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NRJ Takes Lead
In Munich

by Christian Lorenz
& Emmanuel Legrand

MunicH - Energy 93.3 has
become the leading private
station in the city of
Munich. According to the
Bavarian ratings survey
Funkanalyse (FA), the sta-
tion reaches 11.8% of
Munich's population. Last
year's leader Radio Arabella
has dropped to second place
with a reach of 10%.

Former number two sta-
tion, Gong 96.3, took a more

serious turn and dropped to
fourth place after it lost the
popular morning show
Langemann by syndicator
Villa Media to Energy last
year. "Langemann certainly
has helped us gain listen-
ers,” admits Energy group
PD Stefan Hoper. "Another
factor is that we changed
our format slightly last year
to include more pop and less
rock oriented titles."
Energy launched in
Munich two years ago.
continues on page 28

SPOTLIGHT
Europe Tunes In To

Atlanta 6

SPOTLIGHT
R&B: On Both Sides Of

Atlantic 13

NUMBER ONE

European Hit Radio
BRYAN ADAMS
The Only Thing...

(A&M)

Eurochart Hot 100 Singles
LOS DEL RIO
Macarena
(Serdisco)

European Top 100 Albums
METALLICA
Load
(Vertigo)

Catalunya's
Ratings Slide

by Suzanne Wales

MaprID - The audience rat-
ings for the April-June quarter
spelt bad news for Catalonia's
public  news/talk  station
Catalunya Radio.

Carried out by Spain's only
audience research company,
EGM (Estudio General de
Medios), the survey showed
that Catalan language
Catalunya Radio, has lost a
spectacular 163.000 listeners.

Catalunya Radio director
Joan Maria Claveguera claims
there must have been "An
error on EGM's part... I'm con-
vinced that they must have
miscalculated.”  Claveguera
will meet with the Madrid
based EGM this week to verify
the figures as the drop takes
Catalunya out of the number
one position in Catalonia.

continues on page 28
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Dutch Stations*FeaI"

Frequency Auction

by Christian Lorenz

AMSTERDAM - The Dutch com-
mercial radio association VCR
fears that stations with cost
intensive programmes will
lose their licenses in April
1997.

At present all commercial
radio licenses are up for
renewal, and the government
is planning to auction off the
next round instead of renew-
ing existing ones. "The gov-
ernment has changed the rules
at halftime," complains Radio
Noordzee Nationaal promotion
director and VCR member
Jerny Kaagman.

In 1994 Noordzee was
awarded a licence based speci-
fically on its national music

format. According to Kaag-
man, "We were led to believe
that our initial three year
licence would be extended if
we adhered to our program-
ming policy.”

Bidding for a new licence at
this stage will not just hit
Noordzee's budget painfully.
In a petition (June 10) VCR
members accused the govern-
ment of driving prices up
through its policy of guarding
an artificial shortage of fre-
quencies. According to VCR,
the Dutch public broadcasting
system keeps an unnecessarily
high number of frequencies
out of the auction. "We have
asked the government for a
full inventory of available fre-
quencies,” says Kaagman.

Fun For Red Hot Chili Peppers

#
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Fun Radio secured the worldwide exclusive right to broadcast a part of

the Red Hot Chili Pepper's July 9 show at the Palais Omnisport de Paris
Bercy. According to the station, this is the first time the band has given
permission to broadcast one of their shows live.

"Only if we can bid for a realis-
tic number of frequencies can
the price-level accurately mir-
ror the economic conditions of
the radio market."

The 1994 allocations caused
a flood of court cases from sta-
tions claiming licenses had
been awarded by the ministry
based on subjective selection
criteria. April 1997 seems to
bring a whole new set of diffi-
culties. "I can understand the
government's anxiety to avoid
endless legal battles,” says
Kaagman. "But the economic
consequences of an auction for
commercial radio under the
present circumstances will be
severe.”

Legendary
Polnareff
Live In LA

PAris - After spending two
decades in relative obscurity,
French legend Michel Polnar-
eff is back with a vengeance.
His latest album Live At The
Roxy (S.M.AL.L./Sony) went
straight to number 1 in the
French charts. At presstime
the album was platinum, with
sales over 300.000 units.
"When we had the album in
hand, it became our number
one priority," says S.M.AL.L.
MD Philippe Desindes. "We
were convinced of its potential.
Everything that deals with
Michel becomes an event.
What really helped us was his
commitment to promote his
album.” See page 9
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Radio Island at PopKonmm

A free service to radio & record labels

Radio ProgramimnersS—schedule live reports from PopKomm! Share the
excitement of Europe's biggest European music fair with your listeners. We will connect
you with your station by ISDN free of charge, courtesy of Deutsche Telekom. Interview
some of the many artists present at PopKomm and file your reports for your station for

later broadcast.

Record labels—is is unique opportunity to promote your artists throughout
German and European radio. Simply bring your artists to the Radio Island and let radio
interview them! To set up a schedule for your artists, fill out the form at the bottom, fax

it to us and we will contact you shortly.

The Radio Island at POpKOIIlIIl is an initiative of Music & Media,
Deutsche Telekom, On Air Digital and Syndication and PopKomm. ISDN lines and codecs

courtesy of Deutsche Telekom, audio editing and registration facilities courtesy of On Air

Digital.

Y Deutsche oN[XI3
Telekom DIGITAL

Radio Island at PopKomm Information Form
QO Yes, I want to join the Radio Island at PopKomm. Please contact me.

QI want more information on the Radio Island at PopKomm. Please contact me.

Company _ A , , Radio station U

Contact name ] ] Record label U

Country , ! Other U
Telephone
Fax

Please fax back to Music & Media; Fax: +31.20.4875131



Radio: The Future's So Bright

3 '« The commercial radio business has been
Publisher's subject to waves of competition and pre-
dictions of its decline ever since the
launch of the first commercial radio sta-
tion, KDKA in Pittsburgh, in 1920.

Now radio is considered to be facing
its biggest threat, the invasion of the
Internet and on-line services. Millions of
people are investing time and money in
accessing electronic information and
entertainment. How will an 'old fash-
ioned' medium like radio survive? Adver-
tising revenues are moving to Internet
sites. Young people (the future con-
sumers) are switching from radio to the
Internet. Is radio dying? Definitely not.

Radio groups throughout the world are reporting record
growth and profits. In the US, US$8 billion worth of radio stations
have been bought and sold in 1996. Five years ago, radio stations

Comment

e

by Philip Alexander

in North America were losing money. Last week, Westinghouse

spent US$4 billion on the takeover of Infinity Broadcasting's 44
stations. The current wave of takeovers and mergers in the US
and in Europe underlines the financial strength of radio—in the
US radio is growing faster than all other media except for cable
TV. Advertisers are returning to radio because it's flexible, local,
niche formatted and cost effective.

In Europe commercial radio groups—such as Capital, EMAP,
NRJ and Europe 1 are reporting record growth and profits. The
wave of radio deregulation in the UK, Netherlands, Italy and
Sweden in the last two years has resulted in new stations and
greater listener choice. Radio advertising revenues are growing
faster in Europe than all other media.

Radio professionals are skilled in programming information
and entertainment for a particular audience. The arrival of cyber-
competition does not change the value of these skills. It is quite
possible that a major radio network could form an alliance with
an on-line service or internet provider to broadcast music to com-
puter users - "Capital FM Online", "NRJ Rocks the Net", why not?

I doubt commercial television broadcasters, with diminishing
audiences and viewing hours, will survive the Internet invasion
as well as radio. In a cyber-world of information overload, con-
sumers demand information and entertainment delivered in a low
cost and accessible ‘way. Radio has successfully met these
demands for over 70 years. There is no reason why radio cannot
continue to attract audiences and advertisers for another 70
years...yes, "the future's so bright I'm gonna wear shades” and lis-
ten to my radio.

wjﬂﬂ@ﬁﬁm Board

Industry highlights this week

B UNITED KINGDOM B GERMANY

London's Country 1035 Phil Collins Tours With
Changes Its Name WDR Big Band

London's country music out- Ten members of Cologne pub-
let Country 1035 AM is caster WDR's big band will
changing its name to RTL accompany UK pop star Phil

Country 1035 AM. Country's
general manager Paul
Kerriage says that the addi-
tion of the RTL prefix,
reflecting the station's CLT
parentage, "will be of
tremendous value in a Euro-
pean context,” and will give
the station "a further asset."
He also hopes that the move
will make RTL better known
in the UK. CLT's other UK
stations—Atlantic 252 and
Talk Radio—will not be
using the RTL name because
they are not wholly owned by
CLT.

Collins on a short European
tour in July. Collins asked
WDR producer Wolfgang
Hirschmann to provide the
musical backing after he saw
videotapes of a WDR big band
performance at this year's
Montreux Jazz Festival.
Hirschmann reveals that the
band will play "mainly
Collins' own compositions but
also material by jazz artists
like Tony Bennet and David
Sanborn."” The tour kicks off
on July 11 with a concert at
Queen Elizabeth's reception
in honour of Nelson Mandela -
at the Royal Albert Hall.

UK Heritage Secretary
Woos Record Industry

This story has been written by
Jeff Clark-Meads, European
news editor of Billboard

LoNDON - The British record
industry appears to have won
the government's heart as well
as its mind.

Over the last three decades,
politicians and civil servants
have been impressed by the
hard facts of music industry
exports and profitability, but
people in the business have
always felt that the government
does not understand the essence
of the business. Now that seems
to be changing.

Virginia Bottomly, secretary
of state for national heritage,
told the annual general meeting
of the British Phonographic
Industry on July 3 that, al-

though she acknowledged the
huge economic value of the
record industry to the UK, she
wanted to focus on its cultural
importance.

She stated, "The success of
the UK pop music industry is
embedded in our culture. The
British sense of adventure and
urge to experiment are among
our most valued traditions—
nowhere is this more clear than
in the rock and pop world."

Then, in an unprecendented
public acknowledgment of con-
temporary music, she said, "Let
us be in no doubt—acts such as
Qasis and Pulp are as much part
of our culture as opera and bal-
let. This is evident by the fact
that rock and pop account for
64% of all sales of recordings."

The secretary of state's mere

Virgin Belgium invited radio staffers to Axelle Red's French tour cls-

Radio Meets Virgin's Red Star

4
7

ing concert at Lille. Red's new single is expected August 8th. Pictured
(I-r) are: Virgin Belgium promo manager Dis Huygh; BRTN radio 1
producer Rik Moens; Axelle Red's manager Filip Vanes; Music &
Media writer Marc Maes; BRTN Radio Donna programmer Wim
Moortgat; Axelle Red; Virgin Belgium MD Firmin Michiels; BRTN

radio 1 producer Frank De Maeyer.

presence at the BPI's annual
meeting is something of a coup
for the organisation and marks a
dramatic turn in government
attitudes. The national heritage
department oversees the coun-
try's cultural and artistic activi-
ties, but BPI relations with it
have not always been warm. A
previous heritage secretary,
David Mellor, addressed the BPI
annual meeting in 1992 but his
jocular speech was generally
regarded as dismissive of an
industry he did not hold in high
regard.

By contrast, Bottomley, who
took her post in the spring of
1995, became the first heritage
secretary to attend the Brit
Awards ceremony. Her presence
followed an informal meeting
she held with senior industry
representatives, the first time a
record business delegation had
been invited to visit by a her-
itage secretary. She congratulat-
ed the BPI on its involvement in
education through the British
Music Industry Trust and the
school it runs in London.

Bottomley also acknowledged
the industry's employment of
50.000 people in the UK, and its
one billion pound (app. US$1.5
billion) contribution each year to
the country's balance of pay-
ments. She concluded with more
general congratulations, "The
British music industry is a world
leader—you have my enormous
admiration for your success.
You already make an outstand-
ing contribution to the culture of
this country."

LBC Returns To London Airwaves

by Jonathan Heasman

LoNDON - London news/talk sta-
tion LBC is back on air despite
the row surrounding the use of

its name.

London News Radio (LNR)
pressed ahead with plans to
relaunch its AM service New-
stalk 1152 as LBC 1152 last
Monday (July 1), despite the
threat of possible legal action
from Mohammed Al Fayed's
Liberty Broadcasting, which
says it has already applied to
register the LBC name as a
trademark (Music & Media,
June 29).

A spokesperson for Liberty
Broadcasting says that the com-
pany will not be taking out an
immediate injunction against
London News Radio, and that
Liberty's lawyers will be "pursu-
ing the trademark application”
before deciding what action to
take. It is thought that this
process will take some time. The

spokesperson adds that
Liberty will not be
relaunching Viva! 963
(which it had been plan-
ning to brand as LBC)
until the legal dispute

the table in order for
the station to grow. We
will be keeping links
with the old LBC but
also bringing in both
fresh blood and new

has been resolved. output.” Describing

The presentation Newstalk 1152 as "a
team for the new LBC brand which had failed"
1152 is broadly similar with a "declining and
to the previous Newstalk Steve Orchard ageing audience,"
1152 line-up, although Orchard claims that the
former LBC favourite Pete Mur- | confidence in the station had

ray is returning to the station at
weekends, and TV agony aunt
Donna Dawson has been signed
up to present a new weekday
evening phone-in. The station
says that it will maintain a sim-
ilar "news to phone-in" ratio as
its LNR predecessor.

GWR group programme
director Steve Orchard, who has
overseen the LBC relaunch on
behalf of the LNR consortium,
denies that the re-branding is
merely a cosmetic change. "We
have to bring something new to

MUS!IC & MEDIA e JUuLy 43, 1996

been undermined by a series of
name changes and "a lack of the
kind of money needed to market
the brand aggressively in the
face of increased competition."
LNR's other station, News
97.3, is set to continue its pro-
cess of gradual evolution which
has seen the FM station return
to a "rolling news" format once
more. "There will be no big-bang
relaunch," predicts Orchard,
"but a change of name is defi-
nitely on the cards, and is being
researched at the moment."
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B UNITED KINGDOM

Record Number Of RSL
Stations

The Radio Authority has
revealed that it gave temporary
broadcast licences to a record
318 restricted licence services
(RSLs)in 1995, an increase of
21% on the previous year. The
licences are given either for cov-
erage of special events (such as
sporting events or arts festivals)
or by groups who wish to prove
the demand for new radio ser-
vices in a particular area. A few
have also been used for educa-
tional purposes, and some cine-
ma companies have used the
facility to broadcast soundtracks
for drive-in movies. Some 58% of
RSLs in 1995 were connected
with some form of "special
event”, while "trial” radio ser-
vices accounted for 42% (an
increase of 5% on the previous
year's figure).

Radio 3 Starts Proms
Coverage

BBC Radio 3's Proms coverage
begins this week (July 19), and
will include a number of new
features alongside broadcasts of
all 72 concerts live from Lon-
don's Albert Hall. A series of
Saturday documentaries will
focus on key composers and per-
formers who are celebrating
special anniversaries or links
with the Proms, and there will
also be a series of weekly
lanchtime chamber concerts fea-
turing top international per-
formers. Radio 3's controller,
Nicholas Kenyon, is this year's
Proms director.

Hard Rock Records Now On
The Menu

The Hard Rock Cafe chain is
launching its own Hard Rock
Records. Its intention is to
release both new artists and
compilations on a worldwide
basis. The move was made pos-
sible when the Rank Organisa-
tion acquired Hard Rock Ameri-
ca, co-founder Peter Morton's
share of the music themed
restaurant venture. It had
already purchased co-founder
Issac Tigrett's share of the ven-
ture in 1990. James Berk, presi-
dent and CEO of the new Hard
Rock Cafe International,
expects to announce a major
label distribution deal this sum-
mer.

Les Ross Awarded MBE

96.4 FM BRMB/Birmingham
presenter Les Ross has been
awarded an MBE in the
Queen's birthday honours list.
Ross has been presenting the
breakfast show on BRMB since
1975, a run which was only
interrupted by a spell on

BRMB's gold station Xtra AM
between 1989-1983. "Les is as
much a part of the city as the
Bull Ring and Spaghetti Junc-
tion," says BRMB programme
controller Francis Currie. "It's
terrific that his contribution has
finally been recognised on such
an impressive scale.”

B INTERNATIONAL

Waterman, Warner Part
Company

Pete Waterman and Warner
Music International have
agreed to end their five year
association. Waterman has
stepped down as chairman of
Pete Waterman Ltd (PWT) and
WMI joint venture company
PWL International. He will now
be concentrating on his tradi:
tional core business of star
nuturing and record production.
Both parties stress that the sep-
aration was amicable.

B SPAIN

AC/DC Extravaganza

Onda Cero Radio's full service
net Onda 10 broadcast a 12-
hour marathon dedicated to
AC/DC on June 29, consisting of
all the band’s records, including
the latest album Ballbreaker
which has gone platinum
(100,000 copies sold) in Spain,
interviews and anecdotes. The
marathon was presented by
Vicente Romero, who presents
the morning rock programme
'Mariscal Romero Show'. Tickets
for AC/DC's two concerts in Bar-
celona (July 2 and 3) and three
in Madrid (July 9, 10 and 11)
were sold out eight months ago.
DAB Gets First Airing In
Spain

The first demonstration of digi-
tal radio in Spain was given in
Santander on June 26 during a
summer radio course at the
Menendez Pelayo International
University. The broadcast was
given using a Radio Nacional de
Espana signal.

B BELGIUM

NRJ Celebrates One Year On
One year after the full-scale
launch of the Belgian NRJ-net-
work, MD Christian Debéve is
happy with its success in
French language territory.
When asked whether NRJ net-
work plans further expansion,
Debgve says everything depends
on a new frequency plan, likely
to be brought forward by media
minister Laurette Onkelinx.
"We do hope that a new fre-
quency plan will put things in
order in the South of Belgium -
and that NRJ will be able to
compete with other networks ort
an equal basis."

Forum For Change At
'Francofolies' Festival

by Emmanuel Legrand

Paris - French radio organisa-
tion Vive La Radio and the
Fund for Musical Creation
(FCM) are joining forces to
organise a three-day seminar
during the 'Francofolies' music
festival held inla Rochelle.
Following the success of the
seminar in 1995, this year's
event will consist of discussion
panels and training sessions
with the focus on three main

topics. "The relationship
between the radio and the
music industries, six months
after the implementation of
quotas”, will be a panel moder-
ated by Guy Banville, pro-
gramme director of Europe 2.
The other two areas up for dis-
cussion are "The development
of radio jobs in the regions" and
"Live music and radio".

Vive la Radio president Eric
Baptiste, and FCM president
Louis Bricard say the radio and

Robbie Williams Celebrates 'Freedom'

Chrysalis held a spectacular midnight press conference in London to

confirm rumours that it has acquired Robbie Williams for an undis-
closed sum. In an official press statement, president CEO EMI Records
Group UK & Ireland Jean-Francois Cecillon said, "We all know Robbie
from Take That and we know him as a media star. My involvement and
EMI/Chrysalis' involvement will be geared to help Robbie to become a
world recognised superstar artist.” Williams adroitly fielded questions
from several hundred media representatives about his controversial
departure from Take That and his dropped legal action against his pre-
vious label BMG Records. Williams first solo release is Freedom', a
song written by George Michael. The ironic implications of the choice
were certainly not lost on the assemblage.

Surfing The Net For
Swedish Stations

by Keith Foster

StockHOLM - Two forward-
thinking radio stations are
among the first in Europe to
begin broadcasting on the Inter-
net. The urban/dance format
Power 106 was first out at the
end of June, closely followed by
modern rock station Bandit
105.5.

The two are following what
has become a booming move-
ment in the United States,
where hundreds of stations are
already out on the Net. In
Europe the development has not
been as fast.

Station manager at Power
106, Anders Nilsson, says that
the Net broadcasts are an excel-
lent new way of reaching listen-
ers, and he isn't scared that the
idea could be a shortlived trend.
"This is all a part of the infor-
mation technology revolution,”

he says, "Within two years
everyone is going to be listening
via their PCs."

Nilsson believes there are
some strong advantages to Net
broadcasts, one of them being
the services that can be offered
alongside the audio transmis-
sion. Advertisers are also
extremely positive about the
move, attracted by the prospect
of reaching listeners beyond the
FM signal area.

The stations have chosen dif-
fering Net audio programs, with
Power using Streamworks and
Bandit on Realaudio. Sweden's
national pubcaster Sveriges
Radio is also on the Net, broad-
casting news bulletins and parts
of its international English-lan-
guage programming.

Power 106 can be tuned in to
on: www.powerl06.telegate.se
and Bandit 105.5 on: www. ban-
dit.se.
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music panel "will be the occa-
sion to evaluate the program-
ming challenges faced by radio
stations which have adopted a
specialised format, with regard
to the obligation to meet with
the quotas regulations. Also
covered will be how specialised
labels can strengthen their col-
laboration with radio stations
for the joint benefit of the lis-
teners and the creators.”

Vive La Radio has also
decided to combine resources
with  employment agency
ANPE to offer a series of work-
shops to unemployed people
who are keen to start careers
either in radio or music. "These
meetings aim to show to the
ANPE representatives  the
needs and problems faced by
music industry professionals,
concert promoters and radio
stations in the regions," com-
ments  Baptiste.  "Through
these seminars we hope to find
concrete ideas to help those
keen to have careers in these
areas.” The seminars will
run from July 14-16.

Moving Chairs

INTERNATIONAL: David
Massey has been named senior
vice president Epic Records in
the US. Massey will continue
A&R and international market-
: ing activities,
as well as
working closely
with Epic's
president,
Richard  Grif-
fiths, on a
range of cre-
ative issues.
Two new general managers
have been announced for Warn-
er Vision International, David
Champion becomes general
manager Warner Vision Aus-
tralia, while Jerome Chung
joins as general manager Warn-
er Vision France.

UNITED KINGDOM: Rachel
Melsom has been appointed
director, mar-
L keting services
for Group W
Satellite Com-
munications
(GWSC).

She will be
responsible for
directing and
implementing CMT's marketing
activities throughout Europe.
Peter Britton, recently head of
copyright policy at the DT, is to
join the Performing Rights Soci-
ety board as a consultant direc-
tor.

David ssey

'Rachel Melsom



New Copyright Laws
Imminent In The UK

Written by Jeff Clark-Meads,
European news editor at
Billboard

LoNDON - After a year of dis-
cussions, the music industry
has failed to change govern-
mental conclusions over copy-
right laws.

Industry organisations
were still coming to terms with
the contents of the new Copy-
right and Related Rights Reg-
ulations 1996 at presstime,
although the initial view is
that the regulations have
hardly changed from the origi-
nal draft.

In practical terms this

Manfred Lappe was appoint-
ed  Warner Music Europe
VP for the Central and East-
ern European region, effec-
tive April 1.

Q: How has radio influ-
enced your career?

A: Radio influenced my
musical taste even before I
bought my first
record. Radio Lux-
embourg and NDR
2 have certainly
influenced my
decision to pursue
a career in the
music industry.

Q: Which radio
station has an
open ear for
new talent?

A: In Austria I would name
EHR formatted pubcaster
03. Commercial stations
lead in the east with ACE
format Europe 2 in Prague
and ACE/Classic Rock sta-
tion Radio Bridge in
Budapest.

Q: If you could change
something about radio
today what would it be?
A: I rather stick to what I'm
doing and avoid telling oth-
ers how to do their job.

Q: What is Warner
Music's priority in East-
ern Europe?

A: Our main task is to fight
piracy in all CEE countries
to make a diverse and eco-
nomically successful music
industry possible.

Dialogue

Face To Face With Europe’s Newsmakers

Warner Music Austria MD Manfred Lappe, Vienna.

means that, for the first time,
artists have a legal right to
broadcast royalty payments,
but do not have a joint right
with record companies to sanc-
tion or preclude the licensing
of music to broadcasters.
General secretary of Lon-
don-based International Man-
agers Forum, James Fisher,
says this omission is a disap-
pointment. Its absence is con-
trary to the lobbying of IMF
and other performers' repre-
sentative groups.
Phonographic Performance
Ltd, the labels' collective body,
is disappointed that lobbying
did not persuade the govern-

Q: Will Eastern Europe
become an important
source of repertoire?

A: First we have to improve
the standard of local pro-
ductions and establish pro-
fessional artist manage-
ment and marketing. Once
this has been achieved it
will only be a question of
time before we
see  Eastern
European tal-
ent cross bor-
ders.

Q: Which
artists from
Eastern
Europe
would have
deserved
more atten-
tion in the rest of
Europe?

A: Out of the large number
of interesting artists in the
region I would like to pick
two Hungarian rock musi-
cians, Charly and Tibor
Tatrai. Both have had con-
siderable success at home
with the Tatrai Band. Due
to its Hungarian lyrics
Tatrai Band is virtually
unknown outside its domes-
tic market. But the group
works currently on an Eng-
lish language album which
could change this situation.

Q: Which music do you
listen to at home?

A: Simply Red's We're In
This Together and Neil
Young's new album Broke

Arrow. .

ment to include a provision
obliging public establishments
such as bars and cafes to pay
royalties for playing radios or
music television to their cus-
tomers.

The new law is set to be
effective as of August.

Wets Are
The Pulse's
Champs

by Jonathan Heasman

LoNDON - While the German
soccer team was celebrating its
"golden goal" success at Wemb-
ley in the Euro '96 final, Wet
Wet Wet was chalking up a vic-
tory in a parallel "Music Cham-
pionship” staged by Bradford-
based EHR station The Pulse.

Wet Wet Wet

To coincide with the Euro-
pean football championships
being held in England, The
Pulse asked its listeners to vote
for their favourite all-time
music tracks. The most popular
tracks were then played off
against each other via tele-
phone vote-lines, replicating
the exact structure (and the
time-scale) of the Euro '96
finals.

"It was an intriguing new
twist on the old Listeners Top
500 idea,” says programme
director Steve Martin, who says
that 2.500 votes were cast by
Pulse listen-
ers in the var-
ious rounds of
the tourna-
ment.
"Around half
our audience
say they are
not interested
in football, so
we were look-
ing for a way to be topical and
yet score with what we know
most of our listeners like—and
that's great music.”

The winning song proved to
be Wet Wet Wet's 1994 smash
Love Is All Around, which beat
Simply Red's Stars in the final.
The losing semi-finalists were
Bryan Adams' Everything I Do
(which lost out to Simply Red)
and Take Thats Back For
Good, defeated by the Wets.
Artists who reached the quarter
finals included Oasis, Don Hen-
ley, Queen and Tina Turner.

Steve Martin

-STTHATGIRL

the first single and video
from the,new album
MAN WITH THE FUN

Top 15 siﬁlgle in the U.K.

MTV Europe Breakout rotation

On tour this summer
July

5 Stockholm Sweden
6 Nijmegen Holland
7 Montreux Switzerland
10 Hamburg Germany
12 St. Polten Germany
13 Chiemsee Germany
14 Berlin Geérmany
17 Milano Italy
18 London England
20 Gibralter

ON THE U.S. TOUR
THIS AUGUST AND SEPTEMBER WITH
SHAGGY anD SHABBA RANKS

Tour dates subject to change: check local listings.
“That Girl” produced by Robert Livingston and
Shaun “Sting” Pizzonia for Big Yard Production

Management: Toby Ludwig
©1996 Virgin Records America, Inc.
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by Mary Weller

FTER experiencing the
1992 Summer Olympics
in Barcelona, which for
most European coun-
tries was right around
the corner, this year's move to the
US state of Georgia brings a few
obstacles with it, not least being
the time difference. In addition,
sportscasters will have to divide
their time between the first week of
the Olympics and the last week of
the Tour De France.

Most EHR stations will be pro-
viding updates in their news
broadcasts on the hour. But sever-
al of Europe's leading news/talk
stations have taken on the task of
covering the event daily.

BBC's Southern Theme

The UK duo Spiro and Wix' first
professional  collaboration  has
resulted in the official BBC theme
for the 1996 Olympics. Tara’s
Theme, inspired by the Atlanta-
based classic film "Gone With The
Wind" will be released by EMI Pre-
mier on July 22 to coincide with the

opening ceremonies.

BBC Radio 5 Live will be
upholding its reputation as
provider of top sports coverage by
saturating its programming with
over 200 hours of live Olympics cov-

Composer/ conductoz John thllams met
Olympic star Jackie Joyner-Kersee recent-
ly at a concert in St. Louis, featuring
Williams conducting his work "Summon
The Heroes," the official centennial
Olympic theme of the 1996 Summer
Games in Atlanta.

erage. Among the station's
reporters are no less than five for-
mer Olympic medalists, who will be
reporting on location with a crew of
some 50 commentators, reporters,
producers and technicians from the

East West Targets Sleepers

by Chrlstlan Lorenz
East West Germany enters two
contestants into the race for the
attention of millions of Germans
who will be following this year's
Olympic Games on TV. Two East
West recording artists exclusively
provide German pubcaster ZDF
with theme songs for its coverage of
the games. ZDF is one of two Ger-
man public TV networks and will
feature up to 23 hours of coverage
from Atlanta per day.

"The coverage alternates
between ARD and ZDF on a daily
basis," says East West Germany
head of PR Werner Theurich.
"With the ZDF deal our artists
Vangelis and Bonnie Tyler are
present in millions of homes every
second day of the games."

Greek composer and multi-
instrumentalist Vangelis seems
firmly booked as supplier of theme
songs for major sports events.
After Henry Maske's champi-
onship boxing fights last year the

artist now provides the official |

theme song for all TV coverage of

man TV network ZDF.

While Voices is the title track of
Vangelis' current album, veteran
pop singer Bonnie Tyler recorded a
brand new song for the occasion.
Tyler recorded the Alan Parsons
composition Limelight as title
track for ZDF's "Highlights Of The
Day" programme. Especially creat-
ed to accompany the three-minute
trailers featuring the best scenes
from the day's competitions, Lime-
light will be played one or two
times a day.

East West is positive that the
massive exposure of Vangelis and
Tyler during the games will stimu-
late the retail sector. "Our aim is
to motivate the so-called sleepers
who are interested in music but do
not actively buy CDs,” says
Theurich. "We are confident that
the combination of a major media
event with mainstream pop music
is an ideal way to motivate sleep-
ers to enter a CD shop. Sleepers
account for almost 50% of the Ger-
man population. If we succeed in
reaching this target group we can
overcome the usual summer dip in

the Olympic Games 1996 on Ger- | CD sales.”

station. BBC sports radlo pub11c1ty
officer Mike Day declares that all
events will be broadcast live via
satellite with short in-between
reports of other events.

For those interested in the
games but not willing to lose sleep
for live reports, BBC listeners can
tune in to “"Atlanta Live,” an
evening programme which will be
broadcast live from the station's
temporary Atlanta studio, filling
in its listeners on the latest news.
And to add to the feeling of the
games, BBC will be broadcasting
its "Vox Pops" programme from a
local deli near the games, inter-
viewing people on the street about
their Olympic experiences.

Radio Olympia

In Holland, most sports fans will be
regularly tuned in to pubcaster
Radio 1's "Langs De Lijn" (Along
The Lines). The station is planning
to set aside a couple of its regular
news programmes to allow extra
time for Olympic coverage, the first
programme airing two days before
the official opening of the games.
Although the Olympics will have to
share broadcast time in its first
week with the Tour De France,
Radio 1 will make up by dedicating
night programming to live reports
on the games and offering 15-
minute summaries during the
morning hours. Listeners can then
tune in to the afternoon
"RadioOlympia" programme, which
will kick off the day in Atlanta from
12:00-14:00 CET. Most of the cover-
age will be sent back to the station
via ISDN lines.
Leipzig-based

ACE station

. Radio PSR listeners can expect a

number of brief updates in the
course of the morning and after-
noon broadcasts. While important

results will be included in the sta-
tion's world news on the hour, its
reporters will keep their ears open
for interesting bits of news during
normal broadcasting times.

Everyone's A Winner

Germans looking for more coverage
might want to tune in to regional
pubcaster Antenne Bayern. The
station is providing daily live cover-
age from 00:30-07:30 during the
programme "Das Live-Olympia-
telegramm.” Listeners who prefer
to sleep during these times can still
remain updated throughout the
day, as Antenne Bayern plans to
inject interviews and competition
results into its normal program-
ming from 07:00-19:00.

To help spread the winning feel-
ing, the station is also inviting lis-
teners to play along in "Das Grosse
Olympia-Quiz," part of a daily
afternoon programme where par-
ticipants can win, for example, an
Olympia Swatch watch. All these
participants will then be invited to
close the games during Antenne
Bayern's "Olympia Party" on
August 8, where one listener will
be announced as the winner of a
trip to the next Olympic games
taking place in Sydney, Australia
in the year 2000.

Late Comers?

Stations that wish to offer their lis-
teners coverage of the Olympics but
are a little late in planning may
want to give Corporate Computer
Systems Europe (CCS) a call, for
information on their Olympic ISDN
special. CCS offers radio stations
an ISDN link-up with the Interna-
tional Broadcasting Centre in
Atlanta, an engineer, and technical
support.

Sony Classical
Arouses Heroic Spirit

The official theme of this year's
Olympic Games in Atlanta is com-
posed by longstanding Boston Pops
conductor John Williams, writes
Christian Lorenz. Summon The
Heroes was especially commis-
sioned by the Atlanta Olympic
Committee and recorded by the
Boston Pops orchestra in January.

The song will not only be fea-
tured during all award presenta-
tion ceremonies but also provides
the theme for a compilation of clas-
sical tunes to accompany the
games. "We aim at presenting a
collection of heroic themes which
captures the spirit of the games,"
says Sony Classical's European
marketing  director Deborah
MacCallum. "All songs have been
newly recorded by the Boston Pops
especially for the event."
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The compilation includes popu-
lar classics like Oh Fortuna from
Carl Orffs Carmina Burana and
pop instrumentals like Vangelis'
Conquest Of Paradise. "The track-
listing was chosen so that the
heroic associations of athletic com-
petition prevail,” explains MacCal-
lum. "If buyers decide to investi-
gate our classical back catalogue,
it would be a pleasant side effect.”
Summon The Heroes premiers on
July 19 during the opening cere-
mony of the Olympic Games. The
tie-in with a major media event
creates a welcome promotion buzz
for classical music. "Most listeners
will probably recognise the
Olympic themes of 1988 and
1992," adds MacCallum. "Classical
music just fits the atmosphere of
the games optimally."
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The Official Centennial Olympic Tnem ,

exclusively on Sony Classical

qonﬂ.‘MdyQUrcopyofthtsCD sampler here
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PERSONALITY RADIO

Has Radio Killed The Radio Star?

Do today’s European radio listeners in want "more
music, less talk," or is the personality DdJ still a trump
card in the ratings war? Music & Media looks at the
trends—and the debate—in Italy, Sweden and France.

NACHRONISTIC"  is
how Gianni Simioli, pro-
director  at
| Naples based EHR net-
work Kiss Kiss FM
describes his attitude to
" ersonality radio. "I am
deﬁmtely against the prevailing trend
here in Italy where one network after
another has done everything to annul
their presenters' personality. I don't
beligve that a DJ should be just a guide to
the music. In that respect, we are out of
fashion at Kiss Kiss FM. It's good to give
music priority, but it is also positive to
encourage the presenter to project his
personality.”

Over-Extended Egos

Italian radio, once an open-house to extro-
vert personalities, is now reigning in over-
extended egos and imposing a more con-
cise style of presentation. But Grant
Benson, music director at Bergamo-based
network RTL. 102.5 Hit Radio, believes
that personality presentation will never
be extinguished. "Although personality
radio here is going through a down phase
at the moment, Italians like bright char-
acters and are very chatty. The US-style
severi second link over the intro [to a
record] hasn't really touched Italy and
probably never will. However, DJ's are
famous for saying in 70 words what can
be said in two words, so some rules are
necessary to encourage them to be more
concise."

Both Simioli and Benson themselves
present personality-lead programmes in
similar mid-morning time slots. Benson's
show, entitled "Attenti A Noi Due"
("Beware Of Us Two"), is co-hosted by
Luca Viscardi, who plays straight-man to
Benson's irreverent jokes on topical
events. On Kiss Kiss FM, Gianni Simioli
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presents "Pop Show." "The title means
popular in terms of people and not just
the music," he says. "We have listeners in
as studio guests who participate in the
chat element to give a live audience feel to
the programme.” Simioli,
who hand-picks a unique
(and very popular) blend
of oldies every morning,
adds, "Personality radio is
not just talk-based. I
extend the idea of person-
ality radio into music
selection as well."

Simioli firmly believes
that presenters should be
encouraged to be provoca-
tive. "I have always had a
humorous style of presen-
tation,"” he says. "It used to
be more risque, but now
rather than shock people I

Grant Benson

prefer to make them reflect on things. It
is essential that radio retains its main
ingredients of vitality, spontaneity and
the power to make people- think. Other-
wise, radio will go the way of Italian tele-
vision—it will become just a container for
commercials."

More Than .

Music
Until 1993, when
commercial radio finally
became legal in Sweden,
pubcaster P3 had enjoyed
‘ a virtual monopoly in pop
music radio. But P3 had
always made it clear that
the station was about
more than just music: per-
sonalities were of great
importance, and the chan-

10 nel was a breeding ground

{’\MgE for many of the country's
A top entertainers.

A The most famous

/ Swedish radio personality

A of the early '90s was Ulf

Elfving. Elfving fronted an

dA‘K afternoon °  programme

which mixed music with
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Lars-Goran Nilsson

interviews about current affairs and
showbiz matters. His calm, humorous
style struck a chord, and despite its after-
noon slot, it was the show that everyone
listened to. When, soon after the start of
commercial radio, Elfving took his show
to a private station, it was seen as a sign
that personality presenters would also
dominate the fledgling commercial sec-
tor.

In 1996, however, music rules. Elfv-
ing's show, along with several other such
efforts, failed to make any impact. Few

Laurent Bouneau

Gianni Simioli

people in the street would be able to
name a commercial radio personality.
Some stations pump out almost pure
music mixes, with little or no live DJ con-
tent. Others, like the national ACE net-
work Megapol, concentrate on live pre-
sentation only at the prime-time periods
with, as seems to be the trend, a "morn-
ing zoo" at breakfast.

Nevertheless, Megapol's programme
controller Lars-Géran Nilsson is con-
vinced that the radio DJ won't be disap-
pearing. "I think automated stations with
no DJs sound anonymous —they're sta-
tions with no soul. I guess it depends on
the station's format—maybe, say, a pure
oldies station doesn't need to go beyond
the music—but a good D is irreplace-
able."

But Nilsson is equally sure of the lis-
teners' priorities. "People choose a station
because of the music," he argues.."Dds are
an add-on. I'm not sure whether I would
want to call it 'personality,” but the DJ
has to be able to add something to the sta-
tion. Maybe by taking up current events,
local news or whatever, and using that.”

Nilsson believes live presenters are
needed most at breakfast and afternoon
drive—and a good late show host is
always a plus. "But not all DJs are per-

1996

sonalities," he contends. "Some are just
there to act as links—to help the listener
on to the next song."

Presenters at Megapol have a fairly
strict schedule to adhere to, giving them
set times to talk and guidelines on what
sort of subjects to take up, and when.
But, Nilsson argues, "We're not seeing the
end of personalities—just bad DJs."

In France from the '60s to the late '80s,
radio was very much a war of personali-
ties between the three leading full-service
stations. Most of these personalities, such
as Michel Drucker, Patrick Sabatier and
Philippe Bouvard, divided their time
between TV and radio. But when the new
FM stations launched in the early '80s,
they were not very personality-oriented—
music or news was their main concern. It
is only at the end of the decade that FM
networks started to really value their air
talent.

Audience Winners

The first sign that the FM nets were pro-

ducing commercially valuable DJs came

when "Arthur” (billed in station. ads as

"the dumbest host on the FM band") left

EHR network Skyrock for its competitor
Fun Radio. Arthur's morning
show on Fun has subsequently
raised the profile of the station
and proved that strong person-
alities can be audience winners
in French music radio.

Of all the main music net-
works, Skyrock is the one that
has constantly searched for per-
sonalities to enhance its pro-
gramming. Recent hirings by
the station include former porn
star Tabata Cash (her contract
was not renewed after one
series), Cauet (who had been
fired by Fun Radio for a taste-
less joke about Nazi concentra-
tion camps) and Maurice,

signed from Oui FM.

"Radio is not just about playing
music,” contends Skyrock programme
director Laurent Bouneau. "It's also
about offering something different. And
nothing beats a good personality. You get
much more interesting programmes.”

Bouneau adds that Skyrock's policy
has always been to recruit DJs who can
bring their own input to a programme.
"Within certain limits, they have a wide
room of freedom in which they can try
different things. Of course, it means they
are more exposed, but it makes the whole
process much more rewarding."

For Bouneau, the criteria for success
is to achieve the optimum balance

| between a personality, the programme

and the overall image of the station. "To
reach the status of a 'personality, there
has to be talent, but also a lot of work."
He predicts the competition and demand
for good and original personalities will
not slow down. "There is a risk factor in
trying to put on air the real characters.
It's a big responsibility for both the sta-
tion and the personality. But when it
works, it pays off."

By Mark Dezzani, Keith Foster
and Emmanuel Legrand.



