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A Little Something For MN8

R&B outfit MN8 were presented with s11ver discs for over 300.000 sales
in the UK of their debut single "T've Got A Little Something For You" at a
Sony Music-organised bowling night. Pictured (I-r) are: back row, Colum- |
bia Records managing director Kip Krones, MN8's manager Ralph Daley
and Columbia Records A&R executive Mick Clark; middle row, Sony
Music Entertainment UK chairman/CEQ Paul Burger and MN8's K-G,
G-Man and Kule-T; kneeling at front, MN8's Dee- *Tails.
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TAKE THAT
Back For Good
(RCA)

Eurochart Hot 100 Singles
TAKE THAT
Back For Good
(RCA)

European Top 100 Albums
BRUCE SPRINGSTEEN
Greatest Hits
(Columbia)

Chrysalis
Boss Backs

BBC Radio 1
Changes

by Jonathan Heasman

LONDON Chrysalis group
chairman Chris Wright has
spoken out strongly in favour
of the recent changes at BBC
Radio 1.

Giving the keynote address
to over 200 radio and record
industry executives gathered

at the recent Radio Academy |

Music Radio Conference in
London, he was one of several
record industry figures to give
public support for Matthew
Bannister's strategy of target-
ting younger listeners and
playlisting more new music.

"T don't believe that Radio 1
should in any way be ratings-
driven."

continues on page 24
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P4 Radio Ownership
Under Investigation

by Nicholas George
OsLo - The Norwegian govern-
ment is to investigate the own-
ership of P4 Radio Hele Norge
following claims that the
Swedish-based Kinnevik group
is exerting too much control
over Norway's only national
commercial radio station.

P4 Radio Hele Norge began
broadcasting in January 1993
and has since gained a daily
listenership of around 23%
with its ACE-formatted pro-
gramming.

Norwegian rules for broad-
casting companies allow a
maximum ownership in one

hand of no more than 33.3%.

Foreign citizens or companies
may own a maximum 33.3%.
The rules are aimed at pre-
venting the concentration of
media power.

However, according to the
Norwegian financial magazine
Ekonomisk Rapport, Kinnevik
effectively has control over up

to 90% of Pd4's shares.
Although Kinnevik only owns
33.3% of P4 it has options to
buy further shares, and also
has links with the other own-
ers through loan securities.
The matter is now being
investigated by the Norwegian
Culture Ministry. Deputy
director general of the min-

Although Kinnevik
only owns 33.3% of
P4 it has options to
buy further shares
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Take That
Are Hot No 1
Sales Breakers
Page 16

ing them to clarify the situa-
tion. If Kinnevik really has
more control over P4 than the
concession conditions allow
them, they have broken their
agreement.”

However, P4's programme
director Kalle Lisberg says he
does not believe the company
has acted wrongly. "The option
to buy the shares is not a prob-
lem, the only problem would
be if the option was put into
effect and shares were bought.

"It is important for us to
comply with all terms of the
concession. If there is a prob-
lem we will modify things."

continues on page 24

istry's mass media depart-
ment Roy Kristiansen says,
"We have heard through an
economic magazine that there
is some kind of binding
arrangement between Kin-
nevik and the other share-

| Future Of

holders in P4 and we have |

sent the company a letter ask-

Freak Power Turns
Programmers On

LONDON - Re-release a sin- |

gle and radio might tune in
and get turned on again. It
happened to the Night-
crawlers' Push The Feeling
On, and now it's Freak Pow-
er's turn for a second
chance. Backed by a hilari-
ous Levi's campaign the

groovy acid jazz single Turn
On Tune In Cop Out has got
the kind of extra exposure
label executives can only
dream of. One and a half
year after its first release, it
is at number 7 this week in
M&M's EHR Top 40.

See page 11
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Irish Radio
Debated

by Dermott Hayes

DUBLIN - Are there really 57
channels and nothing on in
Ireland? A conference organ-
ised by the Irish Independent
Radio and TV Commission
(IRTC) will discuss this and
other topics regarding the
future of the country's radio
broadcasting industry on April
28.

The first ever Irish radio
conference, will be held
against the backdrop of the
soon to be published Green
Paper on the future of broad-
casting in Ireland.

continues on page 24
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Industry highlights this week

M UNITED KINGDOM
Conference Focuses On
Competition Law
Competition Law and the
Entertainment Industry are to
come under the spotlight at a
special one-day conference in
London in June. Organised by
Hawksmere, the seminar will
focus on UK and European
Union competition law and the
way it should be used. For
more information contact;
(+44) 171.824 8257.

Paul Burger Appointed Brit
Awards Chairman

Sony Music UK chairman/CEO
Paul Burger has been appoint-
ed the new chairman of the
Brit Awards, taking over from
Warner Music UK chairman
Rob Dickins, who presided over
the committee for three years.
Lisa Anderson will continue as
executive producer of the
awards show.

Jeff Graham Moves To BBC
Radio 1

Red Rose Radio programme
director Jeff Graham has quit
the EMAP-owned station to
become executive producer at
BBC Radio 1, with responsibil-
ity for the network's morning
output. Graham, a former
Radio Luxembourg programme
controller, is concerned that
Radio 1 has now firmly reposi-
tioned itself as a contemporary
station for the under-30s, but
denies press speculation that
the station is to operate a
"90s-only" music policy. His
arrival at Radio 1 coincides
with a number of other man-
agement and presenter
changes. Kate Marsh joins
from Radio 5 Live as pro-
gramme editor, while Wendy
Tilmer is promoted to execu-
tive producer, weekend and
specialist programmes.

MITALY

Anti-Piracy Action Seizes
Counterfeits

Italian authors' society SIAE
has announced that a recent
anti-piracy action rounded up
two of the country’s most
important illegal organisa-
tions. The action, carried out in
the provinces of Alegsandria,
Novara, Milan, Bergamo, Bres-
cia, Verona and Gorizia, result-
ed in the seizure of an
extremely large quantity of
counterfeit soundcarriers, the
organisation says. The pirate
recordings included hits from
the Sanremo Song Festival
with the festival winner Gior-
gia's Come Saprei among
them. The total value of the
haul is estimated at around L7

billion (app. US$4.5 million).
Some 13 people were arrested
and a further 27 charged with
being associated with the two
organisation.

H HOLLAND

Concert Radio Turns Marks
5th Birthday

Radio 10 Group's Concert
Radio is to celebrate its fifth
birthday in May with a special
show at Amsterdam's Concert-
gebouw. The station says that
virtuosos such as Till Fellner
and Maxim Vengerov will be in
charge of coordinating the
evening's entertainment.
Dutch Radio Launches
Industry Body NVCR

The Dutch association of com-
mercial radio, NVCR, was
launched in Amsterdam last
week. Encompassing Dutch ‘
commercial stations Classic

FM, Concert Radio, Euro- |
Jazz/Gouwe Ouwe Zender, Hit
Radio Holland FM, Love Radio
International, Radio Noordzee
Nationaal, Radio 10 Gold,

Radio 538 and Sky Radio,

NVCR will direct negotiations |
with rights bodies
BUMA/STEMRAr, SENA and
VECALI and will also be

involved with future develop-
ments such as DAB. Arcade
Media Group's Martin Banga

has been named chairman, \
Classic FM's Paul Beerkens
secretary and Sky Radio's Ton |
Lathouwers finance manager.

B INTERNATIONAL

Reference Book Acts As
Guide To Hit Songs \
Looking for tracks dealing with ‘

UFO's? Or a song about moth-
ers? The fourth edition of "The
Green Book Of Songs By Sub-
ject” could be the reference
book you're waiting for. Writ-
ten by CMA international
director and former Music &
Media editor-in-chief Jeff
Green, the book lists 21.000
popular songs by subject. It
covers all genres of music and
each song listing includes \
artists, album titles and record |
labels. The book is available \
from Professional Desk Refer-
ences in Nashville, US. Tel:

(+1) 615.832 1942; fax 615.331
1410.

Gaultier To Host MTV
Europe Music Awards |
MTV Europe is planning to
stage its second European
Music Awards in Paris on
November 23 following last
year's success in Berlin, accord-
ing to press reports. Fashion
guru Jean Paul Gaultier is said
to be planned as this year's cer-
emony host.

MUSIC & M

by Jonathan Heasman

LonDoN - Virgin Radio chief
executive David Campbell has
said that the UK's national
AOR station will be operating at
least one other radio station
elsewhere in Europe by the end
of the year.

Speaking  exclusively to
Music & Media, Campbell said
Virgin will create especially
adapted versions of the UK for-
mat of "classic album tracks and
the best new muysic" to suit indi-
vidual European markets.

"But we will not be looking to
operate formats where we have
no previous expertise, such as
dance or talk," he added.

Campbell explained that he
plans to exploit the power of the

New Jazz
Station
Competes
In Berlin

by Christian Lorenz \

BERLIN - Private station Jazz-
radio Berlin is currently broad-
casting test programmes to the
city on AM 603KHz, an opera-
tion which began on April 10.

Station MD Wilhelmina
Steyling plans to take the full
programme on air by April 24.
Jazzradio Berlin is currently
also broadcasting via Berlin's
cable network on FM 102.45
MHz.

"At the moment we broad-
cast an overview of the musical
styles we will play in our regu-
lar schedule,” says Steyling.
The test programme lasts two
hours and is repeated continu-
ously from 07:00-21:00.

Steyling has a strong back-
ground in jazz music, having
been involved in the organisa-
tion of the Dutch-based North
Sea Jazz Festival for 11 years.
In 1992 she set up her first
radio station in Holland—the
Amsterdam-based cable station
Euro Jazz  Radio—which
achieved a national market
share of 0.4% by December
1993. In 1994, she sold the sta-
tion to a Dutch investment
group.

"Jazzradio Berlin plays a
wider range of music than Euro
Jazz," Steyling comments.

She describes Jazzradio's
playlist as containing "all styles
with the exception of free jazz
and Dixieland.” The station
will play acid jazz, but it will |
not feature prominently.
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Virgin brand name in Europe to
the full. "Initially we will be
looking at countries where Vir-
gin airlines or Virgin megas-
tores have a major presence. We

"Initially we will be
looking at countries
where Virgin has a
major presence” —
Virgin Radio chief
executive David

Campbell

clearly have a distinct advan-
tage with both potential listen-
ers and advertisers in markets
where the Virgin brand is
already strong.”

With its expansion into
Europe, Virgin will be following
in the footsteps of fellow UK
broadcasters Classic FM (which

Virgin Radio Confirms
European Ambitions

has branched out into Holland,
Finland and Sweden) and the
GWR Group, which has radio
interests in Poland.

Campbell says that eastern
Europe is not of immediate
interest to the Virgin group, but
he does not rule it out in the
long term.

Meanwhile in the UK, Virgin
Radio has announced a collabo-
ration with Haymarket Publish-
ing to produce a new glossy rock
magazine entitled Encore. The
monthly publication will aim to
rival established UK music
titles such as @, Mojo and
Select.

A Virgin spokeswoman said
that Encore would be "a celebra-
tion of rock music [...] it won't
contain as much cynical knock-
ing' as some other music maga-
zines." A pre-launch issue will
appear in the shops on May 10,
and the magazine will start
publishing on a monthly basis
later in the year.

Chieftains Score In New York

The hieftains celebrated this year's St Patrick's day with a sell-

out performance at New York's Lincoln Centre. Before going on
stage, the band received three sales awards for the current album
The Long Black Veil. A platinum award was handed over for sales
of over 10.000 copies of the album in Ireland and two gold awards
from Canada and the US. Pictured (I-r) are: band members Derek
Bell and Matt Molloy, BMG International president/CEQO Rudi
Gassner, band members Paddy Moloney, Kevin Conneff, Sean

Keane and Martin Fay.

Noble Leaves Capital

LoNDON - Capital FM's Kara
Noble has joined new London
soft ACE station Heart 106.2 to
co-host their breakfast show,
writes Jonathan Heasman.

Nobel moves to Heart after
nine years as an integral part
of Capital's award-winning
"Chris Tarrant's Breakfast
Show.” She will also present
her own programme at week-
ends on Heart, which will start
broadcasting late summer.

"Kara has bags of talent
which we feel has been under-
utilised at Capital," says Heart
106.2 programme director
Keith Pringle.

Kara's breakfast partner on

22, 1995

Heart has yet to be announced,
but it is thought that the
Chrysalis-owned station is like-
ly to move for a big name to
take on Capital's Chris Tarrant
and Radio 1's new signing,
Chris Evans.

Also believed to be making
the switch to Heart's London
operations is Chris Farrell, cur-
rently mid-morning presenter
at T-fm, and Piccadilly Key 103
jock Scot Mills.

Heart FM is already estab-
lished in the West Midlands
where its identical soft rock for-
mat achieved a 9% weekly
reach and a 3.6% market share
in its first Rajar sweep.
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B GERMANY

MDR Provides Extra
Traffic News

Leipzig pubcaster MDR
offered listeners live reports
from German motorways over
the Easter weekend. To
enable the station to provide
the latest news from roads
plagued by traffic jams, MDR
commissioned a motorcycle
club in Halle to provide free-
wheeling traffic reporters.
Seven bikers reported from
main routes via mobile tele-
phone between April 12-17.
Mayday Announces
Reformation

The organisers of mega rave
party Mayday have publicly
rejected the commercialisation
of the techno movement. The
seventh Mayday event will
take place on April 30 under
the name The Reformation in
Dortmund's multi-media
venue Westfalenhalle. All
20.000 tickets have been sold.
In a brochure announcing the
event, organiser Low Spirit
Recordings distances itself

from trend spotters, drug deal-
ers and excessive hype of the
rave culture.

Michael Jackson World
Exclusive On Edel
Hamburg-based independent
Edel has won Michael Jack-
son's approval to include an
unreleased track by the artist
on a compilation album. Mind
Is The Magic is featured on
the album released on April 7
with Edel owning all world-
wide rights to the compilation.

B FINLAND

James Brown, B.B. King At
Pori Jazz Festival

The organisers of this year's
Pori Jazz Festival, scheduled
for July 15-23, have announ-
ced the event line-up. James
Brown and B.B. King are two
of the headliners at the
Helsinki-based festival, with
the likes of Joni Mitchell and
Wilson Pickett also scheduled
to perform. For more informa-
tion about the 30th interna-
tional jazz festival contact; tel:
(+358) (9).39 550 5550 or fax:
(9).39 550 5525.

Music, Film Stars Unite To

‘ by Howell Llewellyn

MADRID - Film director Pedro
Almodovar has fired the first
celebrity shot in the battle to
save Spain's Radio 3 Pop, the
only national net to support
the country's blossoming inde-
pendent music scene.

i Speaking at a meeting of

the so-called Radio 3 Pop Plat-

form, Almodovar said the

plans to convert the station to

a broader-based cultural net

‘ constituted an "unprecedented
cultural crime."

Radio Nacional de Espana

(RNE) in February unveiled

| plans to change the format of

‘ Radio 3, turning it into a cul-

tural station by adding educa-

tional and health programmes.

| The current specialist
music spots dedicated to alter-
native rock, flamenco,

Caribbean music and new age
will disappear under the pro-
posals.

‘ The country's music indus-
try has reacted with fierce crit-

icism (M&M, March 18), with

some 71 of Spain's 400 inde-
pendent labels uniting under

the Radio 3 Pop Platform to
campaign against the changes.
Almodovar suggested RNE
find space in its other three
national nets to accommodate
the cultural programmes.
This, he added, would save
a station "which for the last 15

Some 222 Spanish
music and cinema
stars have signed a
petition against the
proposed changes,
described by film
director Pedro
Almodovar as an
"unprecedented cul-
tural crime.”

years has been broadcasting
the latest musical tendencies
‘ and launching new artists.

Radio 3 is a basic pillar of
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Radio
Paves The
Way For .

Pizzarelli
by Marc Maes
BrusseLs - Radio stations

across Belgium have reacted
positively to a recent record
company campaign to present
jazz singer John Pizzarelli to a
wider audience.

A four-track promotion CD
from RCA-Novus has been
picked up by radio nationwide
and, consequently, the label has
reported a rapid increase in
interest in the forthcoming Dear
Mr Cole album.

The CD, headed by the
Leiber and Stoller song Fools
Fall In Love, was attached to
record company promotion
material sent to Belgian radio.

BRTN's Radio 1 producer
Frank De Maeyer was quick in
picking up the song. "I was wait-
ing for the opportunity to give
Pizzarelli a spin and here it is.”

Jean Pierre Hautier is pro-
ducer at the RTBF's Bruxelles
Capi-tale and says that a song
like Fools Fall In Love fits his
MOR-AC audience perfectly. "I
didn't know about Pizzarelli
until the single was distributed-
-1 added the song to the list of
'crooners’ we play on a regular
| basis."

MUSIC & MEDIA ° APRIL 22, 1995

AmericanRadioHistory Com

Oppose Radio 3 Changes

| Spanish culture."

The" film maker ended by
saying, "We quite simply can-
not allow this attempt to
assassinate Radio 3 to suc-
ceed.”

Pop/classical musician Luis
| Cobos, chairman of -Spain's
association of artists and per-
formers AIR, joined Almod-
ovar at the meeting in his con-
demnation of the plans. Their
speeches provoked some 222
Spanish music and cinema
stars into signing a petition
against the proposed changes,
| which was handed to the
media.

Moving Chairs

EUROPE: As anticipated
(M&M April 8), Matthieu
Lauriot-Prévost has been
appointed director catalogue
marketing at PolyGram Inter-
national, replacing Chris
Griffin who joined MCA
Entertainment UK. Prévost,
will report to VP catalogue/
market development Dieter
Radecki. Griffin has been
appointed director of strategic
marketing, reporting to MCA
UK deputy MD Jeff Golambo.
INTERNATIONAL: Warner
Music International (WMI)
has announced the promotion
of Brian Southall to senior
corporate communications
director, reporting to WMI
chairman/CEO Ramon Lopez.
Southall, who served as public
relations consultant to WMI
since 1989, succeeds Tracy
Nicholas Bledsoe, who has
recently become vice president
artist services for WMI in New
York.

In addition, Tess Arévalo has
joined WMI as director corpo-
rate communications, report-
ing to Southall. She was previ-
ously associate director
corporate communications at
PolyGram Holding Inc.
UNITED KINGDOM: Adam
| Sieff is to join Sony Music
Entertainment (UK) as jazz
marketing manager. Sieff was
formerly manager of the jazz
department at Tower Record's
flagship store in London's Pic-
cadilly. In addition, Sharon
Kelly will join the company as
jazz coordinator.

GERMANY: Gerfried Horst
has been appointed to Teldec
Classics  International as
director business and legal
affairs for all Warner Classics
International labels.
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Master Checklist Of Radio Strategy

Part 1: Selecting
A Format

by Kurt Hanson

Hundreds, if not thousands, of radio sta-
tions in Europe, North America, Aus-
tralia, and elsewhere are spending
incredible amounts of time and effort
trying to make plans succeed that won't.
They're simply fatally flawed.

Over the course of my next three
columns in Music & Media, I'd like to
present a "master checklist” that you
can use to review your station's competi-
tive strategy. It will cover the three key
areas of your radio station—choice of
format, programming, and marketing
efforts.

Select A Profitable
Position

There's a radio station in my home town
of Chicago—which I'd like to refer to by
the pseudonym "WFLR'—whose man-
agement team is taking great pains to
select the best possible music each week.
It holds several hours a day of morning
show meetings, and rethinks its market-
ing and advertising strategy on a quar-
terly basis. Nonetheless, this station's
best efforts are doomed to failure.

Why? Several years ago, the previous
management team made a decision to
stake their radio station’s future on a
format for which there is very little
appeal among Chicagoans. Even if the
current management makes hundreds
of small decisions perfectly and tweaks
every detail just right, at best they will
be able to fulfil their destiny—which is
to be perhaps a 1.5 share radio station.
This means they are doomed to failure.

The trick in selecting a format is not
to pick the one that has the largest
potential share. After all, either there
may already be other operators going
after the same position, or it may take
financial resources greater than those
you have available, or it may have a
large audience that advertisers are
uninterested in. The following checklist
should help guide you:

Is your proposed format desired
by an acceptably large number
of listeners?

The cutoff for "acceptable” will depend
on the characteristics of your market. If
you're in a region with a small popula-
tion, only three competitors, and in a
country in which potential advertising
revenues are very limited, you may need
to achieve 15 to 20% of all radio listen-

ing to have a viable format. In a large |

US market, a radio station generally
has to have a reasonable chance of

achieving a 2 to 5% share of listeners to
be considered viable.

Audience research can help you learn
which formats have the highest poten-
tial in your market. Strategic Radio
Research was engaged by a Los Angeles
radio station to learn the potential share
of several different format alternatives
they were considering. One possible for-
mat proposed was designed to be an
ideal advertising alternative for L.A.
advertisers that wanted a "balanced
advertising buy.” The station would play
a mix of music (and have a mix of air
personalities) that reflected the ethnic
composition of the Los Angeles market
(i.e., approximately 50% white, 30% his-
panic, and 10% black). They speculated
that such a station would have an audi-
ence composition that also mirrored the
market, thus becoming a desirable
advertising option.

They hired us to conduct a study we
call a "Format Search.” When the
results came back, we were able to show
management that about one percent of
Los Angeles residents thought that
they'd like to listen to an ethnically-bal-
anced type of radio station. (By compar-
ison, the other four formats all seemed
to appeal to between 3% and 5% of the
market.)

Nonetheless, because station man-

agement felt they had designed a format
that advertisers would love, and because |

they felt they had a spectacularly great
idea for a marketing effort to promote
the format, they went with the ethnic-
ally-balanced concept.

What happened? After spending sev-
eral million dollars (in talent costs and
advertising) to introduce the station to
the market, the station had managed to
achieve about a 1.0% share. Shortly
thereafter, they changed format to one
that had a 4.0% share potential,
achieved that 4.0% share quickly, and
have been successful ever since.

Are your potential listeners
desirable to advertisers?
The other flaw in the ethnically-bal-
anced plan was that there was little
advertiser interest in such a buy.

Although I've said that in a large US
market, a "viable" format typically
needs to achieve 2 to 5% of radio listen-
ing, a 1.5% share might be acceptable if
the listeners are, for example, well-edu-
cated, upscale professionals in their 30s
and early 40s. That describes the poten-
tial audience for a new Los Angeles
radio station, KSCA, which is a sophis-
ticated and progressive album rock sta-
tion. Right now, since that's a group of
consumers that's considered hard to
reach through other advertising media
(e.g., TV), it's a desirable advertising
target.

continued on page 6
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continued from page 5

If your potential audience size is
relatively low, is it at least
affordable to achieve?
Again, that 1.5% potential might be ade-
quate if the format is, like modern rock, a
format that can attract listeners by word-
of-mouth, because that keeps advertising
costs low. Similarly a small share might
be more acceptable for a format like
jazz/new age that doesn't require expen-
sive contests and promotions or an
expensive morning show to be successful.
Even a 5% share format might be an
undesirable choice if it's a format like
EHR that requires expensive talent,
high-priced promotions, and extensive
marketing.

Is your proposed format operat-
ing in an area with reasonably
light competition?
The Chicago station I referred to above,
which I will continue to call "WFLR," has
three other competitors in the same gen-
eral format area. None of those competi-
tors seem likely to bail out of their for-
mats.

You have to be careful of getting into
a format niche in which established sta-
tions can "cover" your move. You might
observe that the hit music station in your
market (let's call it "Hit 103") is dance-
oriented, feeling that dance represents a
genre whose appeal in your market is
declining, and you might learn that a
modern rock-leaning hit music station
might have the potential of a high share.
Before you adopt this course, you have to
consider the following: on the day your
new format debuts, could the dance-lean-
ing station go on the air with "The all-
new modern rock sound of the new Hit
103" and totally pre-empt your move?

You have to evaluate the financial

would face, the psychology of the individ-
uals running those stations, and whether
it would appear to be in their best inter-
ests to block your approach.

resources of the near-competitors you l

Does your proposed format (ide-
ally) build on your current
strengths?
It's easier to turn an unsuccessful oldies
station into a successful country station
than it is to turn an unsuccessful urban
(i.e., R&B) station into a successful coun-
try station, because you're starting with
a base of listeners that you can build on.
Similarly, you might have a morning
show that's established a decent base of
listeners. If your proposed new format
would be acceptable for many listeners of
your current mornipg show, you've got
yourself a good head start toward suc-
cess.

If you're choosing to take away
someone else's audience, have
you chosen a competitor you can
win against?

Two years ago, the new owners of a
Washington DC facility couldn't find an
uncontested format niche that met the
criteria I've described above—a reason-
ably large audience, desirable to adver-
tisers, affordable to obtain, without much
competition.

However, the existing oldies station
on the market was owned by a company
that was in the process of exiting from
the radio industry, and the programming
was judged by our client to be below
average.

Even though one already existed in
the market, our client's management
team chose to debut an oldies format.
They speculated that the existing sta-
tion, if faced with a promotionally
aggressive and better-sounding station in
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their format, would eventually abandon
the format. And that's exactly what hap-
pened! '

If_you're going to go after someone
else's listeners, look for a station that has
provided its listeners with sub-optimal
quality programming for a couple of
years, an ownership that's not committed
to the format, and ideally one with limit-
ed financial resources—because you may
have to out-spend them by a three-to-one
margin for a year or two to make your
plan succeed.

"Copycat" or "Flank-and-
reposition"

If youre going to succeed in a format
niche that is already occupied, you have
two basic approaches you must choose
from.

Your first approach is a "Copycat"
strategy: simply try to execute the format
better than the existing station. Start
with your name. If you decide to get into
an oldies battle and the existing station
calls itself Magic 102 or Star 102, you
can call yourself Oldies 95, which is a
stronger position. Debut your station
with better-researched music—a music
mix that oldies fans will think sounds
better than what they've been hearing on
the original oldies station. Hire a better
morning show—one that is reasonably
well-known and well-liked by your target
audience. (WBIG, the Washington DC
station mentioned above, had a perfect
opportunity available to them in that the
market-leading country station had just
let their morning team go; WBIG was
thus able to debut with a popular and
familiar morning show.)

Your alternate approach is to do a
"flanking-and-repositioning” campaign,
in which you debut a format that's pre-
sented as different than the existing sta-
tion. Allignce Broadcasting introduced

new country stations, positioning their
stations as different— specifically,
"Young country." Their on-air promos
reposition the market's long-standing
country station as old, boring, out-of-
date, for senior citizens. The approach is
extremely successful. Similarly, if you're
an EHR station, you can present your
station as having a different musical
direction—one that's up-to-date. and
reflecting the latest musical tastes.

In conclusion, let me observe that the
management team behind Chicago's
"WFLR" has spent the past few years
trying to roll a rock up a hill that's sim-
ply too steep. Someone set their sights on
a wrong-headed goal several years ago,
and they're still trying blindly to achieve
it.

If you're afraid that you're doing the
same thing—getting all the little things
right, but toward a goal that's wrong—I
urge you to consider cutting your losses,
look at your situation from a fresh per-
spective, and try to find a new approach.

Coming: "Master Checklist of Radio
Strategy, Part 2: Programming.”

o Kurt Hanson is the founder

. of Strategic Radio Re-
 search, a research group
which conducts on-going
music and  perceptual
research for dozens of sta-
tions throughout the US including
MTV. Hanson debuted AccuRatings in
1992, a ratings service in direct compe-
tition with Arbitron. Hanson can be
reached at tel: (+1)312.726 8300; fax:
(+1)312.726 8383.

B TECHNOLOGY

M&M's Andy Bantock gives a
short update on the latest news
in the radio equipment
industry.

CRL Launch Digital
Processor At NAB'95

After digital offerings from Orban in
the US and French company IDT, Ari-
zona's Circuit Research Labs (CRL)
have finally announced the launch of
their DP-100 digital processor.

The DP-100 is an all-digital proces-
sor based on a 32-bit floating point DSP
processor arranged in a unique multi-
dimensional parallel architecture with
wide dynamic range 5th order 19-bit
A/D converter (20-bit option available)
and AES digital inputs and outputs.
CRL claim that the DP-100 does not
emulate analogue processors, rather it
uses the newest digital technology to
create a whole new approach to audio
processing.

Included in the DP-100 is a true digi- |

tal multiplex stereo encoder, an AGC, 5-
band compressor and 3-band limiter.
Also included is CRL's exclusive stereo
sound enhangement and an improved
digital version of CRL's patented

dynaflex noise reduction system. All
control is done via the DP-100's integral
touch screen.

Retriever Extend
Range

UK-based Retriever Automation has
extended its range of automation soft-
ware packages to include products suit-
able for the increasing number of multi-
transmission sites serving retail and
other outlets with "live” targetted music
and advertising. All systems ‘use the
accepted Retriever format user screens
and facilities.

The RET-PRO, SAT1 is suitable for
single automated CD sourced. music
and HD advertising programming. Pro-
grammes are built from a highly
defined set of templates which can be
set for specific days of the week or pub-
lic holidays. The systems can be config-
ured to start automatically, set up the
day's programming including ads and
promos from a Sonifex HDX2000 sys- |
tem, and play out with a minimum of
human intervention. l

The RET-PRO, RAID "Multi-Broad- |
cast Management System" runs multi-
ple "stations” from one studio. Music,
commercials, stingers, etc., are held on
a RAID Level 5 Disc Array giving total
resilience, including "hot swap". Each
"station” or PC draws its Retriever

advance playlist from the disc array
into local memory via the network at
CD quality, hence all ten "stations”
could play the same track or commer-
cial simultaneously within ten different
playlists.

HHB Launch Own
Manufacture CDR

Following the success of their own
brand DAT tapes, HHB Communica-
tions have launched a 680Mb/74min
recordable CD for audio, multi-media,
graphics and general CD-ROM use.
Using a revolutionary Phthalocyanine
organic dye recording layer that is more

stable than conventional CD-R's, tests
conducted to Orange Book standards
have suggested that data recorded on
HHB CD-R discs will be secure for 100
years under normal archiving condi-
tions.

More "Just The Job"
Products From
Canberra

Continuing its support for the budget
broadcaster, Canberra has released two
more cost effective audio solutions: the
BAL-1, a stereo balancing kit for retro-
fitting to any of the Denon "domestic”
range of equipment. The BAL-1 will fit
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all tuners, CD players, amplifiers and
cassettes in the Denon range. The sec-
ond is the MIC-1, which gives users left
and right balanced microphone inputs
for cassette decks or amplifiers on XLR
or 1/4" jack sockets. An external phan-
tom power unit will be available soon.
Canberra can supply ready modified
units or retro-fit the modules to cus-
tomers' own units.

100 Years
In Radio

In August of 1922 the
"newspaper without
wires” went on the
air from Moscow. At
a time when the
most advanced US
stations used only
500 watts of power, the

Moscow  station used
12.000 watts. This achievement seems
the more remarkable because of the
acute shortages of money and basic
necessities in the post-revolution chaos.
In fact, the authorities spurred on the
radio experimenters with extra food
rations.

Source: Head, Sydney W., World Broadcasting
Systems, Wadsworth, Inc. | Belmont CA, 1985.
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NICHOLAS LENS

Flamma Elainma features a unique sound, combining elements
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ORF Ready For Competition

Austria’s radio landscape is currently undergoing a
period of change. In March, the government handed
out frequencies to private broadcasters for the first
time ever. From its position as market leader, the
country’s pubcaster ORF is fine-tuning its pro-
grammes and awaiting the new competition with an
air of confidence. Christian Lorenz reports.

| RF has reacted swift-
| ly to the forthcoming
changes in the radio
| industry. The pub-
| caster currently offers
listeners a choice of

- = five different radio
channels: Ol (news, classical), 02
(regional programmes), 03 (EHR), FM 4
(youth, alternative music) and Blue
Danube (ACE, English-language pre-
sentation). In mid-January, it re-struc-
tured the weekday programme of O3
and launched FM 4 as a separate youth
channel. ORF is currently working on a
new structure for O3's weekend sched-
ule. Final changes are expected to be
implemented by mid-May.

03 programme director Edgar Bshm

-

Monika Eigensperger.

knows exactly what he hopes to achieve
with the programming changes. "I want
to create a station which you can listen
to for 24 hours at a go," he comments.
Bogdan Roscic, the station's head of
music, adds, "The new O3 is a 24-hour
pop radio with a regular pattern of
music, news and information.”

Large homogenous blocks which
made the station's daily programme
structure erratic have been removed.
“We used to have a full hour of
news/talk between 12:00 and 13:00,"
explains Bohm. "This is highly inconsis-
tent in a programme which listeners
tune in to mainly for the music.”

Roscic describes the new-look O3 as
"broadly formatted pop radio with
strong full service and EHR elements."
The station’s playlist, however, has not
been subject to change. "We still have
acts like Radiohead and Heather Nova
in primary rotation on O3," says Roscic.
With this policy the station stays true to
its roots. "O3 is the oldest pop pro-

The eads of 03 (I-r); MD/ programme director Edgar Bohm,
head of music Bogdan Roscic, head of production Monika
Brass, ORF MD /radio Gerhard Weiss and head of news/talk

gramme in the GSA region,” he
explains. "Since 1967 we have provided
young listeners with a full service radio
which plays the kind of music that they
are interested in."

O3's * progressive music policy is
based on extensive research. Recent
studies commissioned by ORF reveal
that listeners react to the physical
intensity of music rather than specific
musical genres.

"Music asks for a certain level of
attention on the part of the listener,”
Roscic comments. "This level is linked to
the physical intensity of sound. O3 is
meant to be consumed as a background
programme so we don't play music that
is too intense."

But the low intensity of the station's
sound is  not
restricted to main-
stream pop. O3

plays Todd
Snider's My Gener-
ation alongside
Elton John's
Believe and has
reached a market
share of 40% in the

10-34 age group
with this policy.
"In Vienna we even
have 50% of the
market," adds
Roscic.

He describes his
personal approach
as "a musical pro-
gramming  style
which creates a
5 pleasant flow of
songs. I don't believe that listeners are
bothered with formats. They want well-
made pop radio which reflects a certain
way of life.”

"I want to create a sta-
tion which you can listen
to for 24 hours at a
go,"—O03 programme
director Edgar Béhm

ORF is quick to stress that FM 4 is
not a streamlined version of 03, but
instead is dedicated to music currently
not being played on Austrian radio.
Roscic explains, "FM 4 is not restricted
by any playlist constraints. The station
does not have a specific format, only a

target group. FM 4 is made for a youth
and subculture audience.”

FM 4 is transmitted via FM in a fre-
quency-sharing scheme with Blue
Danube. The English-language ACE
programme of Blue Danube is broadcast
between 01:00-19:00. FM 4 then takes
over with a German-language pro-
gramme featuring alternative rock, soul,
hip hop, heavy metal and a generally
upfront programming policy.

Roscic is, responsible for the playlist
of FM 4's "Home Base" programme
broadecast from 19:00-22:00. "For our
shows later in the evening we do not
impose any playlist at all," he says. "The
choice of music is entirely up to the DJs
themselves."

FM 4's mission is to "provide services
and information that are useful for
schools and universities, as well as an
informed journalistic coverage of a wide
range of musical styles,” Roscic adds.

The unusual frequency sharing set-
up is working well. "On the day FM 4
went on air we received 5-600 phone
calls congratulating us on the new pro-
gramme," remembers Roscic.

Within the space of just two months,
FM4 has built up a solid core audience
in Austria and neighbouring German-
speaking areas. "We restricted our mar-
keting campaign before the launch of
FM 4 to Austria," says Roscic. "But the
news spread by word of mouth and now
we have positive feed-
back from outside the
country as well." ,

Part of the success
of the frequency shar-
ing scheme can. be
traced back to the two
stations' complimenta-
ry target audiences.

"Blue Danube tar-
gets mainly the inter-
national UN commu-
nity living in Austria,”
explains Béhm. "With
the large number of
UN bodies situated in
Vienna the demand for
an English language
news/talk station is
strong.”

The station's prime
listening times are early morning and
late afternoon. "After 19:00, Blue
Danube's market share- fell to 0.2%,"
states Bohm. "The need for internation-
al news is highest before, during and
immediately after regular office hours."

With the new set-up ORF still serves
the international clientele with a compe-
tent news programme and can reach
music enthusiasts later in the evenings.
_ When it comes to advertising, ORF's
03 is in a unique—and enviable—posi-
tion. "We are the only Austrian radio
programme which can offer nationwide
advertising coverage," says Bohm. Aus-
tria's other nationwide programmes—
01, Blue Danube and FM 4—are not
permitted by the government to carry
advertising.

"The new commercial stations only
have regional licences and the regional
advertising market is quite small in
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The team hnd FM4 (l-r); "Home Base” presentr Mirjam
Unger, producer Mischa Zickler and "Home Base" presen-
ters Martin Pieper and Angelika Lang.

Austria," says Béhm. To guarantee an
economic base for the privates the gov-
ernment has restiicted advertising on
ORF's regional programmes to five min-
utes per hour.

Industry insiders have predicted that:
the private stations will aim at a format
between ORF's regional programmes
and EHR channel O3 when they finally
come on air later this year.

Based on information currently

"Smooth, sophisticated
pop radio is what
Austrian listeners want.
O3 provides exactly
that." station head of
music—Bogan Rosic.”

available to him, Roscic predicts, "All 10
of the private broadcasters which got a
licence in March will set up EHR sta-
tions. Not one is planning a national
music station.” )
But Roscic remains confident that O3
will be able to defend its position as
market leader in the face of this private
competition. "Smooth, sophisticated pop

radio is what Austrian listeners want.
03 provides exactly that.”

The landslide in listener figures wit-
nessed, by Germany pubcasters when
private broadcasters arrived on the
scene in the '80s has taught Austria's
radio officials a valuable lesson. "Ger-
man pubcasters completely underesti-
mated the potential of the privates,"
says Bohm. "The success of commercial
radio has. pushed the publics in Ger-
many into a re-active role.”

By fine-tuning 0O3's format and
establishing FM 4 as a new youth pro-
gramme ORF "is taking a pro-active role
and concentrating on what we are good
at," explains Bshm. "We have shaped
the radio landscape in Austria and
reached a position in which we feel com-
fortable. Now the private stations will
have to find their own place.”
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Singles

AIR SUPPLY

Unchained Melody - Giant ace
PRODUCER: Graham Russell

The wall of sound against which the
Righteous Brothers sung this ever-
green has come down. Air Supply takes
the song into the great wide open. Its only
halfway that the bass and drums join in.

BABY CHAOS

Buzz - East West a/r/ehr
PRGBUCER: P. Johnstone/Baby Chaos
New interesting UK alternative bands
are coming to us by the truck loads these
days, but none of them are rocking so
deftly as this lot, who know about the art

of wah guitar and punky pop.

BAMBOO BROTHERS

Johnny Told Susie - Alabianca ace
PRODUCER: Bamboo Brothers/P. Brander
As elastic and groovy as their name
promises, the Danish roots rockers have
produced a song in the tradition of John-
ny Otis' Willie And The Hand Jive with
mainstream potential.

BLACK ON BLACK

Bailaré (Sobre Tu Tumba) - Chrysalis  d/ehr/ace
PRODUCER: Black On Black/P. Del Moral/D. Ferrero
It's not unthinkable that this hyper
catchy dance sing-along will be played in
clubs in Spanish holiday resorts and turn
into an international summer hit.

CEDRIC CABALLOS WITH WARREN G.
Flow On - Immortal d/ehr/ace
PRODUCER: Warren G.

Go with the flow and treat your listeners
to a luscious piece of the G-funk pie.
Smooth and mellow, it has Warren G's
trademark stamped all over it.

DEANA CARTER

c/r/ace

Angel Without A Prayer - Patriot/EMI
PRODUCER: Jimmy Bowen
Most-hyped country artist of 1995, but
Carter at least delivers. Unlike most
of her peers she writes her own mater-
ial. That plus her hoarse vocals posi-
tion her next to Jann Browne and her
namesake Carlene Carter. At Jérra-
dioen/Kleppe (Norway) station man-
ager Herman Skretting is thrilled
by the song's quality. "It's lovely poppy
country. We have an extended AOR
format in which we make space for
modern country music, which is very
popular over here. We try to pick
country songs that won't chase away
our young listeners. The ladies Carter
fit in with our criteria the best.”

BILLY RAY CYRUS

One Last Thrill - Mercury c/ace
PRODUCER: Joe Scaife/Jim Cotton
Although many prepossessed think the
thrill has gone, Cyrus deserves better
treatment. If Brucie had sung this blue
collar ballad all programmers would have
lined up for it. So come on...

DR. DRE & ICE CUBE

Natural Born Killaz - Death Row d/a
PRODUCER: Dr. Dre/Sam Sneed

If all those (Euro) rappers listened to this

violently funky track off the OST Murder

Was The Case, they'd probably drop dead

on the spot out of shame.

FABULOUS TROBADORS

Quels Sera Notre Future?" - Mercury a
PRODUCER: Claude Sicre

It's election time in France and this duo
from Toulouse addresses the crucial ques-
tion: "What will be our future ?" It's a
hilarious rap sung in the Ocitan language
in which all the main French politicians
are mentioned.

ERIC GADD

Why Don't You, Why Don't I- WEA  ace/ehr/j/d
PRODUCER: Klas Wikberg/Eric Gadd
Vibraphone, jazzy guitar and a lazy beat
in the intro invoke the highest hopes. And
yes, as soon as this Swede starts singing,
you get the supple soul you thought only
EW&F could produce.

GUN

Something Worthwhile - A&M
PRODUCER: Chris Sheldon
Swagger has shown Gun's interest in
black music, especially through the
Cameo cover Word Up. The fourth single
selected off the album is aggressive funk
metal with rap.

r/a/ehr

PEACHES & BOBO

A Place To Turn - EMI-Medley
PRODUCER: Rugsted/Kreuzfeldt
We've already had Peaches & Herb and
DdJ Bobo, but the only thing this Danish
duo shares with the aforementioned is
the dance-ability. Think of Womack &
Womack set against a rockier backdrop.

ehr/r

REAL MCCOY

Love & Devotion - Freshline/Hansa d/ehr
PRODUCER: J. Wind/Quickmix/O-Jay
Note that the "MC Sar & The" bit has
been left out of the band name for Euro-
pean purposes too. Musically the Berlin
duo carries on with a reggae-styled Euro
dance follow-up to Another Night.

BRUCE SPRINGSTEEN

Secret Garden - Columbia  ace/r/ehr
PRODUCER: Bruce Springsteen/

Jon Landau/Chuck Plotkin

The rocking Murder Incorporated is suc-
ceeded by a ethereal song more in line
with Streets Of Philadelphia and Tunnel
Of Love. It's one of the Greatest Hits.

STONE & STONE

| Realized It's You - Jupiter
PRODUCER: Stone & Stone
Originally dubbed Verliebt In Dich, the
German entry for the Eurovision Song
Contest in Dublin on May 13 is a catchy
mix of pop, reggae and even Celtic folk
sung by Cheyenne Stone.

ehr/ace
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Albums

MARIANNE FAITHFULL

A Secret Life - Island ace
PRODUCERs Angelo Badalamenti

As to be expected with Twin Peaks score
composer Badalamenti at her side, Faith-
full's latest piece of work has a very cine-
matic and sinister character. The dramat-
ic musical ambience fits the most
beautiful "unsteady” voice in the world
like a glove. Hearing this you realise how
few real personalities are left in pop
music anno 1995. From Dante's Prologue
until Shakespeare's Epilogue the listener
is glued to his seat as a compulsive film
viewer. So intriguing, it's like Brecht/Weil
for the '90s.

THE HAMSTERS

Route 666 - Provogue r
PRODUCER: Slim

Get your kicks on route 666, the road to
hell. Thanks not only to the trio line-up
but also their souped-up blues rock
sound, the Hamsters are London's ZZ
Top, but without the computer buzzes,
the chicks and the videos. As always one
song from Southender Mickey Jupp is
included—The Blues On Their Own from
the Oxford album. Like their own Only
Rock "N’ Roll, it's about the only music
they really care for. Well it's a dirty job,
but somebody's got to do it.

KEZIAH JONES

African Space Craft - Delabel
PRODUCER: Ron Saint Germain
"Nigger born, let nigger music go to your
head"—just a quote out of Colourful
World, one of the most explicit slices of
recent black rock. Nigerian-born, London-
based, Paris-signed Jones is the perfect
bridge between Terence Trent D'Arby
and Living Colour. In comparison with
his 1992 debut album Blufunk Is A Fact
he rocks much more naturally now, the
sonic environment has been improved
through American producer Ron Saint
Germain, but most of all the songwriting
is much better. The poppy funk rock sin-
gle Million Miles From Home simply is a
godsend to radio. Like Sweden's Paolo
Mendonga the stage will prove to be the
way to break him.

r/a/ehr

LETTERS TO CLEO

Aurora Gory Alice - Cherry Disc/Giant a/r/ehr
PRODUCER: Mike Denneen

First introduced through the wonderful
pop track Here And Now on the mainly
female star-studded Melrose.Place sound-
track album, here's the final confirmation
of Kay Hanley's talent. Her "young brat-
tish" voice appeared to be surprisingly
attractive in a field with other great voic-
es such as Aimee Mann, Sam Phillips and
the Divinyls' Christina Amphlett. What
Hanley and her pals deliver now is hard
pop with a grungy edge. It could very well
become America's answer to the "Irish
invasion" by the Cranberries. Fan mail is
allowed, but better support them here
and now on radio.

NEW POWER GENERATION
Exodus - NPG d/ehr
PRODUCER: New Power Generation
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Officially T.A.F.K.A.P's (The Artist For-
merly Known As Prince) live band, the
main man is omnipresent. The album
title, used by Bob Marley before, is proba-
bly the next hint at his final departure
with Warner. Judged by its unrestricted
horny character, Sexodus would have
come closer to the truth. Take New Power
Soul as NPG's declaration of intent. It's
powerful indeed, but nothing new really.
But who cares when the band plays such
sexy fatback funk? Prepare yourselves for
the Return Of The Bump Squad.

SHAW BLADES

Hallucination - Wamer Brothers r/ace/ehe
PRODUCER: Don Gehman/Jack,
Blades/Tommy Shaw

One half of the Damn Yankees goes
solo here, namely Tommy Shaw (ex-
Styx) and Jack Blades (ex-Night
Ranger). It's not only the absence of axe
man Ted Nugent that makes this album
so different. Recorded on Blades' farm,
it's rural poppy rock compared to the
multi-layered stadium-size rock we're
used to getting from these guys. In such
cases, Don Gehman always is the right
man, and it's really not that far away
from his productions for John Mellen-
camp. Come To Be My Friend brings
another great American singer/song-
writer to mind—Tom Petty with
CSN&Y-like harmonies.

TERENCE TRENT D'ARBY

TERENCE TREN ARBY

VIBRATOR'

Vibrator - Columbia ehr/ace/r/a/d
PRODUCER:Terence Trent D'Arby
Firmly back on sweet terra funka,
TTD's soul train has pulled into Vibra-
tor station and should stop all
doubters dead in its tracks. First sin-
gle Holding On To You showers sweet
blasts of Stax horns over a rocking’
Joe Tex-meets-the Faces R&B mid-
tempo scorcher. However, those
expecting this to be the scope of the
album will drown in its sheer musical
depth and adventurousness. Angelic
incantations and dabs of funk (Read
My Lips) precede electric piano and
acoustic guitar spiralling upward
together in a soulful love confession
(Undeniably). Moments of sexy
tongue-in-cheekness (Supermodel
Sandwich) are balanced by introspec-
tive beauty (If You Go Before Me).
TTD's trademark musical stubborn-
ness tempts us to find oneself and be
all one can be, along the way reclaim-
ing a lot of lost soul for mankind.
Redemption will be ours but TTD's
first.

Singles and albums featured in New Releases are listed alphabetically. Each record is recommended for format or programme suitability. Abbreviations used include: EHR (European Hit Radio), ACE (Adult Contemporary Europe), R
(Rock), D (Dance), C (Country), J (Jazz), NAC (New Adult Contemporary), A (Altemative), W (World) and M (Metal)..Please send your samples to Robbert Tilli, Music & Media, PO Box 9027, 1006 AA Amsterdam, Holland.




ARTISTS

IN PROGRESS

Radio Tunes Into Freak PoWer For The Second Time

by Robbert Tilli

LoNDON - If there were a system of
after-care for discharged singles, label
executives would be probation officers.
A second chance for a single is
becoming more and more the rule
rather than the exception. Some might
see the Nightcrawlers' Push The
Feeling On and Freak Power's Turn
On Tune In Cop Out as fine pieces of
] antique grooves, but these records have

actually been reconsidered and are
| currently enjoying a healthy new life in
| the charts. Backed by a hilarious
' l Levi's campaign the latter single has
| got the kind of extra exposure label ex-
ecutives can only dream of. At the time
‘ of writing, it had peaked at number 6
in M&M's EHR Top 40.

Capital FM/London senior music
producer Mike Childs was among the
early believers in Freak Power, which is
| incidentally the new band of Norman
Cook, ex-chief of Beats International.
"It was pretty good the first time
round," says Childs, who tuned in and
got turned on again. "It was released, if
memory serves me well, some 18
months ago and it actually has been
bubbling in the background all the
time. It was still there on the
dancefloors. The current chart success
should be attributed to the Levi's

by Emmanuel Legrand

PARIS - Many radio stations—especially
in the UK—have discovered Céline
Dion with her recent Epic/Columbia
hit album The Color of My Love. But
guess what? She has been singing for
more than a decade and she also sings in
the French language
as the album D'Eux
her new release—at
least in the French-
speaking countries—
proves.

In fact, it's her
native tongue gs a
Québec-born  artist.
And one of her main
achievements is that
she has managed to
be equally successful
in  both languages
especially in  her |
country of origin and
in France. Against all
odds, The Color of My
Love was a huge hit
in France which,
according to her label
Columbia, helped her ==
reach a wider public
and youth-targeted
radio formats.

In the wake of her
success with  her
English album, last
year she recorded a live album with
French songs, which was also a sales hit.
And now, she has paired with probably
one of the most consistent French
superstars, Jean-Jacques Goldman,
who has composed—if not tailored—10

commercial which made a much wider
audience aware of it."

Island head of international Ceri
Ellis agrees to a certain extent. "We
like to see the Levi's thing as an added
bonus. At Island we strongly believe in
bringing left of centre acts to the
centre. An airplay hit is great, but
doesn't necessarily generate a sales hit,
and the same applies to Levi's ads. We
prefer to surround our acts with
additional elements to give them all the
chance to grow. A lot of money has been
invested in Freak Power to position
them on the market place as a bona
fide live band. In January they toured
Europe with Jamiroquai, now they will
return for three more weeks as
headliners."

Bally Cheeme of Gary Blackburn
Management underscores how much
the band toured before the ad. "In the
UK they supported Mother Earth and
Oui 3 on national tours. They've just
finished their first UK tour on their
own. We've had good results with all 18
dates sold out.”

The six-piece band immediately
appealed to Radio Mol (Belgium)
producer Sonja Celen. "It's a very
special record which immediately stood
out in the huge pile of CDs. In this day
and age with so many releases a song
has to make a good impression right

songs to fit what he considers one of the
outstanding living voices.

The first single Pour Que Tu M'Aimes
Encore was serviced to radio stations and
was an instant hit at full-service stations
and airplay is growing on FM nets, with
NRJ picking the song quickly. The single
entered the French charts at number 19

and jumped to 9 in its
. second week.

Columbia France's
international director
Virginie Auclair,
# who also handles the
B A&R and marketing of
~ Goldman at Columbia,

. says that the associ-
ation of the two artists
was pure coincidence
and wasn't part of a
definite plan.

She recalls, "One
day, a couple of years
ago, I was coming
back from a lunch

I got back to my office,
Jean-Jacques was in
there watching slides
for a cover. I apolo-
gised for being late
and said I was with
Céline Dion. And he

bluntly  told me:
'Céline, it's whenever
she wants!'

I looked at him and said: 'What do
you mean? And he told me that he loved
her voice, he considered her as an equal
to Barbra Streisand, and she was the
only one he would really want to
compose a full album for.”

with Céline and when .

away, otherwise its chances are slender.
My gut feeling told me this was great.
It's real music by real musicians.
Besides that, what a warm voice the
singer has!"

That singer is American Ashley
Slater, who was already in the Island

o R
>

- ':“A 1 4

catalogue. As a trombonist he has been
a recording artist signed to the Antilles
label. After having finished the album,
Slater convinced Cook to re-record the
entire set with the full live band, which
explains the long gap between the
single's first release and the birth date

The two met in February 1994 and
Goldman started to compose a series of
songs. Dion was cautious and first
wanted to hear the songs, says Auclair.
"She got demos of the songs in
September and instantly decided to
record them. In November, right after
her Olympia show [which was recorded
and released as an album before
Christmas], they were in the studio in
Paris with Jean-Jacques producing. The
mixing followed and on December 10,
everything wasg in the box."

One who agrees fully with Goldman's
view on Dion is RTL head of music
Monique Le Marcis. She calls the new
album "a splendour” and says Dion has
“one of the greatest voices of this time".
Le Marcis recalls that she booked Dion
for the first time in 1983 for a MIDEM
show when she was aged 14. And she
points out that another act performing
during this show was... Goldman.

"She has changed a lot since that
time, but she already had an amazing
voice", says Le Marcis. "Goldman told me
once that if there was one person he'd
love to write for, it was her. I am glad it
happened because it's a - wonderful
achievement."

Columbia GM Olivier Montfort says
that having an album months in advance
helped create a proper environment for
the release. He elaborates, "We had time
to really get everything together without
pressure or having to rush. This way, we
have made samples of the album which
were given to the sales force and to the
retailers to create a strong demand. The
Olympia show was also part of this
strategy, because we used it to announce
this forthcoming album.”
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dHictory G

of the album, October 31 last year.

The final album is a personal
favourite of Eldoradio/Luxembourg
DJ Trixy Mehlinger. "This is the kind
of music I also like to play privately.
With its old-fashioned funky, almost
Average White Band kind of feel, the
single is very different from
most dance tracks out now. We
tipped it heavily on our weekly
“ @ page in newspaper Revue."

Although the single is a
classic case of a re-run,
ANR/Aalborg head of music
Lars Trillingsgaard admits
never having heard it before.
"It's funny that it takes a re-
release, because it's an obvious
hit at first hearing. Usually we
don't play songs featured in
commercials—Robin Beck's First
Time was actually the last
time—but this one is simply
better than most of the others,
especially for us as a hot ACE
outlet.”

At Top Music/Strasbourg,
PD Hervé Petit is also convinced the
track is a sure hit. "It's a good musical
compromise between acid jazz, rap and
reggae. I foresee a summer hit in
France. Until then I prefer to put the
song back in a lower rotation, in order
not to burn it out to soon.”

Dion Shows Her Roots To Her French-Language Fans

Montfort says the previous two
albums of Céline Dion have sold a
combined 800.000 units in 18 months in
France. He says her image has changed
with her album in English and that she
has reached a new young adult public
with the promotional impact of NRJ, in
particular. Her new album was shipped
in France on April 4 with 80.000 units in
the retailer's racks, which Montfort says
was a 'deliberately conservative ship-
ping” in order to create a quick retail
activity.

Montfort says this step-by-step
strategy has had quick promotional
results. He adds, "We have been able to
book her in advance in a couple of key
spots and set up a promo campaign that
will continue in April and June, with
Céline coming to France. All this will
peak next October with her French tour
which includes 10 dates in the provinces
and three gigs at the Zenith in Paris.
The tour will be sponsored by TF1 and
Europe 2."

At RTL, Le Marcis says the album is
used to focus on a full week dedicated to
music from Quebec (March 31-April 9).
On April 3, RTL played all the songs of
Dion's album—one each hour. It was
followed by a special showcase recorded
by Dion and aired on April 8 in the show
"Studio 22."

Montfort says there are no plans to
adapt the album in English. Goldman,
he points out, is open to any proposal,
but in the end, the decision will be made
by the artist and her manager René
Angelli and her Canadian record '
company. Adds Montfort, "If it happens,
it will be for the best. It's not in our
plans, but who knows..."




Market Place

DEZERTER

lle Procent Duszy? - Polton (CD) (Poland)
PRODUCER: Dezerter/Grzegorz Piwkowski
A remarkably crisp production serves
this metal band nicely. It allows their
well-developed melodies to shine
through in a way that hardly happens
to comparable bands. Most of all,
songs like the title track Postep and
XXI Wiek boast that special quality.
Contact Jan Chojnacki at tel: (+48)
2.225 5487, fax: 2.225 2705.

GIANT CITY

Feel The Spirit - Fresh (UK)

PRODUCER: Paul Simm/Phil Ramacon
Besides being a monster club smash,
this tune with its fast beat and
soulful vocals can and maybe should
progress into the mainstream.
Additional remixes by Strike and
Lovestation, who have already
enjoyed considerable chart success
themselves recently, are likely to
enhance its appeal even more.
Contact Bob Cunningham or
Chantal Andrews at tel: (+44)
171.498 (0788; fax: 171.498 3755.

GROOVE NATION

The Album - Nuff Tuff (CD) (UK)
PRODUCER: Guy Cofie/Julian Locke
While comparable outfits such as M
People and Brand New Heavies have
gotten steadily poppier, this collective
has stuck with a far jazzier, soulful
advance. With the vocals by Eddie
Saunders and Marcella French in
the forefront, the subdued but
convincing musical accompaniment
makes tracks like Slow Motion, Only
You and Best Of Love a joy to hear.
Contact Pete Flatt at tel: (+44)
171.727 3458; fax: 171.221 7240.

MIGHTY SAM MCLAIN

Keep On Movin'- AudioQuest (CD) (US)
PRODUCER: Joe Harley

Yes they still exist; the true, blue
uncompromising soul/bluesmen, who
substitute great songs and
performances to match for any fad
that comes along. McLain's sweet
baritone excels on both the ballads
and the uptempo material. Especially
in the first category, his qualities
stand out. The set consists of nine
originals, which are augmented by Al
Green's Lord Will Make A Way and

Ronnie Earl's A Soul That's Been
Abused. Contact Peter A Lembo Jr.
at tel: (+1) 508.668 5840/617.499
1903; fax: 508.650 1893.

SHUT UP FEAT. 2 FAST

Shut Up! - Do It (France)

PRODUCER: Jacky H.

This cheerful upbeat dance tune is
somewhat reminiscent of recent efforts
by Reel 2 Real, but with its tasty dub
effects and nice hook it should be a
chart contender in its own right.
Contact Alain Abehsera at tel: (+33)

- 1.4071 8219; fax: 1.4651 6703.

SJAKO!

Once Upon A Revolution - Full Colour/VIA (CD) (Holfand)
PRODUCER: John Sonneveld/Sjako!
Formerly a trio, this band expanded
into a quintet as the members felt
rather restricted in their original line-
up. Now, armed with a plethora of extra
guitars and keyboards, their sound
ranges from muscular blues-baged hard
rock (All Right Alright, The Big Five-
Headed Dragon) to folk-influenced
material like All Of My Life (The
Cause), while just about every other
style in between is covered equally well.
Contact T.J. Lammers at tel: (+31)
20.675 8252; fax: 20.675 8443.

TRANS-X

Trans-X'Xcess - Onma/VltaI (CD) (Spain)
PRODUCER: Michel Huygen

Danceable synth pop along the lines
of Depeche Mode and Erasure with
female lead vocals is the main fare
here, although this outfit possesses
enough individuality to carve a niche
for itself in this highly competitive
market segment. Among the possible
singles are most definitely The
Rhythm Of Love, Fascination and the
ballad Love In Gray. Contact Toni
Brunet at tel: (+34) 3.712 4247; fax:
3.712 0997.

ZELWER

Les Dieux Sont Faches - Made To Measure (CD} (Belgium)
PRODUCER: Zelwer

Equipped with a strong central/
eastern European flavour, this is
essentially a collection of ballet scores
with poems interspersed, welded
together into a whole. This composer
draws from a lot of different sources,
such as tango, baroque and
vaudeville, but the above mentioned
spice dominates. Contact Thierry
Noville at tel: (+32) 2.640 7914; fax:
2.648 8369.

I N F O

Dance Grooves

Short Takes

by Maria Jiménez

B So many
records, so little
space. The heavy
load of weekly
dance releases
doesn't seem to be
letting up at all in
- 1995 (thankfully).
Numbers not to be missed include: the
"never-say-die" house classic Push the
Feeling from the Nightcrawlers (ffrr),
the super hot, sexy R&B track I'm
Going Down (Uptown/MCA) from
Mary J. Blige and the sweet and
soulful R&B appreciation track Dear
Mama from 2Pac (Interscope).
B Bit One (Nova Zembla) from the
Self-Transforming Machine Elves is
a progressive collection of nine
experimental, electronic tracks.
Beginning with an infiltrating
prologue, the Elves move into Kansas, a
rhythmic electro track with vocal
samples from the famous American
film "Wizard Of Oz." By the fifth track,
Crop Circle Breathing, the pace is
taken down and the song stripped as
the musical habitat gets dusted with
atmospheric sounds and sensations.
Space Batz pulls in incomprehensible
vocals, crying violins and fat acid over
light beats. Roar continues the high
pitch of the Elves but provides uptempo
beats for the dance traditionalist. And
the CD wraps up with Plateau, a very
jazzy,electronic number with strong
radio potential. Check the whole CD for
an experience and the last track for the
most programmable cut. Contact tel:
(+32) 3.253 1480; fax 3.253 1496.
B Colourful dance music is coming from
all corners of the earth these days. It's
not where you're from, it's where you're
at. Japan's Yoshihiro Sawasaki has
recently released the exploratory
Perfumed Garden, a five-track, 56-
minute CD on Sublime Records. The
music included strongly supports this
label's slogan, "a new electronic
attitude.” The five numbers are gentle,
poppy soundscapes, sometimes
peppered with light acid and other
textures. Highlight: Secret Isle. Contact
tel: (+31) 3.3780 7781; fax: 3.3780 7780.
B Belgian label Byte Blue brings top
North American material to Europe.
Canadian act BKS delivers the houser
Dreamcatcher with a straightforward
beat, ecstatic diva vocals, massaging
bassline and catchy loops reminiscent
of Robin S. A City Of Love club mix of

. their previous hit I'm In Love With You

is also included. America's DJ
Casanova combines a solid 4/4 beat,
Latin percussion, buzzing noises, deep
bass and proper breakdowns to create a
jammin' house mover in You Can Have
It. The Original Mix of Percussion
Discussion is also included These
tracks were licensed from Quality
Music and Radikal Records, both
labels having plenty more up their
respective sleeves. Contact tel: (+32)
3.385 3737; fax: 3.385 3939.

Compiled by Raul Cairo

B Producer Andy Wallace is putting
the final touches to Soul Asylum's
new album, due sometime in June.

B Cypress Hill's third album,
probably called Temple Of Due should
see the hght on June 19.

B The new Rod
Stewart album is
provisionally called
Spanner In The Works.
Out mid May.

B After a nearly 15-
year absence, "70s goul
man Isaac Hayes
returns to the scene
with two albums
simultaneously. The first is a regular
album with vocals, called Branded,
while Raw & Refined is entirely
instrumental. Both should appear on
April 24 on Virgin.

B Willy DeVille has signed a
worldwide exclusive deal with East
West/Germany. He will be very busy
over the next couple of months, acting
alongside Mickey Rourke in the film
"Bullit,” then touring and recording a
new album (due for release sometime
this autumn).

Bl Oleta Adams once again joins
Tears For Fears. She duets with
Roland Orzabal on Me And My Big
Ideas from the forthcoming album
Raoul And The Kings Of Spain.

B Also upcoming is
Chris Isaak's
Forever Blue,
expected in early

y June.

B MCA Belgium
has signed its first
local band Sands
through Mega
Music's Ric Urmel.
A four-track EP will be released in
late May, while an album to be
produced by Buffalo Tom's Bill
Janovitz is planned for September.
B Cover mania again: German dance
act Ga Ga Club featuring Garfield
will release a club version of the 1981
"Neue Deutsche Welle" classic Eisbir
by Grauzone.

B Marc Almond releases a new
single Adored And Explored on April
24, through Mercury UK. This song
precedes an album due for release in
September. Among a wide range of
producers are Bizarre Inc. gnd
Messiah.

B As has only now become clear,
guitarist/composer Frank Heise from
German rock band Bobo In White
Wooden Houses committed suicide
in his Berlin home on March 7. The
group, the nucleus of which consisted
of Heise and singer Christine
Hebold, enjoyed hits with Wide
Awake and Hole In Heaven a few
years ago and has just released an
album entitled Cosmic Ceiling on
Motor Music. Berliner colleagues
intend to record a tribute album called
Heises Experience.

Records mentioned in Music Market Place are by acts signed to independent labels for which licensing and/or
publishing rights are available, except as noted. Please send your samples to Ralil Cairo (regular product) and
Maria Jiménez (dance product) at Music & Media, PO Box 9027, 1006 AA Amsterdam, Holland. .

"Dance Grooves" provides dance tips and news
for radio programmers on a weekly basis.

"Short Takes" offers new release and artist
information for on-air use.
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Swedish Dance Music Awards

E-Type, Stockholm Records and Denniz Pop were
the big successes at this year's Gilbey's Swedish
Dance Music Awards, which once a