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A GLORIOUS GATHERING — Some of Spain's radio and music industry heavyweights meet with Gloria Estefan
during a recent concert in the country. Pictured from lr: Los 40 Principales MD Rafael Revert, Canal Plus Spain MD
Jose Besteiro, Mrs. Revert, Estefan, Epic Spain marketing manager Fernando Munoz, Estefan's husband and ma-
nager Emilio Estefan, Epic/Sony Music International marketing manager Monica Marin and Mrs. Munoz. ‘

NRJ, Schmidt Battle For

Radio 100 Frequency

by Paul Andrews

France's NRJ group and local pu-
blishers Schmidt & Partners
will have to fight it out for a place
on Berlin's airwaves.

The two firms are backing rival
bids to operate a new city-wide

station on 103.4MHz, formerly
used by indie/ethnic-formatted
private Radio 100 which closed
on February 28. The Kabelrat,
Berlin's media licensing authority,
will decide on May 6 which com-
pany will take over the fre-
quency—ending a period of con-

NAB Report: Euro Investors
Should Proceed Cautiously

by Jeff Green

American broadcasters seeking
lucrative investments in Western
Europe must study their prospec-
tive overseas financial and opera-

tions partners carefully, say
Stoner Broadcasting System
(SBS)  founder/chairman/CEO

Tom Stoner and Group W VP
of planning David Graves,.
whose companies have radio sta-

tion equity interests in the UK.
Commenting at the National
Association of Broadcasters
(NAB) convention in Las Vegas
on April 18 during the session
(continues on page 26)

fusion during which conflicting
claims suggested that each com-
pany was close to acquiring 34-
38% of Radio 100 (M&M
February 23/March 9).

With shareholders unable to
agree on the offers or future stra-
tegy, the station ceased trading at
the end of February with debts of
about DM800.000 (app.
US$468.000).

Former backers and employees
have since rallied to the rival bids
for its successor. Ex-MD Thomas
Thimme is heading a project pro-
visionally named Radio 2000.
With a budget he puts at "more
than DM4 million, but less than
DMI10 million", the plan is bac-
ked by NRJ (38%), plus original
Radio 100 shareholders Aktif
Radio Berlin (34.6%), Neues

(continues on page 26)

MORE DEALS IN THE CARDS?

UK's Radio City
Attracts A Buyer

by Hugh Fielder & Steve Wonsiewicz

While EHR station Radio City/
Liverpool continues negotiations
at press time with an unnamed
group regarding a takeover bid,
UK financial analysts say the cur-
rent economic climate is speeding
consolidation of the country's
major market radio stations.

A statement issued by Radio
City following a board meeting
on April 24 said that preliminary
discussions had been held on the
approach. "The board have deci-

ded to have further discussions
with a view to resolving the mat-
ter as soon as possible.”

Although the company making
the approach has not been offi-
cially divulged, it is strongly ru-
moured it could be Radio Clyde/
Glasgow. Clyde MD James Gor-
don was not available for com-
ment at press time. Trans World
Communications, which had
also been rumoured to be interes-
ted in acquiring Radio City, has
reportedly denied an approach.

(continues on page 26)

Gulf War Coverage Spurs
France Info Ratings Jump

by Paul Andrews & Emmanuel Legrand

Public all-news network France
Info has overtaken NRJ to be-
come France's leading FM sta-
tion, and the fourth most-listened-
to service in the whole country.
That is the main result of
Mediametrie's latest (January-
March) audience survey, which
shows France Info adding about
1.3 million listeners to increase
its average weekday reach to
9.7%, from 6.7% in November-
December 1990. (For a more
comprehensive list, see page 6).

Previous FM leader NRJ ma-
naged a more modest 0.2% rise to
a 9.3% reach, although with a
longer average listening time the
EHR network retains its market
share dominance (7.2%, compa-
red to France Info's 5.7%).

France Info has more than

doubled its audience in the last
year, to 4.27 million from 2.09
million January-March 1990. It
now trails only AM giants RTL,

(continues on page 26)
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¢¢ Music & Media becomes more and more
useful to watch the European radio
business. This business is moving
extremely fast and Music & Media is
adapting to the new challenges for radio
operators. It is absolutely necessary for

Martin Brisac
General Manager
Europe 2 France

Martin Brisac, 33 years old,
joined Europe 1 after spending
six years as a consulfant with
Arthur Andersen. He was named
General Manager for Europe 2
in 1988.

Martin is in charge of develop-
ing new radio activities in Europe
for Europe 2 Communication,
including the company's success-
ful operations in the Soviet Union
and Czechoslovakia.

PROGRAMME!

| EwropeZ

EUROPE 2 reaches 2.2 million

people every day, with a 4.8%
/ share of the French radio market,

and a 9.0% share of its 25-34

core farget market.

Source: Médiamétrie
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nual
Amsterdam on April 23--the se-
cond it has held since going pu-
blic in
earlier estimates that PolyGram

by Steve Wonsiewicz

The worldwide recorded-music
market grew an estimated 5.7% to
2.44 billion units in 1990, accor-
ding
VP/chief financial
Cook. Cook said 815 million
CDs and
were sold last year.

to PolyGram executive
officer Jan

1.05 billion cassettes
Speaking at the company’s an-

general  meeting  in

1989--Cook confirmed

'New Releases Spring To Life

A flood of upcoming new relea-
ses are planned for the spring.
Heading the schedule is new
product by acts such as Huey
Lewis & The News. Holly
Johnson, Roachford and
Fishbone.

Lewis's new albuin, Hard Ar
Play, is the first for EMI, fol-
lowing five while with
Chrysalis. The single, Couple
Days Off, is already picking up
initial  heavy  airplay in
Scandinavia, Germany and
Greece.

Former Frankie Goes To
Hollywood  singer  Holly
Johnson challenges the success
of his 1989 debut album Blast
with the follow-up Dreams
That Money Can't Buy. Also,
Columbia's Roachford present
their long-awaited  second
album, Get Ready, from which
the title track i1s a new entry in
the EHR Top 25 this week

The third album
Fishbone, The Reality Of Our

Surroundings, is a case of make
or break. The band are known
for their dynamic stage perfor-
mances and, as evidenced by
the success of the not dissimilar
Living Colour, a final breakth-
rough could be in the cards.

Now that The Black Crowes
are getting recognition for their
particular brand of Faces-styled
retro-rock, it is high time for a
Def American sampler. The
compilation features tracks by
Slayer, Danzig, The Masters
Of Reality and many more.
Most of the tracks are produced
by label supremo Rick Rubin.

More news from the metal
scene: Contraband are an all-
star line-up of Michael Schen-
ker, LA Guns guitarist Tracii
Guns and Vixen bassplayer
Share Pedersen.

The Motown label launches
new act Boyz II Men with
Cooley High Harmony. The
album features close harmony
vocals on hip hop beats

Upcoming Album Releases

Artist Title Label Producer

29th Street Sax Quartet  Underground Antilles S. Meyner/F. Wesley
Anthrax Persistence Of Time Isiand Anthrax/Mark Dodson
Black Black A&M Robin Millar

The Blessing Prince Of The Deep Water MCA Neil Dorfsman

Boyz It Men Cooley High Harmony Motown D. Austin/The Characters |
Casanova Casanova WEA Henry Staraste
Contraband Contraband Impact Randy Nicholas
Marshall Crenshaw  Life's Too Short MCA Ed Stasium

The Crusaders Healing The Wounded MCA Marcus Miller

Def American Sampler  Till Def Do Us Part Def jom Various

Dread Zeppelin 5.000.000" RS Jah Paul Jo/Rasta Li-Mon
EMF Shubert Dip Parlophone  Pascal Gabriel/R. Jezzard
The Fat Lady Sings  Twist Eost West Mike Roarty/The Fat Lady
Fishbone The Reality Of Our ... Columbia Fishbone

Alan Jackson Don't Jack The Jukebox Arista S. Hendricks/K. Stegoll
Vinnie James All American Boy RCA Thom Panunzio

Holly Johnson Dreoms That Money ... MCA Andy Richards

Keedy Chase The Clouds Arista Various

B.B King Live At The Apollo MCA Variaus

Latesha latesha Motown Various

Barrington Levy Divine Mango Paul love

Huey Lewis & The News Hord At Play EMI Bill Schnee/Huey Lewis
Bob Marley & The Wailers legend Tuff Gong Various

Monie Love Down To Earth Cooltempo  David Cox/Andy Steele
Pere Ubu Worlds In Collision Fantana Gil Norton

Louis Prize Louis Prize Motown Various

Real People Real People Columbia S. Street/P. Hordimon
The Rebel Pebbles Girls Talk IRS Tony Peluso

Reflexus Reflexus Da Mae Africa Mango Not listed

The River Boys The River Boys WEA Jirgen Fritz |
Roachford Get Ready Columbia Roochford

Sailor Saifor RCA G. Kajanus/A. Scott
Seven Stories Judges And Bagmen Columbia Kevin Moloney

Sound Of Blackness  Evolution Of Gospel Perspective  G. Hines/). Jom/T. Lewis
Ruby Turner The Other Side Jive Womack & Womack
Judie Tzuke My left Hand Tolking Columbia Not listed

Luther Vandross Power Of love Epic L. Vandross/M. Miller
Wishbone Ash Strange Affair RS Martin Turner

European album releases for the period of April 29 - May 13. Please send your informotion ta Robbert
Tilli before May 10 for inclusion in the next release schedule (issue 20}. Fox [31) 20 669 1951,

has increased its worldwide share
of the recorded-music business to
about 17.5% from 15% on reven-
ues of Dfl 5.25 billion (app.
US$17 billion). "We had a 41%
increase in sales growth in the se-
cond half of the year," said Cook.
He attributed the increase to re-
cords from Jon Bon Jovi, Elton
John and Luciano Pavarot-
ti/Placido Domingo/Jose Car-
reras, as well as the inclusion of
A&M and Island.

Cook also said PolyGram had a
23% market share in Europe last
year. The company's share elsew-
here in Europe: 32% in France,
24% in the UK, 22.5% in

Holland, 20% in Germany (inclu-
ding eastern Germany) and 17%
in Italy. Cook said the company
grabbed about 49.5% of the clas-
sical music market and 15% of
the pop market.

PolyGram Estimates 5.7%
Music Market Growth

PolyGram president/chief exe-
cutive officer Alain Levy stres-
sed that the United States will
continue to be a top priority. "l
spent most of my last year wor-
king to restructure the US opera-
tions. And I plan to spend about
one-third of my time this year in
the US."

Levy reiterated his goal of in-
creasing PolyGram's market share
in the US from its current 10.5%
to 14% on average within the
next three years. On how the
company is currently performing
in the States, Levy commented
afterward, "I'm not at all unhappy
with the results for the first quar-
ter.”

The company also confirmed
the payout of its first dividend of
Dfl 0.50, as well as naming JA
Rutgers a member of the super-
visory board.

Epic UK MD Andy Stephens I} and Rhythm King MD Martir Heath.

Rhythm King Inks
Deal With Epic UK

by Hugh Fielder

Bomb The Bass's new single
will be the first Rhythm King
release to benefit from the label's
new partnership deal with Epic
UK/Sony Music (M&M April
27).

The single, Winter In July, is
set for early June release and
will be marketed and distributed
across Europe by Sony under the
new agreement which covers the
world outside the US.

Rhythm King are keen to pro-
mote Bomb The Bass after the
disappointment of the previous
single, Love So True, which was
released the day the Gulf war
broke out and withdrawn after a
week when it became clear that
radio would not play the record
because of the band's name.

Betty Boo, Rhythm King's
biggest act, is currently recor-

ding new material which should
be released in the autumn.

Rhythm King MD Martin
Heath says the partnership with
Epic gives his label a flexibility
that was not offered from other
majors. "Rhythm King will act
as a sort of talent bank; Epic will
help us to help the artists reap
the rewards of their success."

Comments Epic UK MD
Andy Stephens, "This is an en-
tirely new type of deal specifi-
cally designed to satisfy the
needs of both labels. Rhythm
King's strength is its ability to
find and develop new talent as it
sees fit via the pressing and dis-
tribution deal. However, at the
same time, it can draw on the in-
ternational muscle of Epic and
Sony Music via a licence
arrangement as and when it be-
comes appropriate for the artist
and label alike."
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LIKE FATHER LIKE SON — Michael Patto, whose late father was voc-

alist with the '60s band Spooky Tooth, is the first signing to newly form-
ed Imagine Records, the label set up by laurie Jay and Peter Todd.
Pictured celebrating the label's launch are () Roger Seman, director of

distributor BIG, Patto, Jay and Todd.

Gold Move For |
Beacon's WABC

by Paul Easton

WABC/West Midlands, Beacon
Radio's AM service, is moving
from easy-listening towards a
more gold-based format. But pro-
gramme controller Pete Wagstaff
says this doesn't mean the station
will be giving up its "Nice 0’
Easy" tag.

"We're moving towards 'easy-
gold". I've taken out a lot of non-
descript songs, especially instru-
mentals and MOR artists, such as
Frank Sinatra and Nat King
Cole, who we were playing too
often. I've replaced them with

some of the softer pop hits from
the '60s and '70s, such as Geor-
gie Fame's Yeh Ye/i, Marianne
Faithfull's Summer Nights and
Johnny Mathis's / Can See
Clearly Now. The changes we've
made have received a better reac-
tion from listeners.”

The voluntary pay-cut agreed
by Beacon staff earlier this year
(M&M February 9) terminated at
the end of April, with staff again
receiving full pay. Although
Wagstaff says “things are starting
to turn around,” he is still having
to make some cost-cutting pro-
gramme changes.

IRN, ITN Service Delayed

The joint Independent Radio
News/ITN Radio News service
due to have started at Easter will
be delayed until later in the sum-
mer after several TN subscribers,
including Jazz FM/London and
KCBC/ Kettering, complained
they had not been given the requi-
red notice period.

KCBC programme controller
Howard Rose has been campaig-
ning to prevent the merger since
it was first announced (M&M
February 16).

"ITN has been an important
part of our programming and we
consider it to be a better quality
service. Many of our listeners
have commented that it is better

/

than the IRN service which is al-
ready available on other commer-
cial stations in the area.

An ITN spokesperson says the
quality of service will be maintai-
ned. "We are naturally pleased
that we have many satisfied cu-
stomers. The joint service from
IRN's studios in West London
will have ITN packages so the
quality of the service will still be
available to former ITN custo-
mers as well as stations taking
IRN."

ITN says talks are continuing
with IRN about co-operation and
the announcement of a joint radio
service was "a demonstration of
good faith." RE

by Hugh Fielder

After a disastrous start, local ad-
vertising is picking up with
several stations reporting signifi-
cant gains. The return of car
dealers to the marketplace and
signs that the property market is
on the move again are giving sta-
tions grounds for optimism.

Beacon Radio/West Midlands
is reporting a 32% increase in
local sales for the first quarter of
the year. Comments MD Alan
Mullett, "Our March figures
were 46% up year on year, and
we are looking at a 30% increase
for April. There has been a lift in
retail, and motors are returning
after lagging behind.”

Mullett claims this is because
radio is now being recognised as
an increasingly effective tool in
the West Midlands. "We've al-
ways said that the local market-
place is your best ally."

At Red Rose/Lancashire local
sales for March are up 80% on
the first two months of the year.
Head of sales Dee Ford says the
station made a decision to sell
more creatively in the face of the
Gulf War.

"We've been pitching to clients
outside our TSA with consider-
able success. We know we have
to get to advertisers before any-
one else. We've just run a listener
promotion with an electrical store
in Warrington which achieved a
phenomenal response. We were in
competition with two other sta-

GLR Adds News

BBC Greater Londen Radio (GLR)
will be introducing a new programme
schedule on May 20. Details have not
been confirmed but it is believed there
will be a new-look "News Hour" in
the final hour of Richard Skinner's
10.00-13.00 weekday show, with
news editor James Cameron repla-
cing Tina Ritchie as co-presenter.
Evening show will be affected in-
cluding an earlier start for the
"Community AM" split at 20.00. PE

tions—one of which didn't bother
to show up for a present-
ation—and organised a Fun Day
Out with promotion girls and DJs
washing cars. The store's turnover
for that day was exceptionally
good and they've been running
ads with us ever since."

Ford says he sees an increase
in car-dealer advertising and en-
couraging  signs in retail,
"Recruitment ads are still hanging
back and financial ads are suffer-
ing because of the regulation
warning that has to be read out on
air. But those companies are get-
ting more involved in sponsors-
hip.’

Piccadilly Radio/Manchester
sales director Michael Morley
also reports a  significant
improvement in local sales for
March and Apnl. "The logs are
pretty busy right now and some
of the local campaigns have been
very successful. The recent Tom
Garner Peugot dealership cam-
paign proved that we can deliver
listeners into showrooms.

"Below-the-line activity has
also doubled in the past year. We
are finding that concert promoters
are coming to us even though the
concerts themselves may be out
of our area. There's a positive re-
sponse to the station now that
people know we have our act to-
gether. Radio is a good sell and
it's time to start looking for a big-
ger slice of the cake.”

Further south, the effects of the
economic recession are still bit-

BBC Sets Up Fund
BBC Network Radio has set up a
£250.000 fund for commissioning in-
dependent radio productions. Com-
ments BBC Radio MD David Hatch,
"I hope this will kick-start the infant
independent radio sector into sustain-
able orbit, bringing new voices. tal-
ents, skills and ideas to our output and
listeners.” The fund will be available
for producers with ideas for any of the
five BBC networks. HF

After Down First Quarter

ing, but Fox FM/Oxford sales
executive John Baker says, "We
have a good feeling for May after
a difficult year so far. The retail
market is still depressed but
house developers are filtering
back, along with estate agents,
and the financial side has a glint
to it as well.

Invicta/Kent business devel-
opment manager Panl Harvey
confirms that the property market
is on the move again. "It's start-
ing at the lower end, but now is
the time to pitch to them because
we know we can compete against
the classified pages. We encour-
age our clients to take a long-
term view because it makes cost-
effective sense to them. And we
are retaining over 70% of our
local customers.”

In contrast, some Scottish sta-
tions have scarcely noticed the
recession at the local level
National is another matter. Radio
Clyde/Glasgow sales and marke-
ting director Geoffrey Holliman
says, "The economy never over-
heated here the way it did further
south and our local revenue has
held up remarkably well. Already
this year we've had six house
builders advertising with us and
although the motor trade has
taken a dip we are benefiting
from the newspaper circulation
war in Scotland.” Holliman adds
that local revenue for the first six
months of the financial year
comprises a little more than 60%
of total turnover.

— ]

252 DJ Changes

Atlantic 252 has switched DJ Teny
West to the weekday evening slot and
his lunchtime slot is being taken by
Kevin Palmer. The weekend present-
ers are joined by newcomer Robin
Banks and Nails Mahoney, who re-
turns after a short break.

The station is continuing with its
Daily Free Money Hit promotion in-
definitely and has already given away
over £6.000 to listeners.

THE NEW SINGLE
FROM THE FORTHCOMING L.P. ‘BLACK’
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Amina Represewnwt;» France Mano Negra's Release A

At Eurovision |
|

Phonogram artist Amina will
represent  France = at  the
Eurovision contest with - the
song Le Dernier Qui A Parle A
Raison (The Last One Who
Speaks Is Right).

. Amina's music covers both
tArabic and French traditions.
' The Tunisian-born artist was
chosen by Antenne 2, the pu-
blic channel that will broadcast
the Eurovision contest on May
4. Last year, French Antilles-
born Joelle Ursull (Sony
Music) came second with a
Serge Gainsbourg song Wihite

E And Black Blues.

~ Working A New

; Single

i Comments Polydor interna-

| tional licensing and promotion
manager Marie-Agnes Beau,
| "We were working on a new
single in France, Ma Tisane
Bout and we had good reactions
from the radio. the best we ever
had on Amina's song. Perhaps
because this time the lyrics
were in French. On the interna-
tional market, Amina has had a

lot of interest from the media. |
The album has been released in
25 countries.’

Amina's LP Yalil has been
released in most European
countries where it received
good press but limited commer-
cial success. In the US, the
album was  released on
Mango/Island and spent the
last three months in Billboard's
world music charts. To date, it
has sold 10.000 copies in the
us.

Amina will be touring the US
this summer. as well as |
Germany. Holland, Spain and
Sweden. She is currently work-
ing on new songs with producer
Martin  Meissonnier., with
whom she recorded her first
album. She will start recording
her second in September.

Comments Meissonnier. "We
have been very well backed by
Phonogram, both on production
and promotion budgets. It is a
long-term process with a start-
ing career. and we now see.
with 18 months of work, that it
is starting to bring results." EL

“News, EHR Up
In First Quarter

RTL remains unchallenged as
France's most listened to radio
station, ahead of Europe 1 and
France Inter., according to
Mediametrie's national January-
March ratings (see page 1). But
news station France Info over-
took long-time leader NRJ to
reach more listeners than any
other FM station; although with a
longer average time spent list-

ening to its EHR output, NRJ re-
tains its market share lead.
Skyrock and Fun Radio, also
upped their reaches this book,
while those aiming at more adult
audience—Nostalgie and Europe
2—slipped slightly. Soft AC
RFM also dipped in these figures
to below the 2% reach threshold
for inclusion (from 22%
November-December 1990).

French National Radio Audience (Weekdays)

Nov-Dec '90 Jan-Mar '91

Station/Format Reach (%*) Share (%) Reach(%*) Share (%)
All radio 76.4 100.0 79.0 100.0
All Radio France 22.6 19.2 254 21.2
All RF locals 43 36 4.6 37
All AM privates 349 36.3 354 36.1
All FM privates 347 39.5 34.6 36.9
RTL/ General 20.5 219 20.1 21.1
Europe 1/ EHR/ General 2.1 Bl 12.8 99
France Inter/ General 11.6 8.7 12.0 8.8

| RMC/General 52 43 5.6 42

|

| France Info/News 6.7 35 9.7 57
NRJ/EHR 9.1 7 93 72
Skyrock/EHR 53 43 5.6 43
Europe 2/AC 5.8 55 5.0 48
Nostalgie/French AC 4.2 4.0 4.0 37
Fun Radio/EHR 3.6 29 4.0 3.0

* 1% = 440.000 listeners (reach only)

Source: Mediametrie

Priority F

by Emmanuel Legrand

Mano Negra's new album King
Of Bongo is Virgin France's top
national priority this spring. The
album was released in Europe on
April 15.

The band's previous release,
Puta's Fever, sold 350.000 units
in France and 200.000 interna-
tionally.

Explains Virgin international
development co-ordinator Mir-
eille Roulet, "This is Virgin's
most important French act. It is a
European release, and will be fol-
lowed in May by a UK release. In
the next two months, Czech-
oslovakia and Poland will also ve-
lease Puta’s Fever.

"Their new album has a lot of
radio potential. It's even more dif-
ficult for the band to get airplay
in France than in most European
countries because of the radio
formats. For example, King Kong

A\

Mano Negra

or Virgin

Five, their hit single off Puta’s
Fever, had more airplay in
Holland and Italy than France".

France Inter Chosen
As National Sponsor

Public station France Inter wus
picked as national sponsor for the
tour.

Comments manager Bernard
Batzen. "It is one of the few sta-
tions in France that has a real
music programming policy, tak-
ing risks on new acts and musical
style that are not widely popular.
We have built a true collabora-
tion. The members of the band
have recorded themselves the
spots that are played on air.”

Adds Batzen, "Since the be-
ginning, my job has been to cre-
ate a synergy between all aspects
of -marketing, promotion and
touring. As opposed to last time,
when we did the "Pigalle” tour in

France

the heart of Paris, we have this
time focused on the suburbs.

"There is an enormous popula-
tion that is completely left aside. 1
asked Virgin to give me the de-
tails of the band's sales, and |
realised that 50% of the previous
album's sales were made in the
Paris area. There is a fantastic po-
tential in Paris that is rarely ex-
ploited."

Spring Tour Sold Out

The tour in April, May and June
includes 16 concerts in 400 to
4.000 capacity venues, with a
total potential of 30.000 people. It
has already sold out. The next
step will be a French tour of med-
ium-size venues.

Says Batzen, "It's the band's de-
cision not to tour the big venues."
The third step will be a summer
tour with big festivals, or cities
where people go on holiday.”

M6 Celebrates Fourth Year
With New Video Awards

To celebrate its fourth anniver-
sary last month, TV channel M6
created new music video awards
called "Starclips". French and in-
ternational clips were both award-
ed seven prizes.

More than 350.000 people
voted their favourite French and
international clip. More than
3.000 clips competed, of which
240 (120 French and 120 interna-
tional) were selected. The win-
ners were:

@ Public National Prize: Patrick
Bruel - Casser La Voix

® Public International Prize:
New Kids On the Block - Step By
Step

@® French Prize: Les Rita
Mitsouko - C'Est Comme Ca

® Inernational Prize - Neneh
Cherry - I Got You Under My Skin

® SACEM Prize - Pigalle -
Dans La Salle Du Bar-Tabac

® City Of Paris Prize - Mylene
Farmer - Pourvue Qu'Elles Soient
Douces

@® M6 Choice - Vanessa Para-
dis - Tandem

Since 1987, M6 has broadcast
120.000 clips (about 100 a day)
and produced 420 clips, and was
the first co-producer and broad-
caster of music videos in France.
In 1990, the channel has invested
Ffr 7.5 million (app. US$ 1.2 mil-
lion) to co-produce 113 videos.
Total investment in clips since the
launching of the channel reaches
Ffr 120 million. In 1991, M6
plans to invest Ffr 35 million in
clips. BL
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PolyGram/lIberica
Splits Three Ways

by Howell Llewellyn

Spanish PolyGram Internation-
al subsidiary PolyGram Iberica
is to split into three divisions on
June 1. The new sections will be
Phonogram, Polydor and Clas-
sical Music.

It is the third Spanish record
company to make such a move as
the country streamlines the music
industry in time for 1993's single
market. A year ago, EMI/His-
pavox revamped its A&R, mar-
keting and sales divisions and be-
came Spain's top record company.
Sony Music Entertainment this
year separated CBS Spain into
Epic and CBS Sony.

Independence

Stressed
Comments PolyGram business
affairs chief Jose Luis Sanchez,
"Growth and market needs have
determined this important deci-
sion."” All three areas will operate
independently under the Poly-
Gram umbrella.

"Each section has grown suffi-
ciently to operate as a single unit,
and in order to keep growing, we
decided to re-order the internal
setup. The Spanish public is in-
creasingly cultured and deman-
ding musically. and the division
will help us to respond to the new
needs of the market.”

PolyGram Iberica was set up in
1963 and was last year Spain's se-
cond-most  successful  record
company. Artists signed to the
label include La Frontera, Paco
de Lucia, Miguel Rios, Mo-
destia Aparte and flamenco giant
Cameron de la Isla.

Under the new system, Jose
Luis Garcia Ramos will be di-
rector of Phonogram and its la-
bels will include Casablanca,
DJM, Deram, Fontana, Island,
London, Mercury, Philips,
Rocket, FFRR, Vertigo, Smash
B-Marcy, and Go Disc.

Who Runs What?

Current PolyGram head of mar-
keting Carlos Borrallo Sales will

be director of Polydor, and will

look after the labels A&M,
Barclay, Fiction, Karusel,
Metronome, Polydor, Verve,

Windham Hill, Tip and Big
Life.

Musica Clasica will be run by
Melchor Hidalgo Garcia who
will take charge of the classical
music  catalogues of Philips
Classics, Decca and Deutsche
Grammaphon.

Says Sanchez, "The new divi-
sions will enjoy complete auto-
nomy with regards to the choice
of media. as well as the drawing
up of programmes and cam-
paigns, especially with respect to
developing and creating their own
national rosters.

“This restructuring will help
PolyGram to confront the chal-
lenges of the '90s, which are
especially significant in the
Spanish record scene."

Adds Sanchez. "The Spanish
record industry is incorporating
into Europe rapidly at all le-
vels—artistically.  economically
and at a competitive level.”

|

!

Radio Exterior Debuts
Costa Rica Station

by Anna Marie de la Fuente

State-run Radio Exterior
launched its first short-wave
broadcasting centre in Costa
Rica on April 18, scheduled to
be in operation by January
1992.

Spain's King Juan Carlos
* presided over the inauguration,
- during which test-card transmis-

sions and speeches by  the
Spanish monarch and the Costa
Rican president were aired.
Comments Radio Exterior's
deputy manager Juan Antonio
Martin, "The centre will enable
us to provide AM quality broad-
casting on short-wave radio,
reaching the southern half of

North  America,  Central
America. the Caribbean and the
northern half of South America.
Short wave is funny. People in
Canada will probably be able to
pick itup.” :

Until today, REE has been
~ broadcasting in several Spanish
‘dialects  and eight languages
from six transmitters at its To-
‘ledo base and from five others
at the station's centre in Ar-
ganda, near Madrid. Program-
mes are beamed via satellite to
two Chinese-based transmitters:
for Eastern Asian listeners.

Radio Exterior will transmit

from Spain via satellite to its
Costa Rican base for six to {2
hours daily.

- Qil Joins -Chérnobyl Benefit

Rock band Oil released their

self-titled debut album to coin-
cide with their participation in

the Kiev Chernobyl Benefit

Concert on April 24. It is the
first time a Spanish band have
performed in the USSR.

Cadena SER's 40 Princi-
pales has exclusive coverage of
the event.

Before recording the Steve
- Taylor-produced album and
. signing to indie Zafiro, the
‘band had been playing local
clubs. Lead singer and guitarist
Ricardo del Castillo says, "We

never dreamed we would have !

such a lucky break. Kiev is an
unusual venue for our first act
abroad.” AMdIF

Pre-registration now available from:
APRS 91 Office, 2 Windsor Square,
Silver Street, Reading RG1 2TH, England.
Tel: (0734) 756218. Fax: (0734) 756216.

5th-7th JUNE 1991
OLYMPIA 2, LONDON

APRS 91 ... The ONE Show for the pro audio industry. APRS 91 is the
showcase of the world’s products and systems for recording, broadcasting,
post-production and sound reinforcement.

It makes APRS 91 The ONE Show for YOU.

ONE SHOW

The annual, international APRS shows have long been uniquely important
for exciting new product launches and all the latest in pro audio equipment

and services. Year on year, we push out to fresh frontiers in technology and
new markets.

Exclusively for professional visitors, APRS 91 is The ONE Show, for what
will soon be the one market of Europe.

Don’t miss APRS 91 - the event of the year.

For free entrance, you must pre-register
(£5 admission if you register at the door).
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