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Nova Challenges
Swedish Ad Laws

by Chris Fuller

Swedish local station Radio
Nova has challenged the na-
tional laws prohibiting com-
mercial radio and TV by
becoming the first station in

Espana Staff Jailed
In Stones Row

by James Bourne
Three employees from Ra-
dio Espana Top 97.2, a
Madrid FM rock station,
spent a night in the cells
after being arrested at
Madrid’s Vincente Calde-
ron football stadium on
June 16. The two DJs and a
technician were accused of
attempting to transmit the
Rolling Stones concert live

by tour promoters Creative |

Entertainment
(CEG), a charge the station
denies.

Pino Sagliocco, head of
CEG, claims that by the

time the three were
discovered, Radio Espana
had illegally  broadcast

almost all of the concert live
continues on page 3
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Sweden to broadcast adver-
tisements. Nova is boldly
declaring that it will fight its
cause in the European
Court of Human Rights in
Strasbourg if the authorities
attempt to close down the
station.

The 24-hour Nova, which
has a weekly audience of up
to 250.000 (Radio Sweden
survey) within an 80
kilometre radius of Vagnha-
rad, a town 80 km south of
Stockholm, began to broad-
cast ads two weeks ago, all
from local businesses.

Nova MD Claes Nydahl
says the move was due to
economic necessity: ‘‘We
have not made any secret of
it and so far there’s been no
reaction at all from the
authorities, who are always
very slow to act. We think it
is ridiculous that a country
such as Sweden still has no
commercial radio or TV.
Eastern Europe has already
overtaken us on this.

“Our action is aimed to
test the current legislation

continues on page 4

BPI Holds Back Support
For New UK Sales Chart

London -The new UK chart
to be launched next week
(July 9) by trade magazine
Music Week and supported
by BBC Radio 1 and com-
pilers Gallup is starting
without the official co-
operation of record com-
panies.

The British Phonogra-
phic Industry (BPI) is so far

by Hugh Fielder
chart which was set up

following last December’s
decision by the BPI to ter- |

minate contracts relating to
its chart with Gallup, Music
Week and BBC Radio I at
the end of June.

It is withdrawing its 670 |

Epson data gathering ma-
chines from retailers around
the country and ending the

refusing to support the new | code of conduct by which it

Radio Express Delegates
Hear Talk Of Change

by Deborah Tuinman

A lack of new and exciting
music, coupled with techno-
logical developments, may
lead to the eventual demise
of music radio, according to
US  media  consultant
George Burns. Speaking at a
two-day seminar held in
Heidelberg, Germany last
week by Los-Angeles based
syndicator Radio Express,
Burns predicted an increase
in talk and information for-
mats in the long term.

He told delegates: “Be
alert to the fact that music
radio may be on the decline.
People are getting their
| music from other sources,

they can listen to CDs in

their cars and will soon be
able to subscribe directly to

Amsterdam Jazz Festival
August 31 - September 2

The Real Group

Debut album "“Nothing but The Real Group” on CD/LP.
The vocal group that makes its way by mere rumour.

digital audio systems. As a
result radio may have to cast
around for something else,
such as information pro-
gramming?”

Burns, who is president
of Burns Media Con-
sultants, added:  “Even
when radio exploded in the
US in the 50s and 60s, the
music being played provided
information. In that case it
was about  sociological
changes; the peace move-
ment and the use of drugs.
With exciting acts like the
Beatles and The Rolling
Stones, these issues spurred
on the success of music
radio?’

He later told Music &

continues of! page 4

‘ THE REAL GROUP

&

controlled and regulated its
own chart,

““The BPI does not feel it
can take part in a chart in
which it does not have an
equal partnership. So far we
have not been offered such a
role]” said a spokesperson.

Music Week, which an-
nounced its intention to
establish a chart in conjunc-
tion with Gallup and BBC
Radio I back in March, has
set up a company called
Chart Information Network
(CIN) to commission the
new chart from Gallup and
handle ‘its syndication and
commercial exploitation.

CIN has already made ar-
rangements with the BBC
for the chart to be broadcast

continues on page 4
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CHART ALBUM
IN GERMANY

Release in Japan September 25.
Available in Holland from
September through DURECO.

From Sweden to
Holland with jazz !
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Holland with jazz !

From Sweden to
Holland with jazz !

Amsterdam Jazz Festival
August 31 - September 2

Lulu Alke

Debut album "Angel Eyes' on CD/LP.

“A landslide victory of 1989's "Jazz In Sweden" poll winner"

Available in Holland from

September through DURECO.

From Sweden to
Holland with jazz !

Amsterdam Jazz Festival
August 31 - September 2

The Real Group

Debut album "Nothing but The Real Group” on CD/LP.
The vocal group that makes its way by mere rumour.

Amsterdam Jazz Festival
August 31 - September 2

Lena Willemark & E.E.E.

Lena & Elise

mXXr>Ccrcr

"Secrets of living" on CD/LP.

“Lena 's unique capaclty of comblulng folk idiom

the edge of rock"
Available in Holland from
September through DURECO.

Release in Japan September 25.
Available in Holland from

September through DURECO.
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Holland with jazz !

Amsterdam Jazz Festival
August 31 - September 2
Benelux Song Contest

September 9

Claes Janson

Second album "Temptations" on CD/LP.

"Probably the bluesiest voice
to be found in Scandinavia”

[cAPRICE]

THE REALGROUP

CLAES JANSON
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Capitol Takes To US Airwaves

Capitol Records in the US has
formed a digital cable radio chan-
nel to give its artists airplay ex-
posure beyond what they now
receive over the airwaves.

The commercial-free Capitol
Records Channel will debut this
summer on Digital Planet, a
9l-channel transmission service
created by Digital Radio Labora-
tories Inc (DRL). The new chan-
nel will transmit the label’s music
via satelltie through cable TV sys-
tems to a special tuner in con-
sumers’ homes.

Current and catalogue music
from Capitol will be programmed
on its channel in genre-specific
segments such as black, pop, rock
and jazz. The names of songs and
artists will be front and back an-
nounced.

*“The idea was to give us an op-
portunity to further promote our
artists in a new and unique man-
ner;” says Art Jaeger executive VP
of Capitol Records. ““We believe
that in years to come there is go-

by Susan Nunziata

ing to be a lot of different
methods of delivering our music
to consumers!”

Nevertheless, Jaeger is not wor-
ried about the home taping of the
Capitol Channel’s broadcasts. He
says that it should not be any
more extensive than current home
taping of radio programmes.

Capitol will compile a digital
audiotape in its internal recording
studio with one or two hour seg-
ments and the tape will be sup-
plied to Digital Planet for trans-
mission.

Bill DeLany, president of DRL,
notes that discussions are ongoing
with other record companies.
Capitol Records, as part of its
agreement with DRL, will play a
part in attracting other labels to
the service, he says.

According to Jaeger, Capitol
will inform other labels of its in-
volvement with the project. He
notes that at this point EMI is not
involved in the project and Capi-
tol has not spoken with any other

BMG Enters Video

Magazine

BMG is launching three bi-
monthly international music vi-
deo magazines this month speci-
fically targetted at the dance, rap
and heavy metal markets.

Dance International, Slammin’
Rap and Metalhead are being pro-
duced and marketed by BMG
Video International and Los
Angeles-based Video Publicati-
ons Industries (VPI) in a joint
venture.

The 60-minute video magazines
will initially be distributed in 15
countries and French, German,
Spanish, Italian and Japanese
subtitled versions will be avail-
able. They will sell for around £ 10
in record and video outlets.

VPI head Stuart Shapiro says
the emphasis will be on jour-
nalistic credibility. ““The integrity
of our approach is vital. Kids
want more than MTV video clips
and we'll keep those to a
minimum. Our job is to make the
concerts and interview footage as
interesting as possible by using an
informed and entertaining ap-
proach. Every interview and fea-
ture is filmed exclusively for us -
you won’t see it anywhere else!”
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Market

The first issue of Dance Inter-
national features a profile of Lisa
Stansfield, footage from the re-
cent London NRG rave with
Snap, Black Box and Guru Josh,
plus a feature on the latest New
York dance craze, the Bus Stop,
which Shapiro believes could
crossover to Europe via the
magazine.

Slammin’ Rap has major
features on Tone Loc, Big Daddy
Kane and Ice T plus Kid & Play
discussing the new House Party
movie. Metalhead has interviews
with Kiss and Alice Cooper,
footage of Aecrosmith in the
studio and Anthrax live plus Lita
Ford modelling lingerie from
Fredericks of Hollywood.

BMG Video International VP
Adrian Workman regards the
magazines as a long-term project.
“We will be adding new titles to
encompass other musical styles.
Our deal with VPI enables us to
produce video magazines of the
highest calibre and our aim is to
bring this concept to the mass
market by making the magazines
available at the right price)”

labels. “This is in the truest sense
a test)” he says.

The Digital Planet service, pre-
viously known as Digital Radio
Channel, planned to launch its
system in test markets this month
but there has been a delay in co-
ordinating the various elements
involved, says Delany.

Digital Planet’s decoders are
available to cable operators for
USS$ 85 per unit including remote
control or can be leased for a
monthly fee of US$ 2-2.50 per
unit.

In the test cities a 25 to 30 chan-
nel version of Digital Planet’s ser-
vices will be offered to subscribers
for USS$ 8, a price that includes
the tuner and remote. The final
price of the service will range bet-
ween US$ 6 - USS 10.

In addition to the Capitol
Records Channel, Digital Planet’s
test run will offer three Los
Angeles radio stations - KNAC,
KUSC and KLON - as well as
music programming with and
without back announcing.

Susan Nunziata is an editor with
Billboard magazine in New York,
from which this report was
adapted.

Espana Staff

continued from page |

from a mobile mike in the crowd.
The three accused, Gregorio Ra-
mon Carrera Gonzalez, Mariano
Garcia Moreno and Juan Manuel
Coglludo Fernandez were not
charged and were released at 14.00
the next day.

Sagliocco, who signed an ex-
clusive contract with Los 40 Prin-
cipales to re-broadcast the concert
on June 24, comments: “Radio
Espana has been found out this
time. It’s a matter of principle for
the Rolling Stones. It makes me,
as the promoter, look bad. It even
looks like I let them do it.” Los
40’s Rafael Revert claims Radio
Espana “‘has done this before, at
Michael Jackson’s concert. It's
shameful. You can imagine the
sound quality.”

Radio Espana, meanwhile,
claims that like the state-run
broadcaster RNE, it was merely
broadcasting ‘comments’ from
the stadium. Music director Raul
Marchant denies the station was
attempting to broadcast or pirate
the concert:

4 rra.

trae

Entrepreneurial UK-based radio
fund Radiotrust is close to tying
up investments for two new East
European commercial ~stations,
one in Budapest and another in
Prague. Alastair Shaw, Radio-
trust chairman, says both ventures
are aiming 0 launch in the au-
tumn but would reveal no further
details. Radiotrust recently put £
200.000 into a new Warsaw-based
station, Radio Solidarity.
* *

However, Ramon Lopez, chair-
man/CE WEA International, is
more cautious about business
prospects in Eastern Europe.
Adressing the company’s recent
1990 worldwide MD meeting in
Madrid, Lopez said: “Pircay, ren-
tal and trans-shipment are all big
problems which we used to face
from very distant places like the
Far East. These problems are now
on the doorstep of Western Eu-
rope and we have to be on guard
and protect ourselves from the
possibilities of legislative inade-
quacies and damaging commer-
cial practices in Eastern Europe”
* * *
Swedish promotions company
Future Wave is seeking record
company finance for the launch
of a weekly Swedish dance chart
show which it hopes to syndicate
to some 40 stations across the
country. A pilot show has already
been made, presented by SAF
Stockholm DJ  Bjorn Mohr.
Future Wave's Ken Neptune says
record industry backing is neces-
sary for a six-month trial period.
*
MTV has disclosed that its ‘Club
MTV’ and ‘Video Music Awards
are among the first properties the
company intends to adapt for a
radio format for syndication
across Europe (M&M, June 16).
Harriet Seitler, MTV's New York-
based senior VP marketing and
promotions, says negotiations are
continuing  with several syn-
dicators: ““l hope to see some-
thing up on Club MTV before
year end and some Video Music
‘Awards activity this summer’”
* * *

The Knebworth June 30 concert
witnessed the most extensive co-
opefation yet between West Ger-
man commercial stations. The
show was broadcast live in four
states, Hamburg (Radio Ham-
burg), Lower Saxony (ffn), Hes-
sen (FFH) plus Antenne Bayern in
Bavaria, which initiated the
network
* *

Radio Nostalgie has carned Fir 65
million during the first three
months of 1990, an increase of

“ 92.5% compared to the same

period last year.

edited by Machgiel Bakker
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Westinghouse

US  broadcasting  company
‘Westinghouse has upped its stake
in London’s Jazz FM to around
10% with an estimated £ | million
further investment in the three-
month old commercial station.

According to Dick Harris,
chairman of Westinghouse’s radio
subsidiary Group W, the increas-
ed commitment takes its holding
of Jazz FM ordinary shares to
360, which “gives us about a 10%
interest in the station as a whole”.
Harris, who will assume a place
on the Jazz FM board, declined to
reveal the value of the extra invest-
ment though industry sources
believe it to be in excess of £ |
million.

Harris: “Our initial interest
was speculatory but Jazz FM’s
first results show that it is well on
course. The station knows exactly
where it is going and that makes it
extremely attractive to us.’

Controversial May research by
Audience Selection gave Jazz FM
a 14% weekly reach (1.1 million
listeners), making it London’s
third most popular station behind
Capital FM and Capital Gold.

The change in shareholding has
been cleared by the Independent
Broadcasting Authority (IBA),
whose approval is required for in-
creased investment by non-EC
companies holding more than a
5% stake in UK stations.
Westinghouse’s 10% makes it the
biggest institutional shareholder

Ups Jazz FM Stake To 10%

by Chris Fuller
London Jazz Radio. Around 75%
of the company is owned by chair-
'man Jasper Grinling, music direc-
tor Dave Lee and deputy chair-
man  David Heimann. The
remaining 15% is held mainly by
station staff.
Grinling says the new mvml-
ment cements the rel

RO R R

BPI Hold

continued from page |

first on Radio | and on BBC TV’s
‘Top Of The Pops’ each weck Ra-

burgh (KDKA, still in op
in the 1920s and its current major
stations include WINS New York
(news), WNEW FM New York
(AOR), KTWV Los Angeles (The
Wave) and WBZ Boston (Per-
sonality).

Dick Harris says it is natural

controller John-
ny Boerhng “We are delighted
that the BBC will continue to
broadcast the most accurate and
widely respected chart informa-
tion available?”
CIN is setting up a supervisory
committee which will also include
ives from the BBC and

with Westinghouse: “Over the
past few months, we have visited
each other’s stations and now en-
joy a close business relationship.
This will strengthen om ﬁnancnal
position and i

that Westinghouse’s gaze should
shift to Europe: ““With deregula-
tion, Europe’s radio markets are
becoming more competitive and a
company such as ours, which has
70 years of expertise in radio, is in-

available to us at boardroom level.
Additionally, the US is one of the
prime sources of jazz music’’
‘Westinghouse, which initiated
US all-news radio, owns 10 AM
and 10 FM stations in the US, just
short of national ownership limits
(12 on each frequency). The com-
pany established the country’s
first commercial station in Pitts-

terested on swiftly on
new opportunities.”
Westinghouse is looking at
other stations in the UK, France,
Germany and Eastern Europe and
confirms that discussions have
been held with national Irish sta-
tion Century Radio, though Har-
ris says ‘“nothing has been
agreed”. o

Radio Express

continued from page |

Media: “This seminar indicates
that there is a high degree of
technical expertise and program-
ming knowledge in Europe, but it
remains to be seen if music can be
pegged to important events, such
as the reunification of Germany,
and to changing lifestyles and at-
titudes. That is what is needed if
European radio is going to ex-
plode. No one here seems excited
about new music, they’re more in-

at Jazz FM, which is registered as | terested in new technology.”
Burns, who also noted a reluc-
(sdvertsement) to
undertake audience and program-
ming research, stressed the impor-
e tance of localised programming
and said that traffic reports are
N one of the main areas of broad-

dierks studios

professional
aqudio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333
fax. (49) 2238-27 34

cast information.

On the issue of narrowcasting,
he said: “There’s definately a
need for more narrowcasting in

Europe, but not to the same extent
as in the US. Many stations here
seem to mix various music styles
50 much that there is little diffe-
rence between individual outlets.
If narrowcasting is applied appro-
priately, radio’s share of advertis-
ing will increase?”

Other topics discussed at the
seminar, titled ‘The Future Is
Here’, ranged from winning au-
dience loyalty and audience mea-
surement to construction of the
broadcast hour and market
research.

Attendance was restricted to 40
delegates who represented various
stations  including  Antenne
Bayern, Bayerischer Rundfunk,
RIAS Berlin, Radio chenbogen
Radio NRW and Radio FFH in
West Germany, Ireland’s Capital
Radio, Danmarks Radio, ORF in
Austria and Dutch broadcasters
TROS, NOB and NCRV, a

Nova Challenge
continued from page |

and we hope it will goad the
Government into allowing com-
mercials more quickly.”

Nydahl does not believe the
Narradeonamnden, a government
body overseeing Sweden’s local
radio stations, can close the sta-
tion down: “The Swedish con-
stitution supposedly protects free
speech and forbids censorship of
radio programmes. If they at-
tempt to close us then that’s cen-

sorship and we are prepared to go
to the European Court of Human
Rights at Strasbourg to fight it:*

Narradeonamnden legal ad-
visor Conne Wallin says no deci-
sion will be taken on action
against Nova until July 5.

Sweden’s ruling Social Demo-
crats are expected to approve
some form of national commer-
cial TV at their September con-
vention, It is believed such a deci-
sion will also herald the start of
commercial radio.

the British Association of Record
Dealers (BARD).

The BPI has been invited to
join the committee and a CIN
spokesperson says: *‘We are conti-
nuing to talk to the BPI on areas
of mutual interest’”

Chart  compiler Gallup is
replacing about half the Epson
data gathering machines removed
by the BPI in time for the new
chart and expects to replace the
remainder shortly. The BPI-
owned machines were mainly in
independent stores as many of the
multiple chains have their own
data machines which also act as a
computerised stock control.

The chart is initially based on a
sample of just over 500 shops
which CIN points out is more
than were used when Gallup first
started compiling the BPI chart
two years ago. The intention is to
return to the full sample of 900
shops as soon as possible.

Gallup is maintaining the BPI’s
code of conduct for the charts.

Pinder says that Gallup is in-
corporating a weighting bias into
the new chart to overcome the
temporary loss of data from in-
dependent stores. And he remains
hopeful that problems over the
BPI's involvement can be
resolved.

But there is a considerable
divergance of opinion among BPI
members over what to do about
the record industry’s loss of con-
trol over the chart. Privately, some
believe that record companies
should refuse to co-operate with a
new chart over which they have no
control, while others are relieved
that they no longer have to sub-
sidise a chart which was costing
the BPI over £ 500.000 a year.

More significantly, the com-
pilation of the chart yields a
wealth of valuable statistical in-
formation which has until now
been available to record com-
panies for an additional payment.
If they want to continue receiving
the same information they will
have to deal with the CIN.  [J

MUSIC & MEDIA - July 7, 1990

RPN < R ARG TALK BACK S miene e s

Patience, Partnership And The American Way

Steve Crane is
President of the Emmis
Broadcasting Corporation
and has been with the
company since its
inception in 1981.
Based in Indianapolis,
Emmis owns 10 stations
in the US including Los
Angeles market leader
KPWR and the dance-
based WQHT in New
York. The company
also has interests in
magazines and a 50%
share in a major league
baseball team,

the Seattle Mariners.

E mmis began to act as con-
sultants to CLT/RTL in
France two years ago and in April
announced it had acquired a 15%
stake in RTL's Parisian dance sta-
tion Maxximum FM, at a cost in
excess of US$ 2 million. Further
Emmis/CLT co-ventures are be-
ing discussed for Spain, Germany
and the UK. Emmis’s Maxximum
stake made it the first major US
broadcaster to make a significant
investment in European radio.
Chris Fuller talks to Steve Crane
about the American approach to
the European airwaves.

Q: Why did you decide to invest in
French radio rather than British,
German or Italian?
A: France is more like the US in
terms of regulations, which allow
more freedom as regards radio
management, than anywhere else
in Europe. The UK is very attrac-
tive - we're talking to possible
partners with an eye on the for-
thcoming national commercial
stations there - but there’s quite
stringent regulatory oversight in
terms of format. The trade-off, of
course, is that if you obtain the
franchise you have an exclusive
position within a format, so in
some ways you cannot complain.
In Germany we have found that
the bodies which control radio are
very protective. They don’t mind
US involvement until it gets to the
stage where there’s going to be ac-
tual equity participation in the
franchise. Then, there seems to be
some reluctance on the regulator’s
part to allow foreign investment,
or at least non-EC investment.
As regards Italy..it’s a little
chaotic. You are never really sure

MUSIC & MEDIA - July 7, 1990
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that there’s not going to be so-
meone on a co-channel who is go-
ing to splatter your signal. Or, a
direct competitor might arrive on
a new frequency that you never
anticipated. It’s no regulation as
opposed to too much. There has
to be a happy medium where you
have a variety of formats, major
signals, but not too much else go-
ing on.

Q: Prior to the Maxximum deal,
your relationship with the station
went back two years...

A: Our ability is to advise music
FM stations on programming,
marketing, selling and so on. We

worked with CLT/RTL on getting
the Maxximum format ready and
getting it on air. Rick Cummings
(Emmis executive VP) was prima-
rily responsible. After a year of
working with them we became
fascinated with the prospect of-
French radio and when we en-
quired whether there was a pos-
sibility of participating on an
equity basis we were told that, yes,
from CLT’s standpoint, it was a
good move. I understand now
how European companies view
these partnerships because they
are really strategic alliances.

Now that we have this strong
relationship with CLT it can only
be mutually beneficial. There’s a
trust factor there which has evolv-
ed over a long period of time and
which would be difficult to

establish out of nothing. They

know that we are not going to do
anything to compete with them
without getting their OK and vice
versa.

Q: What is Emmis’s day-to-day
influence at i

rate is because they have not had

the availability. There haven’t

been the stations here people can

really relate to. But that will get

more and more common as the

market develops and more nar-
15

A: 1t’s operated by experienced
RTL radio broadcasters who do a
fabulous job. That’s one thing |
want to emphasise. When an
American company comes to
Europe they have to accept that at
best it will be with a minority ad-
visory investment. You shouldn’t
expect to have a dominant posi-
tion. You can hook your wagon to
the engine that you want and you

get pulled along. You don’t have
that much influence.

We make suggestions and, be-
cause of the experience that we
have, our suggestions are taken
seriously. They are not always
followed, for very good reason, as
CLT has a tremendous depth of
experience here in Europe and
therefore they really know best.
That’s why we chose them. We
trust their judgement. And, any
American investor has to ap-
proach it with that attitude other-
wise they are in for a big disap-
pointment.

Q: How do you perceive the way
people listen to the radio in
Europe as opposed to the US?

A: People don’t listen to the radio
as much here, but not by a wide
margin, and the lower listening

Q: Will narrowcasting become as
defined in Europe as in the US?
A: In the US the list of optional
formats available to capture a
small, specific audience goes on
and on. Traditional country, con-
temporary country, rock, classic
album rock, top 40, dance top 40,
black, adult contemporary, new
wave, oldies, EZ listening jazz and
so on. In major markets in the US
there might be two of each of
these formats surviving quite
nicely because each station ap-
peals to a certain core audience
and serves that audience virtually
to the exclusion of all others.

The concept is relatively new in
Europe, but I think narrowcasting
will cut across cultural lines and
be wholly applicable here. There
may not be quite so many formats
but there is a variety of musical
tastes, so, it’s fairly safe to say
there will be four or five different
music stations in most markets,
set against the 12 or 13 you find in
the States.

Q: What would be your advice to
other US investors wanting to
follow you into Europe?

A: Get over here and start to talk
to people. There’s no other way to
find out about it or get a feel for
it. Some US investors have been
led down a rosey path by some
media brokers and have been told
they may possibly get a control
position on a European station.
As far as any significant franchise
is concerned I just don’t think
that’s possible. Maybe it is in a
small market situation but
nowhere where's there’s a lot at
staké. In France the non-EC
ownership limit is 25%.

Q: Does Europe now offer more
growth for your company than
the US?

A: Ina way, although it represents
arelatively small investment from
our standpoint. It’s important
sprategically because we believe
there will be very rapid growth in
radio here and, relevant to invest-
ment, it's potentially staggering.
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Colin Southgate, chairman and chief executive of Thorn EMI, and fim Fifield, chairman
and chief executive of EMI Music Worldwide, recently visited EM] Hispavox in Madrid.
From rto I JA Pindado, GM Central Services;: Javier del Moral, GM Hispavox;
Southgate; Fifeld: Alexis Rotell, MD continental Europe; Rafael Gil, regional MD
lberia; Carlos Sanmartin, GM EMI; and Patxi Ardanaz, director central sales.

Let’s shake - Jean Davoust (left) shakes hands with Phil Manzanera after the artist
signed a contract with Werner Chappell Music France. Standing in between is Cloude
Ismael, international A&R director Vogue. The label has just released the single A
Millon Reasons Why, featuring vocalist Gary Dyson.

Congratulations - Gianni Morandi (left) receives a platinum award from Fronco
Reali, MD of BMG Ariola Italy, for sales of more than 250.000 copies of his album
Yarieta’ Also pictured is music journalist and entertainer Red Ronnie.

CBS West Germany MD Jochen Leuschner with Liza Minell. The company has just
started marketing its artist roster in East Germany and reports sales of 150.000 copies
of LPs by local acts Rio Reiser and Muenchener Freiheit.

Two revolutionaries meet - The giant of jazz Dizzy Gillespie recently met
Crechaslovakia’s president Vaclav Havel in Progue, where Gillespie gave a concert as
part of a mini-tour of Eastern Europe.

Going gold - Candy Dulfer presents a gold disc to Van Morrison for 50.000 sales
in Holland of Avalon Sunset Dulfer played a couple of tracks with Von The Man’dur-
| ing the Pinkpap festival.
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Protests Prompt Changes To Irish Bill

by Ken Stewart

Protests from broadcasters, politi-
cians and the public have forced
Ireland’s communications minis-
ter, Ray Burke, to make radical
changes to the Broadcasting Bill.

He originally intended to trans-
form RTE’s national pop station,
2FM, into a public and informa-
tion service channel with a few
specialist music shows.

He also wanted to divert 25%
of RTE’s annual licence fee funds
of IR£ 47 million (app. US$ 76
‘million) to the private radio sector
in a bid to help independent sta-
tions meet their 20% currrent af-
fairs programming obligations.
The successful campaign means
that 2FM will remain a pop sta-

tion and RTE will retain its licence
fee revenue.

In a new move, the government
is now seeking a statutory time
limit on advertising on RTE’s ra-
dio and TV services of 7.5% of
total daily transmission time. The
current system allows for 10%o.

RTE claims this capping of its
revenue will cost IR£ 10-12 million
ayear and it is estimated that 400
jobs at the station could be lost.

Opposition parties are challen-
ging the Bill in Ireland’s parlia-
ment, the Dail. Some 500 RTE
staff recently held a protest
meeting outside the Dail in an ef
fort to “kill the bill”.

Spectrum On Air After Costly Delay

London international music sta-
tion Spectrum Radio finally laun-
ched on June 25, more than three
weeks behind schedule.

The delay was caused by in-
terference from pirate station
Radio Caroline which broadcasts
on the same 558 AM frequency as
allocated to Spectrum by the In-
dependent Broadcasting Authori-
ty (IBA),

Spectrum  has now been
allocated an additional temporary
frequency of 990 AM which it is
using in its advertising campaign.
But the station is seeking compen-
sation from the IBA over the

| delayed launch and the costs in-
curred by the addi-
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GLR Faces Uncertainty
With Fresh Revamp

BBC’s Greater London Radio
(GLR), the capital’s “‘grown-up
music station” which faces an
uncertain future under the latest
round of BBC economy cuts, has
revamped its schedule to compete
within the growing London radio
market.

The changes include a new two-
hour rock programme on Sundays
at 18.00 called ‘The Bloody Good
Music Show”. It is presented by
David Hepworth who is a director
of publishers EMAP and a co-
founder of Q magazine.

Former LBC presenter Peter
Deeley takes over the 22.00-24.00
show at weekends which is shared
by other stations in the BBC’s
South & East regions.

GLR is also running another
round of its highly successful
Classic Collection Competition,

tional frequency.

Sales director Dick Seabright
says the delay has cost the station
advertising contracts. “In some
cases we've missed out on cam-
paigns but the advertising picture
is still healthy.”

Ammendments being incor-
porated into the Broadcasting Bill
now before parliament will give
the government greater power to
prevent Caroline from interfering
with ““the legitimate interests of
British broadcasters”. [

PPL Threatens IR Statlon Over Licence

Kettering commercial ~station
KCBC in the East Midlands has
been threatened with legal action
by Phonographic Performance
Ltd over the terms of its licence.

The move comes as the Associ-
ation of Independent Radio Con-
tractors (AIRC) is warning new
stations not to accept terms and
conditions in the PPL licence that
are different from existing sta-
tions” licences. The AIRC claims
that while the royalty rate is the
same, certain “‘unacceptable’”
conditions have been added to the
licence being offered to new sta-
tions (M&M issue 26).

PPL wrote to KCBC on May 31
stating: “Failing your acceptance
of the licence on the terms of-
fered... within the next seven days
we shall place the matter in the
hands of our legal advisers with a
view to restraining further in-
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fringement of our rights’”

KCBC programme controller
Howard Rosev says he replied to
the PPL on June 5. ““We have still
not consented to the licence and
we have had no further contact
from PPL. I don’t know why they
picked on us. Perhaps it was to see
how we'd react. We are members
of AIRC and we are letting them
take up the fight. I'm sure this can
be resolved in a gentlemanly
fashion.”

Under the 1988 Copyright Act
PPL can legally restrain a station
from broadcasting records under
its control, although it has never
yet done so. But this right will be
abolished under the upcoming
Broadcasting Bill and broad-
casters who cannot agree terms
with PPL will be able to claim a
satutory licence and refer the mat-
ter to the Copyright Tribunal. [

offering listeners a chance to win
a set of 60 CDs. Two tracks from
the selection are being played each
hour during the day.

To coincide with the first Roll-
ing Stones London concert on
their Urban Jungle European
tour, GLR is taking July 4 Roll-
ing Stones Day. Stones tracks will
be played throughout the day and
contests to win merchandise and a
poster signed by the band will be
held.

Meanwhile producer John
Myer has returned to-the station
as music manager. A spokesper-
son says he will give the music
output more cohesion. And be-
cause the BBC, unlike commercial
radio, is still bound by needletime
restrictions, Myer will be helping
GLR to make the best use of its

| non-needletime records.

Virgin Funds New Dance Label

by Hugh Fielder

Virgin is funding the newly-
launched New York dance label
Cardiac Records, set up by Cathy
Jacobson, a former Island VP
who masterminded the success of
4th & Broadway.

Virgin has first option in
Europe on Cardiac product and is
releasing the label’s debut single
this month. That single will be
Soul Rebellion’s Simple Rhythm,
produced by Arthur Baker and
remixed by Jazzy M.

In the US, however, the label is
being independently distributed.
“Virgin is providing the money
and that isit;” says Jacobson, who
has brought her long-time col-
league and 4th & Broadway’s
A&R director Bob Ghossen to
Cardiac as A&R VP. “It’s impor-
tant that people know that we
have Virgin finance behind us, but
the rest is up to Bob and "

Virgin approached Jacobson
on the strength of her success with
Tone Loc, Eric B & Rakim and
Young MC at Island. Virgin boss
Richard Branson says: “Cathy’s
track record speaks for itself.
With her knowledge of the street
she’ll add greatly to our creative
team in the US”

Cardiac  has also signed
““politico rap” act Queen Mother
Rage and R&B combo 3 In 1, but
Jacobson insists that the label will
not release lots of singles in the
hope that one or two make it.

“Every release has to be a
priority and we'll organise them
50 that we can work on each one.
I want everyone at the label to be
involved in every aspect of the
company. Indie labels allow you
that freedom and it’s more fun to
work that way”

| TOP 10 UK MUSIC VIDEOS

|
v ‘
|

I Nan(m‘ Tough Live New Kids On The Block
2. Veror Simple Minds (Viegin)
| 3 Eleven Appalling Promos Wonder Stuff (Channel S/PM)
4. Greatest Hits The Bangles (€M)
5. Hulmerist Morrissey (PMUHMY)
6. Evolution Gloria Estefan (€M)
7. Pavarotti Luciano Pavarotti (Music Club)
8. Kylie On The Go Kybe Minoge (Video Colection)
9. Singles Collection Phil Collins (Virgin)
10. Only Yesterday The Carpenters (Aa)

(€BPI. Compiled by Gallup for BPY, BBC and Music Week. Based on sales.
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NDR 2 Tops
Regional Ratings

by Robert Lyng
A radio survey for northern Ger- | asked listeners aged more than 14
many has revealed that public | years old ‘Which radio stations
broadcaster NDR 2 is attracting a | did you hear yesterday?”

30% audience share, up 3% on
last year’s poll. This corresponds
to a 2.1% growth in another re-
cent survey.

Paid for by the area’s private
broadcasters, Radio Survey North
(RSN) 1990 was carried out by In-
fratest and is the second major
analysis to be published in the last
10 days, following the AGMA
report.

Covering a week of broad-
casting during May, RSN 1990

Radio Hamburg lead the way
for the privates with a 21% share,
down 2% on 1989, running se-
cond overall to NDR 2. Radio
Schleswig-Holstein (RSH) scored
12%, a dip of 1% on last year.

However, in Schleswig-Holstein
RSH scored a 40% rating, the
same result as last year. In this
area NDR 2 dropped 2% on last
year to 26% and 8% lower than
the rating scored in the recent
AGMA survey. O

Schlager Station
Claims Most Listeners

by Peter Woernle

Cologne -WDR 4, with its pro-
gramme of schlager folk music
and listener request shows, claims
to be the most popular radio
channel in the region. A survey by
the station says that 66% of
listeners tune in daily to at least
one of the four WDR channels
but that only 25% prefer the
public service nature of the se-
cond channel.

The study involved interviews
with 4.000 listeners in North-
Rhine-Westphalia. The state has a
population of 13.2 million. Poll-
ing took place in two waves bet-
ween October 1989 and March of
this year.

The results show that 38% of

the area’s population listened to
WDR 4, 25% to WDR 2, WDR |
attracted 8% and the cultural pro-
gramming of WDR 3 registered
3%.

According to network radio
director Manfred Jenke, the WDR
plans to make WDR 2 more at-
tractive “by tightening up the
contributions of staff and by pro-
gramming more widely accepted
music”.

The youth channel, WDR 1,
which until now has broadcast a
morning regional magazine, will
be dedicated to rock and pop
music when all regional program-
ming is transferred to a fifth
'WDR channel later this year. [

Phil Collins

Tops

Half-Year Chart Shares

West German fortnightly trade
magazine Der Musikmarkt has
published details of the 1990 half-
year (Nov '89 - May ’90) chart
shares for singles and albums.
The distribution arm of BMG
Ariola retains its lead in the
singles ratings with 29.8%, down
2.4% on the same period last year.
The company also topped the

1. Phil Collins
2. Sinead O'Connor

3. Technotronic

4. Lisa Stansfield

5. Sydney Youngblood

Most Successful Singles

album listings with a 25% share
from 58 titles.

Warner distribution’s 35 titles
in the album charts helped it into
second place with 21.6% with
CBS third scoring 16%. Runner-
up in the singles poll was Poly-
Gram’s distribution arm with
16.5% followed by Warner with
14.7%.

Most Successful Artists (Singles)

6. Billy Joel
7. Depeche Mode

[ Sinead O'Connor (Chrysaks/BMG Ariok)

2. Another Day In Paradise Phil Collins. (WEA)

3 Power Smap (LogiBHG Ariol)

4. All Around The World Lisa Stansield (ArS@BMG Arioa)

5. Enjoy The Silence Depeche Mode (Mutefitercord) |
| e vate Dusty Springfeid (Pariophone/EMI)

7. Girl I'm Gonna Miss You Milk Vanik (Hansa/BMG Arioka)

8. No More Boleros Gerard Joling (MercurylPolyGram)

9. Lambada Kaoma (Ct
| 10. Easy Ie MC (ZyxMiculsii)

Most Successful Artists (Albums)

1. Phil Collins
2. Lisa Stansfield

-
g
N
g

Most Successful Albums

7. Chris Rea
8. Westernhagen

|
|
6. Tina Turner ‘
9. Chris de ‘
10. Milli Vanilli

|

| 1 But Seriousty Phi Colins (WEA)
2. Affection Lisa Sansheld (Arsw/BMG)
3. Kuschelrock Il Various (CBS)
4. 1 Do Not Want Sinead O'Connor (cmyuluanc Arioa)
5. Crossroads Tracy Chapman (ElkraWEA)
6. Storm Front Billy joel (CBS)
7. Foreign Tina Torner (CapiollEM)
8. Road To Hell Cheis Rea (MagneuWEA)
9. Hallelyja Westernhagen (WEA)
| 10. Spark To A Flame Chris de Burgh (ASM/PolyGram)

Blue Flame Enjdys uUs Airplay’

German indie label Blue Flame is
currently enjoying considerable
radio success with instrumental
music in the US.

According to the most recent
reporl from Miami-based Hotline

[

| Official B“ ASSER  ofic
| Pop - Tour
Merchandlsmg T-Shirts

‘ Rolling Stones Public Enemy
Madonna Guns ‘nRoses

‘ Iron Maiden Hell efc.

For Retail Distribution

Rotterdam 0031/10/4765577
Fax 0031/10/4770258

Blue Flame artist
K]aus Schonninng’s LP Artic
Lightisin rotation on 124 stations
nationwide. Danish-born Schonn-
ing is currently showing up in the
Radio & Records New Age Chart,
Gavin Jazz, Mac Raport and

FMQB New Horizon lists.

Blue Flame has also placed well
with Rolf Kuhn’s LP Rolf Kuhn
which is currently being played by
36 stations with activity in the
R&R Conventional Jazz chart,
Gavin Jazz, Gavin Adult Album,
Mac Report and FMQB New
Horizon. a
For the record: MCA Music/ |

Inferno Music are publishers for |
German band Rockhaus and not
as previously stated.
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Kaas Scores International Success

Patricia Kaas is on the verge of
becoming one of France’s best
selling artists in the international
market. Annick Geisler, head of
international promotion at CBS
France, says that one month after
its release, her new LP Scene De
Vie has sold more than 100.000
copies outside France, in just four
territories.

Geisler says that the album,
which has gone platinum in
France with 300.000 units sold,
has been particularly well received
in  West Germany and in
Switzerland, where the album
went gold (25.000 units).

Geisler: “‘Kaas is our top prio-

rity in Europe. CBS Germany,
which shares the contract with
CBS France, has launched a huge
marketing campaign to promote
the LP with TV and radio adver-
tising spots, in-store displays and
contests. They have just released
the second single from the LP, Les
Hommes Qui Passent, and it is
starting to get radio airplay.
“‘However, the problem is that
to establish the artist we need
some primetime TV shows and
they are rare on German TV. The
situation is more difficult though
in the Anglo-American countries
but we are looking for ways to get
through. Maybe a duet with a

local artist is the answer.’

Kaas is currently in the Soviet
Union where she is scheduled to
perform four gigs in Moscow and
four in Leningrad. And at the end
of July she will fly to Tokyo for a
media presentation in front of 300
people. While in Japan, Kaas will
be part of a marketing campaign
launched by Epic/Sony for top
female European artists. A tour
of Japan is planned for the end of
the year.

Geisler: “‘Kaas is very enthu-
siastic about her international
career. Despite the fact that she
has not stopped touring for
months, she is always available for
even when she has a

Jarre Plans Paris
Ffr 45 M Spectacular

by Jacqueline Eacote

After Houston, Lyon and the
London Docklands, Jean-Michel
Jarre is planning another spec-
tacular show in his ‘Cities In Con-
cert’ series. This time it will be
staged in Paris, on July 14, with a
budget of Ffr 45 million.

Jarre will perform in a pyramid
structure installed in the Grand
Arch. Three giant screens, 170
metres high and 70 metres wide,
will be attached to three skyscra-
pers to enable laser images to be
relayed to the expected audience
of one million plus. The show will
run for about one hour and 45
minutes.

The free performance will be
broadcast live by radio station
Europe 2 and will be filmed by
Antenne 2 for transmission in

September. A documentary on the
event, which will be directed by
Mike Mansfield who was respon-
sible for last year’s Destination
Docklands film, is being negoti-
ated with FR 3. It is expected to be
on TV screens in September.
Financial aid for the spectacle
is being supplied by the French
ministry of culture, Mairie de
Paris Hauts-de-Seine regional
council, the La Defense organisa-
tion EPAD and the group Sari-
Seeri. The individual contribu-
tions have not been revealed.
‘Paris-la-Defense: A town in
concert’ coincides with the release
of Jarre’s 12th album, En Atten-
dant Cousteau (Waiting For
Cousteau), on Dreyfus Disques
and distributed by Polydor. ]

Antenne 2 De

The Victoires de la Musique, the
French music awards, will be held
for the sixth time in February
1991, according to organiser
Claude Fleouter. The exact date
for the event has not been con-
firmed but Fleouter says public
TV channel Antenne 2 will be the
official broadcaster.

Fleouter: “Antenne 2 and
have signed a three-year agree-
ment. We started working
together last year and I think we
improved the quality of the cere-
mony, but we want to make fur-
ther improvements. I renewed the
deal with Antenne 2 because |
have a good relationship with

al Announced

channel) and Marie-France Briere
(head of variety programmes).”
Like the last edition, RTL will
handle radio coverage. Ella Fit-
zgerald and violin player Isaac
Stern are already confirmed to at-
tend the event, which will again
take place in Paris’ Zenith Hall.
The Victoires de la Musique is
organised jointly by the associa-
tion of the same name, which in-
cludes record industry represen-
tatives, and Telescope Audiovi-
suel, Fleouter’s production com-
pany which produces the show.
Some 2.000 industry people vote
for the best artists of the year in 15
categories, including classical

Jean-Michel Gaillard (MD of the
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music and comedy. [m}

day off’ a
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Fete De La Musique

Kassav, Mory Kante, Zouk Ma-
chine and Negresses Vertes were
among the acts who performed
before 20.000 people at the Place
de la Bastille in Paris as part of
Fete De La Musique, which was
held on June 21.

The festival, which was launch-
ed in 1982 by Jack Lang, the
minister of culture, is free of
charge to the public and is design-
ed to promote music. Other acts
to take part included The Cure,
who played before some 10.000
people.

This year’s festival had a
stronger international flavour
than in the past. Events were stag-
ed in more than 80 countries,
from Peru to Russia. Performing
rights society SACEM did not col-
lect rights for the concerts. [

RTL Axes Long

RTL's long running show ‘Live!’,
which has been hosted by Domi-
nique Farran on Saturday nights
for the past 12 years, has been
dropped by programme director
Monique le Marcis. It is to be
replaced during the summer by
‘Classic  Rock’, presented by
Georges Lang, however its long
term replacement is yet to be
revealed.

‘Live!’, which recently cele-
brated its 600th edition, featured
recorded concerts of French and
international artists. Most of the
concerts were taped in France
with a small percentage supplied
by syndicators such as Westwood
One.

Farran: “It is not a question of
ratings, because the show has
contributed to RTL's increased
weekend ratings. However RTL's
management has decided that it
wants something a little dif-
ferent.”

According to Farran the deci-
sion is not linked to RTLs spon-
sorship policy to avoid live con-
certs. However he says it is indi-
cative of a general move towards
the style of FM radio programing,
which pays more attention to
track rotation and computer pro-
gramming. Monique le Marcis
was not available to comment on
the decision at press time.

Farran, who was previously in-
volved in concert promotion and
production, is currently working
on a number of projects, in-
cluding the singing career of TV
personality Alexandra Kazan. His

N o e
Running ‘Live!
last show, scheduled for June 30,
is expected to feature the World
Party concert taped in Amster-
dam during the recent IM&MC
conference.

Meanwhile, the RTL summer
schedule for July and August
features two new shows presented
by recent RTL recruit and M6 pre-
senter Alexandre Debanne. They

R
Dorminique Farran
are ‘Plutot Deux Fois Qu'une’
(week nights 18.30-21.00) and
“Futur Hit’ (Sundays 13.15-14.30).
Rock and dance are covered in
new additions ‘Rock N Rock’
(week nights 21.00-22.00) and
‘Danse Music’ (Saturdays 22.10-
24.00). They are hosted by RTLs
long serving DJs Francis Zegut
and Billie respectively. A summer

hits show, ‘Les Challenges de .

LEte’ is scheduled daily at 15.00-
16.00 and will be presented by
newcomer Lionel Cassan. [




IFIT’S HERE
ITPLAYS!

In the fast-paced business of home entertainment only one pub-
lication keeps the scorecard on hot artists and hot product. Serious
players already know all about it. For news, reviews, updates,
charts and the best all-around coverage in the industry, you just
can'tdepend onword of mouth. You've gotto goto the source. See
for yourself what plays, and see it when the serious players see it!
B IN MUSIC: No matter where you fit in the pipeline, you need
information. Knowing who'’s playing a hot new single, who'’s
planning a world tour, who's staging a comeback, and who's just
gone to the top of the charts are your stock intrade. No matter what
you play, produce, distribute or retail from rock to jazz, metal to
Mozart, R&B to New Age, you need to keep abreast of what's hap-
pening in your industry segment as well as all the other segments
that affect yours. B IN VIDEO: No matter what the video format,
with six different specialty charts—in addition to those key sales
and rental charts—there is only one place to look to see what
everyone's watching. Couple that with unparalleled box office and
video news coverage, reviews of the most promising non-theatri-
cal properties, hardware and accessory reports, and it's no won-
derthat serious video players look here for the real score—and the
stories behind the score! B TO THE INDUSTRY: Each week
more than 200,000 music and video players gatherhere—and that
numberincludes studio heads, label execs, key PDs, artists, major
buyers, mass merchants, music and video product vendors and ad
agency execs and their consumer product clients.They all look for
theircopy every week. And they do more than just read it—they de-
vour it! @ TO THE CONSUMER PRESS: More than 1,500
newspapers and 2,000 broadcasters regularly use its news and
charts to enhance their own entertainment news coverage! Taken
together, all the reasons here—plus a whole lot more—tell you
why this is “the information source”. @ TO THE WORLD: And
it's distributed and read internationally. In short, it's every
player’s scorecard. Reading it provides you with the
knowledge you need to hitin the majors. Advertis-
ing in it gives you a decided edge. Think
about it, wouldn’t you rather be ahead
of the competition than along-
side of it? Just remember, if
it's here, it plays! So
being in it pays!

Billboard.

To read, call 1-800-362-2860 and 1-800-247-2160 in lowa.
To bein it, call 212-536-5001.

Prince Offers US$ 350.000
To Settle Tour Dispute

by David Stansfield

Prince has offered to pay US$
350.000 to Franco Mamone's In-
Talent Arts agency in a bid to set-
tle the long-running legal dispute
between the artist and the tour
promoters (M&M June 23).

Last month, a Milan court rul-
ed that Prince should compensate
Mamone for cancelled tour dates
in 1987 and 1988 by paying US$
800.000. InTalent Arts successful-
ly won a court order confiscating
all funds from the US performer’s
Italian leg of his current world
tour. This ruling has sparked off a
separate row between Mamone

Prince - still at the centre of o dispute

and Francesco Sanavio’s Avan-
tgarde agency, promoters of this
year's concerts.

Sanavio: “Prince, his manage-
ment and lawyers do not want to
have any shadows from the past.
They want a clean image for the
future. They do not want a lawsuit
that will go on forever and which
presents problems affecting third
parties like me. | have paid in ad-
vance for shows and want to do
them?

Sanavio says he is to hold a
press conference in the very near
future. “At that conference Ma-
monme will issue a written release
in which he will say I am now
satisfied that everything regarding
this matter is OK”

But Mamone refutes this:
“Nothing is settled. An offer of
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US$ 350.000 has been made but |
do not know whether that in-
cludes ticket refunds for the
cancelled concerts or for my
losses after the cancelled TV
show. [ am owed US$ 800.000, but
that amount is nothing compared
with what | have spent and lost in
the last two years, both in terms of
finance and image. My lawyers
and Prince’s lawyers are talking
about a settlement but I do not
know of any press conference.”
Sanavio has been declaring that
no court could confiscate the box
office receipts of concerts orga-

nised by him. He says he paid
Prince US$ 1.04 million dollars
for three July concerts and has
recently added a fourth near
Naples. But now he says: “I can-
not tell you where the money will
come from right now. I will tell
you everything after the tour. |
can only tell you that Prince is go-
ing to give Mamone US$ 350.000.
I just want this transaction to go
through so I can put my tickets on
sale. I am stuck here with 420.000
tickets.”

Asked if he was convinced that
Prince would tour in July,
Sanavio replied: ““I hope so, but
anything can happen in 24 hours.
I cannot tell you anything at the
moment. I just want the money
back which 1 paid in January for
the shows!”

Rete 105 Airs Knebworth Concert

Private national station Rete 105
claimed a territorial exclusive by
broadcasting the Knebworth 1990
concert live by satellite on June
30.

Rete DJs Alex Peroni and Grant
Benson were at Knebworth to
send back live reports to listeners.
Station executive Edoardo Hazan:
““They were there to capture the
atmosphere of the day and
transmit their emotions to our
audience”” R

Hazan says it is unusual for
Rete 105 to broadcast live events.
“We began airing concerts four
years ago but then it became a
trend as it was picked up by other
stations and we stopped. It did
not assist our audience figures.

““Knebworth is not us suddenly
reverting back to our old policy.
The event was a historical occa-

Alex Peroni - live at Knebworth

sion and one we were happy to
cover. Perhaps we will cover
similar events in future but they
tend to come along only about
once in-every two years.”

The station’s normal format
was disrupted from 12.00-23.00
on June 30to allow for the special
broadcast.

Dimensione Suono
Seeks Euro Contacts

Radio Dimensione Suono, the
Rome-based private network, and
Germany’s Antenne Bayern are
poised to begin a music exchange
deal. ““Nothing has been finalised
yet,” insists Dimensione Suono
programme director Bruno Ploy-
er, “‘but it takes time to co-operate
in a clear and continuous way”’.
Ployer confirms that after talks
between the two broadcasters, a
common interest was shown not
only in exchanging records but
also in information and release
updates. Ployer: “Antenne Bayern
already has a programme which
features our national product. But
we would only give German music
more airplay if it fell into the
status of European hit music just

as we do with French and Spanish
hits!”

Radio Dimensione Suono is
already in contact with Spain’s
SER and is keen to develop asso-
ciations in other European coun-
tries. But not in terms of national
language programme exchanges.
“In Italy, language is a barrier,’
says Ployer. “A very well produc-
ed programme in a foreign langu-
age would not work here. They
may have some appeal to young,
or trendy, listeners but they do not
work for a mass audience.

“In commercial terms we are
interested in investigating a sys-
tem of sponsorship for touring in-
ternational acts. It is only an idea
| but why not?”

RMC Sponsors Jazz Festival

Radio Monte Carlo (RMC) is the
official broadcast sponsor for
Rome’s 14th annual jazz festival.
Running from July 10-25, the
event features , Plant

suitss the image of the station!’
Hazan describes RMC as soft
rock for young adults.

No money is changing hands
for the ip deal. Hazan

& Stitch, George Benson, Dr
John, Charles Davis, Ray
Charles, Dizzy Gillespie Big
Band, John Coliani, BB King, Pat
Metheny, Tommy Flanagan and
Etta James.

Novella Hazan, programme
controller at RMC: “We are very
selective about what we put our

again: “We simply promote each
concert date on air in return for
our logo on all publicity material.
‘We also have the right to interview
the artists of our choice!”

“RMC broadcasts throughout
100% of national territory to an
average 1.17 million daily liste-

| ners.

name to but a festival such as this |
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EXECUTIVE CONFERENCE
OF EAST & WEST
EUROPE’S
MUSIC INDUSTRY
23-26 November 1990
BUDAPEST, HUNGARY

Following the
enormous success of last
year's executive conference

staged in East Berlin
as The Wall came down,
Looking East & West
nvites executives of the
music_industry from records,
TV, concerts, radio,
video, publishing, rights

and facilities to come
to Budapest

The conference will address
the challenging opportunities for

THE DEVELOPMENT
OF THE MUSIC
INDUSTRY IN

EASTERN EUROPE

State banquet « Showcases
Seminars wit
simultaneous translation

Pease send fother detais o
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Company
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Dutch Broadcaster TROS
Implements Playlist

Dutch public broadcaster TROS
has instalied a playlist for its pro-
gramming on the nation’s second
(R2) and third (R3) channels.

8

Jaap de Groot —\pmfmmmml /or,a wide
‘audience.

Commencing on Thursday
(June 28) (TROS’s broadcatsing
day on R3) last week, it consists of
10 records chosen by the station’s
music department, headed by
Ferry Maat.

According to Maat, the changes

. were necessary to “‘make the mu-
sical programming more consis-
tent. A part of the new additions
should also fit R2’s {light music]
programming. Additionally, we
will try to support domestic
releases as much as possible!’

Apart trom the new powerplay
(‘Paradeplaat’), the playlist in-
cludes the previous week’s power-
play plus eight records, mainly
based on new entries in ‘De Na-
tionale Top 100° as compiled by
the foundation of the same name
(and endorsed by Dutch copyright
body BUMA/STEMRA).

Four records from the playlist
are mandatory while the rest of
the programme is filled with re-
currents, golden oldies and one
free choice by the DJs. The ‘Para-
deplaat’ is played 11 times on R3
and if applicable to R2’s format,
played an extra three to four
times. The Top 100 entries will be
supported for aminimum of three

weeks.

by Machgiel Bakker

Artists featured in TROSs first
playlist included Clark Datchler
(powerplay), New Kids On The
Block, Michael McDonald, Dusty
Springfield, Shooting Party and
Anita Baker.

Meanwhile, ‘Christian’ broad-
caster NCRV has also introduced
a playlist. The list - consisting of
80 records - is not made public but
is meant as a guideline to the
seven DJs that make up NCRV’s
music department.

Also, the station has introduced
a ‘CD of the day. Between
10.00-16.00 one track of that new

Michael McDonald - featured on TROS's first playlist

release is played every hour. Re-
cent choices include new CDs by
Jeff Lynne and Toto. According to
DJ/producer Jaap de Groot, the
move signifies the growing impor-
tance of album sales over that of
singles. De Groot presents a
2-hour Saturday show, ‘Popsta-
tion', based on M&M’s Eurochart
Hot 100.

De Groot says the CD of the

H 9,
Belgian’s Pay
Owners of bars, pubs and other
public places showing BRT’s
coverage of the World Cup foot-
ball ition will have to pay

Td

fax _

for the privilege after the comple-
tion of a deal between authors’

w__

Type of Busness

rights SABAM and
the Belgian broadcaster.
SABAM will demand a pay-

ment of 15% of total revenues

Cup Premium

from establishments showing the
games on screens outside the
home. However, the organisation
is willing to offer reduced rates to
venues holding special World Cup
evenings if SABAM is consulted
before screening. Fixed rates,
depending on the site and number
of viewers, are also available at
USS$ 30-50. u]

day is a further move towards nar-
rowcasting. “‘Although we have to
programme for a wide audience
and can never adopt a real format,
our Saturday programming bet-
ween  10.00-14.00 is strictly
organised with each programme
containing the new powerplay, at
least two golden oldies, one na-
tional record, one international
and a track from the CD of the
day”

The powerplay is played 12
times on R3 on Saturdays. Recent
picks include The Black Crowes
and The Shooting Party.

It

Earlier this year (M&M May
19), another public broadcaster,
AVRO, changed its top 40 pro-
gramming to an album format. 0

BRT To Air
Summer Shows

‘Festivalitis’, a new series of re-
ports on this summer’s festivals,
will be broadcast on BRT’s first
TV channel throughout July and
August. The shows will be pro-
duced by the BRT in a joint ven-
ture with Dutch public broad-
caster VARA.

‘Festivalitis’ will air on Sundays
at 21.50 and will be hosted by the
B-Tunes, the new EMI act (for-
merly Bart Peeters Radios), who
will play the last festival in the
series, Marktrock in Leuven. (]
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Voice To Access Cable Network

The Danish government has
granted the Voice, Copenhagen’s
most listened to station, permis-
sion for a satellite link-up enabl-
ing it to gain access to the coun-
try’s cable system.

The Voice’s owner Otto Reedtz-
Thott says the decision will mean
the outlet will be able to reach
about 350.000 of 450.000 cabled
households (30% of national to-
tal) almost immediately.

The station, which currently at-
tracts 142.000 daily listeners, was
granted permission for the link-up
on the basis that it is not perceived

as a purely Danish broadcaster.
This means the programmes run
on a national basis must differ
from those broadcast on its five
greater Copenhagen frequencies.

ReedtzThott says to comply
with these guidelines some pro-
grammes broadcast late at night
will have English or Swedish talk.
““We are putting our fiscal plann-
ing together now. Our cable deals
are basically worked out’”

He says he anticipates the new
cable service, which will effective-
ly be Denmark’s first national

commercial radio broadcaster,

Horsens Adopts Playlisting

Jutland-based Radio Horsens is
introducing playlisting from the
end of June in an attempt to fur-
ther define the station’s identity.

Jan Boogaloo, head of music at
the Danish station, says airplay is
currently based on local record
sales charts. But from the end of
June the station will adopt a 50-50
policy combining playlisting with
DJ and producer choice.

There will be only one playlist
containing between 20 and 25
tracks. The number of plays per
day will depend on how high on
the list the record sits. For in-
stance, a song at the top of the
playlist will receive around six
plays per day and a record at the
bottom will be played up to twice
a day.

The station is also using a
system of powerplays, guarantee-
ing one play an hour. The new
playlist will be decided by a week-

| ly meeting of the station’s 14 DJs
and producers and will be chaired
by Boogaloo. Selection will be
based both on chart popularity
and on what Radio Horsens staff
consider to be potential hits.
Boogaloo: “We will look at
everything. Most of it will be pop
but there will be other things in
there too!” He says the move to a
playlist is intended to focus even
more strongly on the under-25 au-
dience Radio Horsens is aiming at.
““The station had an identity
before but it needed a younger
profile and this goes some way

towards that)’ says Boogaloo.
““We also expect it will help bring
in more advertisers.”

In February ’s Gallup survey of
Danish local broadcasters Radio
Horsens ranked as the fourth
most listened to station in Den-
‘ mark, with 52.000 daily listeners.

SPAIN & PORTUGA

will be ready to begin in a month
or s0. Although the decision tech-
nically gives the Voice the possi-
bility for Scandinavian broad-
casting, ReedtzThott is wary of
trying to do too much too soon.

“First and foremost we are
working to be a national operator.
We are eventually looking to bring
local stations to a network but
it is not yet legal to do something
of this kind. We are required by
law to broadcast a little in English
and Swedish and I am sure people
in Sweden or Norway are able to
pick it up.

“But I do not think Swedish
people particularly want to hear
Danish radio at the moment and
if we broadcast in English we im-
mediately put ourselves into com-
petition with the big operators like
Sky Radio and Luxembourg. We
are not clever enough to do that
yet. We will stick to our niche here
but one day, perhaps, we may then
be able to look at the Swedish
market.

.
Norwegian Soccer Fans

. . "

Hit By Media Strike
Oslo - Norway’s football fans are
feeling the brunt of a national
journalists’ strike which has robb-
ed public broadcaster Norsk
Riksringkasting (NRK) of much
of its World Cup coverage.

Around 730 members of the
national journalists’ union walk-
ed out of NRK on indefinite strike
last week (June 19), leaving the
single public TV channel without
news or current affairs program-
mes and public radio NRK P1
with only four three-minute
bulletins per day. The music chan-
nel, NRK P2, was carrying no
news at press time.

The dispute, initiated by jour-
nalists, newsreaders, editors and
cameramen in support of a 9.9%
pay claim, also means NRK’s
World Cup coverage has been
severely cut. On TV, movies will
replace matches, while the few
games that are aired will not carry
Norwegian commentary. At press
[ time, it was unclear whether they
| would carry commentary in
| another language.

y 1,‘1‘
g <

| Pianist Lars Roos (right) receives a gold disc from PolyGram Sweden MD Lennart
8ackman for 50.000 national sales of the album ‘Cocktailgodis”

Telecinco Wins - RNE Catalonia Secures Premises
Stones Rights

Private TV Telecinco has secured
the exclusive filming and distribu-
tion rights of the Rolling Stones
Urban Jungle tour. It will be the
only film of the European tour to
be marketed worldwide. The TV
station’s footage of the band’s
Barcelona concert will also in-
clude scenes shot in the cities of
Madrid and Barcelona.

Aside from this a documentary
video has been made. It features

AmericanRadioHist&P'EHH5DIA - July 7. 1990
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scenes in the dressing rooms, the
setting up of the stage and other
concert related activities.

Other TV stations were allowed
to send their news teams to film
segments of the concerts. Among
those present were state-run TVE,
Basque station ETV, Barcelona’s
TV3, Valencia’s Canal 9 and
private TV Antenna 3. The news
agency EFE also sent a crew. [

|

,

State-owned RNE Catalonia has
announced the end of an ex-
haustive search for a building site
in Barcelona to house its head-
quarters. The new main office will
function as the nerve centre,
which will unify all the different
services presently scattered in five
different areas of the Catalonian
capital.

According to the station’s direc-
tor, Antoni Traveria, the new
seven floor building, with a total
surface area of 3.700 square
metres will ““possess the most ad-
vanced technical infrastructure in
all of Barcelona”.

RNE has invested a total of Pts
1.5 miflion towards the project
| and predicts completion within 15

months. Traveria: “‘We hope that
’ by January 1992 our staff of 250

professionals and our mobile
units will be firmly installed in the
new centre!”

Meanwhile, RNE Catalonia
programming head, Enrique Fri-
’ gola, says the local station’s

(Radio 4) summer programming
will focus heavily on music. “We
will be airing a variety of music,
ranging from classical to rock,
with some time slots dedicated to
playing only the latest hits.’

Music
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SINGLE OF THE WEEK

The High

Box Set Go - FFRR

Despite the fact that The High are

yet another band from Man-

chester, and their debut single |

sounds like something The Byrds

or Arthur Lee’s Love wrote, it is

still a great song. The dreamy |

harmonies and a jangly cyclic

| guitar riff make for an almost perfect summer sound. All splen- |
didly complemented by the most subtle of keyboard parts and a |

| clear warm production by John Williams and Martin Hannet. |

]
|
|
\

ALBUM OF THE WEEK |
Bel Biv Devoe
Poison - MCA
A fine debut LP from these three former
‘members of New Edition. Their music is
a winning combination of street-level rap
and sweet soul singing, tough grooves and
catchy choruses, as typified by their re-
cent hit, Poison. On the strength of this
. LP there will be more successes with
| tracks like Do Me, Ain’t Nut'in Changed and I Do Need You. A variety of
| production styles, ranging from the smooth work of Gatling and Stewart to the
street-wise style of Hank and Keith Shocklee (Public Enemy), are included.

YOUR FUTURE
IN THE INTERNATIONAL
AUDIOVISUAL MARKET
IS NOW..,

The Mission

Into The Blue - Mercury

A good single from one of the
current pop scene’s most under-
rated bands. A melodramatic,
guitar driven song with a ma-
jestic production.

The Neville Brothers
Bird On A Wire - AgM

A lively and characteristically
soulful version of the Leonard
Cohen classic. Produced by Dave
Stewart of The Eurythmics.

Stan

Je N'Aime Pas Cette Fille - Wanted EMI
A semi-acoustic ballad with an
emotional delivery. Sultry and
atmospheric.

F.A.B. feat. MC Parker
Thunderbirds Are Go - Broders Organiation

Although this record will pro-
bably appeal most to people who
know Thunderbirds from their
childhood it is a catchy house-
based number that makes good
use of the theme tune from the
TV series - along with dialogue
edited into semi-rap.

Monie Love

A Monie In The Middle - Cookempo
Another rap number with plenty
of melody and an R&B chorus.
Harder than Grandpa’s Party
but still plenty of hit potential.

Die Wikinger

Hey, Wickie - Gig

From the same company that
produced Edelweiss comes an
off-the-wall, ultra fast hip-house
number. A fun record.

Mariah Carey
Vision Of Love - CBS

A smouldering ‘blue-cyed” soul
ballad from a new artist with a
strong voice

Thomas Helmig

Giv Mig Din Mund - Genyl

A breathy, soulful ballad from
this top Danish artist. Slick pro-
duction by Helmig.

Light Of The World
One Destination - Cooliempo

Soulful dance pop with a com-
mercial tune and a good trumpet
solo. In the early 80s the band
were, alongside Lynx, one of the
leading lights of the ‘Britfunk’
wave.

Everyday People

Guess It Doesn't Matter - S8K
Contemporary soul with an in-
fectious beat, some inspired
singing and a state-of-the-art
production.

Faith, Hope & Charity
Battle Of The Sexes - WEA

An excellent record from  this
wacky female three-piece. A
good hook-line and a fine pro-
duction by Nicky Graham.

Bad Company

Holy Water - fast West

After their last, rather weak effort,
the new album confirms that the
band are back on form and doing
what they do best. From the title
track to the simple ballad /00
Miles, there is something here for
everyone. A refreshing lack of
technoflash playing, just solid
blues-based rock with plenty of
feel, sung and played with emotion.

Jamie ) Morgan

The debut album from this English
singer/songwriter is best-described
as the male equivalent of Neneh
Cherry’s first LP Buffalo Stance.
Morgan has already made some-
thing of a mark on the UK charts
with his inventive cover-version of
Walk On The Wild Side and now
the follow-up, Rock Steady, is also
picking-up airplay there. A good
album that in its best moments
fuses rap and house with a com-
mercial sensibility.

Jude Cole

A View From 3rd Street - Reprise

Commercial FM rock with a

touch of C&W. The arrangement
and production are definitively

| Transatlantic and reminiscent of

Genesis. Cole has a particularly
attractive voice that from time to
time almost disappears in a fog
of reverb. Nevertheless, stand-out

tracks include Hallowed Ground,
Get Me Through The Night and
Stranger To Myself.

The Pleasure Principle
Trip To My Soul - Becrol

Dark and moody rock from
this new German band. They
specialise in melodramatic and
suspense-filled soundscapes but
they also write fairly orthodox
songs. A cult-ish group with a
good chance of attracting a
larger audience. Try Trip To My
Soul, Wishing I Could Go and

one.

Hi-Jivin’

Various - Kjima

A selection of songs from bands
in the townships of South Africa.
The material is Jive or hi-life and
although there is a huge amount
of dance music of various kinds
around at the moment, this is dif-
ferent. Try Akabongi by The Soul
Brothers, Ha Ke Bathle Mo-
houle, a mesmerising, accordion-
driven song and Hi Congo, an
instrumental track by Philip
Taban and Malombo. Uplifting
material.

Tony Cercola

Tony Cercola - Cheyemne

Cheerful dance music with a
distinctive percussive emphasis
from this Italian artist. A variety
of influences in the material
make it a potpourri of world
music, which, backed-up by a
strong production, makes for an
interesting record. Casbah, Balu-
ba, Onda Latina and Ale Ale are
particularly good.

| Editor Gary Smith
Contributors Pieter de Bruyn
Kops and Machgiel Bakker
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PComs

TV, Video, Cable, Satellite, Production, Financing, Co-Ventures,
Buying, Selling... this is what MIPCOM is about.

Meeting clients, establishing new ones, making contacts... Thisis what
MIPCOM is about.

There are two ways to attend - with a stand or as a participant without
a stand. Your local office can make arrangements which would best
suit your needs. But either way permits you to take advantage of
and use the following:
Be part of over 7000 professionals from all over the world.
Establish your presence and positionin the industry by being there.

BEFORE:

use the Preview News issue and the Programme Catalogue sent to all
two weeks prior to the show.

DURING:

advertise in the Daily News or use displays and other promotional
availabilities.
AFTER:
the MIPCOM Guide, used extensively at the market is kept as the
industry reference directory throughout the year.

International Film and Program Market
for TV, Video, Cable and Satellite

October 11th-15th 1990

Palais des Festivals - Cannes - France

| Name Titie |
| Company Company Activity |

Address
| city Country |
| Postal Code |
|

PCOU 1% M VR WSO (GO T G s 890081 Tcs o w0
| NTERATINA SOIBTON CRANSATONLT) e 3 REET T1/S280088-FAX (0718950043 - TELEX. 920113 MPMOG.
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Mecano - Building It Up Piece By Piece

by Gary Smith

Mecano have been Spain’s
best-selling group for the
last five years. Such home
popularity suggested that
at some point their
individual brand

of Spanish traditional
music and modern pop
would break out beyond
the predictable markets
like Portugal and

South America.

he campaign started nearly

two years ago when BMG
Ariola Spain flew a selection of
European journalists and compa-
ny affiliates to Madrid to see the
band live and only now are the
results beginning to be reflected
on the playlists of northern
Europe. The band have become
firmly established in Italy and
France and the single Hiejo De La
Luna is now climbing the Dutch
charts.

According to the group’s mana-
ger, Rosa Lagarrigue of RLM
(which also handles La Union,
R.S.P. and Carlos Berlanga), both
she and the record company were
determined to break the band
internationally: ““It was always a
joint decision between myself and

Jose Maria Camara, the chair-
man of BMG Ariola Spain. We
always felt the band had inter-
national potential but we wanted
to take it slowly. It’s pointless
breaking a market and then not
being able to promote properly.

The version of Descanso

Dominical that was first released
in Italy, and which is now out in
France and Holland, has two
extra tracks from previous LPs.
One is the current single and the
other, also scheduled for single

R T

““The point we concentrated on
when we started to formulate the

release, is Cruz De Navajas.
It is now more than two years

international campaign was, first
and foremost, sales. Their pre-
vious LP Entre El Cielo Y El
Suelo sold 500.000 copies and
now the follow-up Descanso Do-

since the original version was
released and the group’s two
writers, brothers Jose Maria and
Ignacio Cano, are currently pre-
paring the next LP. In the

‘minical has sold 1.2 million copies
in Spain?”

meantime, Lagarrigue will be co-
ordinating the band’s progress

around Europe with their existing
material.

At the beginning of June Une
Femme Avec Une Femme (Mujer
Contra Mujer) was released in
France to see if French versions of
their songs would sell. The lyrics
were translated by Pierre Groz
who writes for Elsa among others,
and the video was made by
Francis Camus. There is also a
single, El Blues Del Esclavo,
which has just been released in
Japan.

The next LP is expected to be
out in the spring of 1991 and then
the marketing process will start
again. Japan probably will not see
the band live until 1992 and
although worldwide plans for the
promotion schedule are only in
their infancy, Lagarrigue is in no
doubt about the size of the
difficulties that lie ahead.

“It will take 18 months after
the release of the next record just
to promote it in Europe and South
America. But for the next eight
months [ will be looking for ways
to follow up the development of
the newer markets in France, Italy,
Japan and the Benelux;’ she says.

Camera Shy But Radio Friendly

Despite a three year
absence by the band and a
campaign by WEA that
concentrated on retailers,
programmers across the
continent have been
playing both the Aztec
Camera single ‘Camera
Shy’ and other tracks from
the new LP ‘Stray’ There
is a degree of loyalty to a
group that have made
some quality pop in the
past but, that in itself, is
not the reason why

the record has been so
enthusiastically embraced.

Accurding to Ulli Kniep, head
of music at Radio ffn in
Hannover: “Camera Shy is good
enough to play all day’ But there
is another reason behind his
enthusiasm. By his own admis-
sion the station has a policy of
trying to introduce its audience to
Iess well-known artists.

Kniep again: “Aztec Camera
are one of the bands that we
would like to make more popular.
People like Tina Turner don’t
really need our airplay because

says Kniep: “It was an extension
of our policy of introducing
worthwhile bands and if we do

pendent record company SPV and |

another LP we would want to in-

Aztec Camera’s Roddy Frame
everyone plays that sort of artist
automatically”

Radio ffn recently released a | at

clude a track by Aztec Camera!”
Res Hassenstein, head of music
Bern-based Radio Forder

sampler LP with German inde- | Band, has more practical reasons

for playing the record: “Apart
from the success they had with the
previous LP, Love, it’'s quite
handy for our format. But, also in
this area there’s a high percentage
of people with cable TV and the
video was featured heavily on
Super Channel, so that gave us
more reason to play it.

“I would never programme a
song just because the video is
getting rotation, but what I see
does have an effect. At this time
of year I also check what is being
played in France and Italy so, as
the first holidaymakers come
back, you can grab their attention
by reflecting what they heard
abroad.

Kenni Jones head of music at
Red Rose Radio in the UK is also
playing Aztec Camera: *‘There is
so much mellow dance stuff
around at the moment and I
wanted a rock song or two on the
playlist” o
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Michel Berger

[ ] Slgn:d Apache Disques/

Berger wrote and composed all
the tracks on the album. He is
joined by musicians Ira Siegal,

[} Pubhsher CMBM.

® Management: Apache, Paris.

® New album: Ca Ne Tient Pas
Debout.

m New single: Ca Ne Tient Pas

Debout.

m Recorded at the Power Station
in New York, Studio Gang in
Paris and at Puk Studios in
Denmark.

m Euro release: France, Belgium
and Switzerland.

m Marketing: Appearances on
French TV.

The title track single is a good in-
troduction to the work of Michel
Berger. As one of France’s long-
standing singer songwriters, Ber-
ger, along with partner France
Gall, has stayed faithful to
French-language chanson while
updating it with a lighter pop ap-
proach.

Eddie Martinex, Christian Leroux
and Michael Thompson (guitars),
Jannick Top (bass), Michel
Brecker  (saxaphone), Robbie
Buchanan, Serge Perathoner and
Jeff Bova (synthesizers), Claude
Salmieri and Jimmy Bralower
(drums programming).

G Mo

Electric Boys

m Signed to Atco for the US and
Phonogram for the rest of the
world.

w Publisher: Electric Noise.

® Management: Shelly Herber,

Los Angeles.

m Album: Funk-O-Metal Carpet
Ride.

m Single: All Lips N’ Hips,
released June 1.

® Produced by Bob Rock.

m Promotion: The band will
tour the UK in the last two
weeks of July.

The band were described by heavy
metal magazine Kerrang as Led
Zeppelin, Aerosmith, the Rolling
Stones and The Beatles all rolled

into one. The LP, which has just
been re-released, was originally
recorded and produced by the
band on a small budget in 1988. It
was only released then in Sweden,
where it made the top 5, but such
was the public’s enthusiasm for

the group that it was selling on
import around Europe.

Atco signed them for the US
and asked them to write some new
material and to re-record the best
of the debut LP with Bob Rock
(The Cult, Aerosmith, Kingdom
Come etc.). The re-released ver-
sion contains five new tracks, in-
cluding Rags To Riches and Cap
tain Of My Soul plus Elecmﬁed
and Psychedelic Eyes from the
original version.

Toten Hosen

m Signed to Totenkopt Records
and under licence to Virgin
Germany.

m Publisher: Chrome
Musikverlag and Totenkopf
Musikverlag.

m Management: Totenkopf.

® New album: 125 Jahre - Die
Toten Hosen - Auf Dem
Kreuzzug Ins Glueck.

m New single: Alles Wird Gut.

m Recorded at Dierks Studio in
Cologne and Klangwerkstatt
in Dusseldorf.

® Marketing: The group will
tour Germany in August and
September. They have also
developed an extensive line of
products for merchandising.
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Wedged somewhere in between a
punk group and a rock and roll
band, Toten Hosen have develop-
ed legendary status for their ver-
satility. Whether country music,
schlager, rock or neo-folk, Toten
Hosen have used it to their ad-
vantage.

Founded in 1982, one of the
highlights of their new album is
the 15- minute Willi - Ein Verlie-

rer which was recorded with ac-
tor/writer Gerhard Polt and the
folk horn section, the Biernmoesl
Blasn. The group were also as-
sisted by The Boys’ guitarist
Honest John Plain for the cover
version of the punk classic First
Time.

Angela Baraldi

= Signed to RCA.

m Publisher: BMG Ariola.

m Management: Smemo Music,
Rome.

= New album: Viva.

singer for big name artists Ron,
Lucio Dalla and Gianni Morandi.
She was involved in writing seven
of the eight songs on her debut
album. The other was written by
Luca Carboni.

m Recorded at the Cielo Studio
in Bologna.

m Producer: Lucio Dalla.

m Release details: The album has
been released in Italy and
Germany.

® Marketing: Baraldi appeared
in ‘English Pub’ type clubs for
10-day stints in Rome,
Bologna and Milan to pro-
mote the album prior to its
release. 30-second radio spots
have been broadcast on na-
tional stations Rete 105 and
Radio Dimensione Suono,
plus local stations throughout
Italy. TV advertising on the
24-hour music channel
VideoMusic will be taken out
to coincide with the July
releases of videos for Viva
and Preghiera.

m Tour: Baraldi will play
selected concerts in Italy in
the summer.

The Bologna-born Baraldi first
gained attention as a back-up

Michele Mondella, advertising
and promotions director at BMG,
says Baraldi is the most exciting
female artist that the company
has signed for some time.
Mondella: “She is not a product
of the recording studio. Her stage
presence is extraordinary; she has
a great power to communicate in
public”

Mondella is also optimistic
about  Baraldi’s international
patential. “‘With some artists we
may wait for years, but we will be
pushing Baraldi straight away,
even if Viva is only her debut
album?’

MUSIC



urope. Eight-
een national
markets. 330 Million
viewers and listeners.
With one thing in
common: the inter-
national language of
music. Music & Media

is_the only weekly

pan-European_music
and broadcast_trade

magazine. It is read
by the most influen-
tial record, radio, TV,
and retail decision
makers in national,
supra-national, and
pan-European  mar-
kets. If music is your
daily bread, you
can’t do without it.
Music & Media covers
the total European

market from the UK to

BREAD

West-Germany, from I

Finland to Greece.
It gathers recording

data, tips new talent
and analyses industry
trends. It provides
international and
local broadcasting
news. It contains the
Eurochart Hot 100.
Music & Media: it’s
hot, it’s crisp, it’s
tasteful. Fast to con-
sume and easy to
digest. If you have an
appetite for success,
bite into the biggest
music market of the
world. To subscribe,
complete and return
the coupon today.

Music & Media |
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Please enter my Music & Media subscription:

Name OMr.OMs.
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City State_Tip
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Subscription Rates 1year”
Benelux Dfl. 397~
Germany DM. 390~
Austria 0. 2800,-
Switzerland SFR. 337~
UK UKE 126~
France FF 1295~
Rest of Europe ~ US$  210,-
USA/Canada/
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* 2 year subscr. get 15% discount
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E X PLOSII VES

Explosives features the major new releases by established and new artists.
It includes recent releases stil in need of support on European radio.

[SINGLES OF THEWEEK |
The High - Box Set Go (FFRR)

| F.A.B. feat. MC Parker - Thunderbirds Are Go  (Bros. Organisation)
Mariah Carey - Vision Of Love (cas)

[SURE HITS

B

The Mission - Into The Blue (Mercury)
The Neville Brothers - Bird On A Wire (A&M)
Stan - e N'Aime Pas Cette Fille (Wanted/EMI)
Monie Love - A Monie In The Middle (Cooltempo)
Light Of The World - One Destination (Cooltempo)
Everyday People - Guess It Doesn't Matter (SBK)
Faith, Hope & Charity - Battle Of The Sexes (WEA)
[EURO-CROSSOVERS ]
Die Wikinger - Hey, Wickie (Gig)
Thomas Helmig - Giv Mig Din Mund (Genlyd)
Clement Masdongar - Anastasia (Wanted/EMI)
Simcess - Springtime Girl (BMG/RCA)
Hanne Boel - | Wanna Make Love (Medley)
[EMERGING TALENT ]
Horse - Sweet Thing (Capitol)
Slide - Why Is It A Crime (Mercury)
[ENCORE .
Fuzzbox - Your Loss My Gain (WEA)
Phill Edwards - Don't Look Any Further (Gig)
Zenya Hamilton - Going Through The Motions (WEA)

| Beats 4 U - It's Not Over (Electrola)

| The Beloved - Time After Time

[ALBUMS OF THE WEEK

| Bel Biv Devoe - Poison

(East West)

(Mca)

| Bad Company - Holy Water (Fasc Wesc)
Jamie J Morgan - Shotgun (Tabu/CBS)
Jude Cole - A View From 3rd Street (Reprise)

The Pleasure Principle - Trip To My Soul (Electrola)
Hi- Jivin’ - Various (Kijima)
Tony Cercola - Tony Cercola (Cheyenne)
Colours - Rules Of Attraction (East West)
Hanne Boel - Dark Passion (Medley)
The Hummingbirds - LoveBuzz (rooArt)

Miss B Haven - Nobody's Angel
YESTER HITS
Singles

(Esst West)

Opus - Live Is Life (OK/Polydor)
US.A. For Africa - We Are The World (css)
Duran Duran - A View To A Kill (Pariophone)
Paul Hardcastle - 10 (Chrysalis)
Bruce Springsteen - I'm On Fire/Born In The USA. (css)
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AmericanRadioHistory.Com

‘SINGLES ALBUMS
Wilson Phillips Airplay Jeff Lynne Airplay
Elton John Sales New Kids On The Block Sales

CHART BUSTERS

| Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate

[CHART ENTRIES TR ‘
Airplay Top 50 ‘

| Maxi Priest - Close To You (23) (10 Records)
Jeff Lynne - Every Little Thing (27) (Reprise)
Snap Ooops Up (31) (Logic/BMG Ariola)
Rollmg Stones - Almost Hear You Sigh (40) (Rolling Stones)
Hot 100 Singles
Jason Donovan - Another Night (57) (PwL)
Poison - Unskinny Bop (62) (Enigma)
Bob Geldof - The Great Song Of Indifference (63) (Mercury)
Double Trouble - Love Don't Live Here Anymore (76) (Desire)
Top 100 Albums
Matthias Reim - Matthias Reim (25) (Polydor)
Barry Manilow - The Songs 1975-1990 (43) (AristalBMG)
= 1
(FAST MOVERS ]
Airplay Top 50
Roxette - It Must Have Been Love (5-/2) (EM)
Gary Moore - Still Got The Blues (For You) (/4-27) (Virgin)
New Kids On The Block - Step By Step (/5-48) (cs)
Tina Turner - Foreign Affair (19-32) (Capitol)
| Joelle Ursull - White & Black Blues (2/-3/) (cas)
‘ Yazz - Treat Me Good (22-33) (Big Life)
Zouk Machine - Maldon (- 26)49 (BMG Ariols)
Hot 100 Singles
Snap - Ooops Up (2-12) (Logic/BMG Ariola)
Zouk Machine - Maldon (6-/8) (BMG Ariola)
| Patrick Sebastien - Le Gambadou (I5-32) (M)
Craig McLachlan & Check 1-2 - Mona (24-55) (Epic)
Joelle Ursull - White & Black Blues (28— 43) (cas)
Maxi Priest - Close To You (29-42) (10 Records)
Top 100 Albums
New Kids On The Block - Step By Step (/-2/) (cBs)
| Wilson Phillips - Wilson Phillips (/17-61) (SBK) |
[HOT ADDS s
Breaking Out On European Radio
Tony! Toni! Tone! - Oakland Stroke (Wing Records)
Aztec Camera - The Crying Sin (WEA)
the Eurochart top five from five years ago. ULY 7 - 1985
Albums [
Dire Straits - Brothers In Arms (Vertigo)
Phil Collins - No Jacket Required (Virgin/WEA)
Bruce Springsteen - Born In The US.A (cas)
Supertramp - Brother Where You Bound (A&M)
Paul Young - The Secret Of Association (c8s)
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united kingd

germany

austria

Most played mom : conpled o BBC
stations and the m:

Most played records on the ARD stations
3 the maor privates. Compled by
Media Control, Baden Bader

10. Kylie Minogue -ser The Dest You Kpow
11 Yazz -TreatMe Good
ie V- Dy Cah

L h L Dich
z Eros Ramazzotti -Se Biswse Un Canzone
$ifieipar T

4 Wi

. Elton John - T loumiied
6. Alannah Myles - Bick Velet

.

13. Roxette - s Hove e Love
. Bob Gekdf TGO i

5. Kim Wilde - T

16. Bruce Dickinson A1 e Yooy e
17. Gloria Estefan - Cus B Ways

18. M.C. Hammer .U Cart Touch hs

15, Chad Jackson - Hes The Drrmer

20. An Emotional Fish - Cetrue

Most played records on the national pop
channel O3. Compiled by Media Control.,
Baden Baden

1. Mathias Reim - Vertsm, ch Lk Dich
2. Nick Karmen - romies My

3. Vaya Con Dios -Whar's A Wonsa

4, Erste Allgemeine - Do Dorg

5. Eros Ramazzott - e buase Uns Caone
6. Joelle Ursul - e s Bk B

7. Madonna -Vepe 7. Faleo -Dua D Groore
8. Tine Turoar i e 8. £. Bannato/G. Nannini - Uy Exaxe ukons
IB40 - Kngson Town 9. Frank Zander - Her Kot Kict
10 K i ~KEsHere 10. Stefan Waggershausen . D e M Tacs
e bt I
Sy eei
15 B co e Way

14. New Kids On The Block - S«msw
15, Lisa Stansfield - What D1 Do To You
16. Erste Allgemeine - Dog Dorg

17. Propaganda - Hewen Gre Me Worts

18. Pur -Frende

19, Fleetwood Mac -sue ve

20. Roxette -k o biave Becn Love

switzerland

Most played records on the national chan-

nel DRS 3 and the private stations, Radio
Aktuel, Basiliek, Radio Pilatus, Radio Z
and Radio 24. Compiled by Media Con-
trol, Basel

Most played records compled from RAI
Stereo Due.

2 Vapa Con Djs Wi Ao
. Eros Baase Un Canore

4 Mt ickm - Vet U Do

5. Toto Cutugno - nseme 1552

& Madonna -V

7. Witson Philips - eid On

8. Sinead O'Connor - Nethng Conpires 1
. Elton John - b & The Exd 1 The et

10, The Chimes -1 il Hoverc Fourd Whic

11. Roxete -k s Hove BenLove

12. £, Bennato/G. Nannini -’ et iira

13. The Arhoolies-ics Gong Tofan

14, Nick Kamen -1 Fromed My

15. Joe Cocker - Whit Are You Doiog Weh A Fool

16. Frank Zander - er Korn Krt

17. Phil Coli

! 5 B Un Cortane
2. Madonna -Vegse

3. Joe Cocker -jos Coder L

4. Antonelo Venditt - Gi i &)

5. Mietta - Ca

6. Steve Rogers Band - ey Hin

7. Soul il Soul -Voune 1 139Ky

8. Anna Oxa - Lef)

16. Enrico Ruggeri-TiAwo
17, Vasco Ross

TheWay

16 Snap Mo

9. The Pretenders -News Do Tht
m Kim Wilde - s Here

HMost played records compiled on the na-
tional stations Radio 2 and Radio 3 as
compiled by Stichting Nederlandse Top
40

1. Mecano - Ko De La L

holland

18, Sinead O'Connor -Notheg Compire: 2U
15, Gianni Morandi - Vs
20. Giorgio Moroder Project -Tobe o 1

spain

i i‘tal_y_ =Ty

france

Most played records on the AM and FM
stations s compiled by Media Control,
Strassbourg

Radios Peripheriques (AM Stations)
1. Joelle Ursull - e & Bk
2. Madonna -Vegse
3. Michel Berger - Cs Ne i s Ostout
4. Alain Chamfort »Suis e s Grre
5. Vanessa Paradis -Tuxden
6. Michel Polnareff -xam Surs

10, Jean Michelfar
11 ik R
12, Roe -Soed

13. F. GrayD. Barbelivien - Toues es o
14. Art Mengo -Ou Trower es Voiors

15, Zouk Machine - s

16. Francois Feldman - Cts To Qu s it
17. Rolling Stones -Teriyg

18. Pauline Ester - Oui e UAdore

19, Claudia Phillps - Cscve T o

20. Patrick Sebastien -Le Guntadou

Radios FM

3. Sinead O'Cannor -Netbey Conpres 20
4. Tears For Fears - Adwc for The Young At
5. Mantronix - G To Have Your Love
6. Beats International - D 8e Good To Me
7. Sydney Youngblood -5t A Wat
8. Nick Kamen - et
ThePower
10 e At Oppostes Aurace
1. Benny B -Vou Ees Fos
12, Vanessa Paradis -Taodem
13, Francois Feldman - Ctx T Qu MA Fax

The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

I wmonu..rﬂa Cana Por M1

14, Patrick Bruel - e Te LDl Qund Mene
15. Kylie Mi

16. Jimmy Somerville -Resd My Lss

Sours P CEst Grave
20. Elton John - Surice

2. Gloria Estefan - Get On You Feet 2. Madonna

3. Gary Maore - 56 G The Bus 5 RodioFutre. Vemm el

4 Mildred Douglas - Oe More Nt 4 Miguel Bose 3 ﬁnland
This Moment 5. El

: Candy Dulfer -Susity
7. Shooting Pary -Les g On
. Lois Lane -1 Wanrs Be
9. The Adventures Of Stevie ¥ .Diny Cu

6. Los Inhumanos -No Proien

7. Eros Ramazzotti - usase Urs Caone
8. No Me Pises - Wash-Wiru- Wi

9. Duncan Dhu -Pasbras Sn Nontre

i Petty - Aface The Crowd 10. Presuntos Implicados -No'iay Hancr
11, Michael McDonald -Tex 1. Ol Ol -Soates O Amor
Heart - At Waa Do's ke Love To You 12. Los Rebeldes - a
13 Vaa Con Dios WA e 13 Luz -8 Teen
4. Jil Sabule -Ling 14, Danza Invisble - Casina
15. The Chimes 15, Los R

. Stones - Ange
17. Wendy & Lisa - Strung Ouc

16_Jef Lynne - bvery Luce T,

19. Efton john - mkmmmm&m
20, World Party - way Do

16. The Refrescos - Todo O N

19. Technotronic - T Sex s Techmavonc
. La Plata i Novo Tie Biceps

Most played records on 25 private sta-
tions as compiled by Discopress Tampere.

1. Pave Majanen -lana
2. Topi Sorsakoski & Agents -Lerng
3. Raptori -0

4. Eppu Normaali - Unesul

5. Paula Koivuniem - s s

6. Vaya Con Dios . Whats A Worsn

7. Troll -y Desn

8 Madonna -Vog.e

9. Sinead O'Connor - Nothag Conpires 1U.
10, Chris Rea - The Roxd o e P )
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ARTIST

(uBLHER)
, Hold On
Wilson Phillips - SBK (Various)

2 i Yogu

ue
Madonna - Sie (W8 Music/Bleu Disque WeboGir

1 Promlsed Myself
Nick Kamen - WEA (EMI Music)

Se Bastasse Una Canzone

It Must Have Been Love
Roxette - EMI jimmy Fun Music)

Elton John - Rocket (Big Pig Music)

Verdammt, Ich Lieb’ Dich

Matthias Reim-~ Polydor (Kangaroo Muskverlsg)

Black Velvet
Alannh Myles Adansic (EM/lubear Waae)

Better The Devil You Know
Kylie Minogue - PWL (All Boys Music)

"

Insieme 1992
Toto Cutugno— EMI (diioni No. 2

Phil Colins— Virgn WEA (Phi ClinsHi And Rn)

What's A Woman

Nothing Compares 2 U

Still Got The Blues (For You)
Gary Moore - Virgin (10 Musi)

Step By Ste

Sacrifice
Elton John— Rocket (Big Pig Music)

Kingston Town
UBA40-~ Virgin (Sparta Florids)

The Chimes - CBS (Bue Mountin Music

Foreign Aﬂalr
Tina Turner - Capitol (Screes

, World In Motion

JEMI Music)

White & Black Blues
Joelle Ursull~ CBS (Warner Chappell)

Treat Me Good
Yazz- Big Life (Big Life Music)

Close To You
Maxi Priest - 10 Records (Various)

24 » The Only One | Know
Charlatans - Situation Two (Warner Chappell)

35 0 4

Tandem
Vanessa Paradis - Polydor (Melodie Nelson)

Eros Ramazzotti~ DDD (DDD/Una Lira/Scorribanda)

Club At The End Of The Street

Vaya Con Dios~ BMG Arioa (Vaya Con DiosB1G)

Sinead O'Comor - Ensign/Chrysls (Controversy Music

New Kids On The Block -~ CBS (Maurice Starr Music)

, Something Happened On The Way Tot Heaven

1 Still Haven't Found What Pm Looking For

New OrderlEngand Workl Cup Sqad~ FactoryMCA (Ganwest Warer CrappelEM)

THIS WEEK

@

m, Every Little Thing
Jeff Lynne~ Reprise (EMIiApri)

28

29 -
30 -
@D o
iz 34
33 .

You've Got A Friend
43 w Blg Fun & Sonia- jive (Zomba Music)

44
45 o

46 »

47 =

NO. 1!

HOLDING ON T0

ARTIST . ORIGINAL LABEL - (PUBLISHER)

Maldon
Zouk Machine - BG Arioa (v

Ding Dong *

n
Erste Augemgmg Verunsicherung - EMI Bk MuskiWnu Mesk)

All | Wanna Do Is Make Love To You

n
Heart— Capiol (Zomba Music)

Dirty Cash
Adventures Of Stevie V - Meraury (Coprght Conis)

Ooops Up
Snap - Iap:rBMG Avriola (Minder/Warner Chappell/Zomba)

C’Est Toi Qui M’a Fait
Francois Feldman - Phiips/Phonogram (MariCaroe)

AlI The Young Dudes
Bruce Dickinson~ EMI (EMI/Chrysalis/Obliue)

9

2
Souris Puisque C’Est Grave
Alain Chamfort — CBS (Rock & Rose Music)

U Can’t Touch This
MC. Hammer - Capitol (jobete/Bust-1t)

, The Power
Snap~ Logic/BMG Ariola (Hanseatic/Fellow)

It’s Here

" Kim Wikde - MCA (Rickim Music)

, The Great Song Of Indifference
Bob Geldof - Mercury (Nob Musicfntersong)
Killer

® Adamski-

MCA (MCABeethoven St. Musi)

Almost Hear You Sigh
Rolling Stones - Roling Stones cas (Promopub BY)

Das Erste Mal Tat's Noch Weh
Stefan Waggershausen - Polydor (Miau Musi)

Reputation
Dusty Springfield - Parlophone (Clermiston Musi 59

Save Me ‘
Fleetwood Mac - Warner Brothers (Fleetwood'Warner Tamerlane)

Star

Erasure~ Mute (Musical Moment/Andy Bell)

[E}

s
Saxuality
Candy Dulfer - BMG Ariola (BMG Two P(ieters Music)

Papa Was A Rolling Stone
Was (Not Was)~ Fontana (PolyGram Music)

4

48 m, Strung Out
‘Wendy & Lisa~ Virgin (Girl Brothers/Virgin Music)

49 =«

Another Night
50 BT oo o o o

Doin’ The Do

* Beuty Boo- Riytm 0 - Rhyihm King (Rhythm Kinglnqury(Cari)
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| . Sacrifice UKFBE 35 s Still Got The Blues (For You) UKGBHSw % , Loving You L
Elton John - Rocket (Big Pig Music) Gary Moore - Virgin (10 Music) Massivo feat. Tracy- Debuc (MCA Music)
. , OoopsUp UKGBHACHDIEN i @ o 5 U Can’t Touch This K 70 « - Won't Talk About It UKGCH
SNap - Logic/BMG Ariola (Minder/Warner Chappel)Zomba) MC. Hammer - Capito! (fobete/Bust I} Beats International - Gof Discs (Go! Discs/Warner Chappell)
¢ 5 It Must Have Been Love UKGBHChDINF: s , You've Got A Friend U 7N o e Version “90” F
Roxette - £M (fimmy Fun Music) Big Fun & Sonia- jive (Zomba Music) Les Forbans- Vogue (Various)
4 ¢ ; Nessun Dorma Wi 38 x 3 Se Bastasse Una Canzone GBHACH 72 s 4+ Sans Un Remords 8
Luciano Pavarotti- Decca (Copyright Controf) Eros Ramazzotti- oop {DDD/Una Lira/Scorribanda) Pacifique— Vogue (Xylia)
i FGBHALKS) 8 i UKBH
5 ; n | Promised Myself "139 u a2 Le Temps Des Yeyes 73 = - Paint It Black
Nick Kamen- WEA (EM Music) Les Vagabonds- Carrere (Editions Orlando) Rolling Stones- Decca (ABCKO/Westminster)
s ; Maldon 8 @ « 3 VYous Etes Vous 8 74 s Everybody Everybody UG
Zouk Machine- BMG Ariolz (Virgin Music) Benny B. - Vie Privee (Copyright Control) Black Box - Groove Groove Melody (Warner Chappell)
7 .  Yogue UKFGEAChSmPoDN el 4] » s The Only One | Know e 75 « » On Ecrit Sur Les Murs f
Madonna- Sire (WB Music/Bleu Disque/WeboGirl) Charlatans- Situation Two (Warner Chappell} Demis Roussos - EM (Materia/Sidecar)
8 ,  World In Motion WKGrfiGr 4 Les Hommes Qui Passent 8 B Love Don’t Live Here Anymore w
New Order/EngIand World Cup Squad- Factory/MCA (Gainwest/Warner Chappell/EMJ) Patricia Kaas- c8s (Zone Music/Back To Paris) Double Trouble - Desire (Warner Chappel))
9 s Killer UKGBiCr 43 « - I Still Haven’t Found What I'm Looking For tkG#AN 77 « - Reputation LK
Adamski- MCA (MCA/Beethoven St. Music) The Chimes- CBS (Biue Mountain Music) Dusty Springfield- Pariophone (Clermiston Music)
Io x ; HoldOn KGHIr 4 = All | Wanna Do Is Make Love To You 6a#iswoN 78 o o HoldOn WGr
Wilson Phi”iPS— SBK (Various) Heart- Capirol {Zomba Music) En Vogue— Alantic (2 Toff-E—-Nuff Songs)
Il o« o Verdammt, Ich Lieb’ Dich GACh 45 s o Ding Dong GACH q » | Wish It Would Rain Down o
Matthias Reim- Polydor (Kangaroo Musikveriag) Erste Allgemeine Verunsicherung- £Mi (Blanko Musik/Wintrup Musik) Phil Collins- Virgin WEA (Phit Collins/Hit & Run)
F UKG ] UKBH
| 2 , , BoLeLlavabo 4 6 « 5 Star h 80 s 5 Yaaah!
Lagaf- Flarenasch (Editions Carrere) Erasure- Mute {Musical Moment/Andy Bel) D—Shake - Go Bang {Frontdyk Music)
i FGpAChPODI 8o i £8
13 & » Nothlpg Compares 2 U % 47 » Words 8l B Le Temps De Copains
Sinead O'Connor - Ensign/Chrysalis (Controversy Music) The Christians- isiand (10 Music) Les Vagabonds - Carrere (Edidons Oriando)
UKGBHAChSWDNFi i UKGI GHCh
14 - Black Velvet 48 % e Papa Was A Rolling Stone ! 82 m The Future
Alannah Myles— Atlantic (EMi/Bluebear Waitzes) Was (Not Was)» Fontana (PolyGram Music) Prince - Warner Brothers (Controversy Music)
» + Le Gambadou 8 49 uw ; Yenus G 83 = Nothing Compares 2 U GEA
Patrick Sebastien- emr {Francis Vacher} Don Pablo’s Animals- Rumour {Island Music) Ch)’p—NOtiC— Coconut/BMG Ariola (Controversy Music)
i ’s Ti B ACLONGr inki 74 i UKH
16 v » Infinity (1990’s Time For The Guru) 8%40.0nG 50 « Thinking Of You 84 B Almost Hear You Sigh
Guru Josh - de/Constructio’RCA/BMG (Copyright Control) Maureen- Urban (Warner Chappel) Rolling Stones- Rofing Stones/CBS (Promopub BV}
|7 « , |Can'tStandIt GACho! @ o s Melodie D’Amour *| g5 o . You Got It F
Twenty 4 Seven - freaky Recusentg/Segmeg; o/ Cat Tk Siege) Yk Kaoma- CﬁHMmeducam) New Kids On The Bloakees (G2 cs)
'R | . UKFGBSPALKSHDN FiGr. i K i 9
18 » The Power A iGel 52 o « The Free Style Megamix 86 EB In Private
Snap - Logic/BMG Ariola (Hanseatic/Fellow) Bobby Brown - MCA (Cal-GeneVirgin/MCA) Dusty Springfield- Pariophone (Cage Music/10 Music)
UKGHChIENF » i i 8 i i £8
19 Step By Step FNA 83 » Don’t Miss The Partyline 6 87 B Aime Moi
New Kids On The Block - €8S (Maurice Searr Music} Bizz Nizz- Cooltempo (MCA Music) Claude Barzotti- Zone Music (Zone/Barzo Music)
20 =2 A Toutes Les Filles & B4 « Je Te Le Dis Quand Meme G 88 m She Ain’t Worth It "
Felix Gray & Didier Barbevilien- iar (Zone Musigue) Patrick Bruel- RCA/BMG (Scariet OLaura Music) Glenn Medeiros & Bobby Brown - London (EMi/Chrysali)
21 » o Policy Of Truth UK FGBSpChSwDF Gl n , [Treat Me Good K 89 . Om Sw
Depeche Mode- Mute (Grabbing Hands/Sonet) Yazz- Bjg Life (Big Life Music) Niklas Stroemstedt- WEA (Niksongs/Sweden Music)
) i UK FGBHSp ACRSWFiG ) UKGHAChDGr! i UK
22 v s Be_ttgr The Devil You Know AChSwFiGr 56 s o A Dream’s A Dream GHACh DG 90 B Rlsk)_' g
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Francois Feldman - PhijpsPhonogram (Mariky/Carole) Technotronic - ARS (Bogam/BMC Pubishing)
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Lena Willemark & Elise Einarsdotter Ensemble
"Secrets of living” on CD/LP.

"Lena’s unique capacity of combining folk idiom
and improvisation with classical precision towards
the edge of rock".

Available in Holland from September through DURECO.
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FRENCH RADIO
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Publication date
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Advertising deadline
11-9-1990
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| canoceorsen |

PROMISING ACTS

Chad Jackson
Hear Th

We Like (Plastic Head/UK). Contact: Plastic
Head/Steve Beatty/tel:44.491.25029/fax:26320
A grungy hard rock number from this new
thrash band. The track was recorded in the UK
and then remixed in Boston US by Steve Albini.
The band have only existed for six months and
they are already making an impression on the
UK record industry. Licence and sub-publi-
shing free for the world.

Ballard

Standing In The Shadows (Air Music/
Sweden). Contact: Air/Lars Wiggman/
tel:46.8.6630720/fax:6639235

The band were, for a while, working with
Stock, Aitken & Waterman on some light rock
material but now they have returned to using
their own song-writing talents. The group are
on the way up in Scandinavia and have un-
doubted crossover potential. Licence and sub-
publishing free except Scandinavia.

Jivi Honk

When | Dance The Samba (COP/Austriy). Contact:
JHPJvi Honk/tel43.1 456257 3/fax:427259

A track taken from this interesting Vienna-
based artist’s debut LP Got My Style. He
plays regularly around Austria and is also do-
ing some European festivals. He has already
charted in Austria and his blend of mellow
funk seems to have some crossover potential.
Licence and sub-publishing free except Austria,

Over2U

What's It All Mean (Abyss/Holland). Contact:
Westside/Sabrina Brantjes/tel:31.1718.25716/fax:32639
These two brothers have worked with Level 42,
Paul Weller, Lonnie Liston Smith and Rod Temper-
ton and as members of Second Image they were
regularly in the club and dance charts in the UK.
Now, after more session work with Womack &
Womack and Wham! (among others), they are
making their own records again. Licence and
sub-publishing available for some territories.

(Big
| tel:44.81.9447117/fax:9440097
Chad Jackson is currently one of the hottest remixers around and this record
| came about by accident when he was doing some work for Queen Latifah’s
DJ, Mark 'the 45° King. He was remixing the track The 900 Number and the
| results were so different that he was encouraged to release the track as a solo

effort. The record has already charted in the UK and looks set to do the same
elsewhere. Some rights still available.

Wave/UK). Contact: Big

Kirka

The Sadness In Your Eyes (Flamingo/Finland)
Contact: Flamingo/Kristian Jernstrom/
tel:358.0.8532177/fax:8532023

The first release in English by one of the best-
selling Finnish artists. His last two albums have
gone double platinum and he was voted ‘Most
Popular Male Singer’ in 1989. Here he sounds
very MOR but the song has a certain charm and
is without doubt well arranged. Licence and
sub-publishing free except Finland.

JBMC

Hold Your Space (Rhyme & Reason/UK).
Contact: Power Promotions/Cheryl Flynn/
tel:44.81.7461210/fax:7461209 or Edward
Christie/tel:44.81.9694018/fax:9600410

JB MC has the original motor-mouth, a truly
inspired rap from this UK-based artist complete
with a cool (if that is the right word) house
backing that features a jazz-flavoured vibes break.
‘The record has already started to pick up atten-
tion in the UK and could well be a monstrous hit.
Some licences and sub-publishing still available.

Anders Wyller

Same Feelin’ (Origon/Norway). Contact:
Anders Wyller/tel:47.2.701050/fax:701050
This new and interesting Scandinavian artist
is getting airplay in his home country and now
his video is being played on MTV. He i receiving
major record company interest and his original
approach and style are indeed refreshing.
Licence and sub-publishing free except Norway.

Honger

F’m In Love With You (White/Holland). Con-
tace: Jim Klingers/tel:31.23.326978

Crude but effective is the best way to describe
this band. They obviously have a softspot for
the New York Dolls. Their music is trash/
metal/pop delivered with unabashed en-
thusiasm, its other main strength is the
quality of the melodies. Licence and sub-
publishing free for the world.

Records mentioned on  this page are by promising acts which have potential for breaking into the pan-
Eurapean market. The selection is done by the editorial team of Music & Medio. Radio & TV programmers
wanting to play the material mentioned here should be aware that not all records are necessarily released
in every temitory. Intemational A&R managers and music publishers on the look out for new dedls should
<ontact the original master/publishing owners. Country of origin and contact numbers are listed as known.
Those wishing to submit material to this section should send their records, biogrophies and photos to Music
& Media, Gary Smith, PO Box 9027, 1006 AA' Amsterdam, Holland.
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by Gary Smith

Jam Society’s version
of the old Supremes

WORTH WATCHING
hit Reflections (Talent

Tracks cassette no. 47)

has now been licensed to Beaver Records for
Japan and Southeast Asia, Yaba Records in
the UK, New Music in Italy, Iceberg for Scan-
dinavia and K-Tel for Finland (where it is in-
cluded on a hip hop/rap compilation LP). The
song has been getting good airplay in the
Benelux and is expected to be making a show-
ing in the Dutch charts very soon.

Thomas Helmig, a regular in Talent Tracks
over the last two years, is touring Denmark
this July with label mates Gnags and Onetwo,
from one of Denmark’s other major indepen-
dent labels, Medley. It is called the ‘Green
Tour’ and because of sponsors Tuborg, all the
profits go to handicapped children. The
groups will play in seven different cities over 10
days to approximately 500.000 people. The
tour starts in Blokhus on July 13 and goes on
until July 22 when it ends up in Copenhagen.

Scandinavia has long been recognised as a
breeding ground for some of the better Euro-
pean hard-rock bands and the latest of these is
Talisman. The band feature Jeff Scott-Soto,
who used to sing with Yngwie Malmsteen, and
multi-instrumentalist Marcel Jacob, who
previously played with Europe. Their self-
titled debut LP is certainly worth a listen.
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Independent

The Whole Of The Moon, by Little Caeser,
has now been licensed in the whole of Europe,
except Scandinavia. Carrere has the rights for
France and Benelux, Bellaphon in GAS,
Possum in Australia, BMG in Japan, Hed Ar-
zi in Israel and Blanco Y Negro in Spain.
Meanwhile, the record continues to climb the
UK singles chart - watch this space.

Litle Caeser - a big pan-European hit on the way

Between July 16-22 the Mosaic/Gitanes
festival will be held in the Bullring in Nimes,
France. The event is organised by Chico of the
Gipsy Kings. They will of course, be playing
(on July 19th at 23.00) and there will be Gipsy
musicians from all over Europe appearing. O

2 o

Charts
[ Lps |
e v
] | P Breeders. (4AD)
2 Temple Cloud Variows. )
3 Carpess: (Cow)
HEE .o =l
Thoughe)
s True. Revenge (Factony}
6 M She Hangs Brightty  Mazzy Sor (Rough Tade)
7 8 Leveders §. (Probe Phs)
8 Il Sowam O Mising
. Jebo Bk (AT
95 Seome Roses Seone Roses (Sivertone)
0 Bvis Balts: o (ageary)
" Left Encombed {Earache)
09 for INT-Im UnVedsoe (4D
1 4 ComeDown Heary Thee Hypnotics (Snation o)
A Sl el
[ Hondars (Pay k Agen o)
6 16 Abvin fLive in Loeds) Variows (Sound Of Spasm)
77 10 The internationale  Bily Bagg (Vuley)
813 Bummed Happy Mondays {Factory)
W1 Vilator Mode (Muee)
0 RE 1 Damnations Carter g Cx)
RE = re-enry

(aerusement)

JIvi

ia's hottest live
ivi Honk Production
tel: 00431/222/45 62 573
fax: 00431/222/42 72 59

(advertsemen)

Album available for
all territories!
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To Format Or Not To Format?

Jazz And The Video Age

by Chris White

s the music video market continues
Alo expand, and labels look for ever

more material to exploit, there is a
growing interest in jazz on video. While sales
are still relatively modest, many are exploring
the potential for both archive footage and con-
temporary artists in the sell-through market.
There is even a specialist jazz video label.

PolyGram Music Video launched the first
six jazz titles on its Verve Video label in
February via UK distributor Channel 5. Artists
featured include Carmen McRae, Nat King
Cole, Count Basie and Keith Jarrett, along
with a Tribute To Charlie Parker.

Channel 5 sales and marketing director Kim
Hawson: “The marketing campaign was
targetted at specialist jazz publications, and we
also did promotions with well-known jazz
venues like Pizza Express and Ronnie Scott’s in
London. We provided specialist retailers with
point-of-sale material to encourage them to
stock the Verve titles.”

Verve Video was launched prior to the new
London radio Jazz FM, and Hawson says the
station has given considerable coverage to the
label: ““We certainly plan to do a joint promo-
tion with Jazz FM at a later stage. In addition,
we have also done promotions with various

regional commercial stations, including
organising competitions.
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Kim Hawson

“All the titles available are cross-advertised,
and leaflets have been sent out to the mailing
lists of jazz venues. The plan is to develop the
Verve label over the next year and there will be
releases in the UK and throughout Europe via
PMV. The point with this kind of product is it
has along shelf-life, so it is important to follow
up the right promotional avenues.”

Gordon MacKenzie, marketing manager at
Picture Music International says jazz is a very
small part of the sell-through market: “We

N E W R E

From Virgin Vision, Porcelin from Julia Fordham, 12
songs filmed during her 1989 performance at the Ham-
mersmith Odeon in London % Eleven Appalling Videos,
the Wonder SIufP’s promos, through Channel 5 % Also
through Channel 5: The Rollng Stones Live 1964, archive
footage from the US TV appearance; Then And Now, a

documentary in words and music about Yoko Ono; The
Oter Side OF sl couty s i ihJoooy
Cash and Carl Perkins among many; The Essential

N E W R E

have released various titles including Bobby
McFerrin, Dianne Reeves and Stanley Jordan,
plus a couple featuring Blue Note acts.

““The bulk of the income comes from TV
sales rather than video, and it is very difficult to
sustain the market for software. However, PM1
has recently done a co-production with
Pioneer in the US which will see more jazz ar-
tists released on video. The problem with
releasing archive footage is that there isn’t real-
ly that much about, so we concentrate on con-

temporary signings.”

R
Andy Frain

Island Visual Arts MD Andy Frain agrees:
“It’s really more a TV market than video, in
fact it is the only way to recoup costs. Andy
Shepherd would have to sell more videos than
albums to make the project anywhere near pro-
fitable”

1VA's jazztitle, Soft On The Inside from An-
dy Shepherd has been nominated for several
jazz video awards. *“1t works very well on video
and is good, repeatable material,” says Frain.
“At the moment it is the only jazz music pro-
gramme that [VA has released, but there will pro-
bably be a Courtney Pine video later in the year”

There are several video labels which specia-
lise in archive material, among them Castle
Hendring, Parkfield and Charly, all of which
have recently released jazz titles. Charly
Records has released the 2l-volume Swing
Time series, featuring US originated archive
film footage of such names as Lionel Hamp-
ton, Duke Ellington, Mel Torme, and Sarah
‘Vaughan. In the autumn it will be launching 10
titles in the new Soundies series using material
from the 40s and 50s forerunner of today’s
video jukebox.

Charly MD Joop Visser: ““Jazz s a specialist
market, but our strength lies in the fact that
there isn’t that much vintage jazz film footage
from the swing era around, so we have a clear
field of operation. Specialist advertising is im-
portant but the beauty of this kind of video
product is ts long shelf-life. The market is very
consistent.” 0

L E A S E S
ours, Del Amitri promos %

among many, avail
Through Parkfield, Wienerworld is also releasing four of
the original 1940s Dick Tracey movies including
Dick Tracey Meets Gruesome with Boris Karloff %
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FAST FORWARD

German record company BCM is starting a
video label, due for launch in the early
autumn. BCM Video will concentrate on
dance titles, and will mirror the record
labels’ own signings and licence deals. The
series will include both promo collections
and various artist compilations.

Decca is launching into the video sell-
through marketplace as well with the
release of The Electric V., the visual version
of Thomas Wilbrandt’s LP of last year. The
video, subtitled ‘Four Seasons Variations’ is
an electronic and orchestral recording bas-
ed on Vivaldi’s original with some of his
own composition and arrangements. PMI
video Nigel Plays Viv!, violinist Nigel Ken-
nedy’s interpretation of the Vivaldi classic,
won a Golden Rose at this year’s Montreux
festival.

BMG Video International has entered
the classical video market with the launch
of its Toscanini Collection. There are nine
videos in the group, all recorded for TV bet-
ween 1948 and 1952, featuring Toscanini
conducting the NBC Symphony Orchestra.
The first two releases are Beethoven’s Sym-
phony No. 9 and Verdi’s Aida.

Warner Home Video in France has signed
an agreement with department store chain
Nouvelles Galeries, to set up a series of
video-shops within shops. They will carry
around 500 titles, and as well as sell-
through, a rental service will also be on offer.

The Video Collection is re-releasing its
100 minute video of Frank Sinatra, Liza
Minnelli and Sammy Davis Junior in con-
cert at the Royal Albert Hall in London last
year. Frank, Liza and Sammy - The Ulti-
mate Event sold more than 100.000 first
time round.

Virgin Vision product is to be distributed
in Italy by BMG Ariola. The first title to be
covered by the new arrangement is
Simple Minds Live In Verona, the only
longform featuring the band. BMG Ariola
Italy MD Franco Reali says the develop-
ment of the video market segment is a high
priority in the company’s strategy.

Channel 5 is distributing The Tapestry
Series, produced by Dann Moss of new age
label Wyndham Hill Records, featuring
landscape photography backed by at-
mospheric music. Portrait Of Africa is set
to music from Vangelis, Ladysmith Black
Mambazo and Miriam Makeba while Por-
trait Of Ireland features James Galway,
Enya and The Chieftains.

PMV France is releasing a unique box
presentation for William Sheller’s col-
laboration with cartoonist/designer Phi-
lippe Druillet. The box contains a CDV of
the song Excalibur, shot by Druillet in 3D
(with the help of state video facility INA),
the 116-page story board and a 60-minute
video covering the shoot. A limited edition
of the boxes will also have a Druillet

original drawing.
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It is widely assumed that
format radio will provide
the model for European
radio’s next age. However,
moves in the European
radio industry towards a
greater reliance on US-
style formats have thrown
up a sharp division
between those who

by Edwin Riddell

ting is often identified with
automated radio systems. For a
man who sells computerised
systems to radio stations, Andrew
Economos s surprisingly frank on
their limitations in creating suc-
cessful radio stations.

““I'don’t think it’s the way of the
future]” says Economos, president
of Radio Compuung Services US.

its cultural

values, and radio
programmers for whom
formatting appears to
offer a ready-made
solution to their problems.

his week, the UK radio in-

dustry gathers in Glasgow

for the annual Radio
Academy Festival. Researcher
Richard Barbrook is part of a
panel which is taking an analyucal
look at how format radio is
created, and the moves towards
formatting, especially in the UK.

Barbrook notes that in the
present-day US, up to 16 types of
music and seven speech formats
have been identified. With bet-
ween 30-50 stations operating
within the larger American cities,
he says, the radio audience has
become a highly segmented
market.

The UK, at least, looks set to
follow suit. Barbrook, himself a
bidder for a dance station, analys-
ed the services proposed by the 32
applicants for London FM in-
cremental stations. The applica-
tions nearly all fell into one of six
calegones classical, easy listen-
ing, country, jazz, AOR and
dance. Nearly all used US designa-
tions such as “urban contem-
porary”’ or “‘adult oriented rock’”

The examination, says Bar-
brook, *“‘shows how British com-
mercial radio is moving towards
the American system of format
radio!” One effect of this will be to
exaggerate social differences. “‘As
‘more licences are given out, so sta-
tions will be able to aim at only
one section of the radio audience.
The social divisions within the
radio audience will become
clearer. At one end, the classical
stations will attract the richest and
oldest audience, while at the other
end, the dance stations will have
the poorest and  youngest
listeners?”

On the practical level, format-
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many years of US
expcnem of automated music
stations, he says: “The bottom line
in America was that a good local
station could beat the hell out of
an operation system’ In other
words, systems such as Selector are
not a magic wand, but atool. And,
as Economos points out, in ltaly,
where automation was slavishly
adopted by many stations, only
one out of the top 10 stations there
is still automated.

1f a format cannot be produced
by a machine, what is it? To Mike
Haas, programme director of
Antenne Bayern in Germany:
“Where structure meets content
equals format. Or, put another
way, format is where your sound
comes from!" Haas is another
highly respected programmer who
believes that pure formatting has
severe limitations. His first hand
experience in bringing US-style
format radio to Europe with the
American Forces Network is
enlightening. At AFN in the late
70s, Haas introduced a contem-
porary music format.

AFN gained a sizeable follow-
ing in a German market devoid of
competition. But when the state-
run radio adopted a similar style,
AFN lost audience. The AM ser-
vice of AFN could not compete

T v e VR

Andrew Economos

technically with the state station’s
FM transmissions. Nor could its

English language service compete

with German programming which
offered the same format.

The lesson, says Haas, is that a
new format in a market will
establish market share, but lose it
if the format is not upgraded. At
Radio Charivari in Nuremberg,
Haas introduced a soft AC for-
mat. This was successful and the
owners decided to franchise the
format to other stations. “At the
same time | couldn’t convince
them to become involved in local
events or to invest in promotion or
advertising. And they were totally
against training and developing
station personalities.”

The result - Charivari’s market
share dropped from 26% in 1987
to 6% in 1989 as stations such as
Gong and Radio F came along
with competitive music formats
and more local feel. The new sta-
tions’ success was in taking *“80%
of what was already in the market,
repackaged as production”. Haas
notes how few of the German
private stations have any kind of
production  department.  This
makes them vulnerable to the
same kind of attack on their
market share. “The key to retain-
ing market share established by
new formats is promotion and
production;” concludes Haas.

Richard Park, who has created
two successful production-based
formats in London, Capital Gold
and Capital FM, agrees: *“Promo-
tion is increasingly important if
you are a major radio station in-
terested in maintaining your
share!” Capital has set aside a large
promotional budget for its ser-
vices this year, as new stations are
launched into the London market.

Formatting also comes under
attack from a different perspec-
tive. UL Drechsel, music editor of
Radio DT64 in East Berlin, makes
aplea against “the levelling out of
cultural values™ represented by
uncritical adoption of Western or
US radio formats.

Armen Oganesyan, editor-in-
chief of the English-language ser-
vice of Radio Moscow’s World
Service, puts it more strongly.
Radio Moscow has just announc-
ed a co-operative venture with a
major US broadcaster. But “‘wall-
to-wall bland English programm-
ing)’ is not the answer, says
Oganesyan. *“l have to ask what
we are doing to our children’s
‘minds if this is all radio is doing!”

Ken Garner, another panellist at
the Festival session on formats, is
highly critical of the styles
adopted by commercial stations in
the UK. ““ILR has been complete-
ly unimaginative in music pro-
gramming,” he says, ‘“axing
specialist music ‘programmes and
going for predictable top 40 or
gold formats”

Garner also warns against “‘of-
ficially approved formats™ being

Chrs van de Vooren

A
Ul Drechsel

licensed. He cites the experience in
Canada, where music formats
available to commercial radio
licensees are specified in great
detail: Rock (Soft), Rock (Adult),
Rock (Youthful), etc. “‘All stations
havetodoisapply foralicenceina
particular town where none of
those formats is currently in use.
This application ultimately bears
no relevance to what they choose
to broadcast. By institutionalising
formatted services, you can lead
yourself to a bureaucratic
nightmare!”

Garner denies that he and his
panel colleagues are merely at-
tacking commercial radio formats
per se. ““My thesis is that they are
designgd to be wholly utilitarian. |
could draw you a universal
breakfast format on a clock which
would fit what %0% of commer-
cial local radio stations are doing
at the moment. The point is that
it’s an easy way to manage your
music and other elements. They
should be aware that, yes, they are
doing it for business reasons, but
have they thougm it through i m
programming terms?””

Music
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Ready To Air Programming

In the UK, one of the fastest-developing commercial
radio industries in Europe is matched by the busiest
syndnauon sector. Londan-based compzmes like

Unique
Over bondon plus A

,andkodl

One and Radio Express are all seekmx to uplullse on

the opportunities presented by an expanding market.
Chris Fuller talks to the key syndicators and their
customers about the challenges to the industry,

prog

here are now around 85 dif-

ferent UK commercial radio

services, as opposed to just
45 two years ago. Over the next
five years, the shadow Radio
Authority predicts there will pro-
bably be around 160 local com-
mercial stations, plus the two to
three national commercial sta-
tions, due to be opened in 1991.

It is against this background of
rapid growth and deregulation,
mirrored across most of the Con-
tinent, that syndicated program-
ming is steadily building a pre-
sence on the European airwaves.
Inthe UK, the syndication market
will be worth an estimated £ 2
million in 1990, with an expected
growth rate of 25% in 1991. As
Simon Cole, CEO of Unique, sees
it: “The UK market has opened
up and Europe is the next step!’

Syndicators say they adhere to
the principle of providing stations
with highly marketable, listenable
programmes which individual sta-
tions cannot produce themselves,
aimed at boosting audiences and
advertising income. Additionally,
they seek to devise concepts and
campaigns which will attract
show sponsors.

The current crop of UK-based
syndicators include  Unique,
MCM Networking and Rock
Over London (ROL) plus com-
mercial stations themselves, like
Newcastle-based Metro  Radio
(‘Jimmy Savile Show’, ‘Rick Dees
Top 40’) and London’s Capital
Radio (‘Network Chart Show’
and ‘Masters Of Rock’). One re-
cent casualty was PPM
Radiowaves, closed in May by
parent company Trans World
Communications, a victim of
cost-cutting in a climate of poor
radio sales revenues. Former PPM
programmer Linda Skates last
month (June) set up a new com-
pany, Real, and other new ven-
tures are rumoured to be waiting
in the wings.

trends and prosp

for Europe.

PPM’s driving forces, Simon
Cole and Tim Blackmore, left
that company last autumn to set
up Unique and in just nine
months have steered it to become
comfortably the most prominent
home-market syndicator, having
already placed shows on some 75
of the current 85 different com-
mercial services. Alongside Cole
and Blackmore (who is program-
me director), Unique is also part-
owned by TV and radio personali-
ty Noel Edmonds, former BBC
TV controller Michael Peacock
plus, with a 24% stake, Capital
Radio (which has an option to in-
crease its holding to 35%).

Unique, whose portfolio in-

7im Blackmore (}) and Simon Cole

cludes the Pepsi-sponsored ‘Live
From LA, ‘Nat West Live Action’
concert series and, recently
bought from the dying PPM,
‘American Countdown’, has made
many friends on the commercial
network, though detractors feel
Capital’s stake compromises the
company’s professed indepen-
dence. Blackmore hotly refutes
the charge: “Capital have a size-
able investment but it’s not
Capital’s company. And 1 don’t
perceive it would be in Capital’s

we continue to maintain a rela-
tionship of mutual respect bet-
ween the broad and our-

presented to private radio as a
whole: “It’s a legacy of the fact
that ial radio came after

selves then we will continue to
have a successful business. | think
if we were ever to demonstrate
that we were anybody’s lackeys
then we have a problem’”

Capital’s programme director
Richard Park also denies Unique
is the station’s ‘syndication
house’: ““It’s just a company that
we have taken an investment in.
Our knowledge and respect of the
directors make it an excellent in-
vestment opportunity” He also
claims the Unique stake “does not
mean Capital will be taking on
more syndication. My abiding
feeling is that we don’t need that
much because we already have the
best people, and many of our DJs
are being invited to front these
syndicated programmes. So only
in the case of something like ‘Live
From LA, which we couldn’t do
ourselves, are we really that in-
terested.’

The Capital-produced ‘Net-
work Chart Show’, now in its
seventh year with its original

sponsor, Nescafe, still in place, is
taken by 55 stations with a total
weekly audience of between eight
and nine million, and is cited by
Park as “the best-yet example of
how syndication can work”.
Despite the obvious increase in
outlets and a new spirit in UK
radio, syndication is by no means
an easy ticket, as the demise of
PPM illustrates. Problems persist
in attracting sponsors into the
medium and of convincing the
stations themselves of the merits

interest to exert any kind of power | of syndicated shows.
over Unique becausc it could only In Blackmore’s view, the
be d As long as 1|l facing syndicators are

commercial TV. Ad agencies are
used to being able to buy TV com-
mercials and cannot yet fully see
the advantages of radio because
they still see it to some extent as

Richard Park

TV without the pictures!”

Advertisers must get attuned to
setting aside specific budgets for
national and perhaps pan-Euro-
pean radio spends, he says. ““I
hope we will get to the point in
three or four years where any
serious advertiser automatically
has radio on the schedule!”

On the station’s part, Simon
Cole comments: ““l don’t think
radio is particularly well sold in
this country, there’s still much to
be done in the area of targetted
selling. We are still the 2.5%
medium when in reality we ought
to be up to 7-10%:”

A key element in radio’s ar-
moury is its ability o target
strictly-defined audiences, an ob-
vious advantage over TV that
needs to be more fully exploited.
Blackmore: *“Commercial radio
offers great advantages to those
advertisers who don’t work on the
principle of throwing mud against
the wall and hoping that some
sticks. As the number of stations
increases, each formatted to at-
tract a more carefully targetted
section of the listening public, so
the advertiser can pick precisely
the specific market for their pro-
duct”

One controversial aspect of
syndication, particularly in the
UK, is the widely disparate
methods of transaction. MCM
Networking, the Australian mar-
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ket leaders who established a Lon-
don office at the end of 1987,
claim to be the European pioneers
of barter - direct exchange of pro-
gramme for a proportion of sta-
tions’ advertising time - a method
long established in the US.
MCM's flagship show, the ‘Coca-

Doug Adamson

Cola Eurochart’, is currently syn-
dicated on a barter basis to 122
stations in five territories (17 in
the UK) and the company aims to
have it running in five more by the
end of the year.

In other syndication deals, sta-
tions receive both the programme
and a share of the syndicator’s
sponsorship fee split with other
stations and, in some cases, al-
legedly a straight cash payment to
air the show. MCM’s European
director Doug Adamson claims
non-barter methods are ultimate-
ly damaging to the syndication in-
dustry: “The way deals have been
done in the past has left a few sour
tastes in mouths. Certain stations
have had a monopoly audience
and there’s been an amount of
abuse of that power, to the point’
where if a syndicator wants to get
a programme on air on those sta-
tions, he has to do more than
bend over backwards. Now 1|
don’t mind bending over back-
wards, but [ won’t pull my pants
down!”

In addition, Adamson con-
tends short-sighted business prac-
tice adds to the problems in per-
suading stations “that a good
syndicated programme can win
them audience. Having that au-
dience will be essential in two
years, three years, four years’ time
when they may have a national
commercial channel and two or
three other local competitors to
contend with.

““To receive the Eurochart show
the only thing stations have to
give up is one minute per hour of
advertising time, which still leaves
them another six to 10 minutes
per hour they can sell locally. If

MUSIC & MEDIA i 0 1 HUSIC. MEDIA -y 7, 190

they have a good sales operation
working properly they will use the
youth and music environment of
the Eurochart as bait to attract
more local advertising from
record stores, nightclubs, fashion
shops et

Blackmore predicts barter will
become more widespread though,
at this early stage of market
development, ““different deals
must apply to different projects.
In some cases we do share spon-
sor fees with the stations. If the
media value of these stations to
the sponsor is X, the programme
valueis Y and there is a difference,
each station will get a percentage
of that sponsorship fee given to
them.

““But if, for example, it’s a very
expensive programme (o make,
then chances are there won’t be
any of the sponsor fee left for
allocation out to the participating
stations. Then we'd argue that the
stations are getting full value for
the time given to the sponsor in
the value of the programme they

Plnl Riley, MD of Leeds-based
Radio Aire, cites potential black-
mail on the part of the advertiser:
“l have experienced instances
where advertisers  threaten to
withdraw all advertising if the sta-
tion does not accept a show they
have sponsored. It’s unfortunate
that some sponsors view syn-
dicated shows as a means of get-
ting cheap airtime. Our criterion
on whether to accept a program-
me is on its merits and nothing
else”

Another of MCM’s abiding
principles, says Adamson, is “‘ne-
ver to take money from an adver-
tiser’s existing radio budget for a
sponsorship” in the belief that in-
dividual stations’ revenues may be
affected as a result. Adamson:
““There’s no way in the world we
want the industry to sit back and
accuse us of stealing their busi-
ness. What we try and do is to get
the sponsor more in love with
radio so he actually spends more
money on the medium?”

MCM’s Eurochart has broken
fresh ground in terms of pan-
European distribution, though
Doug Adamson says syndication
remains far from the ‘gravy train’
some imagine. Good opportuni-
ties exist, though a hindrance on
development is the fact that “‘very
few advertisers can make a co-
ordinated Europe-wide decision.
TV is seen as the sexy medium -
Super Channel, MTV and Music
Box have all done great work in

promoting that on a pan-
European scale - and, with the
majority of agencies and adver-
tisers, pan-Euro radio is pretty
low on the agenda.”

The success of the Eurochart is
based on its being geared to the
specific needs of each territory,
says Adamson: “With the Euro-
chart, what we have done is
establish a network of co-prod\l-

jects, including a live concert
series for Eastern Europe. Cole:
“Our attitude to programming
does not involve language bar-
riers. We don’t believe there is a
market in creating programmes
and then just expecting individual
territories to accept them. What
we aim to do is create programme
concepts, formats and material,
working with broedaslers in m-
dividual

cers and agents in all th
we work with, in some cases in-
dividuals with studios, in others a
broadcaster. We have trained all
our co-producers in the style and
requirements of the show so'
despite the use of local language
what we have is a unified pro-
gramme in terms of sound.
“Every week we write the

script, supply the interviews,
much of the music, stabs and bits
and pieces and produce a schedule
of how the whole thing should go
together, with the co-producers
translating the script into their
own language. Within each show
there’s also a local music seg-
ment.” Adamson says such ‘tailo-
ring’ is something “‘the Ameri-
cans are only just cottoning onto
now. It’s not just one big market
like the US. The Germans like do-
ing things in a particular way, the
Spanish are different again and
the Italians are all on their own””

Though Unique has not yet at-
tempted to sell to Europe, the
company is planning several pro-

houses, hopefully with one overall
sponsor. In that way the concept
is geared to the needs of the in-
dividual station or country” _

Looking to general develop-
ment of radio sponsorship across
Europe, Steve Saltzman, of Rock
Over London, a London-based
service supplying radio shows, in-
terviews and music news to
customer stations in the US,
Europe, Australia and the Far
East, predicts that ‘“‘major adver-
tising agencies will start to hold a
pan-European budget so that
local available advertising spends
are not taxed." Secondly, groups
of stations, probably the strong
networks in Italy, Spain and
France, will join together to take
5-7% of their inventory and offer
it to multimedia, multinational
companies, giving “‘exact time
placement and the efficiency of a
five-country buy.”

According to Saltzman, “MTV
is the only pan-European radio
station and the idea of pan-
European radio, I'm afraid, is a
utopia, possibly in the minds of
people like Westwood One. I don’t
think it can exist.”

In the US, syndicated and
bartered radio programmes have
been a multi-million dollar busi-
ness since the early 70s, pioneered
by the likes of Westwood One, the
world’s largest producer and
distributor of programming. A-
long with other US-based opera-
tions such as Radio Express, DIR
and MJ1, Westwood has been pre-
sent in Europe for several years
but, Wil!l the changing radio land-

continues on page 26
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continued from page 25

scape, has noticeably raised its
profile over the past 12 months.
The launch of three new shows
onto the Soviet Gosteleradio net-
works this year preceded, accor-
ding to international manager
Richard Rene, a series of pro-
grammes “‘specifically geared to
Europe?”

Rene denies that Westwood
One is about to open a European
office, though the company is
“looking for a compatible part-
ner to work within each territory,
either a full joint venture or a fully
exclusive contracted agreement.”

Westwood One has been buil-
ding relationships and providing
programming services in Europe
since 1985, Rene says, and plans
on being a “major contributor’
to the industry in the future: “Our
job as a full service radio syndica-
tion company is to try, to the best
of our ability, to understand the
purpose and execution of the pro-
gramming of each station and
then determine if and how we can
provide a service to that station
which it cannot provide for itself2”

To the common charge that US
radio companies appear insen-
sitive to the structure and needs of
the European market, Rene says
“‘any US company which believes
it will be able to introduce itself to
the market, turn a quick profit
and still be in business in Europe
five years hence is badly in-
formed:”

In the US, Westwood One has
branched from its syndication
base into the purchase of radio
stations, including the NBC radio
network and the Mutual Broad-
cast System news and sport net-
work. However, these commit-
ments, plus settlement costs on
legal suits, are thought to have
helped to plunge the company in-
to a crisis earlier this year when its
stock tumbled to an all-time low.

Cole says Unique has no simi-
lar desire to buy-in to stations: “1
think syndicators should stick to
syndication. We occupy high
ground above and beyond radio
stations and unless we stick to
that ground there's a real danger
of taking your eye off the core
business. Norman Pattiz (West-
wood One head) is finding to his
cost that running a radio network
and a syndication company can
be more trouble than it’s worth!”

The big live event became a sig-
nificant weapon in the syndica-
tion armoury this summer. The
bigger acquisitions have included
Unique’s John Lennon Liverpool

tribute, Westwood One’s distribu-
tion of David Bowie’s August 5
show in Milton Keynes, MCM’s
two Berlin Concerts (Phil Collins
July 15, “The Wall’ July 21) and
ROL's Knebworth radio syndica-
tion on June 30, followed by the
Rome Domingo/Pavarotti/Carre-
ras concert on July 7.

While public radio has always
been interested in major music
events, now commercial compa-
nies are approaching a position to
offer event organisers better deals
than the state broadcasters,
though BBC Radio 1 remains
dominant in the UK. As a form of
programming, the live event is
likely to prove a syndication
staple.

Tim Blackmore sees live shows
as obvious contenders for Euro-
pean application: “If you are
talking about programming large-
ly based on records, by and large
those same records are available
across Europe and stations can in-
clude them on their own local pro-
gramme with a local presenter.
But a live, individual performance
is something which stations in all
countries cannot go into a shop
and buy and so therefore share a
common interest in. I don’t be-
lieve we will all be listening to the
same presenters but we might be
sharing across barriers the same
concert performances.”

In radio terms, Blackmore says
“‘amajor event s best covered as a
live event. Knebworth is a classic
example. There will be an at-
mosphere because of the build-up
to it, and the radio station will be
associated with that buzz. If Uni-
que were to take on similar events,
I would be saying to radio that the
day’s programming should reflect
this atmosphere with shows that
relate to it. In that way we would
build on it. You have to choose the
events that can stand that kind of
promotion and can support that
kind of concentration!”

Wall’ in East Berlin will be taken
by most European stations in
simulcast with TV. MCM’s Doug
Adamson: ““It's much more of a
visual event, and to have that
great stereo sound will really add
something. Because it is essential-
ly live music, there’s not as much
of a need to tailor it to separate
language versions. I'm sure that
each particular territory will be
topping and tailing it as

n
But for Simon Cole, simulcasts
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Richard Rene
“‘seem simply a way for radio to
advertise for TV." The Euryth-
mics’ show, syndicated by Unique
to 27 UK stations last October,
proved that “radio is capable of
staging great concerts”’, says Cole,
who intends Unique to become
the European leader in acquiring
live concert rights for radio. Cole:
“About 50% of the concerts in
the current ‘Nat West Live Action”
series are home-grown with the
rest provided by Westwood One. [
think that with the 13-week con-
cert series under our belts we are
in a position where we can say we
are leading the field”

Not all are fans of the live
event, however. Capital Radio’s
programme  director  Richard
Park: “I’m not that crazy about
them, I actually prefer well-edited
and mixed recorded highlights to
live, live shows. I think they come
over a lot better. There’s many a
slip-up that comes over in live
shows. You only need the lead
guitarist to break a string and
you’ve got three or four minutes
of dead air. It might make great
TV but it’s very moderate radio.”

And can live concerts really
significantly boost a station’s
listening figures? Not according
to Phil Riley, Radio Aire MD: “A
big-name evening show might put
up the audience by 5.000 or so,
but certainly not enough to show
up on JICRAR. But what live
shows are capable of is adding to
a station’s overall feel by adding a
trailing ability. We might, for ex-
ample, trail the Eurythmics con-

Roger Waters’ restaging of ‘The

cert on the breakfast show to

make us sound more hip and hap-
pening, sexier.”

Syndication appears to be tak-
ing off, but do stations want the
programmes for the right rea-
sons? Neil Taylor, programme
controller at Kent-based Invicta
FM, is yet to be convinced: ““They
are OK for the average station
which can’t be bothered to make
their own high quality program-
mes. For a station like ours which
has won awards for its innovation,
almost all that I've heard has been
a let-down. There are people here
who could do much better. Syn-
dicated shows lose the personal
and local flavour of regular pro-
gramming and seem like a cheap
cop-out. In addition, they come
laden with deals and sub-deals
and very rarely do we actually get
the show we’ve been promised’”

Taylor attacks syndicators for
“basing themselves in London,
out of touch with what’s happen-
ing in other parts of the country
and of the needs of much of the
network. They also tend to think
they have to use Capital DJs but
out of London they simply die a
death. They really ought to cast a
wider net and look around the
country for presenting talent.”

Travis Baxter, programming
controller at Irish-based LW sta-
tion Atlantic 252, has not yet used
a syndicated show but is ““looking
for the right one to appear. It will
need to achieve benefits on all
fronts - a strong programme we
would be unable to do ourselves,
to boost audience and improve
the marketability of the station in
terms of attracting advertisers.
Preferably, the airing of the show
will directly bring money into the
station, t0o."

Riley, who uses around six or
seven hours a week of syndicated
material on the FM channel,
believes such programming is fine
if used sparingly and intelligently:
“The criterion is that these are
programmes that we could either
not afford to do or do not have
the time to do, and they feature
presenters that we would not nor-
mally have, like the Pat Sharps
and Benny Browns of this world,
which can really give the station a
lift. The disadvantage is an ob-
vious loss in station identity and
localness, which can be balanced
to a certain extent with IDs, but
there obviously should not be too
much of it. I'd say eight hours
maximum per week for any sta-
tion.” u]

ell, it seems congratula-
tions are in order for
Chris Morris, Greater London
Radio’s renegade DJ for winning
an International Radio Festival
Of New York Award, not for his
programme but for its acerbic, ris-
que trailers. Just one question
Chris: were these the promos that
the listeners get to hear or the
ones that GLR’s management oc-
casionally bin for fear of upset-
ting the BBC hierarchy?
Congratulations are also due to
my drinking partner Simon
Davies from BRMB who has just
got married. The stag night (sic)
was amazing!
And 50 to the anniversaries for
this week......25 years ago on July

m Format: youth-oriented
music/speech mix.

m Top shows: ‘Molodiojni
Canal’, ‘Courier’, ‘Galaxy’.

LW across the USSR.
m Address: Radio Youth,

10 Satisfaction became the Roll-
ing Stones’ first no. 1 in the US.
Suzanne Vega will be 31 on July
11, and Minnie Riperton died 11
years ago on July 12, aged 31 (nice
little segue there perhaps?). On
July 13 (which is a Friday for all
you superstitious people out
there) it will be 6 years since Live
Aid and 17 years since the Everly
Brothers split up.

Now, new developments on the
environmental front. The Pollack
Media Group, who send me a
newsletter from the US every
week, are now printing it on re-
cycled paper. Very nice paper it is
as well. They also inform me that
Australian rockers Midnight Oil
have just played a protest concert
outside the Exxon building in
New York, broadcast live by
'WNEW FM. The group had hung
up a huge banner saying “Mid-
night Oil Makes You Dance, Exx-
on Oil Makes Us Sick”!

Lucky Prince Charles and
Princess Di have a fine line-up for
this year’s Prince’s Trust charity
concert in London. Adeva, And
Why Not, Sam Brown, Lenny
Kravitz, Roachford, Lisa Stans-

Sidney Youngblood will all be on
stage with other names still to be
added. The show usually includes
more from the traditional rock
establishment but many of these
played the Knebworth 90 charity
show on June 30. And talking of
Knebworth, it was great to (near-
ly) see you again, Egil Houeland.
Busy day wasn't it?

Revival of the decade: the sur-
viving members of the Velvet
Underground, that is Lou Reed,
John Cale, Maureen Tucker and
Stirling Morrison played on stage
together during the opening of the
Andy Warhol exhibition in Paris a
couple of weeks ago. And | miss-
ed it!

Remember Smokie, the ones
who were Living Next Door To
Alice? Well, apparently they have
anew album out, which will have
its world premiere courtesy of my
good friend Steinar Fjeld at NRK.

Last week | mentioned the way
we are running out of names for
radio stations (I notice we have a
new Capital in Italy now). How-
ever, one place where this does not
to seem to be a problem is Ger-
many, where they are setting

field, Wet Wet Wet, Yazz and | records for the longest station
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Gosteleradio, Koreleva
Street 19, 127427 Moscow,
USSR. :

m Tel: (7) 095.215.7738.

m Frequency: Various AM and ™ Ownership: State owned,

part of Gosteleradio
network.

Senior music producer Natalia
Badilovskaya and Andrej Zub-
kov, music editor: “We are a
department of the state broad-
caster Gosteleradio and produce
youth-oriented  music  and
speech programmes for the na-
tional first and third networks.
Most of our music-based pro-
grammes are on the third net-
work which broadcasts 24
hours.

““Our main show is ‘Molodio-
jni Canal’ (Youth Channel),
which is broadcast between
06.00-09.00 each morning. This
is a mix of music and informa-
tion and it has been running for
four years. Our late night show

“Courier’ is a similar mix of music
and speech although there is more

speech.
“On Sunday night we have |

“Galaxy’. This is a fast moving
show with a DJ playing current
hits. We have our own chart which
is used on this programme. It is
not based on sales but is compiled
from the requests we get and,
therefore, features artists rather
than actual tracks.

“There is also a specialist
music show on the first network
at 23.00 each evening, with a dif-
ferent type of music every day, in-
cluding jazz, rock, folk and
classical. We also broadcast some
syndicated programmes from

~———Tuning In To Radio Unost

other countries. We currently have
the ‘USA Top 20’ from Westwood
One and we will shortly be signing
a contract for the ‘Hollywood
Nights’ programme. All of our
programmes have to be repeated
five times because of our coun-
try’s different time zones.
““There are 35 journalists and
seven music editors who produce
the programmes. Each of the
music editors can decide what
music they will play and they have
a regular weekly programming
meeting. We play Soviet and
Western rock and pop although
we have only been able to play
rock music since 1985 because it
was banned until then. Acts that
are currently popular include the
Pet Shop Boys, Modern Talking,
Metallica and Ozzy Osbourne.
“Although Elton John was one
of the first top Western acts to play
in Moscow he is not so popular
now, although we do play his
records occasionally. One of the
top Soviet groups is Caress who
are popular with young teenagers.

names ever, my favourite being
Rhineland-Pfaelzischer ~ Radio.
I'm glad its not me doing the
name-checks.

Mind you, from now on I'm
listening to all those carts the
management dump on me for my
show very carefully. It’s the best
way of finding out what’s going
on at the station. London Talk-
back Radio DJ Ed Boyle recently
found out he was being replaced
when he played a cart plugging his
SUCCESSOT.

On a similar subject, several of
you have written asking if you can
have a tape of the show. Natural
modesty forbids me from blowing
my own trumpet, (after all, I'm
paid to write about you, not about
me), but [ can tell you I work the
graveyard-shift, with an extremely
loyal audience of long-distance
lorry drivers. However, if any of
you would like to send me tapes of
your shows | would love to hear
them. Promise | won’t pinch any
of your ideas...

R‘./?,‘D:,

They are the current no. 1 band
in Russia.

“It is sometimes difficult for
us to get Western rock and pop
records although many are now
being released through Melo-
diya, the state record company.
We are beginning to use jingles
in our programmes and,
although we do not have many
at the moment, we are starting
to write and produce them
ourselves.

“In the futurewe hopetobe
able to improve our technical
facilities. We have no CD players
in our studios and the standard
of. cassettes is very poor. We
hope that with better technical
facilities we will be able to make
better programmes.”
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UNITED KINGDOM

BBC RADIO | - London
ChrisLyce Sen.Pro.

AD cm McLachian- Mona

‘D An Emotional Fish- Celebrate
Astec Camera- Crying Scene

Medeiros/Brown- She Ain't
hm Mm Alright

CAPITAL RADIO - London
Ricard Park- Prog. Comr

ADCwyfb-ThsCm!e’ﬂl
Ti

Monie Love- Monie In The

The
tggy Pop- Home

Tony Toni Tone- Oakland
Diana Ross- 'm Scil Waiting
Technotroric- Rockin' Over

ns‘rno - Newaasde
Giles Squire - Prog. Contr.
AD m ‘Why Not- The Cage

PICCADILLY RADIO - Manchester
David Dunne - Head Of Music

AD Joanna Law- The First Time
Darryl Pandy- | Love Music
Maxi Priest- Close To You

List:

AD Tanita Tikaram- Thorsday's
Ana Baker-Tok T Mo
Roling Stones- Almost Hear
Paul Young: Oh Girl

mm-mlwmwn
Ruby Blue-

James- Com Hm
Dogs DAmour- Victims Of

‘GREATER LONDON RADIO - London
Trevor Dann - Head Of Music
Alist:
AD lnga- Riding Into Blue
Paul Young- Oh Girl
Elton John- Healing Hands
Wendy & Lisa- Strung out
Hugh Harris- Rhythm Of Life
Bruce Hornsby- Barren Ground
Bruce Hornsby- Stranded On
Traveling Wilburys- Nobody's
Anita Baker- Tlk To Me
jext To You
i Hoclar- T inTre

3 N:gmmy Roci e
Katydids LP

BRMB - Birmingham
Robin Valk - Head Of Music
Alst:

AD The Charfatans- The Only One
SoniaBig Fun- You've Got A

Maureen Waish- Thinking Of You

BList

AD Everyday People- | Guess
Nevill Brothers. Bird On A

Janet Jackson- Alright
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RADIO CLYDE - Glasgow

Alex Dickson - Prog. Dir.

A List:

AD Paul Young: Oh Girl
Rict

Swim-

An zmm Fish- Celebrate
Lita Davies- You'l Never Get
And Why No- The Cage

RADIO CITY - Liverpool
Tony McKenzie - Head Of Music
AD River City Pecple- Calfornia
Brown- The Megamix

Regina Bell- This Is Love

Yazz- Treat Me Good

Ao TRENT GROUE nm
Len Groat - Deputy

4D i Pries. Gl To You
ingbinds- Word Gets
Blue Pearl- Naked n The Rain
‘Goodbye Mr McKenzie- Blacker
BList:
AD Richard Marx- Chidren Of The

4D Gm Loves Jezebel- Jealous
Bruce Dickinson- All The
Magnum- Rockin’ Chair
James- Come Home

DOWNTOWN RADIO - Beffast
John Rosborough - Head Of Prog.
AD Paul Young- Oh Girl
Richard Marx- Chikiren Of The
Craven- Promise Me
Jude Cole- Baby I's Tonight
Eveying 8 Girk- e He
Believe.

Swim-
Go West- The King Of Wishful

Aatec Camera- Crying Soni/Big Fur- You've Got A
Paul Young- Oh Girl Roxette- It Must Have Been
Promise Me ‘Craig Mclachian- Mona
Robert Reilly- Temptation Elton John- Sacrifice
A List:
3! &
ille - Head Of Music Jenny Morris- Saved Me
Playlist Top 20: List:
MC Hammer- U Can't Touch This | AD Paul Young- Oh Girl
His Latest Flame- America Blue Watly- Prec
“The Chariatans- The Only One Beverly Craven- Promise Me
‘Ooops Up Light Of The Workl- One
Phillps. Hold On | Believe
The B-52s- Roam Richard Marx- Chidren Of
Roxette- It Must Have Been
Wide- Time FOX FM - Oxford
Chad Jackson- Hear The Steve Ellis - Prog. Contr.
Bobby Brown. The Megamix AList:
Elon Joh- Sacrifice AD Soria/Big Fun- You've Got A
New Kids O/T Block- Step By MC Hammer- U Can't Touch This.
River City People- Calfornia Alannah Myles- Love Is
Ruby Ble- Primicive Man World Party- Message In The
Love Don Maxi Presc- Close To
Rolling Stones- Almost Hear Maureen Walsh- Thinking Of
Mr McKenzie- Blacker 8 List:
Maxi Piest- Close To You AD The Beloved- Time After Time

ztec Camera- Crying Scene
Tak Talk- s My Life

RED ROSE RADIO - Preston/Blackpool

e omes - Hoad OF Music

Anhkchpwn Pretending
&\KeDKkbmm-Al!‘hc

Bruce Horasby- Across The River
Alannah Myles- Love Is

Music

ATLANTIC 252 County Meath
Paul Kavanagh - Head Of

Playlist Top 10:
Elton john- Healing Hands
Betty Boo- Doin’ The Do

New Order- i
rih Squad- Put "Em Under
‘CHILTERN RADIO & NORTHANTS RADIO
Contr,

James- Come H

ic Caprom. Fetending
GWR - Bristol/Swindon
Andy Westgate - Head Of Music
Alist:

- You've Got A

Maureen Walsh- Thinking Of
2 M

Nigel Williams - Sen. Prod.

Alist:

AD The Beloved- Time After Time
The

Sonia/Bi Fun- You've Got A
Maxi Priest- Close To
Snap- Ooops Up

RADIO HALLAM - Shefield

Dean Pepall - Head Of Music

Alist:

AD Richard Marsx. Chikdren Of The
- The Cage

Sup- Ooops
Yazz- Treat Me Good
MC Hammer- U Can’t Touch This
List:

Jeff Lynne- Every Litte

Blue Pearl- Naked In The Rain
gs DAmour- Victims Of

Bruce Dickinson- Al The

Bob Geldof- The Great Song Of

Back Cromes fus A(

Eric Clapton- Pre

Fith Hope & Chaty Bt

Love
Everyday People- | Guess It
Margaret Uriich- Escapi
Bob Geldof- The Great Song Of
Paul Young: Oh Gir
Terry Ronakt- Calm The Rage
Jamie | Morgan- Rock Steady
808 State- The Only Rhyme

RADIO BROADLAND - Norwich

Dave Brown - Head Of Music

PP Calloway- 1 Wanna Be Rich
Maureen Walsh- Thinking Of

S et

r T —
Simon Harris- Don't Stop The
Richard Marx- Children Of The

Jude Cole- Baby Its Tonight
¢ .
Rose- Love Like This
Nevile Brothers. Bird On A
Traveling Wilburys- Nobody's

HR 3 - Frankfurt
s Hertle - DY/Prod.
AD New Kids OIT Block- Step By
Beats It Won't Talk About

Giant. I See You In My
Mylene Farmer- Sans

22 Top- Doubleback
EAV- Ding Dong

SDR - Stuttgart

Hans Thomas - Prod.

PP Melissa s Eberge Tou Con
LP Marc

Technotronic- Rockin' Over RB 4 - Bremen
Tony Toni Tone- Oakland el Rausch-OJProd.
y Vanvarmer- ust When | AD Blow Monkeys- In Too
D) 1186 Your oSty The stein
‘The Charlatans- The Only
RTL 208 - London Coleut- ind A Way
Jeff Graham - Prog. Dir. Concrete Blonde: joey
PP Yell-Lecs Go Round Again Fairground Attract- Walking
Stones- Almost Hear Inspiral Carpets-She Comes
James- Come Home Mellow Man Ace-
Doy Crmen: Prom e Movement 98- foy & Heartbresk
Inskinny
mmu«cmmvm Rio Reiser- Zaubertand
Left Us To
mmpucm:y Barde World Pary- Message In The

Pl Young- On Yaz- Treat Me Good

Do oupe.LoveDort

Circuit Sheler Me SRIEUROPAWELLE SAAR

Joanna Law- First Time Ever Dieter Exter - DY/Prod.

Gene Loves Jezebek Jealous AD Jude Cole- Baby Ir's Toight
CList: Travelng Wilburys- Nobody's
AD jamie | Morgan- Rock Steady Bruce Dickinson- All The

Rhode Purple Schuz- Du Hast Mir

Dubh Chaper- Happy Is The Martin Stephenson- Left Us To
LP Bily 1ol 49ers- Girl To Girl

The Bow Morkeys Everyday People- Headine

Bruce H Medeirog/Brown- She Ain'

Jane Chid
smnsusouuo Wi

Iy cm Dcer. Crem\ of
Richard Marx. Chikdren Of The

Polar Pop- Eisbaer
Don Pablo's Animals- Venus
LP The fama
Paul Young

RIAS 2 - Berlin

Alist:
/AD Bob Geldof- The Great Song Of
BList:

AD Trav 5- Nobody's
Roling Stones- Almost Hear
Jobn Lee Hooker- 'm In The
Gibert O'Sullvan- The Very
Darryl Pandy- | Love Music
List:
AD Inga- Riding Ioto Blue

Charles Trenet- La Mer
Nevile Brothers- Bird On A

lenry Music
Alist:
Beats ot Won't Tak About
Guru Josh- Ml'mly
PM Colling- Somet
Jepeche Mode- Poh(y of Tmlh
Dmly Springfeld- Reputat
1Ly, ey Lo

noe szm Thing
New Kids O/ Block- Step By
The Chimes- | St Haven't
Kim Wide- It's Here

Halo James- Baby
I R E A N Propaganda- Heaven Give Me
World Party- Message In The
2 FM - Dublin
" Jane Chid- Don't Wanra Fall
ok Clories 2 Dj/Prod: Rolling Stones- Almost Hear
PP Wison Phils. Hokd On Loy
Workd Cup Squad- Pu Em
Elton jon- Sacrifice e o
Swim- | " -
Phi Collns- Do You Remember e Ot 2(T)
4D Hothoue Favars | CnSe U S Wt oo
Paul Young- Oh Girl
‘ SFB2- Berlin
Traveling Wilburys- Nobody's
Juergen Juergens - Head Of Music
Something Happens AD Muenchen. Freiheit Ihr Kommt
WEST GERMANY Sl e el
BAYERN 3 - Munich H.m.m 2 Hanky Paky
Head Ent, Pgms, Walking

Alist:
AD Juen Cler- Peits Pois

Tolove

- We Love
m Chimes- | Scl Haven't
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Bily Joek- Downeaster Alexa

ION REPORTS

BRT 2. Limburg

Anita Bker- Tak To Me
Michael McDonakl Tear it Up | LP Bruce Homnsby Madonna- Vogue Shooting Party- Let’s Hang On | Mare Brillouet - Prod.
Neville Brothers. Bird On A Manronix- Got To Have Your Anita Baker- Tak To Me Pl
When Freiburg Paula Abdul- Opposites New Kids OIT Block- Step By
Anita Baker- Tak To Me Lothar Engel - Dub KRO - Hilversum Elcon ohn- Club At The End
Santana- Gypsy Woman Playlist Top 10: Zouk Machine- Maldon . Of Musie “The Chimes- | Sull Haven'
- ina Noche MC Sar- It’s On You ;ﬁ s"«-!vwa-s'mt)m Les Cheris- On En A Marre
Carol Kenyan- Never Let Me Go ing Seeds- Al Want Colns- Something fop 5: Kyiie Minogue- Better The
David Baerwald- All For You m(m'm Atract - Walking. AD  Ahin Chamfort- Souris. Sleeze Beez- Stranger Than Gary Moore- Still Got The
Michell- Circe Tt Must Have Been isy Dee- This Beat ls Jeff Lyone- Every Licce Toto Cutugno- Insieme 1992
Guru Josh- Whose Law Dana Harris- My World Is. ‘The Christians- | Found Ouc John Hiatt- Bring Back Your w:yoihewﬁ Stop.
S ias Reim- Verdammt Ich Midnight Oil- Forgotten Years Alannah Myles- Love Is Gray/Barbelivien- A Toutes
Franzisca- Hold The Dream Phi Cols- Sometting The B:52's- Love Shack Meiissa Etheridge- You Can Eros Ramazzotti- Se Bastasse.
Fraven Ueber Tandem
Spider Murphy Was Ist Bl New Kids OIT Block- Step By NCRY - Hilversum urlr RADIO 1 - Hainaut
S nzmmnum. Thierry Hazard- Le bt Jazp 0 Moue - DJ/Prod. A, Birenne/Ph. Jauniaux - DJ/Prod.
RSH - Kiel AD  Bruce Hornsby- Across The MC Hammer- U Can't Touch This | PP Medeiros/Brown- She Ain't Top 10:
Martin Schwebel- Head Of Music Joan Armatrading- More Than Noire- Aimer DAmour Zouk Machine- Maidon Vara Con Dios- What's A Woman
PP MC Hammer- U Can'tTouch Ths Anita Baker- Tak To Me Soul Il Soul- A Dream's A AD Wee Papa Girl Rappers- Get ln jen- A Toutes Les
Muenchen. Frelhic hr Kommt Jude Cole- Baby It's Toright Cock Robin- S Line FuFtina Doead Guru Josh- Infiity
AD  Viktor Lazlo- At Jeff Lynne- Every Litde Efton John- Club At The End LP  Glenn Medeiros Snap- The Power
!enMwNannm- Un' Estae Lois Lane- | Wanna Be. Pretty Woman Toto cm |um 1992
Edo Zanki- Uns Bleibt Die RVS - Rouen Hau | Elton John- Sacrific
Eiton fohn- Chib At The End OK RADIO - Hamburg Orcel - Prog. Dir. Joele Ursa Whie & Back
Mantronix. Take Your Time John De Graaf - DY/Prod Playlist Top 10: oL L0 Eros Ramazzorti- Se Bastasse.
- Heaven Give Me PP Skipper Wise- Standing The B-52's- Love Shack Ton Lathouwers - Operatons Mg Francois Feldman- Cest Toi
ty 4 Seven- 1 Can't Stand AD ‘Brown- Kissing Gate Madonna- Vogue “G e Madonna-
8izz Nazz- Don't Miss The Black Crowes- Jeslous Again Joelle rsul- White & Biack Crifiratrlo i A Les Vagabonds- Le Temps Des
Guru Josh- Whose Law Crosby, Stills & Nash- Live Olivier Beranger- Where s mY(‘ °"u mf).u:n Frederic Francois- Clest Toi
Stevie V- Dirty Cash Kennedy Rose- Love Like This Zouk Machine- Maldon t "“’;“ l';n Do i Grand fojo- Le M
Hungry Paula Abdul- Opposites L e S Francois Pirette- Les Diables
RADIO GONG 2000 - Munich Alancah Myes- Love s Noire- Aimer DAmour I e
Walter Freiwald - Music Dir. Catharina Caspar- Petting Im Jimmy Somerville- Read My e o RADIO CONTACT NL - Brussels
Top 5 e ompany - Lily Was Here. m """‘: wc"om Dwy De Bruin - Prog. Dir.
Matthias Reim- Verdamme Ich Snap- The Power bl ) ALt
EAV-Ding Dong SADIOTTON.-5ud Herpethn | AD. . Conpany- Dot Des Wit s The Pasadenas- Love Thing
Eros Ramazzotti- Se Bastasse: Thomas Tscheschner - Head Of Marc Lavoine- Rue Font Rofion S o Gary Moore- Still Got The.
OIT Block- Step By Music Yazz- Treat Me Good fing Stones- Angie Alannah Myles- Black Velvet
Twenty 4 Seven- | Can't PP Fairground Auract.- Walking res sl‘"“ Wm A Heart- All| Wanna Do
PP Bennato/Nannini- Un' Estate AD  Lois Lane- | Wanna Be. RADIO NANTES tht st G":o“ = Stevie V- Dirty
MC Sar- It’s On You Purple Schulz- Du Hast Mir Pascal Amiaud - Prog. ettt Toto Cutugno- Insieme 1992
AD  Gary Moore- Still Got The - Amarti £ PP Zouk Machine- Maldon M“““v“"‘ Kylie Minogue- Bete
New Kids OIT Block- Step By Bruce Hornsby- Across The Joelle Ursull- White & Black e — Soltly Whispering Eros Ramazzotti Se Bastasse
Thierry rd- Le jerk T . . 'UB40- Kingston Town
P Uk RADIO SALU - Saarbruecken AD  Chris Rea- Texas - AD  Tina Turner- Foreign Affair ‘Wilson Philis- Hold On

RADIO GONG - Nuremberg
- Music Dir.
AD' Bruce Hornsby- Across The
Phil Collns- Do You Remember

Taylr Dayne. 'l Be Your AD Vanessa Paradis Tandem
LP Paul Young HC Hammer- U Cart Toueh Ths
Bruce Dickinson- All The
RADIO CHARIVARI - Nuremberg LP  New Kids O/T Block
Mathias Hofmann - Music Dir.
PP Roxette- k Must Have Been VERONICA - Hilversum
UB40- Kingston Van Der Veen - Prog. Dir.
Wilson Philis. Hold On RMC - Paris PP B8 Queen-Bueshouse
4D Toto Cutugno- Inieme 1992 Nathalle Andre- Head Of Musk | 4D, Bl 8o Sympaty For Te
AD " Chico & R isa-Strung
STARYSAT RADIO - Gruenwald Chris Res- Texas Michael McDonald- Tear It Up
Jo Lueders - Prog. Dir. Piere Bachelet Flo Was Not Was- Paga Was A
Playlist Top 10: Hothouse Flowers- Give ft Up. mmcﬂwcah
= i y We Be
- Way w Kavos 1 Don' Know
Jeff Lynne- Every Litde MC Hammer- U Can't Touch This
Tina Turner- Be Tender SUD RADIO - Toulouse Girlstreet- Turn It Into Love
Neville Brothers- Bird On A

Marie Ange Roig - Prog. Dir.
Midi 'l

Paul Young- Calling You
After 7- Ready Or Not
Jason Donovan- Rhythm Of The
Was Not Was- Papa Was A

AD  Kiki Dea- Amoureuse
ELO- Bhuebird

RADIO REGENBOGEN - Mannheim
Parkus Wabl - Musc .
PP Pur- Freunde
Merkn- Tanzen
New Kids OFT Block- Step By
Maureen Waish- Thinking Of

Phil Barey- Tour D'hvoire
Dara Dawson- Romantic Workd

Creole- Ciest
Richard Marx- Chidren Of The
Yazz- Treat M
LP  Soul l Soul
NR}- Network

Max Guazzini - Dir.
Hitparade:

4D Footbrothers. U Suft Do
FYC- I'm Not The Man | Used

HIT RADIO NI - Nuremberg
Cetin

AD Gury,

VARA - Hilversum
Louis Verschuur - Head Of Music
PP Adamski- Killr
The Chartatans- The Only One
AD  John Hiact- Bring Back Your
Soho- Hippychick

LP  Bruce Hornsby

Calypso AVRO - Hilversum
PP Tutt Frucd Giel- Cin Cin She Ain't Jan' Head Of Music
Whose Law PP BooYaa TRIBLE- Psyko
Movemen: 8- foy & Heartresk | SKYROCK.- Paris Jan ima Donna

m Dme. Dance

RADIO XANAW Munich
Armin Kessler - Head Of Music

arol Kenyon- Never Let Me Go
Michael McDonakd Tear It Up
David

New Order- Workd In Motion
Michelle- Circle

NUSI&& MEDIA - July 7, 1990
om

History.

Sinead O'Connor- Nothing

TROS - Hilversum
Ferry Maat - Head Of Music

PP Michael Bolton- How Can We Be

Clark Datehler- Crown Of

Playlist:
New Kids OIT Block- Step By
Michael McDonakd- Tear It Up.
Ousty Springfield- Reputation
Texx- Break Her Heart
Wendy & Lisa Strung Out
Medeiros/Brown- She Ain't

Tom Pecty- A Face In The
Anica Baker- Takk To Me

RADIO 10- Amsterdam

Confetis- Put 'm Up

Vaya Con Dios- What's A Woman
AD  Pat & Mick- Use It Up

Rotlyne Clarcke- Eddy Steady

- ave
New Kids OIT Block- Step By
Rene Froger- Are You Ready

RADIO ANTIGOON - Antwerp
Piet Keizer - Dir.

PP New Kids OIT Block- Sep By
Airplay Top 10:

Clouseau- Ik Wil Niet Dat At Hyles:Back Veec
88 Queen- Blueshouse L ‘Quincy Jones- Tomorrow
Eros Ramazzotti-
Con Dios- What's A Woman
BKT - Sdio Brumels Gary Moore- Scil G
Coenen - Prod. UBA(- Kingston
St phylu: Soul I Soul- A Dream's A
‘Wendy & Lisa-Strung Out Nick Kamen- | Promised Mysell
John Hiate LP Pl Somet )
Something Happers LP AD  Oleta Adams- Rhythm Of Life.
De Kreuners- Zo World Party- Way Down Now
Marianne Faithfull- Blazing. Dusty Springfield- Reputation
The Smithereens- Blue Period MaxiPrist- Close To You
Jeff Ly P MC Fixxit- Let's Move.
m.fm.,,'l,vwc'" RADIO ROYAAL - rcu-umml
Sta Me Tom Holland
Steve Earle & The Dukes LP ” Hll-vatmyuuk
Stones- Angie
Neon 1w i She Ain't
- i Wee Papa Girl Getln
Blck Crowes- esous Agan Ragpers e
[ eshouse.
BRT 2. East Flanders MC Hammer- U Can't Touch This
inia - Prod. Cheis Thomas- Help Us
AD' Gary Moore- smcmm Michael Bokon- How Can We Be
Smp- Toto- Love Has The Power
Cmﬂywhhh\mﬁy Bruce Hornsby- Across The
Roling Stones- Almost Hear RolingSova- Ses A

Gloria Estefan- Get On Your
New Kids O/T Block- Step By
Prince- The Future

Black Box- Ey

BRT 2. West Flanders

Peter de Groot - Head Of Music
PP JitSobule- Livig Color

LP JeifLyme

w

DRS3-
cunmul.pm. Music Coord.
Playlist
\’mmlsﬂﬂmnt
Coum FmAw:,

Bﬂb Geldo¢~’l’lu ol Song OF
Flowers- Give It Up
I‘Im Without Hats- Everybody’s

29



* Nevile Brothers- 8ind On A
Band Of Holy Joy- Because It
LP  john Hiart

Ladysmith Black Mambazo
Zachary Richard

RSR La Premiere - Geneva

Catherine Colombara - Prod.

AD Nicole Croisile- Tout e Toi
Michael Franks- The Art Of
Brent Bourgeois- Can't Feel

COULEUR 3 - Lausanne

Gerard Saudan - Head of Music

PP Aztec Camera- Good Morning
Kool Rock jay- Taes From The
X Clan- Shall We Take A Trp

AD lce Cube- The Nigga Ya Love
Cabaret Vokuire- Searchin’
Power Of Dreams- 100 Ways To

4 - Zurich
Ckm wm DY/Coord.
AD Oleta Adams- Rhythm O Lite

Tom Kimmel- A Small Song
Richard Sanderson- When The
80b Geldof- The Great Song Of
Bruce Horsby- Across The
Traveling Wiburys- Nobody's
Jef Lynne

Artec Camera

Ji Sobule

£
5

Chimes
Joan Armatrading

RADIO FORDERBAND - Bern

Res Hassenstein - 3

PP Lou Reedijohn Cale- Nobady
Sam ing Gate
Lice River Band- Every Time
John Hiatt- Bring Back Your
Nacash- La Petite Alice
Michael McDonakd- Take It To
Enrico Rugger- Ti Avro
Jeif Lynne- Blown Away
Forester Sisters- Drive South
Liam Reilly- Somewhere In

RADIO ZURISEE - Staefa

Ueli Frey - Head Of Music

AD  Linear- Sending All My Love
Bruce Hornsby- Across The
Licde River Band- Everytime

OF 3 - Vienna
Guenther Lesjak - Head Of Music
AD " The Chimes- 1 Sull Haven't

oops Up
Kyl Minogue- Beter The

ANTENNE AUSTRIA - Vienna

Doris Kodat - Hea

AD Phil Colins. Something
Jane Chid- Don't Wanna Fall
Lisa Stansfield- What Did |
New Kids OFT Block- Step By
Calloway- | Wanna Be Rich
Michael Boiton- When I'm Back
Eric Clapton- No Al
Gary Moore- Sill Got The
$nap- Ocops Up
Leo Sayer- Cool Touch
BeatsInt.- Won't Talk About
Black Box. Everybody

Hot Powerplay:
Pico. v De Groore
Wison Phillis- Hold On

Alannah Myles- Love Is
‘The Chimes- 1 Still Haven't
Vaya Con Dios- What's A Woman

David Bowie- Fame '90

na- Vogue
Phil Colins- Something
Jane Child- Don't Wana Fal
Lisa Scansfield- What Did |
New Kids OIT Block- Step By
Sam Brown- Kissing Gate

ST

RETE 105 - Milan

The Pretenders- Never Do That
w WCll‘y People

Wlkcn Phillps- Hold On

AD  Denis Aor-A Li La

u

s

Jerry Harrison
The Stone Roses

RAI STEREO UNO - Rome
E Molinari -

E.Bellsario - Progr. i

PP Bily ldol- Cradie Lo

Book Of Dreams
Thunder- Backstreet Symphony
Talio De Piscopo- ustao

En Vogue- Hold On

Vaya Con Dios- What's A Woman
‘Wikson Phillps- Hold On

‘The Chimes- | Stll Haven't

Phil Collins- Do You Remember
Lorimeri- Tell Me Why

Gary Moore- il Got The

DEEJAY NETWORK - Milan
Dario Usuelli - DJ

Al

3

Duran Duran- Violence OF
Bananarama. Only Your Love
Maxi Priest- Close To You
Everyday People- | Guess
Conspiracy- Everytime You
Orchestra JB- Free Spiits
Bruce Hornsby- Across The
Kid Frost

RADIO MONTE CARLO - Milan

2
33

Al

me Mac
fako James
e
Neville Brothers- Bird On A
Creeps- Right Back On Track
LP  Michael McDonakd
Oleta Adams
J Sobule- Living Color
Heart- Al Wanna Do
Jude Cole- Baby Its Tonight
AD Michael Franks- The Art Of
Crosby, Sils & Nash- Live

RADIO DIMENSIONE SUONO

Carlo Mancini - Music Director
Medeiros/Brown- She Aln't
New Kids OIT Block- Step By
Mariah Carey- Vision Of Love
Oleta Adams. Circle Of One

AD  Jesus Loves You- Generation

Madonna- Hanky Panky

RADIO PETER FLOWERS - Milan
Marco Garavelli - Prod.

PP jimmy Rysser- Same Old Lok
Top3:

“The Pasadenas- Love Thing
Madonna- Vogue

4D Poson Unkiry Bop

;m tyme- vy friv
N

[RADIO IiANO INTIieI
Luca Dondeni - Pr.Manage
Gigio D'Ambrosic

PP Masi Pris: Close T You

ION REPORTS

AD  After 7- Can't Stop
Blaze- So Special

Troop: All Do | Think OF
Yazz- Treat Me G
Clo & Kay

RADIO KISS s Hepled
Lucia Niespolo - Prog. Dir.

PP Kicking Back- Everything

AD  The Beloved- Time After Time

Jamie | Morgan- Rock Steady

Erasure- Saar

Guru Josh- Whose Law

Ekash Da Masta- Take A Fix Of

Joan Armatrading

S
5

RADIO BABBOLEO
Loy DYProd.
anarama- Only Your Love
i The Great Song Of
Lisa-Strung Out
Tony Toni Tone- Oakland
Duran Duran- Violence Of

RTL. 1025 HITRADIO

Luca Viscardi - Hea

PP Duran Duran- Violence Of
Bananarama- Only Your Love

Vixen- How Much Love

Yazz. Treat Me Good

Autec Camera- Crying Scene

Heart. 1 Didn't Want To Need

Paul Young

u

5

nAmo STAR - Vicenza
io Maressi

Joan Armatrading- More Than
Maxi Prist- Close To You
Blow Monkeys- Springuime For

LP Paul Young
Kim Wikde
Glenn Medeiros

RADIO MADRID - SER
Rafael Revert - Music Mgr.

Los Inhumanos- No Problem
I

3
]
4
g

Beach Boys- Beach Boys Mediey
20 Japonesas- Despierta
La Guardia- La Carretera

Miguel Bose- Los Chicos No
Radio Futura- Corazon De Tiza

Popular FM/CADENA COPE - Madrid
Carlos Finaly - Music Director
Playlist Top 5:

Glra Estfa Ope i Camo

Complices- Es Por Ti

6 Ukimo De L i Cana

Al

H
3
g
g
EH
>
3
g

Tenessee- Una Noche En Maliby

CANAL SUR RADIO - Andalucia
Paco - Music Mgr.
PP Johnny Gill Rub You The
- Across The
Pointer Siters- Friends
Robie Mychals- One Mike From

es
850, Prety Woman

RADIO 16 - Madrid
Ana Blanco - Prog. Dir.
PP Victor Manuel. Mensajero
ach Boys- Beach Boys Medley
La Portuaria- Palabras De
Ketama- Loko
R P Coyon O Tea

Rey Lui- Rosal
i Recursos YaNo e

Carlos Bertage Angel
Glens

RIKSRADION P3 - KLANG & C:0

u

s

Pontus Enhorni
Playlist:
sus Loves You- Generations.
Yello- Unbelievable
Toto- Can You Hear What I'm
Maxi Prist- Close To You
askin- Subterranean

8- Prod.

Desperados- Louise
Peter LeMarc- Ul Min Ula

L

S
z
g

Brent Bourgeois

RIKSRADION P3 . TRACKSLISTAN
Saturdays 24 PM
Kaj Kindvall - Prod.
Nick Kamen- | Promised Mysell
New Kids OFT Block- Step By
Kyl Minogue- Better The
Gary Moore- Still Got The
Wison Philips- Hokd On
Nidas Stromstedt- Om
Richard Marx- Chiliren Of The
Captain Nemo- Dive
Depeche Mode- Policy Of Truth
Black Box- Everybody

Midright Oil- Forgotten Years
Maxi Priest- Close To You
Propagands Hewen G e
Swullo- Ride
Erasure- Star

jew Onder- Work In Motion
Giant- 'l See You in My
Troll- I’ Serious

SAF RADIO - Stockholm
Martin Loogna - Head Of Music
AD  Sha-Boom- | Don't Want To Say
Chyp-Notic- Nothing Compares
David Grant- Keep I Together
Wendy & Lisa- Strung Out
Corejoh Wcse

So Special
Oh Wel- 'l Be Forever Your
‘bl House- Motheriand

Sonia/Big Fun- You've Got A

RADIO CITY 103 - Gothenburg

Lars Bodin. Muse Director
Toto- Love Has The Power

) Pugh-Sart Kommer Det En

HIT FM - Stockholm
Johan Bring - Prog. Dir.
Playlist Top 5:
Sweet Sensation- Love Chid
Marc Almond- The Desperate
Sundra- Life May Be A Big
Clark Datchler- Crown Of
A Way OfLife- Tippin' On
Al

3

nother Mother
Oh Well-I'l Be Forever Your
Da Yeene- Big Bad World
Grags- Inde Bag En Haek
Aztec Camera- Fue Colors
Owe Sjoekind- Om Du Inte:
808 State- The Only Rhyme

NRK - Oslo

Vidar Lonn-Arnesen - Prod.

Playlist Top 10:

Michael Bolton- How Can We Be
O'Connor- Nothing Compares

Snikk Snakk- ada Jada

New Kids OIT Block- Step By

Heart- All | Wanna Do

Phil Colins- | Wish It Would

Giant. ll See You In My

New Kids OIT Block- Hangin'

Roxette- It Must Have Been

Black Box- Everybody

NRK - Oslo

Steinar Fjeld - Prod.
AD Louie Lovie- The State I'mIn
Anita Baker- Talk

Justin Case- Cover Your Heart

Bruce Hornsby- Across The
Smokie

w
RADIO | - Oslo
Bjoern Faarlund - D
AD  Stevie V- Dirty Cash
Not Was- Papa Was A
Twenty 4 Seven- | Can't Stand
Candy Dulfer- Saxuality
Nevile Brothers- Bird On A
RADIO OST - Rade

KaiRoger Ottsen- Head Of Musc
List:

25 Witon Philps- Hokd On
Raymon- Raymon Trar Tel
Raymon & King Kong- Sommer |
Ase Karin Hielen- Leie Eter

Jerry Willams- Did  Tell
List:

Blues Brothers- Sweet Home Of
World Party- Message In The
Blow Monkeys- Springuime For
Wendy & Lisa-Strung Out
Joern Hoel- Vi

Cowboy Junkies- Cheap Is How
Paul fanz- Every Litde Tear

Al

s

RADIO VEST - Stavanger
Bjarte Tjostheim - Head Of Music
PP Bruce Hornsby- Across The
AD September When- Everything
Anica Baker- Tak To Me
Jesus Loves You- Generations
Wendy & Lisa-Strung Out
Ritmo- Ritmo De La Noche
Wyan- Carolyn
Laid Back- Highway Of Love
LP  Reidar Larser

RADIO 102 - Haugesund
Egil Houeland - Head Of Music

asuse
Bob Geldof- The Great Song Of
Maxi Priest- Close To You

5
£F

Hothouse Flowers
Olera Adams

DANMARKS RADIO - Arhus
Leif Wivelsted - Head Of Prog.
Top 5
Alannah Myles- Black Velvet
fwenty 4 Seven- | Can't Sund

s
4

New Kids OFT Block
Rockrosinen
Jeff Lynne

MUSIC & ns:ﬂ?ﬁgi 1,199

Miss B Haven
‘The Pretenders

RADIO VOICE - Copenhagen
Dir.

Airplay Top 10:
Dodo & The Dodos- Vi Gor Det
Roxette- It Must Have Been

Alannah Myles- Love s RADIO SYDKYSTEN
ple- Headine Peter
Jude Cole- Baby It's Toright Airplay Top 10:

Jan Akkerman- Prima Donna

Jef Lynne- Every Litle
Michael McDonakt- Take It To

ly
Springtime For
Kyle Minogue- Better The
En Vogue- Hold O
Hot House-Loosing The
AD Wendy & Lia-Strung Out
Anita Baker- Talk To Me

RADIO VIBORG

Frankie Fever - Head Of Music
PP Flopsarz- Flopleber
Tony Toni Tone- Oakland
Maxi Priest- Close To You
Everyday People- Headine
MC Hammer- U Can'tTouch This

GueschPatti-CommencDive |

PP SamBrown- Kissng Gate
Dodo & The Dodos- Hele Natten
Poul Krebs- Monte Carlo
Laid Back- Highway Of Love:
Bob Geldol- The Great Song Of
AD  Bonrie Raitt- Have A Heart
Alannah Myles- Love s
Lava Hay- Baby
Everyday People- Headline

JimiBiini Lad Ham Ga Lad
Kingo- Tango Jealousy ‘90

AALBORG NAERRADIO- Aalborg
Olaf’

Sam Brown- Kising Gate
Laid Back- Highway Of Love
Heart- | Didn't Want To Need
Poul Krebs- Monte Carlo

Jef Lynne- Every Lite Thing

Lenny Kravitz- Mr Cabdriver

RADIO HERNING
Ulrik Hyldegaard - Dj/Prod
AD

Al

3

STATION REPORT

Propagands Huvzn GiveMe

Heart-Brig

GAryHaum Sa Gox The
Black Box- Everybody
Alannah Myles. Love s
Rockrosinen- Let’s Go

ap- Ooops Up
Soul 1 Soul-A Dream's A
‘Anita Baker- Talk To Me

Dodo & The Dodos- Vi Gor Det

Flopstarz- Flopfeber
Fiefraz- Let Your Head Fall
Jef Lynne-Every Little

X
New Kids O/T Block- Step By

SLR-Slagelse
Michael Hansen - Head Of Music

Kingo- Tango Jealousy ‘90
Red Squares- Angel

Jef Lynne- Every Lidle
Clark Datchler- Crown Of

YLE ZRADIOMAFIA - Helsinki

Jukka Haarma - Music

PP

Kolmas Nainen- Missa

Coordinator

Martiones- Any Kind Of Love
Papa Dee- Ain't No Stopping

Caetano Veloso- Outro Retrato

Nick Cave- FoiNa Cruz
W

PP Flopsuars-Flopleber
4D MCHammer- Car tow Ths
Tanita Tikaram-
e Miche v oy
Gorky Park-Try To FindMe

Rockrosinen- Shubidua Mix
‘The 8.52's- Deadbeat Club
CoMdeut- Find A Way
Adamski- Killer

Betty Boo- Doin' The Do

Fwice

Midnight Oil-Forgotten Years

Kelpo Pojat- Tanaan Koton:

THE NEW ALBUM

AUTOMATIC COOL
ONLP,CD&MC

REPTIL
Sik

MUSIC & MEDIA - July 7, 1990

t A1 S dioHistory.Com

History feat. Qee- Afrika
i Bompi,

(advertisement)

bi

Michael Penn- This & That
LP Manitoba's Wid Kingdom
IN ggyPop

EppuNormaali

Kida

Nights Of lguana

YLESVENSKA-STUDIO 13
Johan Finne/Wille Wilenius - DYProd.
AD

CORNEIA DAMANHA-Lisbon
RalPeg- Prog

25 saon Holy Joy- Real Beauty
The hurrars:The Oy One

Keith Sweat- Make You Swea

Medeiros/Brown- She Ain't

13 Moons- A Moment In Time

BList

A Climie Fisher-It's ot
Alannh Myles- Love s
Jeff Healey-| Tink | Love:

Tomas Ledin- En Samlingsmix
Chad Jackson- Hear The
The Chimes- Still Haven't
Samne- HiartatSlr

RADIO MUSA - Tampere

Pentti Teravainen- Producer

[ y

AD Michel Van Dyke-Stuck On You
John Noille-IKnow | Know
Ji Sobuie- Living Color

LP  JeffLynoe

IN Dusty Springield

PORTUGA

RDP ANTENA |- Lisbon
Carlos Dias Da Silva- Head Of Music
PP Peter Murphy-Marlene
AD  Droolan-Jellypop Perky
Wire- Morning Bell
Martin Stephenson- Too Much
Attec Camera- Song For A

TOP RFM - Lisbon
Luls Loureiro- Heed Of Music
Playlist Top 5:
F1d Colie Samaring
Madonna- Vogu
e Mode.Polcy OF
Xutos E Pontapes- Sirenes
Mellow M e Merirosa

y-Maybe For

WGR JERONIMO GROOVY - Athens
D Marsel - Dj/Prod.

Airplay Top.
Depeche Mode- Poicy Of Truth

Gary Moore: St Got The
Phil Colins- Something
C Hammer. U ' Touch This

Nick Kamen- | Promised Myself
Gerard oling: Let This Night
Kim Wikde-It's Here

Beatsint.- Won't Tk About

Heart- Al Wanna Do

SEVEN X,90.7 FM - Athens
Prog. Dir.

‘Vaya Con Dios- What's A Woman
continues on page 32
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‘The Precenders. Never Do That
Rowette- It Must Have Been
Marc Almond- The Desperaté
Aerosmith- What It Takes

Bill Idol- Cradie Of Love

Phil Colins- Do You Remember
Joan Jett- Have You Ever Seen
Suzanne Vega- Book Of Dreams

Dance Airplay:

AD Wy Of Love- Trippin' On Your
The Beloved- Time After Time
Innocence- Silent Voice
The Chimes. | Soll Haven't
The Pasadenas. Love Thing
Erica Holand- | Don't

[ A N

POLSKIE RADIO | & 2- Warsaw
fan Fabianski - D}/Prod.

PP Maxi Priest- Close To You
Midoight Sar- Do It
MC Hammer- U Can't Touch This
I Cnmpmy Don't Deal With

Gil Iawen Getln

Smp

Nt i T Bock. Step By
FPI Project. Risky

Jeon Michel arre Caypso
Guru Josh- Whose La

s

Twinkle Brothers- Right Here

Bajm- Born To Side

Twenty 4 Seven- | Can't Stand

Tina Torner- Foreign Affair
Mode- World In My

[T
Paul Young
off

Jean Michel Jarre

POLSKIE RADIO 3 - Warsaw

del Amitri- Kiss This Thing
Mary Coughlan- Man Of The
Bangls- Everything | Wanted

VOA - Europe

June Brown - Director
Playlist Top 10:
Roxette- It Must Have Been
Bell Biv DeVoe- Poison
New Kids OIT Block- Step By
Wison Phillps- Hokd On
Madonna- Vogue
Phil Collns- Do You Remember
Alter 7. Ready Or Not
£n Vogue- Hold On
T Dae 18e Your
Mariah Carey- Vision Of Love
AD  Nikki- Notice Me

Powerplug:
€L Hothouse Flowers- Give It Up
Rotation:

CL UBAD- Kingston Town
Madonna- Vogue

Jeif Healey- | Think | Love

Ooops Up
Joe Cocker- What Are You

32

Axtec Camera- Crying Scene

VERONIQUE

COUNTDOWN OVER EUROPE
el
MedeiroyBrown. She Ain't
John Lee Hooker- 'm In The
Prince- The Future
Stevie V- Dirty Cash
New Kids OIT Block- Step By
ST Wee Papa Girl Rappers- Gec In

5
Alannah Myles- Back Velvet
Mecano- Hijo De La Luna

IN Wee Paga Girl Rppers
Alzonah Myles

SUPER CHANNEL/BSB
Fo

Compilation show including:
Pava Abdul
Rod Stewart
Paul Young

Quireboys
Lenny Kraviez
UNITED KINGDOM

Fr v

\/}!9 o

Paul Ciani - Prod.
Snap- Ooops Up
Jason Donovan- Another Night

o ob- Sarikce

Dontle Troute- Love Don'c
Mederos/Brown- She Ain't
del Amitri- Move Away Jimmy

Playout:

Poison- Unskinay Bop

8SB
Lindsay Shapero - Exec. Producer
m« Plugs:
A Cnrwn s Won't Stop
Carter
o Gttt The Gre Song Of
Medeiros/Brown- She Ain't
River City People- California
Workd Party- Message In The

Gilbert Foucauit - Music Co-Ord.
Clip Des Clips:

€L Daniel Lavoie- Qui Sait

Force (2:

CL 1P Capdeviele Vue Sur Cour

Abin Chamfort- Souris
Jolen Clerc- Fill Du Feu

Jean MichelJare- Calypso
The Pasadens- Love Thing
Soull Soul- A Dream's A
Joelle Ursull- White & Black
Paul Young- Softly Whispering

Force
ct

8
Les Avions- Desordre

Phil Barney- Tour D'voire
Michel Berger- Ca Ne Tient
Les Cheris- On En A Marre
‘The Christans- | Found Out
Michel Jonasz- I'm Leaving

T Tomer. Foregn Afs
UB40- Kingston Town

Coups De Coeur:

€L Benny B-Vous Eves Fous
Gipsy Kings- Caminando Por La

Bllb!lm!n/ﬁny Je Le Dis
Pauiine Ester- OuiJe UAdore
Francois Fekdman- Cist Toi
Johnay Hallyday- Himalaya
Thierry Hazard- Le Jerk
Patricia Kaas- Les Hommes Qui
Mantronix- Got o Have Your
Eros Ramazzots- Se Bastasse:
Zouk Machine- Makdon

WEST GERMANY
Andreas Thiesmeyer - Prod.
€L na Korch- 18- So What!
Maxi Priest- Close To You
Eros Ramazzotti- Amarti E
Jason Donovan- Another Night
Alannah Myles- Love Is
Clark Datchler- Crown Of
Medeiro/Brown- She Ain't

Jeif Healey- | Think | Love
Deborah Sasson- Una Noche

)

Aleksander Hein - Head Of Music
Rotation:

Heavy
022 Top Doutlebck
Falco- Data De Groove
Mylene Farmer-
Mike Oldfiekd- Amarok
Franisca- Hold The Dream
Medium Rotation:
€L WordPay Hesmge b The

Coldeut- Find A Way

€L Kylie Minogue- Beter The
Eros Ramazzotti-Se Bastasse
New Kids O/T Block- Step By
Faith No More- Epic
Guns " Roses- Paradise City
Ziggy Marley- Tomorrow People
Duran Duran- Rio
‘Wham- Club Tropicana
UB40- Ive Got Mine
Bee Gees- Sayin Alive

HOoLLAND

VERONICA
Rob de Boer - Prod.
€L Wendy & Lisa- Strung Out
John Lee Hooker- 'm In The
Kybie Minogue- Better The
MC Hammer- U Can't Touch This
samski- Killer
ST 88 Queen- Blueshouse
Clouseau- Ik Wi Niet Dat Je
IN 8B Queen

1050

Rob de Boer - Prod.

€L Corry Konings- Mooi Was Die
Roling Stones- Angie
New Kids OIT Block- Step By
Workd Party- Way Down Now

TVE

- Director
CL David Bowie- Jazzin' For Bive

Public Enemy- 911 s A Joke
Los Niquis- Enrique EI

P O L AN D

BN

TV 1 Bogdan Fabi

€L Rebel MC- Rebel Music
inghield- Reputation

Heart- All | Wanna Do

Beats Int.- Won't Talk About

ap- The Power
Pui Yo, Sl Whipering
Madonna- Vogu
Adamski- Killer
New Kids OIT Block- Step By

Paul Young
Softy Whepering | Love You- s Frs
Donovan

Another Night . CeyFins
Madonna
| Vogue - ropugmnda
uB4
| Kingston Town-a
Maxi Priest
Close To You- 4 Ocem s

Glenn Medeiros & Bobby Brown
‘She Ain't Worth It - Not Lited
Tina Turner
Foregn Affr - No iad

Mode

|
| |
The Jeff |
1Thiok| Lo You Too Much oy 8 Co. |
Wilson Philips |
Hold On - N s

Was Not Was
wvmm-.m Bk Whee TV \

nmma«nm Pt
Candy Dulfer

Saxualit - The Res McCoy Producion.
Yauz

Teat Me Good - Lmeige
Roling Stones
Amost Hear You Sh - Te Conpry
The Pasadenas

Love Thing - Wicked Fims

Bruce Dickinson

Al The Young Dudes .4
Aztec Camera

The Crying cene - PiceFim Ca
Lois Lane

| Wanna Be - MGt
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is FI

melod»ous

Personally...

I fn’mly bel!ve tha(
West 'n
Europe. Anod\er local band with great potential

lopstarz,
of Saturday Night Fever is my powerplay for this
S

But now on Eros Ramazzotti's CD, we
ar what Italian music should sound
iterranean.

Aarhus Naerradio is the leading station in East Jutland and
has a top 40/pop format.

after 1992 Danish bands like
will make their mark in a united

whose delightful Danish rap version
Italian product was a bit too
like: it is

HARGAREYA ANDERBERG Sw
Radio City 103
T Medw.;s/em She Ain't
Miracle- Say That 'm The
Sound Marines- Something Wild
LP IUs Immaterial
Dominoe

MATHS BROBORG Sw
Radio Sweden/Stockholm
TP Wendy & Lisa- Strung Out
David Baerwald- All For You
Zemya Hamilton- Going Thru
LP The Lilac Time
Lita Ford

MICK BROWN UK
Capital Radi
TP Everything B/T Girl- Take Me
The Pasadenas- Reeling
Danny Maddon- Facts fortie
LP The Beach Boys
Holly Johnson

SIMON DAVIES UK

BRMB.

TP Richard Rogers- Can't Stop
Simon Harris- Don't Stop The
Paul Young- Oh Girl

LP Public Enemy
Revenge

KLAUS DITTRICH G
Radio Salu
TP Roxette- It Must Have Been
Poison- Unskinny Bop
Die Toten Hosen- Azzuro
LP Doro Doro
New Kids On The Block

DOMINIQUE DUFOREST F
NR|

TP Jeif Lynne- Every Litde
Marc Lavoine- Rue Fontaine
Benny B- Vous Etes Fous

LP Hothouse Flowers
Santana

FRITZ EGNER G

Bayerischer Rundfunk

TP Keith Sweat- Make You Sweat
Carl Anderson- How Deep Does
Chad Jackson- Hear The

LP Die Toten Hosen
The Black Flames

BOGDAN FABIANSKI PL
Radio Poland
TP Maxi Priest- Close To You
Jean Michel Jarre- Calypso
MC Hammer- U Can't Touch This
LP Jean Michel Jarre

FRANKIE FEVER o

Aarhus Naerradio

TP Flopstarz- Flopleber |
West N Eastmen- When The |
Simon Harris- Ragga House |
New Kids On The Block
Eros 1
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NEIL FRANCIS Uk
Invicta Radio
TP Jeff Lynne- Every Litte
River City People- Caifornia
Anita Baker- Talk To Me
LP Tony Toni Tone
Steve Eart & The Dukes

‘GIUSEPPE GIOVINI

Radio Sound International

TP The Chimes- | Still Haven't
Sanne- Love Is Gonna Call
Westbam- The Roof Is On Fire

LP Paul Young
New Kids On The Block

SERGE VAN GISTEREN 8
Radio Antigoon
TP World Party- Way Down Now
Jeff Lynne- Every Little
Tom Petty- Face In The Crowd
LP Vaya Con Dios
Jo Lemaire

RUNE HAGEN N
Studentradioen Tromso
TP Dance WIA Stranger- Invisible
Black Eyed Susans- Some Births
Kid Congo- In The Heat Of The
LP Into Paradise
Dance With A Stranger

MIKKO HIRVONEN Fi

Radio Oikea A:

TP Traveling Wilburys- Nobody's
Red Hot Chili Peppers- Show
Soundgarden- Hands All Over

Power

LP Circles Of
That Petrol Emotion

EGIL HOUELAND N
Radio 102

TP Niklas Stromstedt- Om
Bob Geldof- The Great Song
Neville Brothers- Bird On A
LP Aztec Camera
Hothouse Flowers

ULRIK HYLDEGAARD D
Radio Herni
TP New Order- World In Motion
The Bangles- Everything |
The B-52's- Love Shack
LP Cher
Paula Abdul

KENNI JAMES UK

Red Rose Radio

LP Aerosmith- The Other Side
Michael Bolton- When I'm Back On
Massivo- Lovmg You

LP Bruce Horn:
The Railway Chidren

HAAKAN JANSSON Sw
Hit FM

TP So Delicious- If I've Been
Owe Sjoelund- Om Du Inte
Zemya Hamilton- Going Thru

LP Mas Mix Que Nunca Il
Just D

GUENTHER LESJAK A
©OE 3

TP Michael Bokon- Back On My
Medeiros/Brown- She Ain't
Jeff Lynne- Every Little

P Wolf!

Spyro Gyra
NAGUI F
RTL
TP Wet Wet Wet- | Can't Stand
Tanita Tikaram- Thursday's
Benny B- Vous Etes Fous

LP Jeff Lynne
Paul Young

GARETH O'CALLAGHAN  Ir
RTE Radio 2FM
TP River City People- California
Craven- Promise Me
Blow Monkeys- Springtime For _
LP En Vogue
Snap

KAI ROGER OTTESEN N
Radio Ost
TP Twenty 4 Seven- | Can't Stand
Sinitta- Hitchin' A Ride
Wendy & Lisa- Strung Out
LP Paula Abdul
Bruce Hornsby

BURGHARD RAUSCH G

Radio Bremen

TP Billy Joel- Downeaster Alexa
Inspiral Carpets- She Comes
World Party- Message In The

LP Shadowland

The Breeders

LOU ROWLAND H
CFN

TP Cowboy Junkies- Cause Cheap
Toto- Love Has The Power
Lita Ford- Hungry

LP Bruce Hornsby
John Hiatt

JONAS SANDBERG Sw.
F Radio

TP Paui Labelle- | Can't Explain
David Grant- Keep It Together
Blaze- So Special

LP Blaze
John Lee Hooker

FRANK STAENGLE G
Radio Xanadu

TP Poison- Unskinny Bop
MSG- This Is My Heart
Wilson Phillips- Release Me

LP David Baerwald
Lica Ford

JOAO VAZ Po
Radio Correio Da Manha
TP Public Enemy- Brother's Gonna
Cameo- | Want It Now
Eric B & Rakim- Let The
LP Soul ll Soul
The Chimes

I

META DE VRIES
AVRO
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Pad Easton (UK Ken Sewar (etnd Robert g, |
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MM UK: Editor: Hugh e, 23 Rdgmova ‘
London WCIE TAH, et 4713036686 x|
AT, b 26200
MM France: Editoral CoOrdinators: Enonel
Legrad, et 1142 54461 e Excoxt, et
3147046430
MEM West Germany: Editorial CoOrdinator: |
Rkl e 66001

MM laly: s

20039 Varedo, Mian tet l”ﬂiﬂﬂl hxn)ﬂ ‘
584435 |
Editorial Co-Ordinator: Davd Sunsheld telfax
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President: Theo Roos

Editor-n-Chie: Adam Whe
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echingporage )

“Hot 100 is the regstered trademark of
Credits

GakpBBC/Music Week (UKJ: Bundesvertand Der
TP Sons Of Angels- Cowgirl g [
Chris Thomas- Help Us b s
Attec Camera- Crying Scen Dietsaf |
LP Brent Bougeds 0 Dt e o). Sy Nl T
Michael Franks Aipea
Gt iibie s Ba el
[Tips & Trends reflects the musical | | | % GIAPAPIVE (om SemiFt |
‘prt{ml of European radio DJs. The | “"“W“‘""“""“'i
records sted are new_releases, con- | |
»ndmdmmhnpom‘ |, and are given 1990 Musc Report BV Nopartof |
oDy | AT
| can fax theirtps to Theo Tumis, Music & | | | e ror wen prmson o the e
| Meda 31-20-6691951 L



TO ADVERTISE IN THIS

H zzmr CLASSIFIEDG oo
MEDIA  YLONKA DE BOER ON 31.20.669.1941
31.20.669.1961 RATE: DFL 48, PER SINGLE COLUMN CM.
PROMOTION TAPE DUPLICATION \ )

Desperately seeking...
for someone to organize your event
or promotion of your new product?

N, K LE M E | J ER

please call for information:

RYBLICALE

| BLANKAUDIO CASSETTES (Cr & Fe) ‘

e

- —— e —

The leading Italian magazine in the radio and television broadcasting fields.

P !rh M*M” | is sent every month on a subscription basis to over 4,000 radios,
600 Tv stations, the main national radio and TV networks, equipment suppliers,
production and postproduction facilities as well as the most important

inany length, quick delivery, low prices.

31.20-384602

REALTIME CASSETTE COPY SERVICE

TOURS & CONCERTS

for demos and music cassettes |
also small numbers - highest quality.

W | ENAMA ,
MRAEDANA , the magazine that
keeps you informed on the marketing,

EUROPOP, YOUR EUROPEAN TOUR-PROMOTOR. } ‘

Fax 31-23-328579

@ ¢ Thavsseuopal |

" Gaelsiraat 1b, 2013 CE Hoarlem, Holland L

Ph. 31-23-319333 ‘

DISTRIBUTION

FOR THE BENELUX DISTRIBUTION
OF POPULAR AND CLASSICAL REPERTOIRE
YOUR DISTRIBUTION PARTNER IS:

11
|1
e
|

import service

| SONGPLUGGER. Monthly news mag:

VARIOUS : \
TO \
PLACE YOUR =

CONTACT HILVERSUM, FAX: 31 - 35 - 235124

CLASSIFIED

PHONE A NEW WAY OF ENTERTAINMENT
YLONKA i R
31-20-6691961 FRIDAY 10.00 - 05.00 ‘
SATURDAY  10.00 - 05.00

| Duplicase
Rozenlaan 57
NL-2771 DC Boskoop
Netherlands
Tel: 31-1727-17838

PUBLICATIONS

| ne. Essential contact information on

legal and political aspects, as well as on
the general trends, of the Italian
broadcasting world.

;,u"-

\)\\\1 m\‘m

ESSENTIAL READING
* EVERY WEEK %
RECORD NEWS- Weekly news magazi-

| ‘ l \
the people who create hit records (ncl.
names & contact nos). Top 40 artists,
producers, biogs & manager contacts,
news, info, tours & playlists etc.
VIDEO NEWS.- Weekly news magazine.
All pop-production news & analysis on |
Top 40 promos including calsheets &
contact names and nos.
ADVANCE RECORD NEWS- Fortnight-
Iy. All record releases from majors &
feading independents for the next 3-6
months

\(
it g AE nowv
W8 4090 o “\_M\'ﬂ

zine for publishers & songwriters details
major artists looking for hit songs, |
masters wanted etc.
Wite, call or fax for full details to:
MORE NEWS, DALLING HOUSE,
132 DALLING ROAD, LONDON W6 OEP | t
tel. 0B1-741 7000, fax: 061-563 0039 ]

-
=
i

V.\\\
\“ﬂ

Roadrunner sales ltd
66, Bunting Rd, Northampton
tel.- 0604 30034 fax: 0604 721151

Gruppo Editoriale JCE

Via Ferri, 6
20092 Cinisello Balsamo - M1
Italy

London Showroom, 11 Poland st. W1
tel : 071 287 5975 fax: 071 287 5319

Gel sctisfied tonoughh classified!
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advertising agencies, adding up to a total circulation of about 15,000 copies
including distribution through selected newsstands.

If you want to know more about
MILLECANALI MAGAZINE:

COMPANY:

NAME AND SURNAME:

ADDRESS:

PROFESSIONAL QUALIFICATION:

ACTIVITY:

Please, fill in the enclosed coupon and mail it to;
Gruppo Editoriale JCE s.r.1. - via Ferri, 6
20092 Cinisello Balsamo - MI - Italy

1 would like to receive:
MILLECANALY MAGAZINE: annual subscription
(11 issues, Itl,)
Advertising price-list 1990 of MILLECANALI MAGAZINE

COMPANY:

NAME AND SURNAME:

ADDRESS:

PROFESSIONAL QUALIFICATION:

ACTIVITY:

Please, fill in the enclosed coupon and mail it to:
Gruppo Editoriale JCE s.r.1. - via Ferri, 6
20092 Cinisello Balsamo - MI - Italy





