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PHIL COLLINS
SERIOWS FECFED...
b o Y Qv s T P

76 minutes, featuring 15 hit

tracks including the new single
‘Do You Remember".

Something Happened On The Way To Heaven

Against All 0dds - Who Said I Would
One More Night | Don't Lose My Number

Do You Remember - Another Day In Paradise
Separate Lives " In The Air Tonight

You Can’t Hurry Love - Two Hearts - Sussudio
A Groovy Kind Of Love - Easy Lover

Take Mg Home

Limited edition luxury 'k ing
for initial three months. CD and
Cassette in slip.cases containing
24-page full-colour booklet. LP in
gatefold sleeve with two full-
colour inner bags.

SERIOUSEY KIVE (N BERLIN

Over 160 minutes —~ the entire
show available on one VHS video
and soon on Laser Disc.

THE SERIOUS BOX
A Serious Christmas Gift . . .
contains the ‘Serious Hits . . . Live’
CD and the ‘Seriously Live in
Berlin’ VHS plus the ‘Serious Tour’
tour book. The box comes gift
wrapped and tagged ready for the
consumer.

SERIOUS ADVERTISING
TV and radio spots, magazine and
newspaper adverts across Europe.
Massive instoge campaign to back
consumer adv: sing. Check
details with your local Warner
Music Company.

w

WARNER MUSIC
INTERNATIONAL
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Chalfont Broadens
‘Non-Pop’ Definition

by Hugh Fielder

The Radio Authority in the
UK has confirmed that the
country’s first national
commercial FM licence
will be awarded next year

Italians Race To

to a ‘non-pop’ station.

But although the govern-
ment’s amended definition
of pop music in the Broad-
casting Bill now includes
“other kinds of modern
popular music”, it specifi-

TWO DISTRIBUTORS SUED

UK record companies are
mounting the first test of
how copyright laws have
been affected by the Euro-
pean Court’s landmark
‘Patricia’ case ruling of last
year.

The British Phonographic
Industry (BPJ) is suing two
UK distributors for copy-
right infringement over Eur-
opean concert recordings
which feature artists signed
to UK companies. These
include the Rolling Stones,
| U2, Bruce Springsteen, Bob

by Jeff Clark-Meads
Dylan and the Beatles.

The product is considered
legal in the countries of
origin, where mechanical
royalties may have been
paid, but the BPI believes it
contravenes UK copyright
laws.

The trade organisation’s
action is against two distri-
butors from the West of
England. One has already
agreed to pay £ 10.000 in
damages and agreed not to
handle the product in
future.

Legal proceedings

cally does not include rock.
The announcement comes
from Radio Authority chair-

Meet Broadcast

Julien Clerc is presented with  platinum disc by Virgin France, marking
'300.000 sales of his album “Fais-Moi Une Place! From I.r: Bertrand de Lab
bey, Clerc’s manager; Patrick Zelnik, Virgin France president; outhor Jean-
Claude Vanier; Clerc; and authors Francorse Hardy, David McNeil and

Deadline

An estimated 2.000 radio
and 300 TV stations are
reported to have applied to
the Jtalian government for a
licence to operate, in com-
pliance with the country’s
new broadcast laws (M&M
September 15).

The deadline for applica-
tions was midnight October
23. Any radio or TV station
which transmits without a
licence faces closure. The
job now for minister of Post
and  Telecommunications
Oscar Mammi is to rid the
nation of what is known as
the frequency jungle.

He has hinted that this
may be achieved by March
1991 but his criteria for
selection remains unclear.[]

man Lord Chalfont speak-
ing at a press conference held
in London on October 30.

“It is not confined to
classical music. The station
could include all kinds of
formats. It could be light
classical, easy listening,
C&W or traditional jazz, or
possibly even a combina-
tion?”

Pointing out that there
was no shortage of pop
music on UK radio at pre-
sent, Chalfont said: “‘We
felt we were enhancing liste-
ners’ choice more than if we
offered it to a pop station’’
He added that a ‘non-pop’
service would make good
use of the high-quality
stereo transmission facilities

continues on page 4
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Unique Radio Promotion
For New Iglesias LP

by Howard Shannon

Julio Iglesias’s new album,
Starry Night, is the subject
of a unique radio campaign
by CBS France and RTL.

The album was promoted |

throughout November 5 on
RTL with the singer taking
part in two live, two-hour
programmes. This is the
first time RTL has tied in a
day devoted to a specific ar-
tist with their new album

release.
The station will air seven
tracks from the Albert

Hammond-produced album

(advertisement)

with the new single, Can’t
Help Falling In Love, on
heavy rotation.

Released on October 26,
the LP is expected to get a
further push in France from
frequent airings of trailers
on both RTL and TV chan-
nel TF1, which broadcast a
90-minute Iglesias special
on November 7.

The campaign was set up
by Patrick Decam, director
of the CBS label, in co-

operation with marketing | Gt

continues on page §
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“ICE ICE BABY”

The lIceman Cometh...

EC Copyright Ruling Tested In UK

| against the other company
will be heard in court later
this month.

The BPI case is founded
on the European Court’s
1989 ruling that copyright
law in individual countries
is sovereign over EC legisla-
tion on the free movement
of goods.

The decision came after
“MI, on behalf of the BPI,
sued a Danish company, Pa-
tricia. That firm was repro-
ducing CIiff Richard recor-
dings in Denmark, where
they were out of copyright,
and exporting them to West
Germany, where they were
still subject to national
copyright restrictions.

BPI anti-piracy co-ordi-
| mator Tim Dabin says he
believes this is the first time
a court has been asked to
consider the implications of
the European Court judge-
ment. He argues that local
copyright law means that
anybody releasing a live
recording in the UK needs
the permission of the artist
and/or the record company
to which they are contract-

continues on page §
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BBC To Test DAB On FM

The BBC is to test Digital Audio
Broadcasting (DAB) on the FM
radio band. Trials of the Euro-
pean Broadcasting Union (EBU)
Eureka system at about 100 MHz
will start as soon as government
approval for frequency use is ob-
tained, with results expected next
summer.

However, BBC senior research
engineer Jonathan Stott stresses
that there are no plans to launch
DAB on existing broadcast chan-
nels. “This is part of an ongoing
programme to investigate the per-
formance of DAB terrestrially at
various frequencies. We will pro-
bably carry out tests on Band II
(the FM radio band) simply
because it’s easier to get govern-
ment approval - we’re not likely
to interfere with anything else”

For similar reasons, the BBC’s
last round of tests were carried
out at 521 MHz, on UHF TV
Band IV, from London’s Crystal
Palace. In this range, signals were
often affected by blocking from
buildings or landscape, which

by Paul Andrews

would require ‘gap-filler’ trans-
‘mitters for a public service. Stott
expects the lower frequencies at
VHF to lessen this problem,
though tests will probably have to
take place outside London
because of band crowding.

The BBC trials usually consist
of CD-sourced music and modu-
lated sounds. General reception is
not possible.

With tests also being carried
out France and Germany,
def e frequency allocations
for DAB, both terrestrial and
satellite, are expected at the 1992
World Administrative Radio Con-
ference (WARC 92), to be held in
Seville, Spain. The satellite service
is expected to be fixed in the
15002500 MHz range which
would also allow for reception on
comparatively cheap portable
radios and in cars.

As well as offering higher
quality stereo sound than FM,
with a better frequency response
(about 20 kHz to FM’s 15 kHz)
and less distortion, DAB also has

Roadshow Seeks Radio Partners

The organisers of the ‘Swatch
Euro Roadshow’ are looking for
radio stations to partner two
European tours next year. Dutch
firm EEC Promotions says local
or national stations can join in the
travelling music shows in their
own region.

MD Willem Thijssen says par-
ticipation is free, in return for
publicising and promoting the
events. “Stations get a free radio
programme live from the show;”
he says, “and we will mention
them both on stage and in our
press releases. We are fully equip-
ped with all the facilities to pro-
vide them with a superb pro-
gramme, that they can use in
whatever way they want”’

Costs, which Thijssen puts at
over Df1 50.000 (app. USS$ 29.000)
per show, are borne by the spon-
sors. Next year, in addition to the
‘Swatch Roadshow’, which is also
supported by MTV and other
sponsors, the firm is providing a
similar tour for Super Channel.
Both run from June to September.

The all-day shows are centred
around a 150 square metre stage,
which Thijssen says is the biggest
in Europe, and an emphasis is put
on live appearances, with both

local and international talent.
They are, he adds, dance parties
keeping up with the latest club
sounds.

“We try to be trendy. Last year
we concentrated on hiphouse,
with regular acts like Twenty 4
Seven and MC King and guests in-
cluding Betty Boo, LaToya Jack-
son and Snap. Next time it could
be jazz bop, because that is the
new trend coming from London”’

The itineraries for next year'’s
tours have still to be fixed. Thi-
jssen: “Radio stations or cities
can still contact us to get the show
to their area. If they contact us
now, we have plenty of time to co-
ordinate the coverage. We would
like where possible to hook onto
existing celebrations, and are also
looking at spots like holiday
resorts, where we can get a big
party going on the beaches”

This year’s Swatch Euro Road-
show visited S5 cities in 11 coun-
tries. Among radio stations which
took part were Fun Radio
(France), Radio 1 (Norway), OK
Radio and Radio Xanadu (Ger-
many), Uptown FM (Denmark),
and 2CR and Red Dragon Radio

the advantage of requiring less
transmitter power for the same
coverage, and is up to four times
more spectrum efficient. m]

Chalfont Definition
continued from page |

and should result in opportunities
for advertisers.

He acknowledged that the
Authority could have raised more
money by offering the FM net-
work to a pop station, which is the
most commercially viable format.
And he said that the Authority
had taken into account the fact
that the majority of independent
stations broadcast a pop format.

The belief that a national ‘non-
pop’ station is viable was based
on the letters of intent to the
Authority by interested com-
panies. Eight proposed a classical
format and over 15 opted for easy
listening.

Asked whether a classical sta-
tion would attract enough liste-
ners or advertisers, Chalfont
replied: “No one can say how
long any station will last. If the
advertising isn’t there it will be in
trouble. There’s nothing we can
do about that” And he stressed
that the Authority would not pro-
vide any safety net for the station
and would not waive its licence
fee.

The Authority will advertise the
FM licence - making use of fre-
quencies between 9.8 MHz and
102.0 MHz - early next year. It
hopes to award the licence in the
summer and Chalfont expects the
station to be on air by the end of
1991. Each applicant must make a
cash bid for the licence and the
Authority must accept the highest
bid unless there are “‘exceptional
circumstances””.

The station will have to cover
over 80% of the UK - the precise
area has still to be determined by
the Authority - using between
15-20 transmitters which will cost
up to £ 4 million.

The Authority will also be
advertising an AM national
licence early next year on 1215
kHz, which will have no format
restrictions. A second AM na-
tional licence - using the frequen-
cy currently occupied by the
BBC’s Radio 1 - will be advertised
later and the Broadcasting Bill
stipulates that one of the AM net-
works must be talk-based. [

[I'(l.
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Queen have signed to Hollywood
Records - the newly-formed Walt
Disney label - for North America
for an advance thought to be
around US$ 10 million. Holly-
wood is also believed to have paid
USS 1 million as compensation to
Capitol Records for the loss of the
band’s back catalogue which will
now be remastered and re-issued
with the addition of previously
unreleased tracks. Queen have re-
signed to EMI for Europe and the
rest of the world and will be
releasing their 17th album, /nnu-
endo, in January.
* * *
Some 400 people attended the
Whitney Houston album play-
back in Munich last week, hosted
by Monti Lueftner, president
BMG Ariola/co-chairman BMG
Music. Arista president Clive
Davis presented the full album to
delegates. Key radio programmers
present included: RTL's Monique
le Marcis (France); Capital’s Ri-
chard Park (UK); TROS's Ferry
Maat (Holland); Radio Ham-
burg’s Michael Missy, NDR's

Sampson (Germany); and Radio
One’s Bjorn Faarlund (Norway).
* * *

“Tom Hunter, VP music program-
ming at MTV US since early 1987,
will move up to a new interna-
tional post later this week. He will
succeed Liz Nealon, who left in
September for the Children’s
Television Workshop.
* * *

The Radio Contact network in
Flanders is considering launching
an appeal against the Flemish
government’s new ‘anti-network’
law (M&M November 3). Head of
music Danny de Bruyn says the
station is *‘talking to three of Bel-
gium's best lawyers about the
matter”. He adds that they are
also looking at whether the law
conflicts with European legisla-

tion.

* L g *
Dallas-based Satellite Music Net-
work (SMN) has confirmed plans
to launch at least one format in
Europe by the end of the year,
with more to follow, after suc-
cessful tests of six services on the
Panamsat satellite (M&M  Sep-
tember 22). According to SMN
London rep Bob Kennedy, the
most likely formats for launch are
either ‘Z-Rock” (hard rock/metal)
or “The Heat’ (CHR). Stations in
Spain, Italy and the UK, which
took part in the tests, are in-
terested in taking them.

edited by Machgiel Bakker
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MCM Announces Collins,
McCartney Phone-Ins

by Howard Shannon

London-based syndicator MCM
Networking is offering live, pan-
European phone-ins with Paul
McCartney and Phil Collins, to be
aired later this month. They
follow the successful launch of
the scheme with INXS in mid-
September (M&M September 22).

Collins will field questions
from telephone callers on Novem-
ber 15 and McCartney on Novem-
ber 28.

Stations confirmed for one or
both of the 21.00 CET hour-long
broadcasts include UK privates
YRN, Clyde, Metro, Piccadilly,
Trent, Mercia and Forth, the SER
network in Spain, Radio City in
Finland, NRK Norway, Italy’s
Rete 105, OP 101 Zagreb in
Yugoslavia and Czechoslovakian
state radio.

The programmes will include
material from the respective ar-
tists’ live albums, both released
November 5. *“We are programm-
ing seven tracks over 22 minutes;*
says MCM European director
Doug Adamson.

“There will also be three two-
minute advertising breaks. We ex-

pect to take two callers between
each break. A ‘music montage’
will fill advertising breaks for
non-commercial stations!”

Adamson expects to take at
least one caller from each country.
“These will be winners of com-
petitions run by the stations
themselves.” Questions will be
notified in advance.

Talking of the INXS program-
me aired September 21, Adamson
says: ““It was designed to test the
system. In this respect, we learned
it is possible. We charged stations
pro-rata for our distribution
costs. There was no money in it
for us?”

Adamson declines to say what
future subscription charges will
be, but says there are plans to
make the interactive programme a
monthly or fortnightly event.

The interactive programme uses
the Intelsat and Astra satellites.
Stations link-up to the satellite
feed 90 minutes prior to the show.
Callers come through on conven-
tional telephone lines. “This is
our weakest link}’ says Adamson.

Iglesias Promotion
continued from

director Vlrgmxe Auclair and
Pascal Negre, head of promotion
for the CBS label. It was co-
ordinated at RTL by programme
director Monique le Marcis.

“It just goes to show what we
can do when an artist is fully co-
operative)” says Decam. “‘And it
proves to our media partner that
we can work together in the same
direction’” RTL will further bene-
fitin January when its logo is seen
in an Iglesias multi-channel TV
advertising campaign.

However, the station was not
able to offer listeners the chance
to win a copy of Starry Night.
“We would rather have people
buy the album;” says Decam.

TF1 had the singer on its prime-
time ‘Sacree Soiree’, a show that
regularly attracts audiences of
over 12 million. Decam has also
negotiated a four-page cover
feature in leading French TV
listings magazine, Tele 7 Jours.

Meanwhile, CBS International
has secured a host of top-rating
European TV programmes and
magazine features on Iglesias run-

ning throughout November. [
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EC Copyright Ruling
continued from page |

ed, before that product can be
put on the market. No BPI
member has granted such per-
mission, he states.

Dabin adds that the
originating labels which most
concern the BPI are aware of
the contentious nature of their
activities. They are, he says,
deliberately vague when deal-
ing with distributors and in
identifying the product’s ori-
gins.

Dabin cites compact discs |.

on which mechanical royalties
appear to have been paid in
France, mastered in Austria,
pressed in Germany, and
duplicated on a label whose
registered office is in Luxem-

urg.

These labels have represen-
tatives visiting UK distribu-
tors, some of whom are un-
sure of their rights in these
cases. Dabin adds: ““I have to
say, though, that some
distributors and retailers have
been very vigilant, and it was
their phone calls which first
alerted us to this problem’’ (]
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UB40 No. | In France, Finally

One year after UB40’s song
Kingston Town topped the UK
singles chart, the track has now
reached the no. 1 spot in France.

Virgin France released the LP
in October 89 and the single in
January 1990. It entered the

French singles chart at the end of
the summer and became no. I in
mid-October.

Marc Marechal, head of pro-
motion at Virgin, explains: *You
never know what makes a song a
hit. All I know is that we never

stopped working on it, building
ground, and that obviously
caught the public interest at some
point’”

Marechal adds that radio sta-
tions were slow to pick up the
song: “When we serviced the
track to radio stations very few
liked it, except maybe NRJ. But
we decided to continue plugging
the song and looked at ways to get
it heard by the public. And, even-
tually, it took of”” . o
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Virginlmusic (publishers) Itd

congratulations and thanks from everyone at virgin records
to phil collins and hit and run

Virgin Music Group Ltd
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private radio broadcasters in M lobbyists. In fact, ALPHA wants
Germany. to become a member of VPRT. So

Q: What are the main goals of the
VPRT?

A: We have six major objectives:
1. To provide a strong, unified
lobbying force. Now that all of
our radio and television member
stations are unified into one
association, we will have more of
a voice in influencing media law
and regulations.

2. To establish media laws that are
more favourable to private radio
broadcasters in Germany, especi-
ally in eastern Germany where the
states are just now being esta-
blished.

3. To tackle the European [Com-
mission] question. The German
radio position in the EC is not as

(advercisement)

o |

dierks studios
professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333
fax. (49) 2238-27 34
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tions. As a unified force, the new
VPRT will be more effective in
serving our members in these
areas

5. To establish a service at the
state association level and to help
in the formation of regional radio
networks.

6. To provide our members and
their employees with educational
seminars and programmes. Pri-
vate broadcasting is still so young
in Germany, and our members are
in need of consultation and
advice.

Q: How does the merger benefit
the two former organisations,
BKS and BPRT? What kind of
concessions were made?

A: Both associations’ boards of
directors were given the same
number of seats, so neither side
lost anything. And that was im-
portant. We spent more than half
a year having very complicated
discussions  trying to  work
everything out. The main difficul-
ty in the compromise was ensur-
ing no one lost anything.

Q: How strong is your member-
ship?

A: We have approximately 120
members, including the national
private broadcasting organisa-
tions SAT 1, RTL Plus, Pro 7 and

| Q: With the German broadeasting

the primary difference between us

is that ALPHA serves broad-

casters’ commercial marketing,

advertising and programming in- |
terests, and we are lobbyists for

economic, wage and employee

problems.

Q: One of the criticisms of BKS
was that it was too broad-based to
serve the needs of individual radio
broadcasters. Do you think this |
will be a problem now with the
formation of VPRT, and, if so,
how do you plan to overcome it?
A: No, it is not a problem.
Because we have merged together,
we are now better equipped to
deal with the problems of all of
our members. BKS had only three
people to deal with problems,
VPRT has seven. And because we
are divided into three separate
areas of service - radio, television
and telecommunications - with |
one person heading each, we can |
now better address broadcasters’
needs.

regulatory system as complicated
as it is how do you plan to serve
your members’ individual needs?
A: We have contact with the rele-
vant government officials in each
of the regions, and [we intend] to
lobby for similar broadcasting
rules and regulations in each of
those 11 regions. Our overall goal
is to establish a uniformity of
laws. |

This becomes especially impor-
tant in terms of the changes going
on in the EC, because the EC is
also trying to restrict broad-
casting.

B
.dia Laws

1

|

‘ Vhat is on the horizon for
1an  private radio broad-

| =

he biggest problems, especi-

for the smaller stations, are
cial ones. While stations at
tatewide level reach a break-

‘ point after a year or two,
small stations have to go

| r 10years before they make a
|

r that reason, VPRT is in-
ed in establishing media net-
s. We want to change the cur-
media laws so that these
orks can be put into place,
o that smaller stations, with
than 100.000 listeners, can
lish a good financial base.

Q: Has the reunification of Ger-
many posed any special problems
to your organisation or to broad-
casters in general?

A: No. The basic question is when
the media laws in eastern Ger-
many will be established. After
the election in December the
states will be founded, and after
that we have to act very quickly to
[help influence the establishment
of] media laws in the East.

It’s important to note also that
most of the people in the eastern
part of Germany have been listen-
ing to Western stations. And that
is where we have our big chance.

There will be major changes for
private broadcasters as a result of
the reunification of Germany.
And broadcasters will need a
strong, unified voice to represent
them when all of these regulatory
changes take place, ensuring their
best interests are being served.
And that’s where VPRT comes in.

Bernd Rieger is chief executive
director of the radiq sector of
VPRT (Verband Privater Rund-
funk und Telekommunikation)
He is one of three directors who
head the new organisation,
which is the result of a merger
between the former BKS (Bun-
desverband Kabel und Satellit)
and the former BPRT (Bundes ‘
verband Privater Rundfunk und
Telekommunikation). The mer-
ger was ratified by the two orga
nisations’ new, combined board
of directors in Munich on Octo-
ber 8. In addition to Ricger, the
other VPRT directors are: Guen-
ther Lass, executive |
director, television sector; and
Ursula Adelt, director of sales,
engineering and  telecommuni

cations. |
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VPRT - Lobbying For Favourable Media Laws

Bernd Rieger, chief
executive director of the
radio sector of Ger-
many’s VPRT (Verband
Privater Rundfunk und
Telekommunikation) talks
to Sydney Ann Prescott.

Q: Why did the BKS (Bunders-
verband Kabel und Satellit) merge
with its former rival, the BPRT
(Bundesverband Privater Rund-
funk und Telekommunikation) to
form the new VP!

A: To create a stronger, more
unified voice which will help bet-
ter serve our members. Now, in-
stead of competing with each
other we can focus all of our
energies on serving the needs of |
private radio broadcasters in
Germany.

Q: What are the main goals of the
VPRT?

A: We have six major objectives:
1. To provide a strong, unified
lobbying force. Now that all of
our radio and television member
stations are unified into one
association, we will have more of
a voice in influencing media law
and regulations.

2. To establish media laws that are
more favourable to private radio
broadcasters in Germany, especi-
ally in eastern Germany where the
states are just now being esta-
blished.

3. To tackle the European [Com-
mission] question. The German
radio position in the EC is not as

(advertsement)
¢ )

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 2238-2004/3333
| fax. (49) 22 38-2734
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strong as the positions held by
other countries because of Ger-
‘man media law and several media
problems that are unique to Ger-
many. There is no single federal
regulatory body in Germany; in-
stead, it is divided up into 11
separate states. So Germany as a

TELE 5. We also represent several
statewide private broadcasters
such as Antenne Bayern, FFH,
Radio RPR and 100,6.

Q: Do you think there will be any
sort of rivalry between the
recently ~established ALPHA
(Arbeit i Lands j.

whole isn’t really in
the EC. We are also hoping to
form a European Association of
Broadcasters within the next two

years.

4. To provide our members with
more concentrated service in the
separate areas of radio, television
telecommunica-

and technical

tions. As a unified force, the new
VPRT will be more effective in
serving our members in these

areas.

5. To establish a service at the
state association level and to help
in the formation of regional radio
networks.

6. To provide our members and
their employees with educational
seminars and programmes. Pri-
vate broadcasting is still so young
in Germany, and our members are
in need of consultation and
advice

Q: How does the merger benefit
the two former organisations,
BKS and BPRT? What kind of
concessions were made?

A: Both associations’ boards of
directors were given the same
number of seats, so neither side
lost anything. And that was im-
portant. We spent more than half
a year having very complicated
discussions  trying to  work
everything out. The main difficul-
ty in the compromise was ensur-
ing no one lost anything.

Q: How strong is your member-
ship?

A: We have approximately 120
members, including the national
private broadcasting organisa-
tions SAT 1, RTL Plus, Pro 7 and

ter Privater Hoerfunk Anbieter)
and your organisation?

A: Idon’t think that ALPHA will
be a competitor to us as ap
association because they are not
an association, they are an infor-
mal network. The main goal of

| ALPHA is to bring statewide

radio stations together to promote
commercial interests, whereas our
purpose is to serve as government
lobbyists. In fact, ALPHA wants
to become a2 member of VPRT. So
the primary difference between us
is that ALPHA serves broad-
casters’ commercial marketing,
advertising and programming in-
terests, and we are lobbyists for
economic, wage and employee
problems.

Q: One of the criticisms of BKS
was that it was too broad-based to
serve the needs of individual radio
broadcasters. Do you think this
will be a problem now with the
formation of VPRT, and, if so,
how do you plan to overcome it?
A: No, it is not a problem.
Because we have merged together,
we are now better equipped to
deal with the problems of all of
our members. BKS had only three
people to deal with problems,
VPRT has seven. And because we
are divided into three separate
areas of service - radio, television
and telecommunications - with
one person heading each, we can
now better address broadcasters”
needs.

Q: With the German broadcasting
regulatory system as complicated
as it is how do you plan to serve
your members’ individual needs?
A: We have contact with the rele-
vant government officials in each
of the regions, and [we intend] to
lobby for similar broadcasting
rules and regulations in each of
those 11 regions. Our overall goal |
is to establish a uniformity of
laws.

This becomes especially impor-
tant in terms of the changes going
on in the EC, because the EC is
also trying to restrict broad-
casting.

Q: What is on the horizon for
German private radio broad-
casters?

A: The biggest problems, especi-
ally for the smaller stations, are
financial ones. While stations at
the statewide level reach a break-
even point after a year or two,
many small stations have to go
five or 10 years before they make a
profit.

For that reason, VPRT is in-
terested in establishing media net-
works. We want to change the cur-
rent media laws so that these
networks can be put into place,
and so that smaller stations, with
fewer than 100.000 listeners, can
establish a good financial base.

Q: Has the reunification of Ger-
many posed any special problems
{0 your organisation or to broad-
casters in general?
A: No. The basic question is when
the media laws in eastern Ger-
many will be established. After
the election in December the
states will be founded, and after
that we have to act very quickly to
[help influence the establishment
of] media laws in the East.

1t’s important to note also that
most of the people in the eastern
part of Germany have been listen-
ing to Western stations. And that
is where we have our big chance.

There will be major changes for
private broadcasters as a result of
the reunification of Germany
And broadcasters will need a
strong, unified voice to represent
them when all of these regulatory
changes take place, ensuring their
best interests are being served.
And that’s where VPRT comes in

Bernd Rieger is chief executive
director of the radio sector of
VPRT (Verband Privater Rund
| funk und Telekommunikation).
He is one of three directors who
head the new organisation,
which is the result of a merger
between the former BKS (Bun
desverband Kabel und Satellit)
and the former BPRT (Bundes-
verband Privater Rundfunk und
Telekommunikation). The mer.
ger was ratified by the two orga-
nisations’ new, combined board
of directors in Munich on Octo-
ber 8. In addition to Rieger, the
other VPRT dircctors are: Guen
ther Lass, deputy executive
director, television sector; and
Ursula Adelt, director of sales,
engineering and  telecommuni-

cations. ’
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SNEP Tips Dramatic Drop
In Music Industry Growth

by Emmanuel Legrand

ter two years of rapid expan-
sion, the French music industry is
now experiencing a slowdown in
growth, Trade organisation SNEP

predicts that total growth in 1990
will be below 10%, a dramatic fall
from the 35% sales increase
registered last year.

SNEP reports an 8.4% rise dur-
ing the first nine months of this
year. While CD sales continue to
grow at a good rate (31%), c:
sette sales were stable and s
and LP sales continued

ase.

Meanwhile, the percentag
sales for international pmdn

national have reversed. In

, sales of national product

were higher than those for interna-

tional (46.45% against 41.68%),

but this year the situation is the
opposite (45.8% against 43%)

September proved to be a pa
ticularly poor month in terms

sales, with only a 4.6% increase.
However, SNEP says it was “bet
ter than was expected” by some
analysts. And, for the first time,

| the turnover resulting from CD
sales accounted for more than
60% of total turnover during the
month. If cassette sales are added,
the two formats represented 90%
of industry turnover in

September are representative of
the market trend since the beginn-
ing of the year, with a decrease

all vinyl formats and a growth in
cassette and CD sales. On the
singles market, no sign of reco-
very has been witng Itis clear
that there is now an urgent need to
look for a new format, as the CD-
single still does not appear to be
an adequate substitute” O

Frenc?n Industry Figures
First nine months of 1990

Units % Change

Sales % Change
(Ffr million)  JanSept  (million) JanSept
1989 1989

52

-199
-533
+27
+31

4790

BMG Opens Quebec Subsidiary

BMG Canada, in collaboration
with BMG France and BMG In-
ternational, has announced the
opening of BMG Musique Que-
bec, a subsidiary company which

acts and will be distributed by
local independent Selec
BMG Musique Quebec will

r lan Tremblay, who has
worked in the past with French ar-
tists such as Patricia Kaas and Les
Rita Mit: )uku

goals; to sign and dmlupl al
acts in Quebec and abroad, and to
develop in Quebec French
from the BMG France catalogue.
It has already announced that i
will market and promote BM

France acts Patrick Bruel, In
dochine and Zouk Machine.

Bernard ~ Carbonez, BMG
France president: his  asso-
ciation between a multinational
company and an independent has
never been tried before, but I am
convinced that it is the key to the
success. [t proves that BMG is not
afraid to invest in local markets
and BM
new company by
means.’

Don Kollar, BM¢
adds: “We are very excite
this joint contribution to French
culture worldwide. This company
will develop a strong French roster
and promote m(m\ from me
internationally,
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Mylene Farmer Scores

Radio stations have played a ma-
jor role in launching Mylene
Farmer in Germany, according to
Marie-Agnes Beau, international
promotion manager of Polydor
Fran

After her LP Sans Contrefacon
sold more than one million units
in France, Beau says Farmer con-
centrated on the international
market, ecially ~ Germany
where it has sold 30.000 copies.

Beau: “‘There was an important
marketing campaign in Germany
and we realised that radio stations
would play an important role in

| German Radio Success

the LP’s success. When it was
released in France two years ago,
German radio programmers came
to me in Paris and asked for the
record, and played it even though
it wasn’t out in Germany.

As a result, when the album
was released in Germany, Farmer
was already known by program-
mers, to a point where the new
single Douce, was turned down by
some stations be ausc they played
it two years ago!’

Due to the German success,
Beau says Farmer’s new LP will
have an international release. [

Hachette Wins Approval
For La Cinq Takeover

France’s broadcasting authority, |

the CSA, has given publisher
Hachette the go-ahead to take
over the flagging private TV chan
nel La Cing. The move follows the
retreat of the former operator,
press mogul Robert Hersant, who
has reduced his sharcholding in
the channel from 25% to 10%.

With 25% of the shares,
Hachette president  Jean-Luc
Lagardere, the new operator of
the channel, is expected to imple-
ment drastic changes to the
channel’s structure and program-
ming.

Meanwhile, Sylvio Berlusconi
retains his 25% stake, but will
have little input in day-to-day
operations.

The new board of La Cing will
include six representatives from
Hachette, including the new presi-
dent of the channel, Yves
Sabouret, and Jacques Lehn, VP
of Hachette. There will be three
representatives from Berlusconi’s
company Fininvest, one from the

sant group (Hersant himself)

Hachette has committed itself to
renouncing “all participation in
the capital of radio stations other
than Europe 1”, which it owns.
Designed by the CSA to prevent
Hachette from being in a ‘““domi-
nant position”, the commitme;

will not affect Europe 2, whi

works as a programme distribu-

dere’s group to sell its 10% stake
in Hit FM, plus shares in local sta-
h Lagardere controls
via his local daily papers.
Hachette’s takeover of La Cis

communi
rine Tasca, who had urged the
CSA to reallocate the frequencies
owned the channel. Among
those who had hoped to benefit
from her proposal were cultural
channel L pt and music chan-
nel MCM-Euromusique.
Following the CSA’s decision to
give the go-ahead to the Hachette
takeover, Euromusique president
Alain Guiraud issued a statement
which said that if the channel was
not allocated a Paris frequency,
which would enable it to reach a
potential audience of 12 million,
it would be forced to close down.
Euromusique is currently broad-
t on the TDFI satellite and in
the south of France by Tele Monte
Carlo, and in cities like Lyon and
Toulouse. Its sharcholders include
CBS, PolyGram, NRJ and cable
erators. CBS president Henri
LL Bodinat has echoed the need
a frequency in Paris, saying,
““We don’t want to go on losing
Fir 25 million a year””

To contact
Music & Media
+ Tel:31 20 669 1961
Fax: 31 20 669 1951
(editorial)
31 20 669 1931 (sales)
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Radio Italia Solo Scores Promotion First

by David Stansfield

In what is believed to be the first
campaign of its kind, Radio Italia
Solo Musica Italiana recently
enlisted the help of 60 shops in
Milan for a promotional exercise
spotlighting national talent.

Mallasz, radio promotions mana-
ger at Warner Music Italy: ““This
was a very special initiative. I
don’t remember anything like it
before. The popularity of locally
produced music is growing quick-

Station  spokesman  Fillipo | ly and the involvement of Radio
Broglia explains: “Every shop | Italia Solo Musica Italiana helps a
displayed product by local acts in | lot”
their window and played their Warner Music artists featured
music. The whole area was | included Ron, Ligabue and

transformed into an exhibition of
Italian music and our listeners,
who could win station Tshirts
and stickers, were invited to judge
the best window display.”

The station, which only airs na-
tional music, worked with both
major and independent record
companies for the event. Sandor

Massimo Priviero.

The campaign was followed by
a party on October 28 for artists,
musicians, record company per-
sonnel and journalists. Artists
Marco Masini, Pierangelo Ber-
tolli, Franco Fasano, Lijau, Lip-
stick, Enrico Ruggeri and Edo-
ardo Bennato were all presen.

New RTL I;.S Execs
Aim To Boost Profile

RTL 102.5 Hit Radio has appoint-
ed new executive staff who aim to
boost the station’s profile as a na-
tional broadcaster and have an-
nounced publicity campaigns
directed at both the advertising in-
dustry and the public.

Pino Ruggero, who has worked
in record production, has been
named GM and Guido Monti,
formerly a DJ at Radio Peter
Flowers and Rete 105, station |
director. They replace Claudio
Astorri who is now station direc- |
tor at Radio DeeJay.

Monti and Ruggero both admit |
that the Bergamo-based station |
needs to be better known to both
advertisers and the public. As a
result, a campaign targetting the
advertising sector will be launch-
ed in mid-November and will run |
through until January, with
advertisements in the specialist
press. It will be followed by a cam-
paign aimed at the public, which
willinclude adverts in leading dai-
ly newspapers and spots on TV.

Ruggero comments: “RTL
102.5is the only station with a real
CHR format and it is in the uni-
que position of broadcasting na-
tionally by using only one fre-
quency.

“The station has sacrificed
heavily by investing in its sole fre-
quency policy and by only accep-
ting national advertising. We aim

to prove to advertisers that they
can get their message accross loud
and clear without frequency in-
terference, a problem that affects
all our multi-frequency compe-
titors!”

He adds that the station will
launch its own advertising agency
in Milan, called Open Space,
when its current contract with
SPER expires on December 31.

Meanwhile, RTL 102.5, which
targets 18-36 year-olds, is forming
closer working relationships with
record companies. The result is
co-promotions, such as that with
Polydor for the Police Greatest
Hits compilation album which in-
cluded the station’s logo on all TV
advertising spots.

The station has developed from
being an inter-regional outlet to
cover 80% of national territory.
The latest Audiradio listening
statistics gave it an average daily
audience of 200.000 but Ruggeri
points out that figures released by
Datamedia for July-September
gave the station an average of
724.000 daily listeners.

For The Record

The self-titled album by Dischi
Ricordi artist Marco Masini has

previously reported.

Both events were held to cele-
brate the station’s recent ratings
successes. It scored an average
daily audience of 1.05 million in
the annual Audiradio survey

(M&M October 6) and 2.03 mil-
lion in the latest three monthly au-
dience research conducted by
the Datamedia institute (M&M
November 3). |m]

‘Rock Cafe’ Tops Tv R;fings

The television version of the daily
radio music show ‘Rock Cafe’ is
attracting more viewers than any
other TV music programme just
weeks after its launch, according
to research institute Auditel.

The institute says 1.95 million
viewers watched the first ‘Rock
Cafe’ to be screened by state-run
RAITV, which was shown on Oc-
tober 15 at 18.30-18.45. The
figures give the show a 16% na-
tional audience share.

In contrast, ‘Buzz’, the MTV
programme broadcast on private
network channel Italia 1 at 22.30
the same day, attracted 812.000
viewers (4.79% national share).

‘Be Bop A Lula’, presented by
Red Ronnie, followed with an au-
dience of 321.000 (3%), while the
new Italia | afternoon music show
‘Radio Carilina 7703, which is
screened on weekdays at 14.30,
scored an audience of 436.000
(5.06%) on October 15.

‘Rock Cafe”s audience peaked
at 2.3 million (22%) in its first

week of transmission. The lowest
viewing figures were 1.3 million
(13%) and its average for the week
was 1.88 million, resulting in a
15% national viewing share.

Programme ~ director Andrea
Olcese: ““600 shows on radio help-
ed to give us credibility. A large
percentage of young Italians
know and understand the philo-
sophy of the programmes. It is an
information service for them.

“We are targetting intelligent
people with ideals. We are not
puritanical but deal in positive
subjects. We are not interested in
presenting the negative sex, drugs
and rock & roll image which peo-
ple like Red Ronnie seem to
favour”

The Rock Cafe radio program-
‘mes are syndicated to 77 local sta-
tions by SPER each Monday to
Friday. The new TV series is
scheduled to run until June 14
next year and will total 175 prc
grammes. O

Political Party Promises Quality Pop

The League Of Lombardy, a \p]ied for a licence to broadcast as

political party which has bought
and relaunched local station
Radio Varese, promises to air
“quality pop”, instead of the type
of music chosen by previous
owners of the outlet.

Party spokesman  Roberto
Maroni: “The station was first
owned by the Socialist Party
which played supermarket music.
The second owners played stereo-
type local music, the kind of stuff
you hear at the San Remo Song
Festival. We intend to present
quality pop music, mainly from
the US. This will include artists
such as Paul Simon and Bruce
Springsteen.”

The party bought the station
for L 95 million (app. US$ 84.000)
from a left-wing co-operative.
This year’s Audiradio statistics

sold 350.000 units and not as | gave it an average daily audience
I | of 14.000 and the League has ap-

a community station.

Radio Varese will broadcast 24
hours daily, with live transmis-
sions from 07.00 to 12.00. The sta-
tion intends to introduce DJs but
Maroni says: ““They will be human,
not the type of people you hear on
the commercial networks”

With an annual budget of L 50
million, the station claims that it
will double its audience within a
year.

Maroni also says that the
League is negotiating to purchase
other stations in the region but
not in Milan, where he says they
have been confronted by political
prejudice.

The League, whose policies are
based on federalism, claims to be
the fastest growing political party
in northern Italy. At the last elec-
tions in Lombardy its share of

votes rose from 7% to 21%. [
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Flemish Nostalgie
Stations Sold

by Marc Maes

The last stage in the sale of
Belgium’s bankrupt Nostaglie
radio network has been com-
pleted, with the new owners of the
network’s Flemish stations in
Brussels and Antwerp, plus the
franchise outlets, agreeing to con-
tinue operating the stations under
the Nostaglie name.

The Flemish Nostalgie outlet in
Brussels has been sold to NV
Cristal, the company which
operates French-language station
Radio Cristal. The company’s
shareholders include Dirk Otte,
head of advertising agency DOS,
and Jacques Casier, a shareholder
in Radio Cristal. After the deal
was completed, Radio Cristal
changed its name to Nostalgie on
October 27.

Meanwhile, Nostalgie Antwerp
has been sold to a new company
called VRM, whose shareholders
include Frank Leysen, MD of
Radio Contact Antwerp.

Both companies refuse to reveal
the sale price. However, France’s
Cherie FM recently paid US$ 1.38
million for four Nostalgie stations
- in Brussels, Liege, Namur and
Charleroi (M&M November 3).

Commenting on the Flemish
deal, Dirk Otte says: ‘It is impor-
tant to note that only the stations

in Brussels and Antwerp were
sold. The franchise stations in
Flanders were not contracted to
Propublic Benelux [the former
owner] and are therefore not in-
volved’

However, the Flemish franchise '

stations are to be united by the
formation of a new group, which
has signed a deal with Nostalgie
France for the outlets to continue
using the Nostalgie name and
logo.

Otte says: “In terms of the
franchise stations, the group will
take care of national promotion
and programme consultancy, and
will control the format. However,
all the stations will remain in-
dependent’’

The group, which has not yet
been given a name, includes NV
Cristal, NV Immodos [Otte’s
company], SENB and a fourth
party, which is likely to be a press
group.

SENB was formed by Cristal
NV, NV Immodos, Nostalgie
France and press group Vers
L’Avenier, and operates nine fran-
chise stations in Wallonia. It plans
to add two more the group, in
Liege and Charleroi, where ex-
isting Nostalgie stations have been
taken over by Cherie FM. O

Majors Back VTM Compilation

Dutch-based Dino Music has an-
nounced a collaboration deal with
CBS, PolyGram and BMG in
Belgium for the future release of
the ‘Tien Om Te Zien’ compila-
tion albums.

Based on a chart show of the
same name which is screened by
Flemish commercial TV station
VTM, three compilations have
already been released by Dino.
Each has sold more than 100.000
units, with total sales exceeding
350.000.

Under the new deal, each com-
pany will take turns at releasing
editions. Volume 4 will be handl-
ed by CBS, volume 5 by BMG and
volume 6 by Dino/CNR.

Jan van Akooy, GM at Dino
Music Benelux in Hilversum:
“Because of the level of success
and the fact that a substantial part
of the repertoire had to be licens-

ed from other companies, we have
now teamed up with the Belgian
record industry. Many companies
there, who invest in Flemish
talent, were not pleased to see us
topping the Belgian charts with a
compilation album, even though
we have an office in Belgium?’
Tien Om Té Zien Vol 4 was
scheduled for release at the end of
October and will be accompanied
by an ad campaign on VTM.
Special marketing manager Linda
Coopman: ‘‘Volume 4 will be a
Belgian premiere and will also be
released on video, featuring foot-
age supplied by VIM”’
Meanwhile, BMG Ariola plans
to release a compilation based on
‘0 Qu'On Aime¢’, the French-
language television version of
‘Tien Om Te Zien’ which is
screened by RTLTVi. The album
is expected out in January. [

L U X

Boudisque Signs CBS
Deal For King Bee LP

by Howard Shannon

Amsterdam-based  independent
Boudisque has signed a distribu-
tion and marketing deal for King
Bee’s Royal Jelly LP with CBS In-
ternational, marking the first time
that the label has secured a pan-
European release with a major.

The deal was signed by Boudis-
que MD Ruud Jacobs and CBS
International senior VP Jorgen
Larsen at the beginning of Oc-
tober. Each European territory
has an option on release within 30
days and marketing will centre on
Germany, France and the UK.
Boudisque keeps distribution in
the Benelux, where Royal Jelly
was issued on October 29.

Under the terms of the deal,
Boudisque has drawn up guide-
lines for the marketing of the
album, which reflect its “‘origi-
nal” method of breaking dance
acts.

Jacobs: ““The November 35
release by CBS of Royal Jelly will
follow this company’s established

marketing plan. CBS must allow
at least two weeks between mak-
ing promotional white label
copies available and commercial
distribution!’

He adds that he expects to see
Benelux shipped figures to rise
from 6.000 to 10.000 by November
2. No figures are yet available for
CBS shipped units.

Under its Go Bang! label,
Boudisque has had a series of
European dance hits this year,
particularly with D Shake, House
Of Venus and GTO. At one point
in August, Go Bang! held the top
3 positions in a chart compiled by
UK black newspaper, Echoes.

““Since then, all of our output
has attracted attention,” says
Jacobs.

Last summer, King Bee scored a
hit with Dope Demand, which
was released in Germany by CBS
after peaking at no. 5 in the Dutch
singles chart. |

BLUE & Masters Launch

November 9 will see the launch of

[IC’'s BLUE & Masters label, -

when MTV Europe presenter Ray
Cokes hosts an artist showcase to
be held in Brussels.

Priority acts at the label include
Blue Blot, whose forthcoming se-
cond album features the title track
single Bridge To Your Heart, and
BJ Scott, who will shortly release
a follow-up single to C’Est Extra,

entitled Hey Nana.

Whereas sister label  Jill
Records concentrates on French
repertoire, BLUE & Masters hand-
les all other-language product.

CBS MD Bert Cloeckaert says
his company has recently com-
pleted distribution (Pierre Rapsat)
and licensing deals (Pascal Douay,
BJ Scott) with BLUE & Masters.

A A e s e
Blue Blot

AmericanRadiaHistary. Com.
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NRK Ad Campaign Under Attack

Several commercial radio stations
in Norway have slammed an
advertising campaign undertaken
by state-run NRK Radio, which
was based on airtime on private
outlets. Designed to boost the
public broadcaster’s flagging au-
diences, many stations describe
the campaign as ‘“‘insulting”,
while others say it reflects NRK’s
now desperate position in the
radio market.

The controversial Nkr 250.000
(app. US$ 42.000) campaign,
from October 15-20, included
nine spots of 25-75 seconds aired
nationally on local private sta-
tions, plus regional advertising in
most of NRK'’s 17 broadcast
regions.

Eighteen commercial stations
in 13 cities agreed to carry some
or all of the ads, which publicised
NRK’s news and information ser-
vices, plus its drama, music and
youth productions.

However, some privates have
criticised a number of the ads as
“‘negative’ and insulting to local
radio.

‘The first station to refuse some
of the spots was Oslo’s easy-
listening Radio Limelight, which
pioneered advertising on other
stations in the capital. MD
Andersen Morten: ““There were
five ads we didn’t play, which said
things like ‘this station doesn’t
have the latest news and traffic in-
formation, it only has rubbish”’

However, Limelight did accept
ads for programmes and services
which it does not provide.

Uppland Staff
Visit Holland

Swedish public service regional
Radio Uppland is gearing up for a
more competitive future following
a recent staff visit to Holland.
About 25 people took part in the
trip, visiting a number of Dutch
local and national stations.

Station manager Mats Aker-
lund says they were particularly
interested in Amsterdam-based
private cable station Radio 10
Gold. “With commercial radio
likely to start in Sweden soon, the
way radio sounds is certainly go-
ing to change. We came here
because we want to be ready for a
commercial future - we have to be
ready to take on the ideas of for-
matting and programming that
they use here!’

by Paul Andrews

Only Tromso’s Studentradioen
refused outright to air the cam-
paign. Anneliese Karlsen, a mem-
ber of its management committee,
says the station was “insulted”” by
the content of the ads. “We do a
lot of news and programmes
similar to those offered by NRK,
so some of the ads were not true
about us. Other commercial sta-
tions probably weren’t so offend-
ed because they are music-based”

However, she adds that Studen-
tradioen, which turned down
about Nkr 10.000 by not running
the spots, would consider carry-
ing any future NRK campaign if
the message was different.

One station which ran all the
ads was Kopervik’s Radio 102.
Head of music Egil Houeland:
““We had no problem about it at
all. We are confident about our
own standing, and therefore did
not risk losing listeners. People
know about NRK programmes
anyway, because they were there
long before local private radio ap-
peared six years ago.

“I regard the campaign as
NRK' desperately trying to win
back something it has lost. It
must have suffered at the hands of
commercial radio because it is
now saying ‘if you can’t beat
them, join them”’

Houeland adds that he is trying
to turn the situation to his advan-
tage. He says he is devising a
follow-up campaign aimed at
“traditionally conservative” local
advertisers, which will feature the
message ‘Now that even NRK
uses it, there’s no excuse not to
advertise on local radio”.

Airtime for the NRK campaign
was booked by Bjorn Jensen,
distribution manager of Oslo-
based agency Radio Reklame. He
says: *“NRK has been losing a lot
of listeners to local radio since the
journalists’ strike a few months
ago. The aim of the campaign was
to win them back by emphasising
the quality and variety of NRK
programmes, and in particular the
services it provides that local
radio can’t’”

Bankrobbers Poised For US Deal

Swedish heavy rock band
Glorious Bankrobbers are poised
to sign a US record deal, follow-
ing their appearance on Music &
Media’s Scandinavian showcase
CD (M&M September 22).

Signed to Planet Records in
Sweden, the group recently played
six dates in New York. Planet
Records president Mats Olsson:
“There was already interest from
Geffen, MCA and Giant, plus an
offer from a US independent hard
rock company. And Atlantic, Epic
and Elektra were also there. We
hope to sign something within a
couple of weeks.

over the world. We have had
telexes and faxes from the US, and
even one from Tokyo, asking for
more information. We have also
had offers from Europe, for in-
stance from Musidisque in France”

Glorious Bankrobbers, who
Olsson likens to Guns N’ Roses
and Skid Row, have already
released an album, Dynamite Sex
Doze, in Sweden. The title track,
which was voted joint third best
song on the Music & Media CD
by Scandinavian DJs, has since
received considerable airplay in
the region, while the video has
been screened on MTV Europe’s

“The CD got them exposed all

‘Headbanger’s Ball’.

Finnish Copyright Rules Tightened
By Kari Helopaltio
Copyright protection of Finnish restaurants, discos, shopping cen-

musicians and record companies
is to become more wide-ranging
under new government legisla-
tion. The new rules incorporate
public performance rights into
local copyright law and extend the
protection of soundcarriers from
25 to 50 years.

For the first time, record com-
panies, producers and recording
artists will benefit from the public
performance of their product in

tres and cinemas. Until now pu-
blic performance royalties covered
radio and TV airplay only.

Similar laws already exist in
many European countries, in-
cluding fellow Nordic nations
Sweden, Denmark and Norway.
Gramex, which handles this area
of copyright protection, estimates
around Fmk 12 million (US$ 3
million) may be derived from this
new source.

Les Rita Mitsouko

Virgin Records has just
released ‘RE; a double
album which features
remixes of some of

Les Rita Mitsouko’s
best-known recordings
produced by such names
as Conny Plank, William
Orbit, Tony Visconti
and Jesse Johnson.

Chris White reports.

ed by husband and wife
Llcam Fred Chichin and
Catherine Ringer - who
have now collaborated for 10
years and are both lyricists,
composers, musicians and produ-
cers - Les Rita Mitsouko make
eccentric pop coupled with strong
dance beats.
RE is their fourth album - the
first, Rita Mitsouko, was released
in 1984 and immediately esta-

blished them as one of the first
French pop acts with a serious
chance for crossover. The album’s
first single, the catchy Marcia
Baila, picked up good airplay on
German stations like SWF, SR
and BR.

The second album, The No
Comprendo, followed in 1988
and the third, Marc Et Robert, in
1988. The latter is undoubtedly
their strongest effort to date with
songs like Singing In The Shower
(featuring Ron and Russell Mael
from the Sparks), Le Petit Train
and Tongue Dance.

RE was officially launched
with a press conference for the
French media. They were the first
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interviews that Chichin and Rin-
ger, who have their own recording
studio as well as a publishing and
film company called Six Sarl,
have done for more than two
years.

The album features 11 remixes
including Marcia Baila, Nuit
d’Ivresse, C'est Comme Ca and
their new single Hip Kit, remixed
by William Orbit. The album is
available on CD, cassette and as a
double album, and in a limited
edition as five 12" records.

According to Tania Davies,
Virgin Records label manager
with responsibility for Europe,
both radio and clubs play an
important role in promoting the
album.

“Les Rita Mitsouko are very
popular in the clubs and that
avenue of promotion will be
exploited to the full. They have
also made a video for the single

Hip Kit which was shot in Paris
and we hope to get MTV Europe’s
support as they are very much into
the band!”

Davies adds: ““Les Rita Mitsou-
ko are about to do a string of live
dates which will include a
residency at La Cigalle in Pigalle,
one of the most famous clubs in
Paris. Their stint there will be
used as a promotional tool for the
album.

“France is obviously their
biggest market but Belgium,
Holland, Switzerland, Germany
and the UK have also taken to the
band. Each territory will be
devising its own marketing
campaign for the album.’

G H T

m Signed worldwide to CBS
Germany

m Publishing: BMG
Ufa/Musikverlage in Munich,
some tracks co-published by
EMI Songs

= Management: self-managed

u Current album: Natasha,
released October 15

m Current single: Natasha,
released September 17

& Production: Colin Thurston
(Duran Duran, Talk Talk, Nik
Kershaw) in London’s
Livingston and Solid Bond
Studios

m Promotion: media tour this
month; appearances on high-
rating entertainment TV
shows, including the East
German DFF’s ‘Wenn schon’
denn schon’, ZDF’s ‘Tele-
Illustrierte’, ‘Der Grosse Preis’
and ‘Frank & Frei’

® Marketing: ads in mass
circulation magazines like the
WOM Journal, Karstadt’s
music newspaper, TV
programme magazine Hoer
Zu, women’s magazines such
as Petra and numerous city

Jovanotti

m Signed to Yo Productions,
distributed by CBS

m Publisher: DeeJays Gang/CBS

m Management: Claudio
Cecchetto, Milan

u Current album: Giovani
Jovanotti, released October 22

m Current single: Ciao Mama,
released October 22

® Production: recorded at the
Excalibur Studio in Milan and
Medicina Blanche Studio in
Modena; produced by Claudio
Cecchetto

m Promotion: live broadcast
from Radio DeeJay on
October 24, including a
phone-in and featuring tracks
from the LP; the artist has his
own 15-minute spot on RAI
TV’s Saturday variety show
‘Fantastico’

m Marketing: 30-second TV ads
on private network channels
Canale 5 and Italia 1; spots
on national private station
Radio Deelay; a free cassette

| i the monthly magazine

| DeeJay Show, featuring a

event monthlies; all aimed at
Germany’s large MOR
audience

m Foreign release: Austria,
Switzerland

Since the release of her last
album, Dublin-born artist Sally
Oldfield has adopted her favour-
ite name, Natasha, set up her own
studio and taken control of her
repertoire and own management.
The result of the newly found self-
confidence is Natasha, her eighth
solo album.

All the tracks on the LP, which
notched up 15.000 pre-release
orders in Germany, were written
by Oldfield and the title track
single is currently receiving some
50 airplays per week on German
radio.

Besides the ‘Sallyangie’ records
made with her brother Mike
‘“Tubular  Bells’ Oldfield, she
debuted with Waterbearer in 1978.
It was followed by Celebration,
Mirrors, Mandala and Easy, be-
fore she switched to CBS in 1986.
Since then she has released Fermme
(1987) and Instincts (1988).

radio version of the artist
presenting the LP

m Tour: no dates planned

m Foreign release: Spanish and
English-language versions of
the LP will be recorded for
release in Spain and the UK;
dates not finalised

After being a DJ at Radio DeeJay,
Jovanotti has become a TV
presenter at the UK’s BBC 2 and
MTV Europe and US, as well as a
successful recording artist.

His first album, Jovanotti For
President (1988), sold 450.000
units and his second LP, La Mia
Moto, which was released in 1989,
sold 500.000 units. In the same
year, his single Welcome reached
no. 17 in the UK charts, under the
name Gino Latino.

Known as the ‘White Rapper’
to MTV audiences in the US,
Jovanotti includes rap, rock and
reggae on his latest LP, for which
he wrote the lyrics to 10 of the 11
songs. The tracks Only You and
Never Let Me Go were recorded in
English.
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Happy Mondays

Kinky Afro - Factory/London

The juvenile delinquents of indie-
dance give a taste of things to come
with the first track of their soon to
be released new album. Kinky Afro
is @ mesmerising song, driven by |
ringing guitars, floating synths, |
thundering drums and great vocals.
Less dance-orientated than its predecessors, but still holding one
hell of a groove. Produced by Paul Oakenfold and Terry Osborne.
Already massive in the UK and now breaking all over Europe.

Midnight Oil

Bedlam Bridge - CBS

Once again taken from their
Blue Sky Mining album, this is a
protest song in a melodic pop
setting. Subtle, and sung with a
touch of despair. One of their
best singles to date.

She’s So High - Food

A gentle, psychedelic guitar
song with a dreamy melody. The
song features a backward guitar ‘

Blur ‘

solo, and that is not the only 60s
reference. Quality indie pop.

Indigo Girls

Hammer And A Nail - £ic

A fine example of what inspired
songwriting can accomplish.
Acoustic folk with spine-shiver-
ing, sweet vocal harmonies.

New Kids O/T Block
Let's Try AgainDidn't | (Blow Your Mind) - CBS
Both songs on this double
sided single lean heavily on vi
tage soul music. The falsetto
vocals, strings and melodies on
these ballads are a well-per-
formed tribute to the memory
of the great Motown groups. |

Paul McCartney

Birthday - Parlophone

The raucous Beatle track in an
electrifying live version, record-
ed at Knebworth. Flawlessly
mixed by Bob Clearmountain.
Also check out the B-side Good
Day Sunshine.

Robert Palmer & UB40
I'll Be Your Baby Tonight - EM/

A Bob Dylan-written song in a
cheerful reggae version, taken
from Palmer’s forthcoming
album Don’t Explain. Palmer

Bizz Nizz produced. A hit.
Get Into Trance - Byte |

‘This is the dance formula in full | Red Box
effect: fierce grooves, adrena- | L=

line-drenched raps and a catchy
pop chorus.

Western Block

Right Here Right Now - £pic

A throbbing bass, atmospheric
piano licks and strings form the
foundation for this soul/dance
track. The melodies and Terri
Symon’s vocals are of excep-
tional quality.

The duo’s new single is a relent-
lessly rocking, electro-driven
song, profiting from a highly
original arrangement. Really
something different. Give it a
play!

The Fat Lady Sings
Manscared - EastWest
Ani ing EP isting of

ALBUM OF THE WEEK

Whitney Houston

I'm Your Baby Tonight - Arista

With most of the material writ-
ten, produced and arranged by
the US’s hippest producers LA
Reid & Babyface, Houston moves
closer to CHR than ever before.
My Name Is Not Susan is in-
dicative of the album’s overall at-

King Bee

Royal Jelly - Torso Dance
Amsterdam-based posse King
Bee provide some crucial
grooves and rhythms on their
debut album, a record that easi-
ly could have come from Lon-
don, The Bronx or Copenhagen
for that matter. They mix house
and hip-hop perfectly and All
Star Fresh’s choice of samples is
inspired and original.

Electribe 101

Electribal Memories - Mercury

Cool soul might be a contradic-
tion, but it is in fact what Elec-
tribe 101 produce. It’s dance
music that leans more towards
melodies than to rhythms.
Clean electronic and sparse ar-
rangements leave room for the
breezy, cool soul vocals. Try
Diamond Dove, Talking With
Myself and You’re Walking.

Rosanne Cash

Interiors - CBS

Cash Jr has come up with a
mature and well-balanced, en-
tirely  self-produced ~ album.
Every track was written or co-
written by the artist and the
material is a mixture of mellow,
sweet and moody songs, all held
together by a committed vocal
delivery. Try 7 Want A Cure,
Dance With The Tiger, Real
Women and Paralyzed.

Tech

P Smurf three solid, moody and guitar
The End - BMG l powered rock songs from this

- . cult four-piece. Check out the ti-
Another  German / American

dance collaboration in the Snap | "° "
and Twenty 4 Seven vein. A love
rap in an up-tempo, yet mellow
setting.

Living Colour

Love Rears lts Ugly Head - £pic

. A great track from these fan-
George Michael tastic New Yorkers. Bluesy,
Freedom - Epic funky, soulful and notably rock-
A stirring Bo Diddley beat, a | ing. Wonderful guitar-playing
gospel approach and a great | and that deliciously raucous
piano riff are the main features | voice are old fashioned in the
of this addictive hit candidate. | best sense of the word.

onic

Trip On This (Remix Album) - ARS/Clip
Before Pump Up The Jam, no
one would have believed that a
Belgian band could make it big
all over the globe. Technotronic
proved us all wrong, and the hits
on this album show why. Happy
tunes, irresistible rhythms and
Ya Kid K’s tomboy raps lose
none of their charm in these
remixes, provided by some of
the bigger names in clubland
like Bernard Sumner, Todd
| Terry and the Dust Brothers.

mosphere - upbeat, vibrant and energetic. Other highlights in-
clude Anymore, the Luther Vandross-produced Who Do You
Love and the duet with Stevie Wonder, We Dldn’t Know.

Pet Shop Boys
Behaviour - Parlophone
The fifth album by the gifted

| duo of Neil Tennant and Chris

Lowe is another journey into
commercial pop writing. Clean-
ly produced by Pet Shop Boys
and Harold Faltermeyer, the
new stuff is again electro-based,
with floating keyboards domi-
nating. But there are also con-
tributions from guitarist Johnny
Marr and from the Balanesque
String Quartet. Check out
Jealousy, To Fuce The Truth,
Only The Wind and The End
Of The World.

Herman Brood & His Wild Romance
Freeze - CBS

Brood is a Dutch institution
capable of creating serious rock
& roll mayhem. His songs owe
as much to rock as to new wave
and are always straightforward,
a little pushy and great fun. A
great wall of guitar sound,
along with Brood’s grungy
vocals, provide the hard rocking
music the Dutch know so well.
A good album, which guests
Clarence Clemons. Best: Blue
lIce Moon, The Talking and On
Top Of You.

Mica Paris

Contribution - 4th & Broadway
Paris’s second album proves
once again that she is one of the
best soul vocalists around. Co-
produced and largely written by
the duo Camus Celli and An-
dres Levin, the LP has the right
grooves for Paris to shine.
Prince (If I Love U 2 Nite) and
Mantronik (Just 7o Be With
You) wrote marvellous songs for
her, and there is a splendid cover
of Smokey Robinson’s More
Love. Meanwhile, the funky ti-
tle cut, featuring Rakim and
Nile Rodgers, is the perfect
opener for the LP.
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EUROPE’S MOST RADIO ACTIVE HIT MATERIAL _

IT’S NO 1! D

V ES CHART BUSTERS

Explosives features the major new releases by established and new artists.
It includes recent releases still in need of support on European radio.

SIN G L E s
‘Whitney Houston Airplay
London Beat Sales

ALBUMS
Airplay: Traveling Wilburys
Carreras/Domingo/Pavaratti Sles

European Top 50 charts. Chart positions are indicated where appropriate.

Chart Busters is a quick reference to this week's Hot 100 Singles/Albums and the [

[SINGLES OF THE WEEK ]

Red Box - Train

(East West)
cas)

Julio Iglesias - Can't Help Falling In Love (css)
Paul McCartney - Birthday (Parfophone)
Indigo Girls - Hammer And A Nail (Epic)
[SURE HITS i
Happy Mondays - Kinky Afro (Factory/London)
George Michael - Freedom (Epic)
Living Colour - Love Rears Its Ugly Head (Evic)
Janet Jackson - Love Will Never Do (Without You) (A&M)
Midnight Oil - Bedlam Bridge (CBS)
Robert Palmer & UB40 - I'll Be Your Baby Tonight (EM)
Kim Appleby - Don't Worry (Parlophone)

EURO-CROSSOVERS |
P Smurf - The End (Logic/BMG Ariola)

[EMERGING TALENT

=

The Fat Lady Sings - Manscared

(East West)

[CHART ENTRIES

]

Airplay Top 50

| Righteous Brothers - Unchained Melody (40) (Verve/Polydor)
John Farnham - That's Freedom (4/) (Wheatley/RCA)
Bap - Alles Em Lot (44) (Electrola)
Kim Appleby - Don't Worry (46) (Parlophone)
Jason Donovan - I'm Doing Fine (47) (PWL)
Hot 100 Singles
Kylie Minogue - Step Back In Time (34) (Pw)
The Cure - Close To Me (52) (Fiction)
Kim Appleby - Don't Worry (55) (Parlophone)
Enigma - Sadeness Part | (56) (Virgin)
Top 100 Albums
Pet Shop Boys - Behaviour (9) (Parlophone)
A-Ha - East Of The Sun, West Of The Moon (/6)  (Warner Brothers)
Jimi Hendrix - Cornerstones 1967 - 1970 (28) (Polydor)

FAST MOVERS

&

Airplay Top 50

ingles

Stevie Wonder - PartTime Lover
Simple Minds - Alive And Kicking
A-Ha - Take On Me

Tina Turner -

_YESTER HITS .

the Eurochart top

(Motown)
(Virgin)
(Warner Brothers)

David Bowie & Mick Jagger - Dancing In The Street (EMI America)
We Don't Need Another Hero

(Capitol)

R CHART - November 10, 1990
m

Horse - Careful (Capitol) | Whitney Houston - 'm Your Baby Tonight (/-2) (arisca) |
Blur - She's So High (Food) | DNA feat. Suzanne Vega - Tom’s Diner (2-3) (A&M)
Bizz Nizz - Get Into Trance (Byte) | A-Ha - Crying In The Rain (4-9) (Warner Brothers)
Western Block - Right Here Right Now (Epic) | George Michael - Praying For Time (5-5) (Epic)
- . Pet Shop Boys - So Hard (6-8) (Parlophone)
ENCOR il = Hot 100 Singles
Beats International - Burundi Blues (Go! Discs) | London Beat - I've Been Thinking About You (I-1)  (AnxiousiRCA)
Inga Humpe - Do | Have To (WEA) Whitney Houston - I'm Your Baby Tonight (2-/3) (Arista)
Pet Shop Boys - So Hard (3-5) (Parlophone)
f DNA feat. Suzanne Vega - Tom's Diner (4-4) (A&M)
{ALBUMS OF THE WEEK —__: Brothers - Unchained Melody (6-/0) (Verve/Polydor)
Whitney Houston - I'm Your Baby Tonight (4risw) | Top 100 Albums
Julio Iglesias - Starry Night (CBS) | Paul Simon - The Rhythm Of The Saints (3-5)  (Warner Brothers) |
Pet Shop Boys - Behaviour (Pariophone) | 77 Top - Recycler (8-9) (Warner Brothers)
King Bee - Royal Jelly (Torso Dance) | The Police - Their Greatest Hits (1/-19)
Technotronic - Trip On This (Remix Album) (R9) | Depeche Mode - Violator (2/-26) (Mute)
Electribe 101 - Electribal Memories (Mercury) | Led Zeppelin - Remasters (23-3) . (Adantic)
Herman Brood & His Wild Romance - Freeze (css) |
Mica Paris - Contribution (4th & B'wayllsland) | ]
| Public Image Ltd - The Greatest Hits, So Far (Virgin) [HOT ADDS == = |
10.000 Maniacs - Hope Chest (Elekera) - .
Morrissey - Bona Drag ) Breaking Out On European Radio
Rosanne Cash - Interiors (CBs) Stevie Wonder - Keep Our Love Alive (Motown/RCA)
The Sisters Of Mercy - Vision Thing (Merciful Release/WEA) | George Michael - Freedom (Epic)

five years ago.

| Albums

| Dire Straits - Brothers In Arms
Madonna - Like A Virgin

Bruce Springsteen - Born In The USA.

Sting - Dream Of The Blue Turtles
Stevie Wonder - In Square Circle

NOVEMBER 10

1985

(Vertigo)
(Sire)
(cas)
(A&M)
(Motown)
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austria

 united kingd

germany

Most played records compiled on BBC
stations and the major independents.

| The Beautiful South -A L T
2. Whitney Houston - m Your Biy Tonght
3 Astec Camera

Most played records on the ARD stations
and the major privates. Compiled by
Media Control, Baden Bade

1. London Beat - e Been Thinkng About You
2. AHa -Coyag o TheRan
3

ane Thny 4. Matthlas Rei ; Gesaeunt Von e
s Public Image Limited - oo mm 5. M.C. Hammer - Har You een Her

6 I Your Bay Tong
; Elton John - 7 The s
8. Righteous Brothers - Unchand ity 8 BAP s Enlox

9. A-Ha - Cryng i The R

12. Maria McKee -Show Me Haven
13, Paul Simon - The Obsoss Oid

14. ason Donovan -1 Dang e

15, Kim Appleby -Dor' Wory

16. Prefab Sprout - We L The Surs Go

9. DNA Feat. Suzanne Vega -Tom's e
10, Vaya Con Dios -t et Neb

11, Max Priest -Clos To You

12, Salor - The e

13, New Kids On The Block T

14, Charles D. Lews - 5o

15. Dave Stewart -Juck Takng

16. Wilon Philps tese e

17,7 Welawe Tolore

1, c«mmm Frying or Tne
19, Purple Schulz -Duts i e toh Gee.
20, INXS - e Borte

switzerland

italy

Most played records on the national chan-

nel DRS 3 and the private stations, Radio
Aktuel, Basiiek, Radio Pilatus, Radio Z
and Radio 24. Compiled by Media Con-
trol. Basel

1. Steve Miller Band - The joker
London Beat - e Seen Thikin Avor You
3. Whitney Houstan I You Baby Tovgh
4 Maria McKee - Show Me Heaver
5. George Michael - Frayeg for e
Pet Shop Boys 5o Hard
7. INXS - S Bonce
8. Steve Thompson - Bazeg Hext
9. Roxette.

Most played records compiled from RAI
Stereo Due.

e o s
io Battist s Sprs Occercie)
3 Toe pake Ther Greaest Heslp)
4. Steve Winwood -Retuges Of The Hear
5. U2 N A Ony
6. Patty Pravo - fa éea
7. Gianna Nannini - Scndso
AL T e
1 Do Canoe:

10. Vaya Con Dios - Nsh eh b
11, DNA feat. Suzanne Vega - Ton's e
2. Leo Sayer -ha Onte

15 il By oy oy o
I

oW e s
1. Nelson - Caitlie Wibos Yo Love Ao Afcion
12, Mina T Coreso Muchralp)

13. Elio € Le Storie Tese -tora Tose Ao
14, $nap -Oosp

15 erstn s e or

16, Cin o s

n Depeche Mode -Wordin My Ere.
ik

i Goo'geﬁkmel Prapng For Tine
19. £

Lt D
20 New it O The Bl Torighe

20. Francesco Baccini - Le Do De Modera

holland

spain

Most played records compiled on the na-
tional stations Radio 2 and Radio 3 as
compiled by Stichting Nederiandse Top
40.

1. Whitney Houston -Im Your Biby Tonght
2. Stevie Wonder - Keep Our Love ive

3. Trockener Kecks -t ir n Zel

4 Iggy Pop -Canéy

5. Eros Ramazzotti -Dokce Burbra

&. Rene Froger - s Sy Helo
O g

8. lec Adums G

The 20 best played records in Spain from
Cuarenta Principales, covering the major
Spanish stations.

Most played records on the national pop
channel O3. Compiled by Media Control,
Baden Baden

Voo B T m
2. Whitney Houston - 'm You By Torg.

3. Sinead O’Connor - TeEnpero's New Cles

4. Maxi Priest - s To You

7. Will & The Power - we re The Power
8. Dance With A Stranger - Te i Han
9. Craig McLachian & Check 1-2-Hom
0. DNA feat. Suzanne Vega - Torss Daer

france

Most played records on the AM and F1
stations as compiled-by Media Control,
Strassbour,

Radios Peripheriques (AM Stations)

1. Patrick Bruel . s Reprde

2. Marc Lavoine -Rue Foriine

3. folnay Halpday. ot
Michel Hrejeane

- FulneExr-ia

6. UB40 - Kington Town

7. Elsa -uen Que Pour Co.

8. Jil Caplan - Tous C'Qui NowsSepre

20. Chico Et Roberta - Frerte A Freme
Radios FM

1. DNA feat, Suzanne Vega -Ton's Dier
2. Patrick Bruel - AorsReprce

12, M.C. Hammer -U Ca Toch Ths

13. Alannah Myles -Back Vet

o, mummmmk
Mark Boyce -

16 Now i On The Bk Tongre

17. Mare Lavoine - Rue Forane

18, Yazz - Tea e Good

I il ysels

2. George Michael - Pryag For Tome
3:JonBon fov-bum Ol ey

4. Los Limones -NoLe Ogs
Guru,

~Wordn ¥y es

finland

L INXS - szm Blonde
es - Los Tepéon
e Rey Li-veocse
sido

" George Michael - Frsion
11. Betty Boo -Doi The Do

14, A-Ha - Cryagn Te Ran
b B e

i i pe
11 Parachokes - Vicueros Nuevos
12 La Trampa - cerse Y Sesame
13. DNA feat. Suzanne Vega -Ton's Dver
14. Ol Ole - Co 5 Una e
15 Roxette - M Hore Been Love

Most played records on 25 private sta-

tions as compiled by Discopress Tampere.

1. Pekika Ruuska -Refaln skel

17 Gt

18, Living Colour - Lav Rexs s Uiy Hesd
19, M.C. Hammer - Have YouSec Her
20. Steve Miler Band - The joker

DL Sl
8. Bily Idol LA Womas
is Jen Michl frre-Cops
20, Dinamita Pa Los Polos - Un Apiero En 1 Bl

MASTER CHART - Navl&rlnﬁer 10, 19"

erican

MUSIC
@ airyplcey

ARTIST - ORIGINAL LABEL - (PUBLISHER)

I'm Your Baby Tonight
Whitney Houston- Arista (Kear/Epic/Solar)

Tom’s Diner
DNA feat, Suzanne Vega- A&M (Rondor Music)

I've Been T
London Beat. Anxious/RCA (Warner Chappell)

Rain
A-Ha- Warner Brothers (Screen GemslEMI)

Praying For Time

George Michael- Epic (Morrison Leahy Music)
So Hard

Pet Shop Boys- Parlophone (Cage Music)

Show Me Heaven
Maria McKee- Ele (FamouErsig Misi)

Suicide Blonde
INXS- Mercury (To MiaiciHCA Huse)

To night
New Kids On The Block- CBS (M Strr/EMI AprilA. Lancelott)

Close To You
Maxi Priest- 10 Records (Various)

The Obvious Child

Paul Simon- Warner Brothers (Paul Simon/Patern)

Have You Seen Her
MC. Hammer- Capitol (Unichappel/Bust-t)

You Gotta Love Someone
Elton John- Rocket (Bg Pig Music

The Jok
Steve Miller am Caiol (Warner Chappe)

Release Me

Wilson Phillips- SBK (EHI Blackwood Willhif)

It Must Have Been Love

Roxette- EMI (jimmy Fun Music

Alors Regarde

Patrick Bruel- RCA (14 Productions)

Kingston Town

UBA0- Virgin (Spara Florida)

Ich Hab’ Getraeumt Von Dir
Matchias Reim- Polydor (Kangaruh k)

]ack Talking
Dave Stewart & Spiritual Cowboys- RCA (Elgile/BMG/Rondor)

A Little Time
‘The Beautiful South- Go!Discs (Go!Discs Music)

(We Want) The Same Thing

Belinda Carlisle- Virgin (Future Furniture/Shipwreck!Virgin)

Good Morning Britain
Aztec Camera & Mick Jones- WEA (Warner Chappel)

What's A Woman

Vaya Con Dios- Ariola (Vaya Con Dios/BMG Musi)

Don’t Ask Me
Public Image Limited: Virgin (Copyright Control)

ARTIST - ORIGINAL LABEL - (PUBLISHER)

Movies

Hothouse Fiowers- London (Warer Chappel)

Rhythm Of The Rain
Jason Donovan- PWL (Warner Chappell)

Vision Of Love
Mariah Carey- CBS (Vision Of LovelBeen jammin')

Mother Universe

The Soup Dragons- Raw TV (Soup/Big Life Music)
Nah Neh Nah

Vaya Con Dios- Ariola (Vaya Con Dios/BMG Mun()

Rue Fontaine
Marc Lavoine- Avrep (Avrep)

We Let The Stars Go

Prefab Sprout- Kitchenware (Kitchenware/EMI)

Soca Dan
Chris . Lo Pnbydor (Glem M)

I’ll Be Your Baby Tomght
Robert Palmer feat. UB40- EMI (Copyright Control)

Waiting For That Day
George Michael- Epic (Morrison Leahy/Westminster)

Spit In The Rain
del Amitri- ABM (PolyGram Music)

Fascinating Rhythm

¥
Bass-O-Matic- Virgin (Guerila/Virgin/BuglelPoint)

Verdammt, Ich Lieb’ Dich

Matchias Reim- Polydor (Kangaruh Musk)

We Love To Love
PMSampson & Double Key- CBS (2nd Hand Music/Siegel)

Unchained Melody
Righteous Brothers. Verve/Polydor (MPL Commurications)

That’s Freedom
John Farnham- Wheatey RCA (Warner Crupellimage)

Groove Is In The Heart
Deee-Lite- Elektra (Delovely)

1 Can’t Stand It
Twenty 4 Seven- Freaky Records/BCM (Nanada/Freaky/Cat Talk)

Alles Em Lot
BAP- Electrol (BAP Muslverig)

The King Of Wishful Thmkmg

Go West. Chrysals (Campbell Connely Zomba)

Don’t Worry
Kim Appleby- Parlophone (Copyright Contro)

I’'m Doing Fine
Jason Donovan- PWL (Al Bos Musie

Little Brother
Blue Pearl- WA U/Mr ModolBig Lfe (Bg Lfe Music

Let’s Push It

Innocence- Cooltempo (MCA/Repromusic)

From A Distance
Cliff Richard- EMI (Rondor Music)

NAS"ERCHART November 10, 1990
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LAST WEEK

ARTIST - ORIGINAL LABEL - (PUBLISHER)

COUNTRIES CHARTED

THIS WEEK
LAST WEEK

TITLE

ARTIST - ORIGINAL LABEL - (PUBLISHER) COUNTRIES CHARTED

THIS WEEK

‘buma
skemra

TITLE

ARTIST . ORIGINALLABEL - (PUBLISHER) COUNTRIES CHARTED

., Fve Been Thinking About You  KDIMACKSONSE 35 = Blue Velvet Uk B Fantasy w
London Beat- Anxious’RCA {Warner Chappell} Bobby Vinton- £pic (Chappell Morris) Black Box- Groove Groove Melody (EMI Music)
., I’'m Your Baby Tonight UK DBNLEASDK NSEI 3 6 g The Party £ 70 0 Rockin’ Over The Beat DaCH
Whitney Houston- Arista (Kear/Epic/Solar) Latino Party- Polydor (Copyright Contro) Technotronic feat. Ya Kid K- ARS (Bogam/BMC Pubishing)
; So Hard URAIMCHSEOKSE] 37 Working Man Gk 71 = - Avant De Partir &
Pet ShoP BO)’S' Pariophone {Cage Music) Rita MacNeil- Polydor (Copyright Control) Roch Voisine- GMiariola (Ed. Georges Mary)
. 15 Tom's Diner FDBEACHSR! 38 Groove Is In The Heart LI e ID Tom'’s Diner Rap 7
DNA feat. Suzanne Vega- A&M (Rondor Music) Deee-Lite- Flekera (Delovely) After One- ZYX (Rondor Music)
5 3 Show Me Heaven UKDBNL PEN 39 = o« Itsy Bitsy Teeny Weeny Yellow Polka Dot Bikini ~ 024P0knst 73 v Rien Que Pour Ca £
Maria McKee- Epic (Famous/Ensign Music) Bombalurina- Carpet (Campbell Connelly & Co) Elsa- GMAriola (Ed. Georges Marie)
o Unchained Melody " 40 ~ What's A Woman FDACHGR m o , Ultimo Imperio 2
Righteous Brothers. verve:Polydor (MPL Communications) Vaya Con Dios- Ariola (Vaya Con Dios/BMG Music) Atawalpa- Ginger Music _(Girgger Music)
7 : Cult Of Snap UK QRNLEACHSDICN S/ = Hey Little Girl 7 75 « From A Distance Ui
Snap Logic/Ariofa (Fellow/Warner Chappell’Zomba/Son Of Logic) Mark Boyce. Epic (CBS Music/EMI Music) Cliff Richard- £Mi (Rondor Music)
§  n Kingston Town e o 1, Naked In The Rain aucess | gg , , En Del Av Mitt Hjarta §
UB40- Virgin (Sparta Florid) Blue Pearl- w.a UM Modo/Big Life (EG. Music/Copyright Control) Tomas Ledin- Record Station (Acosta/Sweden Music)
9 A Little Time Kl 43 Never Enough UKDBECHSF 77 o Crazy For You DACH
The Beautiful South- GoDiscs {Go!Discs Music} The Cure- fiction (Fiction Songs) David Hasselhoff- white Records/Ariola (Young Musikveriag)
10 - Crying In The Rain UKFDBNLADKIENGR! 4 4 Close To You DACHDKGR o g Lily Was Here P
A-Ha- Warner Brothers (Screen Gems/EMI) Maxi Priest- 10 Records (Various) David A. Stewart & Candy Dulfer- AnxiousRCA (DnA/BMG Music)
I = Take My Breath Away Yen = Are You Dreaming ? DBCHOK 79 > Mother Universe UK
Berlin- s (Warner ChappeiiFamous) Twenty 4 Seven- Freaky Records/BCM (Stop & Go Music) The Soup Dragons- Raw TV (Soup/Big Life Music)
12 A Toutes Les Filles & 46 o u VYous Etes Fous B 80 ., LovelsSuch A Lonely Sword ba
Felix Gray & Didier Barbevilien- 7ar (Zone Musique) Benny B.- Vie Privee (Copyright Control) Blue System- Hansa/Ariola (Hanseatic)
I3 ¢ » Megamix LIGHOEH RS 47 Tonight DBNLAP s , Substitute )
Technotronic- ARS (Bogam/BMC Publishing) New Kids On The Block- CBS (MStarr/EM! ApritA. Lanceloti) Izabella- Virgin (EMI Music)
o 15 LeJerk! g 48 5 5 Maldon § 82 n 1w Aime Moi 8
Thierry Hazard- ¢8s (CBS Music) Zouk Machine- Ariola (Virgin Music) Claude Barzotti- Zone Music (Zone/Barzo Music)
I5 World In My Eyes UKEDBECHOKSF 49 2 Ooops Up FDEACHOKGR! B The Invisible Man N
DePEChe Mode- Muze (Grabbing Hands/Sonet) Snapv Logic/Ariola-(Minder/Warner Chappell Zomba) Dance With A Stranger- RCA (BMG Music)
|6 s ¢ Have You Seen Her UKDRNLGHSE 5 More UKD 84 o s Aimer D’Amour &
MC. Hammer- Capitol (Unichappel/Bust-lt) The Sisters Of Mercy- Merciful Release/WEA (EMl/Eldritch/Lost Boys/Rightsong) Boule Noire. Kimono/Carrere (Albert Hammond/Warner Chappell}
17 o« = Verdammt, Ich Lieb’ Dich DBNLACH « ,-..The Obvious Child WML 85 - Let’s Push It
Matthias Reim. Polydor (Kangaruh Musik) T PaulGmgp- Wams Brodhers (Paul Simon/Paccern) Innocence- Cooltempo (M(‘A/Repm) )
(Ig Y Une Femme Avec Une Femme £ Close To Me w 86 o Spin That Wheel W
\_) Mecano- Ariola (Ba Ba BlaxilBMG Music) The Cure- fiction {Fiction Songs) Hi Tek 3 & Ya Kid K- ¢\R (Bogam/BMC/EMI)
19 . Ich Hab’ Getraeumt Von Dir o 53 Petit Franck F 87 » : You Gotta Love Someone i
Matthias Reim- Polydor (Kangaruh Musik) Francois Feldman. Phonogram (Marilu/Carole) Elton John: Rocket (Big Pig Music)
20 | Can’t Stand It UKDECHSDKGA] “ Rue Fontaine & 88 « Don’t Ask Me b
Twenty 4 Seven- Freaky Records/BCM (Nanada/Freaky/CatTalk) Marc Lavoine- Avrep (Avrep) Public Image Limited- Virgin (Copyright Control)
2 It Must Have Been Love BABER NE 3 Don’t Worry w189 % s It's A Shame (My Sister) -
Roxette- M (fimmy Fun Music) Kim Appleby- Pariophone (Copyright Control) Monie Love feat. True Image- Coottempa (Chrysalisjobete/Virgin)
» The Joker LKDENEACHS Sadeness Part | 0 ID My Rising Star w
Steve Miller Band- Capicof (Warner Chappell) Enigma- Virgin (Copyright Controf) Northside. Factory (Copyright Control)
23 =1 U Can’t Touch This FDEACHSDK 57 = I’'ve Got You Under My Skin UKDENLS 9l » » Se Bastasse Una Canzone 2
MC. Hammer- Capico! (fobete/Bust-f) Neneh Cherry- Circa (Warner Chappel) Eros Ramazzotti- DDD (DDD/Una Lira/Scorribands)
24 » . FPraying For Time FRACHAROKERI 58 « » White And Black Blues 192 n s Marie Jeanne Eﬂ
George Michael- &ic (Morrison Leahy Music) Joelle Ursull- c8s (Warner Chappel) Michel Sardou- Trema (ART Music)
“ (We Want) The Same Thing & . Ritmo De La Noche 8 w 1 Three Babies WKl
Belinda Carlisle- Virgin (Future Furniture/Shipwreck/Virgin) Lorca- Carrere (Pink/Hanseatic) Sinead O’Connor- Ensign (EM! Music)
26 5 The Anniversary Waltz - Part One U 60 s 5 WeLove To Love or ID Love Will Never Do (Without You) w
Status Quo- Vertigo (Various) PM.Sampson & Double Key- ¢BS (2nd Hand Music/Siegel) Janet Jackson- A&M (Flyte Tyme/MCA)
27 = Kinky Afro . 6l +» » Insieme 1992 4 95 o - Where Are You Baby? DECH
Happy Mondays- Factory (London Music) Toto Cutugno. £M Edizioni No. 2) Betty Boo- Rhyehm King (Rychm King Musi)
28) - Alors Regarde & 62 - - Thunderstruck DNLCHDKSF 9% =~ Step By Step Fop
Patrick Bruel- RCA (14 Productions) AC/DC- Acco (J. Albert & Son) New Kids On The Block- CBS (Maurice Starr Music)
29 0 Soca Dance S o Dressed For Success Wi m Black Velvet G
Charles D. Lewis- Polydor (Glem Music) Roxette- Parigphone (Jmmy Fun Music) Alannah Myles Adlantic (EMi/Bluebear Waltzes)
30 » Suicide Blonde FOENIEHOTRE) 9 I’'m Doing Fine & 98 =~ - Something To Believe In e
INXS- Mercury (Tol Muziek) Jason Donovan- PWL (Alf Boys Music) Poison- Enigma (Cyanide/Willesder/Zomba)
3| 5 2 Jt's On You FANLEACH m I'li Be Your Baby Tonight U 99 - Scandalo !
MC. Sar & The Real McCoy- ZyX/Mikuiski (Wintrup Musik) Robert Palmer feat. UB40- £mi (Copyright Control) Gianna Nannini- Ricord/Polydor (Gienne/Z:Music)
32 »  Blaze Of Glory DAchseDKi 66 ” Good Morning Britain L B Candy M
Jon Bon Jovi- Vertigo (Bon jovi/PrifWarner) Aztec Camera & Mick Jones- WEA (Warner Chappel) Iggy Pop- Virgin USA (James Osterberg/Bug)
s 1, What Time Is Love? (Live At Trancentral) osnoxs o Waiting For That Day ) Tl T s g T el
KLF- KLF Communications (E.G./Zoo/Warner Chappel/Copyright Control) George Michael- gpic {Morrison Leahy/Westminster)
- — =— m = NEW ENTRY
B Step Back In Time KBk 68 Let’s Try It Again/Didn’t Uk = FAST MOVERS ]
Kylie Minogue- Pw (4 Boys Musc) New Kids On The Block- CBs (M/Mghcy Threesind) EXE5) = RE-ENTRY
: = ° r i I
Watch out for Music edia’s Year-End issue:
H ; hat |
ere swnar you ger: =
New Larger Size B Biggest Distribution Ever B New Modern Design l Must-read Issue
Make your advertising reservations today! Reserve your ad before November 27. Call Amsterdam, Ron Betist, at (20) 669 1961
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uk & ireland

germany, austri

switZerland
| |
| Kylie Minogue Enigma |
Step Back In Time (PWL) | Sadeness Part | (Virgin/Ger) |
‘ The Cure After On
Close To Me (FctonPolylor) || Toms Dine Rap @21xGer)
| Kim Appleby | Muenchener Freiheit |
i Don't Worry (Pariophone) Komm Zurueck (CBS/Ger) |
Robert Pailmer & UB40 Claudia Jung ‘
| I'm Your Baby Tonight (EM)) Fang Mich Auf (Echo/Ger)
| |
Radio Futura | Izabella
Corazon De Tiza (Ariok) Substitute (Virgin/Swe)
Complices Dum Dum Boys
Los Tejados (RCA) Englefjes (CBS/Nor) |
La Tram, Niklas Stromstedt |
1 Acertate Y Besame (Zufiro) || Vart Du An Gar (Metronome/Swe)
| Azucar Moreno Hanne Boel
| A Caballo (Epic) Light In Your Heart (Mediey/Den)

P
Ave You Dreaming ! 45 perk Franck 5,
Avane De Parur 71 Praying For Time 2
Black Vever 97 Rien Que Pour 7
Blaze Of Giory 32 Rimo De La Noche 59
lue Velvet 35 Rockin' Over The Beac 7
Candy 100 Rue Fontaine 54,
Close To Me 52 Sadeness Parc | 56,
Close To You Scandslo 5.
Crany Fe 77 Se Bascasse Una Cantone 9
Crying In The Rain 10 aven s
e Of Smap 7 s 3
on'e Ak Me 8 Soca Dance |
it Worry 55 Something To Beieve In %
Dressed For Suceess 63 Spn That Whee 8
En Del Av Mt Hiarts 76 Step Back In Time 34
Fancasy 69 Suep By Sup %
From A 7 8l
Good Morning Brican 6 Suicide Blonde 30
Groove s In The Heart 38 Take My Breatn Away "
Have You Seen Her 16 The Anniversary Wtz - Part One 2
Her e Gl A1 The invsble Man 8
1 Can' 2 The joker 2
W an Yo lahy Tonight 65 The Obvious Chig si
Im 64 The Paryy 3
T You by Tote 2 (We Wany The Same Thing 25
Ive Been Thinking AL | o Babies %
Fer Got Yo Under by Sk 57 Thunderstruck @
Ieh Hab’ Gecraeume Von Dir 19 Toms Diner 4
6 Tom's Diner Rap. 7|

e Must Have Been Love 2 Tonighe 7
e A S () S 8 U Can't Touch This bl
' On Y 31 Ulimo Imperio 74|
sy Biy Tesny Waany Yelow Polka Dot Bl 39 Uncrained Meody 6|
Kingston Town 8 Une Fernme Avec Une Femme 18
Kinky Afro 27 Verdamme b ”
Le ferk! 14 Vous Etes Fous 6
Levs 85 Waing For That Day P
Let's Try It Agun/Din'e | 6 WeLove To Love Pl
Liy Was Here 78 Whac Teme Is Lovel (Lve At Trancentra) 33,
Love Is Such A Lonely Sword 80 Whars A Woman o
Love Wil Never Do (Without You) 94 Where Are You Baby! 95
Haldon 48 Whke And Black Bues 58,
Marie Jesnne 92 Workng 7
egami 13 Workd I My Eyes 15
More 50 You Gorta Love Someone L

I erREAKOUTS

BT

|
Marc Lavoine | Francesco Bacci
Rue Fontaine (Avrep) ‘ Le Donne De Modena (CGD) |
| Michel Sardou Mango
Marie Jeanne (Trema) | Nella Mia Cita (Fonic Cetra)
| Les Vagabonds | Francesco De Gregori
Nos Plus Belles Annees (Carrere) ‘ La Donna Canone (CBS)
Les Infideles Chico Secchi Project
\ Rebelle (EM) 152y Yeah (CGD)
benelux
A HOT HIT?
WA THIS COULD BE
| He Lekker Beest (CNR/Holfe)) YOUR OWN
Lois Lane ]
T ‘ HOT BREAKOUT!
Crazy Horse FOR ALL INFO
| Medey (ArofaBe) CALL M&M's  MUSIC
BZN SALES DEPT.
Over The Hils(MercuryHo) AMSTERDAM:
_ | 31206691961 MEDIA |

Aamah Myles
Bob Oylan 7 @
8zn 75 Mo e
CarrerasiDomisgolPavarot 1 NewKids On The Block 17
fes D, Lewis 59 New Kds On The Block 3
Chris De Burgh 55 New Model Army. %
Clannad 80 Nk 7
Chuda fong 93 Pacrca Kaas 45
Clouseau 77 Panck Bruel %
Davd Hassemof 30 Paul Simon 3
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George Michael 2 Soundirack - Days Of Thunder %
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Gipsy Ki 97 Soundurack - Top Gun. 7
Herbers Groenemeyer 10 Soundirack - Tour Of Duty 50
INXS 6 S Qu 15
iron Maden 4 Technovonic 3
Isasel Pantola 78 The Craricn “
James Lasc 8 The Driters 8
jne Birkin 69 The Notung Hilbities 8l
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Jimi Hendrix 28 The Ssters Of Mercy “©
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5 vanm bl
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““Radio Jocks do it standing up”
could now be a contender for
those tedious car stickers you keep
seeing everywhere. It’s becoming
increasingly fashionable to do
your show in the vertical position,
as my station physiotherapist tells
me it makes breathing easier and
enables you to “let your body
move to the music”. Pat Sharp at
Capital FM and Jakki Brambles
at BBC Radio 1 are two notable
practitioners of the art, and now
stations like Atlantic 252, Hori-
zon and, most recently, Radio
Nova have designed their studios
so that the DJ has to stand. But
what about those of us on the
graveyard shift? Surely the whole
point of working then is that you
can do it lying down?

The ratecard price of advertis-
ing in eastern European countries
has come my way: 30 seconds on

Gosteleradio in the USSR, au-
dience around 120 million, yours
for US$ 1.600. Fancy Poland?
Well, drop a few tens of millions
of listeners and 30 seconds are
yours for a snip at US$ 60. My
station’s sales department is stu-
dying it closely.

Ive also had a rather interest-
ing little magazine from Poland
drop through my letterbox. It’s
called Fonorama, and claims to be
the first publication for record
collectors in Eastern Europe. The
publlsher. Wojciech Zajac tells me

are welcome

wards of US$ 200 per batch!

Noel Edmonds to return to
radio? Well the former BBC Ra-
dio 1 breakfast presenter, televi-
sion prankster, partner in Unique
Broadeasting and self-confessesd
helicopter freak (he even runs a
firm which hires them) could be
well on his way to confirming a
syndicated show from Unique. We
won’t get to see the woolly jum-
pers that way, Noel!

Red Ronnie, Radio DeeJay and
commercial TV presenter recently
devoted a ‘Be Bop Alula’ show to

from all over the world, and if you
want to get in touch, you can con-
tact them at PO Box 114, 31-829
Krakow 31, Poland.

1 hear the new ruling by senior
management at the IBA in Lon-
don, which proposes to ban
alcohol sponsorship of peak-time
IR programmes, was dreamed up
over a quiet beer or two at their
Brompton Road headquarters.

Proof that reports of your
death should never be under-
exaggerated (sic). According to
Lydia Richardson at Deutsch
Gramaphon, virtually all stocks
of 2 25-CD set of Leonard Berns-
tein recordings sold out within 24
hours of his death. And that’s
25 CDs, boys and girls, up-

his isition of the white guitar,
much loved by the late (but reviv-
ed) Jimi Hendrix. Red convinced
his bank manager that his own
house would act as a guaran-
tee for the cost of the guitar,
£ 160.000 (plus tax and expenses,
which he bought, by satellite, at a
Sotheby's auction!). But what
would Jimi have made of recent
live on-air remarks from Red,
criticising  the young male
presenter of the TV version of
‘Rock Cafe’ for being gay?

And 50 to the anniversaries for
this week (not many actually).
Neil Young is 45 on November 12.
Petula Clark is 58 and Annifred
‘Frida’ ‘Abba’ Anderson is 45 on
November 15. Still on the John
Lennon memorabilia, on Novem-

ber 12 it will be 10 years since Gef-
fen Records released Starting Over,
his last single, and on November
15 it was followed by John and
Yoko's final LP, Double Fantasy.

The current jingle package on
Greater Manchester Radio, pro-
duced by local firm Alfasound
some years ago, has a local girl
from Rochdale doing the vocals.
GMR is now about to air an up-
date, again made by Alfasound,
but this time minus the local
singer. It seems a certain Lisa
Stansfield was no longer available
for jingles.

And still on jingles in Man-
chester, tuning in during a visit the
other day, I noticed that both Pic-
cadilly Key 103 and rival station
KFM were using the same backing
track for one of their jingles. The
jingle company blamed it on a
typing error and now Key 103
have withdrawn their version!.

Before 1 forget, I must wish
good luck to my dear friend Brian
Yates, from CBS in London, who
(as 1 write) is off to New York to
take part in the marathon. I shall
play the Spencer Davis Group’s
Keep On Running especially for
you...

R«’}‘Da

W Format: Hot FM, CHR;

Core artists: Hot FM - Phil
Collins, Sinead O’Connor,
Dire Straits, Prefab Sprout;

Supergold - Elvis Chiltern Road, Dunstable,
CIiff Richard, Buddy Holly: Bedfordshire LU6 1HQ.
® Top show: Hot FM drive- Tel: (0)582 666001
time, simulcast across all ® Ownership: Anglia Television
three (107.), Camml Radio (20%)
® Target audience: Hot FM uencies: various

|

15-35; Horizon 15-30+;
Supergold 35-55+
Hours on air: 24
® Actual audience: 7
weekly reach 35%
W Address: Broadcast Centre,

100.000;

Paul  Robinson, programme
controller for Chiltern group:
““We have four FM stations and
one AM. This breaks down into
The Hot FM on three frequen-
cies, but each carrying separate
news and commercials. It is con-
temporary hit with a mix of
classic oldies and album tracks.
Horizon is an incremental based
in Milton Keynes which broad-
casts up-front dance. On three
AM frequencies we simulcast an
oldies station, Supergold.

“The Hot FM stands for a

fast-paced music station. We are
involved in a lot of concerts: we
recently sponsored Erasure, David
Bowie, Adamski and Prefab
Sprout. Gigs are heavily branded.

“We are also involved with
around 200-300 roadshows an-
nually, using three vehicles. Two
are like the BBC Radio 1 open-
fronted lorry, one sponsored by
Anglia TV and the other by
Central TV, the third vehicle a
US idea called the ‘Boom Box’,
a 10 metre high ghetto blaster on
wheels.

— Chiltern - Operatmg With A ThreeTrack Mind

“We have a deal with Luton
Football Club for promotion at
matches. Recently we were involv-
ed with the Milk Marketing Board
at Silverstone race track. Any op-
portunity and we grab it.

“Both FM and AM program-
ming use Selector. Supergold is
distributed to our three AM trans-
mitters and to other subscribing
IR stations by satellite. There are
plans to repeat this with FM.

““The Chiltern Group got rid of
all cartridges, with commercials
and jingles on computer hard
disc. A presenter simulcasting can
fire three separate sets at once. It
uses an American programme
from Audio Design. Jingles come
from Standard Sound recorded in
Dallas.

“Charts are The Network
Chart, a Billboard US chart show
presented in-house, a local top 30
show with separate editions for
each FM - interesting to see the
regional variations here - and a

:

soul and dance chart from Music
Week. All FM-only.

“We carried the syndicated
World Cup commentary from
Unique Broadcasting on AM. Ex-
cellent material. We also took its
Nat West Live Action series of
concerts.

“Playlist suggestions are by
head of music Clive Dickens; the
final decision is based on a weekly
joint meeting with other depart-
mental heads.

““We are well serviced by record
companies, being so close to Lon-
don. Future plans? We have just
taken a share in the Bristol-based
incremental station For The Peo-
ple. We are also interested in bid-
ding for a national IR licence’0
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W ETE BELGIUM o S Suctam

Radio Promotion - Private Versus Public
Tactics for generating airplay and

The implications of
current changes in
Flemish broadcasting law,
aimed at outlawing the
bigger networks, have yet
oo be felt by those

perfect example of how our plans
lead to both sales and airplay.
What’s a Woman was first broad-
cast the same day it was available
in the shops and this twin cam-
paign brought optimal results.

product on ndm Marc
Maes examines the way
record labels currently
target both private and
state radio stations.

lans by the Flemish com-

munity council to ban net-

works such as the Radio
Contact group (M&M November
3) are likely to have a significant
effect on the way record com-
panies target their promotional
activities. While most labels in-
dicate they will continue to work
with Radio Contact, regarded as a
major part of any promotions
strategy, the decision could lead to
adeclinein the number of options
open to radio promo staff in
general.

Given the huge number of
radio sta‘ions in Belgium, labels
are keen to target them carefully.
Yet, while most record companies
are well aware of the relationship
between TV music shows and TV
advertising (between May 1989
and June 1990 the Belgian record
industry spent over Bfr 83 Million
-app. US$ 27 million - advertising
on VTM) it is only recently that
the majority of major labels have
had specific radio promotions
departments. The exception is
PolyGram, which has had a
separate radio team for five years.

Developing strategies
BMG Ariola has recently restruc-
tured part of its promo team and,
since August 1, Vero Soetaert has
been working full time with the
state channels BRT and RTBF.
She is currently working on the
new Vaya Con Dios’ single Nah
Ne Nah and both Radio 21 (R21)
and Studio Brussel have high-
lighted the album. (It was named
‘Album du Weekend’ on R21 and
‘album of the day’ on Studio
Brussel.)

Label manager Stef Cockmar-
tin: *“ Promotion is all about stra-
tegy. | keep a list of tactics to pro-
mote every record and that gets
elaborated on by the head of pro-
motion. Vaya Con Dios are the

however, we must
generate airplay by getting TV ap-
pearances. It doesn’t work if a
song is made ‘Supertip’ on VTM
without ~ getting radio play.
Retailers will get the record in, but
the consumer will not be ready.”

Last September, EMI Belgium
appointed Marjoleine de Groot to
handle the radio campaign for its
priority acts such as The Radios
and Leyers, Michiels & Soulsister.
“A lot of it depends on how you
deal with the programmers)’ she
says. ““l don’t mind spending
some time in our files chasing
background info on artists before
I start my tour. This helps build a
solid relationship with program-
mers. For me, radio promotion
means being on the road a lot.”

The new Leyers, Michiels &
Soulsister ~single, Before We
Started, was released on a Tues-
day and delivered to all BRT sta-
tions plus Radio Contact im-
mediately. The other major
stations received it a day later.
“Belgium is really a kind of pat-
chwork;” says Lut Behiels, head of
promo at EMI. “The privates
push new releases and boost sales,
and stations like Radio 1, 2 and
Studio Brussel act as an added
stimulus if they air certain records
enough times.

“Radio promotion
means being on
the road a lot,”

Marjoleine de Groot

Most people working in radio
promotion agree that Belgium’s
private stations are the most
useful when it comes to breaking
new material and the more ‘“tradi-
tional outlets” like BRT and
RTBF’s second channel are in-
strumental in boosting sales after
a longer period.

“The big advantage we have,
compared to the Dutch stations, is
that certain programmes on BRT
radio really go in depth with ar-
tists, airing up to 5 album tracks
as well as interviews)” says Behiels.
“Belgian programmers don’t take

things for granted. They really
listen to our records, and often
come back to us with ideas or
points of view*’.

Programme schedules

Programming schedules are also
important for labels deciding
when to release a record. Monday

is a popular day to launch a new
release with only Studio Brussel,
System 21 (R21’s weekend output)
and the privates having weekend
schedules which allow for new

luct.

““We do plan our releases just
after the weekend - that’s how we
started with Technotronic at R21;’
says Jeroen Mulders, head of pro-
motion at CNR. “They picked up
Pump Up The Jam before the
privates did and we have done the
same with every new Technotronic
release!” Other state stations and
major privates receive their copies
two or three days later.

Mulders is currently working
on the new Clouseau album Of
Zo. The LP, the follow-up to
Hoezo?, has passed platinum in
pre-orders (57.000 units on Octo-
ber 12). Mulders: ““The Clouseau
album may be rather easy for us
to promote, as the doors are wide
open already, and 1 would not
take them as an example of how to
promote Belgian talent. It’s much
more difficult with Technotronic.
The new Remix album only has
one new song on it, and every-
body has heard the other stuff by
now. This is really a very difficult
product when it comes to radio-
promotion.

“Studio Brussel refused to air
the Megamix single, but had
Rockin® over The Beat on their
playlists. Both Radio Contact and
Top FM have been very receptive
to the Megamix and another very
important tool in breaking this
sort of repertoire is the clubs - we

sales

have a club-mailing list of 50 im-

portant discos all over the coun-
)

=

Clubs have also played a very
important role in breaking Con-
fetti’s Sound of C, and the title
had already charted before Distri-
sound signed the distribution deal
with USA Records. “The only
thing we could do was introduce
them with the more traditional
media)’ says Bernard Navez, who
handles radio promotion for
Distrisound in the French-speak-
ing territory. “But the big pro-
blem with dance music here is that
the state broadcasters won’t play
it until it has become a hit. Acts
like Plaza, Technotronic and Ben-
ny B are really what young people
want to hear, and privates like
Contact and RFM are doing bet-
ter than the state broadcasters.”

French private RTL is also an
important tool for promoting
product in the French part of

“State broadcasters
won’t play dance
music it until it has
become a hit,”
Bernard Navez

Belgium. Navez: ““Technically,
seen we really can’t do anything
about getting promotion on RTL
but the station is very influential
and, in my opinion, it is second to
RTBEF?, far ahead of R2I and La
Une.

Navez’s Flemish speaking col-
league Marleen Bassez agrees
about the importance of networks
like Contact and individual sta-
tions like Antigoon and Go: ““We
hand out some 150 copies of a
new release to press and radio on
the Flemish side alone, and in
return we ask for copies of the
playlists as a follow-up. We con-
solidate this by meeting program-
mers whenever we can.’

It was in October 1989, after
years of in-fighting over the so-
called broadcast fee, that Belgian
private stations began receiving
official samples from the record
industry again, following an
agreement  between IFPl and
Radio Contact. Now, with the
Flemish networks coming under
official scrutiny again, record
companies may be forced to

rethink their position once more.
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Calling In The Consultants

A look at Europe’s radio advisers
Does your programming lack sparkle? Do all your DJs

sound the same? Are your advertising revenues

and your p

falling flae?

Do not panic. Help may be at hand, for a price, in the
shape of a radio consultant. Chris Fuller reports.

or years an established and

thriving business in the US

and Australia, radio con-
sultancy has only recently begun
to make significant in-roads in
Europe. In most territories this
has coincided with the growing
number of stations and increased
‘market competition.

Taking the lead

Following the lead taken by Jeff
Pollack, a Los Angeles-based pro-
gramming and research specialist

Jeff Pollack

who has become well-established
in Europe with his work at
France’s Europe 2 and Skyrock,
US advisory and management
services such as Cody/Leach
Broadcast Architecture (CLBA)
and Radio Services International
(RSI) have also begun to seek
European clients.

Another well-known American
radio programmer, Rick Sklar,
widely credited for making New
York’s influential WABC the
most listened-to station in the US
in the 60s and 70s, has joined
forces with British music and
news specialist Dave Bowen to
form Bowen Sklar Programming.

And Colin Walters, former
head of the UK’s Piccadilly
Radio, operates both his own
radio I

of Walters as acting CEO at
Dublin’s troubled Century Radio.

Such a flurry of new consultan-
cies would appear to indicate
plentiful new business oppor-
tunities, though Walters believes
many may have arrived too soon:
“In practice, I think a lot of them
won’t even get past the starting
gate, let alone finish the race. In
the UK, at least, the radio in-
dustry is still at a very early stage
of development as far as justify-
ing arange of consultancies which
could be sustained by the stations
themselves. I think some so-called
‘consultants’ will have to have an
awful lot of stamina and/or deep

Defining the role

With the Manchester-based Lau-
rel Benedict, Walters aims to fill
gaps in all levels of management,
from programming through sales
to chief executive level. Walters:
““What we specialise in is having
on tap at any given time, people in
every branch, who can be wheeled
in to solve a station’s problem for
a period of six to 12 months or
just to help launch a station.
Secondly, we’ll help people trying

forced into doing quality focus
group research on public percep-
tion of their stations. Secondly,
they will have to do auditorium-
testing to make sure the music
they are playing is right. Thirdly,
they will have to do callout
research on the current playlist to
make sure the stuff they are play-
ing is full of verve and interest and
giving pleasure.

“‘As competition increases, I’'m
sure more stations will feel the
need for this kind of research,
though our general aim at this
time is to establish a basis for the
future and our overheads are very
low”

A more programming-orientat-
ed venture, Bowen Sklar retains
offices in Swindon and New York
and will initially aim to build a
UK base before looking to Ireland
and then mainland Europe. Its
first client is the Bristol-based
GWR group, with the initial brief
to advise on Bournemouth station
2R’s format change, from MOR
to top 40.

Staff training
According to Bowen, a well-known
figure in UK radio management
with spells at Hereward, Radio
Aire and GWR, the firm’s central
service is called ‘Contract Pro-
gramming’. This includes the
compiling of weekly playlists
tailored to individual stations’ re-
quirements, staff training and the

“Looking to

implant an American

formula into a very different marketing
situation is bound to fail,”

John Catlett

dinati

to get
within the industry. We can do
that most easily by helping them
put together, or become part of,
applications for licences’”

The Walters/Pollack venture,
however, is more European in
scope and is ‘‘essentially a
research company, though the
sort of high: d expensive

firm Laurel Benedict, aimed prin-
cipally at the UK, and has launch-
ed a joint, research-based venture
with Jeff Pollack aimed at
Europe. A recent Laurel Benedict
commission saw the installation

igh-p
research that we might seek to do
remains pretty alien to this coun-
try even though it is a way of life
in the US.

““Long-term, what is going to
happen is that stations will be

of competitions
and promotions.

With deregulation, Bowen says
there is simply not enough pro-
gramming talent to go around,
which is where consultancies can
play a ‘vital’ role: ‘I think our
company offers realistic services
at atime when many stations real-
ly need them. Top talent is hard
to find, and, if found, is very
expensive.

“‘A lot of these new stations are,
by necessity, going to be on very
tight budgets - they have to learn
how to budget. We can provide

Colin Walters

the necessary expertise in these
areas and provide top talent for
bottom dollar’

Presenter-training will also be
central to Bowen Sklar’s opera-
tion: “‘Lack of good on-air talent
is a big problem for UK radio. We
can provide continuous training,
providing regular airchecks and
on-site instruction. It remains true
in this country that an awful lot of
presenters are unaware of their
responsibilities to the audience,
advertisers and the station as a
whole. There are a lot of jocks
who are broadcasting to their
mates.”

Walters agrees there is “‘a very
severe lack of presenter talent.
The industry has expanded quick-
ly in recent years and it takes time
for new people to come through
the various channels and to
develop ability. Also, a greater
concern, the style of radio pro-
gramming which has developed in
commercial radio does not lend
itself to emergence of quality
presenters. We have, by and large,
one style which tends to be very
current-hit orientated and with
presenters prone to flippant jokes
and schoolboy humour.”

Mainland Europe

In mainland Europe, it is this lack
of trained on-air talent that
Dutch-based Ad Roland has
tackled head-on, with notable
success. Roland stages regular in-
tensive training courses for
presenters at his studio complex in
Beusichem, Holland, with a client

roster of mainly West German
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commercial stations including
Kiel’s Radio Schleswig-Holstein
(RSH), Nuremberg’s Radio F,
Mannheim’s Radio Regenbogen
and, a recent addition, Munich’s
Charivari outlet.

“Ad Roland has been vital to
the sound, shape, style and suc-
cess of this radio station)’ says
Hermann Stumpert, programme
director and MD of RSH, one of
the country’s leading commer-
cials. “There are very few radio
people in Europe with his know-
ledge, and no one else with the
ability to pass it on to others. A
young industry such as commer-
cial radio needs strong guidance.
More European-based consul-
tants like Roland are needed if this
sector is to grow quickly.”

Roland, a well-known Dutch
radio personality, began his Euro-
pean Media Services consultancy
onan informal basis six years ago,
initially with RSH. Now his
reputation has spiralled to the

point where ““l am in the happy
position of taking on only those
commissions that I believe I will
really enjoy.

““When we started, RSH could
not attract staff from the ARD

perly communicate on radio or
anything about consoles, micro-
phones of programming’”

Aside from hands-on staff
training, Roland has also been in-
strumental in the development of

“lI take on only those commissions that |
believe I will really enjoy,”

Ad Roland

stations because at that time
private stations had an amateur
image]” he says. ““There resulted a
difficult situation whereby staff
had to be recruited from a pool of
totally  inexperienced  people.
Many of them had the required
talent, but few knew how to pro-

(adverdisement)

formats at a number of stations.
Indeed, at RSH, he is credited
with the first precise audience-
targetting in Germany, and later
introduced Selector into the coun-
try at Nuremberg’s Radio F.
Roland: “I never needed to
advertise, but with the success of

-FFH.

-RS.H.
-RADIO 7
-RADIOF
-RADIO IN

-RADIO NRW
-RADIOTELE 1
- CHARIVARI Minchen
-RADIO REGENBOGEN
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RSH Radio F, people started
looking upon me as consultant.
Basically, I act as a mirror. People
setting up new stations, who may
not necessarily have any ex-
perience in commercial radio,
appear to need the kind of feed-
back that we can provide. It’s
knowing about audience target-
ting, about record appeal and
burnout, about how people will
react to different records during
different dayparts. This may be
commonplace in the US but in
many European countries they
still represent new concepts?”

Format diversification

In its application of new formats,
Bowen says it will judge each sta-
tion according to its individual
market: “Top 40 is, of course,
very tempting to adopt because
the majority of the research is
done for you in the shape of the
national chart. But, in a com-
petitive market, there’s a tendency
for a top 40 format to be adopted
in spite of the needs of the au-
dience. Just look at the welcome
that Jazz FM has got in London,
for example, and it clearly
demonstrates that non-top 40 for-

Dave Bowen

mats can work if devised and ex-
ecuted properly.”

Along with Pollack, another
American radio expert with a
strong European reputation is
John Catlett, a US broadcasting

and marketing specialist who
came to Europe in the mid-80s to
run the influential pirate, Laser.
As a consultant, over the past
three years Catlett has been close-
ly involved with the development
of Irish long-wave station Atlantic
252 plus, earlier this year, Lon-
don’s Jazz FM.

and they say ‘well I could hire you
but I really need to spend another
£25,000 on advertising’, I can tell
them that any additional amount
spent on advertising or staff or
whatever can’t compare to the ad-
ditional benefit he gets out of
having an outside professional
with experience there, to give him

the precise nature of commissions
and their duration. The US-based
company, Cody Leach Broadcast
Architecture (CLBA), is targetting
market leaders in West Germany,
France, ltaly and the UK with
research ‘packages’ ranging from
US$ 15.000 for station perfor-
mance audits to US$ 80.000 for
six-month ions on for-

“Stations will be

forced into doing

quality focus group research,”

Colin Walters

Catlett sees the growth in radio
consultancies as a direct response
to the increased number of sta-
tions: “In the UK, for example,
commercial radio broadcasters
felt that a monopoly was their
God-given right in their market-
ing area. Now, of course, the
introduction of the incremental
stations is changing that!” But he
warns that those who simply
“look to implant an American
formula into what is a very dif-
ferent marketing sitution are
bound to fail”.

In Catlett’s view, some con-
sultants are tacticians doing
specific tasks, such as ‘“figuring
out how to put a music computer
into a station” while others are
longer-term ~ strategists. “‘With
Atlantic 252 in particular I was
hired on the same day as the
‘manager, on a long-term basis, to
work on the overall direction that
would make the station fit the
mould that the board of directors
had planned for, but that would
meet the market needs of 1989
and 1990 when the station was
finally launched. The original
plans had been drawn up about
five years before when the market
was very different)”

Cost-effectiveness

Used properly, consultants can be
extremely  cost-effective, says
Catlett: “When I talk to a station

an informed, independent view of
what’s going on. To observe and
suggest things, to guide, to
evaluate and so on’

Another advantage is that
“when you’ve finished with the
consultant you don’t have to pen-
sion him off or keep him on just
because the state rules that you
cannot fire people. Consultants
are hired and let go much more
easily”

Catlett’s preferred way of
working is ““to deal directly with
the station manager and be given
the freedom to tell him things he
may not necessarily want to hear.

mat desien and development.

Whether a vital addition for the
long-term prosperity of radio, or
unjustified expense in an infant
industry which must find its own
way, opinion on the real value of
consultants in Europe remains
divided. In the view of Benny
Brown, presenter of the European
version of the ‘American Top 40
and himself a former station
manager: “If a station is in a
competitive marketplace and is
having a hard time and needs to
do better, then expenses such as
research and audience analysis
become necessary. But if that
radio station is doing just fine
then it’s hard to justify spending
the extra money just to prove a
point.

“Consultants seem to me like
the guys who know the way but

“Top 40 is very tempting to adopt
because the majority of the research is

done for you,”

Dave Bowen

It can be very frustrating to arrive
at a station, be asked to solve a
particular problem and then
discover that’s not really the pro-
blem that needs dealing with at
all. But if that’s your brief in
many cases you are powerless to
do anything about it

On the matter of price, none of
the consultants interviewed for
this article were prepared to reveal
their charges, several saying that
fees varied greatly according to

(adverusement)

Angela Bond

Music Radio Consultant
Tel.: (44) 71 638 1174 Fax: (44) 71 256 5680

l

can’t drive the car. There are too
many who will tell you what’s
wrong with your radio station but
can’t fix it. A competent pro-
gramme controller will already
have his own set of consultants
anyway. I'm not damning them,
they have a role and can be useful,
but for a station to look to a con-
sultant to pull it out of trouble is
dangerous” (m]

(44) 263712530

MUSIC & MEDIA - Noyember 04890 - tioLtictory.Com

Are you sitting right now wortying about time
schedules and other limitations that could impede
your CD production?

Phone and send us the tape at once, and let us see
to it that your music is given safe conduct through
every technical restriction and over any geographical
boundary.

Welcome to our unlimited world.

CD Plant Manufacturing AB,
Box 9035, S-200 39 Malmé, Sweden.
Telephone: +46-40312400. Fax: + 46-4094 96 60.



track which receives specil emphasis
for the wek. The "LP" desgnaion
pefects th new abun() added

UNITEDQ KINGDOM

BBC RADIO | - London
Chris Lycett - Sen. Prod.
Alist:

AD Black Box- Fantasy
Jason Donovan- I'm Doing Fine
Kyl Minape St Bk

ThereShe Goes

AD Clanad- In Forcune's Hand

Craig Mclachlan- Almos Felt

Zoc- Sunshine On A Rainy Day

METRO FM - Newcastle

lew Power Generation
Craig Mclachlan- Almost Felt
After 7- Can't Stop

PICCADILLY RADIO - Manchester
Keith Pringle - Head Of Music
Alist
AD Berlin- Take My Breath Away

he Cure- Close T

Kylie Minogue- Step Back In
Pet Shop Boys- Only The Wind
PLL- Don't Ask M
Righteous Bros- Unchained
Roxette- Dressed For Success
Jimmy Somerville- To Love

B List:

AD Olea Adams- Rhythm Of Life
Innocence- Lets Push It
Prefab Sprout- We Lec The.

The Li's There She Goes
Whyciife- Love Speak Up

GREATER LONDON RADIO - London

Trevor Dann - Head Of Music

AList:

AD Bobby McFerrin- The Garden
Stete Winwood- One And Orly Man
Red Hor & Blue LP

Echo & The Bunnymen- Enlighten
Sores Hitae WaingFor

25 Chumatt Knoplr: Poc Boy
Righteous Bros- Unchaine
Major Matt Manson- i

BRM ingham
Robin Valk - Head Of Music
AList:
AD Paui Simon- The Obrious Child
Mariah Carey- Love Takes Time
teous Bros- Unchained
Black Box- Fantasy
0 At The R

Aol R

The Beloved- s Alrv(hl Now
Johnny Gill- My, My, My
Cher- Baby I'm Yours
James Ingram- | Don't Have The
Prince- New Power Generation
Queensryche- Empire:
Ben Markus- White Room
Clannad- In Fortune’s Hand
Poison- Something To Believe
New Model Army- Purity
Jagged Edge- Out In The Cold

RADIO CLYDE - Glasgow
Alex Dickson - Prog. Dir.

AlList:
AD Innocence- Le's Push It
Paul Simon- The Obvious Child

Wison Philips-Impuisive
arc Almond- Waifs And Strays

Prince- New Power Generation

Jon Bon Jovi-Miracle

Craig Mclachlan- Almost Felt

Black Box- Fantasy

Bob Geldof. A Gospel Song
Jason Donovan- I'm Doing Fine

Li

B List:
AD Caron Whedler- UK Biak
Clannad- In Fortune's Hand
Howie G. & Co- Come Together
Steve Winwood- One And Only
Donna Summer- State Of
ed Edge- Out In The Cold
NJor- Anchem
Ten City- Whatever Makes You
Nick Robertson/Sice- Show Me
Red Box- Train
En Vogue- You Don't Have To
Heatwaveljocelyn Brown- Feel

RADIO CITY - Liverpool
Tony McKenzie - Head o Music
er List:

AD Wv\mn Phillips- Impuhm
o Bonde- oy

AD . Thre She Goes
Bette Midier- From A Distance
Tony! Toni! Tone!- Feels Good
PiL- Don't Ask Me

RADIO TRENT GROUP - Notting
Len Groat - Deputy Prog.Dir.
AlList:
AD Breathe- Say A Prayer

After 7- Can't Stop

Milkown Bros- Applegreen

ham

List:

AD Robert Palmer/UB 40 1l Be
Jason Donovan- I'm Doing Fine
Cher- Baby '

The Cure- Close To Me

Wet Wet- Blue For You
HeatwavelJocelyn Brown- Feel
Mariah Carey- Love Takes Time

C List:
AD Poison- Sometting To Beliere
todel Army- Purity
Lonnie Gordon- If | Have To
Craig McLachlan- Almost Felt
Echo & The Bunnymen- Enlighten

DOWNTOWN RADIO

John Rosborough - Head o m(.

AD The L's- There She Goes
Sebastian C.- Under The Sea
Senators- I'm Always Sorry Now
Horse- Careful
Jamss g | D' s The

reathe- Say A

Kyie Minogue- Sep Back In

CHILTERN RADIO
& NORTHANTS RADIO
Paul Robinson - Prog. Contr.

D Steve Winwood- One And Only
Prince- New Power Generation
Donna Summer- State Of
Breathe. Say A
Bob Gelof- A Gospel Song
Real People- Window Pane

GWR - Bristol/Swi
Andy Westgate - esd Of Masic
A List:

AD Righteous Bros- Unchained
AcHa- Crying n The Rain
Roxette- Dressed For Success
Paul Simon- The Obvious Child

List:

AD Kylie Minogue- Step Back In
Happy Mondays- Kinky Afro
P1L-Don't Ask Me
Jason Donovan- I'm Doing Fine
Poison- Something To Beleve
Janet Jackson- Love Will
Ten City- Whatever Makes You
Stevie Wonder- Keep Our Love
Cher- Baby I'm Yours

Appleby- Dor't Worry
Bill Jocl- That's Not Her
Craig Melachian- Almost Felc
Botany 5- Lovebomb
Zoe- Sunshine On A Rainy Day

STATIO REPORTS

RADIO FORTH - Edinburgh
Somerville - Head Of Music

Blue Pearl Licde Brother
George Michael- Waiting For
Soup Dragons- Mother Universe:
Paul McCartney- Birthday

Status Quo- The Amiversary
Jimmy Somervite- To

Robert Paimer/UB 40- Il Be
Beautifu South- A Litte Time.
Horse- Careful

Sisters Of Mercy- More

Paul Simon- The Obrious Chid

RED ROSE RADIO - Preston/Blackpool
Kenni James - Head Of Music
AList:

AD o Waite- Deal For Life

Hy |.m Jackson- Love Will Never
Brenda Russell- Kiss Me With
Pete Cetera- No Explanation
Jason Donovan- I'm Doing Fine
James Ingram | Don'c Have The
Jon Bon jovi- Miracle
Poison- Something To Believe
PLL-Don't Ask Me

ATLANTIC 252 - County Meath
Paul Kavanagh - Head Of Music
Alist:

Righteous Bros- Unchained

Beautt South A Live Tine
Whiey Hosston T ter iy
Pra Hekee: S He e
o
Toeney 4 v | Ca'c Snd
Pebbles- Giving You The
Berln- Take My Breath Avay

HORIZON RADIO - Milton Keynes

Clive Dickens - Head Of Music

AD Caron Wheeler- UK Blak
Adamski-Fashback Jack
Cay D st Antrer Dsam
Monie Love- Down To E:

RADIO HALLAM - Sheffield
Dean Pepall - Head Of Music
List:

AD jimmy Somervile: To Love
Innocence- Let's Push It
Prince- New Power Generation
Berlin- Take My Breath Away.
Nelson- Love And Affection
st:

AD Wilson Phillips- Impulsive
Craig McLachian- Almost Felt
Jon Bon Jovi- Miracle.
Lonnie Gordon- If | Have To
Rita MacNeil- Working Man
LP Elon john
ELO

RADIO BROADLAND - Norwich
Dave Brown - Head Of Music
PP Righteous Bros- Unchained
Roxette- Dressed For Success
Elion John- You Gotta Love:
George Michael- Waiing For
Whitney Houston- 'm Your Baby
e A D EHE e

20 Wisen Pl e
Af

RobertPaimeriUB 4. 11 Be
$ybil- Make It Easy On You
Poison- Something To Believe fn
o Garder 1 Be Thes

AD s Simon- The Obius Chid
Kim Appleby- Don't Worry
Steve Winwood- One And Orly
Blck B Fany
Junior Tucks

Crgtt M:thhn- Aimon i

Wet Wet-
1 Bor v Mi i
Belinda Carlisle- We Want The

Fox FM - Oxford
- Prog. Contr.

Ata- Crying In The

Astec Camera- Good Moring

Beautiul South- A Little Time

Berlin- Take My Breath Away

Belinda Carisle- We Want The

The Cir: e T
Hovston 'm Your iy

London Beat. Ive B

Ria MacNel Werkig Man

Maria McKee- Show Me Heaven

‘George Michacl- Waitng For

Pet Shop Boys:- So Hard

Clif Richard- From A Distance

Righteous Bros- Unchained

Paul Simon- The Obvious Chid

Technotronic- Megamix

Twenty 4 Seven- | Can't Stand

RTL 208 - Lond
Jeff Graham - Prog. Dir.
PP Black Box- Fantasy
Breathe- Say A Prayer
The Poparts. Desigerathy
Vagabond oy- End Of Creation
List:

AD Happy Mondays- Kk Ao
Righteous Bros- Unchain
George Hicha Waing T

BList:

AD Prince- New Power Generation
Craig MeLachian- Almost Felc
Poison- Something To Believe
Jon Bon Jovi- Mirad
Megabass- Time To Make The

SWANSEA SOUND - Wales

David Thomas - Prog co

PP Jimmy Somerville
g Fo( On The
RobertPmecU 4011 B

ntr.

AD Georxe Michacl- Waiing For

H Hurw:ve/]oceiyn Brown o
Wison Philps. Im
Craig Melachin- Rl

Breathe- Say A Prayer

G E R M A

BAYERN 3 - Munich
Claus-Erich Boetzkes - Head
EncPgms

AD "BAP.Ales Em Lot
Gipsy Kings- Hotel Calfornia
Purple Schu\x- O TS

Eros Ramazotti- Can
PM, smmn HowlMAss You

Westernhagen- Frehei

i Maria Mekee: Show Me Heaven

3 - Baden Baden
Ulli Frank - D}/Prod.
AD Steve Winwood- One And Orly
Frlng Wby SsHy
- Keep Our Love
mw Girls- Hammer And A Nail
Beverley Craven- Promise Me.
LP Traveling Wiburys
Pet Shop Boys

Red Hot & Blue.

NDR 2 - Hamburg
Lutz Ackermann - Head Of Music
Alist:

Cagey Strings- Heute Nacht

cretary
Chrisians- Greenbank Drive
Harriet- Temple Of love

AD Bette Mdeer- From A Distance
- Promise Me
Enigma- Sadeness Part |
Herber: Groenemeyer- Ich Will
Suln Wgeravar: se
Toto- Out

s
New Kids O/T Block-Let's Try

MUSIC & MEDIA -

HR3 - Frankfurt

Markus Hertle - DJ/Prod.

AD Pl Edwards: Don't Look
Fine Young Cannibals- s OK
Sweet Sensation- If Wishes
Elton John- You Gotta Love
Bassomatic: Fascinacing Rhythm
The Farm- Groovy Train
Paul Simon- The Obvious Child
Kristana Levy- Rude World
Sandra- One More Night
John Farnham- That's Freedom
Herbert Groenemeyer- Luus
Mate Bianco- ire In The
New Kids OIT Block- Lec's Try
Beats Intl- Burundi Blues
Big Fun- Hey There Lonely
Leo Sayer- Rely On Me
Mariah Carey- Love Takes Time
Kim Wide- World In Perfect
Phil Colins- Hang In Long
Vaya Con Dios- Nah Neh Nah

WDR | - Colog
HIT CHIPS - W«kdays 13PM
Werner Hoffmann - Pro
5 et oot A L Tine
Vanila fce- e lee Baby
Enigma- Sadeness Part
New Kids O/T Block- Let's Try
PM. Sampson- How | Miss You
Partners In Kryme- Undercover
God's Gift- Love To See You

Cheap Trck. Wharever Would |
Sinead O'Connor- Three Babies

1 - Cologne
FLIPZEIT - Weel«hys‘-t M
Barbara Gansau

LP Kings X

WDR | - Cologne
POP SESSION - Weekdays 64 PM
Hans-Holger Knocke - Prod.

io
Brian Enoljohn Cale- Cordoba
Nevile Bros- Sons And

Bily Holiday- Srange Fruit
Stella Chiweshe- Mapere

Van Dyke Parks- Manzanar
Thomas Dolby- The Fiat Earth
Jonathan Richman- Neighbours
Beach Bos- God Only Knows

WOR | - Cologne

SCHLAGERRALLYE Sty 1174
Wolfgang Rot
ADE AVemnytherung- Einer Geht

ey C
Wiitney Housion. e by

SDR - Stuttgart

Hans Thomas - Pr

PP Steve Winwood: One And Orly
LP The Cure

SR/EUROPAWELLE SAAR

Dieter Exter - D/Prod.

PP Tarog Wity She's My

00d- One And Only

Wol Mad Fuer Der Diken

AD Sinead O'ComorThree Babies
Dream Acaderny- Love
Prince- New Power Generation
PM. Sampson- How | Miss You
Ten City- Whatever Makes You
Partrers In Kryme- Undercover

Ravis

Pet Shop Boys.

RB 4 - Bremen

Axel Sommerfeld/

Burghard Rausch - DY/Prod.

AD Dream Academy-
God's Gift- Love To See You
New Kids OFT Block- Let's Try
Eros Ramazzorti- Canzoni
PM. Sampson- How | Miss You
Stevie Wonder- Keep Our Love:

vember 10,
m

RIAS 2 - Berlin

Henry Gross - Head Of Music

AD Herbert Groenemeyer- Ich Wil

RSH - Kiel

Martin Schwebel- Head Of Music

PP Phill Edwards- Don't Look Any
fonie Shame

AD Onkel Bumba- Ein Freund

Engeber:Heare Of Cald
Sampson- How | Miss You

)

RADIO GONG 2000 - Munich
Waler Frebwald - Musle Dir.
SoeiTheSecrenry

e Groow I n The
Wh\mey Houston- I'm Your Baby
Sandra- On
g Sedenes Prt |
Westernhagen- Freiheic
22Top

A

s

e

RADIO GONG - Naremberg

AD Candyman- Knocking Boots
Double fam- The Power OF Human
LP et Shop Boys

RADIO CHARIVARI - Nuremberg
Mathias Hofmann - Music Dir.
PP London Beat- I've Been
+ Shop Boys- So Hard

AHa: Crying In The Rain

MC Hammer- Have You Seen Her

Jason Donovan- Rhythm Of The
AD  Whitney Houston- ' Your Baby

STARXSAT RADIO - Gruenwald
Jo Lueders - Prog. Dir.
Alist:
Jeff Lynne- Now You're Gone
Pet Shop Bos- So Hard

Whiney Hostar [ Your By
Prince- Melody Cool

Supremes- Floy oy
Zapp- Grapevine

RADIO REGENBOGEN - Mannheim

PM_ Sam
AD  Moonbeats- Dein Blondes Haar
Poch- Tu Vivea
Stefan Waggershausen Jesse

- How | Miss You

HIT RADIO NI - Nuremberg
Cetin Yaman - Prog. Dir.
PP Dece-Lite- Groove Is In The

Elisa Fiorillo- On The Way Up.
Morie Love- It's A Shame

RADIO XANADU - Munich
Armin Kessler - Head Of Music
PP Enigma- Sadeness Part |
AD  Surface- The first Time
Cheap Trick- Whereever Would |
Steve Winwood: One And Only Man
‘Wilson Philips- Impuisive
George Michael- Froedom
MC Hammer- Pray
Pet Shop Boys- So Hard
P Steve W)

Deep Purple- King OF Dreams
Herbet Grosnemeer Luus
AD PM. Sampson- How | Miss You
Mo s O . Lo Ty
Ten City- Whatever Makes You
P BAP

RADIO 7 TON. - Bad Mergentheim
‘Thomas Tscheschner - Head Of Music
PP Hal & Oates- So Close
AD Kim Wide- World n Prfect
Bob Geldof- Love Or Something
BAP- Alles Em Lot
Ehton John- You Gotta Love

RADIO ARA - Aschaffenburg

Udo Langenahl- MuscDie D)

FP a8 Oum-So le

£ (oo Aot
o B
RS S Sonde
Steve Miler Band- The Joker

Whitney Houston- m Your Baby

Beu here Are You Baby
Taeing Wiburys. Sh's My

AD  Pretenders-Sense Of Purpose:

Innocence Lec's Push [

Candy Dulfer- Heaverly City
Hammer- Have You Seen Her

Rheingold Dreikiangsdmensionen

RADIO F - Nuremberg
Sigi Hoga - Prog.Dir.
AlList:

Nicki- Doch Die Zei
Michael Morgan- Wie Fackeln
o imes By

5- Soca Dance
o ]ohn oo Love
Engelbert nna Dream

Nicole- Jeder Zaun Jede
Wison Phillps Release Me
Sailor- The Secretary

i Danovan, Anghin Of The

R UA NG

rique Lo Marcs. He
Seecton Monique Le Marci
ntoine Tome- jolly omper
imaldi- Season
Stevie Wonder- Keep Our Love
Gary Moore- Sull Got The

rog.

LP  feame M
M Knopfler/C.Adkins

RMC - Pari
Nathalie Andre - Head Of Music
AD Gerard Berlner- LAmour De
Phiippe Chatel- Rock 'n Roll
Images. Danger DAmour
Alain Lanty- Tant Bien Que Mal
FGray/DBarbelvin- I Faut
Les Obiets- La Sison Des

Red Hot & Blue

Juo Igesas

Paul Smon

L

5

SUD RADIO - Toulouse

Stevie Wonder- Keep Our Love

Lothar Engel - Head Of Music
Alis:

DNASuzanne Vega- Tom's Diner
London Beat- I'vé Been Thinking
AHa- Crying In The Rain
Annette Humpe- fch Kuesse
Breathe- Say Hello
Whitney Houston- m Your Baby
Depeche Mode- World In My
Nelson- Love And Affection
Matthias Reim- Ich Hab'

AD  Mariah Carey- Love Takes Time
BAP- Alles Em Lot
After One- Tom's Diner Rap.
Phill Edwards- Don't Look Any.
Canan Brown- Whatever Happers
Bad Boys Blue- Queen Of Hearts
AVisserM Reilly- Hallucinado

RADIO SALU - Saarbruecken
wne - Prog. Dir.

PP Vanill lce- lce lce Baby

i Go Down Noses
Maria McKee- Show Me Heaven

Led Zeppelin

73

NRJ Network
e summ. Dir,

5 |=n Lyone- Every Litcle Thing
Vanessa Paradis- Dis Lui Toi
Conerete Blonde- Joey
Francis Cabrel- Tout Le Monde
Tonton David- Peuples Du Monde.

Elmare {isituork
arcia - Prog, Dir.
' Pl Colin. Teacs s Tre
Michel Berger- Le Paradis
Ray Charke- 1l Tke Care
Veronique Riviere- Capicaine
House Of Love- Beatles And
LP  Ray Charles

u§

Al

Muslrd. MEDIA - November 10, 1990
om

b B dioHistoRy

TION REPORTS

RVS - Rouen

Frank Orcel - Prog. Dir.

AlList:
Kim Wide- World I Perfect
INXS- Suicide Blonde
Vaya Con Dios- What's A Woman
Eimer Food Beat- Daniela

Dave Stewart Lily Was Here
Mory Kante- Bankiero
Michel Sardou- Marie Jeanne:

Al

s

Kassav- Oule
Technotroric- Rocking All
Adin Chamfort. LAmour

Michel Berger- Le Paradis
Phil Collns- Hang In Long

IADID NANTES

e Comr e B
LAftare Lous Trio- Chacun
‘Whitney Houston- I'm Your Baby
Francoise Hardy- Je Ne Suis
Alin Chamort. UAmour Simple
Michel Berger- Le Paradis Blanc
David Halyday

L

5

RADIO VITAMINE - Toulon

Machias Combes - rog.
M. Sampson- We Love To Love

AD i Myles- Love \;

Concrete Blonde- Jo

Everyday People- Hezﬂ\me News

Miecta- Vattence

Dir.

Jane Bikin- Amours Des Feintes

RIVIERA RADIO - Monaco

Daevid Fortune - Music Dir.

AD  Ciristians- Greenbank Drive
Jonathan Butier- Heal Our Land
Hothouse Flowers- Movies
Oleta Adams: Rhythm Of Life
Sinead O'Connor- Three Babies

RADIO PLUS MONTE CARLO
‘Thomas Weigt - Prog. Dir.
D Nick Kuen. OF How Happy

Jeanne Mas-
Tracing Wibirye She Hy
Gearge Benson- Baby Workout
Art Mengo- Demain Demain

VERONICA - Hilversum
Hans Van Der Veen - Prog. Dir.
PP Nigel Kennedy- Spring
4D Rgiteos s Uncained
Lois Lane- T}
Roling o Sovhcion
assomatic- Fascinating Rhythm
Pebbles- Giving You The
Scatws Quo- The Anniversary
sabele A- He, Lekker Beest
Aftcan Business-
Sinead O'Connor- Three Babies

NOS - Hilversum
Tom Blomberg - DJ/Prod.
PP Lois Lane- This Must Be Love

VARA - Hilversum

Rolf Kroes - Head Of Music
PP Zucchero Fornaciari- Madre
AD Vzughln Bros- Tick Tock

hing
T Yrml\n( Wiburys

AVRO - Hilversum

Jan Steeman - Head Of Music
Happy Mondays- Kirky Afro
Angela/The Rude- Young Souls

TROS - Hilversum

Ferry Maat - Head Of Music

PP Prince- N!wPowerngenmon

Nationale To

AD ngelKennedy»Spn»;
BZN- Over The Hi

Morie Love- Iis A Shame
Lois Lane - This Must Be Love:
MC SarfReal McCoy- Don't Stop
‘The Farm- Groory Train

Status Quo- Th

Sinead O'Connor- Three Babies
Righteous Bros. Unchained
BB, Queen- Soul Train
nz- Hou Me Vast
African Business- In Zaire

Efton John- You Gotaa Love

o i
jer Lugt - Head Of Music
B e G
Top 5:
Something Happens- Parachute
Robert Paimer/UB 40- 1l Be
Prince- New Power Generation
Soulsster- Through Before We
Van Morrison- Rea Real Gone

NCRV - Hilversum
Jaap De Groot/Henk Mouwe - DJProd.
PP Elton john- You Gotta Love:

Pebbles- Giving You The
Status Quo- The Anniversary
LP Bobby King/Terry Evans.

SKY RADIO - Bussum
Ton Lathouwers - Operations Mgr.
Al

MC Hammer- Have You Seen Her -

Maria McKee- Show Me Heaven

London Beat- I've Be

Swe Miller Band- The Joker
AD P:u\ Carrack- Dedicated

M ]ehm\y Gil- My, My, My
Oleta Adams- Get Here

2 U M

BRT - Studio Brussels

Ian HautsdstiMark Cospen - rod

"Tommy Convel m Sevnteen
Clouseau CD

Traveling Wilburys CD.
Trockener Kecks Ci

Steve Winwood C

Robert Paimer/UB 40- Il be
Vaughan Bothers- Tick Tock
Pogues CD

Soulsister CD.
Los Lobos- Down On The.

BRT - East Flanders

Rudi Sinia - Prod.
AD' Paul Simon- The Obvious Chid
Iggy Pop- Candy
Something Happens- Parachute
African Business- In Zaire
Will Sommers- Hou Van Mij
P Sousster
dio’

BRT 2. West Flanders
Peter de Groot - Head Of Music
PP Pretenders- Sense Of Purpose
LP  The Scene

RTBF RADIO 2 - Hainaut
nne/Ph, Jauniaux
AD Crzy Horse- Mediey
Patrick Bruel- Alors Regarde
-t Shop Boys- So Hard
Michel Sardou- Marie-Jeanne
LPINXS

RADIO CONTACT F - Brussels
Jean-Lou Bertin - ProgDir.
Alist:

Pet Shop Boys- So Hard
AHa- Crying In The Rain
Snap- Cult OF Snap

London Beat- I've Be
Technotronic- Rockin' Over The
ond

Matthias Reim- Verdamt, lch

(adverdisement)

The 2nd Single From
Mariah Carey's
Debut Album

'LOVE TAKES TIME
|

Ire. Century radio

Ger.  WDR 1, Bayern 3, radio Bremen,

HR 3, Scharzwald radio,

I Zabe | Swit. radio Basilisk, Forderband

Hol Veronica, AVRO, TROS, NCRV
| Ita. RAIStereouno, radio Monte Carlo |

radio Kiss Kiss

Gre. ERA 2

Pol. Polksie 3

Swe. SAF, City 103

Happens- Parachute. Den. Voice, radio ABC
Nor. radio Ost, NRK |

UK. Capital radio, Metro FM, Trent,

| Chiltern radio & Northants radio,

Radio Clyde, radio Hallam, BRMB,

Bel. radio Royaal

Esp. radio Madrid-Ser
Eur. VOA |

il Bulg. radio Varna
Fin. radio 1, 91.9FM |
‘ CBS |

29



AD  George Michael- Freedom
Barry White- | Wanna Do It
Kylie Minogue- Step Back In
Jason Donovan- 'm Doing Fine
Kim Wide- World In Perfect
Giovanni- e Donnerai Tout
Caron Wheeler- Livin In The
Jo Lemaire- Cest Mon Bateau
Besty Boo- Doin’ The Do
Something Happens- Parachute
Bombalurina- sy Bitsy Teeny
Blue Pearl- Naked In The Rain
HMC Harmer- Have You Seen Her
Maria McKee- Show Me Heaven

Heatwave- Mind Blow

lumo :xrnzs Antwerp
- Head Of Music
B Mt e Ve
ndon Beac- 've Been
Beverley Craven- Promise Me
Sandra Reemer- Lz Colegiala
New Kids OIT Block- Toright
MC Sar- It's On You
Dusty Springfield- Arrested By
]Vxl\ylPA»derson Aan Alle
g n The

Gim
AD. Tou bicken S e e
Craig MeLachian- Amanda
Wiy Sommers- Hou Van Mi

RADIO ANTIGOON Antwerp
Piet

» Soulmur Through Before We

Craven- Promise Me
New Kids OIT Block- Toight
Vaya Con Dios- Nah Neh Nah

1C Hammer- Have You Seen Her

Hi Power- Simba Groove:
London Beat: I've Been
MC Sar-1ts On You
Matthias Reim- Verdamme I¢

AD _ Concrete Blonde- Jocy

Something Happens- Parachute
Cuur ea- | Uk You
iah Carey- Loves Takes Time

RADIO ROYAAL - Hamont-Achel
Tom Holland - Prog.
r T Hil.
D Cllure B | Lke You
londe- Joey
Gino Vanneli- The Time Of Day
Betto Boo- Doing The Do
Adventures Of Scevie V- Body
Morie Love- s A Shame
Roling Stones- Satisaction
The Farm- Groovy Train
Bell Bv Devoe- Do Me
$ybil-Make It Easy On Me
Carly Simon- Better Not Tel
LP London Beat

SWITZERLAND

DRS 3 - Basel
Christoph Alupun - Music Coord.

"% Goes Sun Comes Up No More
Charlatans. White Shirc
Crank-'m A Reiser

Dream Academy- Love:

Electribe 101- You're Walking
The Farm- Groovy Train

Gun Club- The Great Divide:
Indigo Girls- Hammer And A

LP TConwellYoung Rumbiers
Booby King/Terry Evans
Margareth Menezes
The Nits
Waterboys

COULEUR 3 - Lausann:
Genm Saudan - Head of Music
Love

e
AD Sisters Of Mercy- | Was Wrong
LP  Sisters of Mercy

STATION REPORT

RETE 3 - Lugano
rgio Passera- Head Of Music
Heavy Rotation:

‘Cocteay Tiwins- leebink Luck

Fabrizio De Andre- Megu Megun
Indigo Girls- Hand Me Downs

An Emotional Fish- Celebrate
Jeremy Days- Give It A Name
The C.

Paul Simon- The Obvious Chid
Bob Mouid- Out Of Your Life
s On The Way

Baccini- Coatto Melody

RSR La Premiere - Geneva
Catherine Colombara - Prod.
AD' Everyday People- Al See

RADIO FORDERBAND - Bern

Res Hassenstein - DJ/Co-Ord.

PP London Beat- I've Been

AD  Everyday People- Make Him Wit
PetShop Bos. B Borng
Steve Booker- This Si
B.King/T Evans- One Way Tk
Wille Nelson- Ten With A Two

A U S R
OE3- Vienna
Guenther Lesjak - Head Of Music

AD  Dance With A Stranger- The
Vaya Con Dios- Nah Neh Nah
Snap- Cult Of Sn
‘Whitney Houston- I'm Your Baby

P 2ZTop

Whitney Houston

Van Morrison

Paul Simon

RETE 105 - Milan
Al ror

llex Per og. Dir.
Grant Besaon - DjProc.

Geer(e Michael LP
s Shop BoysLP
AHaLP
Nelson- Love & Affection
Caron Wheeler LP
Jon Bon Jovi LP
Whitney Houston- I'm Your Baby
Duran Duran LP
DeeeLite LP
Prince LP
London Beat LP
Fatman- Release Me
Tityo LP
Mariah Carey LP

RAI STEREOUNO - Rome

PP Pet Shop Boys- So Hard
INXS- Suicide Blonde

Lucia Dalla- Attenti Al Lupo
Wilson Phillps- Release Me.
Entries:

‘The Cure- Never Enough
Mariah Carey- Love Takes Time
Van Morrison- Real Real Gone
Chistano De Anore- Natale
U2- Night And Day

AD  Bombalurina- sy Bisy Teeny
Guns ' Roses- Knockin’ On
Take 61 L-ove- U
Vaya Con Dios: Nah Neh Nah
Livng Colour- Type
Vaughan Brothers- Tick Tock
Pebibles- Giving You Th

e Bones- Submarine Soul

Hinterland- Dark Hil

RADIO DIMENSIONE SUONO
lo Mancini - Music Director

= George Michael- Wating For

Steie Wonder- Keep Our Love Alve.

Vanilla Ice- ce ice Baby

Innocence- Lec's Push It

Maureen- It's My Life

Jon Bon Jovi- Miracle:

Steve Winwood- One And Only

Jimmy Somervile- To Love

The Outfield- For You

Elisa Fiorilo- On The Way Up

Al

S

RADIO MONTE CARLO - Milzn
Francesco Migliozzi - Prog. Contr.
Alist:
George Michael LP
Prefab Sprout LP.
1927 LP
Breathe- Say A Prayer/Without
INXS- Sucde BovielDigper
Neville Bro:
M Spoms e (Comp) LP
Dave Stewart- Jack Taking
Descon B ' Nevwr £
Paul Simor
4D Seovie Wonder. Keep Our
Favorite Angel- Only Fomen st

DEEJAY NETWORK - Milan

Dario Usuelli - D)

PP Zoc-Sunshine On A Rainy Day

AD  Robert Palmer/UB40- I Be
Pet Shop Boys- Being Boring
Jovanott Gente Dell Notee
Kim Appleby- Don't Werry
Papa Dee- The Chosen One
The End- Extas
Soulsister- Through Before We

LP Big Audio Dynamite

RADIO PETER FLOWERS - Milan
Marco Garavelli - Prod.
PP Harriec- Temple Of Love
AlList:
Nelson- Love And Affection
INXS- Suicide Blonde

London Beat- I've Been

AD  Stevie Wonder- Keep Our Love

S

rosio - Prog
PP Phil Collns LP

AD  Lucio Battisti- La Sposs
Wison Philps. Impusive
Phil Colins- Hang In Long
Pet Shop Boys- Being Boring
Anita Baker- Soul Inspirtion
Paison- Something To Believe
e Winwood. O And Orly

ADIO KISS KISS - Naples
Gianni Simloi- Prog. Dir
e C Thomgeon. 1 cl

bum Duran- Serious
London Beat. e Been
Blue Pearl- Naked In Th Ran

Al

g
Z
H
2
°
¢
g
o

LA. Mix- Coming Back For More
Mike Wison- Another Night

Van Morrison- Real Real Gone
Prince: New Power Generation

LP Van Morrison
Pet Shop Boys
The Cure

RADIO BABBOLEO

Lenny - DJ/Prod.

bp i Somerl: To Lo
Geor,e Michael- Praying For
London Beat- 've Been
Pet Shop B ard

Michael Bolton- Georgia
Cheap Trck- Can't Stop
John Waite- Deal For Life
Wikson Phiips- Release Me
Breathe- Say A Prayer
AHa- Crying In The Rain

102.5 HITRADIO

Luca Viscardi - Head Of Music
PP Edie Brickell- Mama Help Me
Steve Winwood- One And Only

My First Milion
‘Wilson Philips-Impulsive
LP Edie Brickell
Traveling Witburys

nza
rog. Dir
PP Sybil-Make It Easy On Me

LP Mica Paris

Lucio Battisti

RPO

Styx
RADIOLINA - Cagar

ndrea Angi d Of Music
e B o

ks SuideBionde
Charles D. Lewis- Soca Dance
Jovanott- Ciao Mamma

Lucio Dalla- Attenti Al Lupo

WiitroyHouston 1 tour Baby
Bizz Nizz- Get Into Trance
‘Gianna Nannini- Due Ragazze.

LP Roger Waters

RADIO MADRID - SER
Rafael lev.rt Music Mgr.
No. Playli

eron Ramaott Cncones
PP Vixen- Love Is A Killer

Kylie Minogue- Step Back In
Mariah Carey- Love Takes Time
AT Sure'- Missunderstanding
Elton John- You Gor

Neneh Cherry- I'e Got You

Popular FM/CADENA COPE - Madrid
c:m; ¢ Finly - Muslc Diractor
Al

nesss- Cerca DA

INXS« Suicide Blond

U Tampa. Acercae ¥ Besame
DNA/Suzanne Vega- Tom's Diner
Tam Tam Go- Espaldas Mojadas

4D PetShop Bop- S Hard
Union- Fueron Los s Ceox
The Chimes Tt by
s Guardin. Donge Nace € Rio

TOP 97.2 - Madrid
Raul Marchant - Music Mgr.

AD  Gianna Nannini- Scandalo
1C Hammer- Have You Seen Her
LP OST Days Of Thunder

CANAL SUR RADIO - Andalucia
Paco Sanchez - Music Mgr
Elisa Forillo- On The Way Up
Heroes Del Silncio- Entre Dos
Hall & Oates- So Close
Vaughan Bothers- Tephore Song.
Biscuit- Biscut In The

AD  La Union- Tentacion

s

Liiac Time- Il End In Tears
Lalah Hathaway- U-Godit Gowin

RADIO 16 - Madrid

Jorge De Anton - Prog, Dir
Hammer- Have You Seen Her

e Los Celos

Eiton John- You Gotta Love

Whitney Houston- I'm Your Baby

Dublin- Arde To el

Pe Shop Boys- So Hard

Tam Tam Go- Espaldas Mojadas

Paul Simon

Nat King Cole

.
5

W D N

RIKSRADION P) KLANG &co
Weekdays

Loose Ends- Cheap Talk
Pet Shop Boys- So Hard
Van Morrison- Real Real
Robert Palmer/UB 40- 'l Be

Paul Janz- Every Lictle Tear
‘Was (Not Was)- How The Heart
Soul Brothers- Mantombazane:
Grymlings- Mit Basta For Dig
Tomas L Hon Gor Al Fer

Dag Vag- En Gang Till

LP  PauiSimon
Traveling Wilburys
Everyday People
Pontus & Amerikanerna
Freda®

lesnAmonn TRACKSLISTAN
Smmh 524
uuu-ma

Niklas Stromstedt- Vart Du An
n Beat- I've Been

Titiyo- Flowers
Erika- Together We Are Lost
Tomas Ledin- En Del Av Mitt.

Maria McKee- Show Me Heaven

Snap- Cuit Of Snap.

Christer Sandelin- Jag Tr

Poison- Something To Believe

Belinda Carlse- We Want The

AHa- Crying In The Rain

Alannah Myles- Lover Of Mine
mer- Have Yo Seen Her

Sonia- End Of The World

SAF RADIO CITY - Stockholm
Martin Loogna - Head Of Music
ADTwenty 4 Seven- Are You
Varilla ce- e lce Ba
Prince- New Power Generation
Dave Stewart- Love Shines
New Kids O/T Block- Let's Try
Paul Rein- Night And Day
Bassomaic- Fascinating Rhythm
Hootrs Ge T Huse g
LouRanks s Suposed
Hindu Love Gods: Raspberry

CITY 103 - Gothenburg
Lars Bodin - Music Director
] TGy oo sk ot
AD George Lamond. Look
Ten City- Whatever ke You
Tifany- New Insde
Ruby Turner- ' A Cryi
Traveling Wiburys. She's My
Kon Kan- Liberty!
Idecent Obsession- Say
Kim Wilde- World n Perfect
Mora Trask- Tigeriakten

Bue

LP RedHot&

5

RADIO GOTHENBURG

Leif Wivatt - Head Of Music

AD Taveling Wiburys- She's A
Stevie Wonder- Keep Our Love
o Rawl- 16y Sppsed To
Sinead O'Connor- Three Babies
William- TV
Dr. Alban- No Coke
Ak Sngr- Lasie
Freiheit- All| Can Do

vac mm Band- The Joker

|'rave\mg Wiburys
Waylon ennings

HIT £M - Stockholm
Johan Bring - Prog.Dir.
AlList

i & Suse- Boyfie
Pebbies- Giving You The Ben
Visicors- Security Reasons
Pet Shop Boys- So Hard
Dr. Alban- No Coke

AD 10 City- Whatever Makes You
Grymings- Mt Bacsca Foer
Kim Wide- Can't G
Imnocence- Let' Push It
Kim Wide- World In Perfect
Peter's Pop Squad- Strangers
Neneh Cherry- I've Got You
Tuenty 4 Seven- Are You
Elsa Fiorilo- On The Way Up
DEomBKurpe Sun
Sons nd O The Worid

B Surel- Mnsmndusundm.

N o T o
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EUROFILE’91 ORDER FORM

I want to order ... . copies of Eurofile '9
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Company
Address .

EUROFILE 1991 Rates

enelux: Dfl.
Germany, Austria, Switzerland: DM.
UK: KE
France: FF

Other countries:

EUROFILE,

Function

your complete sourcebook for
the music & broadcasting trade.

** Copies will not be sent until payment i received.

Please allow three weeks for handiing.
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O Immediately (Total amount enclosed)

O Invoice me **
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[ Dinersclub

0 Visa

Card number:

Card expires:
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. e

PP

Alist

Elion ohn-Sacrifce
Gary Moore- Walking By Mysell | LP
A-Ha-CryingIn The Rain |
Dum Dum Boys- Englefes

Nench Cherry- I've Got You

Roxette- ¢ Must Have Been

M Knopflr/C.Adkins- Poar Boy
Led Zeppelin

Pet Shop Boys
Steve Booker
Traveling Wiburys

RADIO NORD - Harstad
Tom Berg - nmoam;k
AD  johamy Gill My My, My
Cal\ySlmcn-&lurNolTeH
- The Sec
Deber WeCinion Who's

Chyp-Notic- You And1

YOUR DAILY
BREAD

sl&& MEDIA - November 10, 1990
om

T

Tha Trner B Toner Wih e

ST Blarge
Bon|ovi- Blaze Of Glory

Bonbilnn: Ilsy Bitsy Teeny

Maxi Priest- Close To Yo

Hanne Boe!

AARHUS NAERRADIO
rankie Fever - Head Of Music

Gipsy Kings- Hotel Calfornia
Stevie Wonder- Keep Our Love
London Beat- 've Been Thinking
Peter Blakeley- Quicksand

fanocence- Lec's Push It
Wizdom 'n Motion- Keep.
KidFrost- La Raza.

Kid Frost

UPTOWN FM - Copenhagen
MinEbesirea e Ol i

Elton ohn- You Gota!
Sebatan: Hiakerne T

ondon et e ecn

Maria McKee- Show Me Heaven

‘Whitney Houston-I'm Your Baby
Om

SkofTorp- On A Long I.cne!y
Stevie Wonder- Keep Our Love: A
Sweet Sensation- f Wishes

Mylene Farmer- Douces

S

Pet Shop Boys-So Hard
Rockers By Choice- Ta' Mid
Steve Winwood- One And Only
Titiyo- Flowers

Sinead O'Connor- Three Babies
Black Box- Fantasy

Tomas Lo En el AvDi
Rockapella- Zombic Jamborec
SkofTorp- On A Long Lonely
BenSou A ine

" (adverusement)

Pessee
e

urope. Lighteen natio

o

Marizh Carey- Love Takes Time AD R Trais/G Jones-A Few Ole
Blellekiang-Feic Grete Torp-Head Of Music Blue Syscem- Love s Such A
TenceDarce Anotr it | PP TiteOgar g her D E N M A Johnny Rivers- Nina

| Vazelina Beloppnoggers Los Lobos- Down On The

NRK-Oslo DANMARKS RADIO - Arhus Sinead O'Connor- Three Babies

Steinar Field- Prod. RADIO " Leif Wivelsted Pre

AD Elisa Fiorilo- On The Way Up. Egi Houeland- Head Of islc Alist: AAL
Twenty 4 Seven- Are You AD  Aztec Can Beat-Ive B jezky

Beautiul So.m- Al Tame. ™ | PP Beverty C

ol marhen

pan-Esutopean marhers. If music is vour daily bread, yor cons do withou
. Music & Media covers the wotal European marker from the UK 10
Wesr-Germun . from Finland 10 Greece. h gathers recording data. tips

neww talent and analysex industry trends. I provides international and
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Harry Connick Jr- Recipe For

330 Million viewers and
Tisteners. With ane thing in comman: the international fanguoge
of music. Musie & Medi

broadeast trade magazine. Iy is read by dhe mos inflwential record,

i the only weeldy pan-Luropean music and

sadio. TV, and retail decision makers in national, supra national, and

local broadcasting news. It contains the Eurochart Hot 100. Music &
Media it o, it's cvip, it’s tasteful. Fust 0 consume and easy 1o digest.
1 you have an appetite for succes, bite into the bigges nirsic marker of

the world. T subscribe. complete and rewrm the coupon tora

e —

MUSIC
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STERDAY et



arry White- | Wanna Do ft
Kyl\e Miogue Sip Bick o
Jaso 'm Doing Fine
Kim Wi Wordn Pertet
Gl fe Domerd Tos
Caron Wheele The
o Lemare. s Hon lenu |
Betty Boo- Doin’ The D
Somtting Happes. Parschte

4D George i Fresom ‘

Heatwave- Mind Blowing

RADIO EXPRES - Antwerg
Marc Dhollander - Head Of Music
PP Matthias Reim- Verdammt Ich

Dusty Springfild- Arrested 8y
JValyP Anderson- Aan Alle
AHa: Crying In The Rain
Radio's- Gimme Love. |
Maria MeKee- Show Me Heaven |
Craig McLachlan- Amanda

Wily Sommers- Hou Van Mj

MC Sar- Is On You }

>
S

RADIO ANYIGDDN Antwerp
Piet Keizer - Dir.
PP Sauhmer- Through Before We

Beverly Craven- Promise Me

New Kids OIT Block- Tonight

Vaya Con Dios- Nah Neh Nah

MC Harmer- Have You Seen Her
ove

»
E

Righteous Bros- Unchained
Something Happens- Parachute
Culture Beat- | Like You

Mariah Carey- Loves Takes Time

RADIO ROYAAL - Hamont-Achel

Tom Holland - Prog. Dir.

P 828 er The il

AD  Culwre Beat- 1 Like You
Concrete Blonde-
Gino Vanneli- The Time Of Day
Betto Boo- Doing The Do

Roling Stones- Satisaction
The Farm- Groovy
Bell Biv Devoe- Do Me
Sybil- Make It Easy On Me.
Carly Simon- Better Not Tell
LP London Beat

SWITZERLAND

DRS3 -
Chdsmph Alispach - Music Coord.

u Goes- Sun Comes Up No More
‘Charlatans- White Shirt
Crank- I'm A Reiser

am Academy- Love
Electribe 101- You'e Walking
The Farm- Groovy Train
Gun Club- The Grea
Indigo Girl- Hammer And A
Monie Lore- I’ A Shame
Monie Love- Monie In The
Posies- Golden Blunders

LP TConwelYoung Rumblers

by KingTerry Evans

Margareth Menezes
The Nits
Waterboys

COULEUR 3 - Lausanne
Gerard Saudan - Head of Music
PP Dream Academy- Love
Gamine- Dream Boy
Levelers- Carry Me
The Mission- Mr. Pleasnt
AD  Sisers Of Mercy- 1 Was Wrong
L Sisters of Merey

30

O Radio station
O TV station

[ Pro-Audio
0O Studio

In order to process order we must
receive your business classification. Please
indicate your primary industry function in
the correct box.

Thank you

O Record company/purchaser
[ Video company/purchaser
O Redailer rec/video

[ Wholesaler rec/video

O Merchandizer

O Artist/manager/agent

O Music Publisher

O Marketing Company

[ Others (pls specify)

EUR:H:

PAR AVION
BY AIRMAIL

Music & Media
P.O. Box 9027

1006 AA Amsterdam

The Netherlands

RADIO AF/P4 -Lund

STATION REPORTS

John Farnham- In Your Hand
Saior T Secreary

Hans Strandberg - Music Dir.
PP Kim Wilde-

Ten City- Whatever Makes You
LP Tim Feehan

SFR-Norrkoping
Johan Karlsson - Head Of Music
Aist:

PecShop s ey
Duran Duran-Seri
1P ChinchiGreen

RADIO I -Oslo
Bjoern Faarlund - D]
AD F

Mic
Dr. Alban- No Coke
London Beat I've Been

5
Elton john- You Gotta Love
PaulMcCartacy. Birthday

Christer Sandelin- Jag Tror
Whitney Houston- ' Your Baby
Vart Du An

RADIO OST - Rade

Maria McKee- Show Me Heaven
zabela-Substitute

MC Hammer- Have You Seen Her
Pet Shop Boys- So Hard

Nench Cherry- e Got You
Jon Bon ovi-Blaze Of Glory
Suwve Pl B The fler

AD  Whitney Houston- I'm Your Baby
Maria McKee- Me Heaven
MCHammerHave You Seen Her
Snap- Cult Of Srap
Mariah Carey- Love Takes Time
Lili & Sussie- Boylriend
Technotronic- Megamix

kie- Lving Next D

EILE- —;_:‘f :

Ur - vienna
Guenther Lesjak - Head Of Music
AD  Dance With A Stranger- The
Yo CanDls; N.n Neh Nah
Snap- Cult

Whitney oot Yo Baby
2z

Whitney Houston

Van Morrison
Paul Simon

RETE 105 - Milan
Alex Peroni - Prog.

. Dir.
Grml Benson- Dy Prod.

Geor;e Michael LP

Py Shev BoysLP
AHalP

Nelson- Love & Affection
ComatsLy

Jon Bon

Whitney oson i Your Baby
Duran Duran

Decelite

Prince LP

London Beat LP

Fatman- Release Me

Tidyo
Mariah Carey LP.

RAI STEREOUNO - Rome
E.Molinari
E l.ms;rlo Prog. Dir.
PP Pet Shop Bos- So Hard
INXS- Suicide Blonde
Lucia Dall- Atcenti Al Lupo
Wikson Philips- Release Me.
New Entries:
‘The Cure- Never Eno
Mariah Carey- Love Takes Time.

Guns 'n Roses- Knockin' On
Take 61 Love- U

Vaya Con Dios- Nah Neh Nah
Living Colour- Type.

Vaughan Brothers- Tick Tock
Pebbles- Giing You The.
Barbie Bones- Submarine Soul
Hinterland- Dark Hil

RADIO DIMENSIONE SUONO
Carlo Mancini - Music Director
PP George Michacl- Waiting For
ie Wonder- Keep Our Love Aive
Vanill k- e ice Baby
Let's Push I¢
‘s My Life
Jon Bon Jov- Miracle
Steve Winwood- One And Only
Jimmy Somerville-To Love
‘The Oudfield. For You
Elisa Forilo- On The Way Up

Al

El

IS A AL
INXS- Suicide Blonde
London Beat- I've Been

AD  Stevie Wonder- Keep Our Love
Soup Dragons- Mother Universe
Pec Shop Boys- So Hard
‘The Cure- Never Enough

ips-
Phil Collins- Hang In Long

Pet Shop Boys- Being Boring
Anita Baker- Soul Insiration
Poison- Something To Believe
Steve Winwood: One And Only

Gianni Simioli - Prog.
A c Pine/C Thompson- I'm Still

RADIO KISS KISS - Naples
Dir.

Do D S
London Bet. v Been
Blue Pearl. Naked In The Rain
Mariah Carey- Love Takes Time
Nelson- Love And Affection
INXS- Suicide Blonde

A

s
H
H

2
¢
H

a
Z

e
LA. Mix- Coming Back For More
Mike Wilson- Another Night

Van Morrison- Real Real Gone.
Prince- New Power Generation

RADIO BABROLEQ

Lenny - DJ/Pr

PP Jimmy Sl Tolove

Alist:

George s PraygFor

London Beat- Ive
Pet Shop Boys- )
NXS. it Bone
Michael Boltan- Georga
Cheap Trick- Can't Stop
John Waite- Deal For Life
Wison Phillps- Release Me.
Breathe- Say A Prayer
AHa- Crying In The Rain

RTL. 102.5 HITRADIO
Luca Viscardi - Head Of Music
PP Edie Brickell-Mama Help Me
Steve Wi nd Only
Pet Shop Boys- Being Boring
George Michacl- Waiting For

fuman Radio- My First Milion
Wison Philis- Impuisive
LP  Edie Brickel

Taveling Wiburys

>
©

RADIO STAR - Vicenza
Maurizio Maressi - Prog, Dir.

PP Sybil- Make It Easy On Me

PP Vixen- Love Is A Killer

Danza Invisble- Naturalenza
Kylle Minogue- Step Back In
Mariah Carey- Love Takes Time
AIB. Surel- Missunderstanding
Eicon fohn- You Gota Love
Neneh Cherry- I've Got You

Topar FMICADENA COPE - Mg
Carlos Finaly - Musi
AlList:
21 Japonesas- Cerca Del Aire
INXS- Suicide Blonde
ampa- Acercate Y Besame

DNA/Suzanne Vega- Tom's Diner

i T G- gl Moaas.
AD Pet Shop Boys- So Hard

Union- Fueron Los Celos
The Chimes. True love
a Guardia- Donde Nace EI Rio

TOP 97.2 - Madrid

Raul Marchant - Music Mgr.
No.l Playlist

TNXG. S Bionde
PP Michel Galard- | + | =
AD Gianna Nanini-Scandalo
1C Hammer- Have You Seen

LP OST Days Of Thunder

Her

CANAL SUR RADIO - Andalucia

Paco Sanchez - Music Mgr

PP Elsa Fiorilo- On The Way Up

e o e i

Hal & Oates- So Clos

Vaughn Bothers Teephone Sorg

Biscuit- Biscuit In The House

La Union- Tentacion

C Estrangulados- Corazones
octeau Twins- leblink Luck

Liac Time- 0 End In Tears

Lalah Hachaway- U-Godic Gowin

>
©

RADIO 16 - Madrid
Jorge De Anton- Prog D
HE Hamer. s fouSeen Her
La Union- Fueron Los Celos
Elton John- You Gotta Love
Whitney Houston- 'm Your Baby
Dublin- Arde Tu Piel
Pet Shop Boys- So Hard
Tam Tam Go- Espaldas Mojadas
LP  Paui Simon
Nat King Cole

W D N

RIKSRADION rs KNG C:0
Weekdays 12

; Thed.

Pontus Enhor
Playlist:
Loose Ends- Cheap Tak |

Van Morrison- Real Real G

Pet Shop Boys- So Hard ‘

Robert Paimer/UB 40- I'l Be

MUSIC & MEDIA - N

Alannah Myles- Lover Of Mine
MC Hammer- Have You Seen Her
Sonia End Of The World

EABRADIOICITY. Stediinim

Martin Loogna - Head Of

25 Ty 4 SovenAve You
Vanill ce- ce ice Baby
Prince- New Power Generation
Dave Stewart- Love Shines
New Kids O/T Block- Let's Try
Paul Rein- Night And Day
Bassomatic: Fascinating Rhythm
Hooters- Give The Music i
Lou Ravs- s Su
Fiods Love Gods_ Rspberry

CITY 103 - Gothenburg

Lars Bodin - Music Director

PP Carly Simon- Better Not Tell

AD  George Lamond- Lok Into
Ten City- Whatever Makes You
Tiffany- New Insie
Ruby Turner- I¢'s A Cryin
Traveling Wilburys- She's My

Hors ek Tgrakten
LP  Red Hot &BI

RADIO GOTHENBURG
Leif Wivatt - Head Of Music
AD Traveing Wilburys- She's My

e Wonder- Keep Our Love
Lou Rawis- I’s Supposed To
Sinead O'Comnor- Three Babies
Willam- TV
Dr. Alban- No Coke
Ak Sogers Lise
Freheic- All I Can D
e Miler Band. The ke
Van Morrison
Traveling Wilburys
Waylon fenrings

=
S

HIT FM - Stockholm
Johan Bring - Prog. Dir.

ist:
Lili & Susie- Boyfriend
Febtes Grng You The Beneic
Vistors- Security Reasons
Pet Shop Boys- So Hard
Dr. Alban- No Coke
10 City- Whatever Makes You
Grymiings- Mitt Baesta Foer
Kim Wide- Can't Get

A

S

Squad- Strangers
Neneh Cherry- Ive Got You
Twenty 4 Seven- Are You
Eisa Fiorilo- On The Way Up
DBrown/B K Sharpe- Sun
Sons End O The World

rel- Missunderstanding
e Filizm I The Evening

ember. 10, 19¢
m

Lii& Susse- What's The
Elton john- Sacrifice
Gary Moore. Wlking By Mysel

Mariah Carey.- Love Takes Time
Biclleklang- Feic
Trance Dance- Another Perfect

NRK-Oslo

Steinar Fjeld - Prod.

AD " Eisa Fiorilo- On The Way Up
Twenty 4 Seven- Are You
Chyp-Notic- You And |

HIT FACTORY

M Knopler/C Atkins- Poor Boy
LP  LedZeppein
Pet Shop Boys

Steve Booker
Traveling Wilburys

| RADIO MOTOR - Oslo
Grete Torp - Head Of Music
PP Tiste Oghir.fag Ae
LP Vazeim Beloppoggers

RADIO

N mm Hekee
Lii & Sussie

STUDENTRADIOEN TROMSO

Tevin Campbell- Round And
Jimmy Barnes- Let's Make It
KidFrost-LaRaza

AList:
LP Steinar Albrigtsen
AHa

Steve Wynn

Dum Dum Boys

Backstreet Girls

The Cal

Clannad

Pogues

Delilos

Cocteau Twins

| RADIO NORD - Harstad

Tom Berg - Head Of Music

AD " Johnmy Gill My, My, My
Carly Simon- Better Not Tell
Sailor- The Secretary
Delber McCiinton- Wha's
Franklin- Waiting

uANnnxsumo Arhus

Egil Houeland - Head Of Music
AD  Aatec Camers. Good Morning
BeautfulSouth-A Lcee Time

YOUR DAILY
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‘ Alise:

London Beac- 've Been
Trussetyven Jeg Er Bare Sa.Go

(sdvertisement)

e oftusiess

oy
Cutry.

Om
London Beat- I've Been

James Ingram | Don't Have Th
Van Morrison-Real Real Gone.

RADIO VIBORG

Ap

Efton john- You Gotia Love Pet Shop Boys-So Hard AD INXS- Suicide Blonde
VanM ‘RealReal eeny Jon B

To Bele Twenty 4 Seven- | Can't Stnd Bombalurina- sy Bitsy Teeny
Chinchill Green- Heavensent MaxiPriest. Close To You
Prefab Sprout- We Let The. RADIO VOICE - Copenhagen Pet Shop Boys-So Hzrd
27 Top- Concrete And Steel BoBerg- Prog. Dir. Maria McKee- Show|
Vaughan Brothers- Tick Tock Lo En D Ay e Janet, :
Jon Bop Jovi- Miracle: Vanilk [ce- Ice Ice Baby London Beat-I've Been
M Kaopfler/C Atkins-Poor Boy Steve Winwood- One And Only Man Roxete- It Must Have Been

" 4 AIB. Sure!-Misunderstanding LP Hanne Boel

Van Morrison Robert Paimer/UB 40- 'l Be
AHa Alist
PaulSimon Whitney Houston- I'm Your Baby | AARHUS NAERRADIO
Whitney No«ﬂon Rockers By Choice- Ta' Mid Frankie Fever - Head Of Music
s:m TallE Caras o) PP Gipsy Kings- Hotel Calfornia

Stevie Wonder- Keep Our Love
London Beat- I've Been Trinking
Peter Blakeley- Quicksand

Kim Wide- World n Perfect
Innacence- Let's us

Wizdom n Motion- Keep.
KidFrost-La Raza

Kid Frost

e

Nnd 04 Music

" ot Harley Waers-Caid Yo
Harriet- Temple Of Love.

Steve Miler Band- The oker
Cliff Richard- From A Distance
Tina Trner- Be Tender With Me
& s

et e MESH Of Muie
Elton jopn- You Gota Love
Scbastian- Miraklerne Tid
Aist:
London Beat- I've Been
Mari2 McKee- Show Me Heaven
Whitney Houston- ' Your Baby
om

SkofTorp- On A Long Lonely

RITravi/G Jones- A Few Ole
Blue System-Love IsSuch A
Johnny Rivers- Nina

Los Lobos- Down On The
Sinead O'Connor- Three Baties

Al

s

Pet Shop Boys-So Hard

AD Rockers By Choice- & Mid
St Winvood: One IOy
Tityo- Flowe
Snead O Canvor-Thee Bbies

Rockapella- Zombic jumborce

SkofTorp- On A Long Lonely
Beautiul South- A Licte Time
Of The

A
Olaf Meditzky - DJ/Prod.
PP Beverly Craven- Promise Me.

wrope. Eighteen. wational warkess. 330 Million viewers and
listenens. Wil one things in common: the interational language

of music. Musie & Medi

broadeast trade magnzine. It s read by the most influentiol record,
radin, TV, and retail decision makers in national, spra nasional. and
prn-European markers. [ music is vonr daily bread. yor can'tdo without
it. Muic & Media coners the total European marker from the UK 10
West-Germany. from Findund 10 Crecee. I gathers recording datay tips

neve talent and analyses industry trends. It provides international and

Medics: it hot, it erisp. ic tasicful Fist to consume and easy to digesi.
If you have a appetite for success bite into the biggest masic market of

the world. To subscribe. complete and et the coupon wday

Sonia-End Of The World

the anly weekly par-European music and

Harry Connick Jr- Recipe For

local broadcasting news. It contains the Eurochart Hot 100. Music &

dusch e sitsrgton
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RADIO ABC - Randers
Stig Hartvig Nielsen - ProgContr.
ALt
Ray Dee Ohh- Efterar
Charles Soca Dance
Arrested

Mylene Farmer- Douces
‘Whitney Houston- I'm Your Baby
Marlah Carey- Love Takes Time
Twenty 4 Seven- Are You
Nayobe- Il Be Around
Go West- King Of Wishful

AD  Dodo/The Dodo's- Pigen Med
Kim Wikle- World In Perfect
Sinead O'Connor- Three Babies
Sebastian- Miraklernes Tid
Stevie Wonder- Keep Our Love

RADIO SYDKYSTEN - South of

Copenhagen

etV Head Of Music

AlList:
London Beat. 've Been
Maria McKee- Show Me Heaven
Pretenders- Sense Of Purpose
Cii Richard- From A Distance
Christians- Greenbank Drive
Poison- Something To Befeve
PM_ Sampson- We Love To Love
Whitney Houston. I'm Your Baby
Pebbles- Giving You The
Sonia- End Of The World

RADIO VICTOR - Esbjerg

Kristensen - Head Of Music

PP Black Box- Fantasy
Aist:

Hanne Boel- Light In Your
Steve Miller Band- The Joker
Whitney Houston- I'm Your Baby
Maria McKee- Show Me Heaven

SLR - Slagelse

Michael Hansen - Head Of Music

PP Dan Fogelberg- Rhythm Of The
Steve Miller Band- The Joker

AD  SkoTorp- On A Long Lonely
CHff Richard- From A Distance
Sinead O'Connor- Three Babies
Ekon John- You Gorta Love
Kim Wikde- Workd In Perfect
Steve Winwood- One And Only
Black Box- Fantasy

LP  DeNatergale
L

inoet/Salomonsen
Absolute Blues (Comp)

RADIO I, 91.1 FM - Heksi
Joke Linnamaa - Prog. Dir.
Waylon Jennings- Workin'
MKnopfieriC.Atkins- Poor Boy
ACIDC- Moneytalks
Monie Love- I’s A Shame
Sedution- Breakdown
Mariah Carey- Love Takes Time
MC Nikke T- hrinen Ei Voi

John Farnham- Chain Reaction

DISCOPRESS - Tampere

Tulja Lindell - Co-Ord.

AD Uik & Sussie- Boyiriend
The KLF- What Time Is Love
Whitney Houston- I'm Your Baby
MC Nikke T- hminen E1 Vol

RADIO HUSK= Bemesre

Pentti Teravainen - Producer

PP Sergo D €1 Cats

AD  AHa- Waiting For
Rodye Clrke. Eddie Sicady Go

Beat- No Woman No Cry

8ad Boys Blue- Queen of Hearts
MC Fix - Let's Move:
Saior- The Secretary
Jonathan Perkins- | Can't Say
Carly Simon- Better Not Tell
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RFM -
Luk I.»unlro Head Of Music

e Vo Piao

GNR- Bellevue

Whitney Houston- fm Your Baby
Guns 'n Roses- Knockin' On
George Michael- Praying For

CORREID DA MANHA - Lisbon

Rui Pego - Prog. Di

Alist:

AD  Stevie Wonder- Keep Our Love
The Cure- Close To Me.
Jotan B Hew Our Land

DeceLite- Groove Is In The

B List:

AD 72 Top- Concrete And Steel
Wendy & Lisa- Rainbow Lake
W. Papa Girl Rappers- The Bump
Belinda Carlse- We Want The
Bob Dylan- Unbelievable:

RADIO MAIS - Amadora

Jose Lourenco - Head Of Music
Aist:

Tina Torner- Be Tender With Me
Maria McKee- Show Me Heaven
‘The Lilac Time- The Laundry
George Michae- Witing For
Paul Simon- The Obvious Chid
‘The Cure- Close To Me

The Police- Roxanne

Roxette- Dressed For Success

ERA 2. Athens.
Vassilis Loukas - Head Of Music
AL

Al

s

Cool Down Zone. Waiing For
MC Hammer- Pray
Miridh Carey.Sen From Up
Twenty 4 Seven- | Can't Stand It
Pet Shop Boys- So Hard
Aswad- Next To You
Liaz- Affection
Caron Wheeler- Livn' In The
Max Priest Peace Throughout
Heads Up- Corny Style Pizza
JGRS JERONIMO GROOVY - Athens
Takis Fotiou - DJ/Prod.
Alist:
AHa. Crying In The Rain
Jon Bon Jov- Dying Ain't Much
Jean Michel Jarre- Calypso
George Michael Praying For
INXS- Suiide Blonde
Guns "n Roses- Knockin® On
Clif Richard- Sihouettes
Asia- Heat Of The Moment
Jon Bon Jov- Baze Of Glory
Jason Donovan- I'm Doing Fine

SEVEN X, 98.7 FM - Athens
Apostalos Lasarides - Prog. i
A
Pet Shop Boys- So Hard

INXS. Suicide Blonde

George Michael- Praying For

AHa- Crying in The Rain

Whitney Houston- I'm Your Baby

Prince- Thieves In The Temple
Duran Duran- Libert
Dave Stewart. jack Taking

VOA
l!m lmr» ~ Director
AL

et ckson Bk Cat
James ogram. | Don't Have

George Michael- Praying For
After 7- Can't Stop

riah Carey- Love Takes Time.
INXS- Sukcide Blonde
Maxi Priest- Close To You
Black Box Everybody
DeeeLia. Groow 3 n The
Jon Bon Jovi Miracle

Al

S

STATION REPORTS

o B
J

cL Lmdqn am Ive Been

Depeche Mode: Word i My Eyes
Maria McKee- Show Me Heaven
Pet Shop Boys- So Hard
MC Hammer. Have You Seen Her
AHa- Crying in The Rain
Whitney Houston- [m Your Baby
Paui Simon- The Obious Chid
Jon Bon Jovi- Miracke
Janet Jackson- Love Will Never
Sisters Of Mercy- More
Rotation:

€L Deeedite- Groove s In
New Kids OIT Block- Tonight
‘The Cure- Never Enough
Neneh Cherry- 've Got You
Maxi Priest. Close To You
Monie Love- I’ A Shame
Technotronic- Rockin Over The
Sinead O'Connor- Three Babies
Robert Paimer/UB40- 1 Be
Kylie Minogue- Step Back In
Eiton john- You Gotta Love
Dave Stewart. Love Shines
Wison Phillps- Impulive
Jimemy Somervile- To Love

LL. Cool - The Boomin

Van Morrison- Real Real Gone
Chicago- Hearts In Trouble
Hothouse Flowers,

Poison- Something To Believe

ggy Pop-

On The Air Powerplays:
St Stam- Something At
Blur- She's So High
Kyiie Minogue- Step Back In
Inteligent Hoodum- Back To
The Afro's- Feel It

UNITED KINGDOM

a“ex»u

POPRE

Ciani
Kim App\tb Dorf
Robert mm..ruaoa W be
Black Box-
Whitne Houton 'm Your Biby
Roxette- Dressed For Success
Rita MacNeil- Working Man
The Cure- Close To Me
Kyle Minogue- Step Back In
Righteous Bros- Unchained

Paul

jout:
George Michael- Waidng For

F R A N C E

180

Gilbert Foucaud - Music Co-Ord.
Clip Des Clips:

€L Nathalie Doren- Le Mtin Bleme
Force 12:

€L Francis Cabrel- Tout Le Monde
Danna Dawson- Romantic Workd

Elsa- Rien Que Pour Ca
Liane Foly- Au Fur Et A Mesure
David Hallyday- Tears Of The
Francoise Hardy- Je Ne Suis
Mory Kante- Bankiero

fagara- Pendant Que Les
Diane Tel- L Legende De

Jane Birkin- Amours Des
Patrck Bruel- Alors Regarde
Les Charts- L'Ocean Sans Fond
Pauline Ester- Le Monde Est
Kaoma- Grille Grille

lalavoi-

Ababa
Mecano- Une Femme Avec Une
Roe- Saborear

‘Willam Sheller- Un Archet Sur
it Et Nobru- Bouh Bouh Bouh
Tonton David- Peuples Du Monde

?

musique

AIIM' Amsellem - Head Of
Eba- Rien Que Pour Ca
Francis Cabrel- Tout Le Monde
Mecano- Une Femme Avec Une
Niagara- Pendant Que Les
Pauline Ester- Le Monde Est Fou
Francois Feldman- Petit Frank
Dave Stewart- Jack Talking
Patrick Bruel- Alors Regarde
DNA/Suzanne Vega- Tom's Diner
Maxi Priest- Close To You
Lorca- Ritmo De La Noche

TELEVISION

RTL - TELEVISION

Vents d'Est

Jean Luc Bertrand - Prod.

Top 10:
ONA/Suzanne Vega- Tom's Diner
INXS- Suicide Blonde
Dave Stewart- Jack Takking
Steve Millr Band- The joker
Mariah Carey- Vision Of Love

Pet Shop Boys- So Hard
Maria Mckee- Show Me Heaven
New Kids O/T Block- Tonight
Soup Dragons- I'm Free

G ER M A NY

Dol

hiesmeyer - Prod.
€L The Cure- Never Enough
ACIDC- Thunderstruck
Bonrie Tyler- Breakout
Falco- Charisma Kommando
Nick Kamen- Looking Good
Jimemy Somerville- To Love
Duran Duran- Seriou
Big Fun- Hey There Lonely
Jon Bon Jovi- Miracle
Deee-Lite- Groove Is n The
Jason Donovan- Rhythm Of The
Sisters Of Mercy- More
Paul McCartney- Birthday

HiG

Video Charts New Entries:

€L Candy Dulfer- Heavenly City
Living Colour- Type
DNA. La Serenissima
Tina Torner- Be Tender With Me
The KLF- What Time Is Love
Jeremy Days- History

High Live Charts:

€L Depeche Mode- World In My
Blue System- Love s Such A

Jggy Pop- Candy
MC Hammer. Have You Seen Her
Bob Geldof- Love Or Something,
Snap- Cult Of Srap
Neneh Cherry- I've Got You
London Beat- I've Been
Horse- Sweet Thing

Only One Word
Devo- Post Post Modern Man

High Live Special:

Depeche Mode

VERONICA

Rob de Boer - Prod.
‘Advencures of Stevie V- Body
The Farm- Groovy Tra
Trockener Kecks- Met Hart En

€L ACIDC- Thunderstruck
Beautiful South- A Licdle Time
MC Hammer- Have You Seen Her
MichaelJackson- Beat It
Prince. New Power Generation

»'»‘%»

oL w.m mn.p, Release Me
Concrete Blonde- joey
Paul Carrack- Dedicated
Hessel- Brother Sagitarius
Pet Shop Boys- So Hard
BKaandorp/H.Finkers- Duet
Whitney Houston- I'm Your Baby
Maria McKee- Show Me Heaven
Steve Miller Band- The Joker

B EL G I UM

&

Jos van - Prod.
€L Whitney Houston- I'm Your Baby
Betty Boo- Doin’ The Do
AcHz- Crying In The Rain
Janet Jackson- Black Cat
INXS- Suicide Blonde
MC Hammer. Have You Seen Her
Prefab Sprout- We Let The
ST The Radio's- Gimme Love
Sousister- Through Before We
Maria McKee- Show Me Heaven
W, Papa Girl Rappers- The Bump
Matchias Reim- Verdamt Ich

S P A ! N

k
P

|.«m= Torrens - Director

€L Gon i On The Workd
Tiiyo- Flower
Newah Chry. e Got You
Faster Pussycat- You're

he Mode- World In My

Tahures Zurdos. Mis Hijos
Sonic Youth- Kool Thing
Deee-Lite- Groove s In The
The Rave-Ups- She Says Come
Gianna Naneiri- Scandalo
Human League- Heart Like A
River City People- Caffornia

DENMAREK

Holl
Frankie Fever - Presenter
ST Jules Western
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TIPS & TRENDS

Jonas Sandberg
SAF Radio City

Neadyhd'dd’eswd(

mmmm;uhﬂy

TOM ADAMS
Radio
TP Ann Thomas- Turn On The Light
Isabell Varell- Geh Nicht
Andrew White- I'm Only Wounded
LP BAP
Wilson Phillips

o

OLIVIER ALLARDET F
tage FM

TP Pebbles- Giving You The
Lalah Hathaway- Heaven Knows
Billy O™ Girlfriend
Nayobe
Take 6

I.UIGI ARIEMMA

STEINAR F)ELD N
NRK

TP Brother Brother- All American
Hall & Oates- Give It Up
Pebbles- Giving You The

e D\nn Duran

GIUSEPPE GIOVINI
Radio Sound International
TP Lucio Batisti- Cambati In
Jon Bon Jovi- Miracle
U2- Night And Day
LP Pet Shop Boys
AHa

on
rr Geoqe Michael- Waun‘ For
jimmy Somerville-
Ten City- wrmmr Makes You
Aswad

Red Hot & Blue
“TOM BLOMBERG NL
NOS

TP Robert Palmer/UB 40- I'll Be
Jimmy Somerville- To
Kim Appleby- Don't Worry

MATHS BROBORG s

Riksradion P3

TP Mory Kante- Bankiero
Christians- Greenbank Drive
Robert Palmer/UB 40- 'l Be

LP Herbert Groenemeyer
Reggae Philharmonic Orch.

MICK BROWN UK
ital Radio
TP Zoe- Sunshine On A Rainy Day
Adamski- Flashback Jack
Bombalurina- Seven Little Girls
LP Pet Shop Boys
The Drifters

ALISON CRAIG UK
lio Forth

TP Ben Liebrand- Move To The
Prince- New Power Generation
Howie G. & Co- Come Together

LP Bobby McFerrin
10.000 Maniacs

SIMON DAVIES UK
BRMB

TP Emotions- Flowers
Ten City- Whatever Makes You
James Ingram- | Don't Have The
LP New Kids O/T Block
‘Smash Hits 1990

CARLO DEBLASI 1

Radio Stereo 103

TP The Cure - Close To You
Sousister- Through Before We
George Michael- Waiting For

LP Lucio Battisti
Pet Shop Boys

& MEOIA - November 10, 1990

RUNE HAGEN N
Trox

mso
TP Backstreet Girls- Awright
Rurig: Capture The Heart
Pixies- Dig For Fire
LP Galaxie 500
La's

PETER HALD DK

LP Caron Wheeler
London Beat

KENT HANSEN DK
Radio Al

TP SkofTorp- On A Long Lonely
Innocence- Let's Push It
Stevie Wonder- Keep Our Love
LP Tiffany
Freudiana

MIKKO HIRVONEN SF

Radio Oikea Asema
TP Mojo Nixon- Don Henley Must
PIL- Don't Ask Me
Heads Up- Corny Style Pizza
LP An Emotional Fish
Waterboys

KENNI JAMES UKk

Red Rose Radio
TP Robert Paimer/UB 40- I'l Be
Kim Appleby- Don't Worry
Ashley & Jackson- Solid Gold
LP Edie Brickell
Mission

HAAKAN JANSSON
Hit

TP Grymlhgs Mite Baesta Foer
Sweet Sensation- If Wishes
Admirers- Out On A Limb

LP Lili & Sussie
Arnes

NAGUI

RTL

TP Harriet- Woman To Man

Jil Caplan- Tout Ce Qui Nous
Electronic- Getting Away With

KALLE OLDBY s
Radio Sweden/Malmo
TP Bebop- Gae Nu
Indigo Girls- Hammer And A
Stres» Bemulul People.
LP ko

TAPANI RIPATTI SF
YLE
TP Mundo d'A/S.MGiamfi- Mumude

Caron Wheeler- UK Blak
Twenty 4 Seven- Are You

MUSIC & MEDIA

PO Box 027, 1006 A Amsterdam
bier i
1961 Tlx 12938
3204401941

LP Michael Rose b
Paul Simon — : Deborsh Rivnan
el Reporters. P Ao, Howord
LOU ROWLAND NL
G Wighonn, Cie el
TP Mall & Oates- So Close | : s Bt
Elton John- You Gotta Love o (LK) KenSewrt
Tommy Conwell- I'm Seventeen | | Mac e B, e
1P The e Horkde e J..:..mu
Pet Shop Boys
JONAS 8 Scrme Mo, Pt
SAF Radio City ool beapmod
TP Cool Down Zone- Waiting For| | | e ShaoreMuco Can Then
Paul Rein- Night And Day
Dave Stewart- Love Shir o Mej
Lp w Hathaway DTP: P Wisburg, Wil v Liseburg
o i ¥
TIM SMITH UK | | ol Conmt b g
Metro FM A—uuqmmmu
TP Del Amitri- Spit In The Rain
Robert Palmer/UB 40- I'l Be Eurole Edtr: Cexo an Gool
Zoe- Sunshine On A Rainy Day
LP Hall & Oates
s L) e it o W T a0
FRANK STAENGLE D | | ik ook Bt CoOndnatas: e
Radio Xanadu W"‘ M“W e Eacor, e
TP Steve Winwood- One And Only | (1474660
The Outfeld- For You Prsipemper ey vt gl
Nelson- After The Rain AR M e s VoL o 1,
LP BAP 2009 Voo M, 9,61 58426 ox 29362
Luba 9435
Edtorisl Co Orfinator: D S,
HANS STRANDBERG N ﬁmnn 1 Atr P 155 roaday, New
Radio PU/AF NY 10036t 36 0882076470

TP Ce Ce Rogers- Al oin Hands
Twenty 4 Seven- Are You
For The Money- It's A Moment

Ilzml e 710381629

LP London Beat by g
Celine Dion ‘Editor-In-Chief: Adam White:
TRUDE SUSEGG N
Radio 102 United Kingdom: UKL 135
TP Bewte Mider From A Disance | | comay U139
Everyday People- This Kind Of Austria S 200
Maxi Priest- Peace Throughout et i
Paul Simon Benehux DI 397
Aswad Rest Of Europe USS 245
a5 20
JOAN VAZ :
Radio Correio Da Manha ATERECS N  po ol
TP The KLF- What Time Is Love ?
Monie Love- It's A Shame "Hot 100'is: .“md
Massive Actack- Any Love
LP Caron Wheeler TR S
ON Bundesverband Der Wirt.
o T
META DE VRIES NL | | DM € e e L o Scarg
AVRO yeyde iyl sra L vy
. GLFIFP! (Sweden). ) VG
TP Janus- Out Of Time e e
Cotton- Heart Of The PP (reland). UNEVA. Asstra Top 30
Billy Always- One Of Them | s e ”
LP Ray Charies (Guec)
Judy Collns
Tips & Trends reflects the musical
radio Djs. The
records listed are new  releases, con-| | | Coppih 1990 B Communcations BV
ial, and are given
play in the 2 Dh{ | [BiaMotier
can fax their s to Peter Bartlema, Music | | | "

&Media 3120669195,

MusiC
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TO ADVERTISE IN THIS

. SECTION CONTACT
MEDIA  ALEX STERNFELD ON
31.20.669.1961

CLASSIFIED G

RATE: DFL 48- PER SINGLE COLUMN CM

OR FAX YOUR
COPY ON
31.20.669.1941

VARIOUS

YOUR §
CLASSIFIED

s

PHONE
ALEX
ON

Roadrunner sales ltd
66, Bunting Rd, Northampton.
tel.: 0604 30034 fax: 0604 721151
London Showroom, |1 Poland st. W1
tel.: 071 287 5975 fax: 071 287 5319

31-20-6691961

DISTRIBUTION
FOR THE BENELUX DISTRIBUTION

OF POPULAR AND CLASSICAL REPERTOIRE
YOUR DISTRIBUTION PARTNER IS:

import

service

CONTACT HILVERSUM, FAX: 31 - 35 - 235124

VARIOUS TOURS & CONCERTS
P

‘ EUROPOP, YOUR EUROPEAN TOUR-PROMOTOR, i;

|

Ph. 31.23.319333
Fax 31-23-328579
Tix, 41755 Europ nl. |

Zuwew

;MH u s E

stroot 1b, 2013 CE Hoarlem, Holland

TAPE DUPLICATION

A NEW WAY OF ENTERTAINMENT
REMBRANDTSPLEIN 11, AMSTERDAM

OPEN: THURSDAY  10.00 - 04.00
FRIDAY 10.00 - 05.00
SATURDAY _ 10.00 - 05.00

MNaNUS
designs
—J
CREATIVE
COST-EFFECTIVE
SOLUTIONS

MANUS DESIGNS

Jan Luykenstraal 68, 1071 CS Amsterdam
Tel:020- 66296 92 Fax: 020791138

GRAPHIC DESIGN @ TYPOGRAPHY & PRODUCTION

. — Gelidkafied rough clasidfied

BB ICASE

[
‘ BLANK AUDIO CASSETTES (Cr & Fe)
| in any length, quick delivery, low prices.

REALTIME CASSETTE COPY SERVICE
for demos and music cassettes
also small numbers - highest quality.

Duplicase
Rozenlaan 57
NL-2771 DC Boskoop i
Netherlands |
‘ Tel: 31-1727-17838
|

MUSIC & MEDIA - November 10, |

pember 19,1889 dioHitonaCom
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PHIL, TONY
& JOHN

THIS TOUR WAS EXTREMELY
SERIOUS WITH SOME SERIOUS
HOUSE RECORDS.

(BUT WE THINK THE NEXT ONE
WILL BE EVEN MORE SERIOUS)

YOUR FRIENDS IN
SCANDINAVIA

FLEMMING, THOMAS & STEEN

EMATELSTAR

THOMAS JOHANSSON _
BOX 1018, 18121 LIDINGO
PHONE 08-767 01 10, FAX 08-767 99 61

FLEMMING SCHMIDT / STEEN MARIBOE
44 VESTER SOGADE, 1601 COPENHAGEN V
PHONE 33-11 81 81, FAX 33-91 24 12

I SPECIAL SUPPLEMENT I

Serious Hits - Live And On The Airwaves
Phil Collins, proof of the power of personal promotion

Phil Collins’s

“...But Seriously’ European tour was a

massive event taking in 11 countries and involving
nearly 50 concerts. The album itself topped the LP
charts in 14 European countries, and now, one year

after its release, Phil Collins is at it again with the

‘Serious Hits..

.Live’ album. In this special

supplement Music & Media salutes his success.

t has to be said that the

undeniable success of ... But

Seriously was not entirely a
one-man operation; and Phil
would be the first to agree that
behind every hit record there is a
team of record company people,
looking after the marketing, pro-
motion and sales, and a manage-
ment company whose contribu-
tion and workload should not be
underestimated

That the artist should get the
plaudits (and deservedly so) is not
at issue, particularly when, as is
the case with Phil Collins, you
make an album that captures the
imagination of an entire Conti-
nent. The facts and figures
relating to ...But Seriously are
well documented but that won’t
stop us running through them just
one more time.

Sales in Europe since the
album’s release last November
now exceed eight million, testi-
mony to the quality of Phil’s work
and the dedication of two record
companies - Warner Music Inter-
national, which represents Phil

Collins for the world outside the |

US and the UK, and Virgin
Records, his UK record company.

He has topped the album chart |

in 14 European countries and the
record has gone platinum in
Austria, Finland and Norway;

double platinum in Belgium,
Denmark, Holland and Portugal;
triple platinum in Italy, Sweden
and France; quadruple platinum
in Germany and Switzerland; six
times platinum in Spain; and
seven times platinum in his native
UK.

There have of course been four
major hit singles from the album;
Another Day In Paradise; I Wish
It Would Rain; Something Hap-
pened On The Way To Heaven;
and That’s Just The Way It Is -
and a tour of immense interna-
tional proportions, even in these
days of world tours.

Planning the campaign

It had been five years since Phil
Collins  released his last solo
album, No Jacket Required, and
it was not a time to be complacent
even if the man had constantly
been in the public eye with his
tours and recordings with both
Genesis and Eric Clapton and the
film ‘Buster”. So the campaign to
launch ... But Seriously had to be
carefully considered and well con-
structed.

Peter Ritchie, director interna-
tional marketing/artist develop-
ment, Warner Music Interna-
tional, knew exactly what message
he wanted to get across. ““It was
an album, taking into account the

(advercisement)

songs and the musicians involved,
with which we planned to reposi-
tion Phil Collins as the musician,
rather than the all-round enter-
tainer that some of the sound-
tracks suggested. The title told us
it was a more serious Phil Collins.

“The whole process started
well before the release of the
album when Tony Smith, Phil’s
manager, and [ toured round
Europe playing the album to our
key territories and presenting the
campaign plans and merchandis-
ing ideas. This really got

Friendly rivals. .. Jon Webster, MD Virgin
Music International’s marketing & artist d
and Peter Ritchie ().
everybody excited about the
record which was exactly the reac-
tion we had hoped for.”

The personal touch
Phil Collins’s personal contribu-
tion to the campaigns was a major

cise was decided in conjunction
with Phil and his manager Tony
Smith... they were very active
and very involved.”

Co-ordinating Phil’s promo-
tional activities in continental
Europe was Jaquelyne Ledent-
Vilain, director of European pro-
motion Warner Music Europe:
“Without doubt Phil Collins is the
hardest working of all the artists
have worked with in 17 years. He is
someone who, when he decides to

| go out and do promotion, will
| dedicate himself to the task

Records (centre), celebrates with Warner
jevelopment senior VP Kick von Hengel (r)

“He s the only person who can
put across the right message
about his album to the media and,
ultimately, the public. He is pro-
fessional and respects the people
he works with and the people who
make up his audience. I think he

part of the planning that took | likes meeting people and his man-

place prior to the release of
... But Seriously, as Peter Ritchie
recalls: “‘Phil’s availability and
to do promotion work

Sussex

 —
ez AVIATION SERVICES

Executive Jets, Airliners, Helicopters
AUSTRALIA - EUROPE - USA - WORLDWIDE
—— . — -

THE SERIOUS Air CHARTER
g PoiL CoLLins MTOURING

—
Uckfield, ( Tel: +44-(0)825-765055
Fax: +44-(0)825-768440

WORLD

ENGLAND

e

SERVICE TO
Circus, 1990

MUSIC & MEDIA - November 10, 1990

AmericanRadioHistory.Com

gave us the chance to reaffirm the |
point that Phil Collins is one of
the world’s premier musicians.
His co-operation, for an artist of
his calibre, was quite amazing
“He did an extraordinary
amount of work but throughout
the campaign the emphasis was
for Phil to do quality promotion.
He didn’t do everything, that was
never the intention, but he did a

| great deal more than many other

artists have ever done.

“He is very co-operative and
really understands the value of
one-on-one interviews from the
point of view of radio stations
and newspapers. The whole exer-

ner is easy and comfortable. [
know that everyone in European
media appreciated just how much
promotion work he did do... he
was averaging 15 interviews a day
at one point.”

Overseeing Phil’s activities in
the UK was Nick Godwyn, head
of promotion for Virgin Records,
who quite simply states: “‘Firstly,
Phil Collins makes very good
records. Couple this with the fact
that he is prepared to do an awful
lot of promotional work... you
can’t ask for more.

“He is interested in the radio
reaction to his records, who’s
playing it and who isn't, and he
understands radio promotion. His
attitude to things is very business-
like and he has the same attitude

continues on page S5
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Congratulations
continued from page 53 | down to Phil Collins. MEDIA
when dealing with his releases. He |  “This year for us has really
takes time to give a reasoned | been Phil Collins versus Selec-
response to any request that is | tor... we couldn’t get through a
i made to him... they are all care- | programme even now without
and best wishes flly consideed. But llth time | programming 2 couple of P
things have to be right and the | Collins’s tracks, which is a deci-
nice thing is that he does listen to | sion we make. .. and the Selector
advice about what are the right | wouldn't”
things to do. He has no precon- |  ltaly, too, is full of Phil Collins
on your ceived ideas about what he should | fans and one of them is Bruno
or shouldn’t do” Ployer, programme director for
Rome’s  Radio  Dimensione
A radio perspective Suono: *“We had a very good visit
Dominique Duforest, programme | from Phil. We played some album |
latest release. director for NR1 in Paris, has no | tracks and the singles and talked
doubts about Phil’s commitment: | with Phil about his music for
“Phil has visited us on many oc- | about 30 minutes. He was very
casions, he is one of our favourite | sincere, very relaxed, very co-
guests, j:ncl it seems to me that his | operative and very hel_ptulf' Phil receives a special award for sales of over 6 million copies of * .. But Seriously’ in
promotional work level is excep- Rafael Revert, music manager | continental Europe from Ramon Lopez, chairman and CEO Warner Music
tional. It has certainly had an im- | of SER Spain, squeezed a lot out | International. .
pact on his record sales in France | of Phil’s visit to his station. “‘He
where he is incredibly popular.” visited us for a one-hour interview Lutz  Ackermann, head of | was very good for us!’

Across at Skyrock, programme | special and he also did an inter- | music at NDR 2 Hamburg, may Interestingly, but perhaps not
director L,aurpnl Bouneau is | view for our own magazine and | not have got a personal visit from | surprisingly, even those stations
equally enghus:aslic: “Phil’s visit | some special greeting messages | Phil but they got the next best | who didn’t get a visit from Phil in

» to us was incredible. .. he is un- | for the station. He really did | thing: “Although Phil didn’t get | person are also suitably impressed
doubtedly the artist of the year as | everything we could have asked, | along to our studio we did get to | and understanding. As Werner
far as Skyrock is concerned. A lot | was really very nice and even spent | an interview with him when one | Hoffmann, DJ and producer with
of our progress and success over | time posing for photos with our | of our people went to see him in | WDR in Cologne, says: “We
the past couple of years has been | staff?” another part of Germany which | didn’t manage to get a visit from

(advertsement)
.
Dear Phil,
. N .
Inthe 18 years that | have been promoting showsin Spain
Thanks for .
no one has ever, ever sold tickets so fast......
g n
lefting us ++ee..Butseriously,
.
congratulations,
help bring Gay Mercader
Gay & Company
the Phil Phenomenon Caspe33,2¢, 1
Barcelona 08010
) Tel.: (3) 318- 8666, or (3) 318 - 8416
fo the world in
Fax: (3) 301 6479
Telex: 93181 Dgui
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SERIOUSLY

Phil,we'thank you for
combining work and
pleasure in such a way !
It was sheer delight.

Instead of advertising on a full page we
will donate the costs of a half page to
“EES RESTAURANTS DU COEUR”

for the homeless

it

“/

ALAIN LAHANA CANAL PRODUCTIONS
20, Ave de la Porte de la Villette 75019 PARIS
Tel: (0)1 40355544 Fax: (0)1 40366059
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Phil this time around because he
didn’t visit Cologne... it was a
disappointment but we under-
stood the situation with the
pressure on his time!”

Capital Radio’s head of music
Richard Park believes the London
station plays a particular role.
“Capital is Phil Collins’s local
radio station and we know he is a
great fan)’ says Park. ‘“He has
always treated us with great
warmth and we have the utmost
respect for his work.

““We have played the cover off
the ...But Seriously album
because the listeners wanted it
that way. He is a popular per-
former and his accessibility and
helpfulness have undoubtedly
added to his popularity. Some
other artists would do well to
learn from and follow his example

both Warner Music International
and Virgin made available a
special Phil Collins interview on
CD: “The CD interviews were in-
tended to create a promo package
that was different;’ recalls Peter
Ritchie. ““Every major release has
a promo pack usually made up of
the same sort of things but we
wanted to do something different.
The whole purpose was to get
coverage on radio stations which
Phil was not going to be able to
visit in person. The general reac-
tion seemed to be pretty good and
usage was good we gained
some valuable airtime!”
Jaquelyne Ledent-Vilain agrees:
“The CD interviews were valu-
able. They were a good tool for us
to use in Europe as it was impor-
tant for stations he could not visit
to have something they could use.

Phil with Virgin Records" team at the end-of-tour party. From kr: Nick Godwyn, Jon
Webster, Libby Griffin, Jeremy Lascelles, Phil Collins, Tony Barker, Mark Williams and
Mike Lawrence.

to help the sales of their records.”

Robin Valk, head of music at
BRMB in Birmingham, is another
who believes that Phil Collins
leads by example. “‘He is a very
busy man who has found time to
visit BRMB pretty regularly and if
he has done this with stations
around the country then it might
account for his enormous popu-
larity. He has worked very hard in
terms of promotion.

“Of all the major stars Phil
Collins does more than his fair
share of promotion and is
generally very accessible. .. heisa
good interview and good value for
money in terms of radio promo-
tion. There are those stars who
only come down off the mountain
when it suits them ..... but he is not
one of them”

CD interviews

With the radio stations and
newspapers which were not able
to get a personal one-to-one inter-
view with Phil Collins in mind,

You have to remember that a com-
plete European promotional tour
would take two months and Phil
Collins does not have that sort of
time!”

Europe’s radio stations appear
to be split on the value of CD in-
terviews. Laurent Bouneau at
Skyrock: ““We didn’t need to use it
because Phil came to us but we
would have used the CD inter-
views!” Frits Spits, presenter at
NOS in Holland: “I don’t par-
ticularly like them, the questions
are fine but they are not my ques-
tions and that makes the interview
less personal. 1 have used them
but I don’t really like them doing
it

Bruno Ployer from Radio
Dimensione Suono: “The CD in-
terview was very interesting but
we didn’t use it as Phil came to
our studios. If the artist was not
around we would probably have
used them. ... but not as a straight
interview... we would have used
them around tracks from the

MUSIC & MEDIA - November 10, 1990

album?”

Rafael Revert at SER: “I will
use CD interviews but only if I
know we are the first station in
Spain to get them. They are a
good idea, especially if the artist
cannot visit the station.” Domini-
que Duforest from NRJ has a
similar opinion: “The CD inter-
views are not for us . .. we only use
artists” interviews if they come in-
to the studio or we can go out and
do our own interview on the road.
But I can see the value of them for
other stations which Phil was not
able to visit!”

Werner Hoffmann at WDR: I
would never use CD interviews on
my show but there are other shows
on our station that would use
them”” Lutz Ackermann from
NDR 2: “As a large station in
Germany we would do our own
interviews with major artists and
would certainly never use the CD
interviews. The size and impor-
tance of our station requires us to
present our own interviews.”

In the UK the situation was
very much the same. Phil Riley at
Radio Aire, a station that Phil
Collins did not visit: “We did use
the CD but, it has to be said,
reluctantly. They are second best
to getting access to the artist but
we would only use them for major
artists like Phil Collins, Springs-
teen or Michael Jackson.’

Robin Valk at BRMB takes a
similar view: “The syndicated in-
terviews are something we would
use very reluctantly and very spar-
ingly. We do appreciate them and
would never say no to them as
they have value but I would rather
take the time to send someone to
London to do an interview if the
artist wasn’t coming to Birm-
ingham?”

Paul Williams at BBC Radio |
is another who would not use a
syndicated interview: “Radio 1
would not use promo CD inter-
views... it is our policy to have
the person in the studio or at least
on air in person if we go out and
do an interview. That accessibility
is important for us in terms of
promotion. But they are a bril-
liant idea for smaller stations and,
let’s face it, there are always going
to be places where the artists can-
not get to because of schedules.”

In Denmark, Bo Berg, from
The Voice of Copenhagen, made
the best of not getting Phil and
made do with the CD. “It was a
good idea and we used it in a
clever way. Normally, you can see
into our studios at street level
through the windows but this time

USIC & MEDIA - November 10, 1990
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Phil poses with Warner Music Intermational stoff at the New York end-of-tour porty. From b (front row) - Tony Smith (manager),
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Collins and Kick von Hengel; (middle row) - Mattias Wachtmeister (Warner Music Sweden), Eva Dalda (Warner Music Spain), Kei
Hayashi (Warner Music Japan), Peter Ritchie (Warner Music International), Elena Zannoni (Wamner Music Italy), Joquelyne Ledent-
Vilain (Warner Music Europe), Jean-Noel Ogouz (Warner Music France), and Tim Cobbin (Warner Music Australia); (back row)
- Lars Bennicke ( Warner Music Denmark), Alexander Maurus (Warner Music Germany) and Dick Pieren (Warner Music Holland).

we pulled down the curtains and
told people that Phil Collins was
being interviewed in the studio.
There were crowds outside just
looking at the curtains and listen-
ing to the interview through the
speakers we set up outside...
everybody seemed to enjoy it

Serious Hit: Live!

But what has unquestionably
been Phil Collins’s year thus far
did not end with the success of
...But Seriously and a record-
breaking world tour. There is now
adouble live album and longform
video which are set to complete
Phil Collins’s domination of
European music in 1990.

Peter Ritchie has been busy
putting together the new cam-
paign: “The live album will be
presented as a greatest hits
package as there are no plans for a
compilation hits album. This
album will stand as Phil Collins’s
greatest hits and this is how it will

be presented, with the title Serious |

Hits... Live!

“Again, both Phil and Tony
Smith have been closely involved
with all the sales material, mer-
chandising and TV commercials
to go with the new album. We will
provide all our affiliates with the
basic tools and guidelines and
allow them to adapt the campaign
to meet their local market condi-
tions. They have freedom to be
creative and imaginative. The in-
store merchandising is based
around the carousel theme used
on the live shows and it should
create a tremendous impact as a
window display, especially as we

come up to Christmas.

“We don’t really expect Phil to
be available for promotion work
this time around... it would be
unrealistic after he has spent 10
months touring. ... so there will be

both a CD interview and video in-
terview available. This live album
is essentially a marketing album
and it is up to all of us around
Europe to create clever, effective

continues on page 9

(adverdsement)
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WEST END HOUSE, 11 HILLS PLACE
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SERIOUS
CONGRATULATIONS
ON YOUR CURRENT
SUCCESS,

GOOD LUCK WITH
THE LIVE ALBUM
FROM YOUR
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(acvertisement)

continued from page 7
and imaginative marketing cam-
paigns.’

Virgin’s Libby Griffin agrees
that the live album is very much a
greatest hits collection: ‘“‘Not only
that, it is also a collection of
Phil’s favourite tracks, as he had
to edit a two-and-a-half-hour
show into a double album, so he
has included the tracks he wanted.
The shows were fantastic and this
is a record of the shows. We are
looking at TV advertising using
live footage from the shows in
conjunction with the album
graphics”

Warner Music Europe’s Rainer
Focke will be co-ordinating
activities in Europe. ‘“The back-
bone of the campaign will be TV
advertising  wherever possible.
Again this will be humorous and
amusing. That will be the first
major push, then the various ter-
ritories will build and create their
own campaigns and plans
local ideas are important to add to
the material that is supplied cen-
trally.”

Airing the live LP
One of the problems that occa-

- S

sionally faces a live album is that
of radio play. Focke is confident:
“I don’t see any problems with
airplay. The live album will con-
tain different versions of the
songs with all the atmosphere of
the shows. I believe radio stations
will play the live album. .. ail his
work over the past year has built
up a lot of goodwill towards Phil
Collins in Europe and he is very
popular’’

And the men from the radio
stations across Europe seem to be
in agreement with Focke. As Frits
Spits says: “Nowadays, live al-
bums are a much better quality
than they used to be... the pro-
duction is better and they have the
same power and quality as studio
albums. T will probably play Phil’s
live album - if it’s as good as the
show I saw then I'll be satisfied.”

Bruno Ployer adds: “As we are
a hit-orientated station we could
play old hits as well as new ones
but sometimes the length of a live
track is a problem. The quality,
length of the song and the
popularity of the artist are the
factors we would consider”
Laurent Bouneau has similar con
cerns: “We do not usually play

Plying Saucens

>

HERE'S TO THE LAST 10 YEARS OF VERY
FOND MEMORIES OF WORKING WITH YOU..

VAL & THE GA\G’\‘\-F'\ !

live tracks although it does de-
pend on the quality of the recor-
ding and the artist)”

Rafael Revert does feature live
tracks but explains: ““They are not
a problem for us although we
usually try to feature new tracks
or a different version of a hit song
rather than just a live version of
an old record”” Lutz Ackermann
makes a similar point: “‘Live
tracks are not a problem so long
as they are not too long, of good
quality and if the audience noise
is not too loud. We would prefer
to play something new rather than
just a live version of an old song.
But we are happy to programme
live tracks”

(advertisement)

Bo Berg has no such reserva-
tions: “So long as the quality is
good then I have no problem with
playing live tracks and I will cer-
tainly play live tracks from Phil
Collins’ album because he is a
major artist for our station.’

The fact is that Phil Collins is a
major artist by any standards.

But Seriously has been in the
UK album chart every week since
its release a year ago and it topped
the Buropean Top 100 for 16 con-
secutive weeks. Who said nice
guys don’t win?

MEDIA

PHIL COLLINS

“THE SERIOUS TOUR”

TOKYO, YOKOHAMA, OSAKA
NAGOYA, HIROSHIMA

WE'LL ALWAYS REMEMBER THE FEELING
THANK YOU, PHIL-SAN, FOR SHARING

SEIJIRO UDO, PRESIDENT
#2 Miyachu Bldg., 3-8-37 Minami-Aoyama, Minato-ku, Tokyo 107 Japan
Tel: (03) 402-7281 Fax: (03) 402-8922
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THANKS FOR
SOME SERIOUS MERCHANDISING

BROCKUN
NEW YORK - TORONTO - LONDON - TOKYO - SYDNEY

I SPECIAL SUPPLEMENT I
On Tour - 50 Dates In Four Months ™

Phil Collins’s ‘.. But
Seriously’ European tour
was a massive event
which visited 11 countries
during a four-month
period between April and
July this year. Nearly 50
concerts took place at
venues as far apart as
Birmingham and Madrid,
Stockholm and Dublin.
There were 11 concerts in
Germany and 16 in the
UK, including five nights
at London’s Royal Albert
Hall and Wembley Arena.

verseeing the whole of

this event was John Gid-

dings of Solo Promo-
tions. He had the dual role of pro-
moter for all the UK dates and
agent for the concerts in continen-
tal Europe. Even an experienced
promotor and agent such as Gid-
dings looks back on the Phil Col-
lins tour as a very special event.

“Without doubt it was one of
the most incredible tours I have
ever been involved with. The ticket
demand throughout the UK and
Europe was extraordinary..
there were at least 50 people ap-
plying for each ticket!

“I have never seen an artist
work so hard as Phil Collins, not
just performing for over two-and- |
a-half hours, but finding time to
do press, radio and TV interviews
as well..... he would find time for
everybody.’

As he allocated the shows in
Europe to individual promotors,
it became clear to Giddings that
they only wanted one thing:
“They all called and wanted him
to do open air concerts because
the ticket demand in every coun-
try was so huge.

““But throughout the planning
of the tour Phil said he did not
want to do outdoor concerts, but
to play more intimate indoor
venues. In the end, the ticket de-
mand was such that he did agree
to do two open air concerts in
Germany.”

Peter Rieger Concert Promo-
tion was in charge of the German
leg of the tour and Peter Rieger
recalls the story of the outdoor
concerts: ‘I talked to Tony Smith
and Phil about outdoor concerts
but they refused me on more than
one occasion. I even flew to New
York and got refused again... |

SIC & MEDIA - November 10, 1990
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Phil Collins, live on stage

was very upset and left very quick-
ly. Having got one outdoor show
for Hanover, I still persevered and
finally Phil told Tony that he
would do a second outdoor con-
cert in Hanover. He really only
wanted to play indoor venues but
1 think he likes German au-
diences””

Interestingly, Phil ~ Collins’
European tour was put together
without any major sponsorship.
““There was no sponsorship at
all}” explains Giddings, “b se
Phil didn’t want any. It was more
important to him that we col-
lected money for the homeless at

every show we did. . . he was more
concerned that this took place
rather than taking money for
himself from sponsors.”

For Peter Rieger, one of Ger-
many’s leading promotors who
has worked with many of the
world’s major artists, Phil Collins
stands out as an extraordinary
man. “He is a total professio-
nal... to be honest I don’t know
anyone else who works like he

| does. Heis business-like but also a

very nice guy. Perhaps because he
had success for over 15 years he
knows how to handle it better
than some younger artists. He is

(adverdsement)

not demanding at all - not in an
unreasonable way - but you know
you have to deliver a professional
operation?”

John Giddings has similar
thoughts: “The biggest pleasure
was that everyone worked as a
team, from Tony Smith and Phil
downwards. They are in control of
everything they do and the way in
which it's done. They demand
professionalism and their attitude
and hard work encourages every-
body else to be just as profes-
sional’’
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A year after he began the promotion work for ‘..But
Seriously) and less than a month after finishing the
worldwide ‘Serious’ tour, Phil Collins is at it again.
This month (November) sees the release of his
“‘Serious Hits...Live’ album and October meant yet
more promotmnal work for the man dubbed

'CONGRATULATIONS|

FROM ALL AT

SOLO
FOR A

‘SERIQUSLY’
SUGCESSFUL TOUR

“the hardest

t Shepperton studios in
England, Collins was
spending a day osten-
sibly making a TV commercial for
the new album. That in itself is a
five or six hour job. Yet, in bet-
ween takes and scene changes,
Collins was busy doing both a
syndicated radio and video inter-
view (complete with pages and
pages of station IDs), dealing
with a separate video crew making
a documentary. .. and talking to
Music & Media. “It’s like doing
Live Aid in one room” was how
he summed up the day.

Grabbing a chance while the
crews changed scene two into
scene three of the TV commercial,
Collins talked about European
radio. “I don’t listen to much
radio while I'm on the road but
some stations stick out in my
mind as stations I usually visit.
They are always so different as
you go around Europe. Some of

g

Ip: in the i B

the French stations are quite
chaotic and some of the German
stations are very together in a sort
of BBC way. I know there are an
awful lot of radio stations out
there and we did quite a lot of
them that needed to be done.

“What we did varied from sta-
tion to station; some wanted
detailed information about the
songs while others wanted to just
play the songs while we talked
about various things and the
music played in the background.”

As he travelled around Europe
visiting radio and TV stations and
doing press interviews, Collins
was aware of people’s surprise at
seeing him: ““It was weird, people
kept saying ‘we don’t get artists of
your calibre or status doing this
sort of thing’ To me it was
strange; [ have an alternative. |
can either let people in the media
make up their own minds or [ can
go out there and tell them.

“I am not trying to attract at-
tention or set standards for other
artists; you have a choice of
whether you’re going to do it. [
chose to do it because there were
questions that were going to be
asked and conclusions which
assume things about my album or
songs and I don’t like assump-
tions. People will always make up
their own minds but at least 1
would like to steer them in the
right direction’’

The idea that Phil Collins is a
man who will do “‘anything” to
promote his albums is something
that Collins is at pains to correct:
“There are things I certainly
won’t do. I take advice from peo-
ple on which stations to visit and
which interviews to do and then
we get on with it. For instance, on
aday tripto France I will work all
day quite happily ... that is what I
go there for”

Collins has fond memories of
his visits to radio stations in Italy

I SPECIAL SUPPLEMENT I
“l Want To Stand Up And Be Counted”

and France particularly: ““‘You get
the feeling that anything can hap-
pen on French and Italian radio.
There’s always a dozen people in
the control room. It's sort of quite
loose but still together in that in-
imitable Italian and French
fashion?”

As another Phil Collins album
campaign takes shape, Collins ex-
plains just why he gets so involved
in every facet of the marketing
and promotion of his albums: “I
wanted to stand up and be
counted.

““If people saw things lhdl they
didn’t like.in the ads or on the
posters for my albums I wanted to
say that was me, me, it was my
idea, or, it was my fault. I didn’t
want other people answering for
me. Album covers, posters, the
marketing... everything, it’s a
representation  of me and
therefore everything relating to
me should be something I'm
proud of?”

(advertisement)

Thanks For Some Serious Design

Phil Collins with Richard Branson, as they appeared in the TV commercial for the

But Seriously” album .. Branson as the salesman and Collins as the customer.
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HELLO, I MUST BE GOING

HUGH PADGHAM
PRODUCER

DENNIS MUIRHEAD MANAGEMENT
202, FULHAM ROAD, CHELSEA, LONDON SW10 9PJ

TEL: 071 351 5167 FAX: 071 3521514

NO JACKET REQUIRED

...BUT SERIOUSLY
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On The Record - A Phil Collins Discography

Solo album releases Abacab (1981) | Elliott Murphy: Just A Story From America a97)
Face Value 981) | Thee Sides Live (19%2) | Brian Eno: Before And Afler Science (1978)
Hello, | Must Be Going! (1982) | Genesis 1983) Brian Eno: Music For Films (1978)
No Jacket Required (1985) | Invisible Touch (1986) | Rod Argent: Moving Home (1978)
12"ERS (comp. of special remises of 6 songs from Robert Fripp: Expasure 1979
No Jocket Required) %) | Releases with Brand X Peter Gabriel: Peier Gabriel (1%80)
... But Seriously %9 | Unorthodox Behaviour (1975) | Robert Plant: Pictures At Eleven 1982)
Serious His... Live 199 | Morocean Roll (977 | Robert Plai: The Princile OF Moments (983)
Livestock (97 | Esc Clapton: Journeyman 1%9)
Music for films Masques iorg) | Tears For Rears: The Sees Of Love (989
Take A Look At Me Now - ‘Against All Odds’ (sngle/1984) | Procuct 1979)
Separate Lives - Love Theme from *White Nights'(sngl/1985) | Do They Hurt? %0 | Various
Buster - the orginal motion pietre soundurack (1988) | Is There Anyiing Abour? (1982) | The Secret Policeman's Other Ball (19%83)
Do They Know It's Christmas (single/1984)
Releases with Flaming Youth | As producer The Prince's Trust 1th Anniversary Birthday Porty (1987)
Ark2 (1969) | John Martyn: Glorious Fool (982) | The Who: Live - Raturing The Rock Opera ‘Tominy' (1989)
Frida: Something’s Going On (1982)
Releases with Genesis Adam Ant: Srip 1) | Solo home videos
Nursery Cryme 971 Philip Bailey: Chinese Wall (1984) The Phil Collins Video EP (1983)
Foxtrot (1972) | Eric Clapton: Behind The Sun (1985) | Live At Perkins Palace (1983)
Genesis Live (973 | Eric Clapton: August (1986) | No Jacket Required (1985)
Seling England By The Pound (t9m) | Stphen Bishops: Bowing In Purs (988)
The Lamb Lies Down On Broadway (974 Genesis home videos
A Trick Of The Tale w6 | As sideman (partial listing) Three Sides Live (1982)
Wind & Wuthering (1977) | Brian Eno: Another Green Worid 1976) Genesis Live (The Mama Tour) (1983)
Seconds Out (977) | Thin Lizzy: Joknny The Fox (1976 | Visible Touch (1987)
And Then There Were Three (1978) | Cafe Jacques: Round The Back 19mM) Genesis Videos, Volumes | & 2 (1988)
Duke 0580) | John Cale: Guts as77) | The Ivisible Touch Tour 1989)

(adverdsement)

10 years of serious promotion!

loved @

\“ FL y/,' every

minute

The Flying Dutchman team: Jan, Karen, Rick, Martin, Anneke and Theo
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Taken at face value, this man requires no jacket.
But seriously, he must he going with...
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