MuUSIG
MIED]A

Volume 11 . Issue 44 . October 29, 1994

Sputnik's Satellite Success

Dance: '90s Pop?
The Sounds Of Spain

£ 2.95 DM 8, FFr 25, US$ 5

Banton Hits Euro

Big Time With A

Little Help From
His Friends

UNITED KINGDOM
by Paul Sexton

A familiar tune and vocals by
two members of a multi-plat-
inum band are combining to
give reggae master Pato Banton
a major pop breakout from the
UK.

Banton (real name Patrick
Murray) has sold over 250.000
copies in the UK of his Virgin
Records' remake of Baby Come
Back—the Equals’ '68 chart-top-
per penned by Eddy Grant—and
looks set for similar European
success, with Dutch radio
among the early enthusiasts.

The track features backing
vocals by two friends from
Birmingham, Robin and Ali
Campbell of UB40, who record-
ed their contributions in Hong
Kong and Sydney while Banton
taped the track in Los Angeles.

"I think it's basically the
UB40 audience that's buying the
single,” says Banton's UK press
representative (and former Vir-
gin MD) Jon Webster of the

(continues on page 28)

GERMANY
by Christian Lorenz

An administrative court decision
to overrule the appointment of an
RTL-led consortium for the
Stuttgart frequency 105.7 FM in
favour of pubcaster SDR has
drawn massive protest from RTL

Music Channels Unite To Beat
Back Competition From MTV

EUROPE
by Mark Dezzani

Europe's main domestic music
TV channels are close to an
agreement on a series of joint
programming ventures which will
see them pool their resources
against the US-owned pan-Euro-
pean music chain MTV Europe.

The plan is the brain-child of
Marialina Marcucci, president of
Italy's national TV network
Videomusic. She has revealed
that a preliminary deal was closed
at a meeting of programming
executives from Germany's Viva,
France's MCM and Scandinavia's
ZTV at Videomusic's production
centre in Tuscany at the end of
September.

Videomusic's press director
Francesco Pira says the four
European music channels will
shortly meet again in Germany to
draw up definitive plans of pro-
gramme exchanges and co-pro-
ductions.

"We plan to exchange news
and coverage of special events,
such as the film festivals in
Cannes, Venice and Berlin and
other litestyle and musical events
happening in each of our territo-
ries. Ultimately we hope to col-

and the state media authorities.

Their concern centres around
the fact that SDR now practically
has carte-blanche to protect all its
broadcasting activities by claim-
ing it serves public needs.

A recently-published docu-
ment outlining details of the deci-
sion, which was made on Septem-

laborate on a series of co-produc-
tions and programme exchanges,"
Pira explains.

Thierry Laval, MD of French
music TV station MCM, is very
positive  about  the  plan.
"Although we haven't reached a
definitive agreement yet we are
very open to the idea of co-pro-

ducing programmes together. It
makes sense to pool our resources
to compete more effectively with
MTV."

But Videomusic's Pira denies
that the project was targeted
against MTV. "We don't consider
them competition. We have very

(continues on page 27)

DANISH ROCKERS REACH THE DIZZY HEIGHTS OF FAME — Danish rock
band Dizzy Mizz Lizzy was presented with platinum discs in Denmark for
sales of over 80.000 copies of the self-titled album. Pictured (I-r) are: back
row, EMI-Medley international manager Thomas Hoehne, producer Nick
Foss, EMI-Medley senior product manager Mik Christensen, EMI-Medley
promotion manager Marlene Mathiesen and EMI-Medley MD Michael
Ritto; front row, band manager Ole Dreyer, drummer Soeren Friis, bass
Martin Nielsen and vocalist Tim Christensen.

ber 26, reveals that the frequency
was handed to the SDR on the
grounds that the broadcaster
argued the service was a neces-
sary public service. The SDR
already has Stuttgart frequencies
but uses them to broadcast other
services.

This decision follows develop-

Uproar At Court Ruling On FM Frequency

ments in July, when the state gov-
ernment decided to change the
statutes, allowing SDR to be
involved in commercial activities
with third parties for the first time

since '50.
RTL MD Bernt von zur
Miihlen has called the September
(continues on page 27)

Authority Wasted
London Licence
On Virgin,
Critics Say

|
UNITED KINGDOM {
l

by Jeff Clark-Meads

Criticism over the allocation of
the final batch of London fran-
chises is refusing to die down
| two weeks after the event.

The loudest protests centre
around the granting to Virgin
Radio of an FM licence for the
region in addition to its existing
}national AM franchise (M&M, |
October 22). Although Virgin's
|London station will camry a
speech content specific to Lon-
| (continues on page 28)

No. 1 in EUROPE

European Hit Radio
BON JOVI

Always

(Jambco)

Eurochart Hot 100 Singles
gVHI%FIELD ;

aterday Night

(Energ;{

European Top 100 Albums
REM.

Monster

(Warner)

advertisement

Already playing on Platinum and Gold stations in: Belgium, ermany & Switerland
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IMM'95 - Your passport to
2.5 billion people in
I3 key territories:

Australia ¢ China ¢ Hong Kong e India
Indonesia ¢ Japan e South Korea e Malaysia
New Zealand e Philippines e Singapore
Taiwan ¢ Thailand

THE LOCATION

For the 3rd year running the beautiful island of
Singapore, the natural hub of South East Asia, will
play host to hundreds of industry VIP's. The
seminars, exhibition and demonstrations will all be
held under one roof at the luxurious Hyatt Regency
- a five star all integral hotel and convention centre
in the heart of Singapore's entertainment centre.

THE HOSPITALITY

Second to none! No other convenlion in the world
will malch the prestigious quality and style
provided for delegates enduring four days of hard
business negotiations. Every delegate is invited to
the daily lunchtime buffets and the evening
'Sundowner' cocktail sessions. The first night 'Gala
Dinner' and the 'Finale Night Dinner' are also
complimentary. And all of the above includes your
partner if you wish!

THE CONCERTS

Once again IMM will showcase a wide variety of
top quality international acts at some of the best
equipped clubs and venues in the world. To

showcase your artist contact Stuart Raven-Hill at
the IMM London office:
Tel. +44 (0)71 723 2277.
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The right place to meet the right people

, THE SEMINARS .

A,
Following the Official Opening and Keynote Speech on 17th May IMM
will get down to business with ils main programme of seminars. Leading
industry figures will discuss a variety of current, and some controversial,
subjects which affect the music industry in the region - with emphasis on
the further development of trade between East and West.

WEDNESDAY - | 7th May .
* Marketing - The development of commercial branding to sell- music worldwide..
THURSDAY - 18th May
: ; ® Media- Radio & TV in Asia: promotional tools or exploiters of music product?
 Charts - Asia Chart Network and the role of charts

in marketing music product in Asia.
== o FutureTech/Multi-Media - Information highways - Is the music industry

belng left behind?
_ « Indigenous Asian Music - Marketing and the growth of Eastern product
/ across the world.
FRIDAY - 19th May

e Contracts or Trust - Preparing for the commercial
'\ 3 future of music: old values or new?
» Music Publishing - New royalty collection agencies - a cause for

growing concern?
* Touring - Maximising artlsts' exposure between East and West.
o Country music - Does Asia have a growing appelite?
SATURDAY - 20th May
e Business Culture, Traditions & Taboos - Eastern and Western business practices.
* Recording & Technology - Does new technology oi high expense make far

better recording?
 Music & Charity - Fund-raising events and how the business plays its part

MTV Asia announces Singapore HQ_...

b Singapore's a more friendly city, and it

(¥

has a much more certain future than
Hong Kong ’ ’

Bill Roedy, President, International,
MTV Networks.
(Billboard. | 5th October '94 issuc)

IMM helped us strengthen our presence
in SE Asia: One of our priority pop acls
- This Perfect Day - showcased twice at
IMM, significantly helping the band keep
their Number One status on Singapore
Radio for weeks after. It also opened
doors for our acts in Hong Kong,
Thailand,  Malaysia, South  Korea,
Indonesia, and Australia. A total of
eight deals were made with new partners
and we look forward to the opporlunity
of going next year and doing even more
business 9 9

John Cloud, International Manager.
MNW Records Group, Sweden.

HOW TO PARTICIPATE

in world affairs.

THE EXHIBITION

The most effective and cost efficient way to present your products, releases or
services is with an exhibitors suite - and there’s no danger of your company
being tucked away from the main event. The exhibition area has been
designed specifically to encourage those all important casual meetings while
additionally permitting more formal discussions behind closed doors.

Each suite comprises exclusive purpose-built glass fronted suites with fully
furnished and carpeted open lounge display display area. plus adjoining
private meeting room. Also included are:

e state of the art TV, video and music facilities ¢ phone e fax

o luxury furniture » display walls  signage area e lighting

e electric sockets o whole page company listing in IMM Directory '95-'96
e whole page company profile in IMM Exhibition brochure

o full accreditation for four people

Suites are arranged in onc exhibition area around a central bar/lounge at the
hub of the convention (and adjacent to the seminar rooms) - all open 18
hours a day.

Over 1,000 participants are expecled at the most comprehensive music
business convention ever held in the region. Our role is to make it possible for
your company to meet. form new relationships, discuss and trade with the
maximum number of participants over the four day period - all in a conducive
atmosphere and at a fully inclusive price.

For further details and to receive a participation brochure please contact:
Phil Graham, General Manager, IMM'95, 245 Old Marylebone Road. London, NW1 5QT, England.
Tel-+44 (0) 71 723 2277 or Fax-+44 (0) 71 723 2288.

EARLYBIRD REGISTRATION BEGINS 1st NOVEMBER - CALL NOW FOR SPECIAL RATES!



Holland FM Switches To EHR To
Capture Younger Audience

HOLLAND
by Christian Lorenz

Private radio station Holland FM
has changed its format from
national/ACE to EHR. The news
comes just days after its majority
shareholder, the production com-
pany Endemol, announced it had
signed a joint venture contract
with public broadcaster Veronica
(M&M, October 22).

But station MD Gerro Vonk
said the motives behind the for-
mat change, which came into
etfect on Tuesday, October 11,
were totally unrelated to the
Endemol-Veronica agreement.

"This has absolutely nothing
to do with Endemol," he asserts.
"The format change was agreed
on long before Endemol appeared
on the scene.”

Endemol signed the contract
with Veronica on October 8.
Under the terms of the agreement,
Veronica will leave the public
sector by September '95 and set
up at least two new radio stations
and one TV channel together with
Endemol.

The deal also stipulates that
Endeniol hands over 50% of Hol-
land FM to Veronica once the
joint operations commence.

The station was granted a

broadcasting licence three years
ago under the condition that it
played more than 50% Duich
music. "Holland FM still fulfills
the terms of this agreement,”
comments Vonk. "Only the for-
mat of the music we play has
changed from ACE to EHR. The
majority is still national product.”

Holland FM originally target-
ed a 35-55 age group, but the new
format aims at 20-40 year-olds.
Vonk says the change was neces-

sitated by increasing competition
for advertising sales in the market.
To make its new format clear,
the station now calls itself Hit
Radio Holland FM. Vonk
describes the new format as
"more than 50% contemporary
Dutch rock, pop and dance music,
filled up with international hits.”
This is very similar to Veronica's
current style and should ensure a
smooth merger in September '95.

Sony Music Turnover Up 7.5%

GERMANY

Sony Music Entertainment saw
turnover rise from DM187.8 mil-
lion (app. US$122.7 million) to
DM201.9 million during the first
half of its '94-'95 business year.

More than 50% of the
turnover during this period was
gained from sales of back cata-
logue, classical music and TV-
advertised titles. Sales in these
market segments were up 11% on
the year-earlier period.

Between April | and Septem-
ber 30, new releases by interna-
tional artists accounted for
DM65.3 million of company
turnover, compared to DM64.5

million during the preceeding
business year. Sales of local sign-
ings rose 7% to DM23.3 million.
Sony Music Germany now makes
11.5% of its turnover from local
product and 32% from interna-
tional Sony signings.

Prominent releases by interna-
tional acts during this period
include Mariah Carey's million-
seller Music Box and the surprise
hit album by Youssou N'Dour
The Guide. Sony's Dragnet label
contributes the biggest local suc-
cess with US punk rockers Bad
Religion, who are signed directly
to the Frankfurt-based alternative
music outlet. @y

Canadians Look East, Add Voice
To European Radio Talks

INTERNATIONAL
by Emmanuel Legrand

The radio industry in the French-
speaking Canadian region of
Quebec is currently experiencing
one of the most troubled periods
of its 60-plus year history.

Many of the challenges facing
the area's radio industry are
echoed across the Atlantic Ocean
in Europe. Restructuring, uni-
formisation of the airwaves, the
arrival of DAB and a drop in
advertising revenues are all
potential headaches for Canadian
webs.

These crucial

topics came

under the spotlight at Canada's
two-day annual conference, Ren-
contres de I'Industrie du Disque et
de la Radio, held in Montreal ear-
lier this month.

Founder Luc Martel recognis-
es the international aspect of the
problems facing Canadian broad-
casters and has announced that
next year's congress will be held
in Paris.

"We started to become more
international in '87, when we
invited our first French delega-
tion," he explains. "I think the
timing is perfect to increase inter-
national exchanges for the radio
and music industries."

The congress was set up 11
years ago by Martel and the trade
publication Radio Activité. It is
financially backed by the Quebec
government and sponsored by
local companies.

This year's meeting was
attended by some 300 delegates
from the region's radio and record
industries. The attendants includ-
ed a handful of representatives
from the French record industry.

For many working in both
industries in Canada, these meet-
ings are often the only occasion
for them to meet other broadcast-
ers and discuss important issues.

Billboard Celebrates 100 Years

Billboard magazine will be trav-
elling back 100 years in Novem-
ber; past the LP, the TV, the
radio, the phonograph, the juke-
box, the player piano and back to
the first issue of the magazine,
published on November | 1894.

A special Billboard centenary
edition will be out at the begin-
ning of November, featuring arti-
cles, photographs and advertise-
ments from its archives.

Among articles to be included
are a look at the history of the
popular song, from Yankee Doo-

dle and Dixie, to the rap and
heavy metal of today.

"On The Air" will examine the
history of radio and its evolution
to the AM/FM split, while other
stories will look at the develop-
ment of the chart concept, new
recording technologies and the
arrival of music videos.

Festivities will culminate in a
100th anniversary gala dinner on
November 15 at the New York
Marriott Marquis, benefitting the
National Music Foundation, a
non-profit organisation whose

mission is to build a multi-func-
tion residence/retirement complex
for professionals from the music,
radio and recording worlds.

Billboard is the flagship mag-
azine for the Billboard Music
Group, which publishes five mag-
azines, including Music & Media,
Amusement Business, Musician
and Airplay Monitor. The group
also produces 18 directories, five
conferences and the annual Bill-
board Music Awards television
show.

SPAIN: Union Sit-In Affects RNE Broadcasts From Gran Canaria

Radio Nacional de Espafia (RNE) transmissions from studios on the
Canary Island of Gran Canaria were affected when 50 members of the
communist-led Comisiones Obreras (CC.00) trade union occupied
the RNE building on October 11. The trade unionists were demanding
the return of the building—once CC.OO property—under a law which
allows property confiscated under the '39-'75 Franco dictatorship to be
returned to unions. During the occupation, RNE Radio | and Radio 5
news programmes had to be broadcast from the neighbouring island of
Tenerife. Howell Llewellyn

BELGIUM: Special '70s Promotion Offers LPs At Bargain Prices

A month-long campaign backed by the Belgian FNAC stores, BRTN
Studio Brussel and RTBF Radio 21 offers music lovers a selection of
"70s albums at cut-down prices. The FNAC team has selected 95
albums spanning the '70s rock decade, while a commercial campaign
will highlight the promotion on radio. Says Cathérine Ullens de
Schooten, FNAC Belgium marketing manager, "The '70s catalogue is
becoming more important to the younger buyers." Marc Maes

POLAND: Pink Floyd Gets First Golden Album For Foreign Act
With sales of over 53.000 copies, Pink Floyd's album Division Bell,
distributed by EMI/Pomaton, has become Poland's first officially
recognised Gold Album. IFPI Poland recently lowered the sales
requirement from 100.000 albums to 50.000 for foreign artists. To
date, Poland's best-selling album is Hey's Ho! (Izabelin Studio), which
immediately went platinum this year with sales of more than 340.000.
Alina Dragan

BELGIUM: GRP Offers Free Sampler With Concert Ticket Purchase
MCA Music Entertainment Belgium is planning a wide-scale promo-
tion for the GRP label, which will coincide with the country's Belga
Jazz festival. GRP will be offering a free copy of the sampler "Sounds
Of '94—GRP" with every ticket purchased at FNAC stores for its spe-
cial musical "GRP night" on October 25. MM

SPAIN: Carenzio Wins The OTI Song Festival

Argentina's Claudia Carenzio has won this year's OTI Song Festival—
Spain's answer to the Eurovision Song Contest. The competition, held
for the third year in Valencia, was watched by an estimated 200 mil-
lion television viewers. HL

FRANCE: Brazilian Brown Signs With Delabel

Renowned Brazilian songwriter Carlinhos Brown has signed a world-
wide record and publishing contract with Delabel in France. The deal
was masterminded by Virgin Records France president Emmanuel de
Buretel. Product will be out next year through Virgin outside of
France, with the exception of Brazil (EMI). Machgiel Bakker

FRANCE: IPSOS Expands Radio Roster

IPSOS in France has expanded the roster of stations it monitors by
adding Radio France/Normandy, Radio Frequence Nord/Lille, Onde
Latine/Aix-en-Provence and Alouette FM/Les Herbiers (Nantes). The
total IPSOS panel now amounts to 26 stations of which 12 are Paris-
based. MB

HOLLAND: Veronica Plans "Mega Music Dance Experience”

Broadcaster Veronica has unveiled plans for a second "Mega Music
Dance Experience" following the success of last year's dance specta-
cle, which attracted around 23.000 party-goers. This year the company
has turned its gaze to the future and will be introducing its "Dance
Experience Interactive,” which will allow participants to influence the
live event via Internet from their own homes. The event, which will
feature dance acts like Cappella, Lick and Kristine W, will be held in
the city of Utrecht on December 10. Julia Bakker

INTERNATIONAL: Plans For New Entertainment Firm Unveiled

A new entertainment company, which will focus on music, movies,
animated films and TV programmes, has been set up by three power-
ful Hollywood personalities. The billionaire music mogul David Gef-
fen, Steven Spielberg and Jeffrey Katzenberg, who recently resigned
as head of Walt Disney's movie studio, are to form the company,
which will open its doors next year. JB

UNITED KINGDOM: Authority's Baldwin To Step Down June '95

Radio Authority chief executive Peter Baldwin will be stepping down
in June '95, six months earlier than ptanned. His two-year term of
office was extended in December '92 for three years until December
'95. Baldwin, 67, has said June is an "appropriate moment for change."
Meanwhile, Lord Chalfont, chairman of the Authority, will leave at
the end of this year. His successor is expected to be announced shortly
by the Department of Heritage. Baldwin's successor will be chosen by
the incoming chairman and authority members. Julia Sullivan
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Dutch Stations See New Faces
As Way To Win Ratings War

HOLLAND
M&M Staff

Two Dutch stations are relying on
new faces and a few unexpected
elements in their autumn pro-
gramming to capture a greater
share of the country's radio audi-
ence.

The classical music broadcast-
er Classic FM has enlisted the
help of three new Dutch presen-
ters, who will add several sec-
tions to the programming.

Louis van Dijk will host one
of the station's new music shows.
He has promised to not only play
records but get behind the piano

himself and give the programme
an individual touch.

New to the station is a
Wednesday-night film show, to
be hosted by Leontien Ceule-
mans. The Dutch actor Thom
Hoffman will contribute both a
regular "column” and interviews
with other famous faces from the
film world.

Saturday will see another new
show, in which host Jaap van
Zweden will take a personal view
of recent news events.

Classic FM is also turning to
sport to increase its listener share
and will include a one-hour Mon-
day-morning show, focussing on

® DENMARK: Nordisk
Copyright Bureau has an-
nounced  the
appointment of
Thorkil Em-
borg as MD.
Emborg, who
was formerly
the company's
deputy MDD,
replaces  Jgr-
gen Kragh,
who resigned on September 8.

® BELGIUM: Jeroen Mul-
ders, former A&R and product
manager with Koch Interna-
tional, has left the company fol-
lowing its decision to temporar-
ily halt all A&R activities.

® BELGIUM: BRTN person-
ality and singer Walter
Grootaers has signed a deal
with the US-Scandinavian firm
SBS to host a music show on
the new commercial TV station
VT4, due for launch in Flanders
next year. The show will fea-
ture Belgian pop and rock.

® PENMARK: Programme
director Dennis Kronborg is
leaving The Voice Nordjyllan
after three years and will take
up a post as artist manager at
TG Management in Aalborg,
which represents Danish artists.

Newsmakers

® UNITED KINGDOM:
Steve Ellis has left his position
as programme controller at Fox
FM/Oxford. He has been
replaced by Jean-Paul Hanford.

® INTERNATIONAL: From
November 1, Jay Moses will be
senior vice president, general
manager at
BMG Interac-
tive Entertain-
ment, the com-
pany has
announced.
Moses will
oversee  the

%

worldwide Moses
interactive
media and new technology

activities of BMG Entertain-
ment.

® BELGIUM: Tine Matthijs,
former Philips CD-i product
manager, will lead BMG Ario-
la  Belgium's  Multimedia
department from December |
this  year, assisted by
Veronique Soetaert.

® BELGIUM: Double T
Music has announced that An
Dekeyser—who left EVA Bel-
gium earlier this year—is to
join the company in charge of
special projects.

popular Dutch sports such as
hockey.

Meanwhile, Gerard Schoe-
maker, the new director at Man-
aus Media, holding company for
Euro Jazzradio, formerly Euro-
jazz, has unveiled his plans to
raise the profile of the cable sta-
tion.

The arrival of well-known
presenters such as Skip Voogd,
known for his jazz programmes
on public radio, a larger quantity
of Dutch material and a "more
consistent” programming sched-
ule will modify the station sound
for listeners.

Related business such as CD
projects and plans for a Eurojazz
cafe are hoped to expand the
company's off-air and sponsor-
linked activities.

Advertiser confidence in the
station was hit when Eurojazz
failed to win a terrestrial licence
in the allocation process in Jan-
uary this year.

The station's 24-hour jazz pro-
gramming was then cut to 12
hours on July 1, when the station
closed a deal with Sky Radio,
which provides it with 12 day-
time hours of gold programming
under the title "Euro Gold, de
Gouwe Ouwe Zender"—"Euro-
gold, the golden oldies station.”

Manaus took over the Dutch
outlet in June, §ince when it has
operated separately from the Lon-
don-based Eurojazz network.

D>

CNR CELEBRATE SUCCESS IN ST. TROPEZ — CNR Music-signing Doop,

which enjoyed worldwide success with the Charleston/house hybrid
"Doop", is pictured celebrating its success with Arcade executives during
the company's recent convention in St. Tropez. Joining the group are, sec-
ond left, CNR Music/Publishing VP Robin Simonse and, centre, Arcade
Entertainment Holding chairman Herman Heinsbroek.

Music Choice Europe In Flanders

BELGIUM
by Marc Maes

The Flemish cable association
Intermixt has opted to carry the
Music Choice Europe programme
on its digital cable service.

Intermixt groups the various
cable companies in Flanders
together and accounts for some
70% of all cable subscriptions in
the area.

In  August the Interkabel
group, which accounts for 30% of
the 1.2 million potential cable
subscribers, signed an agreement
with Music Choice's US-based
rival digital radio service DMX.

MCE has already begun trial

Cadena 100 On A Mission To
Unearth Fresh Musical Talent

SPAIN
by Howell Llewellyn

The Anglo-Spanish Hermanas
Sisters swept to victory this
month in the Madrid round of
Cadena 100's nationwide competi-
tion to unearth new musical talent.

The group now goes through
to the next stage of the competi-
tion with 20 other bands. Three
acts will battle it out next March
in the finals of the competition—
entitled Imaginarock—also to be
held in Madrid.

The funk-rock Hermanas Sis-
ters are fronted by a dynamic
English singer called Anita,
backed up by three Spanish musi-
cians. "Now we want a label to
record us—even if it means going
to Indonesia," Anita says.

Imaginarock is jointly organ-
ised by Cadena COPE's EHR net
Cadena 100, the Spanish perform-
ing rights society SGAE and the
Artists and Interpreters’ Associa-
tion AIE. The 20 finalists are
being chosen from more than
1.000 groups.

operations in the cities of Genk
and Mechelen and is actively
backed by companies like Warner
Music Group, Sony Software
Group, EMI Music and General
Instrument.

Within the next few months,
cable operators across Flanders
will gradually introduce Music
Choice Europe's digital pay-radio
programme at a monthly rate
"similar to the price of a CD."

For The Record

® Mega Productions would like
to point out that Metronome in
Hamburg has signed Kaki-Da
for the world (excluding Scandi-
navia, Israel and South Africa)
and not Ace Of Base member
Jonas Berggren as stated in
M&M  October 8. Berggren,
directly signed to Mega Records
for the world, is not a member
of Kaki-Da but a producer and
writer of most of the female
Swedish duo’s songs.

@ The Dutch-based dance com-
pany that has closed a deal with
the UK-based record firm Mo's
Music Company is called Boju
Music and not Bijou Music, as
stated in M&M October 22.

® EMI France's new interna-
tional department is headed by
Wende Cook and is no longer
attached to the A&R depart-
ment.

MTV Campaign Aims At A Piece Of The Action In ltaly

ITALY
by Mark Dezzani

MTV Europe has launched its
first major promotional campaign
in Italy, with the aim of increas-
ing awareness of its expanding
terrestrial transmission network
in the country among young Ital-
ians.

Satellite and cable distribution
is virtually non-existent in Italy,
with just 200.000 satellite dishes

«installed.

-To overcome this, MTV is

rebroadcasting six hours daily—

the maximum permitted for live
syndicated programme relays in
[taly—via a chain of regional TV
stations in the northern and cen-
tral parts of the country.

Sebastiano Musini, responsi-
ble for MTV's development in
Italy, says, "We have just added
Sardinia to our map, with Telere-
gione Sardegna reaching a poten-
tial audience of 500.000 on the
island."

MTV's potential reach in Italy
is put at seven million, with
relays in Piedmont/Turin, Lom-
bardy/Milan, Lazio/Rome, Lig-

uria/Genova, Veneto Fruili and
Umbria, in addition to Sardinia.
There are, however, no figures
available to show just how far the
station has penetrated into this
potential audience.

A major campaign to promote
MTV's expanding Italian network
has been launched with national
spots, newspaper and magazine
ads and posters.

The company's marketing
director Sanjay Nazerali com-
ments, "Our distribution in Italy
is constantly rising, and this cam-
paign is evidence of our commit-

ment to build on our existing
loyal audience base here."

One of Italy's national sym-
bols, the pizza, is being adopted
to promote the channel. Birgette
Laureil, MD of Energy Project,
the agency pulled in to design
MTV's promotional campaign in
Italy, says, "It's a dream of a
campaign, one that we think will
really appeal to the country's
young people.

"We asked ourselves, 'Why
not include the pizza alongside
the conventional media outlets
for advertising? and a new

promo was born."

Pizzerias in zones where
MTV is transmitted are being
invited to invent an original pizza
recipe for the station. In return,
the pizzerias will receive cross-
promotion on their local MTV-
affiliate station, and promotional
support including posters and
MTV take-away pizza boxes.

The pizza judged the best will
win its creators a European jour-
ney and VIP treatment at a major
concert.

4
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Sputnik Takes Digital
Technology To The Streets

GERMANY
by Christian Lorenz

Youth-orientated rock station MDR
Sputnik is the third most popular radio sta-
tion in Germany, according to an April 94
poll by German music magazine
Musikexpress. Out of the Top 10 radio sta-
tions selected by the magazine's readers,
Sputnik is the only station which broad-
casts exclusively via satellite.

Sputnik MD Michael Schiewack is non-
plussed by this limitation and
explains the station's appeal to
young listeners with its dedication
to music programming. "Our staff
is really into music. Up to 60% of
our playlist consists of unknown
titles and newcomers." Sputnik pro-
grammers do not rely entirely on
record companies to provide them
with the necessary "software” for
their shows. "We buy a large number of
records ourselves,” says Schiewack, who
points out that the station's initiative does
not stop here. "We pay special attention to
local talent. In particular east German
bands hardly receive any airplay on other
stations.”

The station's theme "power form the

" east side” is not randomly chosen. Features

on east German artists are a regular on
Sputnik's programmes. The station's exper-
tise creates international feedback. Tokyo
radio station J-Wave commissioned
Sputnik to do a series of 20 shows per year,
presenting new releases from Germany.

On a more practical level, Sputnik's
infatuation with music opens a loophole to
escape broadcasting restrictions. Co-oper-
ations with other European radio stations
exchanging "musical views", provide
Sputnik with additional reach and an outlet
on terrestrial frequencies. The station's reg-
ular programmes are broadcast via satellite
Astra and fed to cable networks throughout
Germany via satellite Kopernikus.

Based on the idea of cultural exchange
or "listening to what our neighbours are
into,” Schiewack started "Keep On
Rocking Europe in 1993," an initiative
which aims to produce and broadcast joint
programmes simultaneously. So far," Keep
On Rocking Europe” has initiated joint
broadcasts with radio stations in more than
10 countries, including Finland, France,
Italy, Poland and Russia. Prominent part-

MDR Sputnik presenter Reinard Bérenz (I} in the MDR studio with Radio S/Poznan presenter
Pawel Czaplicki during a European Radio Cooperation in July.

Schiewack

ners include legendary veteran D] John
Peel of BBC's Radio One.

But Schiewack does not only want to
provide a streetwise soundtrack to the sta-
tion's listeners. Sputnik aims to "rock the
nation." Politics are no taboo on Sputnik.
Says Schiewack, "It is our programming
policy not to polish off the rough edges.
Music or information, radio simply has to
shake you up sometimes."

Sputnik uses state-of-the-art digital
equipment to maintain democratic pro-
gramming structures. "Every editor
is his or her own producer.
Programmes are created directly on
their own terminals, thus reducing
the number of hierarchy levels
involved in the production."
Editorial features present informa-
tion in unusual forms to wake the
attention of its listeners. Quotes
from German federal election can-
didates are laid over hip hop rhythm tracks,
reducing long winding sentences to clear
messages and avoiding unnecessary com-
ments by presenters in the studio.

Other own productions include a radio
play series featuring the adventures of pri-
vate detective "Klopstedt". in five-minute
blasts of dub reggae, anti-establishment
attitude and sneering cynicism. From a
deliberately chosen East German point of
view, "Klopstedt" targets political sgandals
in present day Germany. Fascist skinheads,
dealings of former east German govern-
ment members and observation methods of
German intelligence services have been
addressed in past plays.

Partly due to its outspoken nature,
Sputnik has a very turbulent past. Like its
Berlin competitor ORB Fritz, Sputnik is
founded in former East German youth
radio DT 64. Pubcaster ORB set up Fritz in
March 93 with staff largely taken over
from DT 64. A year earlier, fellow public
station MDR had inherited the remains of
the popular DT 64, which was politically
discredited after the German re-unification
in *89. MDR's plans to take the program-
ming off air caused massive protests from
listeners and prominent musicians like Udo
Lindenberg and David Bowie. After two
years of negotiations, MDR finally decided
to rename DT 64 into "Sputnik”. The sta-
tion was then moved from the media city of
Berlin to nearby, if somewhat more provin-
cial Halle and went on air in May 1993.

Technology Update

by Andy Bantock

Remote Access To Your Computer

With so many of today's radio stations relying heavily on computer technology, the
ability to access a machine in your building from a remote laptop with a modem is not
unusual. The Tele Commander, however, allows you to remotely power up your comput-
er (or any other item of mains equipment on the same wiring circuit). With the Tele
Commander on your fax line for example you phone in, wait for a fixed number of rings
then key in your personal four-digit password then *27 to start the computer (or alarm,
standby transmitter or any other item), access the information then key #27 to power
down. The Tele Commander can start up to 256 groups of equipment on the same build-
ing's mains wiring circuit.

Swiss Radio Buys Clyde

Radio-Television Suisse Romande has purchased a Presenter 2 console from Clyde
Electronics Swiss distributor, Audio Bauer AG. Having seen the console at NAB
Montreux, the Swiss company's engineers literally took the demonstrator to bits before
pronouncing it ideal for their studio. Meeting their price and performance criteria, the
Presenter 2 attracted R-TSR with the flexibility of its universal input modules. The mixer
will be required to fulfill a wide range of applications and will move forward with the
station without the need for further expansion or module expenditure.

SEEM Seeport Mixer Goes To GMTV

It may have been built for television, but the SEEM Audio OB mixer is so ideally
suited to radio that it seems a shame to let a mere TV company take the lead. The market
for small OB mixers is very competitive but UK agent NICRAL nevertheless decided to
| launch the SEEM Seeport at the recent APRS exhibition and UK ITV company GMTV
decided it was ideal for installation in its new small OB vehicle. GMTV engineers were
attracted by its flexibility in terms of mic/line, stereo/mono inputs which so closely
matched their original specification.

New Products From Sonifex For SBES Launch

Slated for launch at the Sound Broadcasting Equipment Show in November, are three
new products from Sonifex. Best known for their market leading NAB cart machines
_a and, more recently, the digital DIS-

| CART system, Sonifex is to debut
| Mentor; a PC time synchronisation
system.
| Using the Rugby 60kHz MSF

radio clock code, the Mentor is a
| PC expansion card that allows the
computer’s clock to be overridden
by the more accurate atomic clock
signal. Intended as an add-on for
their HDX2000 Sound Screen hard
disk system, the Mentor is ideal for
any PC based system that has to
synchronise with other broadcast
material. The software runs under
Windows on any IBM PC or com-
patible and is also available as Mentor DCR, receiving European Standard Time signals
from the transmitter at Mainflingen in Germany.

Also new from Sonifex is News Room Tools NRT2000 digital editor. News Room
Tools is the generic name for a full range of products aimed at the radio and television
newsroom. NRT2000 is the first in the range and is claimed to be one of the fastest and
simplest editors available today. NRT2000 displays the audio waveform (stored at the
time of recording to speed display and editing) and edit marks can be placed on the dis-
play in real time and can be moved while listening to the audio until the edit is correct.

The beauty of non-destructive editing offered by NRT2000 is that multiple cuts can
be made from the original recording. NRT2000 can be networked and is capable of inter-
face with many other broadcast systems.

Although limited in its on-air use DAT tapes offer some advantages and Sonifex have
used them as the basis for their Sentinel Audio Logger system. Two DAT transports are
housed in a 19" rack unit allowing up to eight channels of audio to be simultaneously
logged. Searches can be made of logged material on the idle drive while the other is
recording and no audio need be lost as Sentinel automatically switches from one trans-
port to the other.

RTBF Installs First Giant CD

Belgian state broadcaster RTBF Radio will become the first station in Europe to use
the Giant CD, developed by Swiss company ALP. Giant CD is to be linked up with an
automation system which commands the CD "jukebox", which holds up to 6.000 CDs, to
play particular tracks as designated by the software. RTBF's classical programme will
use the Giant CD in full automation mode, in combination with Numesys Il software.
RTBF/Namur technical manager Peirre Pollard adds that the machine will also be used
for the station's pop programme "Radio Chouette.” "Other systems still use different
trays to load albums," claims Pollard. "The big advantage of the Giant CD is that we
only have to update the repertoire every now and then.” Swiss company Studer is dis-
tributing the equipment for the pro-audio market. ALP will concentrate on other business
applications for the Giant CD units. Marc Maes
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A SURVEY OF THE EUROPEAN DANCE LANDSCAPE

By Maria Jiménez

BE 1T IN Tor 40 PROGRAMMES OR SPECIALISED DANCE SHOWS, BOTH COMMERCIAL AND UNDERGROUND DANCE SOUNDS ARE CURRENTLY HEARD
ON AIRWAVES ACROSS EUROPE. THE GROWING ACCEPTANCE OF DANCE MUSIC AMONG MAINSTREAM AUDIENCES, COUPLED WITH RADIO'S
CONTINUING DISCOVERY OF THE MUSIC'S DIVERSE POSSIBILITIES IN TERMS OF TALENT AND STYLES, HAVE MADE CONDITIONS SUITABLE FOR HOUSE

AND TECHNO-INFLUENCED ACTS TO RISE UP INTERNATIONAL RADIO AND SALES CHARTS.

Add the recent increased role of artist development in
the dance arena and the extreme diversity in today's
dance community and the result is a widening spectrum
of music for radio listeners—from moulded pop sounds
to driving beats and deep club grooves.

The rapid development of dance in Europe has ensured
an assorted supply of talent. Over recent months, Music
& Media's Eurochart Top 100 Singles chart has been
filled with approximately 50% dance tracks. This week is
no different. With the exception of a few R&B numbers
from the likes of Warren G and Dawn Penn, the chart
generally bears witness to the popularity of Eurodance,
gimmick house and club sounds like techno, happy rave
and trance.

Pop AND EURODANCE

The poppiest of Eurodance has been mastered by the
likes of Corona, Whigfield, DJ Bobo and Shampoo.
With music produced purely for the masses, these acts
are selling well across Europe, particularly in the UK,
Germany, Holland, Ireland and Denmark. They are joined
on the Eurochart Hot 100 by Eurodance acts who add an
extra flavour to their commercial sounds. Magic Affair,
2 Brothers On The 4th Floor, La Bouche, MC Sar &
The Real McCoy and Mo-Do all use power house beats
with a techno flair, Ice MC adds ragga, and 2 Unlimited
have turned their pop rave into tropical pop
grooves.

Gimmick house has also been mak-
ing its mark on European radio
and sales charts. Doop, Red-
nex, Two Cowboys and The
Grid contributed to the first
slew of house tracks with
an unexpected ingredi-
ent, be it the charlston,
banjos or fiddles. Per- |
plexer's Acid Folk '

(Motor) and TNN's La

Cucamarcha (Dance &

Street) are the most

recent in this string of charting gimmick tracks.
CLuB INFLUENCES

In general, club influences are making major inroads
for crossover dance on the charts. Established acts are
using well-known club music producers to provide them
with street-credible remixes. The Development Corpo-
ration and Delta House Of Funk are among the remix-
ers of Steam from East 17, and Carl Craig and CJ Bol-
land remixed God from Tori Amos. Kylie Minogue has
even taken a shot at club credibility with the trancey
dance number Confide In Me (DeConstruction).

The sounds of the underground, including house, tech-
no, trance and rave, are currently being translated into
commercially successful hits by acts from across Europe.
Trance music plays a major role in Snap's Welcome To
Tomorrow (Ariola) and Jam & Spoon's Find Me
(Odyssey To Anyoona) (Dance Pool), while breakbeat is
central in The Prodigy's hits No Good (Start The Dance)
and Voodoo People (XL). House on a ragga tip has ignit-
ed a trio of hits from Reel 2 Real, the most recent being
the funky Can U Feel It? (Positiva). Happy rave is the dri-
ving force behind Mark 'Oh’s new hit Love Song (Low
Spirit) and jungle is the energy supplier to M-Beat's
Incredible (Renk) featuring General Levy.

Sparse house beats, minimal effects and maximum foul
language are the basis for The Outhere Brothers' new
hit Don't Stop (Wiggle Wiggle) (Stealth). Rockin' house
with raps and a sped up Nirvana-ish guitar riff are key in

some of the possible sounds for future radio
transmission.
Germany is home to multitudes of
well-known dance acts such as
Snap, Jam & Spoon, Maxx,
Sven Véath and Mark 'Oh.
Numerous labels like Low
Spirit, Eye Q, Logic and
Blow Up are nurturing the
talent and getting good
exposure for their sounds.
Low Spirit has a promo
compilation with cuts from
Mark 'Oh and label mates
Marusha, Westbam and oth-
ers, displaying the commercial
appeal of Germany's happy rave

Tinman's 18 Strings (FFRR). o
Techno comes through "
strong on the Grid's new
single Rollercoaster and,

with such a solid follow-up to
Swamp Thing and the new
album Evolver, they have suc-
cessfully avoided being pigeon-
holed.

ARTIST DEVELOPMENT
More and more full-length CDs are
coming from dance acts. Some of the
most successful are from the acts
whose labels have committed time and
effort to artist development. 2 Unlimited, % (\
and driving techno. Eye Q is servic-

Cappella and the like have been devel- :
- h
Zan : ing a triple CD set overview of their

oped, imaged and marketed to optimal
heights of success. Meanwhile, acts like the
Prodigy and Reel 2 Real are proving the three labels Harthouse, Eye Q and Recy-
"star" potential of the various club sounds. cle Or Die. This splendid collection includes
Music which only a matter of months ago variants of trance and ambience from Earth
would have been considered “underground” is Nation, Hardfloor, Resistance D, Sven Vath and
now being played in regular rotation on stations Ralf Hildenbeutel, among others.
across Europe. Reel 2 Real's new full-length release on Logic Records has released Thinking About Myself
Positiva is just out. The Prodigy's Music For The Jilted from trance techno artist Cosmic Baby which includes
Generation is techno stimulation with dark, the new single CD Fantasia. Pop house acts Sub Sub,
heavy beats and clearly a highlight in the Sparks and Sound Factory all have new CDs out with
.. history of '90s dance. The acceptance club remixes provided by Pegasus, Vince Clarke, the
of this and similar music opens Grid, the Rapino Brothers and others. Logic also fur-
doors a bit wider for an assort- nishes club remixes by Armand van Helden of the
ment of other acts. "Under- new MC Sar & The Real McCoy single Another Night.
ground” is not necessarily Blow Up Records' new promo compilation includes Euro
"not commercially success- dance tracks from Maxx, E-Rotic, Intermission, Inter-
ful.” Full-length albums active and Nina.
are out now from several The commercial compilation scene is dominated by
so-called "underground* labels such as ZYX, who release, among other compila-
acts who are set to tions, Super Dance Plus, XXX Large, Techno Trax, Sum-
break through to larger mer Hit Mix, Club USA, Well Done Barbecue Hits and
markets. the Terror Temple series. Meanwhile Germany is also
well-respected in the underground techno and trance
rings due to small labels like Tresor and Space Teddy,

Sven Vith's The Har-
lequin, The Robot And The Ballet Dancer (Eye Q/Warn-
releasing among others Jeff Mills and Ebi.
England maintains a strong foothold in house music

er) is a survey of the artist's personality expressed in the
language of trance, soft and hard, ambient and acid.

with labels like Champion, Positiva and FFRR, among
others, and simultaneously has a head for techno;

Orbital, who have recently recorded a John Peel ses-
sion, have released the new album Cnivilisation (Inter-

trance, jungle and ambient with XL, Deep Distraxion,
Warp, Kickin' and Novamute. Champion Records

nal/Phonogram) to much critical acclaim. Their progres-

sive electronic music develops with each release and this
releases house hits from Robin S., Kristine W and
Raze. Positiva brings forth the music of Reel 2 Real, 2

record is surely broadening their audience. Future
Sound Of London's double CD Lifeforms has attracted
much attention based on its high quality ambient, tex- in A Room, Barbara Tucker and Judy Cheeks. And
tural soundscapes. This record is a milestone in its genre. FFRR releases music from Brand New Heavies, Night
Underworld’s first album will soon be followed by Crawlers, Hardheads, DJ Duke and Tinman. This
their second release. wide array of dance is complemented by the harder
sounds of the Prodigy from XL, the Rugged Professor
on Kickin', Novamute's Plastikman and Robotman
and all the artists on Deep Distraxion: Thee Album.
The list of quality English house labels is relatively
long including 6x6/Network, DeConstruc-
tion, Effective, Tribal UK, React, Aso-
teric and HOS who regularly release
worthy dance tracks. Cheeky
Records is responsible for two pos-
sible club-crossover hits with
house tracks Mr. V's Give Me
- Life and Rollo Goes Camping
Again's Get Off Your High
Horse. Deep Distraxion
Records is working Tin Tin
(continues on page 10)

Cosmic Basy

AssESSING THE OVER- MIDDLE- & UNDERGROUND

The dance community has grown into a highly prof-
itable industry here in Europe perpetuated by pro-
motion, marketing and all the associated
hype. Full-length CDs from indies and
majors alike are beginning to be
stacked side by side with the
countless compilations in the
sales racks. The sheer diversity
of dance music today is over-
whelming, yet its keeping
the genre fresh and lively.
An assessment of what's
happening on the dance-
floors provides insight into
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SHORT GROOVES

DIVERSITY ON THE AMERICAN FRONT:
One record company covering all basses in the
field of dance music is Moonshine Music. With
offices in Los Angeles and London, they have an
international overview of ambient, hardcore, acid
jazz, house and trance. The commendable compila-
tions released by Moonshine include the ambient
series United State Of Ambience, the hardcore and
breakbeat collection Speed Limit 140 BPM Plus,
the acid jazz and rare groove compilation
Speakeasy Collective and Journeys By DJ, a series
where listeners are taken on club, house and trance
trips by a well-known DJ such as Paul Oakenfold
and Keoki. @ The US label which releases the
Future Sound Of London records domestically,
NY-based Astralwerks, has a few other tricks up
its sleeve like new releases from Fierce Ruling
Diva and Spacetime Continuum. Transformation
from Fierce Ruling Diva is four tracks of hard
trance, highly energised and somewhat acidic
dance music. The B-side offers the hardcore beats.
Pressure from Spacetime Continuum is an atmos-
pheric journey in three forms. The Original Mix is
mellow, based on a wide bottom beat, high pitched
effects and long-held deep synth lines. The Verti-
cal Mix speeds up the beats and the Horizontal Mix
i1s more loose and spacious.

NO HOUSE, NO TECHNO, BUT RAP, R&B
AND JAZZ: The Lady Of Rage, one of only a
handful of female MCs on record today, delivers a
rough rap track in the very appealing Afro Puffs
(Death Row/Interscope). Already in its 10th week
in the US Billboard Hot 100 and Rap Singles
charts, this single was written by Rage and Dat
Nigga Daz. Daz and co-producer Dr. Dre shaped
all ‘five mixes into smooth, rugged form. In the
mix, Rage gets props from Dr. Dre and Snoop
Doggy Dogg, while Snoop also makes sizeable

by Maria Jiménez

vocal contributions. G-Funk to instrumental, it's in
here. @ Music on a jazz tip is thriving in cities
around the world and Copenhagen is no different.
Jazz crossover is happening in a big way, lead by
local acts Blachman Thomas and HeavyShift.
Blachman Thomas Meets Al Agami and Remee!
(YMOMM/Mega) witnesses a deep and funky, yet
seriously jazzy creative blend of inspirations.
Grooves, moves and flowing raps are three key ele-
ments in this act's personal mix. Like This and The
Way U Wanna See Me are two of the many high-
lights on this 14-track album. The smoothly bal-
anced sounds on HeavyShift's album, Unchain Your
Mind (China), come from three talents, namely the
farfisa, Hammond organ and Fender Rhodes player
William South, the tenor, baritone and alto saxo-
phonist John Wallace and the sound and beat cre-
ator Magnus Fiennes. This mainly instrumental
record contains straight jazz to the experimental
usage of funky riffs, scratches and pulsating, bub-
bling sounds.

FIVE HOT HOUSE NUMBERS WITH MAJOR
CLUB POPULARITY: Coco Steel & Love Bomb's
track Summer Rain (Warp) is a catchy ditty even in
the autumn. Minimal, yet hypnotic vocals, a phat
bassline and light piano drive this housey number.
The Zagzig Jazz Mix stands out in its own right as a
fine, cool piece lead by a contagious loopy sax. @
Cantgetaman Cantgetajob from Sister Bliss with
Colette (Go!Beat) is a rolling houser whose subject
matter is falling on hard times, thus the hookline,
"Life's a bitch." Written, composed and produced by
Sister Bliss and Rollo, the track comes in five mixes
and is energised, funky and trancey in the Funky Lit-
tle Remix. @ This production pair is also in club
charts with Rollo Goes Camping Again, the
moniker under which they recently released Ger Off
Your High Horse (Cheeky). This number has a deep-

er, trancier sound. More radio-friendly in the
LuvDub Remix, clubbier in the Little Boy Scout
Mix and taken to extreme trancey depths in the
Sister Bliss Dub. @ One of the hottest house tracks
with clear crossover potential is Donna Giles ren-
dition of Jennifer Holliday's classic And I Am
Telling You (Clubvision). The NY transvestite's
powerful vocal performance is complemented by a
pumped, anthemic atmosphere courtesy of Stone-
bridge and Nick Nice of the Swemix crew. This
number is destined for glory, but unfortunately
Donna, like too many other people today, has lost
her battle with AIDS. The AIDS fund raising
organisation for the music industry, LifeBeat,
continues to give support to AIDS research organ-
isations and AIDS patients directly. Daniel Glass,
ex-EMI executive, will now reportedly be dedi-
cating much more of his time to this worthy orga-
nisation which he founded. For donations or fund
raising events, call (+1) 212.245 3240 or fax (+1)
212.306 8687. @ The Outhere Brothers, a hot
American rap dance act known for risqué lyrics,
has released their third single Don't Stop (Wiggle
Wiggle) on Dutch indie label Stealth Records.
Already extremely popular in clubs across Hol-
land. The Club Version is the most original musi-
cally, but the 12" comes complete with a galloping
Haddaway style OHB Remix and a 2 Unlimited
style Ramirez Techno Remix.

CONTACTS: Astralwerks, tel: (+1) 312.989 2929; fax: 989
9791 @ Cheeky, tel: (+44) 81.901 5202; fax: 965 3948 @
China (+44) 181.742 9999; fax: 181.742 9942 @ Clubvision,
tel: (+46) 8.665 6062; fax: 8.665.1082 @ Go Beat, tel: (+44)
81.748.7973; fax: 81.741.2184 @ Jive, tel: (431)
2153.16314, fax: 2153.16785 @ Moonshine Music, tel:
(+44) 71.631 4235; fax: 436 7318 @ Stealth, tel: (+31)
10.484 1200; fax: 10.484 1503 @ Warp, tel: (+44)
742.750.033; fax: 742.757.589 @® YMOMM/Mega, tel:
(+45) 3311 7711; fax: 3313 4010.

The Magic Sound of the Future.

MEDIA RECORDS ON AIR
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(continued from page 8)
Out featuring Sweet Tee's The Feeling, a
trancey up-tempo house track with minimal,
yet punctual raps.

Holland is more active than ever in dance.
2 Unlimited, Twenty 4 Seven and 2 Broth-
ers On The 4th Floor demonstrate the

from the likes of Men With Rhythm, Dimitri & Love With You from BKS. B&B has released a fine tech-
Jaimy, Two Men Will Love You, Human no and rave collection in Rave Zone Montini Volume
Beings, Eric Nouhan and Boom Two including tracks from DJ Franky Bones, OT Quar-
Generation. The talent potential for trance tet, Robert Arami, Joey Beltram, CJ Bolland and Pub-
in Holland is underscored by Trance Induc- lic Energy with the cooperation of labels such as Bon-
tion's Ellecktrickery (Prime/PIAS) and Col- zai, Plus 8, R&S, Warp and others. R&S Records is
lection Volume 1 - The Trance Compila- currently into the fifth edition of their In Order To

commercdial potential of the music, while tion (Tesseract). Fans of Orbital will find Dance CD series. This double CD set of progressive tech-
the club scene stretches from gabber to pleasure in The Livingroom's album no and trance numbers is highlighted by Quadrant,
Room Service (Nightvision/PIAS). And Speed Jack, Biosphere and Aphex Twin. Plus R&S has

hi-tech soul. Master Maximum has \

released DJ Charlie Lownoise and h ;\\_"
Mental Theo's gabber track Live At
London, which entered the Top 50
chart. Fresh Fruit delivers Father In
The Bathroom, a full album of highly

the compilation market here sees new released Aaah, a seven-track CD from Germany's elec-
releases regularly from record compa- tro-techno Sun Electric and Music Is So Special, Jay-
nies such as Arcade with the Mega dee's follow-up to the international hit Plastic Dreams.
Dance Mix, Techno Trance and KK/Nova Zembla also works in electro sounds from the
other series. likes of Third Eye and Zen Paradox and atmospheric

percussive house from The Good- Across the border in Belgium, Byte, soundscapes and house from Psychick Warriors Ov
men. Outland Records, a label B&B, R&S and KK/Nova Zembla are Gaia. An Introduction To A Cooler World is a compila-
know for the "Amsterdam sound,” a few of the indies working the Bel- tion of ambient atmosphere and mellow beats from
releases compilations like Spiritual gian and international dance scenes. Aarschot-based Barramundi Records. Included are
Tracks Volume 3 and Static Tracks Byte is currently enjoying success Jaydee, Melt, Transformer 2 and the Rapino Brothers.
Volume 3 filled with house music on with 2 Unlimited, CB Milton and the Scandinavia's dance community has been growing in
a hi-tech soul vibe and techno tracks Canadian house production I'm In strength and numbers with Sweden's Clubvision

Recordings and Dr. Alban and Denmark's Smart
Records, Tournesol and the Overlords. Clubvision's
promo compilation Clubvision The Recordings: The 94
Collection (Part 1) is seven deep, warm house tracks each
worth a spin. Included are Swemix mixes of material
from Donna Giles, House Of Virginism, Diva Con-
vention, Stabbs and others.

Smart Records has two new house tracks which could

cross to radio, TBM 1's Dangerous Game and Fletch's
Why Did U Have 2. Danish acts Tournesol and the Over-
lords have been attracting many good reviews and club
play. Tournesol's album Kokotsu (Apollo} is filled with
ambient and atmospheric electro music. All The Naked

People from the Overlords is a techno dance album inclu-
M Peopie s Ace OF Base Y Enigma ding their two club hits God's Eye and Wow! Mr. Yogi.
s Big Mountan Y Craxa Demus & Puiers France's dance community is small, yet thriving. F

Y M-Bear & Generat Levy Yk Cappecia Y Haooaway Communications and Step 2 House are two of the

sk Steren MC's 4 French labels working in trance and house. F Communi-
cations releases mostly trance and techno with Iberian,
Lady B, Juantrip and top DJ Laurent Garnier. Gar-
nier's new album Shot In The Dark includes potential sin-
gles Shapes Under Water, Rex Attitude and Harmonic
Groove. Step 2 House/Happy Music have a selection of
interesting materjal induding the various trance strains
offered up by Perry & Rhodan, Taiyo and Brainwash-
er on their new 12-inches.

Italy is surviving the post-Italo house rush with strong
new releases from Media Records and Flying/lUMM.
Cappella, the best known Media Records artists, are
working their latest pumping house track Move /t Up
through the international pipelines. Other
Media singles along the
same genre
lines

20 TRACKS INCLUDING:

M PeopLe ® Moving on up % ACE oF BASE @ THE SiGn %
Enigma  Rerunn To Invocence % Bic Mountain @ Basy | Love Your Way % subsidiary Underground Music Movement are enjoy-

from Black
Diamond, The 49'ers
and Shafty. Flying Records and its

ing club success with the house tracks /'m Standing from

CHaxa Demus & PLIERS @ TwiST & SHOUT % M-BEAT featuring GENERAL LEVY © INCREDIBLE S [0 n i U VUi

CappPeLLA ® Move On Bagy % Happaway ® What Is Love? % Sterea MC’s ® CONNECTED ing some very creative works in trance, ambient and

CJ Lewis » Sweers For My Sweer  Towy Di BART ® THE Reat THING techinglie Cin = I ey "1 e
tion UMM In Progress Code 1.

Ironically, while all this musical action is taking place
here, back in the US, the birthplace of the dance music
so popular in Europe today, house and techno tracks
AvaiaLe On CD & MC ReLeasep Ocroser 17TH rarely enter the Billboard Hot 100 Singles chart. With the
exception of Crystal Waters, Ace Of Base and C&C
Music Factory, club-oriented dance music stays mainly
in the underground. Even 2 Unlimited is still waiting to
break into the American Top 40.
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New Releases

SINGLES <

BRUCE DICKINSON
Shoot All The Clowns - EMI
PRODUCER: Shay Baby
He couldn't be further away from Iron
Maiden. The guitar sounds as "fucked up”
as Slash's on the Gunners' Welcome To The
Jungle, while the composition is rather
"Extreme."

R/EHR

FOREIGNER

White Lie - Arista R/EHR/ACE
PRODUCER: M. Jones/L. Gramm/M. Stone
For premieres it's killing two birds with
one stone, as this animated pop rocker is
Foreigner's debut for Arista, plus the band's
first outing with rejoined singer Lou
Gramm. Research has taught EHR Radio
Salii/Saarbriicken head of music Brigitte
Barthel that it goes down well with the lis-
teners. "It's an excellent song; we're think-
ing of increasing its rotation from two or
three times each day to five. The CD will
be album of the week, and a radio inter-
view is currently in progress.”

GRANT LEE BUFFALO
Mockingbirds - Slash
PRODUCER: Paul Kimble
Sunset on the prairie. A man sits on the
front porch singing sad songs of a "70s
Bowie grandeur. Some ten years ago Giant
Sand did a similar thing, but nobody lis-
tened then.

A/R/EHR

JAN JAMES

Back On My Feet Again - Provogue
PRODUCER: Craig Calvert/Jan James
More traditional R&B than Sass Jordan,
less elogquent but more direct than Melissa
Etheridge, sandpaper-voiced Ms. James is
likely to find her own niche on rock radio.

R/EHR

LES NEGRESSES VERTES

Mambo Show - Delabel EHR/ACE/W/D
PRODUCER: Les Négresses Vertes

A prime contender for the "most postponed
CD and single in history," it's worth a party
all the same. But the primitive side of the
gypsies de La France Profonde has defini-
tively gone.

NEW ORDER

True Faith - London
PRODUCER: New Order
After having recycled Blue Monday various
times, the Mancunian electro poppers have
now revisited their 1987 UK hit, supervised
by remixers like TWA and Perfecto.

EHR/D/A

OASIS

A/R

Cigarettes & Alcohol - Creation
PRODUCER: Qasis/Mark Coyle
Self-proclaimed best band in the world
goes T-Rex to underline the big ego state-

ment. The fags and booze archetype R&R
lyrics make them as much an attitude band
as Primal Scream. GLR/London head of
music Jon Myer thinks they are a "great
band, but this is a bit of a noisy song to
wake up to. That's why we keep it in a low
rotation. Around the album release we had
three tracks playlisted, and as soon as this
single is burned out we'll return to two
album tracks.”

OLGA

I'm A Bitch - Flying D/EHR
PRODUCER: Walterino/BB Rave/V. Gastro/R. Volpe
Showing a great personal insight, Olga's
profile leaves no second thoughts for DJs
with an appetite for novelty records. In that
respect her self-portrait on droning synths
is unsurpassable.

POPPA DOQ

Don't Go Breaking My Heart - AriolaEHR/ACE
PRODUCER: Peter Gillis/Ronald Vanhuffel
No, it's not a reggae cover of the Elton
John & Kiki Dee '70s classic. Yet he man-
ages to sound as familiar as he did on his
last single, his version of Paul Anka's
Having My Baby.

THE PURPLE KINGS

That's The Way You Do It - Positiva
PRODUCER: The Purple Kings
Dire Straits find unexpected "brothers in
arms” on the dance battle field. The Kings
have picked the guitar riff plus the "punch
line" out of Money For Nothing.

D/EHR

RADIOHEAD

My Iron Lung - Parlophone
PRODUCER: John Leckie
More psychedelic than before, but the
“"two-headed" approach of a Nirvana-esque
soft and a hard bit cycle within one song is
a concept this lot already dealt with at the
time of Creep.

A/EHR

SANDY REED FEAT. INNER CIRCLE
Hit And Run - WEA

PRODUCER: I. Lewis/T. Harvey/D. Falk
Inner Circle fronted by a woman comes
close to the Ace Of Base pop reggae con-
cept. But then suddenly lead vocalist
Carlton Coffie gives a hand too, making a
true duet of it.

EHR

SADE

Pearls - Epic

PRODUCER: Sade/Mike Pela
Move over Marilyn, pearls are a girl's best
friend. With all the "hallelujahs" this satin
ballad, taken from the Best Of album, is
like a timely start of the advent.

ACE

MICHELLE SWEENEY

This Time - Big Beat D/EHR
PRODUCER: T. Green/C. Dequoy/C. Simeone
Pop dance turned Euro turned pop dance.
Gradually it's a full circle, and we're back at
where it all started a while ago: just a
female soul singer doing her thang backed
by sequencers.

THOSE 2 GIRLS

Wanna Make You Go... Uuh! - Ariska EHR/D
PRODUCER: West End

Teenage girls have Shampoo to embody
perpetual boredom like hating school et
cetera; for their unspoken sexual dreams
they now get these two raunchy chicks
sighing on a pulsating swingbeat.

VINCE BELL

Phoenix - Watermelon
PRODUCER: Bob Neuwirth
Heavily recommended by the God among
producers, T-Bone Burnett, Bell is a
singer/songwriter of the hors category. His
gravelly but tender voice cuts right through
your soul, not only because of his poetic
lyrics. Hard Road, the duet with Victoria
Williams, is like a dry wind blowing in
your face, leaving you shivering once it's
gone. Mirror Mirror rteveals even Bell
sometimes faces songwriter's block—"my
kingdom for a song." But the high quality
makes that hard to believe.

A/ACE

BIG HEAD TODD & THE MONSTERS
Strategem - Giant A/R
PRODUCER: Big Head Todd & The Monsters/A. Torri
What's the word in guitar-driven pop?
"Monster." Okay? So stay tuned for Todd's
gang. They've got a right to be heard as
well. Melody is nicely embedded in two
layers of that irreplaceable six-string
instrument—not too loud electric guitar
with acoustic on top of that. Candle 99
shows how well they manage to keep feed-
back under control and use it to build up
the musical tension. Skillfully the no man's
land between country rock and alternative
is explored on In The Morning. Try some
Jurassic radio is our advice.

BLUES TRAVELER

Four - A&M

PRODUCER: S. Thompson/M. Barbiero
Only the instrumentation reminds you of
the blues, especially John Popper's big
harmonica. If you don't know who he is; he
was the big fat guy blowing the American
national hymn on his harp on "Mudstock”
as a tribute to Jimi. Musically they're wan-
dering through an eclectic soundscape, at
times folky like Jethro Tull at others funky
like the Spin Doctors, their one-time fellow
travellers on tours. Magnified by Allman
Brother Chuck Leavell's Hammond (Price
To Pay), most of all the "musician pro-
grammers" should be alarmed.

R/A

MARY CHAPIN CARPENTER

Stones In The Road - Columbia  C/ACE/EHR
PRODUCER: M. Chapin Carpenter/J. Jennings
On her fifth Columbia release the gentle
singer/songwriter still paints pictures with
words. Whereas half of the songs on her
previous CD Come On Come On were col-
laborations, this time all 13 precious gems
are her own. From the blusterous first sin-
gle Shut Up And Kiss Me to the storytelling
title-track Chapin continues to be a fruitful
source of country hits. Special attention
needs to be given to John Doe No.24,
based on a New York Times article, and the
ballad Where Time Stands Still with Matt
Rollings on piano.

CHRIS DUARTE GROUP

Texas Sugar/Strat Magik - Silverione  R/A/ACE
PRODUCER: Dennis Herring

A "Strat star" is born, and again this guitar
hero is coming from the Lone Star state.
After Tan Moore—not a real Texan, but
still—Duarte's name will be on the entire
blues fraternity's lips. Through his funky
feel and his shredded-jeans-image, he's
more likely to jump over the blues barb-
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wired fence to the kids, who are into the
Chili Peppers—see his spelling of the word
"Magik?"—and the like. Dedicated to the

Vaughan brothers, Shiloh explicitly
reveals Duarte's background.

GLORIA ESTEFAN

Hold Me Thrill Me Kiss Me - Epic  EHR/ACE

PRODUCER: Emilio Estefan Jr.

Caramba, coveritis has hit the Estefan es-
tate. For every mood there's a song, but
mainly for the late night wine-and-dine
atmosphere. Don't Let The Sun Catch You
Crying feels like the kind of moonlit drama,
the original singers Gerry & The Pace
Makers intended it to be. The European
bonus track Don't Let The Sun Go Down
On Me by you know who, only intensifies
the romance which is in the air. Sometimes
the tempo goes up like on the Blood, Sweat
& Tears song You've Made Me So Very
Happy. For the single Turn The Beat
Around—an old '70s disco hit by Vicky
Sue Robinson—she has even polished her
Miami Sound Machine dancing shoes.

BRYAN FERRY
Mamouna - Virgin
PRODUCER: Bryan Ferry/Robin Trower

ACE

. At one point the artistic triangle of the first

Roxy Music line-up is restored with Brian
Eno and Phil Manzanersa sitting in. Stylis-
tically this set goes back to the Avalon
early '80s Roxy, with percussive lite funky
ambient pop. The title track is founded on a
funky guitar lick, perilously close to Isaac
Hayes' Theme From Shaft. A first impres-
sion leads to a 10-times-the-same-song
prejudice, probably because atmosphere is
what Ferry moves rather than songs, which
he reserves for his regular cover albums. A
box of delicate bonbons.

TOM JONES

The Lead And How To Sing I - ZTT EHR/ACE/D/A
PRODUCER: T. Horn/R. Perry/T. Panunzio/
Youth/). lynn/D. Werner/). Leyers/

R. Feldman/Flood/A. Moulder/T. Riley/

A. Cymone/D) Battlecat/J). McClain/

H. Johnson/ M. Allen/H. & A. Gray

The endless list of top contemporary pro-
ducers, many of them on the cutting edge,
sums up exactly what the lady killer is
doing. He obviously wants to broaden the
alternative base he built up through his col-
laboration with the Art Of Noise. Strangely
enough—no maiter if it's swingbeat or just
"difficult" housey—he never strays away
too much from his core fans. Love Is On
Your Side for instance is seriously dance,
but still melodic. With femme fatale Tori
Amos on his side, the ballad [ Wanna Get
Back To You is what will win over the last
sceptic. i

Singles and albums featured in New Releases are listed alphabetically. Each record is recommended for format or programme suitability. Abbreviation
(Easy Listening), NAC (New Adult Contemporary), A {Allemative), W {World) and M (Metal). Please send your samples to Robbert Tilli/Machgiel Bakker, Music & Media,

s used include: EHR, ACE, R {Rock), D (Dance), C (Country), J (Jazz), EZ
PO Box 9027, 1006 AA Amsterdam, Holland.
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Marketing The Music

Music

Massive Attack Puts The Album Before Singles

UNITED KINGDOM
by Robbert Tilli

Activity in the Gulf seems to inevitably go
hand in hand with Massive Attack releas-
es. Last time around in 1991, when the
debut Blue Lines came out, the word
"attack” had to be dropped for reasons of
piety. The current manoeuvres in
the Middle East once more coin-
cide with a CD, the long-awaited
follow-up Protection, produced
by demi-god Nellee Hooper.

Without belittling it, it is a
mish-mash  with  contrasting
guests like Everything But The
Girl singer Tracey Thorn and
Jamaican Horace Andy strength-
ening the sound system. Hip hop,
reggae, soundtrack-like instru-
mentals and pop-—could you ever
want a more varied piece of
work? All this variety doesn't
make the marketing job easy. But
it doesn't distress Circa interna-
tional marketing director
Lorraine Barry. "Speed is not the essence
here. Most albums are dead within six
weeks. We're not in a hurry. It's not neces-
sary to make everybody aware of it now.
We can build it up slowly."

A three-year recording hiatus is not a
marketeer's dream either. Counters Barry,
"But the success of that debut gives us
something to build on. Actually, I've never
met anyone who didn't like the first album.
The groundwork has been done. Something
similar only happened with the first Neneh
Cherry album. Such things go beyond
hyping."

Protection is unmistakably "Massive,"

but is it still dance, or does it defy categori-
sation? The three members Daddy G, 3-D
and Mushroom say they only had one
intention during the recording sessions: not
to copy themselves.

Daddy G tries to put himself in Barry's
shoes. "When you go into record shops, it's
case of where do you find us. We usually

find ourselves in the soul section.” 3-D has
spotted Massive Attack albums in main-
stream shops filed under "pop."

Says 3-D, "For an underground release
it might be different, but as they [Virgin]
put us out as major release, it's effectively a
pop record. Pop music is a very big term;
we're not necessarily doing chart-orientated
music."

The consensus is that they don't see
themselves as dance. Daddy G states
they've got not much in common with what
is currently perceived as clubland. "What
we perceive as clubs is basically uptempo
house, rave, acid and jungle. Hip hop is the

fundamental base where we come from."

That origin—once they were known as
Bristol's Wild Bunch—is still very clear
with the 3-D designed artwork. "Hailing
from the hip hop scene, art—graffiti—has
always been a backdrop for our music,”
Daddy G stresses.

Again, that is something Barry has had
to bear in mind. "Working
with Massive Atftack is a
different experience, as
they've got their hands on
the project from start to
finish. The visuals which
carry through everything
are as much part of the
marketing campaign as
| anything else. The sleeve
for the single Sly is typi-
cally them; just a knife
and a fork."

Whereas most albums
are set up via singles,
Barry is working from the
album. The album is the
story, not the singles,
according to 3-D. "Not one track gives a
full impression of the album. So we decid-
ed to release the album first to give people
the complete picture, and see what the
reaction was and then put singles out. It
does work. Initial sales of the album are
better than last time."

First single is the slowly-creeping Sly,
which is fronted by Nicolette. Remixes
will take it into the dance arena. The vocals
on the atmospheric title track are in the
able hands of Tracey Thorn, often mistaken
for the replacement of Shara Nelson, the
lead character on the first album.

3-D attacks that misconception.

"Everybody got the gist after Blue Lines
that she was our focal point, our lead
singer so to speak. That was the wrong
perception, so we wanted to have at least
two singers. That's the whole idea behind a
sound system; different series of vocalists
who come and go."

Like in the good old "Studio One" days
of reggae, there will soon be a Protection
In Dub album directed by the Mad
Professor. An exhibition of 3-D's visuals
alongside the tour is blocked by practical
problems.

Judged by the wonderful cinematic
instrumentals, future plans might include
film scores. 3-D wouldn't mind directors
wanting to use those instrumentals. "They
were made with images in the back of my
mind, and how they will apply. We've
done an animation of the 'Eurochild' char-
acter which goes with the Hearmiser
track."”

There is also a track called Eurochild
included on the album. Explains 3-D,
"Eurochild is a symbol, a question mark.
What does a unified Europe mean? Is it
going to benefit people's lives? I'm not a
Euro sceptic. I'm a Euro-confused."”

And what about the so-called Euro
music, which does actually unify Europe
by sounding all the same, regardless its ori-
gin? "We're not a conscious reaction. The
way we make music is more like a natural
reaction to that," claims 3-D. "We don't
want to be run of the mill. When one pro-
duces stuff that has to cover the whole
place, it can't but become bland and obvi-
ous. It's like the fast food business. People
want more of it quickly, before they get
bored of it."

Additional reporting by Maria Jiménez.

Shane "The Snake" MacGowan Sticks His Tongue Out

IRELAND
by Dermott Hayes

When MTV baulked at the idea of using a
video of Shane MacGowan's Thar
Woman's Got Me Drinking, his record
company invited Hollywood actor Johnny
"Edward Scissorhands" Depp to fill in. It
was an inspired choice, given Depp's
Generation X box office appeal.

And then there were other subtexts.
Depp has a growing reputation for hell-
raising of MacGowan proportions and
sackfuls of rock and roll rebel cred to his
name. Indeed, once word of their associa-
tion began to filter through the media jun-
gle, it became unclear who gained more
from the attention. One week before the
video's BBC debut Depp was arrested for
trashing a New York hotel room.

ZTT Records' Liam Teeling says it
never occutred to him to seek to promote
an image for the former Pogues lead
singer. "It's hard to buttonhole him,” says
Dublin-born Teeling, "The Pogues were
Shane's vocal and they never sounded the
same after him."

It's a theory MacGowan himself would
have little difficulty agreeing with: his sud-
den departure from the Pogues during a
Japanese tour was prompted by his ongoing

difficulties with touring, increasing ill
health and a growing disillusionment with
the band's musical direction into experi-
mental world music.

"My music is about rock 'n' roll and the
tradition of Irish ballad singing,” says the
self-managed MacGowan today. "The
Pogues were getting away from that and
I've brought it back. The new album [his
Dave Jordan co-produced solo debut CD
The Snake] takes it from where we left off
at If I Should Fall From Grace With God
[1988]."

"With this album,” says Teeling, "peo-
ple will see the writer, the poet, the artist in
MacGowan rather than the other image."

Ah, yes, the other image. Shane
MacGowan, in polite Irish circles, is
known to be fond of a drink. When he and
the Pogues parted company, rumours of
Shane's demise were dominated far less by
speculation as to "whether" but to "when"
and "how." Surprisingly, he has confound-
ed all his critics and emerged, if not entire-
ly hale and hearty, then at least healthy.

MacGowan's relationship with ZTT
boils down to regular lunch meetings with
Teeling. "When I first signed him, people
said I was mad. But I say if you can write
great songs then we can sell them. Shane
MacGowan writes great songs,” he says,

"and the record will stand or fall on the
strength of the songs."

"We're trying to sell Shane the way we
sell Seal." he reveals. The 200.000 Shane
MacGowan and Pogues fans who will buy
the record when it hits the shops are not his
target market, he wants the others.

Teeling's opening salvo in August was
a toe-in-the-water limited edition release of
a four-track EP, Church Of The Holy
Spook. Only 10.000 numbered copies of
the EP were pressed, with a striking gate-
fold sleeve depicting a "crucified"
MacGowan pose, that was used in an
extensive poster campaign. "It became
more than what was intended," admits
Teeling, "it was supposed to be for fans
and was intended to gauge the fan base. It
was never chart bound, but the 10.000 sold
out.”

The Johnny Depp ruse for the first chart
single That Woman's Got Me Drinking was
the next step and the intending publicity
and a live BBC "Top Of The Pops" appear-
ance in October with the arrant movie star
playing bass helped to herald the return of
rock’s wildest Irish rover.

Released on October 17, the German
W.0.M. retail chain has already selected
The Snake as its "Album of the Month” for
November, which should provide massive

exposure for the album. In Britain there is
good retail response, according to Teeling.

He plans to embark on a European-
wide tour of retail and Warner outlets to
conduct personal pre-release presentations
of the album. "If it was any other artist, I
wouldn't bother," Teeling admits.

The album does mark a return to the
hard-hitting Celtic lyrical balladry of the
early Pogues days and the influence of
MaucGowan's own early vocal schooling in
UK proto punk band the Nipple Erectors.
The two cover songs include the Gerry
Rafferty-penned Her Father Didn't Like
Me Anyway, once a hit for the Fureys, and
the traditional Irish ballad The Rising Of
The Moon. Philandering priests, love for-
lorn drunks and repentant sinners stumble
about in a collection of songs that suggest
it was never MacGowan that left the
Pogues but vice versa.

A Christmas single is planned, hints
Teeling, with the possible involvement of
more guest artists. His intention, he says is
to get maximum coverage for the record's
release and then keep the Shane album
alive as long as he can.

And despite of MacGowan's total
abhorrence of touring, there are plans for a
series of one-off gigs in European capitals
in early November.

=
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The Sounds Of Spain: Exporting A Tradition

The other eternal problem facihg Spanish acts
is whether it is better to sound more Spanish,
which generally means having a flamenco edge,
or more "international"—Anglo-Saxon—to find
success in foreign territories.

An important historical fact that without
doubt affects the labels' outlook is the 1939-75
authoritarian regime of General Franco, during
most of which Spain was extremely isolationist.
"Africa begins at the Pyrenees" was a catch
phrase, and even today Spain and Britain are
the only two European countries where people
talk of "Europe" as if they were separate enti-
ties. Efforts by a tiny country like Holland at
breaking borders are still unthinkable in Spain.

Whatever the answer, two things
seem clear. The independent movement
is undergoing a resurgence, and of course
many good major signings originate from
the indie scene. And second, the multina-
tionals are waking up to the need to
revive their A&R departments to go out
and find the new talent.

Another factor to bear in mind is that,
to some extent, Europe is less important
to Spanish labels than it might be to
those in, say, Italy or Germany.

The reason is Latin America, where
many Spanish acts have a degree of suc-
cess especially in the booming markets of
Argentina and Mexico. And there's also
the US Latino market, increasingly impor-
tant as Latino radio stations take a greater
slice of the audience.

This autumn sees two separate indie
festivals which will attract dozens of
labels and bands from several countries.
They are the Barcelona Accié Musical in
late September, and the week-long
Festival Independiente de  Madrid
(Festimad) in the capital in November.

In addition, two separate talent con-
tests are underway to discover the best emerging new
bands. Imaginarock 95 had received tapes from a stag-
gering 1.000 unknown bands by the July 30 deadline,
200 of them from Madrid bands alone. And Zona de
Conciertos is showcasing nine new bands over the
next few months in a move promoted by the Cadena
100 net, the performing rights society SGAE and artist
and musicians body AIE.

The multinationals have been spurred into action
by declining soundcarrier sales, down to 50 million in
1993 worth Pta40 billion (app. US$320 miltion). The
six Madrid-based majors that control over 80% of the
market are rediscovering the street.

PolyGram MD Ele Juarez, whose company con-
trolled 17% of the market in 1993, comments, "It's not
realistic to live off '80s artists. We're an industry of 40-
somethings that does not reach the teenage market.
The radio nets lack aggression too. We don't support
national music enough. If we don't act soon we'll be
absorbed by the Anglo-Saxon market and we'll lose
our industry."

Juarez is particularly keen to develop his compa-
ny's audiovisual market and its video sector, which he
sees as under-exploited. One of PolyGram's big hopes
for crossover is Phonogram's Patita Negra.

EMI MD Rafael Gil, whose company held 18% of
the Spanish market last year, explains that part of the
problem is that the economic recession hit Spain later
than elsewhere, in late 1992, and is slowly ending
only now.

"In times of expansion you can gamble on some-
thing before it happens. But in times of recession you
diminish your risks," says Gil. "We've gone through a
very difficult period, but the market is going to grow
and the talent is there. It's just a question of going to
the streets, looking for it and investing in it." Gil is still
beaming over the most successful and surprising
Spanish crossover success ever—the Gregrorian
chants by the Dominican monks from the Santo
Domingo monastery in Silos. EMI's crossover bet is El

14

Spain is currently seen by many to be one of the

most stagnant countries in Europe in terms of

crossover talent. But most of Spain's multinationals
assure M&M that things are on the turn. However,
they warn that a new band or artist first has to be

consolidated in Spain before any thought can be
given to crossover success.
By HOWELL LLEWELLYN

Fantastico Hombre Bala.

Ariola MD Jose Maria Camara points out that the
crossover movement has been inverse. "We've gone
from a 45% quota of Spanish music in total sales in
1991 to 33% in 1992," he says. "To think that this is
not important is suicidal.

"There's movement in the street; talent is bubbling,
but we are looking for tendencies when we should be
seeking individual artists. We seem to have given up
on imagination, and we have to recognise it and let a
new set of talent take over."

He says that "the Latino beat is the path to take to
sell our music—it's a rich vein we must take advan-

Patita Negra

The name is a bit of a joke. In the '80s, a pioneer
band of the New Flamenco scene was Pata Negra
{"Blackfoot"), formed around gypsy brothers Rafael
an
Raimundo
Amador.
Now "litile
brother"
Diego, 21,
has formed
Patita Negra
{"Little
Blackfoot")
which
Phonogram press chief Dominiciano Lopez
expects to carry on where Pata Negra left off.

There are four members in the Seville band, in
which Diego plays piano and sings. Their album
Anficipo Flamenco came out in July and has sold
around 10.000 units. "Flamenco is now well enough
known and accepted in Europe especially, and we are
hoping that Diego can speorﬁead interest in his band
among radio PDs in other ferritories," says Lopez.

(Phonogram)

El Fantastico Hombre Bala
(EMI-Odeon)
El Fantastico Hombre Bala, or the Fantastic
Bullet Man, are Spain's answer to grunge says EMI's
assistant artistic director Borja Aguirreche. The five
members, aged
between 18
and 22, dll
come from
smaller indie
bands but FHB
is essentially the
result of a June
1993 merger
between
Magia

Animal and Delaware.

Aguirreche said he received a tip that a great
Barcelona band were to play in their home city, and
he went to see them. "I saw them at the beginning of
this year and was sufficiently impressed by their auda-
cious skill that | signed them," he says.

Their first album, Tierra De Cerdos, has sold around
8.000 copies and the two singles off the CD, Mortal
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tage of." RCA, part of the BMG family along
with Ariola, is betting on Latino-influenced La
Marabunta.

Sony Music Entertainment Spain MD
Claudio Conde concedes that the problem is
that the majors are taking fewer risks. "But we
are taking measures to open up the market,
like promoting the CD single and trying to con-
nect with the Furopean public," Conde com-
ments. He also thinks that A&R staff became
too desk bound, "slow in taking decisions and
showing little creativity."

He claims that Spanish acts having any suc-
cess in breaking borders are the same names as
in the '80s—Mecanc and Luz Casal, Heroes
Del Silencio in Germany, Switzerland and Italy, and
El Ultimo De La Fila in Italy.

When speaking of Spain, European radio PDs seem
to have the idea that Spanish music is summed up by
the Gipsy Kings, a French band with some Spanish
blood that play lightweight rumba and flamenco.

Spain does have an active domestic scene—there
were 12.756 concerts in the country last year with
local talent. The indie scene is flourishing and there
are more young bands than ever. The question is what
attitude will the majors take to this activity? Because
like it or not, crossover success depends largely on
promotion from majors.

and Sin Filosofia, are considered by EMI o have been
successes.

"They are going fo tour Spain extensively to get
established as one of the revelations of the year,"
hopes Aguirreche, "and then we shall concentrate on
their crossover potential which we think is high." He
said there shouﬁiobe no trouble getting them played
around Europe, "but our priority is fo establish them in
Spain."

La Marabunta (RCA)

La Marabunta were in fact already earmarked
as a band of the future a year ago when they were
one of five bands chosen to play at a special concert
called "Un Ano De
Nuevo Rock" ("A
Year Of New
Rock"}, and they
won the Siroco Prize
for the best new
band of the year at
the prestigious club
of the same name,
and their progress
continues.

RCA director
Alvaro de Torres
says their Latino-based sound makes them natural
crossover material. He signed La Marabunta a year
after seeing them play several fimes in small clubs.
"They were playing extensively live before making a
record, which is quite rare in Spain where the normal
thing is for a band to make a record then start playing
live," says Torres.

The band's members come from three bands that
were established—Golpes Bajos, Los Ronaldos
and ..Bromea O Que?. Their album, entitled simply
La Marabunta, was released early this year and has
sold about 15.000 units. The album's three singles—
Soy Un Ignorante, Las Torres Rojas and Hoy No Me
Voy A Olvidar De Respirar—have received moderate
radio airplay.

Like his counterparts, Torres maintains that the
important thing is {i)rst to establish the group in Spain
before launching a crossover campaign. "They're a
great live band so there should be no problem. We
make sure they play Madrid ot least every three
months, and they have a hew album out early next
year, so things are looking very promising."
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The View From Cadena SER's Big Chair

"We've got five networks that are part of a new
organisation that we formed this year—Union
Radio—in response to the audience segmenta-
tion. But the national radio audience is still too
low and my aim is to increase it by further diversi-
fying SER," Delkader affirms.

Spain's radio audience is 18 million out of a
population of 39 million, or about 47%. "That's
below the European average and too small," com-
ments Delkader. "In France, for example, it's
more than 70%."

Delkader took over as SER's director general
three years ago, and when pressed on the point smiles
and admits, "Yes, I think SER has improved in that time."
Union Radio meant the virtual takeover by SER of
Antena 3 Radio. What was the aim behind the move?

"What we did was to integrate SER into a wider opera-
tion, Union Radio, which is a multi-product radio compa-
ny whose aim is to cut costs and improve efficiency,"
says Delkader. "But it's also about our strategy of creating
a multiple response to a completely established phe-
nomenon: the growing segmentation of the audience."

He points out that SER works alongside and within
Union Radio, adding that he is also director general of
the new entity. "The relationship has allowed us to cen-
tralise our administration and unify technical services,"
he observes.

This year has seen the creation of Union Radio and a

Cherokee (Epic)

Cherokee are four gypsies from the southern city of
Cordoba that look, well, Indian. They are causing a lot
of inferest with a flamenco-based rock that incorpo-
rates many styles
fike flamenco.
Their album
Caballo Loco was
released in May in
Spain, Germany,
Holland, Canada
and Brazil, and
has sold 8.000
units. Before the
end of the year, it
will be released in
Argentina, Mexico and in the US Latino market.

The band was discovered by flamenco producer
Manuel Ruiz, playing in a Cordoba bar. He rushed
to Epic, part of Sony Music Entertainment, with
a tape and the band was signed immediately. Ruiz
knew that his friend Phil Manzanera, former Roxy
Music guitarist, was looking for a Spanish band to
produce, so in the end the two co-produced Caballo
Loco in Madrid and London.

Epic A&R head Jose Manuel Gomez Escolar
says that Cherokee's fusion is different in that most fla-
menco-rock acts play flamenco on a rock base, and
not vice versa. "All time cycles bring up new artists,
and | think Spain is ready for a round of new tolent,"
says Gomez Escolar.

The flamenco base was recorded in Madrid and the
tapes fown to London where Manzanera adds some of
his own rock guitar. The band played af this year's
PopKomm, and a feature of the CD is that there is a
short dictionary explaining the meaning of the many
Cherokee words that the band uses in its songs, whose
titles include Tipi Wanka and Hoka-Hey.

Los Piratas (Warner)
Los Piratas are from Vigo in north-west Spain
and hope to emulate the success of Heroes del Silencio

who were the last Spanish rock group to score hits in
Europe, especially in Germany. Warner A&R head
Jose Luis de la Pena says the band has a great
live act and that singer Ivan is "extremely charismatic."
"They sent a dummy tape to our offices last year,
and | went all the way up to Vigo to see them live,"
recalls Pena. "We signed them and in September 1993
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Augusto Delkader has every right to feel pleased
with himself. Despite the long hours and sleepi-
ness—he found it hard to stifle yawns during the
early evening interview—he knows that he is at the

helm of the biggest and most successful radio
machine in Spain: the Cadena SER.

new classical music net within SER called Sinfo Radio.
What other plans were in hand? "First of all we must get
the restructuring well established. The first major evalua-
tion will be at the end of the year, I imagine."

In the future, he notes, SER formula's natural growth
will be Latin America and the US Latino market. Already,
SER is syndicating an weekly four-hour programme of
Spanish music called "Dial Latino" to 73 radio stations in
the US and Latin America, in cooperation with the
Spanish performing rights society SGAE.

"One of our aims is to develop more formulas for the
Latin American market," Delkader says. "Dial Latino' has
been received well, but we still want to improve the
quality of the product and spread the music wider in
Latin America. Eventually, we want the idea to be based
more on musical interchange, that is, as well as 'export-

L,

their first album Quiero Gritar was released. It has sold
about 12.000 copies, and there have been four singles
from the record; the second, El Sabor De Las Cosas,
did best because of
good radio promo-
tion."

But Pena says the
real launch of Los
Piratas will not come
until the release of
their second CD in
February. "At the
moment, fhey are
playing extensively
around Spain;

Europe, especially
Germony, will be our target after that, We teel that it is
time for a 'new Heroes' to come along, but it is very
difficult for Spanish acts to break in most European
countries like ltaly and France. There's the language
problem, plus the lack of support from local |c1%e|s

Tribu-X (Compadres)

In the space of a week this year, Tribu-X won two
competitions for new bands, and quickly became one
of the talking points of the summer. Within a month,
they played as
suppor?{zond at
Madrid's presti-
gious Plaza de
Toros bullring
both for the Red
Hot Chili
Peppers and
Primal
Scream on August 31, and to local rock veferan
Rosendo on September 22,

An accomplished funk-rock band, their ambitious
indie label Compadres is confident that Tribu-X is
destined for attention in Europe. Indeed, Compadres
director Adrian Vogel held talks in September with
both Holland's Roadrunner label and German indie-
Edel about signing a cooperation deal, with Tribu-X as
a pivot.

The band—Joseba, Rat, Chueka, Korman
and Gnomo—released its first full CD Pirueta Radical
this September. But earlier a five-song live sampler
Arriesgate did the rounds and pleased critics and fans
alike. Vogel recalls that when he first saw Tribu-X live,
he saw their "immense potential” and signed them.

AmericanRadioHictary Com

ing' Spanish music
there, to 'import'
Latin American
music for Spanish
audience."

Within ~ Spain,
Delkader says he is
very pleased with
SER's progress. SER
Conventional  has
around 3.5 million
listeners and leads
the field in tight competi-
tion with Cadena COPE. |
SER dominates the formula
scene, with Los 40 Principales the leader with around
3 million listeners, and all-Spanish Cadena Dial second.
Adult contemporary M-80 Serie Oro is usually third in
the ratings. The other nets are Sinfo Radio and Radio
Ole. 'I'm proud of them all,"” says Delkader with a smile.

If somebody were to maintain that Cadena SER has
too much power and influence in the Spanish radio sec-
tor, what would Delkader say? "I would deny that we are
too powerful,” he insists. "Perhaps we have more trust in
our audience, and they have more in us than in other net-
works. But this is logical given the number of years SER
has been around, and also because I don't think we do
too bad a job. All this is reflected in our audience levels
as well as our turnover. This is bound to lead to a feeling
of envy in some quarters," Delkader reflects.

Asked about the Spanish radio scene in general,
Delkader reckons that it is a period of "maturity” but that
it is important to increase the variety of programmes on
offer. "Conventional radio is too concentrated at the
moment in the sense that too many programmes are
alike. I'm talking about chat shows, for example, what
we call 'tertulias'. We need programmes to be more spe-
cialised, better honed," he thinks.

So, mote specialised radio programming, more diver-
sification and more-variety, especially in the convention-
‘al sector. And with a lot more attention placed on the
Spanish-language markets of Latin America and the US.
This, at least, is Augusto Delkader's vision of the future
for Cadena SER. HL

"ALWAYS
~ AT THE
-~ TOP
-~ OF THE
CHARTS"
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Music Market Place

CRAIG CHAQUICO

Acoustic Pianet - Higher Octave (CD) (US)
PRODUCER: Craig Chaquico/Ozzie Ahlers
The former Jefferson Starship
guitarist steers away from the
new age of his first album, opting
for more upbeat sounds instead.
Acoustic and electric guitars take
the lead on virtually all songs,
which sounds fairly conventional
but leads to some remarkable
results. Some of the best exam-
ples are the title track and
Winterflame.  Contact  Scott
Bergstein at tel: (+1) 310.589
1515; fax: 310.589 1525.

CLARINETTA VENDETTA

Dub The Doop - CMC {CD} (Denmark)
PRODUCER: Tom East/Miki Kha

It's ragtime set to dance beats
here, because the producers of
this set are heavy users of sam-
ples from that era. So Buddy
Rich's Handicap is turmed into

Muddy Buddy, while Benny
Goodman and Bix Beiderbecke
are also among the regulars.
Contact  Dorthe  Ngrnberg
Sdrensen at tel: (+45) 98.137
200/40.198 944; fax: 98.162 555.

DISJAM

disJam - Yo Mama (CD) {Germany)
PRODUCER: disJam/André "Judge Dré" Luth
In a day and age when most
German dance music is either
very hard-hitting techno or way
off-the-wall ambient, it is good to
see others head in the opposite
direction. Augmented by the
vocals of UK poet Lemn Sissay
and Cunnie Williams, these six
deal in irresistible acid jazz
inspired by Herbie Hancock's
Headhunters and Curtis Mayfield.
This results in both short bursts of
funk such as Point Blank and The
Storyteller and long jams such as
Denmark. Contact Dieter
Brussat at tel: (+49) 40.430
3655; fax: 40.430 3619.

PETER HUNNINGDALE & TIPPA IRIE
Summer Love - Fly {UK)

PRODUCER: Peter Hunningdale

These reggae vets, who collabo-
rated successfully earlier this
year, celebrate the end of summer

with this aptly-titled ballad. The
subtle but driving reggae beat
serves to enhance this soulful bal-
lad with chart appeal. Contact
Ken Lower at tel: (+44) 81.675
8797; fax: 81.675 9919/813 2774.

THE PROJECT FEAT. GERIDEAU

Bring It Back 2 Luv - Fruitiree (US/UK)

PRODUCER: José Burgos/Theo Gerideau
Already a massive (dance) smash
in the UK, this song has the
potential to become huge else-
where. The original is classic
garage, while the numerous
mixes range from rather orthodox
to underground. Contact Beb
Cunningham at tel: (+44)
71.4398 0788; fax: 71.498 6420

RAZZLE DAZZLE

Pick Up The Fiddle - Red Bullet {Holland)
PRODUCER: Razzle Dazzle

Although comparable to other
countrified house tracks such as
recent efforts by 2 Cowboys,
Rednex and the Grid, this record
has its own merits. It's not only
faster than the others, but also a
lot louder. It has a strong and eas-
ily recognizable melody line
which gives it an edge. Contact
Eelko Van Kooten at tel: (+31)
35.857 841; fax: 35.834 112.

[ Records mentioned in Music Market Ploce are by ads signed to independent labels for which license and/or publishing rights are
available, except as noted. Please send your samples to Rai! Cairo, Music & Media, PO Box 9027, 1006 AA Amsterdom, Hollond.

THE ROBOTS

Music You Will Listen To Over And Over
Again - Step One (CD) {Sweden)
PRODUCER: Thomas Skoksberg
Starting out as a cover band play-
ing tunes by the Ramones and
Misfits, this fivesome figured out
they could come up with fast and
furious surf tunes themselves.
They managed to establish an
identity of their own this way
although the influences are clear.
Likeable songs are way too
numerous too mention here but
TV Zombie, Bahamas and Victims
deserve further investigation.
Contact Jorgen Sigfridsson at tel:

(+46) 8.668 9087; fax: 8.840 032.

VARIOUS ARTISTS

Enjoy Your Dinner - Oreade (CD) {Holland)
PRODUCER: Various

Compiled by Jan Ten Hoopen,
this new-age collection consists
of highlights from the Oreade cat-
alog. Thus, classics such as Sky's
Crystal Child, Erik Berglund's
Lord, Come And Heal The World
and Mike Rowland's And So To
Dream appear here. The intention
of this set is to be enjoyable and
uplifting.  Contact =~ Maayke
Bongenaar at tel: (+31) 23.245
223; fax: 23.244 201.

DJ's Delite - Frits Spits

Frits Spits, who is widely regard-
ed as the dean of Dutch
pop radio, remains as
passionate as ever when
it comes to music.
"Contrary to what a lot
of people think, there is
a lot of great music out
there. There is plenty
creativity around even
though I don't appreci-
ate all genres equally. In my
opinion, the reason people say
that there is nothing nice coming
out is because they don't take the
trouble to dig into the matter. But

there are a couple of songs that I
want to single out. First
there is this A Girl Like
You by former Orange:
Juice frontman Edwyn
Collins (Setanta) with
its great guitar part,
which kind of echoes
behind the vocal. Then
there is this new single
by the Eagles, Get
Over It (Getfen) on which they
prove that they haven't forgotten
how to rock. The same applies to
Foreigner, whose White Lies is
really nice."

After this year's longest number | run,
12 consecutive weeks and 14 in all,

Wet Wet Wet's Love Is All Around

(Precious/Phonogram) relinquishes its
hold on the Hot 100 Singles top slot.

Italian act Whigfield's Saturday Night
(X-Energy) is the lucky new winner

of the weekly European singles chart
stakes. Bon Jovi (Jambco/ Mercury)
meanwhile, notch up their first
European Hot 100 top 3 position ever,
climbing one place to number 3.

DJ Bobo (Fresh/EAMS) features
as this week's singles Sales Breaker at
number 15. The Swiss act's latest sin-
gle Let The Dream Come True is its
fifth to feature in the Eurocharts since
the '93 Hot 100 smash debut
Somebody Dance With Me which ran
for a whopping 41 consecutive weeks,

peaking at number 1 1. That same year

its follow-up Keep On Dancing!
charted for 17 straight weeks and
peaked at number 10. This year DJ
Bobo enjoyed two moderate successes
with Take Control and Everybody—
the latter currently at number 89—
which respectively charted for 14 and
18 consecutive weeks peaking at
numbers 21 and 0.

The- singles chart's highest entry
comes courtesy of UK rock act Oasis
(Creation/Sony) with their new single
Cigarettes & Alcohol entering at
number 30. Their fourth Eurochart
entry to date, it should also become
their biggest yet as all three previous
single releases outperformed their
predecessors. Debut Supersonic chart-
ed for one week only at number 92
with follow-up Shakermaker charting
for three weeks and peaking at num-

ber 45. Third in line, Live Forever

charted for four weeks and peaked at
number 30.

The European Top 100 Album
chart shows more

indications of

change and new "things to come" as
the only bullets in its top 15, all three,
belong to new entries.

Last week's albums Sales Breaker,
R.E.M.'s Monster (Wamer Bros.), is
featured bulletless in its fourth week
as is the chart's runner-up, Carreras,
Domingo, Pavarotti and Mehta's
Three Tenors In Concert '94
(Teldec/WEA) in its seventh week.

Bon Jovi's greatest hits-plus com-
pilation Cross Road enters the Top
100 at number 3 registering new
entries in 10 European territories and
climbing from number 35 to 12 in
Belgium. At time of writing the
band's registration form showed
entries by Austria (6), Denmark (14),
Finland (3), Germany (4), Holland
(64), Ireland (3), Italy (8), Norway (8)
Switzerland (4) and, last but not least,
the UK (1).

R.EM. is not the only "heavy-
weight” to remain bulletless after a
relatively short period in the charts;
Eric Clapton's blues tribute From
The Cradle (Reprise/Warner) drops
one place to number 4 and Joe
Cocker's Have A Linle Faith
(Capitol) follows suit three places
down at number 7.

Three more new albums entries
are encountered in the likes of
Suede's Dog Man Star (Nude/Sony),
Johnny Hallyday's Rough Town
(Philips/Phonogram) and
Queensryche's Promised Land (EMI)
before German act Brunner &
Brunner feature as this week's
albums Sales Breaker on number 29
with Im Namen Der Liebe (Koch).
Their second Eurochart albums entry
to date, it follows in the footsteps of
'93s Darum Lieb' Ich Dich which
charted for 14 consecutive weeks and
peaked at number 51.

Mark Sperwer

EUROCHART HOT 100 SINGLES | 1] EUROPEAN TOP 100 ALBUMS B

Oppna Din Dérr 51 Let The Dream Come True 15 Ace Of Base 26 Kelly Family 42
7 Seconds 4 Life In The Streets 76 Adriano Celentano 83  Kylie Minogue 92
7 Seconds 99 Look But Don't Touch EP 96 Aerosmith 53 Laura Pausini 35
Acid Folk 67  Love Is All Around 2 Alain Souchon 85  LisaEkdahl 99
Als Ze Er Niet Is 100 Love Me For A Reason 78 All-4-One 41 Lucio Battisti 64
Always 3 Love Song 55 Ana Belen & Victor Manuel 52 Luther Vandross 23
Baby Come Back 14 Mangez-Moi! 29 Bad Religion 50 Marco Borsato 74
Baby I Love Your Way 47  Mmm Mmm Mmm Mmm 41 Beastie Boys 78 Mariah Carey 6
Best Of My Laove 60 Movelt Up 21 Biagio Antonacci 84  Massive Attack 40
Black Betty 45 Mr. Jones 62 Billy Ze Kick Et Les Gamins 98  Matthias Reim 88
Black Hole Sun 34  No Good (Start The Dance) 83 Blur 49  MC Solaar 36
Blijf Nog 1 Nacht 98  NoOne 10 Bodycount 22 Megavier 87
Can You Feel It? 31 Planet Caravan 81 Bon Jovi 3 Neil Young 65
Can You Feel The Love Tonight 48  Point Of No Return 57 Boyz Il Men 17 OQasis 31
Cigarettes &,  Alcohol 30  Push The Feeling On 90 Brenda Lee 76  Patrick Bruel 47
Circle Of Life 39  Regulate 17 Brunner & Brunner 29 Peter Gabriel 14
Combien De Murs... 49  Right Beside You 74 Bryan Adams 70  Peter Maffay 67
Confide In Me 37  Run Away 93 Carlos Vives 91  Pink Floyd 9
Connection 65  Saturday Night 1 Caneras/Domingo/Pavarotti/Mehta 2 Pooh 86
Cotton Eye Joe 7 Secret 12 Celine Dion 96  Prince 58
Da Capo 84 Seventeen 58 Christy Moore 77 Pur 72
Der Berg Ruft 18  She Is Suffering 87 Cliff Richard 27 Queensryche 24
Dikke Lul 66  She's Got That Vibe 40 Cranberries 12 REM. 1
Don't Stop 32 Some Girls 69 Cranberries 89  Rage Against The Machine B
Dreams (Will Come Alive) 56  Space Cowboy 95 Crash Test Dummies 25  Reel 2 Real/Mad Stuntman 39
Dromen Zijn Bedrog 52 Stay (I Missed You) 26 Cyndi Lauper 11 Renato Zero 61
Eins, Zwei, Polizei 8 Steam 20 Daniel O'Donnell 577 Roch Voisine 48
El Trago (The Drink) 97  Sure 5 De Dijk 93 Rolling Stones 28
Endless Love 11 Swamp Thing 25 Die Arzte 32 Roxette 51
Everybody 89 Sweet Dreams 23 Dream Theater 30  September When 73
Everybody Gonfi Gon 36  Sweetness 28 Elvis Presley 56  Sinead O'Connor 20
Feel The Heat Of The Night 46  That's The Way You Do It 72 Eric Clapton 4 Slayer 16
Gam Gam 86  The Power Of Love 63 Francis Cabrel 19 Snap 55
Godfather 80  The Rhythm Is Magic 82 Gipsy Kings 13 Soundgarden 34
Hemelsblauw 68  The Rhythm Of The Night 24 Green Day 80  Soundtrack - Forrest Gump 66
Hey Now (Girl's Just Want...) 19 The Second Walz 91 Gun 79  Soundtrack - The Commitments 68
Hey Siisser 35  The Strangest Party 94 Hank Marvin And The Shadows 71  Soundtrack - The Crow 54
High Hopes 92 The Summer [s Magic 38 Hanne Boel 60  Stiltskin 21
Hymn 79  Think About The Way 64 Helloween 81  Suede 10
Hyper, Hyper 61 This Is Your Night 70 Herbert Von Karajan 46 The Cult 45
T Like To Move It 71 Turn The Beat Around 73 Ice MC 59  The Prodigy 38
1Show You Secrets 42 Tum Up The Power 5 Jacques Higelin 75  Thomas Helmig 90
1 Swear 6 Viva La Megababes 85 Joan Manuel Serrat 82  Tiamat 95
I Want The World 77 Voodoo People 50 Joaquin Sabina 94 Tina Turner 100
I'll Make Love To You 16 Voorbij/Ik Ben Zo Bljj.. 59 Joe Cocker 7 UB40 97
If I Give You My Number 58  Welcome To Tomorrow C) Johnny Hallyday 15 Une Svenningsson 63
Inside 43 What's The Frequency, Kenneth? 33 José Luis Pérales 33 Warren G 62
It's A Rainy Day 13 Without Yow 22 Joshua Kadison 44 Westernhagen 8
La Cucamarcha 88  You CanGetIt 44 Jovanotti 69  Wet Wet Wet 5
Let The Beat Go On 27 Zombie 54 Julio Iglesias 43 Youssou N'Dour 18
16
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. THE NEW SINGLE k.

“..SPECIAL EDITION 2 CD’s FOR THE PRICE OF 1

Includes “LOVE IS ALL AROUND?” FromMTV’s Most Wanted
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£ = U ARTIST COUNTRIES CHARTED S % ‘g ARTIST COUNTRIES CHARTED S % “é ARTIST COUNTRIES CHARTED
f 'g 5 TITLE - ORIGINAL LABEL (PUBLISHER) z 3 g TITLE - ORIGINAL LABEL (PUBLISHER) I 2 ¢ TITLE - ORIGINAL LABEL/PUBLISHER]
B _&__ 3 _T_ Sem i . ‘|
Saturday Night ARRIECD CUES Black Hole Sun QLTS 1| 68 Hemelsblauw 8
2 10 whigfield - X-Energy (Energy Production) ‘ EAI0 Soundgarden - A&M (MCA) ‘ 713 Will Tura - Topkapi (Kluver)
Love Is All Around ABDK SEED.RENLNESCHUK | Hey Sisser ADCH | oG UK
123 Wet Wet Wet - Precious Organization (PolyGram) | 3532 Lucilectric - Sing Sing (Glueck/Son Of Sing Sing) 5B Ultimate Kaos - Wild Card {PolyGrani)
Always ABDK SEDREINLN.SCHUK | Everzbody Gonfi Gon DK DSiClY 70 This Is Your Night U
45 Bon Jovi - Jambco {PolyGram) 4816 Tyo owboys - ffrreedom (3 Beat/Peer Music) 81 5 Heavy D & The Boyz - MCA (MCA)
7 Seconds AB.DKFDRELS.CHUK ‘ Confide In Me 8.0K.DRENL S.CH.UK 7 " Ilike To Move It F
3 19 Youssou N'Dour feat. Neneh Cherry - Columbia (EMI/Pratik} #A 7 Kylie Minogue - Deconstruction (BMG/MCA) 1 363 Reel 2 Real feat. The Mad! Stuntman - Positiva {Sticty Rhythm/Mego Platinum)

B® =[S o (@)~ @3

Sure BOKSFEDIRENLUK | The Summer Is Magic ADKEDIECH | That's The Way You Do It SEIRE Uik
7 2 Take That - RCA (EMI) 38 = Playahitty - Wicked & Wild (Not Listed) 852 Purple Kings - Positiva (Chariscourt/Rondor/Bugle)

I Swear ABDKFEDRENLNS.CH Circle Of Life _ REUK | Turn The Beat Around R
6 19 All-4-One - Blitzz/Atlantic (MCA) 39 w3 Elton John - Rocket (Compbell Connelly) 772 Gloria Estefan - Epic (Warner Chappell)

Cotton Eye Joe ABDKSEDNLNSCH | She's Got That Vibe u Right Beside You o0

Rednex - Jive (Zomba) P RKelly - Jive (Zomba) | 74 7411 Sophie B.Hawkins - Columbia (EMI/Night Rainbow/Broken Plate)

Eins, Zwei, Polizei BOKFDNLESCH | \ Mmm Mmm Mmm Mmm DKEDCH | .\ Turn Up The Power e
5 22 Mo-Do - plaStika {Camaleonte) ‘ 98 27 Crash Test Dummies - Arista {Island) [ BE# N'Trance - All Around The World (EMI)

Welcome To Tomorrow ABDK SEEDIREINLCHUK | | Show You Secrets ADKD.S.CH Life In The Streets e
10 8 Snap - Ariola {Hanseatic/ WC) 42 313 Pharao - Dance Pool (Copyright Control) 76 715 Prince Il Joe & Marky Mark - Fost West (WC/BMG Petersongs/AC Music]

No One AB.DK.SEFD.IRE.NLS.CH.UK Inside FDISCH | | Want The World UK
13 42 Unlimited - Byte (MCAJ 43 2 25 jiiin - whie Water/Virgin (Water) 753 2wo Third3 - Epic (Porky/PolyGram/EMI/BMG/CC)

Endless Love ABDKSEDREINLNSCHUK | You Can Get It ADSHLS 78 Love Me For A Reason i
% 6 |uther Vandross & Mariah Carey - Epic {Warner Chappell) B Maxx - Blow U {Maxximum Music) 81 2 Boyzone - Polydor (PolyGram)

y | b | %

Secret BOKSEFRELNLS.CHUK | Black Betty F | 2 Hymn E

113 Madonna - Maverick/Sire (Warner Chappell) 5018 Ram Jam - Versailles {Folkways Music) ‘ BEP Cabbalero - Max Music (TRl Music)
PP y: | )
RS Feel The Heot Of The Night DK FD.CH Godfather >

It's A Rainy Day
ice MC - DWA (Extravaganza)

46 3414

Masterboy - Polydor (Michaelsen/Warner Chappell)

‘ 93 3 Cool James & Black Teacher - Stockholm (Stockholm)

DK.SFIRE.UK

Baby Come Back

194 pato Banton - Virgin (Greenheart)

CEIEE

47 22 gi‘;bz\ I Love Your Way

ountain - Giant (Rondor)

DKFDECH |
l s = 2

Planet Caravan U

Pantera - East West (TRO-Essex)

oo fefede e SALES BREAKER A& # s

Can You Feel The Love Tonight
48 5 16 Elton John - Mercury (CampbeﬁConne//y}

. | 82757 3

The Rhythm Is Magic AN
Marie Claire D'Ubaldo * Polydor {Hit & Run Music/Warner Chappell}

ADCH

/ Let The Dream Come True ASEDSCH Combien De Murs... BF No Good (Start The Dance)
((13)%0 3 B Bobo - Fresh (Fresh/EAMS) 656 Patrick Bruel - RCA fNof Listed) 83 7022 The prodigy - XL (EM)
o 1l Make Love To You BDKFDRENLS.CHUK Voodoo People  XSREMUK |~ Da Capo D.CH
& Boyz Il Men - Motown {Sony/ECAF) 50355 The Prodigy - XL (EMI) ‘ B9 Perplexer - Motor (Upright/Lina Music)
Regulate ABDKDRENLNSCHUK | Oppna Din Dérr s Viva La Megababes UK
17 1514 Warren G. & Nate Dogg - Death Row/Inferscope (Suge/Warren GJ Sl wv Tommy Nilsson - Alpha (BMG) ]OO 2 Shampoo - Fgood/Par/ophone {Island]
B Der Berg Ruft AlDICH Dromen Ziin Bedrog o~ Gam Gam d
21 6 K9 . Koch {Koch/La Strada/BMG) ‘ 52 95 6 Marco Borsafo - Polydor (PolyGram/EMI/TBM) 86 82 6 Mario Pilato - Volumex {Dancework)
Hey Now (Girl's Just Want To Have Fun) OKFDREUK | o> Seventeen = K 8 She Is Suffering Us
206 Cyndi Lauper - Epic {Sony/EMI) ‘ TP |t Loose - Mercury (WC/Rondor) f 7 83 2 Manic Street Preachers - Epic (Sony)
= Steam BOCEDRERECH Uk Zombie REUK | La Cucamarcha £
20 18 4 Egst 17 - London {Porky/PolyGram) ‘ 54 14 Cranberries - Island {Island) \ 88 6413 TNIN - Dance Street {l & Ear Music/Discoton)
Z Move It Up B.SED.IRE LNL CH.UK ) lovelonn D.CH Byen bod—y— DCH
@27 2 Cappella - Infernal Dance (Various) ‘ 85 «wo Mark 'Ohg- Urban/Moior (How's That/Amati) 89 18 D.J. BoBo - Fresh (Fresh/EAMS)
Without You o | Dreams (Will Come er) DKEDICH | o Pysh The Feeling On o
22 22 36 Marigh Corey - Columbia {Apple) 56 4518 9 Brothers On The 4th Floor - Lowland (Warner Basart) % 76 2 Nightcrawlers - frr (EMI/Chrysalis)
23 Sweet Dreams AFDRELEC >\, . Point Of No Return ~ Abic The Second Walz N
2317 14 Bouche - Far Music {Warner Chappell) 4 Centory - EMI (A Lo Carte/Sony) ‘ EEP Andre Rieu - Mercury (Not Listed)
The Rhythm Of The Night FORECHUK | . If I Give You My Number REUK High Hopes - e
24 1438 Corona - DWA (Extravaganza) \ 58 56 3 pJ & Duncan - XS Rhythm (Graham) @ = 4 Pini Floyg - EM! {Pink Floyd)
Swamp Thing QEEN NG Voorbij/Annie De Rooy - Ik Ben Zo Blij.. M om .. . RunAwa - O
25 72 The Grﬁ:l - Deconstruction (M62/BMG) [ 59 «2 3 Paul De Leeuw - Varagrayn {Various) : 93 53 M.C. Sar g The Reol McCoy - Hansa (Maxximum Music)
o  Stay I Missed You) DRENLS.UK Best Of My Love REUK | The Strangest Party (These Are The Times) e
@25 8 |isa Loeb & Nine Stories - RCA {Furious Rose) | w 46 3 CJ lewis - Black Market/MCA (EMi/Menace) m INXS - Mergcury {PolyGram)
7 Let The Beat Go On BOKSFFDNLES | 77 Hyper, Hyper o | Space Cowboy J U
@28 4 Dr. Alban - Cheiron (Dr. Songs - Cheiron Songs) ‘ 66 2 Scooter - Club Tools {Rickbank) ‘ 95 723 Jamiroquai - Sony S2 (EMI)
Sweetness REUK Mr. Jones - Fl Look But Don't Touch EP e
225 Michelle Gayle - Ist Avenue/RCA (Warner Chappell) e Counting Crows - Geffen (EMI) BB Skin - Parlophone (Warner Chappell)
~— g LT - S - LY i -
2 Mangez-Moi! BF | The Power Of Love 7 El Trago (The Drink) Uk
23 Billy Ze Kick Et Les Gamins En Folie - Shaman (BMG) ‘ 63 18 Celine Dion - Epic/Columbia (EMI) \ SEP 2 In A Room - Positiva {Various)
T Cigarettes & Alcohol REUK Think About The Wa (N2 Bliif Nog 1 Nacht - 8
B% Qasis - Creation (Creation/Sony) ‘ 64 522 lce MC - DWA (Exfrava);anza} 98 73 2 Wendy vgcm Wanten - JRP (Not Listed)
Can You Feel It? B.DK.SED.IRE.NLCH.UK Connection UK 7 Seconds B
31 4 Reel 2 Real feat. The Mad Stuniman - Positiva {PolyGram/Globol) S Elastica - Deceptive (EMi) TP Lover's - Max Music (TRI Music)
Don't Stop ABNLE | Dikke Lul o N —_ Als Ze Er Niet s N
@42 5 The Outhere Brothers - Hofsound {Time/Hotsound) 66 ¢ 4 De Dikke Lul Band - Nico's {Replay) ‘ @ B De Diik - Phonogram {Not Listed])
a What's The Frequency, Kenn?h? ADK.D.RE.LNLS.CH.UK Acid Folk " ADKD.CH | A= Ausrio, 8= bolgium, DK = Dermerk, AN = Frlend, F ~ France, D ~ Germiry, KL e, 1 Ty, NU= Nehrinds,

@

R.EM. - Warner Brothers (Warner Chappell)

67 ¢

Perplexer - Motor (Upright/Lina Music)

N = Norway. P-= Portugal, E = Spain, 5 = Sweden, CH = Switzerland, UK = United Kirigdom
| = FAST MOVERS %

=Newenrey DS - geenmy

FAAAAKX

The Eurochart Hot 100 Singles is compiled by BPl Communications BV and
8 a Top 50 {Holland); SABAM/IFPI {Belgium); GLF/IFPI {

Austria Top 30 {Austria); Media Control/ Musikmarkt (Switzerland). © BPI Comm

SNEP/UPFI {France); Musica E Dischi/Mario

e Luigi (ltaly); Stichting Me
IFPI {Ireland); UNEVA (Portugal);

18

SALES BREAKER %% #e% indicates the single registering the biggest increase in chart poins.
i CIN (SE)' Bundesverband Der Phon: r&y};

weden); IFPi/Nielsen Markeﬁng Research ’Denmqu); ‘G (Norway); ALEF MB/TVE {Spain); YLE 2 Radiomafia/IFPI {Fintand);

unications BV - All rights reserved. ® Hot g issi

ased on the following national singles sales charts:
9 s

AmericanRadioHistorv Com

raphischen Wirtschaft/Media Control (Germai

00 is a trademark of BPl Communications LP. used with permission.
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AmericanRadioHicstory Com

= = 2 ARTIST CONTRESCHaRTED | E 2 2 ARTIST CONTRES CHAgRTED | 3 2 S ARTIST COUNTRIES CHARTED
2 § TITLE - ORIGINAL LABEL z 3 ; TITLE - ORIGINAL LABEL z 2 g TITLE - ORIGINAL LABEL
REM. ABDK SEED.RELNLN.PE 5.CH.UK Soundgarden AB.DKEDRENLS Soundtrack - The Commitments DKUK
1 Monster - Warner Brothers 34 23 Superugknown - A&M 68 8 5 The Commitments - MCA
2 27 Carreras/Domingo/Pavarotti/Mehta A8 DKSEFDREINLEES CHUK 35 Laura Pausini NLE Jovanotti ADICH
Three Tenors In Concert '94 - Teldec 2719 |qura Pausini - CGD @ 69 64 9 Lorenzo 1994 - Soleluna/Mercury
Bon Jovi ABDK.SFD.RELNLN.CH.UK MC Solaar 8F Bryan Adams DK.D.RENLUK
@m’ Cross Road - Jambco @59 2} Prose Combat - Polydor @79 47 So Far, So Good - A&M A3
4 35 Eric Clapton ABEEREINUNENGIS Rage Against The Machine EDKED Hank Marvin And The Shadows s
From The Cradle - Reprise 3619 Rage Against The Machine - Epic ® P The Best Of - PolyGram TV
ep. ge Ag P
Wet Wet Wet ABDKSED.IRELNLN.E.S.CH.UK The Prodi ADK SED.RENLUK Pur D
S 45 End Of Part One - Their Greatest Hits - Precious Organization 38 2215 Music For ?Ke Jilted Generation - Xt 72 75 Seiltanzertraum - Intercord
6 Mariah Carey AORXEITEINUEREU Reel 2 Redl feat. The Mad Stuntman 38 September When 2
5 57 Music Box - Columbia A5 B Move It - Positiva 97 2 Hugger Mugger - WEA
Joe Cocker AB.DKFD.REINLES CHUK Massive Attack AB.SFD.RENLS.CHUK Marco Borsato NL
7 s7 Have A Litfle Faith - Capitol 40 » s Protection - Virgin 74 7 2 Marco - Polydor
Westernhagen ARG All-4-One ARRCHTEE] Jacques Higelin F
8 77 Affentheater - WEA 4] 4 All-4-One - Blitzz/Atlantic 75 v 2 Aux Heros De La Voltage - EM!
Pink Floyd ALEERANLEE Kelly Family B Brenda Lee U
9 82 The Division Bell - EMi & 42 4 Over The Hump - Ede/ @@ The Very Best OF...With Love - Tefstar
Suede DRERECH Julio iglesias PR Christy Moore 26
BEP Dog Man Star - Nude/Sony 43 2 Crazy - Columbia ® 77 & 4 Live At The Point - Columbia
9 zy
1 Cyndi Lauper ADK.SED.IRE.CH.UK Joshua Kadison ADKDNLCH 3 Beastie Boys DKD.RENL
8 fwelve Deadly Cyns...And Then Some - Epic 4526 Pyinted Desert Serenade - SBK 78 ss21 Communication - Capitol
b7 A P I
Cranberries DK IRE.5.UK The Cult DK.SEIRENLS.CH.UK Gun DKDES
12 102 No Need To Argue - Island @m Cult - Beggars Banquet 79 s n Swagger - AGM
Gipsy Kings ADEDRELA e Herbert Von Karajan € Green Day DK SFDJRE.S
13 1215 Createst Hits - Columbia ® 46 18 | Plus Beaux Adagios - Deutsche Grammophone 80 72 2 pockie - Re rise
9 p p
Peter Gabriel AN Patrick Bruel B Helloween AL
14 11 7 Secret World Live - Realworld/Virgin 47 » 2 Bruel - RCA 81 e 7 Master Of The Rings - Raw Power
Johnny Hallyda B Roch Voisine Bp Joan Manuel Serrat B
. @W Rough Town - Philips 48 = 3 Coup De Téte - GM 82526 Nedie Es Perfecto - Ariola
Slayer DK SEED.IRENLPS.CH.UK Blur RE.UK Adriano Celentano LcH
23 2 Div%e Intervention - American - 49 3 2 Parklife - Feod 83 a7 Quel Punto - Clan
Boyz Il Men B ARNUEAETY Bad Religion QST Biagio Antonacci d
17 165 Il - Motown 50 s 8 Sirungerghan Fiction - Dragnet » Biagio Antonacci - Mercury
Youssou N'Dour AFD.INLPECH Roxefte DKD.NLECH Alain Souchon F
25 '8 The Guide (Wommat) - Columbia S| 2 Crash! Boom! Bang! - EM/ A 85 s C'Est Déja Ca - Virgin
19 Francis Cabrel B Ana Belen & Victor Manuel E 86 Pooh !
1321 Samedi Soir Sur La Terre - Columbia ® 63 22 Mucho Mas Que Dos - Ariola 83 4 Musicadentro - CGD
Sinead O'Connor AB.DK.SFED.RENLPS.CH.UK Aerosmith DK.D.NLPE.CH Megavier D
20 155 Universal Mother - Ensign 53 w76 Get A Grip - Geffen/MCA 87 9 2 Megavier - Epic
Stiltskin oiSEEp Soundtrack - The Crow ARG Matthias Reim 2
@47 2 The Mind's Eye - White Water/Virgin 54 ©11 The Crow - Atlantic 88 73 3 Zauberland - Polydor
Bodycount ABDKEDNLCH Snap ABDK.SEDNLCH Cranberries IRE.UK
22 18 7 Bory Dead - Virgin 55 4 2 Welome To Tomorrow - Ariola 89 73 Everybody Else Is Doing It, So Why Can't We - Island
Luther Vandross BRRNLAEY Elvis Presle RERECK Thomas Helmig 24
@26 4 Songs - Epic 56 417 The EssenﬁaYCo“e;ﬁon -RCA % 24 4 Stupid Man - Genlyd
Queensryche SRNUGIR Daniel O'Donnell IRE.UK Carlos Vives £
@m Promised Land - EMI @w Especially For You - Ritz 91 &9 ¢ Clasicos De La Provincia - Phonogram
Crash Test Dummies DK SED.RE.NLPE.S.CH Prince AFDNLECH Kylie Minogue B.CHUK
25 172 God Shuffled His Feet - Arista A 58 34 Come - Warner Brothers 92 s6 4 Kylie Minogue - Deconstruction
Ace Of Base BALE lce MC SED.CH De Dijk ha
26 209 Happy Nation - Mega/Metronome A2 59 & s Ice '"N' Green - DWA @m De Blauwe Schuit - Mercury
Cliff Richard DICRERELY Hanne Boel RIS Joaquin Sabina &
27 14 2 The Hit List- £ 60 55 8 Misty Paradise - EMI-Medley 94 9317 Eskﬂ’;oca Es Mia - Ariola
& Rolling Stones ADKFONLESGHUK o Renato Zero ! Tiamat L
28 1914 Voodoo Lounge - Virgin 61 7 L'imperfetto - Fonopoli/Son ‘ P Wildhoney - Century Me
9 g pe o Y | )4 4
A , Warren G DLS Celine Dion b
‘A’**‘A’ SALES BREAKE ***** 62 5 2 Regulate...G Funk Era - Violator 96 71 3 The Colour Of My Love - Epic/Columbia
 Brunner & Brunner AD [ Uno Svenningsson 3 97 uB40 1
m Namen Der Liebe - Koch : BB Uno - Record Station 82 6 The Best Of UB4O0 - Volume 1 - Virgin
Dream Theater DK.SEDINES.CH Lucio Battisti j Billy Ze Kick Et Les Gamins En Folie g
39 2 Awake - East West 64 « 2 Hegel - Numero Uno m Billy Ze Kick Et Les Gamins En Folie - Shaman
Oasis B.SFEIRE.S.UK Neil Youn ABDKSEDRENLS.CH Lisa Ekdahl DKN.S
31 27 Definitely Maybe - Creation/Sony ‘ 65 9 Sleeps Wiig Angels - Reprise ] 99 9333 |icq Ekdahl - EmI
Die Arzte D Soundtrack - Forrest Gum BOKEREN | oo TinaTumer ke UK
@42 2 Das Beste Von Kurz Nach Frisher - Columbia ‘ m’ Forrest Gump - Columbia e 100 75 Simply The Best - Capitol
José Luis Pémles E Pe'er Maffay D A: Austria, B —_Be'ogiuml;lDK_-— Def::mrl(iﬂcaz::‘n'und;f;‘&:r;::d? = G_Em:nz,}:(l —d::‘lﬂnd, 1= Italy, NL - Netherlands,
@m Mis Mejores Canciones - CBS 67 53 2 Tabaluga Und Lilli Live! - Ariola o e e < §§§> i :NJ:N;"“@K o=
# # ek SALES BREAKER # # # # %% indicates the album registering the biggest increase in chart points.
The European Top 100 Albums is compiled by BPI Communications BY. © BP) Communications BV, All rights reserved. Compiled from the national album sales charts of 14 European ferritories.
@ recognition of pan-European sales of 500.000 units A recognition of sales of 1 million units, with multi-million sellers indicated by a numeral following the symbol..
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UNITED KINGDOM GERMANY FRANCE ITALY
TW LW Singles TW LW Singles TW LW Singles TW LW Singles
11 Take That - Sure (RCA) 1 2 Whigfield - Saturday Night {Zyx) 11 Yaussou N'Dour/Neneh Cherry - 7 Seconds  [Squatt} 11 Youssou N'Dour/Neneh Cherry - 7 Seconds {Sony)
2 4 Pato Banton - Baby Come Back {Virgin) 2 1 Mo-Do- Eins, Zwei, Polizei {Zyx} 2 2 Marigh Carey - Without You {Columbia} 2 3 e MC- It's A Rainy Day {Discomagic)
3 2 Whigfield - Saturday Night {London) 3 4 K2-DerBerg Ruft {Koch) 3 4 WetWet Wet - Love Is All Around {Phonogram) 3 2 Mario Pilato - Gam Gom {Dancework)
4 3 BonJovi - Always [Mercury) 4 7 Snop - Welcome To Tomorrow {BMG Ariolo) 4 3 Billy Ze Kick Et Les Gomins - Mangez-Moi!  {Phonogram} 4 5  Whigfield - Saturday Night (Energy}
5 5 Cyndilauper - Hey Now {Epic) 5 24 D.J. BoBo - Let The Dream Come True (EAMS) 5 10 All-4-One - | Swear {Carrere) 5 &  2Brothers On The 4th Floor - Dreams {Dig It}
6 7 Michelle Gayle - Sweetness [RCA} 6 3 WetWet Wet - Love Is All Around {Phonogram) 6 7  RamJam - Black Betty {Sony) 6 4  Madonna - Secret (WEA}
7 NE OQasis - Cigarettes & Alcohol {Creation} 7 14 Bon Jovi - Alwoys {Phonogram) 7 12 Crash Test Dummies - Mmm Mmm Mmm Mmm  {Arista) 7 17 Bon Jovi - Always {PolyGram)
8 B8 Lisaloeb & Nine Stories - Stoy {| Missed You] ~ {RCA) 8 9 LaBouche - Sweet Dreams {Hansa) 8 13 Patrick Bruel - Combien De Murs... {RCA} 8 7 20 Fingers - Short Dick Man {Time)
9 12 Snap - Welcome To Tomorrow [Arista) 9 10 Scooter - Hyper, Hyper {Edel} 9 16 Counting Crows - Mr. Jones {MCA) 9 12 Cappella - Move It Up {Media)
10 NE RKelly - She's Got That Vibe {Jive) 10 5 Youssou N'Dour/Neneh Cherry - 7 Seconds [Sony) 10 6  Celine Dign - The Power Of Love {Columbia) 10 23 Digital Boy - The Mountoin Of King (Dig 1t}
W W Albums ™ LW Albums ™ LW Albums W LW Albums
1 NE Bon Jovi - Cross Road {Mercury) 11 Westernhagen - Affentheater (WEA) 1 NE Johnny Hallyday - Rough Town {Phonogram) 11 Gipsy Kings - Greatest Hits {Sony)
2 1 REM. - Monster (WEA) 2 2 REM. - Monster (WEA) 2 1 Francis Cabrel - Samedi Soir Sur La Terre  (Columbia) 2 2 Various - Gam Gom Compilation {Dancework)
3 NE Suede - Dog Man Star {Sony} 3 3 WetWet Wet - End Of Part One {Phonogram) 3 2 Marigh Carey - Music Box {Columbia) 3 3 Carreras/Domingo/Pavaroti/Mehta - In Concert'94  (CGD)
4 2 Cranberries - No Need To Argue {Island} 4 NE Ban Jovi - Cross Road {Phonogram) 4 3 Ace Of Base - Happy Nation {Barclay) 4 7 Youssou N'Daur - The Guide (Wommat) {Sony)
5 3 Cliff Richard - The Hit List (EMI) 5 4 Carreras/Domingo/Pavarotti/Mehta - In Concert '94  {East West) 5 9 MC Solaar - Prose Combat {Polydor} 5 4 Renato Zero - l'lmperfetio {Sony)
6 4 CyndiLauper - Twelve Deadly Cyns... {Epic) 6 5  Joe Cocker - Have A litfle Faith {EMI) 6 10 Eric Clapten - From The Cradle (WEA} 6 5 Lucio Baffisti - Hegel (BMG Aviola)
7 5  Carreras/Domingo/Pavarotti/Mehta - In Concert '94  (WEA) 7 9  Die Arzte - Das Beste Von Kurz Nagh Frisher {Sony} 7 7 Patrick Bruel - Bruel {Polydor} 7 6 REM. - Monster {WEA)
8 NE Reel 2 Real/Mad Stuntman - Move It (EMI) 8 6  EricClapten - From The Cradle {WEA) 8 8  Rage Against The Machine - Rage Agoinst The Machine  {Sony) 8 NE Bon Jovi - Cross Road {PolyGram)
9 6 Luther Vandross - Songs (Epic) 9 7 Kelly Family - Over The Hump {Edel) 9 4 Carmreras/Dominga/Pavarofi/Mehta - In Concert '94  (WEA) 9 13 Biagio Anfonacci - Biagio Anfonacci {PolyGram)
10 11 Mariah Carey - Music Box {Columbia) 10 8  Bodycount - Born Dead [Virgin) 10 6  Roch Voisine - Coup De Téte {BMG) 10 8  Pooh - Musicodentro {CGD}
SPAIN HOLIAND BELGIUM SWEDEN
TW LW Singles TW LW Singles TW LW Singles TW LW Singles
11 The Outhere Brothers - Don't Stop {Max) 11 Morco Barsato - Dromen Zijn Bedrog {Polydor) 12 2 Unlimited - No Ore {Sony) 1 1 Rednex - Cotfon Eye Joe (BMG Ariola)
2 4 Cabbalero - Hymn {Max} 2 2 Paul De Leeuw - Voorbii/lk Ben Zo Blij.. {Sony) 2 1 Mo-Do - Eins, Zwei, Polizei {Distrisound) 2 3 Wet Wet Wet - Love Is All Around {PolyGrom)
3 2 keMC-I¥s ARainy Day {Blanco Y Negro) 3 3 De Dikke Lul Band - Dikke Lul {CNR Music) 3 7  Rednex - Cofton Eye Joe {BMG Aviola) 3 2 Tommy Nilsson - Oppna Din Dérr {Alpha)
4 6 Lover's- 7 Seconds [Max} 4 5 2 Unlimited - No One {Seny) 4 3 Will Tura - Hemelsblauw {PolyGram) 4 5 Elton John - Can You Feel The Love Tonight (PolyGrom)
5 19 Dr. Albon - Let The Beat Go On {BMG Aviola) 5 6 Andre Riev - The Second Walz {Phonogram) 5 6  Luther Vandross & Mariah Carey - Endless Love (Sony) 5 4 Warren G. & Nate Dagg - Regulate {Warner}
6 3 G.EM.-IFeel You Tonight {Max) 6 9  DeDik- Als Ze Er Niet Is {Phonogram) 6 9 leMC-It's ARainy Day {Sony) 6 7  Cool James & Black Teacher - Godfather  {Stockholm}
7 5 Jens - loops & Ting-Remixes {Mox) 7 12 Bon Jovi - Always {Phonogram} 7 4  Wendy van Wanten - Blijf Nog 1 Nacht {JRP} 7 6 Boyz ll Men - I'll Make Love To You {PolyGram}
8 NE Wet Wet Wet - Love Is All Around {Phonogrom) 8 4 Mo-Do - Eins, Zwei, Polizei {Zomba) 8 10 Boyz ll Men - I'll Make Love To You {PolyGrom) 8 8 BonlJovi- Always {PolyGram)
9 NE Sunbeam - Outside World EP {Ginger) 9 10 Snap - Welcome To Tomorrow {BMG Ariola) 9 15 Snap - Welcome To Tomorrow (BMG Avriola} 9 11 All-4-One - | Swear {Warner)
10 11 Moarusha - Somewhere Over The Rainbow {Polydor) 10 13 The Outhere Brothers - Don't Siop {Hot Sound) 10 5 Wet Wet Wet - Love Is All Around {PolyGram) 10 10 Youssou N'Dour/Neneh Cherry - 7 Seconds {Seny)
W LW Albums ™ LW Albums ™™ W Albums ™ W Albums
110 Jasé Luis Pérales - Mis Mejores Canciones {Sony) 1 2 REM. - Monster {Warmner} 11 Camreras/Domingo/Pavaratti/Mehta - In Concert '94  (Wamer) 1 1 REM. - Monster {Warner}
2 1 Lavra Pausini - Laura Pausini {DRO} 2 1 WetWet Wet - End Of Part One {Phonogram) 2 2 WetWet Wet - End Of Part One {PolyGram) 2 5  Uno Svenningsson - Uno {Record Station)
3 3 H.Von Karajan - Les Plus Beoux Adagios  (PolyGram} 3 3 Marco Borsato - Marco {Polydor} 3 3 Joe Cocker - Have A Litfle Faith (EMI) 3 2 Eric Clapton - From The Cradle {Warner}
4 5  ABelen/V.Manuel - Mucho Mas Quue Dos {BMG Aricla) 4 9 De Dijk - De Blauwe Schuit {Phonogram) 4 4 REM.- Monster {Warner} 4 3 Wet Wet Wet - End Of Part One {PolyGram})
5 7 REM. - Monster {Warner) 5 5 Andre Rieu - Sirauss & Co. {Phonogram) 5 5 Roch Voisine - Coup De Téte (BMG) 5 16 Dream Theater - Awake {East West)
6 6 Eric Clapton - From The Cradle (Warner) 6 4 Joe Cocker - Have A Little Faith {EMI) 6 7 Eric Clapton - From The Cradle {Warner) 6 6 Hedningarna - Tré (MD)
7 2 Carreras/Domingo/Pavarotti/Mehta - In Concert '94  (Warner) 7 17 BIN- Serenade {Phonogram} 7 10 Bart Kaell - Het Beste Van {BMG) 7 4 Carreros/Domingo/Pavarotti/Mehta - In Concert ‘94  {Worner)
" 8 4 Joan MSerrat - Nadie Es Perfecta {BMG Ariola} 8 18 Andre Hazes - Al 15 Jaar Gewoon Andre (EMI) 8 6 Francis Cabrel - Somedi Soir Sur La Terre {Sony) 8 8 Nordman - Nordman {Sonet)
9 8 Carlos Vives - Clasicos De La Provincia  {Phonogram) 9 6  PietVeerman - My Heart And Soul {Sony) 9 12 Sinead O'Connor - Universal Mother (EMI} 9 9 Hanne Boel - Misty Paradise {EMI)
10 9  Joaquin Sabina - Esta Boca Es Mia (BMG Aviola) 10 NE Paul De Leeuw - ParaCDmol . {Sony) 10 NE Johnny Hallyday - Rough Town {Phonogram} 10 NE Slayer - Divine Intervention (BMG})
DENMARK NORWAY FINLAND IRELAND
TW LW Singles TW LW Singles TW LW Singles TW LW Singles )
11 Rednex - Cotton Eye Joe (BMG Avriola) 11 Rednex - Cotfon Eye Joe {BMG) 1 2 Rednex - Catton Eye Joe (BMG} 11 Whigfield - Soturday Night {Phonogram)
2 2 Whigfield - Soturday Night {Scandinavian) 2 4 Whigfield - Saturday Night {Scandinavian} 2 1 Madonna - Secret [Warner) 2 2 Boyzone - Lave Me For A Reason {Polydor}
3 21 Take That - Sure (BMG Ariala) 3 2 WetWet Wet - Love Is All Around {PolyGram) 3 6 D.J. BoBo - Let The Dream Come True (K-Tel) 3 3 Take That - Sure {RCA)
4 15 Bon Jovi- Always {PolyGram) 4 3 Al-4-One - | Swear {Warner) 4 5  Take That- Sure {BMG) 4 7 BonJovi- Always {Phonogrom)
5 &  Two Cowboys - Everybody Gonfi Gon [PolyGram} 5 5 The Grid - Swamp Thing {BMG Aricla) 5 3 Bon Jovi- Always {PolyGram) 5 5 Cranberries - Zombie {Island)
6 7  Boyzll Men - I'll Make Love To You {PolyGram) 6 10 Bon Jovi - Always {PolyGram) 6 4 The Prodigy - Voodoo People {Poko} 6 4 Perez 'Prez' Prado - Guaglione {RCA)
7 3 Wet Wet Wet - Love Is All Around (PolyGram) 7 6 Trancylvania - Tender Heart (NA) 7 17 Cappella - Move It Up {K-Tel) 7 6 East17 - Steam {London)
8 10 Youssou N'Dour/Neneh Cherry - 7 Seconds {Sony) 8 7 Warren G. & Nate Dogg - Regulate {Warner) 8 7  Reel2 Real/Mad Stuntman - Can You Feel It (EMI) 8 16 Pato Banton - Baby Come Bock (Virgin)
9 4 The Grid - Swamp Thing {BMG Avriola} 9 9  September When - Cries Like A Baby {Warner) 9 15 ke MC- It's A Rainy Day {Pitch) 9 8 Corona - The Rhythm Of The Night (WEA)
10 12 All-4-One - | Swear {Warner} 10 8  Luther Vandross & Mariah Carey - Endless Love {Sony) 10 8  The Grid - Rollercoaster {BMG) 10 19 Lisa Loeb & Nine Stories - Stay (I Missed You) ~ {RCA)
W LW Albums ™ LW Albums W (W Albums ™™ W Albums
1 2 Thomas Helmig - Stupid Man {BMG Aridla) 1 2 September When - Hugger Mugger {Warner} T 1 REM. - Monster (Wamer) 11 Christy Moore - Live At The Point (Sony)
2 7 REM. - Monster {Warner} 2 1 Various - Absolute Music 11 {EVA) 2 2 Wet Wet Wet - End Of Part One {PolyGram} 2 3 Cranberries - No Need To Argue {Island)
3 6 WetWet Wet - End Of Part One {PolyGram} 3 3 REM. - Monster {Warner) 3 NE Bon Jovi - Cross Road {PolyGram) 3 NE Bon Jovi - Cross Road {Phonogram)
4 5  Smakie - Celebration {Elop) 4 8  Lynni Treekrem - Tysenfryd {Seny) 4 5 lce MC - Ice 'N' Green {K-Tel) 4 2 R.EM. - Monster (Warner)
5 8  Dizzy Mizz Lizzy - Dizzy Mizz Lizzy (EMI-Medley) 5 4 Hanne Boel - Misty Paradise {EMI) 5 NE Queensryche - Promised Land (EMI) 5 13 Various - Now That's What | Call Music! 1994 {Now)
6 14 Eva Madsen - Mormors Kolonihavehus {Kavan) 6 NE Wesensteen - Wesenlund & Steen (NA} 6 4 Slayer - Divine Intervention (BMG) 6 4 Various - A Woman's Heart 2 {Dara)
7 9 Carreras/Domingo/Pavarcti/Mehta - In Concert'94  {Womer) 7 6  lisaEkdahl - Lisa Ekdahl {EMI) 7 3 Eric Clapton - From The Cradle {Warner) 7 8 Christie Hennessey - Lord Of Your Eyes {Warner)
8 12 Hanne Boel - Misty Poradise {(EMI-Medley} 8 NE Bon Jovi - Cross Road {PolyGram) 8 NE The Cult- Cult {EMI) 8 & Various - Dance Zone Level Ill {PalyGram TV)
9 11 C.V.Jorgensen - Sjzlland {Pladecom) 9 5 Various - Mega Dance Mix 2 {Arcade) 9 26 Dream Theater - Awake {Warner) 9 5 Carreras/Domingo/Pavarofti/Mehto - In Concert 94  (WEA)
10 10  Eric Clapion - From The Cradle {Warner) 10 10 Various - Med Blanke Ark (NA) 10 11 Patricia Kaas - Je Te Dis Vous {Seny) 10 7 Sharon Shannon - Out The Gap {Solid)
SWITZERLAND AUSTRIA PORTUGAL
TW LW Singles TW LW Singles W LW Albums
1 4 D.J. BoBo - Let The Dream Come True {Fresh) 1 1  All-4-One - | Swear {Warner} 1 1 Various - 16 Top World Charts '94 {Vidisco)
2 1  All-4-One - | Swear {Warner} 2 3 Wet Wet Wet - Love Is All Around {PolyGram) 2 2 Pedro Abrunhosa - Viagens {PolyGram)
-3 5 Whigfield - Saturday Night {Phonag) 3 2 Lucilectric - Hey Siisser {BMG]) 3 8 Various - Dance Power {Vidisco)
4 3 Youssou N'Dour/Nench Cherry - 7 Seconds {Sony) 4 10 Whigfield - Saturday Night {Echo} 4 3 REM. - Monster {Warner)
5 2 WetWet Wet - Love Is All Around {PolyGram) 5 5 K2-DerBerg Ruft {Koch) 5 5 Gabriel O Pensador - Gabriel O Pensador {Sony)
6 7 Luther Vandross & Marich Carey - Endless Love {Sony) 6 15 BonJovi- Always {PolyGram} 6 4 Beautiful World - In Existence (WEA)
7 6 BonlJovi- Alwoys {PolyGram) 7 6 Youssou N'Dour/Neneh Cherry - 7 Seconds {Sony) 7 6  Eric Clapton - From The Cradle {Warner)
8 9  Mo-Do - Eins, Zwei, Polizei (Zyx) 8 4  LaBouche - Sweet Dreams {BMG) 8 NE Various - Rock Ballads {Warner}
9 NE LaBouche - Sweet Dreams {BMG] 9 9 Imperio - Veni, Vidi, Vici {Echo) 9 11 Mariah Carey - Music Box {Sony)
10 10 Boyz I Men - I'll Make Love To You {PolyGram) 10 NE D.J. BoBo - Let The Dream Come True {Echo) 10 RE  Gipsy Kings - Greatest Hits {Seny}
11 7  Madredeus - O Espirito Da Paz {EMI)
™ W Albums W W Albums 12 10 Eros Ramazzofti - Tutte Starie {BMG Aricla)
1 1  REM. - Monster {Warner) 1 1  REM. - Monster {Warner) 13 20 Sinead O'Connor - Universal Mother (EMI)
2 4 Joe Cocker - Have A Little Faith (EMI) 2 5 Joe Cocker - Have A Litile Faith {EMI) 14 13 Agrupamento Diapaséo - A Bela Portuguesa  {Vidisco)
3 2 EricClapten - From The Cradle {Warner) 3 3 Carreras/Domingo/Pavarotti/Mehta - In Concert'94  (Womer) 15 17 Emanuel - Rapaziada Vambs Dangar [Vidisco)
4 NE Bon Jovi - Cross Road {PolyGram} 4 6 Brunner & Brunner - Im Namen Der licbe {Koch) 16 NE James & Brian Eno - Woh Woh {PolyGram)
5 3 Patent Ochsner - Gmiless (BMG Avriola) 5 4 FEric Clapton - From The Cradle {Warner) 17 RE  Youssou N'Dour - The Guide (Wommat) {Sony)
6 5 Ziri West - Ziiri West {Sound Service) 6 NE Bon Jovi - Cross Road {PalyGram) 18 23 Peter Gabriel - Secret World Live {Virgin)
7 6 WetWet Wet - End Of Part One (PolyGram) 7 2 Wet Wet Wet 