Jackson's 'Black Or White'
Becomes EHR's All-Time

Add Leader.

See Airplay Action On Page 27.
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Maijor Cuts
Planned At
Chrysalis
Records?

Steve Wonsiewicz

The future of Chrysalis Records'
European operations are in doubt
following Thorn-EMI's Novem-
ber 19 acquisition of the remain-
ing 50% of the company for an
estimated US$62 million. On the
continent, Chrysalis has small-
sized outposts in Holland, France
and Sweden and a fully staffed
German office.

In the UK, Chrysalis will

{continues on page 26)
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A FOND FAREWELL — BMG's Monti Lifiner took center stage during a
spectacular party marking his retirement from the company. Some 350
friends, business partners and artists were on hand for the festivities. Pic-
tured (-} are Lifiner, BMG chairman/CEO Michael Dornemann, BMG
International president/CEO Rudi Gassner and BMG presidentGSA
Thomas M. Stein. For more photographs of the celebration, see page 4.

BUMA/STEMRA's Financial
Ties To RNN Stir Controversy

by Machgiel Bakker

War has broken out in Hoiland
over national copyright body
BUMA/STEMRA's Dfl 4.5 mil-
lion investment (app. US$2.4 mil-
lion) in 24-hour cable/satellite
radio station Radio Noordzee
Nationaal (RNN) (M&M June
8). Critics say BUMA/STEMRA
is inappropriately using licence
fees to finance the 24-hour all-
Dutch format station, which plans
to launch on January 1.
Comments EMI Music Pub-
lishing .MD Arjen Witte. "I
strongly feel that BUMA/STEM-
RA should only concentrate on
collecting performance royalties
and certainly not get involved
with the set-up of a commercial
station.” Witte has since left the
board of the copyright body.
Opponents of the investment

also cite the involvement of
Dutch media company Streng-
holt, which also provided start-up
capital for RNN. Strengholt rep-

resents Warner/Chappell and
other publishers.
BUMA/STEMRA's  invest-

ment in a station that is closely
aligned with Strengholt is viewed
by some observers as giving the
publisher an unfair advantage.
Says Witte, "Parts of the income
that we as publishers receive is
given to BUMA. I have a right to
know what will happen with my
money. But it certainly shouldn't
be given to the competition
[Strengholt].”

However, BUMA/STEMRA
MD Ger Willemsen dismisses all
accusations vehemently. "This
has been approved in a board
meeting where these publishers
were present. Everybody knows

that we channel 10% from net
results to social and cultural
means. Apart from the annual two
million guilders for Conamus
[the organization for the promo-
tion of national product], that also
includes RNN. There is no truth
to the allegation that this creates
unfair competition. There is a
separate station management, [the
foundation Publi Music, a sub-
sidiary of Strengholt] which has
no influence whatsoever on the
programming.”

About 40% of performance
rights income that BUMA
receives is channeled to Dutch
affiliate members. Only 5% of
that income, however, strictly
concerns Dutch national product.
The faunch of RNN was intended
to boost that figure.

RNN chairman and ex-BUMA

{continues on page 26)

15 MINUTES-PER-HOUR LIMIT

Sony Restricts
'‘Dangerous’ UK

by Paul Eoson

In a move designed to minimize

the impact of home taping, Sony
Music Entertainment (SME)
has restricted UK radio airplay
for Michael Jackson's new Epic
album Dangerous to |5 minutes
per hour. To a certain extent,
radio is also being prevented
from pre-announcing tracks from
the album as well. The arrange-
ment does not apply to the rest of
Europe.

An official statement from

SME says, "Because of potential
problems that would result from
continuous airplay of Michael
Jackson's new album Dangerous,
released on November 21, Sony
Music Entertainment has regret-
tably had no alternative but to
take exceptional action to restrict
rights granted to radio stations
through PPL (Phonographic Per-
formance Limited).

"This restriction applies to all
radio stations in the UK, and was
imposed in these exceptional cir-

(continues on page 26)

Lights Out At
Dublin's Century

by Paul Easton and Aidan
O'Sullivan

Century FM/Dublin, Ireland's
national commercial EHR radio
station, has been forced to close.
It ceased broadcasting at 18.00 on
November 19 with estimated
debts of IR£10 million.

Capital Radio/London re-
cently increased its financial
backing of the troubled station
(see M&M November 23),
including buying most of the 28%
of shares held by concert promot-
er Oliver Barry. That move
reportedly put Capital's stake in
excess of broadcast ownership
limits. Capital had given Irish
regulator Independent Radio
and Television Commission
(IRTC) an understanding that its
shareholding would not exceed
the permitted 30%.

However, unconfirmed reports
indicate that Capital was unable
to divest its excess shares to other
investors and was refused permis-
sion by the IRTC to maintain a

(continues on page 26)

No. 1 in EUROPE

European Hit Radio
LISA STANSFIELD
Change

(Arista)

Coca-Cola Eurochart
BRYAN ADAMS

(Everyihing | Do) | Do It For You
(AEM)

European Top 100 Albums
BRYAN ADAMS

Woaking Up The Neighbours
(ASM]

s The Foll % Bobly Valentine?

EVERYTHING WILL BE REVEALED
IN NEXT WEEK'S ISSUE OF THIS MAGAZINE!
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THE NEW ALBUM
"'RISKIN' IT ALL"
IS BREAKING

IN SCANDINAVIA

DENMARK (GOLD)
NO.: 3

SWEDEN

NO.: 17

NORWAY

NO.: 28

FINLAND

NO.: 22

""EUROPEAN TOP
100 ALBUM"’ CHART.
NO.: 47

NEW SINGLE:
BAD CRAZINESS
OUT NOW

BREAKOUT ROTATION
ON MTV

-

Medley Records }\'\5_9\

RISKIN' IT ALL
TOUR 1991/92

NOVEMBER:

26. BIRMINGHAM
28. BUCKLEY

29. BRADFORD
30. GLASGOW

DECEMBER:
. LONDON
. AMSTERDAM
. HAMBURG
. HERFORD
. LUDWIGSBURG
. TUTTLINGEN
. MILAN
. BESANCON
. PARIS
. BRUSSELS
. DUSSELDORF
. BERLIN
. FREIBURG

JANUARY:
22. 0SLO

23. STOCKHOLM
24. OREBRO

25. GOTHENBURG
27. HELSINKI

30. ARHUS

31. ESBJERG

FEBRUARY:
1. HOLSTEBRO
5. ALBORG
6. HERNING
7. ODENSE
8. RANDERS
13. COPENHAGEN
14, NASTVED
15. HELSING@R

Management:
John Rosing
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TV3/Scansat Pirates
MTV's MJ Video

by Robbert Tilli

In a battle for bragging rights to
the European premiere of Michael
Jackson's Black Or White video,
Swedish cable/satellite TV station
TV3/Scansat taped the clip from
MTYV Europe, which first showed
it on Thursday, November 14 at
22.00. Scansat put its own logo
above the MTV imprint and
broadcast two minutes of the 11-
minute clip, shortly after MTV
showed it, in the "Aschberg"
show. Swedish national TV net
Channel 1 had bought the rights
for the premiere for its Saturday
programme "Dabrowski."

Comments Sony Music Swe-
den marketing manager Hakan
Krantz, "We were really upset
Friday moming. The contract,
written in both English and
Swedish, stipulated that Channel 1
had the right of first showing. We
chose them because they cover the
whole nation. Scansat threatened
to broadcast it in its entirety before
Channel 1, so we feared losing out
to their broadcast. 'Dabrowski’
reaches 2.5-3 million viewers,
while 'Aschberg’ only reaches
approximately 400.000. If you
know that our country has a popu-
lation of only eight million, you
can understand the loss of impact
we expected.”

Sony Music succeeded in arbi-
trating a settlement between the
two competitors, arranging for
Channel 1 producer Kjell
Dabrowski to be interviewed on
Scansat, during which he criticized
Scansat's actions.

However, Sony Music is pur-
suing legal recourse on its own.
Says Krantz, "We are prepared to
take legal steps against Scansat.
We're not after their money; a
symbolic sum is enough for us.
What we really want is a statement
of principle from court that the
rules are clear, once and for all.
We can't have it that TV becomes
the set for this kind of anarchy."

Sony Music's litigation would
come via the national IFPI body
JFL, which can sue Scansat. Says
IFPI/JFL adviser Tomas Stenmo,
"According to the Swedish copy-
right act, it is not allowed to take a
copy from another programme
(including music video or film)
and broadcast it without the per-
mission of the rightful owner.”

So far, MTV Europe is keeping
a low profile. Press officer Debbie
Woodcock says, "We're aware of
the situation and, at the moment,
we'e looking into the matter.”

A spokesperson for London-
based TV3/Scansat points the fin-
ger at the company's production
operations. "Strix, the production
company, is totally responsible for
what it broadcasts on TV3. It
should take the full conse-
quences.” Strix producer Robert
Aschberg, who was also the pre-
senter of the show in question, was
unavailable for comment.

Despite all the trouble, Sony
Music Sweden enjoyed its biggest-
ever initial shipment (309.000
units) on a new album. The previ-
ous record (150.000 copies) was
held by local artist Magnus
Uggla.

Letters To The Editor

Atlantic 252 Responds To AIRC

Dear M&M,

In his response in your November 16 edition
to the research findings through which (Ire-
land-based long-wave) Atlantic 252 claims
market leadership for commercial radio in
the UK, the Association of Independent
Radie Companies' (AIRC) marketing exec-
utive James Galpin is right in one respect:
the fact that Atlantic 252's andience is not
measured together with that of other stations
heard in the UK is highly unsatisfactory to all
concemed.

Mr. Galpin should be more frank about
the reasons why Atlantic 252 has been
obliged to commission independent research
on its own behalf. The truth is that the AIRC
will not allow Atlantic 252 to participate in
JICRAR. Clearty, the predominant view is
that they do not wish to openly report the
extent of our audience. Of course, if the
AIRC would allow us to join JICRAR, there
would be no further argument.

It is perhaps worth mentioning that con-
tinued attempts to cast doubt on the validity
of the Atlantic 252 figures are not the only
ways in which Atlantic 252 has been ham-
pered in its efforts to prove the extent to
which its audience has developed.

In order to achieve an even closer compa-
rability with JICRAR, our original choice of
research company was, in fact, RSGB,
which conducts research on behalf of
JICRAR. RSGB quoted for the job in June
1991, but withdrew via a letter dated July 1,
which said: "In discussion with the AIRC,
we were unable to obtain unequivocal
authority to conduct your research.” They
added, "You will appreciate our reluctance o
jeopardize relations with the AIRC member-
ship.”

RSGB was clearly "leant on"; further-
more, they were leant on by those who are
now calling our research into question.

Atlantic 252 wants only to be able to
"stand up and be counted.” If anyone dis-
putes our claim to UK radio market leader-
ship, then they should let us join what is
meant to be joint industry research. Together
we can then develop radio beyond the realms
of the "two percent medium,” where it has
lingered for far too long.

Yours faithfully,

Travis Baxter
Station Manager

And A Reply From AIRC...

Dear M&M,

Regarding Atlantic 252: As AIRC stated,
AIRC membership is and always has been
a requirement in order to participate in
JICRAR. AIRC membership, at present, is
only open to radio stations regulated by the
Radio Authority.

RAJAR will be a different animal in this
respect; AIRC will be the joint owner {with
the BBC], but RAJAR's management will
be in the hands of a committee on which

AIRC, the BBC, IPA (Institute of Practi-
tioners in Advertising), and ISBA (Incor-
porated Society of British Advertisers) will
be represented.

There will be nothing to stop Atlantic
252 from applying to that committee to par-
ticipate in RAJAR.

Sincerely.

AIRC/London

George Winston
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Spectacular Sendoff
For BMG's Liftner

BMG's Monti Liiftner received the royal treatment during a November 15 retirement
party in Munich. About 350 friends, business partners and artists were on hand to par-
ticipate in the celebration. Liiftner, who was with the Bertelsmann group for 36 years,
founded Ariola Records in 1958, marking the Bertelsmann group's first entry into
record production. Liiftner also leaves his post as vice chairman of BMG, president of
A&R worldwide, and CEO of BMG Ariola in the German-speaking territories. He
plans to remain actively involved in the international music and home entertainment
industry through his consulting company, Monti Media Consulting. During the gala
evening, US superstar Dionne Warwick bid a fond adieu with a stirring performance

of her hit song ""That's What Friends Are For."' At right, and pictured below, is Liift- 'TE“_AR FORMATION — Surrounded by stars (l1): Dieter Bolen

ner, celebrating with colleagues and friends. Dionne Warwick, Monti Liiftner, Peter Alexander and Udo Jirgens.

THOSE WERE THE DAYS, MY FRIENDS — Pictured above, Arista president Clive Davis (I} and Dionne War- .
wick (r) spend a few minutes with Bertelsmann president and CEO Mark Wossner.

BELTING IT OUT — Pictured at left, Liftner joins Peter Alexander in a late-evening duet for old times' sake.

A FEW SMILES, A LOT OF LAUGHS — Above, Rick Astley and Annie

Lennox exchange grins at the gala dinner.
IN TOP FORM — Pictured on the right, top German producers Jack

White (I} with Janine Eke, Frank Farian {center right} with Ingrid Segieth
{center) and {r) BMG Ariola Munich's retired MD Friedel Schmidt.
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Premiere Inks Deadl
With Radio Vision

Jﬂ@yng

German pay-TV channel Pre-
miere has signed a one-year deal
with radio/TV syndicator Radio
Vision for exclusive German
broadcasting rights for a series of
musical events. The two compa-
nies struck the deal at the recent
MIPCOM conference in Cannes.

Premiere—the Bertelsmann/
Leo Kirch/Canal Plus-owned
station with 250.000 subscribers

in its first nine months of opera-
tion and which is adding some
20.000 new customers monthly—
has worked with Radio Vision in
the past. The companies teamed
for Paul Simon's Central Park
concert, the Pavarotti In The
Park concert in London and

Whitney Houston's show in
Spain.
According to Premiere

spokesperson Volker Schnurr-
busch, the deal will "guarantee

Premiere viewers a minimum of
one major music event per month
on anexclusive basis.’

Schnurrbusch says since the
target audience for these broad-
casts is "the young family that,
because of costs and kids, cannot
attend such concerts and whose
musical taste is not adequately
serviced by other TV broadcasts,
the programme will be oriented
around such "CD artists such as
Sting and U2."

Radio Listening

by Mal Sondock

Although advertising income in
radio is increasing much more
slowly than TV, radio reaches the
most people for the greatest peri-
od of time in Germany. In a
report which looked at the period
1974-1990, Massenkommunika-
tion revealed people listened to
radio 52 minutes per day versus
39 minutes for TV.

The media analysis for 1990

roxefie

and 1991 also shows that more
people than ever before are listen-
ing to radio and spending more
time per day doing so. (See chart
below:)

Time Spent Using Top Three

Mediums
1974 1980 1985 1990
v 45 12 39 39
Newspapers 14 13 11 9
Radio 41 45 50 52

Up, Says Massenkommunikation

Weekly Radio Listening

% of Listeners

1989/90 199019
Mon.-Fri. 820 833
Mon.-Sun. 9.7 814
Saturday 76.6 80.1
Sunday s 735
Minutes Listened

1989/90  1990/91
Mon.-Fri. 164 167
Mon.-Sun. 156 162
Saturday 150 161
Sunday

126 137

the look

listen to your heart

it must have been love

joyride

4 - ‘e
GERMAN JOYRIDE — About 400 guests joined EMI Electrola execu- ’
tives for a November 3 celebration congratulating Roxette on hitting
double platinum (sales of over 1.2 million) with their album "Joyride."
Pictured (k) are: EMI Music Continental Europe senior director of mar-
keting and A&R Roel Kruize, Roxette's Marie Frederikson, Roxette man-
} ager Thomas Johansson, EMI Electrola MD Helmut Fest, Roxette's Per
Gessle and EMI Sweden MD Rolf Nygren. Some of the surprises during
the party included Fest speaking Swedish during the award's presenta-
tion and EMI arranging for Frederikson's and Gessle's siblings to attend

’ the party.

Rosenbauer Named New
Radio Brandenburg MD

WDR/Cologne head of culture
HansJiiergen Rosenbauer has
been appointed new MD of pub-
lic station Radio Brandenburg/
Potsdam.

He received 14 of the 24 votes
cast by the board of directors.
Other candidates included Radio
NRW/Oberhausen PD Klaus

& the new single "'spending my time'

plus a behind the scenes look at the making of the album 'joyride’

Klenke, who picked up nine
votes, while the only German
candidate Michael Albrech, MD
at the east German public broad-
caster DFF, received the one
remaining vote.

The radio and TV station is
scheduled to begin broadcasting
in January. MS

INTERNATIONAL|
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FOOD for thought from EMI

from the miltion selling
album ‘DOUBT’

be part of it!

-

_____

leisure. the debut album from UK’s hottest new band
out now
includes the hit singles

Bang, There’s no other way & She’s so high

A
=0
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GOLDEN ADD — DjJ, composer and playwright Mike
joined Capital Gold/london as presenter. Initially, Read will host "The
Mike Read Record Collection" on Sunday from 20.00—midnight. The |
new series starts on November 24. Pictured (lv) are Capital Gold pre-
senters Tony Blackburn, David Hamilton, Read and Paul Burnett.

Read has

Radio Authority
Changes INR2 Rules

The winner of the INR2 national
licence now will not be required
to commence test transmissions
within six weeks of the licence
award (M&M November 9).

David Vick, Radio Authority
head of development, says that
this is because of a change of
heart by the regulators. "As well
as having to pay the Radio
Authority licence fee from the
date of award, they would also
have to finance the test transmis-
sions, which would be expensive
during the station's pre-opera-
tional period,” says Vick.

"It has also been made easier
by the BBC finding a permanent

home for 'Test Match Special’
[cricket commentaries] on Radio
3 FM, which has resolved a prob-
lem over the prospect of an empty
frequency with no adequate
replacement for the cricket.”
However, Vick points out that
although the requirement may
have been lifted, the RA would
have no objection to a station
starting test transmissions early.
"It depends on who gets the
licence. If it is won by an existing
station or someone with available
studio facilities, they would prob-
ably want to be able to showcase
their new service as sooil as pos-
sible." PE

Network Chart Show In
£15.000 Giveaway

The Network Chart Show has
launched its first major promotion
with a weekly prize of £15.000
(app.US$24.450). The contest is
being held over a three-week
period in conjunction with pro-
gramme listings guide TV Times.
A spokesperson for Capital
Radio/London, which produces
the Network Chart Show for the
Independent Radio network, says,
"Capital Radio's programmes are
now being listed in the London

editions of the TV Times, so it
was the perfect medium to do a
promotion involving the whole
network."

Sponsored by Nescafe, the
Network Chart Show is broadcast
by 60 ILR stations between
17.00-19.00 on Sundays. Current
JICRAR research shows it to
have an audience of around three
million.

PE

=
i G

i

(+31) 20.669 1951.
@@A i i

i i

55

i
= i

i i G i

~ Moving On Up? Changing Labels? Changing Stations?
i S i G

M&M's Newsmakers would like to hear all about it. Give us a call,
send your prezggreleuses, or just fax your latest inside and outside

moves to Newsmakers, Editorial Department. Music & Media, 1059
AT Amsterdam. The Netherlands. Tel: (+31) 20.669 1961; Fax:
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Licences Advertised
For Channel Islands

by Paul Easton

The Channel Islands are to get
their own local commercial radio
stations following the advertising
of FM licences for Jersey and
Guernsey by the Radio Authori-
ty. The islands' tax-haven status
and high-income profile of many
residents means the licences are
expected to be hotly contested.
However, strict local laws on
housing and employment could
cause problems for some appli-
cants, especially with hiring staff.

The Jersey licence has a TSA
(total survey area) of around
65.000 adults. The other licence,
which will serve Guernsey and
the smaller islands of Alderney
and Sark. has a TSA of around
45.000 adults.

Although the Channel Islands
come under British rule, they are

mainly self-governing and are not
members of the EC. However,
some UK legislation, including
the Broadcasting Act, is extended
to include them. As a result, the
RA will be required to consult the
Broadcasting Committees of the
States of Jersey and Guern-
sey—which have been opposed to
commercial radio in the past—
for their views on the licence
applications.

Comments RA head of devel-
opment David Vick, "They will
receive copies of the applications,
without the confidential section,
and will give their comments. If
they feel any applicant group
would be unacceptable, they will
have to give their reasons.

"The committees will have the
right of veto, but not the right of
choice. The Radio Authority has
the eventual right of licence

award.”

The Channel Islands are
already served by the BBC's
national networks, as well as
BBC local stations Radio Jersey
and Radio Guernsey. They are
also targetted by a couple of sta-
tions based in France: Contact
94/Lessay, which  broadcasts
mainly in English; and Radio
Force 7/St. Malo, which has a
daily hour in English.

The closing date for applica-
tions is March 3, 1992, and the
RA hopes to be able to announce
the winner within two months.

Meanwhile, the RA has also
advertised the ILR licence for
Morecambe Bay in Lancashire,
which is the fifth licence to be
announced this month. Vick says
the RA is "on course” with its
timetable for licencing new sta-
tions.

BBC Network Radio Steals
BPME-UK Awards Thunder

by Mike McGeever

BBC Radio 1 walked away with
the most radio promotions awards
at the second annual Broadcast
Promotion & Marketing Execu-
tives-UK conference and TV &
Radio Awards on November 16 in
Glasgow.

Radio I's collection includes
gold awards in the Best Print or
Poster Advertisement for its "Get
One On Tonight” campaign and
Best TV Promotion/Advertise-
ment when the station expanded
to 24 hours earlier this year. Out
of a possible 33 awards in 11 cat-
egories, Radio 1 garnered six
golds, two silver awards and three

bronze awards from a field of 188
entries.

Capital Radio/London led the
private, commercial sector with
two golds and six silvers. Invicta
Radio/Kent captured the gold in
the premiere radio category "Your
Best Shot." The judges' panel was
chaired by Gillian Reynolds,

radio correspondent for UK
national newspaper The Daily
Telegraph.

The entries showed a remark-
able spectrum of imagination and
creativity in displaying talents
across the full range of promo-
tional tools—from outside broad-
casts to public service messages,
and print promotions to TV ads.

LIKE FATHER, LIKE SON — Mike Stevens [right) and son Paul are prob- |
ably the only fatherson team in Europe. Both are weekend presenters on
Invicta Radio/Kent's AM Supergold. Mike can be heard on Saturday's
I 14.00 - 18.00 slot, while Paul does the 14.00 - 17.00 Sunday shift.

E i
3 Avygg%rd Winners

Total entries submitted this year
increased by 22%, while atten-
dance (50 radio executives) was
up from 1990, according to
BPME-UK's press officer Ian
Mayor.

A couple of new radio cate-
gories were added this year, along
with more seminars.
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_ BEST BELOW THE UNE
" PROMOTION
TrentFM

BEST PRINT POSTER OR AD
BBC Radio 1

© BEST TV PROMOTION/AD
BBC Radio 1

BEST PUBLIC SERVICE/SOCIAL
ACTION PROGRAMME
BBC Radio 1

- BEST CAMPAIGN .
Capital Radio/london
BEST SALES PROMOTION
Metro Radio Group

© BESTJINGLE OR MUSIC
" PACKAGE

" BBC Radio 1
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BEST OUTSIDE SPECIAL EVENT
OROB

BBCRadio 1
.

BEST AUDIENCE BUILDER
- BBC Radio 1
BEST RADIO SPOT
Capital Radio/London
YOUR BEST SHOT
lnvick:& %%F&fgl &/ Kenfg&% g

$

G i
g . G

Music & MEDIA NOVEMBER 30 1991

AmericanRadioHietory Com




Japan FM Renews
RFl's 'Pazz & Jops'

by Emmanuel legrand

Japan FM/Tokyo (J-Wave 81.3),
Japan's leading FM station, has
renewed for the fourth consecu-
tive year the programme "Pazz &
Jops." The show is a daily half-
hour programme made in Paris by
international pubcaster RFI.

The renewal was announced
during a visit in France by Japan
FM MD Tamotsu Yamamoto
and one of the station's leading
presenters Jon Kabira. During a
meeting with RFI president
Andre Larquie, both parties also
agreed to air the programme on
RFI's new Paris outlet. The pro-
gramme will consist of "Pazz &
Jops" in its Japanese version, plus
a seven-minute live news feed
from Japan.

Commenting on the deal,
Yamamoto says, "We see Europe
primarily as a territory for co-pro-
duction of programmes, and 'Pazz
& Jops' is a good example of that.
But we have no plans to invest in
European broadcasting compa-
nies."

"Pazz & Jops" is made by a
team of four people and consists
of news clips picked up from
RFI's world-wide news network,
interspersed with music by Euro-
pean acts. The programme is
aired in French and Japanese and
is hosted by  executive
producer/journalist Jean-Jacques
Dufayet in Paris and Kabira ip
Tokyo. The programme is sent in
French to Tokyo for voice-overs.

The programme costs about
Ffr1.6 million (app. US$270.000)
to produce in France. It is spon-
sored by Japanese beer giant Sap-
poro and is broadcast each
evening at 22.30 to an average
audience of 700.000 listeners.

For Dufayet, "Pazz & Jops"
represents "the marriage of two
different types of radio stations,
public and private, by taking the
best of what they each can offer.”
Dufayet explains, "We have com-
bined the strengths of our station,
with its network of correspon-
dents, its production capacities,
and the power of the FM band. It
did not have an obvious mix in

the first place, but it turned out to
be quite successful."

Kabira says his Tokyo listen-
ers are "extremely curious” about
European and French music. This
curiosity is reflected in the gener-
al programming of the station,
which has a core playlist with
about 80% Anglo-Saxon reper-
toire.

Comments Kabira, "In Japan,
the FM stations are associated
with international music, whereas
AM stations are more local ori-
ented in their musical program-
ming. The station has changed the
way people perceive radio. We
were the ones that brought music
from non-Anglo-Saxon countries
into Japan. 'Pazz & Jops, for
example, has brought to the
Tokyo public such acts as Mano
Negra and Saljif Keita, which
were virtually unknown in our
country."

Japan FM was created in
1987, 20 years after Tokyo FM.
Tokyo has only three FM stations
to cover more than 10 million
inhabitants.

s

GOLDEN CHARMS — Jil Caplan {third from lefi) receives a gold disc
for sales of her record "La Charmeuse de Serpents.” Pictured () are
Jay Alansky, Jean Claude Gastineau, Caplan and Laurence Le Ny.

Kid Station Superloustic
Mounts Network Plans

by David Roe

This isn't just kid stuff. Super-
loustic/Lyon is positioning itself
as the only station in Europe that
caters to 4-16-year- oids.

Since the end of 1990, the
station has been managed by
Pierre-Henri Picq, who is aim-
ing to turn it into a network.

Superloustic, which started
transmitting from Lyon in 1987,
has a pengtration of 32% in Ile-
de-France (an estimated 300.000
listeners daily) and 42% in Lyon
with a further 200.000 listeners.
It has 16 transmitters broadcast-
ing to 40 towns nationally and
hopes to have an audience of
one million by the end of the
year, with 40 transmitigrs cover-
ing 100 towns by the end of
1992.

Picq is also pushing the fact
that the Superloustic broadcasts
a large amount of French music.
"We are transmitting 85%
French music and variety, with
the rest being Anglo-Saxon,”
says Picq. "The reason for this is
that in that age group, there is a
demand for French artists. Con-
sequently, we have become an
important target for the record
companies, which are now fol-
lowing our progress with interest

since we can transmit anything,
even new artists."

One major marketing prob-
lem has been that it is difficult to
know exactly how big the audi-
ence is since most surveys don't
include Superloustic's core age
group.

"The problem with polls is
going to change because adver-
tisers have become aware that
this group is a huge potential
market and one that exercises an
enormous influence on parents,"
says Picq. 'There is the need for
a study of this target market and

we are in the process of getting
ready to do it. It will be ready
for publication in January 1992."

While audience numbers are
still unclear, a study by broad-
cast regulator the CSA in
September  for France Info
showed that 69% of a possible
21 million people in the 7-14
age group listen to an FM sta-
tion.

Operating costs for the sta-
tion are an estimated Ffrl mil-
lon (app. US$178.571) per
month, but Picq hopes to hit
breakeven next year.

France Mourns Death
Of Yves Montand

With the death of Yves Mon-
tand, who died of a heart attack
on November 10 at the age of
70, France has lost one of its
most visible and famed interna-
tional ambassadors’

Montand epitomized the tra-
dition of the "chanson fran-
caise." In some ways, the
singer/actor was equal to Frank
Sinatra in the longevity of his
career, the following he had and
the quality of the work he deliv-
ered—both in his film and
music activities.

Montand was born on Octo-
ber 13, 1921, as Ive Livi in
Monsummano, a small village in
Italy. He came from a modest
communist family which Ileft
Italy in May 1924 due to pres-
sure from the fascists then in
power. The family settied in
Marseilles and managed to
obtain French nationality in
1929. After studying to become
a hairdresser and taking other
incidental jobs, Montand (he
took this stage name in 1938)
started to sing in Marseilles and
then moved to Paris.

His singing career was fur-
ther developed when he met
Edith Piaf in 1944, then at the

Is Virgin Megastore For Sale?

Are the French Virgin Mega-
stores for sale? That is the theo-
ry of French financial magazine
Challenges.

The publication claims in a
front-page story in its November
issue that the Megastores are in
such a bad financial situation
that "there is no other alterna-
tive" than to be acquired by an
outside investor or cease trading.

However, in a prepared state-
ment Virgin called the Chal-
lenge story "fiction and, in the
worst case, an operation to

destabilize us." Virgin president
Patrick Zelnik counter-
attacked, saying that "the Mega-
stores were not for sale." Zelnik
says the music retailer is looking
for partners, but will retain
majority ownership. The Virgin
France stores are owned by Vir-
gin Retail UK, banks Paribas,
Saulnes Chatillon and Credit
Agricole, and Patrick Zelnik.

In its story, Challenges says,
"Virgin UK [boss Richard
Branson] doesn't have the nec-
essary [financial] capacity to

support its most beautiful Euro-
pean outlet." It estimates that for
the 1990-91 fiscal year that
ended in July, losses were
between Ffr100-130  miilion
(app. US$17.8-23.3 million) on
turnover of Ffr840 million.
That's far from the forecasted
turnover of Ffrl billion, which
has forced the company to cut
300 jobs.

Suggested buyers are retail
giant and long-time competitor
FNAC, as well as leading hyper-
market chain Carrefour. EL

top of her career. Piaf fell in
love with the young singer.
Montand once said that Piaf
taught him everything he knew
about singing and captivating
audiences.

Montand's most famous
songs are Les Feuilles Mortes,
Le Temps des Cerises, A FParis,
Battling Joe, C'est Si Bon, La
Bicyclette, Syracuse, Sous Le
Ciel De Paris, Hollywood and
Est-Ce Ainsi Que Les Hammes
Vivent. Most of his recordings
are available on CBS and Poly-
Gram. His last studio album is
entitled Montand Chante
McNeil, recorded in 1984 and
consisting of songs written by
American songwriter David
McNeil.

In 1981, after years of a
career dedicated only to cinema
(between 1945 and 1991 he
made 40 movies), Montand
embarked on g series of shows
at the renowned Paris concert
hali, The Olympia, followed by
an extended world tour which
brought him to New York in
1982 for a serigs of sold-out
concerts. Montand was due to
resume his singing career next
May for a series of shows at the
Bercy concert hall, where his
concerts were already solg out.

EL

Wanted: Your
Face In M&M!

As part of M&M's rapid expan-
sion, you are invited to send us
photos of yourself and your
staff, whether they are portraits
of your people or pictures of
station activities, visits from
recording artists or any other
special occasions. Send them
now to: Debra Johnson, Asso-
ciate Editor, Music & Media,
1059 AT Amsterdam, The
Netherlands. Tel: (+31) 20.669
1961; Fax: (+31) 20.669 1951.
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er Michele Olcese (eight from leff)

NO STING IN THIS TALE — With ltalian sales totalling 100.000
units for their latest album “Crazy World,"
to receive a gold award after their Milan concert. Pictured with the
group are PolyGram president Gianfranco Rebulla (second from left),
Phonogram marketing manager Roberto Biglia {fifth from left], Phono-
gram MD Bruno Tibaldi (sixth from left] and Phonogram product manag-

the Scorpions take a break
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Rete 105 Pushes
Jackson's 'Dangerous'

™ by David Stansfield

Michael Jackson is the only
international artist to retain con-
sumer fanaticism, according to
Rete 105/Milan head of music
Alex Peroni.

Peroni made the claim as he
unveiled the station's exclusive
promotion package for the artist's
new album Dangerous. Says Per-
oni, "Il stake my credibility on
the belief that he is the only one
not to lose his audience. You can't

RTL 102.5 S:gns Two New
DJs: Leonardo, Manuel

EHR network RTL 102.5 Hit
Radio has signed two new Dls,
Leonardo and Gianni Manuel,
in a bid to boost its ranks of
major personalities at the station.

Manuel, who is presenting the
14.00-18.00 slot Monday-Thurs-
day, worked previously at EHR
web Rete 105 in Milan. Leonar-
do, who quit his post at Milan-
based EHR 101 Network to join
the station, takes over the same
time slot on weekends.

RTL 1025 head of music
Grant Benson admits the station
lacked big-name DlJs in the past.
However, he confirms the new

appointments form part of a con-
tinuing strategy for improvement
in that area. Leonardo, he says,

Gianni Manvel [above) joins DJ
Lleonardo in moving to RTL 102.5.

presented the major show “Soul
Train™ at 101 Network in the mid-
1980s and Manuel, a big name in
discotheques, is currently on a
disco tour sponsored by L.A.
Gear.

“Personalities are important
for the station,” adds Benson. “If
not, we could switch to automa-
tion. Our target audience is 18-
36-year-olds, so our presenters
need a level of maturity. They
also need real personality and not
one that has been created just for
radio. Leonardo and Manuel fit
the bill perfectly.”

DS

say the same for an artist like
Duran Duran."

The station aired the Jackson
single Black Or White exclusively
in Milan. It also played one track
a day from the album before its
release on November 21 (see
M&M, November 16).

In a special Michael Jackson
day heralding the release of Dan-
gerous, the album was aired in its
entirety and a competition was
launched in which the retailer
with the best window display for
the album, and the listener pho-
tographing that display, would
win free trips to the artist's first
concert, either in the US or Japan.
Peroni also confirms that hun-

dreds of ads are being aired for
Dangerous in a joint campaign
with Sony, which includes some
20.000 posters and an additional
20.000 window stickers being
distributed throughout Italy.

Launch Parties

Rete 105 also staged afternoon
discotheque parties in Milan,
Rome, Genoa and Bologna on
November 23 to present the
album, screen the Black Or White
video and give away 3.000 T-
shirts, hundreds of maxi-singles
and a small number of special,
limited-edition CD versions of
Dangerous as competition prizes.

DEEP IN THE HEART OF GREECE — Deep Purple's Roger Glover stops
by Antenna Radio/Athens for an inferview and to sign a few autographs

‘ for fans who came to meet him. Pictured (] are programme director Elias
Xynopoylos, Glover and head of music information Chris Lentzas.
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Controversy Surrounds SER's
ONDA Aword Telecom Act

by Anna Marie de la Fuente

The prestigious ONDA award
granted to SER on November 7
for its broadcast of a politically
sensitive car phone conversation
has added an ironic twist to an
already brewing controversy in
Spain.

The debate involves the Span-
ish government's move to amend
the Telecommunications Act
(LOT) following the broadcast
last April of the mobile telephone
conversation by SER (M&M
November 23). The draft amend-
ment calls for licence revocation
without a court order of any
broadcaster violating the privacy
of individuals. It is still pending
before parliament.

Private radio broadcasting
association AERP has demanded
its withdrawal, calling it a threat
to freedom of expression. In

statements made the same day the
awards were announced, howev-
er, Telecommunications Minister
Jose Borrell insisted the govern-
ment had no intention of modify-
ing the proposed amendment.

The ONDA awards are given
by media group PRISA, which
owns SER, in recognition of
innovative, quality radio and TV
programming, as well as to out-
standing professionals in the
field.

At the press conference,
Eugenio Galdon, director gener-
al of the audiovisual division of
PRISA, declared, "I want it
understood that it is not an award
against anything or anyone, but a
prize aimed at encouraging free-
dom of expression and a well-
informed public."

To its credit, it was not SER
which presented this controver-
sial award, but instead Javier

Gimeno, Antena 3 executive and
AERP president, and celebrity
radio journalist Luis del QOlmo.
SER director Augusto Delkader
did not participate in the unani-
mous vote for the award.

Other ONDA radio prizes
went to Jose Luis Balbin for his
work with Antena 3 radio's
news/talk  programme  “Hora
Cero"; state-run RNE for its cov-
erage of the Gulf war; and to Fer-
nando Argente for his presenta-
tion of classical music in the RNE
show "Clasicos Populares.”

Meanwhile, the international
ONDA radio prizes went to the
BBC Radio series "The World is
a Balloon" and to Austrian pub-
caster ORF for its documentary
"The Cemetery of the Unknown.”
Among the Latin American radio
networks, FM Tango/Buenos
Aires was chosen for the original-
ity of its broadcast format.

by Howell Llewellyn

Spain's: leading exponents of fla- -
de la Fila, will be playing a series

to promote their recently renamed
album Musico Loco (formerly
Seres Y Eswares). The album,
country (400.000 last year) was the
biggest seller in 1990.

The Barcelona-based band is
playing eight cities in six countries
and its first-ever gig in the UK.
The dates are Toulouse (Dec. 5),
Milan (Dec. 7), Winterthur.
Switzerland (Dec. 9). Brussels
(Dec. 10), Paris (Dec.12). Ham-
burg (Dec. 14), Cologne (Dec. 16).

London's legendary Marquee Club
onDecember 17. -
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El Ultimo Hit Europe

Promote 'Musico Loco'

menco-flavoured rock, El Ultimo .
" the band's
of European concerts in December - where. A long European and Latin

titled Nuevo Pequeno Catalogo De

which has sold 500.000 units in the - they are distributed by EMI/His-

mth a final concert scheduled for . ot the counmes the band wv]l wsnt
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Even though the @top—selhﬁg
album was rele‘ned agyear ano@ln
most: countries. it was never

. e o it
backed by a campaign because of
" commitiments else-

American tour this year endedmg
Venezuela in August.

El Ulnmo have thelr own Iabel"
" Perro Records in Barcelona, but

pavox. Maria Carmen Garcia of
. Perro Records says she is working
“to get extensnvgﬁradno cﬁzrerage of
the mini-tour in each of the cmes%
in which the band p]ays . w
i Early next yeax El Ultimo wﬂl:
_release a special a]bmgg in Italy«
with a selection of their best songs
sung in ltalian. Musico Loco was
" released in October in Mexico, one.

"in February on a promotional tour. -
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THE INTERNATIONAL

VISUAL MUSIC AWARDS
at MIDEM

In association with SACEM (The French Society of Authors, Composers and Publishers of Music)

PALAIS DES

FESTIVALS

CANNES FRANCE

JANUARY

19 — 23
JANVIER

1 9 g 2

Participate in the first International The awards will take place during
Visual Music Awards, a prestigious MIDEM at the Palm Beach, Cannes on
competition to celebrate the creators the 21st January 1992.

and producers of visual music

programmes whatever the genre (Pop, If your music’s looking good,

Rock, Dance, Jazz, Rap, Classical...) we want to hear from you!

Wth four main categories — Contact: Anne Marie Parent
Cinematographic Work, TV on (33-1) 45 05 14 03 before
Programme, Filmed Concert, and 30th November

Music Video, — there are opportunities

for all. And international reputations And we’ll put your music in the
sacem .‘ to be made. spotlight.

MIDEM ORGANISATION, 179, AVENUE VICTOR HUGO 75116 PARIS FRANCE. TEL: 33-1 45 05 14 03 Fax: 33-1 47 55 91 22
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MD Records

by Kai Roger Ottesen

The newly launched MD
Records hopes to fill the gap for
independents left by Somet

Records and will emphasize
Norwegian artists with interna-
tional potential.

That's according to former
PolyGram Norway marketing
manager Stein Johnsen, who
initiated the launch and is the
new MD. Johnsen will be
involved in A&R, coordinating
everything from artist signings,
release schedules and TV promo-
tion. Camilla Basberg will han-
dle all other promotional work,
including print media and radio.
MD Records is also planning to
contract assistance with Oslo-
based CNR Non-Stop, which is
the sales and distribution arm of
the company.

From its headquarters in
Oslo, MD's two full-time
employees will work on at least
six or seven projects through the
end of the year. MD Records is
wholly owned by Investa A/S, a

Norwegian investment company.
It has a Nkrl.5 million (app.
US$214.000) budget for the first
year.

The company's strategy is to
give full attention to one artist at
a time for about two months.

Comments Johnsen, "We
want to do this because this is a
new company and we believe we
can get the best results that way.
Ivar Dyrhaug [Norsk Platepro-
duksjon MD] has the same phi-
losophy. When 1 worked with
PolyGram, I dealt with 20 prod-
ucts each day. I did not have
time to give 100% to all prod-
ucts.”

Johnsen  has  previously
worked with Grammofon A/S
Electra, Warner Home Video,
Warner Music and PolyGram.
While at PolyGram, he market-
ed, among others, Dire Straits,
Bon Jovi and One 2 Many.

Dag Kolsrud, the man
behind One 2 Many, contacted
Johnsen at PolyGram in January
of this year and asked if he want-
ed to work for One 2 Many and

ushes
Norwegian Artists

launch a new label for the band.
"I was flattered," continues
Johnsen. "1 had always wanted to
work with Norwegian artists. I
started to work on a marketing
plan and made some financial
estimates. Dag was in charge of
contacting the investor. Then I
resigned from PolyGram in
May."

Kolsrud was the first artist to
be released on MD Records with
the CD single Mary Tomorrow,
which also includes his version
of Knocking On Heaven's Door
and an instrumental version of
Mary Tomorrow. The album
December 2 is scheduled for
release on November 18. Last
year the first December album
sold 35.000 copies nationally for
BMG Ariola.

Explains Johnsen, "There are
two reasons for releasing Dag
Kolsrud first. He is a well-

known artist in Norway, so we
are sure that the media will be
interested in him and the new
release. It also signals to other
national acts that we are interest-
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New_ satellite serv1ce ' Z Radio/
Stockholm recently began pro-
viding programmes for 10 local
radio stations in Sweden. -

- The weekday. three-hour
afternoon segment, a mixture of
current affairs and music target-
ting 20-35-year-olds. is simul-
cast on the Z TV satclhtc TV
service.

- "This is just the beglnmng,
says company spokesperson
Gorjen Vidsell. Plans are near-
ing completion to provide addi-
uonal _daily/evening program- .
ming, as well as live broadcasts
of major concerts in Europe.
The launch of a new record
company Z Records is set for
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"sometime rgext year." according
to Vidsell. Z Radio is owned b

e Kinnevik Group whxc%
also publishes Z magazine.

In a separate »cnture‘* @Z
Radno ‘has set up a temporary
trausmltt*crw (97 8 MHz) in
Stockholm‘% and gsﬁggbroadcasnng
locally 24 hour?*mdayggggguﬂh
November in conjunction with
* the Stockholm Film Festival
(SEF). .

It is the first time privaté.
radio has been allowed to sell
advemsmg according @to@ Vld-
sell. The commercials, purw
chased by SFF, are being aired
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to promote the month-long
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event. . MMc
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ed in Norwegian music.

Next year, Johnsen and his
staff plan to concentrate on a
three-piece band—Rolf Graf,
Egil Eldoen and Olav
Stedje—all popular and experi-
enced artists in Norway. Graf

Swanyard Assets Frozen
Over Royalty Dispute

by Marc Maes

A London court on November 8§
granted Belgian independent
ARS's request to freeze the assets
of UK-based company Swan-
yard Records. ARS made the
move because of a dispute with
Swanyard over royalty payments
due the Belgian company.

Says ARS director of business
affairs Stefan Calle, "The last
royalty statement goes back to
the first half of 1990 and the
company hasn't sent us anything
since. Swanyard also claims the

royalty statement for the first six
months of 1990 shows a £4.000
(app. US$7.000) deficit instead
of the £192.000 they owe us.'

At press time Swanyard exec-
utives were not available for
comment.

ARS took the case to a Bel-
gian court and found that other
companies were in a similar situ-
ation in their dealings with Swan-

yard. "Swanyard  Records
stopped releasing material in
April  1990," explains Calle.

"And from that time, Swanyard
Discs took over all administra-

Radio Antigoon

Belgian PPT minister Marcel Colla was
scheduled to inaugurate Radio Antigoon's
"open studio” at the Century Centre shop-
ping mall on November 16. This studio
completes the set of three hi-tech inter-
linked facilities to update Radio Antigoon's
technical equipment.

Radio Antigoon MD Piet Keizer com-
ments, "The studio at the shopping centre
will serve to broadtast our weekly Top 50
show, as well as our first programme
there.” Keizer is hosting a daily, live broad-

Opens Studios

cast between 12.00-14.00 from the open
studio, featuring games and occasional stu-
dio guests.

"We have invested over £100.000 (app.
US$167.000) in this studio, plus the two
new ones at our headquarters,” explains
Keizer.

Mediacom is supplying a Bfr2 million
(app. US$54.000) computer system for dig-
ital broadcast of commercials and radio
clips. A PC network with AD/DA convert-
ers serves the three studios. MM

tion. The most recent royalty
statement was also printed on
Swanyard Discs stationery... and
ARS has reasons to believe that
by the time the Belgian court
would have ruled on the matter,
Swanyard Records may have no
money."

Calle says the injunction will
"give us the opportunity to freeze
all of Swanyard's assets until the
Belgian court has reached a ver-
dict.”

ARS MD Patrick Busschots
adds, "In international business,
the possibilities of defending
yourself are very limited, even in
such an obvious case as this. I am
very happy to hear that the
English courts are protecting the
rights of European companies as
well." Apart from the royalty
statement of 1990 for sales of
over 400.000 albums of ARS
artists such as Technotronic,
Calle estimates a large proportion
of royalty payments have been
affected this year, since numer-
ous ARS tracks were used in
compilation packages.

and Eldoen are now members of
Lava. Other projects include
Arnt Rye, Tinbox Parade (pro-
duced by Dag Kolsrud) and Pet-
ter Samuelsen. One 2 Many will
also release their next album on
MD Records.

Supborfs
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%onogl-‘am @has
Dreams. the first single from
the new Pop Gun album Table .

Swunmmg (Mercury) in allthauons We had to cancel it,

three configurations at the
same price. .
Promotional rollout was s
scheduled for early November.
“This means that the CD single
will be released at a 35% dis-
count, making it equal to the$
vinyl and cassette single price.”
says Phonogram label manager
An Hajdu. i .
She says the company's first
aim is to establish a firm Bel-
gian radio hit with Dreams.
-adding that she expects to
crack the IFPI Top 20 w1thm
‘weeks of its release. L
"BRTF's second .channel
Radio 2 picked up the single
and Andre Pirenne [RTBF
Radio 2 'Hainut' producer] is
playing the record for 10 con-
secutive mornings in his pro-
gramme, 'Hainaut,’ adds Hajdu.
“We are looking for more
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released . partners on the f?icmxsh suic, as,

- campaign to print media.”.
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we had planned a campaign on
the Flermsh Radio gggltact
howcv@e@r due to the wﬁé%rtam
snuatlon of the nctwog,}where@

we shifted that part of our

Hajdu is confident of the
back-up g:vemby radio pro-
grammers. "although the four-

Dreains is not immediately tai-
lored to fit every programme.”

Commenting on the song,
Pirenne says, "We had the track
on for two weeks, together
with a competition ,&sgonsorcd
by Vespa with a%sg:ooter as
first prize.

"Hajdu is nghwdbout the
track length; but, then again,
our programme allows us to cut
away parts from the song or do
a voice- overwthhouf* damagmg
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C&C MUSIC FACTORY

Just A Touch Of Love (Everyday] - Columbia  EHR/D
PRODUCER: Robert Clivillés/David Cole

More dance from American groove mas-
ters C&C. Just a touch of rap and a little
bit of scratching are covered in soulful and
meaty vocals. Slightly reminiscent of the
"10s, there are echoes of Chic, among oth-
ers.

BELINDA CARLISLE

Do You Feel Like I Feel2 - Virgin
PRODUCER: Rick Nowels

La Carlisle's sultry voice is shown off to its
best advantage in this joyous heavy synth
dance-groove. The track, best described as
a mix of vintage Human League and
Madonna, is programmable during all parts
of the day.

EHR/AC

BRENDAN CROKER

AC/EHR

There'll Come A Day - Silvertone
PRODUCER: Barry Beckeft
Croker is no longer that "friend of Mark
Knopfler" who both ride their hobby hors-
es together as the Notting Hillbillies. This
track, selected from his excellent The
Great Indoors album, exemplifies his full-
grown talent as a songwriter. The sad tone
of his voice fits the content of this delicate
love song.

L.A. GUNS

The Ballad Of Jane - Vertigo R
PRODUCER: Duane Baron/John Purdell/Tom Werman
This is the first European single release of
the American quintet's third album Holly-
wood Vampires. The careful mix of acous-
tic and electric guitar, string sounds and
rough, unpolished vocals, tells the story of
bygone love. This is a good ballad with
more obvious rock credibility than some of
its contemporaries who are currently suc-
cessful in the charts.

MARKY MARK & THE FUNKY BUNCH
Wildside - Interscope

PRODUCER: Donnie Wahlberg/Spice
With the global hit Good Vibrations, these
guys have made their mark. The follow-up
is built around the same sample from Lou
Reed's Walk On The Wild Side as A Tribe
Called Quest used for their Can I Kick It?
single.

EHR

PRINCE & THE NEW POWER GENERATION
Diamonds And Pearls - Warner Brothers EHR/AC
PRODUCER: Prince & The New Power Generation
The melody of this metlow ballad and title
track of his new album rings a bell for soul

SINGLES

_ NEW RELEASES

fanatics. It recalls Bobby Goldsboro's
famous tune Summer (The First Time), as
recorded by Millie Jackson on her classic
Caught Up album.

SIMPLY RED

Stars - East West
PRODUCER: Stewart Levine
The title track of their new album has
numerous allusions, including references
to Mick Hucknal's own road to fame and
to the stars in the European flag. This soul-
ful pop song confirms the position of the
red-headed singer at the top, close to the
galactic stars.

EHR/AC

THE TRAGICALLY HIP
Cordelia - MCA
PRODUCER: Don Smith
On their recent third European tour,
Canada's finest prove themselves to be the
best live band of the younger generation.
Try to imagine the directness of Stones,
Creedence swamp feel, AC/DC tightness,
Doors passion and R.E.M. appeal and
you've got the picture. Dutch public broad-
caster VARA/Hilversum was quick to rec-
ognize the band's potential. Says producer
Flip van den Enden, "It all started after
we picked up their debut album last year
and decided to broadcast their first Dutch
live show. We've been playing their
records ever since. In two weeks time, we
will broadcast an acoustic set which
they've just recorded especially for us."

R/A

BONNIE TYLER

Bifter Blue - Hansa/BMG Ariola
PRODUCER: Howard Houston
Tyler's unique voice has always made her
sound somewhat like a female Rod Stew-
art, as proven by such chartbusters of the
past as Total Eclipse Of The Heart and It's
A Heartache. Now signed directly to the
German Hansa label, she works her voice
more than ever. This lavishly produced
song is heavily inspired by Scottish folk
music.,

AC/EHR
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JACKFLASH

JackFlash - Dig t/Fazer (LP) (Finland)
PRODUCER: Raine Salo/JackFlash

Hard rock programmers in search of party
rogk in the best Vanhalen/David Lee Roth
tradition should look no further. Judging by
their debut album, this Finmish band—out
of the same stable as Gringos Locos—has
borrowed all the musical blueprints this
style requires. It's hard to believe that so
much noise is caused by only a trio. The
track All Nite Long is a perfect mix of
melody and power and the bluesy
vaudeville track Sunny Side could even
grab the attention AC programmers. Con-
tact Timo Lindstrom/Lasse Norres at tel:
(+358) 435 011; fax: 455 2352.

KING DADDY YOD

Faut Pas Taper La Doudou - Bakchich {France)
PRODUCER: Jo&l Ronel

The French are fast talkers, so if there's any

JULIEN CLERC

Amours Secréles...Passion Publiques - Virgin
PRODUCER: Phil Ramone

As the days get shorter and the nights longer,
the market gets filled with live albums.
French superstar Julien Clerc—chansonnier
par excellence—fits the bill, together with
the likes of Eric Clapton, Eros Ramazzotti
and fellow countryman Patrick Bruel. The
set of this show, recorded at Zenith/Paris
and featuring Bruce Springsteen bass play-
er Gary Tallent, gives a good perspective
on the man's career, which started in the late
'60s. The song Ce N'est Rien, a European hit
in 1974, is still elevating after all these years.
The single Quitter L'Enfance is the only stu-
dio recording on an album with a distinct
lack of crowd noise.

AC/EHR

JOHN O'KANE

Solid - Circa AC/EHR
PRODUCER: George Acogny/Pefer Vettese

Steve Winwood move on over. Here is a
young representative of the more soulful
wing of the singer/songwriter genre. The
album opening’s track Come On Up listens
like Winwood's Higher Ground. On softer
songs, his voice sometimes has a CLff
Richard-appeal and Love Cars is a prime
example. For a debut album, there's a
remarkable amount of top session players
present, such as Pino Palladino (bass) and
Toto's Steve Lukather (guitar) and Jeff
Pocaro (drums).

QUEEN LATIFAH

Nature Of A Sista' - Tommy Boy/FNAC
PRODUCER: Various

In these times of interchangeable hip hop
outfits, this album is absolute "royal" class.
While every shop assistant seems to jump
the rap band wagon, this lady surely is the
locomotive. With a style of her own, the
"dancing queen” has a higher funk density
than the whole lot. Get into the groove of
Bad As A Mutha and the single Fly Girl,
both prodyced by the renowned Danish pro-
duction team SoulShock and CutFather.

D/EHR

language suitable for rap in all its variants,
it is that tongue. Listen to the rapidly spo-
ken words by this raggamuffin artist who

ALBUMS

originally hails from Guadaloupe, and con- |

vince yourself. The "King" sounds like a
natural to take over the reign of Tippa Irie.
Contact Marie-Agnes Bean at tel: (+33)
1.4011 1724; fax: 1.4011 1344,

THE POP GUN

Dream - Mercury (Belgium)

PRODUCER: Jean Blaute

This Belgian pop duo load their guns with
different sorts of ammunition. The track
Dream is a shot in the bull's-eye of the
Black-dominated market. The additional
track Thunder follows the bullets which
have been shot by Chris Isaak. Their record
company claims this single to be the first in
Belgium to be sold for the price of the vinyl
version in all formats. Contact tel: (+32)
14.429 005/2.735 9170.

PAUL SIMON

Paul Simon's Concert In The Park - Wamer Brothers
PRODUCER: Paul Simon

This live solo album is the logical step
after Simon & Garfunkel's sugcessful The
Concert In Central Park. Although record-
ed with a massive crowd in attendance
—see the sleeve picture for a real dose of
claustrophobia—it captures all the excite-
ment and intimacy of his more recent stu-
dio albums Graceland and The Rhythm Of
The Saints. The 23-track CD with a "great-
est hits" character leaps through Simon's
complete career as a singer/songwriter.
Backed by a five star-band, featuring
drummer Steve Gadd, saxophonist
Michael Brecker and African guitarist
Vincent Nguine, this set by the no. 1
crossover artist is pure delight for pro-
grammers on a multitude of formats.

AC/EHR

SOUTHSIDE JOHNNY & THE ASBURY JUKES

b

BETTER

DAYS ‘ i
4

Beffer - Impagt American
PRODUCER: Litile Steven
One of the most regretted "divorces” in
rock music has been repaired: New Jer-
sey's local heroes Southside Johnny and
Miami Steve Van Zandf are together
again. Never reaching the same pinnacle
on their own as they achieved in the good
ol' days, this "reunion” album is absolute-
ly stunning, Better Days indeed and far
exceeding the sum of its parts. Hear "The
Boss" himself joining in on the steadily
rocking current single /t's Been A Long
Time. The Miami Horns, operating full
blast under the guidance of trombonist
La Bamba, also sound rejuvenated,
while Jon Bon Jovi deserves credits for
kicking Southside's ass. The track All
Night Long with his ear-blistering har-
monica should inspire the J. Geils Band
to reunite as well.

R/AC/EHR

U2

Achtung Baby - Island
PRODUCER: Danie! Lanois
This is the sound of "Berlin Nach Die
Wende." The atmosphere of this albun,
partly recorded in Berlin, is like Bowie's
Low and Heroes albums with the same
"made in Germany" stamp on it. The bleak
soundscape, created by filtered vocals and
industrial guitars, are in perfect contrast
with U2 as we already knew them. The
musical style of the new and the old fuse
together perfectly in Love Is Blindness,
accompanying the "bono vox" in a setting
reminiscent of Jaques Brel's Ne Me Quitter
Pas.

EHR/R/A

Singles and albums featured in New Releases are listed alphabetically. Each record is recommended for formar;programme suitability. Abbreviations used include: EHR, AC, R (Rock), D (Dance], C (Country}, J
{Jazz), EZ (Easy Listening), NAC (New Adult Contemporary), A (Alternative} and M (Metal). Records mentioned in New Talent are by acts signed to independent labels for which license and/or publishing rights are |
gvailable, except as noted. Please send your samples to Ropbert Tilli/Machgiel Bakker, PO Box 9027, 1006 AA Amsterdam, Hollgnd.
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D.A.D

@ Signed to Medley.

@ Publisher: Overmuch/ Casadida/
Warner-Tamerlane.

®Management: Rock On/Copenhagen.

@ New album: Riskin’ It All, released on
October 14, and charted in Denmark at no.
1, Sweden (17), Norway (14), Finland

=

Moby

@ Signed to Instinct/Outer Rhythm
through Rhythm King.

@ Publisher: Urbana Music.

@ New single: Go initially released on
July 15, and re-released on October 17,
currently, it is no. 11 in the UK and no. 43
in the Coca Cola Eurochart Hot 100 Sin-
gles.

@ Recorded at Moby/New York.

@ Producer: Moby.

® Concerts: In September, Moby was on a
UK tour, followed by dates in Holland and
Germany. A short European tour is
planned for the very near future.

@ European releases: the single is out in
the Benelux (CNR), Germany (Rough
Trade), Scandinavia (Mega) and Spain

i

e i

(22) and Portugal (22). In the European
Top 100 Albums, it is no. 47.

@ New single: Bad Craziness, released on
November 1.

@ Recorded at Medley/Copenhagen.

@ Producer: Nick Foss/D.A.D/Lars
Overgaard.

@ Marketing: See below.

@Concerts: From November 26 until
Christmas, the band is on a major Euro-
pean tour. Visits include the UK, Holland,
Germany, France and Belgium. They hit
Scandinavia in January and February.
@®Promotion: during the tour D.A.D. is
available for promotion. They have
already paid promo visits to Sweden and
Norway.

@®International releases: Medley takes care
of Scandinavia, while for the rest of the
world, including Japan and the US—but
apart from Australia (Liberation/Mush-
room)—D.A.D. is licensed to Warner
Music.

Only the real talents in rock are able to
deliver an album which is good from A to
Z. Danish band D.A.D ak.a. Disneyland
After Dark is a welcome exception on a
flooded market with interchangable rock
acts. Their second album for Medley
Riskin' It All, the fo