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M&M’s Airplay Guide:
Improved And Expanded

Europe’s most comprehen-
sive guide to radio airplay,
the Music & Media station
reports, are improved and

expanded with effect from \

this issue.

The section now offers a
more detailed overview of
what radio is playing, as
reported to Music & Media,
and highlights the tips and
trends picked by well-known
Dls.

The primary part of the
airplay guide lists those
records added to playlists
each week and highlights
those titles selected for
heavy rotation. At present,
more than 100 stations from
16 countries report their
music information to Music

& Media.

Also included is a run-
down of influential music
TV programmes and a
listing of the most aired
videoclips across Europe.

Tips & Trends, a new
feature, offers a more per-
sonal touch by showcasing
the preferences of popular
European presenters. Every
week these jocks tip three of
their favourite new singles
and two new album releases.
Their choices have all
received airplay in the week
prior to publication. Every
week one of the DJs com-
ments on his er her selec
tion.

Station Reports pages 34-38.

Euro Initiative Against
US Visa Restrictions

by Chris Fuller

An initiative calling for the | sekom,
government-backed Dutch

reversal of a recent tighten-
ing in US visa regulations
for artists is to be taken up
at the European parliament.
According to Jaap van Beu-

director of the

Rock Music Foundation,

the new rules will make it
tougher for European artists

MAXXIMUM SALE - COMPETITORS RESPOND

CLT’s proposed sale of 15%
of French FM station Maxx-
imum to US company Em-
mis Broadcasting has been
attacked as “‘outrageous’
by  NRJs  Jean-Paul
Baudecroux. “That a Lux-
embourg company should
offer an American concern

a share of French radio

broadcastmg is 51mply scan- |

Emmis Pays USS 2M

Emmis president Steve
Crane has confirmed that
the US broadcaster’s pur-
chase of a 15% share in
French network Maxximum
FM is costing his company
upwards of US$ 2 million.

Crane: “‘It is misleading
to say that a figure of two
million is all it is going to
cost. We don’t expect Maxx-
imum, and its accompany-
ing network, to become pro-
fitable for two years. There
are capital requirements to
assist with the network’s
developments and we will
contribute to those. The
final costs are indefinite and
we are prepared to accept
that liability’’

Maxximum’s parent com-
pany, the

Luxembourg- |

by Jacqueline Eacott

dalous)’ says the president |

of France’s leading FM
station.

“I feel very bitter about
this. It is not a question of
an American company be-

ing involved, it is the princi- |

ple that a Luxembourg com-
pany should be able to do
this when French radios can
not even broadcast freely

based CLT, is planning to
work closely with Emmis on
a variety of other European
projects. ““There is nothing
legally binding between us
and any other CLT options,’
says Crane. “But we have
been dealing with CLT for
more than a year and we will
be making them aware of
any up-and-coming in-
teresting projects’’

Crane denies that a clause
in the Maxximum deal
prevents his company from
investing  elsewhere in
Europe. ““The only restric-
tions imposed upon us are
with other French FM

broadcasters. There are no |

limitations on  Emmis
elsewhere in Europe]’ says
Crane.

It has been a good few weeks for sales awards at BMG Ariola
Belgium. From [-r: RCA label manager Ronny Daschot; Helmut
Lotti with a gold award for his single ‘Bij Jou Alleen’; Johan
Verminnen with a platinum award for LP ‘Mooie Dagen’; Bart
Kaell with a gold single for "De Marie Louise’; and MD BMG
continues on page 5 | Ariola Jan Theys.

rptﬁor
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‘Baudecroux Slams Deal

over Luxembourg territory.
It is extremely ironic,
especially considering how
difficult it is for French
radios to be granted fran-
chises abroad?’

Baudecroux  mentions,
however, that NRJ is ready
to take on an American con-
sultant if the right one
comes along: “We are
beginning the ’auditions’
now!”’

Reaction to the Em-
mis/Maxximum deal from
other key French FM players
has been less extreme.
Under the agreement
(M&M April 14), which has
yet to be cleared by French
radio authority the CSA,
Emmis will buy a 15% share
in the CLT-owned dance for-
mat station, with an optio-

continues on page 5
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The annual meeting of French in-
dustry body SNEP this week
(April 19) will elect a new board
and president. Virgin’s Patrick
Zelnik, who was elected last
September to stand for Guy Deluz
when he temporarily left the in-
dustry, is not thought to be in-
terested in the post this time
round.

* * *
Crown Communications is setting
up a French sales house as part of
its plans to become the first pan-
European radio sales operation.
The Paris office, with Crown’s
station RFM on the books, is
hoping for rapid expansion in the
Benelux, Spain and West Ger-
many. Adverts for the plum top
job are now appearing across the
Continent.

* * *

The UK’s Network Chart, broad-
cast by 49 IR stations around the
country, is challenging BBC
Radio 1's market share. Latest
figures give the Network Chart a
35.4% share of the audience while
Radio I’s Chart Show, broadcast
simultaneously on Sunday even-
ing, has 37.6%. The previous
figures had the Network Chart
trailing by 11%. The show’s for-
mat was “‘tweaked” last autumn
by Richard Park, Capital Radio’s
programme controller. ‘‘We had
an all-round freshening up of
ideas which included a new pro-
ducer, Trevor White, and a new
jingles package from Killer Music
in Los Angeles.’

* * *
Luxembourg-based satellite chan-
nel RTL-Veronique says it is now
Holland’s most popular weekday
TV station with 28.8% of the
cable audience, 5% ahead of
Nederland 2 and 9% ahead of
Nederland 1. At the beginning of
the year Veronique had 14% of
the cable market. Meanwhile, the
channel has dropped its soft porn
show ‘Club Verotique’.

* * *

Barry Connolly, former station
manager of Dublin’s “classic
hits’’ local radio station, 98FM, is
to sue the station for wrongful
dismissal.

* * *
French pay TV station Canal Plus
has made a formal bid for
Belgian-based film channel com-
pany Filmnet. Canal Plus, with
interests in Belgium, Spain and
West Germany, has just announc-
ed a 22.9% increase in net profits.
Filmnet, widely thought to be los-
ing money, has around 400.000
subscribers via the Astra satellite.

edited by Machgiel Bakker

Dutch Boost For CD Single,
Sales Up 314%

Dutch CD single shipments to
retail (all formats) jumped from
700.000 in 1988 to 2.9 million in
1989, an increase of 314%, accor-
ding to figures just released by in-
dustry body NVPL. CD album
shipments also continued to in-
crease, going up 37% to 23.1
million units. Together, CD
shipments in Holland now ac-
count for 84% of the Dutch
market value.

With a CD hardware penetra-
tion of around 36%, up from
24% in 1988, Holland is now one
of the most CD dominated
markets in the world, along with
Japan and Switzerland. Accor-
ding to latest figures from the
Japanese Phonograph Associa-
tion (JPRA), 95% of Japan’s
soundcarrier production is on
CD, and the country has a hard-
ware penetration of 30%. Latest
Swiss figures are expected shortly.

NVPI market researcher Lou-
rens Lock says much of the CD
singles’ success is due to its
popularity with teenagers. Hol-
land has never had cassingles, or a
strong cassette market. Around
42% of households with teen-
agers aged 13-17 have at least one

To contact
Music & Media
Tel:31 20 669 1961
Fax: 31 20 669 1951

(advertisement)

\

dierks studios

professional
audio + video mobiles

see you at the IMMC
at the Paradiso

dierks studios
tel. (49) 22 38-2004/3333
fax. 27 34

CD player. Sales of CD singles are
now worth Dfl 41 million (app.
US$ 21.4 million), 63% of the
total singles market.

Dutch LP shipments slumped
to half their 1988 level, from 8.4
million to 4.3 million. Cassette
shipments also dropped, down
33.3 % to 3.2 million. In total, the
value of the Dutch market rose by
12% to Df1 905 million, with vinyl
albums accounting for just 8.5%.
Sales of vinyl singles (7°’ and 12"")
dropped from 8.3 million units to
4.2 million.

Local repertoire sales continued
to decline, dropping from 14% to
12%, despite the many marketing
initiatives of the past few years. In
1980, national product amounted
for 26% of the market. Sales of
international product last year
rose 2%, to 62%. Classical sales
remained steady at 11%.

NVPI director Rob Edwards at-
tributes the CD dominance to
three factors: ‘“Firstly the CD was
invented by a Dutch company,
Philips, so there was a lot of ad-
vance publicity surrounding it,
and people were very aware of the
product from the beginning.
Secondly, the Dutch are histori-
cally very receptive to novelties
and new ideas, and thirdly, they
have a wide musical taste, so they
buy CDs covering a very broad
range of repertoire!’

However, NVPI does not
believe the CD will wipe out vinyl
in the Dutch market. ““It will slow
down,’ says Lock. “Some people
really believe in vinyl, and even if
we are further advanced in the CD
market than our neighbouring
countries, people will always be
able to get hold of vinyl albums
on import.’ O

Dutch Soundcarrier Figures 1989 ;

{

‘ Format 1989 1988 ‘ % change
Singles 7.1 9.0 - 21,1
LPs 43 8.4 - 45 9%,
Cassettes 3.2 4.8 - 33.3%
CDs 23.5 17.1 +37.470

& Figures in millions - excluding sales returns

L —

BMG International president and
CEO Rudi Gassner criticised the
music industry for adopting a
strategy ‘‘in which the trading of
assets is more important than the
creation of assets”” during the re-
cent BMG marketing conference
in Monte Carlo.

Stressing the importance of
A&R, Gassner said BMG aimed
to develop new talent on a

Gassnher Stresses
A&R Importance

| worldwide basis and that “‘the
concentration on creating stars
will always be the dominant factor
in BMG’s long-term philosophy”’.

The four-day conference was
attended by 120 delegates
representing 30 countries. Kenny
G, the Jeff Healey Band, Brian
Kennedy, Plan B, Leo Kottke and
Michael Penn were among those
who gave live performances. [

In the latest of a series of expan-
sionist moves, BMG Music
Publishing has signed a deal with
one of Japan’s largest music
publishers, JCM. The joint ven-
ture, to sign and develop Japanese
talent, will involve about 20 pro-
jects in the first two years of
operation.

BMG Music Publishing presi-
dent Nick Firth says the co-
venture, in a market where 80% of
| the music is of local origin,

AmericanRadinHietory Com

BMG Signs Japanese Joint Venture

“represents a unique growth op-
portunity”’. JCM will continue to
operate independently outside the
deal.

During the past year BMG has
acquired, among others, Bel-
gium’s World Music, France’s
Rideau Rouge and Peter Maffay’s
Red Rooster catalogue. The com-
pany now operates wholly-owned
music publishing companies in 18
countries. (]
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Atlanta Delegates Told Of Threat To Radio

European radio’s share of adver-
tising is under increasing threat
from the growth of satellite and
cable TV, the National Associa-
tion Of Broadcasters (NAB) con-
vention in Atlanta was told.
Robert Dodds, MD of London-
based Broadcast Innovations,
which specialises in broadcast
sponsorship, said the changing
media landscape had already
diminished radio’s ad share in
France, Spain and Italy. The trend
would continue across the UK
and West Germany and radio
must become more sophisticated
in its marketing and targetting to
survive,

Dodds referred to Saatchi &
Saatchi research which forecast
Europe’s total advertising spend
would grow by 25% between 1990

by Chris Fuller

and 1992. This was a faster rate
than anywhere else in the world
and compared to a 14% growth
prediction for North America.

Dodds: ““There seems little
doubt that increased TV spend
will be the driving force in growth
behind total ad revenue and that

TV will therefore by definition-

take a higher share of the total
market. Indeed, by 1992 TV is
forecast to account for almost
30% of European ad spend, dou-
ble the figure for 1982’
Advertising prices would in-
evitably rise as audiences frag-
mented and the demand for new
media across Europe continued to
grow. Dodds: ‘“The new European
media market will demand more
of broadcasters, more of adver-
tisers, more of researchers and

more of agencies.’

The growth in European media
had also changed the relationship
between advertisers and broad-
casters, said Dodds. In the past
advertisers had simply bought air-
time from radio and TV, but now
they ran specific promotions
related to commercials and had
become involved in sponsorship
and the creation of programming.

Dodds: “I think there’s a huge
opportunity for advertisers to use
a range of potential weapons of
communication to talk to people.
Consumers don’t differentiate a
brand from a 30-second commer-
cial, a promotion running in-store
and an event sponsored by that
brand”’

Baudecroux Slams Deal

continued from page |

nal 5% to follow.

Martin Brisac, responsible for
development at Europe 1, com-
ments: ‘“‘American involvement is
not necessarily a bad thing. In
fact it could be a very good thing,
if it works well within the right
structure. And as the participa-
tion is limited by law to a max-
imum of 20% there is no reason
to fear it.

““We have been considering the
idea of an American participation
for a long time but we are not
close to signing any contracts. We
are in a stronger position than
Maxximum so we can afford to

wait. There is no point in having
any US participation unless it is
profitable on a daily working
basis as well as from a financial
point of view. We will be looking
for this kind of synthesis.’ FM
stations Europe 2 (directed by
Brisac) and Skyrock already share

the services of the same American |

consultancy, Jeff Pollack Com-
munications.

Skyrock’s MD Pierre Bellanger
was at the recent National
Association of  Broadcasters
(NAB) convention in Atlanta
where there was much talk of US
investments in French radio.
“French FM stations can certain-
ly learn a lot from American
radio)” Bellanger comments.
““The market over there is natural-

ly far more developed”’

Bellanger considers US involve-
ment represents ‘‘a positive aspect
because it proves that French FM
now has its place on a worldwide
scale”. But, currently, there are no
plans for Skyrock to open its
capital to new shareholders.

And Bruno lLecluse, network
president of Kiss FM/Metro-
polys, believes more US com-
panies will follow Emmis into
France: ““The law limiting foreign
ownership to 20% is sound and
should prevent undue interference
or influence. Americans have a lot
to offer in terms of radio expertise
but they should realise that the
way people listen to the radio here,
and the general way of life, is very
different’’ U

Euro Initiative

continued from page |

to tour in the US and are way out
of step with EC rules applying to
US artists visiting Europe.

Van Beusekom and Bernard
Batzen of the Paris-based ma-
nagement company Programe,
have been lobbying EC ministers
to fight the new legislation and
recently received support from
Jack Lang, French minister for
culture. Lang has requested the
topic be discussed during the next
Counsel of European Ministers of
Culture meeting in Brussels later
this month.

The Immigration and Naturali-
zation Service (INS) regulations,
introduced in February, require
entertainers to prove they are
commercially successful in the US
to obtain the desirable HI visa,

MUSIC & MEDIA - April 21, 1990

which constitutes a temporary
work permit. A charted record or
Grammy award is typical of the
proof required. This contrasts
markedly with previous re-
quirements, under which per-
formers had to prove they were
well-known to get the H1 visa.

Jaap van Beusekom says that
the previous HI rules were dif-
ficult enough, but the amend-
ments “‘will make it almost im-
possible to get in and will harm
the careers of numerous Euro-
pean artists. American borders
will be closed to a wide range of
musicians, dancers, actors, opera
singers and other cultural
groups.’

He adds that the inequality in
work permit policies between the
US and Europe remains ‘‘ab-
solutely reprehensible. The US

procedure is completely in con-
trast with the European practice
in general, and the Dutch in par-
ticular, for American artists ap-
plying for a work permit.

Jack Lang, supporting van
Beusekom, comments: ‘It is now
easier for artists to perform in
Moscow than New York or
Washington. These measures are
not acceptable. I hope the US
authorities will soon adapt their
visa regulations so that the free
circulation of artists can be effec-
tively guaranteed. In France, the
liberty of circulation is total and
we just ask for reciprocity.’

But Lang said he would not
support retaliatory measures: ‘I
will always defend the freedom of
circulation of artists so don’t ex-
pect me to prevent foreign artists
to come to France!’ O
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Media: Jovanutti 15 joining MTV
BEurope asa ¥J % Granada TV in
the UK has appointed Dighton

Spooner exgcutive producer of TV
Miovies % Fiet Erkelens haz been
put irpchanze of music programm-
ing at Holland's NOS TV, taking
over from Stefan Felssenthal who
hasg joined West Germany ZDF &
Trvdusery: Martin Unger has left
EMI Electrola 1o become ASR
director at Jupiter Records in West
CGermany % Keith Stofom  has
been firomaoted Lo director of sales

Staton

for EMI Records UK, reporting io
MD Rupert Perry % Will Evans is
the new MD at PMY Interna-
tional, replacing Geoff Kempin

Evans

who left at the beginning of the
vear % Adrian Workman has
been promoted from director to
VP BMG Video International %
Richard Griffiths president of
¥irgin Music Inc, has been ap-
pointed senior VP West Coast,
CHS Records & Helmut Fest suc-
ceeds Wilfried Jung as West Ger-
many MD EMI Electrola + Wim
Punie replaces Reinhard Stehn as
head of busingss affairs at
PolvGram in West Germany #
Ceorg Karlsketier becomes head
of promotions at Pila Music #
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Chrysalis Releases D] Compilation

Chrysalis is releasing a compila-
tion album based on BBC Radio 1
DJ Mark Goodier’s hit list this
month.

Called The Hit List, the LP
features 12 tracks that have been
highlighted on Goodier’s ‘Tea-
time Show’ over the past year in-
cluding Wet Wet Wet, The Alarm,
The Bible, The Lightning Seeds,

And Why Not, Waterfront, The

by Hugh Fielder

the opportunity of turning
Mark’s hit list into an album;’
says commercial director John
Cokell. ““Most of the track-listing
was already complete and al-
though a couple of record com-
panies turned us down we’ve got
an exceptionally strong line-up
that reflects Mark Goodier’s
taste!’

The Alarm - featured on Mark Goodier’s Hit List

House Of Love, The Beautiful
South, One 2 Many, Then Jerico,
Love And Money and Texas.

The idea came from presenter
Peter Powell who now manages

notes and the album cover
features the Radio 1 logo pro-
minently, although Cokell refuses
to say whether Chrysalis has
made any financial deal with the

Goodier. ““He presented us with | station over the LP.

Thorn-EMI Aims
For Filmtrax

Thorn-EMI is negotiating to buy
Filmtrax following the publisher’s
failure to agree a deal with CBS.
Filmtrax, one of the world’s
leading music publishers, has
140.000 titles which yielded over
£ 5 million in rights income last
year. The company is believed to
be worth around £ 100 million.
Thorn-EMI bought SBK Pu-
blishing last year and is currently
trying to clinch a majority stake in

Hungary’s biggest music group,
Hungaraton. But it recently failed
in its attempt to buy Geffen
Records in order to boost its
market share in the US.

To finance its music acquisi-
tions Thorn-EMI is selling its US
defence equipment business and
its stake in Thames Television. [t is
also planning to sell Fona, the
Danish electrical goods chain, [J

TOP 10 UK MUSIC VIDEOS |

I. Only Yesterday The Carpenters (ABM)
2. Singles Collection Phil Collins (Virgin)
3. Labour Of Love I U840 (Virgin)
4. Total Recall Roxy Music (Virgin)
S. Songs From My Sketch Book Val Doonican {Parkfield)
| 6. TV Show Favourites Daniel O'Donnell (Ritz)
| 7. We Will Rock You Queen {Music Club) |
8. 25X 5. The Continuing Adventures  Rolling Stones (CMV)
9. In The Park Live Wet Wet Wet (PMVI/Channel 5) |
10. Vivaldi Four Seasons Nigel Kennedy/ECO (PMI)

© BPI. Compiled by Gallup for BPI, BBC and Music Week. Based on sales. !

AmericanRadioHistary Com

The album is released on the
Dover label which has already
achieved major success with the
Smash Hits Party compilations
and two ‘‘branded”’ compilations
in conjunction with Cadburys.

Meanwhile, EMI has revived

nostalgia for 60s pirate radio with |

its Remember The Pirates com-
pilation that features 16 tracks
““playlisted”” by off-shore pirate
stations like Radio London,
Caroline, Atlanta and 390, each
interspersed with an original
jingle,

The songs - which include The
Mood Mosaic’'s A Touch Of
Velvet, A Sting Of Brass, Jan And
Dean’s Dead Man’s Curve, Keith
West’s Excerpt From A Teenage
Opera, David McWilliam’s The
Days Of Pearly Spencer, Jay And
The Americans’ Livin’ Above
Your Head and Cher’s Bang Bang
- are all drawn from EMI’s
archive,

Compiler Tim Chacksfield:
““We are testing the non-territorial
waters and if it’s a success we'll
look at the possibility of licensing
product from other labels!’ ]

Choice
Wants More
Power

South London’s new black music
station, Choice FM, claims that
its poor signal is putting it at the
mercy of pirate stations.

The station is sharing the same

| transmitter site as other London-

wide commercial stations Capital,
Crown FM and Jazz FM. But
because it has a smaller planned
coverage area as an ‘incremental’
(local) station, it is broadcasting
on lower power.

MD Patrick Berry says this
weakness will encourage pirate
stations, most of which broadcast
black dance music as well, to con-
tinue broadcasting on whatever
power they want. He wants the
Department of Trade & Industry
to allow the IBA (who own and
operate the transmitter) to in-
crease the power.

But Choice FM can not com-
plain about its dial position. At
96.9FM it is between the top-rated
Capital FM and BBC Radio 1. [J

Dutch Brewer Sponsors
Free Summer Concerts

Dutch-based brewer Heineken is
expanding its rock sponsorship
programme by staging a series of
free concerts in a specially built
1.500-capacity tent in five UK
cities this summer.

The beer manufacturer, which
has just completed a year-long
Music On The Move sponsorship
of live music in 300 pubs around
the country, will be promoting the
Heineken Music Big Top at Not-
tingham, Norwich, Swansea,
Bristol, and Bradford in conjunc-
tion with the local authorities.

The council will provide the si-
te, power and facilities while Hei-
neken will market the event and
provide the tent and the acts. Ad-
mission to the shows will be free.

“We wanted to continue sup-
porting live music directly rather
than simply locking into a big
name tour,” explains brands mar-
keting director for Whitbread (UK
Heineken licensee) Stephen Phil-
pott. ““Heineken has always pro-
moted itself in an entertaining way
and the Big Top gives us the op-

to the cities, straight to the people)’

The first event is at the Not-
tingham Festival from May 25-28
and the opening night, featuring
Tom Robinson’s reformed TRB,
Ruby Blue and Alias Ron Kavana
will be broadcast live by Trent
FM. Gil Scott-Heron headlines
the second night with Microgroo-
ve and World Music Day on the
May 27 will include Hungarian
dance band Vasmalon as well as
Bhangra chart-toppers Geet. Cen-
tral Television will be covering
part of the fourth day - with the
Big Town Playboys, Desmond
Dekker and Geno Washington -
live as part of its Telethon.

Nottingham Festival director
Steven Halls: “This is one of the
most imaginative sponsorship
deals in my experience. In a
festival known for its innovation,
the Heineken Music Big Top
stands out with a terrific line-up
in a superb setting’’

Manchester is believed to be the
only town which rejected the
chance to co-operate with Hei-

portunity to take Heineken out in- | neken’s venture.
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 STILL GOT THE BLUES _

ETTE ANC COMPACT DISC

e

EUROPEAN TOUR DATES
DATE CITy YENUE
APRIL 30 COPENHAGEN SAGA
MAY 1 GITHZNBURG  CONCERT HOUSE
2 STXCKHOLM  CONCE3T HOUSE
6 CARDIFF ST. DAGID'S
7 ASTONVILLA  LEISURE C=N"FE
8 WANCHESTER  APOLLD
10 BAMMERSMIH CDEON
11 HAMMERSMITH CDEON
14 UTRECHT MUSICCENTRE
15 FRANKFURT  JAHRURDERTHALLE
16 MUNICH DEUTSCHES MUSEUM
18 STUTTGART  LIEDEFHALLE
19 DORTMUND  (VESTFALENHALLE 2
20 HANMOVER  CAPITIL
22 OSMABRUCK  STADHALLE
23 NUASBERG ~  [AEISTERSINGERHALLE
24 MAMNHEIM  FOZARTSHALLE
26 ZURICH KONGIESSHA_L
28 EERUN “EMPDDEOM
28 HAVBURG CCH
3C COLIGNE SPORHALLE
JUNE1 PARIS OLYMPIA
ON "0JF WITH GARY MCCRE
LAZRY VcCRAY
FROM MAY 6
NEW LP *aMEB TION

RELEASE DATE 9.4.20.

NEW SING_E 'COUNT GN MEFCR _OVE
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Media Authority Fails
To Find Rival For RSH

by Volker Schnurrbusch

There will be no second private
radio licence issued in Schleswig-
Holstein in 1990, following disa-
greements within the state media
authority, the ULR. The ULR has
met eight times so far to try to
make a decision.

A licence can not now be issued
before the autumn, which will
delay the start of broadcasting un-
til mid-1991. Applications for the
second station, which will com-
pete with Radio Schleswig-Hol-
stein (RSH), were received a year
ago.

Two groupshave applied for the

licence. One, Radio Eins, is 50%
owned by various community
groups, the Bauer and Bertels-
mann publishing groups with
10% each and Ulrich Schamoni
with 25%. Schamoni is the man
behind Berlin’s leading private
station Radio 100.6, whose top 40
format will be used by Radio
Eins.

The other competitor is the
Radio Gala group, backed by the
state’s major newspaper publi-
shers. The group is already the
major shareholder in RSH. [J

i o b L -
Jennyfer Rush is pictured with a gold disc award for 500.000 sales of her

‘Wings Of Desire’ album. Pictured on Rush’s right is CBS Germany MD
Jochen Leuschner; also appearing are members of the CBS team.

Broadcasters’ Lobby Group
Opens Dresden Office

Cable and satellite broadcasters’
lobby group (BKS) is opening an
office in Dresden, together with
the East German ministry of post
and telecommunications. The
group aims to improve the radio
and TV reception of West Ger-
man channels.

The area around Dresden has
been nicknamed ‘‘Valley of the
Unaware’” because of technical
problems which make reception
difficult. BKS chairman Juergen

Doetz says the situation can only
be improved by using modern
satellite receiving equipment and
integrating programming on regi-
onal cable networks.

The group will use the Dresden
office to present technical alter-
natives and advice on installing
satellite receiving systems as well
as giving out information about
what West German programming
is available. It plans to open other
East German offices shortly. [

RHH Listeners Choose Top 801 Tracks

Private station Radio Hamburg
(RHH) is running another Top
800 listeners’ poll, following the
success of the programme last
vear. But this year the station is
asking its audience to vote on 801
top titles.

Listeners were asked to send in
their votes, which were published
in leading regional newspapers.
After that they could enter a com-
petition to predict the top 3 of the

801 tracks. The winner gets a wee-
kend trip to London.

All but the top 10 were publish-
ed before the show, a marathon
non-stop broadcast over the
Easter weekend. From 07.00 on
Saturday morning to 22.00 on
Monday, Marzel Becker and
Stephan Heller spent 63 hours at
the microphone presenting the
countdown

M A N Y

HR Starts Dancing

Public broadcaster Hessischer
Rundfunk (HR) is launching a
new dance show at the beginning
of May. The programme ‘HR 3
Club Night’, will feature Hessen’s
most popular club DJs presenting
their own personal mixes non-
stop.

The show will be broadcast on
alternate Saturdays from 21.00 to
midnight. DJs already lined up to

take part include Torsten Fenslau,
who produced Culture Beat’s
single Der Erdbeermund and
Sven Veth, who has charted under
the name Off with the 3 million
seller Electric Salsa.

Funkadelic’s Lady D, Chilly T
(currently producing New York
rapper MC Tracey) and Heinz
Felber will also be presenting the
show. O

Less Videos Make ‘Music News’

by Peter Woernle

London-born German TV and
radio personality Alan Bangs is
aiming to use fewer videos on his
monthly SAT 1 show ‘Music
News’. By concentrating on at-
mospheric visuals and quick cut-
ting, Bangs hopes he will be able
to use less promotional clips. *I
want to put new pictures to
songs,” he says, “which allows us
to create more energy and excit-
ment?’

Bang, who has worked on
ARD’s ‘Rockpalast’ and ‘Nacht-
rock’, RTL Plus’ ‘RockTL and on
the British armed forces radio sta-
tion BFBS, says he would also
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Jule Neigel

m Signed worldwide to In-
tercord.

a Published by Kick
Musikverlag.

m Managed by Kick MD Alex-

ander Elbertshagen.

m New album: Wilde Welt.

m Current single: Shut Up.

m The LP was produced by Rene
Tinner in Can Studio near
Cologne.

& Previous album: Schatten An
Der Wand, her debut for In-
tercord, was the 11th best sell-
ing German language LP of
1988. .

m The Jule Neigel band begin a
10 concert promotional tour
of major German cities on

AmericanRadioHistorv.Com.

prefer the programme did not
have a presenter at all “‘because
the musicians should have a
greater opportunity to speak for
themselves”’.

Each instalment of the show,
sponsored by Philips, features a
city. London and Berlin have
already been spotlighted, and
Paris is next on the agenda. In-
stead of featuring his own musical
choice, Bangs highlights the latest
musical trends and styles. “I
think it’s terrible how most music
journalists try to force their own
musical taste on the audience]’ he
says. O

I G H T

May 4. One concert is plann-
ed for Zurich on May 16.

Despite the English title of her
new single, Shur Up, Neigel,
whose family emigrated to West
Germany from Siberia when she
was six years old, has stuck to her

concept of German-language pop

“and rock. All tracks on the album

were written by Neigel and the
band.

In addition to a broad music
press advertising campaign and
retail posters, Intercord has also
added three weeks of radio spots
on both public and private sta-
tions. Numerous TV appearances
on RTL Plus, ZDF and various
ARD stations have already been
scheduled. O
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Radio Audience Falls
But FM Dominates

by Emmanuel Legrand

Paris - The number of people who
listen to the radio almost every
day has fallen from 72% in 1981
to 66% in 1989, according to the
latest French ministry of culture
survey. The survey, carried out
every 10 years, looks at the trends
and changes in French cultural
habits.

TV viewing has increased at the
expense of radio with 73% of the
population now watching it
almost every day, although the TV
audience is dominated by the
over-25s. FM radio stations are
most popular with the 15-19 year-
old audience, with 74% listening
to FM, compared to 66% of the
overall population.

The study says French con-
sumers are, however, listening to
more and more music on record,
tape or on radio. At least one
quarter of the population de-
clared music ‘‘is an important
part of their daily life” and 19%
claim they listen to the radio every

s P Q T

day ““mainly for music”. Between
1973 and 1989 the percentage of
French people who listen to re-
cords or tapes has more than
doubled, jumping from 15% to
32%.

The French chanson is the most
popular type of music followed by
rock, jazz (up from 6% in 1973 to
11% in 1989) and classical music.
Not surprisingly, the 15-19 year-
olds listen to rock music and
Anglo-Saxon hits. Jazz is prefer-
red by the 20-34 year-olds and the
35-55s prefer classical music.

The number of households
owning hi-fi equipment has gone
up dramatically over the past 15
years, from 8% to 56%. Around
11% of households have CD hard-
ware. The average number of
records owned reached 100 in
1989 against 90 in 1981 while the
number of cassettes has doubled
from 25 to 49. VCR ownership
jumped from 2% in 1981 to 25%
in 1989. O
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Michel Polnareff

m Signed to Epic France.

m Published by Oxygen Music.

m New album: Kama-Sutra.

m Previous album: Incognito
released in 1985 (RCA).

m New single: Toi Et Moi.

m Previous single: Goodbye
Marylou released in 1989.

m Recorded at the Royal
Monceau hotel in Paris and
produced by Ben Rogan
(Sade, Etienne Daho) and
Polnareff.

m Epic is pushing the album
with an in-store advertising
campaign in FNAC and
Virgin Megastore outlets. A
TV campaign is taking place
in April and June.

m European tour scheduled for
late 90/early 91.
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US (1973-89

m The LP has been released in
France, Belgium, Canada,
Japan, Luxembourg and
Switzerland.

Polnareff, now back in his native
France after a lengthy stay in the
), had his first big hit

« A SR

in 1966 with Love Me Please Love
Me. His most recent hit Goodbye
Marylou, included on this album,
reached the French top 15 when it
was released last year.

All the tracks on Kama-Sutra
were written by Polnareff. Clau-
dia Philips joins him on vocals on
the new single Toi Et Moi (also on
the album). Musicians include
Phil Spalding (bass guitar) and
Mike Oldfield (lead guitar). [l

Skyrock Director Makes
Subtle Soviet Moves

Skyrock’s director Pierre Bel-
langer is believed to be making
plans to enter the growing Soviet
radio market. According to an ar-
ticle in newspaper Le Monde,
Bellanger, who is also director of
the French company B-Com, is
discussing the possibility of set-
ting up an essentially Soviet radio
station aimed at the youth market.

Although Bellanger was unable
to comment on the proposed sta-
tion, known provisionally as M-Ra-
dio, it would appear the project
has the backing of the Soviet
minister of telecommunications
but is still awaiting official status
as a joint venture.

Broadcasting 24 hours a day,
initially to a Moscovite audience,
the station promises to reflect the
latest changes in Soviet culture by
playing as much Soviet pop and
rock as Western music.

Where the venture differs from
earlier Franco-Soviet projects is in
its relationship with Soviet state
broadcaster Gosteleradio. M-Ra-
dio appears to be the start of a full
network of AM and FM stations,
designed to exist outside the
existing  Gosteleradio  organi-
sation, broadcasting to the So-
viet republics in their own
languages. O

French Ship Records
To Romania

A shipment of 5.000 French reper- | Europe: ‘‘We are now entering a

toire records have been sent to
Romania, following an appeal
from industry body SNEP. The
records will be distributed via the
French Embassy in Bucharest to
radio stations, TV channels,
libraries and universities.

Records were donated by
various French record companies,
both from SNEP members and
from the independent producers
organisation APPI. SNEP spokes-
man Patrice Fichet says the
positive response shows the in-
dustry’s commitment to Eastern

new phase which will be more
commercially oriented.’

SNEP member Eric Brucker
has been put in charge of evalua-
ting the East European market.
He will meet executives from the
various territories and prepare a
series of working visits for French
industry executives in Romania,
Poland and Hungary, followed by
Yugoslavia and Czechoslovakia.
Professionals from Eastern Euro-
pe will also be invited to France
for training sessions. O

Radio France Evaluates
Strike Effects

The 13-day strike at Radio France
ended earlier this month after an
overwhelming vote to resume
work and a vote of no confidence
in the management. More than
2.600 staff eventually settled on a
pay deal which was less than the
Ffr 500 (app. US$ 87) flat increase
amonth they had originally asked
for.

Although it is too soon to
evaluate the consequence of the
conflict, the ratings for March
will be bad. Company president
Jean Maheu says he was not
disturbed by the vote of no con-
fidence but he was going to take a

AmernicanRadiakistans.CCom.

close look at ways of changing the
running of the company.

After the strike ended, Radio
France ran a series of national
newspaper adverts with the
headline ‘‘Radio France thanks
all the radio stations, AM and FM
who tried to entertain its listeners
while our programmes where
momentarily interrupted””. Dur-
ing the conflict the five networks
(France-Inter, France Culture,
France Musique, France Info,
Radio Bleue) and 47 local stations
broadcast the same music pro-
gramming. O
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EMI Cuts 12” Single Price
In Battle To Beat Importers

EMI has begun a battle to beat
importers of the 12 single by
slashing the price of its product.
At the same time the company has
increased the cost of 7" vinyl so
that now both formats retail for L
3.300 (app. US$ 2.60). Previously,
extended mix singles had retailed
for L 5.600 with the 7 version
selling for L 2.300.

“It may or may not work,’ ad-
mits company MD Roberto Cit-
terio. ““But we had to do some-
thing. We have our own produc-
tion and pressing plant and I
intend to increase the volume of
extended mix singles in an
attempt to cut out a large
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Alberto Solfrini

m Signed To Virgin.

m Management: Claudio Trotta
for Barley Arts Productions.

& New album: Giu La Testa.

@ Publisher: Virgin Dischi.

® Recorded at the Olympia
D’avigny Studio Novara, and
produced by Roberto
Colombo.

e

m Solfrini has already supported
Johnny Clegg and Marillion
on national tour dates in
March. A nationwide
‘headline’ tour is planned for
May.

m Tour promoter Barley Arts
Productions.

® Previous LP Notturno (1987).

® Giu La Testa is being pro-
moted with press advertising
plus adverts on local radio
stations and VideoMusic, the
24-hour TV music channel.
In-store displays have been
supplied to retailers. Solfrini
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by David Stansfield

percentage of imports’

Citterio is not sure who buys
the traditional single but believes
that the mainly international 12"
versions are purchased by DJs and
young people. Sales of the extend-
ed mix format are counted as part
of the Italian chart system.

Initially, EMI will not be publi-
cising the price changes. Citterio:
“Will the retailers be prepared to
inform people that the 12” is
cheaper and the 7°° more expen-
sive? I think not at first)’

Norberto Ferrucini, product
manager for the Ricordi retail
chain, is surprised at the EMI
price move. Ferrucini: ‘“The new

I G H T

has given interviews on the
private radio networks Dimen-
sione Suono and Radio Italia
Solo Musica Italiana.

Solfrini started out his music
career as a member of various
professional groups. He signed to
Virgin as a solo artist in 1984 and
released several singles before his
debut album Notturno in 1987.

His 1989 single, Radio Rim-
bomba, was a radio success in
Spain and his record company ex-
pects to release the new LP on
that market. Giu La Testa con-
tains nine tracks, all written by
Solfrini. He offers a range of
musical styles and the lyric con-
tent includes sharp comment and
irony.

His record company says that
with artists such as Solfrini it
wants to prove that Italian music
has international potential with-
out the loss of language and cul-
ture.

price will finish the traditional
single format. It is of no great
worry to Ricordi because we do
not sell many singles of either for-
mat?’

EMI is also claiming an all-
time turnover record in 1989.
Gross figures for the company
total L 110 billion. EMI’s national
market share reached 21%.

Citterio believes the figures
were helped by last year’s in-
troduction of a robotised ware-
house system. It increased delive-
ry potential from 12.000 to 16.000
units per day. ‘“We do not create
the market but we do have to res-
pond quickly to its needs;” says
Citterio. “We are all fighting to
survive in this business and effi-
ciency is the key to our success!’
EMI claims that retailers’ first
orders now take 24 hours and se-
cond orders 48 hours.

The company can now produce
30.000 albums and 20.000 MCs
daily. In 1989, it invested L 350
million in computer equipment
for the 32 strong sales force.
“This has helped us get to know
each client personally;’ says Cit-
terio.

Notte Is New
Night-Time Network

Private regional station Radio
Padova has linked up with two
other local broadcasters to create
Radio Notte Network. By day Ra-
dio Padova broadcasts to 66.000
daily listeners in the Veneto region
with its easy listening format.

But its latest night move, along
with Radio Star of Vicenza and
Novaradio of Mestre, has intro-
duced a US FM rock format from
24.00-07.00.

Radio Padova programme
director Cesare Mazzuccato ex-
plains that Radio Notte Network
is presented in the style of US DJ
Wolfman Jack and is attracting
night workers over the age of 25.

“None of the DJs from our
own station present the program-
mes but they are hosted by a wide
range of professional presenters,’
adds Mazzuccato.

Live artist interviews are also
being featured on the nightly pro-
grammes. National artists Minghi
and Shel Shapiro were recent
studio guests and international
act Tears For Fears have also ap-
peared.

Mazzuccato says that since the
introduction of the late night sta-
tions’ link-up, Radio Notte Net-
work has been heard as far away
as northern Yugoslavia. O

I_’honogram Signs

Sweet Deal

| repertoire as his main mission in

Phonogram has signed a deal to
distribute, market and promote
product on the independent Sugar
label. Sugar was relaunched last
year by Caterina Caselli, former
VP of the CGD record company.
Its first release was Un Estate
Italiana, the official world cup
soccer single by Edoardo Bennato
and Gianna Nannini.

Bruno Tibaldi, director-general
at Phonogram, confirms that his
company holds the worldwide
licensing rights for all product on
the Sugar label. The first material
to be released on national ter-
ritory will be albums by Caselli
and newcomer Rosalinda Celen-
tano. Both artists appeared at this
year’s San Remo Song Festival.

Phonogram is a new division
that was set up earlier this year by
PolyGram in Italy. Tibaldi sees
the development of a national

AmericanRadinHietory Com

1990.

Tibaldi: “We are aiming to
build a strong roster of local ar-
tists who also have international
potential. I believe that in six
months we will be in a powerful
position to increase our market
share!’

Radio promotion will have an
important role in Tibaldi’s strate-
gy. “It is vital. Radio is the key for
breaking new artists. TV only of-
fers exposure to well-established
acts?’

Tibaldi also intends to increase
his radio advertising spend if
necessary. “We will buy the
amount we need. We have a

| budget of course. But if there is

the potential for increased sales
then we will give the green light
for more’’ g
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VPRO To Air 2000
Years Of Rock & Roll

By Jerry Goossens

Dutch  national  broadcaster
VPRO has organised a day-long
multimedia event called ‘2000
Years Of Rock & Roll’, which will
be aired live on Radio 3. The show
on April 18, featuring rock film
screenings, live performances, dis-
cussions and new technological
developments, will also be filmed
for VPRO’s TV-magazine ‘On-
rust!’, broadcast on April 21.

VPRO producer and director
of the event, Fred Hermsen, says
it is the biggest outside broadcast
(OB) for Radio 3 that the VPRO
has been involved with. In all, the
festival will be broadcast live from
13.00-17.00 and from 19.00 to
midnight: ‘“We thought it would
be fun to organise something like
this on a small scale but as we
began putting it together it got
bigger and grew into a festival. It
got a bit out of hand’’

The station will air the discus-
sions and the performances, as
well as records during the OB. “It

will;” says Hermsen, ‘‘require a
lot of walkie talkies.” Several
= P Q T

A Split Second

m Signed to Antler-Subway
Records.

m Published by BE’s Songs.

@ New Album: Kiss Of Fury.

@ New Single: Backlash on 7
and Firewalker on 12",
distributed by PIAS in Europe
except GAS (SPV).

® Recorded at Jet studio and
produced by the band.

.'l.;!-.- i
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N
® Marketing plans - extensive
press mailing, posters and a
limited edition double cover

LP version, limited edition DJ
copy of Firewalker and adver-
tisements in major Belgian
and German publications.

m The band will be tpuring West
Germany, Denmar\,« Sweden
and Finland.

unknown bands, all with different
styles, including Ween, Kool Keith
and Kevin Kinney, all from the
US, will play live. Tackhead bass-
player Doug Wimbish, who has
recorded with Mick Jagger and
Sugar Hill Gang, will also be ap-
pearing. US avant-garde artists
Lydia Lunch and Henry Rollins
will perform their poems.

The show’s producers argue
music has had such a huge impact
on Western society during the past
50 years that it seems to be a
2000-year-old phenomenon. This
theory will be the starting point
for several discussions on the
future of rock music, the role of
technology and sampling, and the
problems facing national product.

The VPRO will also be unveil-
ing a prototype of its Digital
Home Jukebox, developed in co-
operation with Dutch Tango Stu-
dios. Via a computer monitor,
modem, keyboard and phone, the
jukebox gives the user access to a
bank of 100 songs. O
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Marck Ickx and Chismar Chayell
first met in 1980, but A Split Se-
cond were not formed until 1985.
They released their debut single
Flesh in 1986, and the song
became a blueprint for Belgian
new beat when a DJ decided to
play it at 33 rpm rather than 45
rpm.

The band have since released

two LPs, Ballistic Statues (1987)
and From The Inside (1988) and
three singles, Colonial Discharge
(1987), The Colosseum Crash
(1989) and Mambo Witch (1989).
After a 24-date US tour last year
they returned to the studio to start
working on their third LP, ano-
ther blend of modern dance music
and ancient rhythms. O

E
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EC Attacks
Flemish Media Law

by Marc Maes

The Flemish government has been
given until May 9 to answer EC
media commission objections to
Flemish media law. The EC state-
ment coincides with a Flemish
government investigation into pri-
vate radio networks.

The EC disagrees with the law
which bans Flemish cable ope-
rators from transmitting foreign
broadcasts unless one Belgian
language is used, saying this goes
against an EC treaty on free traf-
fic of services within the com-
munity. The treaty could also lead
to changes in the existing cable

laws in Flanders, as well as laws
on the percentage of local produc-
tions on private TV stations. It
may also effect the 10-year-old
state broadcaster BRT’s decree.
According to the Flemish cultu-
ral minister Patrick Dewael, the
EC media commission disagrees
with one aspect of the law which
states 50% of cable TV airtime
should be filled by domestic pro-
ductions. The existing law has,
says Dewael, lead to ‘‘a boom in
the Flemish visual industry”’. The
Flemish government must answer
the EC commission before May 9.

PolyGram Joins Shell Promotion

PolyGram Belgium and Shell
have joined forces in a one million
free cassette promotion deal. The
cassettes, all featuring PolyGram
repertoire, will be distributed
through Shell petrol stations as
part of a four-month competi-
tion.

The cassettes are divided into
12 volumes (three classical, one

jazz and three hit compilations
and five ‘best of” cassettes featur-
ing artists like Rod Stewart, Bana-
narama and ABBA). Shell has
built a major TV campaign
around the project with ads airing
both on VIM and RTLTVi as
well as displays at Shell petrol sta-
tions throughout Belgium and
| Luxembourg. O

PolyGram Holland director Paul Hertog closes his eyes to avoid seeing Herman
van Veen's reaction to his new CD ‘Blauwe Plekken’ Van Veen has just received
a bronze award for his previous album ‘In Vogelvlucht'.

TROS Backs Campaign
For Dutch Music

Dutch  national  broadcaster
TROS is supporting the latest
campaign for the promotion of
Dutch repertoire, organised by the
Dutch Association for Promotion
of Soundcarriers.

Earlier this month, TROS dedi-
cated a nine-hour broadcast on
Radio 2 to Dutch produced music
followed by a special edition of
the TV show ’Op Volle Toeren’.
Several Dutch artists performed
including Gerard Cox and Willeke
Alberti.

AmericanRadioHistory Com

TROS spokeswoman Els Loots-
ma says the station is always hea-
vily involved in Dutch product:
““We have always made it our goal
to support Dutch music. There is
a lot of good music in Holland,
and it attracts a very large audi-
ence, so national product must be
served’

According to the latest figures
from the NVPI, the amount of
Dutch repertoire shipped to retai-
lers has declined from 14% of the
market to 12% in 1989. O
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Norway’s Local Radio
Audience Up 22%

by David Rowley

A new survey of radio in Bergen,
Norway’s second largest city,
shows a 22% increase in the num-
ber of people listening to local
radio. However, 62% of those sur-
veyed said they were not sure
which station they had listened to.

Bergen, which has a potential
listening audience of 220.000, is
serviced by 86 local stations
broadcasting on only three fre-
quencies. The city also receives
the two stations of national
broadcaster NRK.

The survey, which sampled 300
people, was commissioned by
local commercial station P3 and
was conducted by the Oslo-based
Market & Media Institute at the
end of March. The study is car-
ried out once every three months.

The current survey says P3 has
10% of the total daily audience.
Radio Motorwest has 7% and
MFM 6%, while the powerful
union-backed station Puddefjord

has 23%. The first three have
strong music formats, whereas
Puddefjord broadcasts a mix of
news, talk and music.

Weekly figures give Puddefjord
58%, P3 33%, Motorwest 23%
and MFM 18%.

P3 head of music, Leif Morten
Synnevaeg, says the station’s pro-
gramming policy has been vin-
dicated by the increase in daily
listeners, which was 7% in the
previous survey.

P3 began airing new jingles and
station IDs, which cost Nkr
100.000 (app. US$ 15.000), less
than three weeks before the cur-
rent survey. Synnevaeg believes
they had a strong effect on station
awareness, but he admits there is
still a long way to go.

“Local radio in Norway is stil!
developing but we’re finally star-
ting to see a professional ap-
proach’’

SPAIN & PORTUGAL

ONCE Signs Pta 5
Billion Cadena Rato

by Anna Marie de la Fuente

Spain’s  charity  foundation
ONCE has bought 63 of Cadena
Rato’s 72 radio stations at a cost
of Pta 5 billion (app. US$ 45.7
million). A deal had been ex-
pected for several months.
ONCE chairman Miguel Du-
ran: ‘It has cost us more than we
would have liked to pay but it is
still without a doubt much less
than the real value’ In turn
ONCE has agreed to facilitate
Cadena Rato’s option to buy 10%
of the private TV channel Geste-
vision-Telecinco. Squabbles with
publishing group Anaya and
other original stockholders have
lead to 40% of the TV channel’s

shares being put back on the |

market.

With the signing of this agree-
ment ONCE controls one of the
biggest radio networks in the
country. Elsewhere in the com-
munications field, the group also
owns 25% of Telecinco, the 22 sta-

tion network Radio Amanecer, a |
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news agency and some regional
newspapers.

Cadena Rato’s programming,
including its 90 minute daily
‘Super Musicales’ show will re-
main unchanged. “Even the
employees will stay;” says a ONCE
spokesperson. ““Only the stock-
holder will be different: O

- |
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More Ads On
Denmaricds TV2?

The Danish government is ex- | hope it will come later this year.”

pected to give the go-ahead in
principle for more advertising
time on Denmark’s only national
commercial TV station, TV2, by
the summer.

The government is considering
plans to have TV licensing every
three years instead of the current
one year and a major element in
these discussions regards financ-
ing. Currently 66% of TV2’s fun-
ding comes from advertising, the
remainder is from the annual
licence fee.

At the moment advertising on
Danish TV is almost booked out
six months in advance. TV2 says
potential revenue for the station is
going to Scansat TV3, the Scan-
dinavian cable channel, or other
media outlets.

TV2 head of information, Neils
Langkilde, says this amounts to
many millions of kroner. ‘“We are
missing out purely because of in-
sufficient advertising time. We
need a change in the law and we

Currently, TV2 may carry only
10 minutes per day of national
advertising with an additional five
minutes for regional advertisers.
This may only be shown in a max-
imum of three blocks before and
after programmes.

TV2 was launched in October
1988 and its advertising policy has
remained virtually unchanged
since then.

Lise-Lotte Heslett-Sestoft, head
of the bureau for electronic media
at Denmark’s communications
ministry, says the discussions over
the three year licences will pro-
bably become concrete proposals
before the summer, but would not
go before the Danish parliament
until autumn.

She says it is too soon to say
what the final proposal might be,
but observers believe the govern-
ment will almost certainly bow to
pressure and push for increased
advertising. 0

Canal Plus Channel
Granted Launch Delay

Private pay TV channel Canal
Plus has had its launch deadline
put back by three months. The
station, which had been due to go
on air by April 3, made a formal
request to the government for a
six month extension, citing
building and technical problems.

Government spokeswoman
Rosa Conde said a three month
delay in construction was beyond
the control of Canal Plus and
“the state has considered this to
be a justifiable cause’”. However,

Jive Bunny And The Mastermixers, in Spain to perform on the 'Rockopop’
TV show, picked up a platinum award for their debut LP ‘Jive Bunny - The
Album’ From I-r: Luis Baena, Radio Barcelona presenter; Mastermixer Ian
Morgan; and Jaime Buget, MD Ginger Music/Boy Records

AmericanRadioHictorny. Com.

she stressed that the government
did not consider Canal Plus’
technical problems as an accep-
table reason for postponing the
launch. “These are internal pro-
blems;’ she said.

Canal Plus announced that test
programmings and gradual codi-
fication would begin in July and
August. By September the chan-
nel will be fully operational. De-
tails on the channel’s music pro-
gramming are still to be finalised,
although according to head of
music Fernando Salaverri ‘‘music
will definitely play an important
part in our programming’’.

Meanwhile, competitor Telecin-
co said it accepts and respects the
state’s decision. ‘“We suppose the
government has weighted the
arguments presented by Canal
Plus and found them justifiable]’
said a spokesperson. Grupo Zeta,
major stockholder of Univision
Canal C which was denied one of
the three commercial licences last
year, is appealing against the
government’s extension, saying it
is “‘another politically motivated
decision””. O
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TERNATIONAL MUSIC & MEDIA CONFERENCE

THE STH I

IMEEIMC

AMSTERDAM, HOLLAND May 27-30 1990
IM&MC CONFERENCE TOPICS

SUNDAY, MAY 27
* IM&MC WELCOME PARTY
* REGISTRATION DESK OPEN FROM 12.00.
* YOUNG PROFESSIONALS AND LOCAL MEDIA SEMINAR (in Dutch)
MONDAY, MAY 28
* KEYNOTE ADDRESS: Colin Walters

Managing Director Laurel Benedict, The future of radio broadcasting in Eurape.
* ENTERTAINING VISIONS - THE PRESIDENTS' PANEL

The diversification of the entertainment industry over the coming decade.
* A SOUND APPROACH TO MARKETING RADIO

Developing effective marketing techniques and evaluating the key elements for successful competition.
* IN THE FACE OF COMPETITION... PROGRAMMING RADIO

Keeping the audience tuned in and turned on.

* BROADENING MUSICAL HORIZONS
Exporting and marketing European talent to the world.
TUESDAY, MAY 29
% KEYNOTE ADDRESS: Al Teller, Chairman, MCA Music Entertainment Group
“World Radio: Mirror Image of America or an Original Statement?”
* THE PROMOTION COMMOTION
International managers discuss promoting artists across national frontiers and the changing role of artist management.
* SEE THE MUSIC, LISTEN TO THE PICTURE
Are the priorities of the record industry and the television industry in tune when it comes to music programming?
* RADIO 2001, A DIGITAL ODYSSEY?
The impact of digital audio in radio. The technigues of automated radio programming.
+ THE BATTLE FOR INDEPENDENTS'
Strategies for a fairer share of airplay. (Organised in association with Trans Musicales/Rock Affaire)
WEDNESDAY, MAY 30
* KEYNOTE ADDRESS: Frank Zappa, “Rock Around The Bloc”
* A WORLD FULL OF EASTERN PROMISE
Does the opening up of Eastern Europe represent genuine investment opportunities? A panel of experts separates wishful thinking
from realistic assessment.
* ARTISTRY IN PRODUCT PROMOTION
Determining the advantages and opportunities presented by sponsorship for advertisers, artists and the media.
* BROADCASTING, NARROWCASTING OR TYPECASTING?
Radio dynamics for the '30s: formats, presentation and on-air talent. New formats for Eurape.

* THE STATE OF SUPPORT FOR ROCK
The pra's and con’s of national government support for contemparary music & musicians.

IM&MC WORLDWIDE: IM&MC U.S.A. & CANADA:
IM&MC "AMSTERDAM ROCKS" IM&MC Main Office IM&MC USA. (c/o Billboard)
he ylii live sh Atn.: Karen Holt Atin.. Peggy Dold
fT , ”'."ma;e s OV;’CGSE.D'OQ'?"]{"B PO Box 9027 - 1006 A, Amsterdam, Holland 1515 Broadway, 39th Floor, NY, NY 10036
cat I Cle i BIEEDTNRE IR SN Tel: (31.20) 669.1961 Tel: 212.536.5089/800.950.1018
and introducing a selection of the most Fax: (31.20) 669.1941 Fax: 212.536.5351
exciting upcoming international acts. In the Th. 12938 Tix. 710581 6279
heart of Amsterdam at the reknowned clubs A MUSIC & MEDIA / BILLBOARD EVENT IN COOPERATION WITH THE CITY OF AMSTERDAM.
Milky Way, Paradiso, Roxy and Escape
Theatre, IM&MC will also present a S T
"Scardinavian Night", a “German Evening” : Registration Fee USS 400.=/UK £ 240.=/Dfl. 700.= MEM. 16
4 vasion” | OPlease send me more information.
and a “French Invasion”. | Ol would like o register for the IMEM;

..+.. Mr/Ms. _ _ Company —_— .
—— | Complete Address i — - =
official carrier Tel. —far— e -



SUBSCRIPTION CARD MUSIC & MEDIA

Please enter my Music & Media Subscription:

Name

Company ... :

Address .
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Country ...

Telefax .....cooovieniiiciiiic

Subscription Rates | year 2years? Please enter my Subscription:

Benelux DAl. 397, 675, [ Immediately (Total amount enclosed)

Germany DM. 390, 663, 0O tnvoice me **

Austria os 2800, 4760,- Charge my creditcard as follows:

Switzerland S.fr 337 573 [0 American Express

UK UKE 126.- 214.- [ Master Card/Eurocard (Access)

France FF 1295, 2202, [ Dinersclub

Rest of Europe uss 210, 357- [ Visa
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*
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issues will not be sent until payment is received.
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In order to process your order we must
receive your business classification. Please
indicate your primary industry function in
the correct box. Thank you.

[J Radio station

[J TV station

[J Record company/purchaser
[J Video company/purchaser
[J Retailer rec/video

[J Wholesaler rec/video

[J Merchandizer

[ Artist/manager/agent

[J Music Publisher

[J Marketing Company

O Pro-Audio

[0 Studio

[J Others (pls specify)
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MUSIC

News, Views And Previews

MEDIA
Delegates from across | system BDS (Broadcast Data System) will be | stage in this one-off IM&MC talk-show will | Entertainment Group) will chair 'The Pro-
the world will gather in | introduced to Europe through a demonstra- | include Bo Berg (Radio Voice), Jay | motion Commotion’ session, which will ex-
Amsterdam at the | tion at the IM&MC. Each monitor hooked | Trachman (MD, CreéYadio USA) and Al | plore the various links between artist
end of May for the | up to the system can track airplay on nine | Munteanu (presenter, Tele 5). management, record company promotion
annual International Music & | different radio or TV stations simultaneous- | * * % | and radio programming.
Media Conference (IM&MC). | Iy, 24hours a day, with an accuracy of 98.9% | For the first time, media delegates will be *
Here we profile some of the | and can be programmed to recognise some | able to let each other hear what they are | Are commercial stations reconsidering their
week’s highlights. | 60.000 songs, jingles or advertisements. | arguing about in workshops and panel ses- | marketing approach to advertisers and
BDS, already operating in the US, is proving | sions. Station to Station using the [.Dea Ex-
The 'In The Face Of Competition... Pro- | to be of particular interest to record com- | change, is a new facility, provided by Otari
gramming Radio’ discussion will feature the | panies, performing rights societies, advertis- | Deutschland. With the Exchange, delegates :
ideas and opinions of Richard Park (pro- | ing agencies and radio stations. can share station jingles, promotional ideas 'q‘-,_l %
* | and popular music programmes with inter- ' P
Key Notes: Our Keynote line-up promises | national colleagues. (1 !
some unusual and controversial material, in- | * * * L'
cluding Al Teller (chairman, MCA Music | The Russians Are Coming The IM&MC will &
Entertainment Group) on 'World Radio: | welcome the largest and most varied delega- o o iR
Mirror Image Of America - Or An Original | tion ever from the Soviet Union to this year's | = g 4
Statement; Frank Zappa on developing | conference. Already registered are represen- P g
music industry relations & opportunities in | tatives from record company Melodiya, § s,
"Rock Around The Bloc’ and Colin Walters | Muzyka Publishers, daily newspapers Prav- 0N
(MD, Laurel Benedict Ltd/Walters and | da and Moskovsky Comsomolets, the | =~
Pollack) who will discuss European radio | Moscow State Theatre For Pop Entertain-
developments in the coming decade in | ment, Aerofirst Joint Venture, Radio
‘Radio Europe 2000’ Moscow and Gosteleradio.  Although
- Western companies are rushing to invest in | 77w Blackmore
Eastern Europe, the actual opportunities for | listeners in view of the rapidly changing
investment and co-operation are still far | European broadcasting scene? This will be
from clear. Distinguishing between vague | one of the questions raised in 'A Sound Ap-
— promise and true potential will be the focus proach To Marketing Radio’. Tim
GGy of 'A World Full Of Eastern Promise’. | Blackmore (programme director, Unique
gramme director, Capital Radio) and Chris Chaired by Tony Hollingsworth (MD, | Broadcasting Company) will chair the panel.
Lycett (senior producer, BBC Radio 1). UK- Tribute Productions), participants will in- | Other panellists include Stan Park (Indepen-
based Gillian Reynolds (broadcaster and clude Holger Mueller (MD EMI Austria), | dent Radio Sales) and Martin Schmitz
Daily Telegraph columnist) is also confirmed Martin Brisac (director-general, Europe 2), | (StarsSat).
to participate along with Rachel Steele Armen Oganesyan (editor-in-chief English | % * *
(director, Question Air) and Jeff Pollack e
(chairman/CEQ, Pollack Media Group).
* * *
MTV will hold a special club night on
Wednesday, May 30, due to be broadcast on
the station at a later date. 'Talent For The
90s’ will take place in Amsterdam’s Escape Al Teller
Theatre, and features live performances by
six acts, including a selection of artists per- | * *
forming in IM&MC’s "Amsterdam Rocks’ | ’'Amsterdam Rocks’, is the conference’s live
showcase. showcase programme. Added is an extra per-
* * * | formance venue, the Melkweg, in response to
The workshop session 'Broadening Musical | the increased number of acts being featured
Horizons’, will cover the world when it deals | this year. The programme will focus on the
with the issue of exporting and marketing | Continent’s most promising up-and-coming
European talent. The obstacles to breaking | artists, while introducing a select number of
into the insular Anglo-American territories | new international acts. West Germany's
will be examined, but its main focus will be | Dierks Studio will be present with a mobile
the new possibilities in booming markets | studio to record some of the showcases. .
elicuhere, Suart Wason (VR MCA It | Groups confimed to date icude The | ¥4 Hollexd s sather with The rees and thei manager ot Gy o i)
nanona!) will discuss ,mafketmg & .SOUI!I- Cn_eeps,.S.anne, Tho_mas Helmig, Pepe Ahl- Jan Abbink (lfa:'kp rov;', 2pna' left) and WEA Sweden’s ifternational label managrerat—
East Asia, where MCA's sales havetripledin | qvist, Titiyo and Leila K, plus Toten Hosen, | a5 wachimeister.
the last year. Chairing the session will be Re- | Rausch and Bond.
becca Batties (creative director). Language Secrvice, Radio Moscow), en- | Reactions to last year’s Lunchtime
* * * | K * * | trepreneur and performer Frank Zappa, who | Showcases were so enthusiastic that this par-
A new element in this year’s IM&MC will be | The two-part 'Broadcasting, Narrowcasting | last year formed a consulting firm to set up | ticular artist presentation platform will now
the professional audio presence. A portion | Or Typecasting’ radio workshop promisesto | joint ventures in the USSR and Marialina | be given an even higher profile at IM&MC
of the Music-In-Media Marketplace will be | be something completely different. Co- | Marcucei (president, Super Channel). 90, Delivering live musical interludes in the
turned into a 'Hardware Street’ where ex- | presenter Steve Saltzman (MD, Rock Over | # * % | Wang Hall this year will be Jill Sobule, Colin
hibitors will display their latest products in | London) plans to-play ‘talk-show’ host, rov- | 'Rock Over Furope’, the worldwide | James and Colours. There will also be a
digital audio for radio, and automated radio | ing the aisles with a microphone, turning | pop/rock television gala, is being streamlin- | special presentation of Mano Negra’s new
programming, which delegates will be able | everyone who attends into a participant. | ed and moved to bigger quarters. This year’s | video. a
to experiment with. The implications of this | Saltzman is also putting together an audio | show will be staged in the course of a single
new technology will be discussed in the | presentation, which he says will convince | evening before an audience of 10.000 in the
workshop 'Radio 2001, A Digital Odyssey?’ | everyone who hears it that further specialisa- | Ahoy, Rotterdam. The event will feature
during which technical experts, including | tionof format radio is “inevitable”. Another | about 10 acts of international reknown.
Peter Jackson (chief engineer, Capital | topic will be the relationship between | Kim Wilde has already confirmed. The show -
Radio) will discuss the current impact of | recognisable DJ personalities and station im- | is being produced by Veronica, Holland’s | | I 5th IM&MC runs from
digital audio on radio, and the techniques of | age. Where are the new ‘radio stars’ coming | largest broadcaster in co-operation with | | Sunday May 27 to Wednesday
automated programming. from? Do stations even :dam them? | Super Channel. 3. Details are available from
% | Machgiel Bakker (Music & Media) will co- | * * 7
The revolutionary new airplay monitoring | present with Saltzman. Special guests on | Promoter Harvey Goldsmith (MD, Allied Karen Holt on 31.20.6691961
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PROMISING ACTS

_ The Family Stand

Ghetto Heaven [Atlantic/LIK).

ConmerAtlancic:Mary Hooten/tel 441 3715633 /¥ax 3715518

A sublime shice of soul with a cool, mid-tempo groove and a crucial
remix by Jlazzie B and Nelle Hooper of Soul 1T Soul. On the
Eurochart and moving rapicly up the UK chart. No licence but sub-
| publishing available for UK and Europe.

Raptori

Tuhansien Sulojen Maa (Megamania/Finland).
Contact:Megamania/Anne Koskinen/
tel:358.0.7015152/fax:7013802

A new group from Hyvikaa, 45 kilometres out-
side Helsinki. Their debut single went straight
to the top of the Finnish charts and as a bonus
most stations were also playing the B-side
Oi Beibi. The group’s debut LP will be released
in May. Licence and sub-publishing free except
Finland.

Panthera

The Music Takes U Away (Indisc/Belgium).
Contact:Indisc/Katrin Klansing/
tel:32.2.2680010/fax:2680987

Panthera are a new Belgian band fronted by
singer Sandra and three dancers. The 12°° ver-
sion has been receiving extensive club outings
and airplay. Licence and sub-publishing free
except Benelux.

Wolf

Drums Of Fire (CBS/Austria). Contact:CBS/
Andy Zahradnik/tel:43.1.6015770/fax:6023615
Riding high in the Austrian airplay charts,
about to enter their singles chart and also pick-
ing up significant airplay in southern Ger-
many. Plenty of crossover potential. Licence
may be available where affiliates refuse option
and sub-publishing free except GAS.

MC Kemppainen &
Lindelitronics

Rappilan Hatauara (Megamania/Finland).
Contact:Megamania/Anne Koskinen/
tel:358.0.7015152/fax:013802

Following closely behind label mates Raptori
this Helsinki-based group have made a record
that parodies both traditional Finnish music
and rap. Licence and sub-publishing free ex-
cept Finland.

Anna Oxa

Donna Con Te (CBS/ltaly). Contact:CBS/Leo
DeRosa/tel:39.2.8536/fax:860175/tel:332806
This song, produced and arranged by Fio
Zanotti, was one of the more popular numbers
performed at this year’s San Remo Festival. It
is presently top 20 in both the RAI and Musica
Dischi charts. Some rights may be available.

Sos Fenger

Hvor End Jeg Gar Hen (Genlyd/Denmark).
Contact:Genlyd/Jesper Bay/
tel:45.86.149700/fax:149707

Presently climbing rapidly up the Danish sing-
les chart. Fenger is an ex-session singer with a
powerful, raw voice and an increasingly suc-
cessful solo career. Her debut LP Vinterdage
has sold 130.000 copies since its release last
autumn. Licence and sub-publishing free ex-
cept Scandinavia.

Luis Beethoven

Caminando A Tu Lado (EMi/Portugal).
Contact:EMI Publishing/Jan Van Dijk/
tel:351.1.7269011/fax:7269985

Like Raul Orellana this artist mixes a tradi-
tional flamenco approach with a dance/house
rhythm. The debut solo release from the ex-
lead singer of Banda Opera Nova. Powerful at-
mosphere and good chorus.Licence free for the
world and sub-publishing free except Portugal.

La Guardia

Cuando Brille El Sol (Zafiro/Spain).
Contact:Zafiro/Alida Genta/
tel:34.1.2479700/fax:2421410

Their debut LP Vamonos sold a very healthy
250.000 copies. Now their second LP, which
charted nationally at no. 7 two weeks after
release, reinforces the band’s popularity. This
is the title track from that second LP, which is
currently a powerplay on the highly influential
SER network. Licence and sub-publishing still
free for most of Europe.

Records mentioned on this page are by promising acts which have potential for breoking into the pan-
European market. The selection is done by the editorial team of Music & Media. Radio & TV programmers
wanting lto play the material mentioned here should be aware that not all records are necessarily released
in every territory. International A&R managers and music publishers on the look out for new deals should
contact the original master/publishing owners. Country of origin and contact numbers are fisted as known.
Those wishing to submit material to this section should send their records, biographies and photos to Music
& Medio, Gary Smith, PO Box 9027, 1006 AA Amsterdam, Holland.
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MUSIC

by Gary Smith
Reachin’ Records, the
company set up by ex-
Greater London Radio

presenter Dave Pearce and ex-Polydor A&R
man turned writer/producer Mike Morrison,
has just released an eight-track compilation
album. Crucial dance material that includes a
Fresh Four-style cover of Rose Royce ’s Love
Don’t Live Here Anymore and one of the best
dance tracks for ages by The Boneshakers call-
ed Don’t Go Away . The LP also contains two
tracks that have been on the Talent Tracks
cassette; Take Me Higher by Pisces (cassette
no. 38) has been licensed to the large Ger-
man/Austrian independent label Bellaphon.
TDP ’s (Two Different People) excellent track,
Ladies Let’s Go , (cassette no.39) has been li-
censed to the new outpost of the mighty PWL
empire in the Benelux and there is serious in-
terest from companies in Spain, France and
Scandinavia. And to top it all the record,
thanks to heavy club play in London and the
UK provinces, has just entered the Record
Mirror Dance Chart. You can catch TDP do-
ing a series of PAs in the UK at the end of
April, The company is moving on April 9, its
new telephone number is London 01-7498619.

Cooking Vinyl, one of the independent sec-
tor’s best and most successful labels, is mov-
ing into top gear for the summer. The Colour

Blind James Experience are touring the Conti-
nent starting April 17 in Hamburg, going on
to Cologne - 18, then Switzerland 19-20, Spain
20-23, France 25-26 and Holland 27-28. The
label is releasing Shadow Hunter, the third

TDP - soon to be touring the UK

solo LP of Uillean pipe player Davy Spillane .
Spillane, who has guested on albums by Van
Morrison, Kate Bush and Elvis Costello, will
be appearing at the Irish Music Festival in
London on June 3 alongside Van Morrison,
The Pogues, Hothouse Flowers, Mary Cough-
lan, Brian Kennedy and Andy White. O

T o P
UK |

] Singles
THIS  LAST
l WEEK  WEEK
! 5 Step On You Happy Mondays (Factory)
1 | This Is How It Feels  tnspiral Carpets {Cow)
3 6 Blve Savannah Erasure (Mute)
4 3 Strawberry Fields Forever Candy Fip Debut)
5 1 Loaded Primal Scream (Creation)
6 1 Mama Gave Birth 2
The Soul Children Q Latifah & De La Soul  (Gee Street}
7 - Fiibberdy Dibberdy Dob  Souff (Play Hard)
8 18 Pro Gen Shamen {One Little Indian)
9 4 She Bangs The Drum  Stone Roses {Silvertone)
10 - Hang On To Your Love Jason Donovan (PWL)
il It Better Worid Rebet MC (Desire}
n - Bg New Fast Automati Daffodls (Ptaytime)
13 - Py Ride (Creation)
M - There GoesMy Happy.. Mea City Four (Decoy)
15 8 Made Of Stone Stone Roses (Sivertone)
‘ 13 9 Elephant Stone Stone Roses (Silvertone)
17 i0 Enjoy TheSilence  Depeche Mode (Mute)
18 - She Sings Alone See See Rider (Lazy)
I 19 13 MadLlove Lush (4AD)
0 12 Mother Universe Soupdragons (Raw TV)
compiled by MRIB
[ -
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ndependent Charts
LPs
THIS  LAST
WEEK  WEEK
| | Violator Depeche Mode (Mute) ]
1 1 Repeater Fugazi (Dischord)
3 3 Stone Roses Stone Roses (Silvertone)
41 Hallehujzh Happy Mondays (Play It Agin Sam)
S - Indie Top 20 Yolume 8 Various (Beachwood)
6 S Sait Lick T (Glitterhouse)
7 1l Bummed Happy Mondays {Factory)
8 9 The Comforts Of Madness Pale Saints (4AD)
9 8 WeCareA Lot Faith No More {Mordan)
0 4 Spectrum Soic Boom (Sivertone)
1 6 Wid! Erasure (Mute)
11 14 Shouting Quietly Bradford (Foundation;
13 6 Warehouse Raves Yolume J Vasiows {Rumour)
4 12 Squirrel And G-Man  Happy Mondays {Factory)
15 15 Hell With The Lid Of  MC 900 feat Jesus With  (Network
D) Zero Europe)
) 10 Scar Lush (4AD)
1717 Feet High And Rising De La Soul (Big Life) ‘
18 - Re Surf2 Rosa Pixies (4AD)
19 20 House Of Love House Of Love {Creation)
20 - Sex Packets Digital Underground (BCM)

B
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APRS 90. . . The One Show
for the pro audio industry.
APRS 90 is the showcase of
the world’s products and
systems for recording,
broadcasting, post-
production and sound
reinforcement.

It makes APRS 90

The One Show for you.

Exclusively for professiona visitors,
the annual APRS shows have long
been the venue for exciting new
product launches and all tr e latest in
pro audio equipment. Year on year,
the exhibition pushes out to fresh
frontiers ir technology, ard new
markets.

Now, APRS 90 becomes

The Ore Show, for what will soon be
the one market of Europe.

6th-8th June 1990
Olympia 2, London

In London. At Olympia 2.
6th-8th June 1990.
The One Show you must not miss.

= 217

“

TO REGISTER IN ADVANCE FOR YOUR FREE ADMISSION, PLEASE CONTACT:

APRS 90 REGISTRATION, 163A, HIGH STREET, RICKMANSWORTH W2 1AY,
ENGLAND TELEPHONE: (0923) 772907. FAX: (0923)773079.
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Suzanne Shows Her Hand

ty Gary Smith

From the outside,
Suzanne Vega's career
has been a smooth,
trouble-free progression
from coffee-bar folk
singer to internationally
renowned singer/song-
writer and aspiring
actress. But behind the
scenes, both Vega and
her manager, Ron
Fierstein, have been
working hard, never
making a move without
planning in detail.

“w e have always taken
Suzanne’s career step
by step;” says Fierstein. ‘“When
she decided she wanted to do
some acting I advised her not to
just jump in, so we are approach-
ing that as methodically as we do
the music!’ With the new album,
Days Of Open Hand, simultane-
ously released in Europe at the
beginning of this month, the next
phase of the campaign is about to
begin.

Vega's career started taking off
in the UK in 1985, partly due to
the single Marlene On The Wall
and partly due to sellout out con-
certs in small, intimate venues.
This was, without a doubt, instru-
mental in launching her in the US,
and it was not an accident.

“It was totally planned;’ says
Fierstein. “I’m a great believer in
the value of putting your artist in
smaller venues than they can actu-
ally fill. It creates a buzz. We had
then, as now, a great working rela-
tionship with A&M and we were
determined to capitalise on the
UK success!’

Even though Vega is now a
major act she will still be playing
small venues on the current tour
and, as a result, Fierstein says they
expect to lose a six-figure sum:
““That doesn’t matter because the
whole point of touring is to pro-
mote the record, that’s where you
make your money back.

“The conventional wisdom is
that you release a record, wait
three months while letting radio
do the work, and then go out on
the road. But Suzanne, and
indeed all my artists (Blue Nile,
Shawn Colvin, Pierce Turner and
Eric Anderson), are not the type
who could benefit from that
approach. You can never guaran-
tee exposure.

“We do the most important

MUSIC & MEDIA - April 21, 1990
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work before the LP is released. | sive UK tour followed by the

This tour could last until summer
1991. Firstly there is a comprehen-

major European markets. Then

comes the US and Canada fol- |

lowed by a month off. After that
it is back to Europe for some
provincial dates and we have an
option to do it all again if it seems
worthwhile, Although a lot of
bands are doing it now, we
developed this multi-pronged
approach to promotion and
touring, just coming back again
and again and building a career
up gradually?’

PolyGram’s recent takeover of
A&M, historically a company
famed for treating its artists sen-
sitively, does not seem to have
changed the working relationship
Fierstein values: ‘I don’t think
things have changed at all. I know
some artists have been dropped
recently but that could be down to
a number of factors, not just the
takeover. Even though Gil
Friesen, who was a big fan of
Suzanne’s has left, we still have a
great relationship with  the
company.’ O

Moving Mantronix Into The Mainstream

In the US, rap is sold
alongside rock and pop.

In Europe, where it is still
regarded as being outside
the mainstream, things are
much harder. For an artist
such as Curtis Mantronik,
and his band Mantronix,
these differing attitudes
are having a great effect
on how his LP ‘This
Should Move Y2’ is

being marketed.

antronik is managed by
Chuck Rue, who began his
career in the music industry at
EMI Music in New York, where
he liaised regularily with Europe
and South America. After rising
to professional manager, an argu-
ment over whether or not to sign
black hard rock band, Living
Colour, led to his resignation.
“In  America, black music
tends to be categorised two ways -
very African such as NW.A. or
Public Enemy - or very maia-
stream like Whitney Houston and
Michael Jackson, the latter of
course being non-threatening and
more white than black. Although
it’s true that rap is sold alongside
pop and rock in the US the irony
is that black music from the
streets is actually kept apart. All
the major companies still have

black A&R departments and
there are still black and R&B
charts. The refreshing thing about
Europe is these problems don’t
exist.’

It is because European charts
do not have such defined catego-
ries that Rue decided to release the
first Mantronix Got To Have
Your Love in the UK before the
US. “There’s a willingness to

LI

cross boundaries in the UK and
Europe generally and we have
problems getting airplay in the
US. A European hit helps,’ says
Rue. “Don’t forget that produc-
tion commissions fron European
artists such as The Kane Gang,
Duranduran and Jaki Graham
have kept Curtis going for a long
time. A lot of black American
artists, Curtis included, experi-

AmericanRadioHistorv-Com

ence a high degree of creative
frustration due to the demands of
a predominantly white audience.

“A lot of our efforts over the
next year will be aimed at Europe
and we intend to tour extensively
with an artist package. The musi-
cal climate is healthy and conduc-
tive to artist development because
people here have a hunger for the
cutting edge’’

’@1

. —_— ™~
Mantronix are signed to Capi-
tol/EMI.  Rue says initially

Capitol America did not get
behind the band at all: “When
record companies are so lethargic
you just have to get in there and
fight for your artist’s right to
realise their own potential. But
since Tim Carr took over things
have got much better’’ O
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Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and
the European Top 50 charts. Chart positions are indicated where appropriate.

SINGLES ALBUMS
| Sinead O’Connor Airplay Gary Moore Airplay
| Snap Sales Sinead O’Connor Sales

[CHART ENTRIES ]

Airplay Top 50

Madonna - Vogue (6) (Sire)
Heart - All | Wanna Do Is Make Love To You (/5} (Capitol)
The Christians - | Found Out (24) (Island)
Kid Creole And The Coconuts - The Sex Of It (26) (CBS)
Billy Joel - | Go To Extremes (43) (CBS)
Kim Wilde - It's Here (44) (MCA)
Hot 100 Singles

Roch Voisine - Pourtant (6/) (GM/BMG Ariola)
The Blues Brothers - Everybody Needs Somebody (77)  (Atlantic)
Ride - Play EP (79) (Creation)
Marillion - Easter (8/) (EMI)
Top 100 Albums

Heart - Brigade (/2) (Capitol)
James Last - Classics By Moonlight (40) (Polydor)

|FAST MOVERS B
Airplay Top 50

del Amitri - Kiss This Thing Goodbye (9-/9) (A&M)
Snap - The Power (/0-26) (Logic/BMG Ariola)
David Bowie - Fame ‘90 (Remix) (/2-32) (EMI)
Stefan Waggershausen - Das Erste Mal... (23-48) (Polydor)
Michael Bolton - How Am | Supposed To Live... (30-40) (CBS)
Hot 100 Singles

Alannah Myles - Black Velvet (6-36) (Atlantic)
UBA40 - Kingston Town (9-30) (Virgin)
Happy Mondays - Step On (/2-48) (Factory)
The Christians - Words (/3-5/) (Island)

Jive Bunny - That Sounds Good To Me (27-44) (Music Factory Dance)
Jean-Pierre Francois - Il A Neige Sur Les Lacs (28-52) (BMG Ariola)

Top 100 Albums

UBA40 - Labour Of Love (2/-37) (Virgin)
Michael Bolton - Soul Provider (24-43) (CBS)
[HOT ADDS

Breaking Out On European Radio

Shooting Party - Let's Hang On (PWL)
Oleta Adams - Rhythm Of Life (Fontana)

the Eurochar: top five from five years ago.

Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.
|SINGLES OF THE WEEK |
Vital for your play list.
Dee’Moe - One Step At A Time (Phonogram)
The Associates - Fever (Circa)
Jane Child - Don’t Wanna Fall In Love (Warner Brothers)
|SURE HITS ]
George LaMond - Without You (CBS)
Alisha Warren - Discover Me (RCA/BMG)
Tongue ‘N’ Cheek - Tomorrow (Syncopaze)
Quartz - We're Comin’ At Ya (Phonogram)
Partners Rime Syndicate - 54-46 (That’s My Number)  (Hysteria/Epic)
Quireboys - | Don’t Love You Anymore (Parlophone)
Les Infideles - Rebelle (Trema)
D Mob - That’s The Way Of The World (FFRR)
| EURO-CROSSOVERS ]
Continental records ready to cross-over
Eros Ramazotti - Se Bastasse Una Canzone (DDD/BM3)
Lili & Sussie - What's The Colour Of Love (Sonet)
Kristiana Levy - Bad Thing (EMI)
Benjamin - You'll Never Fall (Polydor)
El Norte - Amores Sin Palabras (CBS)
|[EMERGING TALENT N
New acts with hot product.
The Family Stand - Ghetto Heaven ((Atlantic))
Wendy Ma Harry - Wendy Ma Harry (A&M)
Silje - Tell Me Where You're Going (Lifetime)
|[ENCORE .
Former M&M tips still in need of your support.
Gun - The feeling Within (A&M)
Bel Canto - Birds Of Passage (Crammed Discs)
Sydney Youngblood - I'd Rather Go Blind (Circa)
|ALBUMS OF THE WEEK |
Arno - Ratata (Virgia)
A Guy Called Gerald - Automanikk (CBS)
Brian Kennedy - The Great War Of Words (RCA/BMG)
Roe - Roe (Barclay)
Jermaine Stewart - What Becomes A Legend Most (10
Bond - Saturnalia (Mercury)
King Kong - King Who ? (BMG Ariolz)
Gary Moore - Still Got The Blues (Virgin)
Oingo Biongo - Dark At The End Of The Tunnel (MCA)
Hugh Harris - Words For Our Years (EMY)
Paula Turci - Ritorno Al Presente (IT/BMG Ariolz)
The Havalinas - The Havalinas (Elektra)
Singles
U.S.A. For Africa - We Are The World (CBS)
Philip Bailey - Easy Lover (CBS)
Jermaine Jackson - Do What You Do (Arista)
Frankie GTH - Welcome To The Pleasure Dome (ZTT/Island)
Murray Head - One Night In Bangkok (RCA)

Albums

Phil Collins - No Jacket Required (Virgin/WEA)
Sade - Diamond Life (Epic)
Wham! - Make It Big (Epic)
Tina Turner - Private Dancer (Capitol)
Tears For Fears - Songs From The Big Chair (Mercury)

MASTER CHART - April 21, 1990
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united kingdom

Most played records in England during
the week of publication on the folio-
wing stations BBC |, BBC 2, Capital
Radio, Greater London Radio and the
major independents.

1. Madonna - Vogue

2. Janet Jackson - Escapade

Erasure - Blue Savannah

Happy Mondays - Step On

Candy Flip - Strawberry Fieids Forever

Kid Creole & The Coconuts - The Sex Of it
S$nap - The Power

B-52' - Love Shack

Paula Abdul - Opposites Attract

10. Alannah Myles - Black Veive:

I}, del Amitri - Kiss This Thing Goodbye

12. Quireboys -1Don't Love You Anymore

13. Jason Donovan - Hang On To Your Love

14. Eric Clapton - No Alibis

1S. David Bowie - fame ‘%0

16. They Might Be Giants - Brdhouse In Your Soul
17. The Christians - 1¥ound Out

18. Heart - Ailt Wanna Do Is Make Love To You
19. UB40 - Kingscon Town

20. David A. Stewart - Liy Was Here

B

Most played records as checked by
Media Control on the national station
03.

I. Roxette - Dangerous

2. Sinead O'Connor - Nothing Compares 2 U
3. Boris Bukowski - Fandango

4. Alannah Myles - Black Velvet

5. Sydney Youngblood - Sic And Wait

6, Stefan Wagpershausen - Dus Erste Mal Tat's Noch Weh
1. Technotronic - Get Up

8. Wolf - Miss You (Drums On Fire)

9. Beats International - Dub Be Good To Me
10. Arthur Baker - The Message Is Love

1 1. Phil Collins -1 Wish it Would Ram Down

12, Tina Turner -1 Don't Wanna Lose You

t3. Billy Joel -1 Go To Extremes

t4. Erste Aligemeine Verunsicherung - Ding Dong
15. Linda Ronstadt - Don't Know Much

16. Milli Yanilli - Al Or Nothing

17. Chris Rea - That's What They Always Say
18. Snap - The Power

19. Lisa Stansfield - Live Together

20. Reinhard Fendrich -Von Zelt Zu Zeit

holland

Airplay checked on Radio 2 and 3, the
Dutch national pop stations. For info
contact Stichting Nederlandse Top
40, PO Box 706, 1200 AS Hilversum,
tel(0)35 -231647.

|. Angela & The Rude - Pressure

2. Lois Lane - Fortune Farytales

3. Gary Moore - Oh Pretty Woman

4. Primal Scream - Loaded

S. Fleetwood Mac - Save Me

6. Rebel MC - Better World

7. G'Race - Calypso Around The Clock

8. Zucchero Fornaciari - Diamante

9. Clouseau - Daar Gaat Ze

10. Depeche Mode - Enjoy The Silence

11, Laid Back - Bakerman

12. Beats International - Dub Be Good To Me
13, Jack Of Hearts - Schooldays

14. David Bowie - Fame "50

15. Yan Morrison - Coney Isiand

16. Tears For Fears - Advice For The Young At Heart
17. John Lee Hooker - The Healer

18, Jive Bunny - That Sounds Good To Me

19. De Dijk - Bloedend Hart (Live)

20. Sinead O'Connor - Nothing Compares 2 U

From the airplay hit parade from Me-
dia Control including 29 radio stati-
ons. For more info please contact
Media Control - Postfach 625,
D-7570 Baden Baden,tel
(0)7221-33066.

Sinead O'Connor - Nothing Compares 2 U
Tears For Fears - Advice for The Young At Heart
Alannah Myles - Black Velver

Dusty Springfield - In Private

Stefan Wagpershausen - Das Erste Mal Tat's Noch Weh
Erasure - Blue Savannah

Billy Joel -1 Go To Extremes

Rod Stewart . Downtown Train

Nick Kamen -1 Promised Myseif

10. Gipsy Kings - Soy

11. Tina Turner -1 Don't Wanna Lose You

12. Liza Minnelli - Love Pans

13. Sam Brown - With A Little Love

14. Belinda Carlisle - La Luna

15. Muenchener Freiheit - Ich Wil Dich Nochmal
16. Roxette - Dangerous

17. Madonna - Vogue

18. Barday James Harvest - Wekome To The Shaw

19. Achim Reichel - Kreurwortraetsel

20. Depeche Mode - Enjoy The Sience

e

Most played records as compiled from
RAl Stereo Due.

Oleta Adams - Rhythm Of Life

Sneard 0'Conner - | Do Nox Warx Whae | Haven't Gax {p)
Depeche Mode - Enjoy The Silence

B-52's - Love Shack

Gary Moore - Oh Pretty Woman

Kim Wilde - t's Here

Andrew Ridgeley - Shake

Quireboys -1 Don't Love You Anymore
David Bowie - Fame *90

10. Jungle Brothers - Doing Our Own Thing
11. Madonna - Vogue

12. Alberto Fortes - Carta De Cielo

13. Eros Ramazotti - Se Bastasse Una Canzone
14. Renzo Albore & Lino Banfi - Sancemix
|S. Dusty Springfield - in Private

16. Fleetwood Mac - Save Me

17. Scialpi - Les Affairs Sont Les Affairs

18. Formula 3 -19%

19. Beats International - Dub Be Good To Me
20. The Notting Hiflbilies - Your Own Sweet Way
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spain

The 20 best played records in Spain
from Cuarenta Principales, covering
the major Spanish stations.

|. Big Fun - Can't Shake The Feeling
2. Luz - No Me Importa Nada
3. Duncan Dhu - Rozando La Eternidad
4. Technotronic - Get Up
S. New Kids On The Block - You Got It
6. Jimmy Somerville - You Make Me Fee!
7. Kylie Minogue - Tears On My Pilow
8. Casal - Histern
9. Depeche Mode - Enjoy The Sience
0. Jason Donovan - When You Come Back To Me
11. Milti Yanilli - Al Or Nothing
12. Benjamin - You'll Never Fal
13. Lisa Stansfield - Live Together
14. Phil Collins -1 Wish It Would Rain Down
15. La Guardia - Cuando Brille B} Soi
16. 49'ers - Touch Me
17. Jive Bunny - Rock ‘N Rolf Party Mix
18. Loco Mia -RSM.
19. Gloria Estefan - Here We Are
20. Sinead O'Connor - Nothing Compares 2U

AmericanRadioHictary Com

THE MOST PLAYED RECORDS IN EUROPE

Most played records as checked by
Media Control on the national station
DRS 3 and 5 private stations. For mo-
re info please contact Media Control,
Post Passage 2 Basel 4002, tel 6}-
228989.

|. Sinead O’Connor - Nothing Compares 2U
L Alannah Myles - Biack Veivet

Heart - Alt] Wanna Do ts Make Love To You
Eros Ramazotti - Se Bastasse Una Canzone
Midnight Oil - Biue Sky Mine

Laid Back - Bakerman

Depeche Mode - Enjoy The Silence

The Notting Hillbillies - Your Own Sweet Way
David A. Stewart - Liy Was Here

10. Rob ‘N’ Raz - Got To Get

|1 Phil Collins - Another Day in Paradise
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