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Goldman Goes
Red For
"Global Project"

FRANCE
by Emmanuel Legrand

Jean-Jacques
Goldman,
France's most
consistent
recording artist
in the '80s, has
proven his suc-
cess has sur-
. vived .the '90s.
Goldman  In  over a
decade, he has
released an impressive series of
albums which all went number
1, most of them selling well
over a million copies. Although
he maintains his low profile and
is rarely seen on TV and on
radio, he fills concert halls,
scores radio and sales hits, and
has secured a successful and
faithful relation with his public
throughout the years.

Each new album from Gold-
man is an event in France, and
his latest solo release Rouge

(continues on page 6)

. Axe Falls On StereoRAI:

New Music Dealt Blow

ITALY
by Mark Dezzani

The Italian music industry is to
lose its only public outlet as EHR
music channel StereoRAI has
fallen victim to wide-spread cuts

and restructuring at pubcaster
RAL The outlet will cease broad-
casting at the end of March.
Among reasons given are the
rationalisation of RAI's services
as part of a cost-cutting exercise
to reduce its massive L560 billion
(app. US$340 million) budget

I, ‘.

GOLD NEW YEAR IN BRUSSELS — While passing through Brussels,
Placido Domingo was presented with a gold disc for sales of his album
"Christmas In Vienna." He is pictured () here with (I-r}: Sony Music Enter-
tainment Belgium MD Patrick Decam and Sony classical marketing direc-

tor Patrick Suttels.

deficit. The Italian government
recently agreed to inject L500 bil-
lion to save the public broadcast-
er from bankruptcy on condition
that stringent budget cutbacks
would be made. Despite organis-
ing a petition and protest of music

(continues on page 20)

Sweden's STIM,
RU Agree On
Royalty Rates

SWEDEN
by Miranda Watson

Swedish performing rights orga-
nisation STIM and the Swedish
national association of broadcast-
ers Radiougivareforeningen
(RU) have reached a formal
agreement on the amount of
money commercial broadcasters
will have to pay for their use of

(continues on page 20)

MIDEM '94; NewDirécﬁons, New Talent

INTERNATIONAL
by Machgiel Bakker

With MIDEM moving into its
28th year, its goals and ambitions
continue to change. While intend-
ing to remain a platform for the
global exchange of music, prod-
uct, and opinions, MIDEM Reed
president/CED Xavier Roy is
alreddy anticipating a refocus for
next year. Roy plans to introduce
two important mini-conferences

in 1995 prior to the trade fair—a
"MIDEM Summit" and a special
conference for the independent
music community.

The former would bring
together a small group—100 to
150 people—of the key decision
makers from the world of pub-
lishing, records and collecting
societies to discuss, with analysts,
economists and other experts, the
future, challenges and opportuni-
ties of the record business. "Tech-

nology is changing quickly and
the music industry is competing
with other forms of entertain-
ment. These issues will be
addressed and put in perspective."

Commenting on the latter,
Roy says, "Whether you talk to
Italian, Dutch or English indepen-
dents, they all have the same
problem—how to promote and
export their product, how to cope
with the major record companies,
etc. However, they're not used to

talking about their problems;
there's no association dealing
with these issues. This mini- .
conference could give them a
voice." The independent confer-
ence will possibly be organised
in conjunction with showcases
and special keynote addresses.
The new directions, howev-
er, do not change MIDEM's pri-
mary mission: to be the world's
biggest meeting for record
(continues on page 19)

Neighbouring
Rights Rate Set
At 4.25%

In France

FRANCE
by Emmanuel Legrand

French radio stations will now
have to pay 4.25% of their total |
advertising revenue in neigh-
bouring rates starting January 1,
1994, according to a new agree-
ment on neighbouring rights
reached by collecting society
SPRE and radio station repre-
sentatives. Total rights for a full
year are estimated at Ffr70 mil-
lion (app. US$12 million).

The deal was inked between
the association of full-service
stations, SRGP, represented by
RTL's Hervé Rony, the
UDRLP (an organisation which
includes most private commer-
cial stations), represented by
Vibration's Jean-Eric Valli,
and SPRE, represented by
Adami's  Francois Parrot
(artists and performers) and
SCPP's Monique Laurent (pro-

(continues on page 20)

No. 1 in EUROPE

European Hit Radio
BRYAN ADAMS
Please Forgive Me
(A&M)

Eurochart Hot 100 Singles
MEAT LOAF

I'd Do Anything For Love
(Virgin)

European Top 100 Albums
BRYAN ADAMS

So Far, So Good

(ASM)

22 70P® in & regiered wademerk. All igits reserved. Unauinorisad duplication s 3 violafion ot applicable taws. © 1994 Lona Woll Production Gompani®




o or "'a (Belgium)
| (France)




Jamiroquai, Suede Shortlisted In
Brits '94 New Talent Spotlight

UNITED KINGDOM
by Jeff Clark-Meads

The British music industry's esti-
mation of the best it has to offer
will almost certainly be coming
to a radio station near you. The
1994 Brit Awards, decided for the
first time this year by all sectors
of the British industry, is being
sold internationally by Poly-
Gram Television with the inten-
tion of bettering last year's 25-
nation list of buyers for TV and
radio versions of the awards cere-
mony.

In previous years, the Brits
have been voted for solely by the
record companies who make up
the membership of the British
Phonographic Industry (BPI).
The academy has now, though,
been widened so that record com-
panies together only make up
25% of the voting college. The
remainder of the votes are split
evenly between three sectors:
music retailer members of the

Tagarro
Becomes Pres.
Warner Music
Spain, Portugal

SPAIN

Saul Tagarro has been appoint-
ed president of Warner Music
in Spain and Portugal. Follow-
ing the appointment, former
deputy MD Inigo Zabala has
moved up to take over Tagarro's

earlier position as Warner
Music Spain MD.

Tagarro will now take over
|responsibility for Warner

Music International's affiliates
in Spain and Portugal. Also
reporting to him will be Miguel
Angel Gomez, MD of DRO,
which was acquired by Warner
in 1993, and Daniel de Sousa,
MD of Warner Music Portugal,
established in 1986.

Warner Music  Europe
senior vice president Manfred
Zumkeller says the promotion
of Tagarro and Zabala "is the
final step in building our dual

| company structure in Spain.”

British Association of Records
Dealers (BARD), the media
(including radio stations, TV and
print) and a mixed category com-
prising music publishers, record
producers, concert promoters and
members of the Black Music
Industry Association.

The enlarged academy has,
according Yo Lisa Anderson, the
BPI's executive producer ef the
Brits show, produced a list of
nominees that exemplifies the
breadth and depth of the British
music talent. "We have acts nom-
inated who are at every stage of
their career development, which

goes to show that people produce
great music no matter whether
they are new, just becoming

established or, at the height of |

their success."

The 1994 Brit Awards, hosted
by Elton John and RuPaul, will
be taped on February 14 and
broadcast on  Independent
British Television the following
day. London ILR station Capital
Radio will carry a highlights and
backstage programme produced
by Unique Broadcasting, while
BBC Radio 1FM will broadcast
from the rehearsals for the awards
ceremony.

Sony Int'l Names
llberman Chairman,
Bowlin President

INTERNATIONAL
by Machgiel Bakker

With the appointment of Robert
Bowlin as president of Sony
Music International (SMI), SMI
chief Mel -Ilberman (66) has
ended a long stream of rumours
on who would lead Sony's opera-
tions outside the US after his
retirement.

In a flurry of press statements
released by the corporate head-
quarters in New York, SMI presi-
dent Itberman has been elevated
to chairman, while Bowlin moves
from the executive VP/CFO posi-
tion at Sony Music Entertain-
ment (SME) to become directly
responsible for the day-to-day
operations of SMI's worldwide
network of 35 subsidiaries and
other licensees. In his new role,
Bowlin will have the president of
Sony's regional operations in
Europe, Paul Russell, reporting
to him. Bowlin is relatively new
to the Sony family, having joined
SME in February 1991 as senior
VP/CFO.

At the same time, the US pres-
idents of Epic and Columbia,
Dave Glew and Don lenner
respectively, have been promoted
to chairman positions; other new
appointments include Michele

Anthony to SME executive VP
and Richard Griffiths as Epic
president, becoming the first Brit
to head up a major US company.

Ilberman boasts a long indus-
try career, with previous high-
level positions at PolyGram and
RCA. "For a major record com-
pany, we have a minimal corpo-
rate structure,” hessays. "We've
[recently] opened new sub-
sidiaries in the Czech Republic,
Hungary and Taiwan, and will
soon start in Turkey. There was a
need to expand the executive
staff. The promotions are from
within, and that has always been
our philosophy.

"Both Epic and Columbia
have made various label arrange-
ments [550 Music, Ruffhouse,
the newly launched Crescent
Moon] and all these develop-
ments combined make for a
demanding executive time."

Ilberman reports to SME pres-
ident/COO Tommy Mottola.

Find the station you are
looking for in a matter of
seconds in the
Eurofile Radio Industry
Directory 1994.
Order now and save 20%

Tel: (+31) 20.669 1961
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EUROPE AT A GLANCE

IRELAND: Irish Bands Perform At MIDEM

The first ever Irish music showcase will be featured at this year's
MIDEM festival in Cannes. The Irish Export Board has joined
forces with the London-based Castle Communications to put
together a showcase for four Irish acts, two of whom (Belfast bands
Stiff Little Fingers and Energy Orchard) have recently signed
recording contracts with Castle. A total 25 Irish music companies
are featured on a special 25-track CD which will be available at the
Irish stand. Dermott Hayes

INTERNATIONAL: Sony Launches Latin/Jazz/Pop Label Crescent Moon
A new Latin/pop/jazz and dance music label Crescent Moon has
been created at Sony Music Entertainment. Based in Miami, the
label will be distributed by Epic Records and will be headed by
Emilio Estefan, founder of Miami Sound Machine and
manager/producer for Gloria Estefan and Jon ‘Secada. He
becomes president, artist & talent development at the label. The
first release on the label will be the self-titled Spanish-language
debut album from Cheito Quinones, expected in early spring.

Julia Sullivan

POLAND: Parliament Accepts Copyright Bill
Poland's newly drawn-up copyright bill has been accepted by par-
liament, and is now awaiting approval from the president. The main
points of the proposal include extending the period of copyright
protection from 25 to 50 years; protection against illegal copying of
recordings, books and computer software; and introducing fees on
the sale of cassette tapes, video cassettes and audiovisual equip-
ment. Publishers will set aside 5-8% of profits from the issue of
recordings on which copyrights have already expired which will go
into a-fund for artists ard the blind. The bill includes proposals for a
penalty system of jail sentences from six months to five years.
Alina Dragan

BENELUX: Cosmetic Advantage For Techpotronic

US cosmetics company Revlon is using Technotronic's single
Move This to launch a major media campaign for a new line of
make-up. The song, which went to number 3 in the US single charts
in 1992 with sales of over 400.000 units, is also featured on Tech-
notronic’s recent "Greatest Hits" album, whose sales are now being
refuelled in the Benelux by the Revlon campaign. Marc Maes

DENMARK: The Voice Voted Top Radio By Mixmag Readers

Readers of the Danish edition of Miximag dance magazine have voted
EHR The Voice as their most popular radio station, giving them three
times as many votes as national EHR station P3. Robbert Tilli

FRANCE: Deep Forest Nominated For Grammy World Music Award
French band Deep Forest has been nominated for the category
"Best World Music Album" of the Grammies, for their self-titled
album mixing pygmy singing with dance music, making the band
one of the few European acts to be shortlisted at the American
awards show. JS

UNITED KINGDOM: BMG Buys Stock, Aitken, Waterman Catalogue

BMG Music Publishing is to administer the Stock/Aitken/Water-
man catalogue under a new worldwide deal. The agreement covers
the Mike Stock, Matt Aitken and Pete Waterman portfolio of hits,
as well as future material. Jeff Clark-Meads

UNITED KINGDOM: Sony Moves To Great Marlborough Street

Sony Music Entertainment (UK) and Sony Music Entertain-
ment Europe are under the same roof for the first time following
their move to new premises in Great Marlborough Street, London
W1V 2LP. Tel: (+44) 71 911.8200 for Sony UK and (+44) 71
911.8400 for Sony Europe. JC-M

ENIGMA = Return To Innocence
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the CROSS of changes

# 17 EHR Top 40, #3 Border Breakers and Climbing!




Flemish Cable NAets
Prepare To Offer Pay
Radio In Summer

BELGIUM
by Marc Maes

Members of the Interkabel group
of cable distributors in Flanders
are preparing to launch a pay
radio product this summer. The
group, which represents the five
public cable networks, serves a
total 650.000 households and a
potential two million audience.
Two US-based companies are in
the running for the contract:
DMX (Digital Musical Express)
and Music Choice.

Interkabel press officer Eddy
Beijltjens comments, "One of the
things that came out of research
carried out by Antwerp Univer-
sity in 1990 was that radio was
still missing in the pay-media
offer. We noted that our audience
wanted us to pay more attention
to radio. We also saw a kind of
nostalgia for the 'good old radio-
distribution,” where every sub-
scriber had their own music box
offering both public broadcasters
and no-speech programming. We
are convinced that a certain part
of the audience wants to get rid of
all the advertising on the air."

Beijltjens adds that a great
deal of the audiences from pub-

casters BRTN and RTBF have
reported they enjoyed the pay-
radio stations when the state
broadcasters on strike.

Meanwhile, controversial pro-
gramming policy has turned
many listeners away. Comments
Beijltjens, "With the pubcasters'
decision to mix different alterna-
tive styles through the program-
ming schedule on the classical
Radio 3, classical fans have been
put off and the jazz audiences
have been left out in the cold. I
believe that supplying two or
three classical programmes along-
side four or five jazz channels
could be a future for pay-radio
here."

Interkabel was offered some
80 different channels, but
Beijtjens estimates that the pack-
age will initially include 30 chan-
nels. The cable group is expected
to take a final decision on the pro-
ject before February, but Beijtjens
says that no decision has been
taken on how to market the new
medium. Question marks remain
over whether the cable operators
will supply subscription to only
the infrastructure (cable frequen-
cy) or the whole configuration
(digital receiver) in one package.

CUT 'N'" MOVE CUT THE MUSTARD IN GERMANY — While in Germany
for two live shows Danish dance/pop act Cut 'N' Move were recently pre-
sented with a gold award for 250.000 copies sold of their single "Give It
Up" from their current album "Peace, love & Harmony™ (Electrola). Pic-
tured (lI-r) are: C'N'M dancers Adam Adam, John Jabulani M'Pofu, EMI
Medley international exploitation manager Thomas Hoehne, C'N'M vocal-
ist Zindy Larsen Reiff, EMI Medley MD Michael Ritto, C'N'M vocalist Thera
Hoeymans, C'N'M rapper Jens larsen, Electrola & EMI Germany MD
Erwin Bach and Electrola general manager international repertoire Marco

Quirini.

Bids Open For
Finnish Local
Licences

FINLAND
by Kari He|opo|ﬁo

All Finnish independent local
radio licences come up for grabs
at the end of January, according
to an announcement made by
the Finnish Ministry of Commu-
nications.  Current  licences
expire this June, but a decision
on new five-year licences is
expected in March or April.

According to the umbrella
organisation for independent
radio Suomen Paikallisradio-
liitto (SPRL), all current licence
holders—some 52 commercial
and. seven non-commercial sta-
tions—are looking for renewal.

It seems likely that new
candidates will not be subject to
the rigid conditions currently
set, as the Ministry is
considering dropping some of
the clauses. The current stipu-
lation that 75% of programming
should be produced in-house has
proven too stringent. Simulcast
and network affiliation arrange-
ments are also likely to be
reviewed.

FELLI

Join the best ltalian woman

IN ROCK

live at Martinez (Midem '94)
Wednesday Feb. 2nd 1994

E‘EW’OM_“

Available for licensing and publishing

January.

HUTCHENCE & CHARLES IN THE STUDIO — INXS fontman
Michael Hutchence (l) and Ray Charles were snapped between fakes dur-
ing the recording session for their duet "Please (You've Got That)" {see new
releases for review) from the album "Full Moon Diry Hearts." The album
entered the European Top 100 Albums chart at number 9, while the duet
entered the top 30 of the Duich Mega Top 50 Charls in the first week of

Sting CD Pirates Charged
With Attempted Extortion

ITALY
by Mark Dezzani

A collection of 10.000 Sting CDs
was confiscated in Milan at the
end of December following the
arrest of three people on charges
of attempted extortion. The
pirates had attempted to exchange

Lehmusto Exits Fazer; Joins YLE

FINLAND

[T

Fazer Music MD Heikki
Lehmusto will be leaving within
a few months to join state broad-
caster Oy Yleisradio Ab as head
of television, reporting to the
company's MD Arne Wessberg.
He will be responsible for reshap-
ing and fine-tuning two national
TV networks, both more or less
overshadowed by YLE 3.
Lehmusto, who joined Fazer
Music less than year ago, will

start as an YLE employee on
April 1. He has a strong TV
background, having worked with
YLE 3 (Kolmoskanava) as MD
and developer in 1987-93.

Fazer Music and its various
operations were recently bought
by Warner Music International
for some Fmk150 million (app.
US$25  million).  Lehmusto
reportedly tried his best to keep
Fazer Music in Finnish hands.

KH

the CDs for L50.000 (app.
US$30) ransom from PolyGram
Italy.

The CDs, part of a lorryload
of 100.000 copies of Sting's The
Summoners Tales album, were
stolen in transit from Germany in
an armed hold-up in February last
year., Three men were arrested
and charged with membership of
a criminal organisation after
Italian police infiltrated the gang
posing as a PolyGram represen-
tative to negotiate the ransom.

PolyGram Italy MD Stefano
Senardi declines to comment on
the issue, as the affair is still
being dealt with as part of a wider
Interpol investigation. .

A further 30.000 copies of the
stolen CD's were recovered in
Holland last November following
a tip from the British police after
the arrest of the director of an
export agency which had been
dealing with some of the stolen
CDs.

Sweden's P3 Aims Older In
New Programming Schedule

SWEDEN
by Kai Roger Ottesen

One year after its most recent for-
mat change, Swedish EHR pub-
caster P3 has adjusted its pro-
gramme schedule. Key changes,
effective from January 1, have
taken place during the weekends;
some of the popular shows like
"Efter Tre" have been given to
P4, and the station as a whole has
become a little more adult-orien-
tated.

Comments P3 deputy con-
troller Janeric Sundquist, "Our
format was first revamped
January 18 last year, and the
current changes are based on
what we have learned over the
year. They will, generally
speaking, involve us increasing

our coverage of culture and
current affairs, while retaining
features on youth affairs. We
have been receiving complaints
from women aged 25 and over
who felt they had no programmes
catering for them.

"We have also been focusing
on young people during the

- weekends. We are now hoping to

change the weekend pro-
gramming, without removing too
many of the popular programmes
for that audience.”

Saturday and Sunday -early.

morning slots are now targeted
towards - older demographics;
"Minnesluckan,” a request show
for old P3 shows, is now aired
08.20-10.00 on Saturday.

The successful evening drive-
time show for 15-25 year olds,

"PP3," has been kept, although
the programme is  being
broadened, including media snip-
pets, cartoons .and videos.

A new culture show called
"Indigo” will be introduced on
Saturdays at 17.00-19.00,
presented by Kirsten Olsson.
The programme will cover
popular art, music and fashion.

Meanwhile, the net's highest
rated programme, the morning
show "Morgonpasset,” will now
be hosted by a single DI through-
out the week—Thomas Tengby.
Popular afternoon programme
"Efter Tva" has been given to P4,
and will be replaced by
"Folkradion." "Soul Corner" is
now transferred from Saturday
night to Monday night (22.03 to
24.00).
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You've seen them on MTV, they've just toured Germany & France, they've sold GOLD in Sweden,

& theyre Grammy nominated. IVOW ﬂle}’?e 60Iﬂlllg t0 }’0[1.’
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a car crash In the blue

No 1 album in Sweden
more than 80.000 copies sold!

includes the hits;
Stone Me Into The Groove,
Smile, Panicburgh City and so on...






