The Coca-Cola Eurochart Hot 100
is broadcast on 121 radio stations
throughout Europe, including:

GWR Bristol, Beacon Radio Wolverhampton, Piccadilly Radio Manchester, Trent FM Nottingham,
Gong 2000 Munich, Radio RPR Ludwigshafen, Uptown/D FM Cop Radio H
Radio Viborg Viborg, Radio City Helsinki, Oikea Asema Kuopio, Radio 957 Tampere
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Veronica Fights
Seven-Week Ban

by Paul Andrews

Holland’s  largest publlc
broadcaster, Veronica, is
fighting an attempt to ban it
from the airwaves. In an un-
precedented move, Veronica
has been ordered to suspend
radio and television trans-

Technotronic Off
Madonna Euro Tour

by Marc Maes

Technotronic are not the
support act for Madonna on
the European dates of her
Blonde Ambition tour. The
Belgian dance band are at
the centre of a legal dispute
between their record com-
pany, ARS and Clip Re-
cords, and Rush Ma-
nagement.

The row erupted during
the 27-date US leg of the
tour when two members of
the band - YaKid K and MC
Eric - played a series of
headline shows in addition
to the Madonna perfor-
mances. This enraged ARS

continues on page 4

AmericanRadioHistory.Com

OWUIK | =~
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missions for seven weeks, as
punishment for assisting the
launch of commercial satel-
lite TV station RTL-Vero-
nique. If an appeal to the
Dutch Council of State fails,
the ban will take effect from
January 1, 1991.
Programmes affected
would include both radio

| and TV’s “Top 40’, TV pop-

slot  ‘Countdown’, and
Veronica’s popular Friday
output on national pop sta-
tion Radio 3.

The sentence was impos-
ed by Holland’s Media
Commission. Its July 4 deci-
sion found that Veronica
had “‘purposely delivered

support and money”* for the |

founding of the Luxem-
bourg-based venture. A Dfl
50.000 (app. USS$ 27.000)
fine was also levied, for sup-
plying the Commission with
“false information” about
its involvement. Veronica
will lose about Dfl 10
million in licence fee income
if taken off air.

continues on page 3
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Munich - Bavaria’s

statewide public pop chan- |

nel, Bayerischer Rundfunk 3
(B3) has taken a 16% tum-
ble in average hourly week-
day audience over the past
year, according to the second
yearly market  analysis
which was released on July 9
by the state’s media licens-
ing authority, BLM.

Set against a 19% in-
crease for local commercial
stations (to a total hourly
audience of 405.000), plus a

by Chris Fuller
29% rise for statewide private
Antenne Bayern (to 486.000), \
the figures reflect a 127.000
loss for B3, which has a soft
AC format. The state chan-
nel’s 664.000 audience ac-
counts for 7.5% of Bava-
rias 88 million. over-14
population.

But not all B3 deserters
have switched to Bavarian
commercial radio, which
totals around 60 frequencies
and is one of the most com-
petitive private sectors in the

London Capital Radio's programme director Richard Park left) and BBC
Radio | presenter Simon Bates debate the potential of new networks at
the UK Radio Academy Festival in Glasgow. |

Bid To Silence
|Sweden’s Nova Fails

A bid to silence Sweden’s
| first broadcaster to chal-

lenge the country’s ban on

advertising has failed. Local
| radio authority, Naerra-
dionamnden, has revoked
the broadcast licence for
two of Radio Nova's 10
sponsors, but cannot force
the station off-air until the
necessary legislation is in-
troduced.

Radio Nova, based in
Vagnharad, has been illegally
broadcasting  advertising
since mid-June and says it
will continue to do so.

However, sponsors the
Swedish Red Cross and the
political party Moderaterna
have had their broadcast
licences suspended for one
ear.

““Naerradionamnden has |
applied its worst penalty,”
says MD Claes Nydahl. ““It
hoped to scare us, but as far
as | know the authorities
can only close us down by
passing a special law so we
will carry on as we are’
Nydahl says Nova will take
the matter to the European

continues on page 4

French single charts

+ 200.000 copies already sold

COMMERCIALS CONTINUE TO WIN LISTENERS

B3 Slumps In Bavarian Survey

country. State losses have
been cushioned in part
by gains for BI, the pu-
blic  MOR/schlager-based
channel.

BI’s hourly audience rose
by 3.6% over the year to
1.06 million or 12.1% of the
population. In terms of dai-
ly reach, Bl (36%) also

overtook B3 (31%) as
Bavaria’s - and West Ger-
many’s most  popular
single radio.  Altogether,

BR’s four channels were
heard daily by 65% of the
population (down 2%) and
Antenne Bayern by 20% (up
2%). Some 17% of the
Bavarian audience listened
daily to at least one private
station, a 3% improvement,
while the total daily reach
for all private radio was

34% (up 4%).
BR’s director of radio,
continues on page 4
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Chrysalis Invests In UK Radio

The Chrysalis Group has made its
anticipated entry into the UK
radio sector, buying a 9.99% stake
in the Metro Radio Group for
£ 147 million. There has been
speculation over Ch

since chairman Cl

reported his interest in the com-

by Hugh Fielder

mercial radio market at MIDEM
in January.

The announcement comes just
one week after US radio group
Stoner bought a 10% share in
Metro, which operates in the
north east of England (M&M July
14). But Chrysalis corporate

UK Police Invest_igate

PolyGram ‘Irregularities

A fraud investigation is being
conducted at PolyGram UK. The
company has confirmed in a
statement issued on July 9 that
“possible irregularities in certain
areas of its operations” are under
police scrutiny.

The statement follows an
earlier UK newspaper report
which alleged that employees of
the company were implicated in a
private export racket, with losses

)

of millions of pounds’ worth of
LPs, cassettes and CD:
PolyGram says that its own in-
vestigation has revealed “nothing
that would have involved the com-
pany in a material loss”.

The firm says it is withholding
further comment because of
police involvement in the matter.
Police in London confirm they are
conducting  inquiries  into lhe
allegations.

BMG/Genlyd Deal Strengthens

Danish A&R Opportunities

by David Rowley

The acquisition by BMG of
Danish independent label Genlyd
(M&M July 14) is thought to have
cost at least Dkr 10 million (US$
1.6 million), according to Danish
industry sources.

BMG Ariola Denmark MD
Ernst Joergensen says the buyout
will leave Genlyd MD Jesper Bay
in place and will allow the com-
pany to operate independently
from the major.

Joergensen: ““It is an advantage
to have competing A&R depart-
ments, particularly when Danish
music is 30% of this market. We
thought there was room to expand
our share!”

Joergensen, himself a former
owner of independent label It’s
Magic, adds that although BMG
and Genlyd will compete on an
A&R basis, competition will not
be allowed to go to extremes.

“‘For instance, if we are the only

two labels in the race we will en- |

sure that we are not trying to out-
bid one another”

| For the record: Aztec Camera’s
latest single is The Crying Scene
and not as previously listed in
| Music & Media. We apologise to
the band and 'WEA for the error.
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Although there has been
speculation in Denmark for the
past 12 months that such a
takeover may occur, Joergensen
says the whole deal took only four
weeks to complete.

Observers within the industry
are reluctant to speculate on the
buyout’s effect on the local scene,
but most seem convinced it will
give Genlyd, which has one of the
strongest Danish rosters, the op-
portunity to gain more interna-
tional releases.

Replay Records MD Henrik
Boedtcher: “Both companies are
very strong in A&R and Genlyd
may sign a greater number of acts
and take more risks because it has
the BMG backup. But I think it
will be surprised how much repor-
ting back it will have to do”

CBS MD Steen Sorgenfrei
comments: “It is a perfectly
logical step for BMG and follows
on from what the company did in
Sweden. It is no surprise.

“Genlyd is having a terrific
year and this could give it more in-
ternational opportunities. But I
don’t think it will have a major ef-
fect on what happens within Den

development  director  Richard
Huntingford says there is no con-
nection between the two ac-
quisitions.

““We have been looking at the
radio sector for the past nine
months or so. I considered the
market was overpriced until the
spring when one or two of the less
well-managed companies came
out with gloomy forecasts.

““The effect on the market of
viously made it a better incentive
for us and Metro is one of the
best-managed companies with a
clear, proven track record. We feel
commercial radio has the poten-
tial for long-term growth.

“We are not planning to
become directly involved in the
station’s management, although
we have a lot of creative resources
within the communications and
media division which can cross
over into radio”

Huntingford adds that Chry-
salis looking at “all radio
possibilities” including a local
station launch and one of the na-
tional commercial networks.

And despite some reports that
the UK Broadcasting Bill may in-
clude provisions limiting record
company involvement in radio
stations, Huntingford says, “All
the indications are that we will not
‘have restrictions on ownership?” ]

Veronica Fights Ban

continued from page |

Although Dutch media law for-
bids public broadcasters from
commerclal activity, the Commis-

n found that Veronica had
given financial assistance and
bank guarantees worth Dfl 2.5
million to Veronique. It also pro-
vided advice and allowed its staff
to work for Veronique on a
freelance basis. An associated
company, Tornado, directly in:
vested Dfl 8.4 million in Veroni-
que shares, with profits going to
Veronica.

If the Council of State rejects
Veronica’s appeal, which must be
lodged within 30 days, the case
may go to the European Court -
though it would be unlikely to rule
until after the ban has been
enacted. Last July, the European
Commission  concluded  that
Dutch media law is unfair and
discriminatory. a

| See separate st n page 12 a

tra.
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Dutch broadcasters are rallying
around Veronica as it fights a
seven week ban from the airwaves
(see front page). Spokesperson
Steven Gelder says several local
TV and radio stations have of-
fered broadcasting time during
the ban, including Utrecht’s
Radio Domstad. But Gelder says
that to avoid charges of piracy,
Veronica can only allow staff to
work on a private basis during the
period.

* *
London Capital Radio’s pro-
gramme director Richard Park
confirms rumours that the UK
commercial leader is considering
launching a sustaining service
aimed at UK gold stations,
though he refuses to give further
details. Capital FM and the
Capital Gold AM service have a
28% audience share in London.

* * *

British  Satellite  Broadeasting
(BSB) will televise the Princes
Trust Concert, to be held at Lon-
don’s Wembley Arena on July 18,
live. TV rights have been finalised
with RAT in aly and MTV in the
US and negotiations are continu-
ing with the state channels in
Spain, Switzerland, Germany,
France and Scansat for Scan-
dinavia. Radio syndication rights
will go to cither Westwood One or
DIR in the US.

* * *
Anticipated visa problems  for
Furopean bands attending the
New Music Seminar (NMS) ap-
pear not to have materialised.
Jaap van Beusekom, director of
the Dutch Rock Music Founda-
tion, instigated a European lobby
against the tightening of US visa
regulations but at press time Van
Beusekom says he has not heard
of any other bands facing
problems.

*

*
Atlanta-based TV news station
CNN has moved into radio, with
the July 9 launch of a news service
in Italy. Three-minute English-
language bulletins are supplied
through Italian radio news agency
AREA to 49 of its 150 subscriber
stations, in the régions most
visited by English-speaking
tousists. The syndication agree-
ment was arranged by Paris firm
Ofredia.

* *
The European Broadcasting
Uniion (EBU) voted not to admit
commercial firms at its general
assembly in Paris recently.
However the 39 state broadcasters
did elect to forge closer links with
the Prague-based International
Radio & Television Org: tion
(OIRT), and admit the national
broadcasters of Hungary, Poland
and Czechoslovakia as associate
‘members.




" Details Emerge Of Sonet UK Deal
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The three-way transaction bet-
ween independent labels Sonet,
Ricordi and Intercord (M&M July
14) has been completed. Stuttgart-
based Intercord and Milan-based
Ricordi have each acquired 20%
of the shares of Sonet Records UK
from its parent company, Sonet
Media of Stockholm. The value
of the deal has not been disclosed.
Reconstituted as a joint ven-
ture, Sonet UK will look to ac-
quire product for exploitation in
its home market and worldwide.
Sonet Media retains 100% owner-
ship of its UK music publishing
operation, but the new company
will establish a publishing unit to
acquire and develop copyrights.
Rod Buckle, who has headed
Sonet UK for more than 20 years,
continues as MD of the new enter-
prise. Its board of directors com-
prises Ricordi president Guido
Rignano, Intercord president
Herbert Kollisch, Sonet Media co-
owner Dag Haeggqvist and

by Adam White
Buckle.  Rignano is board
chairman.

The venture reshapes long-held
business ties between the three in-
dependents. Sonet UK has licens-
ed a variety of repertoire to Inter-
cord and Ricordi over the past 10
years - most notably the output of
Mute Records, for which it handl-
ed international representation
until January 1989.

Sonet UK achieved sales of £ 5
million in the 12 months to June
1989. Buckle acknowledges that
sales for the year just completed
will be lower, partly because the
firm operated at minimum levels
when its previous distributor,
PRT, closed down. Intercord, the
record division of the Georg von
Holtzbrinck multimedia group,
reported sales of DM 70 million
(app. US$ 42.8 million) in the year
to June 30, 1989.

Intercord markets owned and
licensed repertoire in Germany,
Austria and Switzerland. Its ar-

tists include Reinhard Mey and
Jule Neigel; it has licence deals
with US labels Cypress, Scotti
Bros and American Gramaphone,
among others. The Ricordi group
has label, music publishing,
distribution and retailing in-
terests. Last year, its record com-
pany generated sales of US$ 40
million through popular reper-
toire - artists include Milva, An-
tonello Venditti, Gianna Nannini
and Gino Pauli - and an active
classical division. Its distribution
arm is said to be Italy’s largest.
With annual sales of US$ 60
million, Sonet Media has label,
publishing and recording studio
properties, plus a sizeable
video/TV/film production com-
plex. Company chief Haeggqvist
says the new joint venture was
conceived “‘to consolidate our UK
base and to operate as a repertoire
source on a more substantial
level”. O

B3 Slumps

continued from page |

Udo Reiter, denies B3's slip in-
dicates programming weakness
and claims to be ““very pleased”
with the results. Reiter: “In
Bavaria we face the toughest com-
petition in all Germany, with
Antenne Bayern and over 50
locals aiming directly at B3. There
was no question that the market
would rearrange because we no
longer held a monopoly. And
when you consider that against
Antenne, our main competitor,
B3 still has an 11% lead?’

Antenne Bayern’s programme
director Mike Haas criticises the
methodology of the survey, con-
ducted by research institute In-
fratest, as ‘“‘presenting the market
with numbers it does not want to
see” and calls for more
advertising-related research.

But within the survey’s
guidelines, Haas says the soft AC
Antenne Bayern has achieved its
goal of a 20% daily audience,
though with a 486.000 hourly
reach it failed to meet its 500.000
target.

Haas: “B3 has had some in-
credible losses and though it refers
to the gains at BI, that station is
not pulling anything from us.
They are simply feeding off their
own. The goal for Antenne over
the next year is to build in the
areas the advertisers want, par-

ticularly females from 30-39,
while seeking to lose as few
teenagers as possible. Another
aim is to break the 10% share in
every  city.  Munich  and
Nuremberg, in particular, need
strengthening””

Infratest’s survey ~calculates
market share according to each
broadcaster’s  proportion  of
listening time rather than au-
dience figures. Here, Bl leads with
35% (down 1%), B2 (talk) has 3%
(unchanged), B3 23% (down
4Y%), B4 (classical) 2% (unchang-
ed), Antenne Bayern 18% (up
1%), private locals 15% (up 2%),
with the remaining 5% shared by
channels from other states.

Of the commercial groups, the
25-station  Charivari registered
notable successes, surpassing the
Gong group’s 14 stations in total
statewide hourly audience. Chari-
vari scored a 49% leap to 200.000.
Charivari 98.6, its flagship station
serving Nuremberg, more than
doubled its daily 1989 total to
13% (130.000), equal with Radio
F and Radio Gong (both up 2%)
and just ahead of Antenne
Bayern, which holds steady at
12%. B3 remains market leader
on 21% despite a 9% drop.

Charivari  98.6 programme
director  Scott Lockwood at-
tributes the gains to the format
switch to ‘hot AC* from soft AC
last June, targetting 20-40 year-

olds. “I admire B3, but we have
scored successes against it because
we are different. The emphasis is
on music, there’s little news or in-
formation and we never interrupt
the music with traffic reports.
This has helped build loyalty with
office workers.

“Musically, we are selective
with a small library of up to 900
records. We rarely play new pro-
duct, preferring to wait until
releases become hits. The record
companies hate us for it, but then
they do not do business with us.’

According to BLM president
Wolf-Dieter Ring, the gains by
commercial channels reinforce
their appeal to advertisers:
““These stations have been well ac-
cepted in the key cities and a
decisive factor in their success is
the ‘localness’ of the programm-
ing. The survey also shows their
audience reach has doubled in
terms of 30-49 year olds. In terms
of advertising it is vital that this
target area is still further
boosted.”

The survey involved interviews
with 18.000 people aged 14 and
over, between January and April
of this year. A national West Ger-
man ratings survey sponsored by
the public broadcaster ARD is
also due this month. 0

Bid To Silence

continued from page |
Court of Human Rights in
Strasboug, if necessary.

Nydahl: “Our rates are still low,
because we have to educate the
local market. Larger national
companies still avoid us because
they are worried that it may be il-
legal, but within two years we
think we could match the Finnish
market!”

Previously, Nova’s income
came mainly from its programme
guide and from annual contribu-
tions from its sponsors. The Red
Cross and Moderaterna were
singled out for punishment
because they are considered
responsible for the station’s out-
put during June and July. Nydahl
expects other sponsors to be
suspended as ads will continue to
beaied O
Technotronic Off Madonna Tour
continued from page |
and Clip, which claim to own the
name Technotronic and says the
duo did not have written consent
to perform extra gigs under the
Technotronic banner.

The New York-based Rush
claim that ARS has withdrawn
financial support for the Euro-
pean dates, now under way. Rush
MD Lyor Cohen claims the addi-
tional US gigs were necessary
“for Ya Kid K’s survival” and
that a lawsuit has been filed
against ARS and Clip.

ARS and Clip are understood
to be putting together a new-look
Technotronic, without Ya Kid K
and MC Eric. A single is expected
in August. [m]

(advertisement)
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impact of the Continent are the entire WEA Europe team of MDs attending WEA Incernational’s

i ' : , Sr. VP Europe; Hans
1990 Worldwide Conference at Madrid's Palace Hotel. Front row (r): lon Stambouls, Greece; Jeremy Marsh. UK; Stephen Shrimpton, ;
Englund, Sweden; Ted Sikkink, Benelux; Rob Dickins, chairman WEA UK. Second row (I-r): Manfred Zumkeller, president WEA Central Europe; Sanji Tandan,
Metronome (Sweden); Manfred Lappe, Austria; Gerd Gebhardt, Germany; Juergen Otterstein, Teldec; Pecer Price, Ireland; Finn Work, Denmark; Max Hole, East

WEA France. Top row ((

West (UK); Claude Nobs, Switzerland. Third row (Ir): Saul Tagarro, Spain; Daniel de Sousa, Portugal; Marita Kaasalainen, Finland; LuigiTheo Calarese, president
farco Bignotti, president WEA Int. ltaly; and Roberto Magrini, CGD.

" 3
Just Do It! Giving the thumbs-up to Elektra Entertainment chairman Bob
Krasnow (left) as he pins the “golden-E" logo on the lapel of WEA Int. chair-
‘man/CEQ Ramon Lopez (right) is WEA Inc. Italy president Marco Bignoti

Morning Glories - Before a morning session at the Madrid gathering is Stephen
Shrimpton (standing) checking details with WEA UK chairman Rob Dickins (2nd
from r). Seated |- are: Sr. VP international marketing Kick van Hengel, Max
Hole, East West MD and WEA UK MD Jeremy Marsh.

MUSIC & MEDIA - July 21, 1990
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New Guys On The Block - Of the more than 70 participants at the con-
ference not many MDs could argue at being the newest in the team. Shown here
are new boys Sanji Tandan, Sweden (left), and CGD's Roberto Magrini

Flash of Flamenco - WEA Germany's Gerd Gebhardt (right) and Luigi
Calabrese, WEA International France president, get to grips with Spain’s ancient
art
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Richard Branson - A Love Of New Challenges

Virgin France, just
celebrating its 10th
anniversary, is something
of a jewel in the
company’s crown.

Last year it took an 8%
share in the French
market, and had a
turnover of around

USS 69 million, up 70%
on 1988. With the opening
of first French megastore
in Paris, followed by a
second in Marseilles,

it has helped revitalise
the retail sector.

Indeed, Branson believes
that with the right people
you can do anything.

“ I met Patrick Zelnik (the

president of Virgin France)

about 10 years ago and
appointed him to run the opera-
tion. He is an entrepreneur like
myself, loves new challenges, and
basically runs France almost as if
it is his own company. Now our
French record company has
grown to a size where we are al-
ready considering launching an-
other label. It has been enormous-
ly successful, has a tremendous
roster of local bands and is doing
very well with international acts.

““We are established in some 30
countries and we leave the MDs
very much alone to run their com-
panies. Some of our MDs love
records and run a record com-
pany, some others have an en-
trepreneurial flair and want to do
other things. Patrick has great vi-
sion and has attracted people that
share this vision, like Patrick
Hourquebie (MD of the Virgin
Megastores in France) who heads
our retail operation”

Going into retail was, as Bran-
son puts it: “a challenge”, due to
the state of the French record
market, the VAT rate of 33.3%
(now cut to 18.6%) and a shrink-
ing retail sector. “When we start-
ed in France as a record company,
the market was not very big. One
of the reasons was that the retail
market was sleepy. You had
FNAG, that had grown old, and a
lot of supermarkets selling on
racks, but no decent record stores.

““We decided to open stores in
all the major towns in France with
the aim of creating places we
could be proud of and hopefully

would make money, but, most of
all, would help the record business
to grow. By doing so, we hoped we
would wake FNAC up and bring
other itors to the market."

come our first outlet, and the
Soviet Union might be quite ex-
citing as well?”

Branson, whoiis not known for

Branson hopes to “double the
size of the French record market
within four years” and his chal-
lenge to the opposition has al-
ready been heard. UK retail chain
HMV will open its first store in
Bordeaux before the end of the
year, where Virgin’s third store
will also open. Another UK
chain, Tower, is said to be interest-
ed in the French market and
FNAC has begun a multi-billion
franc investment plan to moder-
nise its network of stores and to
open new ones.

The Paris megastore took 6%
of the French retail market (about
Ffr 400 million) in its first year of

operation. Branson: “The mega-
store was a risky venture. On pa-
per it looked mad. It was on the
second floor and the rent was
enormous. Fortunately they got it
right from the start. It’s a nice
looking store, and we learned a lot
from it. In Marseilles, we have
tried to create a similar atmos-
phere.”

But France is not the only place
where Virgin has high hopes. This
September the first Japanese store
will open and Branson is also tak-
ing a close look at Eastern Euro-
pe: ““We are looking for sites in
East Germany and elsewhere. At
the moment it is so unsettled that
we have to be careful, but I think,
within a year, it is likely that we
will announce the opening of one
or two stores in Eastern Europe. |
suspect East Germany will be-

lising with his music industry
colleagues, views Alain Levy’s
promotion to PolyGram Interna-
tional’s top spot, as a positive
move: “It is good that non-Eng-
lish and non-Americans run re-
cord companies. French or Ger-
man or Italian bands have a
difficult job working abroad, and
to see a Frenchman in that posi-
tion is pleasing. I don’t know him
very well, but from what I've
heard he sounds very able, very
tough. He built a very good com-
pany in France. We've competed
with him once or twice for bands,
and 1 think we have won each
time, so far!”’

Branson is also very en-
-

thusiastic when Island founder
Chris Blackwell is mentioned: ‘I
like Chris very much. When I was
a smaller retailer bootlegging his
records, he had me to Iunch one
day and told me to stop selling
Island stuff. But he said it in a
very nice way and we became
good friends.

“‘He’s somebody [ admire a lot.
He lives his life well, he’s not one-
track minded as a lot of people
are. He enjoys life and it’s sad to
see him sell his company, as it is
sad to see A&M, Geffen, Motown
and Chrysalis all sold. All the five
major independent companies
went in less than six months. A lot
of tremendous music came from
them and, if they are absorbed by
big companies, it means you need
new indies to take their place)’
Branson believes in keeping

Richard Branson founded his
Virgin empire in 1970 when
he launched a mail-order
operation. Twenty years later
the company employs over
2.500 staff, has five major
holding companies (Music,
Communications, Retail, Ma-
nagement and Voyager) and
120 operating companies in
30 countries. In 1986 part of
group was floated on the UK
stock market but Branson
was forced to lead a manage-
ment buyout in 1988, and the
company reverted to private
status. Last November Ja-
pan’s Fujisankei Commu-
nications  Group took a
25.01% stake in the Virgin
Music group for US$ 5 bil-
lion. In 1989 the total tur-
nover for the Virgin organisa-
tion worldwide was USS$ 985
million and it is expected to

reach USS$ 1.170 in 1990.

Virgin young by investing in new
companies and creating new la-
bels: ““Virgin USA broke 15 artists
last year and this is where our
energy must go”. He also believes
in splitting the companies as soon
as they reach a certain size. “We
are stronger as a company now
than we have ever been. We don’t
have to worry financially any lon-
ger, so we can spend time thinking
out new ventures without having
to worry if we are going to survive.

“Until five years ago, from
when I was 15 to 35, all that mat-
tered was survival. For the past
five years, we have enjoyed doing
things properly for the first time,
building some of the best stores, a
great airline company and so on.”

Branson, who claims he is *“not
a record fanatic, although 1 like
music”, wants Virgin to “be the
best in every field it goes into”. As
a private company, profit is not
the motive, he says. “It is impor-
tant that we make money, but it is
not the end. Our satisfaction
comes when we have created
something we are proud of. And
if we can create something special,
like the megastores, it will end up
being profitable, because you’ll
have a motivated staff, the public
will come to the place, and it will
be successful. My principal in-
terest is people and I love new
challenges”

memmlmw
Viviant, - with additional - information
by Emmanuel Legrand
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Promises Of Performance
“Thrown Out” By IBA

The Independent Broadcasting
Authority’s (IBA) “light touch”
attitude towards smaller commer-
cial stations has been attacked by
the former MD of Manchester’s
Sunset Radio, Mike Shaft.

“What we need in the industry
is a strong authority but instead it
has gone the other way;” he told
the Radio Academy Festival in
Glasgow at a lively session review-
ing the progress of the UK’s “‘in-
cremental” stations.

“When we started Sunset we
thought the radio industry would
treat us fairly. We were told by the
IBA that other commercial sta-
tions couldn’t change their music
policy to come nearer to what we
were doing. Yet if you listen along
the dial in Manchester you could
think at times that there were four
or five black stations on air”

Shaft claimed that the promises
of performance, in which stations
set out clearly what they will be
playing, had been ‘‘thrown out of
the window”” by the IBA. And he
cited the saga of another Man-
chester dance station, KFM, as an
example.

““I believe KFM was innovative,
raw and exciting but it made
mistakes. However, it was doing a
good job and doing what it had
promised. Then (programme con-
troller) Charles Turner was forced
out and the station is now on-air
with three ex-Piccadilly Radio DJs
and sounding just like any other

commercial station.

by Paul Easton

““Stations should stick to their
promise of performance or lose
their licence. Other applicants for
KFM’s franchise wanted to do
what KFM was doing and they
should have been given the chance
instead of allowing another com-
mercial station to move in. Sta-
tions are trying it on because they
know they can get away with it’”

1BA radio development officer
David Vick replied that promises
of performance were publicly
available and the IBA ensured
that stations kept to them. ‘“We
investigated and  monitored
Sunrise Radio in West London
following complaints earlier this
year and found it was doing exact-
ly what it had promised.

“KFM s still keeping to its pro-
mise of performance. If it doesn’t
then it is quite acceptable for the
unsuccessful applicants to com-
plain to us. So far, we are happy
with the changes being made
there. These new stations are very
much the guinea pigs and have
been given the freedom to make
their own mistakes:’

Rodney Collins of Glasgow
community station East End
Radio, which came on air last
month and is based in the
Easterhouse  district, described
how the station was established
on a very small budget. It needed
£ 25.000 advertising revenue a
month to be profitable and he was
optimistic about the ‘target as
advertisers liked the station’s

Cilla, Frank And Friends Are

Melody FM, the London easy-
listening  commercial ~ station
described by its owner Lord Han-
son as “‘music without speakers”,
was launched on July 9, offering a
direct challenge to the BBC’s

Radio 2.

Although much of the pre-
launch talk was of “seamless
music”, the station’s  test
transmissions featured ~current
chart hits by Elton John
(Sacrifice) and Luciano Pavarotti

(Nessun Dorma) as well as tracks

TOP 10 UK MUSIC VIDEOS

1. Hangin' Tough Live NewKids OnThe Bock  (CMV)
2. Pavarotti Luciano Pavarotti (Music Club)

3. Verona Simple Minds (Virgn)

4. The Singles Collection Phil Colins (Virg)

5. Greatest Hits ‘The Bangles. (cMY)

6. The Essential Pavarotti Lucino Paarorti (Channel 5PH)
7. Only Yesterday Carpenters (Chanel 5PM)
8. Kylie.On The Go-Live in Japan ~ Kyle Minogue (Video Collection)
9. Evolution Gloria Esefan )
10. Pavarotti - The Event Luciano Pavarott (Castle Music)

‘ © BPL Compiled by Gallup for BPI, BBC and Music Week. Based on sales.
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magazine format with a talk con-
tent of around 30-35%.

Although East End Radio had
encountered problems, especially
over training staff, Collins was
confident of success *provided
we cut our coat according to our
cloth. We have our roots in the
local community and keep in
touch with local people”. Any
profits would go back into the sta~
tion and the community.

In contrast, Lindsay Reid, MD
of  Birmingham’s ~ Buzz-FM
(described by David Vick as *“pro-
bably the most technically ad-
vanced station in the country”),
said that it was hard to find out
what the ‘community of interest”
was. We commissioned a survey to
find out people’s likes and dislikes
about local radio and what they
wanted. A large proportion saw
the BBC Radio West Midlands
and the commercial station
BRMB as having more of a
regional outlook and not really
serving Birmingham?”

Reid  believed that new
technology has a vital role to play.
“It’s better to invest in new
technology from the start, rather
than having to write off old
equipment after a year or two. By
using new technology we can run
overnight on automation equip-
ment instead of using a sustaining
service. It also means we can
make money from advertisers on
our overnight programming!”

Melody Makers

by Sting, Syreeta and Georgie
Fame.

Between 08.00 and 09.00 on its
first morning, Melody played the
Carpenters, Harper’s Bizarre, Cat

Stevens, Ted Heath Band,
Maureen  McGovern,  Frank
Sinatra, Ray Charles, James
Galway, Roger Miller, Glen

Campbell, Crystal Gayle, Peter
Skellern, Carly Simon, Gilbert
O’Sullivan, Herb Alpert, Cilla
Black, Frankie Vaughan and
Manuel And His Music Of The
Mountains.

DJ talk and song introductions
are being kept to a minimum and
advertising is restricted to five
60-second slots every hour.

(sdvegunement)
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“ MCPS Imposes BIEM Scheme

by Hugh Fielder

»wEmMZ

While the Copyright Tribunal
deliberates on the dispute between
the British Phonographic Indu-
stry (BPI) and the Mechanical
Copyright  Protection  Society
(MCPS) over the royalty rate, the
MCPS implemented the BIEM/
IFPI agreement with its 9.504%
rate from the beginning of July.
But the BPI is sticking to its
original advice to record com-
panies to carry on with the status
quo and the agreed rate of 6.25%.
MCPS says it will heed the
Copyright Tribunal’s decision on
jurisdiction issues and, subject to
appeal, amend any licences af-
fected by it. “We want records
legally pressed;’ says Graham
Churchill, who is in charge of im-
plementing the BIEM scheme.
“We are confident that the law
supports our proposals. If we are
wrong we will amend accordingly
and no one will have suffered’”
The BPI will also abide by the
Tribunal’s judgement. “If condi-
tions are imposed by the Tribunal

that’s one thing, but we are not
prepared to accept a decision
unilaterally imposed by the
MCPS]’ says BPI legal adviser
Sara John.

ruling on the case last week (July
12) but it is believed that the legal
complexities are such that he may
convene a full Tribunal hearing
before reaching a decision.

“Any to the system
will involve enormous changes at
record companies. It’s not just
that the rates are different but it
also involves new methods of pay-
ment which means that com-
puters have to be reprogrammed.
All this will take time and cost a
lot of money and record com-
panies are not prepared to do this
more than once!”

Technically, any record com-
pany failing to comply with the
new MCPS licensing scheme is in-
fringing copyright, but as Sara
John says: “It’s difficult to see
how the MCPS could stop press-
ings unless it took legal action.
And a court is unlikely to grant an
injunction while the Tribunal is
still considering the case?”

Copyright Tribunal chairman
Michael Bowers was due to give a

Meanwhile the BPI and MCPS
remain in a stalemate, with
lawyers for each side advising that
any compromise could prejudice
the Tribunal’s judgement. O

Top Men Quit Century

by Ken Stewart

Two of Century Radio’s key ex-
ecutives, Mark Story and Keith
Pringle, have left the station, just
a week after the first INLR week-
day ratings survey showed that
16% of adults tuned into the Irish
national private. They are to
become controller and head of
music respectively at Man-
chester’s Piccadilly Radio.
However, Century has denied
there was anything sinister about
the departures. According to a
spokesperson, ‘“Mark was only
here to get the station up and run-
ning, and to deliver a certain au-
dience level. The figures prove he
has done that and he has now
decided to return to England”

Story added: ‘“We got 20% in
most areas and 18% in Dublin.
We're beating 2FM for 40% of the
day in Dublin. I feel quite vin-
dicated. It’s been a great learning
year.”
Meanwhile, the station has
claimed a boost in advertising
since the survey was released,
dispelling doubts about its perfor-
mance. Story: “The advertising
agencies have been very good.
They turned round and said, ‘We
were wrong, you were right’.
Advertising has zoomed up - com-
panies we thought were surgically
attached to the Dublin stations
have come on board”” (]

Older Listeners “Won't Turn The Dial”

Targetting the over-40s is not dif-
ficult, the challenge is to get them
to change stations, Ocean Sound
MD Michael Betton told a Radio
Academy seminar on reaching an
older audience.

“Our research shows that the
older the listener, the less likely
they are to wander around the
dial. Very few people find exactly
what they want on radio so they
listen to the best available station.
1f someone comes along and pro-
vides a better service, your au-
dience will leave you,” he warned.

Half the population in Ocean
Sound’s coverage area around
Southampton and Portsmouth
are over 40 and, while Ocean’s
Light FM service targets the 40-55
age group, Betton said it also at-
tracts older and younger listeners.
In addition Ocean also has a Gold
AM service aimed at the over-30s.

“We do a lot of research to find
out what people listen to, why
they listen and whether we can
provide something that isn’t being
catered for already. The available
music catalogue is limitless, but
it’s not what you play but what
you leave out that’s important. If
you play a favourite record for a
50-year-old, make sure it’s also ac-
ceptable to a 40-year-old’"

David Vercoe, music editor of

BBC Radio 2 - regarded by Betton
as Ocean’s main competitor - said
the station’s audience has an
average age of 55 and the music
policy is based on “excellence,
familiarity, melody and breadth’”

Radio 2 makes full use of the
BBC’s large resources, said Ver-
coe. ““The producers we have can
do a better job than some com-
puters. We also broadcast at least
two live concerts per week with a
wide range of music including
folk, country and big band. ‘Fri-
day Night Is Music Night’ is still
one of our most popular pro-
grammes.”

Vercoe believes that ‘‘name”
presenters are an important asset
for Radio 2. “We have always had
a strong team. Music on its own is
not enough and the presenter pro-
vides companionship. Our pre-
senters fall into two camps: there
is the friendly, experienced radio
voice and then there is the well-
known name who does not have
as much radio experience”

Betton admitted that Ocean
could not compete when it came
to hiring household names. “In-
stead we prefer to use presenters

with a mature voice and outlook. |

And we have found that many of
our presenters become local
‘names’ after a while!’

Broadcaster Brian Hayes tackles Radio Authority chairman Lord Chalfont over
proposals in the broadcasting bill at the Radio Academy.

Shaft Quits Sunset, Again

Mike Shaft, MD and founder of
Manchester’s Sunset Radio who
resigned last month after being
sacked and then reinstated in a
series  of boardroom battles
earlier this year, says he was “‘not
prepared to sit around and watch
the station changed to what I
don’t want it to be”.

Explaining his second depar-
ture from the station, he says: ““
believe Sunset is very successful
and I expect the next JICRAR
figures to be good. However, the
board are not radio people and
they want to make changes to the
programming and other areas of
the station against my advice. |
wanted to wait until the ICRAR
figures and only change if

necessary. | am not prepared to
stay on the board if they aren’t go-
ing to take my advice.

“At the moment, Sunset broad-
casts to five communities in the
Manchester area. Where will it be
in 12 months time? It will either
be non-existent or not doing what
it does now.”

A statement from Sunset Radio

| said: “The board wish to extend

their thanks and best wishes for
the future to Mike Shaft, the
founding member of the station.
Mike’s decision to resign as MD
has been accepted by the board
with great regret. Sunset Radio,
Manchester’s kicking FM, will re-
main totally committed to all
local communities!”
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BMG Tops Swiss And Austrian Chart Shares ™"

BMG Ariola distribution domi-
nated both the Austrian singles
and album top 30 chart shares for
the first half of 1990, registering
36.2% and 26.3% respectively.
WEA captured second spot in

both categories with 14.6% and
23.6%, while CBS rated third in
the singles (10.7%) and fourth in
the LP charts (12.6%).

EMI registered 18% in the
album lists and 9.7% in the

Singles (Austria)
1. Nothing Compares 2U Sinead O'Comor (MG)
2. Bakerman Laidback (BMG)
| 3. Ding Dong. Erste Allgemeine Verunsicherung. (EMI)
| 4 Get Technotronic: (BCM)
5. All Around The World Ui Sunsfed (&MG)
Albums (Austria)
| L. But Seriously Pt Coling (WEA)
| 2 IDo Not Want Sinead O'Connor (BMG) ‘
| 3. Affection Lisa Stansfiel (BMG)
| 4. Look Sharp Roxette. (M)
5. Kuschelrock Iff Various (ces) J
= |

singles while PolyGram held
fourth spot in the singles charts
(10.3%) but were only fifth with
LPs (103%).

In Switzerland, BMG also rul-
ed the roost with a 39.3% singles

|
|

and 25.1% album chart share
WEA registered the runners-up
spot in both categories here with
10.6% (singles) and 18.6% (LPs).

Singles (Switzerland)
1. Nothing Compares 2U Sinead O Comor @)
2. Un 'Estate ltaliana Bennato & Nanaini (BMG)
3. Another Day In Paradise Pril Collns (WEA)
4. Girl I'm Gonna Miss You  Mik Vanh (&MG)
S. Pump Up The Jam Tehnotoric (8Cr)
Albums (Switzerland)
1. But Seriously Phil Colins " wea)
2. Foreign Affair Tina Torner (M)
3. Kuschelrock Il Variows (ces)
4. Affection Lisa Stansfield (BMG)
5. The Road To Hell Chvis Rea (WeR)

" The fist half 1990 chart shares were compiled by Der Musikmarki.

Californian rockers Vixen and EMI Music Publishing Germany’s Andreas Kiel
celebrating the recent presentation of the band's new album, ‘Rev It Up! in
Hamburg,

Holland’s Tol & Tol

Break In Germany

by Machgiel Bakker

After a top 3 success in Holland in
December of last year, Dutch duo
Tol & Tol are poised for a major
breakthrough in Germany with
their single Eleni. 1t is currently at
no. 39 in the German sales chart,
with sales of over 30.000 copies.
The German record company, DA
Music, is expecting the single to
£0 top 10 within two weeks.
Released at the beginning of
March, the track started selling
well after receiving good airplay
throughout Germany. A further
sales boost should follow a recent
remake of the video by produc-
tion company Oink, which DA
Music hopes will receive extensive
TV airplay. The duo also plan a
radio and TV promotion tour in
late July, culminating in an ap-
pearance on ZDF's ‘Tele 1I-

lustrierte’ on 27 July. Ap-
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pearances on RTL Plus, Sat 1, Tele
5and SWF TV are also scheduled.

Meanwhile, three covers of the
track have already been made for
the German market by Costa Cor-
dalis, Tina Selini and James Last.

The song is an original produc- |
tion by Dutch company Indisc, |
the licensee of labels such as |
Mute, Tommy Boy, Ace, Beggars
Bangquet, Rhino and Fantasy. In-
disc sold some 50.000 copies of
the single in Holland and 60.000
of the duo’s self-titled LP.

The single was also licensed to
Chrysalis in the UK where it
received airplay support on Steve
Wright’s BBC Radio 1 show. It
reached a high of 73 in the UK

chart and sold 20.000 copies.
Additionally, Indisc licensed the
production to CBS in Portugal. [J

| Doro recently
row) H G Drensler, lawyer; Alex Grob, manager; Wollgang Praetz, financial con-
troller; Axel Schwarzberg, lawyer: (front row) Doro and Phonogram MD Louis

ARD Stages 40th
Birthday Celebrations

The ARD network, formed in
April 1950 when the nine public
broadcasters in the Federal states
joined together, celebrated its
40th birthday with a huge party
earlier this month. The outdoor
event, organised by Frankfurt-
based Hessicher Rundfunk (HR),
was broadcast live to a national
audience through the pop chan-
nels of all the ARD stations.
The event included an eight-
hour disco hosted by HR

presenters Thomas Koschwitz and

Joerg Bombach with help from
NDR'’s Uwe Bahn and RB’s Axel
Sommerfeld.

In a tent the size of a football
pitch, NDR’s Lutz Ackermann
and HR’s Heinz Guenter Heygen
hosted a schlager programme
featuring playback performances
by Wind, the Moonbeats and
Francesco Napoli. This element
of the celebrations was also aired
on radio with HR 1 transmitting
the show on the first channel of
the various ARD stations.

| Spilimann.
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Castaing Restructures EMI France

by Emmanuel Legrand

Nine months after becoming MD
of EMI/Pathe Marconi, Noel
Castaing, former administrati

headed by Christian Noailles,
formerly with PolyGram. The
d has und drasti

but that is changing and we are
starting to build a base for him?’

and finance GM of the company,
has launched a restructuring plan
in a bid to improve the company’s
status and image.

Castaing: “Jim Fifield (CEO
EMI Music) has brought new
energy and a new vision to the
company, and [ want to reflect
that in France. My ambition is for
EMI to become the third label
worldwide, although the new joint
venture WEA/Carrere makes it a
challenge. We have switched our
name to EMI France, dropping
the reference to Pathe Marconi,
because EMI/Pathe was perceiv-
ed as the old lady of the French
music business. | want EMI to be
a company which reflects what is
happening in the music scene to-
day, one which takes artistic
risks.’

Castaing has restructured the
company and there are now four
different branches; three creative
departments, with separate ar-
tistic, promotion and marketing
teams, and one which handles
sales and commercial matters.

The three artistic departments
are: national, called Pathe Mar-
coni and headed by Marc Britan,
the former manager of Guesch
Patti who was previously at EMI’s
subsidiary Wanted; international,
headed by Suzy Glespen; and

classical, headed by Alain
Lanceron.
The sales force, special

marketing and video distribution
(the PMI catalogue will now be
handled directly by EMI) are

changes to increase the efficiency
of the sales force.

Wanted, now headed by Alain
Laurenson, former marketing
manager of the label, was created
by Britan and EMI to be a sort of
laboratory for new talent and will
continue with a small team and a
limited number of artists
(Gang+, Herve-Paul). Mean-
while, EMI’s vinyl factory in
France has been transformed into
a cassette duplication plant for
continental Europe.

The international team has also
been restructured. Herve Defra-
noux, from CBS International in
London, has joined in the newly
created post of director of inter-
national marketing and reports to
Glespen. He will head a team of
four product managers; Fabienne
Lefort, Richard Peisac and two
additional label managers to be
appointed shortly.

Two long-time employees have
left the company; international
manager Dominique Scarpi and
Karin d’Hugues, Capitol label
manager.

Castaing: “Our international
team has never been very strong,
because of the increasing amount
of product coming from the UK
and the US, and from the new
labels SBK, Enigma and IRS. In
the past, we used to pass on some
artists, even if they were topping
the charts in the UK or the US.
That is not acceptable, | want the
company to be committed to each
artist. For example, we haven’t

regrouped in one department

worked enough on Cliff Richard,

RMC & Rad

io Classique

Sign Agreement

by Jacqueline Eacott

Radio Monte Carlo’s (RMC)
recently-signed agreement with
specialist station Radio Classique
looks set to bring classical music
to a greater number of FM
listeners in France. Under the
terms of the agreement, the two
stations will broadcast to the
Paris, Monaco and Lille areas.
Up to now, RMC has broadcast
classical music through its Monte-
Carlo Classique frequency on the
Cote d’Azur, while Radio Classi-
que’s format has been accessible
to audiences in Paris and the

scored a 0.8% accumulated au-
dience rating in the Lille area in
the 1989 Medialocales poll, or less
than 7.000 listeners.

The agreement means that
RMC will effectively rent out its
Monte-Carlo Classique frequency
to Radio Classique, while retain-
ing a say in the new format, as
well as a special weekly two-hour
slot. National advertising will be
handled by Radio Classique’s ex-
isting sales house. The new mini-
network is expected to be expand-
ed with frequencies in Marseilles

north of France. Radio Classique

and Lyon in the coming months.

The local dep has in-
creased its roster slightly. Most of
the artists signed to Wanted were
switched to EMI and the com-
pany’s priority now is to develop
new acts such as Blues Trottoir,
Nakash or Zab.

At the same time, the label will
continue to push its established
acts: Guesch Patti, Charlelie Cou-
ture (who both released albums
recently), Gerard Manset (who
has just received his first gold
album for his latest LP Matrice),
Jeanne Mas, Yves Duteil, Gerard
Blanc (who will deliver a new
album in September), and even
Demis Roussos (whose last single
sold 360.000 copies).

International promotion of the
national roster is handled by Pier-
re Satche, formerly with Poly-
Gram, who is also label manager
for the European acts signed to
EML

Castaing’s  attitude to the
French media is mixed: “The
music press is facing difficult

times, with a drop in readers and
the end of some titles. Meanwhile,
AM radio stations have an open
attitude, especially to French
variety. At the moment, the FM
stations are too closed but I expect
they will broaden the type of
music they play.

““EMUI’s policy towards radio is
to build a partnership without
taking shares in stations, because
it’s a completely different area.
We are complementary, but tak-
ing shares in broadcasters is not
interesting for us.

“In any case, radio stations in
France are developing promotion
practices which could have nega-
tive effects on artists. Increasing-
ly, getting airplay on some sta-
tions depends on the amount of
advertising you buy; the co-
publishing deals have been replac-
ed by advertising deals. If the
practice is extended, the whole in-
dustry will suffer’

Castaing refused to name two
national FM networks which he
claims are guilty of the practice on
a regular basis.

(advertisement)
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SACEM Scores Record Year

SACEM/SDRM had its best year
ever in 1989. The French perform-
ing rights society collected almost
Ffr 2.4 billion (app. US$ 435
million) and distributed Ffr 1.6
billion, an increase of 9.46% over
1988, to more than 500.000 works.
The total number of works
registered at SACEM now tops
five million. About 71.000 French
and 67.000 foreign new titles were
registered at SACEM in 1989.
SACEM collected Ffr 1.4
billion, up 3.08% compared to
1988, while mechanical rights
society SDRM collected Ffr 965
million, an increase of 20.9%.
Globally, 28.1% of SACEM’s
revenues came from audiovisual
media (TV and radio), 24.3%
from records and videos, 23.4%
from the public use of pre-
recorded music, 12.9% from
foreign revenue, 8.7% from live
shows and only 2.2% from
cinema. The two areas which
scored major increases were the
audiovisual media and the public
use of music.
Jean-Loup Tournier, GM of
SACEM comments: “The health

Prerpaclo Perseu

of the music industry in 1989 is
clear: CD outsells vinyl, cassettes
continue their growth, revenue
from the blank tape levy is in-
creasing, record companies have
regained new profitability and live
music continues to exist despite a
lack of venues.

“This is reflected in SACEM’s
figures; authors rights are rising.
But at the same time we have
tightened our management costs,
while investing a lot in tools for
the future!”

Management  costs  reached
17.7% of SACEM-SDRM'’s total
revenues, a slight drop compared
to 1988 (18.1%) and 1987 (20.1%),
a rate that is, according to the
SACEM chief, “‘approaching the
rate of foreign societies”. These
rates are explained by “‘the high
level of analysis of all the material
that is played or broadcast in
France”.

Mechanical rights from records
and tapes remain SACEM-SDRM’s
largest single source of revenue at
Ffr 391.6 million. It is mainly due
to the major increase in CD sales

(41 million units in 1989) and

cassettes, while vinyl singles and
LPs are dropping.

SACEM also notes the develop-
ment of sales of music videos and
CDV as a factor of expansion,
with revenues reaching Ffr 15.7
million. Revenues from the blank
tape levy on audio and video tapes
reached Ffr 163.7 million.

FM radio only accounted tor
Ffr 20.3 million of revenues (an
increase of more than 60% com-
pared to 1988), while private na-
tional stations paid SACEM Ffp
84.8 million, foreign revenues net-
ted Ffr 252.5 million.

Tournier: “The main countries
using French works are Belgium,
Germany, the US, Italy, UK,
Switzerland and Japan. Classical
music still represents more than
one third of French exports,
followed by soundtracks and
‘chanson francaise’. The recent
breakthrough of acts like the Gip
sy Kings, Patricia Kaas and Mano
Negra has not yet created signifi-
cant movements of rights!”

National repertoire represents
53.4% of the total amount
distributed. The main supporters

of French works on radio are RTL
and public station France-Inter,
while for television they are
Antenne 2, M6 and FR3.

Tournier: ““Some radio net-
works only play 18% to 20% of
French-language songs. NRJ, for
example, after increasing the
number of French songs over
several months, now programmes
a large majority of Anglo-
American songs. But NRJ's re-
cent drop in ratings obviously has
something to do with the decline
in the number of French songs
played by the station.”

After long  negotiations,
SACEM recently signed a deal
with TV channel TFI. The chan-
nel had a contract based on its
status as a public channel, but it
was privatised in 1987. The new
contract is based on 5% of the
gross advertising revenue of the
channel. SACEM notes that co-
publishing deals  between
publishers and radio stations are
declining, and believes it is mainly
due to a 1988 call by its general
assembly to limit co-publishing
deal abuses. [u]

Gadverusement)

ONE FREQUENCY. ONE FORMAT.

Hit music which hits Italy on one frequency 24 hours live.
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Metropolys Moves Into Flanders

by Marc Maes

French radio network Metropolys
has signed a collaboration deal
with Flemish station Radio Ace,
marking the company’s first move
into Flanders.

Radio Ace, which is based in
Wilrijk, near Antwerp, was
founded in 1985 and is owned by a
non-profit organisation, Radio
Kamino. Its latest audience fi-
gures, from the Centre for Media
Information (CIM), were 49.000.
The Metropolys deal will come in-
to effect later this summer, when
the station will be renamed
Ace/Metropolys.

Metropolys’ Laurent Hongne:
“It is important to note that we
have not bought Radio Ace. We
will act as a consultant to the sta-
tion and will promote it as much
as possible. We want it to become
one of Antwerp’s top stations”

He adds: ““This deal makes us
the first French station outside
France to broadcast in another
language and we plan to do the
same in Holland and Spain in the
near future” However, Hongne
says Metropolys does not plan to

establish a network.

In France, Metropolys has
adopted a rhythmic dance format
and, says Radio Ace station
manager Werner Schaeffer, ““the
fact that we have the same
CHR/dance format, with virtual-
ly no competitors in the area, is a
big advantage’”

Schaeffer adds: *‘We expect the
anti-network law for Flanders to
be passed very soon and so the
collaboration with Metropolys is
perfect. We have the right product
on the air and the necessary
power, but we are not experienced
in promoting the station. And
that’s where Metropolys will help
us”

Meanwhile, Metropolys plans
to launch an advertising company
in Belgium to handle sales for its
outlets.

Metropolys, which has been
operating in Wallonia for more
than two years, has also announc-
ed plans to increase the number of
stations there which receive its
satellite programming from three
to seven. a

Veronica Ban
May Hit Sales

by Paul Andrews

The  threatened  seven-week
suspension of Dutch public
broadcaster Veronica by Hol-
land’s Media Commission could
have serious repercussions for the
Dutch music industry. The orga-
nisation’s music shows are among
the country’s most popular, and
include both the radio and TV
“Top 40’, plus leading TV pop
show ‘Countdown’.

Veronica’s staff also select
radio’s weekly ‘Alarmschijf” - a
powerplay which automatically
goes to the top of the national
‘Tipparade’, a widely aired selec-
tion of emerging releases. The top
title is virtually guaranteed chart
success.

Record companies are nervous
about the loss of such programm-
ing, but find it difficult to predict
the consequences because they
have never before faced such a
situation.

“The Alarmschijf and Vero-
nica’s playlist are crucial elements

CBS Belgium MD Bert Cloeckaert (front, left) presents Spanish artist Luis Cobos
(centre) with a gold record for more than 25.000 sales of his LP *Vienna Concer-
€0" in Belgium and Luxembourg. Also pictured are staff from CBS Belgium and
CBS Spain.

in our says Denny
Friedrichs, head of promotion
and marketing at EMI Bovema.
“Without these powerplays we
will miss a crucial means of
targetting the consumer.

““Itis difficult to say in advance

what the effect of the ban on sales
will be because we don’t know
how the gaps will be filled - they
can’t just leave the airwaves silent.
But we will miss the support that
Veronica gives our product.”

At Phonogram Holland, MD
Jan Corduwener says: “I don’t
think the situation is so serious
that it will affect sales. Of course,
it is not good for the industry, but
even if they are not broadcast, the
charts will still be compiled and
published. It is worse for the
listeners and viewers - the fans of
these shows are the real victims’

Corduwener points out that as
a former pirate, Veronica was off-
air for some time during the
mid-70s while its legal status as a
public broadcaster was being
established. ““There was no radio
programme, but we still had a top
40 every week?’

For WEA Holland’s head of
promotion, Dick Pieren, the loss
of Veronica’s TV shows would be
a blow: “Countdown’ and the
“Top 40’ are very influential. Both
shows are very good and there is
not much else devoted to chart
music. Regarding radio, Veronica
is very important, but all the
broadcasters play our music’”

New EMI Dance
Label Launched

The first singles on Creastars
Europe, EMI Belgium’s new
dance label, have been released;
they are Only One Tender Night
by Laurence D and Monroe’s The
Next Big Thing. A cover of Mar-
vin Gaye’s Sexual Healing by
Luke Walter Jr will follow in
August.

Headed by marketing director
Jean Bosiers and artistic director
Peter Vanderhallen, the label
wants to win the attention of
radio programmers and the press
for new product, and plans to pro-
vide a tailored campaign for each
release.

Bosiers: “‘Peter Vanderhallen
was not pleased with the strategy
of companies he was dealing with,
like USA or PIAS, because in-
dependents tend to sign 10 or 15
artists and hope to recoup their

investment from at least one title.

““We want to give new product
more potential by creating a buzz,
be it through a video or a special
mailing. We also plan to visit state
and private radio stations with
our artists;” adds Bosiers.

The new label will work with
five producers including Dominic
Sas, Serge Ramaekers (of Confet-
ti’s fame) and Patrick de Maeyer.

EMI Belgium GM Guy Brulez
admits that his company has not
been very active when it comes to
dance repertoire in Belgium. “We
did not have the infrastructure
and know how for dance product
and that’s why we went to a
specialist in the field”

Brulez says the label aims to
have about 10 releases each year.
Creastars has signed a three-year
deal with EMI Belgium.
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Dimensione Suono
Joins DataMedia

Radio Dimensione Suono has an-
nounced that it is now subscribing
to DataMedia, the Milan-based
research organisation. The deci-
sion represents an important
boost to DataMedia, which is
fighting to gain official status

Luca Dondoni

from rival research
Audiradio.

Radio Milan International 101
and Radio Italia Network are now
the only major commercial sta-
tions not to subscribe to
DataMedia, which charges broad-
casters for its service (M&M July
14). Stations which do not
subscribe are not included in the
orgamsanon s research.

group

by David Seansfield

Radio Dimensione Suono pro-
gramme director Bruno Ployer
says he still regards Audiradio as
the official research organisation,
but that he is unhappy with its
latest survey. “Our figures were
underestimated. It’s not a ques-
tion of honesty, but one of
methodology. Our subscription
with DataMedia is an experiment,
an investment in research. We will
subscribe until the end of the
year’

Ployer says DataMedia director
Luigi Crespi has given him a
preview of his station’s statistics
for April-June, which give the sta-
tion an average daily listening
figure of 1.5 million. Ployer: “It’s
an increase for us but it’s still
below the real figure. We were not
one of the stations listed in the
research interviews so it could be
higher.’

Ployer also confirms that his
station has also received a letter
from Audiradio reminding them
of a clause in their contract which
says that no station should
subscribe to other research
organisations. There will be many
words said about this topic but
they will be between Audiradio
and the stations concerned. But
why can’t we buy something from

Radio Italia Ventures
Into Austria, Spain

Radio Italia Network is drawing
up plans to broadcast in Austria,
Spain and Hungary. The station,
which airs throughout 90% of
Italy and has a dance music for-
mat, already transmits to the
Austrian region of Caranzia.

Station president Mario Pi-
nosa: ““It is not yet possible to
open a private station in Austria,
but we broadcast programmes in
German from our production
centre in Udine. They reach as far
as Caranzia. It is legal but we
want to open an official station in
that region’”

Pinosa also heads the Editorial
Espana Network company, which
is based in Palma, Majorca, and is
searching for broadcast partners
in Spain. He refuses to speculate
on any launch date, but says:

MUSIC & MEDIA - July 21, 1990

AmericanRadidHistory.Com

““Spain’s radio sector is develop-
ing quickly. Our problem is that
we have to convince them that our
own national success can be
repeated in Spain”

Pinosa says he is negotiating |

with possible partners in Hungary
but refuses to disclose who.
However, he predicts that ltalia
Network  will ~broadcast in
Budapest by spring 1991.

Pinosa says all new stations will
be called Italia Network because
Italia  has an international
association with music, discos
and fashion. The Spanish,
Austrian and Hungarian markets
were chosen because, according to
Pinosa, there is either no airspace
for dance music or, if there is, it is
badly presented.

acompetitor? We are paying for a
service!’

Meanwhile, Luca Dondoni,
head of PR at Radio Milan Inter-
national 101, could not confirm
whether his station would now
subcribe to DataMedia. But
Mario Pinosa, president of Radio
Italia Network, said that his sta-
tion would not, at least for the
time being.

Pinosa: ““We don’t subscribe to
DataMedia because its statistics
are not official’” He says his rap-
port with Audiradio is good but is
critical of the length of time it
takes to deliver results. “That’s
why many stations subscribe to
both organisations. DataMedia is
quicker with its statistics but
Audiradio is more credible:”

RAI Boosts NMS Coverage

State radio RAI planned at press
time to record panels at the New
Music Seminar (NMS), in addi-
tion to its coverage of music
events on pop channel Stereo 1.
The panel segments will be aired
in August on the broad-based
contemporary music programme
‘Orione’, which is broadcast on
RAI Radio 3 on weekdays at
16.45-17.30.

Programme presenter Stefano
Bonagura: “The NMS is a good
way of looking at the way the in-
ternational music market is
developing, both for major and
independent companies. It gives
us a chance to talk about the
future!”

Bonagyra says 70% of Radio
¥'s programming is classical
music. ‘Orione’ features music
from artists ranging from Ennio
Morricone, Philip Glass and
Charles ves to John Zorn, Lucio
Battisti and Mike Oldfield.

Phonogram Signs
Cinema Deal

Phonogram (ltaly) has slgncd a
deal with the national cinema
production company Cecchi Gori
to market and distribute OST
albums on the national and inter-
national markets. The initial
agreement is for 14 albums.

Four will be released this
month and include music by En-
nio Morricone and the noted na-
tional musician/producer Gian-
carlo Bigazzi. A special sales
campaign covering all Phono-
gram’s OST repertoire will be
launched in Italy to coincide with
the first new releases. This will in-
clude press advertising and
retailer displays.

Bruno Tibaldi, MD at the
Phonogram division, claims that

Cecchi Gori is the biggest na-
tional producer of quality movies.
Tibaldi: “We aim to release the
albums on the international
market to coincide with the
launch of movies in different ter-
ritories”.

Tibaldi hopes that the deal will
extend beyond the 14 scheduled
albums. “We are already talking
about artists on our international
roster providing the music for
future movies. Gecchi Gori is
planning to produce remakes of
Italian movies, especially for the
US market. The plan is to replace
the existing soundtrack music
with a score written and perform-
ed by one of our own acts”  [J

New DJs At Radio Milan Int.

Radio Milan International 101,
which describes itself as a black-
oriented CHR station, has ap-
pointed two new DJs, Dario Desi
and Nicola Villani.

Luca Dondoni, head of PR at
the station: “Desi worked at
Radio Zettsin Bergamo. He sent
us a cassette but we already knew
his qualities. Villani came second
in our ‘DJ On Stage’ competition
last year and he was chosen on the
strength of that’

“‘DJ On Stage’ was a nationwide
competition for disc jockeys, with
listeners as the judges. Over 100

competitors took part and winner
Manugla Doriani joined the sta-
tion as a presenter, but she has
now left. Dondoni says a similar
competition will not be held this

-
3

ar.
Desi and Villani will present
evening and weekend music slots
but will not host specific shows.
Radio Milan International 101,
launched in March 1975, was Ita-
ly’s first commercial station. To-
day it broadcasts throughout
100% of national territory to an
average daily audience of 520.000
(Audiradio).

MUSIC
S
MEDIA

wEmMm=z



Music

S CAND

i NRK Suffers Audience Drop

by David Rowley

LNEmMZ

Norwegian public radio and TV
broadcaster NRK appears to have
suffered a significant audience
loss, due to a strike by the majori-
ty of its journalists, cameramen,
newsreaders and editors. Leaked
figures, allegedly based on NRK’s
own research, indicate that local
radio stations scored an 11% au-
dience increase, from 17-28%,
during a three day period.

However, NRK’s acting MD
Kent Nilssen dismisses the figures
and says that official NRK
research, showing only a 2% drop
in listeners on P1 and P2, is more
accurate. But he admits that dur-
ing the first week of the strike, the
audience for NRK’s one TV chan-
nel dropped from 62% to 49%,
while the number of Norwegians
watching Swedish television, only
available to about one-third of the
population, almost trebled from
4% to 11%

The strike has meant no TV
news coverage on national TV and
only four news bulletins per day
on national radio station PI. It
has also meant that there has

been no TV commentary for any
of the World Cup matches, which
some say accounts for the jump in
Swedish viewing figures.

Pay TV operators have also
reported significant increases in
customers since the strike began.
Stavanger-based coded channel
TV Vest, which carries Scansat
TV3, Screensport, CNN news and
the Discovery Channel, has seen
the number of decoders rented
quadruple since the middle of
June. Marketing manager Sigurd
Vik says the station has launched
a marketing campaign, through
local press and radio, to exploit
the situation.

Kenneth Semensen, a spokes-
man for the striking journalists,
says the strike could have long
term effects. “‘People in Norway
normally do not switch off P1 or
P2 and now they have to. They’re
switching to the local stations,
possibly for good.”

At press time, the strike, which
began on June 19 over a claim for
99% pay increase, was at a
stalemate.

N AV A

Metronome Hits
Wi ith First Releases

Metronome, the new company
formed by WEA Sweden in April,
is claiming early success with the

Nick Kamen - ne. in Sweden
rise of its first two releases to the
top of the national chart. Niklas
Stroemstedt’s Om hit no. 1 on

June 27, only to be displaced a
week later by / Promised Myself,
from Nick Kamen.

Both singles have already gone
gold, with Om heading for
platinum level (50.000 copies), by
the end of summer, according to
Metronome chairman Sanji Tan-
dan. He cites the early hits as
justification for WEA's decision
to split its Swedish operation.

““Metronome was formed to in-
crease our share of the local
market by exploiting the best
Swedish and international talent
at our disposal, and that is what
we are doing.” He adds that both
singles benefitted from significant
local and national radio airplay.

Further success is expected with
Sandelin/Ekman’s /0, which en-
tered the chart at no. 7, and Ze-
mya Hamilton’s Going Through
The Motions, a recent single of
the week on the national
‘Frukostbrickan’ radio show. O

SPAIN & PORTUGA

Pirate Radios
Await Legislation

by James Bourne

CERCL, the organisation which
represents Spain’s pirate com-
munity radio stations, says it will
be at least October before laws
regulating their broadcasts are in-
troduced.

However, CERCL president
Esteban Ibarra says he has receiv-
ed an assurance from Pascual
Menendez, deputy director for
radio at the Ministry of
Transport, Tourism & Communi-
cations, that a law on municipal
radio will be approved by the end
of the year.

Although aimed primarily at
establishing council-run radio in
small towns, community radio
will be included in the act. The
law will usher in some 1.000
50-100 watt radio stations in

towns with less than 50.000
people.
““They don’t want to talk about

numbers for us, they just say let’s
wait and see)’ says Ibarra. “‘But
we’ve waited eight years, so we can
wait another few months’
CERCL has almost 50 members

but many are in cities and use
more powerful transmitters.

Ibarra is part of the team at
Onda Verde in Madrid, which he
says was promised a licence last
March. He describes it as “the
most problematic but the most
successful of the community
pirates”’.

The FM station can be heard
throughout the southern suburbs
of Madrid and is on air from
09.30 to 00.30 each day. It appeals
to 15-25 year-olds and Ibarra says
it _broadcasts “a bit of every-
thing”, with special emphasis on
social and ecological issues.

Ibarra claims the pirate was
once given 20.000 listeners in an
EGM audience survey, although
the figure was never published
because of legal problems.
Although city pirates are general-
ly known for playing heavy metal
and hard rock, which are
neglected by many major net-
works, Onda Verde plays a
“‘mosaic of music;” says Ibarra.(]

Radio Boom In
Castille-La-Mancha

by Anna Maria de la Fuente

In less than a year, the number of
radio stations in the Castille-La-
Mancha region has jumped from
five to 28. According to data pro-
vided by Madrid University’s
Mass Communications College,
17.5% of the region’s population
of 1.6 million have tuned into the
new municipal radio stations.

The rapid growth is believed to
be due to the scattered population
and the geographical nature of
the five provinces in the region.
The increase was aided by the
University of Madrid’s agreement
to send its graduate broadcasting
students to staff radio stations.
‘The Instituto Nacional de Empleo
(INEM) pays the students, while
the municipalities are responsible
for meeting the costs of setting
up the stations.

Jose Augusto Ventin, head of
the Communications College,
says: ‘“We’re trying to set up a

comprehensive information net-
work through these local broad-
casting stations. At least 73 towns
have expressed an interest in
establishing their own radio sta-
tions!”

However, further growth is be-
ing hampered by the investment
required to launch stations, about
Pta 3 million (app. US$ 30.000),
and high operating costs. Most of
the stations do not receive adver-
tising revenue. The stations broad-
cast a mix of music, phone-ins
and news bulletins on local and
regional events. a
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Diaframma

® Signed to Dischi Ricordi.

= Publisher: Fedo.

m Self-managed.

m New album: In Perfetta
Solitudini.

m Recorded at the Studio Cen-
tral Park, Empoli.

m Producer: Vince Tempera.

m Released in Italy only.

m There are no tour plans.

Diaframma formed in Florence in
1981. They became one of ltaly’s
top independent bands and
recorded for a variety of labels.
An EP, Altrove, released on the
Contempo label in 1983, was also
released in Holland, Switzerland
and France.

In 1989, the band changed
direction.  Federico  Fiumani,
guitarist and writer of all the

L Y

songs, reformed the group and
took over the role as lead singer.
The 13-song In Perfetta Solitudini
is the group’s debut album for
Dischi Ricordi. A video for the
track Jo Amo Lei is being rotated
on the 24-hour music channel
VideoMusic. The band have given

Federico Fiumani

radio interviews to local stations
on the SPER network and to the
national commercial broadcaster
Radio Solo Musica Italiana. |

A B A L T S SR
River City People

m Signed to EMI.

= Published by BMG.

m Managed by Tony Brinsley.

m Current Single: Carry The
Blame/California Dreamin’.

m Debut Album: Say Something
Good.

m Produced by Don Gehman
(who has worked with REM).

m Recorded at Dave Stewart’s
California studio.

The double A-sided Carry The
Blame/California  Dreamin’ is
River City Peop]e s fourth smg]e

since they released their debut
album last September. While the
controversial Carry The Blame
(which deals with abortion) is
featured on the album, California
Dreamin’, which is the side that
has been picked up by most UK
stations and has an accompany-
ing video, was recorded after EMI
staff were impressed with the way
the song was received in concert.

“We've had a war of attrition
with Radio 1 over River City Peo-
ple}” says senior product manager
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Steve Davis. ““Every play is almost
like cutting your teeth. It's strange
because the band are so radio-
friendly. But the commercial sta-
tions have been very good, as has
Greater London Radio, and the
single was on some 40 playlists.

““TV has also been very suppor-
tive. In fact, the ‘Chart Show”
sponsored their first video even
before EMI signed them. And
they’ve appeared on all the Satur-
day morning kids shows."

The band built up their follow-
ing via the club and college circuit
-

and EMI has provided tour sup-
port. They have also supported a
variety of bands including the
Kinks, the Hoodoo Gurus, the
Bhundu Boys and Don Henley.
EMlis reissuing the album with
California Dreamin’ added and a
new sleeve. People who bought
the album without the track on
will be able to exchange it for the
revised version.
In addition to the UK, the
single is also doing well in Ger-
many, Holland and Spain.

Joelle Ursull

® Publishers: CBS Music
Publishing, Angel Music Ltd,
Sidonie, Melodie Nelson
Publishing.

m Label: CBS.

m New album: Black French.

m Previous album: Miyel, releas-
ed in 1989.

m New single: White And Black
Blues.

m Production: recorded at Paris’
Studio Plus Trente, produced,
by Dominique Bernier and
Roland Brival (except White
And Black Blues, produced
by Serge Gainsbourg).

® Marketing: TV appearances in
France, video clip featuring
Gainsbourg.

m Euro releases: France,
Belgium, Switzerland, Scan-
dinavia, Portugal.

u Tour plans: gala appearances
in France,

Ursull, who was born in Guada-
loupe, is a successful model,
dancer and actress - skills which
she now puts to good use as a
singer. She used to be the lead

R

New Legend

m New Legend is the first ever
worldwide co-signing between
RCA/BMG America (US,
Canada) and BMG Ariola
Hamburg (rest of the world).

= Publishing: Cologne-based
Breeze Music.

® Management: Negotiating
with management in the US.

® Current album: New Legend,
produced by the group and
Dieter Dierks (Scorpions, Ac-
cept) and recorded in Dierks
Studio Cologne.

= Current single: Angel Of
Mercy.

m Release details: the LP was
released on May 14 in Ger-
many and has already sold
over 10.000 units. Release in
the US is scheduled for late
July.

m Marketing: advertising on Tele
5, in-store displays, merchan-
dising campaign planned. A
video for the single, directed
by Michael Hausman, has
been released and another
featuring interviews with the
group is planned. RCA will
issue a four-track promo CD

M

singer for Zouk Machine and con-
tributed to the lyrics of five tracks
on Black French, her second
album for CBS, including
Apyin...non, which was co-written
with Sade.

The album includes the single,
White And Black Blues, France's
entry for this year’s Eurovision
Song Contest. This powerful
dance rhythm, with lyrics written

>

by Serge Gainsbourg, is sung in a
mixture of French and English.
The other tracks on Black French
are also a mixture - of English,
French and Ursull’s own dialect.
They are performed by an interna-
tional cast of musicians, including
Dede Saint Prix, Thierry Vaton,
Jean-Paul  Pognon, Ronald
Rubinel and Michel Lorentz. O

A

for international marketing.
= Tour plans: the group have
toured in Germany with
Mother’s Finest and will sup-
port the US release with a
promo tour in late summer
and autumn. They will then
return to Europe to support
releases in other territories.

New Legend are made up of a mix
of Dutch and German rock
veterans who have worked with
various bands such as Peter Maf-
fay, Udo Lindenberg, Vitesse and
the New Adventures. The band
are: Carl Carlton (guitar, vocals),
Bertram Engel (drums, vocals),
Harry de Winter (bass, vocals),
Peter Bootsman (vocals, guitar)
and Pascal Kravetz (keyboards,
guitar).

RCA says the single has receiv-
ed mediocre airplay in Germany,
but that the response from Tele 5
(‘Hard & Heavy’) and MTV has
been excellent.

BMG’s strategy is to break the
group first in Germany and the
US, and then to release the album
in other territories.
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FFRR Dance Compilation Fights For Airplay

by Ga

Despite the massive popularity of dance music,
particularly in the UK, most DJs are still not

inced about its effe

for progr In

a bid to overcome this, London Records’ dance Iabel

FFRR has done a mail-out of its recently released

compilation ‘Gold On Black’ to win the attention of
J ol

The album is FFRR’s se-
cond compilation; last
year Silver On Black sold 40.000
copies in the UK. Gold On
Black, which was released
throughout Europe last month,

Iggy Pop

With a career dating back
to the 60s as lead-singer
with The Stooges, Iggy
Pop now has a new
record label, Virgin, and
a new album, ‘Brick By
Brick; released at the
beginning of July. And
while Pop’s more recent
solo efforts for his old
label, A&M, were not the
most programmable,
Virgin international
product manager Tania
Davies says things are
different this time.

Tue overall sound and ap-
proach of Brick By Brick is
typical; very few overdubs, most
of the tracks recorded on the se-
cond or third take and, for the
first time, Pop on guitar. The key
difference though is that pro-
ducer Don Was, whose recent
production credits include the
B-52’s, Bonnie Raitt and Bob
Dylan, introduced some lyrical
discipline to underpin the
raunch.

The album includes a cover of
John Hiatt’s Something Wild
with Hiatt on backing vocals,
and Kate Pierson of the B-52’s
dueting on what will be the LP’s
second single, Candy. My Baby
Wants To Rock & Roll was co-
written with Slash of Guns N’
Roses, who, along with fellow
band member Duff McKagen
plays on the LP.

and daytis

programmers.

has eight cuts and all are re-mixes
of previously released numbers,
except I Won’t Dance by Planet.

Andy Thompson, who is
responsible for A&R at FFRR
and is also the promotion

- Nobody’

Davies notes: ““The first single
Home was A-listed by Capital
Radio and it is being played
regularly on BBC Radio 1 in the
UK The song is also being
played in Germany and Denmark
and shows the early signs of be-
ing a hit.

One of the European program-
mers currently playing Home is
Burghard Rausch, DJ/Producer
at Bremen 4 in Germany. Rausch:
““The single is fine, but not what
I would have expected from Iggy.
It’s a brave and quite tough

ry Smith

manager, comments: “When it
comes to promoting product
through radio, we have a good
reputation as a label that releases
pop songs as well as more hard-
core dance material, due to the
success of D-Mob and Lil’ Louis.
But the fact is that daytime pro-
grammers in particular are reti-
cent about dance product.
“They don’t identify with the
youth of today and therefore they
don’t play much dance music.
But you can point out a few
hometruths to them, such as the
number of dance records in the

s Stooge

record but it’s also got a very

charts and their chart positions”

Most of the dance numbers
that do get radio airplay are
edited down, usually to around
3.5 minutes. While critical of
this, Thompson accepts that
without daytime exposure, tracks
will fall out of the charts very
quickly.

Thompson adds: ““There are
about 25 or 30 dance music
shows that we did an initial mail-
out to for Gold On Black. Some
of the DJs from specialist shows
also do drivetime slots, so there
was some crossover. One week
before release we sent out a five
track pre-release sampler.

“One thing that most com-
panies seem to regard as irrele-
vent these days, but which I still
think i isa good idea, is to set up
and to give DIs

smooth When he
was working with Bowie, and
more recently with Steve Jones
(ex-Sex Pistols), the sound was
rougher. It’s definitely one of the
most commercial things he has
done since The Idiot.

As Niels Pedersen, Head Of
Music at Uptown Radio in

| Copenhagen, puts it: “It’s got a
great beginning that you can talk
over and a great chorus. It’s great
rock & roll’*

copies of the LP as prizes. With
Gold On Black we set up the
competitions on the Friday
before release so that winners
were getting their copy at the
weekend, a day or two before it
was in the shops.

“The week after release we
mailed out the CDs; these days
most DJs prefer CDs. Then the
natural follow-up after that was a
phone call to ascertain which
tracks they were playing. At the
same time, it reminded them
about the record:”

Thompson says the response to
the album has been positive and
that tracks are being played in the
UK by Stu Allen at Piccadilly
Radio in Manchester, Tim Smith
at Metro Radio in Newcastle, and
on Jeff Young’s ‘Big Beat’ show.
So far, the album has sold about
20.000 copies in the UK, and
although Thompson says it is too
early to give figures for mainland
Europe, pre-sales were
“healthy”.

Thompson is in no doubt
about the way dance music has to
go to secure more of that all im-
portant daytime airplay: “The
only way forward is to make bet-
ter records. Soul II Soul are a
good example of quality cross-
over, along with The Chimes and
Diana Brown & Barry K Sharpe.
Of the re-mixers Norman Cook is
one of the best, because he knows
the importance of a proper song
structure. The sort of thing that
really works well is melodic, mid-
groove material’” C
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EUROPE'S MOST RADIO ACTIVE HIT MATERIAL

IT’S NO I! b
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Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

SINGLES
Roxette Airplay
Elton John Sales

CHART BUSTE

Chart Busters is a quick reference to this week’s Hot 100 Singles/Albums and the
European Top 50 charts. Chart positions are indicated where appropriate.

ALBUMS }
New Kids On The Block Airplay |
New Kids On The Block Saes

[SINGLES OF THE WEEK

1

(CHART ENTRIES

3

Chihuahua - Chaval
Ricky Shayne - Hey Mama

Louie Louie - Sitting In the Lap Of Luxury

(Epic
(BMG Ariola)
(Epic

[SURE HITS

Jid

Soft House Co. - What You Need

(Global Vilage)

Singles
Duran Duran - A View To A Kill

Opus - Live Is Life
Paul Hardcastle - 19

YESTER HITS

USA For Africa - We Are The World
Bruce Springsteen - I'm On Fire/Born In The USA

Richard Sanderson - When The Night Comes (WEA)
Phil Manzanera - A Million Reasons Why (Expression)
Tammy Payne - Free (Ecernal/ WEA)
Keith Sweat - Make You Sweat (Elektra)
Steve Booker - Wedding Day (Parlophone)
Expose - You're Baby Never Looked Good In Blue (Arista/BMG)
Silje - Fall (EM)
[EURO-CROSSOVERS E|
McAuley Schenker Group - This Is My Heart (Electrofa)
Eena - 18 — So What! (Hansa/Ariola)
Ginnina Facio - One, Two, Three, Four (Virgin)
Kristiana Levy - Sunny Day (Electrola)
[EMERGING TALENT j
Mariah Carey - Vision Of Love (CBS)
MC Sar & The Real McCoy - It's On You (Zyx)
F.A.B. - Thunderbirds Are Go (Brothers)
River City People - Carry The Blame (EMI)
[ENCORE |
The Shamen - Pro Gen (Torso)
The High - Box Set Go (FFRR)
Everyday People - Guess It Doesn't Matter (58K)
[ALBUMS OF THE WEEK ]
Was (Not Was) - Are You Okay? (Fontans)
Richard Rogers - Can't Stop (B
Guru Josh - Infinity (de/Construction)
The Blow Monkeys - Springtime For The World (RCA/BMG)
Bob Geldof - The Vegetarians Of Love (Mercury)
Cameo - Real Men.. Wear Black (Mercury)
The Time - Pandemonium (Paisley Park/Reprise)
Burning Spear - Mek We Dweet (Isfand)
Horse - The Same Sky (Capitol)
Jerry Harrison/Casual Gods - Walk On Water (Fontana)
Jamie ] Morgan - Shotgun (Tabu/CBS)
Bel Devoe - Poison (MCA

the Eurochart

(Parlophone)
(Polydor)
(Chrysalis)
(cBS)

(cas)

Airplay Top 50
Madonna - Hanky Panky (33)

Criag McLachlan & Check 1-2 - Mona (41)
Janet Jackson - Alright/Come Back To Me (44)

FAB - Thunderbirds Are Go (46)

Hot 100 Singles
The Stone Roses - One Love (12)

David Hanselmann - Go Get The Cup (58)
Technotronic - Rockin' Over The Beat (65)

Soup Dragons - I'm Free (72)

Top 100 Albums

Anita Baker - Compositions (29)
Maxi Priest - Bonafide (37)
Beach Boys - The Collection (60)

(sire)
(Epic)

- (AsM)
(Brothers Original)

(Silvertone)
(EM)
(ARS)

(Big Life)

(Elekera)
(10 Records)
(Capitol)

[FAST MOVERS

I

Airplay Top 50

Roxette - It Must Have Been Love (/-

3) (EMI)

New Kids On The Block - Step By Step (4-8) (cas)
Joelle Ursull - White & Black Blues (1/-17) (CBS)
Maxi Priest - Close To You (/5-25) (10 Records)
Bob Geldof - The Great Song Of Indifference (20-32)  ( Mercury)
Hot 100 Singles
MC Hammer - U Can't Touch This (/6-28) (Capitol)
FAB - Thunderbirds Are Go (22-38) (Brothers Original)
Glenn Medeiros & Bobby Brown - She Ain't Worth It (34-49)  (London)
Les Vagabonds - Le Temps De Copains (38-67) (Carrere)
Top 100 Albums
Matthias Reim - Matthias Reim (8-23) (Polydor)
Natural History - Talk Talk (14~ 20) (Parlophone)
Rolling Stones - Hot Rocks Vol. | (19-28) (Decca)
Jean—Michel Jarre - Waiting For Cousteau (20-55) (Polydor)
Vaya Con Dios - Night Owls (22-29) (BMG Ariola)
[HOT ADDS =1
Breaking Out On Europeah Radio
Alannah Myles - Love Is (Adlantic)
Bruce Hornsby & The Range - Across The River (RCA/BMG)
top five from five years ago. 1985
Albums
Dire Straits - Brothers n Arms (Vertigo)
Phil Collins - No Jacket Required (Virgin/WEA)
Bruce Springsteen - Born In The USA (cas)
Bryan Ferry - Boys And Girls (Polydor)
Supertramp - Brother Where You Bound (A&M)
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united kingd

germany

austria

Most played ucords o
stations and the major independents

itk e

4. M.C. Hammer - Can Tooc Ths
5. ettt X i omom

G. Medeiros & B. Brown -he ' Worth
‘Donovan - Anoter g
s Bruc Dickition -l T Tomy D

9. Janet Jack
10.Big Fun & Soni. orv Gt Ao
1. Maxi Priest -Close To You

Most played records on the ARD stations
and the major privates. Compiled by
Media Control, Baden Baden.

. Matthias Reim -Veramen c ik Dch
2. Nick Kamen -1 pomaed el

3. Wikson on

4. New Kids On The Block -Sup by Sess
5. Elton John -Cub At The Exd Of The S

. £ et & Rt sl
9. UBD -Kinpton Town
10, Fairgound A

(3. feff Lynne - very ik Thig
14. FAB. feat. M.C. Parker . Thunderbeds Are Go

gt
11. Eros Ramazzotti . k!mk Una Canzone:
12 Tina Turner -Foe Afsr

15. Axtec Camera - The Crjng e 13. Phil Collins - o gpees O T iy
16. Maureen -Thiin Of You 14. Kyl Minogue - Berer The Do Yo Koow
17. Poison - Uniim Scp 15. Madonna -Vope

Yousgh 16, The Gies

g
19. Wilson Philips - Had
2. Nevle Brothers -5estna Wee

17. Purple Schutk - Du s Me Gerote N Gtk
18, Alannah Myles - s Vo

19, Lisa Stansfeld - Wex 04100 o Yau

0. Bruce Homsby & The Range - Ao The s

switzerland

italy

Most played records on the national channel
DRS 3 and the private stations, Radio

. Racio Piatus, Radio 2 and
Radio 24. Compled by Media Control,
Basel,

| Matthias Reim - Vertent kh L' Dich
2. The Chimes-15a ot W T g Fr

Foelis s e tort)
Stereo Due.

1. Formula 3-por e o oo Te
2 P Yourg -l otk

8. E. Bennato & G. Nannin U Exseloks
9. Vaya Con Dios - s A Warsn
10, Madonna -

11 Nick Karmen -1 rareed My
12 Eton John - b A The Exd Of Te S
13, Leo Sayer - Cad Tosh

14, Toto Cutugno - ene 191

Totm
4lar-r1ams S Ha To e Loved
5. Distant Cousins -You sat To
6.1 S Vonds
;Uﬂn.l(ﬁwnnm

11. Bob Geldof - The et S Of e
12. Wendy & Lisa -Sorg O

13. The Family Stand - G tesren

14. Phil Edwards - tyseros

15 Laid Back -y O 15. Glanni Morapd - nnde

ERS e 16 Rebel MC -t act)

17. Heart ToYos 17.5:

18, New s O T Block oy 18 Hothouse Flowers - iser
Wi e You Do Weh A il e 19. Double Dee - Faund Love

i Erte Alpemene Vennsiherng - g Dy

holland

20, Soul Hl Soul - A reans A Drean

spain

Most played records compied on the na-
tional stations Radio 2 and Radio 3 as com-
piled by Stchting Nederlandse Top 40.

1. BB. Queen -Bhze
2. The Adventures Of Stevie V - Dry Cah
3. Clouseau - Wi Ne: D e Wega.

19. Tom Petty -A e n T Gowd
20. Michael Bofton - How Co We BeLovrs

“The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

& e

Most played records on 40 private stations
2 compled by Discopress Tampere.

Most played records on the national pop
channel O3. Compiled by Media Control, 1
Baden Baden.

1. Cornelius -ty |
2 Nick Kamen - | Promeed Mpset

3. Joelle Ursul -Whee 8 8o Bies

4. Elton John - Cb A« The End Of The Sreet

5. New Kids On The Block -5 by S 2

9. Alannah Myles gk Ve
10, Matchias Reim - Vet s et

Jfrance

Most piayed records on the AM and FM
stations as compied by Meda Control,
Strasbourg

Radios Peripheriques (AM Stations)
ine - tidon

16, Chartes D. Lewis -Soa Dae
17. Patrick Broel Je Te L Ds Quns Mo

18. Phil Colins e On T

15,0 Babolion & F. Gy A T
20, Eton John -Serice

4. M. Sar -xs0nYou
SDMM Pokcy Of Tnah
6. Kylie Minogue - Bener The Ded You Koow
7. Beats International - Dub 8e Goad To Me:
8 Tina Turner - Forop Al —
Mantronix - Ges To Huve You Love
10, Bemny B. You b 16
11. Tears For Fears - Advce For The Youg At Heat
12, Phil Collins - Sonetig Hageret On Te .
13, Alain Chamfort - Sour e Cs: G 17 =
14 Snap - T Fowe:
15, New Kids On The Block -sup by Sup |

finland

(o
10, Chris Rea - T s To et

TITLE

ARTIST

ORIGINAL LABEL - (PUBLISHER)
It Must Have Been Love
Roxette ~ EMI (jimmy Fun Music)

Vogue
mdonm Sire (W Music/leu Disque/ WeboG)

| Promised Myself

Nick Kamen - WEA (EMI Music)

Step By Step
New Kids On The Block - CBS (Maurice Starr Muslc)

Verdammt, Ich Lieb’ Dich

Matthias Reim -~ Polydor (Kangaroo Musikverisg)

Se Bastasse Una Canzone
Fros Ramazzott- DDD (DDDIUr Lrafcorrbands)

Hold On
Wilson Phillips - SBK (Various)

Club At The End Of The Street
Elton John~ Rocket (Bg Pig Music)

Black Velvet

Alannah Myles ~ Atantic EMVBluebear Wltzes)
Maldon
Zouk Machine ~ BMG Arict (Virgin Music)

White & Black Blues
Joelle Ursu— CBS (Warner Chappel)

What's A Woman
Vaya Con Dios - BMG Ariola (Vaya Con Dies/BMG)

U Can't Touch This

MC. Hammer - Capitol (obete/Bust-1t)

Something Happened On The Way To Heaven
Phil Collins - Virgin/WEA (Phil Collins/Hit And Run)

" Close To You

Maxi Priest— 10 Records (Various)

. Better The Devil You Know
Kylie Minogue - PWL (Al Boys Musk)

Kingston Town
UBA0 -~ Virgin (Sparta Florida)

Sacrifice
Elton John - Rocket (Bg Pig Musi)

1Still Haven't Found What I'm | Lookmg  For

The Chimes~ CBS (Blue Mountain Music)

The Great Song Of Indifference

Bob Gekdof - Mercury (Nob Music/intersong)

Insieme 1992
Toto Cutugno- EMI (Edizioni No. 2)

Foreign Affair

Tina Turner - Capitol (Sereen Gems/EMI Musi)

Another Night

Jason Donovan~ PWL (All Boys Music)

Un ‘Estate Italiana
Gianna Nanrini & Edoardo Bennato — Virgn (Sugar/Warner Chappel)

World In Motion
New Orderngand Wori Cup Squad~ FactoryMCA (Gaowest Warrer ChappelEM)

TITLE

ARTIST . ORIGINAL LABEL - (PUBLISHER)

Almost Hear You Sigh
Rolling Stones - CBS (Promopub BY)

Souris Puisque C’Est Grave
Alain Chamfort.- CBS (Rock & Rose Music)

All The Young Dudes
Bruce Dickinson - EMI (EMI/Chrysalis/Oblique)

28 -

29 » 3 Eve tfe Thing
Jeff Lynne - Reprise (EMUApri)

B She Ain’t Worth It
Glenn Medeiros & Bobby Brown - London (EMI/Cheysalis Musi)

3] woe Tandem
Vanessa Paradis~ Polydor (Melodie Nelson)

32 u . You've Got A Friend
Big Fun & Sonia- five (All Boys Music)

m Hanky Panky
Madonna- Sire (WB Music/Bleu Disque/WeboGirl/No Tomato)

34 3w 3 UYnskinny Bop

Poison-— Exgna/Caic e CyanideZomba Mus)
@ o w2 Thmklng Of You

Maureen- Urban (Warner Chappell)
@9 -

37 s
38

39 o
40 1 s Nothing Compares 2U
Sinead O'Connor— Ensign/Chrysalis (Controversy Music)

Mona
4] c=p Craig Mclachlan & Check | -2~ Epic ewel Music)
4 -

Move Away Jimmy Blue
del Amitri- A&M (PolyGram Music)

Dirty Cash
Adventures Of Stevie V - Mercury (Copyright Control)

The Crying Scene
Aztec Camera~ WEA (Warner Chappel)

Treat Me Good
Yazz - Big Life (Big Lif/EMI/Zomba)

el

43 w 3 Ooops Up
Snap~ LogiclBMG Arich (Minder/Warner ChappeliZomba)

44 TP Alright/Come Back To Me

Janet Jackson - A&M (Black Ice/Fiyte Tyme)
45 » o CPEst Toi Qui Ma Fait
Francois Feldman- Philps/Phonogram (Marilu/Carole)

46 m} Thunderbirds Are Go
FAB. feat. MC. Parker - Brothers Orignal (SBK/TesarfThunds)

47 m Walking After Midnight

Fairground Attraction - RCA/BMG (Acuff Rose/Opryland)
48 v - Strung Out

49 Still Got The Blues (For You)

Gary Moore- Virgin (10 Music)

Wendy & Lisa~ Virgin (Girl Brothers/Virgin Music)
so m Le Jerk!
Thierry Hazard- CBS (CBS Music)
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ARTIST . ORIGINAL LABEL - (PUBLISHER COUNTRIES CHARTED

THIS WEEK
LAST WEEK
WKS on CHARTS

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

TITLE
ARTIST

THIS WEEK

ORIGINAL LABEL - (PUBLISHER)

COUNTRIES CHARTED

l , o Sacrifice UKFBEN 35 = Policy Of Truth FGBSPLhDRGH] 69 o This Beat Is Technotronic i
Elton John- Rocker (Bjg Pig Music) Depeche Mode- Mute (Grabbing Hands/Sonet) ‘ Technotronic- ARS (Bogam/BMC Publshing)
2 . s OoopsUp wezmgomsl | 3¢, The Only Rhyme That Bites i @  , Carry The Blame/California Dreamin®
Snap- Logic/BMG Ariola (Minder/Warner ChappelyZomba) MC Tunes Versus 808 State- 27T (Perfect/Warner ChappelVEMI) River City People- £¢ (BMG/UA Music)
3 . s Nessun Dorma uer 37 v The Great Song Of Indifference UKGH] 7N o« Almost Hear You Sigh K6
Luciano Pavarotti- Decca (Copyright Control) Bob Geldof- Mercury (Nob Music/intersong) Rolling Stones- €8S (Promopub 8Y)
4 It Must Have Been Love UKGBHACHSWDIRNFil @ o ; Le Temps De Copains 7 w I'm Free ue
Roxette- EMI (immy Fun Music) Les Vagabonds- Carrere (Editions Orfando) Soup Dragons feat. Junior Reid- Raw TViBig Life (Westminster)
5 . » Un’ Estate Italiana FGBACKSWNI 39 w s Thinking Of You UK 73 , ., DingDong GACh
Gianna Nannini & Edoardo Bennato- Virgin (Sugar/Warner Chappell) Maureen. Urban (Warner Chagpell) Erste Allgemeine Verunsicherung- £M (Blanko Musik/Wintrup Musik)
6 . 4 Mona uc 40 o o Se Bastasse Una Canzone GBHAChPo 74 She Comes In The Fall w
Craig Mclachlan & Check |-2- £pic (fewel Music) Eros Ramazzotti- DDD (DDD/Una Lira/Scorribands) Inspiral Carpets. Cow/Mute (Chrysalis Music)
7 ; , Maldon £ 4] » v C’Est Toi Qui M’a Fait 8 75 =« - The Only One | Know Uk
Zouk Machine- BMG Ariola (Virgin Music) Francois Feldman- PhilipsiPhonogram (Marilu/Carole) Charlatans- Situation Two (Warner Chappell)
8 ,  Yerdammt, Ich Lieb’ Dich GACh 42 « Unskinny Bop W 76 » - Come Home W
Matthias Reim- Poiydor (Kangaroo Musikveriag) Poison- Emgma/Capito! (Sweet Cyanide/ Zomba Music) ]ames Fontana (Blue Mountain)
9 , 5 1 Promised Myself FOBHAChSw 43 s o Still Got The Blues (For You) GEHSWN o 1 A Dream’s A Dream GACROGE!
Nick Kamen- Wea (M) Music) Gary Moore. Virgin (10 Music) Soul Il Soul- 10 Records (Various)
Io o u Killer UKGBHAKGr 44 » s Doin’ The Do e 78 » & Version “90” 4
Adamski- MCA (MCA/Beethoven St. Music) Betty Boo- Rhythm King (Rhychm King/inguiry/Cariin Les Forbans. vogue (Various)
TR A Toutes Les Filles £ o 3 Aime Moi £ @ w Tandem 8
Felix Gray & Didier Barbevilien- Tt (Zone Musique) Claude Barzotti- Zone Music (Zone/Barzo Music) Vanessa Paradis- Pojydor (Mefodie Nefson)
w One Love " 46 + Whose Law (Is It Anyway ?) UGBt 80 = » Dub Be Good To Me FespGrl
The Stone Roses- Sivertone (Zomba Music) Guru Josh- de/Construction/RCA/BMG (Virgin/Copyright Control) Beats International Go! Discs (Go! Discs/EMI Songs)
13 ¢ & Vogue UKFGBSp AChSFaDGr! 47 « Les Hommes Qui Passent B 8l o Right Here Waiting £
Madonna- Sire (W8 Music/Bleu Disque/WeboGirl) Patricia Kaas- CBS (Zone Music/Back To Paris} Richard Marx- £MI USA (Various)
14 » » Bo Le Lavabo f 48 =« - Alright/Come Back To Me G 82 w Naked In The Rain e
Lagaf- Fiarenasch (Editions Carrere) Janet Jackson- A&M (Biack ice/Fiyte Tyme) Blue Pearl- wAU/Mr Modo/Big Life (EG. Music/Copyright Control)
I5 & s Step By Step UKFGBHACRENS 49 - I Still Haven't Found What I’'m Looking For KGHAN 83 o Nothing Compares 2 U GBA
New Kids On The Block- css (Maurice Starr Music) The Chimes- cas (Blue Mountain Music) Chyp-NOtiC- Coconut/BMG Ariola (Controversy Music)
3 i S in' i For
@ » s U Can’t Touch This UKGBH @ 5 e Lg Jerk! f 8 4 m Happenin’ All Over Again
MC. Hammer. Capito! (Jobete/Bust-lt) Thierry Hazard- c8s (C8S Music) Lonnie Gordon- Supreme (All Boys Music)
17 s I Can’t Stand It GACKD! 5| o 1 Melodie D’Amour o 85 n Shame On You U
Twenty 4 Seven Freaky RecordBCM (e Rl uiasdplt/Siece) Kaoma- ¢8s {HMLORBVI‘EMM??; GUN- ASM (RonggeMisigh o peeen
I8 v « Le Gambadou 8 52 « You've Got A Friend UK 86 « ¢ The Free Style Megamix UK
Patrick Sebastien- M (Francis Vacher} Big Fun & Sonia. jive (Al Boys Music) Bobby Brown- MCA (Cal-Gene/VirgivMCA)
19 s ¢ Hold On UKGCh Sl 53 « - Another Night UKBEF 87 - - Treat Me Good s
Wilson Phillips- 8K (Various) Jason Donovan- PWL (Al Boys Music) Yazz- Bjg Life (Big Life/EMY/Zomba)
20 ¢ - World In Motion UKGRFiGr @ w 4 1£'sOnYou Fap 88 « - All The Young Dudes ks
New Order/England World Cup Squad- Factory/MCA (Gainwest/Warner ChappelVEMI) MC. Sar & The Real McCoy- ZyMiulski (Wintrup Musik) Bruce Dickinson- £Mi (EMI/Chrysalis/Oblique)
2w e White & Black Biues £ B s« - Everybody Everybody #G80h1 89 « = Je Te Le Dis Quand Meme 8
Joelle Ursull- cas (warner Chappell Black Box- Groove Groove Melody (Warner Chappell) Patrick Bruel- RCA/BMG (Scarfer O'Laura Music)
s 1 Thunderbirds Are Go K 56 o o Papa Was A Rolling Stone UKGHCh I 90 = = Words f
FAB. feat. MC. Parker- Brothers Original (SBK/Telstar/ Thunda) Was ( Not Was) Fontana (Jobete Music) The Christians- fsiand (10 Music)
23 — The Power UK FGBpACh S DGri 57 3 Love Don’t Live Here Anymore L 9| n Gimme Some Lovin’ I
Snap- Logic/BMG Arioka (Hanseatic/Fellow) Double Trouble- Desire (Warner Chappel Thunder- EM (isiand/Warner Chappel)
24 » Infinity (1990’s Time For The Guru) GseActos @ n Go Get The Cup 6 92 « - Star Gk
Guru Josh- de/Constructio/RCA/BMG (Copyright Control) David Hanselmann- M (Hazienda) Erasure- Muce (Musical Moment/Andy Bell)
25 Nothing Compares 2 U FGSpACH DI @ w , I'm Still Waiting (Phil Chill Remix) U 93 w To Be Number One !
Sinead O'Connor- Ensign/Chrysalis (Controversy Music) Diana Ross- Motown (Jobete Music) Giorgio Moroder PFOjECt- Sugar/Virgin (Sugar'Warner Chappell}
26 7 1 Black Velvet GRACKSWONS 60 o 17 Alll Wanna Do Is Make Love To You GeHAcS«ON 9 4 m} Oh Girl K
Alannah Myles- Adantic (EMiBluebear Waltzes) Heart. Capitol (Zomba Music) Paul Young. CBS (Warner Chappell Music)
| i ’ £8 i i i c9
27 » Vous Etes Vous 6l « > Oui Je LAdore 95 n Life May Be A Big Insanity
Benny B.- Vie Privee {Copyright Control) Pauline Ester- pojydor (Ducomte/PolyGram} Sandra- Virgin (Mambo/Siegel)
28 » ¢ Close To You LK 62 « - Hear The Drummer (Get Wicked) LK 9 o ° Put’'m Up 8
Maxi Priest. /0 Records (Various) Chad Jackson- 8ig Wave (Marylebone Music) Confetti's Usa (EM Music)
H GBAChR.OI i K F
29 » - Insieme 1992 63 » 4 Loving You 97 o Le Temps Des Yeyes
Toto Cutugno- M (Edizioni No. 2) Massivo feat. Tracy- Debut (MCA Music) Les Vagabonds- Carrere (Editions Oriando)
Kingston Town GBHASWD Venus UG Falling To Pieces K
0 16 529
30 UB40. Virgin (Sparta Florida} 64 Don Pablo’s Animals- Rumour (Island Music) 98 n Faith No More- Sish/London {Rondor Music)
i UKGBHCh in' w 6Ch
3| 5 B Dirty Cash @ w Rockin’ Over The Beat 99 I-D Azzuro
Adventures Of Stevie V- Mercury (Copyright Control) Technotronic feat. Ya Kid K- ARS (BogamBMC Publishing) Toten Hosen. Virgin (Sugar Music)
’ BHAChPolGr BHC ii H
32 4 o What's A Woman A 66 » : T.he Future GBHCh 100 w Hijo De La Luna
Vaya Con Dios- BMG Arioiz (Vaya Con Dies/BMG) Prince- Warner Brothers (Controversy Music) Mecano- RCA/BMG (Yogi Songs)
Better The Devil You Know UK FGBHSpSwFiGr Don’t Miss The Partyline G8 UK = United Kingdom, G = Germany, F = France, Ch = Switzerland, A = Austria, | Italy, Sp = Spain, H = Holland,
! - Belgium, Ir = - - - < Fi - B
33 25 0 Kylie Minogue- PWL (Al Boys Msc) 67 59 16 Bizz Nizz. Cooltempo (MCA Music) B = Belgium, Ir = Ireland, Sw = Sweden, D = Denmark, N = Norway, Fi = Finland, Po = Portugal, Gr = Greece.
. : l:l’ = NEW ENTRY
@ .5 ; She Ain't Worth It UK 68 Sans Un Remords ] = FAST MOVERS
Glenn Medeiros & Bobby Brown- London (EM)Chrysals Music Pacifique- Vogue (Xyiz) EB = RE-ENTRY

CALL

FRANKFURT

-64 TRACK ANALOG

G-SERIES, TOTAL

069 -59701628 -

FAX 069 -

553201
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NATIONAL HITS READY TO EXPLODE!

uk & ireland

germany, austria
switzerland

The Stone Roses | David Hanselmann

| One Love (Siertone) Go Get The Cup (EMUGer)
| Soup Dragons feat. Junior Reid | Toten Hosen
Im Free (Raw TV/Big Lfe) Azurro (Virgn/Ger/Sw)
Blue Pearl Kastelruther Spatzen
‘NakedIn The Rain(WAU/M: Modo/Big Life} | | Traenen Passen Nicht Zu Dir (Koch/Ger)
| Gun | Westernhagen
| Shame On You (A&H) Fertig (WEA/Ger)

scandinavia

= e =
\

Thierry Hazard
| Le Jerk (CBS)
Vanessa Paradis
Tandem (Folydor)
Frederic Francois
CEst Toi Qui Pars... (EM)
| Boule Noire
| Aimer DAmour (Carere)

| Wilfred Y La Ganga Sandelin & Ekman || King Bee
| Mi Abuela (RCABMG) | 10 (Metronome/ WEA Swe) | Back By Dope Demand (Boudisque/Hol)

Radio Futura | Hanne Boel | B.B. Queen

Corazon De Tiza (BMG Ariok) Iy o You(l | | Bhesh 9

Loco Mia Ne Luumat Ingeborg

Loco Mix (Hispavox) Tuomari (Poko/Fin) | Ga Niet Weg (HKM/CNR/Bef) 1
‘ Gabinete Caligari Stone | Viktor Lazlo |

| Empty Suit (CBS/Fin) | j Ansiedad (PolyGram/Be))
|

La Culpa Fue el Cha—Cha (EM) ‘

(&1 hor 700

MUSIC

77 Melodie O Amour st
n 3

45 Naked In The Rain 8

AN I Wanea Do Is Make Love To You € Nessun Dorma 3
All The Young Dudes 8 Nothng Compares 2U 5
Almost Hear You Sigh 71 Nothing Compares 2U o
Alight/Come Back To Me ® %
] 53 One Love n
9 Ooops Up 2

et The Desk You Know 3 Ouije UAdore 6l
Black Velver 26 Papa Was A Roling Stone 6
B0 Le Lavabo 14 Polcy Of Truth 35
CEst Toi Qui M'a Fait A PmUp 9%
Carry The Blame/Calforna Dreamin 70 Right Here Waidng ot
Close To You 28 Rockin® Over The Best &
ome. 7 Sacrif |
Ding Doy 75 Sans Un Remords @
Diry Cash 31 Se Bastasse Una Canzone. 0
Doin' The Do 44 Shame On You 8
Don'e Mis The Parcylne 67 She Alnt Worth 3
Dub Be Good To. 80 She Comes In The Fall "
Everybody Everybody 55 sar ”
Faling To Pieces 9% SupBy 15
e Some Lovin 91 sul Gm oo s P You 3

Go Get The Cup 58 Tan rv
Happerin’ Al O B4 The Fre Soe Megomix 8,
Hear The Drummer (Get Wicked) 6 The Fuure o
B on Latuns 100 The Great Song Of Indiference 7
19 The Only One I Know 7

o San 17 The Only Rhyme That Bites 3
1 Promised Mysell 9 The Power 2
15t Haven't Found What 'm Looking For 49 Thinking Of You »
Fm Free 72 This Beat ls Technowonic rl
s rou o 59 Thunderbirds Are Go n
nfinity (1990's Teme For The Gur) 2 To Be Number One 2
Iniere 1992 » T Gaod o
Must Have Been Love 4 U Can't Toueh This 16
1€ On You S Un Estate lalama s
e Te Le Dis Quind Meme 89 Urskinny Bop 2
- 10 Vews “
Kingston Town 30 Verdammeich Lieb' Dich [
Le Gambadou 18 Verson ”
Le ferk! 50 Voge [H
Le Temps De Copains 38 Vous Etes Vous 2
L Des Yeyes 97 What's A Woman 2
Les Hommes Qui Passenc 7 5 Black B 2
Life May Be A Big Insanty 8 1 Wkt 0 o *
Love Don't Live Here Anymore 7 %
Loving You ord 1 2

8 totion
Maldon 7 o Gotn Frend 52

Dickinsor
Bruce Hormay & The Range 7
Chrs Rea 100
David Bowic 55
Depeche Mode 0"
Do 8
oro n
Dusty Springfield o
Eion john 5
Erare %0
Eros Ramazzott: 3
Ersce Algemcine Verunsicherung. 1
Fabio Concato %8
Fieetwood Mac 3
Florent Pagny. E
cois 56

ary Moore a
Giosy Kings 5
Gloris Estefan 7
Boel 95

e 1
Hothouse Flowers s
zon Danovan i
Jean prichel Jrre b
10

John Lee Hooker 7
uten Clerc 8
Kaoma 97
Kastelruther Spaczen 2
Kim Wde 7
Lisa Scaniid 7%
Cos Panchos s

Lucho Grca 51
Luciano Pavarotti

ita
I
| Nino Bionocore
Scrivimi (Costa Est/EM))
Baccini & Ladri Di Biciclette
Sotto Questo Sole (CGD)
| Mango
| .S (Fonit Cetra)
| Enrico Ruggeri
| TiAwo (€GD) |

THIS COULD BE
YOUR OWN

HOT BREAKOUT!
FOR ALL INFO

CALL M&M's  MUSIC |
SALES DEPT. =

AMSTERDAM: |
31206691961 MEDIA |

i Abcl 9%
Pl Coltins 4
Radio Futurs »
Rod Scewarc ]
Roling Stones 5
Roling Stores &
Rollng Stones 15
Roxerte 8
Sinda 0
Samcans o
Sinead O'Connor n
wp 18
Sou I Soul 13
Sounderack — Pretty Woman 2
Suzamne 8l
Talk Talk i
Teehnotronic a
The Carpenters 3
The Chimes 50
Cheistans 8
The jof Heley Band 0
The Notang Hifbies 3l
The Precenders 2
Tina Turner. 7
Toten Hosen 7
. 36
15

Uttimo De La Fia s
Vanesss Paradis *
Vasco Rossi. 8
Vaya Con Dios n
Westernagen 70
Widzcker Herzbuben @
W a0
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MEDIA

GERMANY
FRANCE
ITALY
SPAIN
HOLLAND
BELGIUM
SWEDEN
DENMARK
NORWAY
FINLAND
IRELAND

AUSTRIA
GREECE
PORTUGAL

SWITZERLAND

UNITED KINGDOM | §¢fice

Vefdammt,lch Lieb' Dich

Mactizs Rem (o

Maldon
Zouk Macive (816 Aroa)

Mi Abuela
Wik s a8 Ar)
Dirty Cash

Admrires Of e V Phonogran]

Wha(’ A Woman

Vo Con s 816 i)
I Prnmvsed Myself
Nk amen (%
Mogenm Mix
R o)
[ 1 Must Have Been Love

I wnm Law (s It Anyway 1)
G joh B A
Put 'Em Under Pressure
e e Of el

Verdammt,!ch Lveh D
Marhis e (olram)

| Promised Myself
Nk Kaen (WEA)
The Power
Stap BHG A

Up The Jam

Pump
Temntnc (039

m eb’ Dich

lessun Dorma.

Lo Faerors D) N )
Ooops Up te ltaliana

| 559856 At Gorm N Edorto Bt (V)
Bo Le Lavabo A Toutes Les Filles
ol (G el Gy 8 Oer Bt (59 )
| To Be Number One 1 Can't Stand It
Garbo Moot oy 5o
| Infinity (1990's Time For The Guru) Vogue

| G i Ay o W)
Ooops Up What's A Woran
S G Avch) o Cor D 846 )
A Toutes Les Filles
el Gy 8 s Gt i) ?
Om Black Velvet
o ——— M s (ER)
Bubbers Badekar - | Black Velvet
e () i s (WEA
Black Velvet Ooops U
N s (WER) | Sep(eG At
Sydan Tyhjaa Lyo | Doubleback
rmaaah {Poko) | 22 g (weR)
ve It A Lash Jack | The Game

L araon & The Gl Cobries Do) The Memors (i)

'Un' Estate Valiana "~ [ Black Velvet
Goors N & oo Bt () N s WEA

|1 Can't Stand It
S 450

Mt Reim (PolyGran)

Vogue
Midoma (WEA)

Can | Hold You

Baby
Ty Chapnan (WEA)

Word Cp Saad (Vg

Cnmpares u

| Nothi
l&rcﬂ(, Corver (24

ALBILPMS 1IN

3

GDOM | T Esent avart St ¥ o
GERMANY | [iesheim | SR nopiseme
| FRANCE el e i
ITALY | InOgniSenso | EBeenthies .
SPAIN s Nuets Peero Catogo De.. JheCoectinn
HOLLAND e Bl momises e e N
BELGIUM Night Owls e Sus Meme A
SWEDEN _23'!32‘,? BlsEs Brigade
DENMARK | DarkPasson | Lovens Hirie ‘S:Irqu:n The Bles 7
NORWAY =l e OEleuns |
FINLAND Moed ety i Step By Step. s
| IRELAND i ol deetegey - Greatast Hit i e A
SWITZERLAND | Almah e e iy | ey ]
JU STRIA e Rk | . | e £ B
GREECE e s iy g s
PORTUGAL [ b i bttt g

UNITED Pavarotti Sleeping With The Past Hot Rocks Volume |

MASTER CHART - July 21, 1990
AmericanRadioHistory.Com



PREVIEWS &

|

G

ARTIST
TITLE o

ARTIST
TITLE

THIS WEEK.
LAST WEEK

ALBUM OF THE WEEK

SINGLE OF THE WEEK \
|
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MUSIC & MEDIA - July 29, 1990

AmericanRadioHistory.Com

|5 NewisOnThe ok WRAADSONIGE | g The Carpenters W4 | 69 1 5 Hothouse Flowers wseor )
P S By Swp o 9 " ™ Only Yesterday - Greatest Hits axy Home tantn Chihuahua Was (Not Was)
Madonna KGBHpAC SR DNAG Toto Wester = G Chaval - Epic | Are You Okay! - Fontana |
‘ T etk @8 ¢ % e - s "o Ml i Uplting Yatin mysic vith ! st | e e o
= E‘rgs gzmz;:)zd GRS ACHSw] @IB Maxi Priest ) @ oy ?hn Lee Hooker UGEH | American Indian flavour. All this is | again that they are at the forefront of
4! ‘"‘“‘4 Bonalide. 0 A =y | spiced up with a touch of rocking lead | modern dance music. They combine the
A i :mlse?"m UKAGRHPACKRDF Gk 38 ¥ u Heart UKGHOSeDNA @ T Marco Masml ’ guitar and the Gallic call and response ‘ punch of street funk with an attention
E‘I“ ;‘:’Y B — Brigade. Marco Masini et = vocal style. The single is taken from the to detail and level of musicianship not
ton John ¥ Fleetwood Mac s Big wr band’s second LP Nomadland, sym- | normally associated with chart
s a nn s untry , sy ly i
\ Sespg Wih Tre Puscios | 39 o e ks | 73 0 ¢ REEAY ) Graen s R pathetically produced by Jeremy Green material. Leonard Coben's perfor-
‘ T g,,&mm UKGBHSACHSWONAGek Pl Dusty Springfield UGS~ Tarn 'ﬁ« *6S (Sex Pistols, Clash, Tears For Fears). Absolutely rock & roll for the 90s mance on Elvis’s Rolls Ra,m isa revelallon and tracks like / Feel Berter |
Sl Got The Blues g P Repuation prgre s * A Pocketfl OF Dreams po from a band with a big future. Currently touring Europe vith the French | | | Than James Brownand I Blew Up The United States have hooklines aplen- |
‘ T %rmm 3 e A ;-« ,,\‘J,,,},m KD 75 s % Gloria Estefan XGHE alternative circus troup Archaos and generating good reactions. ty. Soul, h<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>