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WE TWO ARE

ONE TOO/Video
WORLDWIDE RELEASE 23rd APRIL 1990

“WE TWO ARE ONE TOO™ has heen specially commissioned hy BMG Video
1o celehrate the unique visual imagery of the most successful duo in pop

history.

Far more than a collection of promos, this remarkable film gives the
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Nij’s Annual
Profits Up 47%

by Jacqueline Eacott

NRJ, France's leading FM
network, has registered a
profit of Ffr 84 million
(app. US$ 14.6 million) for
the year ending September
30, a 47% rise on last year.

The figures, announced
at the first major meeting of
shareholders since NRJ’s
December flotation on the
Paris stock exchange, coin-
cides with news that the sta-
tion’s share price topped Ffr
355, up 10% on the initial
quotation price of Ffr 320
per share.

Turnover increased by
18% to Ffr 270 million and
the network predicts trading
of up to Ffr 320 million by
the end of this year. NRJ's
advertising receipts reached
Ffr 236 million in 1989, up
19%, with 559 clients,
representing a 29% increase.

However, as NRJ presi-
dent Jean-Paul Baudecroux
explains: “FM radio has
had a higher audience share

but this is not yet reflected
in advertising revenue. This
suggests that there is still a
lot of potential for us in the
market!”

NRJ, which has a net-
work of 141 stations, is
about to launch a promo-
tions campaign in May. It
will support the station’s

continues on page 8

| BUDWEISER, TDK SPONSORSHIP

‘Stones Swing Thru ‘Jungle’

The Rolling Stones have
landed Europe’s biggest
sponsorship deal with the
world’s largest brewer. Bud-
weiser will back the band’s
22<ity “Urban Jungle”
tour, which starts in Rotter-
dam in May and runs to
August.

by Hugh Fielder
Budweiser, which presen-
ted the Stones’ “Steel
Wheels” US tour last
autumn, is the primary
sponsor for the European
dates, while Japanese blank
tape manufacturer TDK is
the secondary sponsor.
CBS Records will pro-

IM&MC Takes
European Perspective

Rapid changes in the Euro-
pean media landscape will
come under the spotlight at
the fifth International
Music & Media Conference
(IM&MC) which takes place
in Amsterdam at the end of
May. In particular, the con-
ference  will focus on
Europe’s expanding, and in-
creasingly competitive,
radio industry.

As well the implications
of formatting, sponsorship
and radio’s relationship
with the music industry,
IM&MC will also examine
the problems and possibili-
ties of developments in Eas-
tern Europe. Panel topics in-

clude A Sound Approach
To Marketing Radio”, “A
World Full of Eastern Pro-
mise” and ‘‘Radio 2001, A
Digital Odyssey?”

IM&MC Showcases, fo-
cusing on Europe’s most
promising artists, .will take
place at Amsterdam night-
clubs. Scandinavian acts, in-
cluding The Creeps, Leila K
and Dance With A Stranger
will be performing, as well
as French, Dutch and Ger-
man artists. A selection of
new international acts has
also been lined up, including
the first mainland European
performance from World
Party.

mote the band’s current
album and back catalogue
in conjunction with the
itinerary.

No details of the cost of
the sponsorship deal have
been disclosed although it is
believed to be in excess of £4
million. Budweiser signed
the deal just days before the
Stones announced the tour
dates. Coca-Cola had pre-
viously been negotiating a
deal with the band but pull-
ed out.

Budweiser will promote
the. tour through TV, radio
and newspaper advertising.
A spokesperson says the
company is currently check-
ing how to make the best of
its sponsorship in each

continues on page 8
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An estimated 300.000 people packed Valencia’s Puseo de la Alameda boulevard o see the Los 40
Principales-sponsored EI Gran Musical concert on March 19. La Frontera, lead by Javier Andreu (pic-
tured above), Texus, Big Fun and Gun were among those that entertained the crowd. Los 40’ parent
company, SER, has just announced record profits. For details see page 8.
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than the peripherals [AM
regionals) since May 1989,
40% compared with 37%,

“WE TOO ARE ONE” alhum a vivid new dimension.
Live aud acoustic performances.
interviews
Behiud-the-scenes in Brazil, Australia and the U.S.A.
Promos: Revival
Don't Ask Me Why
The King and Queen of America
« Angel
« (My My) Baby’s Gouna Cry
*Both these promos can be seen for the fistfime on the vidso. A STOCK AITKEN AND WATERMAN PRODUCTION

Total Ruuniug Time: Approx 60 minutes CATALOGUENo: 790 349 %

Au 0il Factory Production

Directed hy Sophie Muller
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In just one year BMG Video has become a major new force in music video. Our commitment to the innovative
marketing of high quality video product is second to none. Join us and share a future that means business.




‘The most aired music video clips throughout
urope in the week prior to publication.

VIDEO FAVOURITE

Sinead O'Connor
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Tears For Fears.
Adrice For The Young Ac Hert- v
s

nap
“The Power - Hotor Brodes
Michael Bolton

How Al Spposed To L Wihou: You-rpapns
Black Box

1 Don't Know Anybody Ese -fopa
Guru Josh

nini 1990’ g ey
Depeche Mode

Enjoy The Sence e
Midnight Oil

Ble Sy Mine N et

John Lee Hooker

The Heaer - ropuns

Beats International

Dub Be Good To Me- edun
Paula Abdul

Opposites ACTrct- O Prducions
Erasure

Bl Saaah - Hessiy

Phil Collins

1 Wih It Woud Ran Down -
Sydney Youngblood

14 Rather Go Bind - ecais

WELL AIRED
Gary Moor

Oh Prety Worman- L fins
Billy
1Go To Extremes ot Ut
Eiton Joh
Sacrice - Lmegc
The Creeps
okl Like - Hearo Fim
The Rolling Stones
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Kid Creole & The Coconuts
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Technotronic
‘This Beat s Technotronic - Rene €
The Cure

| Picwres Of You - vt

Strike Paralyses Radio France

Paris - Public radio broadcaster
Radio France has been hit by one
of the biggest strikes in the com-
pany’s story. The uniol
representing some 2.600 \\orkcri
are requesting monthly pay
of Ffr 500 (app. USS 88) to be
backdated from January 1989.
At pre ums, as the strike
entered its sixth day, output was
being severely affected. Radio
France’s five networks, France-
Inter (general programming),
France Culture, France Musique
(classical music), France Info (all

| news format), Radio Bleue (for

senior citizens) and a wide net-
work of local stations were all
broadcasting the same classical
music programme. News pro-
grammes were cancelled, and
there were no news bulletins, as re-
quired under the 1986 media law.

urnalists, and the top
executives, are worried the strike
may do permanent damage to the
stations and give an additional
boost to the privates. France-
Inter, suffering from declining
ratings, has just revamped its pro-

| gramming in a bid to attract a

younger audien:e.

Company  president  Jean
Maheu told a national daily
newspaper the was neither
good for the station’s audience or
its image. “We are competing
with all the other radio stations
and we cannot be sure that our
listeners will come back to us once
this is over,” he said.

JANET JACKSON

EspApADE
o

by Emmanuel Legrand
At press time, negotiations bet-
ween the two sides were continu-
ing but there was no sign of any
breakthrough. ~ The  unions,

representing technical, clerical

and newsroom staff were said to

be adopting a “wait and see” at-
| titude.

Italy Turns The Screw
On Berlusconi

Italian media magnate Sylvio
Berlusconi could be forced to

pose of one or more of his
three television networks, or his
newspaper interests, following the

Berlusconi

Italian  Senate’s decision to
regulate cross ownership of media
outlets.

The legislation, which has not
yet been passed by the lower
house, was pushed through the
senate after Berlusconi gained
control late last year of Mon-

dadori, Italy’s largest publishing
group. It now seems likely that
Berlusconi will seck an agreement
with Carlo de Benedetti, his rival
shareholder in Mondadori, which
would give de Benedetti control of
La Repubblica, Italy’s top-selling
newspaper.

The Senate’s decision forbids
dual  ownership of daily
newspapers and television stations
which means Berlusconi would
also have to dispose of the Milan
daily Il Giornale or at least one of
his TV stations.

The legislation may be adopted
before even getting to the lower
house because the Constitutional
Court has to make a ruling on
media ow! nen}up befnre next
month. It is, therefore,
that the government will
decree law.

Meanwhile Berlusconi saj
amendment forbidding adves
ing during films, operas and
theatrical performances would
cost him US$ 300 million annual-
ly in lost revenue, while putting
many small stations out of
business. O

Mega Moves On

TV Promotion

by John Carr

Athens - Commercial TV station |

Mega Channel is transmitting
music videos free of charge for
record companies whose artists
make the Greek top 10.

The move is expected to in-
crease competition among the
companies that have been squeez-
ed by continuous rises in TV pro-
motion  rat Though Mega
Channel says its aim is to raise the
public’s exposure to top-selling
records, media observers believe it
is an attempt to hit the popular

fternoon music video shows run
by Mega Channel’s main rival
Antenna TV.

Both channels have cashed in
successfully on the example set by

the free satellite transmission of

ATV in Athens, which has had
incidental benefits to the recor-
ding and distribution business.

y are now planning new
early-summer formats to coincide
with the end of the school year
when youth purchasing power
usually peaks before the summer
holiday period.
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