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A PRETTY AWARD - "Pretty Woman” was the most successful soundtrack
of 1990 - five plotinum, one doubleplatinum and o gold awards.
Divisional MD of EMI Germany Erwin Bach {left) presents EMI USA president
Sal licata (centre] and EMIUSA A&R director Jean-Pierre Bommel with a
German platinum award for sales of over 500.000 copies. ]

EMI Electrola German
Market Share leader

r Ml Andrews

For the first time in ts history, EMI

Electrola held the largest share of
the German album market in 1990,
based on the latest estimates of
Musikmarkt. The firm grabbed an
18.8% chart share over the year,
leading Warner Music Inter-
national (18.6%), BMG Ariola
(18.2%) and PolyGram (16.1%).
EMI Electrola MD Helmut Fest
attributes his firm's success to chang-
es initiated within the company in
late  1989--notably the split into
three divisions: EMI Germany,
Electrola, and EMI Classics.
Comments Fest, "These figures are
confirmation of our restructuring
policy and reward for all the hard
work put in by EMI Electrola's staff
to support this new development.”
Domestic product label Elec-

trola's contribution to its parent
company's success was led by
Herbert Groenemeyer, who passed
a total of five million LP sales
during the year.
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Radio Launches Heavy
Gulf War Coverage

by Howard Shannon

European radio was not caught off
guard by the war in the Gulf.
Several EHR stations reported the
need to reformat their music-led
services in favour of news, while
others the need is to keep listeners
smiling.

And although at least one major
public network said it would not
reformat, it has issued a firm
directive to its presenters on the
"tone” of their programmes.

A survey of EHR radio by
M&M indicates that in many cases
a News/Talk format had replaced
where music trivia previously had
dominated. There is no evidence of
any European government issuing
broadcast guidelines.

In the US, radio has initiated
heavy coast-to-coast coverage. In
fact, many European radio and TV
news divisions_have been relying

Pollack Media Unveils
'Simul-Operations' Strategy

by Jeff Green

At press time, the Pollack Media
Group (PMG) announced a new
consulting strategy called "Simul-
Operations". The company furnish-
es compatible  programming,
marketing and promotional plans
t0 two (or more) stations in a
particular  metropolitan  area,
whether or not the stations are co-
owned.

CEO Jeff Pollack says one goal
of "Simul-Operations" is to create
economies of scale for the sales
departments, which can combine
operations to represent the various
properties. Another motive is to
develop complementary
programming and  marketing
schemes that assist participating
stations in achieving their goals
without competing or conflicting

(continues on page 34)

chiefly on Cable News Network’s
live feed. Its coverage more
resembled radio during the initial

stages of the conflict because of the

lack of video.
The radical format change
initiated by Antenne Bayern

programme director Mike Haas
echoes that of many of the stations
questioned.

The Munich-based private aban-
doned normal programming at 06.00
January 15 in favour of a 24-hour
rolling news magazine, "Antenne
Bayem Reports”, on which all the
station's 40 journalists and feature

producers/presenters are deployed.
Says Haas, "We have gone
from personality adult
(continues on page 34)

UK Moves Carefully With
New Sponsor Rules

by Hugh Fielder

UK independent radio is reacting
cautiously to the Radio Authority's
new deregulated sponsorship code.
While some stations are keen to
take advantage of the new code,
which allows any programme,
except news bulletins, to be directly
sponsored, others are still assessing
the likely impact of increased
sponsorship of their listeners.
Northeast Essex station Mellow
1557 is believed to be the first IR
station to get its daily breakfast
show sponsored. Mellow has signed
a one-year deal with the Town
And Country Building Society,
which covers the programme's
operating and presentation costs.
That show started on January 14.
Nigel Reeve, MD at Mellow's
owners Invicta, says he is looking
at several sponsorship proposals.
"There are a number of fresh

opportunities which are now open
to us. It's a matter of picking the
ones that are right for the station
and our listeners. What it means is
that we have increased our

(continues on page 34

No. 1 in EUROPE

European Hit Radio
GEORGE MICHAE
Freedom -
Epic

Eurochart Hot 100 Singles
ENIGMA .
Sadeness Part 1
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European Top 100 Albums
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The Very Best Of Elton John
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[F A LITTLE THANKS GOES A LONG WAY...
[HEN, WE HOPE OUR BIG THANKS GOES A

LONG WAY FURTHER!

-

Xavier Roy and the team at MIDEM would like to express their gratitude
to the industry - the professionals, the artists, their business partners and the
people of Cannes who, through their support, have made MIDEM the
undisputed leading music market. And they wish you toQ join them in their

celebration of 25 years of making music history.
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IFPI Puts Euro Piracy Bill At US$150m

by Hugh Fielder

Piracy in Europe is costing record
companies about US$150 million
a year, says the International
Federation of Phonographic
Industries (IFPI).

While the latest numbers are
dropping as a percentage of
worldwide piracy--estimated at
US$1.1 billion annually--IFPI is
concerned at the increase in ille-
gal CDs in Europe. IFPI says,
"Production difficulties have been
overcome and 'the perfect me-
dium' has become the major for-
mat for pirates operating in
Western markets. "

More than half the pirate
recordings sold in Germany are
on CD, worth an estimated
US$28 million. IFPI says this re-
presents more than a third of the
legitimate record industry's CD
revenue.

IFPI estimates that, in 1989,
477 million pirate records were
available worldwide. The big-
gest change was been the move

from cassette to CD.

On a global scale, legitimate
business in Africa could face col-
lapse from pirates. Biggest suc-
cess: new laws in Singapore have
contributed to reducing pirate re-
cordings from 85% of the market
in 1984 to 5% in 1989.

Only one of the 55 countries
surveyed by IFPI reported that it
had no piracy: Denmark.

Grundy Buys Consultancy;
Renames 'Communicate Now'

by Jeff Green

Radio Academy Sefs
Ownership Workshop

Prospective radio station owners
looking to build their own broadcast
operation have an opportunity to
learn first-hand several important
elements involved in launching a
station on February 26. The UK
Radio Academy is staging a one-
day seminar called "Getting On-
Air..And Staying There!" at
Kensington Town Hall in London.

Topics to be covered include:
identifying your market; research;
financial. and business planning;
marketing/sales/sponsorship; copy-
right; frequency planning/clearapce;
and regulations.

Speakers include several UK
broadcasting executives, such as
Fox FM MD Tom Hunter; Isle of
Wight Radio MD Steve Oates;
Radio Authority head of regula-
tions Paul Brown, head of
engineering Mark Thomas, and re-
gulation officer Mike Phillips; Jazz

FM MD John Bradford and pro-
motions manager Katy Turner;
Phoenix Communications MD
Lawrence Hallett; AIRC market-
ing executive James Galpin; PRS
head of broadcasting administration
Tony Churcher; and CRA national
development officer Steve Buckley.

The event, sponsored by KPMG
Peat Marwick McLintock and
Satellite Media Services, will also
include a number of service clinics
offered by various industry vendors.

Academy spokeswoman Ann
James comments, "We know there
are hundreds of prospective licence
holders, and as we enter a year
when they will be seeking to ad-
vance their plans, we hope that
many of them will see the value in
joining us for the day.”

For further information, call the
Radio Academy at 44-(0)71-323-
3837. JG

Privatisation
Pressure At

BBC Radio

The BBC could face renewed
pressure to privatise Radio 1 fol-
lowing the UK government's de-
cision to increase the cost of a TV
and radio licence by £6 to £77,
less than the rate of inflation.

With programme production
costs outpacing the inflation rate of
9.7%, the BBC faces a double
squeeze on its finances. The
government has also accepted a re-
port from accountants Price Water-
house that the BBC should cut its
costs by £131 milkon over the next
five years and earn an extra £72
million from its enterprises arm.
Last year the BBC trimmed £75
million from its budget.

Some media analysts are pre-
dicting the BBC will not be able
to maintain five national radio
networks, and that one or more
may be sold.

Says one independent pro-
gramme controller, "At least we
now know why the government
was so keen to make the first in-
dependent national network a
non-pop station.” HF

For The Record

In our January 19 issue story aon
Europroduction-ARS, the agree-
ment between the two is only a li-
censing deal in Czechoslovakia
for two albums: Pump Up The
Jam by Technotronic and
Hithouse by Hithouse. Also,
ARS is not a part of plans for dis-
tribution and concert promotion
in the country.

Longtime UK broadcaster Tony
Grundy has acquired 100% of UK-
based radio management/ sales trai-
ning firm Communicate
Consultancy  from  Beacon
Broadcasting Company. Grundy
has renamed the company
Communicate Now, and this week
inked a major contract with
Southern Radio PLC, which owns
stations Ocean Sound/
Southampton ~ and  Southern
Sound/Brighton. Grundy plans to
broaden his services to the rest of
Europe, with deals in France and
Malta said to be imminent.

Having previously held 10% of
the company as MD for the past
seven months, Grundy gives up his
concurrent post as sales director of
Beacon-owned Connect Training
Group, although he will remain as-
sociated with Connect through a
variety of projects. Communicate
course director Richard Williams
is exiting for freelance work,
leaving Grundy's firm with three
full-time staffers, administrative
personnel and a number of outside
tutors.

Connect Group MD Charles
Isles says, "The Communicate

Consultancy has been spun off in
order to facilitate the continued high
level of management and financial
support required by the business's
growth."

The leveraged buyout deal comes
18 months after the Communicate
organisation was initially financed
with £150.000. Says Grundy,
"During 1990, 70% of the commer-
cial UK radio industry used our pro-
ducts. I liked the company so much,
I decided to buy it. Unless you con-
trol a venture, you don't really de-
termine the direction it'll follow, and
with no accrued debt, this opportu-
nity was too good to pass up.
Ownership is something I was plan-
ning to move to eventually, and in
the buyers’ market we're in today, I
think I bought at exactly the right
time."

Grundy is a 16-year radio vete-
ran, having been sales director at
UK outlets Radio Aire/Leeds and
Radio 210/Reading, where he be-
came MD. Later, he helped Radio
210 merge with 2CR/ Bourne-
mouth and became CEO of 210 and
2CR. When Radio 210 merged with
GWR in 1989, Grundy was named
deputy group MD. His columns on
management/sales training appear
regularly in M&M.

Miiller New Electrola MD

Lothar Meinerzhagen, divisional
MD of German company Electrola
is leaving his post and will be re-
placed by Holger Miiller, ex-MD
of EMI Austria.

An official reason for his sudden
departure has not been giver, nor
has it been disclosed what his new
position will be. It is believed he
will stay with EML.

Meinerzhagen assumed the MD
position on April 1 of last year,

WE'RE ALWAYS ONE STEP AHEADI!!!!

e

when EMI Germany split into two
companies, Electrola and EMI
Electrola handles domestic reper-
toire and EMI--under the present
leadership of Erwin Bach--Anglo-
American material. Both Electrola
and EMI divisional MDs report to
Helmut Fest, MD EMI Electrola.
Miiller will officially start in his
new position on March 1. It is not
known who his successor will be at
EMI Austria. MB

NEW ALBUM
AVAILABLE
SOON

INCLUDING THE 7"
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Night Belongs To Virgin;
Jazz Label Goes Live

by Machgiel Bakker

Virgin this week launches its new
Jjazz outlet, Night Records, with the
release of four live recordings.

Set" up by long-time Atlantic
producer Joel Dorn, the label in-
tends to be an outlet for live music
only and features previously un-
known tapes from either the vaults
or from private collections.

The first albums to be released
by Night are Rahsaan Roland
| Kirk's The Man Who Cried Fire,
| recorded in Paris two months before
the artist's death; Cannonball
Adderley's Radio Nights, recorded
in New York in 1967-68, including
performances by Joe Zawinul and
Nat Adderley; Eddie Harris's A

Tale Of Two Cities, featuring
recordings made in San Francisco
in 1978 and in Chicago in 1983;

and Les McCann's Les Is More,
featuring club recordings through-
out McCann's 30-year career. All al-
bums are produced by Dorn. These
releases will be followed by a batch
of four new albums in the autumn,
including new live material from
James Blood Ulmer and Dr. John.

According to Virgin Inter-
national's specialist label manager
Guy Hayden, the initial campaign
for Night will have a low profile.
"We won't be advertising, except
through the specialist jazz maga-
zines. Also, the nature of the mate-
rial makes it very difficult to pro-
gramme on the radio."

Virgin International will be hand-
ling Night's marketing and distribu-
tion and all albums will be released
Europe-wide. Joel Dorn will be vis-
iting Europe in March for some
promotional activities.

-
N

dierks studios

professional
audio + video mobiles

...why going for less in
live recording?

dierks studios gmbh
tel. (49) 22 38-2004/3333
fax. (49) 2238-27 34

Despite an improved perform-
ance in the summer, the advertising
downturn hit Invicta last year.

Pre-tax profits dropped 56% to
£428.000 for the year ending
September 30, while wrnover in-
creased 7% to £4.21 million. Cost-
cutting moves last February kept
operating expenses stable, but thes
slowdown in revenue coincided
with previously planned expendi-
ture on new ventures, including the
recently acquired Mellow 1557/
North East Essex station.

He adds, "Our policy this year is
to sell our way out of the recession.
The package of cuts and redundan-
cies announced two weeks ago
means that we have budgeted for no
increase in running costs this year.

Meanwhile, declining ad rev-
enue at London talk station LBC is
blamed for the 89% crash in
Crown Communications' profits
from £6.25 million to £701.000 for

| Upcoming Album Releases

Artist Title Label Producer
Cannonball Adderley Radic Nights Night/Virgin Joel Dorn
John Barry Dances With Wolves  Epic not listed |
The Big Dish Satellites East West W, Livesey/S.Lindsoy |
Blue Rodeo Casino WEA Pete Anderson
Book Of Love Candy Carol WB T. Ottaviano/B. Grosse
Chagal Guevara Chagal Guevara MCA not listed
Joe Ely Live At Liberty Lunch ~ MCA Joe Ely
Gloria Estefan Into The Light Epic Various
Eddie Harris A Tale Of Two Cities  Night/Virgin Joel Dorn
Susanna Hoffs When You're ABoy  Columbia  David Kahne
Inner Circle Black Roses WEA |. Lewis/Inner Circle
Jesus Jones Doubt Food/EMI  Various
Rahsaan Roland Kirk The Man Who Cried Fire  Night/Virgin Joel Dorn
Oscar Mazzaroli The Tree, The Bird Columbia  various |
Les McCann Les Is More Night/Virgin Joel Dorn
| Motorhead 1916 WTG/Epic  Peter Solley [
Alexander O'Neal  All True Man Epic ). Jam/T. Lewis
Jeffrey Osbourne:  Only Human Arista Various
Queen Innuendo EMI D.Richards/Queen
| The Real Milli Vanilli The Moment Of Truth  Ariola Frank Farian
The Rembrandts The Rembrandts Atco The Rembrandts
Todd Rundgren Second Wind wB Todd Rundgren
The Samples The Samples Arista Walt Beery
Screaming Trees Uncle Anesthesia Epic Various
Steve Morse Band  Southern Steel MCA Steve Morse
Sting The Soul Cages ASM H. Padgham/Sting
Stonefunkers Harder Than Cryptonite WEA Christian Falle
| Tanita Tikaram Everybody's Angel East West  R. Argent/P. van Hooke

European album releases for the period of January 21-February 4.
Please send your information to Robbert Tilli before January 25 for in-
clusion in the next release schedule (issue 6). Fax (31) 20 669 1951.

the year ending September 30.
Borrowings rose to more than
£18 million because of its invest-
ment in the troubled LBC and the
group's French network RFM.
Although turnover improved mar-
ginally to £20.85 million, interest
charges tripled to £1.87 million.

Invicta, Crown 1990 Profits Drop

The cost of splitting LBC into
two talk stations--one AM and one
FM--was £7.3 million. Crown has
already earned nearly £6 million by
selling its stakes in Radio Forth,
Mercia Sound and Marcher
Sound. It plans to reduce borrow-
ings below £10 million. HF

| Peter Einstein

@® MTV Europe has
promoted Peter
Einstein as director,
marketing and network
development. He will
create and manage
MTV's  newly-formed
marketing department.
Einsteir, who began his
nine-year career with
MTV  Networks in
affiliate sales, was most
recently VP, advertising
sales, Western Region
for MTV Networks.

® Rondor  Music/
London MD and VP of
European A&R Stuart
Hornall has been pro-

moted to senior VP
Rondor Music Inter-
national.

Stuart Hornall

@® Ed Eckstine and
Mike Bone have been
named co-presidents at
Mercury Music.

| Eckstine joined Poly-

Send news and photos
M&M's editorial office

Gram in 1987, beforer
which he was VP of
A&R for  Arista
Records. Bone was
previously president of
Island Records.

@® MD of the newly
launched PolyGram/
Germany organisation,
Polymedia Marketing
Group, is Werner
Klose. He was for-
merly responsible for
the company's Kar-
russel Music & Video
subsidiary. Polymedia's
business affairs direc-
tor will be Wouter de
Groot, previously con-
troller of Polydor.

® PolyGram-owned
Metronome Musik has
appointed Oliver
Helwig head of A&R
and marketing, promot-
ed from the post of sen-
ior product manager.

@® Steve Pedo has
been appointed direc-
tor, finance and admin-

istration at BMG
International. Pedo
has been with BMG for

eight years, where he
most recently served as
manager, finance and
administration for the
Latin and Asia/Pacific
regions.

@® From February 1,
Lut Bahiels  joins
EMI Belgium's classi-
cal department, after
three years as head of
promotion.  She s
being replaced by
Martine Gebpers, for-
merly at Jive/Zomba.
Her press-office col-
league Anne Baugnee
is to move to become
product manager Ame-

rican and French reper-
toire at EMI Holland.

@ Following the ap-
pointment of Andre de
Raaff as MD od Indisc
Benelux, Robin Si-
monse has been named
MD of Warner Basart
in the Netherlands.
Hans Marx is the new
GM.

Radio

@® Miles Flint has
been appointed to the
board of Sony/UK as
MD of Sony Broadcast
and Communications
Products, based in
Basingstoke. He was
previously MD of the
communications termi-
nal division at SST
Communications.

@® Gunther Ziesel
has been voted new
chairman of ORF/
Austria's Steiermark re-
gion. He was formerly
editor-in-chief at the
same station.

® DJ Grant Benson
has left Rete 105 to
join RTL 1025 Hit
Radio as DJ/producer
(full story page 10).

® Andy Howard has
been appointed new
chief engineer de-
signate at Kiss FM/
London. He was pre-
viously a partner at
London-based SBS.

@® Veteran broadcas-
ter Thomas Gott-
schalk joins Radio
Xanadu/Munich as
programme director
(full story on page 8).

of company appoiniments to Karen Seekings at
: Rijnsburgstraat 11, 1059 AT Amsterdam, the
Netherlands or call (20} 669.1961; Fax (31} 20 669 1951.
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MEET US AT MIDEM-STAND 05-17 PHONE : 92.99.81.49
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