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Sibling Duo
The Choice
'Breaks Borders

EUROPE
by Marc Maes & Machgiel Bakker

Slowly but surely, radio is
embracing the intelligent pop
sounds of Belgian duo The
Choice. Their latest single, The

The Choice

Ballad Of Lea & Paul, has fea-
tured in M&M's Border
Breakers chart for the last two
months, due to enthousiastic
radio support in Germany,
France, and to a lesser extent,
Scandinavia.

Originally signed to Belgian |
independent Double T Music
(who inked a distribution deal
with Sony Music Belgium in

(continues on page 27)
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A DJ War In Paris

Hunting Down Air Talent

The Voice Hits 10 Years

£ 295 DM 8, FFr 25, US$ 5

Six New London Franchises
Attract Forty-One Bidders

UNITED KINGDOM
by Jeff Clark-Meads

The UK's biggest radio groups
and a host of independent players
are generating an unprecedented
clamour for London's new radio

licences which will be allocated
in September.

Three FM and three AM fran-
chises are on offer, and they
attracted a total of 41 applications
by the Radio Authority's dead-
line of June 28. Though the appli-

-

GOLDEN THERAPY?-— lIrish alternative rock group Therapy? was recently

presented with gold discs for sales of their second album "Troublegum,”

| which sold over 10.000 albums in Ireland.

cants represent a huge variety of
potential programming, the bulk
of them are offering adult con-
temporary services. This area of
music has been notable by its
absence from the London region-
al mix and it is now highly likely
that the city will gain an ACE sta-
tion to augment its long-standing
EHR and gold services.

For more than 20 years, Lon-
don has been served by Capital
Radio's EHR on FM and Capital

(continues on page 27)

NRJ, MTV |
Join In London

- FMBd

'UNITED KINGDOM l
by Emmanuel Legrand

| If it is successful, one of the |
bids submitted for the London |
franchises would not only offer
' the first UK base for French
radio giant NRJ, but MTV
Europe's first venture into
radio. The two European media
concerns have placed a joint bid
for one of the two available FM
(continues on page 27)

Green Paper Poses Questions On
Future Of Public Broadcasting

SWEDEN
by Nicholas George

The long-awaited Green Paper on
the future of public broadcasting
in Sweden asks many questions
but provides few concrete propos-
als as to the role of the nation's
pubcaster Sveriges Radio.

The Teenie Band Enigma: Why Only The UK?

UNITED KINGDOM

by Miranda Watson

The teenie band is a phenomenon unique to the
UK, it seems. Home to teen stars Take That!,
East 17, Worlds Apart, Bad Boys Inc. and
female teenies Eternal, the UK has always
spawned a steady flow of young, fresh-faced
groups with that magic teen appeal, providing
perfect fodder for the thriving teenie press
industry and its flagships Smash Hits and Just

Seventeen!.

But why is the teenie scene unique to Eng-
land? Are English teenagers the only ones to

FFH, Frankfurt

(MA ratings 1994)

C _— =

rate pin-up-a-bility so high? What is it that

draws Aussie soap actors half way across the

world seeking a music career, and then turns
them into pop stars within the turn of a Smash

Hits page? Is it a heightened sense of "teen-

ness", or super levels of promotion within the

music industry?

Few other countries seem to compete, leav-
ing Britain enjoying a healthy teen export
market, and drawing talent from other
countries seeking teenie break-through;
Take That is currently in the German Top
Ten Singles chart, while new American

(continues on page 26)

Presenting the paper on June
22  Cuiture Minister Birgit
Friggebo said the future of
broadcasting regulation would be
determined as much by new tech-
nology as by laws made by gov-
ernments. However she did out-
line plans for a new national

(continues on page 27)

No. 1 in EUROPE

European Hit Radio
WET WET WET
Love Is All Around
[Precious)

Eurochart Hot 100 Singles
BIG MOUNTAIN

Baby I Love Your Way
(RCA)

European Top 100 Albums
MAKIAH CAREY

Music Box

(Columbia)

21,6% more listeners
Alster Radio, Hamburg  42,9% more listeners
RPR 2, Ludwigshaven 42,9% more listeners

Radio Brocken, Halle

And the winners are...
Antenne 1, Stuttgart
Antenne RT4, Reutlingen 42% more listeners |
180.000% more listeners

Its great working together!

Ad Roland Media Services, Hilversum, The Netherlands. Tel: +31 (0) 35281111 1

119% more [isteners
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let's have funin the summer !
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girls & boys :

# 23 in french charts

Magic Affair OMEN u
# 33 in french charts

“and why not have fun in the autumn 100...

| TERRORVISION
Oblivion

Thank you d for your initial support on these exciting new talents.
| .




Int'l| Expansion, New Technology EuroPE AT A GLANCE
To Head Warner Development

INTERNATIONAL
by Thom Duﬁy

By focusing on developing local
repertoire around the globe as
well as sales of American product
outside the US, Warner Music
International saw revenues of
USS$1.5 billion during its 1993
fiscal year, and projects up to
100% growth to US$3 billion in
revenue by the year 2000.

Ramon Lopez, chairman and
CEO of WMI, outlined the com-
pany's strategic and fiscal outlook
at its worldwide managing direc-
tors' conference in Montreux June
19-24, which also was attended
by Gerald M. Levin, chairman
and CEO of Time Warner,
Robert Morgado, chairman and
CEO of the Warner Music
Group, Mo Ostin, chairman of
Warner Bros Records, Doug
Morris, co-chairman and co-
CEO of the Atlantic Group and

Bob Krasnow, chairman of
Elektra Entertainment.

The picture presented was of a
company which has not only
become increasingly important to
the fortunes of its US parent, but
which also has increasingly
looked to artist development
efforts outside the US for its
growth.

The strong projections for
Warner Music International into
the next decade follow revenue
growth of 350% between 1980
and 1993, according to figures
presented by Lopez. Including
other  international  revenue
streams, more than 52% of the
revenue of the Warner Music
Group came from non-US mar-
kets in 1993.

Although the volume of sales
of US titles by WMI is expected
to continue growing, non-US
repertoire will account for an
increasingly larger share of the

Sullivan Appointed As
M&M News & Features Editor

M&M associate editor Julia Sul-
livan has been appointed news
and features editor fol-
lowing the departure of
executive editor Steve
Waonsiewicz.

During her two and
half years at M&M Julia
has been responsible for
production of news and
features pages as well as
reporting on  industry
developments throughout Europe.
A graduate in French and Italian
with a background in arts pub-
lishing, she is now fluent in
Dutch and has developed a firm
understanding of the European
radio market.

M&M editor in  chief
Machgiel Bakker welcomes the
new appointment. "Julia has been
a vital member of the team as an
editor, sub-editor, news coordina-

Sullivan

tor and reporter. She will now be
freed up to concentrate on editori-
al direction and manag-
ing the network of corre-
spondants. Her news
sense and knowledge of
the market will help us to
further improve the mag-
azine's coverage of Euro-
pean radio.”

The summer will see
further ~ changes  in
M&M's editorial line-up as staff
reporter  Miranda  Watson
returns to the UK on August.
Miranda has reported on Ger-
many, Benelux and Scandinavia.
Comments Bakker, "Miranda has
done a great job in extending the
magazines's coverage of the Ger-
man market. She will be sorely
missed. We all wish her the best
of luck and I am sure we will
continue working together.”

company's revenue, rising from
roughly a third between 1980 and
1987 to 54% in 1993, and pro-
jected to reach 65% in the year
2000.

Those sales reflect not only
the strength of artists within their
native markets but marketing of
non-US acts across borders with-
in Europe, Latin America and
Australasia. With the shift of
WMT's focus toward development
of local repertoire in international
markets, its market share has
risen from 7.4% in 1987 to 10.2%
in 1993 and is projected to reach
15% by the year 2000, according
to figures presented at the meet-
ing.

Levin named international
expansion and exploitation of
new entertainment technology
two drivers of growth, while
Morgado. picking up on the
theme, discussed the importance
of links between WMI and such
ventures as Music  Choice
Europe, which delivers digital-
quality music over cable televi-
sion systems, and proposed satel-
lite television ventures in Asia
and Latin America, as well as
Warner's existing co-venture with
Sony, PolyGram, EMI and other
partners in the German music
television channel Viva.

The more than 100 attendees
meeting at the Montreux Palace
hotel represented WMI's 46 affili-
ates in 33 countries. Since the
previous gathering of its manag-
ing directors in Boston in 1992,
WML has established new compa-
nies in Hungary, Chile, the
Philippines, Taiwan and Thai-
land, and acquired second compa-
nies in Hungary, Brazil, Spain,
Sweden and Finland. Counting its
31 licensees as well as its seven
associated creative labels, WMI
currently operates in a total of 64
countries. It expects to expand
into eight new territories in the
next five years.

Thom Duffy is international
deputy editor of Billboard magazine.

IFPI Predicts Healthy Influence Of CD-Price Verdict

EUROPE
by Jeff Clark-Meads

The comprehensive victory of the
UK record industry against
charges of price-fixing and profi-
teering may have a positive effect
in other European countries.

After a year-long investigation
into the supply of recorded music
in the UK, the British governmen-
t's Monopolies And Mergers Com-
mission (MMC) issued its report
on June 23 in which it fully
backed the record companies’
arguments that prices of music—
CDs in particular—are not being
kept artificially high (M&M, July
2).

Mike Edwards, operations
director of international labels
body IFPI, says the report will be

helpful to other authorities consid-
ering such an investigation. The
Dutch record industry came under
brief scrutiny at the end of '93 and
observers believe Spanish and Ital-
ian authorities have been monitor-
ing the siutation in the UK and
Holland with a view to possibly
following suit.

Edwards comments, "We've
now had such a full investigation;
record companies and the record
industry in general have been
cleared of this action and no link
has been found between precluding
parallel imports and CD prices. I
think the MMC invstigation will
be very helpful to other authorities
carrying out inquiries. I hope the
record industry position will be
advanced now in every territory."

Governments considering such

investigations into their domestic
industries will be somewhat
deterred by the UK findings, he
says, although he points out that
the situation in each country is
dependent on the strength of local
consumer organisations.

A summary of the MMC report
circulated to the British industry
contains the vital sentence, "The
major record companies are not
making excessive profits."

The president of the govern-
ment's Board of Trade, Michael
Heseltine, who oversees the work
of the MMC, must now decide
whether to act on the report, but it
is unlikely that he will take action
given the substance of the MMC's
findings.

SPAIN: Radio Pays Homage To Flamenco Figure Head |
Spanish radio came out in full to lend a hand at a special tribute con-
cert for 78-year-old flamenco legend Juanito Valderrama, who is
retiring after 60 years on stage. More than 30 artists performed at the
June 24 homage before nearly 20.000 fans at Madrid's Plaza de Toros
bullring. Among the concert organisers were Cadena SER's Cadena
Dial, Radio Ole and the Barcelona-based label Divucsa. The concert
was presented by Carlos Herrera, (Cadena COPE), Carmen Borja
(Radio Ole), Joaquin Prat and Jose Manuel Rodri (Radio Nacional
de Espana), Rafael Cano (Cadena Dial) and Jorge Lago (Onda Cero).

Howell Llewellyn

GERMANY: German Radio Advertising Market Up 2.5% In '93
Figures released by the German advertising organisation ZAW this
| month show the German radio advertising market rose 2.5% over '93,
compared to a 11.5% rise for television and an overall rise of 2.9%.
Radio's meagre rise for '93 is in contrast to high expectations after the
first half of the year showed a sharp rise in ad turnover in the private
radio sector. Miranda Watson
|
SPAIN: SER Profits Hit U5$3.6 Million
A 19% drop in advertising revenue and increased competition from
TV stations hit the radio sector hard in 1993, the annual shareholder's
meeting of media group PRISA heard on June 16. But PRISA's radio
arm, Cadena SER, was the only major web which showed net profits,
in this case of Pta474 million (app. US$3.6 million). SER's consolidat-
ed turnover was Pta14 billion. SER remained the most listened-to web,
capturing nearly 7.8 million of the total radio audience of 17.8 million
in 1993, according to the EGM ratings. The EGM also released sepa-
rate figures for the Madrid region which showed SER's Los 40 Princi-
pales Madrid station as the most listened-to in the country in the first
| three months of 1994, with an audience of 402.000. Second was
Radio Ole with 160.000, third M-80/Madrid with 118.000 and joint
fourth were Cadena Dial and Onda Cero Musica with 88.000 each.
HL

HOLLAND: Holland FM To Resume Off-Shore Broadcasting
Dutch MOR/national commercial station Holland FM has finally
been given permission from the authorities to moor the former off-
shore radio ship The Communicator and broadcast on medium wave.
| The station has its studios in Rotterdam, but plans to moor the ship
along a dyke cutting across the Ijselmeer. The communicator, former-
ly home to Laser 558, is still in Portugal, but will shortly set sail for
Dutch inland waters. It should be on the air within two months.
‘ Julia Sullivan

FRANCE: NRJ Starts Trading On The Stock Exchange

The NRJ Group started trading "over the counter” at the Paris stock
exchange market on June 24, following four-and-a-half years on the
second market. More than 20% of the shares are now owned by out-
side investors. NRJ said this move was made necessary "because of
the international development of the group. This marks a new step
which will allow investors to act on a group concentrated on the radio
business in France and in Europe,” added NRJ. Emmanuel Legrand

‘ UK: Fortune 1458 Starts Soft ACE Service In North-West

| The UK's newest station, Fortune 1458, began an adult contemporary
service to the north-west of England last week. Broadcasting on an
AM frequency relinquished by the BBC's Manchester station GMR,
the company says its output is "soft ACE". A spokeswoman says the
service is exemplified by Tom Jones, Shirley Bassey and, at the mar-

| gin, Simply Red. Jeff Clark-Meads

MAZELLE, BROWN VISIT M&M — Music & Media welcomed UK singers |
Kym Mazelle and Jocelyn Brown to its offices recently. The duo's single "No

More Tears (Enough Is Enough)" is currently EHR chartbound. Pictured (I-r)

are: Kym Mazelle's manager lain Hill, Mozelle, Arista UK international

director Julian Wall, Brown and her manager Albert Samuel.
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loannou Joins Arcade Germany
As MD, Expansion Plans Afoot

GERMANY
by Miranda Watson

Former A&R/marketing head at
BMG Munich Tony loannou
has been appointed MD of
Arcade Germany as from July 1.
Ioannou will be responsible for
the GSA territories and will
report directly to president conti-
nental Europe Andre de Raaff.
Ioannou's appointment signals
expansion plans afoot at Arcade

Germany. Comments De Raaff,
"Arcade Germany has been very
successful over the last nine
months with lots of albums in the
charts. As Germany is the most
important market in Europe, this
year we felt it should be the year
where the German branch of
Arcade becomes even more suc-
cessful. To head up the company
we needed someone with a lot of
experience in the German market.
Tony Ioannou fitted the bill—we

MiniDisc Receives £8m
Boost in Europe

EUROPE
y Jeff Clark-Meads

Sony Software Corporation has
begun a TV advertising campaign
for the MiniDisc with a series of
commercials on MTV Europe
that will run until the end of the
year, as part of an £8 million
campaign to boost the format.
Terrestrial TV campaigns are
being run in the UK, France, Hol-
land and Belgium during the
summer and further terrestrial TV
slots are planned from September
in Holland, Germany, Spain and
Italy. The promotion is being

backed by press advertising in
lifestyle magazines in most Euro-
pean territories.

Alan Phillips, vice president
of sound technology marketing at
Sony, points out that by the mid-
dle of July, 900 European record
stores will be equipped with
MiniDisc demonstration equip-
ment.

Phillips adds that the Euro-
pean MiniDisc catalogue current-
ly contains 480 titles, 50% of
which are from non-Sony compa-
nies such as EMI, Virgin, Warn-
er Music Group and independent
labels.

needed someone of his weight to
take Arcade Germany into the
next stage of its development.”

De Raaft says loannou will be
focusing on TV merchandising
product and on developing
Arcade's classical arm Vanguard
Classics. De Raaff adds that
developing CNR in Germany will
be one of loannou's main priori-
ties over the next year.

To critics who claim that loan-
nou's background working for
major record companies does not
make him the best candidate to
head up an indie company, De
Raaff counters, "For the longest
part of his career, loannou
worked for a concert agency
[Mama Concerts in Munich] and
this gives us the feeling that he
can think and act as an indepen-
dent. He also has the spirit to fit
into an independent company.”

Ioannou left BMG Munich at
the end of June after one-and-a
half years with the company.
Prior to this he worked as senior
product manager international at
Phonogram Germany in
Cologne, acting as deputy MD
under Louis Spillmann and
before that he worked for Mama
Concerts.

Additional reporting by Ellie
Weinert

New Broadcasting Law Stipulates
Right To Counterargument

ESTONIA d
by Julia Sullivan

A total of 5% of all broadcasts on
Estonian radio and TV must be
news, according to the new
broadcasting law which came
into force on June 15, covering
editorial content, advertising and
licensing regulations.

The principle of balanced re-
porting is also legislated for the
first time in the new law, intro-

ducing the right for counterargu-
ment.

"Any restriction of creative
freedom is punishable by law."
according to a report on the new
law on state broadcaster Estonian
Radio.

Other clauses restrict advertis-
ing to 5% of daily programmes
on the state broadcasters Estonian
Radio and Estonian Television.
However, the broadcasting coun-
cil can alter this figure. Advertis-

ing of alcohol, tobacco products,
weapons and prostitution is out-
lawed. The new law also renders
piracy illegal, with possible court
proceedings facing offenders.
Two new directors general
will be appointed at the state-
owned radio and TV broadcasters
over the next six months., while
private broadcasters must apply
for and be granted permits—to
replace their broadcasting licen-
ces—over the hext two months.

Radio Supports National Day Of
Music Festivities In France

FRANCE
by Emmanuel Legrand

France’s 13th annual "Fete de la
Musique”  ("National  Music
Day") welcomed a strong backing
from national radio on June 21
this year along with the millions
of people who enjoyed a day of
free concerts.

Launched in 1981 by Jack
Lang, socialist minister of cul-
ture, the festival is celebrated
throughout France and in French-

. speaking areas around the world.

Highlights this year inciuded
Peter Gabriel, Stephan Eicher,
Cesaria Evora, Geoffrey Orye-
ma (as part of a Womad double
bill with Lucky Dube) and No
One Is Innocent.

ACE-formatted Europe 2/
Paris broadcast one acoustic track
every hour, taken from a series of
acoustic concerts sponsored by
the station. Leonard Cohen was
special guest at the station and in
the evening, Europe 2's DJs trav-
elled through the city reporting
on the action.

EHR Skyrock/Paris decided
to open its airwaves to the listen-
ers, asking them to call the station
from the events and commenting
what they were watching, while
EHR station NRJ and ACE-for-
matted RMC both sponsored
concerts, NRJ having Eicher as
guest of honour. Public stations
France Inter, FIP and France
Info also dedicated airtime to the
festival, with guests musicians
and interviews with former minis-
ter Lang and Sony Music presi-
dent Henri de Bodinat.

FMEMPHIS BLUE SIGNS WITH INTERCORD —

e T

German pop act Memphis‘

Blue, acclaimed by German media as newcomer of the '93, have signed to
| Intercord. The group found success with their first two singles "I'll Be There”
and "Every little Thing." Their Intercord debut "One Single Word" was
released af the end of June. Pictured (I-r) are: (behind) A&R manager Tom
Strébele, head of marketing Uwe Gerstner, producer Heiko Schneider,
| head of press Karin Herrman and head of promotion Peter Litterer; (Front] |
producer Uwe Hasselsteiner, singer Markus Metz, guitarist Lee Tyler and |

manager Host Hiltenschmid.

Deejay's Cecchetto
Accused Of Bully
Tactics In Song Contest

ITALY _— -
by Mark Dezzoni

Impresario/producer Claudio
Cecchetto, also director of

Milan-based EHR web Radio
Deejay, has been accused of rig-
ging the TV talent contest “Disco
Per I'Estate” ("Record For Sum-
mer”), broadc ast over three nights
on state broadcaster RAI last
week and watched by 15 million
viewers.

In a provocative letter of com-
plaint. record label DDD MD
Roberto Galanti called into
question a last-minute change in
voting rules on the third and final
evening, which gave phone-in
voters a two-for-one voting
power. "I had already complained
that out of 270 applications from
all the record companies behind
competing artists, five of the 10

selected were directly or indirect-
ly connected with Cecchetto,
while four out of the six finalists
and the Top 3 winners were all
his artists." wrote Galanti.

Galanti accused Cecchetto,
who was artistic director and pre-
senter of the programme, of using
the methods of a "small town
bully”.

In reply, show organisers
Publispei say they will be issuing
a lawsuit suing Galanti for
defamation, plus L5 billion
(US$3.125 million) in damages.

Galanti commented, "Their
lawyers have asked me to with-
draw my accusation, however 1
stand by what I have said."

Radio Deejay  presenter-
turned-singer Nikki (CGD) won
the contest, with Ava & Stone
(Expanded) second and Cateri-
na on Cecchetto’s FRI label third.

Newsmakers

| ® INTERNATIONAL: As
part of restructuring in its inter-
national  division, US-based
Westwood One Radio Net-
work has placed international
director of development
Richard Rene in charge of new
business ventures, while Bill
Stolier, director of operations,
will conduct international busi-
ness affairs. The division also
| welcomes the addition of Hal
Rood as regional sales manager
for Europe and the Middle East.
Rood comes from Voice Of
America Europe, where he was
‘ assistant affiliate relations offi-

cer. Holly Cantos, formerly
sales assistant, also steps into
the position of regional sales
manager. Handling international
’ sales support and administrative
duties will be Charisse Guidry,

who was previously regional
station compliance manager for
Westwood One.

® CZECH REPUBLIC: BMG
Czech Republic MD Michael
Braun, responsible for setting
up BMG's three offices in cen-
tral Europe, left the company on
July 1 to start his own label
MBM. His position will be
filled by Janek Jaros.

@ UK: EMI UK has appointed
divisional marketing director
Ian Ramage to oversee promo-
tion following the resignation of
previous head of promotion
Matthew Austin. Head of TV
John Smith and head of radio
Steve Dinwoodie will report
directly to Ramage.

4
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Programming The Music

Skyrock Enters Tug Of

Radio

War Over Mavrice

FRANCE
by Emmanuel Legrand

DJ Maurice is the source of a
legal battle involving French
EHR network Skyrock and
Parisian rock station QOui FM.
Maurice, tipped by Skyrock pro-
gramme director Laurent
Bouneau as "One of the most
brilliant hosts to emerge from the
FM band," was to be one of the
key elements in the station's
restructured schedule, hosting a
22:00-24.00 talk-show, starting
May 9. The only problem is that
Maurice's former boss claims he
is still bound by contract.

Oui FM director Bruno
Delport has issued a law suit
against Maurice and Skyrock
however, for "abusive breach of
contract," claiming that Maurice,
who came from Oui FM, was
under contract with them until
December 31 1995.

In a first ruling from a com-
mercial court in Paris on May 24,
Skyrock's  operating  company
Vortex and Maurice were sen-
tenced to Fr500.000 (app.
US$86.000) for every day
Maurice's show ran on Skyrock.
Despite an appeal from Skyrock
the appeal court confirmed that
Maurice was not entitled to be
present on the station. In its rul-
ing, the court "forbids Skyrock to
broadcast any programme pro-
duced, conceived or made directly
or indirectly by Maurice." It set
November 1 '94 as the earliest
date on which the DJ can com-
mence at Skyrock.

Skyrock has filed another
appeal to be judged on June 23.
Skyrock claims that as Oui FM is
a Parisian station, Maurice should
be entitled to host a programme
broadcast throughout the country,
except Paris.

! BFBS Wins Cc:medy Prize

The British Forces Broad-
casting Service has been pre-
sented with the "gold" award
for the top comedy radio pro-
gramme in the English-speak-
ing world. Their winning entry,
"Mark at the Manger," was a
special Christmas edition of a
regular edition heard by British
forces around the world.

The two-hour show, pro-
duced by BFBS' Marc Tyley
and written and presented by
Mark Page. tells the nativity
story as a pantomime. BFBS is

the radio arm of the Services
Sound and Vision Corporation,
which also provides television
by satellite to the British Forces
and their families outside the
UK, from their head office in
Buckinghamshire.

This is not the first time
Mark Page has received a pro-
gramme award. He was named
best radio personality in the
1991 New York Awards and
won best Breakfast Show in the
Sony Awards in 1992.

Donna Starts Summer Voyage

Belgian pubcaster BRTN's
Radio Donna has launched its
summer tour with a concert on
June 18, the second edition of
the station's "Mid Summer
Night."

The event, which took place
at Bokrijk near the Dutch bor-
der, was organised together
with Flair magazine, and fea-
tured artists such as La Piovra,
Bart van den Bossche and
Niels William. The tour, enti-
tled "De Voyageur," will fea-
ture live broadcasts from vari-

ous major cities in Flanders,
according to producer Luc
Mertens. "Our audience appre-
ciates it,” he adds. "Last year
our ratings climbed substantial-
ly during the summer tour."
The tour involves some 13-17
hours of live broadcasts from
artists like Chelsy, Clouseau
and BC, plus those who
appeared in the Mid Summer
Night. Radio Donna also co-
sponsored Eros Ramazzofti's
open-air concert in Brussels on
June 26.

BBC World Service Makes
Classical Radio Deal

The BBC Finnish Service has
signed a deal with Classic FM
in Finland to provide all the
commercial classical station's
output. Classic FM is licensed
to cover Helsinki and 20 of
Finland's largest cities. The
BBC Finnish Service will pro-
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duce 12 bulletins on financial
and world affairs, as well as
items of particular interest to
classical music lovers. In the
autumn an additional news ser-
vice will be introduced. com-
piled especially for Classic FM.
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»Perfectly suitable for radio«
(Radio K6 Augsburg, Michael Scherpe)

»A song that you can’t get out of your

mind and never gets dull.«
(Radio Untersberg. Murc Zimmermann)

»Top-class production«
(OK Radio Hamburg. Tina Busch)

ROMAN »TRAIN 119 «
a perfect ride
for your listeners!

WEA MUSIC - EIN GESCHAFTSBEREICH VON OWARNEH MUSIC GERMANY - A TIME WARNER COMPANY
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Station Operations

CREATING POWERFUL RADIO

Finding, Developing And Sustaining Talent

Where do you find the new on-air talent?

How do you recruit or discover the next genera-
tion of presenters? What if you take a chance, hire
and develop someone new, they work out, grow to be
a huge popular star, then leave you to go to the
competition? How do you handle it? Is it worth it?

by Valerie Geller

hese are the questions I get asked
Tfrom broadcasters around the

world. And here is the answer.
There is no easy answer. Hire the people
you think are good that have great poten-
tial. If it works out, you will be consid-
ered a genius. Even if you hire people
away from other stations who already
have established themselves, it can be
expensive, but sometimes worth the
money.

If it does not work, remember, this is
not brain surgery. It is only radio. No one
will die because you took a risk and made
a wrong creative choice. You fail, you try
again,

Under Your Nose

Besides hiring someone who is already
developed as a success, how do you dis-
cover the perfect presenter? Sometimes a
look outside the traditional realm of jour-
nalists and broadcasters can reap big ben-
efits. I have found and developed radio
personalities that literally landed on my
doorstep. When I programmed a station in
New York, we did a huge talent search
looking for someone to host a show that
would be funny, interesting, topical and
loaded with personality. I listened to hun-
dreds of tapes from all across the country,
auditioned several people currently on the
air with much experience, but none of
them were "right".

When our afternoon board operator
(technically running the show, screening
the phone calls and playing the commer-
cials) expressed interest in hosting the
show, I did not take him seriously at first.
Then we talked. A lot. He had studied
drama at Yale University, worked as an
actor for a while, had a wonderful "ear"
for impressions and was up on current
events. He was drawn to radio because his
ido] was the afternoon host he was work-
ing with. And he was fun. So we tried
him out on the air. It worked and he got
the job. He is still on the air.

WABC/New York's morning man was
originally a lawyer who liked to call talk
shows. He was so talented, verbal, funny
and original that the programme manager
in his home town in Florida gave him a
chance on the air. In the end, he drew
such big audiences that he was granted
the opportunity to work in talk radio in
New York.

I've also hired comedians, teachers and
newscasters who had a lot of personality,
and "experts” who came to us originally
as guests to be interviewed on the air, but
who connected with the audience and
were loaded with potential.

Researching Personality
Many programmers would like to look
into a crystal ball and find a method to

predict if someone
will work out. There
is no crystal ball. It is
difficult to research a
product (or person)
that the public has not
yet experienced.

Take a chance. If
you think the talent is worth it, give him
or her a try, perhaps on a weekend show.
See if it has the potential. And trust your
instincts. If you believe that person is
right for your radio station, has the ability
creatively to do it and is interesting to lis-
ten to, take the shot. Stick with the person
even if everyone else in the building does
not share your belief.

One example of just having faith in a
talent comes from American TV comedi-
an David Letterman, a hugely popular
late night talk host, who failed miserably
the first time he was given a show. But
the manager believed in Letterman as a
talent. He decided to put him in another
time frame. Late at night, Letterman
worked. It was like finding the right
frame for a picture, finding where the tal-
ent "fit". No amount of naysaying detract-
ed the manager from his belief. He took
the chance, risked re-working the show
into the other "frame" and it paid off.

Believe in the talent. Take the risk.

Your Talent Garden
Once you have the right people it
place, to keep them motivated and giving

burning out. If you see creative burnout
happening, intervene. How do you know
when a talented person begins to burnout?
They complain, they call in sick, they are
late to work. The show is not as good as it
was. They are not excited anymore, they
get picky about small stuff,

But how do you avoid burnout?

I wanted to know the answer myself,
so I had a dinner party at my home and
invited actors, artists, a psychologist, a
film director, a textile designer, an archi-
tect and some radio and TV people.
Everyone there had made their living
from facing the "blank page" and having
to find things to fill it with. What did they
do when the ideas stopped flowing?

After dinner, I gave everybody a pen-
cil and paper. They began to write, talk,
then argue. Here is what majority agreed
on:

Creativity And Burnout

1. Lower your expectations. Not
everyone is at their most creative all the
time. Now may be the time to tap into the
creativity of those around you. If your fire
is burning low, rekindle yourself at the
fires of others.

2. Right casting. Are you doing the
right work for you right now? Take a look
at what you enjoy about what it is you do.
If it's a short list, this might be time to
rethink the job you do and find something
that is right for you. Be honest with your-
self. It's better to make a change, as scary

Tlps On FlndlngAndDevelopmg On Air-Talent

~ @ Radio can be taught, but true and genuine falent is

- Look in non-traditic

rare; when you find it, hire the person

Mdke your choice, 'rhen‘ stick with it

'@ Do not pull the plug too soon if the results do not

come immediately
@ Have faith

- @ Aircheck and motivate the talent, manage to your

best ability with honest feedback and encouragement

their creative best, you have to manage
them.

Think of it as planting a big garden.
Besides watering it, giving it fertilizer and
pulling its weeds, you would also clip it
back when it got too big. It is the same
with radio presenters. It is not enough to
say, "They make a good salary, they
should do a great job and be happy." The
on-air people need your feedback. They
need attention, your watering. Some never
get enough, but that's life. )

There are two ways I've found to man-
age talent successfully. The first is to
aircheck them regularly. Listen to their
work. Give them specific reasons as to
why you liked something or not. Give
them a real reason if it did not work.

The second is to protect them from

as it is, than to continue to be burned out
in a job that is not right for you.

3. Artists, whether on the radio or
doing any creative work, need the right
environment to grow. Managers need to
understand that creative people are sensi-

tive, introspective and often insecure. The
wrong  environment contributes  to
burnout. Make sure yours is a right one.

4. Do not become your work. Do
things in all areas of your life that give
you a good feeling, a victory. Challenge
yourself. Ask for feedback and support.
Create a balance of activity in your life.
Burnout occurs when you can no longer
grow. Don't allow that to happen.

5. Avoid "energy vampires", those
people who seem to suck out the life from
you. Everyone has them in their lives, but
now is the time to surround yourself with
people who nourish you and give back
instead of take.

6. Get involved in life, do things that
genuinely interest you. Participate in
activities that are interesting to you and
can also relate back to your work.

7. Feed your head. Look at art, listen
to music, try gardening, attend the theatre;
do something, anything that will stimulate
your own creativity and sustain you.

8. Do what you want to do. Give oth-
ers assignments that don't interest you.
Stick to what matters to you. You'll do a
better job of it.

9. Rediscover your professional and
personal roots. Take a look at what moti-
vated you at the beginning of your career.
What got you interested in doing this
work in the first place? Remember what
led you down this road and try to get back
there.

10. Follow your true interests. Now is
the time to really look at what drives you,
makes you feel energized and passionate
about life and do those things.

11.You need a change of pace. Take
time away if possible or in any other way
try and add variety to your daily routine.

Manage The Right Way

Finally, as a manager, give the talent
your best. The Appleton Broadcasting
Company newsletter Radio Sales Analyst
recently made some worthwhile sugges-
tions to radio managers, called the Princi-
ples of Motivation. Here are a few of
interest:
@ The employee's behavior is functional-

ly related to the way you treat them.
@ People don't resist their own ideas.
@ People will live up to your expecta-
tions of them (or live "down" to low-
ered expectations).
You need to know the individuals you
are trying to motivate.
People will change only when they
think they have to.
Productive activity that is ignored will
tend to decrease over time.
Achievement and recognition are the
top motivators at all levels.

International Broadcast consultant VALERIE GELLER
leads workshop seminars and consults for stations in
Europe and the US with emphasis on news, talk and per-
sonality radio, including Germany's Antenne Bayern,
FFH and Charivari; Sweden's Sveriges Radio; Den-
mark's Danmarks Radio and the YLE in Finland. Cur-
rently she is working on a book titled "Creating Powerful
Radio." She can be reached at her New Yori office at
(+1) 212.580 3385 or fax: (+1) 212.787 6279.
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Music

Marketing The Music

Omar Finds His Pleasure At RCA UK

UNITED KINGDOM
by Robbert Tilli

Say Omar and almost simultaneously you
hear one of the most striking bass lines of the
past years in your head. There's Nothing Like
This from 1991 put both himself and the acid
jazz-specialised Talkin' Loud label on the
map. After two albums the soul man has been
transferred to the currently very active RCA
UK label. Outside is the first single under the
new deal. For Pleasure is his album label
debut.

On first impression the album justifies
being labelled "difficult”. It certainly isn't a
jukebox stuffed with hit singles. For
Pleasure, the title says it all really, is above all
an album that should be enjoyed likewise.
Picking out obvious single candidates is non-
sense for a project like this. The title track
with weird synth buzzes, like a radio dial
being touched, comes closest to the sing-
along idea that many have of singles. Those
who are worried if Omar can still do it, I'm
Still Standing should be taken as the singer's

Sanne Drives

DENMARK
by Robbert Tilli

When Denmark's Sanne's first international
album Where Blue Begins came out three
years ago, the question was: where will the
Danish blue-eyed roots rocker end? Well, for
her new album Language Of The Heart she
found herself surrounded by the uncrowned
kings of her brand, Little Feat. Session drum-
mer par excellence Kenny Aronoff of John
Mellencamp's live band completed the stellar
crew. Those who think Bonnie Raitt has
poured too much water into the wine, will
embrace this woman somewhat more left of
the MOR field.

Mention the name of Little Feat, and R&B
aficionados start mouth-watering, spearhead-
ed by Sanne Salomonsen herself. "I didn't
want to record another album with various

E-Type Swaps

SWEDEN
by Robbert Tilli

"Don't judge a book, by looking at its cover."
Okay, we know. But admittedly we sinned
when we first saw the picture of E-Type. A
hard rocker, maybe even of the most feared
death metal variant. Unti] we heard the single,
that was. Ser The World On Fire is vintage
Euro dance, with a slightly harder edge to it.

A closer examination reveals us, that
"Jaguar” E-Type a.k.a. Martin Eriksson is a
converted rocker indeed. Metal magazine
Kerrang named his previous band Hexen
House Europe's fastest. With Stakka Bo he
made his first dance steps in the Swedish
charts. Both acts are now signed to the trend
setting Stockholm label, and as it happens,
they're equally successful.

"Since Stakka Bo's Here We Go we
haven't had such a big single," remarks
Stockholm GM Eric Hasselqvist. "It's the

declaration of intent.

For BMG international marketing manag-
er Chrissie Harwood the album audience
comes first. "In the UK the album has been
issued before the single, which will come a
month after. On the continent we went for the
traditional order—first the single, then the
album—because over there July is a hard time
for single releases.

"Its mainly meant to be a radio item.
Instead of the regular six-track pre-release
promo CD, we chose for Ourside, otherwise
the stations pick their own choice. Listeners
would be confused that way, and for our-
selves it would be hard to make unified com-
parisons."

RCA UK head of A&R Mike
McGormack likes to speak of an album pro-
ject as well. "The reason we signed him was
that he was the sole innovator in the UK as far
as black music is concerned. He's not copying
the Americans like most do. With Omar I
wanted to go back to the "70s when they pro-
vided real albums. He still has to write his
Songs In The Key Of Life. He's close though,

Little Feat And

session musicians dropping in and out any
moment. I was looking for a real band, and
then my A&R man in London
John Wooller (founder of & — —
Virgin's blues-related
Pointblank label] suggested
the Feats. The only problem
was that they weren't a band as
such for the past three years.
Now they've reunited, and
signed a deal with Virgin too."

Not only Denmark was
driven insane by Sanne, but so
were the sessioneers at the
recordings. Her country hon-
oured her with another number
| album, while Little Feat's

keyboardist Bill Payne declared this was the

finest session his band was ever involved in.
Now that the album is on the verge of a

maybe two albums from a real classic album.
I know there's no There's Nothing Like This
on this one, but it's a great collection of songs.
If the release policy as followed by the UK
company works—no single before the
album—it could make a change in the way
albums are marketed over here.”

The packaging of the album is an attrac-
tion in itself. Everything is supposed to be
back to front. The front cover is actually print-
ed on the back, while the back cover with the
track listing appears to be the booklet, normal-
ly situated on the front. You only realise that
when you try to open the jewel box, which
you can only do when you tumn it upside
down. All 'n all it's an act that twists your fin-
gers seriously.

@ Signed to RCA UK.

@ Publisher: PolyGram/EMI/Warner Ch.
@ Management: Phil Buchanan/London.

@ New album: For Pleasure released on June 21.
@ New single: Outside teleased on June 6 on
the continent only.

@ Producer: Omar/David Frank.

SHORT TAKES

@ The Power Station—Robert Palmer,
Tony Thompson, Andy and John
Taylor—is back in the studio in L.A.
recording a CD due for release in 1995.

@ Incredible as it may seem, the Beach
Boys will be performing acoustically for

the first time in their career, when they add
an unplugged segment to their shows.

@ True Lies is the soundtrack to the new
Arnold Schwarzennegger film. Most
striking contribution is Living Colour's
cover version of the Cream classic
Sunshine Of Your Love.

@® Come on you reds! Mancunian avant
garde funk outfit A Certain Ratio gets
remix aid from fellow citizens Electronic
for its upcoming album on Seny Music.

@® Diva Annie Lennox is in the studio
working on her second solo album, due for
release in September (RCA)

@ Scottish folkies Capercaillie have mod-
ernised their Celtic music by collaborating
with producer Will Moffatt of Soul I
Soul. Watch out for the August release sin-

| gle When You Return (Survival/Arista).
|

Denmark Insane

worldwide release, it's time to take a closer
look.
. The best artists are recog-
nised by the ability to handle
rockers as well as ballads.
With her majestic vocals
Sanne gives all her American
contemporaries a run for their
money. If only the Grammy
jury heard bluesy ballads like
the title track and Come To
The Water...
Best-known song on the set
is probably the power ballad
Love Don't Bother Me, a num-
ber 1 hit in Norway by the
8 Stagedolls in early 1992. "I
wanted to make a female version of that song,
that still rocked. The idea was to take it into
R&B territory,” Sanne explains, "I think it's

the best possible second single international-
ly."

It takes a good singer/songwriter to know
one, and Sanne picked up What Does It
Matter out of loudly praised Sheryl Crow's
repertoire. "For every song I cover, I want to
have the feeling, I wish I had written it
myself," expresses the artist who wrote three
songs out of the 10-track set herself.

@ Signed to Virgin Denmark.
® Management: John  Overgaard/
Copenhagen.

@ New album (and single): Language Of The
Heart released on February 25, after which it
entered at the top slot right away for an inter-
rupted four-week stay. The international sin-
gle is Haven't I Been Good To You.

@ Recoided at Ocean Way/L A..

@ Producer: Nick Davis/Sanne.

Full Metal Jacket For Euro Dance Outfit

one all our partners want to release. In
Holland Polydor and in Germany Motor are
already working it in the clubs.”

Club work aside, PolyGram promotions
director of continental product Jan Abbink
thinks "it's mainly a radio record. With the
growing acceptance of the Euro product on
radio, our chances are excellent. The UK is
the biggest problem, which we
hope to solve with showcase
packages with other Swedes."

With four Stockholm chart
hits in Sweden presently. of
which two top 10—E-type and
Cool James & Black Teacher's
Dr. Feelgood—Hasselqvist
makes a surprising prediction.
"Euro dance will last this year,
but not much longer. The for-
mula 'male rapper/female cho- |
rus' is wearing a bit thin now.
Therefore it's good that people -

with a metal background like E-type are inter-
fering with the genre. It's harder and faster.
That's the direction we're heading for."

Stockholm hits are known for their good
melodies, which won't change, Hasselqvist
states. "In an increasingly fragmented market,
more extreme records are making the charts
now. Rave won't become mainstream, but,
like ragga. it will have a strong
effect on dance in general."

At the moment E-type is
cutting an album with star pro-
ducer Denniz Pop (of Dr.
Alban and Ace Of Base-fame).
According to Hasselqvist it will
further cement his status as a
hard liner. "In our opinion, an
album should be an experience.
. By radio and video outlets, the
" people get the hits for free so to

speak. The album has to be an
¥ event in itself That's why

Bjork and the Benedictine Monks are so pop-
ular."

The man with the Midas touch, Pop him-
self, puts it this way: "I'm sick of the Euro
thing. It's the synth hooks, male rapper,
female singer kind of thing all the time. Apart
from Reel 2 Real, there's no development, it's
all stuck. E-type is no exception to that, but
what he adds is his aggression and attitude.
We just finished a track which is terrifyingly
angry! That could be the future.”

@ Signed to and published by Stockholm.

@ Management: Siljemark/Stockholm.

® New album: Made In Sweden to be
released in September.

@ New single: Ser The World On Fire; cur-
rently it's charted in Sweden (at number 3)
and in Finland (17). Pan-European release
date is July 1.

@ Recorded at Cheiron/Sweden.

@ Producer: Denniz Pop.

— =

Marketing The Music: Artists featured have either achieved Top 15 chart status in the Eurochart or in their country of origin.
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New Releases

Music

AB LOGIC

Real World - Ariola D/EHR
PRODUCER: Peter Gillis/Ronald Vanhuffel
Let's see—the black boy/white girl formu-
la. Then K-Swing's and Marianne's reality
can't be anything but "Euro." One spin is
enough to prove your prediction.

TANYA BLOUNT

I'm Gonna Make You Mine - Polydor D/EHR
PRODUCER: Steve "Silk" Hurley

Looking like Toni Braxton's twin sister,
stylistically Blount operates on a slightly
different territory—less sugary, more salty,
as is quite common in sweaty swingbeat
surroundings.

BUCKSHOT LE FONQUE

Breakfast At Denny's - Columbia J/D/A/EHR
PRODUCER: Branford Marsalis

Acid Jazz? What's that? Don't mess with
words like that. Maybe that's why great
saxophonist Branford Marsalis himself re-
defines the term. As digestive as an egg in
the morning.

SILVIA COLEMAN

All Around The World - Maad/WEA  D/EHR
PRODUCER: Walter Cremonini

Globe trotters know it's "Euro” wherever
you go. What sets this record apart is the
peculiar four-line chorus. Where you ex-
pect the common manic vocals, she's
actually quite soothing.

ELVIS COSTELLO

13 Steps Lead Down - Warner Brothers  A/EHR
PRODUCER: Mitchell Froom/Elvis Costello
What a pity such good pop lands on your
desks, because most of you will never play
it. The faithful get a bonus of three (demo)
tracks Costello wrote with his wife Cait
O'Riordan.

D-EMOTION

Pritouritze Planinata - Do It Music
PRODUCER: Jacky Hanouna
The title is unpronounceable, and the music
leaves you speechless. Featuring Stefka
Sabotinova of Le Mystere Des Voix
Bulgares, this project could have an
Enigma effect.

D/EHR

DES'REE

I Ain't Movin' - Sony Soho Square EHR/D/ACE
PRODUCER: A. Ingram/Des'ree/M. "Spikes" Stent
Perpetual motion does exist after all; it's
that same groove along which Des'ree con-
tinues. The strong melody marks the differ-
ence from her previous singles.

MELLOWMAN

Gardez L'Ecoute - Carrere/East West D/A/EHR
PRODUCER: Marc Israel

Already heard of the Paris Groove Up -
Premiére Acid Jazz, Funk & Rap Compi-
lation? Well, here's another highlight. Ima-
gine a French-language Galliano and you
got the picture. Ecoutez ("listen"), we sug-
gest.

STEVIE NICKS

Maybe Love - EMI R/EHR/ACE
PRODUCER: Thom Panunzio/Roy Bittan
Maybe because she's always wearing long
dresses, radio couldn't relate to the superb
guitar-driven pop single Blue Denim. Here's

your second chance, don't let her down
again. Radio Torun (Poland) head of music
Dariusz Tomaszewski goes for the com-
plete album. "It's excellent material for the
summertime. We still play the first single
regularly.”

JOSEFIN NILSSON
Surprise, Surprise - Epic
PRODUCER: Benny Andersson
Last year we recommended this pop reggae
tune—written by ABBA's creative nucleus
Benny Andersson and Bjorn Ulvaeus—to
you. Re-released for the summer we repeat
our cry.

EHR/ACE

MISTY OLDLAND

I Wrote You A Song - Columbia EHR/D
PRODUCER: Misty Oldland/Joe Dworniak
Backed by Jamiroquai's troupe, '70s soul
swing is just an understatement for miss
Misty. The lover she addressed the song to
should give in immediately. Just pretend
it's you.

ROLLING STONES
ROLLING STUNES RNS MM 00

——

Love Is Strong - Virgin R/EHR
PRODUCER: Don Was

Reduced to a quartet, the best rock 'n' roll
band in the world presents its strong Virgin
label debut. Charlie kicks off, Keef riffs,
Ronnie fills in and Mick tries his new bari-
tone. And France Inter/Paris PD Pierre
Bouteiller put it on power rotation. "The
thing is, it's always good to have them
back. I love that 'get it on' feeling. For
some reason the Stones never disappoint.
It's maybe not very original, but very effec-
tive."

T-SPOON

Take Me 2 The Limit - Alabianca D/EHR
PRODUCER: Dominic Sas/Serge Ramaekers/
Prince Peration

With a world record of nine (!) different
mixes—all together 38:43 minutes'—this
vintage Euro dance single is bound for the
Guinness Book of Records. Where its chart
limit will be, is still uncertain.

TAKE THAT

Love Ain't Here Anymore - RCA  EHR/ACE
PRODUCER: S. & P. Jervier/J. Wales
Teenage girls can't play with dolls all the
time. Actually they're are in for a bit of
romance too, and dreams about future
loves are given some contours by Take
That's sophisticated ballad.

TERRORVISION
Middleman - Total Vegas
PRODUCER: Gil Norton
The antipode of the Wetties' Love Is All
Around, is a song that could also have been
a Troggs tune. Streetwise as these lads are,
they don't turn down their amplifiers.
Brilliant!

R/A/EHR

PEABO BRYSON

Through The Fire - Columbia  ACE/D/EHR
PRODUCER: K. Thomas/W. Afanasieff/D.
Foster/P. Bryson/D. Watkins/K. Rawls
Dueting with Celine Dion and Regina Bell
on Beauty And The Beast and A Whole New
World (Aladdin’s Theme) respectively,
meant the worldwide breakthrough for the
soft soul balladeer. More songs in that
"the-world-is-my-stage" vein—so loads of
violins and sugary pathos—should alarm
the ACE format. Help the loners, the losers
and the sad lovers at night with Never Saw
A Miracle and Why Goodbye. Peabo pro-
vides consolation for all broken hearts.

J.J. CALE
Closer To You - Delabel
PRODUCER: J.J. Cale
Some artists may never change, and most of
all J.J. Cale, the most relaxed, if not laziest
| of the whole lot. Fortunately those softly
murmured vocals and that sparse picking are
l still there. Sadly, it's always others like
Clapton or Lynyrd Skynyrd who make it big
with his songs. Closer to all of us Euro-
| peans, namely signed to Delabel in Paris, it's
’ about time he gets the credit himself. After
$0 many years around, the man's got the

R/A/ACE/EHR

| Sho-Biz Blues, as the single says. May this

dozen of new songs be heard on every
street. Like You Used To, a cross between
ragtime and skiffle, should be tried in ACE
night slots.

DICK DALE

Dick DALE

UNKNOWN TERRITORY
R/A

Unknown Territory - Hightone
PRODUCER: Scott Matthews/Dick Dale
Gunfire is in the air. The bullets miss their
target. The sheriff and the highway patrol
-only shoot holes in the air. In the back-
ground we hear surf instrumentals at the
speed of sound—a.o. the ultimate version
of Ghostriders In The Sky. Everything the
law does, is in vain. Our crook hero
escapes on horseback or on surfboard. He's
elusive, that's basically the feel you'll get
from surf guitar devil Dale. You won't
catch him, he's too quick for the human
ear. Last year's Tribal Thunder was only a
warning. the oldest guy on American alter-
native radio now exceeds himself. Take It
| Or Leave It!

THE DOMINO'S

Je Suis Swing - EMI
PRODUCER: Marc Frangois
It don't mean a thing, if it ain't got that
swing! Five Belgians revive the days of
Stéphane Grappelli and Django Rhein-
; hardt's Hot Club De France. While they're

J/ACE

playing this gypsy jazz, en passant they
also blow new life into big band jazz. Song
material varies from Ellington to Elvis and
Muddy Waters, and on occasions some
self-written repertoire. Our swing seismo-
graph ran out of paper to register their
rhythm feel.

THE GOOD, THE BAD, THE UGLY & THE CRAZY
The Good, The Bod, The Ugly & The Crazy - Columbia  D/A/EHR
PRODUCER: Wild Apache

Four "horrendous"” Jamaicans with a tic for
Westerns (Wild Wild West and Scalp Dem)
and blessed with a good dose of self cri-
tique are lining up for this year's "weird
band name trophy." Like the original reg-
gae artists proved how thin the line was
between their style and R&B, they show
how vague the border between ragga and
rap can be. The rate of spoken word is dis-
proportionally high compared to the music,
which is stripped to the essence. It's all
talk, talk, talk instead of songs as such. For
old time toasters—the predecessors of
ragga—the musical content was much
higher. It shouldn't stop DJ's, most of the
time fairly talkative themselves.

THE OVERLORDS

All The Naked People - Habana/Arista  D/A/EHR
PRODUCER: The Overlords

Is this then the new chapter of Euro dance?
The female chorus is still there, but the male
rapper has disappeared. The man is singing
now—as ominous as The The's Matt
Johnson and as camp as Erasure's Andy
Bell. With a harmonica as flat as Dylan's in
the intro to the single God' Eye, you know
something thrilling is happening here. The
Danish loonies Ian Ion and Rune B manage
to navigate between German synth pop, the
early '80s British variant and tons of BPM.
How many clubbers will undress to the
bizarre tones of the gorgegously indiscrete
track Naked People? Bring on the nude pro-
grammers who dare to play this.

EDDI READER

Eddi Reader - Blanco Y Negro
PRODUCER: Greg Penny
Ingénue Part 11?7 With k.d. lang's producer
Greg Penny at the set, the comparisons are
obvious. Still, only the "Parisian” arrange-
ments are reminiscent, because Reader is
working in another area of the musical spec-
trum—rather jazzy, bluesy and folky than
sophisticated country. Impatient radio peo-
ple should take their time to dig this stuff,
which certainly isn't the easiest to pro-
gramme. Take some Patience Of Angels.
With songwriters like ex-Fairground
Attraction colleague Mark E. Nevin and
Boo "Who?" Hewerdine contributing,
Reader's WEA label debut is a <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>