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* Magic Affair
Hits Europe

' GERMANY

| by Miranda Watson

|

Germany has established itself
in the international dance scene
with worldwide success for
local artists like Haddaway, Dr.
|Alban and Culture Beat. EMI

‘Broadcasters Grapple With

Future At 2nd Radio Montreux

SWITZERLAND
by Julia Sullivan

A head count at the various semi-
nars during Radio Montreux was
enough to point up the areas
occupying the thoughts of station

managers these days. A few had
people crammed into the aisles:
"The Co-Existence Of Public and
Private Radio; What Will DAB
Change In Broadcasting Life?"
and "The Regulation Of Radio In
2000." There was no time for

gossip; broadcasters were coming
to grips with issues which threat-
en to shake the foundations of
their trade.

Radio will never be the same
again, it was concluded during
the session on DAB. Within the
near future broadcasters move

Magic Affair

I Electrola has now come for- ' '
ward with a artist with the same
international crossover poten-
tial—Magic Affair. With a Ger- | |
man number one single, Omen
I, alveady under their belt and | |

a debut album Omen—The Story
Continues currently standing at
200.00 European units, the duo
look set to be Germany's next
| dance success story.
| (continues on page 6)
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| 104.6 RTL'S AMERICAN FOOTBALL STARS — Berlin Hot ACE format sta-
tion 104,6 RTL joined in the sporting spirit recently when its own American
Football team—'The 104,6 RTL Stars’ founded in '88, made its first guest
appearance on the station's breakfast show 'Amo und die Morgencrew' |  ing counterproductive.
on May 27. Pictured are some of the 104,6 RTL stars with RTH Morgenc-
crew's Jochen Trus, Katie Kietz and Dirk Stiller.

from being a transmission system
owner to a distributor of data;
local stations will no longer be
able to call their area their own as
| satellite transmission removes the
concept of local territory; digital
| broadcasting will obscure the dif-
ference between radio and TV.
And what if digital radio starts
sending printed information to
accompany programmes. Does it
then count as print media?
Stephen Temple of the
Department of Trade and Industry
in the UK called for the need for
political intervention to regulate
the accelerating technological
advances before they start becom-

Meanwhile, as engineers were
busy discussing the technical
(continues on page 31)

European Radio Is Poised For The Kick Off

EUROPE
by M&M staff

As excitement brews across Europe now that
the World Cup has kicked off in America,
radio stations across Europe are entering the
spirit of the Big Game, programming special
World Cup news reports, football specials,
interviews and, of course. the necessary
"footie” anthems.

In Holland, the level of football madness is
high, with a whole host of novelty hiis storm-
ing up the national charts. A totally convincing
Johan Cruyff sound-alike, Johan & De

Groothandel, is at number 2 with If Dick
Needs My Help, while Amsterdam crooner
André Hazes has teamed up with the Dutch 11
for a rousing number. currently at number 20.
Meanwhile, comedian André van Duin has
revived his February carnival novelty hit with
Doelpunt, Doelpunt, Qoaaeeelr  Doelpunt
["Goal, Goal, Oh Goal"]—at number 21 and at
number 31 C'est Tout have adapted Village
People's Go West in Olé In The USA.

With the impact of a "Ronald Koeman long
distance missile," Dutch radio is joining
wholeheartedly in the World Cup festivities.
On Dutch public EHR outlet Radio 3, football

journalist Leo Driessen has a hot line from
America, bringing the audience up to date with
the latest news items about the event. DJ Sjors
Frohlig from popular afternoon music show
"Magic Friends" is also on site. Producer Fer
Abrahams, who works for the AKN trio of
collaborating broadcasters (AVRO, KRO and
NCRV) says, "We've collected all the personal
top three singles of all the players which will
broadcast in our morning show 'Arbeidsvitami-

nen' ['Work Vitamins']."
Frits Spits, presenter of evening show
"Avondspits" ("Evening Rush Hour") will fea-
(continues on page 32)

' Publics Suffer
Severe Losses
" In MA Ratings

GERMANY
by Miranda Watson

Public stations suffered severe |
losses in this year's Media
Analyse ratings for the whole of |
Germany.  Although  public |
MOR/schlager WDR 4 remains
the top station in the country
with 1.17 million listeners, its
hold slipped by some 130.000
listeners. North German public
net NDR suffered the worst loss-
‘ (continues on page 32)

See Page 10

(see page 13)
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(see page 18)

No. 1 in EUROPE

European Hit Radio
PRETENDERS

I'll Stand By You
(WEA)

Eurochart Hot 100 Singles
2 UNLIMITED
The Real Thing

(Byte)

European Top 100 Albums
MARIAH CAREY
Music Box

(Columbia)

| Playing on 73 EHR Stations & Breakout Rotation

Joe Cocker
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MCA Music Opens Four More
European Offices This Year

EUROPE
by Miranda Watson
MCA Music Entertainment

Group-chairman/CEQO Al Teller
announced the opening of four
more MCA companies this year
in Austria, Switzerland, Denmark
and Norway, at the official open-
ing of MCA Holland in Hilver-
sum on June 9. This brings the
total of MCA offices to 12 since
the company announced its Euro-
pean expansion plans in Decem-
ber 1993.

Teller said that the Austrian
and Swiss offices would open on
July 1, while Denmark and Nor-
way are set to launch on October
1. Former MCA Germany mar-
keting manager Jorg Eiben is to
head the Austrian office in Vien-
na as GM, while Ralf Sommer
will join MCA as GM of the
Swiss operations in Ziirich. Som-
mer was formerly GM of the
Swiss branch of Bellaphon. Both
Eiben and Summer will report
direct to MCA Germany MD and
VP of the GSA region Heinz
Canibol, a newly created post for
the former Sony Music Austria
chief.

Industry newcomer, ex mar-
keting director of Mix Magazine,
Jens Otto Paludan is to be GM
of the Danish company based in
Copenhagen, while former Poly-
Gram Norway international mar-
keting director Petter Singsaas
will head the Norwegian MCA
office in Oslo. Both will report to

MCA Sweden MD and area man-
ager Scandinavia, Gert Holm-
fred.

MCA Music Entertainment
International president Jorgen
Larsen said that the four new
offices represent the second and
final phase of MCA's European
expansion. "We have opened ten
companies in six months, which
just leaves Iceland, Finland,
Greece and Portugal, and we
don't have any short-term plans
there. That doesn't mean to say
we outrule expansion in these
countries, but it is not a strategic
necessity for us. Our expansion
plans aren't limited to Europe,
however, and we will be soon

looking to other territories.”
Larsen says he is pleased with
MCA's progress in Germany and
with the notable improvements at
MCA UK since the departure of
Tony Powell and the appoint-
ment of Nick Phillips as MD.

"If you fix the main reper-
toire-producing territories, suc-
cess can spread very quickly,”
says Larsen, pointing to MCA
UK's recent Eurochart success
with new signing C.J. Lewis
(Sweets For My Sweets).

"Once you get things going in
the key territories, then you can
create a co-operation of sub-
sidiaries selling each others' prod-
uct.

THE NEW RECRUITS AT MCA — Pictured at the official opening of the Dutch
MCA office are, from I-r: Al Teller, Ralf Sommer, Heinz Canibol, Jérg Eiben,
Zach Horowitz (MCA Music Enfertainment Group executive VP), Jens Oo

Paludan, Gert Holmfred, Petter Singsaas and Jorgen Larsen.

De Anton Takes Reigns At Sinfo

SPAIN
by Howell Llewellyn

Jorge de Anton has been
appointed director of the new
classical music and news net,
Sinfo Radio/Antena 3 Radio.
The new channel results from the
creation of a new joint manage-
ment company called Union
Radio, combining the forces of
Cadena SER and Antena 3
Radio, but based on the program-

ming of the former (M&M June
4). The web is scheduled
t0 go on air in 13 cities.
De Anton (33) began
his radio career at Cadena
SER 29 years ago, and
has also worked at Radio |
Espana FM, Radio
Nacional de Espana
(RNE) and Radio 16.
"Our basic aim is to bring
the best music through the years,
especially classical, closer to

™

De Anfon

everybody,” says de Anton.
"Classical music in all its
forms has not received a
widespread or popular
treatment in Spain." The
only classical net in Spain
until now is RNE's Radio
2.

Incorporating jazz and
new age, the channel's
slogan is “the number
ones of the past 500 years".

Y

Single Posts Strongest Position For Four Years

UNITED KINGDOM
by Jeff Clark-Meads

The single is making a comeback
in the UK. Figures just released
by trade body, the British
Phonographic Industry, show
deliveries of singles to stores
were at their strongest for almost
four years.

The statistics, for the first
quarter of this year. also show a
modestly-growing albums market
becoming increasingly dominated
by the CD. Overall, singles deliv-
eries in the first quarter of this
year were 14.6 million, up 17%
compared with the same period in

1993. The total value of the sin-
gles market to record companies
increased 21% to £22.9 million.
CDs accounted for nearly half of
all singles deliveries.

The BPI comments, "Despite
recent suggestions about the
demise of the single. the figures
are the strongest for nearly four
years. The annual volume for sin-
gles has now moved to 58.4 mil-
lion, the highest level since
December 1990."

In the albums market, total
deliveries were up 0.7% at 30.5
million units while value rose
5.2% to £139.7 million. Within
that, CD sales rose 14.8% to 21.4

million units. Cassette deliveries
fell 22.3% to just over 8 million
units and vinyl dropped 19.2% to
2o under | million units for the
first time.

Comparing the year ended at
March 30 with the previous 12
months, the BPI points out that
CD album sales rose by 27.4%
and CD singles were up by
38.5%. The advance of the format
was at the expense of the cassette,
it notes. which lost 5.2% of vol-
ume. The organisation states,
"CD now accounts for 68% of the
[total] market value; cassette for
27% and the three vinyl formats
5%."

EUROPE AT A GLANCE

INTERNATIONAL: ABC Radio Acquires Rick Dees Top 40

In what is claimed to be the largest-ever syndication deal for a weekly
programme, ABC Radio Networks have struck a deal with CD |
Media to market and distribute the weekly countdown programme |
Rick Dees Weekly Top 40. The deal covers the current CHR pro- |
gramme as well as a new show for AC radio, likely to be launched in
July. Dees' show is claimed to be the longest-running single-hosted |
CHR countdown programme in the world and the new agreement is
expected to dramatically increase Dees' audience, especially in the
non-US markets, where "Weekly Top 40" continues to be distributed
by Radio Express. Machgiel Bakker

HOLLAND: BUMA/STEMRA Releases 1993 Figures
Over 1993, Dutch performance rights body BUMA collected more
than Dfl 100 million and posted an increase in turnover of 8.6%.
BUMA will distribute Df] 88 million to composers, lyricists and music
publishing companies, a growth of 10.5% over 1992. Meanwhile,
‘ mechanical rights body STEMRA collected the highest turnover in its
| history—Df] 372 million of which Dfl 81.3 million was generated by |
Dutch mechanical licenses. STEMRA distributed Dfl 338 million to
| right owners. MB

‘ GERMANY: Antenne Bayern Hosts Sommerfest

Munich EHR station Antenne Bayern is holding its outdoor Summer
festival "Sommerfest” on June 25. Over 20.000 people are expected to
attend to see performers Die Prinzen, Heinz-Rudolf Kunze, Purple
Schulz and Lucilectric. Miranda Watson |

INTERNATIONAL: Get Into The Spirit With Soccer Rocks The Globe |
The UK may not be going to the World Cup, but star player John |
Barnes did appear on "Soccer Rocks The Globe," the opportunity for
audiences worldwide to get into the football spirit with a night-before ‘
concert. Artists Daryl Hall and The Sounds of Blackness, Yes,
Fleetwood Mac, the Scorpions, James, Eternal, Gary Glitter and
Sissel Kyrkjebo performed at Chicago's university of Illinois Pavil-
lion on June 16, in a programme which also featured appearances by
famous soccer personalities and video clips of great soccer moments.
Julia Sullivan
| BELGIUM: Radio Blows The Trumpet To Sax Inventor
French-language broadcasters have joined in a celebration of Adolphe
Sax, the inventor of the saxophone in 1843, who died 100 years ago.
The "Saxophone Celebration” is set for June 25 in a live broadcast by
pubcasters RTBF, Radio France, Radio Canada and Radio Suisse
Romande before an estimated audience of 70 million. Sax's home-
town of Dinant in the South of Belgium hosted the "Fete de la
Musique" on June 19 featuring Urban Sax, Francis Cabrel and
David Linx. "Jazz For Mister Sax - The Dinant International Jazz Fes-
tival" on July 21-23, will offer 15 concerts by artists like Chico Free-
| man, Joe Henderson, Joshua Redman, Nathan Davis and Belgians
Jacques Pelzer and Steve Houben. Marc Maes

GREECE: BMG Artists Promote Nestle Chocolate Bars

Greek artists Dante and Costas Charitodiplomenos are promoting
ichocola‘ce bar Crunch in a joint marketing campaign between BMG
Ariola and Nestle, a deal claimed to be trendsetting for the market.
The Crunch logo appears on album covers as well as on various pro-
| motional items. According to BMG MD Miltos Karadsas the agree-
ment is "a revolutionary method that gives Greek companies vast
| opportunities for promotion and marketing.” MB

AEROSMITH HITS POLAND — US rock band Aerosmith are currently tour- |
ing Europe, taking in 28 shows across 18 countries. The tour, that started
on May 21, will end in Tel Aviv, Israel on July 12. Here the band is pictured
before their concert in Warsaw, May 29. The event, organised by Odyssey
and sponsored by Pepsi, was strongly promoted by several radio stations
including EHR RMF-FM/Krakow that went nationwide three days before
and holds the broadcasting rights of the concert [photo: Alina Dragan).
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IMRO's Graham Calls For Haste
On Independence From PRS

IRELAND
by Dermott Hayes

Brendan Graham, outgoing
chairman of IMRO, the Irish arm
of performance rights society the
PRS, has called on the PRS to act
quickly and give IMRO its inde-
pendence. The move comes less
than a month after IMRO's case
for independence from PRS was
given a resounding endorsement
from its membership.

All eight members of the out-
going pro-independence IMRO
board were elected to the new 12-
strong interim board mandated to
negotiate IMRO's  detachment
from the London-based collection
agency. There was an unprece-

dented 60% return from the recent
ballot of PRS members in Ireland,
or between 550 and 560 members.
"This result endorses the work and
views of the outgoing board," said
Graham. "We now have a clear
mandate for independence as a
result of this election. We want the
PRS to declare IMRO independent
within the month.”

Graham blamed the PRS's
refusal to alter its membership
rules in Ireland on the crisis that
has now arisen for the collection
agency since it was refused an
operating licence by the Irish
Competition Authority last month
(see M&M, June 18)

IMRO collection agents have
already been turned away from the

Higgins Promises
Music Task Force "In

The Coming Weeks"

IRELAND
by Dermott Hayes

Ireland's Minister for Arts, Cul-
ture and Gaelic-speaking Areas
Michael D. Higgins has pro-
mised to set up a task force for
the Irish music industry in the
coming weeks.

Speaking at the lannch of the
third  detailed commissioned
report on the Irish music indus-
try's potential to be published this
year, Higgins said, "I intend in
the coming weeks to invite the
industry to participate in a repre-

sentative task force, which will
advise on the approach which this
examination should follow, facili-
tate the gathering of relevant
information and prioritise the
decisions and subsequent actions
to be taken by both Government
and the industry to stimulate
expansion leading to job cre-
ation."

The minister was speaking at a
function to mark the publication
of a report by Irish financial con-
sultants Stikes, Kennedy, Crow-
ley on the popular music industry
in Ireland.

@® UK: Jonathan Sternberg
has been appointed senior
Counsel, Sony Music Enter-
tainment UK.
In this capaci-
ty, Jonathan
will continue
to oversee the
legal depart-
ment df Sony
Music  Enter-
tainment UK
and will report
to  chairman
and CEO Paul Burger. Mean-
while he will also assume
responsibility for major Euro-
pean legal matters.

Sternberg

@® HOLLAND: Paul Beerkens
has been appointed general
director of Classic FM in Hol-
land. He comes from advertis-
ing group BBDO and was
responsible for the launch of
successful marketing and PR
*| consultancy Business PR. He
starts on August 1. Meanwhile,

Newsmakers

Arthur Hgogendijk joined
Classic FM on June 1 as sales
director, moving from IP. Other
staff at Classic FM are sponsor-
ship director Carine de Meyere
and concert manager Robbert
Jan de Neeve. The presenter
line-up is as follows: Leontien
Ceulemans, Bert Bijl, Saskia
Bosch, Pieter Buijs, Hans
Dekkers, David de Jongh,
Inger van Maarsseveen and
Hans Mantel.

@ NORWAY: Steffen Fjaer-
vik is leaving his position as
head of music at StudentRa-
dioen in the north of Norway.
He will be replaced by Rune
Hagen.

@ EUROPE: Carolyn Lilipaly

from Holland has joined MTV |

Europe as the new presenter of
MTV News, making her debut
during MTV's Vote Europe
Weekend (June 4-5).

premises of some licensed users in
Ireland who are citing the recent
Competition Authority decision
for their actions.

"The PRS refused to hear what
we are saying," says Graham.
"“They could have solved this years
ago," he said and called on the
PRS to act quickly now to allow
IMRO to contain the damage.

Graham said that an indepen-
dent IMRO would alter the rules
to suit the objections of the Irish
Competition Authority.

Sony Chooses Radio Contact For

IFPI GERMANY MAKES BIGGEST EVER SEIZURE — IFPI Germany and BMG |

destroyed over 300.000 illegal copies of CDs and cassettes by Italian group
Rondo Veneziano—the biggest seizure ever made in Germany of pirate
records. The pirate material included 12 tifles by the group, imported from
England. Pictured (Ir): VP strategic marketing BMG Infernational Klaus |
Schmalenbach, deputy MD IFPI Martin Schafer, BMG Ariola lawyer and |

BMG Ariola Media Albert Czapski.

Compilation Promo Campaign

BELGIUM
by Marc Maes

Sony Music Belgium special mar-
keting director Henk Penseel has
chosen the Radio Contact net-
work for his next compilation cam-
paigns in Belgium.

"We have been investigating
radio as a way of reaching the
same audience with a low-cost me-
dium,” he says."TV campaigns are
too expensive to run for every
greatest hits compilation." He adds
that the Gypsy Kings's "Greatest
Hits" (set for release end of July)
will be a perfect start to work with

MCM Euromusique Starts

BELGIUM
by Marc Maes

Belgian regulatory body the CSA
has encouraged the launch of
MCM-Euromusique's  program-
mes on South Belgian cable net-
works in a report submitted to the
French Belgian regional Govem-
ment.

MCM-Euromusique, the
French-language music TV channel,
is currently serving 850.000 French

the Radio Contact network nation-
wide.

National coverage is essential
for a good campaign, commented
Penseel, when explaining his
choice of the network. Although
struggling against BRTN domina-
tion, [Contact's sales house group]
IP Radio stations very often have
up to 16% share of the audience in
major Flemish cities, and ad rates
are cheaper than on the [public
broadcaster] BRTN.

Competition is increasing in the
compilation market, adds Penseel,
as many songs are available on
several compilations. Theme-pro-

households plus another 1.1 million
households in the UK and Scandi-
navia via cable-transmission, offer-
ing a round-the-clock musical pro-
gramme consisting of 60% of
French language repertoire and 40%
from other European countries.
Together with the FNAC music
chain, the station runs 30-minute
thematic specials "Blah Blah sur
MCM," MCM's chart show "MCM
Hit des Clubs" and "Le Club
MCM/NRJ" are a collaboration

jects are consequently being
squeezed out by pure hit selec-
tions. "Buyers tend to go only for
the real hit-compilations like the
successful Tien Om Te Zien vol-
umes, which crossed the 1.2 mil-
lion mark, or chart albums like Hit-
connection (EVA) or (Magnom)>
Today, it is hard to add new pro-
jects in the Benelux if they are not
the traditional hit-compilations."

The Gypsy Kings campaign
will run during the 2nd and 3rd
week of July on all Radio Contact
stations in the South and affiliates
in Flanders.

In Belgium

with French netk NRJ.

"Starting August, Brussels will
be the first Belgian city to have
MCM-Euromusique on the cable
with BruTélé," says MCM market-
ing director Delphine Jammet,
"and other cities will follow soon
after. The idea is to serve all cable
subscribers in the South of Belgium
(1.4 million viewers potential) with
our basic service free of charge. All
advertising will be handled from
our French headquarters."

Radiomafia Tops Finnish Ratings

FINLAND
by Kari Helopaltio

YLE's youth channel Radiomafia
has emerged as the most popular
radio channel in the Helsinki area
of Finland, which includes cities
of Espo, Vantaa and Kauniainen.
That is according to a recent sur-
vey carried out by Finnpal Oy
and Suomen Gallup-Media Oy
over four weeks in autumn '93 and
another four weeks in spring '94,
using a sample of some 700 radio
listeners.

Of those polled, 40% chose
Radiomafia as their first or second
favourite channel. Next in line
were ACE Radio City (36%),
ACE YLE Radio Suomi (35%),

Radio Ettan (28%), YLE Ykko-
nen (22%), Classic Radio (11%)
and Radio Kolme (6%).

Both Radiomafia and Radio
City are big with the 15-45 age
group, while YLE Radio Suomi is
strongest with 45 and over. Radio
Ettan is doing its balancing act
between young and adult audi-
ences and has Slipped in popularity
since its golden days in the late
'80s.

With some 800.000 potential
listeners, the Helsinki area is the
hot spot of Finnish radio market,
bigger than Turku and Tampere
combined. YLE networks don't
carry advertising other than in-
house promos. This leaves Radio
City and Radio Ettan to battle for

ad revenue with Classic Radio and
Radio Kolme as distant third and
fourth. Radio City claims 252.000
listeners in the under-45 group,
while Radio Ettan's share of that
demo is 219.000 people.

According to the survey, the
average Finn listens to three hours
and 41 minutes of radio daily.

Nationally, the most listened-to
channel is YLE Radio Suomi (97
minutes daily), followed by local
indie stations (76 minutes of
national potential audience) and
YLE Radiomafia (28 minutes). In
terms of weekly coverage the
national figures are: YLE Radio
Suomi (64%), local indie stations
(71%) and YLE Radiomafia
(48%).

AmericanRadioHistorv Com
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Programming The Music

Radio

National EHR Nets Search
For Nuances In ltaly's
Programming Rainbow

With almost 2.000 local stations and 15 national networks, Italian radio
listeners are confronted with the widest listening choice in the whole of
Europe, at least in terms of numbers, with the ratio of stations to popu-
lation close to that of the US. Seven of the 15 networks classify their for-
mats as EHR, with many of the regional stations duplicating the format
at a local level. With the EHR format at saturation level according to
most operators, how do the national networks strike a difference from
their competitors? Programme and music directors of Italy's national
EHR webs Radio Deejay, Radio Dimensione Suono, Network 105, RTL
102.5 Hit Radio, Radio Kiss Kiss and 101 Network talk to Mark Dezzani
about their station's unique selling points:

@ Milan-based
Radio Deejay
has scored top
of the EHR
ratings consis-
tently in the
past few years
with 3.687
million listen-
ers and a 7.2%
reach in last year's Audiradio survey. Most
operators acknowledge that Deejay has
sewn up the teenage market with its per-
sonality-led programming and strong
emphasis on dance music, but it's not all
disco, according to Deejay's PD Dario
Usuelli. "We are a hit radio. We play the
music we like, which often means we play
songs before they become commercial hits.
We are more avant-garde than the other
stations. We were the first to play La
Bouche and C.J. Lewis, for example. We
often playlist artists like the B-52s, which
are ignored by the others.” On the subject
of Deejay's personality jocks, Usuelli says,
“We can be very choosy about who we
hire, and we have an excellent team.
Everyone can be themselves, but we all
work off each other really well." Radio
Deejay's strongest programme is the
schools out afternoon dance show "Deejay
Time" which is regarded as Italy's defini-
tive dance chart and presented by two
mixer/artists Fargetta and Molella who
have scored several chart successes them-

selves.
Radio

@ Number two
* *
Jimension

in the EHR
rankings is
Rome-based
Radio Dimen-
sione  Suono
Network,
which has doubled its audience base in the
past three years, scoring a 2.671 million
daily reach, translating to a 5.2% reach.
Music director Carlo Mancini says RDS'
trademark is their formula of 50%
International hits and 50% domestic hits.
"We are different from the other 'all hit'
radios in that we only programme actual
hits. If a record is released that is guaran-
teed to be a success, we will rotate it in our
‘promo hit' spot, which is programmed
once an hour, but then it doesn't automati-
cally go straight onto our playlist until it
charts. This week's promo hits are the new
releases form Spagna, Jovanotti, Anna
Oxa, La Bouche and the new Corona sin-

——

gle, which is destined to be the summer hit
of '94." RDS' target audience strikes at the
25-44 demographic, and Mancini says this
can be problematic when a trend like dance
music dominates the chart. "The format can
transform a bit when a trend comes along,
but we balance this by selecting hits from
the European charts and album charts," he
says. RDS tries to maintain a homogeneous
personality, he adds.

"Our presenters are concise and we try
to avoid too much clowning. We don't have
shows as such, but our programmes run
smoothly from one to another.”

® One-time
NETWORK

national  leader
Roddir

Milan-based
®

Network 105 is
now third EHR
net in Italy, tar-
geting the 18-25-
year-old demo.
Rating 2.607 mil-
lion listeners
daily with a 5.1%
reach, 105's music director Angelo De
Robertis says that his playlist goes out to
break new acts before the others. "We do
play dance and techno, but that is really
Radio Deejay's priority. Each station has its
own angle and tries to create new successes
by homing in on new tendencies. We heav-
ily feature new Italian acts like the dub out-
fit Almamegretta and rock acts Negrita and
Ritmo Tribale." International rock acts like
Soundgarden also make the 105 playlist, he
adds. Maintaining the balance between
young and old is a prime concern for
Robertis. "We have a strong image and
don't need to work on that too hard, howev-
er, we are constantly trying to gain new,
younger listeners, while holding on to our
faithful audience base." He cites a typical
105 song at the moment as the Latin
pop/dance record Rythm Is Magic by
Clariae D'Ubaldo.

@® Berga-
mo-based
R T L
102.5 Hit
Radio is
one of the
newest
networks to compete in the EHR race, and
has built up a 2.112 million daily following
and 4.1% reach in just a few years by
importing tight American formatting mod-
els. Having built a solid base, programme
director Luca Viscardi says they are now
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105 Classic's Soul Programme Expands

Michele Zarillo."

Milan-based gold network, 105 Classic has extended its soul classics programme
' "Dance Classic" due to popular demand. The three-times-a week show is now broad-
cast daily for one hour at 14.30 with a special weekend edition Friday, Saturday and
Sunday between 22.00-24,00. Gianluca Costella, the station's MD, also presents the
show, mixes dance hits and rare grooves from the '60s and '70s and gives out expert
knowledge on difficult to find discs for collectors. Costella says "I get many calls from
other radio stations asking for information on tracks we play."

Club '91 Increases Acoustic Features

Regional Naples EHR Radio Club '91 is introducing a regular unplugged programme
following the success of its occasional series. "Buonanotte ai Suonatore” (Goodnight
Musicians) will be broadcast once a fortnight with artists live in the studio chatting
with listeners and playing an acoustic set. Radio Club 91 programme director Mario
Coni says, "the unplugged concept has been a big success with our listeners. We have
lined up major artists including Roberto Vecchioni, Fabio Concato, Stadio and

Vibrations Turn Computerised In Orleans

Orleans network Vibration now has an all-computerised studio since it installed
Mastercontrol last month. This allows the station to pre-produce some hours of pro-
gramming and, as from June 13, to introduce some changes to its schedule. A new
show called "Stop Music" will run from 16.30 - 18.30. presented by Djée. offering lis-
teners' choices. From 18.30-21.30 listeners can phone in with messages on "Ligne
Rouge" hosted by Rodolphe and Jean-Christophe.

loosening up a little. "We are trying to be
more creative,” he says. "Playing only
established hits gave the impression that
we were just a jukebox. Now we try and
anticipate trends and are making a stronger
impact by adding new songs quicker."
Viscari says that Colour Me Bad's new sin-
gle In the Sunshine is an example of their
more adventurous adds. The tactic seems to
be working; whilst RTL 102.5 Hit Radio
has been strongest in the 25-34 demograph-
ic, the 18-24 range is now fastest growing,
with their average listener aged 26.
Whereas Viscardi admits that EHR stations
tend to be too similar, he says Italy is not
yet ready for niche formats. "We are trying
to be unique with our presenters. Our
sound is quite institutional and our great
strength is our news, which is concise, reg-
ular and constantly updated.”

® With a

2.7% reach rMs_klff
and  1.393 netwo
million

daily average, Naples radio Kiss Kiss
Network is market leader in its home terri-
tory in the south of Italy. Music director
Roberto Mancinelli says the station's trade-
mark is as a risk-taker. "Being in Naples,
we are outside the promotional circuit in
Milan and Rome and therefore less of a
slave to the record companies.” he says,
pointing out that playlist selections are too
often influenced by record company adver-
tising budgets.

"We are strong on personality, with a
lot of the Neapolitan character coming
through. We have beefed up our news and
are more eclectic musically,” he says; Kiss
Kiss plays Acid Jazz and New Age along-
side chart hits, for example. Current
playlist songs which mark out the station's
difference are Makka B's Teenage Age and
the new Urban Species album Listen. "We
are trying to give more information about
artists and their music, a role which the
state broadcaster RAI fulfilled until recent-

ly."

® Milan's * **
has changed
format sever-
al times in its
20-year his-
Programme director Gigi D'Ambrosio said
that changes in black music had a lot to do
with their format change at the end of the
'80s. "Where there had been a lot of radio-
While 101's target audience is 24-35,
D'Ambrosio says they are also trying to
pick up younger listeners. "Our strongest
growth is in the 20-24 age group," he says,
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friendly funky black tracks like Earth,
Wind & Fire and Kool & The Gang, at the
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