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Quota
Issue

Heats Up
In Ireland

IRELAND
by Dermott Hayes

The campaign to have more
local music played on the air-
waves has begun to pay off with
leading Dublin ACE station FM
104 announcing it will voluntar-
ily programme 20% Irish music.

In a related development, the
national music trade group the
Irish Federation of Phono-
graphic Industries (IFPI) has
come out in favour of a 25%
music quota on Irish radio. The
call is included in an unpub-
lished IFPI report on the Irish
music industry to the Minister
for Arts, Culture and Gaelic
Speaking Areas, Michael D.
Higgins.

Gov't To Review Legality
Of CIN/BARD Chart Dedl

UNITED KINGDOM
by Adam White &
Jeff Clark-Meads

The UK record industry this week
is coming to terms with an
unprecedented legal challenge to

the validity of its chart compila-
tion arrangements.

Following complaints from
former industry research compa-
ny Gallup, the government's
Office of Fair Trading (OFT) has
now asked the Resttictive Prac-

(continues on page 36)

A

DONNA'S DANSFOLIE GOES PLATINUM — Erik Strieleman, MD/PD ot
Belgian pubcaster BRTN's EHR network Radlio Donna, was presented with
a platinum award recently for sales exceeding 50.000 units of the station’s
"Dansfolie” album compilation during the station's second anniversary cel-
ebration on March 5. Pictured {l-r) are: Sony Music Belgium special mar-
keting director Henk Penseel and Strieleman.

tices Court to examine the agree-
ments between the British Asso-
ciation of Record Dealers
(BARD). which supplies the
charts' sales data, and the Chart
Information Network (CIN), the

(continues on page 36)

CSA OKs NRJ Bid

For Montmartre

FRANCE ’
by Emmanvel Legrand

NR1J has been given the go-ahead
by French broadcast regulator the
CSA to buy gold network Radio
Montmartre despite last minute
action from the RMC Group.
The plan, approved on March
27, will now be submitted to the
Commercial Court, which has
been reviewing the situation at
the station since it called the
receivers a few months ago.
(continues on page 36)

Media Changes Forseen After Berlusconi Victory

ITALY
by Mark Dezzani

The election of Silvio Berlus-
coni's right wing coalition in a
landslide victory in Italy's general
election on March 27-28 and his
likely appointment as prime min-
ister is certain to bring about sig-
nificant changes in the country's
media landscape. Berlusconi
formed his Forza Italia (Go For
It, Italy) party just three months
ago, forging a coalition with the

"f)ost" fascist ~ MSI/National
Alliance and the pro-devolution
Lega Nord
(Northern Italy)
party.

Most opera-
tors in ltaly's
commercial ra-
dio sector wel-
come  Berlus-
coni and his
libertarian free
market policies. The media mag-
nate heads an empire via the Fin-

Berlusconi

invest conglomerate, which owns
three national TV networks, one
of Europe's largest ad sales hous-
es, the RTI Music record compa-
ny and several mass circulation
magazines. Although he owns
most types of mass media, he has
never officially invested in the
private radio sector.

Observers widely expect him
to introduce a new broadcast bill
and modify state broadcaster
RAI's remit. Sergio Natucci, sec-
retary of Italy's national radio net-

works association RNA, says he
believes Berlusconi's  victory
could radically change the state-
private balance in broadcasting.
"There are bound to be profound
changes. He is a free market pro-
ponent and has stated that he wel-
comes wider ownership of media.
He will do this by limiting RAI's
influence. This could be positive
for the private radio sector, which
is fighting public and private TV,
and state radio RAI, which

(continues on page 35)

MTV. Public
Radio Help Whale

To Euro Success

SWEDEN
by Machgiel Bakker

Probably the most radical
sounds to have appeared on
M&M's Border Breakers chart

Whale

since its inception in October
come from Swedish trio Whale,
Their debut single Hobo
Humpin Slobo Babe combines a
hectic slice of bass-heavy funk

(continues on page 36)
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BRUCE SPRINGSTEEN
Streets Of Philadelphia

(Epic)

Eurochart Hot 100 Singles
BRUCE SPRINGSTEEN
Streets Of Philadelphia
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European Top 100 Albums
MARIAH CAREY

Music Box

(Columbia)

LIANE FOLY
1st single DOUCEMENT (a trace of you)*
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CD International Forced
Off The Airwaves

AUSTRIA
by Miranda Watson

Austrian capital Vienna is with-
out private radio since Bratislava-
based EHR station Radio CD
International was forced off air
at the beginning of the year by
the Slovak Republic State, which
took away its frequency.

Radio CD had been broadcast-
ing from across the border in
anticipation of the delayed distri-
bution of private radio licences in
Austria (a bill to legalise private
radio was passed last Summer). It
had been broadcasting on a fre-

Radio Montreux
Set Programme
Schedule For
June Conference

EUROPE

Many of Europe's leading
broadcasters have signed on as
moderators and panelists for the
second Radio Montreux Sym-
posium & Technical Exhibi-
tion to be held on June 9-11 in
Montreux, Switzerland.

Scheduled to attend from
Europe's largest markets are,
among others, Capital Radio
group programme  controller
Richard Park and Radio
Authority chief executive Peter
Baldwin from the UK, Europe
2 MD Martin Brisac and NRJ
GM Alain Weill from France,
Los 40 Principales MD Luis
Merino and Cadena 100 MD
Rafael Revert from Spain, and
104.6 RTL Berlin PD Arno
Miiller and Radio Schleswig-
Holstein PD Hans Scherer
from Germany.

Radio Montreux has organ-
ised some 33 sessions focussing
on management, programming
and engineering issues. Topics
range from "The Co-Existence
Of Public And Private Radio -
The Rules Of The Game" to "Is
The Format Model Still Valid In
Europe” to "Maximising Adver-
tising, Sponsorship And Sales
Income."

Already nearly 70 exhibitors
have signed up for the confer-
ence.

At the last Radio Montreux
event, which was co-sponsored
by US radio/TV trade group the
National Association of Broad-
casters, some 800 delegates

from 37 countries and 100
exhibitors attended.
Radio Montreux 1994 is

being run in association with
European radio trade groups
AER, IAB and FERL.

quency owned by the Slovak
State using antennas located in
Bratislava.

The reclamation of the fre-
quency by the Slovak government
on January 1 this year contra-
venes a contract extending until
the year 2000. Although no rea-
sons were given, rumours are that
the frequency will be used for
governmental purposes.

Radio CD has had no means
of broadcasting into Austria since
then, leading to the dismissal of
all but four staff. MD Walter

Tributsch says he is going to
take the Slovak government to
the European Court Of Justice for
breach of human rights.

With Radio CD off the air-
waves, pubcaster Osterreichisch-
er Rundfunk now has a com-
plete monopoly on the radio
market in Vienna. Private radio
licences will be distributed this
Summer in Austria, but stations
are unlikely to start broadcasting
until the start of '95. Radio CD
has applied for a licence in Aus-
tria.

ILR Up For 14 Sony Radio Awards

UNITED KINGDOM
by Jeff Clark-Meads

The UK's independent radio sta-
tions are claiming a significant
achievement in gaining 18 nomi-
nations for the country's premier
industry honours, the Sony Radio
Awards.

The private sector is repre-
sented in just 14 categories of the
total 26 Sony Award sections.
The Association of Independent
Radio Companies (AIRC) says,
though, that six-categories—those
relating to drama—are effectively
closed to its members.

Non-drama areas in which the
independent stations are not rep-
resented relate to specialist
music, special events, sports and

news reporters, documentaries,
comedy, speech-based breakfast
shows and individual news and
current affairs programmes.

AIRC director Brian West
says of his sector's nominations,
"It's a respectable tally which
could—I say could—yield as
many as a dozen winners. ILR
has shown its strength in the key
area for commercial services by
gaining four of the five music-
based breakfast show nomina-
tions."

Leading performers for ILR
are Capital Radie. and Forth
FM/Max FM, each with four
nominations. London station Cap-
ital has two for its early evening
news coverage in "The Way It
Is.”

MTV Europe Early Hearing Rejected

UNITED KINGDOM
by Jeff Clark-Meads

A UK High Court judge has
decided that MTV Europe
should not be granted an early
hearing of its claim for damages
against the major record compa-
nies.

MTV Europe went to court
seeking to short-circuit its case
against the majors, international
labels organisation IFPI and UK
collection society Video Perfor-
mance Limited. The station
claims VPL operates a price-fix-
ing cartel (M&M, April 2).

However, MTV has also com-
plained on the same basis to the
European Commission and it
went to the High Court here to
ask for its UK case to be heard
before the EC makes a decision.
The record industry side argued
in court that the issues involved
are too complex to be heard hur-
riedly.

The judge, Mr Justice Evans
Lombe, said the court was not in
a position to formulate a view
until after the commission's deci-
sion. On that basis, he postponed
further hearings until after
September 1.

Alcatel Buys 36% Of Nostalgie

FRANCE
by Emmanuel Legrand

In a surprising move, Générale
Occidentale (GO), an affiliate of
industrial conglomerate® Alcatel,
has acquired 35.75% of gold sta-
tion Nostalgie from minority
shareholders for an undisclosed
amount. The ACE network is
51%-owned by RMC, and was
part of the privatisation package
last month. Observers say that
while GO's acquisition is legal, it

was surprising to see a company
that had made a bid for
RMC/Nostalgie (below NRJ's),
find its way into the RMC group
this way. NRJ DM Alain Weill
calls the news "astonishing,"
adding, "One month ago, RMC
was to be privatised, and now we
see one of the bidders acquire a
minority share in Nostalgie. The
normal thing to do would have to
see RMC acquire these shares
and control 100% of Nostalgie."

SWEDEN: Rights Holders Receive 15% More In Royalties In 1993

Last year was a good one for Swedish music, according to results

released by Swedish authors rights collection society STIM. Musical |

rights administered by the society generated an income of Skr595
million (app. US$75 million). Income from musical performances
increased by 8%, while neighbouring rights royalties reached
Skr298.2 million. After deduction of administration costs, a total of
Skr276.9 million was distributed to rights owners, representing an
increase of 15%.

SPAIN: RNE's Radio 5 Changes To All-News

Julia Sullivan

Radio Nacional de Espana's Radio 5 will launch a new 14-hour all-
news format in mid-April. RNE sources say the new format, which is |
aresult of an agreement to end advertising at the state-run 60-station |

net, is in line with specialisation seen at many European stations. |

| Programming will be structured in half-hour periods, during which |

‘ there will be a 10-minute news connection. Howell Llewellyn

| GERMANY: SLM To Distribute More Frequencies

| The Saxony media authority SLM is to distribute further UkW fre-
| quencies in Saxony in the towns of Chemnitz, Dresden, Leipzig,
| Oschatz and Zwickau, and two medium wave frequencies in Chem-
| nitz and Plauen. The SLM is encouraging bids from stations who
would offer alternative formats to the region, especially those cater-
ing to listeners aged over 50 years, currently not covered. The possi-
bility of the frequencies being linked to form a network is not ruled
out. Miranda Watson

GERMANY: East West Steps Up Media Advertised Compilations

East West Germany has extended its cooperation with the Bauer
publishing house and the magazine Bravo to produce more Bravo
Hits compilations over the next five years. Some three million units
have been sold since the beginning of the project, with the last
release Bravo Hits reaching double gold status for over 750.000 units
purchased. New compilation products are also planned in coopera-
tion with other Bauer publications such as Bravo Girl. MW

UNITED KINGDOM: LBC Calls in The Receivers

The UK's oldest ILR station, London news/talk broadcaster LBC,
has been put into receivership. The company lost its franchise last
year and is due to come of air in October. However, it has applied for
an INR3 licence, making the fourth-highest bid of £2.01 million
(M&M, March 26). It is not clear at this stage whether it will be able
to persist with its INR bid. A statement issued by the receivers says
that the company will continue to trade. A spokesman for the station
adds, "We're staying on air. All this means is the board has relin-
quished control but the two stations—LBC Newstalk and London
Talkback—will continue to broadcast." Jeff Clark-Meads

BENELUX: Rising Sun Signs Promotion Deal With Rock On Worldwide
German metal label Rising Sun has altered its marketing arrange-
ments for the Benelux. As from April 1, product will be distributed
through Rough Trade, with marketing and promotions being han-
dled by Rock On Worldwide. Acts on the label include Mas
Optica, Battlefield and Jackal Church, among others. JS

NOORDZEE SIGNS WITH SENA — Duich-language station Radio
Noordzee Nationaal celebrates signing an agreement with neighbouring
rights collection society SENA. Pictured {l-r) are: station director Martin
Banga, secretary of state Aad Kosto, promotions manager Jerney Kaagman
and SENA MD Hans van Berkel.
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RAI Streamlines, Launches New @

Programming Schedule

ITALY
by Mark Dezzani

Italian state broadcaster RAI
launched its new streamlined
radio services at the end of March
as part of a shake-up organised by
the pubcaster's new director gen-
eral of radio Aldo Grasso. The
changes are designed to end
duplication among the networks
and to give a stronger identity for
each channel. An emphasis has
been placed on increasing conti-
nuity. New theme and jingle pack-
ages also have been introduced
for each network.

Full-service web Radiouno
has adopted a rolling news format
with bulletins linked by eclectic
music interludes ranging through
opera to rock classics. Full-service
net RadioDue now targets a
younger audience profile and has
incorporated several strands from
RAIs former EHR outlet
StereoRAIL Both StereoRAI and
light ACE web Radio VerdeRAI
have been closed down as part of
the restructuring. RadioTre has
maintained its cultural and
classical music thread.

StereoRAI's showcase new
music programme "Planet Rock"
has been reprieved and is now
aired nightly on RadioDue. The
show's producer Rodele
Bellisario says of RadioDue's
new music policy, "Our approach
to music will be less commercial
and more adventurous than the
private stations. We will feature
live concerts and new trends,
especially in new Italian music.”

In its first week on the new
RadioDue, "Planet Rock" featured

a live concert by Nirvana and a
special on Elvis Costello, intro-
ducing tracks from his new album
Brutal Youth.

The overnight specialist music
programme "StereoNotte" has
also been placed on RadioDue,
and youth music magazine "Per
Voi Giovani" has returned to a
new afternoon slot.

Commenting on changes at
RadioUno, head of pop music
Pierluigi Tabasso says, "I think
we are on the right road now. I'm
convinced that we had to adapt to
the times. It would be easy to just
fill the gaps betweén news
bulletins with music, but we have
a more ambitious objective: that is
t0 use music in the same way
Jjournalists use information. It is a
completely new experiment for
the music presenters to work side
by side with the journalists and to
react to events as they happen."

Grasso says he is pleased with
the initial reactions to the changes.
"We are looking for the right
rhythm for each of the networks
and will continue to make adj-
ustments,” he says, adding, "I have
always believed in radio, although
it has recently been underesti-
mated.” Over the next two years,
RAI is investing in a large promo-
tional campaign and spending L60
billion (app. US$37.5 million) on
improving coverage. Comments
RAI Radio co-ordination director
Corradio Guerroni, "It is time
for us to compete with the
privates. Although the radio
spectrum in Italy is no longer a
jungle, many local stations have
profited from the ‘systemised
anarchy' of the airwaves with
powerful patrons supporting them.
It is more urgent than ever that the
new government implements a
new frequency plan.”

|

® INTERNATIONAL: BMG
International has appointed
Sharon Chevin as promotion
managers. Chevin previously
ran her own public relations
company.

® BELGIUM: Eva Van Der
Auwera has been appointed
promotions  manager  with
Indisc taking over from Danny
Marien, who has moved to
Alora. Van Der Auwera will
take on press and private radio
promotion.

Newsmakers

® BELGIUM: Karina Beuthe
has been appointed promotion
officer for French language
press and TV with EMI Bel-
gium.

® UNITED KINGDOM: Jeff
Graham has been appointed to
the board of Lancashire inde-
pendent Red Rose Radio PLC.
Graham, who has been with the
company for 15 months, was
previously — programme con-
troller at Radio Luxembourg
for five years.

NOA TOURS IN GERMANY — Israeli singer NOA [Achinoam Nini] and

&

her mentor Gil Dor met MCA and Geffen representatives following a Ger-
man tour and showcase at the "Schéne Aussichten.” Pictured (I-r) are Mel
Posner (Geffen International) NOA, Gil Dor, MCA Music Entertainment MD

Heinz Canibol.

Cope's New Ad Deal Brings Up
Disappointing Year Results

SPAIN
by Howell Llewellyn

The three major radio operators,
commanding the top five music
networks and the top three news/
talk webs have announced largely
disappointing financial results for
1993. Overall, radio advertising in
Spain fell 19.1% last year, accord-
ing to radio sector leader SER.

Catholic Church-owned Cade-
na COPE reportedly lost up to
Ptal.8 billion (app. USS$t3 mil-
lion) despite a complex new ad-
vertising deal with new MD
Eugenio Galdon's GEPSA ad
agency; Onda Cero Radio re-
gistered losses of around Ptal.5
billion, while sector leader Cade-
na SER reported net profits of
just Ptad75 million. At SER,
advertising revenue declined 6%
to Ptal2.4 billion.

Despite moving from fourth to
second place in the news/talk
arena in the space of two years,

Cope slumped in the EHR ratings,
dropping to fourth place just
above Onda Cero Musica. What
was until 1992 a net of 85 local
stations under the Cope umbrella
with 900.000 listeners, making it
the second most popular FM net,
is now Cadena 100, whose
audience has dropped to around
500.000, according to the Estudio
General de Medios (EGM).
Cadena 100 was set up to compete
with SER's Los 40 Principales,
the idea being that a 100-record
playlist would attract more ad-
vertising than a top 40 playlist.
Cope was in dire financial
straits when new MD Galdon was
named after quitting a high execu-
tive post at the rival media group
PRISA, which controls SER.
After becoming MD, he arranged
a deal giving his partly-owned
GEPSA advertising agency exclu-
sive rights to sell advertising for
Cope, receiving a reported 15%
commission on ads compared to

the 5% normal in the rest of Spain
and most of Europe.

"Our operating profits on
December 31, 1993, stood at
Pta8.5 million,” says Cope
director general José Andres
Hernandez. "But on adding the
provisions for streamlining and
the compensation [about Ptal
billion], the network may end up
with losses of between Ptal.5-1.8
billion."

It is the third year in a row of
negative results at Cope. In 1991
it lost Pta520 million and in 1992
Pta2.4 billion. It was because of
the grave financial situation in
1992 that the Church's Episcopal
Conference agreed to cede the
exclusive advertising rights to
GEPSA.

Meanwhile, despite last year's
losses, 184-station Onda Cero
Radio has halved its negative
results from 1992's Pta3 billion.
The web hopes to break even this
year.

Noordzee Nationaal
Launches April 1

HOLLAND
by Marlene Edmunds

Radio Noordzee Nationaal, the
first private commercial Dutch-
language station to access nation-
wide terrestrial audiences in Hol-
land, launched on April 1.

The 100% Dutch-language
MOR format plans to play a wide
range of genres, including pop,
jazz, country and schlager. Says
Martin Banga, director of the
station, "When you speak about
Dutch artists, most people think
you are only talking about
schlager. But Dutch music also
includes rock, house, and a
number of other genres.”

Banga is predicting that the
launch will give a new boost to
Dutch music, and could funnel as
much as Dfl 100 million (app.
US$52 million) into the economy
through outright sales and author
and neighbouring rights fees.
"Right now," claims Banga, "the
Dutch market generates over Dfl
1 billion, but 90% of that money
goes straight across the ocean to
America."

The licence to broadcast was

awarded last January in a highly
publicised giveaway by the Dutch
government of its first commer-
cial terrestrial frequencies since
the passage in late December
1991 of a media law which
allowed private broadcasting on
Dutch soil for the first time.

Holland FM, which plays
70% Dutch music, will launch its
AM frequency sometime before
the end of May, according to its
programme coordinator Eddy
Becker. The station is currently
connected by cable to over four
million subscribers. Unlike Radio
Noordzee Nationaal, says Becker,
Holland FM plays all Dutch
artists, but includes some who
sing in English. At the top of its
current playlist is René Froger.

Radio 10 Gold also started
on-air broadcasts just days after
being awarded an AM frequency.
All stations are required to launch
before next October, according to
the terms of their licences. Fre-
quencies were also awarded to the
UK channel Classic FM and a
news/talk format backed mainly
by Dutch business/lifestyle maga-
zine Quote.

EMI UK SIGNS DANA DAWSON — EMI UK recently signed American
singer/songwriter Dana Dawson to a worldwide recording contract. Pic-
tured at the Bice restaurant, New York, {I-r) are: EMI UK senior A&R man-
ager Julian Close, manager Oliver Smallman, Dana Dawson, EMI UK mar-
keting manager Jonathan Green and EMI UK MD Jean-Francois Cecillon.
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Radio

Programming The Music

March Photo Opportunities: Deals, Donations & Promotions

Here's a wide variety of photos showing what some of Europe's lead-
ing radio stations are up to these days. With Spring finally upon us,
radio stations are getting more active in their promotions and related
events. Send us some of photos of what's happening at your station. It's
free publicity, and who knows, maybe it's an idea that another station in
another country hasn't tried out.
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FOR A GOOD CAUSE — A recent campaign by German EHR Radio RSH/Kiel raised DM118.000 for a
baby clinic. Listeners donated the money to the "RSH Helps You To Help" campaign. The funds will go
towards a new incubator and wo monitors af the clinic. Pictured (I-r) are: RSH PD Hans Scherer (second
from left] handing over a cheque fo the dlinic's director Axel Fenner {right) with an expectant mother.

GUESS THAT CASH — Once again listeners of German EHR Radio FFH/Frankfurt won money by
phoning in and guessing how much money was deposited in a bank safe in Hessen. Pictured are
Radio FFH reporter Wolfhard Kahler (third from left) with the lucky winner of the first round,
Stephanie Wist (middle), with members of security firm Brinks Schenker and members of the
bank where the money was deposited, Raiffeisenbank.

DUTCH RIGHTS — Dutch cable/satellite EHR
station Radio 538 reached an agreement
recently with rights society SENA to compen-
safe artists whose records are played on the
station. Radio 538 will supply a list to the soci-
ely with all records played on a monih's basis.
Signing the contract were SENA MD Hans van
Berkel {l) and Radio 538 MD Lex Harding.

TEXAS GOLD — Scottish recording artists
Texos recently dropped by Sponish EHR pow-
erhouse Los 40 Principales on a promotion
trip. The band's lotest album "Rick's Road"
recently went gold in the country, selling more
than 50.000 units. Pictured (I-r) are: Los 40
MD Luis Merino and Texas vocalist Sharleen
Spiteri.

POWER PARTIES — German dance station Hit Radio N1/Nuremburg in March celebrated it's
25th "Power Party," a series of concerts which has featured artists such as Dr. Alban, 2 Unlimited
and Culture Beat. Over 2.500 people showed up for the 25th version, in which Twenty 4 Seven,
Cappella, Jom & Spoon, Loft and Kim Sanders performed. Pictured (I-r) are: N1 PD Cetin Yaman
and dance duo Twenty 4 Seven.

!
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Groovemix

Ambient Movement Seizes
British Dance Market

UNITED KINGDOM
by Dom Phillips

Pygmies, strangely enough, were the star
performers on Britain's strangest dance
hit this year so far. Deep Forest's Sweet
Lullaby, constructed by two Belgians,
combined the shiniest of ambient tech-
nology with samples of pygmies singing
taken from an old Unesco CD. With the
help of high powered remixing talent
from top American producers like Mas-
ters At Work, it broke through the
clubs, reaching number 8 in the charts.

The accompanying album has sold
nearly 50.000 copies and helped to har-
vest the idea that ambient, avant garde
electronic music is now a commercial
power. The UK is reverberating with the
sounds of whales crying, water poetical-
ly dribbling, the gentle wailing of assort-
ed native groups and the ever present
effervescent sweep of synthesizers.
Record companies and press alike are
falling over themselves over anything
remotely ambient.

But while Europeans like Germany's
Pete Namlook and Holland's nYx domi-
nate the ambient underground and Deep
Forest publicity photos show just a smil-
ing pygmy, one young Englishman has
cleverly combined a recognisable per-
sonality with the aimless drifting of
much of his music and is perilously close
to becoming the first star of ambient.

The Aphex Twin, known to his
mother as Richard James, is famous for
recording the first techno track to feature
a didgeridoo; the cleverly-titled Didgeri-
doo thundered along at a frightening 156
beats per minute. Two years later he has
his own tank, an American deal with
Sire, a great pile of adoring features in
everything from quality Sunday newspa-
pers to high-selling rock weeklies like
the NME, and a clever way in weirdness.
His latest album Selected Ambient Works
Vol 2, which he claims was conceived by
lucid dreaming, made its album chart
debut at a very respectable number 11
despite being on Sheffield's independent
Warp Records.

Electronic duo Future Sound Of
London, signed to Virgin Records last

Future Sound Of London

-

year, have a more accomplished album,
Lifeforms to come. They will not be
touring, but, following successful cult
shows on London dance station Kiss
FM, will "perform" a live set down the
phone lines from their London studio in
May, inviting new age guitarist Robert
Fripp to guest alongside them.

They got the idea to perform "live” on
the radio from a show on commercial
station Classic FM. "I think people are
more likely to listen to this music if it's
piped straight into their living rooms in
glorious technicolour stereo,” says
Future Sound's Gary Cobain.

Cleveland City is a record label
based in the rather less exotic Cleveland
Street in Wolverhampton, a Midlands
town that rivals Vladivostok in the why-
would-anyone-want-to-go-there-stakes.
For over a year they have entertained
clubbers with a constant succession of
house records that are bang on it when it
comes to harsh funkiness and clever,
clubwise construction. Names like
Screen 2 and Direct 2 Disc disguise the
origins of their creators in much grungier
hardcore rave music and breakbeat may-
hem.

The label is based in a shop, Wolver-
hampton's Red Ruby Records, though
this fact only recently emerged. The
label insists on anonymity, saying "we
never really wanted to talk about it," but
may be forced out of the shadows if its
first vocal track, the remixed The Real
Thing by Tony Di Bart lives up to de-
mand and becomes a hit. "It's doing quite
well," is all Cleveland City will say.

Ambient Radio Support

European and British ambient did
occasionally get a play on BBC Radio 5,
a youth and sport oriented, speech-based
national network on medium wave.
However, Radio 5 was replaced last
weekend by Radio 5 Live, a rolling news
and sport network that is unlikely to take
too much interest in music. Although 5
Live's first morning magazine show was
to have included a phone-in on dance
music, the broadcast was switched the
day before for a discussion on sex educa-
tion.

s
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. street flavour of scratches and samples. One of Do Me Right's main samples, Boomin' In

by Maria Jiménez

EXCITING NEW RELEASES POURING THROUGH THE PIPELINES: From the UK
label Slip 'N' Slide comes Boomshanka with the happy house number Gonna Make You
Move. Immediately appealing to clubgoers and radio listeners alike, this track has definite
crossover potential. @ From Eindhoven, Dutch label DJAX-
Up-Beats supplies us with the full-length Acid Junkies CD
Paranoid Experiences. The disk is chock full of effect,
experimental voyages and unlimited amounts of acidified
music. @ The long-awaited full album release of DJ Sasha is
delivered on DeConstruction/BMG in London. The Qat
Collection sees Sasha is varying transitional states throughout
the six numbers. Celestial musical travels plus an intermin-
gling of soul and technology courtesy of Sasha. @ The ffrr
and ffrreedom labels drop two outstanding tracks with Shine
On from Degrees Of Motion featuring Biti and We Are
Going On Down from Deadly Sins, respectively. Shine On
rides high on a positive tip charged by an up-tempo house

] beat. The Radiant Mix is choice. @ The Deadly Sins turn it
around on We Are Going On Down. This Italo-house track swayed the crowds in Italy a
few months back on Time srl and now has UK mixes to make it even more internationally
appetizing. Check the preferred Bottom Dollar Club Mix.

Boomshanka

FRESH FROM THE NEW YORK UNDERGROUND: Slammin' through the neighbour-
hoods and the clubs alike, Puerto Rico from Frankie Cutlass (Hoody/Moon Roof) is tear-
ing up New York City. This rousing rhythmic anthem jamn is topped off with on-time raps
and opportune shouts. The /994 Radio Mix gets the programming job done. @ Also mak-
ing noise in the NY clubs is Big Fun with their remake of the classic disco hit Stomp
(Imago). Danny Tenaglia emphasizes its dancefloor palatability with a nod at the past and
present on the DT Remix. @ Now available from London-based Six By Six Records is
Smoth Touch's incredible House Of Love. Originating from New York's Strictly Rhythm
label, this hot item continues to tear up the international club circuit with the truly fierce
More/Phearce Mix and the frenzied Raise Your House Mix.

CRUISING ACROSS EUROPE: German act Jam & Spoon featuring Plavka are feeding
‘the European airwaves with Right In The Night (Fall In Love With Music) on Labirynt
Records. Alluring, yet highly commercial, this club track is poised for international suc-
cess. @ From New York's Strictly Rhythm label comes Reel I Reel's / Like To Move It.
Featuring The Mad Stuntman of dancehall on the mic, this grinding scorcher is gaining
much audience and radio support on this side of the ocean via its release on Positiva. @ DJ
ZKI and Dobre, the production team behind Fresh Fruit Records, are still riding high on
the international success of The Goodmen with Give It Up now in its 30th week on Bill-
board's Maxi Single Sales Chart. Meanwhile the Dutch success of ZKI and Dobre's highly
respected production of René Et Gaston's Vallé Des Larmes has already prompted a cover
version by another artist Scooter and is now released with special remixes on Germany's
Club Tools/Edel Company.

ON A COMMERCIAL TIP: D:Ream gets the dancefloor touch via remixes of U R The
Best Thing (Warner Music) from club influentials Paul Oakenfold, Steve Oshorne,
Sasha, Tom Frederiske and David Morales. The track’s longevity is assisted by this wide
spectrum of new remixes, particularly the trance-injected Sasha's Dub and the fully packed
M6 Bass (Part 11). @ On April 25, cooltempo will release two smooth numbers—Kenny
Thomas's My Destiny and Clusterfunk's Do Me Right. Thomas' soulful voice is matched
by this laid-back R&B track. The G-Club Mix is the more dancefloor friendly mix. @ With
a varied selection of mixes, Clusterfunk's Do Me Right blends a polished fluidity with the

Ya Jeep comes from the song of the same name by Kenny Dope. Dope's CD The Unre-
leased Project (Freeze-NY) is filled with rugged raps and bottom-heavy numbers featur-
ing Screechy Dan and Shaggy (of Oh Carolina fame) and should also be checked.

FROM THE COMPILATION PERSPECTIVE: Columbia has culled some sultry R&B
house tracks from various indie labels to present Ger It Got It Groove. This CD compila-
tion represents the more soulful side of house music and is highlighted by Lalomie Wash-
burn's Try My Love (Bass Recordings), The Bog's Been A Long Time (Miami Soul
Records) and The K. London Production Club's Who's Gonna Luv Me (K4B Records)
featuring Gina Bright. @ For the festive frame of mind, check Party People 11l from Con-
trol/Edel. Stocked with chart successes and possibilities, this compilation brings commer-
cial club music to the masses. The selection ranges from the crossover dance music of
Cappella's U Got 2 Let The Music, Bass Bumper's The Music's Got Me, Sybil's My Love
Is Guaranteed and Blo Moshun's Bells Of NY to the pop dance music of Twenty 4 Sev-
en's Slave To The Music and 2 Brothers On The 4th Floor's Never Alone.

CONTACTS:

@ Club Tools/Edel, tel: (+49) 40.890.850; fax: 40.896.521. @ Columbia NY, tel: (+1) 212.833.4732; fax:
212.833.4999. @ Control/Edel. tel: {+49) 40.890.850; fax: 40.896.521. ® Cooltempo. tel: (+44) 71.465.6317; fax:
71.221.6455. @ DeConstruction, (+44) 71.384.2298; fax: 71.371.8165. @ DJAX-Up-Beats, tel: (+31) 40.450.434;
fax: 40.445 057. @ Freeze/Moon Roof, tel:(+1) 212.243.1 189; fax: 212.243.1089 @ {frr/ffrreedom, tel: (+44)
81.741.1234; @ Fresh Fruit, tel: (+31) 20.622.2867: fax: 20.681.3446. @ Imago, tel: (+1) 212.554.7935. @ Positiva.
tel: (+44) 71.4886.4488; fax: 71.465.0775. @ Six By Six. tel: (+39) 6.687.7451; fax: 6.687.9917. @ Slip 'n’ Slide, tel: |
(+44) 742.509.305. @ Strictly Rhythm, (+44) 742.509.305. 1I
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