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Euro Album
Market Up
6.50/0,' Total
Growth 2.9%

7by Steve Wonsiewicz

Tough economic times in three of
Europe's largest markets con-
tributed to a 2.9% growth (844
million units) in total music ship-
ments in 1990, based on an analy-
sis of IFPI statistics.

Total album configuration ship-
ments held firm though, increas-
ing 6.5% to 705.4 million units.
In comparison, total US trade
deliveries grew 7% to 856.5 mil-
lion units (less music video),
while album configurations were
up 7.6% to 740.4 million units.

Despite the slowdown in total
shipments in Europe, newly elect-

(continues on page 26)

Mergers & Acquisitions Update:

CLASSIC COMBINATION — Jim Fifield, president/CEO of EMI Music
{seated left), and Richard Ogden, MD of Paul McCariney's MPL Com-
munications (seated right), finalise the deal for the release of McCart-
ney's "Liverpool Oratorio". Joining Fifield and Ogden during the signing
(standing kr] are EMI Records UK MD Rupert Perry and EMI Classics
president Richard Lyftelton.

French Radio Leads The Way

by the M&M Staff

The European radio map is
undergoing fundamental changes.

National networks are looking
beyond their boundaries; regional
nets are buying or merging to sur-
vive; and large media conglomer-
ates are taking their first steps
into radio.

In M&M's first mid-year
report on mergers and acquisi-
tions in the radio industry, the
early leaders are the French radio
nets.

Comments Stephan Goetz,
MD of Communications Equity
Associates/Munich, "The French
operators will dominate European
cross-border ownerships for the

next few years until the ltalian
and UK markets become more
competitive." Goetz adds, "In
other markets, most radio owners
are too small to invest abroad or
are not really experienced in
radio, as is the case with the Ger-
man publishers, which dominate
the German radio market."

Seeking Other
Markets
Chris Akers, head of media
M&A at Swiss Bank in London,
seems to agree. "NRJ has made
investments in Belgium, Ger-
many, and the UK, making it to
radio what Canal Plus is to tele-
vision. [Havas-owned] IP's deci-
sion to take a 20% holding in

Capital Radio/London  is
arguably the largest cross-border
minority transaction that has
taken place [in Europe] to date.”

NRJ isn't the only French
radio net to look outside its
boundaries. Radio Monte Carlo
hinted on June 6 that it was look-
ing at teaming with one or more
media companies to expand in
France and Europe. Rumoured
leading candidates for a partner:
Bouygues (which operates TV
station TF1), CLT, Europe 1 and
Havas.

Not to be outdone, Europe !
has also been expanding aggres-
sively. However, its strategy has
been to invest in start-ups rather
(continues on page 12 Special M&A)

STRUCTURE EFFECTIVE JULY 1

Sony Music Resets
Executive Team

by Adam White

Sony Music International has
completed its European manage-
ment shake-up (M&M June 1)
and streamlined its approach to
this US$6 billion music market.
Bob Summer, president of Sony
Music International, was due to
outline the restructuring at a top-
level Sony Music executive meet-
ing in Paris on June 20. The plan
takes effect July 1, and includes
the following components:

@® The heads of the largest Conti-
nental European affiliates—those
in  Germany, France and
Italy—will report directly to Sum-
mer;
® The remaining European com-
panies will be accountable to Lon-
don-based  regional  director
Manolo Diaz, who will transfer
from his post as MD of Spain’s
Sony Music;
@ Manufacturing operations for the
Continent will report to Summer,
(continues on page 26)

Labels Discuss
Powerplay Value

by the M&M Staff

Last week M&M profiled several
radio stations across Europe, who
discussed "powerplay” and heavy
rotation airplay of selected sin-
gles as a programming strategy.
But what kind of impact does this
significant exposure make in
terms of record sales? This week,
record company executives com-
ment on the value of program-
ming records in a high rotation.
Most of the label pros. M&M
contacted are big believers in
what a powerplay or "A" rotation
can do to build awareness and
activity at the retail level. One
such exec is AVL head of promo-
tion Matthew Austin, who says,
"Obviously, a powerplay is the
best we can achieve in radio. And
as long as there's exposure on

other media, then the effect can

be massive.
"Powerplay is the best way of
finding out if a record has legs.
(continues on page 26)
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MCA Rolls Out Red Carpet
For Tom Petty's 10th Album

by Machgiel Bakker

BENELUX/SCANDINAVIA ...8

MCA is lining up its first major
artist campaign since the label's
new licencing agreement with
BMG. The red carpet treatment is
for Tom Petty & The Heart-
breakers's new 10th album, /nro
The Great Wide Open, which will
be released worldwide on July 1.
The first single, Learning To Fly,
was serviced to European radio
on June 11.

MCA has completed its exec-
utive line-up (M&M May 18),

Orup Goes Europe;
First English Record

Sweden is continuing its reputa-
tion as a hotbed for new talent
with the pan European English-
language album release by Orup.
Signed to the Warner Music-
owned Metronome label, it is the
third time the company has
secured a Europe-wide album
release, following The Stone-
funkers and The Creeps.

Orup's new 9-track album of
mostly soulful pop songs, Oru-
peansongs is the musician/com-
poser/producer first English-lan-
guage album. The first single, My
Earth Angel, has already been
released by Warner Music com-
panies across Europe. The third
Swedish single, Heaven, has been
released in Germany. Recorded in
the famous Polar Studios, most
of the songs on the album are
produced by Orup's former drum-
mer Magnus Frykberg also

known for his work with Arista
signing Titiyo.

In the US, the album is sched-
uled for release on Atlantic on
July 23. American management

will be handled by Steve Margo,
while the European side is over-
seen by Metronome.

The new album follows two
domestic releases, Orup (1988)
and Orup 11 (1989), which sold a
combined total of 450.000 copies
on the domestic market. Accord-
ing to Metronome MD Sanji
Tandan, the new album has a
good chance of launching Orup's
career in Europe.

"It was his idea to record in
English. He lived for six months
in the US and spent quite some
time with the [Warner Music
International] New York office
which helped him further with
A&R. After Orup delivered the
album, we sent samples to our
affiliates and the immediate
response was positive.”

Currently, Orup is in the mid-
dle of a national tour which will
last until the middle of July. After
that, depending on European
reactions, he will be available for
promotion.

MB

{ADVERTISEMENT)

"The space trash is coming soon on Earth. DREAM MACHINE is
looking for some gigs. Will you get higher with us2"

&
7 Crystal Balls Management
Rue Steyls, 94 bte 2
1020 Brussels, Belgium

and is now positioned to orches-
trate its first major pan-European
marketing campaign since the
restructuring.

Breaking New Ground
Comments MCA Records Inter-
national senior VP Stuart Wat-
son, "This is a campaign of many
firsts. It marks the first time that
we have produced all merchan-
dising material from our London
office. Warner [MCA's previous
distributor] produced this central-
ly from the German factory.
BMG doesn't so we did it all our-
selves. Also, we have never ser-
viced a single to radio on the
same day worldwide.

"We will keep the album going
for at least nine months. The cam-
paign will be in three phases.
Apart from Learning To Fly, there
is the next single in September,
Into The Great Wide Open, possi-
bly in conjunction with tour
announcements and followed- by
the third single, by which time we
will have also started a back-cata-
logue campaign."”

Co-ordinated from its London-
based headquarters, an extensive
array of merchandising material
has been produced including
some 5.000 posters, 2.000 press
kits and 500 postcards signed by
the artist. The merchandising
package is completed with T-

shirts, denim jackets and stickers.
Also, an open-ended interview on
CD and video is available for
broadcasters as well as 15/30/45-
seconds of music beds containing
three tracks off the album.

Sales Projections
Watson says projections for the
new album are over 650.000 units
for Europe with some 250.000
copies already shipped.

Petty's previous album, Full
Moon Fever (released in 1989),
sold about 400.000 copies. Tradi-
tionally, Sweden, Germany and
the UK have been the artist's
strongest markets.

Co-op campaigns have been
set up with leading retail chains
such as WOM (Germany) and
Free Record Shop (Holland). An
advertising ~ campaign  with
MTV/Europe is planned for July.

The new album is produced by
Jeff Lynne and Heartbreaker gui-
tarist Mike Campbell (the same
team behind Full Moon Fever).
Featuring 12 tracks, it displays
Petty's knack for writing catchy,
guitar-orientated pop songs.

Petty has been involved in
several projects recently, includ-
ing his membership with the
Traveling Wilbury's and his
writing contributions on albums
from Roger McGuinn and Del
Shannon.
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London Records Plans Next
Phase For Zucchero

by Robbert Tilli

Now that Italian artist Zucchero
Fornaciari is at no. 3 in the
Coca-Cola Eurochart Hot 100
Singles with the single Senza
Una Donna, London Records is
planning the next steps for break-
ing the album Zucchero across
Europe.

Conquering the UK market is
especially hard for foreign artists.
For Zucchero, however, singing
in English and teaming with Paul
Young certainly paid off.

It is not a first for an
Italian/English vocal duo to hit
the UK charts, though. In 1982
Renée & Renato reached the top
slot with the single Save Your
Love. But it is the first time such
a success is backed up by an
album. On Zucchero, the lalian
sings hits from his previous two
albums in English.

Setting The Stage
Comments London international
director John Reid, "We've been
working for two years to set this
up. We've made an English
album, and we brought him in for
a couple ot shows last October.
Before that, he had already done
some shows with Eric Clapton.
Then we re-cut Senza Una Donna

(Withoutr A Woman) with Paul
Young, which is now also includ-
ed on the album. We dropped the
original solo version; the two
already had sung that song
together live on stage in [talian
shows.

"That Paul Young association
obviously helped. We got some
reasonable airplay; BBC Radio 1
got behind it. But most of all, it is
a great record. Most foreign art-
ists who have succeeded in the
UK didn't have a real career here.
They've had one-off hits or novel-
ty hits."

So far, 150.000 copies of the
top 5 single were sold in the UK;
the album has sold 50.000 copies
to date. Adds Reid, "We are get-
ting good exposure now in
Europe. He's almost top 3 in every
European market now. We're cer-
tainly going to build on that suc-
cess, and set him up for the future.
The next single will be Wonderful
World, featuring Clapton. We're
thinking of releasing singles off
the album until Christmas."” Last
week, Senza Una Donna peaked.
at no. 2 in the EHR Top 25.

Zucchero is scheduled to
release a new album next year
and a live album will probably be
out in the fourth quarter of this
year.
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An exceptionally quiet Christmas

releases contributed to Chrysalis
Group's £2.8 million loss for the

1991. That's compared to profits
of £0.5 million for the same period

£2.6 million to £50.3 million.
' Chairman: Chris Wright says,
however,  third quarter results
have shown "si iﬁcantJmprovég:
ment” led by the success of Ches-

singles charts for five weeks.
The music publishing compa-
nies and Lasgo Exports both

G S

Chrysalis Downturn After
Christmas

i

- by Hugh Fielder -

period” with no major album  for facilities -and programme-

o "

six month period ending February ~ Says Wright. "The prevailing.
‘economic
R i - o T B A
last year. Group turnover dropped to be optimistic gpout thg short-
* term trading prospects of many of

ney Hawkes. who topped the UK

-
o

G -

reported increased profits. but the
communications and media divi-
sion was affected by low demand

making in the run-up to the Chan-
nel 3 TV franchises.

G
e

.uncertainty in our

major markets makes it difficult

our operations. In light of this, we
have put in place stringent proce-
dures to reduce overheads. and
capital expenditure (o preserve
our cash flow and strong financial
base. This includes a freeze on
director and senior management
salaries.” - HF

& G i

G
o

Irish Stations Set

Up Sales

Ireland’s provincial radio stations
are setting up their own sales house
in a joint venture with the Indepen-
dent Radio & Television Commis-
sion (IRTC) and independent pro-
ducers Emdee Productions.

IRTC chief executive Michael
O'Keefe will be the non-executive
chairman of Central Radio Sales
Ltd. (CRSL), which he says is
being established in response to
requests by advertising agencies.

Details O'Keefe, "The agencies
indicated they wanted one central
point for buying airtime, rather than
having to deal with each station
individually. Once it is set up,
CRSL will handle the national
campaigns, leaving the stations to
concentrate on local sales which
are not be affected by this move.

"As well as handling airtime
sales, the second key element of
CRSL will be to promote and mar-
ket the concept of radio to potential
advertisers.”

O'Keefe hopes CRSL will be set
up in late July/early August and

House

ready for business in September.
Irish national commercial station
Century Radio and the two Dublin
local stations 98FM and Rock 104
(formerly Capital Radio) are not
participating in the project. "They
are already dealing direct with the
advertising agencies and everyone
is happy with this arrangement.”
says O'Keefe. PE

Pavarotti "Parks"
At Melody Radio

Melody Radio/London has won exclusive
UK terrestrial rights to "Pavarotti In The
Park”, the open-air concert by Luciano
Pavarotti with The London Philharmonic
Orchestra in London's Hyde Park on July
30. The station will be broadcasting the
concert live between 19.00-21.30.

Melody has already secured primary
sponsorship for the event with airfine TWA
and Scandanavian Ferries.

David Good, MD at Melody Radio
Sales says two more secondary advertising
package deals should be confirmed within
the next week. These feature guaranteed
spots during the concert and a certain num-
ber of hospitality tickets, as well as a spe-
cially structured campaign lo run in the
month before the concert. PE

(ADVERTISEMENT)

CRAMMED DISCS

general administration,

the A&R dept,

you are free immediately.

Please send full CV and photo to:

| requires for its Brussels-based HQ a

leading European independent record company

SECRETARY/PERSONAL ASSISTANT
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INCREMENTAL HEALTH REPORT, PART 2

Rocky $

_ ByPoulfason

Probably in no other market are the
problems and opportunites of oper-
ating incremental radio stations
more visible than in London. The
arrival of nine new stations in the
city, four of them covering the
entire metro area, in less than a
year makes it the UK's most com-
petitive radio markets.

As highlighted in last week's
tront-page article, most problems
have been caused by over-opti-
mistic revenue projections and
poor cost control, leading to cut-
backs and rescue bids.

In London, multi-ethnic AM
station Spectrum and Jazz FM
have both suffered from low rev-
enue and poor ratings, and have
been forced to make extensive cut-
backs and programming changes.

Dance station Kiss FM has
also made some programming
changes, and other changes are
likely following the departure of
programme controller Grant God-
dard. However, MD Gordon
McNamee remains confident. "In
terms of ratings, we set a target of

1 million listeners by the end of the
first year and we have already
reached that.

"Although revenue started off
well, I must admit we had a very
bad December, January and Febru-
ary, but March, April and May
grew every month, and June looks
like being the best month so far.
We have also had to educate listen-
ers, advertisers and record compa-
nies that there is now more choice
in London radio.

"I think things are getting bet-
ter. It's been very tight all round
with a need to keep costs down,
but our backers are very positive
about our direction.

Sunrise Success

One success story has been Asian
station Sunrise Radio/West Lon-
don, which boasts a 92% reach
among its target audience and has
immense advertiser support from
the closely knit Asian business
community.

Despite this, MD Avtar Lit is
not complacent. "We have exceed-
ed both our ratings and revenue
goals, and expect to have 12%

tart In London

growth on last year. The market
place is difficult, but not impossi-
ble, although we are dependent on
local advertisers.”

Lit is now involved in an
attempt to repeat the Sunrise suc-
cess with another Asian station,
Bradford City Radio, now re-
named Sunrise Yorkshire.

"There is a difference between
Bradford and London," comments
Lit, "but 1 am confident that Brad-
ford will become as profitable as
London. We are on course for the
new goals we have set. There have
been problems in Bradford because
although the population was there,
there are not the businesses to sup-
port it in the same way as London.
There were also management
problems, mainly because the peo-
ple there were probably not as ded-
icated as they were in London."

The incremental stations were
regarded as an experiment to see
whether small-scale and specifical-
ly targeted stations could work.
The Radio Authority is already
beginning the task of licencing up
to 300 new stations over the next
10 years.

Chiltern To Continue Investment
Plans Despite Down Period

For the first time in 10 years,
Chiltern Radio failed to break
even, registering a pre-tax loss of
£234.000 (US$391.000) for the six
months ending March 1991, com-
pared with a pre-tax profit of
£403.000 for the same period last
year.

Tumover declined to £1.7 million
from £1.9 million last year. Sales
were down by 17%, with national
advertising falling by 46%. Local
sales were held to a 3% drop.

However, it will not affect the
recently expanded company's future
investment. MD Colin Mason says,
"Just because there's a blizzard of a
recession blowing out there, that
doesn't mean that you should stop
pushing ahead.

The improved levels of revenue

generated during the past two
months by the new national sales
agency we appointed (M&M
February 9) are particularly encour-

aging."
Chilten is putting "massive"
investment into Galaxy/Bristol,

which it acquired at the beginning
of the year. "We have installed a
new line-up of presenters, organised
a major promotion campaign, and
trained a new sales force. They are
already securing long-term con-
tracts with companies like the
Broadmead Shopping Centre,
which has taken out a 12-month
advertising contract.”

The satellite-delivered Super-
Gold service has established a
reach of 15% in Chiltern's own
area. Invicta has recently been

Cars In Kent
Invicta Radio/Kent is offering listeners the
chance to win a Renault Clio and unleaded
petrol vouchers in a sponsored promotion
deal with Renault and British Petroleum.

Listeners can enter the Renault prize
drawing by picking up car stickers for the
new Invicta FM and Invicta Supergold
logos from garages in Kent. and sending the
peel-off backing to the station. BP is provid-
ing unleaded petrol vouchers for daily prizes
on both Invicta services.

Says promotions manager Steve Tay-
lor, "This exciting promotion increases the
profile of Invicta's mainstream services and
of both BP and Renault. It proves we are at
the forefront of developing innovations in
radio advertising campaigns.”

HF

AmericanRadioHistorv. Com

Choice Charities

Choice FM/London are to be involved in a
48-hour "Choice-a-thon,” a fundraiser in
aid of four charities.

With backing from Air UK, Block
Buster Video, Air Canada, McDonalds,
Wrangler, Smarties, Alamo Rent-A-Car,
Cooper BMW, Troop Sportswear, Severn
Islands Leisure Centre and Bodum coffce
percolators, Choice will be staging numerous
outside broadcasts between July 12-14.

There will also be a sponsored
parachute jump by presenter Commander
B and windscreen washing by weekend pre-
senter Terry Peters. The station hopes to
raise £100.000 for the Save The Children
Fund, Great Ormond Street Hospital. Sick-
le Cell Anaemia Society and McDeonalds
Children's Charity HF

added to the list of subscribers and
Mason says there are discussions
with other outlets, including Ger-
man stations and an Irish station.
“SuperGold has a lot of computer-
controlled breaks that enable any
participating station to use it for its
own requirements,’ says Mason.
"However this is not expected to
make a major contribution to profits
in the short term.”

Chiltem is currently discussing
providing a satellite news service
after the ITN news service is with-
drawn early next month."We are
confident our strategy is sound and
that the benefits of our investment
in people and technology will come
through,” says Mason. "The addi-
tional 1.5 million adult population
served by our newly-acquired sta-
tions will have excellent profit
potential once there is a sustained
upturn in the economy.”

Mason adds Chiltern plans to
apply, or offer services to other
applicants, for some of the radio
licences advertised by the Radio
Authority later this year. But the
company is selling its 91% stake in
neighbouring ~ Kettering ~ station
KCBC at the Authority's insistence
because of audience overlap with
Chiltern's medium wave transmitter
in Northampton. The sale should be
completed within the next few
weeks. HF
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The two-hour long World Music
Awards held on May 15 -at the
Monte-Carlo Sporting Club in
Monaco was broadcast to over
50 TV stations, including Tele-
Monte-Carlo, ITV in the UK.
ZDF in Germany and the Soviet
~ Union's Gosteleradio, accord-
ing to Melissa Corken of
organisers Marcor Internation-
al. . :”

~  The show was hosted by
actor/smgen:DaVId Hasselhoff
‘and various guests including
Ringo Starr, Grace Jones.
Samantha Fox and Rick
Astleys fvartlaywers given
best-selling. . national  artists,
judged on figures supplied by
the national author's rights/roy-
alty organisers (identified in
_brackets),

" The winners were: Africa:

Johnny Clegg (MRIB); Aus-
tralia: Kylie Minogue (Aria);
Austria:  Erste  Allgemeine
Verunsicherung (Austrian
IFP1); Belgium: Technotronic
(Sabam); Canada: Jeff Healy
Band =~ (CRIA).  Denmark:
- Hanne Boel (Danish IFPI); Fin-
‘land: Kirka (Finnish IFPT)
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~ Best Sellers Honoured At
~ World Music Awards

France: Patricia Kaas (SNEP):
Germany:  Matthias  Reim
(Musikmarkt); Great Britain:
Lisa Stansfield (MRIB).
Greece: Nana  Mouskouri
{Greek IFPI): Ireland: Sinead
O'Connor (Imsh  IFPD: lialy:
Gianna Nannini (Musica &
Dischi). Japan: Yumi Matsutoya
(JPRA):. Netherlands: Rene
Froger (NVIP); Norway: A-Ha
(Norwegian IFP1); Portugal: Rui
Veloso (Portuguese IFPI): Rus-
sia: Valeri Leontev (VAAP);
South America: Xuxa (FLAPF);
Spain: El Ultimo de la Fila
(Show Press): Sweden: Tomas
Ledin (SWCdlSh IFPI); Switzer-
land: Maja Brunner (SUISA);
USA: MC Hammer (RIAA).
Awards were also given in
the  following
World's best-selling recording
artist: Phil Collins; International
Newcomers of the Year: Lon-
don Beat; Outstanding Contri-
bution to the Pop Industry: CHiff
Richard, and to the Rock Indus-
try: Status Quo; Lifelong Con-
tribution to the Music Industry:
Elton John EL
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Nostalgie Heads South;

Targets Vacationers

Jacqueline Eacott

The Radio Nostalgie network is
heading for sunny climes and a
new breed of audience as part of
an innovative overseas develop-
ment policy to broadcast to the
Balearic Islands of Majorca,
Minorca and Ibiza starting July 1.
The 24-hour golden-oldie pro-
gramme which will be relayed by
satellite hopes to capture both a
French and non-French audience.

Additionally, the station is
expanding its coverage of Corsica
via three new frequencies includ-
ing its capital station Ajaccio,
due to become operational in
July. As well as aiming to
increase its existing Corsican
audience, Nostalgie intends to
catch the attention of the French,
German, and UK tourists there.

On the advertising front, Nos-
talgie Communication is offer-
ing a special summer package in

collaboration with ROF, the
regional radio specialist sales
house. The SM Littoral package

contains 68 stations covering
three geographical zones: the
English Channel region, the

Atlantic and the Mediterranean.
The Channel region focuses on
21 stations broadcasting to 33
seaside resorts; the Atlantic has
23 stations covering 36 resorts;
and the Mediterranean has 24 sta-
tions which reach 35 resorts.

Skyrock's Bellanger Ends Hunger Strike
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by Emmanvel Legrand

Skyrock president Pierre Bel-
langer, who began a hunger strike
in front of the broadcasting author-
ity CSA on June 6, has decided to
stop after two days. Bellanger met
with Jaques Boutet, president of
CSA, on June 8 and agreed to end
the strike.

Skyrock announced Boutet
"recognised the quality and the
popular success of Skyrock and
has assured that it will be treated
as a major network.’
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The president of Skyrock began
his protest against CSA's attitude
towards the network. Skyrock
claims that despite being the sec-
ond national FM network (2.5 mil-
lion daily listeners), it is discrimi-
nated against by the CSA.
Recently an application for a fre-
quency in Reims was rejected by
CSA and in other cities like Caen,
Le Mans, Rouen and Strasbourg
the company is still awaiting fre-
quency licenses.

Laurent Bouneau, programme
director of Skyrock, admits "It is

not logical to be the second FM
network and not be represented in
20 of the 50 main French cities."
Martin Brisac, GM of Europe
2, is sympathetic to Bellanger's
worries, but says Skyrock is not
the only station facing this problem
and regrets that there's been no col-
lective action taken. "It is clear that:
a collective would have had more
power, but the FM stations in
France are not mature enough for
such action. There is too much
competition and, subsequently, it
prevents action of this kind."

D AND THE
INEY’
AT WE FOUND
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ARM Merges With AER; Wants
More Say In Media Laws

by Do_vid Sta nsfiéld

ARM,; an association representing
87 local stations in central Italy,
has merged with the larger AER
affiliation which has around 300
local and regional member outlets
throughout national territory.

The agreement was reached at
an AER assembly held in Ric-

cione (Rimini) on June 8. It is
aimed at providing private broad-
casters with more power to deal
with government delays in imple-
menting  broadcast  legislation
approved last August. AER also
intends to work more closely with
Federradio, the federation which
represents commercial, communi-
ty and religious radio associations

Radio Speaks
Out Agamst New
Disco Rules

Radio DJs' specialising in dance
music are hitting out at a new
government decree limiting the
opening hours of discotheques
throughout national territory.

The decision comes after
protests by a group of parents
dubbed "anti-rock-mothers".
They claim the current trend of
discos staying open until dawn
contributes to sharp increases in
fatal road accidents involving
young people (see M&M May
25). In future only discos that
cater largely to tourists will be
allowed to stay open until 04:00.

Dance music has also come
under attack by being linked with
drink, drugs and “the devil's
music." State RAI radio DJ Luca
de Gennaro describes those
charges as ludicrous.

De Gennaro presents weekend
dance music shows on the Stereo
RALI station, is a club DJ, and
organises rave parties. Club dates
have been lost since the govern-
ment announcement, he claims,
adding "The decree amounts to
nothing less than prohibition. It's
unconstitutional and I don't know
how it can be applied.”

De Gennaro invited listeners
to phone in to voice their dissent
on his June 1 programme and
says, "There were plenty of
callers, but kids today are not
politically active. They say, “We
don't care. We'll have fun until
the morning anyway.' Maybe the
decree will revolutionise them
into political action.”

However, there will be no
dawn frolics at the discotheque
owned by Naples-based national
network Radio Kiss Kiss.
Although it usually stays open
until 03 00 or 04:00, station pro-

gramme director Gianni Simioli
confirms it will abide by the gov-
ernment decree when it re-opens
after summer break. Simioli has
tried to bring what he describes as
"some sense to the subject” by
devoting a small part of his morn-

ing programme to the issue.
"Nothing heavy,” says Simioli.
"I've tried to use a rational

approach to an audience which
includes many housewives and
mothers."

A similar approach is being
used at the Rome-based regional
station Radio Centro Suono. It
devotes a large slice of its pro-
gramme time to dance music and
has been involved in several rave
parties. Comments programme
director Alberto Castelli. "The
decree is not going to solve the
problems of road accidents, drink
or drugs. But it's a fact that a lot
of kids get killed in cars so, natu-
rally, we feel sorry for the par-
ents. We're giving the issue air-
time but it's a fight against
government and not against
mothers and fathers. We will not
run the risk of upsetting anyone
who may have lost a son or
daughter.”

Castelli says Radio Centro
Suono will join forces with other
stations to organise what he
describes as a peaceful protest
party. "We want to bring a lot of
kids together to show they can
dance without problems." Castelli
remains convinced radio stations
have the power to influence the
situation. He says, "Radio is the
new media for young people.
They tune into stations more than
they read newspapers or watch
T™Vv." DS

throughout the local broadcast
market.

AER executive Carlo de Gia-
commi explains, "It's almost a
year since legislation was intro-
duced and nothing has happened.
A frequency plan has not been
announced and there has been no
statement on which stations will
be granted licences."

AER also wants government
assurance that npational private
stations will not be allowed to air
local advertisements.  Such a
guarantee is part of the Broadcast
Bill now being contended by
RNA, the association which rep-
resents national network stations.

AER, which acts for 10.000
workers through its member sta-
tions, will push for meetings with
new Minister of Post and
Telecommunications Carlo Vizzi-
ni in an effort to speed up govern-
ment decisions. Says de Giacom-
mi, "The local broadcast sector is
too important to be relegated to
some kind of second division
which is always sacrificed in the
interests of political battles. It's a
sector and not just a statistic.”

‘ELDA ltalia, the local branch of

ciation, is predicting a 58%
‘out on the local market by the
end of this year.

Two hundred titles are cur-
rently available with pop and
opera music cornering a 78%
share This total, which includes
movies, is expected to rise to
316 by December 31. 105.000
units had been sold by the end
of May — 50.000 music and
© 55.000 movies.
~ ELDA also expects cales of
&]aserxdlsc p]ayers to rise from a
1990's total of 5.000 to 17.000
by year end, and the association
anticipates . sharp increases “in
sales of both hardware and soft-
ware. Around 600 retail outlets

§ o

ELDA talia
Do’ubles Laser Tnlewsﬁ

the European Laser Disc Asso-  deal in software alone.

‘increase in the number of titles. . Bruno Fedetto admits Iaser discs

currently’ stock hardware and 200

G

President of ELDA  ltaly
may not have mass market:
appeal. "It's a young ‘market on
focal terntory so it is difficult to
predict the long term future.
Although I don't expect sales to
reach those of ordinary sound car-
riers, 1 do believe the high quality
of sound and vision of laser discs
will appeal to more peopleqhdn
just collectors.” . .
A report published by ELDA
says European sales of laser discs.
are expccted to rise from a 1989
total of 15.000 units to 16.940
million by 1995, with a conse-
quent revenue increase from the
1989 figure of US$6.4 million to.
US$383 million by 1995. DS

101 Network Promotes Impulse Compilation

101 Network, the Milan-based privale
national station. intends to stay fresh by
teaming with Sony Music (o promote
Impulse Night Rhythms, a dance music
compilation album scheduled for release on
June 24.

Sony Music's Columbia record divi-
sion is partnering with the multinational
company Elida Gibbs, which has launched

the new perfume deodorant, Impulse Night
Rhythms. The cosmetics firm will back a
TV ad campaign for the album to be
screened on Silvio Berlusconi's private
network channels.

Starting on June 29, 101 network DIJ
Mario Panda will appear five consecutive
Saturdays at Citta Mercato hypermarkets in
the Lombardy region. DS
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"Iiﬁ”Woﬁted Your Fcce ln M&M!

|- As part of Music & Medias mp)d expansion of i its photo coverage and pmfesslmml Thles, you are mvﬂad to
send us photos of yoursclf and vour staff for fonhcommg  urticles and :pccxal issues, Whather they are porraits
of your people or plctures from station activities, visits from recording artists or any other special occastons, we

ANDY BAUN

& THE TRIX

Andy Baum
' the austrian
\ rocksinger
- steps into
Europe

“Extra
Feathers”

. produced by
Polio Brezina

‘ mixed by
Tony Taverner

first single
“What Love
Can Do”

now available on CD/LP/MC

Rockmusic full of feeling
“. ..some extra feathers would do no harm...”

want them all! Kmdly send your p»clurcs (colnr and/or black-and-white) to: o = -
-  Steve Wonsicwicz. managing cduor - -
~ . Music & Metia 1059 AT Amsterdam, Holland - DO'V(]OI'
| Tek43120669-1961 Fax: +31-20-669.195) i .
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$ The two-level system of local
radio in North Rhein West-
- phalia. Genmnys largest state,
based on the latest hstener
results.

The results of the first "hs-
teners - yesterday”
Infratest  'surprised ©  and
delighted” Radie NRW GM
Helmut G. Bauer; who report-
~ed the results first hand at the
- media forum held in Cologne

. on June 9-11.

" "The test covered over 1.400
interviews held in the 12 cities -
where our stations have been
broadcasting for up to a year.
They gave WDR | a 7% share, -
WDR 2 grabbed 22% of the lis-

~teners, WDR 3 got 3% and the
- popular. MOR " and German
- schlager  channel WDR 4
plcked up 31%. Our local sta-
tions with their own broadcasts.
and the programmes provided
by Radio NRW, led the pack
with a 32% share.

"In listeming. time. we also
did very well. WDR 1 got seven

~minutes, WDR 2, 33 minutes,

.WDR 3, three minutes and
" WDR 4 tied us with a 56-min-
utes a day listening span for the
audience tested."

local . stations, private radio
media executives from other
states put a damper on the
excitement. The GM for the
| Bavarian State central office for

Locol Rodlo In NRW
- Tops Publics

tests by

_isfied: The GM of the State

- cultral and religious groups.

Despite the enthusiasm of

- NRW nuwsic and their own area

=

new media Martin Ger brande
warned broadcasters that in his
state, similar. numbers were
recorded in the first year of
operation by the new private
stations. but quickly slipped
~after the first euphoria and
curiosity by the public was sat-

-office for communications in
the State of Baden-Wiirttem-
berg Christian Schurig agreed.

Despite some caution, how-
ever, the numbers provide new

local - stations with a strong
incentive 1o increase their
- advertising _income, - and

-strengthen their financial basis
and their ability to do more and
better local programming. -

. The 36 local stations. with
eight still to come, are owned
almost exclusively by local and
regional newspapers but are
programmed by an independent
.body involving local ‘interest. .

A central station, Radio
NRW, provides the complele
“music line-up and a 24-hour a
day blanket programme. includ-
ing hourly newscasts that the
stations can carry without costs.

Most of the stations do about
five to eight hours, especially in
the prime morning and early
. afternoons periods, with Radio

news and information. MS

=

by Anna Mone de lu Fuente -

~ Dino Music held its internation-
al product convention on May
30 - 31 in Barcelona where its
- new Spanish affiliate has been
- based since this spring. The
meeting was preceded on the
© 29th by a gold award ceremony
tfor Rumba 3, one of the bands
featured in Dino Music Spain's
rumba compilation LP Baila mi
Rumba.
The first record released by
. Dino Music Spain, Baila mi
fiRumbu im.ludcs ‘the  Gipsy
”M(;reno, Raul Orellana and
other top rumba artists.

Euro Gathering

- The weekend gathering was

Charivari, Gong Merge Key
Support Operations In Bavaria

Mal Sondock

In an unprecedented move, Gong
Verlag Radio and Radio Chari-
vari are combining administra-
tive functions at stations in
Regensburg and Wiirzburg in
order to cut costs drastically. Both
stations will share studios, admin-
istrative staff, technical facilities,
local reporters and sales staff.

Gong GM Ulrich Clef com-
ments. "Two facts are very impor-
tant. There will be two complete-
ly separate programs as there are
now and we are not considering a
merger or buyout of any kind.

"The reason for this coopera-
tion is the practical solution to
cost problems with no loss of pro-
gramme image. Our stations have
two different target groups.
Charivari is looking for the listen-
er 35 and older while our target
group is 14 to 39 years of age.
That means that we can cooperate
very well and capture a large seg-
ment of our markets together in
competition with other local sta-
tions without too many compro-
mises," details Clef.

Cutting Costs
Charivari Regensburg GM
Peter Heinsmann adds. "The
financial situation of all of the
local private radio stations is not
oo rosy at present. We have to
investigate new ways to cut costs
without cutting quality. The ques-
tion of a central statewide net-

work service as in North Rhein-
Westphalia was mentioned. but
only one station in each market
could subscribe to such a service,

and what would the other stations
do? I fell that our present idea is
the perfect solution.’

EAST MEETS WEST — BMG Ariola Munich and K&P Music, the first

independent label in eastern Germany, have signed a long-term con-
fract. Both of the companies have been working together as A&R part-
ners. K&P are Fritz Puppel (standing) and Toni Krahl.

~ Dino Mu5|c Holds

G

attended by Dino music heads
from Europe and the U.S.
Explains Dino Music UK MD
‘Mark Rosenfield. "We basically
came together to coordinate and
develop our front-line products
in Europe.” |
Dino Music Spain is dis- l
tributed by Somy Music but.
adds MD Frank Andrada. "We %
|
|
|

have our own marketing and
promotion people. of course.”

* . Although Dino Music special-

izes in compilation LPs promot-
ed on TV. it has also signed on |
some more prominent acts, such |
as Latoya Jackson. whose latest
record is scheduled for release in
September. Jackson is signed to
Dino Music worldwide.

- 25-34 Age Demo Tops List
In Latest ICP Ratings

Results from the latest radio lis-
tening poll for the first quarter of
1991 have been released by the
consumer research firm ICP
Research.

The first in Spain to make use
of France's Mediametrie system,
ICP has been operating since
April 1990, analysing the listen-
ing habits of Spain's 31.6 million
population aged 14+, using tele-
phone interviews. QOut of 17.8
million confirmed radio listeners,
53.8% are male and 46.2%
female.

Both sexes prefer AM radio.
The first year's results confium
the dominance of AM radio, post-
ing an audience of 12 million as
opposed to FM radio's six million
listeners. The AM radio audience
jumped 174.000 while FM radio

gained 66.000 during this period.

However, the number of indi-
viduals who tune in to both AM
and FM radio has dropped
127.000.

The survey also reveals that
the largest listening age-group is
the 25-34 year olds (28.9%). fol-
lowed by the 35-44 age group
(15.6%). In contrast, the 20-24
year olds represent only 11.1% of
the total audience.

The southern region of
Andalucia has the biggest radio
audience, with 2.8 million week-
day listeners, followed by Catalo-
nia with 2.6 million and Madrid
with 2.3 million. The study also
disclosed that the most popular
radio listening time blocks were
from 6:00 to 9:00 hours among
the active population aged 25-54.

The youth group preferred to tune
in during the afternoons.
AMdIF

|
|

SPANISH RADIO |
DEMOGRAPHICS
(Jan. - Apr. 1991)

Age Group % of Listeners

14-19 13.6
20-24 1.1
25-34 28.9
35-44 15.6 ‘
45-54 12.7 i
55-84 12.0

65+ 14.1

Total audience: 17.8 million
Source: ICP Research
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~ by David Rd\‘ivleyx !

The Voice Of ,,Scandmavwr:::::

arguably the region’s most pow-
erful private group of stations,
_has just opened its 10th terres-
trial outlet - its first on the Dan-

_ish mainland of Jutland.

.

_The new stanorgstaned on May

15 at Aabybro, just outside Aal- Ly
borg. Denmarks third- laroestzg
city. - : .
Until now the Vmces main
‘power base has l;een on the
/island of Zealand, where there
&are elght facilities, mcluémg

“which has a opulanoneof 13 .

million. The compcmymalso lmwM

G

an outiet in Odense on d;%gg
istand of Fyn. The stations run
from six separate studio centres.
~ The new station is broad-
casting on 106 9 FM between
06.00 and midnight. Lars
Kjer, the network’s programme
director. says the facility will
follow the strong EHR format
already eqtabllshed jb); other
outlets in the chain. Station
manager Thomas Keep is sup—

G G

,, TH:”\Mce AdglgA Eot
- To Networ

- lished

o

‘three in greater Copenhagen,  reaction from ilocal advertisers

T
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-
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~ ported by all local personnel.
Kjer adds the llstenexwgoal is
10%-15% of the audience on a
daily basis after one year,
equwalem@go about 1 30% per
- week. The stauonwwasf; estab-
“from”  scratch. for
Dkr250 000 (app. US$40.000). -
He says the appearance of a
Voice station has helped break
what was essemully a media
monopoly in the city with
“almost all local newspapers,
radio, and televmlgn ‘owned by
“the same group. .
"We've had a very strong

since we started because up&
until now, “the existing media
outlets have been able to dictate
a @pnces,, ,ﬁ"hat snuatlon has
- changed now.”
_ Kjer doubts. however, the
~ Voice will be strongly compet-

wmg for the same audience with |
the dominant local station in the
region, Aalborg Naerradio.
"They are very strong from 30
years and up, but we're aiming
for the 15-25 audience,” he
says.

- G
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Gramex, Radio Dispute
Goes To Arbitration

by Kari Helopaltio

The dispute between Gramex
and Finnish independent local
radio stations over copyright
compensations will be set at the
Court of Arbitration, at the
request of a majority 42 indie sta-
tions operating in Finland.

Comments Kai Salmi, MD of
SPRL, the umbrella organization
for the indies, "When our official
and unofficial iniatives and tenta-
tive efforts with Gramex failed,
we saw no other alternative. We
want this dispute to be solved
once and for all."

Meantime, the IFPI/AKT
boycott against local indie sta-
tions entered into its third week
with little progress.

Withhold Samples
The boycott has halted the flow
of sample records and informa-
tion from record companies to
indie stations as a punitive sanc-
tion for unpaid Gramex compen-
sations, which total some US$3.5

1990 IFPI Results Show Vinyl Slide Across

Figures just released by IFPI show a steady
rise in Scandinavia for CD's and a decline
in vinyl for all Scandinavian markets.

The Norwegian markel, which dipped
sharply in 1989, seems to have picked up
again regaining the level of unit shipments
of 1988. The value of Norwegian deliveries
increased from Skr34846 million o
$kr370.12 million in 1990, with unit ship-
ments rising from 8.91 million in 1989 to
9.17 million in 1990.

The Swedish figures, which cover all

companies in the territory - not just [FPI
members - show the value of deliveries for
all formats at Skr1.024 billion in 1990, up
from Skr892.95 million in 1989. Unit ship-
ments increased from 25.6 million in 1989
(from 22.7 million in 1988) to 27.2 million
units last year.

The value of Finnish deliveries
increased from Skr369.76 million in 1989
1o Skr371.42 million in 1990 and unit ship-
ments for 1990 came to 8.46 million, up
1.22 million on the previous year.

The biggest surprise came with the
apparent drop in shipments in Denmark, a
decline some observers have put down to
ihe local IFPI organisation disallowing. for
the first time, export figures from local
companies in the final reckoning. The value
of trade deliveries in Denmark was

Skrd66.36 million in 1990, up Skr5.52 mil-
lion tfrom the pre/ous year. But unit ship-
ments were 10:05 million last year against
10.65 miltion the previous year.

million. That money is distributed
between artists and record com-
panies on a fifty-fifty basis.

Gramex compensations have
been at issue since the first local
indie station hit the air in 1985.
Stations consider them too high
by some 100%, and have been
forced to play Gramex-free music
— records made in the US and
music made before 1961 — to
save expenses. At some small sta-
tions, copyright compensation —
Gramex and Teosto combined —
is up to 20% of their annual
income.

Boycott Considered
At one time local independents
considered a boycott of local
music as a countermove, but the
idea was dropped because that
would have led to a loss of listen-
ers, a shift from indies to govern-
ment-controlled YLE.

Stations outside this dispute
are Radio Ettan/Helsinki, Radio
City/Helsinki, Radio 957/Tam-
pere, Radio Pori/Pori and Radio

Oikea Asema/Kuopio. The Court
of Arbitration is expected to give
its verdict by the end of this year.

This is the second time the
court has been called upon to set-
tle such a dispute. Last time it
was the case of "The Bold Four",
including Radio City, Radio 957,
Radio Pori and Radio Oikea
Asema, who fought for a better
agreement — something that was
not good enough for numerous
other stations.

Earlier in the disputes,
IFPI/AKT and Gramex had also
approached local indie stations
with a letter offering more flexi-
ble terms of payment and adjust-
ments on paying penalty interest.
Two stations, Radio City in
Helsinki and Radio Oikea Asema
in Kuoptio had signed this revised
agreement.

Before that, only two local
indie stations, Radio Ettan and
Radio 957 had signed the Gramex
contract.

s SCANDINAVIA SOUNDCARRIER SHIPMENTS 1990-1939  Smm—m—

1989 1990 1989 1990 1989 1990 1989 1990 1989 1990
Country Sin. Sin. %chg. LP LP %chg. Cass. Cass. %chg. CD  CD %chg. Tot Tot. % chg.
Finland 03 03 148 29 28 42 29 36 28 12 1.8 539 1713 85 16.7
Norway 07 0.6 90 2.1 19 -i3i 4.1 4.1 07 20 26 275 89 92 238
Denmark 08 06-~289 48 41 -157 19 18 53 31 32 32 107 97 94
Sweden 52 49 64 105 91 -134 50 57 135 48 76 568 256 273 6.5
Source: /7Pl
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Doe Maor To Hit Plohnum

:
- InHollan
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by Machgiel Bakker

Dutch band Doe Maar are cur-

. pler Although the band'§ back
°catalogue was available on CD,
_ we got many requests from retail-

rently enjoying renewed populari-  ers fou a compilation album. We
ty tollowmg their massive nation-  released it mid-May and sales

al appeal in the early 80's. Backed -
by a TV advertising campaign on
commercial TV channel RTL-4.
the group's 18-rack sampler, Doe
Maar De Beste, has hit. gold
(50.000 copies)  within four
- weeks, During the 80s, Doc Maar

~were released by the Telstar
label. Last year. CNR acquired

all of Telstar's back catalogue,
mcludmg material from national
talenis like Toontje Lager, De
Dlék and Doe Mdan -
 According to CNR's sales
manager Ger van der Meys, the
xalbum probably will hit plat\num
(75 000). "For some time there

.

- was a growing demand forasam- .

G

.
g

e

G

i

picked up immediately."
* The new sampler contains the
band's trademark sound—ska and

reggae-flavoured - pop—on _hit |

singles like De Bom, Pa. Is Dit
* Alles and 1 Nacht Alleen. )
Doe Maar has been Holland's
biggest national talent to date.
The band first hit the charts in
1981 with 32 Jaar (which has
also re-appeared in the Dutch sin-
gles chart; currently at no. 15).
The albums Skunk (81) and the
follow-up a year later, Doris Day
_En Andere Stukken reached com-
_bined sales of half-a-million
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Hit Radio To Launch Jul

With No Jocks; Staff Of Two

by Chris White

HIT Radio, the new 24-hour
EHR format channel which is
being launched by AC station
Sky Radio on July 1, is expected
to reach an initial 1.5 million
cable connections increasing to
more than 3 million by year-end,
according to Sky Radio's MD
Ton Lathouwers. He says there
has "a very positive

been "a
response” from both cable opera-
tors and advertisers towards the
channel.

Round The Clock

Hit Radio will have a Top 40 tor-
mat transmitting 24 hours a day,
focussing on the latest pop trends
and current hit singles. "If 60% of
the pop charts comprise dance

music, then that will be reflected
accordingly,” says Lathouwers.
“The channel will be comple-

menting Sky Radio's policy of

broadcasting adult contemporary
music like The Carpenters by

playing contemporary — music
geared to a [3-30 year-old age
group.”

Lathouwers claims that the
launch of Hit Radio has been due
to overwhelming demand from
various interested parties. "Sky
Radio is the only commercial sta-
tion in Hotland that is currently
making a profit, and with Hit we
aim to repeat the success story.

There has been a great
response from the advertising
agencies that Sky Radio works
with, and the Dutch record indus-
try has also been very supportive

of what we are doing."

Hit Radio will have a weekly
Top 40 playlist with one record
singled out for "Hit Radio Hot
Shot” airplayed every two hours.
There will be no DJs except on
Sunday afternoon when the pro-
gramming focuses on the US
“Top 40,” hosted by Shadow
Stevens and syndicated to other
nations around the world. "We are
investigating the possibility of
other similar shows in the future
but initially Hit Radio will have a
non-stop music format. That's
what has made Sky so popular”,
says Lathouwers.

Hit Radio will have a staff of
just two people including the new
head of music Koen van Tijn,
supplemented by Sky Radio's
existing eight staff.

AmericanRadioHictaory Com
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TRAINING GRANTS AVAILABLE

Taking Formal Steps Towar

| I gbiyﬂy Grundy

Maybe I am a few cans short of a

six pack, but I've actually
enjoyed the first six months of
1991 — from a training point of
view that is. Before I am asked to
retire to a mental asylum, I would
like to explain just why I have
enjoyed working through one of
the worst recessions the UK radio
industry has known. I want also
to disclose how many stations are
ignoring the opportunity of hav-
ing 50% of their training budget
paid for by somebody else!

By way of justifying my
apparent madness, it is worth
explaining that by the very nature
of my job I am dealing with a
number of radio stations -- all by
definition interested in training.
They all have different training
needs but every time I visit 1 am

involves all departments, whether
it be sales, traffic, commercial
production, news, programmes or
engineering.

The value of this to the dele-
gates is that they are given the
‘basics’ of management training,
so that essentials like time man-
agement, negotiations, presen-
tation counselling and interview
skills become second nature.
More importantly, is the interac-
tion of these managers. General-
ly, they have very little thinking
and planning time together and
yet they are 'forced' to sit down
together and listen to each other,
while deciding how to overcome
various problems and projects.

"Hang on!" — T can almost
hear some luddites in the industry
saying. These people are not paid
to sit around chatting to one
another. They see enough of each

The knowlegde and support they [exec-
utives] have acquired through training
will make them so much stronger when
fhe economy starts to pick up.

lifted by the enthusiasm of the
young, bright sales executives
now in the industry. They have
been working through a very
tough period economically, but the
knowledge and support they have
acquired through training will
make them so much stronger when
the economy starts to pick up.
Additionally, the talented
young middle managers are quite
rightly realising the opportunities
being created for them in such a
fast-growing broadcast industry.
Their ideas and input have been
both stimulating and great fun.

Middle Mana ers

Deserve Betfe
Two distinct phases have smfaced
over the first six months of this
year. Phase one involved enlight-
ened companies who had already
committed to training. The work
was predominantly sales-related
and involved work with whole
groups of sales people on themed
days.

Additionally, smaller sales
groups for either induction train-
ing or specialist knowledge like
"Understanding Agencies” broad-
ened the range of training. Along-
side these groups came similar
companies which had already
invested money in sales training,
but wanted to develop middle
management. They recognised
that these people are the key to
the futwe of the radio industry.
The programme is so broad that it

other anyway and they are
already having lots of meetings.

Well, T am afraid to tell you,
Mr. Sceptic, that if you were to
price those meetings and then ask
questions such as: "What was the
objective of the meeting?" Were
all the people present essential to
the meeting?" "What was actually
achieved?" "Did the meeting have
a set timescale?" "Were the items
covered prioritised?” and "Did
the chairman control interrup-
tions?" The simple fact is that
thousands of pounds are being
wasted annually by undertrained,
undersupervised middle managers
who deserve better from their
senior managers.

Congratulations to stations like
Southern Radio and Invicta

year to March 1991. Many of
them didn't like what they saw.
Year-on-year comparisons of the
usually buoyant local market-
place has left a lot to be desired.
The solution for some companies
in their efforts 10 cut costs has
been to reduce the number of
sales people!

The next thing people will be
doing is turning the transmitter
off to save money on the electric-
ity bills!

Yes, I know all about control-
ling costs when times are tough.
But how can sales costs be cut
when there isn't a station in its
local marketplace taking more
than 10% of all advertising money
spent? Train your sales people, get
them working ‘clever' and then
maybe they will get their unfair
share of the advertising cake.

Training Grants
Phase two is actually very pleas-
ing despite the tough economy,
because a number of stations
have raised their heads over the
parapet and said. "Grundy, show
us the way forward!" And that is
where training grants and 50%
support comes in.

Most people would sit up and
take notice if you said, "If I could
show you a way to double your
training budget over the next 12
months at no cost to you, would
you do it?" Although these grants
have been ‘available for some
time, | can confidently say that
the vast, majority of radio stations
haven’t even asked for an appli-
cation form!

T.E.C. Explained

Currently. I have two clients
already working through a 12-
month programme for manage-
ment and sales people, 50% paid
for by the local Training and
Enterprise Councils (T.E.C)).
(There are 82 T.E.C.'s in the UK
already). Four other clients are at

The solution for some companies in their
efforts to cut costs has been to reduce
the number of sales people!

Radio. which have invested in all
these areas.

There is no doubt that phase
one has been encouraging, even
though all was chaos with the
economy and advertising rev-
enues.

Phase Two
Then, along came phase two —
when not only the large groups
started to take stock of the first
six months of the radio financial

various stages of receiving a
grant. Remember T.E.C's want (o
hear from you, as they are very
keen to get publicity for their
work.

However TE.C's are not the
only establishments ready to
match funds; there are other
grants available from the govern-
ment's Department of Trade and
Industry's 'Marketing Initiative'
through the Institute of Marketing.

They may be a little more red-
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tape ridden than the T.E.C.'s but
providing the training is planned
and you use consultants, they are
also happy to support you by
maltching your investment £ for
£, up to a maximum of £15.000.
Other European countries may
have similar agencies.

Needless to say, this article has
been devoted to grants in the UK.
for two good reasons. Generally
speaking, in other European
countries (particularly Germany),
there is a healthier attitude
toward training. Unfortunately,
commercial radio in the private
sector is not as sophisticated in
its methods of selling as is the
case in the UK.

Politically in the UK, training
and education is a 'hot' issue,
with all political parties claiming
that they believe that masses of
funds need to be invested in the
training of students and work-
forces. Additionally. the Conser-
vative government is urging the
National Council for Vocational
Qualifications  to  introduce
Britain's first national system of
vocational qualifications.  The
importance of such landmarks
cannot be overemphasised. What
it will mean, if implemented, is
that stations will be able (o gauge
the worth of training schemes.
Prospective employers will be
able to judge more efficiently the
quality of people they interview.
The customers will know for
example, the calibre of sales peo-
ple with whom they are dealing,
which, incidentally, already hap-
pens in American radio.

Talking about the importance
of training can only help a com-

mitted view toward continuous
investment in your managers,
presenters and sales staff. As a
result there are long-term plans
for UK companies like Orchard
FM/Somerset, Fox FM/Oxford-
shire, IOW Radio/Hants and
Buzz FM/Birmingham, which are
all taking advantage of the 50%
funding.

Does anybody else want to join
the list and plan their way
through the training maze? Phase
two has been very good for me.
How about you and yours?

lTouy Grundy owns bioadcast
sales specialist and manage-
ment. consultancy Communi-
cate Now. Grundy has been in
the bmadcast industry for 17
years, duwzq which time he was
sales director at Radio Aire/-
Leeds and Radio 210/Reading
l“?v“/fém he was MD. He was also
| named d('pulv MD when Radio.
210 merged with GWR/Bristol
in June 1989. He can be con-
tacted on tel: +44 491-873185

o

“orfav: +44 491-875180,

G
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by Robbert Tilli

Dieter Meier, one half of the Swiss duo
Yello, is a man of a thousand jobs. The 47-
year-old banker's son, apart from being a
singer, is a movie maker, a businessman
and, in addition, he is his own manager,
video director and PR man.

Together with studio wizard Boris
Blank. Meier provides highly visual pop
music that verges on kitsch. Call it “cine-
matic pop,” every song could be the
soundtrack to a mini-movie or a TV docu-
mentary. Songwriter Blank, "a painter in
music,” is musical director, arranger and
producer, while Meier sings his own lyrics
in a deep, dark talking style.

The new album Baby, released simulta-
neously across Europe this week on the
Mercury label, is the follow up to 1988's
Flag. their most succestul on the UK mar-
ket with over 100.000 copies sold (gold).
Apart from their home territory, Germany
has proved to be their best market over the
years, with the 1985 Stella album topping
their sales records with 300.000 copies.

Again, their new album—recorded in
Blank's own home studio in Ziirich—is a
set of "over the top" brilliant-sounding
songs. The first single Rubberbandman, a
prime example, is charted in the UK at no.
48 and in Germany (no. 39). At press
time, it's a new entry on the Coca-Cola
Eurochart Hot 100 Singles at no. 90.

On the track Jungle Bill, Meier sounds
like a tribal chief on a ski-safari through
Burundi. Capri Calling, though, is quite
"normal," featuring ex-Associates singer
Billy Mackenzie. Their unique sound has
already won them an "album of the
month" award in the July issue of the Ger-
man magazine Audio.

Phonogram Germany MD Louis
Spillmann has been involved with the
band almost since day one, back in 1981.
"I remember their debut album Solid Plea-
sure, out on Ralph Records which we
distributed in those days, came on my
desk. 1 played it, I saw théir names, 1 saw
they were Swiss just like me, but 1 had
never heard of them. Thats where 1

Pop's weirdest outfit is probably Yello from Switzerland. Without sig-
nificant airplay, the duo is doubling their sales with each album they
release. Their seventh album "Baby'' is again a striking combination
of Swiss efficiency and complete madness. Their sound could be the
definition of hi-fidelity, their lyrics the handbook for clowns.

stepped in. With their third album You
Gotta Say Yes To Another Excess. they
were signed to Phonogram (Germany)
worldwide.

"Every album we released doubled the
sales of its predecessor. In Germany where
they have built up a fan base of some-
where between 150.000-200.000, we can't
double the sales any more, but in other ter-
ritories, we still see great potential. They
are not a touring band; a lot of their hits
came out of the club sceng. Also, their
characteristic videos helped a lot in break-
ing them. For a lot of territories, however,
their music is still too "unusual” for radio
airplay.

"In the US. for instance, they don't fit
the narrow formats. We need far more
time and more albums to establish them
there as well. At the moment we're look-
ing for a new US record deal. In Germany
we have no problems in achieving airplay.
Here. their sound is well-established. We
expect top five with this new album.
Although very successful, Yello are still
regarded as a cult band, and have that
‘underground’ feeling. That's why we
chose such a difficult track, Rubberband-
man, as the first single. Now everybody
knows Yello are back after two-and-a-half
years. No other band could sound like
that.”

Phonogram has outlined an extensive
European promo tour for Yello which will
bring them practically everywhere, start-
ing with a two-week visit to Germany
around the release date. They have already
done some pre-promotion in the UK and
France. Next month they will return to
these territories.

In-store material (3-D cut-outs) is
based on the extroardinary sleeve design,
showing Meier and Blank wearing suits in
the same strange design as the back-
ground. The video of the single is on
heavy rotation on MTV. The same station
will run a 14-day advertising campaign, in
which 30-second spots wil be broadcast 86
times. Meanwhile, Meier is busy complet-
ing his first motion picture "Snowball”,
due for release next year.

Signed to Who's That Beat?/Play It

Again Sam (Belgium).

Licensed to LX Reecordings (UK),

Intercord (Germany), Blanco Y

Negro (Spain), Remark (France) and

Media Records (ltaly).

Publisher: P&M Music.

Management: Metropolis/Antwerp.

New single: Anasthasia originally

released as an instrumental single on

March 11; re-released in a rap version

on May 13. Currently, it is charted in

Holland at no 5, Belgium (no. 19) and

the UK (no. 60). In the Coca-Cola

Eurochart Hot 100 Singles, it is no.

55.

Recorded at Turbo Studio/Dender-

monde.

@ Producers: Olivier Abbeloos/ Patrick
De Meyer.

@® Marketing: White labels to club DJ's
and key retailers. | Concert tour: In
June and July the T99 crew, teaturing
rapper Zeno and three dancers, will
do an 18-date UK tour and 15 Dutch
dates.

At first hearing, T99 sounds very reminis-
cent of another Belgian dance act, ARS
signing Quadrophonia. Small wonder,
because computer wizard Olivier Abbe-
loos is involved in both projects. T99 is
the studio project of another big name
from the "new beat" age. producer Patrick
De Meyer. Also Dutch rapper Zeno is fea-
tured on the new single Anasthasia.
Initially, the single was released as an
instrumental tung, boasting the "Abbeloos

sound", based on orchestral samples. Con-
e T iip e

noisseurs say he has probably used bits
and pieces from Carl Orff's opera Carmi-
na Burana. Whatever its origin, the sam-
ple of a classical recording is built into the
sequence of the new song.

The original version received good
feedback from the clubs, and the top
retailers in the dance field in Belgium:
Music Man in Brussels, Antwerp-based
USA Import, and ARS. Finally, the vocal
version—a rap was added to the
song—broke it on EHR after a long period
of no airplay.

The funny thing is that the UK hit-ver-
sion of T99 (out on LX Records) is differ-
ent from the Benelux hit version (both
versions are included on the CD single) as
the raps differ. Rapper Zeno is only fea-
tured on the single released in the
Benelux. Nevertheless, he will be the main
man. representing the concept at the

upcoming UK clubtour.

Kenny Thomas

Signed to Cooltempo/Chrysalis.
Publisher: EMI Songs.

Management: Steve Finen/London.
New single: Thinking About Our Love
released on May 13; currently it is at
no. 13 in the UK. In the Coca-Cola
Eurochart Hot 100 Singles, it is no 45.
Recorded at One World Studios/Bea-
constield.

@ Producer: Mike Percy/Tim Lever.

@ European releases in ail the major mar-
kets are scheduled for next month.

After his first UK top 10 hit single Out-
standing—a cover of a song by the Gap
Band—in  January/February,  Kenny
Thomas strikes again with the follow-up
Thinking About Our Love. Tt is a soft, soul
tune on a dance beat. Like other Cooltempo
productions. the song has worked its way up
on the 12" format from the clubs. From
there it has spread on the major radio sta-
tions in the UK. Also, it is picking up
encouraging airplay in Italy, where the sin-
gle is playlisted on Radio Dimensione
Suono/Rome, Radio Kiss Kiss/Naples and
Radio Star/Vicenza

The debut album by Thomas—as yet
untitled—is due for a release in September.
Just like the single, it is produced by Mike
Percy and Tim Lever, together the One
World Productions team.

A UK tour is planned around the release
date of the album. Thomas put a band
together for that occasion and the rehearsals
have already started.

Pan-European Spotlight: Artists fea-
tured have achieved Top 15 chart status
in the European Top 100 Albums within
the last five years.

National Spotlight: Artists featured
have achieved Top 15 chart status in their
country of origin.
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Label Values: How
" Much Is The
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Unlike US radio assets, where rev-  margins Polnyam just tumed in
enue and cash flow 1s much more  during its last fiscal year.
predictable, record company in-  The company says it atready has
come can onembe as uncertain as - realised some of that value with
pxed:cnng the next hit record. ~ successful back catalogue releases
As a result, investors tend to look  from the Carpenters, ¥Free, Bob
at cashflow derived from the back Marley, the Police and Cat
| catalogue during the past two-to- Steveus - .

| three years. That gives a buyer a
good snapshot of fhie-revese pedks The "American" Model
and troughs of the catalogue. - Entertainment Associates Law
Jan Cook, PolyGrams ch:ef MD John Giacobbi, explains that
financial officer. says the company "the American <ystem of valuing
valued Island Records and A&M  'media assets' as multiples of cash
Records by. assessmg "the potenual Mﬂow is' now increasingly being
of the labels' recording catalogues, adopted in the UK and Europe :
both of which were extensive and  Small independent [record} compa-
relatively 1mder~exp101ted nies are relatively high risk busi-
"We made a long-term forecast nesses and are also é&frémed by the
of the cashflows those matalogues key-man' fuctor. Accordingly. a
could generate when fully exploited multiple of between three and ﬁve
by PolyGram s worldwide network. should generally apply.” -
By discounting those fig 1gures back, ~ However, says Giacobbi. larger
we could then base our acquisition _independents tend to be more estab-
price on the expectcd average annu- lished, stable and Jess reliant on key
al return.” individuals. "In this instance. a scale
W - from eight to 14 would apply,
The Island Deal ~ although PolyGram is reputed to
At first glance, it appears PolyGram _ have paid a much higher multiple to
pzud a nch premium when it bought  acquire Island Records due to one
Istand for US$272 million—nearly  other key. de[Ol in this mdusny
30 times estimated trailing cash goodwill”
flow of about US$9.1 mllhon - Cook says the company is ' fre-
However, Island's cash flow mar- quently dpproache(t wlth acquisition
gin was far below the 20% margins

,at Wamer Musnc or Lhe 12 3% (continues on page 13)
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MERGERS & ACQUISITIONS

PRICING RADIO STATIONS

Lack Of Deals Prevents
Setting Value Benchmarks

While some aspects of US radio
have been openly embraced in
Europe, such as programming and
sales management, US-style valua-
tion techniques have been harder to
incorporate.

A liquid buy/sell market, the long
history of transactions and a more
predictable operating environment
have led to established benchmarks
in valuing US radio assets. In the
States, radio properties currently are
valued at about 7-8 times cash flow,
down from 10-11 because of the
credit crunch and ad recession.

In Europe, it's another matter.
Explains Communications Equity
Assaciates chairman Rick
Michaels, "There have not been
enough trades to establish a true
value. Also, commercial radio is
relatively new in many of these
countries. Therefore, value has been
based less on a present cash flow
multiple and more on perceived
value of potential revenue; ie., a
discounted cash flow with a 20%-
25% return.”

The Voice Of Scandinavia MD
Ott Reedtz-Thott agrees that US
valuations don't apply, especially in
Scandinavia. "If that's the case
[using 7-8 multiples] then I'm a
very rich man. We haven't paid any-
thing like that. You're paying con-
siderably less because it's such a
young industry.”

Highlighting the swings in value

Rick Michaels

is Iraly. Comments RTL 102.5 Hit
Radio MD Claudio Astorri, "You
could buy a local station which cov-
ered one province for L100 million.
But you could buy another which
covered five provinces for the same
price. Prices differ radically.”

The UK economy has also
changed the game. Says Crown
Comm. chairman Christopher
Chataway, "Nobody can expect to
buy a station in the UK on the usual
basis at the moment; i.e. multiples
of cash flow or earnings. Acquisi-
tions are taking place at much high-
er multiples because the market is
depressed. Buyers are looking at
potential earnings.”

One technique used in the UK is
price paid per pop. Explains Chat-
away, "It's one of the measures to
apply, especially in areas where
there is a monopoly or not much
competition. It's not really likely for

London stations."

One frustration in valuing sta-
tions is the lack of comprehensive
market research. Comments Fred
Constant, founder of California-
based European media investment
company International Broad-
casting Consortium, "When a US
broadcaster gets a lead on a hot
property, he picks up his Duncan
Radio [guide] and immediately
knows all about the market's rev-
enue history, media competition,
technical facilities, and all kinds of
things. I think Jim Duncan may
have done more for American radio
than anyone because he organised it
so bankers and managers could
make models and predict perfor-
mance more accurately.”

That understanding of radio in
the banking community has also
been somewhat of a hindrance in
Europe. Says CEA's Michaels,
"European bankers need to have a
better understanding of the radio
business, and it's growing. How-
ever, radio is probably the weakest
of the media business.” IBC's Con-
stant agrees "Our experience in the
UK suggests a need for manage-
ment and merchant banking. We
recently completed an acquisition
study for a larger UK company
seeking to enter radio ownership.
Their biggest problem was that they
didn't know where to get somebody
to run the radio division. SwW

ENTERTAINMENT I_AW ASSOCIATES LTD

* Legal and business advice backed up
by real record, video, publishing &
management company experience.

% Specialists in entertainment law for
entertainment clients.

* Business Affairs Services provided for
independent and major companies.

artists, producers, authors, actors &
celebrmes

* Creative and business management for

™

all requirements.

bona fide quotation

Business Affairs & Management Consultants to the Entertainment Industry.

* International network of associates for

* Rates you can afford. We will beat any

CONTACT
JOHN E. GIACOBBI or Helena Gaynor
Telephone 081 968 3300 Fascimile 081 968 1702
‘Canalot' Studio 48
222 Kensal Road London W10
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MONTREUX
COMPANIES

Who We Are:

® A multinational association of
professionals with over fifty
years of combined experience in:
Broadcast Management
Broadcast Ownership
Broadcast Mergers,
Acquistions and Divestitures

®  The first and only
organization of its kind in the
world.

What We Do:

e Assist broadcasters and
investors worldwide to sell
or acquire broadcast and
related companies

) Provide valuation service for
these industry segments

® Provide complete broadcast
management or consulting
services on an interim or
full-time basis

People We've Worked
With:

Zomba Enterprises (NYC)
London Jazz FM (UK)
Sound Ideas (Toronto)
Stoner Broadcasting (US)
Paine Webber (US)

MBI (UK))

Allen & Heath (UK)
Century 21 (Dallas)

...and many others.

How To Reach Us:

® (U.S. West) Peter Stromquist
(708) 304-6776

® (U.S. East) Robert Richer
(203) 677-9688

® (UK/Europe) Robb Eden
(44)(608)-51179

MERGERS & ACQUISITIONS

Where Are The Americans?

Many American investors have
expressed interest in investing in
European radio, yet few have
taken the plunge. One key factor
holding up the Americans: trou-
ble in their own financial back
yard. Americans have been drawn
to Europe for various reasons,
including rapidly increasing ad
spends, a higher profit potential
per station and attractive exit val-
ues, as witnessed in recent UK
acquisitions.

Peter Stromquist. president of

Montreux Companies, says that
"when we started this company
and our effort to educate US
broadcasters. we were at the peak

of values and performance in the
US. The rapid decline of the ad
market and sources of financing
right after we started the company
has prohibited most US broad-
casters — who are highly lever-
aged in their own backyards —
from taking the plunge.
"Secondly, we are finding that
the education process, the learn-
ing curve, is much slower
Because so much detailed infor-
mation is available in the US... it
is relatively easily to 'put a pack-
age together. It takes us much
longer to do the same abroad."
CEA's Michaels adds a couple
of extras to the list: ownership

2

"Their [American investors] interests,

restrictions, language barrier, tax
considerations, and changing reg-
ulations.

"North American radio opera-
tors are not investment compi-
nies. The concept of taking strate-
gic stakes and not having control
is something they have never
been comfortable with." He adds,
"Investors want to be able to
manage their fate in a high-risk
investment. If you don't have con-
trol over the cash flow, it doesn't
make any sense.

"Investors are also uncomfort-
able about the regulatory environ-

(continues on pag 13)
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(continued from page 1)

than through aé]uisitions.
Explains Martin Brisac, GM at
Europe 2. "We more interested
largely in investing in new prop-
erties, rather th#n buying existing
companies.” While Brisac says
significant acquisitions are not
currently in the cards for Europe
1. "that can always change."

One reason the French have
had to look elsewhere for oppor-
tunities is the competition in their
own country.

Comments CEA's  Goetz,
"French radio operators are the
most experienced and the French
radio market is very competitive,
forcing the operators to look for
opportunities  outside  France,
because investments in their own
country are risky and generally
yields are below average returns.”

Case in point: Europe 2 in Prague
and the USSR, and NRI in Bel-
gium, Germany and the UK. Both
companies also have their eyes
set on Germany.

Germany
Despite the appeal of a growing
market the size of Germany, con-
trol of private radio is still in the
hands of a powerful group of
publishers.

One example is Radio Ham-
burg. which is controlled by Axel
Springer (35%). Bauer (25%)
and Bertelsmann (29.2%). Com-
ments Swiss Bank's Akers, "Ber-
telsmann's subsidiary Ufa. which
has interests in private radio sta-
tions in Hamburg. Berlin and
Munich, is well set to develop
into Eastern Europe and German-
speaking countries such as Aus-
tria and Switzerland."

However, for the most part

BoOYFIELD, MORSE & LETWIN

** MEDIA CONSULTANTS **

Valuations

Market Analysis
New Licence Applications

private radio is still in the early
stages of development and basic
survival is, the main topic, not
expansion or mergers and acqui-
sitions. Most expansion plans are
in bidding for Eastern German
frequencies.

Ulrich Clef, GM of Gong
Verlag Radio, perhaps best sums
up the attitude of many private
German radio operators, "We are
not interested in expanding our
operations in Bavaria or other
West German states. However,
we will be bidding for the new
frequencies for private stations in
Eastern Germany."

The UK

But perhaps the most visible mar-
ket in terms of merger activity
has been the UK. as strong
regional operators consolidate
their power bases.

Over the past year there have
been a trio of high-profile buy-
outs by Radio Clyde/Glasgow,
Metro Radio and EMAP, which
made its first radio acquisition.
The UK is also the favourite mar-
ket for Americans, with Westing-
house taking a 10% stake in Jazz
FM/London and Stoner Broad-
casting buying a 10% stake in
Metro. Many more US investors
are kicking the tires.

Despite the headline-grabbing
deals, Crown Communications

Regulatory/Competition
Investigations

No.1 Wardrobe Place, London EC4V 1AH
Tel: (+44) 71 489 9066 |

chairman  Christopher Chat-
away still thinks "it's not a very
concentrated industry. Everybody
will be quite happy if radio has an
ownership pattern of the regional

MONTREUX COMPANIES

Advisement Services for the Media and Enter-
tainment Industries

Worldwide Fax: (+44) 71236 1889 | press--50% owned by four or five
. companies and the rest spread
| COﬂfOCfi Trevor MOI'SG I (continues on page 13)
_ |
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Where Are The
Americans?
(continued from page 12(

ment, since it has been known to
change in some countries.” Case
in point, says Michaels: the net-
working laws in Belgium.

Adds Stromquist, "US broad-
casters, as the world broadcasting

MERGERS & ACQUISITIONS

community has heard time and
time again, like control. Their
interests, from an acquisition
standpoint, are gravitaling to
those nations which will permit
this in some form or another.
Don't completely rule out the
Americans, says Swiss Bank
head of media M&A Chris
Akers. He says "Transworld was

supposedly talking to Katz Com-
munications, the US's largest
sales rep house. with a view to
replacing or taking over BMS., its
existing national sales house.
Akers ventures that "it should not
be too long before Shamrock,
Katz Communications and others
[US radio companies| cross the
Atlantic.” N %

Label Values
(continued from page 11)

ideas. Needless to say, those
offers no longer include large
independent record companies."
However, Cook adds, the compa-

ny "will make further [label]
acquisitions if we feel they are
the right ones."

He says the company is "look-
ing at new opportunities in the
general entertainment business on
a strictly controlled, country-by-

country basis. For example, four
bid for the LWT [ITV] franchise
in the UK.

"Sell-through video — both
music and non-music — is cer-
tainty an important growth area in
Europe and elsewhere."

S

Polygram l$ "looking at new opporfu-

nities in the general enfertammenf
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[continued from page 12)

widely across
owners."

many different

Scandinavia

One region that's being watched
more closely has been Scandi-
navia. Ad spend increases in Den-
mark and Norway have been the
highest in Europe for the past
couple of years. No foreign own-
ership restrictions exist in Den-
mark; and Norway is on the verge
of awarding another national
commercial licence.

The Voice Of Scandinavia
stations have probably been the
most active in the region. Com-
ments MD Ott Reedtz-Thott,
"We have ] stations and we
picked up nine of those by taking
them over, either partly or in full.
The last eight we bought very

quickly, only in the last two
years. We've gone after them
mainly for the licences so we
don't have to pay too much."

He adds, "I think we will start
to see the big newspapers, which
have been sitting on the sidelines
for a while, get involved here and
we recently had a visit from an
international broker. But these
changes will take place over the
next five years."

Spain
Despite the size and maturity of
private radio in Spain, many
investors seem wary about com-
peting with the country's existing
radio nets. Comments Rafael
Revert, Cadena SER music pro-
gramming head, "Private radio is
being restricted. There are no
indications of more licences
being granted to the private radio
sector. And it looks like it will

continue to be dominated by the
four majors: SER, COPE, Ante-
na 3 and ONDA CERO.

Foreign investors can exercise
full control over a radio or\JV
company, but ownership limts
are restricted to a 25% stake.

Italy

In Traly, uncertainty over the
implementation of a comprehen-
sive broadcasting legislation has
thrown the market into somewhat
of a disarray. Current limits on
station ownership in Italy are
three national networks, but no
local stations; or seven local sta-
tions.

Claudio Astorri, station MD
at RTL 102.5 Hit Radio, says he
doesn't believe any stations are
currently profitable. "There is no
national market [for M&A] where
there is no profit."

When It Comes To
Auditorium Music Tests &
Listener Perceptual Studies,
Paragon Speaks Your Language...

RADIO!

Paragon Research

The Research Company of Choice

U.K.: Top Floor, 15 Apsley Rd., Bristol BS8 2SH Phone & FAX 0272-734716
U.S.: 550 S. Wadsworth Blvd., #401 Denver, CO 80226 Phone (303) 922-5600 FAX (303) 922-1589

“HARRISON-

-~ BOND &

— PECARO —

PROVIDING
PROFESSIONAL GONSULTING
SERVICES TO
ELECTRONIC MEDIA COMPANIES
INTERNATIONALLY

Market Research

Economic Analysis

Acquisition and
Investment Consulting

Business Plans
for Start-Up Ventures

FOR INFORMATION
ON THE SERVICES WE OFFER

CALL:

SusaN D. HARRISON
1201 Connecticut Ave., NW Suite 450
Washington, DC 20036

pHONE (202) 775-8870
Fax (202) 775-0175

TREVOR MORSE
| Wardrobe Place
London EC4V 5AH

PHONE (4471) 489-9066
Fax (4471) 236-1889
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ECANQO HAS BECOME THE MOST IMPORTANT GROUP IN

THE HISTORY OF POP MUSIC IN SPAIN.

THEIR LAST ALBUM, "DESCANSO DOMINICAL", REACHED SALES

FN EXCESS OF 2 MILLION UNITS WORLDWIDE, HALF OF THEM

QUTSIDE THEIR HOME TERRITORY, CONSISTENTLY PROVING

THEIR GENUINE INTERNATIONAL APPEAL.

AT THE VERY BEST OF THEIR SONGWRITTING, PRODUCING AND

PERFORMING AbiLiiies. mECANO REPRESENTS THE TODAY’S

AND TOMORROW'S STATE OF THE ART IN THE SPANISH POP

MuUsIC SCENE.

THEIR NEW ALBUM, "AIDALAI", IS REACHING THE MARKET THIS

SUMMER.

FUELED BY A CONSISTENT INTERNATIONAL MARKETING

CAMPAIGN, A DEDICATED PERSONAL INVOLVEMENT AND A

STRONG TOURING ENGAGEMENT, "AIDALAI" WiLL TAKE

MECANQ TO THEIR NATURAL PLATEAU: THE WORLD.

AmericanRadioHistorv.Com




AIDALAI
The New
Album
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BMG ARIOLA S.A.
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Aoni Childs

_X.‘Ve C')o* to Cbo NOW

| Station reports include all
new additions to the playlist,
indicated by the abbrevia-
tion "AD." Reports from cer-
fain stations will also include

which recieves special emp-
hasis for the week, as well as
featured new CD's and LP's
indicated by the designation
"AL" All playlists must be
recieved by Tuesday at |
o'clock.

BBC RADIO 1/Lendon

Paul Robinson - Prog. Dir.

A list:

AD Bryan Adams- Everything | Do
Extreme Get The Funk Out
Incognito- Always There
Tom Petty- Learning To Fly

B List:

AD Inspiral Carpets- Please Be
Omar- There's Nothing Like
Rick Astley- Never Knew love:
Roachford- Stone City
Whitney Houston: My Name Is Not

CAPITAL RADIO/Londan

Richard Park - Prog. Contr.

A List:

AD C&C Music Factory- Things That
Cola Boy- 7 Ways To love
Alice Cooper- Hey Stoopid
John Farnham- Burn For You
Jomanda Got A Love For You
Living Color- Soloce Of You
Technotronic- Move That Body
Cher- Love & Understonding
Driza-Bone- Real love
Whitney Houston- My Name is Not
Moody Blues Say It With love
OMD- Pandora's Box

B List:

AD DJ Jazxy Jeff- Summertime
Mock Turtles- And Then She
Rebel MC- Tribal Bose

METRO FM/Newcastle

Giles Squire - Prog. Contr.

A List:

AD Driza-Bone- Reol love

A List:

AD Stevie Wonder- Gotta Have You
Love And Money- My love Lives
Vanilla Ice- Rollin® In My 5.0
OMD- Pondora’s Box
Cher- love And Understanding
Quadrophonia- Wave Of The
Voice Of The Beehive Mothers
P.M. Dawn- Watcher's Point Of
Omar- There's Nothing Like
Incognito- Always There

PICCADILLY RADIO/Manchester

Keith Pringle - Head Of Music

A List:

AD Mock Turtles- And Then She
Salt 'N Pepa- Do You Wont Me
Kenny Thomas- Thinking About
Inspirol Carpets- Please Be
Natalie Cole- Unforgetiable
Lisa Fischer- How Can | Ease
Terry Reid- Fifth Of July

B List:

Erasure- Chorus

Incognito- Aiways There

Kirsty MacColl- Walking Down
Bette Midler- from A Distance
Rod Stewart- The Motown Song

GLR/London

Trevor Dann - Head Of:Music

A List:

AD Tom Petty- Learing To Fly
Billy Bragg- Sexuality
Marc Cohn- Silver Thunderbird
Joni Mitchell: Come In From
Bonnie Rait- Something To Tak
OMD- Pandora's Box
Voice Of The Beehive- Monsters
Roachford- Stone City

a "Power Play" PP}, a track |

RECORDS

Cher- Love & Undersianding
Big Dish- 25 Years
Love & Money- My Love Lives

BRMB/Birmingham

Robin Valk - Head Of Music

A List:

AD Christer- Woich Me
Railway Children- Music Stop
Bonnie Raitt- Something To Talk
Riff- My Heort Is Foiling Me
Love And Money- My love Lives
Real People- Window Pone
Foreigner- Lowdown And Dirty
Almighty- Little Lost
Heavy D/The Boyz- Now Thot We

B List:

AD Btyan Adams- | Do It For You
Jason Donovan- Any Dream Will
All About Eve- Farewell Mr.
Massive Attack- Sofe From Horm
Vanilla Ice- Rollin' In My 5.0

RADIO CLYDE/Glasgow

Alex Dickson - Prog. Dir.

A List:

AD Natalie Cole- Unforgettable
Mock Turtles- And Then She
Railway Children: Music Stop
Tammy Wynette- Stand By Your
Kim Appleby- Mama
Erasure- Chorus
Stevie Wonder- Gotta Hove You
Joni Mitchell- Come In From
Bryan Adams- | Do It for You
Rick Astley- Never Knew Love

B List:

AD Love And Money- My Love Lives
Jam- Thot's Entertoinment
{nspiral Carpets- Please Be

RADIO CITY/Liverpool

Tony McKenzie - Head Of Music

A List:

AD Jimmy Soul- If You Wonna Be
Incognito- Alwoys There
Chris Rea Looking For The
Roachford- Stone City
Rick Astley- Never Knew Love
Jesus Loves You- Generotions
All About Eve- Farewell Mr.
Lisa M- People
Cher- love And Understonding
Amy Grant- Every Heortbeot

RADIO TRENT GROUP/Nottingham

Len Groat - Deputy Prog.Dir.

A Lists

AD Jimmy Soul- It You Want To Be

B List:

AD Kim Appleby- Mamo
Conspiracy- | Don't Need
Oleta Adams- Circle Of One
Bette Midler- From A Distance
Stevie Wonder- Gotto Have You

DOWNTOWN RADIO/Belfast

JoHn RossorouGH + HEap OF ProG.

A List:

AD Kim Appleby- Momo
Marc Cohn- Silver Thunderbird
Tom Petty- Learning To Fly
Bette Midler- From A Distonce
Joni Mitchell Come In From
All About Eve- Forewell Mr.
Natalie Cole- Unforgettable
Bryan Adams- | Do It For You

CHILTERN RADIO & NORTHANTS
RADIO & SEVERN SOUND/Dunstable/
Northampton/Gloucester
Clive Dickens - Head Of Music
A List:
AD Cher- Love & Understanding
OMD- Pondora's Box
Whitney Houston My Name Is Not
B List:
AD Vanillo Ice- Rollin In My
Voice Of The Beehive- Monsters
Tom Petty- Learning To Fly
Mare Cohn- Silver Thunderbird

GWR/Bristol/ Swindon

Andy Westgate - Head Of Music

A List:

AD Divinyls- | Touch Myseif.
Dexy's Midnight Runners- Come
Bette Midler- From A Distance

B List:

AD Bryan Adams- | Do It For You
Oleta Adams- Circle Of One

Psychedelic Furs- Until She
Erasure- Chorus

Railway Children- Music Stop
Jan Hammer- Crockett's Theme
Massive Atack: Safe From Harm

RED ROSE/Preston/Blackpool

Kenni James - Head Of Music

A List:

AD Mark Stevens- This Is The Woy
Living Colour- Solace Of You
Chesney Hawkes- I'm A Man

B List:

AD Rick Astley Never Knew love
Roachford- Stone City
Paula Abdul- Rush Rush
Cher- Love And Understonding
Chris Rea- Looking For The
Tom Petty- Learning To Fl
Bryan Adams- | Do It For You
Love And Money- My Love Lives

ATLANTIC 252/County Meath
Paul Kavanagh - Head Of Musie
A list:
AD Pet Shop Boys- leclousy
Roachford- Stone City
Lenny Kravitz- It Ain't Over
All About Eve Forewell Mr.
Michael Bolton- Time love &
Rod Stewart- The Motown Song

HORIZON RADIO & GALAXY RADIO

Milton Keynes/Bristol

Clive Dickens - Head Of Music

A List:

AD Kool & The Gang: Get Down On i
Whitney Houston- My Name Is Not
Quincey Jones- Back On The

B List:

AD lisa Lisa- let The Beat
Dannii Minogue- Boby Love
Eve Gallagher- love Is A

RADIO HALLAM/Sheffield

Deon Pepall - Head Of Music

AD Blue Pearl Noked Love
Oleta Adams- Circle Of love
Kim Appleby- Momo
Chris Rea: Looking For The
‘Sydney Youngblood: Hooked On
Erasure- Chorus
Inspiral Carpets- Please Be
Mock Turtles: And Then She
Bryan Adams- | Do It For You
Rick Astley- Never Knew Love
Railway Children- Music Stop
Twins- All Mixed Up
Latour- People Are Still
Lenny Kravitz. It Ain't Over
Bette Midler- From A Distonce

RADIO BROADLAND/Norwich

Dave Brown - Head Of Music

PP Beverley Craven- Promise Me
Triplets: You Don't Have To
Kenny Thomas- Thinking About
Paula Abdul Rush Rush
Kar} Keaton- Love's Burn
Chesney Hawkes- I'm A Man

A List:

AD Pat Benatar- True love
Rick Astley- Never Knew love
Mock Turtles And Then She

B List:

AD Driza-Bone Real Love
Tom Petty- Learning To Fly
Bryan Adams- | Do It For You
Moody Blues- Say It With love
Phil Perry- Amozing love
Elaine Page- Heart Don't
Natalie Cole- Unforgettable
Bette Midler- Fram A Distonce

FOX FM/Oxford

Steve Ellis - Prog. Contr.

AD Jason Donovan- Any Dream
Erasure- Chorus
Foreigner- towdon And Dirty
Chesney Hawkes- I'm A Man
Meatloaf- Deadringer For
Mock Turtles- And Then She
Omar- There's Nothing Like
Elaine Page- Heart Don't
Scorpions- Wind Of Change
Jimmy Soul- If You Wonna Be
Triplets- You Don't Hove To

RTL 208/London

Jeff Graham - Prog. Dir.

PP Pete Wylie Don't Lose Your
Alice Cooper- Hey Stoopid
Jinny- Keep Warm
Railway Children- Music Stop

A List:

AD Erasure- Chorus
Quartz- Naked Love

B List:

AD Massive Attack- Sofe From Harm
Kim Appleby- Mama
Stevie Wonder- Gotta Hove You
Mock Turtles- And Then She
Jason Donovan- Any Dream Will
Roachford- Stone City

SWANSEA SOUND/Wales

Rob Pendry - Head Of Music

PP Jason Donovan- Any Dream
Oleta Adams- Circle Of One

Rick Astley- Never Knew Love

A List:

AD Lenny Kravitz: It Ain't Over
Rod Stewart The Motown Sang

B List:

AD Tom Petty- Learning To Fly
Riff- My Heart Is Failing Me
Kim Appleby- Mamo
Bryan Adams. Everything | Do
Hi-Five- | Like The Way
Black- Here It Comes

INVICTA FM/Canterbury

Johnny Lewis - Head Of Music
Jason Donovan- Any Dream
REM: Shiny Hoppy People
Natalie Cole Unforgettable
Massive- Save From Horm
Chris Rea: Looking For The
Cher- tove & Understonding
Lenny Kravitz- It Ain't Over
Amy Grant- Every Heartbeot
Kenny Thomas- Thinking About
Rod Stewart- The Motown Song
Tom Petty- Leorning To Fly
Pat Benatar- True Love
Rick Astley- Never Knew love
Kirsty MacColl Wolking Down
Alice Cooper- Hey Stoopid
Kim Appleby- Mamo
Roachford- Stone City
Color Me Badd- | Wonno Sex
Chesney Hawkes- I'm A Man Not
Omar- There's Nothing Like
Gloria Estefan- Remember Me With
Sydney Youngblood- Hooked On
Sonia- Only Fools

OCEAN SOUND/POWER/Faraham
Jim Hicks - Head Of Music
B List:
AD Oleta Adams- Circle Of One
Kim Appleby- Moma
Erasure- Chorus
Massive Attack- Sofe From Horm
Mock Turtles- And Then She

RED DRAGON FM/Cardiff

Jahn Dash - Head Of Music

PP Divinyls- | Touch Myself
Kenny Thomas- Thinking Abaut
Jason Donovan- Any Dream Wil
Sonia- Only Fools

A List:

AD Lenny Kravitz It Ain't Over
Kool & The Gang- Get Down On
Jan Hammer- Crockett's Theme
Chris Rea: Looking For The
Mock Turtles- And Then She
Paula Abdul Rush Rush
Riff- My Heort Is Foiling
Erasure- Chorus
Bette Midler- From A Distance

B List:

AD Caron Wheeler- Blue Is The
Incognito Alwoys There
Natalie Cole- Unforgettoble
Black Crowes- Jealous Agoin
Jomanda- Got A love For You
The Jam- That's Entertainment
Danny Madden- The Facts Of
Foreigner- Lowdown And Dirty
Driza-Bone- Real Love
Mantronix- Step To Me

BEACON RADIO/Wolverhampton

Peter Wagstaff - Prog. Dir.

A List:

AD Carola- Coptured By A
Divinyls- | buch Myself
Rick Astley- Never Knew love
Hi-Five- | Like The Way
Jason Donovan- Any Dreom Will
Bryan Adams- | Do It For You
Massive Attack- Sofe From Harm
Quartz- Naked Love

KISS FM/London

Gordon McNamee - Prog. Dir.

A List:

AD Monica De Luxe- Temperature
Stevie Wonder- Gotta Have You
Heavy D & The Boyz Now Thot

B List:

AD Whitney Houston- My Name Is
Keith Washington- Kissing You
Cola Boy- 7 Ways To love

COOL FM/Belfast

John Paul Ballantine -

Head Of Music

A List:

AD Paula Abdul Rush Rush
John Farnham- Burn For You
Banderas- She Sells
Aaron Neville- Everybody Plays
Amy Grant- Every Heartbeat
Bryan Adams. Everything | Do
Moody Blues- Soy It With Love
Richard Thompson- | Feel So
Cher- love & Understonding
Erasure- Chorus
Tiberius Minnows. Oh june

B List:

AD Rick Astley- Never Knew love
Firehouse Don't Treot Me Bod
Tom Petty- Learning To Fly
Mock Turtles- And Then She
Riff- My Heart Is Failing

Marc Cohn- Silver Thunderbird
Psychedelic Furs- Until She Comes

RTL/Paris
Moniaut Lt Marais - Heap OF PrOG.
AD Ismael Lo- Tojobene

Enzo Enzo- Deux Minutes De

Francoise Hardy- Je Suis De

Enzo Enzo- Deux Minutes De
AL Bill Pritchard

Bernard Lavilliers

NRJ NETWORK /Paris

Max Guazzini - Dir.

AD Niagara- Lo Vie Est Peut Eire
Elton John- Easier To Walk
Silencers- Bulletproof Heart
MC Hammer- Hove You Seen Her

N E VvV

* Congratulations:

Chart-Entry in
The new SAILOR

"LA CUMBIA" is

off the ground
This song

Netherlands.
gets powerplay
radio stations

Holland.
single
lifting
in the

of many
and the

first good reactions in

the stores.
is THE perfect

"La Cumbia"

choice

for European Hit Radio

programmers .

CHINCHILLA GREEN'S new
album will be entitled
"GRAVITY" and is scheduled
for release in autumn.
Producer of the"GRAVITY"
~album is“Steven Power,
who also worked with the
Charlatans recently.

Als neue Singleaus-
kopplung aus MICHY
REINCKES Album "Paris",

wird der Titel

"Fir Immer

Blond" veroffentlicht.
DANCE WITH A STRANGER
have a tough schedule to
work on currently.Besides
the recording of their

new album, the

band is

going to perform on the

"Rock At T

Ring"-Festival

in Germany at the end of June.
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BMG Aricla Hamburg GmbH

A Bertelsmann Music Group Compony

Kaoma- Danga Togo Mago
Natalie Cole Unforgettable
Extreme- More Thon Words
Bill Deraume- Mourir D'Amour
Patrick Bruel Decale

RMC/Paris
Nathalie Andre - Head Of Music
AD Bananarama: long Train
Michael Bolton- Love Is A
Vagabonds- 24.000 Boisers
Jil Caplan- Natolie Wood
Calvin Russell- You're My
Gipsy Kings- Bailo Me
Sydney Youngblood: Hooked On
Patrick Sebastien Petit Bout
AL Elmer Food Beat
William Sheller
Michel Sardou

SUD RADIO/Toulouse

Marie Ange Roig - Prog. Dir.

AD Patrick Bruel- Decale
Vaya Con Dios- Night Owls
Jil Caplan- Notalie Wood
Sydney Youngblood- Hooked

Telefon: 040 - 490 69-0
Telefax: 040 491 20 60

SKYROCK/Paris

Laurent Bouneau - Prog. Dir.

AD Patrick Bruel Decale
Banderas: This is Your Life
Lenny Kravitz- [t Ain't Over

FUN RADIO/Paris

Bruno Witek - Prog. Dir.

Hervé Lemaire - Prog. Ass.

AD Jean-Jacques Goldman: Ne En
Roger Milla Sandy

EUROPE 2 NETWORK/Paris

Marc Garcia - Prog. Dir.

J.P. Miche! - Music Dir.

AD Stephan Eicher- Dejeuner En
Charlelie Couture- Under
Simple Minds- See The Lights
Zucchero/Young- Senza Una

AL Stephan Eicher

SCOOP/Lyon

Philippe Teissier - Prog. Dir.

AD Gray/Barbelivien- E Vado Vio
Dream Warriors- My Definition
Roger Milla- Sandy
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Pleasure Game- Le Dormeur

Brothers In Rhythm- Such A
LP Rolling Stones

Francois Feldman

RVS NORMANDIE/Rouen
Frank Orcel - Prog. Dir.
PP Ziggy Morley- Kozmik
Dyvva- Lo Waly
R.E.M.- Losing My Religion
Laurence Jalbert- Les Yeux
Gerard Blanc: Plus De Temps
LP Stevie Wonder
Louise Ferron

RADIO NANTES/Nantes
Philippe Nossent - Prog. Dir.
PP Tom Petty- Learning To Fly
AD Simple Minds- See The Lights
Ana Christensen- Isolate Your
Bananarama- long Train
Esther- Baby When We Kiss
Lenny Kravitz- it Ain't Over
Gael Palacy- Riverton
Jil Caplan- Natalie Wood
Christophe Deschamps- Chacun
LP Bill Pritchard

RMC COTE D'AZUR/Monte Carlo

AD Inconus- Auteuil Nevilly
Lenny Kravitz- It Ain't Over
Black Box- Strike [t Up

RIVIERA RADIO/Monaco

Daevid Fortune - Music Dir.

AD Steve Winwood- In The Light
Harriet- Woman To Man
Extreme- More Than Words
Victoria Wilson-James- Through
Maxi Priest- Space In My Heort
Soulsister- Company
Gloria Estefan- Can't Forget
Wilson Phillips- The Dream Is
Innocence- Let's Push It

RADIO PLUS MONTE CARLO/Monte

Carlo

Xavier Fulbert - Music Dir.

A List:
Paula Abdul- Rush Rush
Roxette- Fading Like A Flower
Gloria Estefan- Con't Forget
R.E.M.- losing My Religion
Zucchero/Young- Senza Uno
Susanna Hoffs- Unconcditional
La's- There She Goes
Sheena Easton- What Comes
Thierry Hazard- Broviallords
Wilson Phillips- You're In

VOLTAGE FM/Paris

Olivier Allardet - Prog. Mgr.

AD Young Disciples- Appaerntly
Christopher Williams- I'm
Stevie Wonder- Gotta Have
Sheena Easton- Whot Comes
Real Milli Vanilli- Too Late
Tad Robinson- Party Children
Technofronic- Move That Body
Michael Bolton- Lave Is A
Lenny Kravitz- It Ain't Over
Luther Vandross- Power Of

"SWF 3/Baden Baden

Ulli Frank - DJ/Prod.

A List:
New Kids On The Block- Coll It
Roxette- Foding Like A Flower
AC/DC: Are You Ready
Susanna Hoffs- Unconditional
Mike & The Mechanics- Word Of
Chrisd Rea- Heaven
KLF- Last Train To
Chesney Hawkes- The One And
Paula Abdul- Rush Rush
Queen- Headlong

NDR 2/Hamburg
Lutz Ackermann - Head Of Music
AD Crystal Waters- Gypsy Woman
0.M.D.- Pandora’s Box
Herbert Grénemeyer- Haorschart
Jason Donovan- R.S.V.P.
Pé Werner- Kribbeln Im Bauch
Rod Stewart- The Motown Sang
Wigald Bonging- 100

WDR 1/Cologne

HIT CHIPS - Weekdays 1-3 PM

Werner Hoffmann - Prod.

AD Crowded House- Chocolate Cake
Londonbeat- It's In The Blood
Chesney Hawkes- I'm A Man Not
Rhythm Syndicate- PASSION
Sting- The Soul Cages
Everyday People- Place In The
Michael Oldfield- Gimme Bock

WDR 1/Cologne

POP SESSION - Weekdays 6-8 PM

Hans-Holger Knocke - Prod.

A Lisk
Ziggy Marley- Kozmik
Richard Thompson- Psycho's
Massive Attack- Blue Lines
Siouxie/Banshees. Kiss Them
K.& A.McGarrigle- Heartbeat
Stevie Wonder- Chemical Love
Salif Keita- Toro
Axel Scholz- Bring Mich Durch
Obst Obscure- Think-AThriller
Sam Phillips- Private Store

WDR 1/Cologne
SCHLAGERRALLYE - Sat. 1-3 PM
Wolfgang Roth - Prod.
AD Hoppy Mondays- Siep On
Marillion- Cover My Eyes
Big Dish- 25 Years
Philip Boa- 30 Men On A Dead
Wonder Stuff- Caught In My
Carola- Captured In A

SDR 3/Stuttgart

Hans Thomas - Prod,

PP Rod Stewart- The Motown Song
AL Seal

SR 1/EUROPAWELLE SAAR/
Saarbriicken

Dieter Exter - DJ/Prod.

PP Simple Minds- See The Lights
AL Oak Ridge Boys

SFB 2/Berlin

JORGEN JURGENS - HeAD OF Music

AD Bee Gees- The Only love
Van Morrison- | Can't Stop
Chris De Burgh- Simple Truth
Susanna Hoffs- Unconditional
Rebel Pebbles- Dream lover
Julian Dawson- How Can |
Deacon Blue- Your Swaying
Daryl Braithwaite Higher
Brings- Nur Mer Zwei

RB 4/Bremen

Axel Sommerfeld/

Burghard Rausch - DJ/Prod.

AD Color Me Badd- | Wanna Sex
Crystal Waters- Gypsy Woman
De La Soul- Ring Ring Ring
Dr. Alban- U & Mi
Technotronic- Move Thot Body
Tesla- Signs
Yello- Rubberbandman

RADIO 4U/Berlin

Peter Radzuhn - Prog. Dir.

Bernd Albrecht « Prog. Dir.

A List:

AD Technotronic- Move That Body
Crowded House- Chocolate Coke
Erasure- Chorus
Working Week- Holding On
Whitney Houston- My Name s
Yello- Rubberbandman
Unit 3- We All Into Love
Deacon Blue- Your Swaying

B List:

AD AC/DC- Are You Ready
Farm- Don't Let Me Down
Pet Shop Boys- Jealousy
Bananarama- lang Troin
Blue Pearl- Alive
Wonder Stuff- Caught In My
Herbert Grénemeyer- Haarscharf
Julion Dawson- How Can | Sleep
Sinead O'Connor- My Specio!
Galliano- Power And Glory
Enigma- Principles OF Lus
Sold Qut- Shine On
Bonnie Raitt- Sometyhing To
Rod Stewart- The Motown Song
Sting- The Soul Cages
Camouflage- This Day
Psychedelic Furs- Until She
Nationalgalerie- Wenn Dy

AL Ziggy Marley
Dubrovniks
Electronic

RIAS 2/Berlin

Henry Gross/Andreas Dorfmann -

Head Of Music

AD Lauren Wood Fdllen
Chesney Hawkes- ['m A Man Not
Kenny Thomas- Thinking About
Cher- love And Understanding

RSH/Kiel
Martin Schwebel- Head Of Music
PP Mike & The Mechanics A Time
AD Rod Stewart- The Motown Song
Achim Reichel Aloha Hejo He
Paula Abdul- Rush Rush
Banderas- This Is Your Life
Soft Cell- Tainted Love

RADIO FFH/Frankfurt
Sabine Neu - Head Of Music
PP Lenny Kravitz- It Ain't Over
AD Bee Gees- The Only Love
E.L.O. lI- Honest Men
Umberto Tozzi- Gii Altri
Paula Abdul- Rush Rush
Stevie B- 'll Be By Your

HUNDERT,6/Berlin

FReD SCHOENAGEL - HEAD OF Music

PP Tom Astor- Toke It Easy
Schéneberger..- Houptstadilieds

Udo Lindenberg- Geh Nicht Weg

AD Moonbeats- Schwein Gehabt
Kastelruther Spatzen- Bis Dass

Howard Carpendale- Willkommen

Tommy Steiner- Ich Bin Lieber
Andreas Lebbing Dann Tréume
Luis Cobos- Vienne Concero
Lauren Wood- Fallen
Fernandexz/Kent- fiiusion
Angie Layne- Gimme All Yaur

DT 64/Berlin
Wolfgang Martin - Head Of Music
AD Smiles In Boxes- Cities Are
Eight Dayz- The Astronaut
Nize Boyz- The Waliz

Herbert Grénemeéyer- Hoorschart

Poems For Leila- Nights In
Raisch- Friends In Excess
Nina Hagen- Berlin

Udo Lindenberg Geh’ Nicht
Fehlfarben- Einsam
Kraftwerk: Die Roboter
Strangemen- 1 4 U

Arts & Decay- To Dust
Jeremy Days- Sylvia Suddenly
Jean Park- Forever

KLF- Last Train To

0.M.D.- Sailing On The Seven
AC/DC- Are You Ready

Jon Bon Jovi- Never Say Die
Rod Stewart- Rhythm Of My

New Kids On The Block- Games

Rembrandts- just The Way It
Clash- Should | Stoy Or
Gloria Estefan- Coming Out
Holly Johnson- Across The
Paula Abdul- Rush Rush

RTL/GERMANY/Luxembourg
STePHAN Hatrpap - Head OF Music
PP Bee Gees- Secret love
Cher- The Shoop Shoop Song
Rembrandts- Just The Way it
Timmy T- One More Try
AD Paula Abdul- Rush Rush
Tom Petty- Learning To Fly

RADIO GONG 2000/Munich

Fredy Koge! - Music Dir.

PP Michael Bolton- Love Is A
Robert Palmer- Happiness
Roxette- Fading like Flower

A List:

AD Big Dish- 25 Years
Samantha Fox- Hurt Me Hurt Me
Crystal Waters- Gypsy Woman

B List:

AD Father Father- Love life
Scritti Politti- She's A
Keith Washington- Kissing You

RADIO GONG/Nuremberg

Steffen Meyer - Music Dir.

PP Lenny Kravitz- It Ain't Over

AD Electronic- Get The Message
Soft Cell- Tainted Love
Korl Keaton- Love's Burn
Crystol Waters- Gypsy Woman
Soft Cell- Tainted Love
Color Me Badd- | Wanna Sex
Kylie Minogue- Shocked

RADIO CHARIVARI/Nuremberg
Mathias Hofmann - Music Dir,
PP Zucchero/Young- Senza Una
Roxette- Fading Like A Flower
Paula Abdul- Rush Rush
Karl Keaton- Love's Burn
Cher- The Shoop Shoop Song
AD Pet Shop Boys- Jealousy
River Boys- If | Were A Sailor

STAR*SAT RADIO/Griinwald

Jo Lueders - Prog. Dir.

AD Stevie Wonder- Gotio Hove
Corina- Temptation
Rick Astley- Move Right Out
Scorpions- Wind Of Change
Wilson Phillips- The Dream Is

RADIO 107/Hamburg

Peter Steppich - Head Of Music

PP Scorpions- Wind Of Change
Kim Appleby- Momo
Paula Abdul- Rush Rush

AD John Farnham: Burn For You
Feargal Sharkey- Women &

RADIO REGENBOGEN/Mannheim
Rolf Balschbach - Music Dir.
PP Kaoma- Dango Togo Mago
A List:
AD Karl Keaton- Love's Burn
Cher- The Shoop Shoop Song
Kim Appleby- Moma
Claudio Baglioni- Dagli Al Via
Sailor- Lo Cumbia

Chesney Hawkes- I'm A Man Not

Lisa Fischer- How Can | Ease
Rod Stewart- THe Motown Song
Huey Lewis- He Don't Know
Blessing- Highway 5

3.0 1f This Is love

B List:

AD Pasadends- Riding On A Train
Thomas Barquee- Ticket
Joe Kackson- Stranger Than
Sydney Youngblood- Hooked
Pet Shop Boys- Jealousy
Alison Moyet- Wishing You
Richie Havens- lave Sometimes
Electronic- The Patience Of A
Brings- Nur Mer Zwei
Hall & Oates- Starting Al
Chesney Hawkes- Nothing

HIT RADIO N1/Nuremberg

Cetin Yaman - Prog. Dir.

PP Jesus Loves You- Bow Down

AD Cher- The Shoop Shoop Song
Pet Shop Boys- Jealousy
Pajoma Party- Got My Eye On

RADIO XANADU/Munich
Benny Schnier - Head Of Music
AD Southern Sons- Heart In
Heartland- Real World
TPau- Whenever You Need Me

SCHWARZWALD RADIO/Freiburg

Pete Traynor - Head Of Music

AD Color Me Badd- | Wanna Sex
Pet Shop Boys- Jealousy

RADIO SALU/Saarbriicken

Adom Hahne - Prog. Dir.

PP Hi-Five- | Like The Way
Joe Jackson- Stranger Than
Michael Bolton- Love Is A
Sailor- Cumbia
Elvis Costello- Other Side

A List:
Bliss- Watching Over Me
Robert Palmer- Hoppiness
Huey Lewis- Couple Days Off
Cathy Dennis- Touch Me
Harriet Temple Of love
Tony Banks- | Wanna Change
Roxette- Fading Like A Flower

OK RADIO/Hamburg

Ollie Weiberg - Head Of Music

PP Rod Stewart- The Motown Song
Whitney Houston- My Name fs

AD Technotronic- Move Thot Body
Farm- Dan't Let Me Dawn
Bananaraema- long Train
Jason Donovan-R.S.V.P.
Roachfard: Get Ready
T'Pau- Whenever You Need Me

AL Amy Grant

RADIO T.0.N./Bad Mergentheim
REINHARD BARENZ - HEAD OF Music
PP Rita Coolidge- I'm Siill
A list:
AD Chesney Hawkes- The One And
Paul Simon- Barn At The Right
B List:
AD Carola- Coptured By A
Roland Kaiser- Wind Auf Der

Julian Dawson- How Con | Slesp

RADIO NRW/Oberhausen
Jeer VAN GELDER - Heap OF Music
AD J.J.- If This Is Love
Everyday People- Place In The
Cher- love And Understanding
Pet Shop Boys- Jealousy
Kim Appleby- Moma
Soulsister- Sweet Dreamer

RADIO F/Nuremberg

Sigi Hoga - Prog.Dir.

A list:
Denise- Mal Astranaut Sein
Nicki- Hals Uber Kopf
David Hasselhoff- Let's Donce
Amy Grant- Baby Baby
Belinda Carlisle- Vision Of
Viktor Lazlo- Teach Me To
Timmy T- Please Don't Go
Tanita Tikaram- To Wish This
PM Sampson- How | Miss You
Hartz/Kaczmare- Katomaron

RADIO RT4/Reutlingen
Dorothee Seyser - Music Director
AD Lauren Wood: Fallen

Kim Appleby- Momo

Paui A.Lowe When You Need Me
Alison Moyet- Wishing You Were

Desmond Child- love On A
Kenny Thomas- Thinking About
Cher- love And Understanding

RADIO FFB - UKW 91.7/Firstenfeld-

bruck

Chris Baumann - Head Of Music

PP Didi Robinson- Jennys Tréume
Mike & The Mechanics- A Time

PP Zucchero/Young: Senza Una
Mylene Farmer- Désenchontée

B

RETE 105/Milan

Alex Peroni - Prog. Dir.

PP Rozalla- Foith
Crystal Waters- Gypsy Waman
Ziggy Marley- Kazmik
Katie & Carole- let Your
M-People- Colour My Life

AD Q.Dee Good Times
Kirsty MacColl Walking Down
Quartz/Dina Caroll Naked
Black- Learning How To Hate

LP Stefano Secchi

RECORDS

Amy Grant- Every Heartbeat
Tom Petty- Leorning To Fly

R.EM, Daryl Braithwaite- Higher
Roachfard

Seal PETER FLOWERS FM/Milan
Bingoboys Marco Garavelli - Prod.

PP Roachford- Gei Ready
Blessing Highway 5
Bliss- Watching Over Me

AD Daryl Braithwaite- Higher
T'Pau- Whenever You Need Me
Deacon Blue- Your Swaying

RAI STEREOUNO/Rome

E.Molinari - Dir,

E.Bellisario - Prog. Dir.

PP Ladri Di Biciclette- Lunga
Seal Future Love Paradise

Huey Lewis- Coupe Days Off LP Hue & Cry
Massive- Unfinished Sympathy Paolo Vallesi
Rick Astley- Move Right Out
AD Simple Minds- See The Lights RADIO VERDE RAI/Rome

Maurizio Riganti - Dir.
Antonella Condorelii,

Mike Francis- Sigaretie
Technotronic- Mave That Body
Banderas- She Sells Isabello Arati,
Color Me Badd- | Wanna Sex Francesco Acampora
Francesco Bacini- Qua Qua DJ's
A List:
Lindy Layton- Wait For love
Stevie Wonder- Gotta Have
Soft Cell- Tainted Love
Elvis Costello- Other Side
Lenny Kravitz- It Ain't Over
Aretha Franklin- Everyday
Ziggy Marley- Kozmik
Seal- Killer
Rod Stewart- The Motown Song
Paula Abdul- Rush Rush

RADIO DIMENSIONE SUONO/Rome
Carlo Mancini - Music Director
PP Box- Inside My Heart
R.E.M.- Shiny Hoppy People
Simple Minds- See The Lights
Crystal Waters- Gypsy Womon
AD Lenny Kravitz- It Ain't Oven
Marillion- Cover My Eyes
Rod Stewart- The Motown Song
Erasure- Chorus

101 NETWORK/Milan

Gigio D'Ambrosio - Prog. Dir.

PP Gypsy Woman
Clive Griffin- I'll Be

AD Chicco Secci- Life On ABike
Rod Stewart The Motown Song
Double Dee- Don't You Feel

R.T.L. 102,5 HITRADIO/Bergamo
Luca Viscardi - Head Of Music
Grant Benson - DJ/Prod.
AD Spagna- Only Words
Aretha Franklin- Everydoy
Paolo Vallesi- Lo Strado De
Quartz/Dina Caroll- Noked

CD Storage Cabinet.

Are you looking for a way to store

and lock your valuable CDs? Our
storage cabinet holds 960 CDs in
their jewel boxes for immediate ac-
cess to your programmer or disc

jockey. Steel construction with 3

AUSTRIA 0222/5873838, CSFR

o7/288838, DENMARK 42/117677, |ockable drawers
FINLAND 0/2223744, FRANCE

1/48867980, GERMANY EAST

0525/6038, GERMANY WEST 5 p d stac k a b 1 e.

04122/47001, HUNGARY 94/21559,

ITALY 031/401094, NETHER-
LANDS 03402/49800, NORWAY
Systems with future.

02/648370, PORTUGAL 02/63518,
SPAIN 01/5429944, SWEDEN
0764/68070, SWITZERLAND
052/482521, TURKEY 1/1524235,
UNITED KINGDOM 0296/615151.
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Cher- Love And Understanding
T'Pau- Only A Heartbeat

RADIO KISS KISS/Naples

Gianni Simioli - Prog. Dir.

PP Spagno- Only Wards

AD Deacon Blue- Your Swaying
Quartz/Dina Caroll- Naked Love
Aretha Franklin- Everybody
Stevie V- That's The Way
Queen- Headlong
Bingoboys- Borrowed love
Kaoma- Tago Rago
Ruby Turner-The Vibe Is

AL Seal
Nomad
Ruby Turner
Deacon Blue
Soft Cell

RADIO BABBOLEO/Genova

Lenny - Prog. Dir.

A List:
Crystal Waters- Gypsy Woman
R.E.M.- Losing My Religion
Seal- Future Love Paradise
Roachford: Get Ready
Michael Bolton- love Is A
Bliss- Waiching Over Me
Simple Minds- See The Lights
Banderas- This is Your Life
Joy Salinas. Rockin' Ramance
Blessing- Highway 5

ANTENNA DELLO STRETTO/Messina
Filippo Pedeli - DJ
PP Rhythm Tribe- Gotta See Your
AD Sold Out- Wanted
Francesco Bacini- Qu.. Qu..
Timoria- Nata Dal Amore
AL Fiorello

RADIO STAR/Vicenza
Maurizio Maressi - Prog. Dir.
PP Color Me Badd- | Wanno Sex
AD Quartz/Dina Caroll- Naked Love
Triplets- You Don't Have To
La Bounty- Right Directian
Stevie Wonder- Fun Day
D. Gardier- Good Thing
Amy Grant- Baby Baby
Clive Griffin- I'll Be
Tina Turner- The Other Side
Lindy Layton- Without You

RADIO CLUB 91/Naples

Franco Mory Russo - Prog. Dir.

AD Aretha Franklin- Everyday
Crystal Waters- Gypsy Woman
Deacon Blue YOur Swaying
MC Hammer- YoilSweeiness
Marillion- Cover My Eyes
Samantha Fox- Hurt Me Hurt Me
Elvis Costello- Other Side
Buds'N'Boobs- We're On This
Gary Clail/On-U Sound- Escape
Soft Cell- Tainted Love

YOUR RADIO LOVESIES

kid SAFARI

f thei n-i(_ghl

in the midd

[rom the fortheoming

WaW!

SONY MUSIC

RADIOLINA /Cagliari

Ivano Conca - Prog. Dir.

Andrea Angioni - Head Of Music
AL Seal

Pasadenas

Stevie Winder
Lindy Layton
Daryl Braithwaite
Glass Tiger

POWER RV1 THE BLACK RADIO/Turin
Paolo Lauri - Head Of Music

PP Lamont Dozier- Love In The

AD Billy Preston- What About

Richie Havens- It Ain't Over
MCJ/Sima- Sexitivity

Gerardo- Rica Suave

Suzanne Jackson- You Came 2

AL Jimmy "Bo" Horne

Michael Bolton

VERONICA/Hilversum

Hans Van Der Veen - Prog. Dir.
Unico Glorie - Prod.

A List:

Stereo MC's- Last in Music
Ziggy Marley Kazmik

Color Me Badd: | Wanna Sex
This Mortal Coil You And
Sailor- La Cumbia

4 C Sons- Jazzswing
Desmond Child love On A
Blur- There's Na Other Way
Scene- Blouw

Cathy Dennis- Tauch Me
Lonnie Gordon- Gonna Cafch
Stef & Bob- Breck De Stilte
Nancy Boyd- Kissing The Wind
Freddy Johnson- No Violins
New Kids On The Block- Call It

NOS/Hilversum

Tom Blomberg - Prod..
PP Nadieh- Words

A List:

Sailor- La Cumbia

Dennis Azor- Ola Dila
Crowded House Chocalate Cake
Tom Petty- Learning To Fly

AD Moody Blues- Say It With Love
AL Mecano

VARA/Hilversum
Rolf Kroes - Head Of Music
PP Blur-There's Na Other Way

AVRO/Hilversum
Jan Steeman - Head Of Music
PP Massive- Safe From Harm

Tara- Someone To Love

TROS/Hilversum
Ferry Maat - Head Of Music
AD Juan Luis Guerrer Burbujos De

Ziggy Marley- Kozmik
Lonnie Gordon- Gonna Catch
Gang Starr- Lavesick
George Baker- Love In Your
SniffNTecrs- Driver's Seat
Sailor- la Cumbia

Marillion- Cover My Eyes
Doors- Light My Fire
Sundance Kid- Double Barrel

KRO/Hilversum
PauL VaN Der Luct - Heap OF Musit
AD Marillion- Cover My Eyes

George Michael Waiting For
Bonnie Raitt- Something To
Ziggy Marley- Kozmik
Rembrandts- Someone

SKY RADIO/Bussum
Ton Lathouwers - Oper. Mgr.
PP Zucchero/Young- Senza Una

Cher- The Shoop Shoop Song
Extreme- More Than Words
Timmy T- One More Try

AD Roxette- Foding Like A Flower

Crystal Waters- Gypsy Woman

RADIO NOORD-HOLLAND/HAARLEM
Pieter Buijs - Prod.
AD Sailor- Lo Cumbia

e
&
4

PRODUCTIONS'

Juan Luis Guerra- Burbujas De
Ten Sharp- Ain't My Beating
Sinead O'Connor- My Speciol
Chris Rea- Looking For The
Buddy Guy- Damn Right i've
G-Race- Jawoh! Captain Sir
Dimitri Van Toren- Er Staren

CFNB/Brunssum

Lou Rowland - Head Of Music

PP Big Dish- 25 Years

AD Marillion- Cover My Eyes
Desmond Child- Love On A
Johnny Hates Jazz- Let Me

LP Momma Stud

BRT STUDIO BRUSSELS/Brussels
Jan Hauteier/Marc COENEN - Prob.
AD Noordkaap- Muiterij Aan
Gorky:- Lieve Kleine Piranha
Tom Petty- Learning To Fly
Poppy Factory- Stors
Bryan Adams- | Do It For You
PM Dawn- A Waicher's Paint Of
Taj Mahal Don't Call Us
Ya Kid K- Awesome
MC Solaar- Bouge De La.
INXS- Bitter Tears
September When- Mama Won't
Sydney Youngblood Hooked
Natalie Cole- Unforgetiable
Nine Below Zere- On The Road
Bee Gees- Massochusefts
AL Bonnie Raitt
Crash Test Dummies
Angel
Shabba Ranks
Lavine Hudson
Richard Thompson
Technotronic
Buddy Guy

BRT RADIO 2/East Flanders

Rudi Sinia - Prod.

AD Extreme More Than Words
Lenny Kravitz- It Ain't Over
Clash- Rock The Casbah
Doors- Light My Fire
Color Me Badd: | Wonna Sex
Whitney Houston- My Name Is
Radios- She Talks To The Rain
Kim Appleby- Moma
Helmut Lotti- Nog Een Nacht
Isabelle A- Blank Of Zwart
Mieke Om Je Hart Te Voelen
Plaza- Hey Hey Hey

BRT RADIO 2/West Flanders
Peter de Groot - Head Of Music
PP Paul Simon- Born At The

LP Violent Femmes

RTBF RADIO 2/Hainaut

A. Birenne/Ph. Jauniaux

AD Technotronic- Move That Body
Yannick Noah- Saga Africa

AL Rondo Veneziano

RADIO CONTACT F/Brussels

Jean-Lou Bertin - Prog.Dir.

AD Kim Appleby- Mama
Gloria Gaynor- Megamedley

Jean-Jacques Goldman- Ne En 17

RADIO CONTACT NL/Brussels

Danny De Bruin - Prog. Dir.

AD Judy- Un Baiser Sur La Bouche
Extreme- More Than Words
R.E.M.. Shiny Happy Peaple
Koen Crucke- Torremolinos
Kim Appleby- Mama
Robert Palmer- Dreams To
T'Pau- Whenever You Need Me
Dana Dawson- Tell Me Bonita
Lonnie Gordon- Ganna Catch
Keedy- Save Some love
Sandel- Omdat Jjj

Travolta/John- Grease Dreammix

RADIO EXPRES/Antwerp

Marc DHOLLANDER - Heap OF Music

A List:

AD Jo Vally- In een Droom Zag k
Pet Shop Bots- jealousy

B List:

AD Helmut Lotti- Nog Een Nacht
Kim Appleby- Mamo
Camaleon- La Salsa De Cuba
Radios- She Talks To The Rain
Axelle- Kennedy Boulevard
Kylie Minogue- Shocked
Petra- Mooi Is Het Leven
Gloria Gaynor- Megamix
Rolling Stones- Rubuy Tuesday
Soft Cell- Tainted love
Ralph Samanthe- Louisiana
R.E.M.- Shiny Hoppy People

RADIO ANTIGOON/Antwerp
Piet Keizer - Dir.

PP Party Children- Woreband

AD Whitney Houston- My Nome s

Quadrophenia- Quadrophania
Lonnie Gordon- Gonna Catch
Radios- She Talks To The Rain
Tripets- Yau Don't Have To

RADIO ROYAAL/Hamont-Achel.

Tom Holland - Prog. Dir.

PP Kim Appleby- Mama

AD R.E.M.- Shiny Happy People
Chris Rea- Lacking For The
Massive Attack- Safe From Horm
Sinead O'Connor- My Special
Bonnie St. Claire- Morgen
Stereo MC's- Lost In Music
Mylene Farmer- Désenchantée
Gang Starr- Lovesick
Tura/Pijper- Het Staat In De

LP Vaya Con Dios

RADIO MADRID/SER

Rofael Revert - Music Mgr.

PP Tennesee- Llveve En Mi Carazar

A List:

AD Farm-Don't let Me Down
Intrusos- Te Llamo Simplemente
Lenny Kravitz- It Ain't Over
Insignificantes- La Volvere
Rick Astley- Never Knew Love
Cool T- The Rhythm
Apolos- Don't Let Me
Silencers- The Art Of Self
Azucar Morene- Mambo
Duncan Dhu- Un Mondo De

B List:

AD El Ultimo De La Fila: En Mi
Roxette- Fading Like A Flower
Loquillo/Trogloditas- Hombres
Laventura- Mol Dia
Nomad- Just A Groove
Mecano- El 7 De Septiembre
Crystal Waters- Gypsy Woman
Gabinete Galigari- Privado
Heroes Del Silencio- Despertar
Huey Lewis/The News- Couple

POPULAR FM/CADENA COPE/Madrid

Carlos Finaly - Music Director

PP ).L.Guerra- La Bilirrubina
Status Quo- Medley

AD Gatos Locos- Cruce De Caminos

AL Then Came Rock & Roll {Comp.)

TOP 97.2/Madrid

Raul Marchant - Music Mgr.

AD Duncan Dhu- Mundo De Cristal
J.L. Guerra- La Bilirubina
Cher- The Shoop Shoop Song
Zona De Baile- Zona De Boile
Max Mix !1- Max Mix 11

CANAL SUR RADIO/Andalucia

Paco Sanchez - Music Mgr.

PP Temper Temper- Talk Much
Yo Yo You Can't Play With
Merchant Of Venus- Say Ahh
Extreme- More Thon Words
Party- Summer Vacation

AD Celtas Cortos- Lo Senda
Soft Cell Tainted Love
V. Wilson-James- Perseverance
Gatos Locos- Cruce De Caminos
Technotronic- Move That Body

RADIO 16/Madrid

Jorge De Anton - Prog. Dir.

PP Michael Bolton- Love Is A
Roxette- Fading Like A Flower
Loquillo/Trogloditas- Hombres
Chris De Burgh- The Simple Truth
El Ultimo De La Fila- En Mi

AD David Knopfler- Lonely Is The
Duncan Dhu- Munda De Cristo!
Rod Stewart= The Motown Sang

RIKSRADION P3/KLANG & C:0

Weekdays 12.30-3 PM

Pontus Enhorning - Prod.

AD Tom Petty- learning To Fly
Terry Ronald- Calm The Rage
Eva Dahlgren- Gunga Mej

RIKSRADION P3/TRACKSLISTAN

Saturdays 2-4 PM

Kaj Kindvall - Prod.

AD Pet Shop Boys- fealousy
Midi Maxi & Efti- Roggo

P.Almgren/W.Liksom- Omdomigen

Warrant- Uncle Tom's Cabin

CITY 103/Gothenburg
Lars Bodin - Music Director
PP Tom Petty- Learning Ta Fly
AD Starship- Good Heart
Kirsty MacColl Walking Down
Soul Kitchen- Sweet Soul
Kim Appleby- Moma
Temper Temper- t's All Outio

AL

Crystal Waters- Gypsy Woman
Aretha Franklin- Everyday

Lena Philipsson- 006
Pasadenas- Another Lover
Sydney Youngblood- Hooked On
Chris Rea: Looking Far The
Robert Palmer- Dreams To

Cher

RADIO GOTHENBURG
Leif Wivatt - Head Of Music
AD Aretha Franklin- Everydoy

AL

Starship- Good Heart

Eva Dahlgren- Gunga Mej
Kirsty MacColl- Walking Down
Extreme- Mare Than Words
Marc Cohn- Walking In Memphis
Richard Thompson | Feel So
Christy Moore

OMD

RADIO P4/Lund
Hans Strandberg - Music Dir.
PP Terry Ronald- Calm The Rage

Aretha Franklin- Everydoy People

A List:
AD Soul Kitchen- Sweet Soul

AL

Crystal Waters- Gypsy Woman
Eva Dahlgren- Gunga Me|
Tomas Ledin- En Dog Pa
Tom Petty- Learning Ta Fly
Jackie Quinn Deep Water
Jim Jidhed- Stan Ar Inte Stor
Roger Rénning- Josefin
Foreigner- Lawdown & Dirty
Kim Appleby- Mama
Marillion- Cover My Eyes
Kirsty MacColl

RADIO MALMOHUS /Malmo
Olle Nilsson/Andreas Matz -
Music Dir.

A List:

AD Crowded House As Sure As |

Eva Dahlgren- Gunga Mej
Aretha Franklin- Everyday
Kirsty MacColl- Walking Dawn
Sanne Salomonsen Where Blues
Hue & Cry- My Salt Heart

Seal- Future Love Parodise

RADIO LIDINGO/Stockholm
Mikael Orjansberg - D)/Prod.
AD Kim Appleby- Mama

Kraftwerk- The Robats

Lisa Fischer How Can | Ease
Paula Abdul J
Sydney Youngblood Hooked On
Bill Lovelady- One More

Lio- The Girl From |

Time Gallery- Love Smash
Whitney Houston: My Name
Sheila E.- Drappin’ Like
Camouflage Heaven
Starship- Good Heart

Midi Maxi & Efti - Rogga
Various- Absolute Reggae

RADIO VSD/Gothenburg

Bosse Hansson - Prog. Dir.

A List:

AD Rebel Pebbles- Dream Lover
Kraftwerk- The Robots

RADIO HUDDINGE/Stockholm
Robert Sehlberg - Prog. Dir.
PP Cher- Love & Understanding
Jim Jidhed: Stan Ar inte Stor
A List:
AD Rod Stewart- The Motown Song
Kim Appleby- Moma
Whitney Houston- My Name Is
Mariah Carey- There's Got To
Color Me Badd: | Wonna Sex
AL Cher

NRK/Oslo
Vidar Lonn-Arnesen - Prod.
A List:

AD Huey Lewis & The News- Couple

Timmy T.- One More Try

B List:

AD Madonna- Hofiday
Technotronic- Move That Body
Color Me Badd- | Wanna Sex You

NRK/Osle

Jan Rustad - Prod.

PP Van Halen- Man On-A Mission

AD Guns 'N' Roses- You Could Be
Rebel Pebbles: Anthony's Atlic
Tom Petty- Learning To Fly
Toni Childs- I've Got To Go
Color Me Badd: | Wanna Sex

MYLENE FARMER
"Désenchantée"”

France's No.1
Still climbing in
EHR CHARTBOUND
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RADIO 1/0slo

Bjoern Faarjund - DJ

A List:

AD WIP- Dream
Michael W. Smith- Place In
Rod Stewart- The Matawn Sang
Opp & Ned: Rappe Palser
Rembrandts- Just The Way It

B List:

AD Roxette Fading Like A Flawer
Lenny Kravitz: It Ain't Over
Falsk/Mathiesen- Penger Penger
Whitney Houston- My Name Is
Bill Lovelady- One More Reggae
Sydney Youngblood: Hooked On
Toni Childs- I've Got To Ga
Cathy Dennis- Touch Me
De La Soul Ring Ring Ring
Marc Cohn- Walking In Memphis
Karl Keaton- Love's Burn
Amy Grant- Baby Baby

RADIO OST/Rade

Siw Mariann Olsen - DJ/Prod.

A List:

AD Michael W. Smith- Ploce In
Chris Rea- Looking For The
Whitney Houston- My Name ls
Bee Gees. The Only Love
Go For it Change Your lost
Bjelleklang: Kyss
Madonna- Holiday

RADIO VEST/Stavanger
Blarte TiostHem - Heap OF Music
PP Foreigner- Lowdown And Dirty
AD Yasmin- Wanna Dance
Alex- Almast
Feargal Sharkey- Wamen And |
Natalie Cole- Unforgettable
Michael W. Smith- Place In
Whitney Houston My Name Is
Rod Stewart- The Motown Song
3rd Bass- Pop Goes The Weasel
Toni Childs- I've Got To Go
Vagabond Joy- We're Going Home
AL Cher
T'Pau
Whycliffe
Blessing

RADIO 102/Haugesund

Egil Houeland - Head Of Music

A List:

AD Luther Vandroos- Power Of
Kirsty MacColl- Walking Down
Chris Rea- Looking For The
Alice Cooper- Hey Stoopid
Toni Childs- I've Got To Go

B List:

AD Richard Thompson- | Feel So
Crowded House- Chocolate Cake
Slyboy- Sunshine Radio
Chesney Hawkes: I'm A Man

STUDENTRADIOEN TROMSO/Tromso
Rune Hagen - Head Of Music
A List:
AD Madonna- Holiday
Violent Femmes- American Music
Chris Rea- Looking For The
Wonderstuff- Cought In My
Anita Dupree Vi Skol lkkje

RADIO NORD/Harstad

Tom Berg - Head Of Music

A List:

AD Bee Gees- The Only love
Joe Walsh- Ordinary Average Guy
Kenny Rogers- Whot | Did For
John Dunbar Theme- Dances With

B List:

AD Chris Rea- looking Far The

RADIO TRONDHEIM/Trondheim

Jon Branaes - Head Of Music

A List:

AD Cher- love & Understanding
Tor Endresen- There's A Kind
Taj Mahal- Don't Coll Us
Opp & Ned. Rappe Palser
Claudia Scatt- Hord Days

RADIO MOSS/Moss

Kai Roger Oftesen - Head Of Musit

A List:

AD Johnny Hates Jazz- let Me
Toni Childs- I've Got To Go
Mike & The Mechanics- A Time

B List:

AD Natalie Cole- Unforgettable
Desmond Child- love On The
Madonna- Holidoy
Marillion- Cover My Eyes

AL Cosmic Dropouts
Foreigner

DANMARKS RADIO/Arhus
Leif Wivelsted - Head Of Prog.
A List:

AD Roxette Fading Like A

RADIO VIBORG

Henning Kristensen/Poul FOGED -
Head Of Music

A List:

AD Robert Palmer- Dreams To

Sinead O'Connor- My Special Chiid

Amy Grant- Every Heartbeat
Soft Cell- Tainted love
Mariah Carey- There's Got To
Rolling Stones- Ruby Tuesday
Yasmin- Stop This Scene

B List:

AD Kim Appleby- Mama
Moonjam- Midsommernat

Sydney Youngblood- Haoked On You

Nils Lofgren- Valentine

Alison Moyet- Wishing You
Mike & The Mechanics- A Time
Johnny Hates Jazz- Let Me
Kirsty MacColl- Walking Down
Pet Shop Boys- Jealousy
Chesney Hawkes- I'm A Man

AALBORG N/ARRADIO/Aalborg

Olaf Meditzky - DJ/Prod.

PP Nikke Nicole- Nikke Does It

A List:

AD REM: losing My Religion
Susanne Cartensen- You've Got
Kudasai- World Come
T'Pau- Whenever You Need Me
La Tour- People Are Stil
Izabella- | WRite You A Love
Bananarama- long Train Runnin’
Hartiet- Temple Of love

AL Stevie Wonder
Luther Vandross

ARHUS NARRADIO/Arhus

Ib Buch - Head Of Music

A List:

AD Amy Grant- Every Heartbeat
Luther Vandross- Power Of Love
Soulsister- Sweet Dreamer
Nicki- Hals Uber Kopf
Jimi Bikini- Fodt P& Fyn
Bamse Harembee
Dana Dragomir- Mio My Mio

RADIO HORSENS/Horsens

Jan Boogaloo - Head Of Music

PP Pet Shop Boys. Jealousy
Sanne Salomonsen- Where Blue
Hancats- loving You

Color Me Badd- | Wonna Sex You

Rod Stewart- The Motown Song
Timmy T.- Whot Will 1 Do
Amy Grant- Every Heartbeat

A List:

AD Robert Palmer- Dreams To
Gipsy Kings- Bailo Me
Lio- The Girl From Ipanema
Chesney Hawkes- I'm A Man.

UPTOWN FM/Copenhagen

Niels Pedersen - Head Of Music

PP Natalie Cole Unforgetiable
Bonnie Raitt- Something To

A List:

AD R.E.M.- Shiny Happy People
Daryl Braithwaite- Rise
Master Fatman- 5.0.5.

B List:

AD Back To Back- Hvod Er Det Vi
Lenny Kravitz- It Ain't Over
Aswad- Best Of My Love

RADIO ABC/Randers

S1iG Harrvic NigLseN - ProG, CONTR

A List:

AD Char-Baby I'm Yours
Ray Dee Oh- Nu' jeg Alene
Amy Grant- Every Heartbeot
Moonjam- Midsommernat
Bonnie Raitt- Something To
Surface Never Gonna Let
Rembrandts- Someone

B List:

AD Gipsy Kings- Bailo Me

Sydney Youngblood- Hooked On

Kaoma- Danca Tago Moo
Izabela- Sunstitute

Chesney hawkes I'm A Man
Damien Dame- Exclusivity

RADIO SYDKYSTEN/Copenhagen
Peter Hald - Head Of Music
AD Mike & The Mechanics- A Time
E.L.O.lI- Honest Men
Soulsister- Sweet Dreamer
Mare Cohn- Walking In Memphis

RADIO VICTOR/Esbjerg

Lars Meibom - Head Of Music

A List:

AD Amy Grant- Every Heartbeat
Sydney Youngblood- Hooked On
Yello- Rubberband Man

YLE 2/RADIOMAFIA /Helsinki
Jukka Haarma - Music Coord.

A List:

AD Eppu Normaali Lensin Matolalla

Contraband- All The Way From
Vartting- Oi Dai

Aretha Franklin Everyday People

Lenny Kravitz- It Ain‘t Over
Problems Diivaillen

Amina- Le Dernier Qui A Parle
Jellyfish- Baby's Coming Back
Kelpo Pojat- Pimedn Tytto
Lynyrd Skynyrd- Good Time
Violent Femmes- Do You Really
Eva Dahigren- Gunga Mej
Aaron Neville- Everybody Plays
Alice Cooper- Hey Stoapid

Van Morrison- | Can't Stop
Kirsty MacColl- Walking Down
Shabba Ranks- Trailor Load
Feargal Sharkey Wamen & |

DISCOPRESS/Tampere

Tuija Lindell - Co-Ord.

AD De La Soul- Ring Ring Ring
Hausmylly- Se Musto Mies
KLF- Last Train To Troncentral
Roxette- Joyride
Dr. Alban- No Coke

RADIO 100+ /Tampere

Pentti Teravainen - Prog. Dir.

PP Clifters- Sanky
Chersney Hawkes- The One And
Roxette- Foding Like A Flower
Suurldhettiléat- Pitgaxunaino

OE 3/Vienna
Giinther Lesjak - Head Of Music
PP Cher- The Shoop Shoop Song
AD KLF- last Train To
Ring Ring Ring De la Soul
Banderas- This s Your Life
AL Helloween
Seal

ANTENNE AUSTRIA/Vienna

Mario Weitzl - Head Of Music

AD Mylene Farmer. Désenchantée
Bee Gees: The Only Love
Fernandez/Kent- Illusion

CD INTERNATIONAL/Bratislava

Peter Lossack - Head Of Music

PP KLF-Last Train To

AD Blue Pearl- Down To You
Michel Van Dyke- Tell Him

Herbert Grénemeyer- Haarschorf

' SWITZERLAND

COULEUR 3/Lausanne
Gerard Saudan - Head Of Music
PP Definition Of Sound- Wear Your
AD Wonder Stuff- Maybe
Orchids- Woiting For The
Steel Pulse- Money
Ismael Lo- Tojabone
Dudley/Coleman- Hobebe
Living Colour- Sclace Of You
Martin Degpville- Sexy Lover
Frank Tavey- Bethnal Green
Black Maria- Les Enfants Loups

RSR LA PREMIERE/Geneva
Catherine Colombara - Prod.
AL Paula Abdul

Michael Bolton

Enzo Enzo

Gray/Barbelivien

RADIO FORDERBAND/Bern
Res Hassenstein - DJ/Co-Ord.
PP Polo Hofer- Bim Baregrabe
AD Stephan Eicher- Hemmige
Gipsy Kings- Boila Me
Tom Petty- | Won't Back Down

CORREIO DA MANHA/Lisbon

Rui Pego - Prog. Dir.

A List:

AD R.E.M.- Shiny Happy Pecple
Electronmic- Get The Message
Delfins- Cortas De Portugal
Elvis Cosrtello- Other Side
Paul Simon- Born At The Right

B List:

AD A Man Called Adam- | Want Ta
E.M.F.- Children
Sheena Easton- What Comes

ERA 2/Athens

Vassius Loukas - Heap OF Music

AD Soft Cell Tainted Lave
Cathy Dennis- Touch Me
Kenny Thomas- Thinking About
Pet Shop Boys- Jealousy
Amy Grant- Baby Baby
Divinyls- | Touch Myself
Definition Of Sound- Now s
Color Me Badd- | Wanna Sex

ANTENNA 97.1 FM/Athens

Paris Petrou - DJ

AD Kenny Thomas- Thinking About
Madanna- Holiday
Sonia- Only Fools
MC Hammer- Yo Sweetness
Pasadenas- Another Lover
R.E.M.- Losing My Religion
Lonnie Gordon- Gonna Catch

JGRS JERONIMO GROOVY/Athens

Takis Fotiou - DJ/Prod.
AD Dr. Alban- U & Mi
Sofia Vossou- Tell Me
New Kids On The Block- Call It
Keedy- Save Some Love
Kylie Minogue Shocked

Samantha Fox- Hurt Me Hurt Me

R.E.M.- Shiny Hoppy People
Soft Cell- Tointed Love
Nekuans- Balla Morena

POP 92.4 FM/Athens

Isaac "Easy" Coutiyel - Prog. Mgr.

A List:

AD Sandee- Love Desire
Rolling Stones- Sex Drive
R.E.M.- Shiny Happy People
DJ Jazzy Jeff- Summertime
Spider- Who Do You love
Titiyo- My Body Says Yes
Stevie Wonder- Gotia Have

B List:

AD Wilson Phillips- The Dream Is
Waterboys- The Whole Of The
De La Soul Ring Ring Ring
Michael Bolton- Love Is A
A. B. Creation- Ployground
Thunder- Dirty Love
INXS- Bitter Tears
Celine Dion- If There Wos
Rude Boys- Witten All Over
Keedy- Save Some Love
Black Crowes- She Tolks To
Kane Roberts- Does Anybody

STUDIO D/RADIO NOVO MESTO

Rasto Bozic - DJ/Prod.

AD Gloria Estefan-Can't Farget
Teddy Pendergrass- | Find

POLSKIE RADIO 1 & 2/Warsaw
Bogdan Fabianski - DJ/Pred.
PP Homeless- Gypsy Woman
7even dorty 7even | Keep It
Pet Shop Boys- lealousy
Samantha Janus- A Message To
Yello- Rubberbandman
Construction: Oh Girl
Twice Nice- Fire
Papillon- Different World
AD LaTour- People Are Siill
Kool & The Gang: Tonight ‘91

POLSKIE RADIO 3/Warsaw
Marek Niedzwiecki - Prod.
PP Rolling Stones. Sex Drive
AD Scorpions- Send Me An Angel
Alarm- Raw
Steve Booker- This Side Of
Roxette- Fading Like A Flower
Chris Rea- Looking For The
AL Chris Rea

RADIO RMF/Cracow

Piotr Metz - Head Of Music

PP Lenny Kravitz- It Ain't Over

A List:

AD Bruce Hornsby- Set Me In

B List:

AD Big Dish- 25 Years
Divinyls- Moke Out Alright
Rembrandts- Someone
Republika- Sam Na Linie
Rolling Stones- Sex Drive
Wilson Phillips- The Dream Is
Stevie Wonder- Gotta Have

BRYAN
ADAMS

(EVERYTHING I DO)
I DO IT FOR YOU

THE BRILLIANT NEW SINGLE

VOA/Europe

June Brown - Director

AD Amy Grant- Every Heartbeat
Lenny Kravitz- It Ain't Over
Crystal Waters- Gypsy Woman

MUSIC TELEVISION®

| MIV/London

Brian Diamend - Prog, Dir.

Heavy Rotation:
Zucchero/P.Young: Senza
De La Soul Ring Ring Ring
KLF- Last Troin To Trancentral
Roxette Fading Like A Flower
Seal Future Love Porodise
R.E.M.. Shiny Hoppy People
Crystal Waters- Gypsy Woman

| Active Rotation:

Rembrandts. Just The Way It
Doors- Break On Through/light
Mylene Farmer- Desenchantee
Cher- The Shoop Shoop Song
OMD- Sailing On The Seven
Michael Bolton- Love Is A
Simple Minds- See The Lights
Technotronic- Move Thot Body
Lenny Kravitz- It Ain't Over
Amy Grant- Boby Baby
Paula Abdul- Rush Rush
Color Me badd- | Wanna Sex
Buzz Bin:
Ziggy Marley- Kozmik
Siouxsie & The Banshees- Kiss
Definition Of Sound- Wear

|

Breakout:

Medium Rotation:

Yello- Rubberband Man
Massive Attack- Safe From

Extreme- More Than Words
Electronic- Get The Message
Karl Keaton- Love's Burn

Elvis Costello- The Other

Pet Shop Boys- Jealousy
Triplets- You Don't Have To

Huey Lewis & The News: Couple
Roachford- Get Ready

Jesus Loves You Bow Down
Black Crowes- Jealous Again
Marc Cohn- Walking In

Sinead O'Connor- My Special
Madonna- Like A Virgin

Happy Mondays- Step On
Queensryche- Silent Lucidity

F. 1/T Slaughterhouse- Trapped
Living Colour Solace Of You
Joe Jackson- Stronger Than

Pat Benatar- True Love

Mano Negra- King Of Bonga
Prime Breakout:

Chesney Hawkes- The One And
Kim Appleby- Mama

Happy Mondays- Step On
Kylie Minogue- Shocked

Blue Pearl- Alive

Cathy Dennis- Touch Me

Salt 'N Pepa- Do Yau Want

Simple Minds- Let There Be
Rod Stewart- Rhythm Of My
Pet Shop Boys- When The
Scorpions- Wind Of Chonge
R.E.M. losing My Religion

We have solutions for
your programming and
music problems...

Scott
Lockwood
Enterprises

501 1o

Call us any time!

USA:

Europe (Germany):

714-241-1111
(0)951-66381
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EUROPEAN
AIRPLAY

MUSIC
EDIA

MUSIC
EDIA

ARTIST
TITLE - ORIGINAL LABEL (PUBLISHER)

ARTIST
TITLE - ORIGINAL LABEL PUBLISHER]

THIS WEEK

LAST WEEK

WKS on CHARTS
THIS WEEK
WKS on CHARTS

[
18 48 Love Is A Wonderful Thing @ 40 3 Le Dernier Qui A Parlé

1 13 The Shoop Shoop Song (It's In His Kiss)
Cher - Epic {Alley/Trio/Hudson Bay]
3 o Senza Una Donna (Without A Woman)
Zucchero Fornaciari & Paul Yaung - London (Wormer Chappell/PolyGram/EMi)

Michael Bolton - Columbia (Warner Chappell) Amina - Philips (PolyGram Music)

Cra Let There Be Love
16 24 zy 3114 & 2
19_ Sed|_ - ZTT/WEA (Beethoven Street/Perfect] L 3_6 Sxmple Minds - Virgin {Virgin Music)

5 5 Fading Like A Flower (Every Time You Leave) 20 9 ¢ Sailing On The Seven Seas @ 42 » Long Train Running
F \

O.M.D. - Virgin Raw Unlimited/ Virgin} Bananarama - london {Warner Chappell)

Roxette - EMI [EMI] ‘1
4 12 The One And Only |
Chegley Hawkes - Chrysalis {Warner Chappell)
Rhythm Of My Heart It Ain’t Over 'Til It's Over See The Lights
6 15 Y | 223 oL =19
Rod Stewart - Womer Brothers [WB/Jomm /Bibo) 22 Lenny Kravitz - Virgin America {Miss Bessie Music| 39 i Simple Minds - Virgin (Virgin)

7 23 Wind Of Change ‘ @ e 8 The Motown Song
Scorpions - Mercury [Almo/Testatyme Music) Rod Stewart - Warner Brothers (MCA/Geffen)

- T
Mad About You @ Remember Me With Love
21 4 ma .
21 Sting - A&M (Magnetic/Regatia/lllegal) o | = Gloria Estefan - Epic (Em)

40 : ¢ You Don’t Have To Go Home Tonight
The Triplets - Mercury {Vorious)
41 2 8 Ring Ring Ring (Ha Ha Hey)
_ De la Soul - Tommy Boy (WC/Tee Girl/Curio /Chelsea/Islond/MCA)

Baby Bab One More Ti
9 8 2L ¢ One More Try
Amy Grant - AM (Age To Age/Edward Grant/Yellow Elephant] 24 zf ~ Timmy T. - Quality (RMI)

2 1 Wanna Sex You Up 7 @ 44 o Only Fools (Never Fall In Love) ‘ @ 40 o Losing My Religion
Color Me Badd - Giant [Hip Hop/Hifrost) Sonia - Q. Records {Hyde Park/Cordello/EMI) R.E.M. - Warner Brothers (Warner Chappell]

5 14 Just The Way It Is, Baby 26 2313 Where The Streets Have No Name/..Seriously? 43 3 2 Last Train To Trancentral/The Iron Horse
the Rembrandts - Atco (WB/Warner-Tamerlane,/Tiger God i Pet Shop Boys - Parlophone (a.EMI/Worner Chappell ao.Coge/10) | KLF - KIF Communications (EG/Zoo/WC/Wandee/BMG)

1
2
3
4
S
6
7
9
@ 12 4 Shiny Happy People - 27 % ¢ Whenever You Need Me J @ NE 3 Thinking About Your Love
11
12
3
14
as

R.E.M. - Wamer Brothers (Warner Chappell] T'Pau - Siren [Virgin) Kenny Thomas - Cooltempo (EMi/Rondor)

10 ¢ Touch Me (All Night Long) | 28 2 ¢ Future Love Paradise : @ NE Bow Down Mister
Cathy Dennis - Palydor (Chrysolis/Memory Lane] | Seal - ZTT/WEA [Beethoven Street/Perfect] Jesus Loves You - More Protein (Virgin)
g 12 Désenchantée 1 @ 3g 3 Tainted Love/Where Did Our Love Go? e 3 Né En 17 A Leidenstadt
Mylene Farmer - Polydor {Requiem Publishing) | Soft Cell/Marc Almond - Mercury (Burlington/Warner Chappell] | JeanJacques Goldman - Egic (IRG/Marc Llumbroso]
13 4 Gypsy Woman (La Da Da La Da Dee) | @ 48 2 Kozmik | @ e 8 Women & |
Crystal Waters - AGM (BMG) | Ziggy Marley & The Melody Makers - Virgin (Screen Gems/EMI) Feargal Sharkey - Virgin (Capyright Control/Virgir)
Promise Me Your Swaying Arms There’s Got To Be A Wa
17 6 27 3 ying @ r y
Beverley Craven - Epic (Warner Choppell] _ | 31 Deacon Blue - Columbia (Poor] N @; Marigh Carey - Columbia (Sony Music/Copyright Control}
18 17 Secret Love @ 46 o Walking Down Madison 49 217 A Nos Actes Manques
Bee Gees - Warmer Brothers (Gibb Brothers/BMG Musig) | Kirsty MacColl - Virgin (Virgin/Warner Chappell] Fredericks, Goldman & Jones - Columbia (IRG/Marc Lumbroso]
Joyride | @ Auteuil Neuilly Pass @ Looking For The Summer
LAY 43 2 Y 4 9
16 Roxette - EMI (Jimmy Fun Music) o | Les Inconnus - Productions. Ledermann (ledermann) s Chyris Req - East West Magnet]
: T
17 15 3 Rush Rush T@ Jealousy The Euvropean Airploy Top 50 is compiled from the individual national air;)loy charts below.
Paula Abdul - Virgin (EMI Songs| EB Pet Shop Boys - Parlophane (Cage/10 Music | Circled songs indicote increased or maintained oirplay is expected for the following week

NATIONAL AIRPLAY

Most played records on BBC st Most played records on the ARD stations and majos pri- Most played records on AM stations. Compiled by Most played records on FM stations. Compilediby Most played records on RAI Stereo Due.
independents. vates. Compiled by Media Control/Baden Badea. Media Control/Strasbourg. Media Control/Strasbourg.

1. (3) Amy Grant - Baby Baby (6) Zucchero/P.Young - Senza Una Donna

. {(12) JJ.Goldman - Ne En |7 A Leidenstadt @ (1) Beverley Craven - Promise Me (-) Lindy Layton - Wait For Love

& | l. I,
2. () Gloria Estefan - Remember Me With Love 2. (3) Roxelte - Fading Like A Flower 2. (14) Stephan Eicher - Dejeuner En Paix @ 2. (8) Zucchero/Paul Young - Senza Una Donna 2. (20) Stevie Wonder - [ Gotta Have You
3. (11) Sonia - Only Fools @ 3. (8) M.Bolton - Love Is A Wonderful Thing 3. (2) Mylene Farmer - Désenchantée @ 3. (6) Seal - Crazy 3. (12) Seoft Cel/Marc Almond - Tainted Love
4. (9) Cher - The Shoop Shoop Song 4. (2) Cher - The Shoop Shoop Song 4. (8) Jil Caplan - Tout CQui Nous Sépare @ 4. (5) Sting - Mad About You 4. (3) Elvis Costello - The Other Side Of Summer
5. (19) Pet Shop Boys - Jealousy ® 5. (1) Chesney Hawkes - The One And Only 5. (5) Amina - Le Dernier Qui A Parlé ® 5. (4) Rod Stewart - Rhythm Of My Heart 5. (-) Lenny Kravitz - It Ain't Over Til...
6. (13) Color Me Badd - | Wanna Sex You Up 6. (9) Scorpions - Wind Of Change @ 6. (11) Bernard Lavilliers - Outremer @ 6. (2) UB40- Homely Girl 6. () Aretha Franklin - Everyday People
7. (7) C.Dennis - Touch Me (All Night Long) ® 7. (4) Rembrandts - Jusi The Way It Is, Baby 7. (1) Seal - Crazy 7. (3) Mylene Farmer - Désenchantée @ 7. () Ziggy Marley/The Melody Makers - Kozmik
8. (12) K.Thomas - Thinking About Your Love ® 8. (T) Bee Gees - Secret Love 8. (-) F.Feldman- Le Serpent Qui Danse ® 8. (12) R.EM. - Losing My Religion 8. (-) Seal - Kiiler
9. (8) Kirsty MacColl - Walking Down Madison® 9. (5) Rod Stewart - Rhythm Of My Heart 9. (4) Sting- Mad About You 9. (13) Les Inconnus - Auteuil Neuilly Passy @ 9. (-) Rod Stewart - The Motown Song
10. (4) Beverley Craven - Promisc Me ® 10.(10) Roxetle - Joyride 10. (3) Yannick Noah - Saga Africa® 10.¢11) Monie Love/True Emage - I's A Shame 10. (4) Paula Abdul - Rush Rush
11.(10) Crystal Waters - Gypsy Woman I1. () Paula Ahdul - Rush Rush 11.(7) Les Inconnus - Autevil Neuilly Passy @ 11.(10) Simple Minds - Let There Be Love IL. (1) Clive Griffin - 1l Be Waiting
12. (6) R.E.M. - Shiny Happy People 12.(15) Amy Grant - Baby Baby 12. (9) Michel Sardou - Le Veteran® 12. (7 W.Houston - All The Man That | Need 12. (2) Joe Jackson - Stranger Than Fiction
13. (-) Rod Stewart - The Motown Song @ 13.(14) O.M.D. - Sailing On The Seven Seas 13. (-) Niagara - La Vie Est Peut Etre Belle ® 13. (-) Phil Collins - Who Said | Would 13. (5) Lonnie Gordon - Gonna Catch You
14. (-) Feargal Sharkey - Women And [® 14.(18) Marc Cohn - Walking In Memphis 4. () Roch Voisine - On The Outside 14. (9} Fredericks/Goldman/Jones - A Nos Actes Vanques @ 14. (6) Antico - We Need Freedom @
15.(15) Kpylie Minogue - Shocked® 15.(13) Cathy Dennis - Touch Me 15. (-) Beverley Craven - Promise Me 15.(15)_Madonna - Rescue Me 15. (7 Zappala - We Gotta Do @
16. (-) Living Colour - Solace Of You 16.(12) Timmy T. - One More Try 16. (-) Florent Pagny - Prends Ton Temps @ 16.(16) Elten John - You Gotta Love Someone 16. (8) Joy Salinas - Rockin’ Romance
17.(20) The Doors - Light My Fire 17. (-) Rod Stewart - The Motown Song 17. () T.Hazard - Les Brouillards De Londres @ 17.(14) George Michael - Cowboys And Angels 17. (9) Bananarama - Long Train Running
18. (-) C.Hawkes - 'm A Man (Not A Boy)® 18. (-) Karl Keaton - Love's Burn @ 18. (-) Pauline Ester - Une Fenctre Ouverte @ 18. (-} Scorpions - Send Me An Angel 18.(10) Steffie -1 Like 1 @
19. (-) Dannii Minogue - Success ® 19.(11) Triplets - You Dpn't Have To Go... 19. ()} Elsa- QuEst Ce Que Ca Peut Lui Fairc @ 19. (3 R.Palmer - Mercy Mercy Me/l Want You 19.(11) Crystal Waters - Gypsy Woman
20.(18) M.Carey - There's Gol To Be A Way 20. () Bee Gees - The Only Love 20. (-) J.Hallyday - Diego Libre Dans Sa Téle ® 20.(17) C.Dion - Where Does My Heart Beat Now?, 20.(13) Chris Rea - Looking For The Summer

| M&M's National Airplay  charts
reflect the 20 songs receiving the &

Mosl Pla)’?.‘J NCO!'dS on Cuarenta Principales, cove- Most played records on national stations Radio 2 and Most played records on national pop station O3. Most played records on the national station DRS 3 and mosf UifPIOY in each country listed.
ring the major stations. Radio 3. Compiled by Stichting Nederlandse Top 40. Compiled by Media Control/Baden Baden. major privates. Compiled by Media Control/ Basel. The individual charts are com piled

1. (I3 Sergio Dalma - Bailar Pegados ® I (1) LKravitz- It Ain't Over Til.. I. () Roxette - Fading Like A Flower I (3) Chesney Hawkes - The One And Only by various media controllers and

2. (1) The Farm - AliTogetherNow 2. () Chris Rea - Looking For The Summer 2. (8) Bee Gees - Secret Love 2. (2) Rembrandts - Just The Way It Is, Baby research organizations, based on

3. (3) Tennessee - Liueve En Mi Corazon @ 3. @) Crowded House - Chocolate Cake 3. (18) Bingoboys/Princessa - How To Dance @ 3. (1) Rod Stewart - Rhythm Of My Heart reports from participating  stations

4. () REM. - Losing My Religion 4. (6) Crystal “aler§ - Gypsy W_om:m 4. (10} Pel Shop Boys - Where The../..Se.rioust‘? 4. (9 Mylene Furm?r - Désenchantée representing various formats. These

5. (5) La Trampa - Si Pudiera @ 5. () Ten Sharp - Ain't My Beating Heart @ 5. (12) Jesus Loves You - Bow Down Mister 5. (6 Roxette - Joyride anarelcombinsdlondiwedneary

6. (6) Simple Minds - Let There Be Love 6. (10) Cher - The Shoop Shoop Song 6. (19) James - Sit Down 6. (7} Zucchero/Paul Young - Senza Una Donna h ; g i
7. (8) 1 Want You - The Silencers 7. (11) Color Me Badd - I Wanna Sex You Up 7. (6) Elton John - Easier To Walk Away 7. (-) Massive Attack - Unfinished Sympathy comprise the European Airplay Top &
8. (10) La Unién - Damelo Ya @ 8. (2) B.St.Claire - Morgen Wordt Alles... @ 8. (3) Chesney Hawkes - The One And Only 8. (5) Del.aSoul- Ring Ring Ring 50 chart above.

9. (9) Aerolinas Fed. - No Sigas Mi Camino @ 96 g; ;EJ}: -ofll:i‘rly Hﬂppécpeopll}f 9. (1) Cher - The Shoop Shoop Song ?0 g) ;ﬁﬂ - Fur:r:;ov:jiir‘xiimsc M&M also surveys near,y 100 con- |
10.(11) Sting - Mad About You 10. acchero/P. Young - Senza Una Donna 10. (-) Umberto Tozzi - Gli Altri Siamo Noi . (4) Roxeite - Fading lower [ .

1 1.(I2; Chi:uillu - Seguridad Social ® 11.(12) Ziggy Marly/Melody Makers - Kozmik 1i. (5) Carola - Captured By A Love Storm 11.¢10) Scorpions - Wind Of Change :impforary muj_’i‘:" :;OZ?M hfoﬂd&vi(o;}:
12.(15) Bananarama - Long Train Running 12. (9) Extreme - More Than Words 12. (7} Scorpions - Wind Of Change 12.(12) Seal - Crazy e Luropean fif kaato chart, whic)
13.(17) Gloria Estefan - Seal Our Fate 13.(19) Juan Luis Guerra - Burbujas De Amor 13.(16) Rod Stewart - Rhythm Of My Heart 13.(17) Pet Shop Boys - Where The./. Seriously? can be found on page 27. That chart
14.18) Los Flechazos - Lo Consegui @ 14. () B.Raitt - Something To Talk About 14.(13) M.Bolton - Love Is A Wonderfu) Thing 14. () Crystal Waters - Gypsy Woman and its related statistics detail singles-
15.(16) Afrika Bambaataa - Just Get Up... 15. (8) Scorpions - Wind Of Change 15. () R.EM. - Shiny Happy People 15.(19). E.Costello - The Other Side Of Summer based airplay ot stations specifically
16.(20) Terapia Nacional - Loco Por Ti @ 16. (-) Bette Midler - From A Distance 16. (-) Etta Scollo - (Chi Chi Veciso) Mr.Love® 16. (-) R.E.M. - Shiny Happy People targeting 12-34 yearolds on a full
17.(19) EMF. -1 Believe 17.(14) S.Bos/B.Savenberg - Breek De Stille® 17. (2) Rembrandts - Just The Way It Is. Baby 17. (-) Pet Shop Boys - Jealousy N gEnng . Y .

18. () Loco Mia - Loco Vox @ 18. () The Scene - Blauw ® 18.(9) Timmy T.- One More Try 18.(16) Ziggy Marly/The Melody Makers - Kozmik time or partfime basis.

19. (-) Greta Y Los Garbo - Tu Dulce Amor @ 19. (-) Stereo MC's - Lost In Music 19.(11) . Amy Grant - Bahy Baby 19.(11) - Yello - Rubberbandman @ ® = Notional product

20. (-} Oil - Pensando @ 20. (-) Cees Tol/Thomas Tol - Sedalia® 20. (-) Chris Isaak - Wicked Game 20. (-) The Simpsons - Do The Bartman
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ARTIST COUNTRIES CHARTED

TITLE - ORIGINAL LABEL

THIS WEEK

EUROPEAN

TOP 100.
ALBUMS

ARTIST
TITLE - ORIGINAL LABEL

COUNTRIES CHARTED

THIS WEEK
WKS on CHARTS

ARTIST
TITLE - ORIGINAL LABEL

COUNTRIES CHARTED

R.E.M. UK.D.B.NLEA.CH.S.PDK.LN.SEGR.Ir Gino Paoli | Coluche F
® 214 Oyt OF Time - Worner Brothers @35 ¢ Matto Come Un Gatfo - WEA | 6964 4 Ses Meilleurs Moments Sur R.F.M. - Polydor
Roxette UK.D.BNLEA.CH.SPDKLN.SF.GRIr Massive Attack UK.D.NLA.CH.S.GR James Last Ukl
@ V1 Joyride - EMI @ 3610 Blye Lines - Wild Bunch/Circa > Pop Symphonies - PolyGram TV
Eurythmics UK.D.B-NLE.A.CH.S PDK.LSF.GR.Ir M.C. Hammer UKFD.GRr Doe Maar BN
3 313 Greatest Hits - RCA a2 37 47 Please Hammer Don’t Hurt ‘Em - Capitol ® @99 2 Doe Maar De Beste - Sky
Seal UK.D.B.NLA.CH.S DK.N.SFr Kraftwerk | The Stranglers UK
@ 4 4 Seal - ZTT/WeEA @ED The Mix - EMI | 7266 9 Groatest His 1977-1990 - Epic
=) Simple Minds UKEDBNLEACHSPOKLSF Siouxsie & The Banshees o | Umberto Tozzi !
3 60 Reclﬁfe - Virgin @N’ Superstition - Wonderlond 737 s Gli Altri Siamo Noi - CGD
6 Soundtrack - The Doors UKFDBNL.EACHPDKN.SE Dannii Minogue WKl | The Simpsons P2y
3 12 The Doors - Elektra 45 2 Jove And Kisses - MCA | 74 sz The Simpsons Sing The Blues - Geffen
Michael Bolton U BN EAERIL LN Sy the Rembrandts ook | Dermot Morgan &
7 7 Time, love & Tenderness - Columbia B the Rembrandts - Atco 83 3 Scrap Saturday - The Tapes - Lunar
Scorpions FD.B.NLA.CH.5.0KN.GR UB40 ENL | Blue System D.ASF
8 s Crazy World - Mercury 42 <78 Labour Of Love Il - Virgin 76627 5eeds Of Heaven - Hansa/Ariola
Rod Stewart UKFED.NLA.CH.SDK.N.1Ir Phil Collins UKEDNLDK | George Michael UKENLIr
9 912 Vagabond Heart - Warner Brothers 43 4 3 Serious Hits...Live! - Virgin/WEA 77 560 Listen Without Prejudice Vol. 1 - Epic a2
Deacon Blue ey Fredericks, Goldman & Jones EB Kastelruther Spatzen GACH,
@25 2 Fellow Hoodlums - Columbio 44 72 Fredericks, Goldman & Jones - Columbia ® 78 65 9 \Wahrheit Ist Ein Schmaler Grat - Koch
Rolling Stones IALREACHIRT Dexys Midnight Runners wr | Emilio Aragon d
17 o0 Flashpoint - Columbia 45 3 3 The Very Best O?Dexys Midnight Runners - Mercury 7971 Te Huelen Los Pies - CBS
KLF UK.D.B.NLA.CH.S.PDK SEGR Zucchero Fornaciari DENIN | T'Pau UkIr
@ 1315 The White Room - KLF Communications @ X Zucchero - london B The Promise - Virgin
Skid Row YSBS gl Sergio Dalma 2 Soundtrack - Twin Peaks/Angelo Badalamenti &°
@ND Slave To The Grind - Atlantic 47 ss 5 Sintiendos La Piel - Horus 81 7% Music From Twin Peaks - Warner Brothers
Sting RBLEEASCT Marco Masini d Felix Gray & Didier Barbelivien fef
@ 1721 The Soul Cages - A&GM a 48 315 Malinconoia - Ricordi 827:: Les Amours Cassees - Talar
e Soundtrack - Grease L Paula Abdul b TGS Gipsy Kings 2LCH
15 18 Grease - Polydor | 49 23 Spellbound - Virgin 83 s Mosaique - PEM
Lenny Kravitz UCFDBNLACHSOKSE | The Waterboys Ucoshir | Roberto Vecchioni g
@ 1611 Mama Said - Virgin | 50387 Best Of 81-90 - Chrysalis I 84 x> Per Amore Mio - EM!
- % | — ] - - — e
Bob Marley & The Wailers KBNS | Elton John UKDACH.DKr | Sanne Salomonsen oK
@ 19°5 |egend - Island | 31 v The Very Best OF... - Rocket A5 I @» Where Blue Begins - Virgin
| i ] .
, 5 Dela Soul UK.D.B.NLCH.SDK.GR Gloria Estefan UKDNLEI | Vasco Rossi ]
3 De La Soul Is Dead - Tommy Boy ‘ 6320 |nto The Light - Epic ® B Viaggiando - Fonit Cetra
E.M.F. UKDB.CHSROKSEGRI | AC/DC bok | Mike & The Mechanics 2
19126 Schubert Dip - Parlophone ‘ 33 5597 The Razor's Edge - Atco 87 29 Word Of Mouth - Virgin
Chris Rea UKFDBNLCHSF | Yes DNLCHP | Roch Voisine £8
20 156 Auberge - East West | 54 s Union - Arista 88 5010 Helene - GM/Ariola
O.M.D. UKDCHSAOK | Roch