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Jackson Takes MTV Male Award
LONDON - Bjork and Michael
Jackson walked away with
Best Female and Best Male
honours at this year's MTV
Europe Music Awards,
announced on November 23
as Music & Media went to
press. A total of eight awards
were presented of which
three went to US acts with

the remainder to acts of UK
origin. PolyGram-associated
labels won in five categories
with BMG, Sony and Road-
runner each taking one
award. In addition to the
eight categories, Michel
Gondry won the Best Direc-
tor award for his video of
Massive Attack's Protection.

MTV Europe Music Awards
Best Male
Best Female
Best Live Act
Breakthrough Artist
Best Rock
Best Dance
Best Group
Best Song

Michael Jackson (Epic)
Bjork (One Little Indian/Mother)
Take That (RCA)
Dog Eat Dog (Roadrunner)
Bon Jovi (Mercury)
East 17 (London)
U2 (Island)
Cranberries/Zombie (Island)
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Chante France
Looks For New
Investors
by Emmanuel Legrand

PARIS - Pierre Bellanger's
plans to expand all -French
music station Chante France
into a national network with
the help of TV channel M6
have been dashed by the
broadcasting authority CSA.

Bellanger, who is president
of EHR net Skyrock and 50% -
owner of Chante France, says
the deal to sell 49% of the sta-
tion to M6 is now off and he is
looking for new investors.

M6, in a joint decision
taken with Bellanger, chose
not to go ahead with the pro-
ject when the CSA imposed a
number of constraints on the
deal (Music & Media, Novem-
ber 25).

continues on page 20
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Weakest Nets Join To Form
New Swedish Radio Giant
by Nicholas George

STOCKHOLM - A link -up
between P6/Z Radio and Radio
RIX has created Sweden's
largest national network, but
it may yet be challenged in
the courts.

The two channels are to
join forces from February, cre-
ating a network of 23 local
stations with a reach covering
63% of the population.

The name of the new net-
work has yet to be decided,
but the format is not expected
to differ greatly from the per-
sonality -led ACE style of P6.
P6 will produce the service in
Stockholm which will then be
distributed to local stations.

P6 is part of the Kinnevik
media group while RIX is con-
trolled by the Stampen pub-
lishing group. The two net-
works will remain separately

owned with advertising being
sold by Kinnevik's Airtime.
RIX is to close down its own
production and news gather-
ing service in Gothenburg with
the loss of 23 jobs.

The link -up of the country's
two weakest networks is a log-
ical move. Kinnevik, so suc-
cessful in television and pub-
lishing, has struggled to
establish a successful radio
branch despite numerous
relaunches, format experi-
ments and personnel changes.

RIX has fared better in
smaller towns but has also
failed to win audience share in
the more competitive cities.

Despite the excitement that
the deal has created, both sta-
tions find themselves facing
legal action from competitors.

The country's leading com-
mercial network NRJ is
threatening to take RIX to

With A Little Help From Atlantic 252

RCA/BMG representatives recently paid a flying visit to the UK's AC -for-
matted Atlantic 252 to thank the station for its support of the singer
Annie Lennox. Pictured presenting the station with a platinum disc of
Lennox' Medusa CD are (1-r): RCA promotions Nick Godwin, Lennox'
manager Simon Fuller, Atlantic 252 programme controller Henry Owens,
RCA MD Hugh Goldsmith and RCA head of promotions Dave Shack.

court for allegedly breaking an
advertising agreement. Says
NRJ's Swedish MD Jerome
Segond, "We are going to pur-
sue compensation through
negotiations first and if that
doesn't lead anywhere we will
probably go to court."

Meanwhile, pubcaster
Sveriges Radio is pressuring
P6 to change its name as it
claims it infringes on its public
service trademark. SR's chan-
nels are called P1, P2, P3, P4
and P5. It says it has the
rights over the name P6.

A new name could solve the
problem for the P6/RIX net-
work, but P6-formerly known
as Z Radio-has invested large
amounts of money in advertis-
ing the switch.

Carboni's
'Mondo'
Targets The
World
BOLOGNA - The theme of Ital-
ian singer/songwriter's latest
album Mondo is the growing
tension in the modern world.
As in his favourite spaghetti
westerns, the law of the gun
prevails more and more.

After introducing Carboni
to an international audience
with the 1993 release of
Diario, BMG is aiming at a
worldwide release of Mondo,
with elaborate translations in
the CD booklet and a Spanish
version of the album for the
vast Hispanic market.

See page 9
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IN FRANCE

CSA Ready To Reveal
Radio France President
The broadcasting authority
CSA was scheduled to appoint
the new president of public
broadcaster Radio France on
November 23. The growing list
of candidates is kept a secret,
but some contenders have pub-
licly announced their interest
for the job, replacing Jean
Maheu who has served two
three-year terms. Three of the
contenders are radio personal-
ities, current Radio France
deputy general manager in
charge of scheduling Patrice
Duhamel, France Inter pro-
gramme director Pierre
Bouteiller and former TV and
radio host Yves Mourousi.
Dominque Alduy, current MD
of daily Le Monde, has con-
firmed her candidacy as has
Michel Blanc, president of
Banexi Communications.
France Info Goes
European
French all -news FM network
France Info is going European
with the launch in early 1996
of France Info Europe, in part-
nership with Belgian pubcast-
er RTBF. The new pro-
gramme, originally targeting
Belgium, will be broadcast in
French throughout Europe via
the Eutelsat II F6 satellite. It
will be based on France Info's
current schedule, enriched by
additional RTBF-produced
news reports, dealing with
European institutions, econo-
my, technology, culture and
environment. This new devel-
opment for the seven year -old
net was the last official move
made by Radio France Jean
Maheu, who was scheduled to
leave on November 23. The
partnership could allow
France Info Europe to find
some room on the FM band in
Brussels.

 DENMARK
Protest At Plans For
All -Classical Station
Danish pubcaster Danmarks
Radio is to broadcast classical
music throughout most of the
country via the cable network
of state telecom company
KTAS and from towers in the
Copenhagen area. DR spotted
the demand for an all -classic
station and cut the deal with
KTAS, but commercial sta-
tions are unhappy. Danish
politicians are in the middle of
debating the future of radio in
the country and a fourth,
nationwide channel will either
be given to a public or private

station. KOMM, the organisa-
tion for commercial radio, says
the classical station is, in
effect, a nationwide channel.
KOMM vice chairman Steen
Sodergreen says, "While we
commercials must continue to
fight for broadcasting power
that will reach our listeners,
Danmarks Radio has-before
any political decisions can be
reached-got a fourth country-
wide channel."

 UNITED KINGDOM
Gov't Prevents Bon Jovi
Becoming DJ For A Day
Singer Jon Bon Jovi was pre-
vented from co -presenting
Chris Evans' BBC Radio 1
morning show due to a techni-
cality with the US star's work
permit. The station, observing
that Bon Jovi could speak on -
air but was not allowed to
touch any equipment or sound
carriers, tactfully remarked
that the authorities were being
"extra -vigilant". A spokesper-
son for the Department Of
Employment explains, "Some-
one with a
permit to be an entertainer or
performer cannot suddenly
become a broadcaster."
CD-ROM Gives The Low
Down On 40 Years Of Pop
Penguin Electronic Publishing
has released "ROCKnROM", a
CD-ROM reference source for
information on pop music from
1955 to the present, in part-
nership with System Simula-
tion. US and UK charts and
many other facts about over
750.000 tracks by 90.000
artists and 100.000 writers are
included. The project is the
concept of Michael Wadleigh,
known for having directed the
original "Woodstock," who
says, "We wanted to fill a gap
in the market for a serious
research database where infor-
mation can easily be accessed."
The CD-ROM and three -quar-
terly updates retails for £999
(app. US$1.560).

 BELGIUM
Classical Album Storms
Into Pop Chart
The classical album Artesia, a
joint production between
BRTN's saleshouse VAR,
BRTN's Radio 1, Maestro
Music and PolyGram is cur-
rently topping the Ultratop
classical music chart. The
album, a symphonia of orches-
tra, soloists and ethnical
instruments composed by Dirk
Bross& is also the first classi-
cal CD to chart in the Promuvi
Pop album chart where it
entered at number 32.

Virgin Confirms Plans
To Expand Into Ireland
by Dermott Hayes

DUBLIN - Virgin boss Richard
Branson expects to announce a
deal with Dublin's EHR-for-
matted FM104 station in a
matter of weeks.

Speaking in Dublin, Bran-
son confirmed that extended
discussions had been held with
FM104 with a view to Virgin
taking a minority sharehold-
ing in the Dublin station. He
said it was part of the Virgin
plan to become involved in
radio stations throughout
Europe.

However, he said the

investment did not mean a
change of name for the Dublin
station. "That would be up to
the investors and sharehold-
ers," he said,
"if they felt
there was
anything to
be gained in
using the
Virgin name
then I would
be very glad
if they did."

He said
the interest in FM104, the
Dublin EHR commercial,
stemmed from his friendship

Richard Branson

Number Of New
French Releases On
The Up, SNEP Says

by Emmanuel Legrand

PARIS - The number of sin-
gles by French acts serviced
to radio stations increased
during the first quarter of
1995, according to figures
supplied by industry organi-
sation SNEP.

SNEP points out that
36.6% of the singles sent to
radio stations were by
French acts, up from 35.5%
during the same period in
1994. Among these singles,
58.4% were by new talent, a
jump from 41.3% a year ago.

While international acts
accounted for 63.5% of the
total singles sent to radio sta-
tions, SNEP points out that
record companies have

increased their marketing
investments on new Fran-
cophone talent by 4%.

According to the organisa-
tion, record producers have
been encouraged to invest
more and more in local acts
as they are getting increasing
exposure in the media.

The figures come in
response to complaints from
radio stations like EHR-for-
matted NRJ, which face the
implementation of 40%
national music quotas from
January 1 1996. Many radio
insiders have consistently
complained about the quality
and quantity of French
releases, which they say
make it difficult to comply
with these quotas.

'Golden' Tina Wows London

Tina Turner appeared in London last month at a press conference to pro-
mote her new single GoldenEye (Parlophone). The title -track to the new
James Bond film was written by U2's Bono and The Edge and was pro-
duced and mixed by Nellee Hooper. Programmers are particularly picking
up on the urban AC mix by Dave "Jam" Hall and Kevin Deane, while the
club edit by David Morales is also receiving considerable attention. At the
press conference, Turner disclosed that her forthcoming album will
include songs written by Sheryl Crow and the Pet Shop Boys and will be
supported by an extensive international tour.

with the station's MD Dermot
Hanrahan; who managed the
first Virgin Megastore in
Dublin. "I like the way he
operates," Branson explained.

Hanrahan has continued to
turn around the fortunes of
the Dublin commercial station.
Profits soared in its latest
financial year up to June 1995
by 17% after tax, compared
with the previous 12 months.

When the station's profit
figures were released earlier
this month, FM104 MD Han-
rahan described it as "a cash
rich, tightly run ship." He also
confirms the ongoing discus-
sions with Branson and hinted
that there could be a change of
name to Virgin 104 if the
British tycoon did take a
stake in the company.

Meanwhile, Virgin Radio
and FM104 were expected to
put in a joint bid for Ireland's
national franchise, which has
been advertised for the past
few months. The closing date
for bids was November 30.

PP Clarifies
Plans For
RTVE
by Howell Llewellyn

MADRID - The main opposition
conservative Popular Party
(PP) has attempted to clarify
its plans to privatise state -run
broadcaster Radio Television
Espanola (RTVE).

The party's communica-
tions director Miguel Angel
Rodriguez says that if-as
expected-the PP comes to
power in next March's general
elections it will only privatise
one of RTVE's two state -run
television channels.

This move is part of a gen-
eral plan to remodel the Span-
ish audiovisual sector,
Rodriguez adds. He says the
TV channel would be priva-
tised around 1999, the year
that current private TV
licences expire. However, he
makes no mention of RTVE's
radio network Radio Nacional
Espana.

The PP's plans for the
Spanish pubcaster came to
light last month, when leader
Jose Maria Aznar told a meet-
ing of 500 businessmen that
the party wanted to revise the
cable TV legislation currently
being debated, along with the
telecommunications law and
the RTVE statute (Music &
Media, November 11).
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II UNITED KINGDOM

RAB Names New Chairman
The Radio Advertising Bureau
has named Peter Warren as its
new non -executive chairman.
Warren, a member of the IPA
Council and chairman of the
School of Communication Arts,
will spend the majority of his
time developing new ways to
promote customer activities.
Warren will replace Neil Robin-
son, former Metro Radio chair-
man.
Hallam Holds On In
Doncaster
EMAP-owned Radio
Hallam/Sheffield has been re -
awarded the licence for the
Doncaster area of South York-
shire after a closely -fought bat-
tle with Trax FM, an applica-
tion backed by Lincs
FM/Lincoln. The Radio Author-
ity was unable to reach a deci-
sion on the award at its October
meeting, so both applicants
were invited for an interview
with Authority members last
week. Trax FM's licence appli-
cation had been written by then
Lincs FM PD David Lloyd, who
subsequently joined the Radio
Authority as head of program-
ming and advertising. Because
of this, Lloyd was not involved
in the decision -making process.
Golden Rose Changes
Programmer
Carole Straker, a former pro-
grammer at London's Capital
Radio, has resigned as PD of
Golden Rose Communication's
two Jazz FM stations and will
concentrate on a consultancy
business. She is replaced as PD
by Jeanie Bergin, who will also
take responsibility for program-
ming the women's station Viva!
963/London. Bergin is currently
Golden Rose's marketing direc-
tor, and will continue that job
alongside her new program-
ming role.
Radio Advertising Hits High
According to figures released by
the Radio Advertising Bureau,
UK commercial radio earned a
record £69.7 million (app
US$109 million) from advertis-
ing sales during the period July
to September -an increase of
22.7% on the same period last
year. Revenue from national
advertisers was up by 26.1%
year -on -year during the quar-
ter, and accounted for more
than half the total revenue.
Viewed over a three-year peri-
od, radio advertising revenues
are up by a staggering 88%,
ensuring that radio remains the
UK's fastest growing advertis-
ing medium.

1CA?C] Buy -Out Could Launch
New UK Radio Empire

 HOLLAND
Lucassen Fulfils Rock
Opera Ambition
The rock opera album Ayreon
(Transmission) is the culmina-
tion of a life-long ambition for
guitarist Arjen Anthony
Lucassen, formerly a member
of the groups Bodine and
Vengeance. The album -set in
the year 2084, when war and
environmental damage have
brought about the near -end of
the planet -was recorded in
just two and a half months at
Oscar Holleman's studios in
Waalwijk. Singers featured in
the project include Golden Ear-
rings Barry Hay, Kayak's
Edward Reekers and Gorefest's
Jan -Chris de Koeijer. The first
single release from the album is
the track Sail Away To Avalon
sung by Hay.

 SPAIN
Debates Celebrate 70 Years
Of Radio
Onda Cero Radio and the Uni-
versity of Valencia organised a
series of debates in November
under the heading "70 Years of
Radio In Spain." Top Onda
Cero news/talk presenter Con-
cha Garcia Campoy hosted a
debate on "The Radio Of The
Future," while her journalist
husband spoke about "The His-
tory Of Radio," which is the
title of a book he has just writ-
ten. Valencia University was
chosen for the venue because it
was the site of the first outside
broadcast by Radio Barcelona
70 years ago.
Sinfo Hosts Purcell Special
Cadena SER's classical net
Sinfo Radio/Antena 3 dedicated
the week of November 20-26 to
the music of Henry Purcell to
mark the 300th anniversary of
his death in 1695. Several
works by the English composer
were. played on various pro-
grammes.

 INTERNATIONAL
BMG's New Label Group
BMG Entertainment Interna-
tional UK & Ireland has
acquired Conifer Records and is
to create a new label group
under the name BMG/Conifer.
The label will be headed by
Conifer's existing MD Alison
Wenham. Founded in 1977,
Conifer Records is a group of
classical repertoire labels,
including Conifer Classics,
Royal Opera House Productions
and Happy Days, as well as a
number of independent labels.
In addition to Conifer's current
roster, BMG has acquired all
rights to the Conifer catalogue.

by Jonathan Heasman

LONDON - The management
buy-out of Bradford -based sta-
tion The Pulse could be the
start of the development of a
major new player on the UK
radio market.

Last week's management
buy-out was the first of its kind
in UK radio and was backed by
Neil Robinson and John
Josephs, respectively the for-
mer chairman and MD of the
Metro Radio Group.

The Metro Radio Group was
purchased in August this year
by publishing giant EMAP, but
EMAP was forced by Radio
Authority regulations to sell
two of the Metro Group's sta-
tions -The Pulse and Great
Yorkshire Gold (West) -
because of a substantial broad-
casting overlap with 96.3 Aire
FM/Leeds and Magic 828/
Leeds, both already part of the
EMAP Radio stable.

Robinson and Josephs are
now hoping to use The Pulse as
the launch pad for a new radio
business -called The Radio
Partnership -in an attempt to
repeat the success they enjoyed
with the Metro Radio Group,
which grew from a single sta-
tion in Newcastle -Upon -Tyne
in 1974 to a 10 -station group
for which EMAP paid £98.7
million (app. US$161 million).

UNITED KINGDOM: Country
1035/London programme con-
troller Dan Wright has left the
station. His replacement is Phil
Miles, formerly a presenter at
County Sound/Guildford, Fox
FM/Oxford and BFBS.
DENMARK: Gorm Bull Sarn-

ing has been
appointed pro-
ducer at Radio
Silkeborg.
Sarning is
well-known
across Den-
mark as a
singer/song-
writer and is a
former Radio

Viborg producer and text -
writer.
ITALY: Eugenion Morganti-
ni, based at BMG Ricordi's
Rome headquarters, has taken
over responsibility as interna-
tional exploitation manager for
the group's Italian label Dischi
Ricordi. He replaces Riri Con-
tiero, who is moving to BMG
Ricordi's Classical publishing
brand Casa Ricordi.

Gorm Bull
Sarning

As at Metro, Josephs will be
the new company's MD and
Robinson the chairman.

"I don't know whether histo-
ry ever repeats itself," admits
Josephs, who resisted the
temptation to take life easy
after selling his Metro Radio
shareholdings. "I like being in
business -I get a real buzz out
of it. And as radio is the only
business I know, there was
never any doubt that I'd be
back."

Josephs says the new com-
pany will possibly bid for all
the forthcoming regional
licences (except Yorkshire), and
will be involved in applications
for some of the new local
licences. He also says The
Radio Partnership will be
interested in making some
acquisitions, "although there is
not a pre -determined plan."

Josephs promises there will
be no major staffing or pro-
gramming changes at The
Pulse as a result of the man-
agement buy-out, but listeners
can expect more localised pro-
gramming to be provided on
Great Yorkshire Gold (West),
The Pulse's AM sister station
which is currently broadcast
from studios at Radio Hallam
in Sheffield.

The Pulse is currently dis-
cussing the situation with the
Radio Authority, but it is
believed that the existing Great
Yorkshire Gold service (now
run by EMAP) is likely to be
retained alongside some local-
ly -produced programming at
peak times. Under such an
arrangement, The Pulse would
pay EMAP Radio a share of
Great Yorkshire Gold's operat-
ing costs.

A Meeting Of Musical Minds
Pictured right are some of the songwrit-
ers who joined EMI Music Publishing for
its annual Writers' Week in Devon earlier
this year. Each day the writers -who
included Desmond Child, Jimmy Harry,
Richard Drummie and Kingsley Gard-
ner -would team up to create new sounds
and songs, giving an acoustic set of their
work in the evening. Says EMI Music
Publishing creative director Sally Perry-
man (second row down, first left), "After
the success of last year's writers' week we
had a lot to live up to and my only real
concern was how we were going to repeat
it. My fears were unfounded, however as
this year the songs proved to be almost
more focused."

Sky Reaches For
Top Of The Ratings
by Christian Lorenz

AMSTERDAM - New Dutch rat-
ings have convinced soft ACE -
formatted Sky Radio that it
could soon replace national
music Radio Noordzee Nationaal
as the country's top commercial
station.

The Intomart figures show
Sky captured a 7% marketshare
in the September -October peri-
od, compared to 5.5% in August -
September: Station MD Ton
Lathouwers says, "I expect a
marketshare of 11-12% for Sky
by January 1996."

Interim ratings based on a
reduced sample for the week of
October 16-23 show Sky and
Noordzee head -to -head with a
market share of 11.1% each.

Lathouwers puts the
increase in ratings down to a
better technical reach, after the
station was granted a terrestrial
FM frequency in September.

Intomart's interim ratings
also reveal that Sky has already
overtaken all competitors in the
"females over 13" demo. Sky
scores a 15% marketshare while
Radio 3 reaches 13.3% and
Radio Noordzee 12.9%.
See page 6 for a look inside
pubcaster Radio 3 and Radio
Noordzee Nationaal

.Top 10 Dutch Stations.
(% marketshare)

Aug/ Sept/

Station (Format) Sept Oct
'95 '95

Radio 3 (EHR, ACE) 19.2 18.2
Radio Noordzee (net% MOR) 10.1 10.0
Radio 10 Gold (gold/oldies) 9.6 9.1
Radio 1 (natl., MOR) 9.3 9.2
Radio 2 (ACE) 7.6 7.6
Sky Radio (soft ACE) 5.5 7.0
Radio 538 (EHR, dance) 5.2 5.4
Hitradio Veronica (EHR) 2.3 2.8
Radio 4 (classical) 2.0 2.1
Radio 5 (talk, world music) 1.1 1.2

Source: Intomart
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Onda Madrid Drops
2 Specialist Shows
MADRID - Two key specialist
music programmes have been
suddenly scrapped this month
by Onda Madrid, the full -ser-
vice pubcaster covering the
Madrid region, writes Howell
Llewellyn.

The presenters, renowned

MIDEM
memories
(They've never missed

a MIDEM!)

Willem van
Kooten, MD,
Red Bullet in
Hilversum,
the Nether-
lands

66 In 1967 I was literally
walking around with a stack
of records under my arm.
Then Shocking Blue's Venus
reached number 1 in the Bill-
board Singles Chart in Decem-
ber 1969 and US labels were
suddenly interested in Dutch
artists. It was a dream come
true, all these American music
industry guys coming to see
me at MIDEM 1970.

The business has become
tougher since then. In the old
days you could seal a deal with
a handshake. hi most cases
you would be foolish to do that
nowadays.

My tip for newcomers is
pretty straightforward: never
sign anything at MIDEM.
There is such a heady atmos-
phere during the event that
you run the risk of throwing
caution overboard. ,,

experts in their field, fear
their shows could disappear
for good. Onda Madrid director
Fernando Gonzalez, however,
indicates that the suspensions
may only be temporary.

The shows are the five
year -old 22:00-24:00 "El
Tango," which studies tango,
the uniquely Argentinean form
of music, presented by Argen-
tine Rafael Flores; and
"Madrid Flamenco", which has
been presented for 10 years by
Juan Verdti and Jose Manuel
Gamba between 24:00-02:00
on Sunday nights.

Verdii says both he and
Gamba were given 48 hours
notice by Gonzalez. This was
enough time to mobilise sever-
al top flamenco artists like
Enrique Morente, Tomatito,
Jose Menese and Chaqueton,
to make appeals on air for the
programme to be saved.

"In Paris three new flamen-
co shows have recently started
on the radio, but here we are
killing off the little we have,"
comments Gamba.

Gonzalez explains that pro-
gramme director Victor Salas
is preparing a "global reform
of Onda Madrid's program-
ming" which means cut -backs
on many programmes until
January when the new sched-
ule is due to be announced.

"Our aim is to concentrate
specialist music between
20:00-22:00 on weekdays,"
says Gonzalez.

"I do not know what the
new format will be exactly but
it is most likely that there will
still be a flamenco programme,
although we do not know who
will present it."

Knopfler Returns To
Spain For Music Award
by Howell Lewellyn

Barcelona - Mark Knopfler
played an exclusive preview of
two songs from his upcoming
album Golden Heart at the
Premios Ondas
award ceremony
in Barcelona
last month.

Knopfler also
walked away
with one of the
27 prizes for his
contribution to
international
music at the
awards ceremo-
ny held on
November 13 (and
beginning of the
stated in Music
November 18).

"This is a great honour, and
it's wonderful to be loved by
Spain," Knopfler said before
the ceremony.

Spain was a favourite desti-
nation for Dire Straits, which
broke all records when they
played 18 sell-out concerts
across the country in 1992.

Others who played
throughout the two-hour cere-
mony-organised by the
Grupo Prisa media company
which includes the Cadena
SER radio group-included
Canada's Celine Dion, Cuban
singer/songwriter Carlos
Varela and Spain's flamenco -
salsa band Ketama, which won
the Best Album category with
De Aki A Ketama.

The most emotional
moment of the evening came
when Lolita Flores collected
the Best Spanish artist prize
awarded posthumously to her

Mark Knopfler
Ondas ceremony

not at the
month as
& Media,

brother Antonio Flores. Anto-
nio died from an accidental
overdose in May aged 33, just
two weeks after his showbusi-
ness star mother Lola Flores
died.

Best New Latin Artist and
Gloria Estefan for Best Latin
Artist.

The radio awards went to
Cadena SER's "Hoy Por Hoy"
programme which marked the

performs at the Premios The band Ketama collects its award

Other music prizes went to
Luz for Best Song with Entre
Mis Recuerdos; Javier Alvarez
for Best New Spanish Artist;
Heroes de Silencio for Best
Video with the single Iberia
Sumergida; Carlos Varela for

70th anniversary of radio in
Spain; Radio Clyde; Bulgarian
National Radio; Onda Rambla
of Barcelona; Radio Nacional
de Espana's Clarin; Radio CBS
from the US and Argentina's
Radio Mitre.

UN Wants To See Repeat
Of DR's Summit Channel
by Charles Ferro

COPENHAGEN - The United
Nations has asked pubcaster
Danmarks Radio for its help in
establishing a radio station at
the "Habitat II" conference to
be held in Istanbul in June
1996.

The request was made fol-
lowing the success of DR's
Summit Channel, which
broadcast live from the confer-
ence on social development
held in Copenhagen in March.
DR has gathered key people
involved with the original

Summit Channel to outline a
strategy and budget.

"The UN desperately needs
to expand its information base
and we can give it the benefits
of an independent news sta-
tion that is not tied to the UN
system," says Julian Isher-
wood, an anchor at the Sum-
mit Channel.

"What is most important
for us is that all radio and TV
stations around the world,
even the lesser developed ones,
can take our coverage free of
charge. That is global democ-
racy."

Interactive Music TV The Box Debuts On Continent
by Christian Lorenz

AMSTERDAM - Ten years after its
launch in the US, interactive
music TV station The Box has
debuted in continental Europe
in a joint venture with Dutch
publishing house Quote.

The Box Holland launched
its 24 -hour programme on the
cable net in Gouda on Novem-
ber 17, with Maastricht sched-
uled to follow by early Decem-
ber. Five networks will be added
by January 1996, bringing the
station's total Dutch reach up to
half a million viewers.

Says Box Holland MD Mar-
jan Kortekaas, "Holland has the
highest density of cable nets on
the continent and the red tape
involved in obtaining a licence is
comparatively low."

The Box targets 12-29 year
olds with a fully interactive 24 -
hour request programme. View-
ers control the programme by
selecting video clips via a pay -
per -minute phone num-
ber. "After you've been
connected you just
punch in the number of
the clip you want," says
Kortekaas. "It will cost
you approximately Dfl 1
(US$0.6) to make a
request."

Requests are fed on a
first -come -first -served
basis in the programme
schedule for the jukebox
unit. Each Box can store up to
2.000 music videos on laser disc.
"To avoid long waits between
phone-in and screening of the
request we limit the selection to

300-4()0 videos," says Korte-
kaas.

At present, Dutch media law
does not allow The Box to offer
local programming, so Gouda

Anca Beije Marian
Kortekaas

and Maastricht will share a cen-
tral jukebox. Pending an
amendment of the law, Korte-
kaas is confident that "we will
be able to set up independent

local jukeboxes by January
1996."

The Box was launched in the
UK in 1993 and has become the
most popular music TV on
cable. Ratings published by ITC
in October 1994 show The Box
had a market share of 2.1%
compared to MTV's 1.3% and
VH-l's 0.9%.

The station's key to success
is the inclusion of newcomers
alongside the hits. Hip clips
which score with young viewers
but escape the attention of com-
peting stations therefore stand
a chance of reaching a new audi-
ence through The Box. "TLC,
Green Day and Tony Braxton
all had their crucial first expo-
sure on The Box," says Box Hol-
land marketing and promotions
manager Anca Beije.

"Our video selection will mir-
ror European tastes," she
explains. "Less hip hop, more
house, dance and alternative
rock." The station adds 15-20
new videos to the menu each
week. Videos which are present
for five to six weeks without
requests are removed.

"The requests are only a sec-
ondary source of income to us,"
reveals Kortekaas. "In the long
run we are dependent on adver-
tising and sponsoring."

The Box offers new forms of
advertising which "guarantee
high attention levels," according
to Kortekaas. "We can link com-
mercials to clips of a specific
artist or style. Record compa-
nies can couple a newcomer clip
with a current hit video, for
instance."
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Holland's Radio 3 Harmonises After Veronica
by Robbert Tilli

 PROGRAMMING
The departure of Veronica from Hol-
land's public broadcast system to
embark on a commercial career left
public music channel Radio 3/Hilver-
sum coordinator Paul Van Der Lugt
with the job of filling the week with the
remaining eight public broadcasters.
The station, which has just turned 30,
has never been more harmonious than
it is now.

With Veronica's all -day Saturday
position now vacated, the eight broad-
casters (VARA, AVRO, TROS, KRO,
NCRV, EO, VPRO and NPS) are now
enjoying the luxury of more space and
are concentrating even more on dove-
tailing their profiles as smoothly as pos-
sible.

Saturday has been taken over by
TROS-the only broadcaster to have a
whole day, with the freed -up hours now
shared across the groups during the
weekend.

Five of the groups (AVRO, KRO,
VARA, NCRV and TROS) have regular
daily slots in the new programme
schedule on Radio 3, while evening slots
go to the NPS, EO and VPRO.

"We've launched some dance night
collaborations during the weekends,"
says Van Der Lugt, pointing to the mea-
sures taken to reshape Radio 3.

"On Saturday and Sunday night we
now programme a total of 18 hours of
dance music, six of which are broadcast
live from the Escape club in Amsterdam
with the hottest European DJs. We've
added more rock on Sunday, while
TROS has been moved from Sunday to
Veronica's previous slot on Saturday."

Veronica's departure has heralded a
complete reshuffle for TROS Radio 3
editor Daniel Dekker, who had to
undergo a similarly drastic removal
from Thursday to Sunday two years
ago.

"Over the past two years we've done
nothing but adapt ourselves constant-
ly," he points out. "Every day of the
week means another listeners' attitude.
The differences between Saturday and
Sunday in everyday life are obvious,
and the same applies to radio."

"On Saturday people go shopping,
lots of them even work. It demands a
much faster, more aggressive form of
radio, which is totally out of the ques-
tion on a Sunday when people are more
quickly irritated. Our new Saturday
slot has really freed us up again, and
we have created a new jingles package
to underline the new feel in our pro-
gramming."

NPS DJ Come Klijn says the atmos-
phere on the station has improved con-
siderably now that Veronica has gone.
"In their last months as a public broad-
caster Veronica staff were quick to criti-
cise their peers, not only indoors but
directly on the air. But if all the Radio 3
DJs met up more often and stuck to
constructive criticism only, we could
move to the next level."

Making an entity out of eight differ-
ent broadcasters isn't easy, but Van Der

Lugt believes that musically Radio 3 is
now well -harmonised during the day.
"You might be able to detect a few dif-
ferences, but only in minor details," he
says. "Separatism is deadly, and we
can't allow ourselves to go that way any
more. All the DJs have to communicate
with each other now." He adds, "Our
harmonious identity is further
strengthened by the charitable work we
do."

Collaboration between the broad-
casters started in 1992 with the AVRO,
KRO and NCRV, who worked together
as the AKN, with a combined daily slot
on Radio 3 called "Het Station."
Although both names were later
dropped, the collective is still in opera-
tion, with a total eight daytime hours
on Radio 3 under the auspices of pro-
duction manager Jan Steeman from the
AVRO.

This collaboration has been extend-
ed to other broadcasters in the week-
end, says Steeman, who also chairs the
Radio 3 weekly playlist meeting which
involves all broadcasters except the
evangelical
broadcaster
EO. The VPRO
has an
observers role
only.

"The dance
programmes
on Saturday
and Sunday
nights are a
collective ini-
tiative, and
reach well
beyond the
profile of the
individual
broadcasters,"
says Steeman.
And indeed,
the shows
"Danceteria" and "Chemistry Night"
bring together combinations as con-
trasting as the alternative VPRO and
EHR/ACE-formatted TROS.

VPRO and VARA editors Gerard
Walhof and Rolf Kroes agree that the
reshuffle has been one of give and take.
"I do miss our one hour on Saturday,
which got very good reactions during
the nine months that we had it,- com-
ments Walhof. "But in balance we
haven't lost anything, as we have got
that hour back on a week day. The good
thing is that the Veronica pie hasn't
been given to individual broadcasters,
but has been used for collective pro-
jects."

"For us not that much has changed,"
adds VARA's Kroes, "apart from losing
one hour on Friday afternoon to the
joint 'Interactive Chart'." He adds,
"With eight broadcasters in the system
instead of nine, we now have fewer
space problems and much more scope.
There are lots of things we do now that
Veronica would have wanted to if it
was still part of the public system."

Sunday programming is now domi-
nated by album material, with classic
tracks in the morning and newcomers
in the afternoon. The album chart runs

TROS editor for Radio 3
Daniel Dekker: "Our new
Saturday slot has really
freed us up again."

between, while more alternative reper-
toire is spotlighted from.

The AKN-pioneered CD of the day is
now extended to every day of the week.

"Radio 3 programmes more new
music than any other Dutch station,"
stresses Steeman. "Every two hours we
play one track off our selected album of
the day," he adds, referring to the
AKIN -pioneered CD of the day initia-
tive. "We believe very strongly that as a
public broadcaster you have to give new
music a chance. We also play four new
songs every hour, either from known
artists (such as Eternal and Melissa
Etheridge recently) or unknown artists
(such as Thundering Hearts)."

Radio 3 offers an across-the-board
variety of music, from house and rock
to pop. Steeman acknowledges that the
commercial stations are more geared
towards target groups and clear for-
mats, but he doesn't see this as the
future for his station. "We want to be a
service for everyone, and offer a range
of specialist programmes in the
evenings."

"We believe there are still people
around
who want
to be kept
up to date
about
every-
thing in
music.
And this
perception
is borne
out by the
response
we've
been get-
ting in our
Friday
afternoon
'Interac-
tive Chart'

programme [NPS/ NCRV], based on lis-
teners' votes-phoned in or via Inter-
net. Our young demo picks up just
about everything, from [dance] Alex
Party to [Britpop] Oasis to [country
rock] the Jayhawks. We don't go for
just one target group. That's our asset,
and that's why we are and will remain

VARA editor for Radio 3 Rolf
Kroes: "We now have fewer
space problems and much
more scope."

the market leaders. We're the ones who
make the hits. Pluggers have assured
me that powerplays on commercial sta-
tions mean very little unless we have
picked up the track."

The deliberate lack of formatting at
Radio 3 is its biggest problem according
to its commercial opponents, as Arcade
Media Group/Radio 10 Gold PR manag-
er Mark Out formulates. "Radio 3 may
well have regular daily programmes
now, but with five different broadcast-
ers during the day, one can hardly talk
about an entity. It's a mishmash of
influences. Radio should be there for
the listeners, not for the programmers.
The people who tune into any of our
stations get what they want."

"Give us an FM frequency and with-
in a couple of years we would blow
Radio 3 away," states Radio 3 -deserter
Veronica's Unico Glorie, who doubles as
programme director at Hit Radio
Veronica and alternative music (cable)
outlet Kink FM. (Both are part of the
Holland Media Group formed this year
between Veronica, Luxembourg -based
media group RTL, publishing giant
VNU and TV production company
Endemol).

Hit Radio Veronica (cable/AM),
whose market share in September mea-
sured 3.3%, is exactly what its name
promises. It offers up -beat contempo-
rary hits without the extremes of either
rock or dance. Explains Glorie, "The
problem is that on an AM frequency
like ours you completely lose the depth
of sound on dance productions. We are
forced to be much more careful about
this than we were."

Glorie criticises the "unfair" alloca-
tion of terrestrial frequencies in Hol-
land. An FM frequency is crucial if you
really want to expand. Without it only
5-6% is realistically feasible. One thing
is for sure-Radio 3 can no longer rest
on its laurels."

Van Der Lugt understands that
Radio 3's monopoly position is under
attack. "We have to think more market -
oriented than before, but we're pre-
pared to do that. Our identity is of a
young station offering both personali-
ties and new music. We want to titillate
the senses."

Radio 3 Daytime Schedule
Monday Tuesday Wednesday Thursday Fri day Saturday Sunday

06:00 - 07:00 KRO KRO KRO KRO KRO TROS All

07:00 - 08:00

08:00 - 09:00

09:00 - 10:00 AVRO AVRO AVRO AVRO AVRO AVRO

10:00 - 11:00

11:00 - 12:00

12:00 - 13:00 VARA VARA VARA VARA VARA NPS

13:00 - 14:00

14:00 - 15:00 NC RV/NPS TROS/NPS

15:00 - 16:00 NC RV NCRV NCRV NCRV

16:00 - 17:00

17:00 - 18:00 TROS TROS TROS TROS

18:00 - 19:00 NPS NPS NPS NPS NPS NPS

19:00 - 20:00 00 SO EO SO SO NPS

20:00 - 21:00 AVRO AVRO VPRO NCRV NC RV VARA KRO

21:00 - 22:00 VPRO VPRO VPRO VPRO

22:00 - 23:00 AVRO/TROS/ AVRO/TROS/

23:00 - 24:00 NPS/VPRO NPS/VPRO
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