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Capital's Yorkshire Recruits

Capital Radio has been recruiting a star-studded list of backers for Yfm,
its application for the Yorkshire and Humberside regional licence. M Peo-
ple and Everything But The Girl are the latest to join a list which already
includes Babylon Zoo, Menswear and Beri. Yfm, which will be targeted at
the 12-29 age group, aims to be a contemporary chart station with strong
dance and indie elements. The Radio Authority is expected to make its
decision on the licence award in June. Pictured with M People are Yfm
board directors Gordon Bridge and John Barnes (holding the T-shirts)
and Capital's Network Chart Show presenter Neil Fox (second from left).
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French
Record
Sales Slow
by Emmanuel Legrand

PARIS - French record sales
chalked up a weak 1.3%
increase in value and a 6%
increase in volume during the
first quarter of 1996.

The figures show that val-
ues totalled Ffr1607 million
(app. US $315 million), with
total units sold reaching 34.1
million.

The first three months of
the year are traditionally slow,
but industry body SNEP says
that without strong sales in
February (linked to key music
events Semaines de la Chan-
son, Fete du Disque and Vic-
toire) the market would have
seen negative growth.

continues on page 32
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FM104 Scores Historic
Irish Ratings Triumph
by Dermott Hayes

DUBLIN - Classic Hits 98FM
has lost its status as Dublin's
most popular commercial
radio station for the first time
in its seven year history.

Champagne was uncorked
at the offices of EHR-format-
ted FM104, which has over-
hauled Classic Hits in the lat-
est Joint National Listener -
ship Research (JNLR) figures.

The "listened yesterday"
interim figures give FM104 a
one point lead over ACE for-
matted Classic Hits 98FM,
which has been Dublin's most
popular private since the
legalisation of commercial
radio in 1989. FM104 has 25%
of the Dublin audience com-
pared to Classic Hits' 24%.

The figures, which cover a
six month period from October
1995 to March 1996, also
showed an overall nationwide
advance of two points for
regional commercial radio over
the two pubcaster stations,
RTE Radio 1 and 2FM.

FM104 managing director
Dermot Hanrahan says the
turnaround in the station's
fortunes can be attributed to a
combination of good luck and
the appointment of pro-
gramme director Colm Hayes
last summer. "From Day One
the situation started to
improve. He inherited an 18%
reach which has steadily risen
in just over 12 months to 25%.
His approach has been person-
ality and person driven-our
station gives greater freedom

Viva! Can't Change Its
Format, Says Authority

by Mike McGeever

LONDON - The Radio
Authority has warned the
new owners of beleagured
womens station Viva! 963
that it cannot change the
station's basic remit.

Liberty Publishing (a
subsidiary of Mohammed Al
Fayed's Harrods Holdings),
has paid Golden Rose Com-
munications £3 million
(app.US$4.56 million) for
the troubled station, which
registered a marketshare of
just 0.1% in the most recent
RAJAR survey.

Last year, Harrods Hold-
ings made an unsuccessful
bid for London News Radio.
The company subsequently
claimed owners Reuters had
pulled out of the deal follow-
ing pressure from the UK
government.

Noting UK press reports
that Viva! 963 will be less
directly aimed at women
under its new owners, the
Radio Authority's press and
information officer Tracey
Mullins comments, "As far
as the Authority is con-
cerned-and it's the Author -

continues on page 32

to its DJs."
Hanrahan claims his

revamped station has man-
aged to pull off the double
trick of retaining its tradition-
al its young adult audience
core while expanding its
appeal to the 25-34 age group.

He says that two pro-
grammes had been central to
that success- "The Strawber-
ry Alarm Clock" breakfast
show (anchored by programme
director Hayes with Joan Lee
and Justin McKenna) and the
early evening show, "The
Funny Farm", presented by
Rick O'Shea, a young DJ
poached from the Anglo-Irish
operation Atlantic 252.

continues on page 32

Evil Empire
Busts Sales
Charts
AMSTERDAM - A highly com-
bustible mix of metal -funk and
rebellious lyrics propelled
Rage Against The Machine's
self -titled debut album into
the international limelight
four years ago. Two million
units were sold in Europe
alone.

Its successor Evil Empire is
rapidly heading for a repeat
performance, having entered
the US, French and Swedish
charts at number 1, with top
10 entries in the UK, Ger-
many, Denmark, Norway, Ire-
land, Switzerland and Portu-
gal.

See page 16
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France's New Radio Habits
Between
The Lines

by Machgiel Bakker

The French radio market seems to be
completely immobilised. This was one of
the more general impressions that I
gained following my visits last week to
some key radio operators in Paris.

Since its airwaves were deregulated
in 1981, France has turned into what is
probably the most sophisticated and
well -developed radio market in Europe.
However, power is now concentrated in
the hands of a few companies who oper-
ate a limited number of services, and
there's hardly any room left for manoeu-
vre. Striking in this respect is a remark
which Skyrock president Pierre Bel-

langer made to me when analysing the state of the market.
"The only way to win is by someone else's mistakes," he said.

And that's an odd concept if you think about it. You don't
necessarily create better and more successful radio by hiring
the best personalities in town or programming the best music
for your audience, but by your competitor making a mistake.
For instance, playing the wrong record can mean a loss of audi-
ence and therefore a gain for your competitor.

So how will the French radio market evolve further, and do
new formats stand any chance of survival? At the moment,
France sustains an alarming number of EHR, ACE and full -
service stations with not much space in the market for any-
thing else. Rough estimates give the generalist, full -service sta-
tions some 42% of the market, followed by EHR formats with
23%, and ACE formats with 18%. The remaining 17% of the
market is grabbed by news/talk, dance and other formats. The
only station making any significant gain in the recent Medi-
ametrie ratings (see facing story) is dance -formatted Voltage
FM, which has managed to double its audience within a year.

Although not registering huge losses, full -service outlets are
nevertheless slowly losing ground. The problem for the gener-
alists, France's oldest broadcasters, is that they attract the old-
est age groups who are gradually dying off and not being
replaced by new, younger listeners. Is there a future for the
generalists, or are they just delaying the moment of their own
death? France seems to be on its way to become a format -domi-
nated market which is slowly but surely shrugging off its past
listening habits.

11:3r5

Industry highlights this week

 SWEDEN
Harsh Toons From Warner
All printing of Swedish ska-
punk band Millencolin's first
album, Tiny Tunes has been
stopped after entertainment
giant Warner Bros threatened
to sue the record company,
Burning Heart. The reason is
that the logo used on the cover
is very close to Warners' classic
cartoon -style "Looney Toons."
The record company's argue-
ment that the design is a
homage to Bugs Bunny and co.
seems to have cut no ice, so it
has promised the cover will be
changed, although "not too
drastically".

 UNITED KINGDOM
New Communications Chief
For BMG
Roxy Meade has been promoted
to the newly created position of
head of corporate communica-
tions for BMG UK and Ireland.
John Preston, chairman of

BMG, remarks, "BMG has ben-
efitted from rapid growth in
many areas of entertainment
over the past year. Subsequent-
ly i feel it is time to redouble
our communication efforts both
within and outside the group,
and I think that Roxy's long
term experience makes her the
ideal candidate for the posi-
tion." Meade will continue to
coordinate publicity and promo-
tion for Whitney Houston in the
UK and other European territo-
ries.

 GERMANY
Jazzradio Wins Terrestrial
Frequency
Wilhelmina Steyling's Jazzra-
dio in Berlin has been granted
a terrestrial FM frequency by
Berlin media authorities.
Jazzradio estimates that it cur-
rently reaches 25,000 listeners
per day via cable and AM, but
after the station goes FM on
June 1 it is hoped this figure
will increase substantially.

Paris Turns The Voltage
Up In New Ratings Book
by Emmanuel Legrand

PARIS - Latest Mediametrie
figures for Paris show that
dance station Voltage FM has
nearly doubled its audience
with a 5.2% reach (up from
2.7% a year ago).

The station, located in the
suburbs of Paris, changed own-
ership a year ago and is now
controlled by Gerard Louvin
who invested in new equip-
ment and audience research.
The presenter line-up was
strengthened, and the tightly
defined music format was
broadened to encompass a
wider definition of dance music.

Despite a 1.4% drop in its
audience this quarter, all -news
pubcaster France Info has con-
firmed its status as the second
most -listened to station in the
capital, ahead of Europe 1 and
France Inter, but still a long
way behind RTL's market lead-
ing share of 22.3%. With a
reach of 14.7%, France Info has
gained 2.5% over the year, but
is slightly below the audience
peak of 16.1% recorded in the
last quarter of 1995.

The full -service stations are
continuing to decline in Paris --
all the main full -service opera -

Italians
Want MTV
In English
by Mark Dezzani

MILAN - 90% of Italian viewers
to MTV Europe's new Italian
regional service want their
VJs to speak English with
occasional asides in Italian,
according to a survey under-
taken by the channel.

Experimental transmis-
sions of the new regional MTV
service on the terrestrial TV
channel Telepiu 3 represent
the first phase in the regional-
isation of the music channel's
European output.

MTV Italy Press Director
Stefania Lazzaroni says the
TV station will be keeping the
"opted out" hours to allow local
programming of Italian music,
but says that, in light of the
survey findings, the Italian
VJ's will speak mainly Eng-
lish, with some information
bites in Italian.

MTV's Italian fashion show
"Stillisimo," which is currently
produced by MTV's Italian
unit based in London, will
shortly be moving to Milan as
part  of the new policy of
regionalisation.

Top 10 Paris Stations
(% reach)

Station (Format) Q196 Q195
RTL (full -service) 22.3 22.6
France Info (news/talk) 14.7 12.9
Europe 1 (full service) 13.5 13.4
France Inter (full service) 11.2 12.5
NRJ (EHR) 9.2 9.6
Fun Radio (EHR) 8.2 9.0
Europe 2 (ACE) 6.7 5.9
Skyrock (EHR) 6.0 5.3
Voltage FM (dance) 5.2 2.7
Cherie FM (soft ACE) 4.8 4.9

Source: Mediametrie

tors lost some ground on the
same period in 1995 with the
exception of Europe 1, which
increased slightly by 0.1%.
Among the FM nets, NRJ's
Rire et Chansons has increased
its reach from 2.5% in 1995 to
3.9% this quarter, proving the

potential of its "humour and
music" format.

ACE -formatted Europe 2

has made a 0.8% gain since the
first quarter of last year, con-
firming its recent national
increase, and the rejuvenated
Skyrock is up 0.7%. NRJ has
seen its Parisian audience
shrink by 0.4% to 9.2%, while
Fun Radio and Cherie FM are
also slightly down.

ACE net RFM is staging
something of a comeback, with
its audience up from 3.7% to
4.2%. Other stations posting
increases this quarter are rock
station Oui FM (1.7% to 1.9%),
the "free format" Radio Nova
(up to 1.9% from 1.6%), and
business news station BFM,
which at 1.2% breaks the 1%
audience threshold in Paris for
the first time.

Broudie's Footballing Fantasy

The England football team's official theme for Euro '96 is being
released as a single on Epic Records. Three Lions was written and
performed by The Lightning Seeds with lyrics by Frank Skinner
and David Baddiel, the popular comedians who host BBC 2 televi-
sion's "Fantasy Football League" show. Broudie, pictured with
Skinner (left) and Baddiel (right) remarked, "It's great to be work-
ing with some serious musicians at last."

Another Rethink
For Eurovision?
by Claire Weston

OsLo - Even before this year's
EuroSong final at the Oslo
Spektrum, members of the
European Broadcasting Union
(EBU) have agreed that the
contest's rules should be
changed again in time for next
year's contest.

Many of the countries
whose entries were eliminated
in the qulifying rounds (staged
for the first time this year) say
they now feel excluded from
the contest. Major TV markets
such as Germany, Denmark
and Israel were excluded from
this year's contest, along with
Hungary and Russia.

"In the event that Ger-
many, France and the UK did

not make it to the final, it
would mean that 60% of the
TV audience would disappear,"
says an EBU spokesperson.
Yet the 20 -year old contest
would need to be five or six
hours long in order to show
participants from all 62 coun-
tries who currently have the
right to enter Eurovision.The
EBU is also under pressure to
allow artists to perform for
more than the current limit of
three minutes.

A further item on the agen-
da for next year's event is the
possibility of incorporating
spots for commercial breaks
during the Eurovision final.
This would then give commer-
cial TV stations the option of
showing the event.
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Sony Music Europe

IMPERIAL DRAG MAXWELL
Single BOY OR A GIRL & Debut album IMPERIAL DRAG - May 1996. Single ... TIL THE COPS COME KNOCKIN' & Debut Album MAXWELLS URBAN HANG SUITE - available now.

ELEANOR McEVOY
Single PRECIOUS LITTLE & Album WHAT'S FOLLOWING ME ? - July 1996.

DOG'S EYE VIEW
Single EVERYTHING FALLS APART & Debut album HAPPY NOWHERE available now.

FUGEES
Single FU -GEE -LA & Album THE SCORE - (DOUBLE PLATINUM in the U.S.) - available now. On tour in Europe May/June.

ALICE IN CHAINS
Single AGAIN & Album MN UNPLUGGED - June 1996.

NOWLIN' MAGGIE

STABBING WESTWARD
Single WHAT DO I HAVE TO DO ? & Album WITHER, BLISTER. BURN AND PEEL . available now.
On tour in Europe 7th May - 22nd May supporting WHITE ZOMBIE.

SPONGE
Single WAX ECSTATIC & Album WAX ECSTATIC,
(following the PLATINUM album, in the U.S., ROTTING PINATA') - June 1996. European tour autumn 1.996.

FIONA APPLE
Single SHADOW BOXER. Debut album TIDAL - July 1996.

PUFF JOHNSON
Single FOREVER MORE & Debut album MIRACLE - May 1996.

GIGANTIC
Single ALCOHOL & Debut album HONEYSUCKLE STRANGE - available now. European tour autumn June 1996. Single DISENCHANTED & Debut album DISENCHANTED - available now.
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Industry highlights this week

 GERMANY
WDR 2 Launches Music
Show
A year ago Cologne pubcaster
WDR dropped the personality -
driven music shows on its
EHR station Eins Live in
favour of stricter formatting.
Now it has re -introduced the
concept of the loosely format-
ted music show on its
news/talk station WDR 2. The
WDR 2 show "Roxy" features
interviews, book tips, CD and
concert reviews. Presented by
music journalist Udo Vieth,
the show looks at rock and
pop oldies from the 1970s and
1980s as well as the current
music scene. It will be broad-
cast between 19:20-22:00 on
Sundays.
Polydor Goes Modern
Polydor Germany has laun-
ched a "modern" division
focusing on dance, hip hop and
progressive rock. The Poly-
gram affiliate has poached two
A&R staffers from East West
Records to get its new division
off the ground. Ulrich Wehner
is now general head of A&R
and marketing, while Oliver
Liibbering takes responsibility
for dance A&R and marketing.
The line-up is completed by
Karin Dittmer as divisional
assistant.

 HOLLAND
Veronica To Sell Transmit-
ter Ship
EHR station Hitradio Veroni-
ca is planning to sell its trans-
mitter ship on the Dutch Ijs-
selmeer. The original Radio
Veronica was launched as a
pirate station in 1960 off the
Dutch coast at Scheveningen.
Closed down by the Dutch
government in 1974, Veronica
joined the public broadcasting
system in 1975. Some 20 years
later Veronica went private
again, this time with legal AM
and cable licenses. But since
no suitable AM transmitter
was available to co-incide with
the launch of the station,

Hitradio Veronica took to the
sea once again. But now that a
suitable land -based transmit-
ter has become available, the
operation of the transmitter
ship has been deemed too
expensive to continue.

II FRANCE

Record Profits For Fun
CLT's Fun Radio has filed
annual profits of FF53 million
(app. US$ 10.3 million), mak-
ing it one of the most prof-
itable radio stations in France.
The EHR station's turnover
reached FF 170 million in
1995, a 19% increase on 1994's
figure of FF 137 million. Fun
Radio president Benoit Sillard
describes the financial results
as "the best in our history." He
believes Fun's results are par-
ticularly good in light of the
stagnation of the French radio
advertising market in 1995,
which posted a growth close to
0%. Sillard predicts a less rosy
picture for 1996. "The begin-
ning of this year has been
tough. We are still feeling the
effects of the end -of -year
strikes. Globally, the market
is not very healthy. A busy
second semester could help
save the year, but I am not
very optimistic."

 UNITED KINGDOM
Oasis Chalk Up Another
Milestone
Oasis has reached yet another
sales pinnacle according to the
first quarter BPI sales awards
certification. (What's The
Story) Morning Glory? (Cre-
ation) went eight times plat-
inum within the first six
months of release, also pulling
their 1994 debut album Defi-
nitely Maybe up to four times
platinum. Wonderwall earned
the band a platinum single,
and songwriter Noel Gallagher
also received a silver disc for
the Mike Flowers Pops cover
of Wonderwall on Systemat-
ic/London.

Catholic Radio Network
Goes Nationwide
by Mark Dezzani

Mi[AN- Italy's Catholic radio
network Circuito Marconi
plans to complete its coverage
to reach a nationwide audience
by the end of this year through
a series of syndication deals
with local radio operators.

The Milan -based network,
which is supported by local
Catholic diocese throughout
the country, broadcasts gener-
alist secular programming,
with specialist religious output
in the early mornings and
evenings.

Until now the network's
affiliate stations (which cover
some 51% of the population in
northern and central Italy),
have all been Church -owned
local stations belonging to the
Corallo Catholic Radio Associ-
ation. However, a number of
expansion deals have recently
been struck with local stations
who are not linked to the
Church.

The net has signed Quinta
Rete, covering the Campania
region, and Radio Riviera
Music, which covers most of

the Liguria region. It also
hopes to conclude a deal with a
station in Sicily in the near
future. The newly -signed sta-
tions are all taking Circuito
Marconi's networked after-
noon programmes between
13:00-18.00.

"In the case of Radio Riv-
iera Music, the local diocese of
Savona is contributing finan-
cially to the station," says pro-
gramme director Andrea Riv-
etta. "Because they don't have
their own local station in the
region, the arrangement is a
practical way for the Church
to reach the local population.
As well as taking programmes
from the network, the Bishop
of Savona now has a weekly
spot on Sundays."

The Circuito Marconi net-
work generally broadcasts
speech -based output, but the
afternoon schedule to which
the new stations have sub-
scribed is dedicated to a young
audience with predominantly
EHR music programmes.

Ex -101 Network presenter
Mario Panda is hosting "Fans
Parade" every day between

Worldwide Deal For Ramazzotti

EMI Music. Publishing Italy has signed a worldwide sub -publishing deal
with Pelago SRL, the company which controls the publishing rights to
Eros Ramazzotti's forthcoming album Dove C'e Musica. Pictured (front
row, 1-r) is Antonio Marrapodi, MD of EMI Music Publishing Italy, and
Eros Ramazzotti. Looking on (back row, 1-r) is Ugo Cerruti (lawyer and
sole administrator of Pelago SRL) and Pelago SRL general manager
Romeo Frumento.

14.30-15.00, a show which fea-
tures listeners' charts and
phone-ins. Other elements in
the afternoon programming
include a new releases pro-
gramme, European charts
from Music Si Media, and a
music/youth-orientated news
magazine.

The network has also
announced that it is subscrib-
ing to the Audiradio ratings
body in preparation for the
start of commercial airtime
sales beginning in 1997.

Mbv111{3 ©11Aln

INTERNATIONAL: Richard
Rene has joined Austereo
mcm as business development
director, Asia. Rene was for-
merly director of development
for Westwood One Internation-
al, the US -based syndicator.
UNITED KINGDOM: Red
Dragon Radio/Cardiff MD
Peter Milburn is leaving the
Welsh station to join his for-
mer Trans -World Communica-
tions colleagues at the Inde-
pendent Radio Group, where
he will be responsible for pro-
gramming matters at Fortune
1458AM/Manchester.
Sally Oldham has been pro-
moted to the new position of
regional operations director at
Capital Radio. Oldham, who
was formerly the station direc-
tor at Capital's Ocean Sound
group of stations in Hamp-
shire, will now oversee the
activities of all Capital's sta-
tions outside London.
SPAIN: The director general of
Radio Television Valenciana,
Juan Jose Bayona, has
resigned after months of inter-
nal conflicts at the state-
owned station. Bayona, who is
also a member of the Euro-
pean Parliament, failed to see
eye -to -eye with Valencia's
regional president Eduardo
Zaplana.

Swissair has been appointed official carrier of the Radio Montreux symposium. We kindly ask all participants
to contact their nearest Swissair office or Swissair appointed travel agent for assistance with their travel
arrangements.

Please quote 'Radio Montreux'.

US Participants: The official Swissair designated airline ticketing agency is:
Conferences International Tel: 617.266 5800 / 800.221 8747, Fax: 617.266 5886.
UK Participants: For full details of special inclusive travel arrangements,
please contact Karen Hammond at Karin Rommel Travel
Tel: 0171.499 7611, Fax: 0171.493 0326.

swissairff
Official Carrier
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CHECKMATE!
MCA WINS AGAIN

MCA has scored another victory in it's long battle to protect it's exclusive rights to the Chess
Catalogue - This time on April 18,1996, against Charly Records, Ltd. (now known as Night and Day
Distribution Ltd.) in the United Kingdom for Copyright Infringement.

As with others, Charly Records claimed to have licensed the right to exploit the Chess catalogue
from Marshall Sehorn and his company, Red Dog Express, Inc. The Court found otherwise, holding
that Charly Records had acted dishonestly in seeking to rely on any such license.

The scorecard now reads as follows;

September 11, 1992 - California Superior Court
Judgement against Sehorn and Red Dog declaring that they "do not have, and never have had"
any rights in the Chess Catalogue.

September 14, 1992 - United States District Court
Judgement against American Telstar, Inc. for $2,300,000.

December 4, 1995 - California Superior Court
Judgement against Creative Sounds, Ltd for $1,461,311 in compensatory damages and $1,461,311
in punitive damages.

July 27, 1995 - United States District Court
Judgement against Charly Records for $5,114,416 in compensatory damages and $2,057,597 in
punitive damages.

July 27, 1995 - United States District Court
Judgement against Charly Holdings, Inc. and Charly Records International APS for $6,314,094.

December 21, 1995 - Commercial Court of Nanterre France

Judgement against Charly Holdings, Charly Records International and Charly Records and an
amount to be determined.

Any Chess product not licensed by MCA is infringing product, and MCA will continue as it has in
the past to take all necessary steps to enforce it's rights.

For all future licensing of Chess product, please contact MCA - The only safe source for Chess.

4.0,t4
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MCA.



New -Look RTL2 Waits
For Ratings Turnaround
by Emmanuel Legrand

PARIS - More than a year after
RTL2 changed both its name
and format, the ACE net is
still struggling to reach the
crucial national audience
threshold of 2%.

With a national audience
share of 1.4%, Mediematrie
ratings for the first quarter of
1996 reveal that the station
has yet to achieve the same
audience levels as its predeces-
sor, EHR-formatted M40.

But the management of

12)1,f_dic)
Face To Face With Europe's Newsmakers

Temple Lane Studios (Dublin) founder Padraic Dunning

Dunning is the originator of
the Temple Bar Music Centre
which opened its doors to the
public this month.

Q: What is the objective of
the Temple Bar Music
Centre?
A: The Music Centre is a
one -stop shop for services
related to contemporary
Irish pop music. It comprises
training facilities, recording
studios, a multi -purpose TV
studio/live venue with a 600 -
seat capacity, and
the information
and consultancy
company Music
Base. We aim to
help Irish artists
at every stage of
their development,
from setting up
the stage for a live
performance to
launching their
own label or find-
ing business part-
ners abroad.

Q: Do you provide these
services to international
customers as well?
A: Everybody is welcome to
contact us with any inquiry
about music from Ireland or
the Irish market. Our train-
ing facilities are also open to
interested parties from
abroad.

Q: What is the relation-
ship between Temple
Lane Studios and the
Music Centre?
A: The Temple Lane Studios
are located in the basement
of the Music Centre. I am
confident that young artists
in particular can profit from
synergies between the educa-
tional and recording facilities
at the centre.

Q: How did the idea for
the Music Centre come
about?
A: What the Irish music
scene needs now is access to
expertise. It's the last step in
a chain of related invest-
ments in music infrastruc-
ture. In 1983 I sang and

played bass in a Dublin -
based band called Liaison.
We badly needed rehearsal
space but there was none
available in Dublin. So I set
up rehearsal facilities togeth-
er with some friends in 1984.
In 1985 I started Temple
Lane Studios because more
and more bands had become
interested in recording their
material. In 1986 I added
training courses to make the
recording facilities available
to a larger circle of musi-

cians. Nowadays
videos have
become an essen-
tial part of mak-
ing music. There-
fore I offer TV
and film produc-
tion facilities in
the Ormond Mul-
timedia Centre.
The Temple Bar
Music Centre
combines most of
these activities
under one roof.

Q: Why are you interested
in TV production?
A: I believe that the music
industry is converging with
the film and TV industries.
And we are not just talking
music television here, but
entertainment in general. In
this context TV offers a high-
ly efficient way to promote
pop music.

Q: How do you see the
future of the Irish music
scene?
A: The Temple Lane Studios
created a kind of ripple effect
in Ireland. The improved
infrastructure has attracted
money from major labels for
recording, rehearsals and
production. Tax incentives
have added to Ireland's
attractiveness as a home
base for artists. The next
step could be to attract Euro-
pean music publishers to
move a major part of their
activities to Ireland.

Interviewed by Christian
Lorenz

RTL2 says there is no cause
for alarm. "When we switched
format, we said we were
engaged in a three-year plan,"
says RTL2 general manager
Axel Duroux. "It's normal for a
station that changes drastical-
ly to lose its former audience.
Our studies show that only
3.9% of former M40 listeners
tune in to RTL2. That means
that most of the audience is
entirely new."

Duroux points out that in
every ratings survey since the
station re -launched, its audi-
ence has increased by 10-15%.
He believes that with a recent
tightening of format and the
launch of a new advertising
campaign this month, the
trend is set to continue. He
says the stations goal is to
break through the 2% barrier
"by the end of the year or early
in 1997."

Axel Duroux

Duroux claims that 56% of
RTL2's listeners are in the tar-
get demographic of 25-35 year -
olds. "During the first year our
energy was taken up defining
the format," he says. "But we
now have a format that is close
to what we originally wanted.
Musically, I think we have
strong and coherent program-
ming, centered on established
artists from the '80s to today,
and with a few exceptions, no
rap, dance or techno."

Rocking The Roof Gardens

Mercury Records recognised the remarkable accomplishments of
Def Leppard at a party held in the band's honour at the Kensing-
ton Roof Gardens in London recently. Specially designed globe tro-
phies were presented to each band member in celebration of
world-wide catalogue sales exceeding 40 million albums. The
event also served to launch Def Leppard's new album Slang. Pic-
tured (l -r) are: Mercury UK MD Howard Berman, Rick Allen, Rick
Savage, Joe Elliott, Peter Mensch of Q -Prime Management, Phil
Collen and Vivian Campbell.

Radio ABC Storms
Up Ratings League
by Charles Ferro

COPENHAGEN - Denmark's
Radio ABC in Randers has
dramatically overtaken its
rivals to become the second
most listened -to commercial -
station in the country.

Latest audience figures
from Gallup show that the
EHR-formatted ABC boosted
its listenership by 22%
between 1995 and the first
quarter of 1996.

ABC MD Stig Hartvig
Nielsen quipps that his sta-

tion's success is based on "pro-
ducing fantastic radio."

"We were originally
inspired by US and Dutch
radio and used it as a model,"
he says. "We play the right
mix of hit music, with a good
balance between the new and
the old."

The station, which has
recently started identifying
itself as Hit Radio ABC, has
moved ahead of ANR Aalborg
and Copenhagen's Voice,
although Radio Viborg holds
on to the top slot.

Top Danish Commercial Stations
(Audience reach)

Station 1995 Q1 1996 %Chg
Radio Viborg 158,000 151,000 -5

Radio ABC 120,000 146,000 +22
ANR Aalborg/Vendsyssel 145,000 139,000 -4

The Voice/Copenhagen 142,000 136,000 -4
Uptown 95,000 99,000 +4
Arhus Nmrradio/Radio Colombo 80,000 81,000 +1
VLR Vejle & Borkop 64,000 64,000 0

Station Fyn/Odense 55,000 51,000 -8

Radio Victor/Esbjerg 49,000 48,000 -2

Source: Gallup

New 'Mini -Compilation' Format Debuts
by Marc Maes

BRUSSELS - Belgian indepen-
dent label Play That Beat! has
launched a new concept in
multi -artist compilations by re-
leasing the four -track, maxi -
CD single.

The rationale is that by
reducing the size of compila-
tions from a standard CD
album to a four -track CD sin-
gle, the compilation will be
able to feature material which
is still "hot" and in the charts.
It will also make compilations
more attractive in price, partic-
ularly to younger music buy-
ers.

"The tracks featured on the

mini -compilation are still in
the chart's upper regions, but
are stabilising or dropping in
position," says Play That Beat!
MD Theo Linder. "It takes us
two weeks to have the compila-
tions in the racks, which allows
us to capitalise on what's hap-
pening in the charts."

Linder has recruited
Zomba, Arcade Music and ARS
Productions for the project.
The first mini -compilation
(released May 6) features
Flemish tracks by Get Ready
and Petra together with inter-
national hits by Technotronic
and Backstreet Boys.

"The new concept allows us
to carry out more specifically -

targeted marketing cam-
paigns," says Linder, "because
we can group similar hits
together-in this case four
dance tracks."

Some industry observers,
however, worry that the new
mini -compilation format could
have a detrimental effect on
singles sales.

But Wim Coryn, product
manager of Arcade TV at
Arcade Music Belgium, replies,
"If a single sells well, compila-
tions don't stop sales. I am
even convinced that compila-
tions have benefits for new
artists, because the they can
bring them to a wider audi-
ence."
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