - C'esta Ve i it i
15 Texts-|Oov Vo Ao 15 Envico Rugger-Co oo R T o 14 1 . Sealed With A Kiss  « Forever Your Girl
16. Cyndi Lauper . Drove AllNight 16, Y. N'Dour/P. Gabriel - Shskin' The Tree 11 Ariiiche sy e th Jason Donovan- PWL (Warner Chappell) Paula Abdul- Virgin (Ollie Leiber Music)
17. The Cure -Lasy 17. Mimmo Locasciuli - Uss Via Ce S A - -
18. Peter Pan - W.OMAN 18. Richard Marx - Suifes 1% Bnanasdinal b, ;3 ; Back To Life 40 » She Drives Me Crazy
19. Peter Cornelius - Ling it | 'S 19. Stadio - Va Vi 14, Florent Pagny - Come O'hbiude Soul Il Soul/Caron Wheeler- 10 Records (Virgin Music) Fine Young Cannibals: London (Virgin Music) -
20. Natalie Cole - s You e Crity 20. Edoardo Bennato -Via Ls Mama 15, F.Feldmany].famison - joe s e " H
16. Philpe Swan O e » 3 Licence To Kill 4] = o EveryLittleStep
17. Vaya Con Dios -Jomy. Gladys Knight- MCA (SBK Songs) Bobby Brown- MCA (Cal-Gene/Virgin/MCA) 2
N ETTTEN TR G X &
19. Serge Gainsbourg - Hey Man Anen B T = &
. g atdance Pink Sunshine =
20. Fine Ye € ra 5
o gt S () o it (7l oRgie el :
Airplay checked on Radio 2 and 3, The 20 best played records in Spain - = = £
M the Dutch national pop stations. For from Cuarenta Principales, covering Radios FM | 8 s 3 Waltz Darling 43 « , Help E]
info contact Stichting Nederlandse the major Spanish stations. Maicolm McLaren Feat. Bootzilla Orch.- Eic (MeLaren/David Lebolt) Bananarama/Lananeeneenoonoo- London (Northern Songs) 5
Top 40. PO Box 706, 1200 AS Hil- iy Forel AN = 2 sl e b D = £
—— versum, tel (0)35 - 231647. Faaoato. L fomack :Calr The W Lullaby . Circle H
Madonna -Lic A Pare aboedramatiiadin 19 s Rl Ficton/Polydor (Ficton Songs) 44 » ¢ G & New Bohemians Geffen (Various) N
1. Gerard Joling - No More Bolero's 3. Bangles - Ecera Fame 5: Simple Minds - Manteh D; . 3 Sl . ‘X
I 5 ety 4. La Union . Mas Y s it e e 20 oo Looking For Freedom 45 > Gatecrashing £
3. Tambourine - Hgh Under The 5. Jason Donavan - Too tiny Broken Hears 7. Vanessa Paradis - Coupe Cope. David Hasselhoff- White Records/BMG Ariola (Young Musikverlag) Living In A Box- Chrysalis (Empire/Warner Chappell 5
4. Mandy & Justian - Hore Thin) Ca Siy fisios 8. David Halliday -1 Wara Take My Tine — — — i
5. Lois Lane - ¢ The it T ; {'""Y";"Mr'"vwm 9. Fine Young Cannibals -Ste Drves e Crazy 2l = The Way To Your Heart 46 +« Coupe Coupe 3
6. Gladys Knight - tcene To ks R 10. Madanna - e A Praye Soulsster- €M (EMI Music Publ) Vanessa Paradis- Polydor (SavapioilVeranda) 4
7,248 Want s You R g 1. Paula Abdul -Suvghs U =
fanc e Ve Francis - Sarbacane ' v
Z O Qusen ok 11, Varfous Arcies - (e e «» 1 Right Back Where We Started 47 Breakthru e
10, Kadanz Jo erg 12. Radio Fi 14, Wat Wet Wet -ing! Wa sy Sinitca- Fanfare (Universal/ATV Music) Queen- Parlophone (Queen Music/EMI Music) =
11. Soul I Soul - Bick To Life 13. La Dama Se Esconde - Cypurado 15, Patricia Kaas - Eile Voust jover -~ ) gu - . . =
12. Natalie Cole - Yo Uke Cray 143Tbe Cure Ly 16. Bananarama - e " Calling Out To Carol Atomic Cit; 2
15. Un En Mi As wi g 4 s
13. Neneh Cherry - Hanctis i m",’"""“' T R WA V7. Simply Red -k's Only Love Stan Ridgway- RS, (Various) Holly Johnson- MCA (Warner/Constant Evoltn.) k3
CD 14. Rocco Granata - Marva. i V"‘"’““”;_‘:';‘Uxﬂwm 18, Elsa - A La Meme Heore Das Deux Ars —— - z
15. Stan Ridgway - Cong Ou To Cral . Varlous Artits - A Hous 19, Soulsster -The Way o You Hesr 1 Want It All Pop Muzik (1989 Remix) &
16. Holl k o 18. Rey Lui -Sin Antonio De La Forida 4 B 8 P z
15 Hlly jobrsn e 19, Complices - Angs Dsogslos Reizde bkt v Uy 24 Queen- EMI (Queen Music/EM| Music) 49 > M- Free Scyle (Pop Muzik) it H
3 18. De Dijk - Nergens Goed Voor 20. Bros - When Wil e...| Owe You Nothng g
19. Cyndi Lauper -1 Drove Al Nighe 25 % ¢ Sarbacane 50 m Orange Crush ) M
20 Paula Abdul -Forever Your Gil Francis Cabrel- CBS (Ed. Musicale Chandelle) R.E.M.- Warner Brothers (Night Garden/Unichappell)
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Sandra- Virgin (Data Alpha/Mambo/Siegel)
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READ MY LIPS

NEW MUSIC THA

® Hot 100 is a trademaykiofBi

LEAVES YOU SPEECHLESS

[cBillboan@Publications Ine. Gedwyith permission.

x = x x
g |8 bl o
z S TITLE g COUNTRIES CHARTED g TITLE COUNTRIES CHARTED.
£ f ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED £ ARTIST - ORIGINAL LABEL - (PUBLISHER) é { ARTIST - ORIGINAL LABEL - (PUBLISHER)
| . The Look UKGESACONEiI 35 s C In China F 69 Je Ne Sais Pas Pourquoi e
Roxette- Pariophone (fimmy Fun Music) Confetti's. USA (EMI Mustc) Kylie Minogue- Pwi (Al Boys Music)
2 , s Like A Prayer FSpAChSuPeN iG] 36 o ¢ Itls Time To Get Funky Ukir 70 = Electric Youth 13
Madonna- Sire (Various) D. Mob Featuring LRS- London (8K Songs/Copyright Ctl) Debbie Gibson- Adantic (Creative Bloc/DeborahAnn)
3 ; . Express Yourself UKGBHSpChSfeNFil 37 " My Brave Face UKGHFs DN 7N & Peur De Rien Blues g
Madonna. sire (Various) Paul McCartney- Pariophone (MPL) Jean-Jacques Goldman- Epic (JRG/Marc Lumbroso)
o ; BackTo Life Uk 38 On Va Faire La Java F 72 = Straight Up CATE
SouJ I Soul/Caron Wheeler- lﬂRe(ofdx {Vrrgm Music) La Bande A Basile & Andre Verschuren. Carrere [/chnny Williams San} Paula Abdul- Virgin (Virgin Music/Woitf Music)
5 i Amerlcanos UKGBHACKSWNFi! o I Only Wanna Be With You F 73 e Bitte, Bitte 6
Hko Johnson MCA (Wame» Chappeli/4Loves.) Samantha Fox- jive (Zomba Music) Aerzte. CBS (SBK Songs)
6 . Sealed With A Kiss KGBHIr @ < . Just Keep Rockin’ w 74 = Real Love -
Jason Donovan- PWL (Warner Chappel) Double Trouble & The Rebel MC- Desire (Fiction Songs Led,) Jody Watley- MCA (SBK Songs/Intersong)
7 ; 1 Johnny johnny Come Home £ 4 = s | Beg Your Pardon GBH 75 Till I Loved You i
Avalanche. WEA (Warner Chappell) Kon Kan- Adanic (Bun Warner Chappell) Placido Domingo & Jennifer Rush- €8s (Screen Gems - £Mi Music)
Batdance UKGBHIN! 42 4 1« The Way To Your Heart UKGRACH 76 o Ordinary Lives -
Prmce Paisiey Park (Controversy Music) Soulsister. £Mi (EM Music Publ,) Bee Gees- Warner Brothers (Gibb Brothers/BMG/PRS})
9 s Eternal Flame UKGBHAChSwPoNF: 43 % 15 Twist In My Sobriety ¢ % Be With You Ukl
The Bangles- cas mnaus) Tanita learam WEA (Brogue/Warner Chappell) The Bangles cBs (EMI/Perfect Circle Music)
10 - « Megamix (Extended Versmn) & - Comme D Habitude & Rock To The Beat -
Boney M.. Hansa/BMG Ariola (FAR MV Florent Pagny- phikps/Phonogram (GLEM) 101 Speed/CBS (£Mi Music)
FGBHSChFol i GAChFi e
| Lullaby & 45 = Good Thing m Superwoman
The Cure- Ficcion/Polydor (Fiction Songs) Fine Young Cannibals- tondon (CambeiiConelly) Karyn White- Warner Brothers (Keer/HipTrip/Green Skirc)
12 » - | Want It All UKGBHSpAChSwPeDNRI o s Pink Sunshine w 80 « » | Don’t Want A Lover GAORID
Queen EMI (Oueen Music/EMI Mm) Fuzzbox- WA (Warner Chappell Music) Texas- Mercury (10 Music)
|3 4+ yn Especially For You FSpPoGr 47 » s | Don’t Wanna Get Hurt UK8HIr 8| s 1o Move Your Feet To The Rhythm f
Kylie Minogue & Jason Donovan- PWL (Al Boys Music) Donna Summer- Warner Brathers (All Boys Music) Hithouse- ARS (BMC Pubiishing)
|4 2 o Manchild KGEHChSwD 48 = » Belfast Child FGACKG! 82 « v Celebrate The World @
Neneh Cherry- Virgin (Virgin/Copyright Ctl) Simple Minds- V/rgm {Virgin Muxlc} Womack & Womack 4th & B 'way (Copyright Comrvl)
i 6 K G am = —— L]
15 « s Das Omen (Teil 1) " Reqmem 183 @« Sans Loglque {
Mysterious Art. CBS (CBS Music) London Boys- Teidec/WEA (Warner Chappel) Mylene Farmer- poiydor (8. Le Page/Polygram)
16 = - Right Back Where We Started e - Joy And Pain w 84 Atomic City N
Sinitta- Fanfare (UniversalATY Music) Donna Allen- 8¢t i Music) Holly Johnson- MCA (Warner/Constant Evoltn,)
17 v« Ferry ‘Cross The Mersey UKGBHDENFI 5| =« Attention Les Enfants...Danger i 85 s La Fete Au Village .
Various Artists: PWL (Dick jumeseiisins e Michel Sardou- T g Lobdangi e susrb>20iydor (A-8 Editions)
% 1 This Time | Know It’s For Real ol 52 a2 Me Myself And | G 86 = lko Iko oA
Donna Summer. Warner Brochers (All Boys Music/EMI Music) De La Soul- Tommy Boy (Tee GirlfBridgeport) The Belle Stars- Capito! (RAC/Trio/Melder Music)
m All | Want Is You UKHie w ; Lovels A Shield 6 87 = | Won’t Back Down »
U2- Island (Blue Mountain/Chappell) Camouflage Metronome (Blue Box/Virgin Music) Tom Petty- MCA (Capyright Control)
20 » Megamix £8 « « C'EstlaVie i 88 « No More Bolero’s 0
Village People- Touch Of Gold/PolyGram (Scorpio Music) Marc Lavoine- Awep PolyGram (Avrep) Gerard Joling. Phonogram (SBK Songs)
» s |Drove All Night G Licence To Kill H 89 = Satisfied ot
Cyndi Lauper- pic (8. SteinbergiD. Barry) Gladys Knight- Mca (58K Songs) Richard Marx- £M USA (SBK Songs)
22 o The Best Of Me worr 56 =& The Only One ' e 9 = Traces F
Cliff Richard- eM (Warner ChappeliiNero) Transvision Yamp. MCA (CinePop Music) Lmda W«Iham WEA (Not Listed)
23 » 1 If YouDon't Know Me By Now  UKGaHAGSAN 57 « & Keep On Movin’ Gch 9l = Rooms On Fire Ligh
Simply Red. wea (Mighty Three/isiand) ) Soul I} Soul/Caron Wheeler- i¢ Records (10 Music) Stevie Nicks. £M (Warner Chappell/Future)
24 Funky Cold Medina UkGAR » 5 Marina &H 92 o 2 We'll Be Together i
Tone Loc. Deiicious Vinyl/isiand (Blue Mountain/Chappel) Rocco Granata & The Carnations- CardinaliZYX Records (Nanada Music) Sandra- Virgin (Data Alpha/Mambo/Stegel)
25 s Looking For Freedom GBHACH T Th|s Is Your Land GChGr 93 5 15 Paradise City s
David Hasselhoff. Whice Records/BMG Ariola (Young Musikveriag) Simple Minds- Virgin (Virgin Music) Guns N’ Roses- Geffen {lnsersong Music)
26 o Miss You Like Crazy UGl 60 - Cruel Summer ‘89 Uk 94 « Every Little Step L
Natalie Cole- £Mi USA (Prince Street/L. Wesley) Bananarama- London (Warner Chappell} Bobby Brown. MCA (Cak-Gene/Virgin/MCA)
27 ¢ Hand On Your Heart UKGBHGOR | 6l « Wanna Take My Time F 95 m Waltz Darling e
Kylie Minogue- pwi (A1l Boys Music) David Hallyday- Scowi 8ros. PolyGram (Maricza Music) Malcolm Mclaren Feat. Bootzilla Orch.- £pic (Metaren/David Lebolt)
4 25 She Drives Me Crazy FoSHAfoD 62 = v Too Many Broken Hearts GpSwhaDFiGr 9 = - Orange Crush L&
Fine Young Cannibals- tondon (Virgin Music Jason Donovan- PWL (All Boys Music) R.E.M.. Warner Brothers (Night GardemUmchapge;‘I)
1w s A LaMeme Heure Dans Deux Ans F s , Hotel California F 97 JAurais Voulu Te Dire F
Elsa. GM/BMG Ariola (Georges Mary) The Eagles- Asylum (tong Run/FingersiWarner) Caroline LeGrand- Phonogram (Fe/dy Mum/amdam;
« 4 Forever Your Girl UKGBHCh 64 = ¢ Nothin’(That Compares 2 U) UKGCh! 98 = u It s Only Love &)
Paula Abdul- Virgin (Otie Leiber Music) The Jacksons- £pic (Kear/Hip Fip Music) Simply Red. WeA (Mayplace Music)
k| T Song For Whoever & s 2 InA Lifetime L4 99 Elle Voulait Jouer Cabaret q
Beautiful South- Go! Discs (Go! Discs Music) Clannad With Bono- RCA/BMG (Clannad/BMG Music) Patricia Kaas- Polydor (Back To Paris/Zon Music)
i 'Mi : UKk - F li
32 » Sweet Child O’Mine 66 « o Stop 100 = Coupe Coupe
Guns N' Roses- Geffen {quN Roses Mm) Sam Brown- A&F1 (Rondor/Wayblue/C. Comtr) Vanessa Paradis- Polydor (SavapicoiVerandz)
When The nght Comes GChPoDI On The Inside UK UK = United Kingdom, G = Germany, F = France. Ch = Switzerland. A = Austria, | lraly, Sp = Spain. H = Holland,
43 = = = = = = Fif = =
33 37 4 T Gl 2o (i s, ) 67 6 el o o et B = Belgum, Ir = Ireland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finland, Po = Portugal, Gr = Greece
== - S e — : IEE> = NEW ENTRY
34 » Help FCSSwPaD 68 o« - Around My Heart GAGhFi O = FAST MOVERS

= RE-ENTRY

>

THRASHING DOVES
LORELEI

MARKETED & DISTRIBUTED BY POLYGRAM

The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. The chart is supported by the European Committee of CISAC © EMR/BumaiStemra - All rights reserved.
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vi

National hits bound to explode
u2

Al Want Is You (isiand)

Holly Johnson

Acomic City (MCA)

Monie Love

Grandpa's Party (Cooltempo)

M
Pop Muzk (Free Sele)

germany, qustria
switZerland

National hits bound to explode
Hanne Haller

Mein Lieber Mann (PHY)

Juergen Drews

Irgendwann Irgendwo Irgendwie (Poldor)
Original Naabtal Duo
Schutzengel Blibt Bei Mir (BMG Ariol)
David Hasselhoff

s Everybody Happy (BG Ariol)

National hits bound o explode

Florent Pagny

Comme D'Habitude (Philps/Phonograr)
Frederic Chateau

Le Malheur Des Uns...(CBS}

La Compagnie Creole

Le 14 Jille (Zagora/Carrere)
Bernard Lavilliers

R & G (Rouge Baiser) (Nord SudBarcsy)

National hits bound to explode

La Union

Mas Y Mas (WEA)

Mecano

La Fuerza Del Destino (BMG Ariok)
La Dama Se Esconde
Capturado (WEA)

Radio Futura

La Estatua Del Jardin Botanico (BMG Ariola)

scandinavias

National hits bound to explode
Kim Larsen & Bellami
Tarzan Mamma Mia (Medley)

Sanne Salomonsen

Hvis Du Forstod (Virgin)

Troels Trier & Rebecca Bruel
Rodgrod Med Flode (Harlekin)

Ray Dee Ohh

Elskes Af Dig (Reply)

I |

National hits bound to explode
Justian & Mandy
More Than | Can Say (Dureco)
Koos Alberts

Ji Bliffe Bij Mij (CNR)
Barbarella

Sucker For Love (Corduroy)
Clouseau

Anne (HKM/CNR)

i

EUROCHART

& Ls Meme Heurc Dans Deux Ans 2 Licence To Kl 55
AT Wane I Y 19 Lie A Prayer 2
ricanos S Looking For Freedom 2
Around My Hear 68 Love ls A Shield ]
ey 84 Loaby W
Acsentlon Les Enfants. Oanger S Manchid 1
Back To Life 4 M 58
Bat Dance B Me Mysef And | 2
Wieh You ” x 2
Belfase Chid i e 1o
Biue, Bice 73 s You lke Crn 2,
Cin China 5 biows Your Feet To The Rhytum 8l
CEsea Vie T 7
Celebrite The Worl 8 No More b 88
Comme O'Hiabitude 44 Notin'(That Compares 2 U) P
Coupe Coupe. 100 On The inside il
Cruel Summer 89 6 Onva Fare La Java 3|
Das Omen (Tei 1) 15 Orange Crusn %)
Ectric Youth 70 Ordinary Lives 78|
Ele Vol Jouer Cabaret 99 Paradse Cty %
Especaly For You 13 Peur De Rien Blues 7
I Flame Pk Sunshine “

Every Licd Step 94 Real Love 7
press Yourself Reguier Y
Ferry ‘Cross The Mersey U R b Whors e Saned 16
Forever Your Gir 3 Rock To Tt 7
Funky Cold Medina el 9l
Good Thing 45 sins Logi 8|
Hand On Your Hear 27 Swsied 8|
» 34 Sealed With A Kiss q
Hotel Caifornis €3 She Drives Mo Crary 2
1 Beg Your Pards 41 Song For Whoever 3
| Don't Wama Get Hart 7 Swep |
| Dant Want A Lover 80 Ssighe Up n
1 Drove All Nighe 2 Superwoma ”
1 Only Wanna Be With You 39 Sweee Chid O'Mine 2|
| Want b Al 12 The Best Of Mo n
| Won'e Back Down 8 The Look i
1 You Don't Know Me By Now 23 The Only One. 56
o ko s T ¥ty T0 Your Hart a2
n A Liteume 65 Thisk Your Land 59
e s Time To Get Funky. 56 T Tim 1 Koow s For Rt is
‘s ve 98 T Loved You 7|
JAurais Vouls Te Dire 97 Too Many Broken Hearts @
Je Ne Sais Pus Pourgol o T 50|
Johnny Johnny Come Home 7 Twist In My Sobriety o
i Pain 50 Wala Darlny 95
Just Keep Rockin 40 Warms Take My Time ot

Keep On Movin' 57 We'l Be Togecher 2
La Fete Au Viksge When The Night Comes 3

s Souchon 3
[Arecs Franin 7
Barararams 100
wer 2
Bec Gees 0
Sermara Lovaters 3
508ty Brown 3
s Knan 8
o DeBursh o
xd 2
Ciawde Nowgaro 56
Cam Wikinion
Cynd Laper “
Goid Hassolt 7
Bl 3
Depeche Mode n
o Summer &
e Bt & New v 57
o
Elwn Jomn
e 2%
Fine Young Canols i
frinceco Do Gregort 2
Francis Cabeet n
ncos Fodmn o
Giors Esctan & Miam Sound Machine P
ot o
Gurs N’ Roves 5
Hamne Hallr w0
Holy Johmsen 5
imer Ciy I
ckion Browne %
e bigein “
Dosoun o
e Michl farre 5
jonocques Goldman n
e Mo 58
jor Cocker o
joe ackion 5
jonn Cougar Melancamp 3
ot
oo Igesas 3
utner Spatzen
e 5
L& Gran Machan Zouk 7
Low Reee “
Madorm 3
Mecana n
MichaaJackson 7
Michel Srdo &

 EUROPEAN

hot B3V C=10 k K3

NATIONAL /ifs READY TO explode!

uk & ireland

National hits bound to explode

Jovanotti
Scappa Con Me (1biza/C8S)
Francesco Salvi

Taxi (Fie/CGD)

Pooh

Concerto Per Un'Oasi (CGD)

Anna Oxa/Fausto Leali
| Ave Voo (85

" (advertisement)

A HOT HIT?
THIS COULD BE
YOUR OWN ‘
HOT BREAKOUT!
FOR ALL INFO

CALL M&M's  MUSIC

SALES DEPT. |

AMSTERDAM:
|31.20.6628483  MEDIA |

Pichel Sardou 2
Midhight O
Munich Symphorse Sound Orchestra 9%
Mylene Farmer 5
Nacll Cole 8
Nench Cher 7
Original Nasbesl Duo s
Orignal Nasbtal D n
Patricia Ki 3
Paui McCartney 4
Abdul st
Poter Gabriel o
Placido Domingo el
een 2
EM %
i 8l
Ralnhird Fendrich 9
Richrd Marx. 7
Rowette 18
Roy Orbison »
Roy Orbson b
Sam Brown 59
Siadra e
Serge Gansboury 2
Smple Mines |
Smply 6
Soul Il Soul [
Sounderack - Dirty Dancing 7
Sounderack - Lo Grand Bleu 8
Soundirack - Rain Man i
Soundurack - Rivalen Der Rennbahn 16

Stevie Nicks ”

Toxs 3
The Cur 5
The Jacksons a2
The Shadows 52,
e The r
Tin Machine 14
Tom Pety El
Tone-Loc »
Tracy Cny 10
Transvision Vamp 2
I
Van Morrison a
Vasco Ross
Wt Wt We 7
Zucchero Forraciar 3
Zueri 5

MASTER CHART - July |, 1989
Am

SHeanRadioHistSA

MEDIA

UNITED KINGDOM Batdance
GERMANY ;l;xl:scL?hnk Das Omet\ (Tell 1) ﬁﬁfj,:,‘?\:ﬁf\
FRANCE Johnny Johnny Come Home negarmx (Extended Verson) Especily For You
ITALY eIt he Nighe Comes 5.‘.‘:?,&5"“" wor

SPAIN R o e f
HOLLAND e Bolar s Al D e
BELGIUM °°' e D Ceniieri. ety
SWEDEN SRl o cn ciknow. Me ByiNow ey
DENMARK e ook e ouwo g Hvad Dubar” =T WienTh e Night Comes
NORWAY ElEmal Flame I,l:il‘.:ehok !lvvuzuﬂ 2?{"" Know Me By Now
FINLAND ""Z? 31‘1," g ksani R ickauin e
IRELAND o] AR e Bt Ofpe A ant e
SWITZERLAND | irelock o oo s o
AUSTRIA [ RunEntedy ok

GREECE T owcand B

PORTUGAL Mo tiagico = [T

MUSIC

&

MEDIA

top

ALBUMS IN

Ten Good Reasons
jsen Dorcran

UNITED KINGDOM | T His Alum (0 E e it
GERMANY Stvee(f\'gh(ing Years lt\:‘m‘imde
FRANCE _ s s [ e & Brarr
ITALY et g vears
SPAIN Descanso Daminical
HOLLAND St G
BELGIUM Tfﬁ !1:“"‘ e
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AUTOMATED EXCELLENCE
IN COMPACT DISC
PRODUCTION

The New OD & ME MONOLINER MKIl fully automated
production system, produces 400 top quality discs an hour....
from a floor space of only twenty square metres.... with less
than a 5% reject rate. And that's guaranteed!

From substrate to ready-packed disc, with one person and one
screen, monitoring the total process!

0D & ME Monoliner MKII -
producing the sounds of success.... continuously!

Bisschop Bekkerslaan 8a
5628 RA EINDHOVEN THE NETHERLANDS
Phone: ® ¢ 3140410035
Telex: 51870 dpinl
3140417462




CD MANUFA URING

MEDIA

As demand for CDs
continues to increase,
Music & Media presents a
list of European CD
‘manufacturers which
includes the growing range
of facilities now offered.

A USTRIA

DADC AUSTRIA

Peter Zwicker

Niederalm 282

5081 Anif Salzburg

tel. 6246-2260; fax 6246-3551
Annual Capacity: 50 million
Special Formats: CD-3; CD-5;
3" picture disc; 5” picture disc
Facilities: Coloured polycarbo-
nate; six colour printing; master-
ing (Seny); plating; overwrap-
ping; standard blister packaging
for CD-3

Turnaround Time: 9 days (new
order); 5 days (re-order); speedi-
er facility for express orders
Natural Wastage: none
Minimum Order: 500 (first ord-
er); 300 (re-order)

Customers: More than 100 Euro-
pean record companies

DANDISC PRODUCTION
Peter Kjaer (President)
Skifervy 2

4900 Sakskobing

tel. 3-894400; fax 3-894499
Annual capacity: 6 million
Special Formats: Audio; CD-
ROM; CDV

Facilities: Galvanising and plating
Turnaround Time: 5-10 working
days

Natural Wastage: None

Electroplating a CD master

Minimum order: 1000
Customers: Companies in Scan-
dinavia, West Germany, UK, Hol-
land, Switzerland, Ttaly

F R ANCE

PDO FRANCE

Genia Brauman

43 Ave. Marceau

75116 Paris

tel. 1-40701123; fax 1-40701126
Annual Capacity: 17 million
Special Formats: CD-3; CD-5;
CD-ROM

Facilities: Mastering; plating;
overwrapping

Turnaround Time: 7 days
Natural Wastage: 10%
Minimum Order: 1000
Customers:  PolyGram; Pathe
Marconi EMI; Virgin; Readers
Digest; Vogue

SNA
M. Nosny
76 Rue Duhesme

75018 Paris

tel. 1-42579497

Annual Capacity: 12 million
Special Formats: CD-3; CD-5;
CDV; CD-ROM

Facilities: Plating; overwrapping;
3-colour printing

Turnaround Time: 12 days
Natural Wastage: 5-6%
Minimum Order: 500
Customers: Carrere; BMG Ario-
la; Readers Digest; Black &
Blue; TV Globo

LOR-DISC

Benedicte Flichy

4 Place De La Concorde
75008 Paris

tel. 1-42663844; fax 1-42663845
Annual Capacity: 5 million
Special Formats: CD-3; CD-5
Facilities: Plating; overwrapping;
3-colour printing

Turnaround Time: 3 weeks (first
order); 10 days (re-order)
Natural Wastage: 8%

Minimum Order: 2000 plus spe-

—

cial small orders

Customers: Harmonia Mundi
(France); Adda (France); SAAR
Records (Italy); Chord Records
(UK); also export to Sweden,
Belgium, Switzerland and Japan

MPO DISQUES

Serge De Poix

Averton

53700 Villaines-La-Juhel

tel. 4303-2735; fax 4303-7933;
tlx 721432

Also Paris office: 36 Ave Hoche,
75008 Paris; tel. 1.42893465;
contact: Bruno D’Orgeval

No information supplied

DURECO MANUFACTURING
Pampuslaan 45

1382 JM Weesp

tel. 2940-15321

Annual Capacity: 5-6 million
(Holland); 8-10 (second factory
in Norway)

Special Formats: CD-5; CDV,
CD-ROM upon request
Facilities: Mastering; plating;
overwrapping; 4-colour printing;
special packaging facilities
Turnaround Time: 5 days (first
order); within 24 hours for re-
order

Natural Wastage: 7%

Minimum Order: 1000; 500 (re-
order)

Customers: All major TV mer-
chandisers such as Arcade, K-Tel
and Star Records and indepen-
dent record companies such as
CNR

EUROPE OPTICAL DISC
Roy Brouwer/Wilma Godding
Dr Paul Janssenweg 140

©D MANUFACTURING
continues on page 21 P N
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APPELWEG 88-94

3221 NIEUWRODE - HOLSBEEK
TEL. 016-56.83.63 TELEFAX 016-56.94.77

we manufacture
compact discs

complete electro plating
systems

inter service press hvha

BELGIUM
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- CD-MANUFACTURING -
Highest quality manufacturing of:
— CD-Audio
—CD-Video
- CD-ROM
— Full service of warehousing and drop shipments

- CD-PLANTS -

Construction of turn-key CD-plants worldwide

- LABELS -
Vienna Master Series: DDD-Classics
Royal Crown Classics: State of the Art in classical music
PILZ History: Gems of historical music performances back to 1940
PILZ Gold: Top Entertainment for all ages
Acanta: World renowned classical performers

please contact:

GERMANY:

PILZ COMPACT DISC
Ingrid-Pilz-Str. 1

D-8051 Kranzberg/Munich
Telephone: Germany (0) 8166/30-0
Telefax: Germany (0) 8166/30-297

USA:

PILZ COMPACT DISC

3505 Cadillac Ave., Bldg. G-1
Costa Mesa, CA. 92626
Telephone: (714) 549-4811
Telefax: (714) 549-4883

CD MANUFACTURIN

continued from page 18

5026 RH Tilburg

tel. 13-437437; fax 13-685488;
tix 52493 EOD NL

Annual Capacity: 5 million
Special Formats: CD-3; CD-5;
CDV; CD-ROM

Facilities: 3-colour printing; spe-
cial packaging facilities
Tumaround Time: 5-10 days
Minimum Order: 1000

1.0 TR

OPTICAL

Franco Rieppi

Via Privata Emilia 1

20010 Pogliano Milanese
Mocalita Bellolino

tel. 2-93256537; fax 2-93255758;
tlx 324833 CLAMER 1

Annual Capacity: 2 million; in
September ‘89 a new B line will
be introduced which will more
than double the output

Special Formats: CD-ROM (Sep-
tember ‘89)

Facilities: 3-colour printing; spe-
cial packaging

Turnaround Time: 20-21 days
(first order); 10 days (re-order)
Natural Wastage: 3% to 5%
(faulty)

Minimum Order: 500
Customers: Record companies,
major and small

Other: Produce 80% classical
and 20% pop

OPTIMES

Marco Vecchi

Localita Campo De Pile

67100 L’Aquila

tel. 862-3311; fax 862-313068
Annual Capacity: 5 million
Special Formats: CD-5; CD-ROM
Facilities: Picture disc label;
printing; overwrapping; master-
ing; 3-colour printing; 4-colour
label printing; special packaging
on request; standard inlay card;
booklet and jewel box
Turnaround Time: 2 weeks (less
on request)

Natural Wastage: none
Minimum Order: 1000 (first ord-
er); 500 (re-order)

Customers: record companies;
publishers (ie magazines with
CDs); electronic publishers (for
instance ‘Yellow Pages’) for CD-
ROM

IBERMEMORY
Eusebio Rey
Avda Fuentemar 35
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28820 Coslada Madrid

tel. 3-6712200

Annual capacity: 2 million (ex-
pansion to 4 million by Sept 89)
Special Formats: CD-3; CD-5;
CDV; CD-ROM

Facilities: Integral manufactur-
ing; pre-mastering; editing; mas-
tering; electro-forming; replica-
tion packaging and overwrap-
ping; 3-colour printing; special
packaging

Turnaround time: one week
Minimum orders: 1,000 (500 to

Tel. 53-381111

Annual Capacity: 12 million
Special Formats: All except
CDV; CD-3 as of January 1990
Facilities: 5-colour printing; pic-
ture CD

Turnaround Time: 7-10 days
Natural Wastage: 13%
Minimum Order: 1000
Customers: Big record com-
panies

Other: Second plant (capacity 12
million) to open in July ‘90 at
Buicino, Italy

CD PROCESSING
1. A digital sound signal is trans-
lated into laser beam pulses.

2. The pulses are focused onto
the surface of a spinning glass
master disc, etching a series of
pits into a coating of a substance
called photo-resist.

3. The coating is developed,
forming a master impression of
the final disc, which is then plat-
ed with a thin layer of silver in a
vacuum chamber.

4. The master is electroplated to
form a “positive’, which is in turn
electroplated to form a metal
stamper for use in the injection-
moulding process.

5. As part of the continuous
in-line manufacturing process,
discs are pressed from clear
polycarbonate. Rigorous clean-
air conditions protect them from
contamination.

- STEP BY STEP

6. After moulding, the side of the
disc which carries the signal is
coated with a reflective layer of
vaporised aluminium, to allow
the laser optics on players to read
the information.

7. The aluminium surface is pro-
tected by a specially developed
lacquer coating.

8. Labels are printed directly
onto the lacquer coating either
by screen printing or pad printing.
9. A specially designed auto-
testing machine electronically
scans each finished disc before
it is sent for final packing and
then distribution to record com-

panies.
10. Discs are subjected to rigo-
rous quality control tests at each
stage of the manufactur<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>