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No Need To Argue-
PolyGram Leads The Pack
Amsterdam - A quarter of
the market-that's the
impressive figure PolyGram
reached in Music & Media's
1995 albums chart share
survey.
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It's the highest year-end
figure ever attained in Music
& Media's chart share
reports and the company has
reached its striking success
through consistent album
sales of, amongst others, the
Cranberries, Elton John,
Sting and Sheryl Crow.

PolyGram leads with a
margin of 7% over runner-up
Sony Music, which enjoyed
pan-European album sales of
Bruce Springsteen, Celine
Dion, Michael Jackson and
Mariah Carey.
For a full chart share report
see page 19.
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(MCA)

European Top 100 Albums
QUEEN

Made In Heaven
(Parlophone)

Bumper Ad
Season For
Belgian Radio
by Marc Maes

BRUSSELS - Belgian's radio
stations are bracing them-
selves for a record advertising
month thanks to the country's
music industry, which is
investing heavily in end -of -
the -year campaigns.

The Belgian record indus-
try is predicting a growth of
5% in sales in 1995 compared
to the previous year, with the
bulk of units sold expected to
be registered during the last
few months of the year.

Accordingly, the labels
have increased their year-end
advertising budgets, with
many companies shifting bud-
gets from TV to radio and oth-
ers investing even further in
radio ads.

continues on page 35
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1995's Charts: Where's
The European Talent?
by Machgiel Bakker

AMSTERDAM - The European
music scene
found renewed
confidence in
1995 as music
styles as div-
erse as BritPop,
trip hop, jungle
and ragga
received pan-
European acceptance. Or did
they?

While most in the industry
will remember 1995 as a year
of musical diversity, the pan-
European charts have so far,
been largely untouched by the
emerging trends.

The upper echelons of
Music & Media's year-end
European Top 100 Albums

reveal that only three alterna-
tive rock acts have made the
grade and they all come from

Blur (left), Oasis: are they really making an impact on Europe?

the US-indie-distributed Off-
spring, power -pop punk act
Green Day and the band
which has almost shed its
alternative tag, Nirvana.

From the current wave of
BritPop only the likes of Por-
tishead, Oasis and Blur have
made an impact on the Top
100, but then only within the
top 40. However, the British

music revolution is not alone
in its failure to make an
impact on cross -European

charts. While
Music & Media's
Eurochart Hot
100 has become
the almost exclu-
sive domain of
Continental
Eurodance,
albums originat-

ed on the Continent face a
tough time making the transi-
tion from national to pan-
European success. For more
information see page 15.r The Year

In Review
pages 1 2-2 9

The World's Biggest Christmas Card?

ACE -formatted Sky Radio has turned an Amsterdam tram into a rolling
Christmas card with the help of 6.000 light -bulbs. The station is hoping
the Guiness Book Of World Records will recognise the tram as the world's
largest Christmas card. Amsterdam public transport authorities have
agreed to keep the festive tram on the tracks until December 26.

Breakthrough
Rights Deal In
Sweden
by Nicholas George

STOCKHOLM - After years of
wrangling, pubcaster Sveriges
Radio and the Swedish per-
forming rights society Stim
have signed a breakthrough
new agreement.

The deal, which will run
until the year 2000, has been
welcomed by both sides. SR
says it will save them millions
of krona a year while Stim
believes it has established a
firm principle for royalty pay-
ments in the future.

continues on page 35
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Industry highlights this week

 SPAIN
Exterior's Special
Christmas Message
Spaniards with relatives or
friends living abroad can send
a special Christmas message
to them via the state -run
Radio Exterior. All listeners
have to do is ring an answer-
ing machine number in
Madrid and record the mes-
sage with the person's name
and the country he or she lives
in.
Spain's Radio Dedications
RNE's Radio Clasica dedicated
December 10 to the works of
Beethoven to mark the 225th
birthday of the composer, even
though historians dispute the
exact date on which he was
born. Meanwhile, Onda 10
dedicated 24 hours to the
memory of John Lennon on
December 8-the 15th
anniversary of his death.
Onda 10 used an open studio
where members of the public
were invited to watch several
personalities being inter-
viewed about Lennon and the
new Beatles album Anthology
1.

MI INTERNATIONAL

Worldwide Media Ad
Spending Up 7.3% In 1995
Global spending on advertis-
ing on radio, TV, cinema and
the print media in 1995 was
US$261 billion, according to
figures released by Zenith
Media. This total is 7.3%
ahead of 1994 in current
prices. Of this, some US$68.7
billion was spent on major
media advertising in Europe.
The company says it expects
global ad spend to rise by a

similar amount in 1996, but
adds that 1995 will probably
be the high -point of real
growth until 1998.

 POLAND
Privates Call For Ban On
Pubcaster's Adverts
Some 28 private broadcasters
have established a Convention
of Local Commercial Radio to
represent their interests in
dealings with the national
radio and TV broadcasting
council KRRiTV and the state
administration. One of the
organisation's first moves is to
try to ban advertisements on
public radio, something it
describes as "dishonest compe-
tition." KRRiTV member
Andrzej Zarebski agrees with
the new organisation and told
a recent debate on the rights
of public radio that the "situa-
tion is not normal." He added
that the KRRiTV would meet
the convention's board to dis-
cuss the issue before Christ-
mas.

 RUSSIA
Radio 7 Drops All English
Programming
Radio 7, Moscow's bilingual-
English and Russian-station,
has now officially dropped all
English -language program-
ming, with the last English
show broadcast at the end of
October. The station's US
director Mike Lonneke says
the move will "best meet the
needs of both its advertisers
and listeners." He adds that it
has been hard to sell airtime
to advertisers because of the
difficulty of measuring the
audience for the English pro-
grammes.

LC4? 0 Q (4::inCR
I have just read the interview of Brent Hansen in your December 9,
1995 issue ["Hansen Challenges Labels To Push European Talent"].
These comments reflect exactly what continental European music
industry professionals think about MTV Europe but won't say pub-
licly for fear of upsetting the station-that they are arrogant colo-
nialist dominators who are there to sell their brand and that's all.
How can Hansen complain that the European music industry does-
n't use MTV to its full potential when MTV's programming is so
tightly formatted that access is almost impossible for non Anglo-
American acts?
This year's MTV Europe Music Awards were the perfect example of
MTV's "we don't give a damn about Europe" attitude. It reflected a
very unusual vision of Europe-no Italians, no Germans, no
Dutch...
MTV has to change its attitude. It has already been quashed in
Germany and in France. That should teach it humility.

Yours,

Emmanuel Legrand,
Music & Media's French bureau chief and music journalist

Bidders Reveal Plans For
Ireland's New Franchise
by Dermott Hayes

DUBLIN - Adequate financial
backing and broadcast experi-
ence are the ingredients com-
mon to the five applicants for
the independent national
broadcast licence in Ireland.

The five applicants, who all
met the December 1 deadline,
include a consortium fronted by
the Glasgow -based Radio Clyde
group and another with River -
dance producers Moya Doherty
and John McColgan.

Meanwhile, Richard Bran -
son's Virgin Radio has a minori-
ty interest in the Ireland 100
Productions Group.

There is a fourth application
from Energy Radio Limited, a
consortium led by Dublin -based
independent Classic Hits
98FM, and a fifth led by the
County Media Group, the hold-
ing company for Radio County
Sound which operates Cork's
two privates, 96FM and
103FM.

James Gordon of National
FM, the consortium led by the

Radio Clyde Group, says his
application is for a broad -based
national service which could be
cost effective and profitable
with a 9% marketshare.

He says the consortium will
draw on experience with the
previous national franchise
holder, Century Radio which
folded in debt after three years
in 1992. National FM is joined
by street poster company, More
O'Ferrall and one other, as yet
unnamed, investor with Radio
Clyde, the operating group,
holding a 25% minority inter-
est.

FM104 chief executive Der-
mot Hanrahan says the Ireland
100 Productions Limited Group
carries no novices. Five
investors involved with FM104
have taken 6% shareholdings,
with the Virgin group taking a
further 10.85%; Downtown
Radio 12.5% and Downtown
Radio chairman 2.5%, with The
Irish Times the largest single
shareholder with 25%.

The New Ireland Broadcast-
ing application, fronted by Cohn

Parliament Ends
Frequency Auctions
by Nicholas George

grociaumm - Sweden's parlia-
ment has finally agreed to end
the controversial system of auc-
tioning off commercial radio
frequencies.

The move comes one year
after parliamentarians from
Sweden's governing Social
Democrats first attempted to
stop this system.

Then, the move was blocked
by a minority of conservative
MPs who called upon a consti-
tutional law, which protects the
freedom of speech. This enabled

them to delay any legislation
for a year, but this year ran out
in November and parliament's
Constitutional Committee
moved quickly to abandon the
auction system.

The system, which awards
frequencies purely on the basis
of the highest bidder, has been
strongly opposed by the Social
Democrats.

However, with 70 frequen-
cies already awarded, the move
is somewhat of a hollow victory
for the Social Democrats. A new
process for awarding frequen-
cies has yet to be decided upon.

Music Choice Catches The Eye

A potential 48.000 people passed by pay radio Music Choice Europe's pro-
motional stand at the recent Media Planet fair in Brussels. The stand, the
focal point of which was an orange and blue VW car, is pictured above.

O'Conaill's County Media
Group, is regarded as a strong
contender because of its politi-
cal connections, profitable
regional radio experience and
strong financial backing.

New Ireland plans to base
itself in Dublin while using the
County Media Group's new
state-of-the-art broadcast stu-
dios in Cork. Its application
stresses the strength of its pro-
gramming balance and current
affairs content as well as a 30%
Irish music quota.

And while Energy Radio
remains silent on its content,
Classic Hits 98FM's commercial
track record speaks for itself
and its international Radio
Investments Group demon-
strates its ability to repeat the
successful formula elsewhere.

The dark horse of the five
applicants is Radio Ireland
Limited, a consortium made up
of Westland Recording studios'
Brian Molloy; nightclub owner
and rock manager Robbie
Wooton; rock promoter Denis
Desmond; chartered accountant
Joseph Moreau and River -
dance's Doherty and McColgan.

This consortium was not
given any serious consideration
until the inclusion of Doherty
and McColgan, a husband and
wife team with experience as
broadcasters.

Christmas
Special Links
Italians
by Mark Dezzani

MILAN - Italian communities
around the world will be linked
up through a Christmas special
organised by the Bergamo -
based EHR network RTL 102.5
Hit Radio.

The station's regular mid-
morning double act, Grant Ben-
son and Luca Viscardi, will
broadcast live from Angel
Sound Studios in Covent Gar-
den between 12:00-15:00 on
Christmas Day.

In addition to the show
being broadcast on RTL 102.5
Hit Radio, London's community
station Spectrum 558 will also
rebroadcast the show as will
CHIN in Toronto. Italian com-
munity stations on cable will
also relay the show in Aus-
tralia.

The show's co -presenter and
RTL 102.5 Hit Radio's music
director Benson says that Ital-
ian artists who have so far
agreed to send greetings include
Zucchero and Luca Carbone.
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'Small Is Beautiful' For
New Radio Grouping
by Jonathan Heasman

 UNITED KINGDOM
The Eagle Lands
96.4 The Eagle is to launch
from new studios in Guildford,
Surrey during the first week
of January. The hot ACE sta-
tion, which beat Radio Mer-
cury for the Guildford licence
earlier this year, will feature a
daytime presenter line up of
Peter Gordon, Simon Cum-
mings and Paul Anderson. A
new AM service-using the
old County Sound name-will
also be launched, featuring a
mixture of soft contemporary
hits, gold and easy listening
together with a high speech
content. Presenters will
include Roger Day (breakfast)
and Kevin Spector (drive -
time).
Chrysalis Group
In The Black
The Chrysalis Group has
reported annual pre-tax prof-
its of £1 million (app. US$1.5
million), compared with last
year's £3.4 million loss. The
profit was achieved through
the company's £18.9 million
sale to EMAP of its shares in

Group. Dur-
ing the year, Chrysalis paid
£4.1 million to acquire the
regional dance station Galaxy
101/Bristol, and spent £5.1
million on launching Heart
106.2/London. Meanwhile
another major player in UK
radio, Scottish Radio Holdings
(SRH), reported record pre-tax
profits of £5.1 million-an
increase of 22%. SRH's 10
radio licences include Clyde 1
FM/Glasgow, Forth FM/Edin-
burgh and NorthSound
One/Aberdeen.
EMI Sets Up New Media
Division
EMI has established a New
Media division dedicated to
multimedia, with a particular
emphasis on enhanced CDs.
The company has already
begun revamping its Abbey
Road Studios with the tech-
nology necessary for artists to
record music, video, graphics
and everything else required
for enhanced CD production
within the one facility.
Enhanced CD allows a disc to
be played like a standard CD
in an audio CD player and
also to display supplementary
video, text and many other
"added value" features when
played using a CD-ROM. The
Rolling Stones, David Bowie
and Peter Gabriel are among
the acts that have already
released product utilising the
newly -standardised medium.

 IRELAND
WWCR Relays Pubcaster's
Programme Worldwide
The Nashville -based station
WWCR has begun relaying
programmes from the Irish
pubcaster RTE. The deal was
originally scheduled to begin
on December 4, but was
brought forward by a week
because of President Clinton's
visit to Ireland. The RTE's
"Bulletin" is broadcast twice a
day at 19:30 on Mondays to
Fridays, 20:00 on Saturdays
and 21:00 on Sundays. Accord-
ing to an RTE press release,
the relays are mainly intended
for listeners in North and
South America, Europe, Africa
and the Middle East.

 POLAND
Authority Examines
Licence Applicants
Poland's broadcasting authori-
ty KRRiTV has been examin-
ing applications for radio
regional licences in a number
of locations. One of the appli-
cants in the Lodz region comes
from the Biogram company, in
which the Solidarity trade
union and its regional chapter
have a 30% share. The compa-
ny plans to establish a citi-
zen's radio station called
Odnowa ("Renewal"), covering
13 provinces. A spokesman for
the station says it will not
have a propaganda character,
but will be similar to the BBC.
Other applications to run
regional stations were submit-
ted by owners of the Lodz
Radio Parada, the Lodzka
Fala ("Lodz Waves").
Station's Election Protest
Causes Controversy
The central Polish -based
Catholic radio station Radio
Maryja could face fines for
calling on it listeners to
protest against the results of
the country's recent presiden-
tial elections. The station
made the call in response to
an appeal from Lech Walesa's
Solidarity party, which says
the victorious candidate-
Aleksander Kwasniewski of
the Democratic Left Alliance-
gave false information about
his education. Listeners were
asked to fill in printed forms
available from a number of
locations. The move, however,
was criticised by the broad-
casting authority KRRiTV,
which said the station had
overstepped the boundaries of
its licence. According to the
KRRiTV, taking the station's
licence away is out question.

LONDON - A new UK radio
group has been formed to bring
the best out of some of the
industry's very smallest opera-
tors.

Radio Investments, owner of
KCBC/Kettering and Boss
603/Cheltenham, has linked up
with Chris Carnegy (MD of the
highly -successful Spire FM/Sal-
isbury) and the GWR group to
create a new grouping called
The Local Radio Company
(TLRC), which will specialise in
the ownership and operation of
smaller stations.

Under the terms of the deal,
the new company will acquire
majority shareholdings in
KCBC, Boss 603, Spire FM and
Spire's recently launched sister
station in Shaftsbury, Gold
Radio.

It also intends to apply for
suitable new licences, and is
backing an application by a sta-
tion called "The Beach" for the
new Lowestoft and Great
Yarmouth licence in the east of
England.

Chris Carnegy has been
named as chief executive of

GERMANY: Peter Lerche
has been elected chairman of
the board at the Bavarian
media authority BLM for a
four-year term.
Gianfranco Rebulla has
resigned as president of
Deutsche Gammophon.
BELGIUM: BMG Ariola Bel-
gium has appointmented Ilse
Matton to its promotion team
to handle Flemish press and
radio stations Radio 1, Studio
Brussel and Radio Donna.
Marina Bresciani has been
appointed French TV and
press promotion representa-
tive at Sony Music Belgium.
ITALY: Luciano Villevieille
Bideri has been elected of
president of the Italian
authors' society SIAE.
UNITED KINGDOM: Nick
Mander is the new A&R
director for Epic Records.
HOLLAND: Edel Entertain-
ment Benelux has announced
the departure of general man-
ager Kees Klop, who will be
replaced by Peter Tabernal.
DENMARK: Journalist Tor -
ben Moller has left Radio
Silkeborg to join pubcaster
Danmarks Radio's regional
radio in East Jutland.

TLRC, and will assume respon-
sibility for the overall develop-
ment of the stations. "Not every-
one in charge of small radio
stations understands how to get
the best out of them, and are not
aware of some of the 'special
tricks' which can be used," he
says.

One of his "special tricks" is
the concept of multi -tasking,
where, for example, a presenter
can also double as a news
reporter, engineer or sales exec-
utive.

Carnegy is quick to describe
the new venture as a "federa-
tion" rather than a group. "All

the stations will have lots of
autonomy," he promises. "There
is absolutely no question of
some sort of company HQ dic-
tating things centrally."

TLRC is the latest in a num-
ber of specialist radio invest-
ment companies which have
emerged in the UK recently.
John Aumonier, former Talk
Radio UK MD, has just floated a
new investment company called
First Radio, while Michael Con-
nolly (the former chief executive
of the now -defunct Trans World
Communications) is launching a
new investment venture called
The Independent Radio Group.

Catania Signs With East West

Producer Tony Catania has signed an exclusive three-year contract with
East West Records Germany. Catania, who co -wrote and produced the hit
singles of Scatman John, will work with East West's international and
German dance roster. Pictured above (l -r) are: front row, Catania and
East West MD Jurgen Otterstein; back row, East West A&R
manager/dance Ulrich Wehner, lawyer Burkhard Westerhoff, East West
director domestic A&R Klaus Ebert, East West director business affairs
Frank Brnbach and East West A&R manager/dance Oliver Lubbering.

PP Plans To Merge
RTVE's 4 Radio Nets
by Howell Llewellyn

MADRID - Radio Nacional de
Espana's four national nets
will be merged into a single
station if the main opposition
conservative Popular Party
(PP) comes to power in next
year's general elections.

The plans were announced
by trade union leaders who
met with the PP's communica-
tions director Migeul Angel
Rodriguez earlier this month.

The union leaders said
Rodriguez had told them that
PP also wanted to link the two
state -run TV channels into a
single public station. But they
added that Rodriguez' remarks
smacked of "improvisation."

There is no doubt that PP
wants to privatise at least part
of RTVE-which includes
RNE-but no clear plan has
emerged. In November a storm

of protest arose after
Rodriguez said his party would
consider privatising the pub -
caster if the PP came to power,
as many political spectators
expect (Music & Media),
November 11). Two weeks
later, however, the party said
it would only privatise one of
the RTVE's televisions chan-
nels if it wins the elections,
but made no mention of RNE.

Following this month's
meeting, the unions began a
round of talks with all the
major political parties to reach
a consensus on the future of
public radio and television.

Spokesman Manuel Nolla
says, "We are more concerned
about imposing a little sense
into the parties so that they
can reach agreement on the
future of public radio and tele-
vision than we are in criticis-
ing each of their plans."
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STAY HOME

401.11116.11MSR,

If you can't stay home this
Christmas, play this

record instead.

Eg, the male half of acclaimed duo Eg & Alice, releases his debut
single 'Stay Home' in the New Year. It's the perfect record for

those of you who have to work over Christmas.
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Bon Jovi, Eurosport Team Up

Bon Jovi and Eurosport have been working together on an adver-
tising campaign, promoting the channel's "Extreme Week" special.
The promotion ran from mid -November until mid -December, and
featured a competition offering concert tickets as well as back-
stage passes and an opportunity to meet the band. PolyGram
International marketing director Mike Allen says, "I believe that
Eurosport has become a very strong pan-European advertising
medium and feel that it offers an interesting opportunity to sell
music to the sports fan. The campaign combined very well with
the rest of our Bon Jovi campaigns going into Christmas and I am
confident of a successful result." Eurosport transmits in eight lan-
guages to 63 million homes in 35 European countries.

Radio 2 Gets The Scoop
With Weekend News
by Marc Maes

BRUSSELS - The BRTN's MOR-
formatted Radio 2 is hoping to
dominate the local news mar-
ket after adding regionalised
programming during the
weekends.

Radio 2's five regional out-
lets used to air localised pro-
gramming during week days
(06:00-08:00, 12:00-13:00 and
17:00-18:00). Adding weekend
programmes was a logical
step, in which the pubcaster
has invested personnel and
equipment.

"We had the feeling that
something was missing over
the weekends. It was as if
there was nothing going on in
Belgium on Saturdays and
Sundays," explains Radio 2

MIDEM Introduces Live Music Club
by Christian Lorenz

PARIS - The Reed Midem
Organisation is to offer meet-
ing areas for the media and
specific industries at MIDEM
1996.

The third floor at the
Palais des Festivals will be
turned into separate lounges
including a Live Music Club,
Press Club and a Multimedia
Pavilion.

Reed Midem intends to
facilitate interaction in the
live music sector and the mul-
timedia industry by devoting
separate space to exhibitors.

A number of European live
circuit associations, including
French promoter affiliation
SNPS and rock venue federa-
tion Fedurock, have already
confirmed their attendance at

the Live Music Club.
Set up in co-operation with

Vive La Radio for the duration
of the trade fair, the
studio of Radio
MIDEM is also locat-
ed on the third floor.

Radio MIDEM
will broadcast daily
market information
as well as concert
and conference
reports live from
06:00-12:00 and
16:00-24:00.

During lunchtime
and at night, Radio
MIDEM will transmit pro-
grammes provided on DAT by
various European stations.
Hard- and software will be
provided by RCS and trans-
missions will be handled by
Telediffusions De France

(TDF).
Radio MIDEM is designed

as an in-store station and will
have no terrestrial
frequency. The pro-
gramme will be dis-
tributed to shops,
restaurants and
hotels in the Cannes
area.

 Warner/Chappell
Music chairman and
CEO Les Bider has
confirmed the pub-
lishing house's
return to MIDEM.

After an absence of a few
years, Bider believes that the
company's presence is once
again necessary in the face of
new media and the global
expansion of the publishing
business.

Antwerp producer Willem
Houbrechts. "By implementing
two extra hours of regional
programmes we are on top of
the news."

Radio 2, which has a 51%
share of Flemish listeners,
launched the weekend pro-
gramming during the first
weekend in December. The
station focuses on local and
regional news and sports on
Saturday and Sunday from
17:00-18:00.

The Saturday programme
focuses on news and tips for
weekend trips, with the
emphasis on Sundays firmly
on regional sports. The pro-
grammes will also feature
regional news bulletins every
30 minutes.

Adding the two weekend

COPE Promotes
New TV Firm

MADRID - Catholic church -
owned Cadena COPE was this
month used as a launchpad
for a new cable television com-
pany Multivision.

The two companies worked
together in the six cities where
Multivision hopes to start up
within six months of a new
cable bill becoming law.

Multivision is being
launched in Seville, Palma,
Oviedo, Gijon, Murcia and
Cartagena by the Cableuropa
consortium which is 20%
owned by Multitel. The chair-
man of Multitel is Eugenion
Galdon, also the MD of COPE.

Listeners could subscribe
to Multivision at special rates
by paying in cash at the
COPE stations in the six
cities.

New Network Targets Night -Club Scene
by Mark Dezzani

MILAN - A new regional dance
network has been launched,
covering what is regarded as
Italy's dance capital and one of
Europe's hottest destinations
for night -clubbing tourists.

The Tam -Tam Network
(Tom -Tom Network), whose
slogan is "Join The Tribe", is
based in Bologna and covers
the eastern area of the Emilia
Romagna region in north -cen-
tral Italy, including the tourist
resort of Rimini and major
cities Ravenna, Bologna, Fer-
rar and Forli with a potential
reach of almost two million
inhabitants.

The station was officially

launched last month by Vitto-
rio Cristofori, president of
SILB, the night-club owners
association, reflecting its close
contact with nightclubs in the
area.

Tam -Tam Network is
owned and operated by Radio
Lattemiele (Radio Milk &
Honey), the Bologna -based
domestic music only easy -lis-
tening national syndicated
network.

Tam -Tam replaces the
Bologna -based local dance out-
let Radio Malibu and has
extended its coverage through
the buy-out of the Bologna -
based regional outlet Radio
Sound in November.

Lattemiele and Tam -Tam's

programme director Andrea
Sacchi says the network will
follow a format based on a fast
rotation of established night-
club favourites.

"We are a non-stop music
station using automation and
have selected a playlist of 100
contemporary dance
favourites, mainly commercial
underground tracks."

Core artists on Tam -Tam's
initial playlist published at its
launch in November include
De Lacy, Ti. Pi. Cal., Alex
Party, Dana Dawson, Corona,
Scatman John and Alexia fea-
turing Double You.

Sacchi adds that the initial
safe format will be carefully
expanded and will include '70s

dance flashbacks (remakes of
which are currently in -vogue
in Italy) and newer trends
such as acid jazz and hip -hop.
There will also be live link -ups
with top clubs in its coverage
area.

Lattemiele and Tam -Tam's
managing director Franco
Mignani comments that if
Tam -Tam takes off, the format
could be syndicated nation-
wide within a year. "With Lat-
temiele we already have the
know-how and infrastructure
to syndicate nationally, howev-
er we want to take it one step
at a time and test the format
regionally before targeting
other major cities throughout
Italy."

shows means the pubcaster is
a step ahead of the local press,
allowing it to be the first to
break news stories. In addi-
tion, regional TV stations do
not have local news bulletins
during the weekend.

"The new initiative will
strengthen one of Radio 2's
strong points even more," says
a BRTN press spokesman,
and allow regional newsrooms

to keep pace with their audi-
ence during the weekend."

A next step for the BRTN is
to make a regional extension
for Radio 2 news on the pub -
caster's teletext pages.

MIDEM
memories

They've never missed a MIDEM!

Henri
Belolo,
MD, Scor-
pio Music
in Paris

66 In our
business it
is vital to

meet people face to face.
MIDEM is a great spot to pre-
pare or finalise deals but you
have to be organised. When I
arrive at MIDEM, I have
already arranged 90% of the
meetings I am going to have.

There are three times for
successful appointments. An
early breakfast, lunchtime
around the pool and dinner-
time in a good restaurant. I
recommend the Moulin de
Mougins with its magnificent
setting and the Tetou for
seafood.

My most memorable
MIDEM was in 1979. I was
handling Village People who
had had a worldwide number
one hit with YMCA in the
winter of 1978. The disco
craze was at its peak and the
city of Cannes arranged a
marvelous reception for the
band and myself. We arrived
by boat, were met by a brass
band on the pier and received
the key to the city from the
mayor. Hundreds of people
were dancing in the streets to
greet us.

I have two tips for MIDEM
beginners. Bring a pair of
good walking shoes, you'll
need them. And remember: if
you're thrown out of the door,
come back in through the win-
dow. That's the way to do
business at MIDEM. 99
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