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What Is The Future
Of The CD Single?

by Machgiel Bakker

While the CD-3 is facing a
difficult time in the US with
most major retailers with-
drawing their support, the
European record industry is
revising its policies on the
format. But confusion still
reigns.

Both CBS and WEA are
sticking to the 3" CD blister
packs, with the former using
the format for two purposes
- CD-3 single and maxi CD

single. WEA on the other
hand, continues to market
the CD-3 as a maxi format.
Meanwhile, BMG adds to
the confusion by using both
the CD-3 (two tracks) and
the CD-5 (more tracks),
although  with  different
packaging; CD-3 in blister
packs and CD-5 in the slim
Jewel case.
See page 4 for more details..

Commercial TV
Group Launched

by Chris Fuller

Five commercial broad-
casting groups who pledge
to protect and further
private TV interests have
formed an organisation call-
ed the Association Of Com-
mercial Television In Europe

(ACT).

ACT’s President, Italian
media magnate  Silvio
Berlusconi, told a press con-
ference in Brussels recently
that there is still “a lot of
confusion over private TV’s
aims and ideals” which
ACT would attempt to ease.
He said ACT is a forum for
discussion on key issues like
ethics, regulation of adver-
tising, programming, pro-
duction and financing
methods.

Berlusconi added that as
a European Economic In-
terest Grouping (EEIG) - a
cross-border  partnership
now allowed under Euro-

would look to “enter into
debate with the various EC
institutions, plus organisa-
tions in the various EC ter-
ritories, to help achieve our
collective goals and am-
bitions™.

Besides Berlusconi’s Fini-
nvest media empire, ACT in-
itially consists of Luxem-
bourg’s CLT/RTL (repres-
ented at Brussels by Gaston
Thorn, President), the UK’s
ITV Association (Richard
Dunn, President), West Ger-
many’s SAT | (Werner Klat-
ten, President) and France’s

| TFI (Patrick Le Lay, Presi-

dent).

Berlusconi  says ACT
would be open to all com-
mercial TV companies in
Europe: “We have already
had requests from many
new members. The interest
is obviously very strong’’ [l
ACT Denies Conflict With

pean Community law - ACT | EBU. See page 4.

Euro TVs To Air
Floyd Concert

by David Stansfield

Pink Floyd’s first-ever live
TV concert will be held in
Venice on July 15. Rome’s
Sacis and London’s Grana-

| da International have won

the international rights for
the show, which will be

ing the TV production. The
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It seems Columbia Pictures may be
about (0 beat WEA and CBS in
their attempts to buy Island. Sour-
ces close to Island MD Chris
Blackwell say a deal with the US
movie concern s as good as sealed.
However, Island spokesman Rob
Partridge will not confirm or deny
that Island is talking to Columbia.
Watch this space.
* * *
Meanwhile many other changes are
taking place at the UK's LBC. The
station is looking for a new MD,
following the recent appointment
of Bill Coppen-Gardner as Group
GM at Crown Communications.
There is speculation that some
LBC presenters and management
are on the way out as the station
prepares for a £ 2-3 million re-
launch in the autumn, including
separate AM/FM programming
* ok *

Dutch commercial broadcaster
TV-10 is considering going public
before its launch in a bid to secure
cash beyond its first year. The sta
tion has already sold Dfl 208 mil-
lion of advertising - nearly half the
total sold in Holland in 1988. And
the Dutch media commission has
just told parliament there is “noth-
ing it can do” 10 stop TV-I0 and
RTV going on air in October.
Sk S W

Changes in the Dutch record indus-
try with two former WEA execu-
tives leaving for greener pastures.
Ex-WEA MD Hans Tonino is leav-
ing Dureco and has handed all
power over to Xavier Pelgrims,
one of the sharcholders of the com-
pany. Tonino's future

clear at the moment. At the same
time, Jaap Hoitingh is strongly
rumoured to become the new Dir.
of the NVGD, the Dutch record
retailers association, as successor
to Rein Woltz. Hoitingh used to be
WEA's Mark. Mgr. and more re:
cently was Mark. Dir. at Europe
Optical Disc.

*

Dutch record company Sound Pro-
ducts has been taken over by Face
Holdings, the holding company of
Farel Gruppen and Dir. Cees Baas.
CNR Records is one of Face Hold-
ings’ main assets. Both companies
will retain their autonomy an

distribution company is likely
0 be set up by both partners.

* *
French music TV M6 has lodged a
complaint with the CSA, France's
national  audiovisual authority,
regarding Euromusique’s planned
broadcasting  via
Carlo. M6 considers that Euromu-
sique is a ‘satellite channel’ and
therefore not authorised (0 use ex-
isting TMC frequencies.

M.B.
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The Struggle To Find
Consensus On The CD Single

Revised policies needed

Although consensus on the future
format and packaging of the CD
single appear to be coming
loser, present record company
strategies still vary widely
However, most industry lead-
ers agree that revised policies on
the CD single are needed if the
format is to replace its vinyl
counterpart and provide a boo:
for the declining singles market
In the meantime, the lack of a
andard format does not breed

| consumer loyalty and it creates

confusion at the retail level
Many companies believe a

clear distinction should be made

between CD singles (

traditional A and B

aging (blister packs or slim jewel
case) differ from company to
company.

Iready in April of this year,
PolyGram West Germany initiat-
ed a new marketing concept for
the CD single. Called
Hits In CD Supersound’, the
company aimed to boost the
product’s image, as well as find
ing more consumer and retail-
friendly packaging

| company product is re-
leased either on the CD single
format (3", carrying two titles) or
the CD maxi-single format (5",
with three or more titles). Both
formats will be packaged in the
slim jewel case.

According to Nigel Sandi-

| ford, V President Marketing

Operations at PolyGram Interna-
tional, there will not be an overall
European policy on the CD single
and it will be left to the individual
markets to develop their own con-
cepts. The same philosopy ap-
plies at EMI, where one spokes-
person says: “There is 1o clear
way at the moment.”

However, BMG is set to fol-
low PolyGram West Germany’s

| example, although with different

packaging. With the CD-3 (two
tra to appear in blister packs,
the CD-5 (maxi) will be pack-
aged in slim jewel cases

Chris Stone, Senior Director

%R/Marketing at BMG Europe
admits. that the present situation
is confusing. “We want to arrive

by Machgiel Bakker

CDs in blister packs - the future packaging for all CD singles?

ataconsensus with the rest of Eu- |

rope. I'm astounded that we're
able to create such chaos for con-
sumers. We're certainly commit-
ted to try and limit the amount of
configurations. But the more you
talk with your national com
panies, the more you realise there
is not one straightforward, easy
answer.”
A spokesman for WEA

firmed that it will continue to

| release 3” CDs in the blister

packaging and said the company
was not interested in the A and B
side issue. “The whole concept
of a B-side is an outdated, roman-
tic idea. It is the song that people
are buying, not the B-side. We
will continue to use the packag-
ing developed in co-operation
with CBS and offer remixes and
alternative versions on the CD
single. And we certainly don't be-

R A D

lieve in CD-5."

CBS is launching its revised
CD single policy this week and is
also destined to stick to the 37
blister packaging, but with one
difference - it will contain either

ngle (two tracks) or the
maxi version: the CD-3 Single
and Maxi CD Sing|

Marketing & Sal
national, feels the industry is
more unified than may appear at
face value. “Lets face it - the CD

ngle is still a very new thing.

gether with WEA, we took the
initiative 18 months ago to sit
together and think about the fu-
ture of the format. Some compa-
nies have just started to do that
But we can learn from the mis-
takes that have been made in the
US, where all companies had
different packaging” a

o A P

CD Single Consensus - Good For Radio Too

The record industry's

attempts to reach con-

sensus on CD single

packaging can only be | §

aging is not very hands

either - unwrapping it is
not often that easy. For
filing procedures we al-

applauded. Although 5 = ways put the CD-3 in

rovised policies arc bas-

it ; &
ically aimed at alleviat- S

ing consumer confusion

the thin jewel packaging

y of the CD-5"'

) The UK's BBC Ra-

and the racking pro- —y dio 1 does not share

blems of retailers, radio
also will benefit from

by Machgiel Bakker

these problems. Chris
Lycett, Senior Produ-

standard packaging, However, the CD-3 (as  cer: “By and large
The problems faced  championed by CBS  we're very happy with
by radios in dealing and WEA) preseats big  the CD single and our
with the present D~ problems in ferms of  machines arc compati-
single format are best  programming and ble with the format.

summed up by Ferry  stocki

There is one thing that

ing.
Maat, Programme "It's an absolute dis-  could be improved -
Director at Amsterdam-  aster,” says Maat. you don’t always find
based cable station Ra-  “Those little ‘earrings’, the viny] version of a
dio 10. CD singles are s [ call them, are often  track on the CD single
very important to Radio  refused by our ma- as it often contains
10~ records have a high chines. And it'sa very different mixes and
rotation and the quality  tedious process getting versions of the same
aspect of CD is always  the CD-3 in the adap-  track.”
favoured over vinyl ter. The (blister) pack-
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EUROCLIP

The most aired music video clips through-
‘out Europe in the week prior to publica-

VIDEO FAVOURITE

* Prince

VIDEO HI

Madonna

Express Yoursel- roppnd i
Gladys Knight
Licensed To Kil - Lneihc
Tin Machine

Under The God - Nerse
Queen

Breakihru - Fue TV
Holly Johnson
Atomic Gty R i
Michael Jackson
Uberian Gil-m

Soul Il Soul

Back o Life- Fupuve TV
w

1Want ¢ AL W ane
Living In A Box
Gatecrashing- M.Ocen

Jason Donovan

Sealed With A Kis- shore cries

MWELL AIRE

Malcolm McLaren
Wtz Darlng - Try K i
Neneh Cherry
Manchild - Bandc

Guns N' Roses

Patience - ropaguns

The Bany

Be With You- Cren Chese

Simple Minds

Thisls Your Land.-vivd

Cyndi Lauper

1 Drove AllNigh - oo Prod
Kylie Min

Hand On Your Heart S scrs
Simply Red

1 You Dot Know Me By Now- v

MEDIUMROTATION

Paul McCartney
My Brave Fae - Culere

Forever Your Girl- Proapods
Soul

Me, Myslf & SeonPeres

uB4

1 Would Do For You-

The Look - Peer Hesth  Gang
Pet Shop Boys

I¢s Alright - Hary Cig
Lisa Li

Lite ackie - Ak Grop

FIRST SHOWINGS

Jeremy Day

Jube Thry The Blinds - 04 Factory
Transvision Vamp

The Only One.vivd

Richard Marx

Saisfed - Propguds i

Pan Eur

ean News

ACT Denies Conflict With EBU

by Chris Fuller

The newly-formed
Of Commercial Television In Eu-
rope (see front page) denies it is
competing with the European
Broadcasting Union (EBU).

Richard Dunn, President of
the UK's ITV Association, says
ITV will remain a member of the
EBU, but adds: “It is a body that
cannot be expected to cope with
the developing interests of com-
mercial broadcasters in the 1990s.

"The EBU tends to lobby on
behalf of the public service
broadcasters which dominate its
membership. There is a strong
need for a body such as ACT to
represent the needs of commer-
cial broadcasters and also as a
common platform to build better
relationships at a transfrontier
level”

Gaston Thorn, President of
RTL and former European Com-
mission President, says it is
natural that the five oldest com-
mercial TV companies in Europe
should be the founders of ACT.

Werner Klatten, President of
West Germany's SAT 1, adds that
ACT is a “forceful initiative
formed by people who are used to
carrying through ideas”.

And Patrick Le Lay, President
of France’s TFI, says that until
ACT was formed ‘commercial
broadcasters had been in a weak
and isolated position. In view of

Virgin France
Forms Audiovisual
Company

by Jacqueline Eacott
Virgin France has joined French
firm Paluel-Marmont to create
2001 Audiovisuel, a company
which will buy the audiovisual
rights for French and European
films and TV series.

Led jointly by Virgin's Jean-
Martial Lefranc and Francois
De Bernard of Paluel-Marmont,
2001 Audiovisuel will also enter
into

it is
good to ﬁnd European partners
with the same interests. We have
to organise in order to defend
ourselves in the new Europe of
1992™.

ACT President Silvio Berlus-
coni, head of Italy’s Fininvest
media empire, told Music & Me-
dia that ACT wants to develop the
co-funding and co-production of

fictional works: “We will look to
increase such productions, im-
prove quality and quantity, and
make programmes that will cross
national borders and entertain
millions.”

Berlusconi  welcomed the
challenge of the 1992 single mar-
ket and says free competition in
broadcasting will improve, not de-
tract, from programme quality. 0

MTV’s Metal

Ozzy Osbourne, Aerosmith and
Cinderella are the latest acts to be
confirmed for MTV's heavy me-
tal spectacular in Moscow’s Le-
nin Stadium this summer (see
M&M 18).

The ‘Moscow Music Peace
Summit’ on August 13 is the first
live concert ever to be transmitted
from the Soviet Union. Also star-
ring Bon Jovi, Motley Crue, the
Scorpions and Soviet group Gor-
ky Park, the show will be dis-
tributed worldwide to over 50
countries by Radio Vision Inter-
national and screened live in the

M o \4

Media: Andries Over-
ste, formerly Head Of
Media Policy Develop-
‘ment at the Dutch Minis-
try Of Culture, has been
appointed Media Dir. at
new Dutch commercial
channel TV-I0 % Mal-
colm Tallantire, form-

1 in Marcl
sponsible

erly Mgr. European De-  sultant
velopment for Sky Chan- joins the
nel, has joined Super
Channel as Network
Mark. Dir. % Dick Van  nano is the new Pres
Der  Graaf, Super of Iulian
Clsefy MD. Beoe
becomes Mark.

Dlr for IP Nederland,
the advertising sales and
marketing arm of new  Mats
commercial TV station
RTV % Ad Ossendrij-
ver, who left Dutch pri-
vate radio station Cable

(CBS) and

ic Corner,

work  development at
RTV % Brent Hansen
is promoted to Exec.
Prod. for MTV Europe,
taking over from Anne
Newcombe who re-
‘mains with MTV as con-

from Capital Gold %
Industry: Guido

AFI; Roberto Galanti
(DDD), Piero La Falce
(BMG) are AFT's VPs %

owner of Slockholm-
based record store Mus-

From Moscow
US by Showtime TV.

Proceeds from the event,
which will be hosted by MTV
Europe VJ Ray Cokes and Adam
Curry of MTV US, will go to the
‘Make A Difference Foundation’,
a US charity set up to fight alco-
hol and drug abuse among young
people.

Acts taking part are also
recording an LP, to be released
on Phonogram, featuring tracks
originally recorded by bands who
lost a member to drug or alcohol
abuse. u]

h, is now re-
for cable net-

G

Prod. Co-Ord. % Lori
Piteo  becomes Int.
Prod. Mgr. at BMG
Music Int. % Janice Is-
sit joins Phonogram UK
# Artists Liaisons Mgr

of WEA West Gemn
ny'’s Press department,
joins Teldec as Prom.
Mgr. % Isodore Probst
Label Mgr. at Virgin
Rig-  France, moves to retail
s, chain FNAC as Mark.
IFPI branch  Mgr. for record products
% Both Max Mueller
and Rainer Focke have
been promoted to Sen.
Prod. Mgrs. at WEA
co-  West Germany % Virve
Kujala (ex-CBS) moves
to WEA Finland as PR
Officer %

Sarah Ward
UK's LBC

Franco Reali

has joined So-

net Scandinavia as Int.

(adver

for ongmal works.

Initially ~concentrating on
films and TV series, for distribu-
tion in cinemas, on TV and video
cassettes, the company intends to
be “very selective™ in its choice.

Virgin is already present in
the audiovisual sector through
Virgin Vision, while Virgin France
has Forum Distribution, Virgin
Images and Virgin Video.
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* PAST YEAR'S Grammy award winning

performances have included Paul

McCartney, Ringo Starr, George Har-

rison, The Bee Gees, Phil Collins, Tina

Turner, Eric Clapton and Elton John.

*Tins YEAR'S ALL-STAR SHOW will be

produced by Beatles' record producer,

George Martin and will feature the

City of Birmingham Symphony Orches-

tra accompanying rock's mega-stars.
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MILLION

In 1980 Phonogram UK

signed up an unknown

rock band from Sheffield, @\\(}

a steel town in %V
England. S %‘"\
N

We brought
them to the US.
Their 1983

release ‘Pyromania”

sald 7 million.

In 1988 they and
producer Mutt Lange
did it again. ‘Hysteria’
sold more than 12
million. The band is Def
Leppard and the rest is
history. From Sheffield
Steel to American
multi-Platinum.
Another marketing
success from the

world’s best.

E phonogram

PolyGram

THE WORLD'S BEST. AND WE PUT THAT ON RECORD

AmericanRadioHistory.Com
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BSB Denies
Merger Rumours

British  Satellite  Broadcasting
(BSB) is continuing with plans for
a 1990 launch as an independent
entity, despite rumours that one
of its leading shareholders is in-
terested in exploring possible co-
opcrauon with rival Sky Televi-
operated by  Rupert
Murdoch.

A BSB spokesperson says “the
idea of a merger between Sky and
BSB is a complete fantasy”, and
that BSB’s shareholders are still
committed to the project as an in-
dependent operation.

Chart Success

It has been suggested that BSB
might consider leasing transpon-
ders on the 16 channel Astra
satellite, used by Murdoch, rather
than utilising the UK’s own high-
power bird. Astra currently has
six spare transponders.

The BSB spokesperson adds:
“Under the lations from the

Govt Rejects ITV Criticism

The UK government denies that
its plan to auction independent
TV station franchises to the
highest bidder will affect pro-
gramme quality.

Broadcast Minister Timothy
Renton insists that TV companies
will not be considered for a licen-
ce unless they can satisfy strict
programme quality requirements.

Renton was responding to a
statement by Richard Dunn,

Chairman of the ITV Association
and Thames TV's Managing
Director, that all 16 ITV com-
panies were ‘‘unanimously op-
posed” to the government’s
plans. Dunn also promised to
make the plans an election issue.

Separately, Renton recently
suggested that the government
may set a limit to European in-
vestment in UK ITV companies.

IBA we are obliged to use the
UK’s high-power satellite and also
to transmit in the D-MAC stan-
dard. We would have to get
government appmval to changc
the situation”” ]

H
No Sweat!

by Sally Stratcon

No Sweat mccnﬂy spent two
weeks at no. 1 in Ireland with the
single Heart And Soul (LON 231)
and played a sellout Irish tour.
And they have just finalised a
worldwide deal with London
Records.

Manager Mike Rogers: ““We are
all very happy, but I have been in
the business for far too long to get
carried away. We are very confi-
dent and the record company is
totally behind us!”

The six-piece hard rock band
are based in Dublin and they hope
to record their debut album at one
of the city’s studios. ‘At the mo-
ment we are still tracking down
producers,” says keyboards player
Paul Smith. “We have to have a
good rapport with someone. Ac-
tually we would really like to work
with Trevor Rabin, ex-guitarist
from Yes.’

10. Thank You Very Much

Music Week. Based on sales.

TOP 10 UK MUSIC VIDEOS

CIiff Richard & The Shadows (Music Club)
| fc) BPL Compiled by Gallup for BPI BBC and

]
| 1
‘ 1. Delicate Sound Of Thunder  Pink Floyd (PMI) |
2. Rattle And Hum u |
3. Frank Sinatra & Friends Various
4. The Invisible Touch Tour Genesis |
5. Innocents Erasure (Virgin) |
| 6. In Search Of Excellence INXS (PMV/Channel 5) |
‘ 7. Kylie - The Videos Kylie Minogue (PWL) |
| 8 Live & Guaranteed Cliff Richard (PMI) |
| 9. InConcert Roy Orbison & The Candy Men (Music Club) |

The single was recorded at
Windmill Lane in Dublin and
mixed in Holland at Wisseloord
Studios, the favoured location of
its producer The Yorkshire Dub,
alias Joe Elliott of Def Leppard.
Elliott discovered the band play-
ing at a local pub and took an im-
mediate interest.

In fact the Leppard connection
already existed - Mike Rogers was
working as their production
manager when he first met No
Sweat five years ago. He also
managed The Waterboys for a
while before turning his friendly
involvement with No Sweat into a
professional one. At the moment
the single is only available in
Ireland, but will be released in the
rest of the world later this sum-
mer. A worldwide album release
should follow. J

Copyright Bill
Moral Rights

To Include

by Nigel Hunter

The UK Copyright, Designs and
Patents Act 1988 - which comes
into force on August | - restates to
a large extent many of the provi-
sions of the 1956 Copyright Act.
However, authors of works will
now enjoy moral rights under the
new legislation.

The introduction of moral
rights into the law is of great
potential importance for song-
writers. Moral rights are unique
and personal to the author of a
work and the heirs after his or her
death, remaining in force for the
life of the copyright of the work.
They cannot be assigned to third
parties. But the author’s moral
rights are restricted if he or she
creates a work while employed by
a company.

The statutory recording licence
and mechanical royalty of 6.25%
are abolished by the new Act. This
means that copyright owners need
to license and negotiate a suitable
royalty for each use of their works
on record on an individual basis.

The Mechanical Copyright
Protection Society and the BPI
association have started talks on a
deal replacing the 6.25% royalty,

first established in 1911, to avoid
the need for continual individual
negotiations: The old rate is ex-
pected to be retained until a new
arrangement can be agreed and
implemented.

The new Act continues to treau
the two elements of a song - the
music and the lyrics - as distinct
works, each entitled to protection
in their own right. Generally a
work qualifies for protection
under the Act if its author is a UK
citizen or a UK resident at the
time of composition or if the song
was first published in the UK. As
under the 1956 Act, there are pro-
visions extending protection to the
works of foreign authors and
works first published abroad.

The Act basically applies to the
UK and its remaining colonies
such as Hong Kong and Gibraltar.
An important change, however, is
that it also covers the territorial
waters of the UK, and ships, air-
craft and hovercraft registered in
the UK.

Sadly missing from the Act is
any provision for a blank tape
levy and rental right safeguards
for musical works. o

PRS Irish Forum Launched

by Ken Stewart

Dublin - The public is more will-
ing to pay for live music perfor-
mances, according to Brendan
Graham, Chairman of the new
Irish Music Rights Organisation
(IMRO).

Graham was speaking at a
forum to mark the 75th anniver-
sary of the Performing Right
Society and the launch of IMRO,
the "voice’ of the society. He says
there are now 7.000-plus public
performance licences in Ireland,

with four inspectors involved in
informing and education copy-
right in music.

Graham: “In the past, PRS has
resorted to litigation, which has
not worked all that well in Ireland
because it is costly and causes bad
feeling with our customers. Our
softer approach means educating
people and looking at it from
their viewpoint instead of in-
sisting "we have the right so you
have got to pay us or else”’ 0

BBC Defends GLR’s
Twin Frequencies

by Jon Henley

The BBC has rejected claims that
its London local radio station
GLR is unfairly occupying two
frequencies in the capital.

David Vick, Principal Radio
Development Officer at the IBA,
says he finds it frustrating to
choose between “a dozen very
strong and viable applications”
for just one independent com-
munity FM frequency, while GLR
has a small audience for its two
London-wide frequencies, one
AM and one FM. Vick says he
would like GLR to give one fre-
quency to an independent radio.

But Arnold Miller, Head Of
BBC Local Radio South & South-
East Region, refuses to be drawn
by the remarks. “GLR is just
beginning to take off. We are
under a three-year review period
and the use of the medium wave
frequency is an integral part of
our plans for the station.

““David Vick clearly has a pro-
blem with the level of demand for
the independent community sta-
tion, but GLR is providing a
varied and valuable local service
which will develop considerably
over the next two years.” 0

Radio Top Shop Sets New Trend

Radio Top Shop, an in-store sta-
tion for young people’s fashion
shops, is to sell airtime to exter-
nal advertisers.

‘The station broadcasts during
shop hours at five stores on Lon-
don’s Oxford Street and, accord-
ing to General Manager Nigel
Rothband, its weekly audience is
about 250,000, most of whom are
female, between 15 and 25 years

old and “receptive to spending”.

Debby Freeman, Director of
communicator, the sales agency
handling advertising on Radio
Top Shop: “Just as Top Shop aims
to set fashion trends rather than
follow them, so the music on Ra-
dio Top Shop aims to be ahead of
the charts. This is an ideal forum
for advertisers who want to
present a trendsetting image.” (]
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Rick Wakeman is currently com-
bining rehearsals for the Ander-
son, Bruford, Wakeman & Howe
tour with work on a new sound-
track to a very old film. He is pro-
viding a new score for a colouris-
ed version of the original movie of
'The Phantom Of The Opera’
which should be out before the
year’s end.

‘The rights to George Michael's
autobiography have been sold to
London  publishers  Michael
Joseph for £ 405.000 with a good
share of that going to his co-
writer, journalist Tony Parsons.
As the almost-bearded one has
just celebrated his 26th birthday,
that works out at just over £
15.500 for each year of his life.

Coca-Cola and Phonogram
hope to get another jingle into the
charts when 19-year-old UK
singer Charlotte Edwards relcases
You Can't Beat The Feeling in
early July. The song is already be-
ing used in Coca-Cola’s advertis-
ing campaigns and looks likely to
follow the lead of Robin Beck’s
The First Time which went to no.
1in the UK in November last year.
Incidentally, Beck releases her
debut album in September on
Phonogram

Depeche Mode’s new single will
be titled Pelsonal Je:us and

released on August 29 with
Dangerous on the B-side. We hear
the album recording is continuing
in Italy where the group are work-
ing with producer Flood who
engineered The Joshua Tree.

The Mission, have scheduled a
tour of Scotland for mid-August,
including gigs in far-flung places
like Elgin, Aviemore and Portree.
They will then return south of the
border for the Reading Festival on
August 27.

Going for a song -
Michael’s autobigraphical nghu
sold for £ 405.000
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GEMA Versus Freibank

by Robert Lyng

Hamburg - The battle between
GEMA - West Germany's copy-
right collection agency for
mechanical reproduction, broad-
cast and performance rights - and
Freibank music publishers, has
resurfaced.

The battle began at MIDEM
in January 1987 when Freibank -
a member of GEMA - distributed
a brochure which said it could
collect mechanical reproduction
fees more cost-effectively for its
publishing clients than GEMA
could.

GEMA and numerous mem-
bers of the Association of West
German Music Publishers were
able to gain an injuction prohibit-
ing Freibank from distributing
the brochure and making such
claims.

However, the injunction did
not stop Freibank from limiting
which rights it assigns to GEMA,
or collecting the fees for mechan-
ical reproduction from record
companies without going through

MUSIC & MEDIA 15 1100, 1. MUSIC.& MEDIA - Juiy 15, 1989

GEMA.

After almost a year of silence
on the dispute, Erich Schulze,
GEMA's Chairman and President
of the International Copyright
Society, has taken another swipe
at Hamburg-based Freibank.

In the trade magazine Der
Musikmarkt, Schulze has once
again claimed that Freibank is
acting as a collection agency and
therefore requires a permit as de-
fined in West German law.

And during GEMA’s annual
press conference in West Berlin
recently, Schulze referred to a
detailed comparison of GEMA
and Freibank, which was pre-
pared by GEMA. Schulze: “We
made this comparison so every-
one can see which system they are
better off with. We do not see
Freibank as real competition, but
they are there and they are
bothersome.”

Freibank’s Managing Direc-
tor, Mark Chung, strongly denies
it has any intention of being a col-

. mission on money collected and

lection agency. “The direct col-
lection of mechanicals is a sig-
nificant, sensible step for many of
the artists we publish, but it is ac-
tually a small part of our work.

Chung says that as a member
of GEMA, it is in Freibank's in-
terest that GEMA remains strong
and effective. He suggests that
GEMA should reduce its com-

that it should take precautionary
steps to assure that it can continue
to function if other publishers de-
cide to limit their assi of

move to protect the interests of its
members within the approaching
single market.

Interestingly, Schulze an-
nounced at the press conference
that GEMA has reduced its com-
mission from 15% to 10%.

Meanwhile, Freibank’s press
spokesperson Klaus Maeck has
told Music & Media that other
publishers also plan to collect
mechanical rights directly within
the next two years. “We have set a
precedent that others will follow,
and that bothers

rights. And he says it should

GEMA. ]

German Wave

Munich - Starke Toene (Strong
Sounds) is the title of a new com-
pilation album featuring stars of
the Neue Deutsche Welle (NDW -
New West German Wave). It in-
cludes hits from such NDW stars
as Joachim Witt, Ideal, Falco,
Peter Schilling, DAF, Hubert Kah
and Nena.

Compilation

Celebrating the 10th anniver-
sary of the NDW, Musik Express/
Sounds, West Germany's leading
monthly music magazine, pub-
listied a comprehensive article on
NDW in its June edition and
teamed up with BMG Ariola and
Tele 5 to produce and market the
album.
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Munich - BMG Ariola has re-
leased a US remix of Milli Vanil-
1i’s Al Or Nothing LP. And while
sales of the original LP did not
match the Frank Farian-produced
duo’s phenomenal singles success
in Europe, the remix has gone
platinum in the US with more
than one million copies sold wi
thin a month of release

The new album, which has
also gone gold in Canada, in-
cludes the US remix of the hit sin-
gle Girl You Know It’s True,
which was the best-selling single
in West Germany in 1988. With
total sales of over three million, it
also made it to the top of the Bill-
board Top 100 and did well in
several other charts

The West German trade mag;
zine Der Musikmarkt has ident

Der Musikmarkt Chart Swing;

| ing tables are based on Der
fied some notable shifts in chart | Musikmarkt's top 75 charts for
shares for the various German | the first half of this year.

Germany & Austria & Switzerland o

Milli Vanilli Remix
LP Released

by Robert Lyng

The remix also contains four
new titles including Milli Vanil-
Ii’s latest hit Blame It On The
Rain, which was premicred in
June on ‘Formel Eins’ - West
Germany’s only video countdown
show. The track is yet to make its
way into the West German chart

BMG Ariola is backing the
remix re-release of Al Or Noth-
ing with a nationwide TV cam-
paign on Tele 5 with over 150
30-second spots. Record dealers
have been provided with in-store
displays and BMG Ariola’s media
promoters have given the product
radio and TV priority in the hope
of exceeding previous successes

distribution groups. The follow-

Singles

Record Company % Increase (+) Fall (-) Total (%)
BMG Ariola + 866 2976
PolyGram +3 1971
WEA + 4.46 16.58
EMI 34 13.19
Teldec 1.3 1
CBS 53 729
Intercord 0.48 4.11

LPs \

Record Company % Increase (+) Fall () Total (%) |

BMG Ariola -26 2135 |
'EA 9.12 2105
PolyGram + 574 2035
EMI -6.18 12.99
CBS -524 17
Intercord + 117 263
Teldec -302 135

Radio NRW Disputes Cartel Claim

by Peter Woernle

Dusseldorf/West Berlin - Pri
vate station Radio NRW says it
has been registered and will con-
tinue to operate despite a ban by
the federal cartel office in West
Berlin

The cartel office objects to the
participation of the Westdeutsche
Rundfunk (WDR) - West Germa-
ny’s largest public broadcaster
in the private station, which is to
provide programming for North
Rhine Westphalia’s 45 private lo-
cal stations.

WDR holds 30% of Radio
NRW, 55% is owned by the
Pressfunk GmbH and Bertels
mann holds another 15%. The
cartel office says participation in
Radio NRW will enable the WDR
to dominate the market.

Radio NRW’s General Man
ager, Helmut Bauer, says the car-
tel office must remember that
“WDR’s participation supports
the financially weak local sta-
tions in terms of programming an
income”.

PolyGram & Philips’
Train Promotion

Hamburg - In an attempt to ‘
reach and motivate the estimated |
50% of the West German public
who do not buy soundcarriers,
PolyGram and Philips have re-
cruited the Deutscher Bundes-
bahn, the West German Federal
Railway, to help in a unique ex-

and Karussell will be offered to
travellers on 27 Intercity trains
running between Hamburg and
Munich

Travellers will be able to rent
or buy music by ABBA, Nino De
Angelo, Bonnie Bianco, Udo
Lindenberg, Milva, Roger Whit-

periment. taker and Bert Kaempfert. Philips
Through PolyGran’s Karus- | will provide the necessary hard-
sell cassette label, repertoire | ware in the form of their Stereo

from such PolyGram labels as
Deutsche Grammophon, Philips
Cla Polydor, Metronome

Cassette Player model 6581 and
6511 which, like the cassettes,
can be rented or bought u|

Tony Baez - International Rock
by Robert Lyng

pearances on ARD’s ‘Formel
Eins' and WDR’s ‘WWF Club’
already behind him, Bacz is now
touring West German

Meanwhile Tele 5,
RTL Plus are airing Baez's
Me Why, and according to WEA
Product Manager Peer Kurrer,
other international TV channels
have already expressed interest.

Despite the fact that it is still
too early to rately judge the
amount of radio airplay given to
the single, Kurrer is optimistic
that radio response will reflect
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It was about two years ago that
Tony Baez left his native Frank-
furt for Berlin, where work on his
self-titled debut LP (244 996-1)
for WEA began under the pro-
duction guidance of former Nena
keyboardplayer, Joern-Uwe Fah-

renkrog-Petersen, who is cur- | the extremely positive press
rently a member of Voodoo X. | reactions
The songs on the album are While retailers have been

the result of Baez’ teamwork with
the Los Angeles-born guitarist
and songwriter, Mikky Byron
They are a thoroughly contem-
porary, internationally-oriented

provided with in-store displays,
and a nationwide poster cam-
paign is in full swing, WEA has
also initiated a ‘clip campaign’ in
movie theatres throughout the
country.

The spot consists of cuts from
the video and has been especially
designed to advertise both the LP
and the tour, which will include a
performance at an SDR festival

mixture of rock, pop and dance
music.

Leading off with the release
of the single Tell Me Why (246
914-7), WEA paved the way for
the June 2 LP release. With ap

At a recent party at West Berlin’s Heartbreak Cafe, BMG Ariola/Hansa award
ed Dieter Bohlen (lefi) with four gold records as producer, composer, lyricist
and performer of his soundirack for the TV series ‘Rivalen Der Rennbahn’ Also
at the party were MDs Hans Blume (middle) and Thomas Stein, as well as Nino
De Angelo, Marianne Rosenberg, Ann Turner, Les McKeown and Ricky Shane,
all of whom have had chart success with spin-off singles from the soundirack.
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French Market
Growth Continues

by Emmanuel Legrand

The French market continues to

grow at a fast rate. Latest figures |
show that from January to May | nover, while national product

this year, total turnover reached
Ffr 178 billion, an increase of
34.3% compared to last year. CD

sales account for almost haif of |

the total turnover, while LP and
singles figures continue to drop.

If this growth rate continues,
the four billion mark should be
topped before the end of the year.

The month of May has been
particularly strong, with a tur-
nover of Ffr 346 million, a 37.2%
increase over May 1988.

Over the first five months of
1989, CD turnover increased by
60% on 1988 to reach Ffr 841
million (47.6% of the total tur-
nover). The cassette total was Ffr
524 million (a share of 29.7%,
growth of 61.5; LPs declined by
5.2% to Ffr 207 million (11.7% of
total turnover) and singles fell by
21.8% to Ffr 194 million (10.9%
of the total).

In terms of units from January
to May 1989, CD sales topped
14.2 million units, cassettes 15
million, singles 14.2 million and
LPs 6.8 million.

US Release
For Les
Rita Mitsouko

Although Les Rita Mitsouko have
no plans to tour this year, Virgin
has consistently supported Marc
& Robert, the band’s 1988 album.
Now, Virgin US has announced it
is releasing the LP.

In the US, Singing In The
Shower, a song with English
Iyrics written by Sparks and cur-
rently in the French top 50, will be
the first single The second,
Tongue Dance, has been remixed
by Mark Moore and William Or-
bit of S’Express.

So far Marc & Robert has been
released in more than 20 coun-
tries, reaching gold status in
France (over 120.000 LPs sold).

The band are currently prepar-
ing a video for Le Petit Train, the
third single for France, with direc-
tor Philippe Gautier, with whom
they worked for the videos to

Marcia Baila and Andy. a

International  product ~ ac-
counted for 40.8% of the tur-

represents 46.3%. The remaining
12.9% went to classical music. It
is also interesting to note that
music video turnover has multi-
plied six times in just a year (Ffr
14.6 million against Ffr 2.7
million), proving that this market
is growing rapidly. [

'TFl & RFM To
Launch Top 10 Show?

French TV channel TF1 looks set | four 15-minute programmes from

to screen a nightly top 10 show in
collaboration with 50-station FM
radio network La Radio FM
(RFM). RFM confirms
negotiations for the proposed
show are at an “advanced stage”
and says it is hoped the launch
will go ahead in the autumn.
Details have not been released,
but it is believed the format will be

Trema & DCG Join Forces

Two of France’s most important
independent companies, Trema
and DCG, have decided to join
forces. Trema, a leading indie
label, has taken a ‘‘significant
share” in DCG, France's main
record and video wholesaler.

Trema and DCG say that
“‘while the autonomy of the two
companies will be preserved”,
they will “link their energy and
tradition to anticipate the moves
of the market”.

Trema, created in 1969,
celebrates its 20th anniversary this
year with a series of marketing
and media events. Its roster in-

cludes Michel Sardou, Charles
Aznavour, Toure Kunda, Cathe-
rine Lara, Thierry Mutin, Animo
and Le Cri De La Mouche.

Trema’s turnover for 1988 was
Ffr 110 million and is expected to
be Ffr 150 million this year (more
than 3% of the French market).

DCG was created in 1964 by
Francis Caussou and commands
7% of the distribution market,
with a 1988 turnover of Ffr 290
million (Ffr 450 million predicted
for 1989). DCG also owns the
28-store retail chain Madison,
which plans to operate 50 outlets
by 1990.
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Joelle Ursull - A Model Career

by Jacqueline Eacott

An ex-model and dancer from
Guadaloupe in the West Indies,
Joelle Ursull can be seen on TV in
France, the UK and Italy pro-
moting her CBS France maxi-
single Miyel.

The new single is a remix. The
original appeared on Ursull’s
album, also called  Miyel
(462480-1), which was first releas-
ed in July 1988 in the West Indies
and is now available in Europe.

The LP was produced by Jacob

Desvarieux (of Kassau’ fame) and
Didier Lozahic and was recorded
in Paris (Davout and Mega
studios) and the West Indies. It
has also been released in Japan
and on the Ivory Coast.

Annick Geisler, of CBS’ Inter-
national Promotion: ‘“The Miyel
remix was done at London’s
Roundhouse by Jay Burnett, who
has already worked with the Fine
Young Cannibals and David
Bowie.

“It is being released in West
Germany and the UK in July and
in Spain in September. For the
moment Joelle is concentrating
on TV spots in Europe, but she
will be performing live in the West
Indies later this summer.”

The 28-year-old singer has had
an impressive modelling career
and acted in musical films and
revues. In 1985 she won the Miss
West Indies title. a

that |

Monday to Thursday, with an ex-
tended edition on Fridays.

RFM, which was taken over by
UK-based Crown Communica-
tions in April, aims to become
one of France’s top FM networks
and the TF1 show is bound to in-
crease its profile. RFM Managing
Director Andrew Manderstam:
“We're currently adding a station
a week to the network and pro-
viding we play our cards right I
see no reason why we shouldn’t be
in the top three FM networks in
two to three years’ time!’

NRIJ is France’s top FM net-
work at the moment, followed by
Nostalgie. RFM  hopes to
establish itself as the leading net-
work for 25-34 year-olds, a
market it believes is not yet fully
catered for in France.

A TV campaign of 70 commer-
cials spread over all six of France’s
TV channels was launched last
month and will be followed by
two more  campaigns in
September and December and by
a major poster campaign in and
around Paris (see M&M 20). O
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M6 To Screen
De Bourges Clips

by Jacqueline Eacot

Throughout the summer, French
private TV station M6 will be
showing video clips of 64 young
bands who performed at this
year’s Printemps De Bourges
Festival. In  September, the
viewers’ favourite band will be
awarded a contract to record a
single on EMI Pathe Marconi and
will have a video produced by M6.

The clips will be featured on
M6’s "Clip Dedicace’, presented
by Laurent Boyer and produced
by Catherine Reignier’s Clip M6
section. Two videos will be
featured each day between 10.05
and 15.50 hours. Viewers can vote
for their favourite by telephone or
Minitel.

The 64 groups, including Les
Ignobles Du Bordelais, Bill Ban-
quise Et Ses Icebergs and Julie
Gazoline, were selected by the
organisers of the Bourges Festival.
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EMI MD Reveals Key
To Sales Success

by David Stansfield

Management by consensus is the
main key to sales success accord-
ing to EMI (ltaly) Managing Di-
rector, Roberto Citterio. “A pro-
duct may be good but a marke-
ting/sales team without harmony,
a clear sense of direction and the
confidence and opportunity to
take risks, cannot compete on
equal terms with other countries.”
Citterio, who has been with
the company since the 1970s and
has held his current post for three
years, says the success of this
philosophy can be seen in the
charts. At press time, Italy’s al-
bums chart saw EMI acts Vasco
Rossi (700000 sales) at no. 2,
Queen (150.000) at no. 3, Joe
Cocker (150.000) at no. 7, Paul
McCartney (145.000) at no. 10;
and Tin Machine (85.000) at no.
19.

Singles positions were also
strong with Joe Cocker no. 2,
Roxette no. 3, Paul McCartney
no. 6, Queen no. 7 and Eddy
Grant no. 13.

Roberto Citterio

Citterio believes in phased
marketing and stresses the im-
portance of strong links with EMI
UK for international artists. He
cites McCartney as a good exam-
ple. “We had him here for pro-
motion when his album and sin-
gle were first released. Phase two
will be another visit in Septem-
ber. With phased promotion and
marketing an artist's product can
have a commmercial life of eight
to 12 months.”

Citterio also says that an ex-
cellent customer service is essen-
tial. His sales team of 40 are all
equipped with portable com-
puters giving them immediate re-
tail information. ]

2 New Outdoo

Rome - Two new outdoor rock
venues have been opened in
Rome to compensate for the loss
of the Flaminio and Olimpico
stadiums to the 1990 World Foot-
ball Championship.

The first is the Capanelle
Green Village which can cater for
an audience of up to 30.000. This
site is being developed by the
Venice-based tour organisers
FranTomasi.

The Capanelle, which is also
a racecourse, has only hosted one
previous concert - Neil Young in
1982 - but access difficulties
made the event a disaster. How-
ever FranTomasi, along with un-
confirmed sponsors, will now

r Venues Open

centre and has made special ar-
rangements for train travellers.

Paul Simon’s Graceland Tour
opened the new style Capanelle
(July 3) and FranTomasi is plan-
ning other festivals including Eu-
ropean and Irish rock. It is also
interested in leasing the site to
other promoters.

The second venue is the Cam-
po Boario, where concerts are be-
ing organised by Rome's Rock
Agency and Teatromusica. This
4000 capacity venue opened
with Van Morrison (July 1) and
concerts by Fela Kuti, Willy
DeVille and Richie Havens have
been confirmed for later this
summer.

provide coaches from the city

DDD presents Fiorella Mannoia with platinum awards for sales of her LP ‘Can-
zoni Per Parlare, which sold 200.000 copies. From 1. to r: Piero Fabrizi,
producer; Fiorella Mannoia; Antonio Didio, Sales Director CBS: Roberto

Galanti MD DDD.
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Supersix Summer Music

Supersix - the TV company
which networks music program-
mes, including those made by the
UK'’s Music Box, to 22 local sta-
tions throughout Italy - is plan-
ning a series of summer specials.

On weekdays from July 31 to
September 24, Supersix will of-
fer a ‘Charts Of The Year Show’
(14.00-1500 hours), along with
hard rock specials (15.00-16.00
hours) and AOR programmes
(18.30-19.10 hours).

Music  consultant Franco
Zanetti, who was appointed in
February this year, says in the
past Supersix did not devote
enough space to Italian artists.
However in September, a new
show called ‘Disco Sette’ will be
introduced. This news, informa-

S L d ) ko

tion and charts programme -
made in collaboration with the
magazine TG Sette - will feature
national talent.

Supersix celebrated its first
birthday in May this year.
Managing Director Stefano Sal-
vetti says he is happy with its
progress. Despite the fact that
most of the best local TV stations
are tied to the major networks,
Supersix shows can now be seen
throughout the national territory
via local stations with strong
signals.

Supersix  broadcasts eight
hours a day with four hours
devoted to music. Its afternoon
audience is about 350.000, with
some 750000 viewers each even-
ing. O
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Papa Winnie Wins UK Interest

by David Stansfield

When CBS (ltaly) discovered
Jamaica’s Papa Winnie playing in
a Milan club, he was signed to the
Epic label immediately. Now, the
title track from his debut album
Rootsie & Boopsie (465056 1) is
being marketed throughout Eu-
rope, including the UK.

The album, which has only
been released in Italy so far, is
full of lightweight reggae rhythms
and is tailor made for the summer
market. Winnie gives some of the
songs extra commercial appeal by
mixing them with snatches of
well-known tracks such as Coun-
try Roads, You Are My Sunshine
and Chaingang. He also includes
a full-length 80s version of the
old pop classic Teenager In Love.

But while CBS Marketing
Director Fabrizio Intra agrees
with the album’s summer feel, he
does not believe Winnie is limited
to that kind of market. Intra: “We
signed him for his genuine quali-

ty and strong personality. The
quality of his debut album shows
that he is a long-term internation-
al prospect.”

The Rootsie & Boopsie single
is already in the Italian charts and
Winnie is making several appear-
ances on the popular TV music
series ‘Festivalbar’.

A video for the single was
made in London by AWGO Pro-
ductions and directed by Martin
Wyn Griffiths. The LP was re-
corded at Hole Record Studio,
Vimadrome. It was produced and
arranged by Mario Natale, Ro-
berto Turatti and Silvio ‘Prinz’
Melloni.

With the home and interna-
tional signs looking good, Intra
says he is particularly pleased
with the enthusiasm of CBS in the
UK. Intra: “The last time they
showed such an interest in Italy
was with Spagna - and look what
happened to her.” ]
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French Music Success

In Belgium

by Marc Maes

Belgian record-buyers have al-
ways n very receptive to
French product - even though
there are two other language
groups in the country, Flemish
and German. This is illustrated
by the success of France's Debut
De Soiree, who topped SIBESA’s
international year-end chart for
1988 with Nuit De Folie.

And last year five albums by
artists signed to French labels
(Adamo, Mylene Farmer, Serge
Gainsbourg, Jacques Brel and
France Gall) were certified gold
in Belgium.

Two companies in Belgium
have specific departments to han-
dle French repertoire - PolyGram
and Virgin. Until recently Poly-
Gram was the only multinational
to have a French Product Depart-
ment, which has been operating
for 20 years. The company has
the highest sales of French pro-
duct in Belgium and also impor-

tant holds 30% of the overall
market.

Product Manager Jean-Luc
Leroy is responsible for French
product at PolyGram. Leroy says
PolyGram's best-selling French
acts in Belgium include Mylene
Farmer, Vanessa Paradis, Serge
Gainsbourg and Patricia Kaas.

Virgin Benelux started a spe-
cial division for French reper-
toire almost three years ago, with
acts like Etienne Daho, Renaud,
Julien Clerc, Alain Souchon and
Les Rita Mitsouko as prime
movers.

CBS Belgium has no specific
division dealing with French re-
cords. However, with top-sellers
like Debut De Soiree, Desireless
and Jean-Jacques  Goldman
(80.000 tickets sold for his 1989
Brussels concerts), European Ta-
lent Product Manager Bernadette
Feller has more than enough in-
teresting acts to offer. m}

Herman Brood -

Timeless Rock

by Mark Fuller

After several years on the side-
lines, Dutch rock & roll veteran
Herman Brood is making a strong
comeback with his new LP
Hooks (CBS 463439), which was
released at the end of May.

Bert Smit, CBS Holland’s Lo-
cal Product Manager: **Domestic
sales are already approaching
10.000 units and we expect them
to rise further after the release of
a second single from the album,
Somethin’ Else, scheduled for the
second week of July.

"It will be our first CD single
with a B-side, That's The Way
Love Is, and will retail at a cheap-
er price than the standard CD-3."

Smit says the album has also
been released in West Germany,
where Brood has a big following,
and may be launched in Spain
soon. Brood and his band Wild
Romance have just completed a
large tour of West Germany to
support the release and are now
touring Holland.

Hooks is devoted to 14 covers

i

i
of old rock & roll hits which fired
Brood's early enthusiasm for the
music. Brood describes the al-
bum as “the solid hooks from
those people who turned me on
like Otis Redding, Eddie Coch-
ran, Chuck Berry and Jerry Lee
Lewis, to name but a few.

Produced by Wild Romance

and John ‘Table’ Tilley, the LP is
sharp and aggressive and is led by
some fine guitar solos by Danny
Lademacher.

(advertisement)
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Grammofon Electra Forms

New Division
by

Chris Fuller

Following months of speculation
about the company’s future,
Sweden’s Grammofon Electra has
announced that it will divide in
two. One side of the company,
Grammofon Electra, will act sole-
ly as a distribution and marketing
company for affiliated labels. A
new division, provisionally called
Electra Music Production (EMP),
will sign, produce and market new
acts.

Sven-Erik  Soeder, former
Grammofon Electra Managing
Director, now becomes acting
Managing Director of EMP, while
UIf Winberj, who formerly ran
the company’s sell-through video
division, becomes Managing
Director of Grammofon Electra.

The company has also an-
nounced that it has won back its
distribution deal with Virgin
Scandinavia, which switched to
EMI in April over alleged non-
payment of bills.  Virgin

represented around 50% of Elec-
tra’s annual distribution turnover.

Virgin Marketing Manager,
Janne Lundquist: “We have ob-
tained guarantees that we will
receive all the outstanding money
back. EMI did a very good job for
us with very little time to prepare,
but we are happy to return to
Electra”

SCANDINAVIA

Nordic Channel
Restructured

Swedish industrialist ~ Matts
Carlgren has become the sole
owner of Nordic Channel, the
Scandinavian satellite TV station.
Carlgren bought out co-owners
Ake Wilhelmsson and Kari
Storackre, both of Karissima
Television, plus co-owner In-
gemar Drogell, Nordic Channel’s

lawyer, via his company Sanna
Holdings.
Wi and Storackre

New G Electra
Managing Director UIf Winberj
says a priority is to ‘“‘restore the
confidence of all our customers.
The last few weeks have been a
very damaging time”. He says the
company offered an “excellent”
distribution  service but “‘our
distribution charges have been too
low™.

Sven-Erik Soeder: “The new
structi're provides a good frame-
work for the future!’ He adds that
a more detailed

will remain consultants to the
company and Drogell will remain
its lawyer, but the ownership
switch will mean major changes
in programming policy.

Lars Hansen, the station’s new
Managing Director, says “nearly
all” in-house productions will be
dropped when Nordic Channel
relaunches on September 4 fol-
lowing a summer break.

Hansen: “We are looking to
buy quality ing from

will be made in the late summer.

independent producers, and so
cut out the costs of producing

programmes ourselves. And we
are also giving the opportunity to
companies and institutions to rent
time on our channel. The aim is to
change a production-oriented
company into a distribution-
oriented company.’

One programme that will be re-
tained is the weekly music
magazine show 'Top Gear',
presented by Stuart Ward, which
Hansen says ‘has proved ex-
tremely popular with young
people”.

Hansen says he is aiming for a
“good variety of education,
culture and entertainment” and
hopes to start in September with
about six hours programming a
day. He adds that there will be no
redundancies.

Until September, Nordic Chan-
nel is broadcasting two films per
night. It uses the Eutelsat 1 satel-
lite in agreement with Swedish
telecommunication company Te-
leverket. u]

Aberasturri To Host

Alcanda Leaves

Radio 4

by Sara Henley

Music expert Santiago Alcanda is
taking "Es La Hora’ - the break-
fast show he launched on the state
broadcaster’s FM station Radio 4
just three months ago - to local
FM station Onda Madrid.

Alcanda, who left Radio 4 two
weeks ago, says the station had
imposed “‘excessive control” on
his style. He says working with
Onda Madrid’s Director Gabriel
Campo would give him more flex-
ibility.

Alcanda: “It s still very much
in the planning stages, but my
idea is to feature music from
Cuban salsa and Michael Jackson
through to music with local ap-
peal. I want it to be a Latin ver-
sion of London’s *Capital Break-
fast’ on Capital Radio. More or
less constant music broken up by
humour and no depressing news.

““We will have a roving reporter
and, I hope, interviews no longer
than 90 seconds with celebrities
and wacky people. I want to ap-
peal to anyone from the 12-year-

old getting ready for school to his
mother.”

Alcanda’s new show starts on
September 4 and will go out from
06.00-08.00 hours on weekdays. (]

New Music Show

by Andrew Gottlieb

Andres Aberasturri, a popular
Spanish TV personality who
recently resigned as host of the
nationally televised talk show
'Por La Tarde', will host a new
music-oriented programme which
starts this month.

The show, 'Cuarto Creciente’,

will be shown on ETB-l, an
autonomous channel in the Bas-
que country. It will consist of ar-
tist interviews and performances.

Aberasturri: ‘I want it to incor-
porate the music as an integral
element of the programme. I am
tired of the traditional format of a

’Entre Amigos’ Sold To

50 Countries

Sting, Village People, Pet Shop
Boys, Shirley Bassey, La Toya
Jackson, Nana Mouskouri and
Mireille Mathieu are among acts
lined up for a new TV show which
Spanish producer/presenter Jose
Luis Martin launches this
autumn.

Martin says 'Entre Amigos’
(Among Friends) has been sold to
over 50 countries, including
France (Canal Plus), Italy (Canale
5), Portugal (RTP) and West Ger-
many (ZDF). And he says the
seven-show series will also be
broadcast in Australia, Latin

America, the US and Canada.

Martin: “Each 90-minute show
will mix pop and classical music
with humour and be recorded live
with no breaks. [ want the au-
dience to feel they are at a con-
cert?”

In Spain, it will be aired by
Euskal Televista (FTB) covering
the north of the country. The
show will have a prime-time Fri-
day slot (22.00 hours) from
September 15.

Martin raised the £ 330.000 cost
per show himself and will direct
and present.

group between inter-
views, lip-synching play back.

“Ideally the artists would just
grab a guitar and sing a favourite
song instead of the whole band
plugging their latest release. I
think this will be a new type of
show for Spain’”

Aberasturri, who has just
finished a series of 13 interview
programmes for Canal Sur, ex-
plains why he left *Por La Tarde’
“They were unjust economically.
They paid me far less as a con-
tracted employee working up to 11
hours a day than they did the in-
termittent special guest. Also
there was a great deal of pressure
because we were on five days a
week!” "Cuarto Creciente’ will be
aired on 13 consecutive Thurs-
days. [m}

.S P O T LI G HT]

Sobering Thoughts From The Pogues

by Paul Sexton

A bunch of drunken
Irishmen or one of the
most inventive
cross-cultural musical
groups in the world?
These are the two
conflicting images of The
Pogues, whose new
album 'Peace And Love’
is released by WEA, and
the band have definite
views on

which they prefer.

“WC do not drink any
more than anybody

else)’ says bass player Darryl
Hunt. “We go on stage in a
reasonable state of sobriety,
otherwise we would be insulting
the audience. We do our best
and relax afterwards. 1 per-
sonally like my lager and lime
after the gig!’

As The Pogues release Peace
And Love - their first LP
for WEA, though they retain
their own Pogue Mahone label -
WEA's Head of International
Liz Morris agrees: ““We are try-
ing to keep it away from the
drinking image. This band are
serious musicians.’

Morris is optimistic that,
with the muscle of WEA behind
it, Peace And Love will max-
imise The Pogues’ international
appeal: “They have built up
enormous popularity from their
live performances and this is a
brilliant album.”

Musically the album shows
the group at a creative peak,
with no fewer than 14 cuts pro-
duced, once again, by Steve
Lillywhite. It was recorded in
London at The Rack.

Songs like Night Train To
Lorca and USA, reflect the
band’s heavy touring schedule -
they were trekking around the
world for the best part of 1987
and 1988.

Guitarist Philip Chevron:
““We do encounter lots of music
in different parts of the world
but it would be insulting to just
add them to what we do. It is
much more interesting and ex-
citing to find a way of getting
the feeling across!”

Although Peace And Love
maintains the band’s varied
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_sound, it is more polished than
any of their three previous LPs.

Darryl Hunt:

r “Steve (Lilly-
white) really wanted to work on

things he had not had a chance
to do on If I Should Fall From
Grace With God. He looked for
different ways of recording with
us!’

On the live front, the band
recently guested at UB40’s Bir-
mingham homecoming show,
have been touring in West Ger-
many, Austria, Italy and France,
and are now preparing for US
dates in July. More European
work will follow later in the
year.

And they continueto invent
new instruments! Hunt: “Jem
built this hurdy gurdy himself.
He put Part A into Part B into
Part C; it took quite a while. It is
the nearest thing to a medieval
synthesizer.’ [m}

See page 22 for album review

Richard Marx - A Rock Phenomenon

In the US Richard Marx is
the first male solo artist
to have scored four
consecutive top 3 hits
from a debut LP. EMI is
hoping the release of his
second album 'Repeat
Offender’ and the new
single 'Satisfied’ will see
Europe catch up with
America’s newest rock
phenomenon.

Things took off immediate-
ly for Marx with the
release of his self-titled debut
album in 1987. The first four
45s, Don’t Mean Nothing,
Should’ve Known Better, End-
less Summer Nights and Hold
On To The Nights made top 3,
the latter hitting no. 1.

““I thought if I were to have
any success, it would probably
take the usual four albums)’
says Marx, who started singing
commercials for his father’s
company at age five. I did not
hear any hit songs on the first
album. I think things really took
off in the US because of my
touring?’

For the second LP, Repeat
Offender, Marx did all the
writing on the road: “This

by Marjolein Rotsteeg

album is going to translate live
even better than the first one,
because I wrote all the songs for

. my live show.” He is currently

preparing a world tour which
will kick off in Australia in
August.

Repeat Offender has an all-
star guest line-up including Lit-
tle Feat’s Bill Payne, Toto's Steve
Lukather, former Tubes drum-
mer Prairie Prince, REO Speed-
wagon’s Kevin Cronin and top
session players like Jerry Hey,
Paulinho Da Costa, Randy
Jackson and Michael Landau.

The album also features
vocal contributions from his
mother Ruth Marx and wife
Cynthia Rhodes (currently
singer with Animotion and star

of the movies ’Dirty Dancing’,
'Flashdance’ and  ’Stayin’
Alive’). Father Dick Marx did
the horn arrangements for
Children Of The Night, the pro-
ceeds from which will go to help
teenage runaways.

Marx has also been involved
with children’s charities and he
donated his publishing royalties
for Should’ve Known Better to
a hospital for young cancer pa-
tients.

Marx: “I'm interested in
helping kids, because 1 had the
greatest childhood. The thing
that bothered me about the
rainforest and other very impor-
tant and worthy causes is that it
seems to do more for the artist’s
publicity than for ‘the cause.
That is why I try to keep these
things pretty low-key and try to
choose things that are personal
to me!’

Aside from co-producing
both his own albums with David
Cole, Marx has also produced
tracks on forthcoming albums
by Animotion and Poco. And as
a songwriter he often teams
with ex-Tubes singer Fee Waybill
- the duo co-wrote Vixen’s Edge
Of A Broken Heart.

Marx: “Fee is my favourite
collaborator. I'm trying really
hard to get him a record deal’
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(advertisement)

TINDRU

1 LOVE TO LOVE

FORMER DRUMMER TNT

New Album Coming Up
in September

SUZZIES ORKESTER

'u;zies Orkester'
®

Next single Eﬁuet with Jerry Williams in
English. T be released in september.
Licence and subpublishing free execpt
Contact Sonet Grammofon AB, Jonas
Phone: 08670150 fax 0B 7670851

Holst

(sdverdaement)

FRANCIE CONW,

‘STRIKING IT RICH’
FROM THE FORTHCOMING ALBUM “WAKE UP"
License and sub-publishing available for some territories.
Contact: JUNGLE RECORDS SA -
tel, 41.22.789.37.70 - fax, 41.22.789.15.23

WORTH WATCHING

; PROMISING ACTS

De La Mouche,L’Ame Du Razoir,(Trema/France).

o1 | available.

Jivin’ Jake & The Wildcats

1 Ain’t Prepared To Die (HSM/Sweden).
Contact:HSM/UIf Lundqvist/tel:46.46.117750
Rockabilly will never die; it is such a vi-
brant and lively form of music. This band
from Lund in Sweden are prime exponents
of the genre. Licence and sub-publishing
free except Scandinavia and Finland.

Mark Boyce

Questa Sera (CBS/ltaly). Contact:CBS/
Michael Vicino/tel:39.28536/fax:2860175

A bossa-nova tinged song by an Australian
born singer. Foreign tourists will definitely
remember the catchy melody when they are
home again.

Tindrum

1 Love To Love (BMG Ariola/Norway).
Contact:BMG Ariola/Morten Zensen/
tel:47.2225220/fax:47.2.156921

Despite their ’hard rock looks’ this song
sounds very much like a Smokey hit from
the 70s. Unpretentious bubble-gum pop
that could do well everywhere in Europe.

Jeff Joseph

Banana Sweet (Polydor/France).
Contact:Caribbean Island/Frank Riahi/
tel:33.1.43792433/fax:590.90.2187

This single, taken from his self-titled debut
album, was a hit in France last summer and
could well make it across Europe this year.
No licence available but sub-publishing free
except France.

Helen & Salif

Keita (CBS/Greece). Contact:CBS/Dimitris
Yarmenitis/tel:30.1.6476491/fax:30.1.6722150
This could well become the world music hit
of the year! A Greek traditional song with a
big bold production. A nice combination of
traditional and modern instruments.

Faille/tel::33.1. 28

Widely regarded as the French Guns N’ Roses, Le Cri De La
Mouche’s music is fast and furious and some of the best rock
from France ever. No publishing but licence still widely

Mick Bund

Wonderful Lie (Three Bears/UK).
ContactThree Bears/fulie Samuel/
tel:44.753.855420/fax:44.753.831194

‘The first release from this UK artist shows a
definite songwriting talent and a good
voice. The record is not scheduled for
release until September when he will be
touring. Licence and sub-publishing free ex-
cept UK.

Suzzies Orkester

Om...Jag Anda Kunde (Sonet/Sweden).
Contact:Sonet/jonas
Holst/tel:46.8.7670150/fax: 7670851

An excellent track from a band who would
be hugely popular if they sang in English.
Their music is sharp, economical and con-
sistently entertaining. Licence and publi-
shing free for the world except Scandi-
navia.

CNNT

Cosa Nostra No Thanks (DDD/ltaly).
Contact:DDD/Donatella De Gaetano/
tel:2.4819209/fax:4690139

A brave record that will definitely not go
down unnoticed. Apart from the striking
lyrics it is also a very good dance record
with an irresistible chorus. Licensing and
sub-publishing free except Italy and the
Benelux.

La Familia

Sometimes (Kafka/Belgium). Contact:Kafkajan
Verheyen/tel:32.3.8770786/fax:same as phone

A beautifully controlled and indeed quite
simply beautiful song by this new group on
a new Belgian label. Great production and
loads of passion - definitely one of the
highlights of this tape. Licence and sub-
publishing free except Belgium.

Records mentioned on this page are by promising acts which have potential for breaking into the pan
European market. The selection is done by the editorial team of Music & Media. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
in every territory. International A&R managers and music publishers on the look out for new deals should
contact the original master/publishing owners, Country of origin and contact numbers are listed as known.
Those wishing to submit material to this section should send their records, biographies and photos to: Music
& Media, Gary Smith, PO Box 50558, 1007 DB Amsterdam, Holland.

‘
i, by Gary Smith

One of the strongest dance records to ap-
pear in Talent Tracks for some time, Good
Good Feeling by Eric & The Good Good
Feeling (Talent Tracks cassette no. 24) seems
to be doing well in a couple of territories.
The record, which was the first release for
ex-Duranduran guitarist Andy Taylor’s new
label Equinox, is no. 15 in the official
French dance chart and no. 31 in the West
German dance chart.

Freedom by Funtopia (Talent Tracks
cassette no. 24) is being promoted in the
south of England by a series of dates at
warehouse parties. These are usually held in
disused factories in and around the London
area and they tend to play the best alter-
native dance music. The band are presently
operating without a fixed lead singer, like
Soul II Soul, because they do not want to be
tied down to either a male or female sound.
The band are also working on their debut
album, due for release in August, at Gee

Street studios in London. They have a tour
of Italy lined up in the same month and this
may take in other Continental dates.

The Form, (Talent Tracks cassette no.
22), are one of, if not the, best Austrian
band for many years. They worked together
as session players in Austria and then decid-
ed to do their own material; a good decision
it seems. Their CBS debut LP Informal will
be released in all European territories except
the UK and the first single Colours Of Ever
has been showing on MTV since June 30.
They will be performing three warm-up gigs
in Vienna in the middle of July and then ap-
pearing at the Baltic Festival in Karlshamn,
Sweden, on July 22. The Festival is to be
filmed and broadcast to Scandinavia,
Holland, West Germany and the East bloc.

Eric - Spreading A Good Feeling

Francie Conway

Striking It Rich (Jungle/Switzeriand). Contact:
Jungle/jose Dubey/
tel:41.22.7983770/fax:7981523

This AOR song has tinges of Chris Rea. A
catchy tune and melodic guitar lines make it
a radio-friendly record, which the Austrian
DJs have discovered already. For sub-
publishing and licensing details please con-
tact Jungle Records.

Tanzen

Tragic Error (Play It Again Sam/Belgium).
Contact:PIAS Jean Marc D'Emoul/
tel:32.2.5141300/fax:5133475

A hit in Belgium, this song has now been
picked up for West Germany by Mike
Heisel’s Logic Studios and remixed. One of
the very best new beat/house tracks ever to
come this way. Licence free except the
Benelux, West Germany, France, Spain and
Brazil. Sub-publishing free except the
Benelux, West Germany and France.
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Dumdum Boys

Boom Boom

(CBS/Norway). Contact:CBS/Marius Lillelien/
tel:47.2.643790/fax:644133

This band are already immensely popular
in Scandinavia and Boom Boom was a ma-
jor Norwegian hit for them. They make
great guitar pop and, like Suzzies Orkester,
if they recorded in English they would be
very successful. Licence and sub-publi-
shing free except Scandinavia.

George Gilford

Another Lover (BMG Ariola/Holland).
Contact:BMG Ariola/Gerard Kostermans/
tel:35.256256/fax:256256

Definite hit potential on this Motown-
esque single from a guy who won Holland’s
’Soundmix Show’ with his version of the
Stylistics’ I’m Gonna Make You An Offer.
Unpretentious and  easy-going.  Sub-
publishing and licensing free except UK and
the Benelux.

GEORGE
GILFORD

Another
Lover

will be released by

Arista records UK

with special 12 inch mix

AND THIS
IS ONLY
THE
BEGINNING
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PREVIEWS

Julian Lennon

You're The One - Virgin

On this single Lennon Jr sounds
like a mixture of his dad and early
Bowie. Not a bad single, but not-
hing original either.

Milli Vani
Blame It On The Ran - Hansa/BMG Arioa

The duo’s third single is a typical
Farian production. The strong
melody and spirited delivery
should make this song a major
summer hit.

The Waterboys

And A Bang On The Ear - Ensign/Chrysalis
Easy-going, traditional folk mate-
rial with a strong melody line and
good lyrics. Stylewise, an un-
compromising song but one that
could be a hit.

Kiss AMC

A Bit Of.. - Murdertone/EMI
Streetwise rap with a distinctly
commercial edge. Picking up UK
airplay.

Frazier Chorus
Sloppy Heart - Virgin
Dreamy, atmospheric material

that recalls early 70s UK bands |

like Caravan, Pop with a very En-
glish character.

Transvision Yamp

The Only One - MCA

As usual they have shamelessly
stolen from several classic 60s
pop songs, but the end result is
power pop at its best.

LL Cool }

Walking With A Panther - Def jam/CBS

The new album from Cool J is yet
more proof that he is one of the
most effective of the commercial
rappers. He recognises the im-
portance of melodies, conse-
quently the musical backing on
this LP is first rate. A true cros-
sover record that will widen the
appeal of rap in much the same
way as Bob Marley’s songs did
for reggae. Check out Fust Peg, It
Gets No Rougher and Jealous.

Cher

Heart Of Stone - Geffen

With the help of names like Jon
Bon Jovi, Richie Sambora and
Michael Bolton, Cher has come
up with an AC rock album. It is
custom-built for the US market
but whether or not it measures up
to European tastes is another mat-
ter. Best cuts: You Wouldn't Know
Love, Does Anybody Really Fall

| Wendy & Lisa
Satisfaction - Virgin

| Funky, energetic and sensual
material that deserves to chart.

| Good remix by the duo and Susan
Rogers.

The Pursuit Of Happiness
| She's So Young - Chrysalis
Unpretentious pop from one of
the best Canadian bands in years.
Intelligent and entertaining music
in a Bangles/Costello mould

Les Innocents

Cent Metres Au Paradis - Virgin
Jangly, guitar-based and easy-
going in a Lloyd Cole style. A
promising effort from this highly
regarded French act

Sonia

You'l Never Stop Me Loving You - Chrysalis
The SAW backing sounds like
most of the other work they have
done but at least Sonia has a good

voice. In Love Anymore? and Emotional
: Fi
| Martika "
| Toy Soldiers - c8s Michael Bolton

Already a hit in the US. Martika | Soul Provider - €8S
has a similar voice to Suzanne | Michael Bolton has one of the
Vega but the music is pure FM | most powerful, throaty voices
rock. A slow, tuneful number that | since Joe Cocker. He obviously
should also be a European hit. knows what he is singing about
| and his sandpapered voice  is
Jesus Jones packed with expression. Here is
Never Enough - Food/EMI

an album where R&R stands for
rough and romantic. Try How Am
1Supposed To Live...., You Would-
n't Know Love and the title cut.

George Benson

Tenderly - Warner Brothers
Benson’s smooth soul pop has
gradually become more and more
jazzy. Tenderly kicks off with You
Don’t Know What Love Is, com-
plete with Tony Bennett/Frank
Sinatra style vocals and slushy
strings. The rest of the LP is made
up of safe jazz instrumentals and
tastefully orchestrated, Gersh-
win-esque songs. Try At The
Mambo Inn and This Is AlL I Ask.

Another powerful, inspired pop
rock song from one of the new acts
of 1989, The strong chorus should
guarantee some chart action.

Kiss In The Dark
The First Kiss - Mercury

Their first single, The Phone Call,
was some indication that this
Swiss duo are something special.
Their style is soul/funk and they
write slick catchy songs that de-
fine the phrase ‘radio-friendly’. A
good debut. Try Backfield In Mo-
tion, Kiss Me and Never Give Up.

The Pogues

Peace And Love - WEA

The band’s first WEA outing
shows a wider scope than the pat-
chy If I Should Fall From Grace
With God, with Steve Lilly-
white’s production capturing sub-
tlety as well as power-and-glory.
From the moodily reflective Mis-
ty Momning, Albert Bridge o the
no-holds-barred USA, Peace And
Love reflects a band at the peak of
their powers.

Living In A Box
Gatecrashing - Chrysalis

Despite undoubted slickness and
wit, Living In A Box have rarely
touched the soulful potency of
their self-titled debut single. With
Dan Hartman’s heavily percus-
sive production prominent, Gate-
crashing follows the same story,
with style outstripping substance.

Editor Gary Smith
Contributors Pieter De
Bruyn Kops, Diana Muus

and Machgiel Bakker

MUSIC & MEDIA - July 15, 1989
Am

ericanRadi

MUSIC “\Eek T JULY 15 p

28 M As E 1989 cisac
YOUR WEEKLY PROGRAMMING GUIDE \ J

MEDIA Iy . SN

i E T i Ty A B N 1T M A ° g

> i E | A mil MA I i, 81

‘ [ B r SINGLES ALBUMS

T N > | Paul McCartney Airplay Simple Minds Airplay
| ' [ ] ~ | Madonna Sales Simple Minds Sales

{

OHIIETE

E X PL O S| I

Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

[SINGLES OF THE WEEK_

Vital for your play list.
De La Soul - Say No Go

The Waterboys - And A Bang On The Ear

Milli Vanilli - Blame It On The Rain

[SUREHITS

Julian Lennon - You're The One

Sonia - You'll Never Stop Me Loving You

Transvision Vamp - The Only One
Wendy & Lisa - Satisfaction

[EURO-CROSSOVERS

Continental records ready to cross-over

Les Innocents - Cent Metres Au Paradis

LEMER(
New acts with hot product.
Kiss AMC - A Bit Of.

Frazier Chorus - Sloppy Heart
Jesus Jones - Never Enough

The Pursuit Of Happiness - She’s So Young

Martika - Toy Soldiers

[ENCORE

RGING TALENT

Former M&M tips still in need of your support.

Martin Gore - Councerfeit (EP)
Kon Kan - Harry Houdini
Roachford - Kathleen

Jaki Graham - From Now On

The Pixies - Here Comes Your Man
Daryl Braithwaite - All | Do

Carl Marsh - Every Bone In My Body

[ALBUMS OF THE WEEK |

Don Henley - The End Of The Innocence

LL Cool J - Walking With A Panther
Cher - Heart Of Stone

Michael Bolton - Soul Provider
George Benson - Tenderly

Kiss In The Dark - The First Kiss
The Pogues - Peace And Love
Living In A Box - Gatecrashing

YESTER HITS

Singles

Laura Branigan - Self Control

Frankie Goes To Hollywood - Relax
Frankie Goes To Hollywood - Two Tribes

Wham! - Wake Me Up Before You G
Cyndi Lauper - Time After Time

ER CHART - July 15, 1989
RCHART - July

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and
the European Top 50 charts. Chart positions are indicated where appropriate.
S S e s
_||[CHART ENTRIES ]
(o Boy) Airplay Top 50
(Ensign/Chrysalis) | Michael Jackson - Liberian Girl (29) (Epic)
(Hansa/BMG Ariola) | Simply Red - A New Flame (43) " (wEA)
Johnny Halliday - Mirador (44) (Philips/Phonogram)
= 7 | Richard Marx - Satisfied (45) (EMI USA)
|| Eartha Kitt & Bronski Beat - Cha Cha Heels (46) (BMG Ariola)
(virgin) | London Boys - London Nights (47) (Teldec/WEA)
(Chrysalis) )
(ca) | Hot 100 Singles
(virgin) | Pet Shop Boys - It's Alright (2/) (Parlophone)
= Sonia - You'll Never Stop Me Loving You (41) (Chrysalis)
‘ Johnny Halliday - Mirador (44) (Philips/Phonogram)
- Rufus And Chaka Khan - Ain't Nobody (Remix) (59) (Warner Brothers)
Monie Love - Grandpa's Party (69) (Cooltempo)
(Virgin)
B | Top 100 Albums
| | Transvision Vamp - Velveteen (/0) (MCA)
- - * | Anderson,Bruford,Wakeman,Howe - ABWH (39) (Arista/BMG)
(Murdertone/EM)| Ac JERG =
(e | [FAST MOVERS )
(Food/EM)) .
(Chrysa) Airplay Top 50
(cBs) | Prince - Batdance (5-20) (Paisley Park)
Don Johnson - Tell It Like It Is (13-34) (Epic)
= | | Danny Wilson - The Second Summer Of Love (17-3¢) (Virgin)
- Donna Allen - Joy And Pain (22-41) (BCM)
Pet Shop Boys - It's Alright (34-44) (Pariophone)
(Muce) .
* (adanic) | Hot 100 Singles
(CBS) | The Cure - Lullaby (7-13) (Fiction/Polydor)
(EM) | London Boys - London Nights (//-63) (Teldec/WEA)
(4AD) | Queen - Breakthru (25-42) (Parlophone)
(Epic) | Guns N'Roses - Patience (29-61) (Geffen)
(Polydor) | Don Johnson - Tell It Like It Is (34-99) (Epic)
Top 100 Albums
—— | Simply Red - A New Flame (5-8) (Wew)
(Geffen) | “Tom Petty - Full Moon Fever (19-47) (Mca)
(Def jam/CBS)
(Gefr T T = sEdngr
“|[HOTADDS
M”"";f;":f;: Breaking Out On European Radio
(WEA) | Rufus And Chaka Khan - Ain't Nobody (Remix)  (Warner Brothers)
. (Chrysalis) | Where In The World - Swing Out Sister (Fontana)
the top five from five years ago. 53 19
Albums
(Atlantic) Michael Jackson - Thriller (Epic)
(ZTTisland) | Soundtrack - Footloose (CBS)
(ZTT/island) Bruce Springsteen - Born In The USA (CBS)
o Go (Epic) Queen - The Works (EM))
(Portrait/Epic) | Lionel Ritchie - Can't Slow Down (Motown)

VES|ICHART BUSTERS
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THE MOSTplayed RECORDS IN europe?

WHETHER

YOU ARE

HIGH
\ OR
LOW

. IN THE
CHART

| BE
SMART!

' BOOK YOUR
PERSONAL

. EYE
| CATCHER!

FOR ALL INFO
i CALL M&M'S |
SALES DEPT.

' AMSTERDAM
31.20.6628483

 MUSIC

~ MEDIA

united kingdom

Most played records in England du-
ring the week of publication on the
following stations BBC |, BBC 2.
Capital Radio, Greater London Ra-
dio and the major independents.

I Soul It Saul lnl Tolife

2. Prince .

3 Bangles-be v Tou

4. Cyndi Lauper -1 Drove A4 Nigh
5. Queen - Breakthry

6. Holly Johnson - Acni Ciy

7 Red - A New Fame.

8
9.

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
oy G, - PRt G

Baden Baden,
!ela(0)711| -33066.

I Hadonn s Vet
2. Hally Johnson - Amercanos
3. Jason Donovan -Sesed Wb A K
4 P McCartney -t ras
. Various Artists-Fery Cros TreMeriey
6. Camouflage -Lov s A held

. Pet Shop Boys -u's Arig: 7 Bangles -l e
. Sinitta - fug

10. Gladys Knight - Lcence To K y Roxette

11, Eartha Kitt & Bronski Beat - Cra Cha Heels

12. Donna Allen -Joy AndPan
13. Danny Wilson - The Secord Summer Of Love
14. Beautiful South -ongFor Whosser
15, Living In A Box - Guccrashog
16, Kirsty MacColl-Dus
17. London Boys -London Nis
lelhna e

Urcer The God
» Hidaight Oil T est e

Most played records as necked by
Media Control on the national station
03 and Radio Brenner.

1. Fine Young Canilbals - Good Ting
2. Simply Red I You Dant Kaow Me 8y Now.
3. Paul McCartney -ty b Fce
4. Holly Johnson - Anercancs
5. Bangles - EwemitFane
6. Neneh Cherry -Huciis
7. Thomas Forstrer -Nur Ea Ld
8. Swing Out Sister - You On My Mind

Joe Cocker - When The Nigh Comes

10 Etta Scolo -Soe SunSoi

13. Texas -1 Don't W A Lover

14. Tone Loc - Funky CodMedra

15. The Cure L

16. Stan Ridgway -Caling Out To Crol

17. Carl Peyer -Von Amserdan Nach Aten

16, Espresso - Wny Don't You Lien To Tne s
19. Various Artist - Ferry Cros Th Hersey
20. John Cougar Mellencamp - Fepsnger

Airplay checked on Radio 2 and 3,
the Dutch national pop stations. For
info contact Stichting Nederlandse
Top 40, PO Box 706, 1200 AS Hil-
versum, tel3(0)35 - 231647.

1. Van Morisson - Have | To You Ly
2. Gerard Jolung - o More Scero's
3. Gladys Knight - Lcence To Kt
4. Selena - And My Hert B
. Paco - Amr De Ms Amores
6. The Doobie Brothers - Tre Docir
7. Tambourine - Hih Under The Moon
8 Don Johnson -Tel kL is
5. Prince St
10. De Dijk - Nergers Goed Voor

1. Stan Ridgway - Coling OutTo Crol

12. Neneh Cherry - Hunchld

13. Lois Lane -1¢5 The st Tme

14. Donna Allen oy Ardsn

15, Jody Watley Feat. Eric 8 & Rakim -frerts

16. Michael Jackson - berin Gel

17. Imea Marina -Spaie M Amor

18, Madonna -Expes Yousel

1 Jason Donovan et s AKis

20. Rocco & The Canations -t

10. Fine Ymm{Clnmblb Good Thing

11. Chris DeBurgh - et Lock Bck

12. Don Johnson -Tel i ik it .

13. Soulsister - The Way To You Heart

14, Danny Wilson - The SecondSummes OfLove

17. Cyndi Lauper -1 Drove A Nge
18, Simply Red - You D't Krow Me By Now

Most played records as checked by
Media Control on the national station
DRS 3, Coleur 3 and 4 private stati-
ons.sFor more info please contact !
Media Control, Post Passage 2 Basel
4002, cel 61- 228989. I

1. Paul McCartney -y B Face

2. Stan Ridgway - Cang O To Carol

3. Madonna - Expess Yourel

4. Malcom MeLaren § Bootata Orch - Wz D
5. Various Artists -Ferry Cren ToeMersey

6. Bangles - Eern Fame

7. Roxette -TreLook

8. Prince - tucoce

11 Kiss I The Dark -8uckfild i Modon

12. Bee Gees-One

13, feremy Days i o
4. Joe Cocker -When The N Comes

\s Simply Red - You Do’ Koow e by Now
6. Peter Noone - n o Somedhig Good

7 John Cougar Mellencamp - Popsnger

18.5am Brown - Cn | Gec A Wes

19. T

9. Neneh Cherry - Haxivd |
10. Don Johnson - Tel It Lie It |

19. Peter Noone
20. Kylie Minogue - Hand On Your Heur.

Most played records as compiled
from RAI Stereo Due.

1. Francesco De Gregori - b Verie.
2. Zucchero Fornaciari - Daclo n e
3. Antonello Venditti - n Questo Monto. 7

4. Prince -sudince

5. Edoardo Bnato oo
6. Madonna - Express Yourel

7. Simple Minds - smmn.vmu
8. Simply Red -ANew FameP

9. Paola Turci-Sama G Eri

10, Paul McCartney - My B Fce

11, The Cure - Lutiby

12, Vasco Rossi - Ler Lvr

13, Joe Cocker . When The i Comes
14, Tin Machine - Heave's i e

15. Enrico Ruggeri - Che Tenperanento
16. Tom Petty -1 Wort Bxck Down
e T

s xnmmm susfed
20, Stadio - Vv

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

Paul McCartney - ¥y Brave Fice
Amnesia - bia
Queen - Want i A
La Union - s Y Mas
Luz -Te Defe Harchar

Un Pinguino n Mi Ascensor - Trabjndo
La Dama Se Esconde - Gpurséo

. The Refrescos - Aai No Ha #an
10, Various Artis

20. Black Sorrows - Craned To The Whee!

rance ‘

From the airplay hit parades provided
by Media Control France. For more
info please contact Media Control
France 29 Bly Tauler - 67000 Stras-
bourg - France - tel4(88)366580.

Radios Peripheriques (AM Stations) ‘

1. Francis Cabrel -

Johnny Hallyday -+

Paul McCartney - My Bave Fice

Alin Souchon - Qund e SeiK.0.
Patricia Kaas - Bl Vo joer Cbirec
Etienne Daho - Curbbensea

Michel Sardou - AuestonLes Enfs D
Marc Lavolne - CExa vie

Avalanche - oy Jory Come

10. Fine Young Cannibal

Home

l - She Dries e Cray

1. Les Innocents - 100 Meures A Pene

12, Vanessa Paradis - Cowpe Covpe

13, Elsa - ALs Meme Heure Dns 1 Ans

14 Gipsy Kings -Soy

15. Bernard Lavilliers -3

16. Madonna -Lie A Praye |

17. Renaud - Nloge S LesVages |

18 Feldmand.JamsonJoara |

19, Kaoma |

20. Jacques Nr[el!n Fol s a i ‘
|

Radios FM

1. Marc Lavoine . Cts:LaVie
2. The Cure -Lusby

3. Bangles - EcrmilFine

4 Cyndi Lauper - Drove A g

5. Wet Wet Wet - Whog | Wi Ludy 1
6. David Hallyday - Wara Take My Tme

7. Womnik & Womack Cara T W |
8. Paul McCartney -y brar |
o el A e |
10, Paula Abdal |

1. La Guardia - No Habra Mas Tades
12, Los Rebeldes

1. Johnny Hallyday -iracer |
n Paradis

13. Lejos De All - Ara Y yiia

14. Puturru De Fua - De Vanpics

15. Rey Lui -San Anoni De La Forida

16, Roxette -Tre ook

17. Dinamita Pa Los Pollos - Parleros

R TS Ny
9. Heroes Del Silencio - Hur Aderiro

20 Lor it Que Vamos A Hicer

13. Jeanne Mas - Accuse
14 Bernard Lavillers 336
15, Tttt A o

Simple Mids ik Dy i
17 2 ke o |
1611 Getdman-Fos ek tes
19. Bananarama - e !
20. Etienne Daho - Caribean Sea

MASTER CHART -
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MUSIC
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25 s

Fine Young Cannibals- London (CambellConelly)

TITLE

ARTIST . ORIGINAL LABEL - (PUBLISHER)

My Brave Face
Paul McCartney- Pariophone (HPL)

Sealed With A Kiss
Jason Donovan- PWL (Warner Chappell)

Express Yourself
Madonna- Sire (Various)

Eternal Flame
The Bangles- CBS (Various)

Batdance
Prince. Pasley Park (Controversy Music)

| Drove All Night
Cyndi Lauper- Epic (B. Stelnberg/D. Barry)

Manchild
Neneh Cherry- Virgin (Virgn/Copyright Cil)

The Look

Roxette- Pariophone (jmmy Fun Musc)

Americanos
Holly Johnson- MCA (Warner Chappel/dLoves.)

icence To Kill
Gladys Knight- MCA (SBK Songs)

ht Back Where We Started From

Sinicta Fanare (UniversaAT Music

Ferry ‘Cross The Mersey
Various Artists- PWL (Dick James Music)

Tell It Like It Is
Don Johnson- CBS (Ardmore/Beechwood/EMi)

One
Bee Gees. Warner Brothers (PRS/BMG/Gibb Brothers)

Good Thing -

If You Don’t Know Me By Now
Simply Red- WEA (Mighty Three/lsand)

The Second Summer Of Love
Danny Wilson- Virgh (Warner Chappell

Calling Out To Carol

Stan Ridgway- IR, (Various)

Lullaby
The Cure- Fiction/Polydor (Fiction Songs)

Back To Life
Soul l Soul/Caron Wheeler- 10 Records (Virgin Musi)

Waltz Darlin

g
Malcolm McLaren Feat. Bootzilla Orch.- Epio(McLaren/David Lebolt)

Joy And Pain
Donna Allen. BCM (IQ Music)

4

ARTIST . ORIGINAL LABEL - (PUBLISHER)

Breakthru
Queen- Parlophone (Queen Music/EMI Music)

Song For Whoever
Beautiful South- G Discs (Go! Discs M.

1 Want It All
Queen- EMI (Queen Music/EMI Music)

Liberian Girl .
Michael Jackson- Epic (Mijac/Warner Chappell)

All | Want Is You
U2- iand (Blue Mountain/Chappel)

he Way To Your Heart
Soulsister- EMI (EM+ Msic Publ)

Gatecrashin,
Living In A Box. Chrysalis EmpireWarner Chappel)

Like A Prayer
Madonna- Sire (Various)

It’s Alright

Pet Shop Boys- Parlophone (EMI Music)

0

4737

44
45
46

47

Be With You
‘The Bangles- CBS (EMi/Perfect Circle Music)

C’Est La Vie

Marc Lavoine- Avrep/PolyGram (Avrep)

Atomic City
Holly [ohnson- MCA {WarneriConstant Evoltn.)

48 I

49
50

7

Pink Sunshine
Fuzzbox- WEA (Warner Chappell Music)

Love Is A Shield

Camoufiage: Metronome (Blue Box!Virgin Music)

| Won't Back Down
Tom Petty- MCA (Coprgh Contrl)

Sarbacan
Francis Cabrel cas (4. Musicale Chandelle)

Days

Kirsty MacColl- Virgi (DaveaylCarlin Music)
When The Night Comes

Joe Cocker- Capic (Adums/rig Calyso)

You On My Mind

Swing Out Sister- Fontana (10/Oblique/Copyright Ct)

She Drives Me Crazy
Fine Young Cannibals- London (Virgin Music)

A New Flame
Simply Red: WEA (5o WauseK Songs)

Mirador
Johnny Hallyday- thw?ﬁnn:‘n'ﬂ(V&mdllDespe'adw Maric)

Satisfied
Richard Marx. EM| USA (SBK Songs)

Cha Cha Heels

Eartha Kitt & Bronski Beat- Arista/BMG (W.A. Bong/Bronski Musc)

London Nights
London Boys- Teldec/WEA (Tekdec)

Under The God
Tin Machine- EMI USA (EMI Music)

The Dead Heart
Midnight Ol CBS (Warner Brothers)

Satisfaction
Wendy & Lisa- Virgin (EMI/Rondor Music)
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MUSIC

100 SINGLES

x = x x x
e £ | B ]
$13 TITLE S H TITLE COUNTRIES CHARTED S TITLE COUNTRIES CHARTED
3 § o [ )
3 £ | ARTIST . ORIGINAL LABEL - (PYBLISHER) COUNTRIES CHARTED £ 3 ARTIST - ORIGINAL LABEL - (PUBLISHER) = ARTIST - ORIGINAL LABEL - (PUBLISHER)
| , ¢ Express Yourself T TEE R g 3 o A La Meme Heure Dans Deux Ans F INE 3 Grandpa’s Party w
Madonna- Sire (Various) Elsa- GM/BMG Ariola (Georges Mary) Monie Love- Cooltempo (Copyright Control)
, , Batdance R 36 ¢ Comme D’Habitude “ w pn |Don’t Want A Lover =
Prince- Paisiey Park (Controversy Music) Florent Pagny- pilps/Phonogram (GLEM) Texas- Mercury (10 Music)
3 . 5 The Look UGBS ACLONFI 7 on Hand On Your Heart UKGBHSChDAG n = Elle Voulait Jouer Cabaret ¢
Roxette- Pariophone (fimmy Fun Music) Kylie Minogue- PWL (All Boys Music) Patricia Kaas- Polydor (Back To ParisiZon Music)
i FGSpAChSmPoRGr in vl i UKG
4 , , Like A Prayer it 38 5 ¢ Just Keep Rockin K 72 « Requiem
Madonna- Sire (Various) Double Trouble & The Rebel MC- Desire (Fiction Songs Ltd ) London Boys- Teldec/WEA (Warner Chappell)
5 , , Back To Life i 39 s Attention Les Enfants...Danger f Je Ne Sais Pas Pourquoi £
Soul Il Soul/Caron Wheeler- 10 Records (Virgin Music) Michel Sardou- Trema (A.R T Music France) Kylie Minogue- PWL (A1l Boys Music)
b . 1 Johnny Johnny Come Home FaN % ; |Don’t Wanna Get Hurt UKGaH! Jardins D’Enfants e
Avalanche- WEA (Warner Chappel) Donna Summer- Warner Brochers (All Boys Music) Debut De Soiree- 85 (C8S Music)
3 1 Lullaby LT m You'll Never Stop Me Loving You e No More Bolero’s b
The Cure- Fiction/Polydor (Fiction Songs) Sonia- Chrysaiis (All Boys Music) Gerard Joling- Phonagram (SBK Songs)
8 Song For Whoever e 4 Miss You Like Crazy Gy 76 s ¢ Move Your Feet To The Rhythm E
Beautiful South- Go! Discs (Go! Discs Music) Natalie Cole. £M USA (Prince Streec/L. Wesley) Hithouse- ARS (BMC Publishing)
FGBAChSwPoN 4 FipAfo 4 f
9 s 1 Eternal Flame i 43 » » She Drives Me Crazy 2 77 & » It's Only Love
The Bangles- ¢8s (Various) Fine Young Cannibals- tondon (Virgin Music) Simply Red- Wea (Mayplace Music)
10 - - Das Omen (Teil 1) g @ m Mirador A 78 v Belfast Child B
Mysterious Art- CBS (CBS Music) - - Johnny Hallyday- phiips/Phonogram (Verznda/Desiemdo/Maml) Simple Minds- Virgin (Virgin Music) -
i Ui i F 74
o , London Nights 45 » C In China Iﬂ) Yoodoo Ray
London Boys- feidec/WEA (Teidec) Confetti's- UsA (EMi Music) A Guy Called Gerald- Rham! (Skysaw Music)
12 o Megamix (Extended Version) £ 46 - Is Everybody Happy & 5 , Mein Lleber Mann g
Boney M.- Hansa/BMG Ariola (FAR MY) David Hasselhoff- White Records/BMG Ariofa {Young Musikverlag) Hanne Haller- pmv (Cosima)
13 « Manchild LB 47 = > On Va Faire La java . g8l = | Only Wanna Be With You 4
Neneh Cherry- Circa/Virgin (Virgin/Copyright Ctl ) La Bande A Basile & Andre Verschuren- Carrere (fohnny Wiliams Son) Samantha Fox- jive (Zomba Music)
14 = s Sealed With A Kiss Jckaned 48 « ° Pop Muzik (1989 Remix) & 82 v 1 Beg Your Pardon 4
Jason Donovan- PWL (Warner Chappell) M. Free Style (Pop Muzik) Kon Kan- Adantic (Bun/Warner Chappell)
15 » s Ferry ‘Cross The Mersey KGAHACK DN il « « Be With You L 83 « Cry R,
Various Artists- PWL (Dick fames Music) The Bangles. ¢85 (EMl/Perfect Circle Music) Waterfront. Poiydor (M Music)
16 » - | Drove All Night KGRI s ¢ CEstlaVie ’ 84 o - Pink Sunshine f
Cyndi Lauper. Epic (B. Sremberg/D Barry) Marc Lavoine- Avmp’?o/men (Avrep) Fuzzbox- WEA (Warner Chappell Music)
Licence To Kill s i Joy And Pain - Rock T¢ at o
23 3 Y 3 —
@ Gladys Knight- Mca (Saﬁongxf 5' " Donna Allen. BCH 1Q Ha ms&.—,: 85 S 101- Speed/CBS (EMI Music)
5 « Hotel California Z 52 w0 The Way To Your Heart UL 86 = : Fight The Power 4
The Eagles- Asylum (Long Run/Fingers/Warner) Soulsister- £ (EM Music Publ} Public Enemy- Motown (fsiand Music)
19 « | Want It All UKGBHSAChSwPoDFf 53 s > Atomic City KGE 87 = » Too Many Broken Hearts e
Queen- EMi (Queen Music/EM Music) Holly Johnson. MCA (Warner/Constant Evoicn.) Jason Donovan- PWL (il Boys Music)
20 Americanos LG R 54 o ¢ It Is Time To Get Funky UK 88 II} Wind Beneath My Wings L
Holly Johnson. MCa (Warner Chappel/4Loves,) D. Mob Featuring LRS- London (SBK Songs/Copyright Ctl) Bette Midler- Avanic (Warner Chappell Music)
m It’s Alright L 55 s My Brave Face @naa 89 o « Stop Ly
Pet Shop Boys-: Parlophone (EMi Music) Paul McCartney- Pariophone (MPL) Sam Brown.- A&M (Rondor/Wayblue/C. Contr.)
22 =z This Time | Know It’s For Real ! 56 ¢ Sweet Child O’Mine KGR 90 » ¢ Satisfied UG
Donna Summer- Warner Brochers (All Boys Music/EM! Music) Guns N' Roses. Geffen (Guns N' Roses Music) Richard Marx- EM USA (sBK Songs)
23 > Especially For You FipPolr 57 Marina g 9 = ¢ Bitte, Bitte 4
Kylie Minogue & Jason Donovan- Pwe (A# Boys Music) Rocco Granata & The Carnations. CardinaliZYX Records (Nanada Music) Aerzte- CBS (SBK Songs)
24 v Megamix & 58 Love Is A Shield ¢ 92 » s Around My Heart Gl
Village People. ouch Of GoldPolyGram (Scorpio Music) Camouflage- Metronome (Biue Box/Virgin Music) Sandra- Virgin (D.m Alpha/Mambo! Sregel)
.y g
o , Breakthru Wi m Ain’t Nobody (Remix) o 93 m The Second Summer Of Love w
Queen. Pariophone (Queen Music/EMI Music) Rufus And Chaka Khan. Warner Brothers (Warner Chappell Music) Danny Wilson- Wrgm (Mmer cmppey)
26 o All | Want Is You UKt %y Me Myself And I GH 94 II} Le Malheur Des Uns Et Le Bonheur Des.. *
U2 isiand (Blue Mountain/Chappell) . De La Soul- Tommy 8oy (Tee Girt/Bridgeport) Frederic Chateau- B (Acante Music)
i KGAIFi 7 i GAChPoF: I3
27 & Right Back Where We Started 6l < Good Thing b 95 m Say No Go
Sinitta- Fanfare (Universal/ATV Music) Fine Young Cannibals- London (Cambeit/Conefly) De La Soul- Tommy Boy (Various)
, Funky Cold Medina diged 62 « Forever Your Girl e 96 m Quand J'Serai K.O. {
Tone Loc- Delicious Vinyi/siand (Blue Mountain/Chappell) Paula Abdul- Virgin (Ottie Leiber Music) Alain Souchon- Virgin (Editions Alain Souchon)
Patience &g In A Lifetime = One i
58
! Guns N' Roses- Geffen fintersong) 63 Clannad With Bono- RCA/BMG (Clannad/BMG Music) 97 m Bee Gees. Warner Brothers (PRS/BMG/Gitb Brothers)
.+ If You Don’t Know Me By Now GRHAGhSWNI 64 o The Best Of Me tead 98 m Le Tirelipimpon i
Simply Red A ) Cliff Richard- £Mi (Warner ChappelliNero) Carlos- EMiPache (EMi Music)
3 n e When The Night Comes GHACh#DI 65 = Wanna Take My Time é 99 «» This Is Your Land ca
Joe Cocker- Capitol (Adams/irving/Caiypso) David Hallyday- Scoti Bros /PolyGram (Maritza Music) Simple Minds- Virgin (Virgin Music)
Looking For Freedom St Keep On Movin’ e C Day 8
17
32 wov David Hasselhoff- White Records/BMG Ariols (Young Musikveriag) 66 o Soul Il Soul/Caron Wheeler- 10 Records (10 Music) Ioo m con{em's USA (EMI Music)
| FG.5p SwPoDGr Superwoman 7 K | K= Umledegdom G = Germany, F = France, Ch = Switzerland. A = Austria, | ltaly, Sp = Spain, H = Holland,
33 8 20 D 67 7 P B = Belgium, Ir = Ireland, Sw = Sweden, D = Denmark, N = N Fi = Finland, Po = Portugal, Gr = Greece.
Bananarama/Lananeeneenoonoo- London (Northern Sangs) Karyn White- Warner Brochers (Keer/HipTjp/Green Skirt) QRS AR WEWECE) e orvari S LSS :
i — 5 - Do R = NEW ENTRY
Tell It Like It Is UKGEHD Twist In My Sobriety F - m
99 68 now = FAST MOVERS
Don Johnson- £ic (Ardmole/Beethwood/fM/) Tanita learam WEA (Brogue/Warner Chappel) m = RE-ENTRY

| =4 BV _ N SOMETHING DIFFERENT

THE SANDMEN
WESTERN BLOOD

MASTER CHART - July 15, 1989

READ MY LIPS

NEW MUSIC THAT LEAVES YOU SPEECHLESS

® Mot 100 i< 3 trademafd BER; Read O h permission

JOE HENRY
SHE IS SLEEPING

MARKETED & DISTRIBUTED BY POLYGRAM

The Eurochart Hot 100 is compiled by EMR in cooperation with Buma/Stemra. The chartis supponed by the European Committee of CISAC. © EMR/Buma/Stemra - All rights reserved.
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Pet Shop Boys
s Alrght (Pariophone)
Sonia

Norman Cook

Pe

The Refrescos

Aqui No Hay Playa (PolyGram)
La Guardia

No Habra Mas Tardes (Zafiro)
Los Rebeldes

Heroes Del Silencio
Mar Adentro (M)

=
'og
)

CEsc Ls Vie

Ferry ‘Cross The Mersey
Fighe The Power
Forever Your Gt
Funky Cold Medna
Good Thing
Grancpu's Party
Hand On Your Heart

< s Tine 7o Got Funky
i Aiighe

ics Only Love

Jardin D Enfancs

e Ne Sis Pas Pourqol
oty Johnny Come Home.
oy 8 Ps

st Keep Rockn™

uk & ireland

National hits bound to explode

Youll Never Sop Me Loving You (Chrysals)
Blame It On The Bassine (Go! Discs)

ogues
isy Morring Abert iidge (Pogue Mahone)

National hits bound to explode

Un Espanol En Nueva York (CES)

EUROCHART

hot 100

’ National hits bound to explode
| | David Hasselhoff

Is Everybody Happy (BMG Ariols)
Hanne Haller

Mein Lieber Mann (PMV)

Juergen Drews

Irgendwan Irgendwo Irgendwie (Polydor)
Milli Vanilli

J Blame It On The Rain (Hansa/BMG Ariky)

National hits bound to explode

Rockers By Choice
Nej Til Narkotika | Den ... (Virgi)
Tommy Seebach & Anette Heick
Do Skaelder Mig... (EM))
Avalanche

Johany Johnny Come Home (WEA)
Tindrum

1 Love To Love You (BMG Ariols)

e
e “
W 2%
Mot (Exended Vecson) i
il Uier M w0
v “
T You Lke Crzy p
Hovs Your st Ta The Riyihm %
1y Bram Face 5
Mo Hore Boro's 7
On Vy Fas L o 5
o b
I
Pk S M
o M (1989 R “
Gond Sers K %
Retes 7
R Bck Where W Sarcd From 7
7 &
Sadad 0
Sy Na Go %
Soid Wi A K "
S Do e Crary a
S For wihote o
S o
— @
St ol Ot “
Ter & ke e 3
The st O i “
el 3
Seto Smmer OF Love »
The Way To Your Heurt 2
T 1t Your Lnd »
Th Time | Koo ' For Res n
Too Many Brokan Hears 7
Tot Iy sobity n
Vaodon hay 7
W T My T &
i g Comes 3
Wit Banest oy w0
You Neve St Mo Loing You o

National hits bound to explode

Mirador (Philps/Phonogram)
Debut De Soiree
Jardins D'Enfants (CBS)
Gold

‘ Diamant Dort (WEA)

|
|
i Johnny Hallyday
|

Frederic Chateau
Le Malheur Des Uns.. (CB5)

National hits bound to explode
De Dijk
‘ Nergens Goed Voor (Phonogram)
Surinam All Stars
‘ Memre Den (Dureco)
| | Boucherie Le Touquet
Ferme Ta Guedle (US4)
Phil Kevin

Komaan En Doe Het (Rainbow)

EUROPEAN

Edie Brickel & New Bohemisns
Edoardo Bennato.

Exon John
En
Fine Young Cannibals

Living In A Box

Il BREAKOUTS

NATIONAL hits READY TO explode!

switzerland J

ita,

National hits bound to explode

Edoardo Bennato
Viva La Mamma (Virgin)
Jovanotti

Scappa Con Me (lbiza/CBS) '
Francesco Salvi
Taxi (Five/CGD)
Fabio Concato
0811222525 (Mﬂps/ﬂmno;rm} |

A HoT HIT?|
THIS COULD BE
YOUR OWN

HOT BREAKOUT!
FOR ALL INFO

CALL M&M'S MUSIC
SALES DEPT.
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31.20.6628483 MEDIA
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Roy Orbiion @
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Soundurack - Rivalen Dar Remabahn %
Stevie Nicks 2
Swing Out Sater 5
Tanes Tiaram 1
T il
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2
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| UNITED KINGDOM |
GERMANYi
| FRANCE
ITALY
| SPAIN
HOLLAND
EGIUM
SWEDEN
DENMARK
NORWAY
FINLAND
IRELAND
SWITZERLAND
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GREECE
PORTUGAL

| Back To Li
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| Das Omen (Teil 1)

Micrios Ar (CBS)

Johmny Johany Come  Home

| The Look
| e
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Nn More Boleros

C Day
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| Eternal Flame
e Brges (C35)

Tarzan Mamma Mia
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Batdance
Price (WER)

| Mina Olen Muistanut
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| 2 (s
The Look

Rt (E1)

Nur Ein Lied
homs Forsre (BMG A

| Rock On
il D (Crpes)
Like A Prayer
Forea (WEA)

EUROPIE

Song For Whoever

Beaw South (Go! Dss).

The Look

Rosee (4]

Megamix (Extended Version)

| Soret 6 Al
Express Yourself
Vatora (WEA

The Look

e 1

Marina

larina
Rocco Gran & The Carnasos (Cardn)

Siply Red (WER)

The Look

Ao M)

Eternal Flame
The Bages (CBS)

Paulin Taikakaulin
" s

Americanos
Haly Jowion (WEA)

| Hand On chr Heart

e Meopue

o Conqmsndor

s Vi Discosete)

Roteo Granst & The Carmations (e Buket)

If You Don't Know Me By Now

London Nights

e WEAL
Express Yourself

Like A Prayer

Mdora (WEA

When The Night Comes
o Catr 4,

Express Yourself
| o

Manchild
Neneh Chrry (Vegn)
On Se Calme

e Boys (5C Recors

Express Yourself
Voo WER)

Hvls Det BIir/Giv Mig Hvad Du Har

And The Dodo’s Reply)

Express Yourself
Madonna (WEA)

Patience
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Express Yourself
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| Eternal Flame
TheBinges (€59

[ Steep Talk
| s s cs9
Pirilampo Magico

5 (M1 VC)
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Like A Prayer
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Th erade

kae A Prayer

| leerl Liberi

Visco R (M)
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The Miracle
o)

Raices
| b s (B

[ Flowers In The Dirt
4 )

" One Night Of Sin
Pty )
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en Good nmms'
orDoroun (%1

Doch Die | Sehnsu:ht Bleibt

| Kb acan
| The Raw And The Cooked
Fine Yong Camibas Pl Gran

Raices

o i (CBS)

The Miracle
| Quee)
Powermix Volume 3

Vaious At (Fover Records)

Stage Heroes

Cam Siinan (516
; One Night Of Sin
| One Night Of Sin

tegration
e FofGran)

Classque

N Mauskour PoGran)

| Batman - Soundtrack
| e

One Night Of Sin
| e Coner )

Sarbacane
2 cas

La Mia Moto

| oot eaicas
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| Mecano BHG A

Lois Lane

Lo Lne Pojdor)

92
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2

wew)

The Mirace

Eatman Soundtrack

Prnce (WEA)

Summer Love

Vo Artss
Batman - Soundtrack
e (WEA)
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Zua s Surd Service Wi

‘The era:le

T [Liken Prayer

Hidoma (WEA)
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hile celebrations to
Wmark the 200th
anniversary of the French
Revolution gain momentum,

the country is now wit-

nessing a second revolution -

the increasingly successful

export of its domestic ar-
tists. As the industry gears
up for its new role in the
international marketplace,
Music & Media acknowledges
this development in a three-

part special.

The Challenge To
Export French Music
Industry leaders talk about:
Aiming For The International
Market, Winning An Inter-
national Release, The Invest-
ment Hurdle, ‘International
Tours & Media Exposure.
Pages 26 - 33.

MUSIC

MEDIA

Europe’s Most
Popular French Acts
Twenty Djs from Madrid to

Helsinki give their views on
French music - its quality,
promotion and potential.

Page 34.

France’s Stars Of
The 90s

The industry gives its tips for
international stardom in the
next decade.

Page 36.
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The Challenge To Export French Music

by Cathy Inglis, Emmanuel Legrand & Barend Toet

After some slack years in the early 80s, French music is
now enjoying unprecedented success - at home and
abroad. This has created hopes and expectations for the
French music industry, but how will it meet the new
challenge of exporting artists? What is the attitude of
the main players in French music? Music & Media talks
extensively with representatives from record
companies - majors and independents,

publishers, concert promoters, trade organisations
and the main national media.

igns of recovery and

growth in French music are
immediately visible - a 5%

rease in national sales in 1988
and explosive growth in the retail
market. Jean-Francois Cecillon,
or’s Marketing Manager:
““Five years ago, national product
of the top

At France’s l'irgesl retailer,
FNAC, Product Manager Claude
“The French

market is doing well after dark

years. This creafes such euphoria |

French music is one of the ke

the recent developments. Olivier
| Montfort, Product Manager at the

v egastore: “‘French artists
have accomplished the same
quality level as their international
wmpetnors in the eyes of the con-
sume;

Cappuozzo adds: “Over the
last few years we have seen new
talent often inspired by ethnic
music. Thanks to Paris’ music
melting pot, French product has
achieved a better position on the
international market too!

“The French market is doing well after
dark years. This creates such euphoria
that retailers like Virgin, HMV and Tow-
er are now interested in investments
here,” Claude Cappuozzo

that retailers like Virgin, HMV
and Tower are now interested in in-
vestments here!”

The vitality of the retail sector
is further illustrated by irgi
Megastore, which ¢!
biggest single retail outlet in the
country only six months after its
opening.

The improved quality of

Henri Belolo - “French mentality
has changed. Thinking interna-
tionally is now everybod

n’

g For The

The international outlook of the
French industry is a new pheno-

mugh on our own market, without
noticing the international aspect
of the business. Only now are

Europe isnow a major concern
for most in the business. Henri
Belolo, an independent producer
from Scorpio who launched the

illage People in the 70s, says the
industry should take advantage of
the move towards a single Euro-
pean markel

“a harmonisation of the various
legislations, in order to bring a
higher level of protection for the
artisls and the pmdugen Belolo
add:

[Bec

For Jean-Francois Cecillon,
whose company Polydor has
developed a lot of new