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Live U2 Broadcast

by Hugh Fielder

London - U2’s New Year’s
Eve concert in Dublin will
be transmitted live by Irish
state broadcaster RTE and
BBC’s Radio 1. Plans are
currently being finalised to
air the programme on other
stations across East and
West Europe.

Stuart  Grundy, BBC
Radio 1 executive producer,
says he has already been in
touch with many European
public stations. None would
confirm a U2 deal but
Grundy claims he has verbal
agreements with several of
them, including broa
ters in West Germany, Scan-
dinavia and Austria.

““U2 are particularly keen
to have the concert beamed
in Eastern Europe and I
have made contact with the
broadcasting authorities in
the USSR, Czechoslov:
East Germany, Ilunurv
Poland, Bulgaria and even
Romania’’

The broadcast is a joint

venture between RTE and
BBC Radio 1, who are
handling all the technical
aspects. The show will be
transmitted by satellite and
other stations will be able to
take the broadcast via the
satellite link or by landline.

The BBC will pay for the
operation and will then
divide the cost among the
participating stations. Eas-
tern European broadcasters
will be offered a special rate.

Pictured here in Los Angeles with

Germonville (left).

France contest to find the pr:
conducted the

Belcanto’s Pop Approach
To Classical Programming

by Chris Fuller

Munich - Radio Belcanto, a
new West German satellite
venture claiming to be
Europe’s first national, all-
classical commercial sta-
tion, is applying formatting
techniques borrowed from
pop radio to its music pro-
gramming.

The station’s director of
publicity, Stephan Becker-
Sonnenschein, says there
has long been a need in West
Germany for a modern ap-
proach to classical radio:
“The style of state broad-
casters such as Norddeut-
scher Rundfunk, Suddeut-

her Rundfunk and Bayern

Classik js too solemn
and heavy for many.

“There is a huge audience
who have neither the time
nor desire to listen to dif-
ficult Mahler or Bruckner

| symphonies and yet want to

isten to classical music,

|
whether at home or at

work?”

Belcanto, w.hlch is aiming
to attract an initial audience
of 550.000 regular listeners,
is part of the Bavarian Gong
group. The station is carried
by the Kopernikus satellite,
on the back of Tele 5's na-
tional TV signal, and laun-
ched onto the national cable

ice Cooper are Jean-Paul

“Est Republican newspaper and Philippe | 1
Sibourg of Radio Scoop. The two men were winners of an Epic |

journalist and radio DJ who |
st interview with Cooper.

(sdvercisement)

network on November 27.

The station has a broad
target audience - “from 20
to 65”. In its programme
schedule, the 06.00-09.00
hours daypart features short
(maximum 12 minute)
pieces from a core of com-
posers including Mozart,
Vivaldi and Johann Sebas-
tian Bach. Becker-Sonnen-
schein: “The tone will be
fresh and lively to help peo-
ple to wake up”

From 09.00 hours, “lon-
ger and more demanding
works” from composers

as Beethoven, Haydn

ky will be in-

troduced, though the max-
imum time for any one piece

played up to 18.00 hours is |

5 A La Carte’
show runs each day from
1200 to 14.00 hours, in
which listeners call in with
music requests. - Specialist
shows, and longer pieces of
music, run during the even-
ing. Throughout the day the
music is interspersed by
news bulletins and cultural
features and discussion.

At present Belcanto’s
track selection is done by
committee, headed by music
director Karsten Schmidt,
from a library of 800 CDs.
The station is assessing au-
dience reaction  during
‘Classics A La Carte’ to
fine-tune its core of com-
posers and, as on a pop sta-
tion, seeks to develop ar-
tist/composer rotation, se-

on of music by com-
puter and p me
form of playlisting.

Outside of West Ger-

any, the station is discu
ing e deals in Au:
\Sx\merldnd and Finland.
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Benny Brown Relishes PPM Challenge

by Chris Fuller
In  Germany, Austria -and

As syndicators such as the UK’s
Unique Broadcasting and PPM
Radiowaves prepare for battle
across the European networks, so
Benny Brown, PPM’s newly-
appointed creative consultant,
relishes the challenge of a market
he still regards as being in its
infancy.

Texan-born Brown, host of
PPM’s most successful show ‘The
Budweiser ~ American  Count-
down’, believes syndication will
become more of a programming
weapon as competition for au-
diences increases: “‘Finally Euro-
pe has got commercial radio, but
broadly speaking it does not have
competitive radio. That’s chang-
ing, and with more stations more
programme controllers are going
to chase syndicated shows?”

On ‘The Budweiser American
Countdown’, the former Luxem-
bourg/American Forces Network
DJ is now heard on 30 indepen-
dent radio (IR) stations across
England, Wales and Scotland.
Next to the Nescafe Network
Chart Show it is the most syn-
dicated radio programme in the
UK, gaining a 17% increase in au-
dience over the past year among
all adults and an 18% increase
among its target audience of 15-34
year- -olds.

Pa

Switzerland, Brown also hosts the
German-language  version  of
ABC Radio’s ‘American Top 40
(AT40), syndicated by the Los
Angeles-based Radio Express,
plus a European chart rundown
for Italy’s Magic network.
Looking to the UK, Brown sees
much syndication potential across
the split frequency and Gold for-
mat stations. “The smart Gold
stations will realise there is far
more to it than buying the world’s
biggest oldies library,” he believes.
Brown will be a central figure in
PPM’s drive to attract sponsors

and the setting up of Europe-wide
promotions.

A supporter of chart radio,
Brown regards the AT40 as state-
of-the-art, often imitated but

Europea

v
‘Benny Brown (right) - a firm believer in syndication

News

never bettered: ““There’s excellent
speech content, along with some
really nice, fresh production
touches!” Brown’s two-hour ver-
sion of the show, adapted from
Shadoe  Stevens’  four-hour
English-language version, is pro-
duced in Frankfurt’s Alligator
studios with Bethan Davies pro-
ducing.

His philosophy as a DJ is sim-
ple: “You have to keep the music
coming. Too many DJs seem to
think they are getting paid by the
word and don’t know when to
shut up. |

““Ilike to think that the listener

is listening by choice. Even if they
do not like every record played,
they will stick with it because they
like the style and they like the for-
mat.’

CGD To Market Atlantic

by David
Milan - CGD will market WEA’s
Atlantic label throughout Italy
from February 1 1990. Managing
director WEA Italy Marco
Bignotti says this follows WEA’s
intention to transfer some inter-
national product for exploitation
by CGD, which was bought out by
WEA International in April this

ar.

Bignotti: “This type of ex-
ploitation is the best way to be
leader with both national and in-
ternational product. The CGD
staff are hungry and agile with a
great will to succeed””

Bignotti says Atlantic will prove
a leading label of the 90s and will
provide CGD with abigger boost
than expected. Bignotti: “We'll
now benefit from the great build-
up of the artist roster over the past
two or three years. Now, we are
not only talking about big and
well established acts. Newcomers
like Skid Row are enjoying
tremendous commercial success.”

CGD is also to market all WEA |
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Stansfield

European affiliate product, ex-
cluding the UK, from February
next year. WEA's classical
catalogue on the Teldec Erato and
US Nonesuch labels will be
transferred to CGD on the same
date.

In a further WEA Interna-
tional development, the group has
established a classical affiliate, en-
titled “Teldec Classics Interna-
tional’ in Hamburg, West Ger-
many. The new label will handle
most classical musical activities
previously covered by the opera-
tions of Teldec Record Service.

The new company will be head-
ed by Hans Hirsch, who is ap-
pointed managing director. WEA
chairman and chief executive
Ramon Lopez commented: ““This
reorganisation will give us greater
specialisation in the development
of our classical activities and
allow Teldec Record Service to
continue the tremendous progress
| they have made with their popular
music activities:

Band Aid 2
Released

A re-recorded version of the Band
Aid charity record Do They Know
I’s Christmas has been released
throughout Europe. The single is
being distributed by PolyGram,
except for the Benelux where it
will be handled by the newly
established PWL.

Retailers are not being asked to
give up their profit margin on the
single. PWLs David Howells: ““It
is unrealistic to ask shops to waive
their fee for what could be a very
big record. However we certainly
will not be turning away any
donations they care to give us!”

The single, on 7" vinyl and
cassette only, includes many
Stock, Aitken & Waterman artists
in the line-up. All proceeds will be
going to the Disasters Emergency
Comnmittee For Ethiopian Famine
Relief at the request of Band Aid
founder Bob Geldof.

A stong move against co-
publishing deals is expected to
come from the French Ministry of
Culture. Performing rights society
SACEM issued regulations last
year preventing its members from
signing co-publishing deals with
radio stations, and it seems the
ministry wants to ban them once
and for all.
*

*  x
La Radio FM has signed an
advertising _ agreement  with
IPFM, subsdiary of Information
Publicity, whose services are cur-
rently shared by RTL's Maxx-
imum FM and Fun i

*
EMI has appointed cubm
Ohayon.(ex-CBS Fox Video) as an
int. dir. to replace Rick Blaskey.
He will be responsible for
developing the company’s reper-
toire in Europe and takes up his
post on January 15.

* *

*

Big musical chairs in French
television: Jean Rouilly, joint dir.
gen. at Antenne 2 with respon-
siblity for production, has left the
channel  while fellow joint-
director Francis Brun-Buisson is
also leaving, to take over the direc-
torship of Lyonnaise Com-
munications. Also at A2, Gilbert
Foucault, former programmer of
the channel’s *Lunettes Noires Et
Nuits Blanches’, is moving to M6.
His position is taken by Catherine
Costa.

* * *
Contrary to last week’s reports,
Sky Radio has not completely
stopped its transmissions to Scan-
dinavia. Ton Lathouwers, Sky’s
operations manager, says trans-
missions on cable have stopped
due to high copyright fees.
However, its programmes are still
being syndicated to Scandinavian
radio stations.

* * *

In our news story about A&M UK
last week, it was stated that Giant
have been dropped from the label.
In fact, Giant are a US signed
band who will be releasing pro-
duct in Europe early next year and
touring in the spring. Giant Steps,
the UK act, are currently still sign-
ed to A&M UK.

* * *

The mismanagement of commer-
cial FM licence awards in Spain by
both local and central government
continues to cause problems.
Valencia's parliament has decided
to annul all 28 licences granted
last summer because of ‘‘ir-
regularities”, and in the Canary
Islands, groups overlooked last
November, when 25 FM licences
were granted, have accused the
local government of awarding the
licences to friends, family and
political allies.
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| and other tv shows partly using vdeos from
| 14 European countres.
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News

CD Success Influences Takeovers

A new report from electronics
business consultancy BIS
Mackintosh concludes that the
rapid growth in CD sales has been
a major factor in the recent spate
of company takeovers in the
music industry. The report con-
cludes further acquisitions are
likely through the early 1990s as
music industry profits remain
healthy.

The report, written by the BIS

Software and Media Information
Service, says record company ac-
quisitions worth over £ 1.90
billion have taken place over the
past three years. During this time
the record industry has been reap-
ing the benefits of a 172% in-
crease in CD sales in the three ma-
jor world markets, Europe, the
US and Japan.

It says CD has offered the op-
portunity to re-release and

repackage much of the existing
catalogue. Record companies
have also maintained good
margins on newly produced CD
material and the resulting rise in
profits has made them attractive
as strategic acquisitions.

BIS Mackintosh, a member of
the BIS Group, provides con-
sultancy services to information
technology and electronics com-
panies. a

VideoMusic

Italy’s 24-hour music channel,
VideoMusic, is to produce pro-
grammes for the USSR’s
GostelRadio. The first, produced
in Italy, will be a 26-minute show
aimed at young people, due for
transmission early next year. The
programme will also be distribu-
ted on the international market.
Music content has to be finalis-
ed but there will be a commitment
to developing and featuring Soviet
rock. A music festival is also be-

Produce For

by David Stansfield
ing organised, and will be

GostelRadio

you want to sell you have to invest.

in

VideoMusic has also reached a
deal with GostelRadio to ex-
change technicians and jour-
nalists. The two parties are due to
meet in Italy in January to ex-
amine the possibilities of forming
a joint company.

VideoMusic executive Sergio
Talenti admits that the financial
investment stakes will be big: “If

Our i will be heavy but
we believe that the Russian market
will be big in the near future!”
Talenti also confirmed Super
Channel, in which VideoMusic’s
parent company Beta TV has ma-
jority shareholding, is to be
broadcast via cable in the USSR.
No date has yet been fixed but a
technical survey will be camcd
out in January 1990. @

Polydor Releases “Authentic” Lambada Album

The controversy surrounding Eu-
rope’s latest dance craze, Lam-
bada, is increasing with Polydor’s
release of its own Lambada Brazil
compilation album.

The LP, which is being marke-
ted as “‘authentic’” Lambada, has
just been released in every Euro-
pean territory except France,
which follows on December 18.

““If 1989 was the year of house,
then 1990 will be the year for-
Brazilian music” says Michael
Golla, senior product manager of
PolyGram International. ‘“Those
who took to the Kaoma copy will
find the genuine article here.
These are established Brazilian ar-
tists singing authentic material’

Golla says Lambada Brazil is
planned as merely “a star-
tingblock which is aimed at
creating an awareness of the
music. When the market is
stimulated we hope to release
albums from two or three of the
featured artists”.

A European tour featuring
three Lambada Brazil’ contri-
butors, Banda Cheiro De Amor,
Luiz Caldas and Margareth
Menezes, is being discussed for
the New Year. Golla: “It’s natural
dance music which transfers

by Chris Fuller
naturally to a big arena’”

A Menezes solo album is
scheduled for pan-European
release in late January. One of her
two tracks on the compilation
album, ‘Tenda Do Amor (Magia)’
has been remixed by UK band
Living In A Box and will be the
first single from the LP, due for
release in late January.

West German public TV
Hessischer Rundfunk (Frankfurt)
has produced an hour-long docu-

mentary on Brazilian music
featuring all of the artists on Lam-
bada BraziP . It will be broadcast
on ARD’s third channel on De-
cember 31. Negotiations are under
way to screen the programme in
Austria, Switzerland, Holland and
Sweden. The programme will be
distributed worldwide by the new
syndication company Big Picture,
set up by PolyGram Music Video
and Granada TV International. )

Super Channel is celebs
Ttalian Communications Group, acquired a majority shareholding in the
company. Pictured partying near the channel’s Amsterdam office are (. to
r.): Greet De Geenheer (networkmgr, Benelux); Marialina Marcucci (direc-
tor); Cees Janneman (Benelux sales) and Jenny Kovacsek (Benelux press

officer).

its first an

rersary since ion, the
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Bradford City

K &

Radio

Aims For Asian Appeal

by Hugh Fielder

Bradford City Radio went on air
last week aiming to attract the ci-
ty’'s large Asian community
together with a young, aware pop
audience.

Under the slogan ‘The Music
Station Of The New Generation’,
the independent station is broad-
casting on 103.2 FM initially for
18 hours a day, increasing to 24
hours in January.

The station’s daytime output
concentrates on commercial,
black and dance music, switching
to Asian and world music in the
evening and early morning.

Programme  controller, and
breakfast show presenter, Russ
Padmore: “We want to appeal to
a whole new generation of liste-
ners who have not listened to
radio before as the existing sta-
tions do not cater for them.

““During the day we play urban
contemporary dance for the 16-30
age group, offering a lot more
than the top 40 that our existing
rivals like Pennine FM, Radio
Aire and even Atlantic 252 offer”

At press time Padmore had not
finalised his first playlist but a
pre-launch broadcast tape fea-
tured Belinda Carlisle, Soul 1I
Soul, Adeva, Phil Collins, Peter
Gabriel and Bob Marley.

At night Bradford Cuy Radm
targets the Asian commy

which numbers 90.000 in Brad-
ford and 250.000 in the station’s
West Yorkshire reach which in-
cludes Leeds, Halifax and Hud-
dersfield.

The Asian programmes are
presented in Gujarati, Urdu and
Punjabi and offer a musical mix
of Asian and world music which
comprises 60% of the station’s
musical output. Bands on the pre-
launch tape include Mohammed
Rafi, Lata, Kishore and Vital
Signs.

Padmore says that small labels
have come running with record
service for the station but the ma-
jors are tending to sit back and
wait to see how the new outlet
develops.

““That is all right with us. They
do not know how good we are yet
and it iS up to us to prove
ourselves. I think some of them
are afraid that we are going to be
too radical for them but that is
not true}” Padmore points out.

The station is owned by Aim-
nat, a group of seven shareholders
who all work for the station. The
company was awarded the fran-
chise by the IBA in June It
already has national advertising
booked by TDK and Nat West but
85% of its pre-booked advertising
is local. (

BBC Radio | Boosts

FM Service

BBC Radio 1, which has already
reported significant audience in-
creases in areas where they have
started broadcasting on FM, will
be switching on four more FM
transmitters, aimed at 15 million
people, on December 19.

In addition, three of BBC
Radio Is existing transmitters will
be going up to full power on the
same day. There will be some fre-

quency changes, notably in Lon-
don, which will switch from 104.8
FM to 98.8 FM.

Station  controller  Johnny
Beerling says that BBC Radio 1
will be broadcasting in FM stereo
to 75% of the population from
the beginning of the 1990s. “This
will put us in the best possible
position as we face up to competi-
tion in the next decadet* a

TOP 10 UK MUSIC VIDEOS

|

! 1. Kylie - The Videos If Kybe Miogue oWy |
2. Jason - The Vidéos Jason Donovan [0
3. Singles Collection Phil Colins (Virgin) |
4. New Jersey BonJori (PMVIChammel )
5. Wet Wet Wet Live Wet Wt Wet (PMVChammel 5)

| 6. Decade (M)
7. Kylie - The Videos Kylie Minogue (PWL) |
8. Maiden England ron Maiden ) |
9. Thoughts Of Home Daniel O'Donnell (Telstar) |
10. The Miracle Video Queen (elar) |
© BPL Compiled by Gallup for BPI, BBC and Music Week. Based on sales. &
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Iron Maiden’s Soundtrack Hit

A video soundtrack - not the
recording studio version - was
responsible for Iron Maiden’s re-
cent top 10 UK hit, Infinite

Dreams. Marketing costs for the
single, and the Maiden England
video, were shared between the
band’s record label, EMI and the
video producers PMI.

one of the few bands you could do
this with because they have such a
fanatical following.

The single has not been releas-
ed in Europe as the video distribu-
tion is staggered over different ter-
ritories. And as Smallwood freely
admits, Iron Maiden are the last
band likely to get airplay.

Iron Maiden score a UK hit with a soundtrack single

The band’s manager Rob
Smallwood says the group had no
intention of releasing a single this
year as they are taking a break
from recording and performing.
“‘But the video soundtrack was so
good they decided to release some
of the tracks for a single, par-
ticularly as the songs are unlikely
to be played live again and would
not turn up on a future live
album!”

EMI senior product manager
Steve Davis: “Iron Maiden are

Smallwood: “The UK is the
only country where Maiden can
score a hit single, and that is no
thanks to radio. After 20 hit
singles, five of them top 10 and
three in the top 5, we have had two
plays beyond those they have been
obliged to give us because of our
chart position.

“It is a blinkered attitude that
limits us but we do not rely on
radio and radio does not rely on
us. We rely on our fans instead:*

Levy Launches
Label With PolyGram

Michael Levy is back in business
with M&G Records just over a
year after selling Magnet to
WEA.

As his former Magnet star
Chris Rea tops the UK album
chart with The Road To Hell,
Levy is outlining details of his new
label.

The new record and publishing
operation is a 50/50 joint venture
with  PolyGram which  will
develop new artists and “actively
seek acquisition of existing record
and publishil es”.

“I am looking for artists who
can sell in a world market;” he
says. ‘I do not want to categorise
music. After all, Chris Rea and
Silver Convention were very dif-
ferent musically but they both
sold in great volume!”

Levy says he has received
several approaches from record
companies after “setting the cur-
rent trend of selling indie labels to
majors”.

““I did not want to start totally
on my own. This is the era of ma-
jor i with satellite

Levy has recruited two of his
Magnet team for M&G, A&R
consultant Steve Kutner and
marketing  consultant  John
Knowles. He is about to sign his
first artists and expects to have
product out in the spring.

organisations. The small satellite
company can offer a personal
touch to an artist, a one-on-one
relationship which allows for
creativity. The big company is
there to provide back-up and deal
with logistics on a world scale.
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